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0 F F T H E 

PRESS 
FACTORY EARNINGS -

Earnings and fiscal projec
tions are looking up for 
Chicago-based WMS 
Industries and some 
Japanese video firms. WMS 
says first-quarter numbers 
for fiscal 1995-6 (ending 
Sept. 30) showed amuse
ment revenues up 33% to 
$84 million. Forecasts for 
fiscal 1995-6 are up at 
Namco (grosses up 11 %, 

profits up 64%); Konami 
forecasts its '95-6 grosses 
will be up 55%. However, 
Capcom Ltd.'s worldwide 
coin-op sales dropped 41 % 
during the first half of fiscal 
'95-6; net profit for the full 
year (including home game 
sales) is forecast to be down 
29% compared to the previ
ous year. 

REVERSAL OF FORTUNE -

For months, WMS Industries has been working on a merg
er/acquisition of slot machine giant Bally Gaming, while 
fighting off another Bally suitor, Alliance Gaming Corp. In 
fact, WMS and Bally signed a merger plan agreement on 
June 21. But on Oct. 18, Bally Gaming reported entering a 
merger agreement with Alliance! WMS has filed suit for $4.8 
million in "breakup fees and additional damages generated 
by Bally Gaming's unilateral termination" of the deal. Other
wise, WMS says it does not plan to contest any Bally/Alli
ance merger. 

FRIENDS OF NANI -

Officers of AMONN
Phone's National Amuse
ment Network, Inc. met in 
Chicago with reps from 13 
coin-op game factories on 
Oct. 19. NANI President 
Gene Urso said some fac
tories may view participation 
in the planned AMOA net
work as a competitive 
hedge against networking 
projects by other manufac
turers. On Oct. 20, NANI 
held follow-up meetings with 
several key distributors. 
Dealers are warming to the 
NANI concept, Gene said, 
especially since distribs 
could have a role with finan
cing, education and service. 

Distributors also like the idea 
that NANI could help them 
with sales. "There have 
been a lot of rumors, con
cerns and lack of communi
cation previously, but the 
outcome of our October 
meetings was basically posi
tive," Gene stated. "NANI 
will eventually create manu
facturer and distributor advi
sory committees so we can 
confer regularly. We expect 
to see more factories and 
distributors step forward to 
work with NANI by the first 
quarter of 1996 as we com
plete our next phase of test
ing." 

VORIS BACK-

After a two-year legal battle, 
California entrepreneur Dan 
Rice is back in action with 
his Visions of Reality firm. 
Readers may recall that in 
1992, Dan originally hired 
Sonny Beckham's Black 
Diamond Group to do 
sales, build a VR arcade, 
etc. Beckham & company 
later tried to take over the 
product themselves, but 
failed to pay a number of 
suppliers, vendors, builders, 
etc. , according to Rice who 
filed suit against Beckham 
in early 1994 for fraud and 
breach of contract. On Oct. 
13, 1995, a California supe
rior court awarded Rice a 
$16 million judgment in a 
default judgement (Beck
ham didn't appear to 

defend himse1n. Rice now 
hopes to see criminal 
charges filed against Beck
ham, whom ReP!ay was 
unable to reach for com
ment. Meanwhile, VOR's 
new version of its virtual 
reality product uses a 
head-mounted display sys
tem from Virtual Research 
(Santa Jose, Calif.). Rice 
says much-improved work
ing models are up and run
ning in his Sunnyvale, Calif. 
offices; VOR product will 
be displayed at 1996 trade 
shows. Rice would like to 
hear from anyone who had 
problems with VOR's first 
"incarnation" (not being 
paid by Black Diamond, 
etc.); call him at 408/7 43-
9910. 

FUN EXPO PLANS -

This year's Fun Expo was a 
solid success, as you'll read 
inside. Next year's venue 
has now been "officially" 
nailed down (for a while, 
organizers at Bellwether 
Expositions were deciding 

between Nevada or Florida). 
The final verdict: it's the 
Sands Convention Center 
in Las Vegas, from 
October 10-12, 1996. Call 
Bellwether for more infor
mation at 91 4/993-9200. 

21 & COUNTING ... 

There are now at least 21 
U.S., Canadian, Euro
pean and Japanese firms 
doing R&D for download 
or network type projects 
aimed at the amusement 
machine industry and/or 
our type of locations. 
Here's the list. Video: 
Sega, Namco, SNK, 
Incredible Technologies, 
American Laser Games, 
NTN Communications, 
one other major manufac
turer, and National 
Amusement Network 
(NANI). Music: Touch
Tunes, Audiocomp, Digi
tal Music Express (OMX), 
AEI Rediffusion, Allied 

Domecq, Brother (kara
oke), plus three other 
jukebox or karaoke firms. 
(One exec claims around 
50 patents are on file for 
music downloading tech
nology here and over
seas.) Darts: Arachnid, 
Valley, Merit, Medalist. 
Those are just the ones 
we know about; it's a 
pretty good bet there are 
several more coin-op fac
tories pursuing this sort of 
thing which we don't 
know about (yet). More 
info on some of these 
projects appears in this 
month's "News Digest," 
inside. 
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best location videos best video sonware 
MODEUMANUFACTURER RATING DIST. MODEUMANUFACTURER RATING 

1 VIRTUA FIGHTERS 2 (Sega) (9) 8.83 38% .... 1 TEKKEN 2+ l1f] (Namco) (2) 9.50 

.... 2 TOURNAMENT SOLITAIRE (Dynamo) (1) 8.83 6% .... 2 MORTAL KOMBAT 3+ [HJ (Midway) (7) 8.80 

3 VIRTUA COP (Sega) (8) 8.60 22% .... 3 VIPER M (Fabtek) (2) 8.11 

4 KILLER INSTINCT+ (Midway) (11) 8.41 71% 4 RAIDEN DX M (Fabtek) (13) 8.06 

.... 5 MEGA TOUCH Ill (Merit) (4) 8.28 27% 5 X-MEN: CHILDREN OF ATOM [HJ (Cap.) (9) 7.69 

6 LOCKED & LOADED (Data East) (3) 8.20 5% .... 6 STREET FIGHTER: ALPHA [HJ (Cap.) (4) 7.62 

7 TEKKEN+ (Namco) (9) 7.95 42% .... 7 BUST-A-MOVE [SJ (Taito/Neo• Geo) (10) 7.56 

8 POINT BLANK (Namco) (8) 7.86 8% .... 8 WWF WRESTLEMANIA [HJ (Williams) (2) 7.21 

9 MEGA TOUCH II+ (Merit) (11) 7.68 27% .... 9 GAL'S PANIC 2 M (Kaneko) (23) 7.20 

10 SOLITAIRE CHALLENGE (Dynamo) (15) 7.64 15% .... 10 KING OF FIGHTERS '95 [SJ (SNK) (3) 7.19 

+ indicates game was produced in both dedicated & software forms 11 RAIDEN II M (Fabtek) (22) 7.11 * indicates game was also produced in deluxe form 
12 GAL'S PANIC M (Kaneko) (19) 7.00 

best deluxe videos .... 13 KABUKI KLASH [SJ (SNK) (1) 6.83 

(sitdowns, cockpits, arcade attractions) .... 14 SAMURAI SHODOWN II+ [SJ (SNK) (12) 6.72 

1 DAYTONA USA* (Sega) (18) 9.48 54% .... 15 AERO FIGHTERS 2 [SJ (SNK) (15) 6.71 

.... 2 GRUIS 'N USA* (Midway) (13) 9.25 67% 16 BUCKY O'HARE [HJ (Konami) (12) 6.50 

.... 3 ACE DRIVER (Namco) (5) 8.50 4% 17 RAIDEN M (Fabtek) (54) 6.48 

.... 4 CYBER CYCLES (Namco) (3) 8.33 7% 18 GREAT 1000 MILE RALLY [HJ (Kaneko) (7) 6.47 

.... 5 FAST DRAW SHOWDOWN (A.L.G.) (5) 8.29 8% 19 TWIN EAGLE II M (Seta) (13) 6.44 

6 COPS (Atari) (4) 8.11 10% 20 ALIEN VS. PREDATOR [HJ (Cap.) (1 2) 6.26 

.... 7 RIDGE RACERS 2 (Namco) (3) 8.00 7% [HJ horizontal [VJ vertical [Sf system [Rf retrofit 

8 SUZUKA II 8 HOURS (Namco) (17) 7.89 21% IOP Pinball 9 SUZUKA 8 HOURS (Namco) (32) 7.83 13% 

10 WING WAR (Sega) (4) 7.75 4% 1 THEATRE OF MAGIC (Bally) (7) 8.79 

indicates game was produced in both dedicated & software forms 
.... 2 INDY 500 (Bally) (3) 8.37 

+ * indicates game was also produced in upright form 3 ADDAMS FAMILY (Bally) (44) 7.87 

best new games 4 ROAD SHOW (Williams) (11) 7.85 

.... 5 BAYWATCH (Sega) (5) 7.63 
AREA 51 [upright) (Sega) .... 6 BATMAN FOREVER (Sega) (3) 7.60 
JOHNNY MNEMONIC [pinball) (Williams) 

7 NO FEAR (Williams) (5) 7.56 

8 WORLD CUP SOCCER (Midway) (17) 7.44 

9 STAR TREK (Williams) (20) 7.40 

10 FLINTSTONES (Williams) (7) 7.31 

.... available brand new at certain distributors; number following brand shows months on chart including this one. 

RA TING: Operators were mailed "ballot sheets" fisting games in active operation in U.S. locations and game centers and asked to "rate" the earning 
perlonnance of each on the "1 to 10" measure: 70 for "power-house earnings,· 9 for "excellent, ' 8 for "very good game,• 7 for "good game,• 6 for "decent game,• 5 for "just 
average, • 4 for "below average, • etc. The written votes were tallied up and divided by the actual number of times the specific game was rated. Hence, the decimal points. 

DIST.: The percentage of the surveyed arcade and street location operators who have the item on location. 

DIST. 

22% 

89% 

9% 

17% 

60% 

51% 

56% 

34% 

5% 

28% 

46% 

8% 

6% 

54% 

39% 

8% 

32% 

15% 

9% 

39% 

61% 

27% 

79% 

39% 

27% 

14% 

26% 

46% 

57% 

23% 
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allev boWlers RATING PAYOUT shooting games RATING PAYOUT 

... 1 SMART BALL (Smart) (10) 6.96 M- 1 COSMO GANG (Data East) (6) 6.12 L 

... 2 LIGHTNING (Skee Ball) (10) 6.83 M ... 2 WATER RACE (Bob's Space Racers) (8) 6.04 M-

... 3 STRIKER (Design Plus) (8) 6.65 L+ ... 3 BIG MOUTH II (Meltec) (1 0) 6.02 M-

... 4 SKEE BALL (Skee-Ball) (10) 6.43 L+ ... 4 KNOCKDOWN (Meltec) (8) 5.95 L+ 

... 5 FAB-U-BALL (Fab. Elect.) (9) 6.25 M- ... 5 BOOMBALL (Meltec) (3) 4.84 M-

ball toss suonsgames ... 1 SIMPLE SIMON (Amer. Sammy) (10) 6.60 M ... 1 RAGE IN CAGE (Fun Merch.) (9) 7.95 H-... 2 MAGIC MR. X (American Sammy) (8) 6.42 M+ ... 2 SUPER SHOT DELUXE (N.S.G.) (6) 7.88 M-... 3 AWESOME TOSS 'EM (Lazer-Tron) (9) 5.95 M- ... 3 SHOOT TO WIN II (Smart) (10) 7.50 M-
4 TOSS 'EM (CCI) (5) 5.42 M+ ... 4 HOOP SHOT (Doyle) (9) 7.44 L+ ... 5 SKEE TOSS B.C. (Fun Merchants) (4) 5.38 L+ ... 5 FULL COURT/STREET FEVER (l.C.E.) (1) 7.36 L 

kiddie games 6 TWO MINUTE DRILL (Taito) (9) 7.35 L+ 

7 FULL COURT FRENZV II (l.C.E.) (9) 7.21 M-... 1 MINI DUNXX (l.C.E.) (3) 7.09 M ... 8 SHOOT TO WIN (Smart) (6) 6.58 L+ ... 2 CHUCKLES JR. (Smart) (5) 6.78 M-
9 AROUND THE WORLD (U.E.T.) (7) 6.36 L+ ... 3 BUDDY BEAR (Smart) (3) 6.54 L 

10 UB QB (N.S.G.) (5) 6.31 M ... 4 HIGH TOPS (N.S.G.) (2) 6.50 M 

5 MARIO'S MUSHROOM (Premier) (2) 6.45 L token action games 
novelties ... 1 CYCLONE (l.C.E.) (9) 9.92 H 

... ... 2 DINOSCORE (Planet Earth Ent.) (10) 9.14 H-
1 COLORAMA (Bromley) (1) 9.04 H 

... ... 3 SMOKIN' TOKEN (Seidel) (6) 8.86 H-
2 SPIDER STOMPIN' (Jaleco) (5) 8.08 M-

... ... 4 WHEEL-EM-IN (Bromley) (10) 8.64 M+ 
3 SWAMP STOMP (Lazer-Tron) (5) 7.65 M+ 

... ... 5 FLINGSHOT (Planet Earth Ent.) (10) 8.21 H-
4 ROBO BOP (Coastal) (5) 6.99 M 

... ... 6 SCREAMIN' SLOPES (Midway) (5) 8.20 H-
5 SUPER SHIFTER (Bob's) (3) 6.85 M ... 7 ROLL FOR GOLD (Benchmark) (9) 8.04 M+ 

pushers ... 8 THE MASK (Data East) (5) 7.88 M+ 

... 1 KLONDIKE (Fun Merch.) (10) 8.60 M 
... 9 DINO WORLD (Planet Earth Ent.) (6) 7.87 H 

... 2 JUNGLE JIVE (Coastal (1 0) 8.57 M 
... 10 COIN CIRCUS (Amer. Sammy) (6) 7.75 M+ 

3 ROCK 'N ROLL (Fun Merchants) (5) 7.53 H- Video redemPlion ... 4 STARBURST (CCI) (2) 6.42 M+ 

... 5 WEDGES/LEDGES (Wedges/Ledges) (8) 6.07 M ... 1 THE DEALER (CCI) (8) 8.31 H-

2 DOUBLE CHEESE (Midway) (10) 7.21 M+ 

rolldowns ... 3 POP-A-BALL (Coastal) (8) 6.45 M 

... 1 SPIN-TO-WIN (Lazer-Tron) (10) 7.49 H 

... 2 JUNGLE RAMA (Lazer-Tron) (3) 6.25 M- whackers 

... 3 LITE-A-LINE (Seidel) (1 0) 6.05 M+ ... 1 RIBBIT RACIN' (Lazer-Tron) (10) 7.21 M 

... 4 DINO-ROLL (Seidel) (2) 5.93 M 2 WACKY GATOR (Data East) (10) 7.13 M 

... 5 POKERINO (Seidel) (8) 5.76 M 3 CRACKY CRAB (Namco) (10) 7.09 M 

PAYOUT: L (low, 4 tickets or fewer per game), M (medium, 5 to 8 tickets), H (high, 9 tickets or more); number following brand indicates months on chart including this one. 
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A 1 or 2 player game with real Neon Lighting! A player 
spins his wheel. The sreed of the spin determines where the 
flashing lights wil stop. A true skill game with a jackpot 
value of up to 500 tickets! 

Dimensions: 

CAMEWl'TM 
Height: 77" 
Depth: 26" 
Width: 35" 
Weight: 225 lbs. 

A new roll down featuring 6 flashing lights that 
offer 6 different payouts! One of them being up to 
500 tickets. This ~eature offers a novice player the 
opportunity to WIN BIG!! As with all roll downs the 
skill is in the timing, but then, that's the appeal. 

Dimensions: 
Height: 61" 
Depth: 48" 
Width: 23.5" 
Weight: 225 lbs. 

A much improved roll down game where the 
player can win BIG by "Hitting the Clown" 
4 times in a row without a miss! For the single 
coin player the opportunity to win the new 
Progressive Jackpot. Introducing the 'Double 
Pay' feature: Where upon dropping 2 coins 
simultaneously the player stands the chance 
of winning Double Ticket Payout!! 

2071 NORTH DIXIE HIGHWAY 
POMPANO BEACH, FL 33060 
TEL (954) 781-8080 

FAX (954) 781-7900 

Dimensions: 
Height: 61" 
Depth: 48" 
Width: 23.5" 
Weight: 225 lbs. 

For More Information Contact your local distributor or call 1 ·800·808·8860 
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COVER 
This month's cover art features four very 

nice people from American Sammy {El k 
Grove Village, Ill.) and two rather nasty mon
sters from their first-ever dedicated video, 
Zombie Raid. The people are, from left: sales 
and marketing coordinator Maria Fontino
poulus, administrative EVP Jim Miskell , na
tional sales manager David Cane and sales/ 
marketing EVP Rick Rochetti. The monsters 
are ... well, you don't want to know, but your 
players will ! The company has created a fun, 
fast-paced shooting game with a strong hor
ror theme. 

RePlay Magazine, November 1995, Volume XXI, No. 2. 
RePlay Magazine is published monthly by RePlay 
Publishing, Inc., P.O. Box 2550, Woodland Hills, CA 
91365. Subscription rates per year (all mailed by 
Priority Mail): United States ... U.S. $65.00 Canada and 
Mexico ... U.S. $85.00 (Canadian currency .. . $120.00). 
All other foreign countries $220.00 per year (Air Mail), 
$80.00 Steamer Mail (Surface). Please address sub
scription applications to RePlay, P.O. Box 2550, 
Woodland Hills, CA 91365. Visa and MasterCard 
accepted. Copyright 1995 under the Universal 
Copyright Convention. All rights reserved. 
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EDITORIAL 
T 'he 1995 Fun Expo took place in Orlando, Fla . from Oct. 

7-10. The show was a success in terms of booths sold, atten
dance numbers and - perhaps most important - exhibitor 
satisfaction. (Full story inside.) Fun Expo's success came from 
massive advertising and mailings directed at both industry 
m embers and FEC "wanna-be's, " plus superb seminars and 
professional organization and management. However, there is a 
hidden key to Fun Expo's "political" success: it is solely owned 
and operated by Bellwether Expositions. IFECA, the Interna
tional Family Entertainment Center Assn., endorses but does 
not own or profit from this show. 

So what? Well, AMOA does own AMOA Expo, which Fun 
Expo exhibitors perceive (rightly or wrongly) as "the street 

operators show. " To be honest, we heard Fun Expo exhibitors 
vent a fair amount of resentment toward both AMOA and 
AMOA Expo. Right or wrong, many exhibitors feel they pay big 
fees to support the AMOA Expo, but that street operators don 't 
return that support by buying "enough " equipment ... or even by 
showing serious interest. Exhibitors are also sick to death of 
street operators' price gripes. 

Since FECs don 't own Fun Expo, this show does not create 
any such conflict (real or perceived) of "we support you but 

you don 't support us." Many Fun Expo exhibitors feel encour
aged, just by generating lots of leads among the 50% wanna
be's in the aisles. As for actual sales, many exhibitors passion
ately said how much they prefer doing business with invest
ment-oriented FEC operators, not sales-resistant street opera
tors. RePlay does not necessarily endorse such views, but it's 
clearly our duty to report them. 

TA Ji; salute Fun Expo for targeting a vital market, and we 
V V salute IFECA for giving it a voice. "You are not a subcom

mittee of somebody else's association, nor an afterthought at 
somebody else's convention," IFECA's outgoing president Joey 
Heard assured his comrades. That's true. But if AMOA wants to 
transcend its image (at least in the eyes of some) of being an 
"old boys club," then part of the answer could be to spend a lit
tle less time in meetings and a little more on the floor of its own 
show. Likewise, exhibitors need to acknowledge (and stop re
senting) the fact that AMOA's agenda goes far beyond equip
ment buying. It embraces promotions, government lobbying and 
much else. An active operator is a healthy operator ... and only a 
healthy operator can buy new equipment! 
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FUN EXPO 
The FEC crowd (and lots of FEC 
wanna-be's) converged on Orlan
do, Fla. in October for the fifth an
nual Fun Expo. Mood & atten
dance were up, and the IFECA 
intro'd new officers .............. pg. 48 

MACHINE CATALOG 
RePlay has compiled a compre
hensive catalog of new equipment 
from AMOA Expo (with one or two 
additions from Fun Expo). Listings 
cover everything from jukeboxes to 
redemption .......................... pg. 91 

OPEN HOUSES 
From sea to shining sea, the dis
tributor set opened its doors to 
operators in October, displaying 
new product, talking shop and 
providing food & drink. We have 
photos galore .. .................. pg. 155 

THE WINSTEAD FACTOR 
With Congress wrapping up the 
U.S. budget, we asked AMOA's 
government relations chairman 
Gene Winstead about $1 coins, 
tobacco and other political mat
ters. Read the interview ..... pg. 132 

TOO MANY SHOWS? 
Trade vet Jerry Monday thinks we 
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N obody likes to go to bed wearing 
a "black hat" (i.e., conscience

stricken from committing some social 
or legal sin]. Human nature tends to 
rationalize human failings one way 
or the other. One of my favorite ratio
nalizations about illegal poker pay
outs came from an operator who said 
he couldn't buy the "regular stuff" if 
it weren't for the money he made 
from card games. Others, against 
their principles, put poker into some 
stops because the location has a 
stack of business cards from guys 

who'd supply them in a "New York minute" if he didn't. By now, 
you all must be wondering why a guy who takes poker ads brought 
this up in the first place. Well, I've got readers in jurisdictions here 
and abroad that either allow this stuff or haven't figured out what 
to do about it yet. However, my main "constituency" is still the 
U.S.A., and most of the U.S.A. says payoff poker is illegal. So, am I 
rationalizing? 

T'his is a wake-up call to one and all that gray goods tum black 
when somebody in the bar passes green. Sure, you can get 

inured to this kind of practice if you do it long enough (just like 
"half slips" and "no slips" and some of the other nasty things 
some locations want]. Some people think the hardest thing opera
tors do is moving machines around. Just think what this issue does 
to a person's "innocence." It is not an easy game. 

Cigarettes are doomed, some think. I don't (I write as I light up 
another Marlboro) because I'm pretty familiar with the addic

tive side of human nature. And even though I know full well I'm 
shortening my life smoking these damn things, I can't help but get 
angry at the blatant unfairness of people and lawmakers trying to 
kill cigarette vending while leaving retail pretty much alone. 

I hope this industry gets a fair shake on this. I also hope I can 
find a way to quit smoking. It's a paradox, like running poker to 

pay for pinballs. Sony if all this sounds "preachy." It's just that I 
read something in a 1987RePlay that says: " .. .let your conscience 
rather than your P&L sheet be the ultimate guide in all matters." 
That thought was also written by... .&f ~ 

November 1995 ReP!ay Magazine 







REPLAY MAGAZINE • NOVEMBER 1995 

FUN EXPO '95 DRAWS VIBRANT CROWD TO ORLANDO 
The focus was on FECs 

at Fun Expo, held Oct. 7-10 
at the Orange County Con
vention Center in Orlando, 
Fla. Show organizer Bell
wether Expositions said 
7,094 "buyers" attended 

(that's not counting kids or 
exhibitors); aisles were 
crowded on Sunday, decent 
on Monday and light on 
Tuesday. Redemption and 
kiddie rides seemed to 
chalk up fine sales; other 

MERGER CREATES 115-UNIT 
ARCADE CHAIN 

America's fourth-largest 
arcade chain, Pocket Change 
America (based in Newark, 
Del.), has purchased the 
Fun 'N' Games arcade chain 
from Fun 'N' Games Asso
ciates. At presstime, the 
deal was scheduled to close 
around Nov. 1 for an undis
closed price. Prior to the 
acquisition, Pocket Change 
already owned 100 arcade 
locations, mostly east of the 
Mississippi but with some 
as far west as California. 
Fun 'N' Games (based out of 
Youngstown, Ohio) owned 
75 arcades plus a couple of 
satellite locations. Arthur 
Helmick is president of 
Pocket Change, while 
majority partner in Fun 'N' 

Games was DeBartolo, Inc., 
owner of a pro football team 
and a major shopping mall 
magnate. The purchase fol
lows 10 months of serious 
negotiations, said Pocket 
Change CFO Lee Zaben. 
Pocket Change will inte
grate Fun 'N' Games stores 
into its existing manage
ment structure; at presstime, 
it had not been determined 
if any Fun 'N' Games man
agement personnel would 
be joining the Pocket Change 
team. The purchased arcades 
will basically be owned by 
Pocket Change stockholders 
through a new "affiliated 
entity" called Pocket Change 
& Games. Individual store 
names remain as-is. 

exhibitors seemed quite 
happy to sell "some" and 
generate lots ofleads. At 
expo, the International Fam
ily Entertainment Center 
Assn. elected new officers 
including Edison Bros. 

arcade chief George Mc
Auliffe as president. In all, 
the mood was very positive 
indeed ... as you'll read in 
our full story, starting on 
page 48. 

81 •1-. .. aur 1111 OUTP 
$1 coins were included 

in the Republican C.On
gress's "CDntract with 
America," but the coin 
didn't make it over the criti
cal hump this summer. In 
September, Republican 
House and Senate leaders 
failed to include $1 coin 
legislation in their ''budget 
reconciliation" packages, 
which will become the basis 
for all appropriations bills 
passed this fall. By mid
October, Business Week 
said the $1 coin "appears 
doomed." What happened? 
(1) Republicans proved to 
be as poll-driven on this 
issue as Democrats. .. and 
polls have consistently 
shown strong public resis
tance to this idea. (2) The 
banking industry prefers 

that U.S. cummcy remain 
"broke" so they can "fix it" 
with debit cards, smart 
cards and other electronic 
transactions where they get 
to keep the "tloat" ... Le., 
interest earned in the brief 
time while funds are held or 
transferred. (3) The Clinton 
Administration decided to 
back the bankers. But who 
knows, maybe the $1 coin's 
multi-million annual sav
ings will look more attrac
tive to C.Ongress when it 
really get down to "crunch 
time" on budget bills this 
fall. AMOA govemment 
relations chairman Gene 
Winstead discusses $1 
coins and the industry's 
other key Washington 
issues in an interview 
beginning on page 132. 
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CALIFORNIA SAYS "GIG 
VENDING IN BARS ONLY'' 

California 
Gov. Pete Wil-
son on Oct. 16 

signed A.B. 686, which bans 
all retail cigarette vending 
in the state except for stand
alone bars and taverns be
ginning Jan. 1, 1996. No
body knows the exact num
ber of cigarette vending 
machines now operating in 
California, but staffers in the 
office of Assemblyman Cur
tis Tucker (who authored 
the bill) say they havl;) 
"heard" more than 10,000 
cig venders are up and run
ning. About 5,000 stand
alone bars exist in Califor
nia; "bar portions of restau
rants" will not be allowed to 
have the machines so we 
could be looking at a man
dated 50% reduction in cig
arette vending machines. 

"furnishes" tobacco prod
ucts to minors. California's 
state department is sup
posed to assess similar 
penalties against anyone 
who "leases, furnishes or 
services" cigarette vending 
machines in violation of the 
new law. Cities, counties 
and local communities in 
California can still pass 
their own ordinances re
stricting cigarette vending 
even further if they like (i.e., 
licenses, taxes, requiring 
lock-out devices, bans on 
machines in taverns, etc.). 
The bill as originally pro
posed back in February 
would have created a 100% 
ban state-wide, in line with 
President Clinton's federal 
proposals for a total cig 
vending ban; California 
operators lobbied for the bar 
and tavern exception. 
Dennis Loper of the Califor
nia Coin Machine Assn. 
said, "When you have the 
federal government pushing 
for a total ban, you take 
what you can get." 

"GRAMMY'' HONORS VELASQUEZ 
AT MEXICAN CONCERT 

No state licenses currently 
exist for cigarette vending 
machines, nor does the bill 
establish any; but it does set 
up civil fines up to $300 for 
first offense by "any person, 
firm or corporation" which 

NARAS, the recording academy behind the music indus
try's Grammy awards, presented jukebox operator Arturo 
Velasquez with its Chicago Chapter Governors Award for his 
many contributions to the appreciation of Hispanic music 
and the Chicago Mexican community. A statuette and certifi
cate were awarded to the veteran operator Sept. 18 during a 
break in a free Daley Center concert by the Chicago 
Symphony Orchestra. Previous recipients of the award 
include Tito Puente, Chick Corea, Lionel Hampton and Mel 
Torme. To our knowledge, Sr. Velasquez (of Velasquez 
Automatic Music) is the first jukebox operator so honored. 
Seen here at the award presentation (from left): NARAS's Hy 
Klock, Velasquez, Marcos Murillo, Cook County 
Commissioner Mario Morena & Congressman Luis Gutierrez. 

CUNTON'S GIG VENDING BAN PROPOSAL: FALSE RUMOR 
DEPARTMENT: DON'T PANIC YET 

We reported this fact last issue, but 
some people haven't "got it" yet. Al
though President Clinton and the FDA 
are pushing it, it's possible that tobacco 
may never be classified as a 
"drug" ... and possible a federal ban on 
cigarette vending may never be enact
ed. Before any of these White House 
pet ideas become the Law of the Land, 
a lot of things have to happen first. To 
begin with, there's a federally mandat
ed "comment period" through Nov. 9, 
during which private industry, inter
ested parties, etc. can provide informa
tion and arguments to the government. 
AMOA is doing exactly this; their John 
Schumacher and Laura Olson met face 
to face with top people at the U.S. 
Department of Health & Human 
Services to explain things like lock-out 
devices, current laws and enforcement, 
industry structure and statistics, etc. 
AMOA is also following up with new 
written data, studies, surveys, etc. 
Next, ifthe Administration decides to 
go ahead with the drug classification 
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and vending ban, there's a fair-to-excel
lent chance that Congress would step 
in and hold hearings on the issue (and 
maybe start a turf war with the White 
House over which end of Pennsylvania 
Ave. has the authority to take such 
sweeping steps in the first place). 
Finally, if Congress and the White 
House ever do agree on any new regs, 
you can bet a flurry of lawsuits will 
hold up actual implementation for 
many long months, or even years. 
Now, the tobacco companies have 
already filed a lawsuit and we hear 
some parties are clamoring for AMOA 
to join it. In our view, that would be 
throwing money away at this point. 
The suit seems premature and may 
even be thrown out of court as "frivo
lous" since no new regulations have 
actually been adopted yet. So, while 
trade members are urged to contact 
AMOA about how to lobby against the 
proposed vending ban, it's also a good 
idea to keep hands off the panic but
ton, at least for now. 
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AGAIN! 
Once again, 

California
based operator 
TonyParina 
finds himself 
pestered by 
rumors that his 
Parina Enter
tainment route 
is for sale or is 
about to be 
sold, etc. Not 
true, says Tony. 
The facts are 
that he is re
taining owner
ship as usual. Headquartered in 
Stockton, Calif., PEI is one of the 
nation's largest operating firms with 
locations in many states. Readers are 
advised to go back to last month's 
issue and re-read the "Frank Talk" 
col=, which analyzes why and 
how our industry is so rumor-ridden 
in the first place. 
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SNK AIMS NED-GEO AT 
TAVERNS 

"We have responded to 
operators' requests by diver
sifying Neo-Geo's game 
library and creating new 
titles specifically targeted at 
the bar and tavern market," 
said SNK of America prexy 
Marty Kitazawa and nation
al sales manager Tracy Tate. 
The execs pointed to new 
titles whose themes embrace 
sports, shooting, puzzle, 
war, past classics and also 
the ever-popular fighting 
genre. Their first success in 
this niche was Bust-A-Move, 
which SNK says many ops 
installed as bar countertops 
via the Neo Geo single slot 
rig. Now they've got World 
Tour Golf which SNK calls 
"fun and easy to play (even 
after a few beers)." Puzzle de 
Pon is a puzzle game with 
bubble theme and "special 
power bubbles" enhance 
gameplay. Aero Fighters 3 
extends this successful 
series with new features. 
SNK will have more to say 
later on about the classic 
remake Neo Mr. Do and 
some other titles including a 
war tank game and horse
racing game. (One 1996 
game was announced in 
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Japan: Art of Fighting 3 will 
have Neo-Geo's first use of 
digitized graphics.) The fac
tory promised to continue 
supporting Neo-Geo 
"through the end of this 
decade," but urged all opera
tors to reciprocate by mak
ing sure their Neo-Geo cabi
nets are clean, well-main
tained, set in appropriate 
locations and have current 
marquees. SNK also chal
lenged distributors to help 
operators achieve these 
goals and to keep ops 
informed about new titles, 
etc. "For five years, we at 
SNK have kept our promise 
in all areas of support and 
service; Neo-Geo is the first 
system to stand the test of 
time," declared Marty 
Kitazawa. "Let's all do our 
part to ensure its continued 
success." Seen here at their 
AMOA booth are, from left, 
SNK's Bruce Toniyama, 
Tracy Tate, Heh-Kyu Lee, 
Marty Kitazawa and Jeff 
Yantz. For info, contact 
Tracy at 408/358-8522; east
ern sales rep Jeff Yantz at 
517/893-2611 or customer 
relations rep Doug Momii at 
310/371-7100 (ext. 120). 
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SEGA, SPEILBERG & MCA 
JOIN TO CREATE NEW LBE'S 

Possibly the biggest 
news story in our last 
issue got "buried" on pg. 

82 because it 
arrived, almost 
literally, at the 
last minute. For 
those who 
missed it: Sega 
Enterprises USA 
(their American 
coin-op manu
facturing and 
operating divi
sion) is being 
melded into a 
massive joint 
venture compa
ny with two of 
the biggest cor
porate names in 
showbiz. JV part
ners are Dream
Works SKG, the 
new TV /movie 
studio run by 
Steven Speil
berg, Jeffrey 
Katzenberg & 

David Geffen; and MCA
Universal, the major 
media & theme park firm 
owned by Seagrams Co. 
Ltd. The new joint ven
ture firm, unnamed as 
yet, will design 
and build loca
tion-based enter
tainment centers 
featuring ad
vanced video 
arcade games, hi
tech attractions, 
simulators, food 
and merchandise. 
Sites will be spe
cially designed by 
a collaborative 
team that includes 
Steven Speilberg. 
MicroSoft may 
also have a role 
through Dream-

be employed by the joint 
venture, not Sega per se). 
Sega retains ownership 
of Sega Enterprises USA, 
however. It's our under
standing that the joint 
venture will have "first 
dibs" on all Sega coin-op 
product and will take 
overall pay-for-play 
manufacturing, market
ing and operating chores 
of the present Sega 
Enterprises USA. 

Subsequent to the 
joint venture announce
ment, Sega released 
word that it will create a 
27,000 sq. ft. "interactive 
entertainment center" 
(IEC) at The Meridian in 
Seattle, Wash., to open 
next July. Al Stone 
promised" a constant in
flux of new experi
ences." Other partici
pants in the project are a 
16-screen Cineplex 
Odeon movie theater 
complex ... a 27,000 sq. ft. 
"Niketown" attraction ... 
and a Planet Hollywood 
themed restaurant. An 
on-site Sega merchan
dise store will be part of 

Works, sources Sega's AL STONE 
said (and Micro-
soft recently made 
a deal giving them access 
to just about every video 
game under the sun). 
Skip Paul, MCA Inc.'s 
EVP & president of MCA 
Enterprises, is president 
of the new joint venture, 
with Sega's coin-op chief 
Al Stone as a joint ven
ture officer (i.e., Al will 

the mix. Sega plans to 
open "at least" 150 LBEs 
in North America by the 
year 2,000. LBEs will be 
of two types: "IEC" fun 
centers in the 10-40,000 
sq. ft. range, and "amuse
ment theme parks" over 
40,000 sq. ft. 
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I. T. BOWS "NOWORKED" 
VIDGAME TOURNEY SYSTEM 

Chicago-based manufacturer 
Incredible Technologies has 
successfully demo'd its new 
vidgame tournament network, 
using standard phone lines, in 
two settings. First, I.T. linked 
three different games at three 
different booths on the AMOA 
Expo floor in September. 
Another successful demo hap
pened on a nationwide scale 
among four different distribu
tors (in four different cities 
across the USA) during simul
taneous open houses in Octo
ber. "It seems to have worked 
flawlessly," beamed LT. prexy 
Elaine Ditton. This upbeat as
sessment was echoed by opera
tors , distributors and (the ulti
mate compliment) even by 
some top AMOA-NANI offi
cials. The network system, link
ing 25 units ofI.T.'s Peter 
Jacobson 's Golden Tee 3D Golf, 
will be tested more extensively 
in the Chicago area, starting 
shortly before Thanksgiving. 
The LT. networking system 
should be available for opera
tors to buy and participate in 
by next year. "We tried to keep 
it simple and yes, it actually 
works," confirmed Elaine. 
"Now we're working on logisti
cal details like tournament for
mats, pricing strategies, and 
getting everybody on board." 
The system downloads tourney 
data to central HQ by making 
one call per night to an 800 
number, and uploads current 
network-wide leading scores to 

individual machines the same 
way. The location's regular 
(non-dedicated) phone line can 
handle the modem hook-up for 
several games on location via a 
single phone jack. Elaine 
acknowledged that I.T.'s net
work and AMOA's planned 
National Amusement Network 
are "two different systems. Our 
network concentrates on a few 
key promotional functions, 
while NANI is more complex 
and will have more capabili
ties. So we view our tourna
ment network, not as a compet
itive threat to NANI, but as 
another option alongside it." By 
the way, LT. is now shipping 
its new World Class Bowling 
video kit with 3D graphics; this 
game will also be network
capable next year. 
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JAPAN SEEKS VIDGAME DOWNLOADING & 
REMOTE INTERACTIVE GAMEPlAY 

From our correspondent John Ryan in 
Japan: "Namco is presently involved in 
the NTT (Nippon Telephone & 
Telegraph) Multimedia Experiment with 
the aim of developing technology to 
download coin-op software to arcades by 
satellite or through the telephone lines. 
The time frame is 3-4 years, according to 
Namco. This would eliminate the need 
for PCBs and reduce the cost of games. 
Such satellite technology is already used 
extensively in karaoke bars [in Japan] and 

Sega is testing a [downloading) system for 
consumer games .. . Likely to bear fruit in 
the short term is linking units in different 
locations. Sega has been developing ISDN 
technology for this purpose since 1993 
and tested it with their driving game Out
runners. At this year's JAMMA Show, 
SNK previewed their "Super Neo 29" 
where the cabinet has a small sub-moni
tor above the game screen, showing the 
face of the competitor in the other 
arcade." 

NYC KILLS "COMMON 
SHOW' UCENSE 

MUSIC DOWNLOADING: 
HAPPENING IN EUROPE 

Ops in the Big Apple will save $1.5 million in 
license fees next year. Following a unanimous 
"pro" vote by the city council, Mayor Rudolph 
Giuliani on Sept. 1 signed a bill that will eliminate 
"common show" license requirements .. .i.e., no 
more catch-all licenses are required for up to three 
sidewalk kiddie rides, for businesses operating 
fewer than five vidgames on their premises, and for 
attendants at same. Licenses are still needed for 
larger arcades and larger rides, however, The move 
will impact 7,136 video and pinball games in 3,568 
locations, plus another 1,245 kiddie rides and is 
part of the city's larger trend toward getting rid of 
licenses on many different small businesses. 
Officially, the law takes effect Jan. 16, 1996 but the 
city told AMOA-NY that it will stop accepting new 
license applications for the balance of the year and 
no inspector will issue any summons for common
show games in legal arcades. 

ReP/ay Magazine 

Our colleagues at London-based AB Europe magazine report that juke
box business-as-usual is "threatened" by satellite downloading systems 
over there. Trade journalists Kate Barnett and Alex Tanner info'd in their 
October issue that Allied Domecq have tested such a system in their 
youth-oriented "Mr. Q" locations. According to the publication, Allied 
"utilized several DJs outputting music from a central site, with each pub 
offering a free telephone number to allow customers to dial in requests. 
Rumors suggest that the experiment proved highly successful and the 
company is now thought to be implementing the system on a wider scale. 
AEI Rediffusion Music also announced in September the implementation 
of a pan-European satellite service, AEI Music Choice, in conjunction with 
such heavyweights as Warner Music, Sony and EML Although the devel
opment is not tmgeted speci.6.cally at the pub retail mark.et, its application 
to these facilities is obvi.Qus. ITC and MAM Cmnmunications (M~). 
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FACTORY NOTES: 
CAPCOM, ACCLAIM, WMS ; MUSIC VENDORS SALUTE 

NATIONAL JUKEBOX MONTH ... z . The Japanese trade publication Game Machine 
Magazine reports that Capcom Ltd. Oapan) is get
ting into polygon graphics, like all the top vid

game firms these days. At the JAMMA Show in September, 
they bowed their first CG fighting video, Toshinden 2, which 
uses the same PCB that's found in Sony's PlayStation home 
vidgame system. By March of '96, Capcom plans to release 
the first game using its own CG system, plus another title 
using the Sony board. 

Acclaim Entertairunent, fresh from its merger deal with 
redemption factory Lazer-Tron, is chalking up record rev

enues for fiscal 1995 (ended Aug. 31). Grosses 
rose 22% to $585 million. They also an
nounced a far-reaching strategic alliance 
with Warner Bros. Interactive Entertain

ment (part of Time Warner), and trum
peted the acquisition of two of the 
worlds largest independent soft
ware developers (Probe Entertain
ment and Sculptured Software, 
with 250 programmers, engineers 

and artists between them). With this 
kind of muscle behind them, Acclaim's coin-op division 
(under trade vet Tom Petit) will be "something to reckon 
with" when it enters the market with its first titles next year. 

WMS Industries started selling home versions of Mortal 
Kombat 3 on Oct. 13, earning about $15 million at retail the 
first weekend (more than America's top movie earned at the 
box office during the same period). Over 1.1 million units 
were shipped for initial orders; strong re-orders are expected. 

AMOA's Jukebox Promo
tion Committee says two 
one-stops are saluting 
"National Jukebox Month" 
this November with dis
count offers. Dolphin 
Music (Florida & Georgia) 
will give a 5% discount on 
any one invoice; call 
them at 800/390-54853. 
The Latin Jukebox 
(California) offers Juke 
Month specials on cer-
tain hot Latin artists; 
they're also carrying Juke 
Month promos on their 
printed materials. Call 
them at 714/895-5250. 
Saluting the month with 
signs, notices on mailings, 
new releases, etc., are Don 
Records Corp. (New York) 
and Harvey's Music 
(Pittsburgh). Compilation 
houses are also getting into 
the act with promo materi
als; Nashville's Hot Hits is 
featuring a CD collection of 
classic songs about jukebox
es, while Pittsburgh's 

Yes, it's true! Merit Industries is offering financing terms of 

""'"""..ILllO. .... The first of 
15 equal monthly payments isn't due until the 4th month. This 
means you have 18 months to pay for your investment! Just 

purchase a minimum of 10 MEGATOUCH video games or 10 
SCORPION dart boards and you'll be eligible to take advantage 
of this incredible factory-assisted financing. Call Oday (or see list) 

for the name of your nearest participating authorized distributor! 

•Freight. tax and filing fees paid by cu.stonier-not financed. Cu.stomer lntflrest rate: 10.95 APR. 

Co111lterto 
Pavaifabfe 

Spotlight On Hits is putting 
promo slogans on printed 
materials like title strips, 

etc. 
AMOA encourages all 
music operators to do their 
own jukebox promotions 
this month as well. 

With bill accel>t 
Or(show,.). 



Tom La More, a 28-year 
trade vet, has been appoint
ed to a newly created post at 
Mondial. As VP of vending 
sales, he'll oversee Mon
dial's vending lines in five 
offices (Springfield, N.J., 
Philadelphia, Pittsburgh, 

Rochester and Norwood, 
Mass.) and will help the dis
tributor work more closely 
with vending suppliers. 
Tom's prior post was VP of 
Rowe's vending and curren
cy group; other key lines on 
his resume include manage
ment posts at Mars and 
Vendo. 

Akiyoshi Isoi is the new 
president of JCM's North 

American bill validator 
division, based in Las 
Vegas. He joined JCM in 
1983 and did U.S. and inter
national sales; then was GM 
of their New Jersey office 
from 1988-91; and played a 
key role in a major 1991 
new product intro. 

Mark Henderson is 
JCM's new accounting man
ager. He has 10 years sales 

TOM LAMORE AKIYOSHI ISOI MARK HENDERSON PAIGE GAMBLE 

and business 
experience in 
Nevada; 
Paige 
Gamble is 
their new 
marketing 
manager, fol
lowing her 
most recent 
post at Good
will Indus
tries in Port
land, Ore.; 
and Steve 
Kinder will 
handle ex
panded terri
tories for JCM 
clients in the 
U.S., Canada 
and South 

STEVE KINDER RON ROLLINS LINDA GRIFFIN GEORGE LEVINE 

• Megatouch games average about $100.00 
per week*. After split. that leaves $50.00 
net profit . 

• Over 120 days (17 weeks) each Megatouch 
game nets $850.00 . 

• You've purchased 10 Megatouch games. 
Therefore, you've earned $8,500.00 
BEFORE THE FIRST PAYMENT IS DUEi 

With "Operator-Friendly" 
financing like this, your 
Megatouch games will pay for 
themselves out of the cashbox! 

* Based on llCtUlll operlltDr testimony . 

America. 

Ron Rollins 
is the new GM 
at Coin Con
trols' division 
in North Amer
ica, focusing on 
business devel
opment and 
sales and serv-

. :z 
E en 

ing on the parent company's 
board of directors. He's a 20 
year coin-op vet whose 
prior posts include VP of 
Coin Mechanisms and the 
presidency of his own firm, 
Effective Solutions & 
Products. 

Linda Griffin is the new 
sales rep for reconditioned 
units at Bally Gaming, Las 
Vegas. She's been with 
them for six years, most 
recently as international 
sales assistant. 

George Levine has been 
promoted to corporate 
development manager at 
Bally Gaming, where he'll 
guide them in new jurisdic
tions and work to expand 
their North American mar
ket share. He's been in the 
casino and slot industry 
more than 10 years. 

. ~m 
INDUSTRIES, INC. 

Dedicated to the Street Operators Success. 
1·800-523-2760 • 215-639-4700 •FAX 215-639-5346 



ON YOUR MARK 
BY MARCUS WEBB 
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A "quiet transformation" is taking 
place behind the scenes in the 
amusement machine business, 

according to one well-informed trade 
member (who is quietly participating in 
making some of these very changes hap
pen). On the surface, life is going on pret
ty much as usual: the operating, distrib
uting and manufacturing sectors are 
(more or less) doing their jobs. And, the 
same old complaints are still being 
voiced. The distributor says: "Operators 
aren't buying anything." The operator 
says: "In a soft market I can't afford ex
pensive new equipment." The manufac-
turer says: "A lot of FECs told me they 

had never heard 
of my new game, 

THE SECRET'S OUT :~~:s;;~.~s-
doing their job." 

Sound famil-
iar? Of course it 
does. In fact, 

you've heard this chorus so often, it 
could put you to sleep in 10 seconds. But 
that would be a shame, because then you 
would miss the real story. 

Pieces of the puzzle: one of the lead
ing factories builds 2,500-unit product 
runs of major street games; they used to 
build 7-10,000 units per title. A major 
Japanese manufacturer ends its direct 
sales presence in the U.S. market. An
other major Japanese factory merges "up" 
with a couple of movie studios. Two of 
the top arcade chains merge; but this is a 
"sideways" merger and it means same
level consolidation (two or three years 
ago, the headline would have been "lead
ing factory buys arcade chain"). Another 
major factory, once eager to buy an ar
cade chain, isn't shopping anymore. 
Message: the market is shifting to higher
end sites, and leading companies are 
combining forces to create or control this 
"cream" end of the business. 

Okay, much of this is public knowl
edge. The "quiet transformation" is hap
pening at the distributor and operator 
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level. In order to stay competitive with 
all this mega-merging by the "big boys," 
certain leading distributors and operators 
are creating multi-level joint ventures of 
their own. That is, several distributors 
have approached their best operators (or 
vice versa) and said: "Look, the money 
today is in operating, not distributing ... 
but real profit is only there for high-end 
simulators like Daytona and big redemp
tion centers and other costly attractions. 
Let's work together to get this business. 
We'll provide the capital, the financing, 
the access to hot product and the whole
sale prices; you provide the hands-on 
operating expertise and land the loca
tions. We'll share the cash box." 

This transformation remains "quiet" 
for a couple of reasons. The participating 
distributors don't want to talk about it, 
because it might enrage their other opera
tor customers who don't get invited to 
the party. The left-out operators might 
vent their anger by refusing to buy from 
the distributor. The operators don't want 
to talk about it because it's against the 
"operator religion" which calls for rug
ged individualism and strict dividing 
lines between factories, distributors and 
operators. Besides, why advertise a win
ning strategy and encourage copy-cat 
competition? 

This is not just a case of revenue-shar
ing and hoping the operator will be hon
est enough to pay the supplier's fair share 
of the cash box. It isn't merely the old 
ploy of "lease-to-buy." It's not the hoary 
technique of fronting product to the oper
ator, then letting him pay the dealer back 
out of earnings. It is a different breed of 
animal for this industry. 

Is it working? Well, the operators and 
distributors who are involved are not cry
ing the blues. They are oh-so-quietly get
ting on with the ever-changing challenge 
of survival. They are redefining their 
roles in a new (far more competitive) 
business environment. And, at this writ
ing, they are feeling cautiously opti
mistic. 
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COIN 

CONNEXION 

IS THE PERFECT 

CHOICE FOR YOUR 

OPERATION TOO! 

MEET TOM GOULD ••• 

HE OPERATES OVER 

5500 MACHINES IN 

1800 LOCATIONS 

THROUGHOUT 

22 STATES. 

Coin Connexion 
The Gold Standard ™ 
in Route-Management 

Call or write for more information: 
1821 W. 12th Street, Suite 204 

Sioux Falls, SD 57104-4025 
Phone: 605-331-5575 
Fax: 605-331-5574 



SUPER HIGH TECH GAME 

l~I :KIDI OCI] 
SNK CORPORATION OF AMERICA 20603 EARL STREET, TORRANCE, CA 90503, U.S.A. TEL: (1)310-371-7100 FAX: (1)310-371-0969 
SNK CORPORATION SNK BLDG., 18-12 TOYOTSU-CHO, SUITA-SHI, OSAKA 564, JAPAN TEL: (81)6-339-5577 FAX: (81)6-338-7175 
SNK ASIA LIMITED SUITE 807, TOWER 1. THE GATEWAY, 25 CANTON ROAD, TSIM SHA TSUI, KOWLOON, HONG KONG TEL: (852)2-730-0420 FAX: (852)2-375-3203 
SNK EUROPE LIMITED 11 ALBEMARLE STREET, LONDON WIX 3HE, ENGLAND TEL: (44)1-71-629-0472 FAX: (44)1-71-629-0474 
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COMING 
ATTRACTIONS: 
BLADES OF BLOOD/SAMURAI 
SHODOWN III: 
Blood is thicker than water, and without evil 
there cannot be good. Twelve warriors collide, 
five of which are making their debut, all with 
thrilling new moves and blood chilling attacks. 
In each of us, there is a good and evil side. This 
is also true of the characters in BLADES OF 
BLOOD/SAMURAI SHODOWN III. You 
choose which alignment your 
character takes (good vs. evil) 
Each character has two sets ol 
special moves which is 
dependent upon which 
alignment you choose. If you 
want your character to have 
the most vicious and 
graphically violent moves 
possible, you will want to 
choose the character's evil mode. In contrast, 
although not quite as vicious but still promising 
to be very violent, the character's good mode 
will give you special moves with more of a 
tactical edge. In essence, with two sets of moves 
per character, you have double the amount of 
characters to choose from. BLADES OF 
BLOOD/SAMURAI SHODOWN III: not only 
promises more options, strategies, and special 
moves, but it also promises to be the most brutal 
NEO•GEO game ever. 

WORLD TOUR GOLF: 
Fore! It is so real , you may even hear yourself 
yell while playing this ultra-realistic simulation. 
There are six different golfers to choose from, 
each with individual strengths, and four different 
courses to play on. This game comes nothing 
short of realistic. A full club selection is at your 
disposal, but make sure you take caution to wind 
as you drive, chip, and putt your way to victory. 

PUZZLE DE PON: 
In the tradition of Taito's Bust-A-Move, 
PUZZLE DE PON delivers exciting puzzle 
action to the NEO•GEO. The object of this 
outstanding puzzle game is to shoot bubbles up 
to other bubbles of the same color. Shooting 3 
bubbles of the same color together causes them 
to burst. Sound familiar? But there is more, the 
minds at Visco have added a clock that limits the 
time and they' ve placed an icon in the center of 
the screen. Your goal is to release the icon in the 
center of the screen by clearing away the bubbles 
that surround it. Other features include, a 
"bomb" bubble that blows up sections of bubbles 
at a time. There is also a wild card "star" 
bubble. This wild card bubble turns into the 
color of whatever bubble it touches and then 
knocks the same color bubbles off the screen 
regardless of the bubble's position. These added 
features completely change the strategy of the 
game while still retaining the FUNdamentals. 

GOAL, GOAL, GOAL: 
The name says it all. Whatever goal you are 
trying to reach, you will reach it with this 
exceptional title. All the great soccer playing 
territories are covered in this game's team roster. 
You also have the ability to choose team 
strategies and formation. In the area of control, 
GOAL, GOAL, GOAL, has no competition. 
You have outstanding player to ball dynamics 
and the shot power meter allows you to control 
the power of your shot. The overall realism 
experienced in this game is beyond words alone, 
you have to play it. Capitalizing on the success 
of the world's favorite and much heralded past 
time, you will score big with this soccer 
simulation, but make sure you stop for a second 
to hear the crowds scream Goal, Goal, Goal! 
This title also has the Spanish language option. 
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CURRENT 
NEO•GEO HITS 
VOLTAGE FIGHTER/GOWCAIZER: 
After defeating a character, you can take or add 
one of the defeated character's special move to 
your arsenal of special moves. 

STAKES WINNER: 
You are a jockey and you strategically race a 
horse based on it's attributes. Delivers realistic 
Horse Racing action! 

AERO FIGHTERS 3: 
Capitalizes on the Aero Fighters success and it 
now adds a lot more power-ups and bombs. You 
also have a greater variety of planes to choose 
from. Each plane has different types of missiles, 
bombs, and guns. 

PULSTAR: 
305 megs, the largest meg game yet. The first 
NEO•GEO game to utilize the computer 
rendered graphics technology. 

KING OF FIGHTERS '95: 
You have the ability to choose any characters 
and assemble to one team. Also, a secret 
password allows players to use the boss 
characters. 

KABUKI KLASH: 
A weapons fighting game based on the popular 
Anime Series. Each character has three power 
levels of magic moves that give the game 
diversity in it ' s gameplay. 
*Please note that older NEO•GEO titles are 
available as well. Please contact your authorized 
SNK Distributor or Doug Momii at SNK. 



THE INSIDE 
TRACK 

You asked for it and we have delivered. SNK 
brings out titles for all niches. We have puzzle 
games, shooters, sports, and fighting. Contact your 
authorized SNK Distributor or Doug Momii at SNK 
for more details. 

SNK implements a new Customer Survey 
Program ... Many of you may have noticed colorful 
survey card floating about in the industry trade 
publications as well as in NEO•GEO product. We 
have begun this new program to help us better serve 
you. Please take the time to fill it out and return it to 
us, there is a free gift waiting for you. 

Increase your earnings .. .Install a(!)full 
size marquee into your NEO•GEO and 
operate it as a single slot and watch $ 
your earnings soar. See "Tommy's 
Tech. Tips" for more details. 

Kristine Bowman, who was our 
previous Customer Service Representative, is now our 
new Sales Assistant. Good job and congrats to her! 

Doug Momii is our new Customer Relations 
Associate. Doug will be calling on you to make sure 
that you are informed on current product information 
and to make sure you know who is your local 
Distributor. Please extend Doug a warm welcome, 
and please feel free to contact him with any questions, 
comments, or suggestions. Doug can be reached at, 
(310) 371-7100 ext. 120. 

Doug is also responsible for our new Customer 
Survey Program. He will read each and every 
response we receive and he will make sure your 
comments and suggestions are heard. 

Regarding the new 64 bit system ... SNK's 
Chairman, Mr. Eikichi Kawasaki, has committed to 
continued high level support of the NEO•GEO 
through the end of this decade. 

With the number of NEO•GEO Systems 
exceeding the 800,000 mark worldwide, continued 
support is inevitable. 

The new 64 bit system is a product aimed towards 
the specialty market. SNK is striving to bring the 
same high quality, interchangeable software design 
to the large scale sitdown format. This new system 
will not supersede our current system, it will 
compliment it. 

FEED BACK 
We have received many constructive 

responses from our newly implemented 

Customer Survey Program. Iii 
Thanks to all of you who have 

participated. All of your 4J 
comments are greatly 
appreciated. Below please find a 
sampling of these responses: 

"I find your product to be of very high quality in 
graphics as well as appeal. I commend 

NEO•GEO on not sticking to just fighting games. 
I hope you will continue to offer a variety. " 

Anthony Kealoha 
HIGH SCORES UNLTD. (CA) 

Ed's response- Thanks Anthony for your input, 
we are trying to provide a variety of software 
titles. We understand that the NEO•GEO is a 
chameleon piece that is applicable in any 
location. In order to maintain this universal 
appeal a melange of titles is a must. 

"Keep me up to date as to what your 
company is offering" 

Ron Rudnick 
R&R AMUSEMENTS (AZ) 

Ed's response- Hey Ron, you asked for it and 
now you've got it. This newsletter and our new 
Customer Survey Program are just a few 

TOMMY'S TECH. TIPS 

TECHNICAL TIPS FOR THE NEO•GEO 
The "NEO•GEO FLEXIBLE MARQUEE" 

should be installed using the instruction below. 
1. Two pieces of clear plexiglass 1/16" 

thick will be needed for the installation. 
2. These two pieces of plexiglass must be 

cut to fit the cabinet marquee area where 
they will be installed. 

3. Once this is done, place the flexible 
marquee between the two pieces of 1116" 

plexiglass and install the resulting unit as 
you would a one piece marquee. 

Via national feedback from distributors and 
operations alike, installation of this marquee has 
proven to increase earning substantially. Please 
install this marquee for your own increased earning 
and benefits. 

*This is highly recommended for installation 
to be operated as a single slot cabinet. 

When installing a NEO•GEO 2 slot kit with a 
"Jamma Harness" the sound must be wired for 
stereo sound. Serious damage can occur to the 
sound section if this is not done. The harness Pin
Out for a 2 slot kit is slightly different from the 

standard Jamma Pin-Out. The test wired must be 
moved from Pin 15 to Pin M. A wire must be 
added at Pin 26 for the select button. Consult your 
kit installation manual for specific instructions. 

If there are any questions about this, 
contact SNK's Ser vice Department for help. 

Never transport a NEO•GEO Cabinet or kit 
with a cartridge installed in the main board. This 
can result in the bending of pins on the edge 
connector of the PCB and/or damage to the 
cartridge PCB(s). 

If the game exhibits strange problems relating 
to the programming, it may be caused by improper 
data in the backup RAM. Clear the backup RAM 
by setting all 8 of the hard dips on then turning the 
power off and on. The screen wi ll display "Work 
RAM Test". Leave it on for a minute, then power 
down and reset the hard dips to the original 
settings. Note: This will clear all bookkeeping and 
reset all cartridges to factory default settings. 

If there are any questions, the SNK Services 
Department can be contacted Monday thru Friday 
7:00am to 5:00 pm PST at (310) 371-7100. 

examples of how we intend on keeping you up to 
speed on what is NEO NEWS! We will continue 
this trend, so if you have some specific ways in 
which you'd like information communicated to 
you, just give us a buzz, we'd love to hear 
from you. 

"Give us more adult product. Things for the 
bar/tavern market. Why not trivia?" 

Jim Marsh 
HART NOVELTY INC. (WA) 

Ed's response- As you' ve seen in this issue of 
NEO NEWS, SNK plans on bringing out more 
bar/tavern oriented pieces. Titles such as, Stakes 
Winner, Puzzle de Pon, and World Tour Golf are 
just some examples of these titles. We've also 
had our customer survey inserted in Nightclub 
and Bar magazine to obtain input from those 
bar/tavern owners and operators. We will 
consider developing a trivia game. If you have 
any other specific game genres you'd like to see, 
let us know. 

CALLING ALL 
COUNTER 
TOPS ... 
WE WANT YOU TO 
CONVERT ... 

We have had tremendous response to the 
conversion of old Merit and Nintendo counter 
tops to One Slot NEO•GEO. Thanks to all of 
you who responded. For those of you who are 
interested in converting your old counter tops to 
a cash lucrative one slot NEO•GEO, all you have 
to do is order a one slot conversion kit, a piece of 
software, a common coin chip and you're ready 
to go. We have plenty of titles available that will 
lend itself to the tavern market, such as: Stakes 
Winner, Aero Fighters 3, Pulstar etc ... and soon 
to be released titles, such as, Puzzle de Pon and 
World Tour Golf. 

SNK makes access to information easy ... 
For any up to date product information, please 

do not hesitate to contact: 
Your Authorized SNK Distributor or 
Mr. Tracy Tate-National Sales Manager 
(408) 358-8522 or JKYAZ@AOL.COM. or 
Mr. Jeff Yantz-Eastern Regional Sales Mgr. 
(517) 893-26 ll or 
Mr. Doug Momii-Customer Relations 

Associate ~ 
(310) 371-7100 Ext. 120 

For technical information, please 
contact our Service Department at 
(310) 371-7100, Extensions 183 & 114. 

EXPRESS YOURSELF 
We appreciate any questions or comments you may 

have. Please send all correspondence to: 
SNK CORPORATION OF AMERICA 

20603 Earl Street 
Torrance, CA 90503 
Attn: NEO NEWS 



EUROPE 
Finally, after years of agonizing, a new 

law permitting a semi-payout machine has 
been approved in Italy. The senate passed 
the new regulation on September 14 and it 
effectively gives Italian operators the right to 
run machines which have a high element of 
skill and which pay out in tickets or tokens 
redeemable for small inexpensive merchan
dise prizes. The areas of doubt worrying the 
Italian trade is what is "skill" and what is 
"inexpensive." The fear is that Italy will end 
up like France or Greece with everyone tak
ing advantage of the situation and the 
authorities closing the industry down even
tually. But the Italian trade is optimistic. It 

ITALY OKAYS 
REDEMPTION 

believes things will run smoothly 
because in countries such as Greece, 
the industry was not exactly legal; 
there were just loopholes in the reg
ulations. 

GERMANY 

BY CHRISTINE BUTTERWORTH 

Once again, we present 
"I.etter from Europe," 
brought to us by 
Christine Butterworth 
and her colleagues at 
Inter Game, the UK-based 
monthly. 
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From January 1, 1996, as many as 
1,000 German amusement arcades will start 
to close down, cutting the size of the indus
try by as much as 25% . Changes in the regu
lations concerning how many A WP (amuse
ment with prizes) machines can be used in 
arcades are to blame for the transformation, 
but it has been a long time in coming. As far 
back as 1985, the Federal Government laid 
its plans and informed the industry that it 
had 10 years to prepare. New regulations 
insisted that the number of A WPs which 
may be sited in arcades would be limited to 
one for each 15 sq. meters of space. The 
industry was given 10 years to conform. 
That runs out on December 31 this year and 
after that date, arcades have to adhere to the 
new rules or close down. It is thought that 
few with less than 10 A WPs will survive. 
The practice will be to site the maximum 
number of payout machines permitted and 
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"fill in" with video games and other coin 
machines. The arcades which will close 
down are those with insufficient basic space 
in which to place enough A WPs to survive. 
Even replacing some of the A WPs with the 
popular non-payout "fun games" is not 
thought to be a solution. Rents in city cen
ters in Germany are now so high that only 
larger arcades are thought to be able to with
stand the new rules. 

The German trade associations are now 
fully committed to a program of persuading 
the German government to relax its regula
tions on children entering arcades. Right 
now, no one under 18 may enter a German 
arcade. The industry is seeking a situation 
where the rule may be relaxed to age 16 for 
arcades containing gambling machines and 
should be removed altogether for those loca
tions with no gambling machines. Some of 
the best locations are in shopping malls 
where there are now 60% amusement 
games and 40% gambling games. The 
removal of the limits or reducing them for 
locations with gambling, will open up more 
opportunities for both operators and for 
families who wish, for example, to visit an 
FEC-type arcade. 

JAPAN 

Data East of Japan has developed a 
"Mother Less Cassette." The system re
places the need to have a hardware board 
and slide a PCB into it. The cartridge has a 
top half consisting of the software and the 
bottom as hardware. The two simply clip 
together. The advantages are that it has a 
JAMMA connector fitted, is more compact, 
convenient and is far less expensive because 
the operator can run two cabinets off one 
"Mother Less Cassette." Manufacturers have 
been invited to develop games for the sys
tem. Data East has two games already devel-

ReP/ay Magazine 



ATEI '96 
excellent business 
opportunities from 

every viewpoint. 
BUSINESS 

If you want added profits for your business, 
you simply cannot afford to miss ATEI '96. 

BUSINESS 
Every year leading buyers from every part of 
the world meet at ATEI for one important 
reason - to do business. 

BUSINESS 
These figures will grow ev en further in 1996 
with our new dedicated Pa rks, R ides and 
FEC business section. 

Apply for your free badges before 6 January 1996 
with details of each visitor:-

By Fax: +44 171 713 0446 
By Email: atei@fastnet.co.uk 
Or Post: ATE Ltd., 40 Moor Street, 
Coventry, UK, CV5 6EQ. 

D 

/ 
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• oped. The unit comes out at around the 
same price as a Neo Geo game. 
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SWITZERLAND 

Family entertainment centers may 
be the way forward for Swiss operators, 
following the pioneering success of one 
FEC in Zurich. The major Swiss city 
held 70% of Switzerland's A WP 
machines until a vote in the Zurich 
canton earlier this year shut its doors to 
10,000 A WPs and operators pulled out. 
In most Swiss-style cantons there is a 
German-style rule that children under 
16 may not enter arcades, but the close
down in Zurich simultaneously 
opened the door, because it was decid
ed at the same time that the municipali
ty would decide what age minimum 
should be used in arcades. One center 
in a rural area of the canton has suc
cessfully applied for permission to 
open an FEC (obviously without the 
banned A WPs) with a minimum age 
admission policy of eight years. 
Children have to be accompanied by 
parents but all games are fun machines. 
The next move may be to introduce re
demption if the city fathers approve 
them. 
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MALAYSIA 

It seems as though Kuala Lumpur, 
Malaysia is setting out to become the 
world's family entertainment center 
mecca. It will certainly vie with Manila 
and Bangkok for the title when it can 
boast a 72,000 sq. ft. mega center such 
as Starlight Express, run by Metroplex 
Funland Sdn.Bhd., with four floors at 
the mall, but that will pale into insignif
icance when the Betjaya Group opens 
its Star City at the end of this year with 
its one million sq. ft. of leisure and 
entertainment facilities. There are more 
on the way, reported to be as many as 
six shopping complexes with FECs as a 
integral part, opening around the tail
end of 1995 or the beginning of 1996 . 

NORWAY 

Pressure is mounting on the 
Norwegian Government over its pro
posals to close down A WP machines 
operating companies and transfer the 
industry across the charities. The 
Norwegian Ministry of Justices' new 
Lottery Act, issued last year and which 
effectively closed down 100 AWP oper
ating companies, has been contacted by 
the European Free Trade Area 
Surveillance Authority in Brussels 
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demanding that Norway submits new 
arguments for giving the charities the 
sole rights to operate gambling 
machines. The Ministry of Justice has 
cited the need for greater control of 
money games. But the ESA has 
obtained a copy of a Norwegian 
Government report from the mid-1980s 
which showed that illegal operation of 
gaming machines was not a problem 
and that the machines posed no danger 
to compulsive gamblers. It has now 
posed further, awkward questions for 
the ministry. Currently, 20 Norwegian 
gambling machine companies are tak
ing legal action against the government 
for breach of international agreements. 

UNITED KINGDOM 

The much-feared threat to the UK 
A WP machine business from the giant 
National Lottery may be happening. 
Around 70 pubs are to take part in a 
trial over the next few months with lot
tery ticket machines in bars next year if 
the experiment is a success. National 
Lottery promoters Camelot say that the 
next logical step will be to sell tickets in 
shops, garages and kiosks. BACT A is 
actively opposing the idea. + 
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" ... especially when I have to 

make a service call across town." 

"That is why I make sure that my locations all 

have Wurlitzers spinning the music. Depending 

on the travel time and the reason for the ser

vice call, labor costs alone can easily run up 

to $100 or more. Wurlitzer's modular design 

and positioning of internal components allow 

for quicker maintenance, service, 

a small surcharge to do the change-over, but 

with a Wurlitzer, it's quick and easy. And do 

my accounts like that big, boot-stomping 

sound. Wurlitzer offers a 500-watt peak-power 

amp which is ideal for the watering holes with 

back rooms. No need for me to install a sepa-

rate amp. You know. .. Wurlitzer has 

collection and disc changes. Several WURLITZER been makingjukeboxes for 62 years. 

of my locations will sometimes schedule theme 

nights when special music is required. I'll add 

Don't know why they waited so long ... they've 

been in business for 140 years." 



Features: 
·Fast Paced Coin Jump Action - Appealing to all Ages 
·Ticket Display - Play can Continue without 
Tickets with no Loss to Player 

•Bonus Countdown for Jackpot Tickets 
·Ticket Multiplier Display - Consecutive Misses 
Multiply the Next Win 

·Flexible Programming Makes "Smokin' 
Token" a Winner in All Locations 

·Easy Loading Ticket Dispenser with 6,000 
Plus Capacity & Ticket Every Time Option 

•Separate Locked Areas for Coins, Tickets & Service 
·Built in Theft Alarm, Diagnostics & Payout Statistics 

@usTED 

Dimensions: 
Width: 25" 
Depth: 43" 
Height: 52" 
Weight: 210 lbs. 

8436 Washington Pl NE•Albuquerque, NM 87113•505/821-6878•FAX 505/821-6876 

© 1995 ALL RIGHTS RESERVED PATENT PENDING 



it's back to New 
Orleans for the 

1995 exposition 
of the 

International 
Association of 

Amusement 
Parks and 

Attractions 
November 1995 

.. -• ake heart, marathon runners! The finish 
line is in sight. This year's fall trade 
show season does resemble a marathon, 
starting in September with JAMMA and 
AMOA Expo ... followed in October by 
Fun Expo and all those distributor open 
houses ... and now comes the grand 

finale. The "parks" show takes place from Nov. 
14-18, back in the New Orleans Convention 
Center where AMOA kicked off the USA's fall 

show cycle. It's the 77th 
annual expo of the In
ternational Assn. of 
Amusement Parks & 
Attractions (IAAP A). 

In recent years, a 
growing number of 
"coin-op" people 
have been attending 
this show including 
manufacturers (both 
as exhibitors and 
visitors), distribu
tors and operators. 
Now, with the in
dustry's leading 
firms moving to
ward larger, 
splashier at 
tractions in big
ger arcades 
and "location 
based enter
tainment," 
the parks 
show will 
loom even 
larger in 
the coin
op uni
verse. 

The parks 
show is already plenty big 

enough on its own, of course. Some 20,000 
visitors are expected at the New Orleans 
Convention Center, where they will visit around 
3 ,000 booths representing more than 800 suppli
ers. They'll see everything from new popcorn 
poppers to new roller coasters and "dark rides," 
plus everything in between ... much of it relevant 
to the world of arcades, FECs and LBEs. 

As for IAAP A itself, it represents over 4,000 
facility, factory and individual members in 72 
countries, including most amusement parks and 
attractions in the United States - literally every
thing from A to Z (arcades to zoos). Head
quartered in Alexandria, Va., IAAPA this year 
opened nine regional offices around the world. 
The parks industry grosses an estimated $6 bil
lion per year and supports 500,000 seasonal 
employees annually. 

Seminars begin on Tuesday, Nov. 14, one 
day prior to opening of the trade show floor. 
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They run during all five days of the show, covering trends 
in finance, food, games, legislation, marketing, merchan
dising, miniature golf and FECs, personnel, rides, safety, 
smaller amusement parks, new technology and water 
parks. 

Exhibit floor hours are Wednesday, Nov. 15 from 11AM 
to 6PM; Thursday, Nov. 16 from 10AM to 6PM; and 
Friday, Nov. 17 from 10AM to 6PM. The IAAPA's annual 
business meeting takes place Wednesday, Nov. 15 from 
BAM in the Sheraton ballroom. The special events kick off 
with a "multimedia entertainment spectacular" called the 
What's New Theater on Wednesday night at the Sheraton; 
this is a high-powered report on trends and developments 
in FECs and parks worldwide. A "Thursday night social" 
will feature a reception and buffet dinner in the Hilton's 
Grand Ballroom. The annual banquet takes place on 
Saturday in the Sheraton's Grand Ballroom, featuring a 
large-scale "musical entertainment spectacle." 

The coin-op amusement industry has had a tough 18 
months, but IAAP A says their end of the entertainment biz 
is flourishing. In 1995, a total of 48 new roller coasters 
were built around the world, including 25 in North 
America. IAAP A sees smaller amusement parks and even 
casinos installing family-style coaster rides and theme 
rides, while larger FECs, LBEs and leading arcades are 
installing more virtual reality and "mini-theater" type 
rides. 

The show's preregistration deadline passed on Oct. 1, 
but you can still sign up on site at the New Orleans Con
vention Center and enjoy some education, fun and busi
ness opportunities. Call IAAPA at 703/836-4800 (or fax 
703-836-4801). • 
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1626 Delaware Ave. 
Des Moines, IA 50317 USA 

(515) 265-9900 1-800-553-2442 
FAX (515) 265-3148 



FEATURES: 
•Gas Plasma Display 
•Coin Shooter 
•Moving Targets 

•Moving Football 
•Large Coin Box wit Separate 

Lock 
•Hig ecurity "T-H ndle" Lock 

System 
•Full Front Door for Easy 

Access 
•Stereo Sound 

DIMENSIONS: 
31" wide 
36"deep 
78" high 

ART INDUSTRIES CORP. , MFG. 
1626 Delaware Ave. 

Des Moines, IA 50317 USA 
(515) 265-9900 1-800-553-2442 

FAX (515) 265-3148 



D igital data downloading for the 
music industry isn't just a lot of 
smoke and mirrors. It's been 

done for years by Japan's karaoke biz. 
Over in Europe, music downloading 
systems are currently being tested in 
taverns and laboratories alike by juke
box factories (using satellite and 
ISDN based systems). Here in North 
America, more than one viable tech
nology package for jukebox applica
tions has been demonstrated and 
shopped around to possible licensees 
and manufacturers. 

And for the second time in the last 
few years, a workable music down
loading system was on display in a 
hotel suite near the AMOA Expo. 
This time, it was the folks at Touch
Tunes Jukebox, Inc. (Montreal, Cana
da) who brought their Digital Jukebox 
system to the Crowne Royal Hotel, 
New Orleans. The TouchTunes folks 
demonstrated their system's ability to 
download music from Canada to 
New Orleans on the spot...store it in 
the computer's memory ... and play it 
back on the spot. 

"Conditions look highly promising 
for bringing our Digital Jukebox to the 
coin-op market," declared Touch
Tunes president Tony Mastronardi. 
"We're just waiting to see whether 
the name on the box will be Sony, 
Pioneer, AT&T or what have you." 

The Digital Jukebox product, 
which we originally reported in this 
magazine as "Telejukebox" in Octo
ber 1994, has been dramatically up
graded and improved since publica
tion of that first story. Capabilities are 
significantly up, while costs (Touch
Tunes believes) have actually 
dropped to the point the final system 
could cost about the same as an exist
ing CD unit. In fact, said execs, the 
unit could actually offer lower costs 
for operating and programming. Sav
ings would be derived from less on
site maintenance and labor, plus the 
capability for hit-based (as opposed to 
album-based) programming. 

The heart of Digital Jukebox is a 
computer operating system. There's 
no software, no compact discs, just 
computer memory that can be pro
grammed, operated, and altered re
motely over a phone line (or through 
just about any other communications 
medium, as you' ll read below). 
There's no display of CD album jack
ets, either. Instead, the player's selec
tion mechanism consists of a built-in 
monitor that calls album art out of 
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During the AMOA Expo, the Touch Tunes team showed their downloading juke at the Crowne Plaza Hotel 
(New Orleans). From left: telecommunications expert Guy Nathan, R&D specialist SyMan Duchesne, pres
ident Tony Mastronardi, R&D specialist Pierre Martineau, and marketing chief Giovanni D'Andrea. 

Ring! Music's JJ ~\ 
Future is Calling 

CANADA'S TOUCHTUNES 

JUKEBOX, INC. UNVEILS 

AN UPGRADED DIGITAL 

PHONOGRAPH FOR REMOTE 

PROGRAMMING & OPERATION 

memory and displays it onscreen. 
There's no hard buttons, just a cus
tom touchscreen program for selec
tion by musical genre, artist or title. 

The Digital Jukebox operating sys
tem is 100% proprietary software, de
veloped by Touchtunes' in-house 
R&D department with custom data 
and diagnostics software especially 
formatted for the jukebox industry. 
The firm says it has obtained six 
patents to protect the "how" of their 
technology. 

Engineers say proudly that their 
new system has the capability to 
upload, download, and play music 
simultaneously! This was demon
strated on site in New Orleans . 
TouchTunes engineers have also 
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given their Digital Jukebox the capa
bility to be programmed on site at the 
location, or remotely from any other 
point: i.e., the operator's office, a dis
tributor, a manufacturer, or a data 
substation. 

Basically, the unit picks up digital 
code from master recordings, and 
downloads it to storage in each ma
chine on location. Industry-standard 
compression schemes (MPEG Audio 
Level 3) have been used to achieve an 
impressive 11.5 to 1 compression ra
tio at present. "We're working on en
hancements that will almost double 
that ratio to 21 to 1," stated a Touch
Tunes R&D department head. 

TouchTunes execs concede that 
downloading music over standard 
phone lines, as was demonstrated in 
New Orleans, is a slow process. It 
may take 30 minutes to transmit one 
song from the office to the jukebox on 
site. However, considering that only 
two or three songs may need to be 
downloaded per week, and consider-

Page41 



ing that transmissions 
may be done at night 
(during cheap phone 
rate times), they don't 
view this is a serious 
drawback. Besides, 
TouchTunes says it 
has another advance
ment in place already: 
the Digi.tal Jukebox can 
work with any com
munications medium, 
including twisted pair, 
data line, fiberoptic 
line, cable TV, satellite 
microwave transmis
sion, high or low capa
city ISDN, MMDS 
(multipoint, multi
channel distribution 
service), or off-air (non
public) waveband 
broadcast. 

Here's the touchscreen interface for the downloading jukebox in a hotel by 
TouchTunes (Montreal, Canada). 

handsome hi-tech de
vice will actually per
form many more func
tions than just playing 
hit songs. In fact, "mu
sic will probably be 
less than 20% of what 
we do with this tech
nology," said execs. 
"We'll allow the oper
ator to go into the loca
tion with music first, 
then offer many other 
services including full
motion video capabili
ty for animation, gra
phics and interactive 
advertising. The inter
active features have an 
obvious application in 
music selection, but 
could also be used for 

In New Orleans, TouchTunes 
execs strongly disputed the industry's 
conventional wisdom that "Whatever 
technology the music industry uses, 
the jukebox industry must use." On 
the contrary, these fellows believe 
that big corporations will go to alter
native technology to download selec
table music to locations across Amer-
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Corporate Sales Office 
1 ·800-426-2211 

FAX 210-824-6565 

ica ... and jukebox operators must do 
likewise in order to remain competi
tive. Waiting around for the broader 
music industry to defend the jukebox 
operator's market, they say, could be 
fatal. 

The Digi.tal Jukebox may be sold 
initially as a music provider, but once 
on location, TouchTunes believes its 

Play·By·PiaY 
••·•#.W;•~•·i!•§I••••~. 

I 
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polling and multime
dia entertainment functions." 

Interested parties can contact 
TouchTunes in Montreal at 514/762-
6244. 

TouchTunes is an affiliate of U.S. 
based Technical Maintenance Corp. 
(NASDAQ TCMN). 

\ 

• 
European Office - Spain 

011 (346) 166·85·22 
FAX 011 (346) 166-85-21 

• 
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There is still time to get your FREE listing into 
RePlay's annual DIRECTORY issue (dated December 
1995), but you must act TODAY! If you are a 
manufacturer, distributor, one-stop, trade association 
or parts/service supplier, you should be in this trade 
reference book. Firms listed in last year's book should 
have received a copy of their listing to correct and 
return. If you haven't received this very important 
piece of mail or were not listed in last year's Directory, 
ACT IMMEDIATELY. Complete the following form 
(print neatly or type) and fax this sheet to us NOW! 

CompanyName: __________________________ _ 

Address: ______________________________ _ 

City: ___________________ State: ______ Zip: _____ _ 

Phone: ___________ Fax: ________ "800" Number: _________ _ 

Sales people you'd like listed (with titles where applicable): ____________________ _ 

Products/Services offered (if distributor, list lines handled DIRECT only): ________________ _ 

~ FAX TODAY TO: 818-347-2112 
tf For ad placement, call Barry Zweben at: 818/347-3820 



Mouse Attack is a one-player redemption video. 

l(ing of the 
t'unho~~ 
After kicking tail in the video 

game and pinball markets for so 
long, this year Williams/Bally

Midway decided it was time for a 

Funhouse chief Marty Glazman says redemp
tion tickets are fun and fashionable, too. 
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MARTY GLAZMAN HEADS 

FUNHOUSE GAMES AT 

WILLIAMS/BALLY-MIDWAY; 

NEW LINE HAS QUALITY 

REDEMPTION AND 
NOVELTIES FOR ARCADES 

AND BARS 

strong new focus in the redemption 
and novelty market. So, they created 
a new division called "Funhouse 
Games" and hired respected sales & 
marketing vet (and WMS alumnus) 
Marty Glazman to head it. Launched 
at AMOA Expo '95, the new division 
really came to the fore at October's 
Fun Expo, because its product line 
was a perfect fit for the show's FEC 
market. Funhouse offers both li
censed and unlicensed themes ... inter
nally developed goods, along with 
products engineered outside the com
pany ... and snazzy ticket-vending 
arcade equipment, along with new 
and classic bar pieces. 

Marty Glazman sums up his mis
sion very simply. "My job at Fun-
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house," he said, "is to find redemp
tion and novelty equipment...make 
sure it fits the standards of Williams 
and our distributors, regarding collec
tions and reliability ... and if it does, 
bring it to the market. Based on re
quests by operator and distributor ad
visory committees, Williams decided 
they needed a dedicated person who 
would champion this type of prod
uct. I'm their man!" 

At Fun Expo, Marty's division 
highlighted Mouse Attack, a one-but
ton video redemption piece with cute 
cartoon-style computer graphics and 
stereo sound. They also showed their 
new Wheel of Fortune rolldown, with 
music, art and concept licensed from 
the worldwide hit TV show. Other 
Funhouse products are the classic bar 
piece, League Champ, which com
bines a shuffle alley type puck with 
bowling pin targets and "tenth frame 
only" gameplay. Piece A Pizza is a 
rolldown with a spinning target 
which resembles - you guessed it -
a pizza. The Bozo Grand Prize Game 
features "the world's most famous 
clown" and a double row of red buc
kets for two-player gameplay and 
progressive ping-pong ball toss ac
tion. Additional future games are 
under wraps, but we understand 
there are some "killer games" coming 
down the pike which marry perfectly 
with world-famous themes and some 
beloved characters. 

If all this sounds like a high-quali
ty lineup, it is. WMS's new division 
has shot out of the gate with products 
which clearly live up to its ambitious 
goals. According to Marty, Funhouse 
will not seek to automatically come 
up with one or two games in each 
and every possible redemption cate
gory (rolldowns, ball toss, shooting, 
etc.). Instead, their standard is simply 
"quality" .. . and Marty vows that 
Funhouse will be very selective. 

Licensing will not be a kneejerk 
requirement, either. Licensed themes 
must fit with gameplay or they won't 
be considered. "We will use a our 
operator and distributor committees 
to analyze, test and tweak prototype 
ilnits, along with in-house commit
tees of designers, engineers and mar
keting people," Marty explained. "If it 
makes sense, we'll bring it to the mar
ket." 

Marty himself did some work with 
redemption product at his previous 
company. "We had one failure and 
one quasi-successful game," he re-
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On lV it's "America's game," but now Wheel 
of Fortune is also Funhouse's new rolldown 
game. 

called. "I probably learned more from 
the failure than from the success. 
There's an entire art and science of 
percentaging, layout, merchandising, 
hit frequencies, ticket values and so 

BEST PRICES. 
BEST SERVICE. 
BAR NONE. 

GIVE US A CALL ... 

Dan Highcove 
Mark Jakubiak 
1-800-435-3456 or 
Fax: 1-800-448-1 n 5 

19 Industrial Lane, Johnston, RI 02919 
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on. I received a good education from 
talking to operators, and still talk to 
many of them today on an ongoing 
basis about ongoing trends in re
demption. When it comes to our 
product, I like to hear what's right 
and what's wrong with it. And," he 
added with a smile, "these operators 
are not the least bit shy about telling 
me the full, unvarnished truth!" 

The American redemption market 
has matured, Marty said. "The chal
lenge is stronger, so product must be 
higher quality and have more appeal 
to the consumer, to succeed these 
days," he commented. FECs must of
fer "new, fresh, creative equipment 
on a regular basis" to attract repeat 
business, Marty insisted. "Otherwise 
you won't be there in the long run. 
These rules have been part of our in
dustry for 100 years and will be for 
the next 100 years. It's the same rea
son theme parks come out with new 
roller coasters or other attractions 
every surrrmer." 

While conceding that the FEC 
market is undergoing a shakeout for 
poorly-sited and poorly-managed 
stores, Marty said properly run ar
cades can still make major profits. Be-

sides new equipment, hot merchan
dise is another key component in a 
successful FEC, Marty said. "Just like 
street operators are in the 'moving 
business,' redemption operators are 
in the merchandising business,'' he 
pointed out. "If an FEC is in the right 
location and understands how to 
merchandise and promote, it will be 
ultra-successful." 

Another growth factor for the FEC 
market, Marty said, is that many ar
cades are still converting and up
grading to full FEC status by adding 
redemption and other new attrac
tions. 

"I love what I'm doing," Marty 
surrrmed up. "I have the opportunity 
to look at games from many different 
sources and hand-pick the best. Dur
ing the process of putting the initial 
Funhouse line together, I've exam
ined some of the coolest product and 
talked to some of the neatest people 
in our industry. To me, we're not in a 
problem market...we're in an oppor
tunity market!" 

To reach Funhouse Games, call 
Marty Glazman at Williams/Bally
Midway in Chicago. That's 312/961-
1000. ~ 

We supply toys I novelties to family entertainment centers, amusement parks, 
bowling centers, roller skating centers and arcades. 
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f ou'll be Rollin' 
\n The Ric 

Rollin' for Riches is made by 
Lazer-Tron, the makers of the hit roll 
downs Spin To Wlnr~ Jungle Ramar~ 
Spin a 2f~and other great games; 
Ribbit Racinr~ Swamp Stomp™, 
Ring Tossr~ Aftershock™, 
Pirate's Goldr~ Super Bank 
-It II~ and Wheelin-N
Dealin r~ 





aisles and happy exhibitors; 

uns 
McAuliffe is new /FECA prexy 

. . George McAuliffe at the podi-
th leaders of IFECA (Int' \. FEC Assn.) including new prexy 

evidence to support your position 
at the recent Fun Expo (Oct. 7-10, 
Orlando, Fla.). Fun Expo is aimed 
straight at existing fun centers and 
FEC operator wanna-be's. Both the 
show's owner/ managers (Bellwe
ther Expositions) and leaders of 
the International Family Entertain
ment Center Assn. (which endors
es but does not own Fun Expo) ~~~f~~~igh~. See story for names of new officers and board directors. 

True or false: "Fun centers and street locations have 
been splitting apart for years; today they are as dif
ferent - and as separate - as night and day." 

Actually, you can make a strong case either way. 
But if you said "true," you would have found lots of 

take pains to identify themselves 
with this unique market niche. 

Fun Expo's exhibitors (around 350 companies in around 
900 booths) clearly agreed that the FEC crowd, and Fun 
Expo itself, are new and different animals in the amuse
ment industry forest. The mood among everyone at the 
Orange County Convention Center was truly upbeat...you 
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Cost of Wisconsin, Inc. has provided a full range of miniature golf ser
vices, from design to construction, since 1958. 

could feel the "fun" in Fun Expo. 
Fun Expo officially counted just over 7,000 "buyers," 

adding that their figures "do not include exhibitor person
nel or children." Attendance was super on Sunday, good 
on Monday, scarce on Tuesday. Fun Expo's Michelle 
Leberfeld said the headcount was 1,500 higher than last 
year's. "This is encouraging, especially after the reports 
that were circulated about a soft FEC industry," she stated. 

Exhibitors said attendees were a whole different breed 
than typically attends AMOA, ACME or even lAAP A. The 
general consensus was that, of all the people walking the 
aisles, perhaps 25-30% were arcade or FEC owner/opera
tors. Some 40-60% were reportedly "wanna-be's" .. .in
cluding some with money, like owners of successful pizza 
chains or roller rinks; others were mom and pops from 
totally outside the industry who needed financing. The re-

Skee-Ball, Inc. had a super-busy booth with FEC ops (and lots of kids) 
playing their redemption games and talking serious business. 

mainder included a small handful of big investors (mall 
realtors, movie theater people, etc.), plus some mom and 
pop "video arcade" operators who were looking to up
grade to true FEC status. 

Exhibits included (roughly) two dozen redemption fac
tories, two dozen plush and prize merchandise suppliers, 
a dozen go-kart companies, a dozen kiddie ride compa
nies, a dozen soft play and kiddie climbing maze compa
nies, a dozen laser tag systems, a dozen mini golf services, 
a dozen coaster and waterslide makers, a dozen food and 
drink venders, and a dozen decor providers (flags, signs, 
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Doron Precision Systems won the "best customer service award." Their 
multi-passenger, moving simulator-theaters have been popular for 
years. 

flooring, lighting, etc.). AMOA took a small booth to intro
duce itself to this FEC crowd, while AAMA took several 
booths to show off equipment ranging from air hockey to 
pinball, video and virtual reality. 

Very few video and pinball exhibitors took individual 
booths in Orlando. Williams/Bally-Midway highlighted its 
new FunHouse redemption line, while Capcom showed 
pins and video; Data East took an individual booth where 

Wisdom Industries won an award for best booth display. Elaborate cars 
for park-type rides were given a handsome setting indeed. 

the spotlight seemed to be on redemption. Sega and Taito 
America did not take separate booths (despite earlier 
announcements that they would). Fun Expo exhibitors 
also included four major coin-op distributors (Betson En
terprises, Cleveland Coin, Birmingham Vending, Colorado 
Game & Vending) who showed a full range of coin-op 
amusements and even a couple of jukeboxes between 
them. 

Fun Expo's unique mix of exhibitors and attendees are 
no accident, according to the show's manager Ms. Baily 
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THESE ARE 
NOff GOALS: 

• QUALITY PLUSH • QUALITY EQUIPMENT 

• OUTSTANDING CUSTOMER SERVICE 

•VALUE RECEIVED FOR YOUR DOLLAR 

• NEW LOCATIONS • PROFITS • PERFECTION 

THEY ARE GIVENS. 
At the National Crane Network5M these are givens, not goals. If you are still 

worrying about them, call us ... We can HELP! 

Besides those items listed above you can also expect discounts on Plush and 

Equipment purchased through The Network. 9'12 
Membership is FREE. Hurry and sign up now - )(states are already filled. 

CALL TODAY! 
The NATIONAL CRANE NETWORK 

Maximizer Skill Cranes "THERE IS NO SUBSTITUTE FOR PERFECTION" 



Air-inflatable trampoline environments had several representatives at the 
show. Here's one: the Lazer Runner Battle Cruiser. 

Beeken (who dreamed up Fun Expo in the first place and 
launched it five years ago). Said Bailey: "We are carefully 
focused on fun centers, not route operators or theme park 
owners. We aren't trying to be a miniature AMOA Expo or 
a miniature IAAPA Show. We are reaching out to the fun 
center owners ... and if roller skating rinks, movie theaters, 
malls and restaurant owners want to come here as well, 
that's great! The exhibitors like to see all these buying 
faces." 

Joey Heard, an FEC management professional and the 
first president of IFECA (International Family Entertain
ment Center Assn.), strongly supported this line of 
thought. "You are the driving force of the industry today," 
he told association members at the IFECA awards ceremo
ny. "You are not a subcommittee of another association or 

The Lazer-Tron gang (including prexy Norm Petermeier, seated at right) 
with a couple of pals from Brady Distributing. 

an afterthought at another trade show." George McAuliffe, 
general manager of the Edison Bros. Mall Entertainment 
arcade chain, took the gavel as IFECA's new president and 
promised to continue upholding the association's guiding 
principles. 

As for the fun center market itself, it's a little hard to 
guage its health these days. Some factors point to a contin
uing growth pattern: for example, IFECA, which endorses 
Fun Expo and holds key meetings in conjunction with the 
show, has grown an astonishing 66% in the last 12 months 
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HanaHo Games is on the map with their Ghost Hunters video redemp
tion game. From left, VP Conway Ho, sales top Debbie Gonzalez and 
prexy Tony Hana. 

Fun Merchants/Betson have grown their Fun Expo booth over the years. 
Here's their George Angermeyer, Neal Rosenberg and Ben Toro. 

Benchmark's Spin For Tickets is now in production with more skillful 
wheel and jackpot-freeze feature. From left, A.J. Kress, Edison Bros.' 
Andy Hanshew and Arnold Kaminkow. 

alone. Their membership roster stood at 500 strong by the 
show's end. IFECA's target for 1996 is to reach 700 mem
bers, including more international representation (today 
they count 56 international members from 22 countries). 

Other positive readings on the health of the FEC market 
can be found by asking major operators and distributors 
who specialize in working with new FECs. They are busier 
than ever, outfitting new centers around the country to the 
tune of $1-3 million apiece (and that's just the equipment 
cost). And, FEC-oriented firms are taking more and more 

Cliff Brechner (center) had redemption merchandise at his Great 
American Toys booth. He's flanked by Long Island route ops Sue and 
Mark Roland (who also run party rentals out of Huntington). 

IFECA welcomed guests with a cocktail party. From left, Cash Box Int'/. 
publisher Jack Rodios, ATEl's Peter Russbridge, Fun Expo's Michelle 
Leberfeld, outgoing IFECA prexy Joey Heard and global show promoter 
Gerry Robinson. 

At IFECA reception, Alpha-Omega's Frank Seninsky gives his patented 
sly wink while Enchanted Castle's Harold Skripsy does his midwest 
yahoo. Yes, there's fun at Fun Expo. 

space at Fun Expo. For example, Betson doubled its foot
print to eight booths this year and may double it again to 
16 next year. 

On the other hand, we've heard all year that even the 
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Redemption tickets are a key item today. Brandishing some of theirs are 
National Ticket's Bill Owen, Bill Alter and Ken Santoro. 

Jenkinson's Pavilion is Seaside Heights' key attraction on the Jersey 
Shore. Owner Pat Storino (peeking out from behind insurance agent 
Kevin Naughton) brought the next Storino generation (Vincent, Anthony 
and Frank) to the show to inspect new equipment. 

The Getlans (Amusement Consultants) make up one of the FEC world's 
"royal families ." Here at Fun Expo, they're seen with Fun Zone folks 
(Farmingdale, N.Y.). From left: Adam Dichter, Mel and Ron Getlan, Bill 
Cook, Jeff Bakshi and Mike Getlan. 

well-run arcades and FECs are suffering from at least 15% 
less traffic and 15% less earnings than last year. At Fun 
Expo, one source said "some" FECs have lost 40 to 50% of 
their income. (These are probably the ones who are selling 
or closing their doors. And then there's Discovery Zone, 
which posted a $30 million loss ... ) So perhaps the bottom 
line is exactly what most Fun Expo exhibitors said: today's 
FEC market is "stable but vital" - meaning that about as 
many enthusiastic new entries are still coming into the 
market, for every failed FEC that drops out. 

Trade vet Chuck Arnold, now with Birmingham Vending (Orlando) and 
son Chuck. The senior Arnold and his wife Millie celebrated their 50th 
wedding anniversary Oct. 13. 

At Fun Expo, all this translated into a fair number of 
actual on-site sales for certain types of equipment - most-
1 y redemption games and kiddie rides , it seemed. 
Redemption remains the darling of the game rooms, and 
most of the big FEC and arcade chain owners toured the 
aisles looking for something great to pump up earnings. 
Meanwhile, amazingly enough, there are many "tradition
al video and pin arcades and gamerooms" which are (still!) 
just now finally getting involved in redemption. 

Where sales didn't happen, lots of leads and "interest" 
did happen. Fun Expo attracted thousands of new faces by 
running ads in shopping center newspapers and real estate 
handouts ... by mailing over 150,000 "come to Fun Expo" 
promotions ... and by getting a big boost from Entrepreneur 
Magazine, which hailed the FEC biz as "hot for invest
ment. " Another reason Fun Expo scored such a good 
crowd was their VIP free entrance pass. "It's most impor
tant for us to get buyers onto the trade show floor," accord
ing to Michelle Leberfeld ofBellwether Expositions, which 
owns and runs Fun Expo. "We'll do just about anything to 
achieve that. " VIP passes are liberally given out to 
exhibitors just before Fun Expo for them to give out. 

Many exhibitors were almost as happy about making 
contacts and getting leads from the wanna-be's, as they 
were about making sales to active FEC owners. More than 
one factory exclaimed: "We gave away as many brochures 
in the first three hours of Fun Expo, as we did in all three 
days of the last big show!" Betson's redemption maven 
Neal Rosenberg said: "This show was designed from Day 
One to draw new people and it succeeds in doing that. 
Yes, Fun Expo draws a lot oflooky-lous but that's good for 
us. We get business from this show six to 12 months later, 
people who eventually do open their planned FEC and 
who say, 'I saw you at Fun Expo.' We have participated in 
Fun Expo every year and our booth space has gotten sub
stantially bigger every year. That will definitely continue 
next year!" 

In other words, there was the promise of fresh money 
from all those wanna-be FEC operators ... and fresh money 
is something the amusement machine industry needs right 
now. 

Fun Expo originally built its reputation (and drew its 
crowds for the first several years) with a sensational semi
nar program. This time, large crowds flocked to the semi
nars once again. To reduce any potential schedule conflict 
for visitors, Fun Expo held most educational sessions from 
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At the James Industries booth, prexy John 
Blouin (2nd from left) talks biz with Argentina's 
Jorge Mochovsky (and his sons at left & right). 

By Capcom's Pinball Magic are (1-r) designer 
Bob Prinzing, distrib Scott Shaffer, Capcom's 
Tim Jackson and SNK's Tracy Tate. 

Greg Kania at the ICE booth with Ice Ball, 
Cyclone and Hitting Streak, their new base
ball-themed piece. 

Game token pioneer Virgi l Vance showed 
some "coin of the realm" at Van Brook's 
booth. 

Ferris Product ions demo'd their sitdown 
immersive VR simulator at Fun Expo. Game
play involves moving through multilevel envi
ronment , shooting opponents, trying to cap
ture real estate. 

GaMCO's new Clown Dancers caught steady 
interest at the show. At left is Mike Seibert of 
Design Plus who shared the booth to show 
his new mini bowling lane game. 

early to mid-morning, before opening the show floor in the 
later morning or afternoon. Topics ranged from "Redemp
tion for Rookies" feahrring trade gurus Frank Seninsky, 
Mike Getlan and Randy White; to "Beating Sophmore 
Slump" feahrring FEC pros Jane Adkins, Shawn Dionone 
and Roger Robinson. 

Other seminars covered everything from go-karts to 
marketing, mini-golf and food vending. But in effect, they 
could all have been subtitled "beating sophomore 
slump" ... because a show of hands usually revealed a 
heavy number of first- and second-year FEC ops who now 
understood what redemption tickets are, etc., and who 
now need to reach the next stage. As this magazine has 

said many times before, practically anybody can earn 
money their first year with a new FEC; after that you have 
to know what you're doing. Accordingly, some FEC ops 
(only in the biz one or two years) traveled down to 
Orlando to find out why their earnings had slipped, take 
notes at seminars, and comb through new equipment and 
big attractions for answers. 

Not slipping at all are the "stars" of the FEC biz. At 
IFECA's second annual awards ceremony, plaques were 
presented to Seattle Funplex - Washington State (most 
creative promotion, best ad campaign); International 
Pavillion - So. Carolina (best use of theme); Magic 
Mountain - Ohio (best community service and best use of 
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Bob's Space Racers practically had an entire 
redemption center at their booth. 

The Q-Zar girls with sales veep Bob DelVec
chio. Dallas firm runs many of its own fun cen
ters and also licenses laser tag technology. 

Data East 's Drew Maniscalco shows their 
Touchdown redemption game to an interest
ed showgoer. 

About a dozen firms which make kiddie ma
zes and slides displayed their wares at Fun 
Expo. 

David Katz with Bonita Marie, which showed 
redemption merchandise and other support 
products. Dave said Fun Expo is a fine show 
with solid customer response. 

Show manager Bailey Beeken (Bel lwether 
Expositions) dreamed up and executed Fun 
Expo. Here she is with EMT-America's John 
Margold and a dragon kiddie ride. 

logo); Skate Depot - California (best new brochure); and 
The Jungle - Michigan (best new or renovated facility). 
Daron Precision Systems took home the award for best 
customer service, while Jaleco USA got the best new prod
uct award for Spider Stompin'. Best booth awards went to 
Hands-On Toys (small) and Wisdom Mfg. (large). The 
IFECA awards committee was chaired by Shane Huish 
(Huish Family Fun Centers) and includes an anonymous 
panel of judges. 

IFECA isn't slipping, either. In addition to that huge 
membership increase, they're also continuing to attract 
"quality people" to the ranks of their officers and board. As 
stated, George McAuliffe (Edison Bros.) took over as the 
new IFECA president. Ed Pearson (Seattle Funplex) is the 
new VP and Harold Sk:ripsy (Enchanted Castle) is Treasur
er. Carole Sjolander remains IFECA's full-time executive 

director. New board members include Phil DeAngelo (of 
the Wildwood, N.J. arcade scene), Karyn Gitler (Discovery 
Zone's national redemption buyer) and Tim Sorge (an 
Ohio FEC owner). Shane Huish and Gary Warner (Coin 
Concepts, Inc.) remain active board members. 

Finally, Fun Expo itself certainly isn't slipping! "Based 
on attendance this year and the reports we heard from 
exhibitors on business done on the show floor," said the 
show's Michelle Leberfeld, "we are very optimistic about 
the continuing future of the FEC industry and our place in 
it." Judging by what this magazine saw and heard, that 
confidence is very well-placed, indeed. 

Next year's Fun Expo venue will be printed in "Hot Off 
The Press." To learn more, call Fun Expo 914/993-9200 or 
IFECA at 603/529-0076. 

• 
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f you ever wondered if there really was a flourishing I coin machine business before many of you were even 
born, take a gander at this priceless piece of memorabilia 
that Apple Valley, Calif. oldtimer Eddie Andary loaned 
us. As the photo says, it was snapped on Aug. 5, 1946 at 
the old Roger Young Auditorium in L.A. during a meet-

ing of the Associated Operators of Los Angeles County. 
In that era, Eddie revealed, the fellows operated slot 

machines and pingames. "We paid monthly dues (to the 
association) on each pinball," he advised. "On slot 
machines, the association got one-third of the take, the 
location another third and the operators the last third." 

November 1995 ReP/ay Magazine 



If you'll locate the little white arrows, the gentleman 
standing by the American flag was the association's pre
sident Curly Robinson (not to be confused with Charlie 
Robinson of the Pico distributorship). The well-dressed 
lady and the man in the photo crease toward the right 
were Lucille and Paul Laymon who ran a games deal-

ership on Pico where Benson's is presently located. 
The arrow at the top, right points to a younger Eddie 

Andary himself. We're sure some Southern California old
timers can spot a few of the other lads in the photo (get the 
bifocals out). And we're really grateful to Eddie for sending 
it along. 
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PRESIDENT'S 
N 0 T E B 0 0 K 

EXACTLY WHAT DO AMOA 
AND ITS OFFICERS DO, 
ANYWAY? 

BY 
RANDY CHILTON, 

AMOA PRESIDENT 

00 9QBC\ 

Dateline Oct. 4, 1995, from 
Wichita, Kansas: Welcome to 
the first of many monthly col

umns to come from your AMOA 
president. This "President's Notebook" 
will be dedicated to sharing with you the 
major issues (and not-so-major issues) of 
the day, as they are experienced by the 
officers of the AMOA board of directors. 

As I have ascended through the ranks 
of the AMOA, it appears to me that 
the majority of AMOA members don't 
really know what duties the associa-

tion and its officers perform on a daily 
basis. This is even more true for non-

members (unfortunately, there still are a 
few non-members in our industry ... ) So 
in this monthly report, we'll discuss the 
issues that AMOA officers are dealing 
with, report on the state operator shows 
we visit, and cover other relevant issues. 
I hope you find all this interesting. 

I have officially been AMOA presi
dent since Sept. 25, at the end of the 
AMOA show. Nothing dramatic hap
pened in my first week and one-half. At 
this writing, everyone is catching their 
breath after a successful trade show ... suc
cessful, that is, unless you were one of 
the five exhibitors who suffered a partial 
or total booth shutdown, due to some 
very unusual Louisiana gaming laws. It 
was a very unfortunate situation. From 
what I have heard, the exhibitors were 
very professional and understanding as 
they dealt with these trying circum
stances. 

Other than that, I have heard very pos
itive remarks about the show. A typical 
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statement is that: 1. The layout of the floor 
was an improvement. 2. Sales were very 
good for the manufacturers. 3. Attendance 
was good but light. 

There was a show I remember in 1981 
when I did not hear people say atten
dance was "a little light." I have heard it 
at just about every trade show since. 
Perhaps that show in 1981 is what we use 
for a comparison; I'm not sure. But this 
year's AMOA show in New Orleans had 
one of the best attendance counts in years. 

I have a difficult time understanding 
how much time and effort go into coordi
nating our trade show. AMOA has a great 
staff in our association management com
pany, Smith-Bucklin, in Chicago. They 
have a way of making it look easy. They 
deserve congratulations. 

And now let's turn to the original ques
tion of this column: what do AMOA and 
its officers really do, anyway? The officers 
of the AMOA are: Secretary Gene 
Winstead (Minnesota); Treasurer Don 
Hesch (Illinois); First VP Jerry Derrick 
(West Va.); and myself as president 
(Kansas). As officers of the association, 
our job is to represent the association 
domestically and internationally. We are 
also part of an Executive Committee 
which steers the association's primary 
issues, along with the rest of our board 
which has 48 members in total. 

In most states, operator associations 
have annual meetings and the AMOA 
president is usually invited to them. The 
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purpose is for the presi
dent to visit that state's 
operator association and 
have an opportunity to 
share with the local mem
bership what their nation
al association is doing for 
them, and to promote 
AMOA membership and 
board participation. 

In addition to these 
meetings, the AMOA 
president attends the 
ATEI Show in London 

(sponsored by BACTA, the British 
trade group). The president also 
attends the JAMMA Show in Japan 
and the ACME Show here in the 
States. The purpose of these trips is 
for the president to participate in 
what are called "summit meetings" 
with the leaders of JAMMA, BACT A 
and AAMA. These are some of the 
most beneficial and informative 
meetings which occur all year. 
Having the leaders of each organiza
tion together, discussing the current 
issues in each other's parts of the 
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world, leads to a very global 
approach to problem-solving in our 
industry. The Europeans, for exam
ple, are in the middle of a very impor
tant tax issue. The Japanese are inter
ested in our progress with $1 coins 
and video content issues, as are 
AMOA and AAMA. All of the associ
ations have agreed to a joint market
ing program where each association 
promotes the others' shows at their 
particular exposition. 

The AMOA president may be 
called on to testify in Washington, 
D.C. on some industry-related issue 
or another, as was the case with past 
AMOA presidents Craig Johnson and 
RA. Green. Finally, in addition to the 
above responsibilities, the AMOA 
president is involved in day-to-day 
activities of the association such as 
budgeting, planning, etc. It's a 
rewarding, yet demanding, job. 

This year, the association has 
made a policy decision that travel 
responsibilities will be divided 
between all of the four officers. This 
move is a welcome change. Now, 
instead of the AMOA president trav
eling constantly all year long during 
his or her term, each officer will trav
el on a regular basis over the four
year period from secretary to presi
dent. It then becomes more manage
able for those of us who still have 
businesses to run! 

Our board is dealing with some 
very important issues in the next few 
months. We must deal with the reali
ties of our trade show and make deci
sions regarding gaming equipment, 
which may have an effect on the loca
tion of the AMOA Expo. We have the 
National Amusement Network 
(NANI) test in full stride. Our 
Government Relations Committee is 
dealing with the $1 coin, video con
tent and other critical issues. In fact, 
all the projects going on concurrently 
at AMOA are far too numerous to list 
here! Suffice it to say, the entire board 
is busy making a positive difference 
in your business. 

If you have any questions or com
ments regarding issues you would 
like discussed, you can reach me, 
Randy Chilton, easily through the fol
lowing contact points. Phone: 
316/262-3538. Fax: 316-262-6200. 
And for those who like to communi
cate through computer, 
rchilton.fn.net is my e-mail address. I 
hope to hear from you! • 
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the 1996 coin-op game buyer market 
via the best advertising buy of the year! 

Your ad in the 1996 RePlay Directory Yearbook 
wires your products & services right into the sales circuit! 
This "industry phonebook" features current listings of manufacturers, distributors, parts 

suppliers, services, 1-stops, associations & imporVexport firms. The RePlay Directory is a 
reference book kept on the desks of industry professionals the whole year through. 

That means your ad message is wired into the industry for a fu ll twelve months! 
The 1996 Directory mails the first week of December 1995. 

Ad deadline: NOVEMBER 10 
Reserve space now by contacting Barry Zweben at 818/347-3820 

(or zap him a fax at 818-347-21 12). 

monthly trade journal for the amusement industry 

MAILING: P.O. Box 2550, Woodland Hills, CA 91365 
SHIPPING: 22157 Clarendon Street, Woodland Hills, CA 91367 



FRANK TALK 
BY FRANK "THE CRANK" SENINSKY 

The "state of the industry" these days 
is actually much better than the gen
eral perception would suggest. From 

street locations to huge nationwide ar
cade chains .. . from many distributor 
showrooms to many manufacturers' front 
offices ... the loudest voices are crying the 
blues. It's true, many members of our in
dustry are not making good money. But 
if so, then "the fault lies not in our stars, 
but in ourselves." Business is actually 
very good today, at least for good busi
ness people! 

On the street, some operators keep 
saying that 

BUSINESS IS GREAT! 
IF YOU STAY ON TOP 

OF CHANGING 
MARKETS 

"no body is 
making any 
decent pro
ducts for us." 
And we keep 
hearing about 
smaller opera
tors who leave 
the market, as 
well as mom & 
pops who sell 
their routes. 
But what's the 
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reality? 
When it comes to new street equip

ment, I've seen very good results with 
Golden Tee 3D Golf in bowling centers 
and billiards boutiques. Redemption has 
always been an option for creative street 
operators; now "sealed" redemption 
games (with no loose balls to steal) and 
automatic prize vending displays make it 
positively easy to run redemption on the 
street. Countertop videos are getting a 
whole new life. New wrinkles in darts, 
video systems, etc. are popping up. 

As for the constant talk about a 
"shakeout" of street operators, AMOA's 
new president Randy Chilton makes the 
point that yes, the street operator seg
ment is undergoing a shakeout...the same 
shakeout that's been going on for the last 
15 years! The better operators are absorb
ing locations, and even routes, from less-
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professional operators. There may be 
fewer street operators around today, but 
the ones who use computers, who pro
mote, who embrace modern manage
ment, who try new ideas, who know that 
"customer service" means more than 
cleaning the glass on the pinball...those 
street operators are doing quite well. 

In the fun centers, perception and 
reality are likewise at war in many cases. 
Many outsiders see FECs as a good in
vestment these days, but industry insid
ers are less optimistic. Existing mall ar
cades have reported income is down at 
least 15% (sometimes much more). Kid
die fun centers are in serious trouble if 
they didn't plan for expansion, change 
and continued investment with multiple, 
mobile attractions. McDonald's is offer
ing enclosed third-generation soft play 
and 3D kiddie mazes, for free ... so if you 
want to top that, you've got to invest 
$250,000 right off the bat. 

Many new FECs are running into the 
infamous "sophomore slump" where 
earnings drop off, but owners can't figure 
out why. By the way, I've been advising 
fun centers for years that they can find 
more room for attractions by eliminating 
party rooms and devoting the space to 
more games. Two of the country's lead
ing fun centers book hundreds of parties 
each week without wasting space on par
ty rooms. 

In mall arcades, consumer traffic has 
dropped sharply ... but this is true of mall 
retail stores in general, not just the ar
cades. Larger mall arcade chains are 
looking to consolidate, not expand. The 
hot competition for video game factories 
to buy out the major chains seems to 
have ebbed seriously. 

So, who's right? Is it the optimistic 
newcomers, who flocked to Fun Expo 
with big dreams and plans for opening 
new FECs? Or, do the pessimistic insid
ers have the truth on their side? Despite 
all this evidence of bad times for fun cen
ters, it's absolutely not true that the deck 
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···~-~pee,, 
For a Very "*special Year! 

... a year made memorable for Valley Recreation Products because of 
the strong and continuing support of so many. Each one of you has helped 
make 1995 a "stand-out" year! 

Our 50th Anniversary 
... the most satisfying milestone. But reaching our "Golden 
Jubilee" hasn't always been easy. It could only have hap
pened with the help of so many people. Employees willing to 
stay late to solve the problem, whatever it was. Suppliers who, 
somehow, met another impossible dead line. Editors who knew 
the importance of some "Val ley News" and made room for it in 
the current issue. Distributors who treated our products as "special", even though they 
handle other coin equipment. Operators who chose "Valley" even against deals they 
"cou ldn't afford to turn down". 

It's obvious who built these fifty years. And it's obvious what we cherish most. You. 
And the relationships we enjoy every day. 

Manufacturer 
of the Year 
An honor awarded to us 
by voting members of 
A.A.M.A. ... an honor 
that " re-commits" us to 
work even harder to 
keep your confidence 
and support. 

"Most Played 
Pool Table" 
Every year since 1982, 
we have been recog
nized by the A.M.O.A. 
membership in this most 
gratifying way, affirming again and again our 
commitment to build the highest quality 
possible into our products. 

Thank you - our friends - for making it all worthwhile! 

Commitment To Excellence 

VALLEY RECREATION PRODUCTS, INC. 
333 Morton Street, Bay City, Ml 48706 I (517) 892-4536 • FAX (5 17) 892-6513 I SALES (800) 248-2837 



is stacked against this seg
ment. The smaller centers 
(10-12,000 sq. ft.) need to 
reevaluate their rent deal 
and determine who they 
are. It's obvious to me that 
just having a softplay unit 
(especially an old boring 
tube and slide model) is 
not going to be a draw for 
even sophisticated nine
year-o l ds and up. But 
some of the smaller fun 
centers will definitely be 

able to make a comeback with the 
proper market focus. 

The good news for fun centers is 
even better than that. Dozens of FECs 
in the $2-3 million range (20-30,000 
sq. ft.) are being planned or built; they 
include soft play, bumper cars, full 
snack bar, 100-plus games, laser tag 
and possibly some rides. Stores of 
this class that have been operating for 
a few years now, have passed their 
growth peak and are on a downward 
curve today. FECs aren't closing, but 
the future looks tough unless they 
have "deep pockets" and make a con
certed effort to keep changing their 
look, as well as their attractions. 
Again, keeping on top of the market 
is the key. 

At the higher end of the fun center 

e : . 

VAN BROOK © 
Phone (606) 231-7100 • FAX (606) 231-7108 
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spectrum, we're at the beginning of a 
huge new growth spurt. Perhaps a 
dozen projects around the USA right 
now are pocket parks in the $10-13 
million range with mini-golf, go-kart 
tracks, bumper boats, water parks and 
other pricey indoor/outdoor attrac
tions. Add in the expanding Dave & 
Buster's chain, the Sega joint venture, 
and LBE plans by major cinema 
chains ... plus giant entertainment pro
jects in Las Vegas and other "destina
tion" spots which are budgeted for 
the $50-100 million range ... and it's 
clear that plenty of money is being 
spent at this level. Again, the well
planned, well-run sites are succeed
ing both in the USA and worldwide. 

Distributors are also diversifying 
these days. Vending has always taken 
them through the tough times be
cause it's stable business. What's new 
in the mid-1990s is that leading dis
tributors are also becoming very ac
tive at different levels of the amuse
ment machine market chain. They 
manufacture, or operate, or do joint 
ventures with operators, or combine 
all of these strategies. 

Turning to the factory level, we 
see that some manufacturers still can
not predict how many units they can 
actually sell. They're getting into dan
gerous areas of overbuilding, making 
too many units for the market to 
absorb. This leads to everything from 
leasing schemes to revenue sharing 
and even some close-outs. As usual, 
the factories are blaming the opera
tors for "not buying enough." Every
body's making the same redemption 
games and scrambling to drop prices 
on hi-tech videos so more operators 
can afford to purchase them . 

Every segment will have its own 
shakeout, from the street to the mega
LBEs. In fact, the shakeout is well 
underway for street operations, mall 
arcades and FECs. But in each case, 
the survivors are larger, more profes
sional and more profitable. And, this 
is all happening against the backdrop 
of a vastly growing entertainment 
industry. 

The paradox is that while enter
tainment is fast becoming big busi
ness, at the same time American con
sumers are wary about their econom
ic security and are holding onto their 
dollars. They want great value (super 
service and powerful products at bar
gain prices) ... like the free softplay at 
McDonald's, the fantastic software for 
home video platforms, etc. The secret 
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of success in today's market, then, is a 
two-part strategy. First, you have to 
invest the big bucks needed to offer a 
top-quality product and experience. 
Second, to pay for this investment, go 
for high volume and lower per-capita 
pricing (just like we used to do), 
rather than charging high prices to a 
smaller number of customers. I'm 
talking "big picture" here, not advo
cating lower coin-op game play pric
ing! 

The good news for small business
men is that you still have the edge of 
local knowledge, customization and 
flexibility (plus an insatiable work 
ethic) which no chain or mega-com
plex can ever match. That's why 
good operators always have a secure 
future. When a super-LBE comes into 
your region, the phones will ring off 
the hook for good operators, as exist
ing FECs and LBEs beg for help in 
fighting off mammoth new competi
tion. 

At the recent Fun Expo, many 
"potential" FEC owners were walk
ing up and down the aisles, ripe for 
approach by progressive operators to 
be their partners (revenue share 
games). There were also many FEC 
owners "in fact" who complained 
that they already do work with opera
tors, but said those operators refuse to 
run redemption and refuse to provide 
good equipment. The FECs claim, 
"This forces us to buy our own equip
ment." I wondered, where are all the 
street operators who claim they are 
looking for new business? Why aren't 
they at this show, talking to FECs? 
Why aren't they "going where the 
money is"? 

Our industry today faces the clas
sic situation where you could de
scribe the glass as half-empty or half
full. The loudest voices are usually 
the negative ones, but don't be fooled. 
The complainers are so busy griping, 
they don't see the chance to improve 
their situation. But if you're really 
looking for opportunities, they cer
tainly exist. Can you give me one 
good reason why an operator 
wouldn't attend the Fun Expo? I can't 
think of any! 

{Frank Seninsky is president of 
Alpha-Omega Amusements &' Sales 
(908/254-3773; fax -6223). The com
pany opemtes/sells/consults to more 
than 100 FECs nationwide and oper
ates more than 6,000 games in 22 
states.] • 
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If you could dream up 
the ideal redemption 
game, it would probably 
combine the earning 
capacity of a "quick quar
ter" piece with the enter
tainment value of a novel
ty skill unit. That's the 
idea behind Sittin ' Ducks, 
the latest game from the 
original redemption facto
ry, Skee-Ball. Players use a 
unique coin-shooting pis
tol (patent pending) to fire 
quarters or tokens at a 
series of moving targets. 

Gameplay and the art 
on the machine recall a 
traditional shooting gal
lery, with a colorful car
toon duck pond which is 
portrayed in whimsical 
graphics. Players need 
skill and timing to hit an 
assortment of 13 spinning, 
knockdown and rotating 
targets. Customized, inter
active target sounds and 
neon lighting provide a 
nifty update on this clas
sic theme. 

Operators will like the 
ticket tray which holds 
13,000 tickets. Players will 
like the old-fashioned fun 
and new-fashioned, high
level ticket awards. The 
game, which debuted at 
AMOA Expo and Fun 
Expo, will also be shown 
at this month 's IAAPA 
show in New Orleans 
(where Skee-Ball's booth 
number is 1636). 

For more information, 
contact your authorized 
distributor or call Skee
Ball at 215/997-8900 (fax 
is 997-8982). 
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Andromeda simulator system. 

The Play's The 
Thing 
Take your choice: would you ra

ther get a corporate profile of a 
new manufacturer called Grey

Stone Technology ... or, would you ra
ther play their nifty first game , 
MagBall? We chose playing the game. 
And guess what? It's really fun. Make 
that "really, really fun. " 

Picture this: you're on a giant ice
hockey arena, three to five times the 
size of a normal rink. Two opposing 
teams of hovercraft/bumpercars are 
ready to compete .. . and you're the pi
lot of one of the hovercraft. The object 
of competition is a huge "steel puck" 
which can be magnetically "grabbed" 
by your hovercraft, and can be "shot" 
(via reverse magnetism) into goal 
slots on either end of the arena. 

Imagine a wild scramble of skim
ming, bumping hovercraft, all racing 
to grab the ball .. . dodging and weav
ing around each other ... lmagine pilot
ing your hovercraft as you race for the 
end zone. You press your reverse
magnet trigger and slam the ball into 
the target slot. The crowd cheers! 
Your craft vibrates as a competitor 
loudly crashes into you! And then 
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AWARDS PROVED 

GREYSTONE COULD DO 

HI-TECH SIMULATIONS; 

MAGBALL PROVES THEY CAN 

MAKE FUN GAMES, TOO 

Screen shot of MagBal/'s virtual playfield . 
Hovercraft zip around the giant ice rink, seek
ing to capture the ball with individually con
trolled magnetic fields. Ball is then shot into 
end zone targets. 

the ball is ejected onto mid-playfield 
and the scramble starts all over again. 
In time, you begin to discover all 
kinds of realistic subtleties (for in-

November 1995 

stance, you can use the reverse-mag 
feature to repel the ball when your 
opponent is trying to grab it, etc.). 

None of this really exists, except in 
MagBall's computer programming. 
But while playing the game, you feel 
like you are actually there ... not like 
you're just interacting with a video 
screen. The game is up and running 
at the CyberMind VR center (Embarc
adero Center, San Francisco). We 
played it recently and can report that, 
yes, there is a game there. 

MagBall is packaged in a sitdown, 
pod-based, linkable hardware system 
called "Andromeda." Each playsta
tion has two joysticks, a super hi-res 
monitor with Frinnel lens for realistic 
depth of field, and digitally interac
tive stereo sound. This system in
cludes spectator monitors for pre
play training (and attract mode). The 
whole thing will sell at a price-point 
which is competitive with top-end 
driving simulators on a per-seat basis. 

GreyStone plans to release Mag
Ball and the Andromeda system dur
ing the first quarter of 1996, using a 
flexible and affordable platform. A 
second software title, Canyon Run
ner, is also slated for 1996 release. All 
of GreyStone's titles combine sports 
or adventure/exploration themes 
with lots of action, yet they avoid 
heavy technology or ultraviolent 
combat scenarios. Experience has 
shown these types of experiences 
attract a wide demographic base. 

You might ask: how in the world 
could a raw newcomer like Grey
Stone adapt hi-end digital simulator 
technology to the arcade/FEC/LBE 
market so successfully? How did they 
get beyond the common pitfall of "hi
tech for its own sake," and create a 
game that's fun to play? Actually, 
MagBall is not the company's first 
venture into entertainment. Grey
Stone created Labyrinth Rangers (top 
game for the Chamelon VR platform) 
and some other successful titles for 
other systems. 

The company followed up by de
buting MagBall and their own hard
ware platform at the 1994 IAAP A 
Show. The company has continually 
honed its hardware since then, listen
ing to potential customers and adapt
ing to market needs. Now they're 
poised to jump into the simulator 
entertainment market with actual 
production models early next year. 
And, judging by test results at Cyber
mind, throughput is good (you can 
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GreyStone Technology's national sales manager Dennis Sable with their Andromeda simulator 
system. It's up and running at the CyberMind facility in San Francisco's Embarcadero Center, 
where attendants say the public likes it. 

move enough people in and out of 
the game per hour to make it prof
itable). 

As for GreyStone itself, the compa
ny was founded in 1988 by former 
fighter pilot Richard Smith. He start
ed with small stakes (a $2,000 invest
ment) and some big ideas. He must 
be a convincing fellow, because he 
has attracted an impressive group of 
talented programmers, engineers and 
modelers, as well as a substantial 
amount of private investment for a 
range of initiatives and products. The 
company initially proved its stuff 
with successful military information 
display and simulation systems. 

Then they started moving toward 
the commercial world with the Ptem
nadon ride/experience, a technology 
demonstration which was nominated 
for a 1994 award from the Smithson-
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ian Institute museum and a leading 
computer magazine. This year, Grey
Stone's popular Cutty Sark VR pro
motion Virtual Voyage won the 1995 
multimedia prize from Advertising 
Age magazine. The entertainment 
world beckoned ... and you know the 
rest. 

Besides GreyStone's CEO and 
founder Rich Smith, other key per
sonnel include a top management 
team with many years of military avi
ation and defense contractor R&D 
experience. The worlds of cutting
edge aerospace and/or computer 
technology are where GreyStone's 
technology director Mike Crowe, pro
duction director John Grando, enter
tainment products director Mike 
Martin and marketing director Bar
bara Prinsell got their prior experi
ence. The company has retained 
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coin-op trade guru Jerry Monday as a 
key consultant; veteran sales profes
sional Dennis Sable is now aboard as 
national sales manager. If it sounds 
like the best of both worlds, well, it 
just might be. 

For the future, GreyStone wants to 
position itself as a maker of hi-end 
simulator software with broad market 
appeal, and enough flexibility that it 
can fit into a variety of platforms. You 
will see additional GreyStone plat
forms and systems starting late next 
year ... and you could see third-party 
software for those systems, too. But in 
whatever form, GreyStone foresees its 
games and systems populating "the 
FECs of today and the LBEs of tomor-
row." 

In RePlay's crystal ball, the ques
tions and answers about GreyStone 
are slowly coming into focus. Can a 
bunch of former fighter jocks and 
techno-wizards get back to the pure, 
primal fun of maneuvering a moving 
craft through space at high speeds? 
Based on the experience of playing 
MagBall, the answer is a big "yes." 
Can the financial fun of big business 
be combined with the giddy glee of 
competitive sports and the wild ad
venture of exploration? Based on 
GreyStone's up-and-coming software 
and hardware, it sure looks like it. 

Most important, can all of these 
elements be wrapped into a single 
hot package that's affordable and 
profitable in today's fun center envi
ronment? That's the biggest question 
about GreyStone Technology, and 
only the marketplace can provide the 
final verdict. But so far, the evidence 
looks quite promising indeed. 

GreyStone Technology is located 
at 17066 Goldentop Rd., San Diego, 
CA 92717. Phone is 619/675-7800; 
fax is 619-675-7808. + 
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Smart's Fully-Automatic 
Redem tion Machines Enable 
Prize- :ward Use Anywhere 
Ticket redemption is the 

"darling" of the arcade/ 
FEC business these days. 

But the need for live attendants and 
prize displays has pretty well kept it 
away from operators at many smaller 
game rooms, as well as bowling cen
ters, skating rinks and the like. And 
it's certainly been all but impossible 
for street people to try it on the typi
cal games route. 

Games like Planet Earth's success
ful Flip -N -Win , a self-contained 
machine that combines both game 
and prize drop, are few, though the 
need for more such units is being 
slowly answered by a couple of other 
factories. But, what about a "univer
sal system" that can provide opera
tors with the unattended redemption 
they could install in sites smaller 
than full-blown arcades? 

Exactly two years ago , Smart 
Industries began researching ways to 
bring exactly that kind of system out. 
After spending over $600 ,000 in 
R&D, tooling, testing and tweaking, 
the company's assembly lines in Des 
Moines are now ramped up , with 
production machinery shipping both 
here and overseas. 

Smart executives Gordon and Jeff 
Smart showed three different "cen
ter" (as they call them) at both the 
AMOA and Fun Expo. Though they 
actually began shipping some units 
last spring, the fall shows were a 
more serious debut for this factory's 
very useful support line, which 
begins with their "biggie". 

The Smart Redemption Center is a 
totally self-contained unit that com
bines a main "ticket accounting con
sole" with one or two glassfront 
vending machines holding the prizes, 
along with the number of ticket cred
its needed to claim them. 

Players simply take the tickets 
they've won from the location's 
redemption games to the console , 
feed them into the slot (they are then 
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At the Fun Expo in Orlando, Smart Industries showed how its new Smart Prize Center is hooked 
up to regular redemption games left and right. It "absorbs" the ticket winning credits from them 
and issues the prize from the glassfront. This SPC allows for attendant-free and ticket-free 
redemption operating. Showing it off, from left, are Jim Dupree, Gordon Smart and Rod Serbus. 

counted and shredded) and the total 
number of credits is then displayed 
digitally. If the players need addition
al points to get a certain prize, they 
can buy them from the console itself, 
then select the prize with the buttons 
and it drops into the glass front's hop
per. 

There 's a whole bunch more 
offered by this SRC, like prize inven
tory control, gumball drop, etc. But, 
the essential idea is clear: it provides 
fully automatic redemption for sites 
that cannot (or don't wish to) employ 
live attendants and set up prize dis
plays. 

A second and newer machine, 
called the Smart Prize Center, also 
offers attendant-free redemption, but 
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in a truly unique way. Operators link 
from one to four normal redemption 
games to this SPC with wires, doing 
without the tickets completely as the 
Smart center electronically "absorbs" 
and totals the winning ticket credits 
up and the player selects his prize 
from the glassfront. This idea is not 
only attendant-free but ticket-free as 
well. 

Finally, there 's the little Smart 
Ticket Center, a ticket counter/shred
der that prints out receipts for players 
to take to the redemption prize 
counter at the arcade. These receipts 
offer arcade and FEC operators 
accounting security and bypass any 
"sloppy work" sometimes done by 
live attendants handling the tickets 
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The Smart Redemption Center combines one 
or two glassfronts with an accounting console 
that counts & shreds player tickets, lets them 
buy additional points and keys the vender to 
drop the goodies. 

The Smart Ticket Center is a great aid to any 
redemption operation, large or small. It turns 
tickets into receipts that players take to the 
prize display, bypassing "sloppy work" some
times done by employees at the counter. 

.the ~~de~ C~nter 
• ..-:!Iii·" ' J' ci'l\l ,. 

Sm·a1"t Irr ust:,-,· s Co'P. 
&e~ Moi,1 , ·~~1'.A.i, r '\f 

1-800-55h~4'2 
~ t ~ . 

- ~ ~· ;.. 

Voll -~ v~ inserted 
" -M-48-M

c::--r EE!' d :i.. t: -s 

Please return this 
receipt to management 

when you have 
collected the desired 

(. 
··-"' 

themselves. 
Gordon Smart is enthusiastic 

about all these redemption products, 
and advised that interest at the fall 
shows was "great". Since he also pro-

duces a broad line of ticket games 
themselves in addition to these sup
port machines, he's keenly interested 
in broadening the redemption con
cept out from today's large arcade 

A sample of the receipt issued by the STC. 
Wording at the top is customized to read the 
location's actual name. 

and FEC base and even taking it to 
the street. And the time is now. + 

TOKEN( COINS) 
Supported by our top technical skill, 

top quality, top refined. 
In whole of Japan industries our high-level of product ion system 
can easily apply for overseas customers requests. 
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A reliable and fine quality, due-time delivery guaranteed. 

Bl-METAL TOKEN (COIN) 

Combination with Different Metals. 
Outer ring --+ Brass 
Center piece --+ Stainless steel 

( 
• It can be helpful for your shops to make further ) 

your advertising. 

, .,, 
METAL VARIATION 

1) TOKEN'S ORIGINAL METAL 
20 kinds of original design available. 

2) COLORED METAL 
To be delivered in a short period by 
our improved technical skill. 

3) SUPER GOLD METAL 
Suitable for automatic machines. 

4) SUPER-SILVER- METAL 
Suitable 10< automatic transporta
tion.1Hard metal and distinguished 
in durability. 

Materials 
Brass, Iron, Stainless steel etc··· 
Available size : 
Diameter : 16-38mm 
Thickness : 1.6-2.0mm 

TOKEN CORPORATION OVERSEAS SECTION 
P.O. Box No. 148, Osaka Merchandise Mart Build, 18-3-3 Oriono-cho Sakai Osaka, JAPAN 
TEL: (81) 722-32-0181 FAX: (81) 722-32-0321 
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The #1 state of the art Virtual Reality 
Entertainment System has now arrived! 

ISIONS OF REALITY 
THE ULT IMAT E VIRTUAL REAL ITY EXPERIENCE 

Don't just watch 
the game ... Step 
into it - with the 

VRSOOO VIRTUAL REALITY SYSTEM! 

Visions of Reality gives the world what it's been waiting for ... 
a real-time virtual reality experience with exceptional textured 
graphics and 3-D sound. The market for virtual reality entertain
ment is enormous. 

Our technology is designed to leave a lasting impression on 
consumers. From the moment they enter the preflight room to their 
actual flight in virtual reality, every sight, sound and texture they 
encounter will reinforce the quality of design behind our product. 

Using Visions of Reality's head mounted display (HMD), players 
are completely immersed in 360° of virtual environment. With 

incredible graphics and real-time 30 frames per second, each 
Visions of Reality experience dazzles the senses! 

For a detailed information package & video, contact: 

u1s1ons OF RERLITU 
520 Weddell Dr., Suite 3, Sunnyvale, CA 94089 

Tel (408) 743-9910 
Fax 408-743-9917 



Better Than 
Their Word! 

M I DWAY PROMISED A " FREE 

UPDATE CHI P " FOR ' MORTAL 

KOMBAT 3 ' INSTEAD, OPERA• 

TORS SWAP T HE OLD CHIPS FOR 

A WHOLE NEW SET 

The mark of excellence is setting 
high standards for yourself, then 
delivering even more than you 
promise. Williams/Bally-Midway is 
hitting that mark with regard to the 
promised update for Mortal Kombat 
3. Ever since this hot video game 
debuted at last spring's ACME Show, 
the Chicago-based manufacturer has 
been making big promises. They said 
operators who bought lvlK.3 would get 
a "free update chip" by fall. They said 
the update chip would contain a few 
new characters to freshen up the 

game and rejuvenate coin-op earn
ings when the first version went to 
the home market. They said their the 
game's original creators, Ed Boon and 
John Tobias, were working on the 
update all summer ... no "second 
string" team had been called in for a 
rush job. 

By this fall , it became clear 
Midway was better than its word. 
The team of Boon & Tobias came up 
with so much "good stuff" for the 
update that it required not just one 
update chip, but 12! Ultimate lvlK.3 
brings back all of the favorite charac
ters and their moves, plus offering six 
new characters (and maybe some 
additional "hidden" bad guys}, four 
new backgrounds (plus "hidden" set
tings}, three modes of play (standard, 
two-on-two, tournament elimina
tion}, and a new "spiralling" ending 

feature. "Even when the player thinks 
he has beaten the game, it gives him 
more challenges to overcome," said 
Midway. There are also more combi
nation moves per character, new 
codes for the "destiny matrix," and a 
new marquee. 

True, the distribution policy isn't 
quite as simple as just picking up a 
free update chip; however, the bot
tom line is the same for the operator: 
you get a new version of the game for 
free. The operator receives an update 
chip from his distributor, consisting 
of 12 chips and marquee; installs the 
new chips and returns the old ones 
via the original packaging to his dis
tributor who in turn passes them 
back to Midway. Distributors are 
charged for the update kit but get full 
credit when the original lvlK.3 chips 
are returned. At the dealer's discre

tion, some opera
tors may be 
charged but will 
also get refunds 
and/ or credit when 
the old chips are 
returned. 

Williams/Bally-Midway's national sales manager Rachel Davies with Ultimate MK3. Photo was taken at the C.A. Robinson 
distributors open house following AMOA Expo, where local players clearly flocked to the game. 

If you don't 
have an original 
Mortal Kombat 3, 
you will be able to 
buy Ultimate lvlK.3 
as a full kit. By the 
way, the new ver
sion is earning 
"super" money on 
test. Shipping of 
the free/ exchange 
update kit (and 
purchase availabil
ity of the cash-on
the-barrelhead kit) 
should start by 
early November. 
For additional 
information, con
tact your autho
rized Midway dis
tributor. 
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Fo:r 

or 

South America 
Central America 
Caribbean 
Europe & Eastern Europe 
Asia - China, etc. 
Anywhere Else 

NOBODY 
BUT 

NOBODY 
CAN DO FOR YOU WHAT 

DOES FOR YOU!!! 
...• •.••••••.•••••.•••..••.••••••.•... •................................................................................... 

New & Used Videos 
New & Used Pinballs 
New & Used Simulators 
New & Used Driving Games 
New & Used Fighting Games 

New & Used Kiddie Rides 
New & Used Redemption Machines 
Kits & PCB's, Spare Parts, Joysticks, 
Power Supplies, Monitors 19", 25", 33", 
etc. etc. etc. 

CALL us ... BE CONVINCED -
BELAM WILL WORK WITH YOU! 

I&.II. ~EL.A._~ UO~:P_A._:NY, I:NU. 
Nassau Plaza, 1 Fulton Ave., Hemptead, NY 11550 

TEL: 516/292-2670 
FAX: 516-486-0957 
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200 ENGINEERS, MAJOR R&D GROUP SET FOR EXPANDED 

U.S. FACILITY; THEY'VE GOT STRONG NEW VIDEO & 

REDEMPTION PRODUCT ON TAP, TOO 

K onami has a lot of good news to crow about these days. For starters, we can't do 
better than this recent report which appears courtesy of Cash Box International: 
"Konami may have been a bit quiet for a while, but that is soon going to change 
as the company prepares for a huge expansion of its U.S. facility in Buffalo 
Grove, outside Chicago, to house a major American R&D division to design and 

build games for the western market. 
"Konami plans to employ over 200 additional engineers, developing all types of games, 

in the new R&D section that will be one of the biggest facilities of its kind in America 
Mike Rudowicz, president of the U.S. coin-op division, 
is ecstatic that the parent company are 
giving the 'go-ahead' to the expan-
sion and is sure the move 

At top, Kona
mi's Crypt Killer is 
a fun horror
themed gun game 
with unique pump-
action shotguns. 
Left: Operators & 
distributors both like 

Chicken Dash, Kona
mi's new token-action 

game. Right: You say 
you want video games 
suited to street locations? 
Konami's Ultra Sports sys

tem is perfect for taverns, as is 
the sports-themed software. 
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PLEASE SEND MORE INFORMATION ON ACME 

0 EXHIBITOR 0 REGISTRATION 

COMPANY----------------------------

ADDRESS _________________________ _ 

CITY ___________ _ STATE ___ ZIP -------

COUNTRY _________________________ _ 

PHONE ------------ FAX -------------

RP 



TOKENS 
IN THE RACE 
FOR QUALITY, 

THE 
WINNER 

IS 
HOFFMAN & HOFFMAN 

EVERY TIME! 
Custom Tokens shipped in 
ten days 

Minimum custom order is 
1000 Tokens 

Lowest prices in the country 

Highest quality 

You can buy the best Tokens 
for less. Check our prices 
and see 

HOFFMAN (J HOFF MAM 
P.O. Box 896, Carmel, CA 93921 

800-227-5813 
FAX: 408-649-3318 

"Qu.llty 11 our family tradition" 
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will bring Kona
mi right back into 
the top bracket of 
game makers, 
where many be
lieve is the com
pany's rightful 
place. 

"Konami's ex
pansion is not on
ly good news for 
the company, it's 
good news for 
coin-op. It shows 
they are not suf
fering any hang
over from the 
huge losses the company incurred 
last year, mainly in the consumer 
market, and just on that score alone 
the fact that Konami is now moving 
ahead again will breathe new energy 
into the company, as morale is gener
ally pretty low in any company 
which reports a nine-figure loss. 
Furthermore, to set up a huge R&D 
division in America shows that they 
are aware they have been neglectful 
of the western market, and are now 
going to 'pull out all the stops' in an 
effort to rectify that situation. 

"But operators don't have to wait 
for the new R&D division to get 
games into production ... " because 
Konami's got several exciting new 
machines shipping now and/or next 
month. 

If you 
want a fun 
new wrinkle 
in video, the 
dedicated 
three-player 
gun game 
Crypt Killer could be it. Taking a cue 
from last year's smash-hit home game 
Doom, this one gives you a first-per
son perspective and 3D polygon 
graphics. You also get a sawed-off, 
pump-action shotgun to blast away at 
a never-ending onslaught of mon
sters. Yes, you blow away every kind 
of monster you can think of. Targets 
include sword-wielding "living skele
tons,'' seven-headed Hydra monsters, 
and even decomposing zombies who 
pull out their half-eaten ribs and 
throw them at you. 

Okay, maybe it's not politically 
correct, but it sure is a scream. You 
explore your way through six worlds, 
trying to find the "eyes of guidance." 
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Along the way, 
weapon power-ups 
help you with a 
Gatling gun, super 
shotgun, grenade 
gun or even an 
automatic shotgun. 
The game will be 
available in early 
December in a pre
mier 50" projection 
screen cabinet. 

Konami's nifty 
coin rolldown re
demption game 
Chicken Dash was 
an instant hit with 

trade folks at recent industry expos. 
Gameplay is simple but compelling: 
you aim your token on a swivel 
mechanism and it rolls down a chute. 
The coin is the "chicken" which tries 
to roll across three "roads" (small 
moving conveyer belts with model 
cars on them). The big payoff comes 
if you send your token successfully 
past all three "roads" to the rear of the 
playfield. But if you don't make it all 
the way across ... that is, if a car hits 
your token and pushes it off the 
road ... you can still win some tickets, 
depending on how far you got. 
Chicken Dash features a small cabi
net footprint, operator adjustable pay
out and 6,000 ticket capacity. Konami 
cites very impressive test earnings 

(and we believe them). 
"It's weird how some of the sim

plest ideas can make the best games 
and Chicken Dash is just that,'' said 
marketing manager Richard Rush. 
"The game started with the question, 
why did the chicken cross the road? 
and we took it from there. Konami 
coin-op president Mike Rudowicz 
was really the force behind this con
cept and had the ideas about the 
moving roadways and how we could 
make this a unique game." 

Tavern operators are always ask
ing, "When is somebody going to 
make a video game for us?" Konami 
answers the call with not just a game, 
but an entire system called Ultra 
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Sports which is 
well thought-out 
for tavern ap
peal. This two
player cocktail
type cabinet (with 
glowing trackball 
controls) is de
signed for head-to
head competitive 
gameplay. (One 
player can compete 
against the comput
er, which has five 
levels of difficulty.) 

The Ultra Sports 
cabinet is supported 
with sports-themed, 
competition-oriented 

, . -op division 
. America s coin 

1<onarn1 . 
Mike Rudow1cz 

pre~ 

Coin -op sales manager Darren 
Decatoire. 

Sales pro Louie Rumme . 
n1gge . ------

software. The first two games, Five A 
Side Soccer and Ultra Hockey, were 
set for late October shipment. You 
start by choosing one of three play
fields, choose team strengths (menu 
of choices includes options like 
strong defense, shooting, passing, 
speed or special techniques like 
"hockey curveball shots" that slide 

right around your opponent) ... then 
you get into the action. If the game 
ends in a tie, the winner is decided 
via an exiting shot on goal competi
tion. Additional sports games for this 
cabinet will be developed and sold 
primarily as kits in the near future, 
Konami said. 

In all, it sounds very much as if 
Konami is revving up for a big come-

Take Your Best Shot! 
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back in the coin-op arena. Indeed, 
judging from the fun new titles 
they're showing this fall, they're 
already well on the way! For more 
information or distributor referral, 
contact Konami (America), Inc. at 900 
Deerfield Pkwy., Buffalo Grove, IL 
60089-4510. Phone is 708/215-5100; 
fax is 708-215-5122. • 

• ' for Profim! 
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T he 1995 
AMOA 
show in 
New Or
leans was 
every 13-

year-old's dream 
come true. This 
show had more vi-

's 
deo games than any single person could imagine, 
and a whole lot of other fun stuff to see and to do. 

I played a lot of the new games. As I anticipat
ed, Midway created another first in the industry. 
Called Open Ice, it's the first coin-op ever licensed 
by the NHL. There's no doubt in my mind that 
this will be a hit in arcades across America. 

Open Ice not only appeals to younger kids but 
to grownup hockey fans as well. Jack Haeger, it's 
creator, said, "I want every handicapped child to 
experience what it feels like to play hockey in the 
NHL." I think they will if they get the chance to 
play this game. 

I also think Midway has another hit in Wrestle 
Mania .. . the best wrestling game I've ever seen. It's 
the first to digitize real WWF wrestlers, and the 
hard work Midway put in is easily noticeable. 
The moves flow so well and look so good, you 
feel like you're actually controlling a real wrestler. 
If you don' have one of these on your route or in 
your arcade, I think you need to get hold of one. 

While on the subject of Midway, their Ultimate 
Mortal Kombat 3 will definitely draw those that 
loved the game when it first came out. When 
everyone knew the moves, they suddenly lost 
interest. With the new upgrade kit, it will bring 
those old players back and make them pump 

1ew---

am es 
Adam Vermeulen is a 13-year-old 
from Franklin, Mich. and one of 
the most ardent game players at 
the Marvin's Marvelous Mechani
cal Museum arcade in nearby 
Farmington Hills. In fact, we un
derstand that operator Marvin 
Yagoda relies heavily on young 
Adam's opinion before he buys 
new games. So, it wasn't a sur
prise when we saw the youngster 
touring AMOA with Marvin and 
that we took him up on his offer 
to send us a show review. 

Adam and the Dream Arcade 
by Adam Vermeulen 

more quarters into your cash boxes, causing them 
to overflow once again. 

Konami has a thrilling new game called Crypt 
Killer. If you're fond of shooting games, you'll love 
this one. Konami's done a very efficient job elimi
nating the annoying white flash that occurs every 
time you pull the trigger. When you're playing, you 
don't really notice it at all! Its best feature would 
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have to be the pump action guns. You shoot five 
rounds and pump to reload. Many find it hard to 
reload a gun when they have to shoot off the 
screen. This makes it a lot easier for those first-time 
players to figure out how to reload. Neat concept! 

Namco's Alpine Racer is a riot. This is fun, and 
is it ever physical! I played quite a few times, and 
when I got off, I found myself out of breath and 
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King~Plush 
Where Fun & Merchandising Go Together! 

24412 South Main Street. #103 
Carson, California 90745-6323 

(310) 834-0499 • Fax: (31 O) 834-7905 

Toll Free 1(800) 473-3402 

Ask About Our Free Freight Special! 
See Us At AMOA, Booth #1051/1055 



One of Adam 's fav new games at the New 
Orleans Expo was Konami 's Crypt Killer target 
gallery, which he calls "thrilling''. 

sweating. Namco also came out with 
Cyber Cycles and Air Combat 22. 
Cyber Cycles is a motorcycle racing 
game and many seemed to like it, 
though I thought it lacked the control 
I expect from a driving game. Air 
Combat 22 is a jet fighter game. One 
feature that I particularly enjoyed was 
the ability to fly inverted. I found it 

very realistic and entertaining. 
Atari has a new game called Area 

51. This is fun and so far, it's the most 
accurate shooting game I've ever 
played. The graphics are quite clear, 
and are some of the best I've seen in a 
shooting game. I enjoyed playing this 
one, and hope Atari does well with it. 

Capcom showed a fighting game 
called Marvel Super Heroes . The 
moves are a lot of fun to perform and 
a challenge to figure out. The game is 
very well animated, and the voices are 
quite clear. In fact, they're the best I've 
ever heard in any Capcom game. Pin
ball Magic is Capcom's very first pin
ball and I have to give them credit for 
it. It's pretty good, especially consider
ing that it's their first. I understand the 
technology is state-of-the-art. 

Golden Tee 3D Golf is without a 
doubt the greatest, most realistic, best 
sounding golf game I've ever played, 
and probably ever will. From the 
choice of clubs to courses, this game 
is realistic and challenging .. . some
thing a kid could play with his (or 
her) dad. 

Sega had quite a few games at the 
show, like Virtua Striker, Race Rally 
and Sports Fishing. Virtua Striker is a 
great new soccer game ... definitely 

the most realistic I've seen. This game 
has great sound, and such playing 
features as side-tackling, bicycle kick
ing and even "heading" the ball. I 
found this game highly addictive. 

Race Rally is another fun car dri
ving game, although it wasn't as fast 
as I expected. Your car tended to get 
out of control frequently and when
ever you went over a jump, it "float
ed" to the ground as opposed to 
"slamming" into it with force. I don't 
recall hearing the tires screech when 
you landed either. 

Sports Fishing is by far the best 
fishing game I've ever seen. The 
game, in general, is fun because you 
don't have to wait very long for a fish 
to start nibbling. The game says, in an 
urgent voice, "you're getting a nib
ble!" I'm not a real big fishing fan be
cause I don't have the patience. The 
voice and picture are also superb. For 
example, when you're reeling in the 
fish, the voice might say "that's it, 
nice and easy, keep reeling". This 
game is highly enjoyable for both 
fishermen and non-fishermen. 

In conclusion, the 1995 AMOA 
show was highly informative as well 
as fun. The games at this show get 
better and better as each year passes. 

*************************************** 
Rotary Games and Merchandise 

IF YOUR ROTARY GAM£ 
IS NOT MAKING SSS ... 

YOUR USING TH£ 
WRONG M£RCffANDIS£ 

* 
11 MONTH 

WARRANTY ON 
ALL PARTSI 

NOEL INDUSTRIES, INC. 
P.O. Box 727 • Ozona, Florida 34660 

1-800-234-8729 • Fax: 813-784-6202 

*************************************** 
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• Solid State 
Electronics 

BSMT2000 
Sound Chip 

• "BODINE" Motor for 
Lasting Performance 

• 100% Plywood Cabinet 
Solid Construction 

{:J Double Stack Ticket 
Tray at each station 

• 'Works-On-A-Door' 
for easy access 

Large roller casters 
for easy positioning 

{:J Designed. 
Developed and 
Manufactured in the 
USA 

Copyright 1995 
Bromley Incorporated 

BRING COLOR BACK INTO YOUR EARNINGS WITH 
COL ORAMA! 

• Patent Applied For 

Adjustable height 
marquee allows 

~ o impact visibility 
'• Q\ • ~o (J" 

~· o "' " oo~,,· IO ~ 
o~ i.o~?o., ~o: :o o'.°' .. o~ ~"'. q,O ~ All positions 

l~·~f .. : ~~ ·· can win 
- " • Back-lit Playfield 

Bromley Sales - Joe Bundra 
136 Forest Ave. 

Lake Zurich, II 60047 
Tel. 708.438.3834 
Fax. 708.438.5254 

for focused action 

Bromley Redemption 
Quality 
Dependability 
Top Earning 

{:J 4 Positions Game 
Means Added 
Excitement and 
Greater Earnings 

Dimensions 
Ht-77 /89 Max 
W-48 Depth-44 

Outside of U.S.A. - Lauren Bromley 
6 Bridlewood Road 

Northbrook, II 60062 
Tel. 708.509.0240 
Fax. 708.509.0242 
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DOUBLE YOUR 
EARNINGS WITH 
BACK-TO-BACK 

SPIN YOUR WAY INTO 
C LORF L PROFITS WITH 
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a helpful 
catalog to 

acquaint 
(or reacquaint) 
operators with 

the wide 
range of new 

products on 
today's 
market 

ReP/ay Magazine 

The crop of coin-op music, amusement and merchandise 
machines available to route and arcade operators in this "post
show" market period is extensive. RePlay has combed through the 
shows and circulars to present readers with a handy reference guide 
to most of these newer attractions on the pages to follow. 

The machines are presented according to type, and then alpha
betically by manufacturer name. While a number of items have 
already been inspected (and even purchased) by some operators, 
other pieces will be less familiar. In either case, the "speedy reader" 
should find it easy to inspect our "showroom of goods" right at the 
desk. 

There are over 125 machines listed, each offering a "sales refer
ence" phone number for readers to call for more information or to be 
pointed to the nearest distributor of that particular item. We hope 
you find this catalog helpful (and the machines you buy profitable). 
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CANDY 
CLASSIC 

GUM BALL 
FACTORY 
Buying a gumball has never been as 
much fun as the jawbreaker rolls 
out the top and down thru a "Rube 
Goldberg" series of moving widgets 
till it comes out the chute. It's "rea
sonably priced" and production 
models will have more cabinet see
thru than the prototype shown at 
AMOA above. 

Available in November. 

(908/286-1120) 
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LAI GROUP 

ROLLER COASTER 
This spiral gumball dispenser 
comes in a wide range of colors to 
fit retailers' needs. Can contain gum 
or candy, and may be equipped with 
colorful lights, music or voice mes
sages, and store's custom logo. 

Available NOW 

(714/373-2993) 

P&E TECHNOLOGIES 

CATCH-N-WIN 
A gumball machine with a game 
where players press buttons to 
move a "cloud" back and forth try
ing to catch plastic balls dropping 
through a maze of pins. Holds 
around 7,500 gumballs in a sleek 
cabinet (small footprint), all at an 
"attractive price." Has "winner 
every time" feature. 

Available NOW 

(908/872-9800) 

P&E TECHNOLOGIES 

WHACK 'N WIN 
Whack the big buttons as they light 
and win either prizes like gumballs, 
prize capsules, candy, etc. or tickets 
in its redemption mode. The better 
you whack, the more you win 
(though it has a "winner every 
time" feature), but you must nail all 
lit buttons to get points for each 
stage. Clever combo, with mallet 
attached to sleek cabinet 

Available NOW 

(908/872-9800) 

WEST COAST 
MANUFACTURING 

DUAL REVOLUTION 
This spiral gumball machine has 
dual dispensing mechanisms, and 
uses FDA-approved, food-grade 
materials for upper & lower bases. 
Single Revolution is also available, 
as is a choice of six colors. 

Available NOW 

(305/752-9096) 

November 1995 

CRANES 
CALIFORNIA GAMES 

SKYLINE 
This stylish new crane houses 
advanced programmable electron
ics, including winner-everytime and 
multiple pricing options. Available in 
28", 35", 43" and 53" sizes (and 
five colors), it can be adapted for 
plush, candy or other prizes. 

Available NOW 

(909/930-5828) 

CLASSIC . 

WATER WORKS 
It's their basic crane with a novel 
addition: a bubbling water display 
on the back wall of the cabinet (the 
cabinet itself is blue, which com
pletes the effect). The water panel 
snaps out and can be refilled right 
at a sink. The company says they've 
tested it for leakage and says it's 
completely tight. 

Available NOW 

(908/286-1120) 
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ASK ABOUT OUR NEW 

WATERWORKS 
CRANE! 



THE FUN MERCHANTS 

GIR BOX 
Just like their Watch Box crane 
(which uses a magnet instead of a 
claw), this new item in the mer
chandise world displays gifts in 
see-thru boxes that can be picked 
up by the Belgian magnetic mecha
nism. And, while you can certainly 
mix watches into the prize spread, 
the display of any "valuable" prize 
that fits the container can lure plus
business. 

Available NOW 

(201/438-1300) 

THE FUN MERCHANTS 

TOP CHOICE II 
There are some new features added 
to this famous Belgian line, includ
ing front running lights. It can use 
three different claw sizes and has 
more room for stock in its sleek 
black cabinet. Like the original, this 
plush emporium has sounds, an 
attract mode, adjustable prizing, 
and extra-large prize door. There's 
also an optional $1 /$5 bill accep
tor/stacker. 

Available NOW 

(201/438-1300) 
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GRAYHOUND 

JEWELRY CRANE 
Players guide the claw to the jewel
box of their choice that's displayed 
on specially-designed shelves. The 
cost per play, gameplay and claw 
tension are all operator adjustable 
(and there's only one universal PCB 
to think about). Unit features chaser 
lights to attract player attention. 
(PS: this can be changed into their 
Jumbo Jr. crane.) 

Available NOW 

(908/370-8500) 

GRAYHOUND 

JUMBO JR. 
This new entry is larger than a sin
gle crane, yet smaller than a jumbo, 
so it's got a lot of location possibili
ties. All the features of their new 
Jewelry Crane are here, and (natu
rally) this is easily converted into 
one if you so desire downstream. 

Available NOW 

(908/370-8500) 

GRAYHOUND 

MILK CAPS & 

SLAMMERS CRANE 
Grayhound says the pog craze has 
quieted down on the West Coast but 
has arrived in the East (they see 
another eight months of action on 
this craze there). So, they have a 
crane to let you exploit that window. 
Since the milk caps and slammers 
are housed in see-thru capsules, 
the unit's easily changed by swap
ping cabinet art and putting in new 
prizes. 

Available NOW 

(908/370-8500) 
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MISSION CRANE 

SANTA FE 
Mission Crane has aimed its quality 
product line at "image-conscious" 
locations by offering a variety of 
traditional and contemporary styles 
to choose from. Their newest model 
features white-washed oak and 
popular Sante Fe styling. 

Available NOW 

(714/456-0550) 

PACHINKO PALACE 

LOADING ZONE 
Easily one of the best new cranes 
on today's market now, this good
looking unit has a fully-hinged front 
door for easy access to the interior. 
It has a precision-motorized claw 
for percentaging of prize throw, a 
clever little booby prize window at 
bottom and a sound package that 
(among other things) says "thank 
you for shopping at...," where you 
insert the store's name if you wish. 

Available NOW 

(818m2-0393) 
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T he finest 
equipment. 
Bigger 
profits. 

What more 
could an 
operator 
want? 

How About: 
• A Nationwide Support Staff? 
• Profitable Corporate 

Accounts? 
• 50 to 100 % Higher Revenues? 

The Leader In Quality 
At Mission Crane Service, Inc. we 
have taken the skill crane to a 
new level of quality and re
liability. Our Premier line 
is designed for "image
conscious" and "family
oriented" clients, like 
major restaurant chains 
and fine hotels. 
• Solid wood cabinetry 
• State-of-the-art 

mechanics 
• Stained-glass graphics 
• ETL Listed 
• Certified by National 

Games Laboratory 

The Leader In New Accounts 
The Group OperatorsM Program gives 
local operators access to regional and 
national accounts. We secure the 
contracts, operators provide uniform 
service and merchandising. 
• Specific geographic territories 
• Location testing program 

• Dedicated contact 
for problem solving 
• Full monthly 
accounting service 

The Leader In 
Profits 
Our skill cranes 
typically yield 50 
to 150 percent 
higher revenues 
compared to other 

skill cranes, servicing 
some of the biggest restau

rant chains and hotels in the country. 
Group Operator and Buih Like Fine Furniture are service marks of Mission Crane Service. Inc. 

Plus we are negotiating new contracts 
every day, which translates into great 
new opportunities for you. 

If you'd like more consistency in your 
route - and more profits - call us to
day for further information about our 
unique Group OperatorsM Program. 

Mission Crane Service, Inc. -
"image-conscious" and profit

conscious. Now, with exciting new 
opportunities for operators 

around the country. 

iJ~!~c~!! 
'A W orld Leader in the Skill Crane Industry' 

1641 South Sunkist Street 
Anaheim, California 92806-5183 

(714) 456-0550 •Fax: (714) 978-3056 

Toll Free 1(800) 692-2529 



RAINBOW CRANE 

TOY HOUSE 
For upscale locations where you'd 
like to vend plush, consider this a 
natural. This 42" model comes in 
solid oak and fits right into many 
places disliking the "arcade look" in 
such machinery. 

Available NOW 

(619/7 48-7157) 

RAINBOW CRANE 

TREASURE 
SHOPPE 
Now that an exclusive contract with 
a chain has expired, Rainbow has 
brought their watch crane to the 
general market. It has a very ritzy 
appearance, apropos of the per
ceived-to-be "expensive" jewelry 
displayed within. 

Available NOW 

(619/7 48-7157) 
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SMART INDUSTRIES 

CLEAN SWEEP 
JUMBO 
Smart's brought three new 60" 
wide cranes to market that offer 
versatility in prize-size and player 
accommodation. There's a Jumbo 
Single, where the player can sweep 
the whole five feet of goodies, the 
Jumbo Double, permitting two play
ers to step up, and the Jumbo Half 
& Half. The latter crane gives the 
player the option of working either 
the left or the right side of the prize 
pile for less money in. The line 
comes with a $1 /$5 bill acceptor, 
fully adjustable claws, rope lights, 
sound system and sturdy cabinet 
built upon 1" sq. steel frame tubing. 

Available NOW 

(515/265-9900) 

NED CARNIVAL 
SNK enters the U.S. crane market 
with an array of colorful one- and 
two-player units that dispense 
plush or candy. Actually, these 
cranes have been manufactured in 
Japan for some time now, and are 
very popular in Latin America, says 
the company. Future models may be 
assembled in the USA. 

Available in November. 

(310/371-7100) 

DARTS 
ARACHNID 

GALAXY 
The popular Galaxy dart game, with 
its innovative automatic handicap
ping system, now includes Dart 
Man II League Master software, 
which automatically calculates 
league standings, achievements 
and all information required by the 
AMOA-NOA SPRE format and points 
per round. It can also generate 
league divisions and complete 
scheduling. Other Galaxy compo
nents include teams cards, which 
eliminate paperwork, and operator 
cards, which allow easy information 
retrieval; a modem kit makes the 
job even quicker and easier. 

Available NOW 

(815/654-0212) 

November 1995 

MEDALIST 

SPECTRUM 
This company's "dart star" 
Spectrum keeps getting better all 
the time. Brand new games for dart 
players on their latest 2.0 Beta soft
ware include Concentration (picture 
matching on the monitor at top), 
Hidden Cricket and Float'n Cricket" 
new features include their Revers~
A-Round Stat Recall. An animated 
Miller beer can ad can also be 
played on the monitor between 
games (ask Medalist about this). It's 
got your regular games, electronic 
sounds and player stat display. 
Operators can also get their on
monitor player messages, as well 
as verbal instructions in Spanish, 
Korean and Italian, besides English. 
Quite a package! 

Available NOW 

(206/939-2900) 
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MERIT INDUSTRIES 

SCORPION DX 
Merit's new top-of-the-line machine 
combines all their latest dart game 
features with an advanced LCD dis
play, keypad and card reader inter
face that's as easy to use as an 
ATM machine. Before a league 
match begins, players can access 
the screen with a swipe of their ID 
card or by keying in their ID num
ber. Automatic player handicapping 
and league management with cus
tomizing options keep track of play
er/team stats and make all changes 
over the phone lines. It also fea
tures remotely programmable ad 
screens and NANI capability. Games 
include new 321 Zap and Wild & 
Crazy Cricket, plus lots more. All 
9000 flip-top units are upgradable 
to the DX system. 

Available NOW 

(215/639-4700) 
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VALLEY RECREATION 
PRODUCTS 

COUGAR IQ 
The state of the dart art at Valley 
reaches high with this new series. 
Its software has ten popular games 
plus a whole load of optional ones. 
"Ernie" still allows players to com
pete against the computer and the 
machine accommodates both NDA 
and ADA handicapping. Unique to 
the IQ for Valley is its 14-inch video 
monitor score display. Operators 
can also order the machine to read 
player mag-stripe bar cards that let 
them set up their teams in playing 
order during league play. This fea
ture also allows for special promo
tions. The Cougar IQ has much more 
and can be ordered with factory
installed $1 /$5 bill acceptors. 

Available NOW 

(517/892-4536) 

JUKES 
JUKEBOX USA 

SEEBURG NEON 
Lower price and high performance 
is promised by the new company 
making Seeburg-brand phono
graphs with their Neon. Housed in a 
cosmetically-updated cabinet simi
lar to their older Blast, the juke 
holds up to 102 CDs. Albums are 
displayed six at a time on page 
turner. Contains new CDM-4 Philips 
player pumping CD music out from 
240 RMS watts. Price includes 
1,000 bill stacker and wireless 
remote control as standard equip
ment. 

Available NOW 

(312/890-9600) 

November 1995 

MICRO DIGITAL DISC 

PANTHER 
This competitively-priced jukebox is 
feature-packed (e.g. it can play a 
variety of discs like CDG besides 
standard audio CDs). It can actually 
be purchased with an additional 
DDA playing mech to cue up the 
next selection with no between
tune delays, or play two different 
discs simultaneously (into different 
location areas, obviously). Assem
bled right there in the Nashville 
suburb of Lavergne, this box looks 
ready for today as well as the 
future. An optional karaoke package 
is also available. 

Available NOW 

(615/793-5510) 
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EMERALD ICE 
A "designer model" wallbox with 
changing light displays that recall 
the multi-color facets of a shimmer
ing emerald. The front glass ele
ments include translucent forms 
and moving lights behind layered 
silk-screened glass. Behind it all is 
NSM's proven HyperBeam sound 
system and 100-CD changer. The 
company also intro'd the new Per
former Grand 2000 and its wall
mount counterpart. 

Available NOW 

(708/860-5100) 
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ROWE 
INTERNATIONAL 

MM2 
Worthy successor to the MM! com
pact, this juke holds up to 100 CDs 
and features new cabinet track
lights that surround the title display 
that can be set to go fast, slow or 
be stopped. Cabinet colors are in 
"halloween" earth tones and the 
price for this smaller phonograph is 
"moderate." 

Available NOW 

(201 /887-0400) 

WURLITZER 

RAINBOW 
Their newest is as colorful as its 
name implies, and features a brand 
new carriage ("the Tower") holding 
120 CDs (20 are used for non-play 
background music). It employs a 
Philips CD player and 500 watt 
peak-power amp. 

Available first week of November. 

(201/807-2616) 
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KIDDIE 
RIDES 

CAROUSEL 

SPEEDSTER 
New interactive video kiddie ride is 
added to the Carousel line. Gives 
the little ones a taste of the big
time simulators. Nifty idea. 

Available NOW 

(314/392-7122) 

TURBO CARS 
EMT has initiated a three-tier 
approach to marketing kiddie rides: 
Value Line, Standard Line and 
Interactive Line. Regardless of price, 
buyers still get the same top EMT 
quality. Above are two Turbo Cars 
from the Value Line. 

Available NOW 

(708/860-5100) 

JUST KIDDIE RIDES 

TOM & JERRY 
Newest licensed characters from 
JKR. Hop aboard with the popular 
cat and mouse duo. Like always, 
quality and finish are outstanding. 
Company also brought their 
Batmobile, Copter and Dozer rides. 

Available NOW 

(516/293-8129) 

KIDDIE RIDES & 
MORE 

GUMBAll TANKER 
Neat kiddie ride/vender combo. It 
can either vend a gumball or offer 
both candy and a ride. Distributed 
by Astro Amusement. 

Available NOW 

(309/786-7066) 

KIDDIE RIDES USA 

GATOR 
"The artists make the difference," 
as shown here with KRU's Gator 
ride. The creative detailing make 
this old favorite a winner with the 
kids. 

Available NOW 

(319/326-6467) 
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MAYO NI 

DOLPHIN 
This friend from the deep has many 
options, including attract mode, 
adjustable timing feature and six 
different sound options. Base allows 
for interchangeable animals. 

Available NOW 

(818/899-2488) 

THEISEN 

LICENSED 
CHARACTER RIDES 
Woody & Chilly Plane, Pink Panther 
and My Little Pony are some of the 
licensed Jolly Roger rides offered 
by Theisen. They feature music, 
attract mode and flashing lights. 
Multiple coin mech and credit sys
tem available. 

Available NOW 

(612/827-5588) 
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income 
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Kiddie Rides 
in the world! 

We Take Our Fun Very SeriouslysM 
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distributor referral 
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full line 
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ZAMPERLA 

FLYING CARPET 
& SANTA 
SLEIGH RIDE 
Two new rides from Zamperla, one 
with a holiday theme, the other 
from the pages of a popular story
book. Great movements and sounds 
make this a child's delight. 

Available NOW 

(201 /334-8133) 

PINS 
CAPCOM 

PINBALL MAGIC 
Feats of magic underscore the 
gameplay in Capcom's first 
pingame release. Players must win 
points with seven master magi
cians, who conjure up levitating 
balls, vanishing acts and escape 
artistry. Technical wizardry abounds 
with an exclusive hi-tech sound 
system, advanced dot matrix dis
play, automatic trouble shooting, 
visual feedback diagnostics, and 
much more. It's an impressive pin
ball debut that appeals to both the 
player's sense of fun, and an opera
tor's need for reliability and ease of 
maintenance. 

Available NOW 

(708/797-6100) 
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PREMIER 
TECHNOLOGY 

STRIKES N' 
SPARES 
Pinball and bowling action combine 
on this piece, which offers players 
single or tournament play. Shuffle 
games like Fash and Strike 90 can 
be played, as well as regulation 
bowling. Balls are released left and 
right, and are skill-shot by your flip
pers at the rollovers beneath the 
pins. Goes wherever pinballs go, 
and is really that "something new" 
for taverns. 

Available NOW 

(708/350-0500) 

PREMIER 
TECHNOLOGY 

WATERWORLD 
Premier's newest Gottlieb pin is 
based on the much-talked-about 
futuristic action-adventure film star
ring Kevin Costner and Dennis 
Hopper. Elements from the movie 
are incorporated into the playfield 
as players shoot for the wave to 
sink the revolving Atoll/Deez during 
their search for Dryland. Features 
include cinematic dot matrix dis
plays, unique ramps and dive 
hatches, and an exciting multiball 
attack. 

Available NOW 

(708/350-0500) 

SEGA ENTERPRISES 

BATMAN FOREVER 
Based on the summer's biggest box 
office hit, Batman Forever is Sega's 
newest pinball offering in the U.S. 
Exclusive team play allows two 
players (Batman and Robin) to go 
up against Two-Face and The 
Riddler. Dot matrix animation blends 
scenes and characters from the film 
with ongoing gameplay. Features 
include two-way ramp. "Batcave" 
ball lock, and "Batwing" ball shoot
er. Sega's next pingame release, 
Apollo 13, should be ready for lift
off later this month. 

Available NOW 

(415/802-3100) 
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WILLIAMS/ 
BALLY-MIDWAY 

JACK-BOT 
Two historic Williams pingames, 
Pin-Bot and The Machine, along 
with the excitement of the casino, 
provide the theme for Jack-Bot. 
Players can rack up the points at 
Keno, Dice, Slots and Poker, then 
put it all on the line for a chance at 
winnings that are out of this world. 
The robot dealer and his sexy 
metallic bride egg players on their 
way to the bonus round, Casino 
Run, where interactive gameplay via 
the dot matrix display lets them 
decide how much to wager. It's 
classic pinball play, with both risk
and skill-based features. 

Available NOW 

(312/961-1000) 
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GIVE THEM A FISTFUL OF 
FUN WITH NATIONAL TICKETS! 
Count on National Ticket Company for machine-issued tickets for all of 

your redemption games. Stock ••1 COUPON11 tickets are available for 

immediate shipping. We can also design a ticket just for you with your 

logo and exclusive copy. You'll always win with National tickeflll 

The Ticket Eater™! 
Don't forget to ask about 
Ticket Eater, our ticket 
counter/shredder. Counts and 
shreds 13 tickets per second. 

Home Office 
National Ticket Company American 
P.O. Box 547 Express 

Shamokin, PA 17872 
ORDER DEPARTMENT 
1-800-829-0829 
TOLL-FREE FAX 
1-800-829-0888 
Other Information 1-717-672-2900 
lnt'I Fax 1-717-672-2999 



I WILLIAMS/ 
BALLY-MIDWAY 

JOHNNY 
MNEMONIC 
Cyberspace is the setting for 
Williams' latest pinball adventure 
based on the summer sci-ti movie 
release starring Keanu Reeves. 
Among the many playfield chal
lenges is the magnetic Data Glove, 
which captures the ball in mid-air 
and guides it with four-way controls 
to the unique Cyber Matrix - an 
interactive ball lock that holds a 
number of player rewards. While 
experts will appreciate the chance 
to win big points, novice players 
will also find a bounty of thrills and 
simple shots. Special features 
include a picture-in-picture dot 
matrix display and DCS Sound 
System. 

Available NOW 

(312/961-1000) 
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SPORTS 
GAMES 

DIPEL 

SPEED-A-PUCK 
Here's a novel sports game using 
real hockey sticks to slap the puck 
along the track and into the console 
as fast as you can. The machine 
shows your speed on the monitor 
(e.g. 36.2 mph) and up to 10 players 
can compete head-to-head for high 
score (an optional ticket dispenser 
is available). The monitor can also 
display competition standings and 
each player's shot speeds in the 
order they were made. Has game 
room and even street application. 

Available NOW 

(514/348-1897) 

FABTEK 

SQUEEZE PlAY 
As in the game of "running bases," 
the player must land the ball in the 
catcher's mitt on the rear display 
before the little mechanical man 
reaches it first. Licensed from 
MOM, Fabtek's building this in a 
sturdy cabinet at Genesis, Inc. A 
true redemption sports-skill game, 
it can be purchased to vend tickets 
or simply score points. 

Available end of year. 

(206/881-0900) 

l.C.E. 

STRED FEVER 
Designed for street and mall sites, 
this newest in the l.C.E. basketball 
line has several new features 
besides its new graphic look. It 
offers players 1 o different shots 
(backboard moves so "player does
n't have to"). Quality steel & ply
wood construction. This game's also 
available in Full Court Fever for FEC 
sites. 

Available NOW 

(716/833-0481) 

November 1995 

SEGA ENTERPRISES 

SPEED ATIACI 
This new sports game captures the 
best part of a volleyball match: the 
"power spike." Ball pops up in front 
of the player so it can be spiked 
past the two blocker arms. The con
troller can be aimed for an angle 
shot, or players can try to slap it 
straight in. The height of the serve 
can be adjusted to fit player's pref
erence. Backboard features large 
score display. 

Available NOW 

(415/802-3100) 

TABLES 
AMERICAN INT'l. 
SHUFFLEBOARD 

I 

CLASSIC '95 
American Shuffle has a new coin 
table line with revamped insides, 
magnetic cue, oversized cash box 
and fewer working parts for even 
more dependability. Tables are 
available in walnut, black or white 
cabinets with matching color legs. 
Can be ordered in 6', 6.5' 7' and 8' 
sizes. 

Available NOW 

(201/488-2889) 
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And on his arrival at JVL with its latest 
technical marvel Concorde I, Mort has this to say: 

"After years of searching for a young, innovative engineering 
firm, I have found a company that was able to take my 15 

years of experience and develop a product that the industry 
so desperately needs and justly deserves. 
The Concorde I is the first touch screen 

counter top with 21st century technology and 
state-of-the-art Super VGA graphics 

offering a collection of strategy type adult 
entertainment games. And all this at operator affordable 
prices." Discover for yourself the amazing company and the 
equally amazing machine. The Concorde I will be on display 
at all trade shows in 1995 and 1996. Premiering at the AMOA 

show in New Orleans Sept. 21, 22, 23of1995. 
For further information contact your local 
distributor or call Mort Ansky toll free at 
1-800-296-6657. 

J . V . L EVITAN ENT ERPR I SES LT D 

1·390 EDGELEY BLVD, CONCORD, ONTARIO , L4K 31 6 , CANADA . PHONE 800 296·6 657 FAX : 800 2 96· 6681 



GLOBAL BILLIARDS 

GLOBAL COIN 
' 

This factory has gone to a darker 
mahogany cabinet and is still the 
only one making a coin-op regula
tion size (9'). They are also produc
ing the more popular 7' and 8' 
sizes. 

Available NOW 

(310/327-0562) 

GREAT AMERICAN 
BILLIARDS 

FOOSBALL 
This soccer table can be ordered 
either with angled corner top with 
one goalie or with flat corner top 
with three goalies. Factory says it 
has an anti-cheat ball return and a 
Formica top. Custom colors can be 
ordered as well. 

Available NOW 

(401/463-5587) 

GREAT AMERICAN 
BILLIARDS 

HOCKEY 
This air cushion table has a Formica 
top covered with a Wearguard fin
ish. Cabinet appearance is dramat
ic, with electronic score bridge 
arching over the top. Customized 
colors are available. 

Available NOW 

(401/463-5587) 

Page 106 

IMAGINATION 
LEISURE 

RAINBOW AIRE 
The latest (and one of the prettiest) 
in this company's line of hockey 
tables features multi-color cabinet 
and a big, new digital side score
board. Can be ordered either with 
stainless steel or durable black 
mica play surface. Popular price, 
too. 

Available NOW 

(516/842-4242) 

TORNADO 

TORNADO AIRE 
This straightforward air cushion 
table has some "operator features" 
like the drop chute located on the 
table's end, but one of its most 
alluring features is its low price. 
Has thick laminate play surface, 
wide centerline and oversized score 
meter (the LED display is on the 
rail). Brown marbleized finish is 
standard, though all colors can be 
ordered. 

Available NOW 

(817 /483-6646) 

TICKET 
GAMES 

AMERICAN LASER 
GAMES 

MAD DOG'S 
LUCKY GOLD 
A one-player, skill-stop game with 
three-reel action, Mad Dog's Lucky 
Gold is ALG's first redemption piece. 
Players use a button to stop the 

- reels so they match a series of 
rotating lights, which move clock
wise around a racetrack that circles 
the reels. Players also try to stop on 
the high ticket value. A buy-in fea
ture is included, and a bonus multi
plier can award jackpots up to 20 
times the displayed ticket value. 
One to 20 tokens or coins may be 
played. 

Available in November. 

(505/880-1718) 

November 1995 

AMERICAN SAMMY 

BANDITS 
Launch balls pachinko-style onto 
this ricocheting "old west" playfield 
to land on the seven bandits. Score 
all seven and enjoy! Nice little 
redemption piece that's only 2' 4" 
wide by 2.5' deep. 

Available NOW 

(708/364-9787) 

BAY TEK 

BUG BASH 
All tweaked-up and in production, 
this alley gives players nine balls to 
knock down the insect targets. 
Handsome machine has new chase 
lights, plus digital audio, voice and 
music to encourage repeat game 
playing. Can be linked to Bay Tek's 
Jumbo Winnings progressive sign. 

Available NOW (but allow some 
weeks before delivery) 

(414/822-3951) 
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ESSENCE OF GENIUS ']' [ 
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Following this line of thinking we would like 
to present the essential expression of genius. 
The Amazing CashCode. To put it simply this 
is what this ingenious machine has to offer: 
An Amazing Plus device (stacker or stackerless). ' 
This user friendly, maintenance free upstacker 

• Q 

or downstacker has a removeable, sealable, and, 
lockable cassette for total security. The most 
advanced optical and magnetic recognition. IT TURNS MONEY INTO CASH 

PRODUCTS BY 

~-

Pop-up cover for easy access to cleaning and 
service. Front colour LED to indicate operational 11 

~mode. First in the industry-patented, non-
contact note pathway with beltless mechanisms 
to insure the highest acceptance rate of genuine ~ 

bills. All this genius at a simply unbelieveable 
price and warranty. For further information 
call your local distributor today or CashCode 
toll free at 1-800-584-2633. 
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BAY TEK 

SHOOT N HOOPS 
Based on the old "kicker/catcher" 
principle, this fun piece makes play
ers shoot the balls up at the bas
kets in the time allotted by the 
operators (say 1 O seconds). The 
"crowd" on the audio chants "3, 2, 
1" while you try to land in all five 
baskets for plus-tickets as your 
time runs out. Player stool is 
optional. This one's like eating 
peanuts for those who'll just keep 
shooting "pachinko-style." 

Available NOW 

(414/822-3951) 

BENCHMARK 
ENTERTAINMENT 

CAMELOT 
This token roller has six flashing 
lights with different ticket values 
(you go for the 500 biggie). The skill 
is in the timing. Cabinet footprint is 
narrow and deep (4'). Camelot has 
been on the market since August 
and is still on sale. 

(305nB1-8080) 
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BENCHMARK 
ENTERTAINMENT 

SPIN FOR TICKETS 
One of the most attractive redemp
tion machines on the current mar
ket, this wheel-spinner scores from 
one up to a jackpot of tickets 
depending on the deftness of the 
player's wrist as he turns his con
trol wheel. Extra zing comes at the 
start as you try to catch the word 
"Jackpot" in the rotating digital 
point display in the center by drop
ping your coin at just the right time. 
One player's wheel turns the lights 
clockwise, the other counter-clock
wise. It's got a smaller cabinet foot
print to conserve location space, 
and according to the factory, is set 
for around a 40% ticket payout (you 
can double your winnings by drop
ping two tokens). 

Available in early November. 

(305nB1-8080) 

BENCHMARK 
ENTERTAINMENT 

SUPER 
ROLL FOR GOLD 
Update on their previous winner lets 
the player win big by hitting the 
Clown four times in a row. It has a 
progressive jackpot and if the play
er drops two tokens at the same 
time (one in the left chute, one in 
the right), he might double his ticket 
payout. 

Available NOW 

(305/781-8080) 

BROMLEY 

COLORAMA 
This four-station console asks play
ers to "guess" which of the colored 
target segments on the rotating 
wheel will hold the ball when ii 
stops turning. Land in red, for 
example, and you get 25 points 
(provided you pushed the red button 
before the wheel stopped). The 
white segment is the smallest and 
gives 125 points when won. Current 
production models also feature stop 
buttons at each play station, which 
doesn't "guarantee" a win because 
balls can still keep bounding around 

November 1995 

for a while. This game seems to 
fascinate players because some 
extremely high earnings have been 
reported. 

Available NOW 

(708/427-0261) 

COASTAL 

BIG WHEEL 
Here's a new pusher from Harry 
Levy featuring a little rotating "fer
ris wheel" on the wall. Player 
inserts coin and before it's auto
matically launched at the wheel, he 
can stop the wheel with control 
button on the panel (idea is to land 
in the bucket of your choice). Coins 
are scored, then dumped onto the 
pusher self. Big Wheel puts more of 
a "game" into coin pushing. 

Available NOW 

(908/905-6662) 

COASTAL 

KALEIDOSCOPE 
This little rolldown has a slowly 
rotating target field in back. When 
you land in solid colored target, you 
add points shown. But, when you 
land in a striped target, you lose the 
indicated points. Great idea, adding 
and subtracting ticket points. It also 
has a jackpot feature. 

Available NOW 

(908/905-6662) 

ReP/ay Magazine 



CENTRAL DISTRIBUTION CENTBI 
4400 Tejasco •San Antonio, TX 78218 

800·521 ·8697 

. YOUR PRE· mffl{'' 
HEADQUARTERS 

EAST COAST DISTRIBUTION CENTER 
255 McKibbin • Brooklyn, NY 11206 

800·237·5874 



COIN CONCEPTS 

AIRRUPTION 
Tweaked-up and rolling, the com
pleted air cushion alley now identi
fies the targets to shoot at and runs 
on time-play. Finished package 
vends tickets (or, as an option, has 
a small prize vendor that's built 
right in for street application). 

Available NOW 

(908/390-9009) 

COIN CONCEPTS 

SIX GUN SALOON 
This one- or two-player target 
redemption gallery mechanically 
pops the cans as you hit them with 
your gun's optical light beam. Score 
well and you get a bonus round for 
more tickets. Can be set up singly 
or in banks; ticket and pure amuse
ment versions available for both 
arcade and street capability. Nice 
"update" on classic theme. 

Available in early November. 

(908/390-9009) 
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FUNHOUSE/WMS 
I 

BOZO BUCKETS II 
Eddie Pellegrini 's original Bozo's 
Grand Prize ball toss is now avail
able in dual bucket lanes from 
Williams' new FunHouse subsid. A 
dipswitch allows three redemption 
levels, balls are delivered to the 
kids at waist level and extra balls 
are contained inside so lost balls 
won 't stop gameplay. 

Available NOW 

(312/961-1000) 

FUNHOUSE/WMS 

LEAGUE CHAMP 
The classic shuffle alley is back 

·with updated features. A special 
software and graphics package fea
tures a prominent dot matrix dis
"play, and a Tenth Frame sudden 
death round allows two tries for 50 
cents. A ticket dispenser is optional. 

Available in November. 

(312/961-1000) 

FUNHOUSE/WMS 

MOUSEATIACK 
From designer Kyle Hodgetts to the 
Game Room (builders) to FunHouse 
Games, Mouse Attack is on the mar
ket and caught quite a bit of inter
est at the two fall shows. Like on 
Tickee Tickats, this is a video 
redemption piece. Here, players 
smash the animated cartoon mice 
as they head for the cheese on the 
33-inch monitor. Lots of other stuff 
is displayed, along with the amount 
of tickets in the jackpot. 

Available NOW 

(312/961-1000) 

November 1995 

FUNHOUSE/WMS 

PIECE A PIUA 
Rolldown game with a spinning 
pizza-shaped playfield. Players 
attempt to land tokens on different 
"toppings," which determine 
amount of winnings. Collect all the 
toppings for a super bonus. Only 
one moving part (the pizza) and the 
unit's UL certified. Redemption lev
els are operator adjustable. A low 
cabinet profile makes it accessible 
to everyone, young or old. 

Available NOW 

(312/961-1000) 

FUN HOUSE/WMS 

WHEEL 
OF FORTUNE 
This licensed product comes with a 
"built-in" following. Three players 
can compete against each other in 
this fast-paced rolldown game. Just 
like the lV show, players solve the 
puzzle J-A-C-K-P-0-T by winning 
letters progressively. A Super 
Jackpot goes to whoever single
handedly wins all the puzzle letters. 
Features include a tri-color, 
adjustable LED display, and dynamic 
sounds and speech. 

Available in November. 

(312/961 -1000) 
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EXCE • ...,. S11RV1C11 a 
SENSIBLll PRICllS 
MANY MORE ITEMS IN STOCK PLEASE 
FAX FOR MORE DETAILS 

ITEM:AKl 
SIZE:80cmX36cmX 18cm 
WEIGHT:14.5KG 

RAPID C12 
SIZE: 120cmX 262cmx 215-255cm(ADJUSTABLE) 
WIGHT: 1700KG 

CATCHER ITEM A4 
SIZE: 194cmX 168cmX89cm 
WEIGHT:230KG 

CATCHER ITEM A4 
SIZE: 186cmx 77cmx 78cm 
WEIGHT:95KG 

YA CHOU CO., LTD. 
N0.22, KUNG YEH 32 ROAD, TAICHUNG, 
TAIWAN, R.O.C. 
TEL:886-4-3594535 FAX:886-4-3593540 

CATCHER ITEM A2 
SIZE: 186cmx 77cmx 78cm 
WEIGHT: 95KG 



FUN INDUSTRIES 

STEER CRAZY 
This solid skill game in its attractive 
"neon" colored setting, is all 
tweaked up and in full production. 
You drop your token and then rotate 
the large central disc with pin maze 
to direct your ball to the bullseye by 
turning a steering wheel. Company 
shows some fine test earnings on a 
nice attraction that's even more 
eye-catching when the location 
lights go low. 

Available NOW 

(3o9n55-5021) 

THE FUN MERCHANTS 

SPINNA WINNA 
This pusher from Crompton is a 
compact version of their Flippa 
Winna. It's a solo-player offering 
either ticket or token redemption. 
The bonus and dice features on its 
"big sister" are now standard. 
Spinna Winna's less than 2' wide 
and runs only slightly more than 3' 
to the wall. 

Available NOW 

(201 /438-1300) 
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GAMCO 
INTERNATIONAL 

CLOWN DANCERS 
As the three clowns dance while 
opening and closing their mouths, 
the player waits for the opportune 
time to fire a ball into a gaping yap 
with the game's aimable gun. Nice 
sounds on this kiddie-oriented 
package. 

Available mid-November. 

(813/366-1133) 

GRAYHOUND 

DUNK THE CLOWN 
Here, the kids throw balls at three 
different sized value targets. If 
they're good, Bobo the Clown 
mechanically "drops into the tank." 
Tickets come from the mouth of 
another clown painted on the panel 
in front of the player. Attract mode 
says things like "step right up and 
drop Bobo into the tank." Neat kid
die game. 

Available in November. 

(908/370-8500) 

HANAHO 

GHOST HUNTER 
This video redemption gun asks 
players to shoot the ghosts in the 
bullseye to spell out the letters J-A
C-K-P-0-T for a ticket bonanza. The 
dedicated piece has JAMMA har
ness, and will be linkable with 
redemption games from other man
ufacturers in the future for a com
bined jackpot thrill. 

Available NOW 

(818/960-1789) 

November 1995 

INNOVATIVE 
CONCEPTS IN 

ENTERTAINMENT 

HITTING STREAK 
Neat "baseball stadium" cabinet 
presentation offers players three 
pitches per token (fast ball, knuck
leball & change-up). Get a hit, win 
tickets. Hit all three for home runs 
and win the "Grand Slam 
Progressive" jack. Has play-by-play 
sound and can be ordered with an 
optional blimp display rising above 
the back scoreboard to further 
attract players. 

Available NOW 

(716/833-0481) 
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THE WORLD'S CHOICE IN SKILL REDEMPTION! 

.. 

•The best Kiddie Basketball 
• Unique score and time indicators 

• #1 redemption game in market 

•The new standard in alley rollers 
•Highest value I best price 

•A MUST for KIDDIE locations 
• 1-4 players 

TM 

ER 
• Patented rotating basket 
• Plywood I steel construction 

• Real baseball action and sound 
•Built-in Progressive I Linkable 

INNOVATIVE CONCEPTS IN ENTERTAINMENT, INC. • 1501 Kensington Ave., Buffalo, NY 14215 USA • Tel: 716-833-0481 • Fax: 716-833-1342 



JALECO 

SPIDER SPLAmN' 
The creepy critters are back in this 
mallet version of the Jaleco's hit 
novelty Spider Stompin '. Game has 
the same multi-color playfield lay
out, but instead of using their feet, 
players use a soft hammer on the 
seven illuminated spider targets. 
Carried over are the original game's 
easy-to-understand scoring and 
LED display. 

Available NOW 

(708/215-1811) 

JAL ECO 

TORTOISE AND 
THE HARE 
Jaleco showed a prototype of their 
upcoming one-on-one novelty, 
Tortoise and the Hare. Just like the 
venerable storybook tale, players 
choose to be either the slow and 
steady tortoise or the impetuous 
hare as they race to see who can 
collect the most points by hitting 
the lighted floor buttons. An illumi
nated backboard keeps track of 
who's out in front. 

Available in November. 

(708/215-1811) 
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KO NA Ml 

CHICKEN DASH 
One of the best received redemp
tion games on the fall show circuit, 
this coin roller challenges players to 
aim the tokens at the time think it'll 
roll through three horizontally mov
ing bands of little cars. It's a nice 
tight package (2' x 4') that can be 
operator-percentaged. 

Available NOW 

(708/215-5100) 

LAZER-TRON 

PHARAOH'S 
FANTASY 
This rapid-fire coin rolldown expo
nentially increases the ticket throw 
as players hit and light the ten slots 
at back (they can get up to 70 tick
ets for getting 9, for example). 
Players can increase their chances 
of winning big by buying more 
shots (e.g. up to 20 shots for a 
buck). Hit all 10 and win the jackpot 
(you can play from one to four coins 
per game). Has sounds, good looks 
and even a self-cleaning playfield. 

Available NOW 

(510/460-0873) 

LAZER-TRON 

ROLLIN' FOR 
RICHES 
Ball rolldown asks players to hit 
specific number targets at back 
which activate spinning dice on the 
back wall to show the same num
ber. Idea is to form dice combina
tions like two pair, three of a kind, 
straights, etc. To get the big bonus 
jackpot, you have to line up the dice 
in order from one to five. Graphic 
picture is great. 

Available NOW 

(510/460-0873) 

NAMCO AMERICA 

DINO BONK 
Mallet game features elusive dinos 
emerging from their caves. It takes 
a prehistoric player with quick 
reflexes to rack up the big points by 
whacking as many dinosaurs as 
possible. Extended play is awarded 
to those who reach 40 points. It's a 
cute theme and the company says 
it's "reasonably priced." 

Available NOW 

(408/383-3900) 

November 1995 

PHOENIX GAMES 

ROUND-N-ROUND 
The playfield "wheel" spins, bounc
ing the ball off deflectors until the 
player hits the stop button, causing 
a screeching sound and a few more 
bounces before it comes to rest. Get 
to the jackpot and you're not only 
rewarded with bonus tickets but the 
spinning blue "police car" lights on 
top. Nice package, neat sounds. 

Available mid-November. 

(602/894-8622) 

PHOENIX GAMES 

SHOT CLOCK 2 
Fine upgrade on the "21 " original 
has new cabinet construction, ball 
handling system, electronics & 
sound (courtesy of Quicksilver) and 
graphics. Same basketball game 
inside. Can be ordered to vend tick
ets only or as self-contained prize 
machine (little basketballs or cap
sules, etc. drop out to winners in 
this mode). 

Available NOW 

(602/894-8622) 
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LAZER-TRON ........ No 1 in Redemption 

Players getthree attempts to stop the 
spinning hands on desired slots which are 
worth a number of tickets in this exciting skill 
stop game. They can win up to 60 tickets on 
a single coin, but must avoid the Bankrupt 
slot which will wipe out their winnings 

Brings the all-time favourite of the 
midwaytoyourlocation. Lazer-Tron's 
new Ring Toss game is a fully auto
mated version of the all ttme classic. 
Players get five rings to toss over the 
bottles and games can be linked for 
Super Jackpots 

Call today for the distributor 
nearest you. 

Super Bank-It II is the ex
citing coin toss basketball game 
with 3 ways to win 
1 : 50 Tickets for each basket 

made 
2; Tickets for all coins over 

pusher edge. 
3: Players can win 1 OOO's of 

tickets by making shots in all 
7 baskets 

and climbing higher 

Players try to navigate their coins th rough 
the pins into the target holes in this fast paced 
coin drop game. Pirates Gold features a 'play 
till you win' style, unique to coin drop games 

alligators on the 
backboard. 

Lots of fun for 2 players against each other or singly and 
is attractive to all ages with big ticket rewards 

LAZER-TRON 
4430 Willow Road 

Pleasanton, CA 94588 
Phone: + 1 51 o 460 0873 
Fax: +1510460 0365 



PLANET EARTH 

GRAND TREASURE 
FALLS 
This one's a sight to behold. The 
makers of Dinoscore and other hits 
now have a token-flinger/pusher 
with moving cobra targets and 
other doodads to shoot at that looks 
like another great play-repeater. A 
one-player version of this two-play
er will be on the market early next 
year. This big one's .. . 

Available NOW 

(818/295-2855) 

SKEE BALL 

SITIIN' DUCKS 
Here's something quite different for 
Skee Ball. Players load one or more 
tokens into the plastic gun, crank 
back a "firing pin" and let loose at 
the target area (which has a rear
rotation plate of characters that pop 
out of holes, as well as some sta
tionary ones). Tokens fire one at a 
time, then you reload. (The actual 
gun shown on the AMOA/Fun Expo 
prototype was to be improved in 
time for the IAAPA show.) 

Available late November. 

(215/997-8900) 
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SKEE BALL 

SKEE-DADDLE 
A kiddie-sized ball toss like Skee 
Toss B.C., this one's designed to let 
the little ones get real close to the 
target. Each hole has its own tun 
sound when the ball plops in (oper
ators can use either normal skee
balls or the plastic ones used in 
B.C.). Like all Skee-Ball alley prod
ucts built since Oct. 1, this game 
has optic sensors in the score holes 
rather than micro switches. It's got 
a small cabinet footprint as well. 

Available NOW 

(215/997-8900) 

SMART INDUSTRIES 

TURF WARS 
Players flip tokens or coins at the 
moving targets to gain yardage in 
this "sudden death playoff." It's a 
"fast money" football-themed 
redemption attraction with great 
accompanying sound effects. 

Available in early November. 

(515/265-9900) 

' 

SEGA ENTERPRISES 
I 

BERMUDA 
TRIANGLE 
Sega unveiled not one, but three 
redemption prototypes developed 
by their pinball division. Bermuda 
Triangle is a two-place, skill-stop 
game featuring lights moving in a 
triangular pattern. Object is to stop 
the lights at the three comers. Cut 
the Cheese is a comic rolldown, 
while Sega Sports is a rolldown 
with a sports-action theme. 

Available sometime this December. 

(4151802-3100) 

November 1995 

TWi/ATARI 

HOOP IT UP 
Here's a two-player redemption 
piece you can really "take to the 
street." TWi says the majority of the 
machines shipped thus far are 
going into street sites without the 
ticket dispenser. The game, which 
got good reviews at AMOA, has 
players striking their basketballs to 
launch the little balls up into three 
baskets on the back. You can aim 
as well as hit hard or soft. This is a 
skill piece for sure and is both 
arcade (with tickets) and street 
(pure amusement) capable. 

Available NOW 

(408/434-3700) 

ReP/ay Magazine 





VIDEO 
AMERICAN LASER 

GAMES 

ORBATAK 
In release since September, this CD
ROM video kit for ALG's system cab
inet can also be adapted to a num
ber of existing PCB-based game 
cabinets. Simple trackball controls 
allow players to direct "orb" vehi
cles in "bumper car" style action. 
Object is to crash into each other 
until one orb breaks open allowing 
opponent to "squash" his vulnerable 
foe. It's a lot of fun and easy to get 
the hang of. 

Available NOW 

(505/880-1718) 

Page 118 

AMERICAN SAMMY 

ZOMBIE RAID 
This one- or two-player video gun 
game has horror-theme characters 
& scenes on the screen to shoot 
your way through with the station
ary pump-action shotguns, and it's 
got a classic cabinet to match. 
You'll have a ball creaming all these 
creatures and (by pumping the gun) 
a workout to boot. It has 14 stages 
& six levels of play, with secrets 
programmed into the game for 
players to discover. Company says 
Zombie Raid is "aggressively 
priced." 

Available NOW 

(708/364-9787) 

CAPCOM 

MARVEL SUPER 
HEROES 
Action heroes from Marvel Comics 
leap off the page and into the 
arcade in this two-player video 
fighter. Licensed characters include 
Spiderman, The Hulk, Captain 
American and Iron Man, among oth
ers. It's available as a B-board for 
the CPS II system or as a complete 
kit. Capcom is also still selling their 
Street Fighter Alpha and Cyberbots 
videos. 

Available NOW 

(708n97-6100) 

November 1995 

DATA EAST 

AVENGERS 
GALACTIC STORM 
At AMOA, the company showed an 
early version of this fighting game 
featuring advanced polygon graph
ics and licensed characters from 
Marvel Comics (along with original 
characters developed just for this 
title). A nice-looking game with ter
rific moves and fast play. 

Available end of the year. 

(408/286-7080) 

DATA EAST 

CHAIN REACTION 
It seems puzzle games are making 
a comeback in video these days, 
thanks to the success of titles like 
Bust-A-Move. Data East's two-play
er video kit features multi-colored 
baloons and other familiar objects. 
It's habit-forming, non-violent fun. 

Available NOW 

(408/286-7080) 
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INSIST ON THE TOP OF THE L•. 
ASAHI SEIKO 

Coin Hoppers• Card Dispensers• Coin !2oors •Joy Sticks• Coin Selectors 

Escrow /Diverter Units • Bill Dispensers • Replacement Parts 

4029 S. Industrial Rd., Las Vegas, NV 89103 • (702) 794-2920 • Fax: (702) 794-0644 



DATA EAST 

HOOPS 
This three-on-three basketball video 
lets players choose from 12 differ
ent teams. Each match-up is loaded 
with outrageous shots and power
ups. Two cabinets can be linked for 
four-person play. 

Available NOW 

(408/286-7080) 
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DYNAMO 

TOURNAMENT 
SOLITAIRE 
Company says this is the first video 
game with a tournament feature 
built right into it. Players can select 
standard solitaire (one credit) or the 
tournament mode (five credits) in 
which you play five games. In the 
latter, your score is automatically 
entered into the software standings 
(the top three scores are displayed 
so you can see who you need to 
beat). Most games seem to be 
being played in the tourny mode, by 
the way. Comes with bill acceptor. 

Available NOW 

(817/284-0114) 

FABTEK 

VIPER PHASE 1 
On the market since September, this 
two-player vertical kit has 32 bits of 
hot flying/shooting action like their 
Raiden kits (also licensed from 
Seibu). It's been doing well in the 
cash box and it's still on sale. 

Available NOW 

(206/881-0900) 

FUTURELINE 

POWER PITCHER 
This first disc game in their 
"Linedrive Baseball Series" lets the 
player select both the pitcher (e.g. 
Nolan Ryan) and the batter (e.g. Al 
Kaline) to square off in a real movie 
action on the screen. Assembled at 
and shipped from Grand Products 
for Futureline, the system's opera
tors are told they will receive new 
CD ROM games twice a year (the 
old ones are to be saved library
style for future use). On the pricey 
side, this disc system is said to 
average 3 minutes per game and is 
clearly a tavern-oriented concept. 

Available NOW 

(416/598-0588) 

JALECO 

DESERT WAR 
Two-player vertical shooter has hi
tech desert warfare theme. Offered 
primarily as a kit, the game is was 
developed as part of Jaleco's Mega 
System 33 in Japan. 

Available NOW 

(708/215-1811) 
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CONCORD 1 
Sleek new entry in the countertop 
market. This new touchscreen 
comes with multiple, adult-oriented 
game choices, such as trivia, strate
gy games and others. Combines 
"21st Century" technology with 
Super VGA graphics. 

Available NOW 

(9051738-1344) 

KON AMI 

CRYPT KILLER 
This gun game was shown at AMOA 
Expo in a three-player "premier" 
cabinet, as well as a smaller cabi
net. Players go through maze-type 
setting armed with sawed-off shot
guns. There are six different worlds 
with different monsters, and players 
must collect icons to continue to 
the finale (it takes about 1 hour of 
gameplay to acquire all the icons). 
Final sequence features exploding 
volcanos and the descent of angry 
gods (let's see you get yourself out 
of that one). 

Available late November. 

(708/215-5100) 
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KONAMI 

ULTRA SPORTS 
Konami 's new game system comes 
in a handsome cocktail-style cabi
net that's perfectly suited for the 
sports bars or arcades. Trackball 
controls make for easy gameplay 
and "bendable" trick shots. Five A 
Side Soccer features three different 
playfields and the ability to cus
tomize a championship team 
through the special skills of individ
ual athletes. The other title currently 
available is Ultra Hockey, a five-on
five overhead ice hockey game. 
Cabinets feature colorful graphics 
for each game and neon trackballs· 
n~w kits are promised by spring, ' 
with football, baseball and boxing 
titles in development. 

Available NOW 

(708/215-5100) 
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MERIT INDUSTRIES 

TOURNAMENT 
MEGA TOUCH 
New tournament version (19-inch 
model shown) of Merit's popular 
Mega Touch tavern video series. 
Tournament mode offers choice of 
three skill-based games in an auto
mated, self-contained promotional 
system that's fully programmable. 
The prize pool is operator selectable 
(redemption points or cash) and 
builds from a percentage of the 
tournament coin drop (to be split 
among the top three finishers). 
Operators can also select game 
rotation and tournament duration. 
Available in countertop, upright and 
cabaret cabinets as well as an 
upgrade kit. 

Available NOW 

(215/639-4700) 

NAMCO AMERICA 

ALPINE RACER 
The lift line forms here. Namco's 
one-person ski simulator was a big 
hit at AMOA, and it's easy to see 
why. System 22 hardware gener
ates realistic polygon images and 
puts "skiiers" in settings they're not 
likely to find on the real slopes. 
Players control skis by moving 
steps left and right, and by pivoting 
for hard, quick turns. A 50-inch 
monitor shows two selectable views 
with novice, intermediate and 
expert runs. Speed and gate modes 
are also selectable. It's all the fun of 
skiing without the messy white 
stuff. 

Available NOW 

(408/383-3900) 

NAMCO AMERICA 

RAVE RACER 
This deluxe driver is essentially 
"Ridge Racer 3." State-of-the-art 30 
polygon graphics render three 
courses and eight sleek racers (up 
to eight players can be linked). 
Gameplay highlights include view 
change and feedback steering. Rave 
Racer is also available as an 
upgrade kit for Ridge Racer and 
Ridge Racer 2. 

Available NOW 

(408/383-3900) 
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NAMCO AMERICA 

SPEED RACER 
This two-place driver has been 
shipping since August. Players can 
join in the adventures of one the 
world's most popular Saturday 
morning cartoons as he pilots his 
Mach 5 racer against an assortment 
of odd foes. Five characters and 
cars are offered each with their 
own unique attributes: flame throw
ers, mines, machine guns, etc. Two 
cabinets can be linked for a four
person match-up. 

Available NOW 

(408/383-3900) 

NAMCO AMERICA 

TEKKEN 2 
Namco's 30 polygon fighter is bet
ter than ever, with new characters 
new sub-bosses, new moves, hid- ' 
den characters and secret codes. 
The horizontal kit underscores a 
commitment to keeping player 
interest high by adding time release 
characters that appear one month 
after the game is installed. New 
selectable sub-bosses begin 
appearing at a rate of one per week 
for ten weeks. It's like a series of 
updates with no downtime. 

(408/383-3900) 
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P&E TECHNOLOGIES 

PLATOON 
CHARLIE-BRAVO 
Here's a movie-action shooting kit 
that can convert any laserdisc 
games (e.g. ALG's) to put players 
into a combat situation complete 
with tanks and 'copters. ROM's, 
graphics and PAL's are in the pack
age. 

Available NOW 

(908/872-9800) 

SEGA ENTERPRISES 

INDY 500 
How can they top Daytona USA, you 
ask? Well, here's your answer. With 
a wide-vision monitor and even 
more advanced graphics, Sega's 
Indy 500 surges ahead to new highs 
in race-driving simulation. Players 
can choose from three tracks, 
including the famous "Brickyard." 
Along with the rush of 30-polygon 
rendered images, there's interactive 
steering and great sound effects. 
Like its predecessor, drivers can 
change the view throughout the 
race. A one-player sitdown will ini
tially be offered, followed by the 
two-place unit shown. Both are 
linkable for up to eight players. 

Available in January. 

(415/802-3100) 
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SEGA ENTERPRISES 

RAil CHASE 2 
Impressive arcade piece that's both 
a 30 shooting game and thrilling 
ride on a runaway mining cart. Two
players can take part in the rescue 
adventure, where they are hotly 
pursued by evil soldiers. Three-axis 
chair allows upward/downward 
inclination, and righUleft, up/down 
movement. Choose your weapons 
and escape route. 

Available in November. 

(415/802-3100) 

SEGA ENTERPRISES 

SPORT FISHING 2 
Just the like the original fishing 
simulator, this new piece takes you 
out on the high sees for a little 
angling adventure. This one has 
more of a feel of being in the chair 
of a sportfishing yacht, as you peer 
into a 29-inch monitor showing 
actual video footage. Pick your 
location, bait and skill level, then 
cast out for 24 varieties of fish. 
Interactive competition is now pos
sible by linking two units together 
- see who can bring the biggest 
catch. 

Available in November. 

(415/802-3100) 

SEGA ENTERPRISES 

TITAN SYSTEM 
Aimed at street operators, Sega's 
ntan ST-V system comes in a new 
Super Multi Cabinet. Built in Atlanta, 
the cabinets are stereo capable and 
made of super-tough, space-age 
material. The first titles offered 
include Virtua Fighter Remix, Golden 
Axe: The Duel and Fighting Vipers. 
Later this month, they'll release 
Funky Head Boxers, followed by 
Super Major League in January. 
Company says it will release a mini
mum of six new titles a year, each 
of which is "good enough to stand 
on its own." Kits will include mar
quee, instrument panel and control 
overlay, with new controls in some 
cases. 

Available NOW 

(415/802-3100) 

November 1995 

SEGA ENTERPRISES 

VIRTUA COP 2 
Sequel to Sega's original 30 poly
gon shooter, with more firepower, 
new characters and high-speed car 
chases. Graphic images are twice 
as fast as the first game (60 frames 
per sec. vs. 30 frames per sec.) and 
move smoother with more realism. 
There are three new missions this 
time, and the crime wave has 
reached an all-time high. Virtua Cop 
2 is offered in both upright and 
deluxe cabinets. 

Available in November. 

(415/802-3100) 

SEGA ENTERPRISES 

VIRTUA STRIKER 
International soccer is brought to 
life in this dedicated 30 polygon 
video. Stadiums, teams and players 
from around the world battle it out 
for the glory of the World Cup. 
Some of the best moves are recre
ated, along with the rousing cheers 
of thousand of fans. Go for the goal 
and make the folks back home 
proud. 

Available NOW 

(415/802-3100) 
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AERORGHTERS 3 
The third release in this popular 
series of two-player, vertical shoot
ers. Because the monitor remains 
horizontal, players have a much 
wider field of battle to maneuver in. 

Available NOW 

(310/371-7100) 

KABUKI KLISH 
Created for SNK by a third-party 
manufacturer, Hudson Soft, this 
boast a different look and feel for 
the Neo-Geo library. The cute 
"anime" characters are patterned 
after those extremely popular 
Japanese comics. Action is 
weapons-oriented, samurai-type 
fighting. 

Available NOW 

(310/371-7100) 
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KING 
OF FIGHTERS '95 
The world's best brawlers come 
together again in this Neo-Geo 
sequel to the '94 edition. It has 
some new characters, plus new 
secret joystick codes and hidden 
characters. This version also allows 
players to customize their own 
teams from their three favorite 
fighters, with over 2,000 possible 
team combinations. 

Available NOW 

(310/371-7100) 

PUlSTAR 
A horizontal, space-based shooter 
with new, computer-rendered 
graphics - 305 megs worth. It 
looks and moves great, with plenty 
of weird sci-fi encounters along the 
way. 

Available NOW 

(310/371 -7100) 

PUUlE DE PON 
Third-party gamemakers Cisco cre
ated this puzzle game for Neo-Geo, 
which had a recent hit with the 
similar Puzzle Bobble. There's more 
strategy involved this time in 
releasing the trapped icon from the 
bubble chamber. SNK plans to 
release two to three new games for 
its Neo-Geo system per month; a 
few upcoming titles include World 
Tour Golf and Goal, Goal, Goal (a 
soccer game). 

Available late November. 

(310/371-7100) 

STAKES WINNER 
In this clever horse racing game, 
you're the jockey. There are six dif
ferent horses to choose from, all 
with there own special attributes: 
speed, stamina, etc. Bar shows how 
much energy the horse has left. The 
top three finishers (Win, Place & 
Show) move on to the next race. 

Available NOW 
(310/371-7100) 

November 1995 

VOlTAGE FIGHTER 
The same renowned Japanese artist 
who created the characters for the 
Fatal Fury series, penned the anime 
fighters in this new Neo-Geo title. 
Twelve characters battle it out, 
some in robotic suits, with the win
ner of each match able to acquire 
the moves of his or her opponent. 

Available NOW 

(310/371-7100) 

TAIYO AMERICA 

BUST-A-MOVE 
AGAIN 
Sequel to their hit Bust-A-Move for 
the Cybercore system. The new ver
sion comes with a competitive 
mode, where the player goes up 
against the CPU. There's also a one
player puzzle that uses the entire 
wide screen. 

Available NOW 

(708/520-9280) 
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Thanks For Making 
Us Number One! 

We have you to thank for making us the number one route-management software in 
the business for the last 11 years. Dedicated to the more than 1100 users like yourself, 
we at Silent Partner are committed to offering the best program in the world. And with 
users in the United States, Canada, Mexico, Australia, Argentina, Venezuela and New 
Zealand, it's a commitment we stand behind. 

Thanks for your business and support these last 11 years. We couldn't have done it 
without you. 

Tami Norberg, 
C & N Sales, MN 

Randy Chilton 
Chilton Vending, KS 

Jerry Derrick 
Derrick Music, WV 

Don Hesch 
A.H. Entertainers, IL 

Craig Johnson 
TATAKA, UT 

Eugene Urso 
Madison Coin Machine, WI 

Jim Stansfield 
Stansfield Vending, WI 

R.A. Green, III 
Rosemary Coin Machines, SC 

Robert Herman 
Ace Amusements, NY 

Doug Gapter 
Gapter Amusement, WV 

Jim Hayes 
Gem Music & Vending, OH 

Doug Minter 
Tip Top Amusement, NV 

Alan Chambers 
Chambers Music, UT 

Louis Manolios 
P-N-L- Vending, PA 

Anthony Storino 
Majestic Amusement, NJ 

Lee Wesson 
Peachtree Music & Amusements, WV 

Glenn Anderson 
Microworlds, HI 

William Beckham 
Red Baron Amusements, OH 

Jimmy LaCost 
LaCost Amusements, IL 

Mike Leonard 
Coin-Op Specialists, MI 

Ross Todaro 
TAVS, TX 

Richard Holley 
Southeast Game Brokers, FL 

Norm Pozner 
Amusement Vending, CO 

Kenny Price 
Price Music, WV 

James Smith 
S & F Amusement, NC 

Russell Mawdsley 
Russell-Hall, MA 

Nick Stratas 
Top Music, AL 

John Estridge 
Southern Games, TN 

Walter Bohrer 
Hastings Distributing, WI 

Richard Babich 
Colorado Game & Vending, CO 

Larry Van Brackel 
A. Van Brackel & Sons, OH 

Edward Velasquez 
Velasquez Automatic Music, IL 

Silent Partner,Inc. 
2509 Country Club Drive • Springfie ld, Ill inois 62704 

2 1 7 - 7 8 7 - 4 2 3 2 

FAX 217 -787-4293 

Silent Partner: Go With The Name You Know! 



TAITO AMERICA 

DANGEROUS 
CURVES 
Deluxe simulator that pits car 
against motorcycle for a unique 
video racing experience. Five differ
ent stages make it an exciting chal
lenge. Players can choose novice or 
expert mode, automatic or manual 
trans. There is also a change-of
view button. Two cabinets can be 
linked for four-players. 

Available NOW 

(708/520-9280) 

TAITO AMERICA 

VICTORY GOAL 
Soccer game for the Cybercore sys
tem. This year, Taito has released 
four new titles for their cartridge
based video game system. Earlier 
games include Elevator Action Again 
and Space Invaders '95. 

Available NOW 

(708/520-9280) 
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TWi/ATARI 

AREA 51 
Fast-paced, two-player dedicated 
gun game dazzles with a combina
tion of animated, digitized and poly
gon graphics. Players are part of 
rescue team assigned to penetrate 
a mysterious air base, where exper
iments on alien visitors have gone 
out of control. Many weapons are 
available, from the standard pistol 
to shotguns and grenades; there are 
also special bonuses to be found. 
You'll need all the help you can get 
as you encounter heavily-armed 
mutants and hostile aliens along the 
way to Area 51 's ultimate secret. 

Available NOW 

(408/434-3700) 

WILLIAMS/ 
BALLY-MIDWAY 

Four-player hockey video features 
NHL teams and top players. Intense 
hockey action really draws players 
into the game. Authentic sound 
effects round out the package. It's 
available as a kit. 

Available NOW 

(312/961-1000) 

WILLIAMS/ 
BALLY-MIDWAY 

ULTIMATE MORTAL 
KOMBAT 3 
Update kit for MK3 is available on 
an exchange basis at no charge to 
operators (see distributor for 
details). Kit consists of 12 chips, 
plus new marquee. There are new 
characters with new moves and at 
least two hidden characters; addi
tional backgrounds give the game a 
new look and some interesting new 
fatalities. Now there's three modes 
of play: Standard, Tag Team Style 
and Tournament Kombat. A new 
ending feature, more combos per 
character and many new Kombat 
Kodes gives the game's many fans 
all-new challenges. 

Available NOW 

(312/961-1000) 

November 1995 

WILLIAMS/ 
BALLY-MIDWAY 

WRESREMANIA 
This two-player fighting game has 
been available since August. It uses 
real characters from the world of 
professional wrestling, including the 
Undertaker, Lex Luger and 
Yokozuna. Each wrestler's unique 
persona adds to fun of the matches, 
with special moves that have to be 
seen to be believed. The game will 
be sold primarily as a kit. 

Available NOW 

(312/961-1 000) 
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535 Old Nashville Highway 
Lavergne. TN 37086 

1-800-277-6136 
(615) 793-5510 
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for Making AMOA EXPO '95 in New Orleans 
a Success! Also, a Special Thanks to All Hesch 

Foundation Contributors, Exhibitors and 
Expo '9 5 Attendees 

1996 
..,..~__..., 

Amusement & Music Operators Association 
40 I North Michigan Avenue - Chicago, IL 606 1 1-4267 - 312.245.1021 fax: 3 12.245.1085 

internet: amoa@sba.com 



NEW SEGA PINBALL GETS 

BOOST FROM SUMMER 

SMASH HIT MOVIE; GAME 

DEBUTS FOUR-COLOR ART 

PROCESS FOR PINBALL 

PLAYFIELDS 

. II e"'' and GM sega P1nba pr AJ /lo 13 
Garv Stern with. ApO Torn 

Oscar winner 
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Riding on the 
thrust of a 
movie which 

earned $175 mil-
lion at America's 
box office this 
summer, Sega 
Pinball is 
launching Ap
ollo 13, the pin
ball to the Am-
erican market 
starting around 
mid-November. 
In an industry 
first, Apollo 13, 
The Pinball 
brings the subtle 
realism of the 
four-color pro
cess to flipper 
games. "This 
breakthrough 
allows us to 
produce pinball 
art that no 
longer looks 
like a cartoon or 
comic book," 
stated design 
and engineer
ing EVP Joe 
Kaminkow. 
Sega Pinball 
art director 
Jeff Busch, 
who created 
original 

graphics based on the mo
vie's striking images, said of 
the new process: "We have 
opened up the spectrum for 
millions of colors. Never 
before have pinball machines 
looked this good!" 

Apollo 13's playfield con
struction and gameplay are 
innovative, too. The playfield 
includes a "rotating moon" 
which draws the pinball into 
itsgratational field ... a custom 
Saturn V rocket which dramat
ically rises into position for the 
start of multiball play ... and 
gameplay includes 13 pinballs 
on the playfield at once! Sega 
Pinball says the game's custom 
sound package is their best 
yet, featuring custom 
speech from movie 
cast members Gary 

November 1995 

Sinise, Ed Harris, Kevin Bacon and 
Bill Paxton. Players who hit the jack
pot are rewarded with a digitized ver
sion of the classic rock tune "Spirit In 
the Sky," which was featured in the 
film's soundtrack. 

By the way, Sega Enterprises USA 
has taken over responsibility for pin
ball sales, it was announced at 
AMOA Expo. For more information 
or distributor referral, contact Sega at 

415/802-
3100. 

Sega's Joe and Gary with 
actor Kevin Bacon, who 
portrayed astronaut/ navi
gator Jack Swigert Jr. 
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GENE WINSTEAD 

INTERVIEW 

Gene UJinstead 
chairs the nmon 

Gouernment 
Relations 

Committee; 
he brings a 

relaHed, informed 
approach to some 

hot-button 
issues 

Minnesota seems to produce more than its share of 
bright, personable, hardworking operators who consider 
association work a calling and politics a pleasure. Gene 
Winstead, EVP of American Amusement Arcades, is the 
latest in this distinguished line. He's currently starting his 
second year as chairman of AMOA's most important com
mittee: government relations. He's far too modest to blow 
his own horn by describing his job that way, but this outfit 
covers key issues from dollar coins to copyrights, parallels, 
gambling, you name it. 

REPLAY: Gene, what's the current status of the AMOA 
Government Relations Committee (GRC)? 

GENE: We've got a lot of talent in our association and 
AMOA believes we should use it. When Tami Norberg
Paulsen chaired the GRC, she set up a subcommittee struc
ture and took steps to farm out responsibilities on specific 
issues and get more people involved. This year I've broad
ened that even further so that each of our nine AMOA vice 
presidents is chairing a subcommittee, and also we have a 
tenth committee which is brand-new. 

The subcommittees are Washington Conference & Con
gressional Outreach (chaired by Doug Minter); Dollar Coin 
(chaired by Doug Gapter); Jukebox Administration & 
Music Copyrights Uim Stansfield); Parallel Imports (Chris 
Warren); Tobacco Vending - Federal (Lee Wesson); 
Telecommunications (Terry Davis); Video Content Uim 
Hayes); Legal Gaming - Federal (Bill Treger); Regulation 
Oabor, safety, standards & tax laws, chaired by Tony Fari
na); and the Affiliated Industry Liaison (Frank Seninsky). 

That's the basic structure. As you can see, these chair
men are very strong people who can carry the ball on these 
issues. I get to coordinate them and serve on each of them. 
Right now I'm doing the budget. I pick up everything else, 
along with our government affairs manager Laura Olson 
and executive VP John Schumacher, who do a lot of moni
toring, analyzing, advising and communicating. 

REPLAY: Can you give us an update on where the $1 
coin stands in Washington? 

GENE: The ideal course we wished it would have taken 
was to have $1 coins in the budget reconciliation package. 
It did not happen; we were kept out of that package. We 
believed that avenue was our best hope, so it was a frus
trating turn of events - although there are some other pos
sibilities for this year. We're really working with the top 
Congressional leadership, educating them about how dol
lar coins could offer great savings when they get down to 
the budget-balancing crunch. 

REPLAY: My did dollar coins fall out of the budget 
package? 
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Rising Waters™ 

Vertical Water Game™ 

© Bob's Space Racers, 1993 

Whac-A-Mole® 

I 
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Modular Redemption Center™ 

Bob's SPace Racers. Inc. 
427 15th Street 
Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 

Sidewinder A Patented Game of Bob's Space Racers 

Kiddie Can-Alley™ 

Sidewinder® 

Bob's Space Racers has been the 
redemption ticket to ride since 1970. 
With Bob's you know that you are get
ting games that are in tune with today's 
game players - true redemption games 
and proven money makers. Operations 
of all sizes have come to depend on 
Bob's because of their decades of suc
cess, quality construction and legendary 
service. Bob's also offers more than just 
games, they can provide time-tested 
operating methods and complete facili
ties design services. Call for complete 
information on games and services. 

l®LISTEDI 
Designers and manufacturers of games since 1970 



GENE: The banking community has not embraced the dol
lar coin issue. In fact, we've learned they probably don't 
want ~o see an efficient coin and currency system. 
Inefficiency actually helps them because it drives America 
toward a "cashless economy" ... which bankers favor, 
because they get to carry the float on money transmission 
with credit cards, debit cards and other electronic transac
tions. 

REPLAY: Does Congress really care about savings, or is 

Gene Winstead Is a 
Political Rnimal 

G ene Winstead got his start in the coin-op indus
try by filling vending machines on part-time 

. basis, while he attended the University of 
Minneso~. After college, he joined the same vending 
firm fulltime and later purchased it from the retiring 
owner in the late 1970s. He opened arcades and routes 
during the video boom, then merged his business with 
the Lieberman routes. In 1987, this combination itself 
merged with its largest competitor (Norm Pink's out
fit). Through expansion and additional acquisition, 
the resulting firm - American Amusement Arcades 
- has become one of the country's leading amuse
ment operating companies. Their 550 employees run 
diverse enterprises including a mall arcade chain, 
theme restaurants, street routes, and contract FECs 
(providing equipment to them). Gene is EVP of the 
whole shebang. 

He's been active in MOMA, one of America's top 
state operator associations. He has chaired all the com
mittees (some more than once) and served as MOMA 
president from 1986-7. Currently he's serving once 
again as MOMA legislative chair. "We're a small com
munity of operators and everybody works together on 
all the problems," he said. "Maybe it's logical for me to 
~onitor more of the meetings of our state government, 
smce I'm the local guy in the capital city of Minne
sota." 

At the national level, Gene joined AMOA's board 
of directors in the late 1980s. He soon began moving 
steadily through the ranks - becoming a VP, then was 
named as chairman of the Government Relations 
Committee (GRC) in 1994 where he's CU.ITently in his 
second year in that capacity (the chairman's term runs 
concurrently with each two-year session of the U.S. 
Congress). Gene began serving as AMOA Secretary in 
late September and is in line to be president of the 
national operator association in three years. 

Gene's political involvement extends beyond the 
coin machine industry. As chairman of the Bloom
ington, Minn. city planning commission, Gene helped 
?versee development of the huge "Camp Snoopy" 
mdoor amusement park at the Mall of America a few 
years back. He was named to a seat on the Bloom
ington City Council and is up for election in his own 
right on Nov. 7. 

it just posturing? 

GENE: They care as long as it's politically popular, too. But 
members of Congress are also political animals who are 
sensitive to polls. Uneducated public opinion does not like 
the idea of changing over to a high-value coin at first. 
~erwards, the public likes the experience of having the 
com. 

f!EPLA Y: AMOA and AAMA recently announced an 
unportant agreement on parallels. What does it mean 
and how did it happen? 

GENE: The agreement means all markets of the world will 
be able to obtain comparable products. So the U.S. market 
-the world's largest -will have parity in terms of legally 
marketed product with other markets in the world. As 
your readers probably know, in 1991 Congress passed a 
law to make operation of parallels legal for four years. That 
period was coming to an end as of Oct. 1, 1995. AMOA's 
position on this issue had never changed, and we contin
ued to talk to Congress about it during all that time. The 
manufacturers had had a chance to live with legal paral
lels, and I think we all saw that it wasn't worth fighting 
~bout. I give ~·s then-president, Steve Koenigsberg, 
immense credit for understanding this industry from the 
largest manufacturer to the smallest route operator. Our 
people did a great job, too. We knew our issues and our 
strengths on Capitol Hill. So the agreement happened 
because all the heads of the industry really came together 
to support the policy that's really best for everyone. 

REPLAY: What's happening with cigarette vending? 

GENE: Tough issue. Right now we've got until November 
9 to get our comments into the U.S. Department of Health 
and Human Services, regarding proposed FDA regulations. 
One ~f the propo.s~s was. to eliminate cigarette vending 
machines and Philip Moms was willing to go along with 
that... without consulting the vendors, and without consid
ering issues like lock-out devices and age-restricted loca
tions. They were running for the hills, willing to sacrifice 
or compromise anybody. I was happy to see AMOA stand 
up and tell Philip Morris, "You have no right to speak for 
the cigarette vendors." 

The funny part is, a vending machine is a more efficient 
and secure way to sell cigarettes in a lot of places. We in 
the vending industry don't believe these machines should 
be in unattended locations where people under 18 have 
access. Vending is an appropriate method to sell a legal 
product in factories, nightclubs, bars and other types of 
locations which are not accessible to the general public. 

REPLAY: What are the prospects for the proposed new 
tobacco regulations? 

GENE: I'd say the HHS is showing a willingness to listen 
to the merits of the argument. We're getting our comments 
in and encouraging state associations and individuals to 
do likewise. 

REPLAY: On video content, AMOA printed ro.tings stick
ers and had them available at the New Orleans Expo. 
Are any opero.tors using these stickers? 

GENE: Those were samples we wanted to get opinions on. 
We're making them available and I haven't heard if anyone 

Page 134 November 1995 ReP!ay Magazine 



Users' Reports 

"We really liked our first Token Tech, 
which is why we ordered our second. 
I'm calling now to order our third." 

"The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens . We are saving enough 
labor cost to more than pay for it in 
less than two months. " 

"The best investment since we bought 
our fax machine. I can't ever imagine 
doing business without either one." 

"We have good employees ... The 
Token Tech removes the temptation 
for them to become "silent partners" by 
skimming the till." 

"It's great! You should have come out 
with it 10 years ago. " 

"After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems." 

"The Token Tech eliminates long lines at 
our cashier's cage. Our customers like 
it, too!" 

"Our Batting Cage Tokens are valued at 
$ 1 each. Anyone with a high-value 
Token should be using a Token Tech." 

"We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech . It's accurate, and 
much faster, and it keeps our people 
honest. " 

'The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units." 

"It's working just perfect. We love it!" 

"For a $3 Cigarette Token, it's the only 
way to do business." 

"We were using a system which had the 
"illusion of control" . . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count." 

''The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour." 

"We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior." 

If you want to take more of these 
to the Bank every week ... 

Just Push the Right Buttons. 
Token TechTM #2000 

High Security Token Dispenser 

GAME 
TOKENS 

• Control, Accuracy, Security & Dependability. 
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-We Ship Worldwide 

VAN BROOK OF LEXINGTON, INC. 
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Gene Winstead and Senator Rod Grams, lead $1 coin sponsor. 

has actually ordered them. It's an interim step and I'm glad 
to see a couple of manufacturers are displaying content 
advisories on their video screens. Frank Seninsky has 
worked hard, heading up this issue in 1994 and '95. We're 
working through the Industry Standardization Committee 
on this issue also. 

REPLAY: Now that Republicans run the Congressional 
conunittees, is the heat off regarding this issue? 

GENE: I'm cautiously concerned that there's another wave 
of awareness about entertainment content with TV and 
movies. It's not likely our industry can escape this. We're 
taking the proper approach here with a voluntary ratings 
system, and I encourage manufacturers to put those sym
bols on their screens. 

REPLAY: What are the chances we'll face video content 
legislation at the state level? 

GENE: There is some action on the local level. City coun
cils and state legislatures have commented on this; actual 
legislation has been proposed in Michigan, Florida and 
California. There hasn't been a standard for how to deal 
with video content, so AMOA is trying to establish one by 
encouraging the adoption of a voluntary rating system. 

REPLAY: Couldn't a roting system play into the hands of 
aban? 

GENE: We hope that parents would use the rating informa
tion to steer their kids from inappropriate games. We also 
depend on the operating community to be responsible and 
place rated games prudently and appropriately, using 
common sense. Otherwise you may risk a negative com
munity backlash that could range anywhere from restric
tions to bans. 

REPLAY: The current jukebox copyright license agree
ment expires Dec. 31, 1999. What is the climate for rene
gotiating, vis a vis compliance, enforcement beefs, and 
soon? 

GENE: Jim Stansfield has just been given this subcommit
tee and he's already trying to accumulate compliance fig
ures for members, non-members and location-owned 
phonographs; enforcement facts, trends, policies and pat
terns; and so on. We're really in the research stage of doing 
our homework to understand the issues and be ready for 
negotiations, which should start after two more years. At 
this point it could go any number of ways. 

REPLAY: What's the status of HR. 789, the Fairness in 
Musical Licensing Act? 

GENE: That had a few items that may be pertinent to juke
boxes such as attract mode, and some items that were not 
relevant. We already had our rules "out front" with the 
Jukebox Licensing Agreement, so for us it's mostly a matter 
of compliance. We only got involved in HR. 789 where it 
impacted us. The bill is supported by restaurant and tav
ern associations but it's hard to read the fate of this bill. 

REPLAY: What about music licenses for new technology? 

GENE: I think we have to help define our "pay for play 
music machines." The modes to date have been 78s, 45s 
and CDs, but when we start getting into advanced technol
ogy like data storage techniques, download ability, or 
whatever, then I hope it's just a matter of redefining the 
technology and not creating separate licensing procedures 
for each one. These are all things we're trying to get pre
pared for and I think we're on track. 

REPLAY: Will Congress act to regulate Indian gaming? 

GENE: I think they finally realized what a lot of us in 
Minnesota have been saying for years: it's got an impact on 
any marketplace. They're seeing what it is, and to what a 
degree it exists. They're just starting to realize it's an issue, 
so next they've got to dig into the impact. 

REPLAY: Can you comment on the current status and 
future trends for state-run gambling and private enter
prise gambling in general? 

GENE: It varies according to individual jurisdictions, from 
casinos in Nevada to dog tracks in West Virginia. Probably 
all of our members are affected by gaming and some are 
involved. Is there life after gaming in your state, if you 
don't participate? Yes! Here in Minnesota, we've got a state 
lottery, Indian casinos and charitable pulltabs. The amuse
ment business is viable here because it has adjusted with 
new perspective. Of course, I also think private enterprise 
should be allowed to participate! 

REPLAY: In Louisiana, quite a few legislators have 
been indicted on gambling coITUption charges. Some 
operators fear their video poker market could be the 
"sacrificial lamb" to appease the public. What's your 
reading? 

GENE: It's just sad because the operator seems to be the 
one who gets the black eye, even when it's others who 
have brought the bad name. Small business is traditionally 
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Gene Winstead at the U.S. Capitol Building in Washington D.C. 

Gene Winstead and Sen. Bob Dole, majority leader of the U.S. Senate. 

the easiest to pick on and Louisiana is full of small busi
ness people. They all get painted with the same brush. 

REPLAY: Early in the Clinton Administration, we heard 
a lot about the information superhighway. We're still 
hearing arguments pro and con about deregulation of 
the electronic media. What direction is Washington 
going with all this, and what impact could it have on our 
industry? 

GENE: I still haven't figured out how to get a pool table 
over a phone wire, but our industry is diverse. We do have 
software products and hardware products where it will 

definitely have an impact on software. We're trying to fig
ure out how to take advantage of new technology with 
NANI, rather than hiding from it. We'd love to be able to 
transport games over phone lines and not have to compete 
with AT&T or whoever, but that requires cooperation 
among operators. When you've got the Republicans in 
position, a faction is saying "We need to regulate the con
tent of stuff coming over the wires and airwaves." So 
they're preaching regulation for moral reasons, and deregu
lation for business reasons. Where will these two agendas 
collide? They don't know and we don't either. But I don't 
think you'll ever see total deregulation. Heck, you're seeing 
AT&T break itself up again. It's crazy! 

REPLAY: What impact have NAFTA and GAIT had on 
the industry? These treaties were supposed to open up 
international markets. 

GENE: Our industry is already very global with interna
tional manufactures and distribution, so we're dealing in a 
world market now. As a Minnesota operator, I'm personal
ly not afraid of international competition - it sharpens 
everybody a little bit. But the GRC is not seeing this as hav
ing an impact requiring us to deal with this as an issue at 
this point. 

REPLAY: Some leading operators say the association's 
political lobbying capabilities could be a selling point to 
help AMOA attract other associations to work with, and 
new members to join, AMOA. What is the strategic rea
son behind this goal, and what steps are being taken to 
achieve it? 

GENE: We have a very large, darned active government 
lobbying group and I think we do our members some 
good. As I mentioned, Frank Seninsky is heading a sub
committee to coordinate our lobbying activities with other, 
affiliated industries on common issues like licensing, tax
ing, video content issues, and so on. This is targeted at 
groups like NAMA, IAAP A, the FEC people, nightclub 
groups, the beverage and restaurant associations, and dif
ferent locations and trade groups - bowling proprietors, 
roller skating rinks and so on. We have contacts with them 
locally and we shouldn't be afraid to pursue that on the na
tional level. We are willing to help others in the hope that 
they will help us. Our goal at this point is to identify what 
others are doing, educate them about what we're doing, 
and look for opportunities to create common resources 
and strategies. It sounds lofty, but it's very practical. 

REPLAY: Whafs next for the GRC itself? 

GENE: At AMOA's midyear meeting in the first half of 
1996, I'll appoint a vice chair who will learn the ropes and 
hopefully be ready to take over the GRC chairmanship a 
year from now. I had a good teacher in Tami, who preced
ed me in this job, and I'm politically active as you know. 
But even so, I'd hate to have this responsibility handed to 
me cold. So that's why we're taking the step of making 
sure we show someone the ropes, with the idea of having a 
"line of succession." It's good to have continuity with all 
these issues and members of Congress! 

REPLAY: Ifs a good feeling for many people to know 
that Gene Winstead is on the job at the moment. Thanks 
for this interview and good luck! + 
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COVER 
S T 0 R Y 

"This fall we are launching our first dedicated video 
game, Zombie Raid, and preparing to get involved in a 
steady stream of video products," noted sales EVP Rick 
Rochetti. "In redemption, our homegrown titles include 

products like Simple 
Simon, Magic Mr. X 
and Coin Circus 
which have been suc
cessful at home and 
abroad, and which re
main in demand and 
on the charts. We re
main committed to this 
market with appealing, 

AMERICAN SAMMY'S NEW VIDEO ZOMBIE RAID HAS 

PUMP-ACTION SHOTGUNS; FIRM ADDS KEROPPI AND 

BANDITS TO ITS SOLID REDEMPTION LINE 

Zombie 
Raid features 
two pump-action shotguns and 
plenty of gameplay secrets for play
ers to explore and discover. 

uestion: what are the 
similarities and differ
ences between Am
erican Sammy's U.S. 

Keroppi 
is a kiddie-sized redemption 
video game with one-button 
action. It can vend tickets or 
prize capsules. 

coin-op team and the Clinton Administration? 
Answer: the similarities are, they both "took of
fice" in January of 1993 and they're both three 
years into their "term." The differences are that 

the American Sammy team has kept all of its promises. If 
Sammy's Yoshi Suzuki, Rick Rochetti, Jim Miskell, David 
Cane, Maria Fotinopoulos and Brad Faris were running for 
reelection today, they'd probably win in a landslide! 

American Sammy Corp. originally launched its coin-op 
division with several goals: 1. to be active in redemption, 
coin-op and consumer video; 2. to offer solid, affordable 
games that create long-term earnings and value; 3. to start 
modestly, work with strong allies, and grow in a smart, 
gradual way; and 4., to do the heavy majority of their R&D, 
design, manufacturing, etc., right here in the good old 
USA. As 1995 winds up, the coin-op team feels a quiet 
(but well-deserved) sense of pride that they've achieved all 
of those goals. 

brand-new redemption pieces like Keroppi and Bandits. 
Finally, we have a solid presence in the consumer video 
field and will launch a major new title for the Super NES 
platform this fall. So we feel fortunate to be involved in all 
these key aspects of the amusement machine business and 
to have achieved some real successes across the board." 

"Our successful launch is probably due in many ways 
to the experience of the people here," stated administrative 
EVP Jim Miskell. "The founder of Sammy Industries Ltd. 
in Japan is Mr. Hajime Satomi, who started in the amuse
ment business over 25 years ago. Our U.S. president is 
Yoshi Suzuki, who along with Rick and myself have many 
years experience at Taito. We knew how to make arcade 
games and street games ... everything from Operation Wolf 
to Big Event Golf That knowledge of American markets, 
American game design and American manufacturing has 
paid off." 

Since the coin-op division's founding three years ago, 
it's been sited in an 18,500 sq. ft. building located near 
O'Hare Airport in Elk Grove Village ... "the Silicon Valley of 
Chicago," jokes Jim. This headquarters includes American 
Sammy's sales and marketing staff, in-house R&D team, 
customer service department (all of which take about 
8,500 sq. ft.) and the balance is devoted to warehousing 
and inventory. 

The in-house R&D group 
mainly creates video prod
uct; American Sammy's re
dem ption line is created 
jointly by the sales and mar
keting team in cooperation 
with some key local allies. 
Designer/consultant Rich 
Oltmann helps tweak ideas, 
concepts and execution to 
ensure they're arcade-ap
pealing and operator-friend
ly (his Oltmann Enterprises 
is one of Chicago's top ar-

Bandits is a plunger-shot skill 
game where the player aims a 

ping pong ball at knockdown tar
gets on a slanted playfield. 
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From left, American Sammy president Yoshi 
Suzuki with company founder and Sammy 
Industries president Hajime Satomi. 

Production team includes, from left: produc
tion pro Kiyo Nishimura, production coordina
tor Brad Faris and tech services pro Gen 
Ozeki. 

cade and redemption companies). 
Creative Electronics & Software, Inc. 
does the PCBs and electrical systems. 
Grand Products helps finalize the de
signs and actually builds the games 
under subcontract. "We've been learn
ing redemption over the last three 
years and believe a major part of our 
success in this field must be credited 
to our partners," stated national sales 
manager David Cane. 

The vital role played by American 
Sammy's U.S. office is underscored by 
the fact that the Chicago team covers 
the globe in sales and marketing (ex
cept for sales in Japan which are han
dled by Sammy Industries, Ltd.). The 
U.S. team also handles the company's 
full line of consumer video product. 

A look at American Sammy's new 
product line-up reveals its growing 
ambition and capabilities. Their first 
dedicated video, Zombie Raid, has 
just debuted, after literally years in the 
making. The company decided on a 
gun game "because it's a staple cate-
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The sales and marketing department includes, 
from left: EVP/sales Rick Rochetti; sales and 
marketing coordinator Maria Fotinopoulos; na
tional sales manager David Cane. 

The American-based R&D team includes, 
from left: lsao Matono, Kiyo Nishimura, Hiroshi 
Tsujino, Masahiko Ujita, Hiroaki Murase and 
lsaoSuwa. 

gory with years-long earnings longevi
ty and great trade-in value," explained 
Rick Rochetti. "If you look around, 
you realize gun games don't wind up 
in operators' warehouses." The U.S. 
team also felt confident it could come 
up with a winner in this format, 
thanks to key execs' experience in the 
industry guiding Operation Wolf 

"The horror theme was chosen be
cause it's always popular - there's 
been another spate of vampire and 
monster movies lately - but nobody 
had done a gun game based on it," 
explained product coordinator Brad 
Faris. "We also felt the pump-action 
shotgun was a phenomenal innova
tion in controls; most gun games have 
machine guns. The shotgun fit the 
theme and the storyline. The final re
sult fits into arcades, street locations, 
truckstops, you name it." 

Gameplay offers six levels and 18 

November 1995 

Administrative staff includes, from left: (back 
row) controller Bob Sherman and shipping/re
ceiving manager David Kuhrt; (front row) ac
counts payable/ receivable rep Apexa Patel 
and office assistant Naomi Wiggins. 

stages of action, from a cemetery to a 
mountain road car chase, to a wild 
dash through a haunted castle, to a 
mad scientist's lab. Players get an on
screen ally in the form of a reluctant 
detective, but beware: this character 
could become an indestructible ene
my "boss character" under certain 
circumstances! The storyline is built 
around a puzzle which leads to mul
tiple possible paths to solutions, and 
multiple endings. "Our research in 
other games showed that players like 
to have a lot of secret moves and ele
ments to discover," explained sales & 
marketing coordinator Maria Fotino
poulos. "This generates long-term in
terest." 

David Cane added: "Zombie Raid 
has 30 different things to discover, 
ranging from hidden rooms, to icons 
that increase speed and power, to a 
hidden 'game within the game.' Play
ers will encounter 17 different mon
sters during the course of the adven
ture, and they'll have a chance to 
gradually upgrade their shotgun from 
single-shot to fire-shot, machine gun, 
a lightning gun and so on." 

But Sammy was careful not to get 
carried away with secret elements. 
"Since we're not dealing solely with 
the fanatic brand of player who typi
cally gets into fighting games, we 
were careful not to overdo it," Rick 
Rochetti stated. "The secrets in Zom
bie Raid are fun but fairly obvious; 
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Here's the whole American Sammy gang with Zombie Raid, their first dedi
cated video. 

test locations. 
Per-day average 
earnings in all 
nine weeks of 
pre-release 
testing were al
so excellent. 
When we start
ed designing 
Zombie Raid," 
Rick continued, 
"we knew we 
had to come 
up with some
thing very spe
cial to contend 
with today's hit 
syndrome ... and 
this game truly 

they don't bog down the gameplay. 
All of these elements create great 
depth .. .it's not just mindless shooting. 
Our testing period showed that play
ers stay with the game; they come 
back again and again." 

The twin "shotguns" on the cabi
nets were developed over nine 
months, based on Sammy's in-house 
design. Happ Controls consulted on 
the design and constructed the guns 
out of very solid steel with tough, in
jection-molded polyurethane for the 
slide pumps and hand grips. Guns 
are bolted to heavy-duty steel mounts 
on the control panel, which makes 
for greater reliability. During the test 
phase, American Sammy lowered the 
control surface of the cabinet (where 
the guns are mounted) by about 4", to 
make it easier for more players to grip 
the handles and enjoy the game. 

Famed coin-op graphics artist Paul 
Faris created the cabinet art, which 
the Sammy team calls "his Picasso." 
They could be right, if they're talking 
about Picasso's gory painting "Guer
nica." The cabinet for Zombie Raid 
features a snarling werewolf, an ax
wielding "undead" monster, evil gar
goyles and grotesque demons which 
are rendered in vivid, lifelike (or is it 
deathlike?) mood and detail. Brian 
Schmidt put together the chilling dig
ital music and spooky sounds which 
were created in a recording studio 
and transferred onto the audio chip. 

Samples of Zombie Raid began 
shipping Oct. 1, resulting in "pheno
menal" collections according to Rick 
Rochetti. "We're getting great reports 
from our distributors, " he said. 
"We've seen samples consistently 
ranked in the top three in all of our 
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is!" 
By the way, Premier Technology 

will handle European marketing 
chores of Zombie Raid as Sammy's 
agent because of their strong distribu
tor network over there. 

Turning to the redemption side, 
Sammy's got a new game called Ker
oppi which is a kiddie-sized video 
using the popular frog character 
which is licensed from Sanrio in 
Japan. The 58" high cabinet and one
button gameplay are sized and styled 
for three-year-olds and up ... a vivid il
lustration of Sammy's philosophy 
that half the battle in creating a solid 
redemption title is a careful matching 
of themes to age groups. 

Tickets or prize capsules may be 
vended. Keroppi's software offers two 
simple games: an obstacle course 
where the loveable frog has to hop 
over barrels and balls, on the way to 
deliver flowers to his girlfriend. The 
second game is a "shell-game" type of 
treasure hunt, where players must 
guess which chest actually contains 
the treasure. Gameplay and the PCB 
were created in Japan, but the cabinet 
is designed and built domestically; 
art was also created in the USA by 
Gordon Morrison. Sammy's systems 
developer at Creative Electronics & 
Software did the sound. Shipping 
now, Keroppi is proving itself at 
home in family locations of all sorts: 
FECs, pizzeria and bowling center 
gamerooms, and even retail locations 
that can take candy cranes. For 1996, 
American Sammy plans another kid
die redemption video based on 
Sanrio's other well-known cute char
acter, "Hello Kitty." 

Sammy's second new redemption 
title for this fall is Bandits, a plunger-
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shot skill game where the player aims 
a ping pong ball at knockdown targets 
on a slanted playfield. The object is to 
open up a path to the "treasure chest" 
at the bottom of the playfield. Players 
can score various ticket awards for 
each knockdown target, and can win 
a 150-ticket jackpot for getting the ball 
all the way to the treasure chest with 
one shot. The game is themed around 
a western ghost town; the targets are 
"bad hombres" who guard the gold. 
Kevin O'Connor did the appealing, 
cartoon-style cabinet art. 

"In a market that's increasingly 
filled with look-alike coin-roll games, 
Bandits is a unique and appealing al
ternative," said Rich Rochetti. "We 
worked hard to create something new 
and different, yet with a proven style 
of gameplay and operator-friendly me
chanics. As a result, we have received 
very positive response in the U.S. and 
Europe alike." As with all Sammy 
product, Bandits was tested for several 
months to ensure its long-term earn
ings. The game ships this month. 

Of course, Sammy's previous re
demption titles are still in production 
and still available through authorized 
distributors, giving the company a 
fine line-up of this type of product. 
"Our redemption games like Magic 
Mr. X, Coin Circus and Simple Simon 
have proven their long-term appeal 
over the years ," stressed Maria Fo
tinopoulos. 

For the future, American Sammy 
hints it will be involved in several 
new projects, games and concepts 
next year. One of their goals is taking 
aim at the American street operator 
and tavern locations. "There's a des
p erate need for n ew products in 
bars," Rick said. "Darts, pool and 
countertops have been great, but we 
are looking into making a fresh con
tribution to this key location." 

If that sounds like the American 
Sammy coin-op team is bucking for a 
"second term," well, why not? They 
can point to a fine record, based on 
solid contributions to the prosperity 
of the American operator. We've even 
got an election campaign slogan for 
them: "What this country needs is af
fordable video and redemption de
signed from the ground up for the 
American operator!" 

For more information or distribu
tor referral, contact American Sammy 
Corp . at 901 Cambridge Dr., Elk 
Grove Village, IL 60007. Phone is 
708/364-9787; fax is 708-364-9831. + 
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ESSAY 
BY JERRY MONDAY 

JERRY MONDAY 

A few nights ago, I woke up screaming. 
I found myself in a generic hotel 
room. I didn't know which hotel.. .I 

didn't know which city ... and I didn't 
know which trade show I was attending. 

Later that day, I woke up screaming 
again, only this time I was standing in 
the aisles of the - which was it? oh, yes 
- the "AMOA/ ACME/IAAP A/Fun 
Expo/Leisure Expo/ 42 Distributor Open 
Houses" Show. (Have I left out any?) 
Most of the people in the aisles were still 
asleep, however. Their eyes were glazed 
over with Acute Trade Show Amnesia. 
They were talking in their sleep, mum
bling the same stock phrases over and 
over again: "What do you see that you 
like, sales are great, take a brochure, do 
you have a business card?" 

Like me, I'm 
sure you have 

IT'S SHOWTIME, 
fond memories 
of the "AMOA/ 
ACME/ IAAP Al 
Fun Expo/ Lei-
sure Expo/ 42 

SHOWTIME 

Distributor 
Open Houses" 
Show. It starts 
on Sept. 20 in 
New Orleans 
and ends ... well, 
the fact is it ne
ver really ends. 
(I was going to 
say it ends a-

WE'RE PAYING A HID

DEN PRICE FOR TOO 

MANY TRADE SHOWS 

BY JERRY MONDAY, 

CENTURY VENDING 

& DISTRIBUTING 
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round Thanks
giving but that's 
just a quick 
breather.) If you 

work for a major manufacturer or distrib
utor with overseas sales responsibilities, 
you can now attend an average of one 
major international industry show every 
six weeks. Surely you remember the 
"JAMMAi ATEI/IMA/ Salex/Exime/ 
Hong Kong Show"? No wonder people 
on the trade show circuit are starting to 
feel like tourists who have booked a 
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quickie-cheapie European tour: "If it's 
Tuesday, this must be IAAPA." 

Our endless round of trade shows has 
more drawbacks than you might, at first, 
suspect. Sure, it's exhausting and time
consuming and expensive (in terms of 
hotels, airfare and time away from the 
office). But there are other problems. 
Having too many shows probably adds 
$200-300 per machine to the cost of new 
equipment. One major factory has an an
nual budget of $1 million, just for trade 
shows. Who pays for all that promotion? 
The operators and distributors, of course! 

It's almost an iron law that the more 
trade shows you have, the smaller will be 
the attendance (therefore, the return on 
exhibitor investment) from each one. De
spite growth in some high-end markets 
and some countries, there are only so 
many people and dollars in this industry 
at any given time. If confronted with two 
practically identical shows at almost the 
same time, few buyers will attend both. 
When it gets to be four, or six, or seven, 
there's no way everybody will go to all 
the shows. 

In addition, our industry's Practically 
Permanent Traveling Trade Show exacts 
a "hidden price" of lost profits for the 
local industry. Ever wonder what hap
pened to the state shows that funded lo
cal operator associations? They have dis
appeared as the national shows jump 
around from region to region, and as dis
tributor open houses flourish. 

As someone who has worked at all 
levels of the industry for the past 30 years 
- twice as a distributor, once as manu
facturer 's rep, in association with an 
operator, and (currently) as a consultant 
to hi-tech ventures and new fun centers 
- I would have to vote for the distributor 
open houses as the best of the lot. 
Distributors can, and often do, put a fair 
amount of the profit (small as it is) from 
these affairs back into the local market, 
sometimes in the form of contributions to 
worthy state associations. 
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HMS MONACO 
135 West 20th St. - 4th Floor, N ew York, New York 1 0 011 

212/691-9000 • (800)777-0901 •fax 212-727-1382 

Gin BOX CRANE KITS 
HMS Monaco introduces three kits to merchandise the new Fun Merchant 's 
Magnetic Gift Box Crane. We've filled the special factory watch boxes with a flashy 
array of quartz watches, LCD watches, fancy bracelets, novelties and more to tempt 
your players. Simply choose your desired price per play (50q;, 75q;, $1.00), and then 
select from these outstanding kits: 

Deluxe Watch & Jewelry Kit 
#WB-100 Kit • 72 Pieces 
$380JKit ($5.28 AvgJPc.) 

Regular Watch & Jewelry Kit 
#WB-200 Kit • 72 Pieces 
$190JKit ($2.65 AvgJPc.) 

Novelty Kit 
#WB-300 Kit • 72 Pieces 
$190JKit ($2.65 AvgJPc.) 

1 ~ To place your orders, call toll free: 

1-800-777-0901 • . 

"Take it from me, for the 
best crane plush call my 

friends at Success!" 
Satisfaction 
Guaranteed! 

Ask about their 
"No Risk Offer" 
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The distributor also provides the 
best kinds of seminars: hands-on ses
sions that show how to run new 
equipment. Fun Expo stages some 
fine seminars, but by now who hasn't 
heard Frank Seninsky, Mike Getlan 
and Randy White on how to design 
or operate an FEC? Besides, if you do 
need this information, couldn't you 
get it just as well from your trade 
journal? 

Despite all the talk about "national 
issues" and "globalization," local 
conditions remain the most impor
tant success factor for most business
es in our industry. Those few things 
which AMOA can do for you at the 
local level, could be done quicker 
and better by a good, active state 
operator association. As for how 
ACME profits are spent, lately it 
seems every time we hear about the 
AAMA it's always some member in a 
far-off place which means nothing to 
the typical American operator or dis
tributor . 

And let's face it: profit from some 
of these trade shows is used to 
finance (in part) trips by staff and var
ious events attended by members at 
expensive golf clubs for "association 
meetings" ... a pattern which can be 
found in state associations as well as 
more than one national association. 

Like many coin-op companies in 
the last few years, my own distribut
ing firm has faced a very tough mar
ket recently. (Who knows, maybe I 
could have done a little bit better 
without so many shows to contend 
with!) This much is for sure: the good 
old days of one major spring show 
and one major fall show was more 
efficient financially, better focused 
politically, and better suited to plain 
old human nature. 

Maybe it's time we took a serious 
look at the trend toward more and 
more (and more and more) trade 
shows. The good news is, competi
tion applies to trade shows, too, and 
I'm predicting that one of the weaker 
"national" fall shows will disappear 
in a year or two. But that's just a 
beginning. If everybody in the indus
try could vote for "lots of trade 
shows" or else "lower equipment 
prices, plus healthier local businesses 
and state associations, plus less time 
and travel expenses" ... which option 
do you think they'd choose? It's 
almost enough to make you miss the 
Conrad Hilton Hotel! • 
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M • n 11 I e c I u r I ng Co rp o r a I Ion 

5233 North Pe"!rl Street, Rosemont, Illinois 60018 

(70S) 928-2121 • Fax-2128 

ROCK-OLA ROCK·Ol.A LEGENO AHTIOUE APPARATUS Are lfOISTefed li'Jdtmarlls ol Rock-Oii Mto Corp C1995 All OQhtl 1tsf!Vtd 

60 YEARS AGO David c. 
Rockola introduced his first 

jukebox, the 1 2 play "Multi-

• 

Selector·: "He'd created what 

was to become a legend". 

To celebrate this great 

event, we are proud to 

present the most exciting 

jukebox on the market 

today; the new 

Anniversary Legend. 

Dramatic new styling, 

brighter colors and 

tinted glass are just 

some of the features 

that make this 

Legend a knockout. 

Another feature, 

to attract more play 

is the taller cabinet, 

showing off both 

the visible mecha-

nism and the indus

trys largest and 

fastest title display. 

Only a limited 

number of the 

Anniversary 

Legend will be 

produced 

this year . 



GUEST 
E S S A Y 

Papa John's Boardwalk Bar & Grill in 
Philadelphia. Murals outside depict 
gameroom, prizes and even a token
exchange window. l ast month, I wrote about some success 

stories in my area, and I'd like to con
tinue doing so, as long as similar sto

ries keep cropping up. It seems that all I 
ever hear from street operators is how ter-

rible things are, 
how the manu

STREET OPERATING 
SUCCESS STORY 

facturers don't 
care, and how no 
games earn like 
they used to 
earn. These senti
ments are not 
confined to the 

BY CHRIS 

VECCHIONE 

GENERAL MANAGER, 

MONDI AL 

DISTRIBUTING, 

PHILADELPHIA 
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Northeast, either; 
I've seen articles 

written in RePlay and other trade maga
zines that also reflect this "poor me" atti
tude. 

It's important for operators to look at 
the way they do business in 1995; is it 
any different than 1985, or even 1975? In 
my distribution territory, the norm for 
doing business on the street goes some
thing like this: a new tavern will open, or 
a liquor license will change hands. 
Those operators privy to this information 
will rush to the location with their 
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checkbooks open, attempting to secure a 
contract with a gift or loan. Equipment is 
secondary, and often not even discussed. 
Once secured, the location gets whatever 
equipment the operator has sitting in his 
warehouse, and rotation is something 
that only happens to the barstools. 

Luckily, the tavern business has 
changed, and the loans and gifts mean 
less to the proprietors, who now seek pa
trons by providing entertainment, which 
is the nature of our business. The more 
creative tavern proprietors are, the better 
chance they have of making it in 1995. 
My contention is that it is our responsi
bility to communicate to the locations all 
the entertainment options our industry 
can provide; to do this, the operator must 
first be aware of these options. I hope that 
my stories of success can trigger an idea 
or two from operators who wish to be in 
business in 1996 and beyond. 

Early this year, a "go-go" establish
ment in Philadelphia (a very popular 
one) succumbed to community pressures 
and exorbitant legal fees, and trans
formed what was perceived as a seedy lo
cation into what is now known as "Papa 
John's Boardwalk Bar & Grill." The idea 
was to appeal to everyone, at all hours of 
every day and night. By day, Papa John's 
is a family fun center, where parents can 
enjoy a beverage of their choice. At 
8:00PM, you must be over 21 to enter, 
but the crowd Papa John's attracts can act 
any age they wish, as the location is full 
of games and carnival excitement. 

Nightly food and drink specials are 
just the beginning; Thursdays are "Bikini 
Beach Party Night" (no explanation nec
essary), Mondays are Pool League nights, 
Wednesdays are "Dunk Your Favorite 
Employee Night," which allows a patron 
to donate some cash to see a barmaid, 
doorman, cook or even Papa John him
self submerged in a dunk tank in the 
parking lot. Papa John is a tad eccentric; a 
few weeks ago he had a petting zoo in 
the parking lot to attract families. Any 
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The walls inside are painted with bright scenes reminiscent of a sunny 
afternoon down at the Boardwalk. 

The ambiance at Papa John's is cheerful and good-natured, encourage 
all patrons - young and old - to have fun. 

A miniature train makes its way around the bar area on overhead tracks. 
Games include darts and pool, pinball and redemption, even big driving 
simulators. 

Redemption and cranes are not only popular with the kids, but also with 
the "after dark" adult crowd. 

The giant gumball machine is a big hit with youngsters and bar patrons 
alike. 

one of Papa John's promotions would 
have separated him from his compe
tition, but for fear of "copy-catting," 
he tries something new practically 
every week! As far as coin-op goes, he 
has the standard three pool tables 
(priced at $1 play), electronic darts, 
touchscreen trivia, pinballs, upright 
videos and redemption equipment. 

In the pictures I sent, you'll notice 
the CD jukebox on a wall , sand-
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wiched between Bank It , Spider 
Stompin ', Pop A Ball and a double 
candy crane. Not exactly the norm, 
eh? I've also included a few snap
shots of the bright, attractive frontage, 
the highly detailed wall murals in
side (depicting scenes from the New 
Jersey shore Boardwalk) , and the 
trains that constantly "Make Trax" 
(old timer's analogy) above the bar 
area. Also note the oversize gumball 
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machine, which does very well not 
only with children, but with adults 
who wish to remove any odors from 
their breath that could get them into 
trouble later. 

Not every bar can be Papa John's, 
but it is up to us to guide the loca
tions toward entertainment that we 
can provide - it's cheaper than writ
ing a check! • 
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TECHNICAL TIPS 
BY RANDY FR 0 MM 

S ometimes, I just get plain lucky. I 
was asked by the folks at Fun Expo 
to give a seminar on ticket dispensers 

and ticket dispenser repair. The seminar 
was scheduled to last just a hour and a 
half but I was a little concerned that I 
wouldn't have enough material to fill the 
time. After all, how much can you really 
say about ticket dispensers? If you've 
been following RePlayfor the past few 
months, you have read a couple of tech
nical articles about them. There's not 
much more to say, really. Sure, there are 
a couple of ticket dispensers that I 
haven't covered in detail. Happ Controls 
has sent me a new version of their dis
penser for review but other than that, it's 
pretty much "Been there. Done that." 

Enter my new hero, Lars Jorgensen 

DELTRONIC LABS 
IMPROVES THEIR OLD 

STANDBY 

from Deltronic 
Labs. Lars 
showed up at my 
ticket dispenser 
seminar com
pletely unan
nounced but ful
ly prepared not 
only to discuss 
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some improve
ments in the Deltronic Labs model DL-
1275 ticket dispenser but with a nifty 
troubleshooting guide as well. He has 
graciously given permission to reprint 
the troubleshooting guide here in the 
pages of RePlay Magazine and we have 
gladly done so. Using the troubleshoot
ing guide makes PCB diagnosis and re
pair a snap! 

The improvements are welcomed ad
ditions to what has already proven itself 
to be the workhorse of the industry. 
There are five changes that address the 
most common concerns about the DL-
1275: 

1. A "quick release" face plate that al
lows the ticket dispenser to snap off the 
ticket door or cabinet for servicing, un
jamming and/ or complete replacement. 
There are no tools required and a retrofit 
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kit is available for any existing Deltronic 
Labs unit. Thank you, thank you, thank 
you. 

2. The bottom ticket guide is now 
made of metal for those people who in
sist in unjamming stuck tickets with 
screwdrivers, pocket knives and hacksaw 
blades. The longer, more durable ticket 
guide extends through the face plate, al
lowing for better guidance. Also, a larger 
opening in the face plate prevents curled 
tickets from catching and causing ticket 
jams. 

3. In addition to the electronic braking 
system described in August's RePlay 
Magazine, a new mechanical braking 
system has been added that completely 
eliminates brake slippage. This new de
sign also reduces wear and tear on the 
dispenser caused by abuse. 

4. A transparent dust cover has been 
installed on the optical sensor that de
tects the ticket notches. Accumulation of 
dust on the sensor is a common problem 
in just about all brands of ticket dispens
ers. Only time will tell if this dust cover 
is an improvement or not. My personal 
feeling is that dust will simply accumu
late on the surface of the dust cover and 
the end result will be the same. Also, the 
addition of the dust cover now reduces 
the size of the gap through which the 
tickets must pass. Can this be a good 
thing? I do not know. I'm not saying it's 
good or bad. I'm simply expressing a 
doubt. If it turns out to be a "non-im
provement," the cover can be easily 
pulled off the optic. 

5. The two D4DK1 transistors (Q1 and 
Q2) have been replaced with the more 
commonly available TIP122 transistors 
we use in pinball machines. While the 
TIP 122 has always been a good electrical 
substitute for the D4DK1, the basing (the 
positions of the emitter, base and collec
tor leads) is different, requiring an awk
ward installation. The circuit is still the 
same but the PCB artwork has been 
changed to accommodate the TIP122. 
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LOCK 
POSITION 

NOTE : The tollowing lists assumes that the technician has isolated the 
problem to the ticket dlspener. 

SYMPTON PROBABLE CAUSE REPLACE 

TD runs continuously Leaky or shorted Q2 Q2 
(trom power up) 

TD does n't run. Leaky o r s horted Ql Ql & Q2 
Open Q2 
Both Ql & Q2 bad 

TD coasts to a stop . Open Ql Ql 
Ticket stops same place each 

time but comes out too tar. 

CALL or HELP I s displayed or Bad optocoupler (H21Al) 
An uneven amo unt ot tickets Bad I.C . (74Cl4) 
is dispensed, such as l\i o r 2\i Bad transistor Q3 (2N2222) 
ticket s instead ot 1 ticket. 

USE THE TEST PROCEDURE TO DETERMINE WHICH OF THESE 3 COMPONENTS TO REPLACE 
Also use the parts layout to locate the parts called out. 

Test Pro cedure : 
Use a multimeter to make the tall owing measurements while sliding a ticket 
past the optocoupler so that readings tor ticket and no-ticket are determined. 

l. Chec k the voltage a t TPl with a vo ltmeter . The readings should be Oto 
.2 voe tor no - ticket and 11 to 12 voe with ticket . It OK go to 2 . 
It not OK, turn o tt the power and use an ohmmeter to check the 330 ~W 
resistor tor 297-363 ohms . It not In this range, rep l ace the 330 l/2W 
resistor It OK, replace the OPTOCOUPLER (H21Al). Retest TD. 

2. Check the voltage at TP 2 with a voltmeter. The read i ngs should be 0 to 
. 2 voe tor no-ticket and 11 to 1 2 voe with ticket. It OK, go to 3. 
It not OK , replace the I.C. ( 74Cl4). Retest TD. 

3. Check the voltage at TP3 with a 
v o ltmeter . The readings should 
be 11 to 12 voe t o r no-t icke t 
and 0 to .2 voe with ti c ket . I t 
OK go to 4 . It no t OK, replace 
the I .C. (74Cl4) . Retes t TD. 

4. Check the voltage at TP4 with a 
voltmeter . The readings should 
be 0.7 voe tor no-ticket and o 
VDC with ti cket . OK Indicates 
TO goo d - re-evaluate TO or c al l 
Deltronlc Labs a t 215-997-8616 
and ask tor help. It not OK , 
replace transistor Q3 (2N2222). 
Retest TO . 

Anyway, as you will see on the 
troubleshooting guide, you can al
ways talk to Lars directly by calling 
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Deltronic Labs at 215/997-8616. He's 
a really nice guy and I get a kick out 
of his Swedish accent! And speaking 
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of accents, I'm off to Germany to give 
a class to the US Army on a base in 
Heidelberg. They have a division 
known as "MWR" (Morale, Welfare 
and Recreation) who's job it is to 
make the boys feel at home when 
they're away from the states. MWR 
operates the gamerooms on US Army 
bases worldwide. I'll be training some 
of the techs there. ("What kind of 
training, son?" AAAAAARMY 
IBAINING, SIR!) 

I'd also like to thank Jim Brindle of 
Entropy for showing up at the semi
nar to discuss their ticket dispenser. 
The Entropy dispenser was discussed 
in the September issue of RePlay 
Magazine under the brand name and 
model of Coin Controls CTD100. 
There's some kind of business/politi
cal deal going on there that, as a tech
nician, I don't really care about. It's 
the same unit (also with some im
provements like the "snap-out" front 
panel) manufactured by the same 
company in the same place it's al
ways been made. 

As usual, I welcome your com
ments, suggestions and questions. 
Also, don't forget that TechFest at 
ACME '96 is coming up March 7-9 in 
Orlando, Fla., so if you have any sug
gestions about what you'd like to see 
there, please don't hesitate to contact 
me, Randy Fromm, 1944 Falmouth 
Dr., El Cajon, CA 92020-2827; 619/ 
593-6131 or fax 619-593-6132; e-mail 
aim@thegroup.net or http://w3.the
group.net/ -aim. See you at the 
Arcade School! • 
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GUEST 
E S S A Y 

T he title question of this article is 
being asked by route operators all 
over the country today. Most have 

partially answered this question by not 
buying much of what has been made 
available in the last several years. These 
operators remember the phenomenal 
innovations in game development in the 
early '80s and the longevity of games like 
Ms. Pacman, Galaga, Arkanoid, Donkey 
Kong and etc. (It is interesting to note that 
some of the best revenue producers on 
routes today, in 1995, are still Ms. Pac-

man and Galaga 
and Arkanoid. It al

DO VIDEO GAMES 
HAVE A FUTURE ON 

STREET ROUTES? 

so tells you some
thing about the 
state of video games 
in 1995.) 

I must clarify the 
above comment by 
noting that certain 
games like Cruisin' 
USA, the Mortal 

BY DAVID LETHERT 

MENDOTA VALLEY 

AMUSEMENT, INVER 

GROVE HEIGHTS, MINN. 
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Kombat series, 
Virtua Fighter II, Daytona, and a few oth
ers greatly outearn the old games in the 
right places. It is not uncommon to have 
teenagers lined up to play Mortal Kombat 
3 in the places where they hang out. Un
fortunately, the minute you move Mortal 
Kombat from a teenage hangout to a 
young adult location (sports bar, etc.) the 
income dies like flowers in the fall. You 
can buy a Mortal Kombat Ikit now for 
$195.00 from many places. Two years 
ago we paid $3,000 for one of them. 

The other old staple in the video 
games is a good driver. Cruisin ' and Day
tona, for example, will pay for them
selves very quickly in any decent loca
tion. Most Daytonas have paid for them
selves in one year, even on street routes. 
Its $18,000 - plus price doesn't look so 
bad with a one-year payback. Most 
Cruisin's will pay for themselves in less 
than a year. Not quite the good old days, 
but not bad. One other advantage of these 
games is you can put them anywhere. 
When they are replaced in the top spots, 
they will still earn well in any location. 
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With the above background, let's look 
at some of the problems and some possi
ble solutions. First the problems: 

The manufacturers today do not con
sider coin-op their prime market. Almost 
all their effort is directed toward their pri
mary market, the home sale. It was not 
always so, but we must face reality. We 
are the testing ground for home sale. Even 
based upon kit prices, we pay 100 times 
what the home buyer does, but we are 
thrown to the wolves, usually within a 
year of game introduction. Even the big
gest hit games have the production runs 
limited. After all, you m.ust wait a socially 
accepted time to release a game to home 
sales, just like re-marrying after the death 
of a spouse. Once you have a big winner, 
get it out of production so that it can go to 
home sales at the earliest date. 

The manufacturers all deny this, but 
don't you believe it. Just look at the num
bers in the business news and decide 
what your emphasis would be on. Our 
friends from across the Pacific didn't 
move into the business because they 
loved coin-op. They love good old Ameri
can greenbacks just like you and I. The 
difficulty is that they have treated coin-op 
as a necessary evil to support the home 
market. If you want to know why most of 
the new games you see are fighting games, 
just think about who plays them on coin
op and then think about who buys them 
for home use. 

I cannot end this section, however, 
without pointing out that maybe some 
people are finally listening a little. Wil
liams is promising no cost software up
dates to Mortal Kombat 3 for coin-op 
when it is released to home sales: and 
Namco's new time release characters on 
Tekken 2 is an exciting new idea. These 
innovations may not cause me to buy 
more copies of any individual fighting 
game, but they may make the overall 
income from the games hold up long 
enough to help the ones I do buy eventu
ally pay for themselves. 

The next part of the problem is to press 
the manufacturers to make more games 
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for street route use. These 
must be games that can be 
enjoyed by young adults 
after three beers in their 
favorite sports bar. They 
must be games that give 
the player a better chance 
to achieve without his/her 

reflexes at their best. Our public safe
ty people tell you that you cannot 
drive a car safely after three beers 
because you do not have sufficient 
skill left to do something you have 
done constantly, day after day. How 
then can you play a game that 
requires instant reflexes and that you 
can only play intermittently? 

I have heard comments to the 
effect that all the new game ideas 
have been used. That old baloney has 
been said about virtually everything, 
and been true about nothing. It's just 
a lame excuse to not make an effort. I 
would be happy to even be able to 
buy update versions of games like 
Arkanoid and Galaga. I bet a new 
version of Tempest that will operate 
for more than a few days at a time 
without repair would do very well. 
Many of today's young adults played 
this game like mad when it worked. It 
only went out of service because no 
one could keep the old X-Y monitors 
going. One new game that has done 
very well is Bust-A -Move for Neo
Geo. Unfortunately, it is already out 
of production ... probably to prepare it 
for release to the home market. 

The final problem area is the cost 
of new games and the manufacturers' 
approach to sales of the new games. 
Historically, games have first been 
offered as dedicated versions and 
then as kits. All games should be 

~LAYFAIR ® 
SHUFFLEBOARD 
DELIVERY & SETUP 
AVAILABLE IN 
SOME MIDWESTERN 
STATES. 

offered as kits from the start. Every 
operator has load of cabinets contain
ing games that are no longer usable 
on the route. Many of these are from 
games that still haven't paid for them
selves. To require operators to pur
chase more cabinets made from junk 
materials, like present cabinets are, is 
totally ridiculous. (Note: I have just 
seen Sega's new cabinet. It looks like 
someone is listening.) If the extra dol
lars of profit are so critical to the man
ufacturers, add the profit amount to 
the cost of the kit. Don't hang us with 
another cabinet that is made with 
materials that I wouldn't use for my 
doghouse. 

Some progress is being made on 
this problem with some manufactur
ers. The new Tekken 2 is being fur
nished as a kit almost from the start 
as was Mortal Kombat 3. This should 
be the standard. If I want a new cabi
net, I can buy it from my distributor 
and have them install the game kit. (I 
can also press the distributor to use a 
decent, quality cabinet.) This 
approach greatly improves the return 
on investment for the operator. 
Surprisingly, a financially healthy 
operator actually buys more new 
equipment. 

I could go on about some of the 
other nagging problems operating 
video games, but these are enough for 
now. Let's look at some things that 
should help: 

1. Don't just move games from 
location to location. Analyze your 
locations as to what kind of video 
games play well and only put those 
types of games in a location. If your 
location is a sports bar, you can use 
most of your videos. Drivers and 

, Dimensions -
Playing surface: 

20' 8" long x 20" wide 
Cabinet: 22' long x 27" wide 

FEATURES -

• 3'" Solid Maple Playing Sur11ce 
with Sllk·Screened Gr1phlcs. 

• Mlcroprocelll>r Controlled. 
• Over·Under Cash Sox Doors. 
• Available WHhout Coln Doors For 

Tlme Rental Play or Home Use. 
• Barner Control Available. 
• Available In Sizes: 10Vt '. 13Vt '. 16" & 18' . 

fPLAYFAIR SHUFFLEBOARD co., INC. 7021 BLUFFTON ROAD 

STAR BILLIARD SUPPLY 
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FORT WAYNE, IN 46809-2705 

1-800-541-3743 
FAX: 219-747-0470 
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sports games should do well. Games 
like Bust-a-Move and Raiden also 
provide an acceptable level of skill for 
those locations. In locations such as 
neighborhood bars, it is amazing how 
well Ms. Pacman, Galaga, and 
Arkanoid do. 

2. Don't be afraid to buy great 
games like Cruisin ' USA and Day
tona. They will learn well and if you 
promote the game with things such 
as races (i.e., tournaments) its income 
will be outstanding. It will earn well 
in each place you put it if you choose 
your spots correctly. Also buy them 
early to get in on the interest in the 
game at the front end, not at the back. 

3. Talk to your distributor about 
what you would like to see in a new 
game and above all, attend the shows 
put on by the distributors and talk to 
the manufacturers' personnel. They 
always attend the distributors shows 
and are there to talk to you. We will 
never see improvements in the man
ufacturers' response to our concerns 
if we don't talk to them. I attend all 
the events I can and present my ideas 
and feelings to the reps. If all of the 
operator fraternity does not work for 
improvement, nothing will change. 
We have no right to complain if we 
have no input to those we complain 
about. 

In response to my opening ques
tion, I believe video games do have a 
future on street routes. A few manu
facturers are finally addressing effort 
to street route games. I believe that we 
will see a new beginning in videos in 
the next year or so. Williams' new 
hockey game is a perfect example of 
the kind of game we need. Whether it 
is a hit or not, it shows that some 
manufacturers recognize that there is 
a market on the street routes. The 
game is fun, even after four beers. 

To keep this trend going, operators 
must continue to press the distribu
tors and manufacturers for street 
route games. I would also recom
mend that you stop selling great old 
games like Ms. Pacman and the like 
to the home market (it seems we at 
times do just like the manufacturers). 
Refurbish them well and put them 
out on the route. They will surprise 
you with the results. Remember, the 
street route business consists of two 
things: collecting money and moving 
things. 

• 
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"YA'll COME" 
ops and factory 

reps visit 
Greater 

Southern 
Distributing 
Oct. lOopen 

house in (future 
Olympic site) 
Atlanta, Ga. 

From left: Rowe's Joel Friedman with a Greater Southern trio: Morris Piha, 
David Capilouto and Rubin Piha. 

Rowe's Joel Friedman with Ralph Gabrelson. 
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500FLOCK 
TO BETSON 

PHILLY 

Sept. 30 post-AMOA open house very successful 
in Philadelphia 

Sega's Tony Maniscalco (center) explains their new Titan System to Mercury Amusements' Evan 
Wessel (r) and Scott Hill {I). 

Betson's welcoming committee: it's Sheila Markly and Sarah Ann 
Younkers! 

Betson/ Philly parts specialists Steve Karpin, Victor Marchese and 
Michelle Miller. 

Merit's Tom Hynes explains the new Mega Touch Ill Tournament Edition 
to Accurate Amusements' Mike Spadafora. 

Hockey tournament of the century on WMS's 
new NHL Open Ice: Betson's Bob Di Pipi {left) 
vs. Mill Creek Amusements' Bob Burnstein. 
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Betson/Philly GM Irv Spinak with "Cloey the 
Clown," who entertained the kids. Could that 
be Chris Vecchione in costume? 
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Betson/Philly vending sales top John Hens 
with "Cloey" and two operators from Caljean 
Vending: Jack McDonough and Bob Caljean. 
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BETSON 
BLOWOUT 

300 o~ place major orders 
at Oct. 5 open house 

(Carlstadt, N.J.) despite 

From left: Total Entertainment's Bob Tessarini, Betson's Joe Beston , TE's Glen Kramer and 
Vending Distributors' Dick Haines. 

Hurricane Opal's last winds and Pope's 
mass across the street 

Amusement Vending Supply's Chris Bianco, Betson's Chris Cirillo, ANT 
Vending's Joe Bianco and Universal Amusements' John Schmid. 

Betson's Patricia Lennon and Jennifer Short helped keep things running 
smoothly. "Thanks to all the operators and factory reps who attended," 
said Betson. 
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JAM MIN' 
WITHJI 

James Industries hosts 
dinner party at Salex Show 

in Brazil 
At right, James Industries CEO Jim Roberts hosts Coastal Amusements' Sal Mirando (second 
from left) and other guests at the JI dinner party. Affair took place at one of Brazil's finest restau
rants. 

JI provided bus transport for all guests to their party. That's NSM's EVP 
John Margold and sales manager Dave Drouillard in back, with Play by 
Play's Liz Rosell and All Points' Stephanie in front. 

Arriving at the JI party, from left: Parkland 's Sergio Figuereod with two 
JI-Puerto Rico execs: prexy Aldo Andreu and finance director Augusto 
Lugo. 

JI-Puerto Rico's Mike Martinez and Debbie Rios flank Skee-Ball veep 
Reggie Moultrie at the JI booth, Salex Show. 

Smart Industries' Mike Smith checks his menu while Jl 's Debbie Rios 
smiles for the camera and a cheerful waiter slices up some tasty barbe
cued poultry. 
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HIGH TIME 
IN PHOENIX 

GM Don Waters and the 
MCM gang host 160 

happy tradesters 
to Mountain Coin 

Machine's Oct. 4 post
AMOA open house 

ReP/ay Magazine 

Before and After: Above, Mountain Coin's showroom, sparkling clean and ready for visitors. At 
lower left, after the doors opened it was "crowd city"! 

Soo-ey! Mountain Coin served up a full roast 
pig for lunch. Hey, nobody told us this party 
had a Hawaiian luau theme! 

November 1995 

Time Warner lnteractive's Elaine Shirley with 
Vending Concepts' David Clayton make like 
"X Files" investigators on TWl 's Area 51 gun 
game. 

Lazer-Tron's Brian Duke with Video Round 
Up's Rick Caldwell. Notice the (post-merger) 
Acclaim/L-T logo on Brian's sport shirt. 

John Pertu it and Jon Hovey (Fun City, 
Flagstaff) check out Namco's Tekken II sequel. 
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WARM 
WESTERN 

RECEPTION 
Betson Pacific welcomes 
a big crowd to its Buena 

Park, Calif. office during 
post-AMOA open house 

Taking advantage of a beautiful 
Thursday afternoon, Los Angel
es-area operators headed down 

to Betson Pacific's Buena Park office 
to try out some new games, sample 
some tasty barbecue and chat it up 
with factory reps at the gala post-

High noon at Betson Pacific (from left): John Lotz, general manager; Peter Betti , president; and 
John Ridgway, sales manager. 

Prime Time Amusement's Shawn Walden (left) 
and Dean Almeida flank WMS sales pros 
Rachel Davies and Mark Chan. 

AMOA open house held Oct. 5. Bet
son staffers praised the large turnout, 
which kept the showroom bustling 
from noon onward. 

For those who didn 't have a 
chance to visit the show in New Or
leans, here was their first encounter 

Brian Hoagland and Steve Collins (left & cen
ter) of Huish Family Fun Centers with Arach
nid's West Coast sale mgr., Lamar Forque. 
Home dart games were given to anyone scor
ing 450 points. 

Industry vet Frank Ballouz (right), who said he 
was "doing nothing right now, just seeing 
what's happening, " stopped in to say hello. 
With Frank is Dynamo's Mark Struhs. 

The Buena Park showroom was packed, as area ops rubbed shoulders with an impressive turnout 
of factory reps. 

Congenial as usual, Namco's Dave Swafford 
(center) poses for a snap with Betson Pacific's 
John Lotz and John Ridgway. 
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From left: Walter Lou (Namco's Pizza), Chugai Boyeki 's Richard 
Tanimura with Great Rally 2, and Betson's Mike Robinson. 

Capcom's West Coast sales rep Jeff Scheer (left) and Seiyu Yogi of 
Yogi's Amusement with Pinball Magic. 

Lazer-Tron 's Susan Jessee was on hand with the company's new 
Rollin' for Riches redemption piece. With her is Richard Hutchins of 
Knotts Berry Farm. 

From left: American Sammy's Dave Cane shows Quinton Cooper and 
Bill Belcher the Zombie Raid gun game. Betson folks did up a nice 
promo display for the piece. 

Jerry Bloom (JH Equity Leasing & Finance) stands between Skee Ball's 
Mark Kane (left) and fun Industries' Mel LaForce. 

Sega's Ken Anderson and Barbara Nappi were proud of their firm 's new 
street-operator-friendly Titan vidgame system. "We're sensitive to what's 
going on out there," Barbara said. 

with great new product like Sega's 
Titan video game system, which was 
developed with idea of keeping costs 
down for street operators. Visitors 
were also able to try out TWi/ Atari's 
Area 51 shooter, Capcom's Pinball 
Magic, Sammy's Zombie Raid gun 
game, and Midway's Ultimate MJ(3 

ReP/ay Magazine 

and Nm Open Ice. And there was a 
lot of redemption product on hand 
(Konami's Chicken Dash and Lazer
Tron's Rollin ' for Riches were just 
two new examples) as well as a large 
contingency of factory reps to discuss 
some of this new equipment. 

Lunch and beverages were avail-

November 1995 

able most of the day, and everyone 
got to see more than a few familiar 
faces. But the festive atmosphere 
doesn't diminish the importance of 
these kinds of events in bringing 
together factories and busy operators. 
For Betson Pacific, it was another job 
well done. + 
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WORLD 
BEATERS! 

Atlas Distributing 
(Chicago) adds ''flea 

market" warehouse sale 
to their busy post-AMOA 

open house 

TWi's Mike Taylor shows Area 51 to Namco 
arcade chief David Bishop. 

Capcom's Rene Lopez, Frank Panzer and Tim Jackson with Atlas's Mike Minor. 

Atlas Distributing (Chicago, Ill.) 
did brisk business at their post
AMOA open house in October. They 
had just about every new game you 
could think of (Tekken II, Hoop It Up, 
Colorama , Area 51 , Zombie Raid, 
Rave Racer, Aerofighters 3, etc.). 
Capcom's new pinball got a warm re
ception, and midwest ops showed in
terest in Valley's new on-line dart 
system. "There was something for 
everyone," said smiling Atlas prexy 

Jerry Marcus. 
Besides good deals on new games, 

Atlas also turned its warehouse into a 
"flea market" with bargains galore on 
everything from kits to simulators. 
The flea market will continue until 
the warehouse is bare, said Atlas. To 
cap off the day, Merit Industries 
announced Atlas would have their 
line (including the popular Mega
Touch III Touchscreen) in Illinois 
and Indiana. 

Atlas Distributing prexy Jerry Marcus, at right, with TWi's Mike Taylor 
(2nd from left) and two ops from Modern Specialty: Bob Berman and 
Roger Westmont. 

Bromley's Joe Bundra (center) shows his new Colorama game to Marc 
Kahan and Joe Franta (#1 Fun). 
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SUNSHINES 
ON C.A. 

ROBINSON'S 
POST-SHOW 

OPEN HOUSE 
CAMPAIGN 

Los Angeles-based distributors 
C.A. Robinson & Co. kind of "in
vented" the post-AMOA open 

house party 22 year ago. And since 
they've been hosting them ever since, 
they obviously know how to put on 
some of the best. 

This year's campaign began at 
their So. San Francisco outlet (Oct. 3) 
at an affair that started slowly but 
built into a bustling operator recep
tion as the day went along. Sandy 
Bettelman estimates they had be
tween 400 and 500 people that day. 

Next move was to Primi's Restau
rant in Los Angeles to "feed" out-of
town factory folk before next morn
ing's "biggie" on W. Pico. Here at the 
company's principal office, Oct. 6, 
the people flowed in and out all day, 
with the total headcount estimated at 
around 800. As in So. San Francisco, 
a catered lunch was served, along 
with many of the newer fall ma
chines. Finally on Oct. 10, the dealer
ship turned a San Diego hotel ball
room into an open house party for 
around 150 of that area's tradesters 
and other guests. This was a more 
intimate affair than the bustling one 

ReP/ay Magazine 

People flocked into C.A.'s Pico HQ all day. 
Here, host Ira Bettelman (I) gets a chance to 
chat with Sega's Al Stone. 

Garden Grove operator Ken B'Road (2nd from 
left) waits his turn at busy parts counter. 
That's parts supremo Dan Walsh in the base
ball cap. 

Little Chris Gonzalez is treated to a romp on 
SNK's Kabuki Klash by Heh-Kyu Lee and 
Tracy Tate. Good looking game (and people 
too). 
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ALG's Jim Jarocki (in the trademark hat) with 
SoCal operators Mikiko and Dale Moore (L.A. 
Games, Torrance). 

Veterans Club! Two who've been around the 
horn meet in San Diego. That's Oceanside 
Music's Larry Greenspan (1) with C.A. 's Hank 
Tronick. 
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C.A. Robinson once again welcomed all visiting manufacturer reps and friends to a din
ner party in between their post-AMOA open houses. At the head table joining the most 
wonderful hostess in coinland, Leah Bettelman, are Mr. and Mrs. David Rosen, Lauran 
Bromley, Jeanne Ballouz and Dan Van Elderen. · 

Also at the party - held at a delightful Italian restaurant in L.A. called Primi's - are Ken 
Anderson, Larry Berke, Ingrid Adlum and, of course, Hank Tronick. 

On Tuesday (Oct. 10), C.A. outfitted a ballroom at the San Diego Mission Valley Hilton for an open 
house lunch for that territory's operators. 
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Lauren Bromley (I) and her new sales lady 
Denise Stern point to the new stop buttons 
now standard on their Colorama wheel game. 

Jay Wendi (Playtime Amuse., Manhattan 
Beach) by Sammy's new Zombie Raid. Jay 
and his gal Sandy recently wed. Mazel! 

Sandy Bettelman's personal friend Max 
Eisenberg (I) dropped by to say "hi" and get 
some lunch. Max is a TV writer working on 
"Beverly Hills 90210". 

up north, giving people a chance to 
catch up with each other (and with 
new machines). All in all, early Octo
ber was a busy but enjoyable time for 
C.A.R. and its customers. + 
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TOURNAMENT 
N E W S 

D art players across the 
country are going to 
have a lot to shoot for. 

The 1995-96 season for Ar
achnid's BullShooter XI 
Tour got underway this 
September. This year, a to
tal of $250,000 is up for 
grabs in the 16 qualifying 
tournaments and the 
$100,000 World Challenge 
of Champions Finals. The 
Finals will take 

place winners in the main events at the 
Qualifying Regionals also win certificates 
to the World Challenge of Champions. 
The prospect of intense competition and 
hopes for winning a share of the Tour's 
$250,000 payout is a great incentive for 
players to practice regularly, which trans
lates into higher cashbox earnings for op
erators. It's no surprise that more and 
more operators are beginning to realize 
the profit potential of good dart promo
tions. 

The first 
place May 24-
25, 1996, at the 
Hyatt Regency 
O'Hare in Chi-
cago. Ara~~ 

three Region
als took place 
in Leaven
worth, Kan., 
sponsored by 

At the BullShooter Regional in Leavenworth, Kan. (Sept. 
15-17), we find Arachnid's Dave Schultz (right) with 
Men's Singles champ Ken Zellner. 

The dart sea-
son begins with weekly 
league matches in loca

tions all across the country. The season 
continues with local tournaments, state 
tournaments, BullShooter Qualifiers and 

finally, the 
World Champ

WEB OF 
PROMOTION 

ionship in May. 
The BullShooter 
Regional payout 
has been in
creased to 
$8,000 for each 
different tourna
ment across the 

ARACHNID BEGINS 

ITS 11TH 

BULLSHOOTER DART 

TOUR, OFFERING UP A 

GENEROUS PURSE 

AND A SHOT AT THE 

WORLD CHALLENGE 

OF CHAMPIONS 
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U.S. Each of the 
weekend Quali

fiers are made up of eight main events: 
Women's Doubles, Men's Doubles, Open 
Cricket Doubles and Mixed Triples are 
played on Saturdays; Mixed Doubles, 
Cricket Women's Singles, Men's Singles 
and Pro Singles are all played on 
Sunday. On Friday night, a Draw Partner 
Top Gun Qualifier is played, with the 
first-place team awarded certificates for 
entry to the $15,000 Top Gun playoff at 
the BullShooter Finals (only certificate 
holders may enter the finals). 

Of course, first-, second- and third-
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Bird Distribu
tors; Jacksonville, Fla., sponsored by 
Southern Sound Music Co.; and Minnea
polis, Minn., sponsored by Lieberman 
Music Co. Other locations set for Qualify
ing Regionals so far include Davenport, 
Iowa; Boise, Idaho; Oconomowoc, Wis.; 
Grand Island, N.Y.; Sacramento, Calif.; 
Raleigh, N.C.; ,. St. Louis, Mo.; Hartford, 
Conn.; Columbus, Ohio; Houston, Tex.; 
and Nashville, Tenn. 

English Mark Dart operators can quali
fy their players through qualifying pack
ages offered to association members. A 
Qualifying Kit contains certificates to the 
Finals, bright location posters, hotel in
formation, and a packet of rules and 
guidelines for setting up a and running a 
successful Bullshooter league program. 
Because recognition is a key part of the 
players' enthusiasm, the BullShooter Ma
gazine reports on each Regional, publish
ing names and photos in its pages. 
Association members receive 50 issues of 
the magazine each month to distribute to 
locations and players. 

The ultimate goal for the players at the 
Regionals, however, is the BullShooter 
Finals. Top darters will have a chance to 
go up against the best players in the 
world, while those with less experience 
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11-
WILUA 

11111 
• Same day shipment 

on stock orders. 
• Receive custom 

orders in 3 weeks. 
• FREE design service. 
• Buy direct from the 

Mint and save. 

Check Our Quality. 
Request Free Sample Pack. 

Roger~ 
Williams~ 

MintTM 
79 Walton Street, P.O. Box 2350 

Attleboro, MA 02703-0350 
In Massachusetts call (508) 226-3310 
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A BullShooter Regional was held in Jackson
ville, Fla., where last year's Women's Singles 
champ Teri Taylor took two first-place tro
phies. She's pictured with A-Team member 
Duke. 

will be matched up against competi
tors of equal skill. There will also be 
many separate "Pro" classified events 
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A-Team member Ann stands between Debbie 
Shute (left) and Patty Arden, who both took 
top honors in Women 's Doubles at the 
Jacksonville qualifier. 

available to seasoned throwers. The 
total payout at the 1996 Champion
ship has been increased by $10,000, 
and a host of new and exciting events 
will be introduced. 

For more information or support 
on the BullShooter XI Tour, contact 
Arachnid, Inc. at 800/435-8319 or 
815/654-0212. 
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I N T E R F A C E 

LARRY VAN BRACKEL 
A. Van Brackel & Sons 
Defiance, Ohio 

No, we don't really 
see signs of improve
ment. I saw some signs 
of life in May, but this 
summer was horrid ... 
worse than the previous 
two summers. Basically 
conditions are very flat 
and this year overall is 
turning out to be just 
about even with the last 

two. We've got a fairly good number of bowling 
alleys and I don't know if they've hit the bottom 
of their trough or not, but it makes a substantial 
difference in how we do. Generally on the street 
it's pretty flat and has been for two, two and half 
years. The only sign of improvement we've got is 
in pool and darts, and we credit that to growth in 
our league structure, not to better equipment. 
Leagues get more members every year, so pool 
and dart income goes up as a result. We see a 
definite lack of interest in pinball, some lack of 
interest in video, and a lack of videos that are 
affordable for the street. 

MILTON BROOKS 
Tankard Music Co. 
Washington, North Carolina 

My end down here has 
been real slow, and I mean 
real, real slow. I'm an operator 
with video, pool and jukebox
es in street locations in a small 
town of under 9,000 people. 
When things are good, pool 
tables earn my money for me. 
I don't know why it's been 
very slow this past year. In our 
area, we've had new people 

going into the business from nearby towns, going into 
your locations and trying to take the business. They pro
mise better equipment and better commission splits ... you 
know how that goes. We buy a little new equipment, but 
not like we used to. We try to pick out the best videos in 
addition to our pool tables . Mortal Kombat 3 has done 
well and two or three that just came out in New Orleans 
are performing okay. 

calling on operators to ask: 

ARE YOU SEEING 
ANY SIGNS OF A 
TURNAROUND? 

TODD BROWN 
Metro Entertainment 
Renton, Washington 

We haven't really noticed a 
drastic change. There's been 
a trend toward the heavier, 
more expensive pieces of 
equipment being played ... or 
being sought after by individ
ual players, I should say. 
Games like Daytona are creat
ing the only excitement as far 
as what's hot. The player 
base is lower and the cost of 

games is higher, so it's getting tough. I'd say the same
ness of games is costing us players; there's not enough 
change to really interest them. Also, the home market has 
been saturated. So our purchases of new equipment have 
not been extremely high. We try to maintain our equip
ment and satisfy our players, keep them coming back. 
Since the more expensive pieces are creating the only 
excitement, we can only buy a few at a time. So we have 
to be very careful in our selections. That means "the best 
of the best of the best. " 

JIM BEHRENS 
PJ's Fun Times 
Union City, California 

Conditions are much 
worse. You can't keep 
the new pinballs running; 
I'm working on one right 
now! They don't hold up 
when you play them. 
Pool is okay, but you 
can't get many locations 
because competition is 
heavy and many bars 
own their own. You don't 

make any money on jukeboxes; we run all CD 
machines and by the time you change the soft
ware, the profit is gone. You have to make a 
deal with the tavern owner to supply the music. 
We have had some pretty fair results with Merit's 
countertop touchscreens. Last time I felt busi
ness was good was a year ago. The home mar
ket just killed our kid-oriented locations and we 
had to get rid of that type of product. Plus, 
prices are up so you can't get your investment 
back. We're not buying any more new equip
ment at all. I can do better in the stock market! 
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BOB HOONAKKER 
Ray's Music 
Salt Lake City, Utah 

I personally think 1995 
has been down a bit from 
the previous year. Video 
games are not perform
ing as well as in 1994. I 
don't know if that's due 
to a lack of good equip
ment, or if it's simply that 
home computers have 
taken an even bigger bite 
than before. Earnings on 

flipper games are lower than in the past, too. I 
can't account for that because I think they're 
better than ever. We did increase pinball prices 
to factory settings; maybe that's hurting us. 
Jukeboxes, pool and darts, the basic items of 
the industry, are holding their own. Countertops 
are not doing as well for us as before. We're get
ting traffic in our locations, but our customers are 
basically saying "no" to our equipment. What 
does this mean for our investment strategy? 
We're concentrating on the basics - pool, darts 
and CD jukeboxes. I'm being a lot more choosey 
on buying video and flipper games, although we 
are pushing pinball. 

• • 
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MITCH SCHLEIS 
Scandia Family Fun Center 
Las Vegas, Nevada 

I would say no. We're a 
family fun center with redemp
tion, video and pinball. I think 
traffic is slowing down a little 
bit ; of course we're always 
getting new competition here 
and that hurts us too. But 
we're the only place in town 
with a miniature golf course 
and that keeps us going. We 
upgrade our equipment all the 

time. We put in some more redemption games for the 
summer. We don't budget for new purchases; instead we 
keep an eye on what's hot. Killer Instinct and Daytona did 
the best for us this year; the Midway fighting game is 
holding on like crazy and the Sega driver got $1 play. In 
the past, we might have bought additional units, but now 
we are having a hard time selling older units when the 
earnings die down. In the past, we could rotate older 
equipment into new centers, although we haven't opened 
any new ones in a couple of years now. Some of the new 
videos are the biggest joke in the world; players expect 
top graphics now and if the game doesn't deliver, it won't 
earn no matter what name is on the marquee. Home 
video games are hurting us because they keep getting 
better and better. The big thing we need is more longevity 
to the games . 
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STEPPING UP 
AND SPEAKING OUT 

Dear RePlay: 

I am making this an open letter to the 
industry because I feel the entire story of 
the problems at the AMOA Expo in New 
Orleans should be told from our stand
point, rather than all the rumor an innu
endo that was being spread around. 
[Editor's note: the letter was originally 
addressed to AMOA Executive Director 
Marian L. Griffin.] 

Dear Ms. Griffin: BWB Newark Ltd. 
(England) exhibited machines at the 1995 
AMOA Expo. After we had set up our 
stand and ran out to pick up the usual 

AMOA REVISITED: 
'1HE CASE OF THE 

MISSING CARD 
GAMES" 

last-minute 
items needed 
for opening, we 
found a note 
from Mimi to 
see her at the 
AMOA head
quarters office 
upstairs. We 
went upstairs to 
follow up on the 
note and it was 
explained to us 
that there were 

concerns about our equipment and its 
resemblance to "slot machines." After a 
brief explanation, I was told that some
one would be down to the booths to dis
cuss this in greater detail. 

We went back to our booths and in 
short order had five repre
sentatives from AMOA to 
see and discuss our 

DON TUNSTALL IS THE AMERICAN 

GM OF BWB NEWARK LTD. 

(ENGLAND), MANUFACTURERS OF 

BRITISH REDEMPTION-STYLE GAMES. 

machines. You, Marian, 
were most gracious while 
you showed me a copy of a 
letter from the Louisiana 
State Police and told me of 
the concerns. I proceeded to 
explain our equipment and 
point out why they were not 
"slot machines" but 

HE EXHIBITED AT AMOA EXPO & 

PRAISES THE ASSOCIATION'S 

HANDLING OF THE LOUISIANA 

STATE POLICE. 
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redemption token or ticket 
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payout, as all of our brochures and com
pany information says. Our other equip
ment was "amusement with prizes" 
(A WP) or "skill with prizes" (SWP) and 
was not in question at the time. 

I was informed that you would dis
cuss this with the AMOA attorney and 
call me the next morning with a deci
sion. I received the call the next morning 
with the OK to show our equipment, 
with the understanding that we may still 
have to meet with the Louisiana State 
Police (LSP) for a final resolution. 

At around 10:30 AM on the first day 
of the show we did, in fact, meet with 
Officer Lopez of the LSP. After a discus
sion of the machines, an explanation of 
how they worked, and a physical exami
nation, he agreed they were undoubtedly 
redemption or prize machines and there 
was no problem with showing them. 

I'm certain everyone has heard about 
the Friday meetings with the LSP and the 
pulling of all machines with cards ( espe
cially video). We were checked again at 
that time and, because we had no cards 
on our machines, were again told to con
tinue to show. 

My point in all of this is to stop a lot of 
finger-pointing that we had heard about 
AMOA and [accusations of] lack of plan
ning and forethought. We felt that, under 
the circumstances and short notice that 
AMOA had to work under, the best was 
made of a bad situation which I don't 
believe anyone could have planned for, 
or even considered. My personal thanks 
go out to all involved who handled a bad 
situation. I know I speak for my compa
ny when I express our appreciation for 
all the help. 

Sincerely, 
Don G. Tunstall 
USA sales manager 
BWB Newark Ltd. 
Newark Nottinghamshire, England 
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WORLD CLASS 
BOWLING 

from Incredible 
Technologies 

Incredible T echnolo
gies' Richard Ditton, de
signer of the coin-op hit 
Capcom Bowling, has put 
many of the classic game
play elements of that very 
successful 1988 video into 
IT's new World Class 
Bowling. 

Thanks to advanced 
technology and more 
powerful hardware, "the 
new game is more sophis
ticated graphically," co
programmer Ditton said, 
"but the easy and fun feel 
of the original remains in
tact. " 

Up to four players can 

take part in the game, 
which begins with a life
like view of a 3D-rendered 
bowling alley and a mar
bled bowling ball at the 
end of the lane. Players 
use a familiar trackball in
terface and hook buttons 
to send the ball down the 
alley towards the pins. The 
"camera" follows the ball 
as it travels down the lane, 
causing the pins the scale 
up in size as the ball ap
proaches. The action of 
the pins is calculated from 
the ball's speed, trajectory 
and position as it slams 
into them. Pins spin , slide 
and wobble to create an 
exciting and realistic bowl
ing experience. 

World Class Bowling is 
also loaded with clever 
and eye-catching anima
tions, which appear when 
players perform an event 
worthy of celebration. 
There are dozens of excit -
er graphics designed to 
entertain both player and 
spectators alike. 

Kits should be shipping 
now, and include the 
PCB, controls and har
ness (including a blue
and-white marbled track
ball) , and cabinet graph
ics. For more information, 
contact exclusive market
ing agent Bulldog Amuse
ments at 206/869-6400. 

pinball parts catalog 
from Marco Specialties 

Marco Specialties, Inc. I parts, supplies and related 
sells hard-to-find pinball materials for enthusiasts 

MAXIMIZER SKILL CRANES 
from Plush 4 Play 

One of the major suppli
ers of plush prepacks is 
now offering a new line of 
skill cranes and update kits. 

The Maximizer Skill Crane comes in both 42" and 66" mo
dels, and as a 66" conversion kit for a standard crane. 

Both Maximizer Skill Crane models feature state-of
the-art component systems with "no worries about parts 
availability" (only existing components from the industry 
are used). Additionally, during the introductory period, all 
complete cranes will come with both the digitally synthe
sized sound and dollar bill acceptor with stacker at no 
extra cost. 

Plush 4 Play is also offering the option to simply up
grade an existing crane to jumbo-size formats while still 
using the standard mechanics. The company says the kit 
takes a technician just a few hours to install , at a cost of 
slightly over $2,000. Currently, kits are available to con
vert the standard skill crane from Grayhound. A kit for the 
Smart Industries skill crane will be available in early 1996. 

For more on Plush 4 Play's complete line of new prod
ucts and services, contact Plush 4 Play, 11100 Dana Cir., 
Cypress, CA 90630; 714/893-8099 or 800/25-CENTS. 

and collectors. Their latest 
catalog features books, 
manuals and computer 
software on vintage and 
modern machines, as well 
as restoration supplies, 
playfield and cabinet parts, 
special hardware, circuit 
boards and electronics, 

special tools and test 
equipment, and update 
kits. 

To get on their mailing 
list, contact Marco Spe
cialties, Inc., 5290 Platt 
Springs Rd., Lexington, 
SC 29073-9252; 803/ 
957-5500. 
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DUAL REVOLUTION 
from West Coast Mfg. 

The Dual Revolution from 
West Coast Manufacturing 
is a dual spiral vending ma
chine that enables operators 
to offer two products in the 
same machine while utilizing 
the same space as a single 
spiral machine. 

The new unit has two 
hoppers and two mecha
nisms. Both mechanisms 
are located in the front of the 
machine allowing the cus
tomer easy access. It has a 
20" lexan globe with a cen
ter divider. The bases are 
made from polyethylne, an 
FDA food-grade-approved 
material, which is not only 
safe but virtually indestruc
tible. The clear center tube 
and globe are made from 
rugged polycarbonate plas
tic. All-steel components are 
used in the upper and lower 
bases. 

For more information, contact West Coast Manufac
turing, 6601 Lyons Road, Ste. D2, Coconut Creek, FL 
33073; 954/ 725-8314 or 800/240-5256. 

TOP HITS OF JAPAN 
from Game Machine Magazine, November 1, 1995 

TOP 25 TOP 15 
VIDEO COCKTAILS UPRIGHTS & COCKPITS 
Model (•nufacturer) Model (manufacturer) 
1 Tekken 2 (Namco) 1 Alpine Racer (Namco) 
2 Vlrtua Fighter 2 (Sega) 2 Vlrtua Cop 2 (Sega) 
3 Vlrtua Fighter 2 (Sega) 3 Vlrtua Fighter 2 [deluxe) (Sega) 
4 Stakes Winner (Saurus/SNK) 4 Rave Racer [sltdown/dlx.] (Namco) 
5 Puzzle Bobble 2 (Talto) 5 Cyber Cycles [sltdown/dlx.] (Namco) 
6 Vlrtua Striker (Sega) 6 Poin1 Blank (Namco) 
7 Street Fighter Alpha (Gapcom) 7 Sport Fishing (Sega) 
8 King of Fighters '95 (SNK) 8 Vlrtua Cop (Sega) 
9 Chain Reaction (Data East) 9 Sport Fishing 2 (Sega) 

1 o Strikers 1945 (Pslkyo) 1 O Quiz Doremlfa Grand Prix (KonamQ 
11 Puzzle Bobble (T aito/SNK) 11 Quiz Doremlfa Grand Prix 2 (KonamQ 
12 Master of Syougl (ADK/SNK) 12 Ace Driver [sltdown/deluxe] (Namco) 
13 Desert War (Jaleco) 13 Sega Rally Champ. [2-pl.J (Sega) 
14 SUper World Stadium '95 (Namco) 14 Daytona USA Twin (Sega) 
15 Mahjong Hyper Reaction (Sammy) 15 Air Combat 22 (Namco) 
16 Mahjong Final Romance 2 (Vld.Sys.) TOP 5 
17 SU per Shanghai (Hot-BIT alto) 
18 Volt. Fight. Gowcaizer(Tech./SNK) FLIPPERS 
19 Shanghai - The Great Wall (Sun) 
20 Goketsugi Legends (Atlus) 
21 SUper Slams (Banpresto) 
22 SUp. Real Mahjong P IV (SetaNisco) 
23 Final Arch (Sega) 
24 Warrior of Fate (Gapcom) 
25 Shanghai Ill (Sun) 

Modal (•nufacturer) 
1 No Fear (Wllllams/T alto) 
2 Frankenstein (Sega/Oata East) 
3 Jurassic Park (Data Eas~ 
4 Addams Family (Midway IT alto) 
5 Road Show (Willlams/Tallo) 

RAINBOW 
from Wurlitzer 
The Rainbow is the 

newest music machine 
from Wurlitzer Jukebox 
Company. In addition to a 
colorfully-crafted exterior, 
including traditional bubble 
tubes, the model features 
a new, high-tech changer 
with a total capacity of 
120 CDs. 

The changer allows 
pay-for-play of 100 discs, 
while the other 20 discs 
are available for automatic 
background music mode 
applications. Patrons can 
observe the changer's de
livery and playback move
ments through an arched 
and glass-protected front 
panel. The Rainbow 
comes w ith Wurlitzer's ef
ficient 200-watt amplifier, 
which drives six internal 
high-quality speakers. For 
more power, a 500-watt 
amp is available. 

Single-door entry al
lows for easy access for 
both quick maintenance 
checks and disc changes. 

The unit also incorporates 
an upgraded and built-in 
diagnostic system which 
detects the slightest ab
normality and directs the 
technician to the solution. 
System has several op
tional pre-programmable 
modes, including an auto
matic decibel-lowering 
background music mode 
and individual song-track 
lockout program. 

For more information, 
contact the Wurlitzer 
Jukebox Co., 235 Moona
chie Rd., Moonachie, NJ 
07074; 201 / 807-2616. 

portable karaoke studio 
from Sweet Melodies Studio 

Slightly larger than a 
photo booth, the Sweet 
Melodies Studio is a pri
vate karaoke recording 
studio that's completely 
automated. The user be
comes lead vocalist, mak
ing a personalized cas
sette recording of each 
karaoke session. 

Each studio is supplied 
with 600-plus songs and 
there are thousands of se-

lections available. 
Sweet Melodies 
sells their record
ing studio world
wide and every 
electronics pack
age can be cus
tomized for each 
location. No at
tendant is need
ed and the stu
dios can be 

located indoors or outside. 
Potential sites include 
amusement parks, malls, 
fun centers, fairs, stadi
ums, museums or any
where people gather to 
have fun. 

For more information, 
contact Sweet Melodies 
Studio at 216/461-8396 
or stop by their booth 
(#3661) at the IAAPA 
show. 
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new from Photo Vend 
Photo Vend In

ternational, makers 
of the popular Pola
roid Instant Memo
ries Photo Booth, 
introduces two new 
products: the "30 
Photo Booth" and 
the "Hot Shots" 
Camera. 

The 30 Photo 
Booth vends a 30 
photo along with a 
colorful 30 photo 
frame and 30 view
er, which allows the 
viewer to see the 
unique 30 effects of 
the photo and 
frame. The 30 tech

nology was licensed from Hineslab of Glendale, Calif., 
headed by renowed 30 specialist Steve Hines. 

The 30 Photo Booth features bold graphics, an auto
matic film loader with a capacity of 300 photos and a dis
penser that vends the 30 frame and viewers in an enve
lope at the same time the photo is delivered. There are 
also fun "voice instructions" that tell the customer when to 
smile, and a bill acceptor with multiple vend settings. Op
tions include a unique POP display, customized graphics, 

"all-weather" kit, 
portability and extra 
security. 

The Hot Shots 
Camera is an inter
active photo vend
ing machine which 
resembles an over
size "single-use" 
camera. The unit 
allows a parent to 
take a large-format 
Polaroid photo of 
their child on a kid
die ride, in softplay 
locations or in other 
imaginative retail 
settings where kids 

have fun. A taller version of Hot Shots will be offered and 
is targeted at locations such as theme parks and drinking 
establishments. 

Hot Shots features an automatic film loader with a ca
pacity of 300 photos and delivers a full-color, large format 
3x4 Polaroid photo instantly. It also features a 180-degree 
swivel and 10-degree tilt, which allows for unlimited pic
ture taking range in a location. Standard equipment in
cludes a bi ll acceptor with multiple vend settings. 

For more information, contact Photo Vend Interna
tional, 535 Canyon Woods Circle, Ste. 235, San Ramon, 
CA 94583; 510/328-1942. 
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digital audio board from Eletech 

Eletech Electronics' 
voice board model 
DM2100 is the newest 
member in the QuickVoice 
family of voice products. 
It's suitable for providing 
audio output in talking dis
plays, talking vending ma
chines, amusemenVre
demption games and ap
plications where simple 
animation is required. 

The board is self-con
tained and needs no con
troller to operate. There 
are eight trigger input pins 
on the board. When acti-

From the makers of 
Smokin' Token™ 

vated by 
external 
contact clo
sures or 
motion sen
sors, it 
plays one of 
the mes
sages 
stored in its 
EPROM 
chips. Up 

to 8 minutes' worth of 
messages can be custom 
programmed into EPROM 
chips with a low-cost 
voice development tool. 

In addition to the audio 
output, the DM2100 can 
control up to four external 
devices via relay closures. 
These external devices 
may be turned on and off 
in perfect synchronization 
with the audio, and in any 
sequence required by the 
application. A single 12V 
DC supply is all that is re
quired to run the DM2100. 

See it First at IAAPA 
Booth #2600 

0 .f 8436 Washington Pl NE 
~x,0 Albuquerque, NM 87113 USA 

"'4tusi;MEN'T 11>~c~ 505-821-6878•FAX 505-821-6876 

A built-in audio amp pro
vides up to 7W into a 4 
Ohm speaker. The board 
itself measures a mere 4" 
x 6". 

new receipt 
printers 

from Ithaca 
Peripherals 

The 50PLUS Series 
printer offers durability and 
high-speed dot matrix 
printing for retail, gaming 
and other markets. It's 
available in receipt, re
ceipVjournal/validation and 
receipVvalidation formats. 
Print speeds are 7.5 lines 
per second at 1 O col
umns, 6.4 lines at 20 col
umns, five lines at 30 col
umns, and four lines per 

For more information, 
contact Eletech Electron
ics, 16019 Kaplan Ave., 
Industry, CA 91744; 818/ 
333-6394. 

second at 40 columns. It 
is easily customized to 
satisfy specific require
ments. 

The Ithaca Series 60 
slip printer is used in those 
applications requiring 
mainly document or form 
printing. For flexibility and 
ease of use, the Series 60 
has the ability to print in 
90-degree increments for 
endorsing and fill ing out 
checks, gift certificates, 
preprinted forms, etc. 

For more information 
on these and other print
ers, contact Ithaca Peri
pherals, Inc., 20 Bomax 
Dr., Ithaca, NY 14850; 
607 /257-8901 . 

PUTTING CHALLENGE II AND SUPER 
TOUCHDOWN from G.L. Technology 

Putting Challenge II is a 
new sleeker, slimmer and 
totally redesigned version 
of the original golf game 
from G.L. Technology. 
One to four players 
choose between two 18-
hole courses and two diffi
culty level - Amateur and 
Pro - which adds up to 
72 green configurations. 

The biggest improve
ment on Putting Challenge 
II is its compact design. 
The new game is 45% 
smaller than the original 
version and requires set 
up space of only 102" x 
48", overcoming space 
restrictions at many small
er locations. All of this is 
accomplished without 
sacrificing any of its origi
nal 7' putting distance. 
Other improvements in
clude a completely rede
signed automatic ball re
turn and an upgraded put
ting surface that simulates 
a true green-like roll. Sim
ple two-piece construction 

requires no assembly and 
built-in wheels make it 
easily transportable. 

G.L. Technology is also 
introducing a new football 
game called Super Touch
down. It uses a miniature 
football that is released 
"pinball style" into one of 
several moving helmet tar
gets. This hi-tech sports 
game allows the operator 
to choose either arcade or 
redemption mode. The 
arcade mode gives one or 
two players four downs to 
advance and go for a 
touchdown, while the 
redemption mode encour
ages players to try for the 
progressive jackpot by 
making a touchdown and 
extra point. 

Both of these new 
games will be shown at 
the IAAPA show (booth 
#3). For more information, 
contact G.L. Technology, 
Inc., 2255-3 Lois Dr., 
Rolling Meadows, IL 
60008; 708/806-1700. 
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THE C 0 IN BIZ 

NORTHEAST 

BRUCE IS BACK! 
Bruce Jones has 
joined his famous fa
ther Bob at Arjay Ex
port on The Cape af
ter spending quite a 
few years down in 
Sydney, Australia in 
the automotive field. 
Bruce's wife Irene will 

also be coming up from "down under." Their son Kyle is 
already in school up in Maine. 

MERIT AWARD -
At AMOA in New 
Orleans, Merit Indus
tries held their First 
Annual Breakfast 
Meeting with distribu
tors. Along with intro
ducing the staff, un
veiling new products 
and discussing ongo
ing promotions, the 
company handed out 

a number of awards for sales excellence, with the top Distri
butor of the Year honors going to Betson Enterprises. Pic
tured above are (I tor) Merit's Dan McAllister, Betson's Bob 
Boals and Peter Betti, and Merit's Dave Myers. 

UPLIFTING - You 
can't do this on loca
tion, but American 
International showed 
their Bumpa table 
right on top of a six
pocket Classic '95 at 
the AMOA. The little 
rebound was not only 
"high" at the Expo, 

but according to company sales legend Sol Lipkin, "is doing 
real good for us while operators are finding a whole new 
generation of players out there who are unfamiliar with this 
game." 

REDEMPTION REFRESHER- Steve Mccaul, director of 
redemption for Mondial Distributing, recently conducted a 
seminar at the Westchester Marriot hotel in Springfield, N.J., 
for tri-state operators who wanted to brush up on their re
demption operating skills. While Mccaul led the seminar with 

practical tips on 
setting up a 
redemption 
counter and slide 
show of suc
cessful redemp
t ion operations 
already in place, 
he also called on 

the expertise of a few factory reps. Pictured above are {I tor): 
Smart's Chris Slimmer and Pete Walton, Lazer-Tran's Brian 
Duke and Coin Concepts' Gary Warner (Steve Mccaul is 
seated on the right). "The operators who attended the semi
nar were already quite well informed on the basics of operat
ing redemption," Steve said. "But even the ones who have 
had a lot of experience told me they picked up a few tips 
that will help them do even better with their existing redemp
tion equipment." 

SOUTHEAST 

$100K RICH
ER- The 
AMOA Wayne 
Hesch Fund 
(which pays for 
scholarships, 
etc.) raised near
ly $100,000 at 
Expo '95 in New 
Orleans. Part of 

that figure came from on-site sales of raffle tickets for daily 
drawings, where prizes included equipment and supplies 
donated by manufacturers, distributors and suppliers. Each 
day's "grand prize" was a travel voucher. The Hesch pro
gram has awarded over 200 scholarships of $1,000 per per
son to worthy young people since the program's inception in 
1985. Pictured are the ticket sales staff (I to r): Peggy Boggs, 
Kim Hubbard, Heather Mills and Tera Siwicki. 

Hesch commit
tee chairman 
Doug Minter 
thanked contrib
utors for their 
generous sup
port and praised 
the Hesch 
counter staff at 

AMOA for their hard work during the three days of the show. 
Pictured above at the final day's drawing {from left}: Heather 
Mills, Chris Warren, Doug Minter, volunteer drawers Benji-
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man and Catherine Goodreau, announcer Phil Benson and 
Tera Siwicki. 

ANTEBELLUM AFFAIR -
Plush Appeal 's Daryl and 
Catherine Fletchinger hosted a 
fabulous party during AMOA 
Expo with great food and live 
entertainment. But what really 
stood out was the venue, a 
fine old mansion located 
across the street from Tulane 
University in New Orleans' 
beautiful and historic Garden 
District, where many of the 
lavish homes actually predate 
the Civil War. 

SPORTS SECTION 
- Some renowned 
figures from the 
sports world took a 
little time out for fun 
and games at AMOA. 
Over at the TWi/ Atari 
booth, NBA super

star and MVP contender Robert Horry of the Houston Rock
ets went one-on-one with players on the company's Hoop It 
Up redemption game. Standing behind him in matching t
shirts are some of the game's designers. TWi's Elaine Shirley 
said Robert was a natural at the game and at charming the 
Expo crowd. 

Meanwhile at the 
Sega booth, champi
on off-roader and 
Indy-car pilot Robby 
Gordon made an 
appearance and 
challenged would-be 
racers to a few laps 
on Indy 500 and 
Sega Rally. Seated 

next to Robby is Sunsoft's David Siller, who said he was 
always a big fan of the multi-talented driver, which made the 
face-off on the Sega Rally twin all the more exciting and 
memorable. (By the way, David lost.) 

FOOTSORE- They're either 
waiting for a bus, or more like
ly, resting the tootsies on the 
floor of the AMOA in New 
Orleans. That's good old boys 
Fred Britt and Jerry Derrick 
with pretty young lady Toni 
Helsel taking a break from 
touring the exhibit aisles. Is 
this like "shop till you drop?" 

TAKE A SPIN - Current 
charter holders of the VNEA 
were invited to "Spin-the

Wheel" at the Association's booth at AMOA in New Orleans. 
For a $5 contribution to the VNEA Junior pool program, con
testants had an opportunity to win one of three Grand 
Prizes: 1 . twelve Sabre Hustler two-piece cues from Valley. 

2. a "Premium Package" consisting of Valley tournament 
merchandise items. 3. an expenses-paid trip to Las Vegas. 
The winners were - respectively - Kalamazoo Amusement 
(Kalamazoo, Mich.), 4-Your Amusement (Winston-Salem, 
N.C.), and Music Service (Brookings, S.D.). 

THE GANG'S ALL HERE -
Good-humored industry veter
an Brian Duke has been 
through a few changes since 
we last saw him. After former 
employer Capcom left Calif
ornia's bay area for Chicago 
earlier this year, the experi
enced sales pro quickly found 
a home for his skills at Lazer
Tron Corp. in nearby Pleasan
ton. We caught up with Brian 
and family-wife Emi, daugh

ter Brianna, and twins Allen (blue jumper) and Evan (white 
jumper) - in New Orleans, where everyone was having a 
great time. How do the kids feel about dad's new company? 
"They're just crazy about Swamp Stomp and Ribbit Racin," 
Brian confessed. 

THEY'RE ELEC
TRIC! Jaci and Bill 
Miller (WGM Amuse
ments, Kissimmee, 
Fla.) are right pleased 
to be rep'ing the 
Panamax line of 
power surge protec
tion devices. They 

took an Expo booth (above) to chat the products up and 
pass out the Panamax catalog. Need one? Phone 'em at 
407 /846-1206. 

MEMORY LANES - The 
3rd Nostalgia Memorabilia Col
lectable Show takes place Jan. 
5-7 at the Central Florida 
Fairgrounds in Orlando, Fla. 
Among the infinite variety of 
antique memorabilia and col
lectables, you should be able 
to find vintage coin-op, such 
as slot machines, pinballs and 
great old jukeboxes (like the 
one to the left). Admission is $5 
and children under 12 are free 
with an adult. For more infor
mation, call 904/928-0666. 

CAROLINA SHOW - The 
1995 Trade Show and Con

vention of the North Carolina Amusement Machine Associa
tion takes place Nov. 2-4 at the Adam's Mark Hotel in down
town Winston-Salem. The NCAMA has been conducting their 
annual trade show for over 30 years, establishing it as a 
major source of information and contacts for North Carolina 
ops. Events include product exhibits, seminars and tech 
schools, a golf tournament, general membership meeting 
and the annual banquet, plus a whole lot more. If you still 
have time to catch it, call either Louise McColl or Jenifer 
Murphy at Jordan McColl, Inc. at 800/258-6711 . 
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MIDWEST 

THE POT GETS HOT - Phil Benson tells us that Montana 
State officially raised the top poker payoff from $100 to $800 
on Oct. 1st. Keno's been awarding up to $800, so now 
poker games can follow suit. 

WESTCOAST 

MEET JIM ROE - Not hav
ing a photo of Valley's western 
sales ace Jim Roe when we 
went to press with our 50th 
anniversary salute last month, 
we made sure we covered 
that base when we ran into 
him at C.A. Robinson 's Oct. 6 
open house on Pico in L.A. 
Now we're fully prepared for 
Valley's 1 Oath (Right, Jimmy?). 

B-B-BIRTHDAYS! Two in
dustry folks with last names 
starting with the letter "B" 

were celebrating birthdays last month . Yes, the singing was 
a bit loud and a bit off, but well-meant as industry reps at

tending the C.A. Ro
binson & Co. dinner 
party at Primi 's in 
L.A. sang a round of 
"Happy Birthday to 
You" to Heath Bet
telman and Jeanne 
Ballouz. Heath 
(shown above with 

brother Matt ... boy how those boys are growin' up!) turned 
16 that very day. Among one of the highlights was getting his 
first California Driver's License! Congratulations! 

Jeanne "Fabtek" 
Ballouz also marked her special day thanks to the help of 
never-shy Lauran Bromley who got everybody singing. (Lau
ran also did her amazing "give me your watch" thing which 
resulted in quite an armful of timepieces ... Lauran is pictured 
with her "watched" arm around her new sales chief Denise 
Stern and sister and brother-in-law.) 

APPROVALS & KUDOS - Bob Snyder & Associates' 
National Games Laboratories has certified the Premier crane 
(by Anaheim, Calif.-based Mission Crane Service) as one 
where "results of winning play are determined by a player's 
skill." And in a reported "industry first," the firm's cranes have 
also received certification by ETL as meeting or exceeding 

the equivalent of 
the ANSl/UL-22 
standards for 
electrical safety. 
Products are de
signed to use a 
standard 11 0-
volt outlet. Mis
sion Crane was 
also honored by 
AMOA for having 

the best display, small booth category, at AMOA Expo in 
New Orleans. The open walk-thru display featured solid oak 
pillars and classy green canvas awnings, a perfect match for 
the firm's solid wood cabinets and stained glass graphics 
with corporate logos. Prexy Mike Lewis says he and the staff 
are eagerly awaiting the engraved award in the mail! 

SUPER TIME 
AT SUPER 
KIDS
Westminster, 
Calif. kids and 
their families 
have a great new 
place to go for 
some good, 
clean fun and 

pizza (and superb garlic 
breadsticks ... yum!). It's called 
the Super Kids Fun Factory 
and it held its grand opening 
celebration Friday, Oct. 20. 
ReP/ay's Key Snodgress and 
her family joined Scott McFar
land (the center's consultant) 
and his family for a night of 
games, games, games and 
food. The 17,000-sq.-ft. cen
ter is really something - there 
are hand-painted murals all 
over (complete with jungle ani
mals), a gorgeous carousel 
with hard-carved horses (by 
S&S Woodcarvers), a prize 

counter full of "Really Cool Stuff," a very large party room, 
and a great combination of games. There were a few obsta
cles to overcome in opening the new center - the city and 
the neighbors adjoining the site expressed serious concerns 
about whether the place would be a true "family center." But 
as co-owner Yvonne Hall said, the city reps attending the 
grand opening told the crowd that the Super Kids Fun Fac
tory had "far exceeded" their expectations. Pictured are: co
owner Randy Russell and his wife Jeanne, Brad Hall, Yvonne 
Hall and Sam Steinberg (manager and Yvonne's son). It was 
Yvonne's other son Michael Wing that designed the murals 
and directed the three artists who were busy painting for 
months. 

HANGING UP THE SPURS - We hear that Dynamo's 
exec VP H.L. Coats will retire from the Richland Hills, Texas 
firm this coming January. For the past 18 years, H.L. has 
been intimately involved in accounting, purchasing and man
ufacturing at the factory, and played a key role in the growth 
from a soccer-only fabricator into one of today's leading 
machine makers. Often identified as a "factory man," H.L. is 
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actually a CPA by trade, though obviously a "jack of all 
trades." More word as the big moment comes along. 

TAVERN 
TRADE SHOW 
-The 19th 
National Night
club & Bar Con
vention and 
Trade Show will 
take place at 
Baily's Grand 
Hotel in Las Ve

gas, Jan. 8-10. The show offers an exhibit hall displaying the 
latest products and services targeted to the industry, and 
provides a venue for promotions and marketing seminars, 
and workshops moderated by leading consultants. Accord
ing to Ed Meek, producer of the event: "This year's show will 
offer not only the same quality information and entertainment 
our attendees expect, but also exciting new events, panels 
and seminars organized by leading businesses and organi
zations in the industry." A number of sessions will deal with 
some of the pressing problems facing bars and taverns to
day, such as liquor liability risks, smoking restrictions and 
political controversies. For more information, call 800/247-
3881. 

INTERNATIONAL 

WELCOME ABOARD -
Colleen Staresina has joined 
the sales department at 
Canadian Amusement 
(Burnaby, B.C.), taking the 
place vacated by Peter Jones 
(who bought a route in the 
Kamloops area now named 
Ragman Billiards Ltd .). Colleen 
comes from the accounting 
field and originally helped the 
distributorship set up their 
computer system. Prexy Brad 
Weiss tells us Colleen's 
already doing a good job and 
was among those hosting 

some 90 operators to their October open house. "We did a 
fair amount of business that day," said Bradsky, "and a 
bunch of the fellows liked Premier's Strikes N Spares. I think 
that could be the sleeper of the AMOA show," he added . 
(The game is like a shuffle alley in a pinball cabinet; instead of 
pushing pucks, you flip pinballs at the bowling pin rollovers.) 

TAMI ON TOUR - on her 
recent trip to the JAMMA 
show as president of AMOA, 
Tami Norberg-Paulsen 
stopped by the Namco head
quarters in Tokyo for a quick 
tour. While Tami was there, 
she presented a bronzed 

... 11!2::':::::.___:....::~::.•• American Eagle statue to 
Namco president Masaya 

Nakamura. The inscription read: "Namco - In recognition of 
your 40th Anniversary, from your friends at AMOA - Sept
ember, 1995." 

CLASS IS 
IN- On 
August 19, 
Geyger 
Mailath E 
Hijos Ltda. 
in Renea -
Santiago, 
Chile 

opened its doors to a 
very special service 
school presented by 
Tom Cahill, technical 
field support manag
er at Williams Bally/ 
Midway. The class, 
which was held at 
Geyger Mailath's new 
service center facili

ties provided a unique opportunity for each attendee to get 
an up close, hands-on look at the operating and service 
maintenance of WMS equipment. In addition to the informa
tion gathering and sharing, Stephen Geyger and Co. provid
ed a wonderful hospitality buffet to top off the day's pro
ceedings. 

INTERNATION
AL EXCHANGE 
- Randy 
Fromm held his 
annual Florida 
"Arcade School" 
in Orlando, Oct. 
2-6. Thirty-one 
students attend
ed, including a 
record number 
of foreign visitors 
from as far away 
as Aruba, 
Belgium, 
Singapore, 
Poland and the 

United Kingdom. On the day this class photo was taken, 
lunch was sponsored by Wico Corp. and their local repre
sentative, Rob Richie (far left, bottom row). Mensware pro
vided by Williams Bally/Midway. 

'
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THAT'S THREE IN 
A ROW - Aussie 
distribs Leisure & 
Allied Industries has 
won the Williams
Bally/Midway 
Distributor of the Year 
Award for the third 
successive year. The 

award is based on the highest sales per mill ion population of 
each distributor's territory. Pictured are (I to r): Eddy 
Cochrane, supply director; John Oswin, national sales man
ager; Malcolm Steinberg, managing director; and Adam 
Steinberg, general manager, Timezone Division. 

JOINING FORCES - As part of a plan to develop their 
international image, the IFECA has become a sponsor of the 
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upcoming ATEI show in London, England (January 23-25). In 
turn, the ATEI has expanded their show to included a dedi 
cated "Parks, Rides & Entertainment" section featuring prod
ucts and services that are found in those facilities. Com
menting on the new agreement, Peter Rusbridge, exhibition 
manager for ATEI, said: "Our association with IFECA wi ll be 
of tremendous benefit to our exhibitors, giving us access to 
potential new customers from across the U.S. as well as 
other FECs worldwide. " 

LANIAL AUTO
MATIC of Mon
treal, Quebec 
was named 
Valley's world
wide pool table 
"Distributor of 
the Year" in re
cognition of the 
Canadian dis
trib's outstand

ing performance for 1994. Based on a number of criteria, 
including sales volume, the award was made at AMOA '95 in 
New Orleans. Shown above at the presentation are, from 
left: Dick Shelton , Valley president; Marc Raymond, Laniel 
sales manager; Jean Coutu, Laniel operations head; James 
Griffiths, Valley VP of int'I operations; and Mark Boehman, 
Valley int'I sales manager. Congratulations to all! 

THAI WEL
COME- Paul 
Schribner, VP of 
sales and mar -
keting at Quick 
Silver Develop
ment, sent us a 
photo of the 
IAAPA group 
that took part in 
a tour of Bang

kok and Singapore following their summer meeting in Hong 
Kong. The photo was taken at the Dream World theme park 
in Bangkok on Sept. 18. 

AMEX '96 - The 17th Irish Amusement Trade Exhibition 
wi ll be held at the Doyle Green Isle Hotel in Dublin, March 5-
6. Organizers tell us the show has picked up remarkably over 
the last five years, w ith an increase in visitors and exhibitors, 
a widening of the range of equipment shown and an im
provement in the stabi lity of the Irish market. The number of 
FECs in Ireland is on the increase, as is the interest in equip 
ment for amusement parks and playgrounds. The Peace 
Process in Northern Ireland has also had a positive impact 
on the entire Irish amusement industry. Visitors to the Doyle 
Green Isle Hotel can expect an all -new, modern Exhibition 
Hall & Conference Centre for this year's AmEx, along with 
upgraded accommodations. For more information, contact 
Susan Feery of MD Associates at 353-45-521190 or fax 
353-45-521198. 

COULD IT BE? Scuttlebutt has it that Whimsey may open 
an amusement machine factory somewhere in Mainland 
China (one reason would be to escape those big import tar
iffs). Whimsey is 50% owned by Namco. Something like this 
was bound to happen. 

• 
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4 "Aunque Me Due/a El Alma" 

3 "Jugada Nortena " 

6 "Tengo Que Compartir" 

2 "Por Amor A Mi Pueblo" 

6 "El Ejemplo " 

7 "Amor Sin Barreras· 

"Fuera De Serie" 

"Rompiendo Barreras" 

9 "El Mexico Que Se Nos Fue" 

"Super Exitos" 

- "Sopita De Pescado " 

2 "En Baru" 

3 "Magia" 

"Mi Tierra· 

"Merengue En La Calle 8 '95" 

6 "Sigue La Candela " 

7 "Un Tipo Comun" 

4 "Por Derecho Propio " 

8 "Salsa En La Calle 8 '95" 

1 "Dreaming Of You· 

2 "/lusiones" 

3 "Amor Prohibido" 

4 "Mire Amigo" 

6 "Segundo Romance" 

9 "Cuando Los Angeles Uoran· 

- "La Carretera· 

7 "17 Super Exitos" 

6 · 12 Super Exitos· 

"Romance" 

Vicente Fernandez 

Banda El Mexicano 

Sonora Dinamita 

Banda Blanca 

Jerry Rivera ' 

Gloria Estefan 

Various Artists 

Tito Nieves 

Tito Rojas 

Various Artists 

Los Fugitivos 

Selena 

Hometown Boys 

Luis Miguel 

Mana 

Julio Iglesias 

Selena 

Selena 

Page 179 



-~re•Tl:::hT.J ::1 :::1-m;; ~~ ,__~ 

SU M T w TH F SA 

1 2 3 4 

5 6 7 8 9 10 11 

12 13 14 15 16 17 18 
19 20 21 22 23 24 25 

_, 1 9 9 5 - 26 27 28 29 30 
0 0 

NOVEMBER 
1-3: Van Expo, Rai Centre, Amsterdam, Holland. For 
information, contact Anton Zondag at 31-4103-3944. 

6-8: Gamex '95, Gallagher Estate, Johannesburg, South 
Africa. For more information, contact World's Fair Ltd. at 
44-161-624-3687. 

10-11: Norsk Automatmesse, Hotel Bristol, Oslo, 
Norway. For information, contact NOAF at 47-3345-
8559. 

15-18: International Assn. of Amusement Parks and 
Attractions 77th Annual Convention & Trade Show, New 
Orleans Convention Center, New Orleans, La. For infor
mation, contact the IAAPA at 703/836-4800. 

DECEMBER 
7-10: Supergames Moscow '95, Krasnaya Presnya lnt'I. 
Exhibition Centre, Moscow. For information, contact ITE 
at 44-171-286-9720. 

10-12: EELEX (Russian) trade show, Moscow. For infor
mation, contact World's Fair Ltd. at 44-161-624-3687. 

16-19: Amuse World '95, KOEX-Korea Exhibition 
Center, Seoul, Korea. For information, contact KAMMA at 
82-2-276-1754. 

1996 
January 8 -10: 19th Nightclub & Bar Convention and 
Trade Show, Baily's Grand Hotel, Las Vegas, Nev. For 
more information, call 800/247-3881. 

January 23-25: ATEI show, Earls Court 1 Exhibition 
Hall, London. For more information, contact ATE Limited 
at 44-171-713-0302. 

January 24-27: IMA '96, Frankfurt Fairgrounds, 
Frankfurt, Germany. For information, contact Blenheim 
Heckmann GmbH at 49-211 -901 -9183 

February 15-17: Leisurexpo '96, Orange County 
Convention Center, Orlando, Fla. For information, call 
305/448-7976. 

March 5-6: AmEx '96 trade show, Doyle Green Isle 
Hotel, Dublin, Ireland. For more information, contact 
Susan Feery, MD Associates, at 353-45-521190. 

March 7-9: ACME Show, Orange County Convention 
Center, Orlando, Fla. For more information, contact 
William T. Glasgow, Inc. at 708/333-9292. 

April 3-7: Taiwan Amusement Exhibition '96, World 
Trade Center, Kaohsiung, Taiwan. For information, con
tact Vera Wu at 886-2-7 46-6860. 

May 8-9: Asian Amusement Expo, Hong Kong 
Convention Center, Wanchai, Hong Kong. For more infor
mation, contact William T. Glasgow, Inc. at 708/333-
9292. 

July 18-20: Billiard Congress of America lnt'I. Trade 
Expo, Minneapolis Convention Center, Minneapolis, Minn. 
For information, contact Frank Zdy at 619/278-3877. 

September 26-28: AMOA Expo '96, Dallas 
Convention Center, Dallas, Tex. For information, contact 
AMOA at 800/937-2662. 

November 20-23: IAAPA Convention and Trade 
Show, New Orleans Convention Center, New Orleans, La. 
For information, contact IAAPA at 703/836-4800. 
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A COMPENDIUM OF USED EQUIPMENT ADS & OTHER ITEMS OF INTEREST TO THE COIN INDUSTRY 
A number of video game manufacturers have been successful in enforcing their copyrights and trademarks in the U.S. courts against those who supply 
or use unlawful copies. Readers are warned of ihe risks involved when copies of video games are purchased from sources other than the manufacturer 
or one of its authorized distributors. We can offer no assurance that a video game or printed circuit board set purchased from all the sources of such are 
legitimate. RePlay asks its readers to write us regarding any complaints about a product or service advertised in this magazine. 

Easy-to-understand 

TECHNICAL 
TRAINING 

Videotapes 
Textbooks & Software 

m R1ndy Fromm's Big Blue Book ol 
~ Really Great Technical Information $39.95 
All-You-Need Beginning Electronics 
forOperators 2tapes ------ $79.95 
Basic Videogame Troubleshooting $ 49. 95 
Diodes, Transistors 
andOtherSemiconductors 2Tapes - $79.95 
Easy Pinball PC Board Repair $49.95 
Conventional Power Supplies 
(used in pinballs and monitors) --
Videogame Monitor Repair 

$49.95 

MadeSimple 3Tapes $109.95 
Switching Regulator Power Supplies _ $ 49. 95 
Videogame Conversions $ 49 _ 9 5 
Using a Digital Multimeter $ 39 _ 95 
HowtoUseanOscilloscope --- $49.95 

Package Deal. All videotapes in this 
box plus the Big Blue Book 

MORE VIDEOTAPES & SOFTWARE 

Servicing Bill Acceptors $49.95 
Servicing Video Lottery Printers Vol. 1 NCR - $49.95 
Servicing Video Lottery Printers Vol. 2 TDC- $49.95 
Understanding Digital Electronics • 2 Tapes $79.95 
Microprocessor Systems and Troubleshooting- 2 Tapes $79.95 
XV Monitors (Asteroids & Star Wars) $39.95 
The Business of Redemption (Not technical) - $39.95 
Servicing Rowe Bill Changers (24 minutes) - $19.95 
*NEW! Coin Tech software for Windows - $99.00 

Las Vegas, NV - early in 1996 
(date to be announced) 

Sahara Hotel and Casino 

Randy Fromm 's Arcade School 1944 Falmouth Dr. El Cajon , CA 92020-2827 TEL 619.593.6131 FAX 619.593.6132 
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LOXTRONIX 
"The people that design with the operator in mind." 

(818) 347-9849 
PHONE OR FAX 24-HOURS 

4523 Cezanne Ave. • Woodland Hills, CA 91364 

THE ULTIMATE 
DOOR HASP 

r __ L ____________________________ , 
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~--r ----------------------------~ 
The Ultimate Door Hasp: open, without padlock. 

Loxtronix has made available a superior door hasp 
only 
$24.95 

black 
or 

that is extremely easy to install. No holes needed 
to be drilled in your brand new game. 
No alignment is necessary, works with existing door frame 
holes and on-location installation is super-quick. Made of 
quality 3/16" steel Heat-treated #5 aircraft bolts and mach
ined reinforced hinge. For protection against bolt cutters, 
lock shackles are totally enclosed. Usage of economical 
locks is an added benefit. Package includes steel rear back 
support plates for added strength. 

$39.95 
mmor 

chromed 

PCB PROTECTOR 
from $70.00 Basic Unit 

to $85.00 for Basic 
Unit with non-breakable 
Lexan cover. It's "vandal 
proof". 

Sleep good tonight knowing your new super expensive Street Fighter Alpha, 
Tekken 2 or Mortal Kombat ill boards will still be there tomorrow. 

The PCB PROTECTOR was designed to fit all PCB' s and will 
fit into all gaming machines. It makes removal of your main PCB and 
Sound Board virtually impossible without your key. 
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8-Line Boards & Kits 
Plexi, Harness, Buttons 

DBV, Power Supply 

DISCOUNT PRICING! 

* 1-800-966-9873 * 

For Sale 
"Bob's Space Racers" 

10 Unit"Pinball Derby" Arcade Game with 
neon, sells new for $65,000. Make best offer! 

Contact David: (512) 478-0766 

THIS MONTH p 
MO.llTAI. ICOMBAT .l2S c 
MO.llTAI. ICOMBAT II 29S 
MO.llTAI. ICOMBAT .J CALL 
MAGIC SW'O.llD .12s B ST. FIOHTU II 7S 
61'. FIOllTU II Clf. 9S a 
MOON WAI.ICU .l2S 
PITFIOllTU 9S A 
CltNTIPltDlt .l2S 

B JOUST .ISO 

.llOBOTBON .l7S D BTA.llOATlt .ISO 

DJU'ltNDU .l7S ti MS. PACMAN 24S 

C:BP DISTRIBUTING 
TBl.I .Z.19-.ZS6-U38 

~ FAXJ 2.l9-2S6-.l.144 83 

13" Monitors! 
Superb quality! 
Lowest Price! 

Warranty! 

WE EXPORT 
• 

RANDOM 
TECHNOLOGIES 

8133 Remmet Ave. 
Canoga Park, CA 91304 

(818) 883-9701 
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WE HAVE WHAT YOU NEm: 

NOVEMBER SPECIALS 
CAPCOM: Super Heroes 

SEGA: Sega Rally 
MERIT: Mega Touch Ill 
FABTEK: Viper Phase I 

REDEMPTION EQUIPMENT: 
American Sammy, Bromley, 

PINBALL SPECIALS 
CAPCOM: Pinball Magic 

SEGA: Apollo 13 
PREMIER: Waterworld 

WE PROUDLY REPRESENT: 
ROCK-OLA/ANTIQUE APPARATUS 

AMERICAN CHANGER Data East, Coin Concepts, Lazer Tron, 
Bob's Space Racers, Skee Ball, 

Seidel, Meltec, Planet Earth, Smart, 
Taito, Bay-Tek, Sega, l.C.E 

Fabtek .... and others! 

DYNAMO POOL TABLES. CABINETS & AIR HOCKEY 
ARACHNID DARTS 

MERIT DARTS & COUNnRTOPS 
Need a game? ... Call Usl 

RENO GAME SALES, INC. 
Amer.- 1 1 Ex_pr~s 

I V/S4. I 

RePlay Magazine 

4750 Longley Lane, #105 • Reno, Nevada 89502 

Ph: (102) 829-2080 
or tax us at: 102-829-2083 

November 1995 
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.SERA•WORLD 
WE BUY AND SELL P.C. BOARDS! 
TOP DOLLARS 

PAID FOR WORKING 
P.C. BOARDS! 

WE HAUE MANY OF 
THOSE HARD-TO-FIND 

P.C. BOARDS 

WE ARE LOOKING FOR THESE P.C. BOARDS: 
(and many more!l 

Assault, Bubble Bobble, Capcom Bowling, Crazy Cl imber, 
Defender, Haunted Castle, Galaga, Life Force, Ms. Pac, 
Pac-Land, Pole Position, Psycho Soldier, Moon Patrol, 

Rolling Thunder, Splatterhouse, Stargate, 
Sky Kid, Super Qix, Tetris 

CALL!!! 1-800-900-3099 
FAX: 818-725-4720 

21822 Lassen St., Unit H • Chatsworth, CA 91311 

,J1' SKY ROCKET ~~ 
~ AMUSEMENTS ~ : 

presents 

AUCTIONS • AUCTIONS • AUCTIONS 

SAT., NOVEMBER 18, 1995 
Large supply of coin operated amusement equipment 

featuring many late model pinballs and videos 

OPEN 9:30 AM • AUCTION TIME 10:30 AM 
Consignments Welcome! 

4900 FERNLEE, ROYAL OAK, MI 48073 

• 
CALLJOHNBENOFORTERMSAT: 

(810) 435-0200 or Fax: 810-435-8576 
Regular hours Monday-Friday 9:30 AM - 5:30 PM 

Saturday 10 AM - 2 PM 

NOW OFFERING FULL-LINE 

PARTS & SERVICE! 
(Phil De/Grosso, Technician) 

All Type Pool and Juke Box Supplies 

ONE YEAR ADVANCE REPLACEMENT 
PARTS ON ALL POKER GAMES 

WE FINANCE 
Super Cherry Master - Cherry Bonus Ill 

Magical Odds - Magical Tonic -Two-In-One (Poker & Cherry) 
Cal Omega - El Dorado -Treasure Islands 

All Wing and Dyna Boards - Countertop's and Stand Up 
All with JCM & Wells Gardner Monitors 

(Fax) 
918-622-8501 
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DISTRIBUTING 

EXPC>RT SALES DIVISIC>N 

AMERICA'S N0.1 EXPORT DISTRIBUTOR 
THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 

VIDEOS PINBALL 
ATARI = Area 51 Gun 

NAMCO = Cyber Cycle Twin 
NAMCO = Alpine Racer 

SEGA = Indy 500 Twin 
SEGA = Rally Twin 

BALLY = Indianapolis 500 
PREMIER = Waterworld 

SEGA =Apollo 13 
WILLIAMS = Jonny Mnemonic 

REDEMPTION 
BROMLEY = Colorama 

SEGA = Virtua Cop 11 
SEGA = Virtua Striker 
SEGA = Fighting Vipers 

WILLIAMS= Cruisin' USA 
WILLIAMS = Mortal Kombat Ultimate 

l.C.E. =Cyclone 
LAZERTRON =Rollin' for Riches 

SEGA = Sonic the Hedgehog 
SEIDEL = Smokin' Token 

• SE HABLA ESPANOL • 
Call or fax for a complete listing 

DEITH DISTRIBUTING INC. 
MEMBER OF 

AAMA 

ReP/ay Magazine 

84 Mineola Ave. • Roslyn Heights, N.Y. 11577-1248 

Ph: 516-621-1234 
Fax: 516-621-1238 

November 1995 

~ 
Amu..ment•~Opefalllf9~ 
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~J71K;;.;~,;:;;;-:;;,m,~;--M~;;H~uma-::~-1 
~WE ARE THE LARGEST SUPPLIER OF USED JUKEBOX PARTS!~-~~~ 
~ MOST MAKES AND MODELS, 1930's TO THE SO's ~~~~-
. '~ALSO BUY JUKEBO~ PARTS AND MACHINES. ANY MAKE, MODEL, YEAR AND QUANITY!. 

i PHONE 508 544 3800 10:30-4:30 ES_T DURFEE COIN OP 57 S. MAIN ST. ORANGE, MA. 01364 FAX 508 544 825o)l_; 

- - - - - w =w=::w ~--:---=-=-c._:w::=:w::~ 

EPROMS 
DUPLICATED 

1 Day Service 
$6.00 each 

CAPITAL VENDING, INC. 301/419-3189 
13581 VA MANOR RD.• LAUREL MD 20707 

BAY COIN DISTRIBUTORS, INC. 
132-10 Jamaica Ave. •Richmond Hill, New York 11418 

1-800-576-2646 
OFFICE & SALES: (718) 291-5757-8-9 I PARTS & SERVICE: (718) 526-8383 I FAX: 718-739-3805 

Welcome Ex ort Customers ... Se Habla Es aiiol 

USED UPRIGHTS: 
Killer Instinct .................................... $2995 
Virtua Fighter 2 ..... ..... ... ........ ............ 3495 
Primal Rage 25" (ded.) ...................... 1395 
Virtua Fighters I ....................... .. ........ 1995 
Mortal Kombat II ............................... 1195 
Revolution X (3 Pl.) ....... ... .................. 2995 
Terminator II (u/r) ............................. 1395 
Lethal Enforcer (u/r) .......................... 1395 
NBA Jam (u/r) .. .. ................................ 950 
Super Chase H.Q ................... ............ 1295 
Final Lap 3 ........................ ...... ... ....... 1295 

NEW KITS: 
Tekken 2 ........ .... ........................ .. .. ... .. Call 
Marvel Super Heroes .. ........................ Call 
Wrestlemania ... .................................. Call 
Ultimate Mortal Kombat 3 ... .. ..... ....... Call 
Street Fighter: Alpha .......................... Call 
Killer Instinct ............................. ......... 2595 
Tekken II ................ ........ ....... .... .......... Call 
Krazy Bowl .......................................... 695 
Eagle Shot Golf .................................... 695 

PCB'S: 
Killer Instinct ....................................... Call 
Tekken ..................... ... ... .................. $1995 
Great 1000 Mile Rally ........................ .795 
Mortal Kombat I ........... .. ..................... 125 
Mortal Kombat II ................................. 350 
Primal Rage ......... ... ............. ............. . .395 
Dark Stalkers "B" Boards ...................... 200 
Alien Vs. Predator "B" Boards .............. 200 
Dungeons & Dragons "B" Boards ......... 200 
Punisher. ......... ..... .... ..... ....... ... ...... ...... .395 
Run & Gun ... ... .. ................................... 695 
NBA Jam ........... .. ... ... .. ........................ 395 
NBA Jam Tournament Ed ............. .. .. .. 895 
Lethal Enforcer w/Guns ................ .... .. 695 
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MONTHLY SPECIALS: 
Music Blowout! 

• Rock·Ola 4000 .............................. $1,895 
• Rock-Ola 5000 ................................ 2,095 
• Pioneer CN-55 (2-Pl.) .................... 1,695 
• Smart Candy Cranes .................... .1,495 
Brand New 7' Cooper Pool Table ...... 1,495 
-Plywood construction, resin steel rein
forced legs, complete w /sticks & Balls! 

• New 25" Cabinets ............................. 795 
with 25' monitor, Sliding Drawer, 
JAMMA Harness, Power Supply. 

(4-player panel available add S 100) 
•Primal Rage 25" (ded.) .................. 1,395 
• Rescue911 pin ............................... 1,295 
•Lucky & Wild .................................. 2,995 
• Race Drivin' (cockpit) .................... 2,495 
•Ridge Racers 33" single ................. 5,495 
• Complete A.L.G. Kit.. ..................... 2,495 

w / either Drug Wars or Crime Patrol 
Gcxx:l tor any 25' -33' -50' Cabinet 

$100 Pre-pays freight on any 
game in the USA 

(except deluxe videos) 

Spend $10,000 or more & get 
FREE FREIGHT within the USA 

-(excluding Daytona)-

MISCELLANEOUS: 
Full Court Frenzy w /monitor ............. $1,995 
Used New Image Street Game C'top ... 1695 
Used Grayhound Basketball w /DBA ..... 595 

New & Used Pool Tables, Air Hockeys, 
Shuffle Alleys & Megatouch uprights! 

November 1995 

PINBALLS: 
Waterworld .......................................... New! 
Big Hurt ............................................... New! 
Stargate ......................................... Reduced 
Road Show ......................................... $2295 
Corvette ............... ....... .......................... 2395 
Star Trek N.G ............................ ... ......... 2295 
Guns N Roses .. : .... .. ........................... .1995 
Freddy Kruger ...................................... 2195 
Addams Family ................................... 1995 
Tales from the Crypt ............................ 1595 
Indiana Jones .................................... .. 1995 
Jurassic Park ..................... .. ................. 1495 
Last Action Hero ................................... 1295 
Cue Ball Wizard ..................................... 895 
Dr. Who .............................................. 1295 
Rescue 911 .............. .. .......................... 1395 
Fish Tales .............................................. 1295 
Alvin G. World Tour ............................... 795 

SITDOWNS: 
Daytona ....................................... $16,500 
Lucky & Wild .. ........ .. ............ ...... ...... 2995 
Race Drivin' (cockpit) ....................... 2495 
X-Men (6Pl.) ..................................... 1395 
Line of Fire .. ......... ......... .... ....... .. ....... 1995 
Star Blade ......................................... 1995 
Outrunners ... ......... .. .......... ... ............ 7495 
Ridge Racers 33" single .................... 5495 
Moto Frenzy .. ... ... ................ .............. 2495 

CALL FOR OUR SPECIALS 
ON USED 

RECONDITIONED 
KIDDIE RIDES: 

Carousel Horse ............................ $1195 
Corvette Car ................. ................. 1995 
3 Horse Carousel ............................ Call 
Flinstones ....................... ... .............. Call 
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MICRO MAIUJFACTURING MUST BUY 
i r1 c:: c::> r p c::> r <St._ t ~ cl_ PRODUCTS 

TURBO POKER II 
MAGICAL ODDS® 5 card Draw MAGICAL TONI~ 

Turbo I Also Available 

SUPER MAX 
5 Card Draw Poker 

Super Bonus Multiplier 

CHERRY POKER 
8 Line And Poker Game 

All In One! 
MAJOR POKER 

Special Color Odds, 5 Card Draw Poker Special Color Odds, 
Joker Fever, Red Joker Bonus Superb Graphics And Souund Number Fever, Pair Chance 

GAMES ARE AVAILABLE IN 
Kits• 9" and 13" Countertop Units• 19" Upright Cabinets (two styles to choose from)• 19" Sit Down Cabinet• 

13" Mini Cabinet• Casino Style Metal Cabinet 

MICRO MUSTANG 
POOL TABLE 

High Quality * Low Price 

PANTHER 
CD JUKEBOX 
100 Selection Title Pager 

200 Watt Amplifier 

GRIPPIT CRANE 
Available With Advanced 

Lighting And Sound 

UNIVERSAL VIDEO 
GAME CABINETS 

Jamma Style Cabinet 
25" Monitor * Kit Ready 

Come Out Of the Stone Age With Our New Machine That 
Will Never Become Extinct! MAGICAL TOUCH - The PC Based 
Board System, Multi Game Countertop That Is Upgradable 
For Years And Years And Years! 

CURRENT GAMES 
Trivia, Diamond 11 's, Joker Poker, 
Squish, Go-4-21, Hangman, 
Sex Trivia, Solitaire, Poker Scramble, 
and Blackjack. 

OPERATOR FEATURES 
On Screen Bookkeeping 

Diagnostics 
16 Screens Of Advertising 

Individual Game Pricing 
MICRO MANUFACTURING, INC. Custom Game Menu 
535 Old Nashville.Hwy. Lavergne, TN 3 7086 
1-800-277-6136 (615) 793-5510 Fax: (615)793-5512 INTERNET - Http://w3.thegroup.net/~aim/micro.html 



"We Have the Games People Play" 
~~ii~ We EXPORT Please Try Us! 

9"'- a ~e>"'" -' ?;; 
~~~'iiiiilaiig ~i]lora~oii j~ /J 
~ ~~ 

7909 Professional Pl . •Tampa, Florida 33637 --

1-800-393-VEND (8363) 
FAX:813-980-0097 

PINBALLS: 
Corvette ....... . ...... $2495 
Creature Black Lagoon .... 1750 
Demolition Man ........ . . 2095 
Guns & Roses .......... 1595 
Indiana Jones ....... .. . . 2095 
Jurassic Park •••••••• 1095 
Road Show .. .......... 2695 
Star Trek-Next Generation. 2295 
Tee'd Off Golf ..... ...... 1695 
World Cup Soccer ....... 2295 

VIDEO GAMES: 
Daytona USA (twin) ...... CALL 
Killer Instinct .... ... . .. . $3395 
Lethal Enforcers ......... 1495 
Mortal Kombat 3 (ded.) .... 3495 
Mortal Kombat 3 

(in MK II Cabinet) .......... 2795 
Mortal Korn bat 3 (in 25" HS5) .. 2695 
NBA Jam: Tournament Ed .. 1395 
Virtua Fighter 2 .......... 4995 
Virtua Racing (twin) ••• 5995 

REDEMPTION: 
Bouncing Bandit ..... ... $1595 
Cosmo Gang ....... .. .. 1495 
Cyclone ........ . ...... 3895 

Dinoscore ....... ...... $3995 
Hop-a-Tic-Tac-Toe . .. .. .. 2195 
Hungry Hippo ........... 1295 
Mini Skee Ball ...... . .... 1495 
Roll for Gold ...... . ..... 2495 
Rough Rider (Vari-Tech) ... 2095 
3-PI. Tic-Tac-Toe (Skee Ball). 3995 
Skee Ball 1 O' w/Bonus Pockets 

(Like New!) . ... . ... . ... 2295 
Skee Ball 13' ... ....... . 1395 
Spin-to-Win . .......... . CALL 

POOL TABLES 
&DARTS 

Valley 3 1/2 x 7' (ZD 5). $895 
Valley Fold-down Darts 

with Earnie •••••••• 1295 

MISCELLANEOUS 
SOFTWARE 

(Most with Headers) 
Guerrilla War . ... . ..... .... 50 
HI Impact ....... . ........ 50 
Painted Lady ... ......... 150 
Pitfighter ..... . ........... 95 
World Soccer Finals . . ... ... 95 
X-Men B-Boards .......... 695 

CRANES: 
SMART CLASSIC JUMBO DOUBLE & SINGLE PLUSH CRANES - LIKE NEW!! 

(with shelves & extra claw for conversion to watch cranes) 
• Double Crane ................................... $3695 
• Single Crane ..................................... 2195 

Grayhound Deluxe Jumbo Plush Crane (black cabinet) • 1595 

MISCELLANEOUS: 
Rock-Ola Laser 3000 Jukebox ......................... $1200 

(Excellent shape but needs board repair) 
Merit (30-in-1) Countertop Videos (red cabinet) •••••••• 450 
Pro Challenge Putting game - Tournament Edition ••••• 895 
Shoot-to-Win .. . .. . ... .................... ........ .... 995 
Dynamo Deluxe Air Hockey w/overhead scoring ....... . . . .... 2395 
Rowe BC-12 Changer . ..... . . ........... . . ...... ...... 1595 
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FOR SALE: 
LmURE HCHNOlOGIES AIR HOCKEY 
Stainless steel top w/overhead scoring. Excellent 
condition. 1112 years old. $1775,00 or best offer! 

3 SmR VIDEO - <805) 492-5191 

Quartermaster 
Pokers & 8-Lines 

1-800-95 5-9681 

WANTED: 
Atari color XV Games 

Tempest, Quantum, 
Empire Strikes Back, etc. 

Complete games or parts. 
Any condition. Will travel to collect. 

CALL TONY: 
(520) 570-2527 

RePlay•s 
1996 

DIRECTORY 
(December 1995 issue) 
is now in preparation! 

This highly-regarded refer
ence book will once again 
carry updated listings of U.S. 
manufacturers, distributors 
and parts suppliers as well 
as executive yearbook photo 
features. 

AD DEADLINE: 
NOVEMBER 10 (latest!) 

• 
Call Barry Zweben at: 

(818) 347-3820 
or fax 1-818-347-2112 

• 
Be there in this 

12-month annual! 
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.. JS .el"ViR!!I ···. t:he \ND·P·ld!s 
. c;Qi.-,,~g &J billidrds heeds 

fmr over . SIP years 
As representatives of all major manufacturers, we can accommodate 

all your needs for coin-op amusement equipment (new and used), spare 
parts, vending equipment, billiard supplies, and a full line of redemption 
products. We maintain over 30,000 square feet of used equipment and 
offer reconditioning that is unparalleled in the industry. 

Call or fax Carlos Molina, Lou Rudolph, George Montalvo, or .Javier de la Uz 

NEW· ALPINE SKI, CYBER CYCLE, TEKKEN II, RAVE RACER, 
INDY 500; VIRTUA FIGHTER II 

USEC· KILLER INSTINCT - VIDEO, OUTRUNNER, 
DAYTONA, TEKKEN II - VIDEO, ROWECD 100 B 



BRAND NEW HYDRAUUC 
KIDDIE RIDES 

$3,695 
$1000 LOWER THAN MOST 

HYDRAULIC RIDES ON THE MARKET! 

Helicopter 

Space 
Shuttle 

Airplane 

NEW KIDDIE WDES FOR SALE AS 
LOW AS $1,600 EACH 

Se Habla Espanol • Financing available to qualified customers! 

ASTRO DISTRIBUTING 
800·797·7066 • 3091786·7066 •Fax: 309·786·7067 

ask for John Nelson 

FOR SALE 
REMANUFACTURED 

CHANGERS 

$1-$5 ACCEPTANCE 
BULK LOAD 

90 DAY WARRANTY 

• ROWE • NATIONAL 

~ 
Change 
Jron1cs 

w 
1-800-254-2125 

Fax:616-452-3319 
3400 Jefferson Ave. S.E. • Grand Rapids, Ml 49548 

R~Fl),O~~ 

COIN TECH 
::---·:a • .. ..... l!!l . : ....... . .......... 

....... l!!l .......... ............ '" 

Computer Software For Your Shop For Windows 

The coin-op technician's best friend! If you've ever needed to look up a part number for a 
replacement component, this program is for you. If you've ever needed to know the value of a 
resistor or capacitor, this program is for you. If you have ever remembered seeing a technical 
article on EXACTLY the problem you're working 
on but can't remember where you saw it, THIS 
PROGRAM IS FOR YOU! 

The COi N TECH program also contains a search
able database of amusement industry manufac
turers and suppliers, informative technical ar
ticles, a picture tube cross reference and a repair 
log that is preloaded with dozens of common 
fixes. You can even print out monitor trouble
shooting flo'NCharts or lists of monitor replace
ment capacitors at the press of a button. 

· Introductory Offer $99.00 
ADD $6.00 S&H 

Requires IBM or compatible - 386 or better 
4 megs RAM - SVGA (800X600) 

Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 619.693.6131 FAX.619.693.6132 
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COMPLErE -VICIEO -
Aliet1 vs Predator 
Cri111e Patrol 50" 
Cri111e Patrol II 50" 
tlu11geo11s &- tlrago11s 
Ki11g of tlrago11 
Kllights of the ltou11d 
Laser~ost 
Lethal E11forcer 
Lethal E11forcer 1.. 
Mad tlog 1150" 
NMJa111 
ltace tlrM11' 
ltevohrtio11 X 
ltu11 N Qu11 
Steel Qu1111er 
Steel Qu1111er 1.. 
r ent1i11ator 1.. 
U11derfire 
Virtua Fighters 
WG¥ 

zozo Super faseball 11.5 
3Coo11Uoot 11.5 
Aerofighters Z 1175 
Art of Fighti11g 115 
Art of Fighting Z l50 
&urning Fight 11.5 
Fatal Fury 149 
Fatal Fury Z 175 
Fatal Fury Special 1100 
Fighters History 

~lllite 1100 

Ve111oliti!lll Man 11,995 
Freddy -Nightlllare 

on El111 Street 11,795 
GullS and ~oses 11,795 
Judge Vred 11,Z95 
Maverick 11,895 
Popeye 11,195 
Road Sh<w 1z_+95 

11:4·95 dedicated 
15,995 dedicated 
15,995 dedicated 
11,495 dedicated 

1595 1..5" 
1595 1..5" 

11,1..95 dedicated 
11,195 dedicated 

11..,1..95 dedicated 
15,995 dedicated 

1g95 1..5" 
11,895 I player sitdow11 
11,695 1.. player 
I 1,795 dedicated Zillollilors 

1795 dedicated 
1995 

11,195 dedicated 
11,595 dedicated 
11,895 dedicated 

1995 I player sitdow11 

Kmg of Momters 
NAM1975 
NilljaCott!bat 
Sa111urai SlwiOONll 
Smi;JJlal 
Spill Master 
Super Sidekicks z 
World Heroes 
Wor1dHeroesZ 
World Heros Z Jet 

SM®"' 
Star Me 
Star Trek 

11.5 
11.5 
11.5 
150 
11.5 

1100 
1100 
11.5 
150 

111.5 

Next Generation IZ,195 
f ales fro111 the Crypt 11,895 
World Cup IZJ.95 
WWF~al~u111ble 11,+95 

A111eri tlarts 
ATAXX 
Ave11gers 
Jotto111 of the 9th 
Jreak Thru 
Captai11 Co111111a11do 
Cha111pio11shi p Sprillt 
Clash !toad 
Co111111a11do 
Cyberball 
tla11gar 
tlevastator 
Escape 
Express ltaiders 
F-1 tlrea111 
Fire Trap 
Fro11t Li11e 
Ha11g011 
Hatrick Hero 
Heavy Jarrel 
Kicker 
Kid Niki 
Mega force 
Mai11 Evet1t 
Ma11ia Challe11ge 
MatMa11ia 
Megazo11e 
Mortal Ko111bat I 
Night Slashers 
Ni11Ja Kids 

110 Nu11 Chucku11 150 
150 Quarterback 11..5 
199 Quiz N tlrago11s 1150 
199 ltaiders 5 150 
150 lta111page its 
150 lta111part 150 
150 ltelief P"rtcher 195 
11..5 lti111 ltocki11 Jasketball 1150 
11..5 !tough lta11ger 150 
150 lti11g ltage 199 
150 Shadow Force 199 
150 Silellt tlrago11 199 
150 Skill tlozer 11..5 
150 Sla111 Masters 1100 
150 Slap Happy 150 
11..5 Street Football its 
11..5 Super Jasketball 150 
150 Super Mario Jrothers 150 
150 Super Off !toad 150 
11..5 r ea111 Quarterback 150 
150 Tiger Heli 150 
150 Top Qu1111er 150 
150 Track &Field 150 
150 Victory !toad 150 
150 Warriors of Fate 1150 
150 World Soccer 150 
150 Wres1lefest 150 
199 WWF Superstars 195 
199 Xet1ophobe 11..5 
150 Year Ku11g Fu •1..5 

Edible T ech11ologies Auto111ated Pizza Factory 
Jr. Jasketball 

119,995 
1795 

11..,695 
13,895 
11,695 

Si111ple Si111011 
Turbo Pusher 
UJQJ 

All gatttes are arcade pieces on location throughollt the USA! 
lttternet E-Mail Address: 50eoinop@aloha.eottt 
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Selling Due ta Illness 
All machines on location! 
REDEMPTION EQUIPMENT: 

(2) Cyclones - (2) Screamin' Slopes - (1) Coin Circus 
(1) Golden Goose - (1) Roll for Gold 

(1) Wheel 'N Dealin' - (1) High Tension 
Above machines about 5 months old or less -

All in excellent like new condition!! 

VIDEO MACHINES: 
33" Mortal Kombat Ill - 33" Tekken 

33" Killer Instinct - 25" Mortal Kombat Ill 
25" Tekken - 25" St Fighter: Movie - 25" X-Men 

(12) Super Video Sports Machines -
(pool, bowling, Ii darts ... can use in sports bars for leagues, 

tournaments Ii promotions - money makers!!) 
All about 4 months old - and in A-1 condition! 
Plus many older videos in very good working condition. 

Sell all or part Call for fax sheet. Machines are priced to sell. 

CALL & SAVE: ('102) 361-6919 

N~M 
MU~IUBOXE~ 

•Solid Gold 
• Performer Grand 
• Firebird II 
•Performer 

Wall 
•Silver Sky 
•Galaxy 

M08T MODEI.M 
IN8TOUK! 
• Sales • Service • Parts 
•Technical Support 

UOLIJMBLl TEl\TDING 
~EBYIUE 

• ·~00•282•2.f9.f 
or 901/t9~•8988 ask for Ed 

GREATER SOUTHERN 
2164 Marietta Blvd. •Atlanta, GA 30318 

(800) 628-3040 Fax: (404) 355-8149 
VIDEOS 25" CABINETS Ridge Racer II ....... ... .... 2599 SITDOWN VIDEOS Magic Mr. X ............... 2799 

Space Gun . . .. . 2299 
Steel Gunner. . .... 699 
TMNT ......... .. . . .. .. . .. . 699 
Simpsons . . .... ... .... ..... 699 
Time Killers ..... . ........... 699 
Title Fight . . ... 2699 
Turbo Outrun ... . .. . ....... 1099 
Twin Eagle II . . .... 699 
Under Fire .... . . . .. ....... 2299 
Vendetta... . .... 699 
Virtua Cop 33" ... . . . ........ Call 
Virtua Fighter .... . . .. . . .... 1999 
Virtua Fighter II ... ...... .... 5199 
Virtua Racing .............. 3399 
World Rally . . . ... ........... 699 
Wrestlemania .. ............. Call 

Alien 3 ............... . .. $2399 
Al ien Vs. Predator . . ......... 1499 
Arabian Fight . ... . .... .... .. 699 
Blood Storm .......... .. .... 699 
Bounty Hunter 33" ..... ... .. 2499 
Captain America ............. 699 
Chase H.O.. . . . . . . . . . 799 
Crime Patrol 33" . . . . . . 2499 
Daioh . . . . . . . . . .. 699 
Darkstalkers . . . . . . . . . 1099 
Dragons Lair 2 . . . . . . . 699 
Drug Wars 33" ....... 2499 
Eagle Shot Golf. ............. 699 
Great Rally . . 699 
Great Sluggers . . . . . . . . . .... 699 

Cybersled (s/d) . ... . . ...... $3299 
Daytona Twin (d/I) .......... 13,999 
Final Lap 3 . .... . .......... 3999 
GP Rider (r/o) ... .......... . 1999 
Grand Prix (d/I) ..... 2999 
Hard Drivin' (s/d). . . . .. 1599 
Lucky & Wild (s/d) . . . 2999 
Ridge Racer (d/I) . . . . . . . ... 2850 
Road Riot (s/d) . . . . . . . 1999 
Stadium Cross (r/o) ..... ..... 4999 
Starblade (c/p) . ..... ....... 1799 
Steel Talons (c/p) ...... . ..... 2450 
Stunn Runner (s/d) ..... 599 
Suzukas II 8 Hour (r/o) ........ 7500 
Virtua Racing (s/d) ....... .. .. 6499 

Mini Humpty Dumpty .... . .... 2999 
Mini Skee Ball ......... . .... 1599 
Skee Ball ................. 1999 
Skee Ball Lightning .......... 2999 
Super Shot Basketball ........ 3199 
Toss 'Em (Smart) ............ 1599 

CONVERSION KITS 
Krazy Bowl . . . . . ...... $499 
Ninja Warriors . . .... 799 
Ninja Warriors B .... 599 
Street Fighter: Alpha . ..... ... 1699 

PINBALLS 
Black Rose ............ . .. $1499 
Black Lagoon ..... . .. ...... 1699 
Demolition Man ............. 1999 

WrestleFest .. . .. . .. ........ 699 
X-Men Children of Atom . . .... 1999 

KIDDIE RIDES 
Batmobile ................ $2699 

Killer Instinct. .............. 3299 
Knights of the Round .... ... ... 699 
Knuckleheads . . ............. 699 
Lethal Enforcer .............. 999 
Mortal Kombat .... . .. . . ... . . 699 

NOVELTY 
Awesom Toss 'Em. . . . . . . . . $3499 
Candy Crane .. . .. . .. . ...... 1699 
Chuckles Jr. Shot . . . ... 2299 
Circus Hi-Rise ...... .. . . .... 2599 

Dr. Who .................. 1199 
Dracula . . . . . . .. . . . . . . . . . 1299 
Hook .......... " ........ 1099 
Judge Dredd ............... 1699 
Lethal Weapon 3 ......... 1099 

Mortal Kombat 2 .. . . . .. . ..... 999 Turbo Porsche. . . . . . . . . .. 2699 Clay Shoot . . . . . . . 1099 Star Trek .............. 11 99 

AIR HOCKEY 
Mortal Kombat 3 . . ... .. ... .. 2899 
NBA Jam .................. 899 

Cracky Crab . . . . .... 2999 
Cyclone .. ..... . . . .... . ... 3699 

The Machine .... . ... . .. 1099 
Twilight Zone .... . ...... 1699 

Race Drivin' . . . ............ 1499 Air Hockey Deluxe w/overhead. $1999 Golly Ghost. . . . ........... 1599 White Water ..... . ...... 17 49 
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Us Amusement 
Auction~ 

The Nation's Leading Auctioneers Of: 
Video Games • Pinball Machines 

Juke Boxes • Kiddie Rides • Darts 
Pool Tables • Redemption Games 

-1995-
4 11 18 25 

November 
Columbus, OH Kansas City, KA Indianapolis, IN Des Moines, IA 

Lausche Building Wyondon Cowuy Fairgrounds Our Land Pavilion Iowa Slate Fairgrounds 
Ohio Slate Fairgrounds 1405 North 98th Srreet Indiana Slate Fairgrounds Universtiy and E.ast 30th Srreet 
17th Avenue at 1-71, Exit 111 For infonnation call Tum Rhoades 1202 E.ast 38th Street For infonnation call Tum Rhoades 
Cellular, 614-271-7626 515-774-8424 Cellular, 3 17-432-7626 515-774-8424 
Reorder Tune Dial, 502-551-1866 Reorder Tune Dial, 502-551- 1866 

2 2 9 

December 
Clementon, NJ Cedar Rapids, IA Columbus, OH 

Lausche Building For infonnation call Tum Rhoades Our Land Pavilion 
Ohio Slate Fakgrounds 515-774-8424 Indiana Slate Fairgrounds 
17thAvenueatl-71, Exit 111 1202 E.ast 38th Slreet 
Cellular, 614-271-7626 Cellular, 317-432-7626 
Reorder Tune Dial, 502-551-1866 Reorder Tune Dial, 502-551 -1866 

-1996-
January 27 

Indianapolis, In 

All Auctions 
Begin At 

10:00 a.m. 

15 thru 17 24 February LEISURExpo Tampa, FL 
Orlando, FL 

2 16 23 March Columbus, OH Indianapolis, IN Des Moines, IA 
30 

Clementon, NJ 

13 20 April Columbus, OH Tampa, FL 
27 

Indianapolis, IN 

11 18 May Clementon, NJ Columbus, OH 

3 June Indianapolis, IN 

Auction Information 
• All auctions begin at 10 am local time. 
• To consign games for sale: bring to 

the Auction site on the Friday before 
the auction between 9 am and 9 pm. 

• Inspection: day of sale 9-1 O am. 
• Removal of all equipment by 

midnight day of sale. 

• Please, no cigarette machines or candy 
machines older than two years. 

• Phone numbers listed for 
auctions are for Friday and 
Saturday only. 

• Contact Ric Stephen 812-333-9939 
for special hotel rates. 

Terms & Conditions 
Acceptable Payment - cash, cashiers Check, Travelers Check, Personal or Company Check 
with Irrevocable Bank Letter of Guarantee, Visa, MasterCard or Discover. 
4% Buyers Premium 
4% Discount for payments in Cash, Cashiers Check, Travelers Check, Personal or 
Compa'V' Check with Irrevocable Bank Letter ef Guarantee. 
Applicable state and local sales taxes must be collected unless you provide a current copy 
of your Sales & Use Tax Permit. . 

For further information contact: 
Auelioneer: Bill Hughes, P.O. Box 4819 Louisville, KY 40204 - Phone: 502-451-1263 

Licensed by Div. of Licensing, Ohio Dept. of Commerce and bonded in favor 

of State of Ohio, OH/IA4065, OH/AC2208; in Florida, FL/AU882, 

in Kentucky, KY/P1597; in Indiana, IN AU08700280; 

in california, A-2586; and in Texas, TXlOl 71. 

Sales Manager: Jeff Schwartz 
502-456-1600 

24 hr. Fax: 502-897-7771 

Advertising Manager: Ric Stephen 

812-333-9939 



LO~T OIJB LE.£.~E 
COMPLETE M.lU, GAME BOOM 

FOB8.i.LE 
OTER ~O PIEUE8 

89 REDEMPTION PIEUE~ 
(incL Wheel 'em In,(9) Book 'N Bowlti, W~ &t l.edge8, 

Big Mouth, Bal.o, BusketOOll, (6) 8koo BuI1, etf.) 

OTIB~TIDDM 
(incL Crl.OOn', Wier ImUnct, M.Y. 3, 8teel Talons, 

2 Finallap 3 • dualsttdowm) 

2! 1JMl'EIU!jil S'' UABWHr8 W/ G..lltlDI 

PIN.RlLL • .KIDDm BID~ 
A.Ill HOCUEJ: •MORE!! 

(incL (9) Changers, Redemption inventol'f, 
_.Tokens, Tools, Coin Counters, etf.) 

C!LLFORCllMPLHmim 
MlJWf BE MO"VED BI DID lst 

MTIREP!Clil.GEtm,cMMtormmoFFER 

l ·~00•991 •9,,66 

GAME DOC 33 .. MONITOR CABINETS 
THIS MONTH - only $995 1 yr. warranty! 

Bomb Jack fj-1-Bd./Marq.).. . .................. $75 New Zealand Story (H-1-Board) ............................ $95 
Champion Baseball (H-2-Bd./Marq.) .................. .... .40 Peek-a-Boo (H-2-Kit) .......................................... .495 
Champion Wrestler (H-2-Bd./Marq.) ...................... .45 Search & Rescue 0/-2-Bd./Marq.) .... ...................... .45 
Commando fj-1-Bd./Marq.) ................................... 25 
Dark Stalkers (H-2-Kit) ......................................... 545 
DJ Boy (H-2-Bd./Marq.) ......... . . ......... ......... 90 
Double Dragons (H-2-Bd./Marq.) ........................... .40 
Dungeons & Dragons (H-4-Kit) ............................. 595 
Empire City (H-1-Bd./Marq.) ................................... 50 
Fighters History (H-2-Bd./Marq.) ............................. 95 
Fire Trap fj-1-Bd./Marq.) ...................................... .45 
Ghost Busters (H-2/3-Bd./Marq.) ..... ...................... .40 
Gold Medalist (H-2/4-Bd./Marq.) ............................ 75 
Gyrus fj-1-Bd./Marq.) .......................................... .45 
High Impact (H-214-Bd./Marq.) ............. .................. 65 
lkari Warrior fj-2-Bd./Marq.) .................................. 35 

Sky Shark fj-1-Bd./Marq.) ..................................... 95 
Smash TV (H-2-Bd./Marq.) ............................... .. .... 95 
Street Fighter (H-2-Bd./Marq.) ................................ 50 
Street Fighter II (H-2-Bd./Marq.) ............................. 50 
Street Fighter II: C.E. (H-2-Bd./Marq.) ..................... 70 
Super Street Fighter II (H-2-Bd./Marq.) .................. 245 
Striker 1945 0/-2-Kit) ........................................ 1350 
TMNT (H-4-Bd./Marq.) ......................................... 60 
Ten Yard Fight (H-2-Bd./Marq.) ............................. .35 
Tiger Heli fj-1-Bd./Marq.) ...................................... 50 
Trojan (H-1-Bd./Marq.) .......................................... 25 
World Series (H-2-Bd./Marq.) ........................ ...... .45 
Xevious fj-1-Bd./Marq.) ............ 50 

Martial Champion (H-2-Bd./Marq.) ........................ 160 
Mortal Kombat II ((H-2-Bd./Marq.) ......................... 395 NEO-GEO CARTS. 
Mr. Do! 0/-1-Bd./Marq.) ................ .. ....... 60 3 Count Bout (H-2-Cartridge) ............................... $25 
Mr. Do!'s Castle fj-1-Bd./Marq.) ......................... .45 Art of Fighting II (H-2-Cartridge) ................ .............. 50 
Mutant Fighter (H-2-Bd./Marq.) ............ ....... ....... 75 Baseball Stars 2 (H-2-Cartridge) ............................. 75 
NBA Jam (H-4-Kit) ............................................... 395 Bust-A-Move (H-2-Cartridge) ............................... 245 

Fatal Fury II (H-2-Cartridge) .... .. ............................ $25 
Fatal Fury Special (H-2-Cartridge) ........... ................ 60 
King of Fighters '94 (H-2-Cartridge) ...................... 195 
Samurai Shodown (H-2-Cartridge) .......................... 40 
Samurai Shodown II (H-2-Cartridge) ...................... 155 
World Heroes (H-2-Cartridge) ..... . ............. 10 
World Heroes 2 (H-2-Cartridge) .............................. 20 

CABINEJS - 2T ' 331 
the ULTIMATE 

VIDEO GAME AURM 
Call for Info! 

CONVERSION SUPPLIES 
Atari Control Panels .................... $40 
Williams Control Panels ............... .40 
Dynamo Control Panels ............... .45 
Jamma Hamess ............................. 11 
Gloss Black Spray Paint ............ 1.95 

(818) 504-0440 • (800) 766-3166 • Fax: (818) 504-1153 
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ELECT G 
PARTS &ACCESSORIES 
l 9"Wells-Gardner Monitor ...... $209. 9 5 
l 3"Wells-Gardner Monitor ...... . 194.95 
19"Sharp Monitor. .. ........... 194.95 
13"Sharp Monitor. ............. 169.95 
19"Plex ....................... 29.95 
13"Plex ................. ..... . 29.95 
15 AMP Power Supply . . ... ...... . 29.95 
12AMP Power Supply ... .. . . . ... . 29.95 
6 Volt Meters ..... ....... ... ..... 5.95 
12 Volt Meters .. .... . .. ....... ... 5.95 
110 Volt Meters . ..... . ..... ..... . 5.95 
Resetable Meters . . . ........ . ... . 34.95 
JCM DBA w/o stacker ........... 324.95 LOGIC BOARDS 
JCM w/stacker ................. 399.95 
Mars VFM 4 or 5 w/o stacker .. ... 394.95 -i;;...._... 
Mars GL5 w/o stacker .... . ...... 414.95 
Mars GL 5 w/stacker ............ 490.95 
HSV300 . . .... ..... ..... .. ... 189.95 
6 Button Harness ........ ........ 32.95 
9-10 Button Harness ....... . ..... 36.95 
Omega Harness ....... . ... .... .. 34.95 

Cherry Master ...... ... . . . . . . . $124.95 
Cherry Bonus 3 .... ............ 174.95 
Super Cherry Master .. .... .. .... 424.95 
Magical Odds .... . . ..... . ... ... 774.95 
Dynasty . . ..... ... . ... . . .. .... 704.95 
Cherry Angel ...... ............ 194.95 
Super 2-1 ........ .. .. ... ... .. . 240.95 
Foxtronic ......... ............ 424.95 

... and many more items! ... and much more in inventory! 

GAMES 
Cherry Bonus 3 ............. .. $875.95 
Eldorado . .. .... ..... . ..... .. . 809.95 
Magical Odds ...... ...... .. .. . . 935.95 
Turbo II ....... . ... ..... .... 1,200.95 
Dynasty ...... ..... . . . . . .... 1,400.95 
... and many more to choose from! 

WOOD CABINETS 
l 3"0mega w/o stainless panel . . . . $169.95 
13"0mega w/stainless panel . .... . 234.95 
13"SlantTop ..... .. . . . .. . ..... 169.95 
19"FlatTop ..... . .. .. .. .. . .... 169.95 
19"SlantTop .. ... ....... . . . ... 169.95 
l 9"Secure Cabinet w/slide drawer 

& front panel .. . ... ......... . 268.95 
13"or 19"Sitdown .... ... . . . .... 169.95 
Countertop .... ... ...... . . . .. . 189.95 
Pedestals (VLD ........ ... ...... 89.95 

S.E.D. INC. 
6099 Ponders Ct., Greenville, SC 29615 

(803) 234-4901 1-800-362-1187 FAX: 803-458-7688 
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i1111•111•l 
. "i~llfill~iliv 
[~~1~l~lll•~~~~if; 
available. Our inve11tory chaIJ.ges dailY, Please ask about 
Qur mctiling list .... ······ ··· .·. 

SPECIALS: 
Tekken II .... . . . ....... Call 
R-Shark Kit. ........ .... Call 
1000 Mile Rally II . . . . .. . Call 
Capcom's X-Men .... .... Call 
Mortal Kombat II ..... ... Call 
Mortal Kombat III ....... Call 
Neck & Neck ... . ... . . Special 
Mortal Kombat ....... ... $95 
NBA Jam: Tourn ..... ..... 695 
Air Hockey (update) ...... 695 
Galaxy Force (dlx.) ..... . . 995 

1000 Mile Rally ....... Special 
Mad Donna . ......... ... Call 
Marvel Super Heroes .... . Call 
Golden Tee 3-D .... . . .. . . Call 
Krazy Bowl ........... . $525 
Suzuka Tower ... . ...... Call 
Cosmo Gang - Redemption 1295 
Viper Phase I ........... Call 
Cisco Heat - Dual (s/d) ... 2500 
Final Lap II - Dual (s/d) .. 3295 
Virtua Racing - Dual (s/d). 5900 

ATTENTION ALL ROUTE 
AND ARCADE OWNERS 

INSTANT CREDIT 
FOR NEW 

Jukeboxes - Pool Tables 
Darts - Cranes 

Pinballs - Video Games 
Redemption 

8-Line - Pokers 

2-3-4 YEAR LEASES TO OWN 
Available to anyone in all SO states W.A.C 

Mid-City Distributing Co. 
317 North 16th Street• Omaha, NE 68102 

402/341-5300 or 800-341-5366 
fax: 402-345-2653 

MIDDLE 
101111ossoo (iaHto~e'~~~ 37160 

1-800-848-0236 
Lo\N Overhead, 

Lo\N Prices, 
Satisfaction Guaranteed! 

NEW B·LINES STARTING AT $995 DELlllERED 

Large SELECTION OF NEW & USED GAMES! 

~deos 
Poo/J861es 

In house tech Donald Powell for all repairs! 
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M & P AMUSEMENT 
658 West Market St. • York, PA 1 7 404 

(717) 848-1846 •FAX: 717-854-6801 
ASK for PHIL or TERRY or MIKE• E-MAIL: tlong@yrkpa.kias.com 

NOW ACCEPTING VISA & MASTERCARD 
$100 PRE-PAYS FREIGHT ON ANY GAME IN CONTINENTAL USA 

CONTAINER SPECIAL: FILL A CONTAINER FROM THE CONTAINER SPECIAL SECTION. FREE 
FREIGHT TO ANY PLACE IN THE WORLD. CALL OR FAX FOR DETAILS! 

720° ............................................................... $395 Narc ............................................................... $395 No Fear......... .. ..... $2995 
Afterburner (u/r)....... .. ....... 395 Operation Thunderbolt ........... .. ......... 895 Phantom of the Opera. .. ....... 1095 
Assault ............................................................ 395 Operation Wolf ................................................. 395 Pool Sharks ....... .. ..................................... 695 
Ataxx ................................................................ 395 Out Run.................. .. ........................ 895 Road Show .............................. ... .................. 2195 
Bad Dudes ....................................................... 395 Pole Position ..................................................... 395 Simpsons......... . .................................... 795 
Big Run ............................................................ 995 Revolution X Gun ..... ........................... ..2495 Space Station . . . . . . . ............................... 795 
Blasteroids ................ . ........................ 395 Rim Rockin' B-Ball ......... .. ....................... 395 Star Wars ....................................................... 1295 
Carrier Air Wing ................................................. 395 
Chase H.Q.. ................. .. ... 995 

Roadblaster ........................ .. .. ................... ....... 395 
Street Fighter .. ...... ......... .. .......... 395 

Super Mario . .. ....................................... 895 
Terminator ............................................... 1500 

Cyberball........ . .. .. .. . ............................... 395 Street Fighter II ................................................ 395 TMNT ...... . ............................................. 795 
Double Dragon .. .. .. .. .. .. .. .. .. . .. ............... 395 Toobin' ............................................................ .. 395 Whirlwind.... .. ........................................... 895 
Dragon Spirit............... .. ........................... 395 WrestleFest 25" ................................................ 695 
Final Fight ......................................................... 395 
Golden Axe ...................................................... 395 PINBALLS KIDDIE RIDES 
Hang On ................................. ........................ 595 
lkari Warrior................ .... .. .. .. ............ 395 

Back to the Future .. .. .. .. .. . .. ........... $895 
Elvira .............................................................. 1150 

Horse Ride ............................. ..................... $1695 
Jeep Ride....... .. .. .. .. .. .. .. .. . .. ............... 1695 

Magic Sword ................................................... 395 
Mech Attack.... .................. .. ............. 895 

Hook .............................................................. 1250 
Lethal Weapon ................................................ 1095 

Motorcycle Ride . . . . . . . . . . . . .. .. .. .. .. .. .. .. .. . .. ........ 1695 
Veteran Van Ride ........................... ................. 1695 

PINBALLS: 
Addams Family .................... ............................... $1995 
Back to the Future ................................................. 895 
Big Gun .................................................................. 695 
Black Knight 2000 ................................................ 795 
Bride of Pinbot.......... .. ................................ 995 
Cyclone............................... . ........................ 795 
Demolition Man .................................................... 1995 
Dracula .. ...... .. .. .. .. .. .. .. ......... 1395 
Earthshaker .......................................... 895 
Elvira..................................... .. .... 1150 
Fish Tales. .. ............ ..... ....... .. ... 1250 
Flintstones.. .. .......... ..... ....... .. ...... 1995 
Getaway ................................. 1250 
Hook ................................................................... 1150 
Joker z ............. .. .................................. 695 

SITDOWN GAMES: 
B.O.T.S.S. (s/d) ............................ .. ......... ........... $1095 
Cisco Heat.. ......................................................... 3495 
Double Axle (s/d) .................................................. 3995 
Final Lap I ........................................................... 2950 
G-Loc .................................................................... 2995 
GP Riders ............................................................ 2995 
Hard Drivin' CP .................................................... 2495 
Hard Drivin' (w/seat) ........................... .................. 1750 
Hard Drivin' .. .. .. .. . .. .. .................. .... .. .. .... .. ... 2195 
Lucky & Wild ....... .................................. .. ... 1095 
Race Drivin' CP ... .. ............ 2750 
Race Drivin' (w/seat) ............................................ 1995 
Race Drivin' .......................................... ............... 2495 
Ridge Racer........ . .. .. .. .. .. .. .. .. .. .. ..... .. ..... 7500 
Ridge Racer (s/d) ................................................. 7750 

Mortal Kombat I ................................................... $645 
Mortal Kombat II . .. .. .. .. ............ .. ..................... 1095 
NBA Jam ............. ...... .. ............. 995 
NBA Jam: Tourn. .............................. .. ... 1095 
Off Road ............. .. ...... 595 
Pit Fighter...... .. .............................. 645 
Race Drivin (c/p) ................................................... 1750 
Revolution X .............................. ............................ 2495 
Simpsons ................ .. ....................... 645 
Smash lV .. .. .. .. .. .. ...... .. .............................. 645 
Street Fighter II: Turbo............. .. ................ 645 
Techbowl 2 lV Game .................. 645 
Terminator Gun...... .. .............. 1500 
Time Killers .................................. 645 
TMNT...... . ................................. .. ..... 645 

REDEMPTION EQUIPMENT 
Jurassic Park. .. ........................................ 1450 
Lethal Weapon........... .. ............................... 995 
No Fear .. .. .. .. .. .. .. .. .. .. ... 2995 
Party Zone.......................... .. ...... 1295 
Phantom of the Opera .. .. .. .. . .. ........ 1 095 
Pool Sharks .. .. . . ........................................... 695 
The Shadow .......................................................... 2550 
Shaq Attaq .. .. .......................... ........... .. .... 2195 
Simpsons ................................................................ 795 
Slug Fest ............................................................... 1095 
Space Station .......................................... 795 
Stargate .. .. .. .. .. ....... .. .. .. .. .. .. .. .. .. .. ...... 2195 
Star Trek (Data East) ..... 1150 
Star Trek (N.G.) ................... ............................... .2295 
Star Wars ............................................................ 1250 
Street Fighter II .................................................... 1250 
Super Mario Bros. .. .................................. 895 
Terminator................ .. ............ 1500 
Theater of Magic............. .. ....... 2995 
TMNT............. .. ................................... 895 
Twilight Zone ........................................ 1450 
Whirlwind ........... 895 
World Cup Soccer......... .. ...... 2295 

Ridge Racer (twin). ................................ .. .... 8995 
Ridge Racer (twin) .................... 11 ,750 
Star Blade (s/d) . ................................... .. .... 3995 
Steel Talons. .. ......................................... 2495 
Super Hang-On... ............................ .. ..... 1095 
Super Hang-On ... ............................ .. ..... 1495 
Super Monaco GP ................................................ 2995 
T-Mek (s/d) .......................................................... 5995 
Thunderblade (s/d) ............................................... 1295 
Thunderblade ........................................................ 1095 
Turbo Outrun ....................................................... .. 2995 
Virtua Racing (2-PI.) ............................................. 6500 
Virtua Racing (4-Player - w/tower) ........................ 14,000 

SPECIALS: 
Big Mouth....... . ..... $2500 
Bingo Pop SMS New! ........... 3295 
Bozo Basketball .. .. ........................................ 1995 
Circus Parade.. .... .. .. .. .. .... ...... .. ..... 7995 
Cosmo Gang....... .. ... 1595 
Crane SMS Single .. .. .. .. .. .. .. ............. ...... .. ........ 795 
Full Court Frenzy w/TV .. .. ...... 1995 
Hungry, Hungry Hippos. .. ...................... 1595 
Ken & Barbie Water .............................................. 4495 
Knock Down (like new) ............... .. .. ...... 1995 
Merlin's Magic ............................ .. ...... 11995 
Pop-A-Ball........... .. ....................................... 2250 
Push & Pog .................. 3595/2500 
Rock 'N Bowl .. ............ ..... . .. ................ 2495 
Roosta Shoota ......................... 2500 
Shot Clock 21 ... .. ............................... 3395 
Skee Ball 1 O' ........................................................ 1795 
Skee Ball 13' Model H............ .. ........................ 1295 
Slug Fest .................................................. 1095 
SMS Poker Roll . .. .................................. 795 
Spin Out......... .. .................................... 995 
Spin-To-Win... .. ....................................... 3295 

VIDEOS IN 25" CAB. OED. 
Captain America ........ .. .. .. .. .. . .. .. .. .. .. .. .. . .. .... $645 
Captain Commando ............................................... 645 
Carrier Air Wing .................................................... 645 
East Coast Kit Cab. .. .......... 695 
G.I. Joe..... .. ......................... 645 
Hard Drivin' (u/r) ......................... .. ......... 1595 
High Impact.. ................... 645 
HS-5 Kit Cab .......................................................... 695 

KITS: Super Bank-It ....................................................... 2500 
Super Shifter (4-PI.) ..... .. .. .. . .. ............. 3995 

Lethal Enforcers Gun ............................................. 1295 
Mad Dog 27" Monitor ............................................ 2295 

NBA Tournament.............. .. ..................... ............ $395 Meres ................................ .. ........................ 645 UB QB...... . ....................... 1395 
Street Fighter: Alpha B-Kit ........ .. ...................... 795 Moonwalker........ ......... .. .......... .. .................... 645 Wacky Gator ................................................ ....... 3250 
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JUKEBOXES 
ROCK-OLA TRILOGY CD ... $1995 

ROCK-OLA GALA CD ... 2495 
ROWE CD-51A ... 2995 

NSM SILVER SKY CD ... 3295 
NSM GALAXY - VINYL •.• 900 

ROCK-OLA 488 - VINYL ... 595 

4 Player VIRTUA RACING with tower 
$15,500 

3 SKEEBALLS - MODEL E 
BUY 1 or ALL 3 ... $495.00 each 

ARACHNID SUPER SIX PLUS TW0 ... $775.00 

TIME TRAVELER - HOLOGRAM ... $795.00 

PINBALLS 
CHECKPOINT ......... $995 LAST ACTION ....... $1495 
DR. WH0 ..... ........... 1395 MAVERICK ............ .. 2295 
DRACULA ............... 1395 POPEYE .................. 1895 
GLADIATOR ........... 1395 RESCUE 911 ............ 1895 
JUDGE DREDD ....... 1495 STREET FIGHTER .... 1195 
......................................................... 
STANSFIELD VENDING, INC. 

P.O. Box 157 • La Crosse, WI 54601 

CALL MAX: (608) 782-7181 

Fredericksburg, Virginia 

Videos: Price Pinballs: Price Redemption: Price 
Daytona Twin $14,750 Star Trek Next Generation $2.300 Sonic the Hedge Hog $2,700 
Race Drivin' Ded. 2,300 Corvette 2,450 Midway Hot Shot 1.700 
Revolution X (3-Pl.) 2,700 Tommy 1.700 Pair of After Shocks w /ovrhd. 4,500 
Race Drivin' (u/r) 1,900 ShaqAttaq l,900 Circus Hi Rise 8" or 10" 2.400 
Sega Rally Twin 16,500 Star Trek 950 Neckn'Neck 1.350 
Wrestle Mania Ded. 3.400 Mousin' Around 800 Roll for Gold 2,800 
Neo Geo (s/s) 25" 1.250 Party Zone 900 Croaker Mini 750 
Final Lap II 3,750 Shadow l,900 Addams Family Value 1.750 
Lucky & Wild 2.850 Theatre of Magic 2.800 Llppy the Clown l,500 
4 Player X-Men Ded. 850 Cue Ball Wizard 1,200 Ribbit Racing 3.800 
Road Riot (s/d) Ded. 3,250 

Maverick 1,800 
Animal Land 1.900 

Air Combat 6,900 
Road Show 2,200 

Monkey Mole 1.300 
Virtua Fighter I 1,800 Rock 'N Bowl 2.400 
Lethal Enforcer 1.150 Baywatch 2,100 Hop-a-Tic-Tac-Toe 1.900 
St. Fighter the Movie 1,700 Wheel 'em In 2,900 
Stunn Runner 850 WANTED: Home Run Hitter 2.500 
Hard Drivin' 1,600 Side Winder 1.350 
NBADed. 1.200 50" DAYTONA'S Knock Down 2 yrs. old-pair 4.500 
G.I. Joe 25" 850 Big Mouth 2 yrs. old pair 4,500 

We Can Find Almost Any Game! We Buy, Sell & Trade ... Ask for Ray! 
Telephone: (540) 371-8989 Fax: 540-371-4602 
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Install 
• CRIME PATROL™· 

Give new life to your existing game cabinets and keep 

iJiJALA(, . 
in your Cabinet! 

them earning for you. American Laser Games' CD system plays shooting games, trackball games, joystick games -
virtually any game comes alive on CD-ROM. With 32-bit graphics and over 600 megabytes of memory on the game 
disc, this high-tech hardware/software combination gives you power to spare. And once you have the system, game 
conversions are economical and easy to install to keep you up and running and earning. 

It's fast and easy with 
our complete CD-ROM 

OEM System Kit. 

Game Controls: 
Gamegun or Trackball 

Video Conversion Board -----

Control Interface Board ____ _, 

Main Hardware System -------
• 32-bit Processor 
• 5 inch CD-ROM drive 

Wiring Harness 
for: Controls 

Coin Door 
Components 

Complete Game, OEM System Kit, or 
Software Conversion 

ALG's CD-ROM games Make Dollars 
and Sense for your Operation. 

4801 Lincoln Road NE • Albuquerque, NM 

Call for Distributor Referral 

• (505) 880-1718 



****************************** 
:DARTS DARTS DARTS: 
! WmterSpecials on Now! ! 
* * ! New & Used Valley Cougar Dart Boards ! 
! 50 + in stock .. Examples: ! 
* * ! Valley Flush Mount .... (Good). ••••••••• $895 ! 
! With Emie. ................... (Perfect). ...... $995 ! 
!Fold Unit .................... (Guaranteed). •• $1345 ! 
* * ! Wall Mounts ................ (New!). ••••••• $1545 ! 
! New Fold Units ...... (Ctoseouts). ...... $1595 ! 
a New H.B.' s .... (f oumament Discount). •• $177 5 a 
! H.B. kits in stocknow ... $350 ! 
! We deliver anywhere in the USA! ! 
:*'we a~pt most;;ajor c~it cards~. a 
: fJ'tar fJervice : 
* 411 So. Brookhurst, Fullerton CA 92633 ! 
: (714) 992-0363 * 

?11\M,I ~IJ 
* * ****************************** 

.. Coin-DP 

LOGIC BOARDS 
CHERRY MASTER •••••• .. • ...•......•• • $120 

CHERRY BONUS Ill .• • •.. • • ••• •• •• ••• • .. 175 

CHERRY ANGEL • •• • •••••••••• •. • .• • •.• • 195 

SUPER CHERRY MASTER ..••.. • ..•.• ••••• 395 

SUPER 2 IN 1 •••• • • •• •. • •...•.••. •• • •• 235 

DYNASTY •• •.......•• ••••• • . .. • ... • .. 465 

TREASURE ISLAND •.......... . •••••• • .. 395 

CALL FOR PRICES ON ALL OTHER BOARDS 

WE WILL BEAT ALL ADVERTISED PRICES. 

D-B-A's 
JCM DBV- 145 ... .••••• .. . . • . •. . •••• . $295 

MARS VFM-5 ..•• • ....... ••.•••.. .. •. . 349 

MARS GL-5 .•• ..........• •• ....... • . •• 379 

HSV-300 .•• . . . • ... . . ..•. ........ • • •• 185 

PARTS 
PLEXIS ....• •••• ..• • . •••••• .. • •.• •••• $30 

HARNESSES . •••• •• • .• • .. •••••• ..• • .• •• 30 

BUTTON SETS ••• .. • ..•..• •• •• •• ..• • .• •• 20 

TICKET DISPENSERS WITH YOGI BOARD •.• • • •• 285 

MID-CITY DISTRIBUTING CO. 

317 NORTH 16TH STREET, OMAHA, NE 68102 

( 402) 341 -5300 
1 -800-341 -5366 

FAX: 402-345-2653 

.. International, Inc. 
401 N. 3rd Street, Ste. 470, Minneapolis, MN 55401 

BOD 320-9632 
C612J 321-9632 •Fax: 612-321-9633 

New Conversion Kits & Used PCB,s 
Arch Rivals .. . ............... $75 
Big Event Golf ........ . . . .. . ... 195 
Blood Storm .......... . .. . .... 395 
Buster Bros. . . . ..... . ........ 199 
Capcom Bowling ............... 295 
Clutch Hitter - Sega ......... . ... 145 
Cowboys of Moo Mesa . .. .. .. .. .. 495 
Crime Patrol CD OEM Kit . . . . . . . . . Call 
Fighters History . . . . . . . . . . . . . . . 145 
Final Fight .................... 95 
Golden Axe ................... 75 
Golden Tee w/ New Trackball ...... 395 
Great 1000 Mile Rally 2 .......... Call 
Great Sluggers - Namco .......... 595 
Gururin .. . ... . . . ....... . ..... 99 
High Impact - Williams ............ 95 

In the Hunt ........... . ..... . $495 
King of Fighters '95 & KK . . . . . . . . . Call 
King of Dragons - Romstar . . . . . . . . . 195 
Lethal Enforcers w/ New Happ Guns . 995 
Martial Champion .............. 195 
Merit Pit Boss ................ 695 
Mortal Kombat .. . . . ..... . ...... 95 
Mortal Kombat II. . .. . .. . . .. .... 299 
1943 ....................... 99 
NBA Jam ................... 399 
NBA Jam Tournament ..... . . . ... 595 
Raiden . . . . . . . ....... 395 
Raiden II .................... 750 
Run & Gun .... . ........ . . . ... 995 
Snow Bros. . .. . .. . .. .. . . . . ... 199 
Super Sprint. . . . . . . . . . . . . . . . . . 295 

Survival Arts .......... . .. . .. $299 
Tetris . ..... . . . .. . ..... . . . .. 295 
Tickee Tickats - Gun Redemption .... Call 
Turbo Force .................. 195 
Twin Eagle . . .. . .. . ... .. . .. 99 
Warriors of Fate ........ . .. . ... 395 
World Rally - Kit ............... 899 

NEW GAMES 
Virtua Fighter - Remix, Viper, Tekken 2 
Hoop It Up, Striker 1945, Fantasy '95, 
Merit Mega Touch 3, Marvel Comics 

MANY REDEMPTION GAMES 
CALL FOR LIST! 

NEW GREAT SLUGGERS KIT with NEW 25" MONITOR ••• $799 

~NOW ACCEPTING VISA & MASTERCARD • 

HAPP OPTICAL GUNS ••• SPECIAL PRICE $ 
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3 GiantCOIN MACHINE CONSIGNMENT 
•JUKEBOXES 
•VIDEOS 
•REDEMPTION 
•POOL TABLES 
•POKERS AUCTIONS 

•FLIPPERS 
•PINBALLS 
•KIDDIE RIDES 
•CRANES 
•MUCHMORE 

WINSTON-SAi.EM, NORTH CAROUNA 
SAT., NOVEMBER 11, 1995 at 10:00 a.m. 
Dixie Classic Fairgrounds •Ph: 910/727-2236 

*MOTEL RESERVATIONS - Holiday Inn North, (910) 723-2911 
* Mention Auction Game Sales for $48.00 rate! 

NC Lic.#6043 

over 1000 games in September 

KNOXVILLE, TENNESEEE 
SAT., DECEMBER 2, 1995 at 10:00 a.m. 

Knoxville Convention Center 
525 Henley St. • Ph: 615/544-5371 

*MOTEL RESERVATIONS - World's Fair Holiday Inn, (615) 522-2800 
* Mention A.G.S. for $62.00 rate! TN Lic.#1623 

FREDERICKSBURG, VIRGINIA 
SAT., DECEMBER 9, 1995 at 10:00 a.m. 

DIRECTIONS: Interstate 95 to exit 133 (Route 17 North) 1 mile to building on right. 
Auction signs will be posted. 

*MOTEL RESERVATIONS - Holiday Inn, Fredericksburg North - Ph. (703) 371-5550 
* Mention A.G.S. for $52.00 rate! VA Lic.#2201 

I OTHER AUCTION DATES &: LOCATIONS PENDING! I 
* TERMS: Full payment day of auction - Cash, Cashier's Check or Company Check with bank letter of guarantee (no exceptions). 
*EQUIPMENT MAY BE CHECKED IN: Friday -- Noon until 9p.m. or Saturday-- 8a.m. until lOa.m. 
* SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax permit. 
* CONSIGNMENTS LIMITED. PLEASE CALL TO CONFIRM CONSIGNMENTS. 

AUCTION GAME SALES 
Rick Parsons, Owner & Auctioneer 

TO BE ADDED TO OUR MAILING LIST, CALL TOLL FREE: 1-800-551-0660 
FAX: 615-685-1126 
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Vegas Style Blackiack 
with Vegas Rules 

• 3 and 5 player models • Dual Speakers with 
• Attractive design audio prompts 
• On wheels to ease movement • Battery back-up game runs 
• 39" VGA color monitor l 0 minutes with no power 
• Multiple Decks • Printer, ticket or hopper 
• Buttons flash to assist play configuration 
• Progressive option available • Built-in security with alarms 
• Secure cash box areas • Internal book keeping with 

individual station audits 
• Programmable dote time 

and location 

Offered for sale 
in legal iurisdictions only. 

BEST AMUSEMENT, INC. e 1642 PIEDMONT HIGHWAY e PIEDMONT, SC 29673 

PHONE: (803) 422-0250 1-800-306-4263 FAX: (803) 422-8903 



• 
. 8ESTC0~7 

I® 
·-~~~~~--------------~~~--~--~ Quality You Can Count On! 

-800-306-4263 
~ales and Technical Support 

BOARDS 
CHERRY MASTER ..................... $135 
CHERRY BONUS ill ..................... 185 
2IN l ................................. 250 
SUPER CHERRY MASTER ............... 450 
DYNASTY ............................. 495 

LOCATION READY 
COMPLETE GAMES 

19" MONITORS 
CHERRY MASTERW/HSV 300 .......... $1095 
DYNASTYW/HSV 300 .................. 1350 

W-15 LUCKY BELLS .................... 575 CHERRY BONUS illW/HSV 300 .......... 1145 
MAGICAL ODDS ........................ 735 SUPER CHERRY MASTER W/HSV 300 .... 1395 
LUCKY GIRL .......................... 695 SUPER 2 IN l W/HSV 300 ............... 1195 
OMEGA POKER ........................ 425 DYNAMO SUPER POKER W/JCM ........ 1995 
FOXTRONIC POKER .................... 425 TURBO II POKER W/JCM ............... 1595 

TICKET DISPENSERS 
MONITORS 

PROGRESSIVES 
and MUCH MORE!!! 

-

MANY OTHER GAMES AVAILABLE! 

13"0MEGA POKER W /MARS GLS ... $1795 

CHERRY MASTER COUNTERTOP - $1275 
13" or 9"with VFM 5 400 Bill Stacker 

Best Amusement, Inc. 
1642 Piedmont Hwy.• Piedmont, SC 29673 

803-422-0250 • 1-800-306-4263 • FAX 803-422-8903 



0 S T R I B U T I H 6 C 0 . 

- WE STOCK OVER 500 PCBS 
FROM THE OLDEST TO THE NEWEST 

CALL US FOR IMMEDIATE SHIPMENT! 

Aero Fighter II Cartridge 200. 
Aero Fighter III Cartridge CALL 
Bust A Move 299. 
Elevator Action Returns 1495. 
KILLER INSTINCT 2800. 
King of Fighters 95 CALL 
Marvel Adventures CALL 
Mortal Kombat Kit 195. 
Mortal Kombat II Kit 450. 
MORTAL KOMBAT III CALL 
NBA Jam 
NBA Jam II Kit 
Neo Geo 1 Slot Kit 
Neo Geo 2 Slot Kit 
Raiden II pcb 
SIRFEllilillRAI 
Street Fighter II pcb 
Street Fighter II CE pcb 
Tekken pcb 
Tekken II 
Wrestle Mania 
X-Men By Capcom 

495. 
795. 
495. 
795. 
795. 

CAIL 
50. 

100. 
1495. 

CALL 
CALL 
1195. 

Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 
Call For Complete Inventory Listings 

1(800}4S6-7277 
International & Domestic Fax Line:' 

(810)542-5452 

~~~ 
Pachinko's A Blast ... 
You Can Bank On It! 
Everyone loves Pachinko. Now, for 
the first time, you can buy authentic 
Japanese Pachinko Machines, adapt
ed for coin operated commercial use 
in America. And you can bank on 
their unbelievably low price. 
For more details, or to find out about 
being a dealer, call l -800-240-8886. 

Optional rotary beacon 
{lights up for Grand Prize Jackpot) 

Backlit marquis 

Locking. easy access back service door 

Key reset switch for manager 

Optional adjustable Deltronic 
ticket dispenser 

{dispenses up to 16 tickets at a time) 

Haf p Over /Under coin doors 
with optiona Mars dollar bill validator 

Metal enclosed locking ball return 
reservoir with S,000 ball capacity 

Dimensions of the cabinet are: 
221;4" x 763;4" x 20" 

Solid wood pedestal base with 
adjustable leg levelers 

Manufactured by G W1ll1kers, Inc Sarasota FL 

LOW COST • HIGH RETURN 
DESK TOP COIN PHONES 

BEST WHOLESALE PRICES IN THE US ... 
WE WILL NOT BE UNDERSOLD! 

FORGET THE REST, CALL THE BEST! 

G-TEL 
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COMPETITIVE VIDEO GAME PARTS 

ReP!ay Magazine 

Video Chassis 
* * Black Matrix tube 
* * High resolution chassis 
* * 90-260 V Free voltage 
* * Built-in switching power 

Insulation transformer is 
not needed. 

Switching power supply 
* * Overload protection 

compatibility 
* * Short circuit protection 
* * Built-in EMI line filter 
* * High efficiency, low cost, 

high quality 
* * Built-in digital 

EAGO COMPANY LTD 
5F, NO. 120, SEC. 2, AN-HO RD. TAIPEI, TAIWAN, R.O.C. 
TEL: 886-2-7368785-6 FAX: 886-2-7331005 
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~ 
Slate mover 

& Covering Table 

The Ultimate 
Pool Table Mover inc 
Reid Sales President 

412 Cottage St. 
Delphi , IN 46923 

317·564-4838 
1 800 925·9275 

ILTI ~rnru ~ illIID 
~~~rrrnrn rnnIIDrn~ 

Length 37" (940mm) Width 27112" (700mm) Height 48" (1220mm) 

Now this all-time favourite children's toy is available as a Kiddie 11.ide. 
With a choice of colours it is a must in any location to cater more 
specifically for girls. The ride is available with *Multiple coin 
mechanism *Multiple credit system *Music and attract mode. 

THEISEN VENDING ~OMPANY 
3800 Nicollet Avenue • Minneapolis, MN 55408 

1-800-633-3436 
FAX:612-827-7543 
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NeW Revitalize your New 

CHERRY MASTERS 
to include: 

Watermelon, All Fruit, and 
7 Bonuses and Re-spin feature 

only $25 buy (6) $20 

1-800-966-9873 

{J.e,0,.1f_~a 

EAS[J,.1 
ONE-PERSON POOL TABLE LIFT 

U.S. PAT. 5.405,236 

CONVENIENTLY STORES UNDER TABLE 

t 3" Lift t Heavy Duty 5" Swivel Casters 
t Reduce Injury Claims t Reduce Service Calls 
t Use W~h Pool Tables, Air Hockey, Foosball, etc. 
t UPS Shipping Weight 65 pounds 

Order Yours Today! 
800-521-6372 ~o [5)'1f'[E;lf"'flJ7 
218-741-6075 -= lnl u 15~tnl 
Made in the USA 

KIDDIE RIDE 
SOUND SYSTEMS, 

GAMES AND 
ELECTRONICS 

KIDDIE RIDE SOUND BOARDS 
1 Sound System ........................ $45.00 
1 Sound, 1 Button ...................... 49.00 
1 Sound, 2 Button ..................... .49.00 
VSl 10 Controller ........ ............. .. 99.00 
VS210 Controller ...... ............... 125.00 

KIDDIE RIDE ACCESSORIES 
Flasher 1 (1 Channel) ............ $20.00 
Flahser 4 ( 4 Channel) ..... ......... 39.00 
Display Boards ............................. 22.00 
12 Watt Speaker ............................ 3.75 
2 Watt Speaker ............................... 2.50 

Quantity Discounts Available! 

JM ELECTRONICS 
CUSTOM DESIGNED SOUND 

SYSTEMS, 
GAMES & CONTROLLERS 

For more ii7/brmation or catalog call
JM ELECTRONICS 

970 Sunshine Lane,Ste. E, Altawante, FL 32714 

Ph: ( 407) 862-3363 
Fax: 407-862-0373 
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REDEMPTION 
Wacky Gator ................ .... .......... $4200 
Cosmo Gang .... ............................ 2000 
Steer Crazy (test piece) ................... Call 
Roll for Gold ................................. 3600 
Rock 'N Roll (3 player) .................. 6500 
Cops & Robbers ...... .. ........... .. ...... 3000 
Old McDonald ................................. Call 
AGL Pokers w/tickets ...................... 350 
Lazer-Tron 4-Player Pogger 
w/electronic sign ................ 3000 o.b.o 

Penny Falls .................................. 1500 
Spin 21 (pr. w/bonus) ................... 5100 
CCI Around the World ... .. ..... .... ....... 900 
Chuckles the Clown (1 pl.) ... ...... ... 1995 
Chuckles the Clown (2 pl.) ............ 2395 
The Wave ..... .... ......... .. .. ....... ....... 2895 
Fling Shot .................................... 4200 
Toss 'em ..... ........ ....... ................. 2100 
Flippa Winna c/i - tlo (3-pl.) .......... 1500 
Pirate's Gold ................................ 2795 
Ribbit Racin' (3 mos. old) ............. .4400 
Pop-a-Ball ................................... 1700 
Pop-a-Slot ................................... 1995 
Splash Down c/i - tlo .. ......... Make Offer 
After Shock .................................. 2700 
Bay-Tek Rolldown ........................ 1600 
Bay-Tek Fielder's Choice .... .... .... .. 1200 
Circus Hi-Rise .............................. 1900 
Wheel 'em In (1 left!) .... ..... ...... ..... 3000 
Skee Toss B.C .............................. 1800 
Barnyard Babies ........................... 1800 
Tic-Tac-Toe (2-Player-Unbelievable!) ... 2000 
Knock Down (Meltec) w/compressor .... 2000 
Cracky Crab ................................ .4000 

Simple Simon .................................. $2700 
Home Run Hitter ................................ 3300 
Skee Balls (model H) ............. ............... 900 
Cyclone (New) ...................................... Call 
Dinoscore, World (New) ............ ............ Call 

PINBALLS 
Star Trek (N.G.) ............................ $2295 
Addams Family Gold (New!) ................ Call 
Strikes & Spares (New!) ...................... Call 
Corvette .......................................... 2300 

Sidewinder ........................................ 1200 Baywatch ........................................ 2295 
Creatures ................. ...... .. ............. .. 1700 
Demolition Man ............................... 2200 
World Cup Soccer ...... .. ......... ........... 2300 
Big Hurt (New!) .............. ............... ...... Call 
Road Show ........... .. .............. ........... 2300 

NOVELTY 
Bull Pen ........................ .. .. .. ............ $1895 
Train Ride ................... ...................... 1495 
Hot Shots .................... ... ................... 1400 
Helicopter Rides ................................ 1295 Stargate ...... ....... .. ... ............. ........... 2500 

CRANES 
Smart Candy Cranes ........................... Call 
Grayhounds ... ........ .......................... $900 

BOARDS 

SITDOWNS 
Final Lap 11 ...................................... $3795 
Lucky & Wild ..................................... 3400 
Stadium Cross ................................... 7995 
Cybersled ...................... ... ... ............. .4400 Killer Instinct .................................. $2200 
T-Mek ............................................... 5995 Mortal Kombat ................ ................... 200 

Simpsons .......................................... 250 
T ekken .. ....... ...... ............................. 1400 
NBAJam ........................................... 350 
Captain America ..................... .. ......... 250 
Primal Rage ... .. .. ................................ 250 
Super Street Fighter (B-Board) ............ 200 
Tetris , SFll, Simpsons, Fighters Hist. .... Call 

CD JUKEBOXES 

VIDEOS 
T2 Gun ........................................... $1400 
NBA Jam ............................................ 900 
Mortal Kombat 3 (33") ........ ... ............ 5595 
Street Fighter: Alpha (25") .................. .. Call 
Drug Wars (25") ........ ........... ............. 2400 
Virtua Fighter .................................... 1900 
Tekken ..... ......... .. ......... ........ ............... Call 
Alien Vs. Predator (25") ............... ...... 2295 Pioneer CJV55 ... . .... . ...... $2095 
Merit Countertops ....... ... ..................... 600 Pioneer CJV99 . . ... ..... ...... 2495 
Killer lnstinct ..................................... 3000 Rock-Ola Anniversary Legend ....... Call 

Looking for: 
GALA GA 

CENTIPEDE 
MS. PAC-MAN 

SEA WOLF 
Boards! 

- ATIENTION FEC'S -
WE ALSO SELL MOONBOUNCES AND 

MANUFACTURE THE WHIP 
CALL FOR PRICING! 

Starting at $475 Starting at $595 Starting at $2395 INTRODUCTORY PRICE $19,995 
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Dudley~ Kiddie Bide$ 
Safe ... Sound ... Secure 

American Made "In the Deep South" 
Not U/L Listed but We are Trying! 

In business since 1964 

l(IDDit i\MtTStMtV'tS 
P .0. Box 939 "' Florence, MS 39073-0939 

Sales: 800-647-6460 
Gossip: 601-845-7501 

tt',X: 601-845-8338 

ARCADE, VIDEO GAME 
COIN ACCEPTOR 

Configurations available: 
• Undersize token 
• Quarter and undersize token 
• Quarter and oversize token 
• Oversize tokens 
• Foreign coins available - call 

for details. 

NOW AS LOW AS 

$9.95 
Also ideal for: 
•Pinball 
·Car washes 
·Kiddie rides 
•And more 

Page208 

An Imonex coin acceptor means 

coin flow. Non-stop. There's 

virtually no stopping for coin jams. 

Or routine service or adjustment. 

And Imonex continuously processes 

even damaged coins. It's all 

because our famous pro

cessing system elimi

nates troublesome 

electronics, rockers 

and cradles. 

November 1995 

NeW Revitalize your New 

CHERRY MASTERS 
to include: 

Watennelon, All Fruit, and 
7 Bonuses and Re-spin feature 

only $25 buy (6) $20 

1-800-966-9873 

KLOP'® (813) 855-6789 

• 
Behind every Imonex is our decade-

long reputation for quality. A full 

one year warranty. And toll free 

customer support. 

For non-stop coin flow, call today. 

Imonex, P.O. Box 519, Katy, 

TX 77492-0519 USA, 

Phone (713) 391-4704, 

Fax (713) 391-4239 

!!!!~~~NEX® 
~S¥'S~-9 
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When CHANGE for the better is what ou need, call -

'ASTER 
72 Buchanan St., La Vergne, TN 37086 Ph.: (615) 793-4860 Fax: 615-793-4865 

Toll Free: 1-800-955-9681 

KIDDIE RIDES* POOL TABLES* FOOSBALLS *DRAW 80's 
PINBALLS * PUSHERS * OMEGAS * CRANES * VIDEOS 

DARTS * MERIT & CTl's 

coMPLETE GAMES STARTING AT s 1 09 ~ .oo 
KIT READY GAMES $699.00 

S'll~ 
C!Jl'E!l{9?..'Y Af.!Jt5TE!l( 

C!Jl'E!l{9?9" Yl9{g'EL 

Sqt\[££ C!Jf5?l9{.C'E. 

9'vf51<;; I C9l£ O'D'DS 

GivE NEUt LifE To ANY VidEo GAME 

SINGLE GAME PROGRESSIVE BONUS 
FLEXIBLE* EASY TO INSTALL* BONUS POINTS AWARDED ON SCREEN 

WE TRADE 
FOR ANYTHING 
*PINS*VIDEO* 
*JUKEBOXES* 

ALL 
CABINET 

SIZES AND 
STYLES 

AVAILABLE 

ADVANCED 
REPIACEMENT 

WARRANTY 

*VIDEO GAMES* ~, 
AfO!l(TAL co:M~.9l.'T* AfO!l(TAL co:M~.9l.'TII * 9{~5l:JJllM 
TECHNICAL ASSISTANCE AND QUANTITY DISCOUNTS ARE ALWAYS AVAILABLE 

*ASK ABOUT OUR FREE DELIVERY PROGRAM* 
1-800-955-9681 1-800-955-9681 



HOLLYWOOD CRANE PARTS 
Claw Coils * Motors * P.C. Boards 

Harnesses * Relays 
Many More Parts Also! 

* DYNASTY ENTERTAINMENT * 
(814) 696-9192 
Fax: 814-696-9154 

THIS MONTH p 
JfOKTAJ. KOMBAT .us c 
JfOKTAJ. KOMBAT II 29S 
JfOKTAJ. KOMBAT 3 CAI.£ 
MAOIC S'WOKD .us B ST. FIOBTllUl II 7S 
ST. FIOBTllUl II CH. 9S 0 
MOON'WAJ.Kl/Ul iu 
PIT ll'IOHTllUl 9S A 
CJ£NTIPl£DJ£ iu 

B JOUST iso 
KOBOTKON i1s D STAKOATJ£ iso 
DIU"l£NDl/Ul i1s s 
MS. PACMAN us 

CUP DlS'J'RlBUTlNO 
TEI.I .Z~9-U6-H38 

~ FAXJ :U9-2S6-U44 83 

9.BALL SHOOTOUT™ 
· Finally, a pool table that fits almost anywhere! 

• 30 animation • Great sounds • Fast game play 
• Easy to understand • joystick and buttons 
• Controlled bank shots • jump shots • cueball spin 
• Continuation feature Amazing 

3-D Graphics 

9BALL 
SHOOTOUT™ 

$1,495 
compare at $2100 

• Player vs. player or player vs. game 
• Three popular games: 9 Ball • 8 Ball • Straight Pool 
• Revolving sign, programmable from control panel 
• Billiards so real you can almost feel the felt! 

Beat the pros • Challenge up to 12 opponents Shoot from any angle• You control the break 

Attractive 19" Cabinet So, you think you can play pool, huh? Manufactured by illIT® 

Have you ever 
known competitors 
that could only 
compete by putting 
down everyone 
elses quality? 
Their time would 
be better spent 
trying to match 
our quality! 

50°/o 
FREIGHT 
DISCOUNTS!!! 

EVEN AFTER FREIGHT.. . • Mini 13" Cabinet 

~i~;~:o~i OUR • 56" Tall 

DELIVERED PRICES. ~ 

~ 

• 19" Empty Cabinet 
• Slant top or flat top 

COUNTERTOPS 
CM Complete ... $795 
Kit Ready ......... 499 

• 19" Empty Cabinet • NOW with metal 
• Removable Control Panel control panel 

~ e 

NEW! 

Amusement Cabinets 
P.O. Box606 

Mt. Juliet, TN 37122 

(615) 754-7253 



1150 INDUSTRIAL PL, #110, DIXON CA 95620 

COMPLETE FACTORY KITS 
ALL KITS CONTAIN: Legal PC. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 

Tekken 2 (2 Pl., Polygon Fluid Motion Graphics) ........ Super! 
Street Fighter: Alpha (Hottest Street Fighter Ever) .. ..... .. Call 
Mortal Kombat 3 (Hottest New Piece!) ................ ... ........ Call 
Wrestlemania (2 Pl., Hot Wrestling Action) .. .. .................. Call 
Pole Position I & II (Complete Driving Kits) ..................... Call 
Great 1000 Mlle Rally (W/Steering Wheel & Gas Pedal) .$895 
Don Pachi (2 Pl., Raiden II-Style Space Shooter) ........... 750 
Raiden DX ............ ... ... .. $895 Raiden 11. ...... .. ... ..... .. ........ 750 
X-Men (2 Pl. , Capcom's Best$ R.0.1. $ "B" Kit) ............. 725 
New Fantasia (2 Pl., Gal's Panic-Style Striptease) .......... 695 
Lethal Enforcer (2 Pl., Includes Two Pistols) ................... 695 
Krazy Bowl or Eagle Shot Golf (Good for Taverns) ....... 675 
Night Warrior D.S. Revenge (Capcom B-Bd. Exchange) .. 595 
Hard Yardage (NFL Football Season Special) .. .. ..... ....... .495 
Golden Tee Golf II (with Trackball) ... ................................ 450 
NBA Jam (PC & Marq.) ... $295 Tourn. Edition Chips .... 395 
Fire Shark or Super Macross (Excellent Shooters) ........ 350 
Shuuz or American Horseshoes (with Trackball) ........... 350 
Mortal Kombat II (Excellent Digitized Warriors) .. .. ... ........ 350 
Nine Ball Shootout (Excellent New Pool Game!) ........... 350 
Capcom Bowling or Coors Light Bowling w/T-Ball ..... 350 
Varth: Op. Thunderstorm (2 Pl., Raiden-Style Shooter) .295 
Aero Fighters (2 Pl., Excellent Airplane Shoot 'em Up) ... 275 
Warriors of Fate (2-3 Pl., Medieval Fantasy Adventure) .. 275 
Konami X-Men (2 Pl., Marvel Comic Heroes) ................. 275 
Pac-Land (Excellent Novelty Piece) ................................. 250 
Spiderman (2-4 Pl., Marvel Comic Super Hero) ............. 250 
Quiz & Dragons (2 Pl., Fantasy Cartoon Trivia Special) .. 250 

Tetris (Excellent Novelty) .......... $395 or Bloxeed .......... $250 
Double Wings or Dogyuun (Raiden II-Style Shooters) .. 250 
Tornament Arkanoid (Excellent Bar or Tavern Piece) ... .. 250 
Total Carnage (2 Pl., Cartoon-Stlye Robotron at War) ... 195 
Robocop II (2 Pl., Invincible Law Enforcement Robot) ... 195 
Knuckleheads (4 Pl., Good Strong Fighting Piece) ........ 195 
Survival Arts (2 Pl., Digitized MK II Look-A-Uke) ............ 195 
Earth Defense Force (2 Pl., Full New Space Kit) ............ 195 
U.S. Classic (Top-Notch Golf Kit w/Trackball) ........... ...... 195 
MVP (2 Pl.) or Major League (Baseball Action) ............... 195 
Mortal Kombat (2 Pl., #1 Hit, Full Kit) .............................. 175 
Street Fighter II: Champion Edition (Full Kit) ........... .. ...... 175 
Super High Impact ............ $250 High Impact. .............. 150 
Alien Vs. Pred. or Dungeons & Drag. (B-Kit w/Exch.) ..... 95 
Dark Stalker or Super S.F. Turbo ("B" ·Kit w/Exchange) ... 95 
Jr. or Ms. Pac Table, Upright, Kit or PCB .... Makes Money! 
Steering Wheels & Gas Pedals for Atari/Leland .... Half Price! 

I "Classic" P.C. Boards Bought and Sold! I 
-~ 

Fatal Fury 3 ... $295 Dbl. Dragon .... $350 Super Side Kicks 3 ... $350 
Neo-Geo (1, 2 or 4 Slot w/One Free Cartridge) ...... Reduced 
Samuari Shodown II. ........ $150, Bust-A-Move ............ $275 
King of Fighters '95 or Savage Rein .... HOT! Aero Ftrs. 2 ..... 195 

I We Will Meet or Beat Any Price!! I 
I EXPERT VIDEO & PIN REPAIRS! I 

COMPLETE LOCATION READY GAMES (Shopped Out) 
Mortal Kombat 3 (In 25" MK I or Dynamo 25") ...... $3295 
1000 Mile Rally (Driver w/New 27" Monitor) ............. 1795 
Neo-Geo 4-Slot Dedicated w/25" Monitor ... .. ... .... 1495 
New California Turbo Cabinet (w/.25" Monitor) ......... 895 
Nintendo Super System (w/3 Games in Dynamo 25") .. 795 
Afterburner (Dedicated Flying Masterpiece) ............... 595 

ANY KIT ABOVE CAN BE CONVERTED TO A 
NEW 25" TURBO CABINET BY OUR 

EXPERT CONVERSION SHOP! 
--~~~~~~~~~~~~~~~~~~-

FREE! New Catalogue ••• CALL NOW! 

CALLFOROURFREECONVERSIONKIT 
NEWSLETIER (OVER 200 KITS LISTED!) 
I * WE DO EXPERT CONVERSIONS * I 

Ms. Pac, Stargate or Bud Tapper C'tables ............ $595 
Drivers: Enduro Racer, Assault or Pole 11. ............... .495 
Kramer 4-in-1 Casino Games (13" Color Countertop) ... 395 
American Horseshoes or U.S. Classic Golf 19" ... .. . 395 
Clay Pidgeon or Showdown (Poker) Gun Games .. 250 
Night Stalker (Driver) or Vs. Uni-System .................. 195 

Call Toll Free: 
Se'Habla 
Espanol! 

1-800-44-Hot-Kits • (1-800-444-6854) 
Ph: (916) 678-5189 •Fax: (916) 678-1313 

zj BUY• SELL• TRADE • 

, . ....... 1 



FOR SALE: 

WSURE TECHNOLOGIES AIR HOCKEY 
Stainless steel top w/overhead scoring. Excellent 
condition. 1112 years old. $1775,00 or best offer! 

3 STAR VIDEO • <805> 492-5191 

8-Line Boards & Kits 
Plexi, Harness, Buttons 

DBV, Power Supply 

DISCOUNT PRICING! 

* 1-800-966-98 7 3 * 

MID-CITY DISTRIBUTING 
Neµ; VALLEY 

ZD-6 POOL TABLES 

New NSM JUKEBOXES 
ALL MODELS 

New TORNADO 
FOOSBALL TABLES 

New ROWE CD-1 OOE 
& MM-2 JUKEBOXES 

Always in Stock! 

317 No. 16th Street, Omaha, NE 68102 

~SMART CRANES 
ALL MODELS - ALL SIZES 

CALL NOW FOR THE 
LOWEST PRICE! 

FINANCING AVAi/ABLE ON 
ALL EQUIPMENT! 

New! 19" CHERRY MASTERS We have the 
NEBRASKA 
HS-8Line 
Program! 

starting at $995. 00 

New! 
COUNTERTOP 

CHERRY 
MASTERS 

• 

startingat $795. 00 

Quantity 
Pricing on 
Request! 

We stock all 8-Line 
& Poker Programs 

MERIT MEGATOUCH Ill 
~ COUNTERTOPS 

We stock allJCM, 
Mars & Leisure DBA's 

Large Selection of 
Used Poker, 8-Line 

&Keno Games 

MIDWAY KITS: 
Mortal Kombat I. . . .... . . . .... $79.95 
Mortal Kombat II ... . .... . ... $199.95 
Wrestlemania . ..... .. ..... .. .... Call 
Open Ice ...................... Call 

Let us BEAT 
the other guy's 

PRICE! 

WE SELL ALL MAJOR BRANDS 

OF JUKEBOXES, DAKfS, 

PINBALLS, VIDEO GAMES & 

CRANES - NEW & USED! 

local: 4021341-5300 toll free: 800-341-5366 fax: 402-345-2653 
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D & I/Siar, Inc. 
has the following 
used equipment 

FIR SALE! 
MACHINE PRICE 
U.B.Q.B. Skee Ball $750.00 
1 player - football redemption 

Doyle Hoop Shot $750.00 
1 player - like new 

Smart Shoot to Win $750.00 
1 player 

Altec Basketball $600 
1 player 

Putting Challenge $995 
4 player 

**Reasonable offers accepted. 

If interested, please contact 
Doug Schmidt at 

l-lll-Jll-SCS2 

RePlay•s 
1996 

DIRECTORY 
(December 1995 issue) 
is now in preparation! 

This highly-regarded refer
ence book will once again 
carry updated listings of U.S. 
manufacturers, distributors 
and parts suppliers as well 
as executive yearbook photo 
features. 

AD DEADLINE: 
NOVEMBER 10 (latestl) 

• 
Call Barry Zweben at: 

(818) 347-3820 
or fax 1-818-347-2112 

• 
Be there 5n this 

12-month annual! 
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TURNPIKE AMUSEMENT DIST .• INC. 
200 Smith Street, Farmingdale, New York 11735 

516/694-0999 • Fax 516-694-1062 • 1-800-229-4386 
Call Jay, Lorraine or Steve for pricing! For EXPORT Call Carol or Rich! 
• Se Habla Espanol • Call for Closeouts! • New & Used Kits & Games! 

REDEMPTION SMASH TV ... . ..... . . . . . .. . ..... $500 
PIT FIGHTER .............. . ....... 425 

BOZO BASKETBALL ..... . . . ...... $1649 MONACO GP ..... . ... . . .... .... . . 385 
TIC-TAC-TOE .. ...... . ... .. ....... 290 SILKWORM . ...... .. .... .... . . . . .. 350 
QUICK SHOT ........ . ... . ....... 1149 CLUTCH HIDER .... . ......... . .... 7 49 
CRACKY CRAB .............. ... .. 3249 RBI BASEBALL ............ . ....... 345 
HUNGRY HIPPOS . . .. . ............ 2200 V-BALL .......................... 349 
SEIDEL 21 ....... . .......... . ..... 649 POLE POSITION (U/R) .... . .......... 400 
UB QB .................... .. . . .. 1415 MORTAL KOMBAT (1-2 PL.) .......... 950 
MINI SKEE BALL ............ ... . . . 1845 WORLD SERIES SEASON ...... . ..... 349 
SKEE BALL 10' or 13'. .... . .. .. .. .. CALL STREET FIGHTER II. . ... . . . ......... 745 
DERBY RACE (12 SEA1) .... . .. . ... 24,950 DUNGEONS & DRAONS (4-PL.) ...... 1150 
BIG MOUTH .. . ...... . . . . . . .. .... 1800 TIME TRAVELER ........... .. .. . ... 445 
WACKY GATOR ....... . ....... .. . 3045 QUARTERBACK . . . . ..... . . .. ...... 600 
GREAT FROG RACE . ...... . ....... 3450 DOUBLE DRAGON ....... . ......... 349 
KNOCKDOWN .................. . 1945 BADLANDS ..... . ........... . .. . .. 500 
CHUCKLES THE CLOWN JR. ........ 1445 ATARI ESCAPE ........... . . . ...... 345 
AMOK . . ................... . . . ... 845 DOUBLE DRAGON 3 . .... . ..... . .... 645 
SHOOT-TO-WIN (2 BASKETS) ....... . 2300 ATARI ALL POINTS ........ . ........ 345 
POP-A-BALL ......... . ....... . ... 1849 PAC-LAND ............... . .. . .... 445 
PUNCH BELLY . ........ .. ........ 3949 KONAMI CONTRA (2 PL.) ...... . ..... 349 
BROMLEY UTILE PRO ....... .. .. . .. 950 FIGHTERS HISTORY (2 PL.) . . ........ 500 
SWAMP STOMP . . .......... .. .... CALL FINAL ROUND (2 PL.) .. . . . .... . ..... 300 
SONIC THE HEDGEHOG ..... . ..... CALL ARCH RIVALS (2 PL.) ...... . .. . ..... 350 
BIG BERTHA .............. . ..... CALL ALIENS (2 PL.) ............ . ........ 349 
WHEEL 'EM IN ........ ... .. . ..... CALL VIOLENCE FIGHT (2 PL.) ............. 349 
DINO WIN ........ . . . ............ CALL ROBOCOP ........... . ..... . ..... 345 
DINOSCORE .......... . .......... CALL ROAD RUNNER ............... . ... 349 
MINI DUNXX ..... . ............. . . CALL PUNCH OUT .... . .............. . .. 335 
CYCLONE ... .. ...... . ...... .. ... CALL PREHISTORIC ISLE (2 PL.) ........... 300 
SPIDER STOMPIN' . ...... .. ....... CALL DEVASTATORS (2 PL.) . . . . ........... 395 
RIBBIT RAGIN' . ....... .... .... . . . CALL CRIME FIGHTERS (4 PL.) .... . ....... 315 
POGGER ....................... CALL GYROS . . . . . . .. . . . ... . .... . . . . ... 300 

BLACK TIGER ........ . ............ 295 

VIDEO GAMES MAD DOG McCREE . . . . . . . . .. . . . .. 2945 
GONDOMANIA (2 PL.) . .... .. .. . ..... 315 

INDY HEAT (3 PL.) ................ $1249 
DOUBLE DRAGON 2 (2 PL.) .......... 349 
KARATE BLAZERS (2 PL.) .. .. . ....... 349 
GUERRILLA SNK (2 PL.) ..... . ....... 349 
BAD DUDES (2 PL.) ......... . . . .. . .. 345 
EMPIRE CITY ..... . .. .. ........... 349 

KARATE CHAMP (2 PL.) ... . ......... 300 
AURAIL .......................... 300 
LETHAL ENFORCERS ............. . 1300 
PLAYCHOICE 10 ...... . . . ..... . . . .. 575 
X-MEN (6 PL.) .................... 1200 
MORTAL KOMBAT 3 .... .. .. . ...... 3345 

AMERI DARTS ..... . ........ . ...... 349 ENDURO RACER ........ . ......... 400 

MAIN EVENT (4 PL.) .. .. .. .. .. . ..... 345 
HIGH IMPACT FOOTBALL . .... ... .... 349 

XYBOTS .. ....... . . . . .. .. . .. . ... . 349 
HELLFIRE . ..... . ....... . . . . ...... 300 

BUSTER BROS. . ........ ... ....... 349 MILLIPEDE . . . . . . . .. . . ... . .. 400 

M.l.A. (2 PL.) ... . .. .. ..... ....... .. 425 
US CLASSIC GOLF ........... . ..... 349 
TETRIS (2 PL.) ..... . ......... . ..... 400 
PRISONERS OF WAR (2 PL.) ... . .. . ... 349 
SUPERMAN (2 PL.) ..... .. . .. .. . . . . . 349 

STREET FIGHTER ............... . .. 525 
VIRTUA COP 19", 26" or 50" ........ CALL 
VIRTUA FIGHTER ................. CALL 
DAYTONA (U/R) .. . . ... ... .. .. .. .. CALL 
PRIMAL RAGE ...... . ..... . ...... CALL 

SEGA COLUMNS (2 PL.) ... . ......... 349 
TECMO BOWL (4 PL.) .... . . .. .. . .... 375 
CENTIPEDE ....... .. .. . . . .. . ...... 375 PINBALLS 
GOLDEN AXE (2 PL.) ........ . .. . .... 445 STAR TREK ...... . . .. .. . . .. . ... . $2045 
STREET SMART (2 PL.) . . ... ......... 300 SIMPSONS ............... . .... . .. 725 
SIMPSONS (4 PL.) ....... . . . . ..... . . 595 ROCKY & BULLWINKLE .... . .. . .. . . 1095 

THEATRE OF MAGIC ......... . .... $2995 
NO FEAR ............. .. ...... . .. 2995 
DOCTOR WHO .. . .. . ............ . 1245 
FLINTSTONES .................... 2245 
ADDAMS FAMILY ......... . .... . . . 1900 
GAME SHOW ........ .. . . . . . . ..... 945 
EARTHSHAKER ...... . ............ 845 
BAD CATS . . ... . ..... . ........... 1245 
BATMAN ............... .. ..... . . CALL 
BAYWATCH ............ . ........ CALL 
FRANKENSTEIN . . .... . .. . .. . ..... CALL 

SITDOWN & 
SIMULATORS 

OUTRUNNERS (2 SEATER) . ....... . $7949 
VIRTUA RACER TWIN (S/D) . . ........ 6449 
STEALTH STAR FIGHTERS .......... CALL 
360" (SEGA) .. .. ... ... .... . ...... CALL 
VIRTUA RACING DELUXE . . ......... CALL 
CRUSIN' USA ............ . ....... CALL 
RALLY DELUXE ..... .. ............ CALL 
DAYTONA . ........... .. .... . .... CALL 
ACE DRIVING TWIN ..... ... .. . .... CALL 
T-MEK . . . ............. . ... . . .... CALL 
DESERT TANK ... .. ... . . . ... . . . .. CALL 
STAR WARS ......... . ........... CALL 

MISCELLANEOUS 
CARTOON BOOTH ..... . . . . . ...... $550 
PIONEER CD JUKEBOX 36 . .. ... . ... 1300 
ROWE BC-35 CHANGER ........ . .. 1900 
STANDARD BC SYS500 . .. . ........ 1450 
LAST CHANCE SALOON . .. .. . ...... 445 
ROWE CD JUKEBOX 100 .. . . . . .. ... 3250 
DIXIE NARCO BC . .. . ... ... . ...... CALL 

SOFT PLAY 
EQUIPMENT 

Custom Made Soft 
Modular Play Equipment 

• Design Manufacture 
• Installation 
• Free Consultations 
• Financing Available 

CALL NOW FOR 
FREE CATALOG! 

*** WE CAN SUPPLY IT ALL! *** 
See Us At IAAPA - Booth #5519 & 5521 
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BILL ACCEPTORS! BILL ACCEPTORS! 
TEKBILT IS A GOLD LEVEL DISTRIBUTOR 

FOR: 

MARS 
ELECTRONICS 
INTERNATIONAL 

GL 5 
BILL ACCEPTORS 

FACTORY AUTHORIZED SERVICE CENTER 

HIGH SECURITY 
HIGH PERFORMANCE 

$1, $5, $10, $20 
ACCEPTANCE 

COMPLETE INSTALLATION 
KITS INCLUDED 

UP STACKER 
DOWN STACKER 

STACKERLESS 

ALL MODELS AVAILABLE FROM STOCK 
VFM2, VFM3, VFM4, VFM5 & GL5 

ONE-DAY TURNAROUND SERVICE 

3983 MANN ROAD 

HUNTINGDON VALLEY, PA 19006 

215-322-3232 •FAX 215-322-3238 

1-800-666-7776 
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21ST CENTURY TECHNOLOGY, QUALITY AND SERVICE 

PhoNE CAnd 
YENdiNq MAchiNES 

$2.00 to $100.00 

I Call For More Information j 

ReP/ay Magazine 

International 
Models Available 

BlLT inc: 
Building Machines 

Since 1986 

800-666-7776 
Huntingdon Valley Industrial Center 

3983 Mann Road 
Huntingdon Valley, PA 19006 U.S.A. 
215-322-3232 * Fax 215-322-3238 
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LJ R L 1 T y NEW PRODUCT INFORMATIO 
''T70'' 

CURRENCY COUNTER 

Saves Time 

Counts in ''Batches" 
(J0,20,25,50or100) 

for Immediate Wrapping 

Be More Accurate 

Auto Start and Stop 

I 

I 
ii 
I 
I 
l 
' 
' 

LED and Photo Sensor \\ . 
Counting Devices 

3 Digit Display 
Counts to 999 

Call NOW for 
SPECIAL 

Introductory Offer 
Counts 1000 Bills per Minute 
Complete Error Detection 
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BiLT inc: 
, QUALITY PRODUCTS 

QUALITY SERVICE 

Huntingdon Valley Industrial Center 
3983 Mann Road 

Huntingdon Valley, PA 19006 
215-322-3232 * Fax 215-322-3238 

800-666-7776 
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10,000 + Coin Capacity Hopper 

$1,$S ,$10 ,$20 

Shown wl•h 
Op•lonal Pedes•al Model TB2000 

Low Cost High Performance 
Three Level "Run Away" Protection High Security $1-20 Bill Acceptor 

Solid State Electronics - Diagnostic LED's Asahi Seiko Dispensing Hopper 
IN/OUT /EMPTY Meters - Manual Run Switch 600 coins/minute - Double Coin Count Sensors 

TOKEN OPERATION - Dispense 1-20 per Dollar Instant Stop Device - Thermal Protection 
H - 30" X W - 14" X D 15" Weight 68.5 lbs 16 Gauge Wrapped and Welded Steel 

ReP/ay Magazine 

Three (3) Point Locking System 

TB021022 

Huntingdon Valley Industrial Center 
3983 Mann Rd., Huntingdon Valley, PA 19006 

215-322-3232 * Fax 215-322-3238 

'1-800-666-7776 
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PLATINUM PLUS 
1SAMP 

POWER SUPPLY 

RED L.E.D. LIGHT WILL TURN GREEN 
WHEN +5 VOLT IS SET PROPERLY ! 

FEATURING 

* +5V ... 15Amp 
* + 12 V ... 3 Amp 
* -5 V ... 1 Amp 

* Computer Quality - Low Noise 
* Dual AC inputs 115/230 AC 

(selectable) 
* COMPLETE overload protection 
* Short Circuit protection 
* Built-in EMI line filter 
* 1 OOo/o Burn-in tested 
* Slim Line, Compact, Light Weight 
* 1 Year Warranty 

© 1991 
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BILT inc: 
Quality Products 

Quality Service 

1 Full Year Warranty 

Stk. No. 30920 - U.S.A. 15 Amp Power Supply 
Dimensions: 7" x 4 1/4" x 1 15/,6" 

Weight: 1 .84 Lbs. 
Patent Pending 

Huntingdon Valley Industrial Center 
3983 Mann Road 

Huntingdon Valley, PA 19006 
(215) 322-3232 (FAX) 215-322-3238 

1-800-666-7776 
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BlLTinc QUALITY PRODUCTS 
QUALITY SERVICE 

CALL FOR GREAT PRICES! 
ALL OF OUR PARTS AVAILABLE FOR IMMEDIATE EXPORT! 

Quantity Prices Available 

TEKBILT Monitors Are Manufactured With 
Grade "A" Tubes ... Grade "A" Electronics! 

19" HORIZONTAL MONITOR 

ALSO AVAILABLE 
WITH UNIVERSAL 
MOUNTING 

HOR. #70152 
UNIV. #70150 

13"HORIZONTAL 
#70100 

BiLT inc: 
SE HABLA ESPANOL 

9 II HORIZONTAL 
#70104 

Huntingdon Valley Industrial Center 
3983 Mann Road 

Huntingdon Valley, PA 19006 

(215) 322-3232 • (Fax) 215-322-3238 

1-800-666-7776 
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LOW PRICED KITS! 
Add $19 for Jamma Harness, Joysticks & Buttons. 

Aero Fighters ..... $295 Gun Force ........ $195 NBA Jam ......... $595 
Battletoads ........ 495 Hard Yardage ...... 350 Power Instinct. ..... 195 
Blood Bros ......... 295 Knucklebash ....... 195 Primal Rage ....... 545 
Blood Storm ....... 299 Knuckleheads ...... 195 Shadow Force ...... 395 
Cadillacs & Dinos ... 395 Macross .......... 345 St. Fighter: Alpha B .. 895 
Fighter 'N Attacker .. 295 Mortal Kombat ..... 125 Survival Arts ....... 295 
Fighters History .... 125 Mortal Kombat II .... 295 Time Killer. ......... 95 
Golden Axe 2 ...... 295 Mystic Warriors ..... 395 X-Men ............ 345 

ALPHA AMUSEMENTS _ I. 580 AJax • Madison He1gl1ts. M1cl11ga11 48071 ~ 
TOLL-FREE: 800-33-GAMES 

CALL VIDEO CONNECTION 
us: 1 800 Lt44 6854 

Board 1eadY .._ ... T FTee Deu,,ery • 
•thout DBA Y- 6 • Over 20 St. ti in vv• $795 Your ,., a es/ 

ONE STOP SHOPPING .,or/drvlde 
pJeasewrite.~r,tax CALL TOLL FREE: Supp/ier/ 

for detai s. 1-800-456-6882 
~~llAPPY TBAHESGIVIHG~~ 

• American Made 

• Proven Reliability 

• 100% All Plywood 
Construction 

• Anit-Cheat and 
Alarm Protection 

• Lighted Merchandise 
Display Case 

WE OFFER: 
•Original used PCB's 
• Used 8-Lines 
• Used Merit Rivieras 
• New Cooper tables 

• Adjustable Difficulty 
Level 
For amusement or munici
palities purposes only. Not 
for sale or use in states 
where law prohibits. 

•Attractive Unique 
Design 

Member of GAMES OF TENNESSEE 
~ 
~.,.,.~...._lo:lllofl 

1220 West Jackson St. Shelbyville, TN 37160 

Fax: 615-685-0144 
Phone: (615} 684-0100 

We Accept 

~-
Member of 

GAMOA 
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CLEVELAND COIN MACHINE EXCHANGE 
17000 South Waterloo Road. • Cleveland, Ohio 44110 

1-800-776-6699 • Phone: 216/692-0960 • Fax: 216-692-0085 

Namco 1993 
CYBERSLED 
Unbelievably priced at ... $3,995°0 

This is not a misprint. The latest polygon technology 
and state of the art graphics immerse you in the battle of 
your life. Buy 3 and save $250.00 per unit. Crating extra. 

REDEMPTION HEADQUARTERS USA 
Used Redemption Game Specials 

Lazer-Tron 
I.C.E. 
Bromley 
Benchmark 
Skee-Ball 
Skee-Ball 
Data East 
Bob's 
Smart 
Planet Earth 
Lazer-Tron 
Seidel 
Data East 
Lazer-Tron 
Bob's 
Bob's 
Bromley 
Skee-Ball 
Tai to 
Doyle 
Tai to 
Lazer-Tron 
Partek 
Smart 

Ribbit Racin' ....... . . ...... . .. $4895.00 
Cyclone . ..... . ........... . .... 4295.oo 
Rock 'N Bowl ..... . ........... . 2895.oo 
Roll for Gold ...... . .. .. . . ...... 3495.oo 
Tic-Tac-Toe (2-pl.) . . ... ... . . .... 4195.oo 
Tic-Tac-Toe (3-pl.) ... . . . . . ...... 4995.oo 
Wacky Gator .. .. . ......... ..... 3795.oo 
Ken & Barbie Water ........... 10,495.oo 
Big Bertha .... . ..... . ... . ...... 2195.oo 
Dinoscore ............ . ........ 4795.oo 
Spin-to-Win (like new) .......... 3295.oo 
Quakers . . ..................... 2995.oo 
Lippy the Clown ............... 1995.oo 
Pirate's Gold ............... . . .. 3395.oo 
Sidewinder . . ...... . ..... . .... . 2995.oo 
Tin Can Alley ........ . .... ..... 2595.oo 
Wheel 'Em In .. ...... . . ........ 3295.oo 
13' Traditional Alley ... . ........ 1995.oo 
Two Minute Drill ...... .. .. . .. . . 2495.oo 
3 Lil' Pigs .............. . ..... . . 2795.oo 
Animal Land ...... . ... . . .. .. .. 1995.oo 
Awesome Toss 'Em ............. 3195.oo 
Bozo the Clown (bucket game) ... 1995.oo 
Buddy Bear . ... . ............... 2195.oo 

Doyle Bull Pen ...... .. .... . . . .. . .... $4495.oo 
Smart Chuckles (double) .............. 2295.oo 
Bromley Clay Shoot. ...... . ....... . . . ... 1495.oo 
Levy Clown Around (pusher) . ... .. ... 2795.oo 
Bromley Dino Rally ...... . .............. 3295.oo 
Quick Silver Fiddle Sticks ............... .. .. 2495.oo 
Bay-Tek Fielder's Choice ... ..... .. . .. .. . 1995.oo 
Alter Fire Ball ....................... 2995.oo 
Meltec Pot 'O Gold .. . . . . . ... . . . ....... 2295.oo 
Data East Slap Shot ................ . .... . . 395.oo 
Meltec Knockdown ........... . ... . ... 2495.oo 
Coastal Jungle Jive ........... . ... . .. .. . 3095.oo 
CCI Froggy . . ...................... 2995.oo 
Doyle Hoop Shot (blue/ recond.) .... . . . 1495.oo 
Doyle Dump the Ump .............. . . 3895.oo 
Planet Earth Fling Shot (w / neon) ......... . . . 4395.00 
Skee-Ball UB QB ................ . . . .. ... 2495.oo 
Coastal Roosta Shoota .. .. ... ... ... ... . . 1995.oo 
I.C.E. Full Court Frenzy ...... . ...... . 2795.oo 
Meltec Great Frog Race ......... . ...... 2495.oo 
Amer. Sammy Coin Circus Jr .... . ................... 2795.oo 
Data East Cracky Crab .. .. ........ .. .... .. ... . 3295.oo 
Doyle Hoop Shot (red) ................... .. 1995.oo 
Quick Silver Turbo Pusher .. . ........ . .... . ...... 3995.oo 

TURN KEY GAMEROOMS ARE OUR SPECIALTY! 
• CAD DESIGN OF GAMEROOM • ONE STOP SHOPPING FOR ALL REDEMPTION PRIZES 
• DELIVERY AND SET UP OF ALL GAMES • COMPUTERIZED INVENTORY CONTROL SYSTEMS 
• CONSTRUCTION OF REDEMPTION CENTERS • CONTRACT NEGOTIATION SERVICES 

Visit our 45,000 sq. ft. showroom of used redemption. The largest in the USA! 
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GoldMine 
The World's Most Dynamic Contact Manager! 

GoldMine 
CONTAINS THESE ESSENTIAL 

TOOLS for the BUSINESS 
PROFESSIONAL 

DAY & TIME PLANNING, ACTIVITY 
SCHEDULING, LEITER WRITING, SALES 
FORECASTING, CONTACT TRACKING, 

GROUP SCHEDULING, MAIL LIST MAN
AGEMENT, FAX/MAIL MERGE, REPORT 

GENERATION. 
Replace your rolodex now! 
your GoldMine Dealer is: 

C & P Distributing 2500 Miracle Lane, Suite D, Mishawaka, IN 46545 219-256-1138 . 219-256-1144 fax 
contact us via E-mail at: CPDIST@aol.com 

BUSINESS OPPORTUNITY: 
ARCADE TO RENT 

Excellent Location 
- Downtown Montreal
New permits frozen in area. 

3400 square feet 
( +600 sq. ft. snack bar). 

Possibility for a mezzanine. 

Contact: Mr. Rouleau 
(514) 878-3081 

Fax 514-878-3053 

Wholesale Games1 Inc. 
PARTIAL USED 
INVENTORY: 

NBA Jams TE, MK 2, Killer Instinct, 
Wms Road Show Pin, 

Terminator II Pin, Lethal Enforcers, 
Fun House Pin, Demo Man Pin, 

Rowe CD 1 OOC/1 DOA, 
Rowe R-92 Combo, 
Valley Pool Tables, 

Dynamo 22' Shuffleboard, 
Sega Outrun, Turbo II Pokers, 
Draw BO's, Merit Riviera's, 

Pushers, plus more ... 
call for update! 

, Cauntertaps 
with tickets!! 

FREE DELIVERY TD MANY STATES 

NEW EQUIPMENT 
Rowe/Seeburg/NSM 
Cooper Pool Tables 

Mother Lode Pushers 
Pot O' Silver Pushers 
Touchscreen C'Tops 

Valley Darts/Pool 
Omega Poker, Merit Poker 

8-Lines, Pokers 
Candy Crane 

DYNAMO TOURNAMENT 

SOLITAIRE 
players win cash 
or prizes legally! 

(call for info.) 

WHOLESALE GAMES, INC. 
1220 West Jackson St., Shelbyville, TN 37160 

E toll free:1-800-526-4723 • 
(615) 684-2209 •Fax: 615-685-0144 
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If Betson Pacific does it all ••• 

REDEMPTION 
SPECIALISTS 

ROWE CD 
JUKEBOXES 

PINBALLS VENDING 

VIDEO GAMES 

COUNTERTOPS POOL TABLES 

••• then why go anywhere else? 
WE REPRESENT ALL THE MAJOR LINES! 

WE STOCK ALL THE MAJOR REDEMPTION GAMES! 
WE ARE A MAJOR FACTORY AUTHORIZED SERVICE CENTER! 

WE ARE BETSON PACIFIC DISTRIBUTING, THE LARGEST COIN MACHINE 
DISTRIBUTOR ON THE WEST COAST! 

BETSON 
PACIFIC 

T 
ReP/ay Magazine 

HOME OFFICE-BUENA PARK, CALIFORNIA: (714) 228-7500 

SAN FRANCISCO, CALIFORNIA: (415) 952-4220 

PHOENIX, ARIZONA: (602) 233-0190 

SAN DIEGO, CALIFORNIA: (619) 441-9100 
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LUCKY EGGS = GOOD MONEY! 

• Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
- Like Newi 

• Prize-Filled Egg Capsules with Same Day Shipping - Phone for Quote. 

TOLL FREE 
800-344-7 467 

FAX (417) 358-1849 

SIMPLY THE BEST MACHINES 
IN THE BUSINESS! 

POKERS & 8-LINES 
The biggest selection and the best prices anywhere including: 
W-7, W-8, W-11, W-17, Cherry Master, Cherry Angel, Super 2-
in-1, Magical Odds, Cherry Bonus Ill, Gold Slot, Bank Robbery, 
Treasure Island and Treasure Island '94, High Speed Bonus, 
Riverboat, Jackpot Bonus, Mega Double, Lucky Girl, Handy 
Card, Poker Genius, Bingo Club, Go-Go Star & many more! 

NEW WILD CAT SUPER 
The Hottest New 8-Line Board 

since Cherry Master! 
• Adj. on screen jackpot • Bar fever • Bell fever 

• Cat fever • New double up mode -
(win up to 50 times original win) 

Great graphics & audio. Available in dedicated 
PCB or kit for Cherry Master board. 

TOP NOTCH CUSTOMER SERVICE 
& TECHNICAL SUPPORT 

GREAT PRICES & QUICK TURN AROUND ON: 
All poker & 8-line pcb's, Mars bill acceptors, Leisure bill 

acceptors, monitors, ticket dispensers, power supplies ... CALLI 

We now accept: 
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New! New! New! 

r . . : ·. 
I j "' 
·~-~=-- ~,:~ ' t:F:1 . 

~---- '!' -. 
The industry's most popular countertop 
is now available with ticket dispenser! 

November 1995 

LEARN TO SERVICE & REPAIR: 
Gaming, Arcade & Vending Machines. Established, 
respected school. Experienced, well qualified 
instructors. Lifetime job placement. 

Las Vegas Gaming & Technical School 
Call for free catalog. (800) 847-5484 
3030 S. Highland, Las Vegas, NV 89109 

NEW WILD ~AT SUPER 
The Hottest New 8-Line Board 

since Cherry Master! 
• Adj. on screen jackpot • Bar fever • Bell fever 

• Cat fever • New double up mode -
(win up to 50 times original win) 

MID-CITY DISTRIBUTING 
1-800-341-5366 

CALl VIDEO CONNECTION 
us: 1 800 444 ~ 

• EPBOMS * 

Smeg • 49.00 
4Mei: w 9.9s 
.2Meg e s.9s 
iMeg 4.so 
.27Si.2 E .2..2S 
.27.2S6 ~ i.9s 
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Pinballs (used) 
Addams Family ................................... $1,950 
Baywatch ............................................... 2,350 
Corvette ................................................. 2,700 
Cue Ball Wizard .................................... 1,375 
Demolition Man .................................... 2,150 
Dr. Who .•................................................ 1,395 
Freddy .............•..•.•.....•...•.••..•.......•......... 1,695 
Fishtales ....•............................................ 1,275 
Funhouse .•............................................. 1,100 
Guns N Roses ........•...•...•.•...•..........•.•.•.. 1,850 
Hurricane .............................................. 1,225 
Indiana Jones ........................................ 1,895 
Judge Dredd .......................................... 1,595 
Jurassic Park ......................................... 1,550 
Maverick ................•......•..••.................... 1,950 
Mousin' Around ....•........•....................... 795 
Rescue 911 ....•..•..................................... 1,625 
Shaq Attaq ........................................•.... 2,250 
Slugfest •.......•...•...•..•..•..•......................... 1,195 
Star Wars ......•.•.•.•...•.••..•..•..•..•..•..•....•.•.. 1,195 
Star Trek N.G .....•..•...•.•...•..•..•.•...•...•..... 2,250 
T-2 ..................................•...........•.........•. 1,400 
Tales From Crypt ..........•..•.....•..•.•.....•.•• 1,895 
The Machine........................................... 995 
Tommy ................................................... 1,725 
Twilight Zone ..•..................................... 1,650 
Whirlwind .•.............................................. 895 
Whitewater .................•.•..••.•.•.•.•..•.•...•.•. 1,675 
Wipe Out ............................................... 1,525 
WWF •..................................................... 1,525 

NEW!!! 

SPLAYER 
BLACKJACK 

Designed especially for S.C. 
Call Royce 800-232-6467 

ReP/ay Magazine 

Used Redemption 
Aftershock ....................•........•............. $2,875 
Awesome Rat........................................ 550 
Bank It ....................................•.....•..•.•... 1,050 
Bouncing Bandit ........................•.•........ 1,450 
Bozo Basketball .....•.•............................. 1,000 
Chuckles ..........................................•....• 1,150 
Clown Roll Down ............... starting at 1,150 
Cosmo Gang ....................•...•.•............... 2,250 
Dino Eggs................................................ 775 
Dump the Ump ...............•.....•................ 2,900 
Ghost Town Gun ..................•.••..•.••..•.•... 750 
Home Run Hitter ....•................•..... $$CALL 
Hungry Hippo ......•..•....••.•.•.....•..........•.. 1,995 
1/2 Pint Frenzy .....•.......•.....•.................. 2,250 
Pitch Hitter ............................•.•...•.....•.•. 1,650 
Ribbit Racin .......................•.•................ 4,850 
Rock N Bowl .....................•••.•................ 1,750 
Roll for the Gold ......•..................... $$CALL 
Shake, Rattle & Roll ............................• 2,875 
Simple Simon ................•....................... 1,995 
Skee Balls 10' & 13' used .............. $$CALL 
Skee Ball Tic Tac Toe 2 player .....•....•.. 2,950 
Skee Ball Tic Tac Toe 3 player .•........... 3,950 
Skee Toss BC ....•.................................... 1,195 
Smart Balls 10' & 13' starting @ •••••••• 1,295 
Toss 'Em .•.•............•.•.••.•.....•.................. 1,175 
UBQB Deluxe ......................•...•............. 2,600 
Whac a Mole 2 Player .....•.................... 2,350 
Wheel Em In ...............................•......... 2,67 5 
Zookeeper ......................................•...•.•• 3,450 

Pool Tables (used) 
Dynamo Blonde ..................................... 1,000 
Dynamo Walnut .................................... 1,175 
Dynamo Victorian Cherry ................... 1,400 
Valley models ZD-5 & older ......... $$CALL 

All Tables with New Cloth & Balls 

Hi Balls 13' 
You Pick Up 

6 or more ..• $295 each 
While They Last! 

Video (used) 
Cybersled ............................................... 5,950 
Final Lap II ........................................... 3,650 
Hard Drivin u/r •........•...•..•................... 1,950 
Hard Drivin s/d .................................... 2,500 
Lethal Enforcer II ................................. 2,400 
Martial Champion ................................... 975 
Racin Force u/r .................................... 1,750 
Run N Gun single ................................. 1,485 
Streetfighter Alpha 25" ........................ 2,850 
Virtua Fighter ....................................... 2,250 
Wing Wars twin s/d ........................... 12,500 
X Men COA 25 " ................................... 2,500 
X Men 6 player ..................................... 1,350 
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$104.00 EA. 
REGULAR 

$139.00 

MAG LINER 
HAND 

TRUCK 
ALUMINUM 

LIGHT-WEIGHT 
Only 20 Lbs. 

• 

VIDEO COVERS Heavy Duty 
PINBALL COVERS Heavy Duty 

JUKEBOX COVERS Heavy Duty 
OVER 11,000 SOLD! 

We Have the Right Cover For You! 
ONE OF THE MOST DEPENDABLE COVERS 

EVER, TRY ONE & YOU WILL BE SOLD 
Was Now 

Video Moving Cover-Heavy Duty ... ... $=1-Qa ... ... $60.00 
Pinball Moving Cover-Heavy Duty .. .. $+Qi ...... $60.00 
Jukebox Moving Cover-Heavy Duty .$+Qi ...... $60.00 

TRY ONE DOZEN IN YOUR CRANE $1.50 EACH 
0 V.C.R. Cartoon Tapes 50 for $70.00 

-I 
02: 
:::J "' -< s: 
!\:> )> 
OG) 
rr o-
C/I z ·m 

JJ 

~ ALL OF OUR COVERS ARE MADE OUT OF HEAVY 
;' ~ DUTY VINYL. •• LIKE VINYL TOPS ON CARS 
• "O IF YOU NEED GOOD REDEMPTION ITEMS PLEASE CALL 
1]~ 0

01 
US! Example, MICRO COOKWARE SET, 

, 0 1--Ti-R-Y ~ REMOTE CONTROL CARS & more.--__ __ 

~ 0 ONE To call about our products 

f )l ~ C:RA!1N~E (=~~~;:;::~;: :It COPE PRODUCTS 

OR 
GIVE 
YOUR 

CUSTOMER 
APAIR 

~ • 45 Orchard Cir,, Blanchester, OH 45107 • 

No. 111-A-815 
BLUE BLOCKER SUNGLASSES AS SEEN ON 

TV FOR $50.00 A PAIR - $16.00 A DOZEN 

LOWEST PRICES 
BIGGER PROFITS 
BETTER MIXES 
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JUKEBOX VALIDATORS 
MAKA/CONLUX • ARDAC • ROWE 
SALES & REPAIRS 

- DISCOUNT PRICING -

301/419-3189 

OPERATORS WANTED NOW 
To install games at top locations! 

IMMEDIATE needs in 
CA, CO, GA, IL, KY, NV, NY, OH, WA 
Write TODAY for locations in your area. 

h RePlay: Dept. AG 
PO. Box 2550 • Woodland Hiiis, CA 91365 

COUNTERTOP CHAMPIONS 
14" Touchscreens 
w/60 gm. prg. incl. Solitaire 

by U.S. Games 
$1,095.00 

- UPS SHIPPABLE -

Ca II { 408) 978·8846 

RePlay•s 
1996 

DIRECTORY 
(December 1995 issue) 
is now in preparation! 

This highly-regarded refer
ence book will once again 
carry updated listings of U.S. 
manufacturers, distributors 
and parts suppliers as well 
as executive yearbook photo 
features. 

AD DEADLINE: 
NOVEMBER 10 Uatest!J 

• 
Call Barry Zweben at: 

(818) 347-3829 
or fax 1-818-347-2112 

• 
Be there in this 

12-month annual! 

RePlay Magazine 



MARS 
GOLD LEVEL 
DISTRIBUTOR 

I 

I 
WELLS GARDER 
DISTRIBUTOR 

'---------------------------! 
COMPLETE LINE OF 

WOOD GAMES 
We accept VISA, Master Card, and American Express 

KEVIN SHARP ENTERPRISES 
2335 SOUTH PARK DR. 
MURFREEBORO, TN 37129 

1-800-624-3779 
( 615) 895-9099 

FAX (615) 895-9184 



WEARE 
"THE BIGGEST" 
IN MEXICO! 

4000 STORES IN OUR 
ROUTE (TWO CABINETS 

PER STORE). WE BUY AND 
SELL OLD, USED, SECOND 

HAND INVENTORY. NEO-GEO 
CARTRIDGES 50 TO 1000 PIECES. 

PHONE: (525) 738-2944 
FAX:525-732-0584 

Ask for Luz Maria 
IF YOU HAVE ANOTHER ITEM, 

PLEASE LET US KNOW. WE 
HAVE A BIG DISTRIBUTION 

SALES LOCATION. 

Produced Exclusively By 
WEST COAST MANUFACTURING, INC. 

THE NEW 0 DUAL REVOLUT/ON° 
State Of the Art Dual & Single Revolution Vending Machines 

DOUBLE YOUR PROFITS 

Page228 

with 2 Products 
in 1 Machine 

The only FDA approved food grade 
material for the upper and lower bases. 

* Best Quality 
*Best Price 
* Factory Direct 

DUAL REVOLUTION 
Ht.: 62" • Wt.: 63 lbs. 

Colors: Red, Blue, Yellow 

November 1995 

8-Line Boards & Kits 
Plexi, Harness, Buttons 

DBV, Power Supply 

DISCOUNT PRICING! 

* 1-800-966-98 7 3 * 

EARN EXTRA INCOME Earn $200-
$500 weekly mailing travel brochures. 
For information send a self-addressed 
stamped envelope to: 
lnc-2, P.O. Box 1354, Miami, Fl 33160-1354 

I Will Pav Cash for the 
Following Video Game PCB's ... 
Please call with price quanlitv 

(good working order) 

can Mike: 401/852-0590 
MORTAL KOMBAT II GOLDEN AXE 1 & 2 

TEKKEN NBA JAM 1 & 2 
ARABIAN FIGHT NIGHT SLASHER 
ARABIAN MAGIC SPIDERMAN 

B-RAP BOY SILENT DRAGON 
BUCKY O'HARE TANK FORCE 

ATOMIC PUNK 1 & 2 UNDERCOVER COP 
BLOOD WARRIOR VIOLENT STORM 
CAPTAIN AMERICA VENDETTA 

CRIME CITY ZERO TEAM 
CRIME FIGHTER 64th STREET 

CAPTAIN COMMANDO f---L_EG_ION_NA_IR_E----1 
FINAL FIGHT Call with any 

G.I. JOE others please!!! 

• EPBOHS * ..... • 49.00 
4M•IJ w 9.9s 
2Me11 • s.9s 
iMelJ 4.so 
27si2 B 2..ZS 
272S6 JC i.9s 
27i.zs p i.•s 
2764 0 i.9s 
2732 .. i.6S 
2S32 t 2.7s 
27i6 • i.3s 

11lloae U9·.2S6-.:l.:138 
Faz U9·.2S6-.:l.:144 
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Worldwide Gaming Equipment Distributors 

PACHl·SLO SKILL STOP 
SLOT MA~~~~E $195 00 

AS LOW AS I 
EA. IN QUANTITY 

We carry ALL major brands of slot TOKENS INCLUDED 

machines, video poker, & keno machines. All machines 
are fully reconditioned & in-stock for immediate delivery! 

JUST A FEW EXAMPLES: 
:>- Bally 800 Series (for 25 year states) ..................... . .... from $900 

:>- Bally E1088 or E1090 Slot Machines .................... . . . ...... . 750 

:>- Bally E2000 Series Slots ............................... . ....... 7 50 

:>- IGT Fortune T Video Poker (non-credit) .................. . ......... 150 

:>- IGT Fortune I Video Poker (credit) ........ . .................. . .... 850 

:>- IGT Fortune 11 Video Poker. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1250 

:>- CEI Video Poker (w/tournament mode) ..... . ~ .. .. ........ . ........ 1095 

:>- IGT Players Edge Video Poker (w/double-up) . ... .. .. ..... . ........ 1550 

:>- Sigma Slant Top Video Pker ($ or 25¢ only) ............ . ............ 800 

:>- Universal "Dazzling Diamonds" Slot Machine .................. . . .... 995 

Full line of replacement parts & service manuals available. 
Circuit board repair & exchange services. 

For complete dealers price list ... Call or Fax: 
LA SLOT MACHINE COMPANY 

2663 Manhatten Beach Blvd. 
Redondo Beach, CA 90278 
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TRACK NO. 
NEXT 
2 DIGITS • • 

DISC NO. 
FIRST 
2 DIGITS 

• MUSIC OPERA TORS SERVICE 
"GET IT RIGHT, GET IT FAST" 

01 IN BUSINESS SINCE 1972 
02 LARGE INVENTORY OF COMPACT 

DISC AND 45 RPM RECORDS 
03 LATIN PRODUCT AVAILABLE 
04 ALL SELECTIONS SOLD WITH 

PRE-PRINTED TITLE STRIPS 
OS KNOWLEDGEABLE STAFF 
06 95% FILL ON ALL ORDERS 
07 DISCOUNT ON 2 DAY FREIGHT 

' 08 LOW WHOLESALE PRICES TO 
OPERATORS 

09 ST AV UP TO DATE WITH OUR MAILER 
10 
11 CALIFORNIA (714) 879-1771 
12 NATIONAL (800)354-5853 
13 FAX (800) 821-7878 
14 CALL US TODAY 

"SATISFACTION GUARANTEED" 

When you think of Gottl.ieb think of Kingpin Amusements. We have the 
largest selection of Gottlieb parts in the country. Call us with your needs. 

PARTS - COMPARE OUR PRICES! 
White nylon drop targets . . . . . . ....... .. ........... $1.00 ea. 
Flipper coil (red).... . .... . .............. 5.95 ea. 
Flipper plunger & link ..................... 1. 75 ea. 
Small beaded red flipper ring (Shaq & others) ..... 65 ea . 
Optic sensors complete. . . . . . . . . . . . . . . . . ...... . .. . ...... . ..... ... 2.10 ea. 
Flipper rebuild kit (maintenance kit) . . . . .... . . ........ . . . .......... 5.95 ea. 
EM coin counters, installs in seconds ........ . . . . . . . . 4.95 ea. 
Gottlieb security bars - sa fe, strong, fits any pinball . . . . . . . . . . 12.95 ea. 
Ball shooter ... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ... 6.95 ea. 

(14) U.S. GAMES VIDEO 
LOTTERY TERMINALS 

Video Pull Tab Program 
Upright 13" Monitors & DBA's 
Mint Condition! - Best Offer 

SCORPION DARTS 
$1,100 

Pubtime Deluxe Cricket 
Darts ••• $350 

Quantity Pricing Available! 

Arachnid 6000 & 6300 available! 
Cougar Darts ...... $850 
WANTED: Merit 2+ 2's 

AMUSEMENT 
DEVICES, INC. 

l:!m Menasha, WI la 
Call Joe or Kurt: 

(414) 122-1932 

NEW PINBALLS FOR SALE: 
Feature a ONE year warranty! 

Vendor's Special: 
Clean/Rubber/Wax 

any pinball ... $50.00 

SPECIAL PARTS OFFER: PRE-OWNED PINBALLS FOR SALE 
Gottlieb Portable Parts Pak. 
Compact, lightweight, comes with 27 of your most 
important Gottlieb only parts & assemblies. 

$120 value for only $69.95 

Fully reconditioned and featuring our exclusive 
6 month warranty on all machined parts. 

Call for latest list. 

Board proble~11s?- Down-Time?- Wl Wa"t- Get a new board in 24 hours! 
Lowest prices 011 exchange boards for all system 3 pinball machines ('89- '95) 
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A~(:~G~J~11rcalifornia Games, Inc. Manufacturing & Distributing 
Coin Operated Games 

1235 E. Francis St., Suites A,B,C 
Ontario, CA 91761 USA 
Tel (909) 930-5828 
Fax 909-930-5824 
1-800-336-GAME System Cabinets and Redemption Gomes 

BEST BUY THIS MONTH! ·NEW! 33" TEKKEN 11 ......... CALL! 
FINANCE OFFER 

NEW! 33" Deluxe 
TEKKEN II 

& 

NEW! 33" Deluxe MK 3 
& 

33" Deluxe 
STRIKER 1945 

Ml 3 onw ~~~;~ 
(24 mos. O.A.C.) 

33" COMPLETE 
VIDEO GAMES (NEW) 
33" TEKKEN .......................... $2690 

33" KILLER INSTINCT.. .. .. ......... CALL 
33" MORTAL KOMBAT 111 .... .... .. 3890 

33" STRIKER 1945 .... .... .... ......... CALL 
33" NEO-GEO/BUST-A-MOVE ... 1999 

33" RAIDEN DX ....................... 2295 

33" NEO-GEO/AERO FTR. 3 ..... CALL 
33" X-MEN 2 ........ .. ................ 2395 

33" SUPER SF: ALPHA/ZERO .. . 2890 

33" TWIN EAGLE 2 ... ... ... ......... 1890 

33" MORTAL KOMBAT .. .. ......... 1395 

33" PRIMAL RAGE ...... ...... .... ... 2290 

MK3 KITS ••.••••••••• ••• ••• ••• •• CALL 
TEKKENS •••••••••• •••••• ••••••• CALL 
S.F.: ALPHA/ZERO •••• •••• ••••••••• CALL 
TEKKENS II ••• •..•..•.. •..•. ••.•• CALL 
STRIKER 1945 ...... ... . . ... .. ... CALL 

And many more-CALL TODAY! 

Turbo Cabinets in 
13"' 19"' 27"' 33" 

COMPLETE 25" TURBO 
SYSTEM CABINET SPECIALS 

$959.00 
THE ABSOLUTE 

BRIGHTEST COLOR 
& BEST PICTURE 

AROUND!!! 
New 4-Player 
Cabinet - $995 
Available in: 

Red, Black, Blue, Gray 
1 YR. PARTS & LABOR 

AFTER YOU'VE TRIED THE OTHER 
CABINETS, GET A REAL CABINET! 

BUY A CG/-TURBO TODAY!! 

The "CG/ TURB011 Cabinet 

CALL FOR OUR 
CATALOG 

Featuring: 
Our New Line 
of Cranes & 

Cabinets 

NEO GEO SYSTEMS 
1-SLOT ................................... $429 
2-SLOT ...................... ............... 650 
4-SLOT ..................................... 799 

W/GRAPHICS ADD .............. 30.00 

COMBO DEALS 
1-SLOT NOLTAGE FIGHTER ........ CALL 
1-SLOT/BUST-A-MOVE/ 

PUZZLE BOBBLE .......... ...... ... $625 
1-SLOT/PULSTAR .................... CALL 
1-SLOT/AERO FIGHTERS Ill ...... CALL 

NEO GEO CARTRIDGES 
BUST-A-MOVE/PUZZLE BOBBLE ... $230 

SAMURAI SHODOWN II .......... .. .. 180 

SAMURAI SHODOWN .... ............... 75 

KING OF FIGHTERS '94 .............. 180 

AERO FIGHTERS 2 .. .. ..... .. ......... . 180 

SUPER SIDE KICKS 3 ...... .. ......... 295 

TOP HUNTER .. ... ...... .................. 165 

WINDJAMMER ..... .. .................... 170 

WORLD HEROES JET .... .. ........... 170 
KARNOVS REVENGE.. .. ... .... ........ 150 

TOP PLAYERS GOLF ................... 140 

RIDING HERO .......... .. ................ 130 

POWER SPIKES II ............. ... ....... 230 

, GALAXY FIGHT .......... .. .. .... .. ...... 150 

DOUBLE DRAGON .... ... .. ............. 250 

NINJA COMBAT .. ......................... 20 

ART OF FIGHTING ........................ 20 

FATAL FURY .... ............... ..... ......... 20 

CGI·TURBO SYSTEM CABINE'IS FATAL FURY 2 ........................... ... 20 

CGl-25 25" 2-PLAYER .................. $959 3 COUNT BOUT ....... .. ............ ...... 20 
CGl-25 25" DELUXE ........................ Call BURNING FIGHT.. .............. ... .. ..... . 20 
CGl-33 33" SYSTEM CABINET .. ....... Call WORLDS HEROES .. .... .. ....... .. ... .. .. 30 
CGl-33 33" PEDESTAL CABINET ...... Call 
CGl-CT 19" COCKTAIL TABLE .......... Call 100'S Of GAMES IN STOCK! 
CGl-MC 25" MINI CABINET .. ... .. ....... Call SELL • SERVICE • mADE 
CGl-BT 13" BAR TOP ...................... Call 

I ALL PRICES ARE SUBJECT TO CHANGE AND AVAILABILITY I 
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Direct from the Ginza in Tokyo, the 
authentic Japanese pachinko 
machine. These are completely 
reconditioned original commercial 
machines actually used in pachinko 
parlors. In this classic game of skill, 
flashing lights and soundeffects 
abound as you flip balls through 
wheels and a maze of pins to hit 
the jackpot 

Machines will vaiy slightly. 

Dealer Cost Weight: 
Approx. 
52 lbs. 

90 DAY WARRANTY 

s99_9s 
SUG. RET. $399 Almost 2 ft. by 3 ft. 

PACHISLO SLOT MACHINES 

Token Playing 
Slot Machines, 
withUghts, 
Music, and 
Skill stops! 
• Five line play. 
• Lights flash & music 

plays. 
• Pays off in tokens. 

The trick lies in pressing the three 
"stop" buttons on the front of the 

machine at the right time. 

~410 a.I~~ §] ttJram=m: 
For Amusement Only. 

Not a Gambling Device. 
Pays off in Tokens. 

DIRECT 
FROM 
GINZA 

IN 
TOKYO 

Approx. 33"H x 20114"W x 14"0. (90 lbs.) 
Direct from the Ginza in Tokyo. Authentic Japanese 
machine. Original commercial machines actually used 

CAL! FOR PRICES I, in pachinko parters. In this classic game of skill, flash
ing lights and sound effects abound. 

IMPORTERS 
DISTRIBUTORS 

UNITED STATES DISTRIBUTOR 

Republic Industries 
TEL: (214) 368-1359 
FAX:214-692-0914 

S ince 1951 • 11440 N Central Expressway, Dallas, TX 75243 
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CHICAGO AREA 
20 Kramer Jackpot bonus Pokers 

with $20 dba ... $750.00 
2 Capcom Bowlers ... $300.00 ea. 

Misc. Video Games ... $100.00 

Bob Adams: 312/561-4886 

AMERICAN EXPRESS MONITOR 
MASTERCARD, VISA 

GET-WELL KITS 
SAVES TIME AND MONEY 

ON MONITOR REPAIRS 
Monitor repair kits take care of picture warping, blacking 
out, smearing, low brightness and brightness problems, 
poor regulation, jail bars, vertical shrinking, etc. Call for 
FREE technical help with your monitor problems. All kits 
come with instruction and are easy to install. 

* WICO DISTRIBUTES GET-WELL KITS* 
• KIT #101: For Electrohome G07-CBO 19" color 
monitor. 17 parts - $7.95 ea. WICO #36-0243 

•KIT #102: For Electrohome G07-FBO 13" color 
monitor. 16 parts - $7.95 ea. 

• KIT #201: For Wells-Gardner K4600 series color 
monitor. 15 parts - $6.95 ea. WICO #36-0244 

• KIT #202: For Wells-Gardner K4900 series color 
monitor. 16 parts - $7.95 ea. WICO #36-0248 

• KIT #203: For Wells-Gardner K4800 series color 
monttor. 16 parts - $7.95 ea. 

• KIT #206: For Wells-Gardner 19K6100 Color XY 
Monttor. Includes caps, resistors, diodes & 6 power 
transistors. 30 parts - $14.95 ea. 

• KIT #204: For Wells-Gardner 13", 19" & 25" K7000 
series color monitor. 15 parts- $6.95ea. WIC0#36-0249 

• KIT #301: For Nintendo Sanyo 19" color monitor. 
16 parts - $6.95 ea. WICO #36-0245 

• KIT #302: For Nintendo Sharp 19" color monitor. 
24 parts - $8.95 ea. 

• KIT #401: For Atari Disco 19" color monitor. 
18 parts - $6.95 ea. 

• KIT #701: For Matsushita color monitor. 
Model #TM 202G. 17 parts - $6.95 ea. 

• KIT #801: For Hantarex color monitor. 
Model #MTC-900. 21 parts - $7.95 ea. 

• KIT #802: For Hantarex color monitor. 
Model #MTC-9000. 18 parts - $7 .95 ea. 

• KIT #91 O: Nintendo Sanyo color video inversion kit. 
Convert Nintendo cabinets with non-Nintendo game 
boards. 15 parts - $4.95 ea. 

• KIT #920: For Pac-Man, Ms. Pac-Man logic boards. 
Eliminates hum bar in picture. 4 parts - $6.95 ea. 
DISCOUNT! Buy ten kits and take $1.00 off each kit. 
Money back guarantee. We pay S & H! 
Wells-Gardner 25" 7000 Series Chassis (new) .. $119.95 
Electrohome G07-CBO Replace. Chassis (new) ..... 94.95 
Electrohome Flyback A29951-B .. . ........... 39.95 
Electrohome with Coil C30380-A. . ................ 8.25 
15 A Power Supply (1-yr. warranty) ........ 27.95 
2SC3039 ................. $1.39 STR 3123 .................. 6.26 
2SD870 .................... .4.49 STR 30130 ................ 5.29 
2SD1398 ................... 3.97 2N3712 .... ................. 1.95 
2501138 .... ............... 1.39 2N3792 ..................... 1.95 

ZANEN ELECTRONICS 
(806) 193-6331 

Fax:806-793-9136 
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(615) 256-7748 • 1-800-535-8981 •Fax: 615-256-7523 

POOL TABLE BLOW·OUT! 
Cherry 
Games 

Starting at 
$995 

Pokers 
Starting at 
$1495 

Accessories 
and Parts: 

Ticket Dispensers & Yogi •• $295 
Ticket Printers & Interface ... . 650 
19" Wells Gardner Monitor .. . 235 
13" Wells Gardner Monitor ... 225 
19" Sharp Monitors . . . . . . . . 195 
13" Sharp Monitors ...... . . 185 
15 AMP Power Supply .. .. 32.95 
150 Watt Computer Power Supply 
...... . . . . .. . . . .... . . 55.00 

Wiring Harness & Buttons .. 65.00 
Plexis ....... .. . .. . . .. . . 30.00 

{10) - Like - New Dynamo 
(8) - New Dynamo 
(6) - New Valley 
(4) Used Valley 
(2) Used U.B.I. 

Call for GREAT 
Blow-out Prices! 

BOARD ONLY PRICES 
Super Cherry Master . ... .. .. . ... $475 
Cherry Master '92 . ...... . . . ..... 450 
Cherry Master . . . . . . . . . . . . . . . . . . 135 
Cherry Bonus Ill w/satellite ..... .. .. 185 
Cherry Bonus Ill w/o satellite .... . . . 185 
Cherry Delight . .......... . .... .. 135 
Cherry Ang~ ..... .............. 240 
Poker/21 ........ ............ . . 300 
2-in-1 Pokermaster ..... . . ....... 240 
3-in-1 /Blackjack, C. Master, 

Joker Poker .......... . .. ...... 250 
Riveria ... . ... ... . .. . ... . ..... . 875 
Foxtronic . . ... .. . ....... . ...... 500 
Turbo Poker II . ......... ... ... . . 450 
Blackjack & Super 6 Card . ... ..... 395 
905 Pixel . .... ... . .. ... ... ..... 650 
905 Double Up ..... .... .. ...... 650 
903 Double Up .. .... . .......... 550 
SMS Draw 80 . ...... ... . .... . . 1 025 
Top Draw . .......... . .... .... .. 475 

Progressive Kits .. .... . .. . . 325 RECONDITIONED PCB'S 
Empty Cabinets ........... 225 

New & Used Pool Tables .. . .. Call Starting at $75.00 
New & Used Jukeboxes ... .. Call CALL, CALL, CALL! 

Ask About ••• Quantity Prices 

We Accept: 

iwsAj • II C IJ 

Redemption 
Games 
Starting at 

$1,395.00 

USED 
Sundash 18 Bulb 

$1,500.00 

Dollar Bill 
Acceptor Prices: 
Mars VFM-4 ..... . ....... $325 
Mars VFM-5 ..... . ... . .. . . 340 
Mars GL-5 ............... 399 
Mars VFM-4 w/upstacker .... 399 
Mars VFM-5 w/stacker .... .. 440 
CBV $1-5-10-20-50-100 .... 299 
JCM ... .. . .. . ...... ..... 260 
DBV-35 .. . . ............. 299 
Cash Code "Amazing Plus" .. 275 
HSV-300 ...... . ..... . . .. 185 

••• Advance Replacement Warranty 
••• FREE Delivery! (4 game minimum) 

335 Hill Avenue • Nashville, Tennessee 37210 
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~ American Lock Company P.C. BOARDS 
NBA JAM ... .... ..................... .... $250 

5/8" Camlock 
As Low As$ 3.01 
7 /8" Camlock 
As Low As$ 3.22 
1-1/8" Camlock 
As Low As$ 3.43 
1-1/2" Camlock 
As Low As$ 3.64 

Inner Cylinder Lock ~ 
As Low As $ 5.39 ~ 

Series 700 Padlock 
As Low As $ 13.34 

No. 1 As Low As$ 6.25 
No. 3 As Low As$ 5.36 
No. 5 As Low As$ 7.87 _,. 
No. 7 As Low As$ 4.46 

SEND US A KEY - WE CAN KEY ANY 
PADLOCK OR CAMLOCK TO YOUR# 

PATT CORPORATION 
708-442-3901 

Series HlO 
As Low As$ 13.17 

Series 2000 
As Low As$ 17.97 

~. 
~ 

American Solid Steel Body 
As Low As $ 6.85 1iJl 

~ Security Bar Hasp 
4-1/2" As Low As$ 1.27 

99% OF ALL AMERICAN ORDERS ARE 
SHIPPED WITHIN 24 HOURS 

800-621-4418 
708-442-3907 fax 

TUMBLE POP .. .... .. ... ................. ... 90 
SKY SOLDIER (KIT) ...... ................. 90 
PUZZLE BOBBLE ............ ............ 150 
SAMURAI SHODOWN ................... 15 

MASTER AMUSEMENT 
(214) 494-0180 

Ct:IP DIBTRIBUTINO 
TEL: ZI9-.2S6-.l.l.J8 
FAX: ZI9-ZS6-II44 

Alpha-Omega Sales, Inc. VIDEO GAMES PCB USED BOARDS 
Afterburner s/d ................... $2099 Mortal Kombat.. ...................... $49 

8i:~ -_;.,.;.~ Your independent source for all your coin-op needs. Cisco Heat s/d (twin) ...... ....... 1999 Mortal Kombat II ..................... 199 
_ .-- """"v Equipment, money handling, ticket and token Cisco Heat s/d (deluxe) .......... 2599 NBA Jam ................... ............. 199 

:.i • ..,,~ · '":" 
~ ,A-'.-'-.. , sales. Fully refurbished to "like new" condition. Cyber Cycles (s/d) .. ............... .. Call NBA Jam: Tourn. Edition ......... 399 
\~"'7/ Best reconditioning in the industry. Cybersled (s/d) .................... .4999 Primal Rage ........................... 399 

>93~:::~. , - Call for references!!! Drivers' Edge s/d ......... ...... ... 1799 R-Shark ................................. 399 
i/1:'"-iJ~< (908) 254 3773 f 908 Final Lap II (s/d) ................... .4999 St. Fighter 11 ................. ............ .49 ' } - • ax: ·254-6223 GP Rider (s/d) 2999 St. Fighter II : C.E. Turbo .......... 199 
~ 1 12 Elkins Road• East Brunswick, NJ 08816 ........ .............. . PINBALLS 

t 19,;:n Grand Prix Star s/d ............... 2999 
es. u;, FINANCING AVAILABLE! Hard Drivin' s/d .... ................ 1799 Corvette ................ ....... ... ... $1999 

REDEMPTION NEW REDEMPTION Mt Fen /d (tw') 2599 Demolition Man .............. ...... 1999 
SUPER SPECIALS Chicken Dash M 0t° Fr zy s/d (d :n ·; ....... 2399 Dirty Harry ............................ 2099 

Cyclone 0 ot o re/~zy(S~d) e uxe ....... 2699 Dr. Who .. .. ..................... ........ 899 
Animal Land ..................... $1799 Home Run Hitter Ru ru~ ~ . ' /d ................... 2199 Flintstones (Wms.) ........... ... .. 1899 
Bank-lt.. .............................. 1199 ace nvin s ....... ............ · Frankenste'1n 2099 

Hoop It Up R d M b'I (s/d) 3899 ....................... . 
Bingo Pops ......................... 1199 Ice Ball Rad ~ I e /d '( .. .... .. .. .. . .. . Freddy Krueger ..................... 1599 
Boogieman ......................... 1299 Pharoh's Phantasy I ge ace~ s twin) ........ 13,699 Getaway. .. .. ................ .... .... 1099 
Dinoscore ........................... 3999 Skee-Ball/Lightning Road Riot s d ........................ 2499 Gladiator ....... ..... .................... 699 
Dribbles .............................. 1299 Smart candy Crane R-Shark .. · .... · .. · .... · .... · .. · .... · .... 899 Last Action Hero ................... 1399 
Fiddle Stix ........................... 1799 Smokin' Token Stadium Cross (s/d) .... · ...... · .... 7799 Maverick ............ ..... .... ......... 1799 
Hot Shot Basketball ............ 1499 Treasure Falls Steel Talons s/d .................... 1699 No Fear ............ .................... 2799 
Pop-A-Ball .......................... 1699 Wheel 'Em In Virtua Racing s/d ........... .. ..... 7299 Rescue 911 .......................... 1299 
Rock 'n Bowl ...................... 3099 RECONDITIONED Lethal Enforcer ..................... 1799 Road Show ............. ........ ...... 2499 
Roll For Gold ....................... 3399 Big Bertha ............... .... ....... $2099 Lethal Enforcer 11. .. ............ .... 2399 The Shadow ......................... 2299 
Sidewinder ......................... 2599 Full Court Frenzy ................... 1999 Lucky & Wild .. ...................... 3199 Shaq Attaq ........................... 1999 
Skee Ball 6' Mini ................ 1699 Pop-a-Ball .. .................... ...... 1699 Mortal Kombat (ded.) .............. 699 Stargate .............................. 2099 
Super Pro Quarterback ......... 999 ~owe ~~-~~ MC ................... ~~~~ Mortal Kombat 11 (ded.) ... ....... 1599 Star Trek Next Generation ..... 2499 
Toss 'Em ............................. 1599 S~~e Si~on·::::::: :::::: ::::::::::2699 NBA Jam (ded.) ...................... 799 Terminator 11. ....... .... ... .......... 1299 
Turbo Pusher ...................... 2899 Skee-Toss ............................ 1199 Virtua Fighter ........................ 1799 Theatre of Magic .................. 2799 
Wheel 'Em In ...................... 3299 Troll ..................................... 1999 Wrestlemania .. ............... ......... Call World Challenge Soccer ........ 1599 

ALL GAMES ARE GUARANTEED. CALL FOR COMPLETE LIST. EXPORTERS & DOMESTIC SALES. 
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SPECTACULAR AMUSEMENT AUCTIONS IN 1995 
BEST EQUIPMENT • BEST SELECTION • BEST PRICES 

Nov 4 TEXAS 
Big Town Mall 
800 Big Town Mall, Mesquite, TX 

18 CALIFORNIA 2116 E. Walnut Ave. 
Fullerton, CA 

Dec 2 CALIFORNIA 
Santa Clara Fairground, Fiesta Hall 
344 Tully Road, San Jose, CA 

-

9 FLORIDA 
National Guard Armory 
504 N. Howard Ave., Tampa. FL 

--·-

i 16 CALIFORNIA 
2116 E. Walnut Ave. 

I Fullerton, CA i 

* CONSIGNMENTS WANTED * 
TO CONSIGN GAMES FOR SALE: Bring to Auction Site Friday before the Sale from 10 AM - 9 PM . 

All Auctions are on Saturday and begin at 1 O AM Local Time with Inspection from 8 AM -1 O AM . 
Lie# A2609 , Payment in Full Day of Sale . 1 0 % Premium to H ammer Price . 

TERMS: Cash, Cashiers Check, Company Check with Current Bank Letter of Guarantee. Industry 
Related Seller 's Permits Required for Non-Taxable Purchases. All Equipment Must Be 

Removed by 10 PM the Day of the Sale . NO EXCEPTIONS. 

Auctions Conducted By: Robert Storment, Greg Parrott, CT Howe, ARN Malmberg 
CA#14663700753, TX#10931, FL AB0001109, AU 0001549, PA AU 002747-L, AU 01042152, SCAL #1092 

IF YOU WOULD LIKE TO SELL YOUR USED EQUIPMENT OR COMPLETE ARCADE OPERATION, 
CALL ONE OF OUR REPRESENTATIVE FOR A FREE CONFIDENTIAL CONSULTATION. 

• 
CALL OUR 24 HOUR HOTLINES 

WEST COAST 
MID VVEST 
EAST COAST 

714-535-5353 
214-497-1677 I VISA" I 
813-273-8155 



DRAM EN·· 
Dllllr Bill/Dl~it RH~lr 
Cllllill CINI /f:;--;:;). 
Ul'.WilJ;MH (!jy'Prociuctse 

Keep It Clean! 

ELECTRONICS 

PHONE: 1-800-638-7772 FAX 919-859-0297 

PINBALL DISPLAYS 
4 DIGIT 
6 DIGIT 
?DIGIT 
7 CHARA ALPHA 
14 DIGIT BALLY 
14 CHARA DATA EAST 
16 CHARA ALPHA 

DOT MATRIX 
DM128x16 
OM 128 x 32 (tube only) 
OM 128 x 32 ASSEMBLY 

$13.00 
13.00 
13.00 
19.25 
28.25 
28.25 
30.25 

$46.50 
49.75 

113.50 • llnlbs All Kinds 

• Programmable 
Ugbtln& 

Controlltrs 

Including Miniatures • Relays 

These displays are used in Data East, Bally, 

• Williams, Gottlieb and Premier. 

QUANTITY DISCOUNTS! 
PRICES SUBJECT TO CHANGE WITHOUT NOTICE. MANUFACTURES MAY VARY 

DUE TO AVAILABILITY AND PRICE. WE GUARANTEE PARTS TO BE COMPATIBLE. 
Dlrtct Importers - Manuracturers 

Free 1994 Catalog 
1-800.248-0076 

Page236 

:POT o~ SILVEB 
REDEMPTION QV4BTEB PUSHERS 
WITH THE ORIGINAL "SKILL-WHEELS" 
Number 1 in earnings & reliability 

NOW AVAILABLE: NEW PINT-SIZED 
MINI - PUSHERS 

SAVE SPACE - SAVE $ $ $ 
Same internal works as Pot O' Silver 

ALSO~ •Used Pinballs, Pool, etc. 
•Used Jukeboxes - Vinyl & CD 
•Trade-ins welcomed! 

1-800-450-2609 1-800-329-4186 
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American Changer Corporation introduces 

MORE CAPACITY THAN YOU 
Will EVER NEED ••• 

AT THE lOWEST PRICE YOU 
Will EVER PAY!!!!!! 

STANDARD FEATURES 
• Two Coinco validators which 

keeps the $1 bills separated 
from the $5, $10, $20's. 

• The second validator will also 
act as a spare validator if one 
would have to be serviced. 

• Over 10,000 coin/token 
capacity. 

• 126 bonus options for token 
payout. 

•Measures 53" high x 28" wide 
x 24" deep. 

OPTIONAL FEATURES 
• Quarter/foken acceptor 

• Second hopper for 2 different 
value coin payouts 

• "Change" or "Token" scratch 
resistant lexan fronts 

• Phone line hook-up for imme
diate notification of low coins, 
service problems or breach in 
security. 

• Alarm system. 

Shown with optional quarter acceptor 

ReP!ay Magazine 

$2995oo 
American Changer Corporation 

1-800-7 41-9840 
call for your local distributor! 
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"HARNESSES OF QUALITY" 
Amusement and Industrial 

Special Notice: 
PURCHASE YOUR USED EQUIPMENT 
FROM NEW ORLEANS NOVLETY CO. 

LOUISE 1S HARNESS Over 60 years in business! 
International reputation for selling 
the finest in used videos, flippers & 
amusement games available any
where! Each game is beautifully 
refinished by experts and is like 
new. All games are factory models. 
- absolutely no copies. 

SHOP, INC. 

• JAMMA HARNESSES 
• 8-LINE HARNESSES 
• CUSTOM HARNESSES 

CALL US! GET ON OUR MAILING LIST FOR 
PRICE BULLETINS OR CALL CELIE 

FOR OUR LATEST PRICE LIST 
LOUISE1S HARNESS 

SHOP, INC. NEW ORLEANS NOVELTY CO., INC. 
100 Spring St.• Tuscumbia, AL 35674 3030 N. Arnoult Rd., Metairie , LA 70002 

1-800-365-1941 
(205)381-6639 •FAX: 205-381-6180 1504) 888-3500 

Prices subject to change without notice 

Duns - 62-628-6702 

REDEMPTION TICKETS 
TICKET SIZE 2 x 1 5/32 .010 TAG 

SKEE-BALL 8 
"" _... 

ONE COUPON ~ 

•••••••••• )> 

1 ONE g 
COUPON * 

•••••••••• w 

***** )> &FIVE g 
POINTS §l 

***** w 0 INOIANA TICl<ET Q 0 1 ... 0 1-'NA TI Cl<ET 0 Q INO!ANA TICKET @ 

STOCK TICKETS AS SHOWN ABOVE 
UNDER 300,000 ....... $1 ·25M STOCK TICKETS AVAILABLE NEXT DAY 
OVER 300,000 .......... $1.00M 

-

CUSTOM PRINTED 
160,QQQ tO 48Q,QQQ ....... $1.60M 
480,000 to 1,000,000 .... $1.1 OM 
1,000,000 or More ..... $1.00M 

ALL ·PRICES PER 1000 
FREE FRONT SIDE PRINTING!!! 

Add $28.00 for Printing 2 Sides 
Packed 60,000 Per Case 

Case Weight 38 Lbs. 
8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 

Page238 November 1995 

Fax: 504-888-3506 

MUNCIE 
NOVELTY CO. 

P.O. Box 823 
Muncie, Indiana 47308 

ORDER TODAY!!! 

Nationwide Phone: 

800-428-8640 
Fax: 

317-288-3434 
Muncie Novelty Co. Exclusive 

Sales Agent for Indiana Ticket Co. 

MANUFACTURERS OF 
QUALITY TICKETS FOR 

OVER 50 YEARS 

• 
(Roll Tickets Also Available) 

ReP/ay Magazine 



WILLIAMS, BALLY or DATA EAST I SEGA Pinball 
circuit board repairs. Free estimates. FAST service. 
T\Vo Bl. t Score s12-447-8888 vo1cE 

512-447-8895 FAX 

4418 Pack Saddle Pass 
Austin TX 78745 

Q COIN DOUBLER allows 25¢ play on 
50¢ only pinballs. $25. @; 5 I $100. 

Q RGB to NfSC converter to drive any 
TV set from a video game. 
Replaces the RGB board in Dynamo 
wide screen cabinets. $199. 

Q CREDIT ACCUMULATOR kit allows 
higher pricing on kiddie rides, 
pinballs, anything. Replaces the 
mechanical coin counter unit in 
photo booths. $99. @; 3 I $269. 

e-ma il to: twobit @ io.com 
World Wide Web tech page: 
http://www.io.com/-twobit 

Q Ms. PAC MAN STUFF: Q 
ABC kit converts your PAC:MAN into a 

Ms. PAC:MAN. Includes a n ew cable, 
satellite board and speed-up. $100. 

Ms. PACATTACK: A plug-in kit that 
re-arranges the walls of all the mazes 
in PAC:MAN or Ms. PAC:MAN $100. 

SPEED-UP For PAC or Ms. PAC $25. 
Control panel overlays: $20. @; 3 I $50. 
Ms. PAC 40 pin ribbon cable: 4 I $25. 

THE SCROLLS 
Hear Ye - Hear Ye - Hear Ye 

Get the feel good factor by call ing JNC the Customers Company and General 
Amusement Machine Factotum who offer their Wares at Competitive Prices! 

All enquiries to: John or William 
Phone: +44 117 938 2552 • Fax: +44 117 938 2552 

IT'S NICE TO TALK! -

GUNS 
DRIVERS 

KIDDIE RIDES 
SIMULATORS & SITDOWNS 

DEDICATED VIDEOS 

JUKEBOXES 
RoweAMi 
Rock-Ola 
Wurlitzler 

Sound Leisure 
D.D.A. • NSM 

Addams Family ..... £775 Popeye ......... .. £695 
Batman .......... £450 Star Trek (N. G.) ..... £950 
Black Rose .. .. .... £650 Star Trek . . ..... . .. £525 
Bride of Pinbot ..... £450 Star Wars . . . . . .. £550 
Creatures ......... £675 Street Fighter ...... £575 
Cue Ball Wizard ..... £600 Su per Mario Bros .... £550 
Demolition Man .... £1250 Super Mario Mushroom 
Dracula ......... . £775 World . . .. £375 
Dr. Who . . ........ £575 Terminator II ....... £675 
Fish Tales ......... £650 Twilight Zone . . .. £675 
Getaway .......... £550 Tales from Crypt ... . £950 
Hurricane ......... £550 Tommy . .. ........ £725 ' 
Indiana Jones ...... £975 Tee'd Off ......... £650 
Judge Dredd ....... £825 White Water ....... £875 

. Jurassic Park ...... £850 World Challenge 
Last Action Hero ... . £975 Soccer ........... £975 

, Lethal Weapon ..... £650 

ALL PRICES QUOTED ARE IN POUNDS STERLING 

UNIT Q1 B WORTHY ROAD, CHITTENING TRADING ESTATE, AVONMOUTH, BRISTOL, UK 
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ACTIONMATIC LTD 
P.O. Box 326 

Chatham, Ontario 
N7M 5K4 

TALKING VENDOR® 
Records in 3 languages 
7 - English 5 - French 5 - Spanish 
Vends 
1.3" Capsules or Large Gum 
1" Items 
Small Bulk Items 
Coinage Size - Up to 1.25" (32 mm) 
Machine Size - Height 25" (63.5 cm) , 
Width 8" (20.3 cm) , Depth 8" (20.3 cm) 
Custom Sounds - Can have your own record 
made to say anything for 5 seconds . Up to 4 
different sayings on each side . 

Talking Vendor (Reg) Trade Mark 
Canada No. 266520 
U.S.A. No. 1221 491 

Your Source for ... 
1.3" Capsules 

(Mixed Colored Tops with Clear Bottoms) 
Filled or Empty 

§ ~ 
Round Clear Capsules 

Both Halves Same 

~ 0 
•Mixes For All Capsules 
• Low Price Slammers 
•Milk Caps 
• Rings in Holders 

Canadian Dist. for Beaver Vendors 
1-800-265-8363 

(VEND) 
Phone: (519) 351 -2181 Fax: (519) 351-7304 

8-Line Boards & Kits 
Plexi, Harness, Huttons 

DBV, Power Supp!y 

DISCOUNT PRICING! 

* 1-800-966-98 7 3 * 

Give New Life to Any Video Game 
SINGLE GAME 
PROGRESSIVE 

BONUS 

Q~?.~~~~.~.~~~~.~ 
1-800-955-9681 

I 

We are looking for more 
WHOLESALE SUPPLIERS 
for our growing business. 

BIG TOYS 
••• is a store that sells gameroom equipment 

to families in the Metro Detroit area. 
We are finding that certain pinballs, video games, Coca-Cola memorabilia, 

slot machines, neon, darts, gas pumps, jukes, etc. are hard to keep in stock. 
Please call us with your list!!! 

BIG TOYS. INC. We also need 
parts, 
overlays, 
boards, etc. 

3313 Mound Rd., Sterling Heights, Ml 48130 

(SlO) 9~~-~991 
t:1x: ~I 0-!)77-fifift~ 
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BELITA II 
PORTABLE 

COIN 
COUNTER 

ELECTRIC 
OR MANUAL 

230V or 110V 

• Automatic Stop 
• Lightweight (only 

10 lbs.) 
• Counts all sizes of 

coins or tokens 
5¢-10¢-25¢-50¢, etc. 

• Bag holder included 

• Inexpensive 
• Counts up to 1500 coins 

per minute. 
• Long lasting - requires 

very little maintenance. 
• Very useful - very 

convenient in all locations 

Write or Fax for prices, details, catalogs. 

R. D. Belam Company, Inc. 
One Fulton Avenue 

Hempstead, New York 11550 

Fax: 516-486-0957 Tel: 516-292-2670 

ELECTRONIC COIN SELECTORS 

Capable for All Coins 
diameter, thickness & material detecting 

Model: 618A 

TAIWAN COIN SELECTOR CO. 
2F. No. 70 Wu Hwa Street, San Chung City, Taipei, Taiwan 

FAX: 886-2-9809032 • TEL: 9879381-2 

4830 N.W. 167 Street MIAMI, FLORIDA 33014 

PHONE: (305) 623-8797 FAX: 628-1482 

VISIT ClJI~ SHC\\' l~CCM 

*****************~**************** 
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All AMERICAN AMUSEMENT, INC. 
The Customer Committed Company 

Addams Family 
Demolition Man . 
Fish Tales . . . 
Fun House. 
Stargate 

PINBAU5 
... $1995 Star Trek: TNG . . . . . $2195 
... 2250 Indiana Jones . . . . .. 1775 
. . . 1395 Twi light Zone .. ......... 1395 

. .. . 1 095 Whirlwind . . . . ...... 925 
........ 2275 Whitewater . . . . .. 1675 

REDEMPTION 
Big Bertha (1 location) ... $2295 Shoot-To-Win 2 Hoops 
Cosmo Gang .. Highest cash offer! (1 location) . . . . ... $2350 
Cracky Crab (1 location) ... 3250 Skee Balls (1 o· & 13') .. from 1000 
Hungry Hippo . . . ..... 1750 Super Shifter (4 & 6 Pl.) .... Call 
Kil lerT-Rex (1 location) .... 2695 Twin Knockdowns ........ 3880 
Wheel 'Em In . . . . . . . . . 28950 Whac-A-Moles (2 Pl.) ..... 2475 
Simple Simon .......... 2275 (compressor and high score of the day) 

USED SITDOWNS & DELUXE VIDEO 
Final Lap II (s/d) ...... . . $4200 Racin Force (u/r) .... . .. $1875 
Hang On (s/d). . .. .. Call Starblade (s/d) . . . . . 2550 
Out Runners (s/d) ........ 7750 Steel Talons (s/d) ........ 2750 
Hard Drivin ' (s/d) ........ 2350 Suzuka 8-Hours II (s/d) .... 8800 
Race Drivin (s/d) .. . ...... 2750 Turbo Outrun (s/d) . . . . . 2250 

EQUIPMENT OF ALL KINDS 
7 DAYS A WEEK- ll:OOAM to ll:OOPM (CST) 
Purchase 4 or more games, get FREE delivery within 300 miles. 

( 405) 672-8909 Fax: 405-672-8628 
5016 S. 1-35 Service Road, Oklahoma City, OK 73129 

Now you can make 
$1 QQ on every long 
distance collect and 
credit card calls . 
Sign up for Dollar Sticker Program 

0 

FREE 

ff your desktop payphone looks anything like 
any one of these, you can offer long dist<1nce 
and make $1.00 on each and every call 

OR 
BUY YOUR OWN 
PAYPHONE! 

0 just Plug It In 

0 Stop Unauthorized Calls 
0 1 Year Warranty 

0 FCC A pp roved 

0 Line Powered 

DDf Pay Phone Industries 

• • • 800-332-9939 
2J 15 W Amhenl, Blooming Ion, IN 47404 

812-333-9939; Fax: 812-333-8951 

Celebrating Our 11th Year of Service 

BUYERS' BULLETIN AD.ORDER 
BUYERS' BULLETIN CLASSIFIED ADS are discounted from "up 

"front" display ads. This is where you can showcase your used equipment, 
parts, employment opportunities, etc. to the coin-operated amusement 
and music trade. 

COMMON SIZES AND RATES 

WE HAVE ART FACILITIES to turn your raw copy & layout sketch 
into an attractive advertisement. Send us some words, a rough sketch 
and the size you would like. We 'll do the rest. 

RATES ARE: $24 per column inch. There are 3 columns per page, 10" 
in each column. Multiply depth of ad x # of columns wide x $24 for net 
cost. Minimum size: 1 column x 1" ($24) 

Full-page .................................... $695 
2/3-page .................................... $480 
1/2-page .. .............. . .................. .. $360 
1/3-page ..................................... $240 
1/4-page ................. . .... . .............. $180 
1/6-page ..................................... $120 
Other sizes ............... . ... $24/col. inch. 

COMPLETE THIS FORM and send it with your layout sketch and payment to : REPLAY MAGAZINE, P.O. 
Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben . Or, call: (818) 34 7-3820 (ask for Barry) or 
Fax: 818-347-21 12 (Monday - Friday 9 A. M. - 5 P.M. Pacific Time). 

Your Name __________________ _ 

Street _____________________ _ Fax: ____________ _ 

City, State & Zip Code --------------------------------

Payment of$ ______ is enclosed for ______ (# of) insertions. 

Page242 November 1995 ReP/ay Magazine 



DISCOUNT VAlIDATORS 
For Pinball and Vending 

Machines 

ARDAC USA3 - $285.00 

OTHER MODELS 
AVAILABLE 

•New 
• Refurbished 
•Repairs 

•Flat Rate 
advance replacements 

• Call for a complete list. 

Capital 
Vending Inc. 
(301) 419-3189 

[ v1sA J [1·ill~J Fax ~01-419-~661 

NOV. 18, 1995 _ 
ATLANTA, GEORGIA 

Dekalb County Armory 
3736 Durham Park Road 

Decatur, Georgia. 

AUTHORIZED PARTS AND 
SERVICE CENTER 

Tai to 
Konami 
SNK 
Namco 
Merit 
Atari 
Crompton 
Bally 
Midway 
Williams 
Capcom 

Sega 
Fun Merchants 
Elaut 
Rowe 
APC 
Dixie Narco/Ardac 
American Laser Games 
Video Laser Disc Players 
l.C.E. 
Arachnid 
Skeeball 

* 30 Day warranty on repaired items * 
*Average repair cost under $100 * 

Thousands of vending/game eproms and electronic parts in stock. 
Call extension 335 for a FREE listing on floppy disk. 

For fast and reliable service contact: 

800-524-2343 

BETSON ENTERPRISES 
303 Paterson Plank Road 

Carlstadt, NJ 07072-2307 

,, 201-438-1300 

AUCTION BLOCK 
1995 

DEC.16,1995 
RADCLIFF/FT. KNOX, 

KENTUCKY 
Redmar Plaza Shopping Center off 31 W. to 
Redmar Blvd. Held at Auction Warehouse. 

"I -B00-624-"I 782 

ReP/ay Magazine 

Call #or a FREE Brochure 

JIM BRAMBLEIT 
Auctioneer 

CURTIS HARDIN 
Amusement Specialist 

OFFICE: (502) 769-1655 • FAX (502) 765-2238 
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introducing LaserStar® Diamante 
If you think the Rowe/ AMi LaserStar series got atten-

tion in the past, wait until you see the Diamante. This 

new jewel of the LaserStar line is so beautiful it will 

immediately grab center stage and never get off. This 

spectacular diamond will play and play to the tune of 

increased profits. Now, that's a really beautiful sound. 

See your local Rowe/ AMi music operator for details. 

~ROMIE·/~~-~ 
75 Troy Hills Road, Whippany, NJ 07981 U.S.A. 
(201) 887-0400 Fax (201) 887-2851 

Rowe International Sales 
203 Swan Road, Hanworth, Middlesex TW13 6LL 
Great Britain 081-893-8300 Fax: 081-893-8600 
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