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PRESS 
I TAMI AT JAMMA -

Japan's big annual show 
took place in Tokyo a week 
before AMOA Expo. At the 
"summit meeting" of trade 
show leaders, Japanese 
manufacturers asked AMOA 
President Tami Norberg
Paulsen, "How can we 
make better products for 
American operators?" Tami 
discussed that and gave her 
hosts a comprehensive 
overview of AMOA, the 
American market, and vari
ous key developments in 
the works like NANI. "Presi-

dent Hayao Nakayama of 
Sega and President 
Masaya Nakamura of 
Namco were charming 
hosts and very interested in 
learning everything we could 
tell them about the Ameri
can operator's view of our 
industry," Tami said. AMOA 
and JAMMA agreed to ex
change more information, 
on a direct and regular 
basis, from now on. In all, it 
looks like the two associa
tions have reached a new 
plateau in their relationship. 

I SEGA PLANS -

During AMOA Expo, we sat in on a press conference at the 
Sega booth with our friendly fellow journalist (and occasional 
ReP/ay contributor) Doug King. Doug asked the intriguing 
question: "With all these giant mergers happening in the 
entertainment field, is anything of that sort in Sega's future?" 
Sega Enterprises USA prexy Al Stone shot back the answer 
without hesitation: "Yes." Details will follow very soon, Al 
said. Later, we asked about persistent rumors that former 
Atari president Skip Paul, now with MCA-Universal, would 
join the Sega team. Al said "not as a Sega employee," but he 
left the door open for other possible forms of association 
with Skip. So it could be that a "very major" strategic alliance 
or even a joint venture is in the works, rather than an actual 
buy-out type merger. "Anything's possible," Al smiled. We'll 
keep you informed. 

TAITO IN TRANSITION -

After depleting its inventory 
of current product like Dan
gerous Curves and Bust-A
Move, Taito America will no 
longer represent itself direct
ly for sales operations in the 
USA. Future sales and mar -
keting will be overseen from 
Japan, and will be handled 
day-to-day by a U.S. licen
see and/or representative. 

This American licensee has 
not been chosen yet, said 
Taito America exec VP Paul 
Hirose, but the person or 
group will also arrange and 
supervise local manufactur
ing of Taito goods on a sub
contract basis. Taito will 
continue to handle cus
tomer service from its 
Chicago-area offices. 

I NANI IS HOT -

At a seminar held during 
AMOA Expo, the associa
tion's National Amuse
ment Network displayed 
some impressive earnings 
results achieved so far. 
Case studies of networked 
games showed consistent 
200 to 400% increases in 
the cash boxes of NBA Jam 
Tournament Edition over 
the first eight weeks of the 
NANI prototype shakedown 
phase. And remember, this 
was achieved without pro
motion or advertising, and 
with network downtimes 
approaching 70% in some 
cases! NANI officers are 

salivating at the earnings 
possibilities once the full 
program kicks in. 

Paramount Communica
tions VP Mike Ivey spoke 
at the NANI seminar as did 
Jason Robar from Micro
Soft's game technology 
division. Both "like what 
NANI has to offer" - i.e., 
"tremendous opportunities" 
in advertising, broad-based , 
low-cost game distribution, 
etc. NANI prexy Gene Urso 
told ReP/ay to expect more 
solid news about these 
blockbuster corporations 
and NANI soon . 

SEEBU RG LIVES! 

Contrary to an item in last 
month's edition, the 
"Seeburg" brand name is 
still very much on the mar -
ket. In fact, shortly after 
Nelson Carlo closed the 
doors of the former 
Seeburg International, juke
box design vet Shuja 
Haque started up a new 

company called Jukebox 
USA, Inc. and then cleared 
the "Seeburg" brand name 
through attorneys. Haque is 
now producing three 
phonographs in Chicago, 
one building away from 
Carlo's shuttered digs. 
Details inside. 

REDEMPTION BREAKOUTS -

Spain has legalized 
redemption operations. In 
Japan, where cranes are 
okay but the Fuei Law 
forbids ticket-vending 
games, a breakthrough 
may be coming. On Sept. 
14, AAMA exec director 
Bob Fay and Lazer
Tron's Ron Carrara met 
with Koichiro Sato of 
Japan's National Police 
Administration and 
popped the idea of giving 
players a prize for high 
score. The machine 
would light up and/or 
make a unique sound, 
signalling the win to ar
cade employees. 

Superintendent Sato said, 
yes, he could allow this 

exception, provided top 
prizes wouldn't exceed 
500 yen in value. Fay's 
now hoping to get Sato's 
decision in writing, or at 
least a letter from the U.S. 
Embassy there, which 
has helped our industry in 
this campaign . "If this 
goes the way it should, it 
wi ll be the first time to our 
knowledge that Japan will 
allow prizes for high 
scores, " Fay stated. 
Congrats to Bob for his 
prep work and Ron for 
quick thinking (he actually 
developed the idea in his 
head while talking with 
Sato). 
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SUPER HIGH TECH GAME 

l~I OC•lfl OCllM SNK CORPORATION OF AMERICA 
20603 EARL STREET, TORRANCE, CA 90503, U.S.A. TEL: 310-371 -7100 FAX: 310-371 -0969 



best location videos best video software 
MODEU MANUFACTURER RATING DIST. MODEUMANUFACTURER RATING DIST . 

1 VIRTUA FIGHTERS 2 (Saga) (8) 8.63 33% ..... 1 MORTAL KOMBAT 3+ (HJ (Midway) (6) 8.79 91% 

2 KILLER INSTINCT+ (Midway) (10) 8.50 64% ..... 2 TEKKEN 2+ [HJ (Namco) (1) 8.73 12% 

3 VIRTUA COP (Sega) (7) 8.43 17% ..... 3 WWF WRESLTEMANIA [HJ (Williamsi) (1) 7.97 30% 

..... 4 MEGA TOUCH Ill (Merit) (3) 8.22 22% ..... 4 STREET FIGHTER: ALPHA [HJ (Cap.) (3) 7.81 52% 

5 MEGA TOUCH II+ (Merit) (10) 7.89 23% 5 X-MEN: CHILDREN OF ATOM [HJ (Cap.) (8) 7.63 56% 

6 POINT BLANK (Namco) (7) 7.71 6% ..... 6 VIPER M (Fabtek) (1) 7.57 6% 

..... 7 GOLDEN TEE 3-D GOLF (lncred. Tech.) (1) 7.67 7% ..... 7 BUST-A-MOVE [SJ (Taito/Neo• Geo) (9) 7.50 54% 

8 LOCKED & LOADED (Data East) (2) 7.63 7% ..... 8 GAL'S PANIC 2 M (Kaneko) (22) 7.43 6% 

9 ALIENS 3 (Sega) (7) 7.44 7% ..... 9 KING OF FIGHTERS '95 [SJ (SNK) (2) 7.35 16% 

10 TEKKEN+ (Namco) (8) 7.39 30% ..... 10 RAIDEN DX M (Fabtek) (12) 7.21 16% 

+ indicates game was produced in both dedicated & software forms ..... 11 SUPER SIDEKICKS 3 [SJ (SNK) (5) 7.08 10% 

* indicates game was a/so produced in deluxe form 
12 GAL'S PANIC M (Kaneko) (18) 7.00 9% 

best deluxe videos 13 TWIN EAGLE II M (Seta) (12) 6.71 11 % 

(sitdowns, cockpits, arcade attractions) ..... 14 AERO FIGHTERS 2 [SJ (SNK) (14) 6.56 35% 

1 DAYTONA USA* (Sega) (17) 9.66 49% ..... 15 SAMURAI SHOD OWN II+ [SJ (SNK) (11) 6.54 66% 

..... 2 GRUIS 'N USA* (Midway) (12) 9.26 67% ..... 16 ZED BLADE [SJ (SNK) (3) 6.50 5% 

..... 3 SEGA RALLY (Sega) (1) 8.67 8% 17 RAIDEN II M (Fabtek) (21) 6.45 48% 

..... 4 ACE DRIVER (Namco) (4) 8.44 8% 18 GREAT 1000 MILE RALLY [HJ (Kaneko) (6) 6.40 12% 

5 T-MEK (Atari) (13) 8.05 18% ..... 19 SUPER SIDEKICKS 2 [SJ (SNK) (1 5) 6.35 19% 

6 SUZUKA 8 HOURS (Namco) (31) 7.89 16% ..... 20 STREET SLAM [SJ (D.E./Neo• Geo) (10) 6.30 16% 

..... 7 CYBER CYCLES (Namco) (2) 7.78 8% [HJ horizontal [VJ vertical [SJ system [R] retrofit 

8 SUZUKA II 8 HOURS (Namco) (16) 7.46 21% .. Pinball 9 VIRTUA RACING* (Sega) (29) 7.40 39% 

10 RIDGE RACERS (Namco) (20) 7.31 11 % 1 THEATRE OF MAGIC (Bally) (6) 8.70 62% 

..... 2 INDY 500 (Bally) (2) 8.07 16% 
+ indicates game was produced in both dedicated & software forms 

* indicates game was a/so produced in upright form ..... 3 BIG HURT (Gottlieb) (2) 7.89 10% 

..... 4 NO FEAR (Williams) (4) 7.74 27% 

Bona fide operators who would like to 
5 ROAD SHOW (Williams) (10) 7.70 31% 

participate in our Players' Choice and/or 6 ADDAMS FAMILY (Bally) (43) 7.53 77% 

Redemption surveys, contact RePlay Magazine 7 WORLD CUP SOCCER (Midway) (1 6) 7.52 38% 

at P.O. Box 2550, Woodland Hills, CA 91365; ..... 8 BATMAN FOREVER (Sega) (2) 7.40 12% 
phone: 818/347-3820. 9 STAR TREK (Williams) (19) 7.33 59% 

10 SHAO ATIAQ (Premier) (8) 7.1 5 23% 

..... available brand new at certain distributors; number following brand shows months on chart including this one. 

RATING: Operators were mailed "ballot sheets" listing games in active operation in U.S. locations and game centers and asked to "rate" the earning 
performance of each on the "1 to 10" measure: 10 for "power-house earnings,· 9 for "excellent,' 8 for "very good game, • 7 for "good game,· 6 for "decent game,• 5 for "just 
average,• 4 for "below average,• etc. The written votes were tallied up and divided by the actual number of times the specific game was rated. Hence, the decimal points. 

DIST.: The percentage of the surveyed arcade and street location operators who have the item on location. 

Page6 October 1995 ReP/ay Magazine 



TtlE H 

Namco's Super System 22 hardware delivers 
outstanding realistic 3-D polygon graphics. 
ALPINE RACER features a huge 50" monitor 
and a highly sophisticated and dvrable set 
of controls. The player's skier on the 
screen mimics the movement of the 
ski steps as the player swings left 
and right. 
As in real skiing, frequent turning 
results in slower speed. The ski 
steps also pivot allowing 
players the ability to apply 
additional ''edging" for 
harder, quicker turns. 

ALPINE RACER is an 
excellent simulation 
of the sport and a 
whole lot of fun! 

SPECIFICATIONS: 
Dimensions: T 9" H x 4' 1 1/2" W x T 6" 
Weight 792 lbs. 
Power Consumption: 960 W 

NAMCO AMERICA INC. NAMCO AMERICA INC. NAMCO LTD. 
Sales Office 150 Charcot Avenue 
877 Supreme Drive San Jose, CA 95131 
Bensenville, IL 60106 Phone: (408) 383-3900 
Phone: (708) 238-2248 Fax: (408) 383-0128 
Fax: (708) 238-9333 

2-8-5 Tamagawa, Ota-Ku 
Tokyo 146, Japan 
Phone: 756-2311 
Fax: 756-5967 

CAUTION: THIS GAME HAS BEEN 
• KNOWN TO BURST CASH BOXES! 

namcc~ 

©1994 Namco Ltd .. All rights reserved. 







a11ev boWlers RATING PAYOUT shooting games RATING PAYOUT 

..... 1 LIGHTNING (Skee-Ball) (9) 8.11 M- 1 COSMO GANG (Data East) (5) 6.58 L+ 

..... 2 SMART BALL (Smart) (9) 7.90 M- ..... 2 BIG MOUTH II (Meltec) (9) 6.31 M-

..... 3 SKEE BALL (Skee-Ball) (9) 7.89 L+ ..... 3 KNOCKDOWN (Meltec) (7) 6.05 L+ 

..... 4 STRIKER (Design Plus) (7) 6.37 L+ ..... 4 WATER RACE (Bob 's Space Racers) (7) 5.60 M-

..... 5 FAB-U-BALL (Fab. Elect.) (8) 6.12 M- 5 GHOST TOWN (Bromley) (1) 5.35 M 

ball toss snorts games 
..... 1 SMART TOSS 'EM (Smart) (3) 6.60 L ..... 1 RAGE IN CAGE (Fun Merch.) (8) 8.64 H-
..... 2 AWESOME TOSS 'EM (Lazer-Tron) (8) 6.50 M- ..... 2 HOOP SHOT RALL y (Doyle) (4) 7.92 M 
..... 3 MAGIC MR.X (American Sammy) (7) 6.18 M ..... 3 SUPER SHOT DELUXE (N .S.G.) (5) 7.86 M-

4 TOSS 'EM (CCI) (4) 6.06 M+ ..... 4 SHOOT TO WIN II (Smart) (9) 7.73 M-
..... 5 SIMPLE SIMON (American Sammy) (9) 6.01 M ..... 5 HOOP SHOT (Doyle) (8) 7.36 L+ 

kiddie games 6 FULL COURT FRENZY (l.C.E.) (8) 7.34 L+ 

..... 7 SHOOT TO WIN (Smart) (5) 7.26 L+ 
..... 1 BELLY BOMBER (Namco) (1) 8.90 M+ 

8 FULL COURT FRENZY II (l.C.E.) (8) 7.01 M-
..... 2 MINI DUNXX (l.C.E.) (2) 8.85 M 

..... 9 TWO MINUTE DRILL (Taito) (8) 6.60 L+ 
..... 3 DINO RALLY (Bromley) (2) 8.60 M 

10 AROUND THE WORLD (U.E.T.) (6) 6.20 L+ 
4 HALF PINT FRENZV (l.C.E.) (4) 7.90 L+ 

..... 5 CHUCKLES JR. (Smart) (4) 7.70 M- token action games 
novelties ..... 1 CYCLONE (l.C.E.) (8) 9.96 H 

..... 2 DINOSCORE (Planet Earth Ent.) (9) 9.81 H-
..... 1 SPIDER STOMPIN' (Jaleco) (4) 8.21 M-

..... 3 SMOKIN' TOKEN (Seidel) (5) 9.40 H-
..... 2 SWAMP STOMP (Lazer-Tron) (4) 7.78 M+ 

..... 4 THE MASK (Data East) (4) 8.94 M+ ..... 3 WHEELIN '-N-DEALIN ' (Lazer-Tron) (3) 7.35 M+ 

..... 5 WHEEL-EM-IN (Bromley) (9) 8.90 M+ ..... 4 SUPER SHIFTER (Bob's) (2) 7.01 M 

..... 6 ROCK-N-BOWL (Bromley) (6) 8.32 H-
5 HOP-A-TIC-TAC (Data East) (6) 6.90 M+ 

..... 7 ROLL FOR GOLD (Benchmark) (8) 8.28 M+ 

pushers ..... 8 HOME RUN HIDER (CCI) (5) 8.08 M+ 

..... 1 KLONDIKE (Fun Merch.) (9) 8.95 M 
..... 9 FLINGSHOT (Planet Earth Ent.) (9) 8.06 H-

..... 2 JUNGLE JIVE (Coastal (9) 8.83 M 10 SUPER BANK-IT II (Lazer-Tron) (4) 8.00 H 

..... 3 WEDGES/LEDGES (Wedges/Ledges) (7) 7.62 M video redemPtion 4 DREAM BOAT (CCI) (1) 6.75 M+ 

..... 5 ST ARBURST (CCI) (1) 6.40 M+ ..... 1 BOUNCING BANDIT (CCI) (1) 7.76 M 

..... 2 POP-A-BALL (Coastal) (7) 7.54 M 

rolldowns ..... 3 THE DEALER (CCI) (7) 7.51 H-

..... 1 SPIN-TO-WIN (Lazer-Tron) (9) 8.61 M+ 

..... 2 CLOWN ROLLDOWN (Bay-Tek) (5) 6.60 M Whackers 

..... 3 LITE-A-LINE (Seidel) (9) 6.50 M+ ..... 1 RIBBIT RACIN' (Lazer-Tron) (9) 8.22 M 

..... 4 TWENTY ONE (Seidel) (2) 6.42 M 2 WACKY GATOR (Data East) (9) 8.20 M 

..... 5 ROLLDOWN (Bay-Tek) (2) 6.28 M 3 CRACKY CRAB (Namco) (9) 7.33 M 

PAYOUT: L (low, 4 tickets or fewer per game), M (medium, 5 to 8 tickets), H (high, 9 tickets or more); number following brand indicates months on chart including this one. 
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MISSES: 

Li9_o] 

A PROVEN WINNER!!!! 
THE CHARTS SAY IT ALL!!!! 

REPlA"f 
PlA"fERS' 
CROlCE 

... 1 SPIDER STDMPIN' (Jaleco) (3) 

... 2 SHAMP STOMP (Lazer-Tron) (3) 

... 3 POGGER (Lazer-Tron) (6) 

... 4 POT O' GOLD (Malta<:) (1) 

... 5 ROBO BOP (CoastaQ (4) 

NOVELTY 
Dinoworld 
Cyclone 
Spider Stompin' 
Ribbit Racin 

8.12 

7.87 

7.23 

7.20 

7.03 



In the world of stuffed animal 
suppliers and skill crane 

manufacturers, 
it's a jungle out there! 

The best, like Mission Crane, 
are often imitated, but 

never duplicated. 

Don't be fooled by imposters. 

For REAL Nationwide Support, REAL National Accounts, and REAL Profits, 

Call 1 (800) 692-CLAW Today! 



Since 1 989, Mission Crane Service has Offered Proven Quality and 
an Unsurpassed Success Rate 

• The First with a Variety of Hardwood Finishes 

• The First with a Group OperatorsM Program 

• The First with Proven National Accounts Through 
Our Group OperatorsM Program 

• The First Jumbo Skill Crane 
to receive ETL Certification 

• The First to be Certified by 
National Games Laboratory 

The finest, most reliable 
equipment in the skill 
crane industry. Uniformity 
of service for the client. 
Higher profit margins for 
the operator. The finest 
plush at the lowest prices. 
New markets all across 
the country. These are 
REAL facts. If you want to 
expand your route, call 
the proven leader in the 
skill crane industry. Call 

MREiAsslion1 Cdrane. dYodu'll be ~ 
g a you i . 946so 

A 1001 

BOB SNYDER & ASSOCIATES. INC. 
C~rtificd by National Game11 l.aboralory 

Over 7 models available for every decor, 
whether for traditional or contempory 
tastes. Custom cabinetry available. 

~tssion 
Crane Service, Inc. 

'A World Leader in the Skill Crane Industry' 

Toll Free: 1 (800) 692-2529 
1641 S Sunkist Street • Anaheim, CA 92806-5813 

(714) 456-0550 • Fax: (714) 978-3056 
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COVER 
Valley Recreation Products .. . one of the 

proudest companies in the amusement busi
ness .. . has been celebrating its 50th anniver
sary this year, and ReP/ay joins in with a spe
cial anniversary section inside this very issue. 

Founded by the late Earl Feddick toward 
the close of World War II as a maker of chil
dren's toys, this Bay City, Mich. enterprise 
has grown to become a top ranked, world 
class maker of pool tables and electronic 
darts (they cut a ton of cue sticks as well}. 

As you' ll see inside, we're among many 
saying "Happy Birthday, Valley!" 

RePlay Magazine, October 1995, Volume XXI, No. 1. 
RePlay Magazine is published monthly by RePlay 
Publishing, Inc., P.O. Box 2550, Woodland Hills, CA 
91365. Subscription rates per year (all mailed by 
Priority Mail): United States .. . U.S. $65.00 Ganada and 
Mexico ... U.S. $85.00 (Ganadian currency .. . $1 20.00). 
All other foreign countries $220.00 per year (Air Mail), 
$80.00 Steamer Mail (Surface). Please address sub
scription applications to RePlay, P.O. Box 2550, 
Woodland Hills, CA 91365. Visa and MasterCard 
accepted. Copyright 1995 under the Un iversal 
Copyright Convention. Al l rights reserved. 
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EDITORIAL 
D espite one big legal headache, AMOA Expo '95 was a darn 

good show. Yes, the paranoid Louisiana State Police pulled all 
card games off the exhibit floor ... even some which had a legal 
right to be there. This was not AMOA's fault and could not have 
been prevented, period. The good news: many amusement-orient
ed showgoers probably didn't even realize the fuss was going on. 
Attendance in New Orleans was better than expected. The prelimi
nary total is 6,628; final count may go higher. Numbers included 
far fewer exhibitors and far more operators than last year. Impor
tant point: attendance was better than it looked. Don't forget, 
AMOA spread out the major exhibitors this time, which resulted in 
spreading out the crowds more evenly as well. So, the new exhibit 
floor layout worked smashingly. 

Sales seemed to be spread out more evenly, too. Excellent prod
uct was displayed in all categories, from high-end simulators 

to low-cost tavern goods. AMOA members voted Namco 's deluxe 
skiing game as Expo's "best new equipment," which shows AMOA 
is succeeding in its goal of becoming more arcade- and FEC-orient
ed. However, the association certainly isn 't walking away from the 
street. A 1991 pinball received its fourth consecutive "most played 
pin " award, a powerful statement that operators remain super
choosy about quality and earnings power. 

The future was written all over this show, much as RePlay said 
last summer it would be. From a new NANI-compatible dart 

game on the exhibit floor ... to heavy hints that MicroSoft and Para
mount really, really like AMOA's game network plans ... to a music 
seminar where all speakers agreed change is coming, though the 
CD is not about to be discarded by the music industry. .. to a "music 
downloading jukebox" which was demonstrated in a hotel suite .. . 
Expo '95 opened a window on tomorrow. Private chats with vari
ous parties confirmed even more hi-tech is coming in the months 
ahead. 

T ami Norberg-Paulsen deserves a 21-gun salute for her out
standing year as AMOA president. She dealt with many tough 

issues and came through on all of them with flying colors. Her 
final two weeks, bouncing from f AMMA in Tokyo to Expo in New 
Orleans, proved incredibly demanding. She handled everything 
with graciousness, intelligence and good humor, and leaves both 
AMOA and the industry noticeably better off than she found them. 
We urge any gloom-and-doomers out there to adopt some of 
Tami's well-reasoned optimism and determined "can-do" attitude. 
This show, plus increasing signs of recovery in the amusement 
market, justify both. 
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I recently delivered a eulogy for a 
friend who passed away in 

September, during which I described 
him as having been "hideously con
seIVative. " After the "service," a 
woman I'd never met came over and 
said "I think you're hideously liber
al!" I guess I pushed someone's 
"political buttons, " no? In truth, I'm a 
lot closer in attitude to my late friend 
Spence. like, I love the people and 
the companies in this business that 
have stood the test of time. That's 
why I go to those Gentilly Club old

timer meetings at the trade shows and also did a special anniver
sary salute to Valley (which appears in this issue). Where I differ 
from Spence ... and the Spences of this world ... is that I'm more 
open to new ideas, provided they've been realistically tested 
enough to take a chance on. 

There's a saying that warns against "contempt prior to investi
gation. " At the AMOA in New Orleans, many of us saw or 

heard about new ways to deliver music to the tavem. We also saw 
the newest state-of-the-art CD machines, which is the way most of 
the world presently likes its jukeboxes. We saw an enonnous num
ber of new video game systems .. . not really a new idea is delivering 
TV games, though the manufacturers' decision to provide more 
affordable video for the street is. For the conseIVative operators 
who don't count video among their location "basics," I hope they 
take a serious look at these systems and brny their anti-video bias 
a bit. Most could use a lift in the cash box, and if this looks promis
ing, I say give it a decent shot. 

The best quality about "business conseIVatism" has always 
been to find out what "widget" makes enough money to pay 

off the investment, make a profit, and then stick to that. The worst 
quality is to tum a blind eye to anything new that doesn't quite fit 
the mold. For example, there are still operators who haven't gotten 
into darts, much less dart leagues. There are arcades whose sole 
attempt at redemption is a trio of ski. alleys. Yes, I believe in the 
basics. But may I remind one and all that the most basic thing 
about the amusement machine business is "novelty!" You take it 
from there. 
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America's two national 
trade associations for the 
amusement machine indus
try have reached a major 
agreement on parallel im
ports, it was announced 
Sept. 15. The agreement 
seems to guarantee that 

ReP/ay Magazine 

American operators will 
enjoy the option of buying 
video games in kit format, 
whenever they are sold that 
way on other world mar
kets. Individual video game 
manufacturers have given 
assurances to AMOA that 
they intend "to continue 
marketing video games to 
consumers worldwide with 
consistent formats and con
figurations." For its part, 
AMOA has dropped plans 
to lobby for permanent 
legalization of parallels. 
The accord represents a 
major diplomatic tri
umph for both associa
tions, because - if all 
goes as planned - it 
should prevent any pos
sible return to the so
called "parallel war" of 
the late 1980s. 

AMOA prexy TAMI 
NORBERG-PAULSEN 

A parallel import is a 
lawfully-made game, in
tended for another market, 
which is sold into America, 
often through non-tradition
al market channels. During 
the late 1980s, AMOA, 
AAMA and/or their mem
bers battled in Congress and 
in the courts over whether 
or not parallels should be 
legal to operate in the USA. 
Parallel operation was made 
legal by Act of Congress in 
1991, but this legality ex
pired Oct. 1, 1995 under a 
sunset clause in the law. 
According to AMOA and 
AAMA, the new agreement 
was spurred by discussions 
with key members of Con
gress, including Sen. Orrin 
Hatch (R.-Utah), chairman 
of the Senate Judiciary Com
mittee., and Rep. Henry 
Hyde (R.-111.), chairman of 
the House Judiciary Com
mittee. Prompted by these 
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con-
gressional leaders, AMOA 
and AAMA representatives 
met and "resolved a number 
of differences with respect 

to gray market prod
ucts," said a joint 
release from both 
groups. 

"We are pleased 
with the response we 
have received from 
individual manufactur
ers to our concerns," 
stated AMOA 1994-5 
President Tami
Norberg Paulsen. "Our 

- industry is best served 
by working together to 
resolve differences." 
AAMA President Rick 
Kirby stated that "We 
are happy to resolve 
this potentially con
tentious issue. We look 
forward to working 
with AMOA in advanc
ing the interests of the 
coin-operated amuse
ment machine indus-
try." 

Page 19 



WIWAMS: moNG 4TH QUARTER 
As predicted, 

Mortal Kombat 3 did 
plenty to pump up the 
earnings at Williams/ 
Bally-Midway and its 

parent firm, WMS Inc. Fourth-quar-
ter revenues jumped from $87.2 
million (same period last year) to 
$96.9 million. Net income jumped 
66%, to $6.1 million, for the same 
period. Higher vidgame sales were 
cited as the reason for both increas
es. Fiscal 1994-95 revenues were 
up by $33 million over last year, to 
$385 million. However, net income 
dropped from $28 million to $19 

million for the year, due to a net 
loss in their hotel & casino busi
ness, lower pinball sales, and major 
capital investments (they plowed 
big bucks into slot machines, home 
video, and coin-op video network
ing R&D). Income from licensing of 
home video products helped make 
up the losses ("Mortal Kombat" the 
movie, etc.). At any rate, if you take 
the fortunes of this leading manu
facturer as a bellweather for the 
industry overall, it's a very en
couraging sign. We may indeed be 
starting to recover well from a 
tough shakeout market. 

COMPE 111 ORS AGREE 
ON ADVANCm CD FORMAT 

Philips/Sony and Time Warner/ 
Toshiba on Sept. 15 announced 
their agreement to create on a com
mon (single-sided) format for next 
year's planned multimedia compact 
discs. The advanced CDs will play 
audio, full-motion video and will 
show text and still graphics. The 
two groups had earlier announced 
they would offer non-compatible 
competing formats: Philips/Sony 
had originally proposed single
sided discs, while TW/ Toshiba had 
originally proposed double-sided 
discs. All parties are expected to go 
with a single-sided (Sony-type) disc, 
but it seems multimedia players 
will use much ofTW/ Toshiba's 
technology. This agreement heads 
off a costly "format war" such as oc
curred when VHS and Betamax 
movie cassette systems were intro
duced in the early 1980s. 

Multimedia CDs will be used for 
a variety of applications, including 
playing music, full-length movies, 
and video games, as well as storing 
graphics and text information of 
various kinds. Industry sources 
have told RePlaythat a 1995 juke
box with Philips CDM-12 player 
will be able to play multimedia CDs 
with the addition of a small PCB 
and a monitor, but we haven't been 
able to confirm this at presstime. 
The new format, an extension of 
current CD technology, integrates all 
of the technical requirements set 
forth by both the Technical Working 
Group of the computer industry, 
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and the Motion Picture 
Advisory Committee. 
It provides for the 
seamless migration 
from current to 
future products and 
back. Capitalizing 
on the strengths of 
both previously pro
posed systems (SD 
and MMCD), it also 
promises to provide 
tremendous new 
growth opportunities for 
the computer and entertain
ment industries. Rep
resentatives of the alliance led by 
Sony and Philips (MMCD) and that 
of Toshiba, seven other companies 
in Japan, and Time Warner (SD) 
have, in meetings with both the 
Technical Working Group of the 
computer industry, and the Motion 
Picture Advisory Committee, 
endorsed the prospect of a single 
format in the best interest of the 
consumer. On August 18, 1995, 
Philips Electronics N.V. and Sony 
Corporation issued a proposal for a 
single, next-generation high-density 
optical disc format that combines 
the best features of the MMCD and 
SD formats. This proposal was 
made to the presidents of the fol
lowing companies of the SD 
Alliance: Hitachi, JVC, Matsushita, 
Mitsubishi, Pioneer, Thomson and 
Toshiba. In the following weeks, the 
proposal was refined and received 
the endorsement of major Holly-
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wood 
studios and PC 
manufacturers. On Sept. 15, SD 
Alliance members announced their 
support of the proposed single for
mat. Sony and Philips believe that 
the agreed upon single format offers 
users the benefits of a technically 
superior format while maintaining 
compatibility with current CD and 
CD-ROM media. Basic specs of the 
common format: (a) backward com
patible with current CD media; (b) 
0.6mm substrate thickness, bonded 
disc (single-layer/dual-layer); (c) 
4.7GB data capacity per layer; (d) 
EFM Plus signal modulation; (e) RS
PC error correction code. 
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en STATES, FEDS REIGN IN ASCAP & BMI i! :z: . 
For years, operators and 

location owners have com
plained about practices used 
by field enforcement agents of 

of songs licensed by each society; provide 
consumer information that ensures price 
equity in license rates for small business; 
resolve local license disputes through local 
arbitration - not at society head- ........ ~~~~;;;;;;;;-the music copyright societies 

(ASCAP and BMI). Field 
agents have been accused of selective 
enforcement... of charging unequal rates for 
similar local businesses ... and just plain 
rudeness. ASCAP and BMI have officially 
denied much ofthis, but so many small 
business owners have complained that they 
created a legislative backlash. Congress has 
a national bill pending, and at least eight 
states have already passed local laws, to reg
ulate the behavior of music society repre
sentatives. In the U.S. Congress, Rep. Jim 
Sensenbrenner (R.-Wisc.) is leading over 
100 colleagues in support ofH.R. 789, the 
Fairness in Musical Licensing Act of 1995. 
It calls on the societies to: provide music 
consumers with easy on-line access to lists 

quarters (New York City); and 
honor agreements between 
lessors (like jukebox operators) 
and lessees (like tavern owners) 
regarding music licensing lia
bility. Eight state legislatures 
have passed similar local leg
islation including Virginia, 
Texas, Maryland, Oklahoma, 
Colorado, Missouri, Illinois 
and New York. Some of the 
local laws require field agents 
to identify themselves and dis
close rates paid by comparable 
businesses. Our thanks to 
AMOA's Laura Olson for the 
info on all this. 

MERGER GOES THROUGH: ACCLAIM & LAZER-TRON 
Stockholders voted in favor of a pro

posed merger of Acclaim Entertain
ment, Inc. and Lazer-Tron Corp. in a 
special poll taken on Aug. 31. It's a 
"stock swap" deal, with Acclaim buy
ing up outstanding shares of L-T stock. 
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The deal gave L-T stockholders the 
right to receive 0.314 shares of Acclaim 
for every L-T certificate they tendered. 
Shareholders of record were to receive 
a letter explaining the swap procedure. 
L-T co=on stock will no longer be 

listed or traded on NAS-

ROWE 
BOWS NEW 
'MM-2' 
JUKEBOX 

Rowe International 
bowed the jukebox seen 
here at AMOA Expo 
'95. Production began 
right after the show. 
The unit, designed for 
smaller locations, holds 
100 CDs and features 
eight album covers and 
their title strips. New 
design elements 
include running lights 
around the title display 
area. 
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Lazer-Tron president NORM PETERMEIER 

DAQ. Acclaim execs have stated their 
intention to let L-T's execs continue to 
run that leading redemption firm as a 
more or less independent entity. The 
merger significantly broadens 
Acclaim's entertainment portfolio; 
they're already leading home game 
manufacturers and are planning to 
enter the coin-op video game business 
in 1996. The deal also strengthens L-T's 
position by allying them with a larger, 
stronger firm which brings in plenty of 
capital, video expertise and key 
licensed properties. 
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I VIRTUAl.ITY HAS A MILUON-DOLLAR 
SALES MONTH 

:z . British-based 
Virtuality 
Group, widely 

acknowledged to be the 
world's leading maker of 
virtual reality amusement 
hardware and software, says 
revenues for the first six 
months of fiscal 1995, end
ing June 30, were up 52% 
(to $9.72 million) over the 
same period last year. June 
in particular saw spectacu-

lar sales of $1 million worth 
of product. Profitability 
increased a staggering 
1,200% from $79,000 to 
nearly $1 million. They're 
plowing the money back 
into even more R&D and 
expect the sales hike to keep 
going through 1995. 
Virtuality, which maintains 
its U.S. subsidiary in Irving, 
Texas, now has an installed 
base of more than 1,000 

units in 30 nations 
worldwide; the 
company claims 
an 80% global 
market share. 
Virtuality bowed 
its first-ever third 
party game at 
AMOA Expo '95 
(see our show cov
erage for more on 
this). More third
party games will 

be added to the existing 
library of 14 titles; eight 
more games are under 
development in-house. The 
firm hired Mindy Moore to 
fill the newly created post 
of marketing manager and 
Jack Williams as service 
engineer. Norie Bauer was 
promoted from sales coordi
nator to customer service 
supervisor. 



FACTORY NOTES: 
Q-Zar, fuc. (Dallas, Texas-based 

FEC chain) reported record revenues 
and net income for the second quarter 
and six months ended June 30, 1995. 
Revenues soared from $1.8 million in 
the first quarter of this year to $5 .1 mil
lion in the second quarter; margins also 
improved substantially, said prexy 
Tom Butler. Second quarter earnings 
before interest, tax, depreciation and 
amortization were $2.4 million, some 
$400,000 higher than their original tar
get for the period. Q-Zar opened a flag
ship 14,000 sq. ft. site in Dallas this 
summer; completed a $750,000 agree
ment for Virtuality to finance its games 
in Q-Zar centers; and opened its first 
theme park facility in Six Flags with 
more parks possible. A major acquisi
tion (QML Group) brought them an 
Irish factory and worldwide intellectu
al property rights. 

Altus Software has acquired Tao 
Plan, a major Japanese game design 
boutique responsible for hits like 1942, 
Sky Shark, Snow Brothers and more. 
Tao-Plan's latest title is Don-Pachi in 
Japan; it's a vertical shoot-em-up. 

Bromley, fuc. and Bulldog have 
separated in sales support. Lauran 
Bromley said Bulldog is pretty darn 
busy with its own video kits these 

days, so they're dedicating all their staff 
to that task. Bromley sales veep Joe 
Bundra will handle all Bromley prod
uct sales, solo, until 
another rep can be 
brought aboard. "It 
certainly is an ami
cable separation," 
Bromley execs said. 
"Industry seniors 
know that Bulldog 
president Bill 
Cravens and 
Bromley, Inc. 
president Lauran 
Bromley have 
been 'family' for 15 years; 
the relationship remains as such." 

Video game factories (at least in the 
home market) are fighting hard for 
scarce developer talent, driving up 
salaries of "star" game programmers in
to the six-figure range ... and driving up 
development costs in the process. Ac
cording to a Sept. 10 story in the "Los 
Angeles Times," home video firms suf
fer 20% annual employee turnover as 
headhunters use salary hikes to lure hot 
talent to jump ship, sometimes several 
times per year. 

WMS, fuc. has been very busy in the 
gambling arena. Their gaming subsid 

won unanimous approval 
for a two-year license to 
make and distribute elec-

tronic slots, etc., in 
Nevada. Uncle 

Sam raised no 

· Z 

E en 
objection to their proposed 

merger with Bally Gaming 
International (the legal 

"waiting period" 
ended in August). In 

connection with 
that merger, \!Vlv1S 
is suing Alliance 
Gaming Corp. and 
its subsidiary to 

stop their "uninvited" 
offer to buy Bally, and to halt or 

prevent certain other Alliance actions 
connected with the deal. 

Wildfire, fuc. has opened a full ser
vice design/scenic studio on the 
premises of their current 12,000 sq. ft. 
facility in Culver City, Calif. They're a 
visual effects firm specializing in fluo
rescent graphics which have been used 
to jazz up (among other things) some 
top arcades. The new studio will do 
designs and concepts from the ground 
up, helping customers see new ways to 
use their knock-out visuals to enhance 
themed entertainment locations, etc. 



PEOPLE ON THE MOUE en 
i! :z . 

JimNew
lander retired 
from TWi/ Atari 
at the end of 

August, following 12 years 
as their sales manager for 
the East and parts of the 
Midwest. He'll be pursuing 
his many personal interests. 
Sales veep Mike Taylor 
praised Jim as "one of the 
great icons in this indus-
try ... deeply respected by all 
his customers as well as his 
coworkers. We regret to see 
him leave, but he certainly 
can retire knowing he 
leaves behind many accom
plishments and an industry 
of friends." Over 85 friends 
and tradesters attended 
Jim's retirement dinner July 
25 at Sammy's restaurant in 
New Jersey. Jim began his 
coin-op career with NAMA 
in the late 1950s and served 
as Rowe's sales & marketing 
VP from 1961-77. Following 
a sales stint with Gottlieb he 
joined TWi (then Atari 
Games). TWi regional sales 
manager Tom Keil now 
handles Jim's territory and 

BEST PRICES. 
BEST SERVICE. 
BAR NONE. 

GIVE OS A CALL ... 

Dan Highcove 
Mark Jakubiak 
1-800-435-3456 or 
Fax: 1-800-448-1775 

JIM NEWLANDER 

Elaine Shirley continues as 
Western sales manager. 
Congratulations and best 
wishes, Jim! 

Masao Ohata is the new 
VP for international busi
ness at TWi. He joined them 
last November, handling 
Asia and South America. 
Now he'll also help with 
product management, 
licensing and "localization" 
of in-house game develop
ment. He'll be based in their 
Milpitas, Calif. offices 
(Japanese phone line 

MASAOOHATA 

408/232-3204;English 
phone 408/232-3206; fax 
408-434-5837). 

Lori Treankler resigned 
Aug. 4 as VP at Bay Tek, 
though she said she would 
remain available if the firm 
needed to consult her. "Due 
to personal issues and the 
desire to spend more time 
with my children, I will be 
pursuing other career inter
ests within the amusement 
industry," she advised. Lori 
said Bay-Tek remains in 
good hands under Larry 
Treankler, Lisa Basten and 
an eager, competent staff. 
Lori may be reached at 
414/822-1622. 

LORI TREANKLER 

Russell Chesley is the 
new VP of worldwide sales 
at Showscan Entertainment, 
makers of ride/film attrac
tions for LBE's and other 
sites. He has an extensive 
background in motion pic
tures and ride/film technol
ogy. Mary Lou Hotsko was 
promoted to be the firm's 
new director of marketing 
and corporate communica
tions. 

19 Industrial Lane, Johnston, RI 02919 
We supply toys I novelties to family entertainment centers, amusement parks, 

bowling centers, roller skating centers and arcades. 
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ON YOUR MARK 
BY MARCUS WEBB 

l ately there's been plenty of hoopla 
about multi-billion dollar mergers in 
the entertainment biz. Examples in

clude Disney & Capital Cities-ABC; Time 
Warner & Turner Broadcasting; CBS & 
Westinghouse; etc. Do these develop
ments have any lessons for the amuse
ment machine business? Yes. Mega
mergers are prompted by a shift toward 
more "vertical integration" in entertain
ment, said Business Week. That is, more 
product/content makers are becoming 
their own distributors and retailers. 
Vertical integration is also happening in 
coin-op, and it will get stronger. 

Why? Com

WHO'S THE LEADER 
OF THE CLUB? 

menting on the 
Mouse Merger, 
experts at For
tune magazine 
said vertical inte
gration is espe
cially suited to 
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the entertain
ment industry 

because (1) product requires massive 
R&D investment, but (2) success is a "hit 
or miss" affair; and (3) hit product is easi
ly copied unless the creator has strict 
control over distribution channels; and 
finally (4) perhaps most important, the 
creator may see little of the actual profit 
from a hit (which largely occurs on the 
retail level) unless he is a retailer himself 

Major manufacturers in the video 
game business are keenly aware of all 
this. Some of them look at the multi.-mil
lions of dollars in the cash boxes of hit 
games and think: "That should be our 
money! If we must share, do we really 
have to give 100% of it away?" This feel
ing helps push vertical integration in 
coin-op. Examples: factories owning 
arcade chains, LBE complexes, interac
tive TV channels, home game marketing 
subsidiaries, and (in years past) distribu
torships. Revenue-sharing might be 
another example. 

However, the logic of vertical integra
tion works both ways. If you own a major 
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hunk of the distribution channel, you 
may ask yourself: "Why should I pay big 
bucks to some content provider, when I 
control the most important part of the 
market chain? Why don't I create my own 
product/programming on the cheap, and 
keep all the profit myself?" For example, 
individual TV stations (retailers) reap 
huge profits from their local news opera
tions (home-made product/content). Such 
logic leads to, for example, the all-night 
prime-time newscast on Disney's KCAL-9 
in Los Angeles. A new FCC policy lets TV 
networks (distributors) become show pro
ducers (manufacturers) and syndicators 
(retailers) too. 

Coinbiz can also do such "bottom-up" 
vertical integration. A group of operators 
or distributors could get together and 
"commission" product from free-lance 
designers. In fact, it's already starting to 
happen. Last year, a group of distributors 
feared that established factories for a cer
tain class of product were not keeping up 
with hi-tech advances. The distribs asked 
a well-known industry exec to hustle up a 
free-lance alternative product they could 
sell. It never materialized, but this kind of 
thing will occur again ... perhaps with 
operators backing the R&D next time. 
"Among the many forces spawning merg
ers [in various U.S. industries], the power 
of distribution networks is clearly a major 
new force," The Wall Street journal 
reportedly recently. 

Bottom line: both manufacturing and 
wholesale/retail view themselves as the 
industry's "primary" segment. Long-term, 
if either segment (or both) successfully 
pursues a strategy of vertical integration, it 
could ultimately lead to the most pro
found restructuring of the industry since 
the 1930s, when Homer Capehart invent
ed our distribution network. Surviving 
mega-members of the restructured indus
try would then compete even harder for 
market share ... and market control. 

As the Mousketeers used to say, who's 
the leader of the club? 
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• Catapult coin shooter 
• Six operator adjustable tiers for 

pay-out control 
• Cascading coin effect 
• Unsurpassed reliability: heavy 

gauge mechanics; super
sturdy coin acceptor; single
housing coin mechanism; 
tempered glass 

• High visibility cabinet 
• Operator-friendly adjustments 

and diagnostics 

3311 North Kennicott Rd. 

• Uses standard .900 tokens 
(update kit for other sizes 
available) 

• Holds over 3000 tokens 

• Small footprint 

• Built -in in/out counters 

• Tiit alarm 

• Casino appeal • fun for the 
entire family 

• 

Fax: 708-797-6208 





LETTER FROM 

EUROPE 
From January 1, 1996, as many as 

1,000 German amusement arcades will 
start to close down, cutting the size of the 
industry by 25% . Changes in the regula
tions concerning the number of A WP 
(amusement with prizes) machines can 
be used in arcades are to blame for the 
transformations, but it has been a long 
time in coming. The Federal Government 
laid its plans way back in 1985 and told 
the industry that it had ten years to pre
pare. New regulations insisted that the 
number of A WPs which may be sited in 
arcades would be limited to one for each 
15 square meters of space. The ten years 

GERMANY SLASHES 
ARCADES 

runs out on 
December 31 
this year; after 
that, arcades 
have to adhere 
or close down. 
It is thought 

BY CHRISTINE BUTTERWORTH 

Once again, we present 
"Letter from Europe," 
brought to us by 
Christine Butterworth 
and her colleagues at 
Inter Game, the UK-based 
monthly. 

Page34 

that few loca
tions with less than ten A WPs will sur
vive. The practice will be to operate the 
maximum number of payout machines 
possible and fill the rest of the space with 
video games and other machines. Rents 
are so high in city centers in Germany 
that only larger arcades are expected to 
withstand the changes. 

EUROPE 
Radical changes within the coin-oper

ated amusement industry are an on-gong 
feature of Europe. It is a symptom of the 
diversity of the continent's component 
parts and its constantly shifting political 
groupings. In the following paragraphs 
the prime potential areas of activity or 
alternatively, inactivity will be outlined. 
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ITALY 

September 12 is tipped as the date 
when the Italian Senate will give the 
final nod to new coin machine laws. All 
is set for a decree which will permit 
games which have to have a "preponder
ance" of skill in order to win and the 
tickets or tokens paid out can only be 
exchanged for small merchandise prizes. 
It is expected that the government will 
clamp down on anything remotely simi
lar to an A WP and the main thing to be 
operated will be redemption games, nov
elties without gambling overtones such 
as cranes or even pushers. Initially Italian 
operators will fit a ticket dispenser to any 
existing machine that they operate, even 
pinballs. In five years perhaps 70% of the 
industry may have some form of prize 
redemption, but, significantly, overall 
numbers in Italy will not go up. 

FRANCE 
The decision to ban the infamous 

gumball machines has had a devastating 
effect on the French trade. Like their 
neighbors in Italy, the French trade has 
been long complaining about the ban on 
payout machines. Too many embarrass
ing flirtations with A WPs on numerous 
occasions were too fresh in the minds of 
the French authorities, however, so the 
bias against the industry is already there. 
There are about 2,000 companies in the 
French coin machine industry and about 
800 are under threat if no new law is 
passed. More than 10,000 cafes will also 
close in a short period. Departments of 
the French Government have already 
been to visit leading A WP manufacturers 
to investigate what other countries do 
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WINNER EVERYTIME .•. PLAY TILL YOU WIN 

INDUSTRIES, CORP.,MFG. 
1626 Delaware Avenue 
Des Moines, Iowa 50317 

DIMENSIONS: 
SINGLE - 225 lbs 
24" wide x 24" deep x 66" high 

SUPER SINGLE - 325 lbs. 
34" wide x 24" deep x 66" high 

(515) 265-9900 800-553-2442 DOUBLE - 466 lbs. 

THE U.S.A. 

OPTIONS: 
- Push button control 
- 220 VAC Transformer 

Fax (515) 265-3148 47 1/4" wide x 24 1/8" deep x 69 3/4" high 



FEATURES: 
•Gas Plasma Display 
•Coin Shooter 
•Moving Targets 

•Moving Football 
•Large Coin Box wit Separate 

Lock 
•Hi ecurity "T-H ndle" Lock 

System 
•Full Front Door for Easy 

Access 
•Stereo Sound 

DIMENSIONS: 
31" wide 
36 " deep 
78" high 

SMART INDUSTRIES CORP. , MFG. 
1626 Delaware Ave. 

Des Moines, IA 50317 USA 
(515) 265-9900 1-800-553-2442 

FAX (515) 265-3148 



about policing the industry. It is pos
sible, thanks to the efforts of the 
French trade, that a new law legaliz
ing A WPs could be in the open as 
early as the end of this year. The 
stakes and prizes are likely to be quite 
low, but this would basically achieve 
what the industry has been working 
towards. France should then be a 
market capable of taking at least 
100,000 units of a new type of A WP. 

UK 
Next year has all the appearances 

of being a good year for the recently 
beleaguered UK industry. The A WP 
machine, in its current peculiarly 
British guise paying out £3 in cash £6 
in tokens gets a change in stakes and 
prizes every three years. This "trien
nial review" has just been undertaken 
and the prizes will be increased to £4 
cash and £8 tokens. Whenever there 
is a review, that year sees A WP sales 
rocket and it can hit as high as 
65,000. This year is unusual howev
er, in that the government has agreed 
in principle to an all cash AWP, but 
the new machine will only be able to 
be sited in such places which have 
strict controls on entry by children. 
Additionally, A WPs are being 
allowed into betting shops. Up to two 
machines per shop will be permitted 
opening up the market to another 
20,000 machines. Total sales of all 
A WPs will hit record levels of 65,000 
plus, although operators will not rel
ish the huge capital outlay which will 
be necessary to meet the demands for 
instant satisfaction by the breweries 
(who own most of the pubs). 

SPAIN 

The pre-european Community 
protected market is now no more in 
Spain and it is now being flooded by 
the more sophisticated British made 
machines. At least half a dozen 
British A WP manufacturers were 
finnly entrenched in Spain by spring 
of this year working through Spanish 
distributors and everybody was confi
dently predicting that within two 
years the entire 200,000 Spanish 
A WP inventory would become 
"British" at least in style, if not in ori
gin. This prediction may actually 
work out to be three years and the 
degree of penetration of the new style 
of game will be perhaps 70%. What 
is likely to change will be degree of 
penetration by British companies. 
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Dutch, German and Austrian gaming 
machine manufacturers are intent on 
a slice of the pie and come the 
Interazar show in Madrid in October, 
we expect to see the fruits of their 
labors and then the Spanish market 
will witness a real battle royal. 

THE BALTIC STATES 

Lithuania can be written off; no 
gaming of any description is allowed 
there apart from a couple of bingo 
halls. Latvia has undergone severe 
contractions due to new legislation, 
the law brings in severe taxation bur
dens on the industry and effectively 
has cut the numbers, simultaneously 
creating a high grade business. In 
Estonia there is a new law awaiting 
the signature of the Prime Minister 
and will come into effect six months 
later. It seeks around US$60,000 to 
hold an operating license for five 
years and similar dues to run a slot 
machine. Latvia has become a market 
for almost exclusively casino slots 
and so has neighboring Estonia. Both 
should be regarded as mature mar
kets but the sleeper is probably 
Lithuania which must be impressed 

Field Tested 
Candy 

Slammers 
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by the levels of income the industries • 
are generating for the respective gov- r 
ernments. The market in the Baltics 
need watching very carefully indeed. ~ 

GREECE 
-I 
111 
:a A good example of how not to 

open up a market is how one could 'Tl 
describe Greece. It was infiltrated by :0 
games which were technically legal 0 
or "not illegal". Greek politicians 3: 
reacted rather naively and around 111 
30,000 A WPs had to be removed ear- C 
lier this year. The industry is current- :0 
ly struggling in court to get some form O 
of A WP back into the market. Many 
of the country's arcades have now ~ 
closed down with the removal of the 
machines. Everything hinges on what 
happens in court at the end of this 
year. Few operators hold great hope 
that the situation will change. If the 
industry is introducing widespread 
abuses - as is suggested - then it is 
only a matter of time before the 
authorities really go to work and use 
this claim to justify getting the appeal 
thrown out of court. 

• 

Ove r 130 
Product Options 

Black Light 
Pog Kits 

Seasonal Themes 
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SNK prexy Marty Kitazawa (front row center) with some of their new distributors in Mexico. From 
left (front row): Jesus Martinez, Jesus Gutierrez, Graciela Navarro, Moises Guakil, Elida Davalos, 
Marty, Jaime Jerade, Moises Seimah, Mario Plotnik and Horacio Avila; (middle row) Rafael 
Seimah, Neol Tlatelpa, Jose Romero, Aurelio Ruentes, Rafael Torres, Roberto Rojas, Gilberto Sias, 
Ranulfo Cornoa, Remedios Dominquez, Felix Magana; (back row) Alfredo Trevizo, Francisco 
Avalos, Pedro Carmona, Gustavo Vasquez and Jose Macias. 

Housecall in Mexico 
As most know, Mexico's econo

my went into so-called "tequila 
shock" earlier this year. A 

dizzying rise was followed by a sur
prise crash of the peso, plummeting 
investment, and impaired confi
dence. Unfortunately, the amuse
ment machine industry developed 
sluggish profit circulation right along 
with it. However, the "doctors" at 

" DOC" MARTY KITAZAWA 

( PRESIDENT, SNK CORP. OF 

AMERICA) APPOINTS NEW 

NEO· GEO DISTRIBUTORS 

SOUTH OF THE BORDER 

SNK Corp. of America believe they 
can help revive the patient with an 

More members of SNK's Mexican dealer net, from left to right: (seated on floor) Ivan Bravo, 
Gustavo Vasquez; (middle row) Horacio Avila, Elida Davalos, Emilia Jerade, SNK's Marty Kitazawa, 
Moises and Evalyn Guakil; (standing) Marcos, Jaime and Vivian Jerade; Moises Seimah, Mario 
Plotnik, Ruth Ortiz and Jesus Cruz. 
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A big crowd attended the premier of SNK's 
new King of Fighters Neo-Geo title at their 
hotel suite in Mexico City. 

injection of good old-fashioned hard 
work. 

Leading the team is SNK's Ameri
can president, "Doc" Marty Kitazawa. 
These days, he is ably assisted by a 
new team of Mexican distributors. 
During a July 18-19 meeting (held in 
conjunction with AAMA's annual 
Mexico City trade show), SNK execs 
met with their Mexican distribs to 
confer on distribution structure and 
strategy, and to promote new Neo
Geo games. SNK's dealer net in Mexi
co has been reorganized with Plus 
Electronics at the top and 20 new dis
tributors in the loop. "This increase 
will expedite penetration of Neo-Geo 
product in all of Mexico," SNK execs 
stated. "The distributors who were 
selected have ample experience, a 
strong desire and zest for the indus
try's development, and most impor
tantly, a strong desire to support Neo
Geo." 

To strengthen Neo-Geo position
ing in Mexico, SNK Corp. of America 
says it will help distributors there to 
develop and execute sales and mar
keting strategies. SNK has also vowed 
to provide product and information 
to the Mexican market in a prompt 
and timely fashion. "It is SNK's ob
jective to stop the operation of home 
systems in the consumer [i.e., coin
op] market, as well as [to stop] paral
lel imports," execs said. A new flag
ship title, King of Fighters, debuted 
July 19 at a PR event attended by over 
1,500 people. More than 300 invited 
guests attended SNK's cocktail party 
that evening, where new distributors 
were recognized and other cere
monies and festivities took place. 

Now that treatment has begun, 
what is the prognosis for the patient? 
Doc Kitazawa is confident: "If the 
success of SNK's events are any indi
cation of the direction of the Mexican 
market," he said, "then it is evident 
that there is a revival in store for this 
market." 
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"'the bottom of Baseball, America's 
the ninth .• . favorite game 

bases comes 

loaded, two to your 

outs. down ARCADE!!! 

by two ... Experience 

full count on the "real life" 
the batter. sounds at 
runners go ... the ballpark. 

here's the Score on 
pitch ... Base Hits: 
Crrraack! Singles, 

it's a gapper to Doubles and 
Triples always the wall, one run 

scores, two runs score BIG! 

score ... SMASH a 

the winning run is HOME RUN and hit 
around third ... the progressive 
and here's the ... JACKPOT! 

"PLAY AT THE PLATE™'' 
Sale! You Win!!! 

ONE TO FOUR PLAYER fast 
paced action! More players ... 
more fun . . . more $$$1 ! 

Reliable, durable and depend 
able SOLID STATE design. LED 
lamps and scoring -
NO bulb replacement! 

MDATA 
•EASTTM 

• Separate coin and ticket meters 
for each player station. 

Fast loading electronic ticket 
dispensers. 

Low ticket warning light 

Quality made in the USA! 



Laid-Back Revolution 
AMERICAN LASER GAMES SAYS 

NETWORKING & DOWNLOADING 

CAN WORK WITH TODA Y'S 

MARKET CHAIN; THEY'RE ALSO 

MOVING INTO REDEMPTION, VR 

& SlMULATORS 

A merican Laser Games makes a 
habit of achieving the impossi
ble in a quiet, laid-back way. 

Live-action laserdisc games? Every
body knows you can't succeed with 
those ... but ALG did. CD-ROM games? 
That's only for the home, right? But 
ALG has quietly and calmly 
launched several successful games, 
and a successful video system, in this 
arena as well. 

Now, the Albuquerque, N.M.
based manufacturer is turning its tal-

ALG showed two prototype$ of its fimt
ever redemption game, called Mad Dog's 
Lucky Gold, at AMOA Expo. It's a one-play
er, skill-stop game with three-reel action. 
Players hit the stop button to stop a reel so 
as to match with a series of rotating lights, 
which move clockwise around a racetrack 
which circles the reels. Players also try to 
stop on a high ticket value. The multiple 
reel action gives players two chances to win. 
The game was brought to ALG by Yoshi 
Nakanishi's new Midwest Amusement 
Corp., and was created by the same team 
which developed Cyclone. "It's been testing 
very well and compares to that earlier hit 
title, appealing to adults and kids alike," Jim 
Jarocki advised. A buy-in feature is includ
ed, and a bonus multiplier can award jack
pots up to 20 times the displayed ticket 
value. One to 20 tokens or coins may be 
played. Mad Dog's Lucky Gold ships in 
November. "It's a step in a different direc
tion for us and we're pretty excited," Jim 
smiled. 

Cabinet art from Mad Dog's Lucky Gold, ALG's 
first-ever redemption title. 
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Coin-Operated 

DOZER 

Call us for these & other great 
KIDDIE RIDES by BELITA 
Gill • All rides come in bright beautiful colors . 

....._.,,.._ • All rides equipped with beautiful music. 
• Designed to go where kids' rides have 

never gone before. 
• Built to withstand thousands of kids! 

Coin-Operated 

EXPRESS 
TRAIN 

Cal~fax or write far catalog, prices and details! 



• ents to video networking and down
'" loading. According to VP Jim Jarocki, 
~ hi-tech and the existing market chain 

can adapt smoothly to each other if 
<C it's done with thought, effort and 

goodwill. In their typical laid-back 
style, the folks at ALG are planning to 
do exactly that. American Laser 
Games will introduce an advanced 
video system in 1996 with network
ing and downloading capabilities. 
The company believes its approach 
to marketing and game design will 
make this system "user-friendly" for 
big arcades, for small operators and 
for progressive-thinking members of 
the traditional distribution chain. 

"I'm a third-generation member of 
this industry," commented ALG vice 
president Jim Jarocki, "and I get the 
shakes when we start hearing about 
bypassing distributors or going direct 
to locations. I believe we must try to 
maintain our basic existing business 
structure. It has served us well for a 
long time, and in our view all three 
segments - the manufacturer, the 
distributor and the operator - are 
capable of adapting to new technolo
gy, and capable of playing a vital role 
in the industry's future." 

According to Jim, the oncoming 
wave of hi-tech is inevitable; ALG is 
simply keeping up with the times. 
Looking at all the news about hi-tech 
changes in video, music and even 
darts, Jim stated: "There's no doubt 
the industry is going toward down
loading. We've all heard about 
AMOA's National Amusement 
Network and similar systems in the 
works by some video manufacturers. 
At American Laser Games, our inten
tion with our new hardware system 

AJ£'s Otbatak, a CD-ROM based 
video game with the company's first
ever 100% computer-animation graph
ics, was released before the AMOA 
Expo to a very strong market reception. 
"It's bringing new players into the loca
tion," VP Jim Jarocki reported. "Com
pelling gameplay and concept, simple 
controls and strong graphics are a good 
bet to make Orbatak a top 10 kit. At 
AMOA, we showed it in the Atari 
Showcase 33 cabinet, the Williams 25" 
cabinet, and a Konami 25" cabhiet, just 
to provide examples that it's easy to 
convert existing wood to our high-end 
system at a good price." 
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American Laser Games president BOB GREBE. 

is to build in a network capability. 
Our first game will have a competi
tive sports concept; our first step 
toward networking will be to link 
machines within a single location for 
interactive gameplay. This is current 
technology that's been done by other 
factories for a while, but we haven't 
done it to date because we have not 
made those kinds of games." 

The second stage for ALG's 1996 
system will be networking games for 
remote interactive gameplay across 
the USA. "We will link machines in 
different locations, including across 
the country," Jim explained. "Players 
in Los Angeles will be able to play 
interactively against players in 
Chicago or New York with no lag in 
gametime, graphics capability or the 
feel of the con
trols. That's a 

Addressing the 
specifics of CD
ROM technology, 
Jim said: "You 
would never know 
that Orbatak is a 
CD-ROM game. 
Load times are 
comparable to a 
normal PCB-based 
game because 
we've learned how to segment the pro
gram and store game information during 
the attract mode, etc. It took a while to 
learn the best way to utilize this tech
nology, but now we've achieved a level 
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major step!" 
Accordingly, ALG says it will plan 

this step very carefully, both in terms 
of communications technology and 
in terms of market support and 
impact. "The best communications 
linkup to achieve remote interactive 
gameplay would be a digital, high
speed data bus," Jim said. "But that's 
impractical for most locations. You 
have to make it easy for an arcade 
chain, for instance, to achieve tourna
ment play without running ISDN 
lines all over the world; it's complex 
and expensive. So the next best 
choice is a telephone modem linkup 
which takes advantage of the existing 
communication network." 

How will ALG achieve remote 
interactive gameplay with no lag-time 
in graphics, by going over a phone 
line? "If you design the game so that 
the data you have to exchange is at a 
minimum, then you're probably in a 
workable system," Jim stated. "The 
goal is to minimize the cost to opera
tors and to locations of installing and 
networking your game. If you have 
several different manufacturers with 
a high-speed bus network, the net
work could cost more than the game! 
We want to avoid that problem while 
maintaining the same speed of game
play and graphics reaction time." 

Third stage for the 1996 system 
will be downloading of limited game 
programming to the cabinet on loca
tion, such as gameplay updates or 
new characters, etc. The ultimate 
phase will involve downloading of 
complete game programs to locations. 
A precise timetable for taking the sys-

where it's transparent to the player what 
kind of system the game is on. We really 
emphasized to our engineers that it had 
to work like the best games in the indus
try ... and it does!" 
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American Laser Games VP JIM JAROCKI and consulting executive STAN JAROCKI. 

tern into networking and download
ing stages has not yet been deter
mined, Jim advised. The schedule 
will depend, in part, on results of the 
company's ongoing market analysis 
and distributor consultations. 
"Technology is very exciting, but we 
have to be sure we know how to 
make it work best for our industry," 
Jim said. By the way, he added: "I 

Toll Free Phone 1-800-553-3134 

e . . . 

VAN BROOK © 
Phone (606) 231-7100 • FAX (606) 231-7108 
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believe our system could be compati
ble with AMOA's National Amuse
ment Network." 

ALG does have concrete plans for 
keeping small operators and distribu
tors in the loop. "With our current 
CD-ROM system, we looked at anoth
er successful system that's been in the 
field for a while, and we realized not 
every game plays great on joystick 
and buttons," Jim said. "So we have 
already got different control interface 
capability for our existing video sys
tems, and we plan to include this as a 
major feature in future systems. Our 
next hardware system will be modu
lar so that operators can use various 
combinations of components as 
needed to do different things and 
enhance gameplay on specific titles." 

The modular approach will make 
it more affordable for operators to 
switch from gun games, to driving 
games, to sports games, etc., without 
incurring the major investment of a 
new dedicated cabinet each time. 
This approach also envisions a role 
for distribution in supplying key 
physical components which can't be 
sent over a wire. "If you want to keep 
doing simulators and unique coin-op 
experiences," Jim said, "there will 
still be a need for manufacturers, dis
tributors and operators." 

ALG further believes that unique 
control interfaces can also help make 
coin-op games different from home 
games. "We've offered gun games 
and trackball games; our next game 
will be a driving game," Jim pointed 
out. "From this, we know that players 
must have different, appropriate con-
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trols for each type of experience in 
order to get the full value of the game. 
Otherwise, it's like playing a home 
game, particularly since computer 
graphics on home games are becom
ing so good." 

Industry wisdom is that technolo
gy is fine, but hit games and com
pelling gameplay are the vital factors 
in making a profit. ALG has not for
gotten this! "Besides network capabil
ity, our 1996 system will be high
powered enough to combine live
action characters with a computer
graphics, 3D polygon environment," 
Jim said. 

For all the excitement about hi
tech, ALG is not letting itself become 
blind to the industry's other key mar
kets and other successful types of 
products. Their downloading system 
is "just one product that's on the 
drawing board for 1996," Jim stated. 
"We are very busy and are working 
hard to balance products for the street 
operator, the top-end arcades and the 
home market. Today," he continued, 
"the high-earning games are motion
based, or they have a moving cockpit, 
wrap-around screens, virtual reality 
or other kinds of attractions players 
cannot get at home. Clever manufac
turers will figure out how to offer 
these attractions at prices that are 
affordable to a broad base of cus
tomers. The top few percent cannot 
support a whole industry." 

Yes, ALG plans to move into virtu
al reality and sitdown simulators in 
future times. As a start, showgoers at 
IAAP A will see a version of Orbatak 
which has been licensed to Kaiser 
Electro-Optics for 3D virtual reality 
applications on the Virtuality system . 
A similar license agreement is in the 
works for their Cue View video game. 

In all, American Laser Games has 
done remarkably well for what Jim 
calls "a modest little company in 
Albuquerque." This modest firm 
seems to share a motto with the U.S. 
Army: "The difficult, we do immedi
ately; the impossible takes a little 
longer." Keep your eye on ALG for 
more innovation and leadership ... 
combined with prices and policies 
that are affordable and supportive for 
operators and distributors alike. We'll 
provide more information on all 
these ambitious ventures as facts be
come available. 

American Laser Games is located 
at 4801 Lincoln Rd., NE, Albuquer
que, NM 87109. Phone is 505/880-
5455, fax is 505-837-5455. + 
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GUEST 
E S S A Y 

HOW TO 
BRIGHTEN 

VIDEO'S 
CASH BOX 

BY CHRIS 

VECCHIONE 

GENERAL MANAGER, 

MONDI AL 

DISTRIBUTING, 

PHILADELPHIA 

I n an age when operators across the 
country collectively moan about the 
poor collections and industry decline, 

I'm proud to report that we at Mondial 
are doing our share to help. Enter
tainment is the gospel we preach, and 
our operators are beginning to listen! 
Buying XYZ video game, plugging it 
into the wall, then collecting the cash 
box a week later is and has been a 
losing proposition. Plug 
that same game in, run a 
tournament with it or 
give 
away 

MondiaVPhiladelphia's shop fore
man Ken Walters (right) and GM 
Chris Vecchione (right) with their 
golf game .. .inside a cleverly revamped 
gun game cabinet. 
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something for a high score, and XYZ 
equals$$$! 

While it is true that most videos de
signed for adolescents revolved 

around the same mano-a-mano 
fighting theme, it is refreshing 
to see manufacturers produ
cing games with non-fighting 
themes, like Viper Phase 1 

from Fabtek and Bust
A-Move from 

Taito. 
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These games not only 
make money in adoles
cent locations, but also in 
adult locations like truck.
stops and taverns. 
Therefore, they earn for a 
longer period of time. 

The hottest games in 
our area lately have been adult-orient
ed: Merit's Megatouch series and 
Peter Jacobsen 's Golden Tee 3D Golf 
from Incredible Technologies (mar
keted by Bulldog). Both of these 
games lend themselves to promotion, 
and I'd like to share a few success 
stories concerning these titles. 

One local operator of the 
Megatouch game was 
happy with his $100 
weekly gross collection, 
considering that this col
lection was very steady at 
that number. The oper
ator 

experimented with a high score give
away, hanging a large stuffed animal 
above the game, to be awarded to the 
player with the high score of the 
money. A different category would be 
selected for every month thereafter. 

The very first week, collections 
rose to nearly $600! The plush cost 
the operator around $50, but any type 
of prize would have served the same 
purpose. Simply having one's name 
in half-inch print on the "best scores" 
screen of the game is fine, but players 
really love doing a victory lap around 
the location, spoils in tow. A little 

promotion does indeed go a long 
way! 

Another promotional suc
cess story involves the golf 
video, and the vision of my 
shop personnel. A customer 
needed a game for a truck.-

stop - not just any truckstop, 
but one that already had every 

top game. The customer 
was just looking 
for pizzaz and he 
allowed us to 
use our imagina
tions. It just so 
happened that 
this customer 
stored in my 
warehouse a 33"
monitor Mad 
Dog type game 
with a broken 
disc player. I put 
the task to Ken 
Walters of my 
shop to install the 
golf game in this 
cabinet which 
had been 

Closeup of Mondial's customized Golden Tee 30 Golf with 
astro turf cabinet dressing, a raised trackball control panel, 
and giant "tee" and golf ball on top. 

Page SO October 1995 

specifically designed for double gun 
action. 

The first obstacle was the very low 
control box, which was designed that 
way to accommodate pulling guns 
from holsters. Ken built a base about 
one foot high, raising the panel to per
fect trackball height. With the cus
tomer's blessing, Ken covered the 
cabinet in astro turf, which conve
niently matched the kit's decals. 
Already our customer had a most 
unusual game that screamed "play 
me!" 

But we didn't stop there. Years 
ago, we'd used a disco ball to help 
illuminate our showroom floor for 
open houses. Painted white, it was 
the perfect mega-golf ball, which 
(when mounted on a filter used in 
coffer machines) became the ideal 
header for our home-made golf game. 
But Ken still wasn't finished! Below 
the monitor, he mounted a three iron, 
broken in two places (for some rea
son, I had plenty of these!). This 
touch conveyed the real agony of golf. 

Now that the game has been 
placed on location, collections are 
hovering around $1,000 weekly. I like 
to think that Mondial's creativity had 
a little to do with it. 

The idea is simple: promote every 
game where promotion is possible. 
The short-term costs pay huge divi
dends in the long haul. Of course, the 
rewards are far greater if you beat 
your competition to the punch! 

• 
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"Hey! " 

'' • • • Turn down the 
Wurlitzer!" 

"Hey, don't get me wrong. I like having the 

Wurlitzer! Customers love the big, low-distor-

tion sound. I have a couple of back rooms 

where I cater parties. The Wurlitzer's 500-watt 

peak-power amp pushes the music all the way 

back there where I have some exter-

jukebox is not in a play-for-pay mode, the back-

ground music mode kicks in at a lower sound 

level. Music is always going and I don't need 

a separate tuner. Though I pay the operator a 

small guarantee, it's well worth it because of 

nal speakers. I used to need an extra WURLITZER 
the reliability. Never any down time. 

And when a jukebox goes down, 

amp. No more.just an on/off switch with a sep- people start to leave. Wurlitzer makes sure that 

arate volume control does the trick. When the my customers don't leave." 



STEPPING UP 
AND SPEAKING OUT 

Mark Hoffman 

Dear RePlay: 

I have noticed two problems affecting 
this industry that seem to have gone un
noticed. And since all of us, operators, 
distributors and manufacturers, rely on 
each other in a big chain reaction, any
thing that's bad for one will be bad for 
the others sooner or later. 

The first problem comes from big bus
iness. We've seen how more than one lo
cal economy has been destroyed by the 
opening of a new WalMart store, and 
look at what's happened to professional 
sports since it became big business. The 
players and owners are making millions, 
yet all they do is cry, argue and go on 

BIGGER DOESN'T 
MEAN BITTER 

strike! Who suf
fers? The fans 
who pay them 
their millions. 
We are facing 
the same prob
lem in this 
industry. 

Whenbig 
business dominates the mall scene, the 
whole industry suffers along with the 
customers. Malls across the country have 

foolishly 

[EDITOR'S NOTE: HAGERSTOWN, MD. 

OPERATOR MARK HOFFMAN IS A STORE 

MANAGER FOR A LARGE ARCADE CHAIN. HE 

ALSO OWNS A POOL HALL, STREET ROUTE, 

AND DOES HOME SALES AND SERVICE. AT 

AGE 25, HE'S BEEN IN THE COIN-OP 

BUSINESS FOR FIVE YEARS ... IF YOU 

DON'T COUNT THE 15 OR SO PREVIOUS 

YEARS HE SPENT PLAYING VIDEO GAMES. 

"l'VE HEARD A LOT ABOUT HOW STREET 

OPERATORS ARE HURTING THESE DAYS," 

MARK TOLD US. "THIS IS NEWS TO ME, 

BECAUSE MY ROUTE IS DOING VERY WELL." 

allowed big 
arcade chains to 
monopolize 
mall arcades. 
Most malls 
won't rent space 
to a competing 
arcade, apparen
tly because they 
believe that all 
arcades are the 
same. But when 
one arcade has a 
great location 
such as a mall, 
with no compe
tition, they can 
run their ar
cade(s) as poor-

BUT HE DID HAVE A COUPLE OF "GRIPES" 

TO UNLOAD, AND WE TOLD HIM THIS IS THE 

PLACE TO DO IT! OUR EDITORIAL REPLY 

FOLLOWS.] 
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ly as they want. 
That's not the only problem with big 

arcade chains monopolizing mall loca
tions. Instead of putting money back into 
the gameroom, the parent companies can 
take whatever profits are made from the 
local arcade, and re-invest them in home 
office personnel, real estate, shoe stores, 
etc. The point is the money leaves the 
circle. When big chains that monopolize 
big locations don't buy big amounts of 
big new games, it hurts distributors and 
manufacturers. Some of these big chains 
don't even have redemption in many of 
their arcades. That's insane! 

If the big mall arcade chains didn't 
exist and the arcades were instead run by 
"mom & pops" (or a young guy like my
self), everyone in the industry would be
nefit - starting with the customers. I 
would definitely have redemption, big 
simulators, and the latest videos and 
pins; and I'd advertise, have token spe
cials and do birthday parties. Most im
portantly, I would be there in the game
room and not behind a desk in another 
state. The mall would benefit by having 
more customers. The prize companies 
would sell more prizes. The local distrib
utor, not one in a different time zone, 
would benefit. And the game manufac
turers would benefit by selling more 
games. A breakup of these monopolies 
by the big chains would be the best thing 
that could happen. 

The second problem is home games. 
I'm tired of hearing everyone crying 
about home games hurting coin-op. It's 
time to do something. 

A kid can come into my location and 
put $2 into my Mortal Kombat II or he 
can walk down the street to the video 
rental store and rent MK1I for the whole 
day! The business from renting video 
games has grown rapidly. Have you been 
into a rental store lately? They have hun
dreds of different games, but they don't 
have to pay permit fees like we do. Since 
these businesses are selling the same pro-
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Amazing "New 
Dimension" In 
Photo Booths 

Theme Parks 
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Shopping Malls 
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nderstand that ''Th •• 
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From the makers of 
Smokin' Token™ 

See it First at IAAPA 
Booth #2600 

J 8436 Washington Pl NE 
'-..... _ ... :..--:,;.'<-a Albuquerque, NM 87113 USA 

"''11usEMENTt..l"o'' 505-821-6878•FAX 505-821 -6876 

Take Your Best Shot! 

duct, they should have to pay some sort of fee. 
I think it's time our trade organizations stop wast

ing time on dollar coins and start putting their efforts 
into these issues, which are hurting all of us. 

Sincerely, 

Mark Hoffman 
Mark's Amusements 
Hagerstown, Maryland 

[Dear Mark: no doubt about it, our industiy is going 
through the same growth pains of eveIJ' business that 
makes the transition from "mom & pop" or the small, 
independent owner to the big regional and national 
chains. This is a natural consequence of competitive 
capitalism. There are two facts to keep in mind: 1. it's 
fair, so long as both groups have equal opportunities to 
acquire products and other resources; and 2. the little 
guys can still compete and win by adding extra. jlexi.bil
ity and hard work no chain outfit can ever match. We 
know some huge "prestige" arcade locations which 
regularly see-saw from chain arcades to small, inde
pendently run arcades every time a new manager 
comes in and hears a new bunch of big promises. 
Basically, if you can prove your ability to give the loca
tion a better bottom line, h e'll give you the 
business ... and if he doesn 't, go over his head to some
body who cares about the bottom line! - the editor.] 

• 
• forProfim! 
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Solid State 
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{:! BSMT 2000 
Sound Chip 

{:! "BODINE" Motor for 
Lasting Performance 

• 100% Plywood Cabinet 
Solid Construction 
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Tray at each station 
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for easy access 
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{:! Designed. 
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Copyright 1995 
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EXPO DRAWS 6,628 TO NEW ORLEANS 
AMOA Prexy Tami Norberg-Paulsen cut the ribbon officially opening 

Expo '95 in the Big Easy running Sept. 21-23. Preliminary attendance figures 
showed 6,628 attendees, which was better than anticipated. Final figures 
could go higher. The number of people in the buying category was up. The 
number of operators was up. International attendance was up (nearly 600). 
And exhibitors of better product reported they were quite happy with sales. 
"All the small exhibitors thought our new layout was great," said AMOA 
Executive VP John Schumacher. "From the people we were able to contact, 

we heard no negatives. Based 
on feedback and experience 
from this show, we will prob
ably do things pretty much 
the same way next year." 

AMOA HONORS 
THE "BESTEST' 
ATBANQUO 

Valley's beloved Chuck Milhem received the AMOA 
Merit Award as his firm completes its Golden Anniversary 
year, so the timing couldn't have been better. State Sales & 
Service's popular Steve Koenigsberg picked up the first-ever 
AMOA Distributor of the Year award, both for his fine distri
bution and his bridge-building leadership of AAMA. (Above, 
Steve is flanked by AMOA topper Tami Norberg-Paulsen 
and Exec VP John Schumacher.) The national operator asso-

ciation handed out tons of plaques at the Friday, Sept. 22 
annual banquet. WMS veep Ken Fedesna once again made 
many trips to the podium, accepting vid and pin awards. You 
should sit closer, Kenny! Some Expo newcomers (who were 
unaware of AMOA's jukebox roots) felt a tad confused by all 
those song awards to groups such as "Hootie and the Blow
fish," but they enjoyed the music anyhow. See more details 
and photos of the banquet further along in this issue. 

AMOA has been making a serious effort to inte
grate the new FEC crowd into its ranks. They must be 
succeeding, because a big arcade game - Namco's 
superb skiing simulator Alpine Racer- was voted 
"best new equipment" by AMOA members at Expo 
'95. The show was a hit product-wise, with a fine 
spread of quality goods. Sega's Indy 500 sitdown rac
ing game also got big kudos (though it won't ship for a 
while). Distributor Jim Niblock polled a core group of 
operators who named the following additional 
favorite titles. Top uprights included TWi/ Atari's 
Area 51, Sega's Virtua Cop 2 and Virtua Striker. Top 
kits included Namco's Tekken 2, WMS's Open Ice, 
and Capcom's Marvel Heroes. Top pins included 
Capcom's Pinball Magic, WMS's Johnny Mnemonic 
and Sega's Batman Forever. Top redemption included 
TWi's Hoop It Up, Konami's Chicken Dash and Lazer
Tron's Rolling for Riches. We also heard many opera
tors express serious interest in Sega's "Titan" system, 
the coin-op sister to their "Saturn" home platform. 
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SlAI E COPS BOOT 
CARD GAMES 
FROM EXPO 

With scant notice, Louisiana State Police forced 
AMOA exhibitors to unplug all unlicensed card
themed amusement videos on the second day of 
the show, and to remove such machines entirely 
from the exhibit floor after the show closed for the 
day. As visible in the photos printed at the right, 
several exhibitors spent the final day of the show 
with nearly empty booths as a result. A few facto
ries, like Merit and Dynamo, were even forced to 
remove games which local authorities had 
approved for sale and play in the state, because 
factory execs couldn't dig up the approval letters on such short notice. 
Firms like Arachnid and VLC which had approval letters on hand were 
permitted to keep card-themed games and gambling pieces on the floor. 
Manufacturers were furious, as were AMOA, convention center officials, 
and the New Orleans tourism bureau. State police tried to blame AMOA 
for not checking with them in advance (a bogus charge). Police also 
claimed they were "only doing their job" and that exhibitors were lucky 
to avoid fines and jail. The story hit the front page of the local newspaper, 
which quoted AMOA officials as saying they won't ever bring Expo back 
to New Orleans. There were also hints that AAMA's ACME show may 
stay away from the Big Easy, as well. Get details in our Expo report, titled 
"A Tale of Two Cities." 

ole Story, Pltm tall 
800-448-4263 

Than s 101 Y u1 sa~•oil. 

U.S. Games. Inc. 

BROMLEY'S 'COLORAMA': GREAT 
EARNINGS, SOME CONCERNS 

CAPCOM'S 
1ST PIN GETS 
THUMBS-UP 

Some tradesters think 
a company's first pin
game is like the first 
pancake off the griddle: 
a practice run. But it 
looks like Capcom's 
done the incredible; 

their Pinball Magic is a beaut and it's shipping now. 
Capcom's huge investment of time and money paid off in a 
handsome machine that looks great, plays great and -
from the technical standpoint - even tells you were it 
"hurts" via a super diagnostic package. Photo shows veter
an pinball tech Eddie Schmidt demonstrating the unit on 
the Expo exhibit floor. Avon, N.Y. operator Jack Driscoll 
(seen in the striped sweater toward right) said, "This game 
is a very pleasant surprise." Quite a few others echoed his 
impression. 

A "killer" of a coin-dropper hit the market in September, but 
some ops and distribs who saw it for the first time at Expo 
worry that it's too close to the "gaming edge." Called Colorama, 
the four-station console has been doubling and even tripling the 
take of the next closest earners in some early arcades, topping 
$2,000 a week at times, according to Bromley rep Joe Bundra. 
A powerhouse, yes, 
but some tradesters 
said they'd take a pass 
on it (one said it looks 
like "kiddie roulette"). 
In response, prexy 
Lauran Bromley im
mediately ordered her 
builder Grand Prod
ucts to install "skill
stop buttons" at each 
play station. All pro-
duction units will 
have them in early 
October; previous 
models will get "kits" 
if their owners so de-
sire. Game is patterned 
after an old Streets 
piece that came out in 
the U.K. in 1964 and 
was actually designed 
by Shane Breaks (now 
with Namco) when he 
worked for Streets, 
which built 4,000 at 
the time. 
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t was the best of times; it was the worst of times. It 
was the city of hot gambling, hot blues and hot 
C.ajun cuisine. It was the city of cold legal climates 
for many card-themed video games, which were 

frozen out of the Expo floor. It was the show where oper
ators voted a big, hi-tech simulator as "best new equip
ment." It was the show where operators wrung their 
hands over still-rising price tags. 

It was the show where some tradesters continued 
moaning about "tough times" ... but where others grate
fully said "Business is good." In fact, most show visitors 
focused on good news and opportunities. 

AMOA Expo '95, held in New Orleans from Sept. 21-
23, truly was "a tale of two cities." Gambling equipment 
was all over the place - in the riverboats, in a 
local casino, in bars and taverns and hotels. But 
it wasn't on the Expo exhibit floor after the 
Louisiana State Police shut down quite a few 
card-themed videos Friday morning (second 
day of the show). After Friday's exhibit hours 
ended, cops forced these same exhibitors to 
remove these same units from the show entire
ly ... resulting in some near-empty display 
booths on Saturday. 

The cops' high-handed move provoked 
wrath from manufacturers, association mem
bers, convention center officials and the New 
Orleans tourism bureau alike. Police policy 
could well cost New Orleans the future busi
ness of not one, but possibly two, national 
amusement machine conventions (ACME may 
avoid New Orleans as well). Why and how all 
this happened is a complicated story and we'll get into 
the full details later on. 

I on card videos at AMOA Ex o· 
t won the "Battle of New Orleans" 



But AMOA Expo '95 overcame 
this glitch - and won the "Battle of 
New Orleans" - by succeeding on 
every other score. The show offered a 
broad base of strong product in every 
category. Sales were generally report
ed to be solid, all the way up to 
superb in some cases, by many of the 
260 exhibitors (including 51 first
timers) in about 880 booths. With a 
reported 6,628 people picking up 
badges on-site, the show pulled bet
ter-than-expected attendance. Head
count was way up in the buyer and 
international categories. 

Showgoers basked in the warmest 
glow of friendship yet felt between 
our two national trade associations. 

The new exhibit floor layout created 
a wider traffic dispersal pattern, with 
visitors moving smoothly through the 
exhibits all the way to the back of the 
floor. (This prevented the creation of 
"big traffic jams" in the front of the 
hall, but who needed them?) Finally, 
Expo aimed a spotlight on steady 
progress in everything from parallels, 
to networking, to the all-important 
national cash box. After going 
through 18 tough months, the indus
try found this show's mostly-upbeat 
mood a welcome surprise. 

The Ernest Morial Convention 
Center proved a fine physical venue 
for the Expo's exhibits, seminars and 
annual awards banquet. Located just 

Before and after: Royce Green brought his Rve Play Jackjack consoles to the Expo and then had 
to take them right back off the floor, out of the show and out of the state itself Friday night by 
Police order. Photo above shows the machines shut off on Friday. On Saturday, nothing was left in 
the exhibit but the awnings and potted palms. 
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a few hundred yards from the banks 
of the Mississippi River, and almost 
as close to the city's famed French 
Quarter, the site and surrounding 
hotels were convenient, classy and 
comfortable. Visitors had to dodge 
new casino construction here and 
there, and the weather was by turns 
hot and humid, or else overcast and 
misty. But tradesters mostly ignored 
these minor distractions, focusing 
instead on how easy it was to reach 
New Orleans by airplane - and how 
pleasant it was to visit the city's blues 
bars, jazz clubs and fine dining estab
lishments. 

A GREAT PRODUCT LINEUP 

Manufacturers rolled into town 
with "some of the best equipment 
we've seen at an AMOA Show in 
quite a few years," declared incoming 
AMOA President Randy Chilton. 
"Although many of the better games 
are quite pricey, operators are making 
those tough decisions" to invest in 
quality goods, he added. "Our indus
try is placing more equipment in con
solidated street routes and in upgrad
ing arcades. We've had some very big 
chains here looking to place very 
large numbers of additional games." 

Namco's superb skiing simulator 
Alpine Racer was voted "best new 
equipment" by AMOA members. As 
stated, the entire show was a hit 
product-wise, with a fine spread of 
quality goods. Sega's Indy 500 sit
down racing game also got big kudos 
(though it won't ship for a while). 
Top uprights included TWi/ Atari's 
Area 51, Sega's Virtua Cop 2 and 
Virtua Striker. Top kits included 
Namco 's Tekken 2, WMS's NHL 
Open Ice, and Capcom's Marvel 
Super Heroes. Top pins counted 
Capcom's Pinball Magic, WMS's 
Johnny Mnemonic and Sega's 
Batman Forever. 

Top redemption units included 
TWi's Hoop It Up, Konami's Chicken 
Dash and Lazer-Tran's Rolling for 
Riches. We also heard many opera
tors express serious interest in Sega's 
"Titan" system, the coin-op sister to 
their "Saturn" home platform. Al
most lost in all the hoopla was the 
ROM chip update for Mortal Kombat 
3, delivered as promised by WMS 
along with a new header renaming 
the game Ultimate MIO. "It's like get
ting a new game for free! " enthused 
one operator. 
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VIDEO GAMES: UPGRADES 

APLENTY 

In fact, quality product was on 
view far and wide. Following the 
lead of Namco and Sega (and com
peting with today's super-advanced 
home video systems), more Japanese 
video factories are finally getting 
ready to upgrade with polygon graph
ics. Jaleco has licensed "Daytona" 
type technology from Sega and will 
build future video games around this 
platform. Jaleco's Desert War video is 
out now. SNK showed a Neo-Geo 

Everybody loved Namco's Alpine Racer which 
ops voted "best new equipment" at Expo '95. 

title with "computer rendered" 
graphics and 305 megabytes of mem
ory (it's called Pulstar); SNK also 
plans texture-mapped polygon graph
ics for its new video system in late 
1996 (see system news, below). 
Texture-mapped, 3D polygon graph
ics were also on view in titles at Expo 
like Taito's two-player, motorcycle-&
car sitdown simulator Dangerous 
Curves and Konami's multi-player 
gun game Crypt Killer. Likewise, the 
same level of advanced graphics were 
featured in Data East's Avengers in 
the Galactic Storm (shown only in 
their closed cubicle on the floor, it's 
set for late-year release). 

American firms are also pushing 
advanced video graphics. TWi/ Atari 
boasted 3D polygon graphics back
grounds, mixed with characters ren
dered via live-action photography in 
Area 51, which pits players against 
aliens on a military base in a rapid
fue, maze-type action scenario. (As 
with some other gun games debuted 
at ACME, gameplay on this one 
reminded us a bit of last year's smash 
hit home game, "Doom.") Incredible 
Technology's Golden Tee 3D Golf is 
also in this graphics class; the game 
actually debuted at ACME but this 
time around they bowed a NANI
type modem-based network capabili
ty for nationwide tournament play. 

Video kits were all over the place, 
especially since AAMA factory mem
bers have promised to make video 
games available to the U.S. market in 

From WMS, Josh Tsui, model Angel , Martin Martinez and Jack Haeger in Nat'I Hockey League 
costume with Midway's new NHL Open Ice videc. 
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Big hit for TWi/Atari was Area 51, which fea
tures "Doom"-type gameplay. Lots of Lethal 
Enforcers wood can convert to this one. 

the same basic format they're sold all 
over the world. Kits ranged from a 
healthy number of system products 
(listed below), to Fabtek's well
received new Viper sci-fi shooter, to 
that Ultimate MJ(3 upgrade featuring 
some new characters and multiple 
possible endings. 

A NEW ERA OF VIDEO 

SYSTEMS 

Video systems got a substantial 
boost at Expo. As mentioned, Sega's 
"Titan" system debuted in a hand
some, modular, tough-as-nails, stereo
sound cabinet. Titan's software titles 
include Virtua Fighter Remix, ship
ping now, and Super Major Leagues 
which will ship by spring ijapanese 
title was Final Arch). Sega plans six 
system titles per year; Acclaim, Data 
East and others will also make third
p arty licensed games for Titan's 
library. 

Konami entered the systems biz 
with "Ultra Sports," their cocktail
style system cabinet. It's bar-oriented 
with simple trackball-only controls 
and a planned library of sports
themed games. Soccer and hockey 
titles are available now; football and 
baseball titles will follow in winter 
and spring, respectively. 

SNK came through for systems 
lovers, as always, with new Neo-Geo 
kits including World Tour Golf, 
Puzzle DePon, Kabuki Klash, King of 
Fighters '95 and more. SNK also con
firmed plans to release a 64-bit video 
system in late 1996. It will be PCB 
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• 

Ticket Redemption Or Amusement Version 

One or Two Player Shooting Game 

Quick Mechanical Action 

Qualifying Bonus Round 

Dimensions: 
Height 
Width 
Depth 
Weight 

Large Cabinet Small Cabinet 
73" 39" 
34" 24" 
72" (adustable) 
300 lbs. 

<JOIN CONCEPTS, INC. 
19 Lexington Avenue 
East Brunswick, N.J. 08816 
908-390-9009 
1-800-462-COIN 
FAX 908-390-3373 



Around 600 foreign guests registered for the Expo. These chaps from Argentina paused for our 
camera. From left: Patricio Vilas, Juan Zanotti, Pablo Rademakers and Jorge Ragonese. 

Rave reviews went to Sega's new sitdown driver Indy 500, which can link up to eight players for 
widescreen racing action. However, it won't be released just yet. 
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cartridge-based, not CD-ROM based, 
and it may feature a modular cabinet 
with different types of controls (dri
ving, fighting, flying, sports) depend
ing on the game. SNK's planned new 
system will supplement, not replace, 
the current Neo-Geo system which 
SNK will continue to support with 
two or three new titles every month. 
By next year the Neo-Geo library 
should top 100 games! 

American Laser Games showed 
Orbatak, which is fun and easy-to
play new software for their CD-ROM 
system. As you'll read elsewhere in 
this issue, ALG plans another ad
vanced system for debut in 1996. 
Taito America's 32-bit "Cybercore 
System" is still in the running with 
four titles in 1995 and more to come 
(though the company's sales and 
marketing efforts in the U.S. market 
will shortly be turned over to a 
licensee to be named later; Taito's 
Chicago office will remain in place 
doing service). 

REDEMPTION W A S 
EVERYWHERE! 

Redemption probably accounted 
for half the games on the exhibit 
floor ... maybe more than that. Tried
and-true redemption gamesmiths 
came through with new winners. 
Skee Ball previewed a fun new coin 
shooter with gun control called Sittin' 
Ducks, where players aim at a spin
ning "mask" over the target on the 
backboard. 

A brand new line of Clean Sweep 
cranes dominated Smart's exhibit 
(single play, double and even half
and-half). But also in that Smart set of 
machinery we found their new 
amusement redemption Turf Wars 
where players shoot their coins or 
tokens at moving targets to coax foot
balls up the ladder, to up the win
nings. Good arcade visual. 

There were lots and lots of gun 
games on the floor, but one of the 
more traditional was Coin Concepts' 
Six Gun Saloon. Players plink beer 
cans off the bar via a separate gun & 
holster console (like in Mad Dog). 
Great-looking attraction, with nifty 
sounds as well. 

ICE, never cold machine-wise, 
previewed Hitting Streak, a baseball
styled redemption piece of pitch-and
hit simulation in a console-sized cabi
net with dynamite looks. Should 
begin shipping late October. Fun 
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IWVAtari was big in redemption with a bas
ketball-themed novelty called Hoop It Up, fea
turing ball-launch gameplay. 

Merchants bowed Crompton's Spin
na Winna, a compact successor to the 
Flippo Winna pusher; bonus and 
dice features are standard. They also 
introduced their Top Choice II 
Belgian crane with more room for 
stock, in a new sleek black cabinet. 
Their Watch Shop is now also Gift 
Shop, vending watch box size gifts of 
various types. 

Benchmark showed a striking 
token drop game, patterned after a 

bizarre wheel. Called Spin For 
Tickets, it lets one or two players turn 
big control wheels, attempting to land 
on the better ticket numbers. While 
the skill factor is of concern, Arnold 
Kaminkow showed the RePlay re
porter he could score better because 
he's been practicing the game. Ships 
early November, says Arnold. 

Coastal Amusement had two new 
titles, both commendable. Their Big 
Wheel pusher, imported from Harry 
Levy, features a fun Ferris Wheel 
dumping trays of tokens onto the 
shelf. Combined with skill stops on 
the wheel, it offers a "game concept" 
to your standard coin pusher. Their 
Kaleidoscope, available now, gives 
players not only positive ticket scor
ing numbers to aim at, but negative 
ones to avoid (they subtract from the 
total). It's got a jackpot feature as well. 

Some big-name factories may have 
entered the redemption field only 
recently, but their ticket-vending 
entries at AMOA Expo were quite 
good. WMS opened an entirely new 
division called FunHouse Games; its 
debut titles included a licensed 
Wheel of Fortune rolldown and Bozo 
Grand Prize Grune, both based on hit 
TV shows; their line included the 
Piece A Pizza rolldown with spin
ning pizza-shaped playfield; and 
more. Namco had a cute new ham
mer game called Dino Bonk; Sega got 

Planet Earth, riding high on the redemption charts these days, bowed another corker with their 
combo token flinger/pusher. Called Treasure Falls, a dual cabinet version is shipping early this 
month; the single one (shown above) won't be out until early next year. Showing it off are Planet 
Earth's Valerie Bechtold, prexy Bill Faith and Sherman Oaks (CA) Castle operator Uoyd Butterfield 
who tested it and says it outeamed everything else in the place. "It's rare for me to get excited 
about a redemption game, but I am about this one," beamed Uoyd. 
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Chicken Dash got solid reviews for Konami at 
the Expo. Sorry for the bad camera angle, 
because the playing field is where the story 
runs. Little cars travel horizontally across the 
field while players try to roll their tokens thru 
them to score points. This is genuine fun; 
looks like Konami's got a good one. 

laughs with its Cut the Cheese roll
down where the target is a model toi
let on the playfield. Jaleco's Spider 
Splattin' took their spider-smashing 
theme into the hammer format. Kona
mi's Chicken Dash featured a simple 
but fun variation on rolldown game
play where the token is the "chick
en," trying to roll across three sepa
rate "roads" which consist of moving 
conveyer belts with models cars as 
obstacles. Two firms showed proto
types that featured skill-stop game
play on fast-moving lights; Data East's 
was Play At the Plate while Sega's 
was Bermuda Triangle. Both should 
ship later this year. American Laser 
Games had a skill-stop game with 
spinning reels called Mad Dog's 
Lucky Gold. It's a one-player upright 
in a narrow, bright red cabinet. 

TAVERN GAMES 8c MUSIC 

The dart, pool and tavern game 
specialists like Valley, Arachnid, 
Merit, Medalist, Dynamo and Torna
do had new wrinkles in technology, 
themes, marketing and financing. 
The perfectionists at Valley took their 
time; the company is finally ready to 
ship Cougar IQ featuring networking 
technology compatible with AMOA's 
NANI specs. Their pool table won 
(another) "most played" award. 

Arachnid crowed about the new 
"automatic handicapping" tourna-
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With a new ROM chip that provides some 
additional characters and multiple possible 
endings, WMS kept its promise to update 
MK3. New header art says "Ultimate" version. 

ment package for their popular 
Galaxy dart game (the modem-based 
unit). This paperless system automat
ically enters and gives out the proper 
data by using mag-stripe team cards. 
Arachnid also showed a new dart 
gameplay variation called "Bermuda 
Triangle" for up to eight players. 

Medalist's Spectrum just keeps 
getting better and better. At the show, 
this dart game showed how smart it 
is, giving players instructions (via 
video screen and voice) in English, 
Spanish, Korean and Italian. It also 
has a handicapping system and, 
according to Eddie Tuhkanen, is 
"NANI compatible." 

Zombie Raid from American Sammy is a 
beaut! The horror theme is carried from the 
"haunted" cabinet to the video screen. The 
only gun at the show with pump action shot
guns permanently mounted on the cabinet, 
there's not only a game here but Rick Rochetti 
says it's "aggressively priced." 

Page 70 

Merit also got aboard the modem
based, NANI-compatible bandwagon 
with their new dart game, Scorpion 
DX. It hinges in part on a mag-card 
for data updates. Merit proudly 
explained their new "we run the 
league for you" program, which uses 
this hi-tech to make dart promotions 
almost effortless for operators. Merit's 
also got a new 90-day/no-pay "test 
drive" financing package for dart 
games. Of course, they pointed with 
pride to their high-charting Mega
Touch countertop video series, in
cluding a new tournament version. 

Dynamo was flying high with its 
line of table games (pool, soccer and 
air hockey) along with the successful 
card-themed Solitaire Challenge 
which can award free games; the lat
est version is called Tournament 
Solitaire and offers the option for 
players to win cash and prizes on a 
skill tournament basis (operators can 
activate this feature or not, their 
choice). Tornado bowed a very basic 
(but low-cost) air hockey table which 
joins their award-winning soccer 
table. 

In the music world, several new 
jukebox models debuted at Expo, 
including Rowe's MM-2 compact 
floor unit which holds 100 CDs . 
NSM's Performer floor model was 
"back by popular demand" - literal
ly - in an upgraded version. NSM 
also had handsome new wall units. 
In a limited showing off the floor, 
Rock-Ola previewed its revamped 
Rocket which will ship next year. It's 
a unique and good-looking "convert
ible," suitable for floor model use 
when the main component is mount
ed in a box-type cabinet, or for wall 
model use if you mount the main 
component solo on a location's wall. 
Wurlitzer showed its new Rainbow 
100-CD unit in a bright "European" 
style cabinet. Its brand-new "Tower" 
record rack holds 20 additional discs 
for background music use. Jukebox 
USA (using the brand name "See
burg" but having no connection to 
any previous firm of that name) 
showed three models including the 
Neon update on the Blast. 

PINBALL: NEW GAMES 

AND A NEW FACTORY 

Pinball has faced a tough market 
lately, partly because of the natural 
downcycle that occurs after sales 
peaks like flippers enjoyed in 1990-

October 1995 

Namco's new kit, Tekken 2, won kudos for hi
tech at lower cost. 

91. "The market is filled up with pin
balls," one distributor said simply. 
And, some of the super-hit pins of 
yesteryear are still earning well. At 
Expo '95, Williams' Addams Family 
took AMOA's "most played pinball" 
award for the fourth year in a row! In 
addition, operators have become 
even more price-sensitive about pin
ball than they usually are about other 
types of equipment (if such a thing is 
possible). They want to know a 
pingame will pay for itself and keep 
earning for a long time, before they 
invest in it. "Before you buy a new 
pinball," Midwest op Roger Rasmus
sen explained, "you've got to know if 

Sega's Virtua Cop 2 is even better than the 
original, and that's saying something! 
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Lead designer George Gomez with Johnny 
Mnemonic, the hot new Williams pinball. 

it's an Addams Family or a Fish 
Tails!" 

To overcome all this, the pin facto
ries are trying shake things up. Cap
com is shaking them up by leaping 
into the pinball market as a new pin
ball manufacturer. Their first title, 
Pinball Magic, features a "busy" but 
easily-understood playfield ... nifty 
"special effects" like a moving hand 
with magic wand, and a "levitating 
pinball" ... compelling gameplay ... and 
a knockout diagnostics package. It 
dazzled many showgoers, and bids 

fair to be a hit on location. There re
portedl y was some question about 
how many Capcom vidgame distrib
utors would order, if they also had 
contracts with WMS for the Williams 
and Bally pinball lines. We'll see how 
it all pans out, but Capcom is deter
mined to be a "major player" in pin
ball for the long haul and they've 
clearly made an excellent start. 

Williams believes they have ach
ieved a new level excitement with 
Johnny Mnemonic, based on the film 
of the same name. A "magnetic data
glove" captures the ball at the top of 
the playfield, then moves over to the 
other corner to drop the ball into one 
of nine slots. While the ball is locked 
there, players can enjoy an imagina
tive dot matrix gameplay sequence 
that mimics action and sci-fi themes 
from the film. Finally, the ball is cata
pulted back onto the playfield. Lock
ing three balls in the matrix sets up 
multiball play. 

Premier made a splash with 
Waterworld, based on another sci-fi 
summer movie. This bright and 
snazzy game features a spinning, 
three-level ball launcher ... tricky ramp 
shots that lead the ball into a 3D 
"wave" model at the top of the play
field ... pl us graphics, sound and 
speech that capture the excitement of 
the Kevin Costner film. Dot matrix 
animation recreates sea battles from 
the movie. 

Sega stayed with its popular 

Namco's Cyber Cycles was the top simulator on this magazine's chart at showtime. 
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Batman Forever pinball for the U.S. 
market, which was profiled in a 
recent issue of this magazine. WMS 
kept its next Bally pin under wraps 
for now. 

SALES WERE GOOD 

Exhibitors overall confirmed that 
orders were good. "One factory that 
specializes in tavern games for the 
street operator told us they had done 
all the business they'd hoped for by 
the close of the first day," said outdo
ing AMOA President Tami Norberg
Paulsen. Namco, Sega, Williams/ 
Bally-Midway, plus leading redemp-

Capcom's first pinball was magic, all right: it 
looked more like the 5th , or maybe 15th, 
product of a pinball factory line! 

tion firms, spoke of doing "phenome
nal" or "excellent" business at the 
show. Was there "too much good 
product for the market to absorb"? 
Not according to some. "If you're just 
opening a 20,000 sq. ft. FEC, there 
isn't enough product here to fill it 
up!" Sega's Al Stone was told by a 
leading FEC operator. 

AMOA past president Norm Pink 
added this seasoned perspective: 
"This show has very good equip
ment, and if it's expensive that just 
means we can't cover our route with 
20 or 50 units of one particular piece. 
Instead, we'll buy 'some of these' and 
'a few of those' and rotate them to 
keep up the variety. It's what we've 
always done and it will be a winning 
strategy now." 

AMOA's new president, Kansas 
operator Randy Chilton, believes 
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operators around the country are 
enjoying increased collections these 
days. Talk around the show floor 
supported the notion that collections 
are actually good these days for many 
street operators. Dynamo's Chris 
Brady, for example, said he's starting 
to see an increase in pool table activi
ty in New England. "Doesn't a turn
around usually start in the North
east?" he asked. 

Actually, this turnaround seems to 
have started everywhere at once. Our 
friend Jack Rodios, publisher of Cash 
Box International, ran a major story 
on this just before Expo got under
way. Jack said video and pinball col-

lections have suddenly jumped 
noticeably, all over the world. "From 
all reports, we're into a much stronger 
and earlier recovery all around the 
globe than I had expected," Jack told 
us again at Expo. 

FEWER BUT STRONGER 

STREET OPS, MORE AMOA FEC 

OPERATORS 

One question that hovers over 
AMOA is the health and fate of the 
street operator, and the resulting 
impact on AMOA's core identity. 
While allowing that AMOA is work
ing to expand its appeal and its mem-

The Touchtunes team with their downloading juke at the Crowne Plaza Hotel. From left: telecom
munications expert Guy Nathan, R&D specialist Sylvian Duchesne, president Tony Mastronardi, 
R&D specialist Pierre Martineau, and marketing chief Giovanni D'Andrea. 
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bership to more FECs and arcades, 
new prexy Randy Chilton also 
stressed that the street operator is not 
going away. "There will always be 
bars, taverns, bowling alleys, pizze
rias and similar locations," he said, 
"and there will always be street oper
ators to service them." 

Randy agreed there are fewer 
street operators around today, but he 
also suggested the survivors were 
larger, healthier and buying more. 
"We operators have been in a shake
out for 15 years," he declared. "Our 
industry is so technology-driven that 
it may accelerate that process. 
Businesses which succeed today are 
totally automated and give higher lev
els of service - that's true for opera
tors, distributors and manufacturers. 
If they're on the cutting edge of tech
nology, the sky's the limit. If they 
want to keep doing the same thing as 
always, they will have a rough road." 
As for sales, he insisted: "You might 
think that as the number of street 
operators declines, sales would 
decline along with them. The inverse 
is happening: we're buying more." 

Perceptions about the "typical 
AMOA attendee" which have 
attached to this show in the past are 
still around in some cases, however. 
In fact, some of the product selection 
at AMOA Expo was "tailored" to 
such perceptions. We heard talk that 
Sega, Namco and possibly some 
other firms did not show exactly the 
same lineup in New Orleans as they 
had displayed at the JAMMA Show 
in Tokyo one week before. 
Reportedly, their largest (and perhaps 
some of their best) pieces from 
JAMMA were held back for the Fun 
Expo or IAAPA shows, which tradi
tionally cater to top FECs and theme 
parks. And, at least one hi-tech prod
uct specialist who did show their best 
stuff at AMOA quietly told his factory 
colleagues: "Our equipment is really 
beyond the price-point for most oper
ators at this show." 

If these reports are true - and we 
tend to believe them - then AMOA 
has a ways to go yet, before breaking 
out of its "street operator" image, at 
least in the eyes of some. On the other 
hand, as Randy Chilton pointed out, 
more FEC types are coming to 
AMOA Expo these days (that "best 
new game" vote for a big simulator 
bears him out). Randy and others also 
say operators are gritting their teeth 
and investing in the big, costly games 
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like simulators, etc., these days 
because these units are the ones 
which bring plus-dollars into loca
tions. For their part, factories are try
ing to bring more hi-tech into the 
operator's price range with more 
affordable kits, new video systems, 
etc. So it seems the Japanese and 
American agendas could be slowly 
merging a bit, at last. 

ABOUT THOSE CARD GAMES! 

Okay, who's to blame for the card 
game foul-up in New Orleans? 

Lazer-Tron, which brought us Spin to Win, 
has a new rolldown called Rollin' for Riches. 
Players roll up to 5 balls to land in specific 
numbers in back, activating the mechanical 
spinning dice on the top display. Idea is to try 
for a pair, two pairs , a straight (you get the 
idea). That's Ron Carrara at right. 

Simple: the State Police. Anyone 
who claims "AMOA should have 
done its homework," doesn't know 
what they're talking about. AMOA 
was talking to the Louisiana attorney 
general about all this many months 
ago. 

Technically, the federal Johnson/ 
Eastlend Act makes it a felony to 
transport unlicensed gambling games 
over state lines. Therefore, as AMOA 
Executive VP John Schumacher 
pointed out, "Something like this 
could have happened anytime in the 
last five years; we're just lucky that it 
didn't. Our people certainly did due 
diligence in communicating with the 
state attorney general starting many, 
many months prior to Expo. But to 
my knowledge," Schumacher contin
ued, "no state has ever granted a writ
ten waiver to a trade show. As our 
attorneys explained, 'What state's 
attorney general will give you a piece 
of paper saying it's okay to break the 
law?' So we had a prior understand
ing with the authorities, or thought 
we did; but the situation suddenly 
turned around in August after the FBI 
indicted 18 Louisiana state legislators 
on gambling corruption charges. The 
FBI also criticized the State Police." 

Result: on Sept. 6, police sent 
AMOA a letter warning that display 
of unlicensed gaming pieces is "a 
felony." This letter closed with the 
misleading claim, "It is unfortunate 
that the advice and consent of the 
State Police was not sought prior to 
this late hour ... " If the attorney gener
al - whose office AMOA had con
tacted early, and regularly - can't 
speak for the State Police, who can? 

But AMOA did follow up by send-

Merit 's Mega Touch countertops were removed from the show ftoor on Friday night by Police 
order (machines with cards on screen, even solitaire cards, got the boot). But, as visitors to Merit's 
Expo party in the Hilton found out, you could still play its games right there. 
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SNK is dabbling in the crane biz these days. 
Here's the Neo Geo Carnival Special, a two
player unit. 

ing a letter to relevant exhibitors, 
advising of the changed legal climate. 
Some decided not to come; others 
said they would simply bring non
controversial equipment. Some got 
refunds in full or in part from 
AMOA, which lost 30 booths on 
account of this problem. 

Everything should have been fine 
at this point. However, when show
time actually arrived, some of the 
exhibitors left their gray area games at 
home ... and some did not. The first 
group quickly noticed the second 
group was not in compliance with 
State Police wishes. We have it from 
reliable sources that one of these 
exhibitors phoned the State Police 
from the show floor, and asked for an 
inspection ... which triggered the 
whole mess with cops shutting off 
some games on Friday, Sept. 22 and 
then ordering their removal after 
show hours that same evening. The 
law prohibits unlicensed gaming 
devices, but the State Police appar
ently interpreted this to mean "any 
game with cards on the screen is ille
gal." 

Such an interpretation is patent 
nonsense, since Dynamo's Mark 
Struhs said both of his Louisiana dis
tributors (Southland Distributing and 
New Orleans Novelty) had gotten let
ters from local authorities approving 
Dynamo's Solitaire Challenge as an 
amusement device. However, no
body could find the letters on such 
short notice. AMOA officials said 
they felt "blindsided" by the whole 
affair; so (apparently) did local man-
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agers and attorneys of the convention 
center itself, and officials from the 
New Orleans Metropolitan Conven
tion & Visitors Bureau. 

Among those affected by the State 
Police shutdown were Merit, U.S. 
Games and Dynamo, along with at 
least one non-manufacturer who had 
an exhibit (Green Games). Arachnid, 
VLC and others did have their letters 
of approval on hand and were per
mitted to continue exhibiting their 
gaming equipment. The story made 
the front page of the New Orleans 
Times-Picayune, which seemed to 
take the slant that overzealous cops 
had thrown a wet blanket on a harm
less convention and probably cost the 

city a good deal of business. 
More unhappy developments on 

the gaming front: on the final day of 
the show, the story broke New 
Jersey's casino commission might 
remove the gaming manufacturer 
license from Bally Gaming, on the 
grounds that Bally Gaming had got
ten involved (voluntarily or careless
ly) with a criminal distributorship in 
Louisiana. Bally Gaming is a target of 
acquisition by WMS Industries. As a 
holder of a Louisiana gaming manu
facturers license, Bally Gaming wants 
to sell slots to the new Harrah's casi
no which is now under construction 
in New Orleans. The impact and out
come of this story, which was front-

With talk at the Expo about future tech on jukeboxes, it was interesting to see the Micro Digital 
Disc machine at Micro Mfg's exhibit which (according to Talih Ozturk) can play regular CD's plus 
COG, CDV (motion picture), MPEG (karaoke) and COi (interactive). Talih says a hybrid mechanism 
of Sony and Sanyo components enables the "super juke" to play all these formats. Built in the 
Nashville area, some of its complete yet simple components can be seen with the dome up in 
photo below (including karaoke Mike Talih added to get that point across). 
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page news in the Sunday Times
Picayune, are unknown at this writ
ing. 

SEMINARS: LOOKING AHEAD 

AMOA staged its most ambitious 
and professional seminar program in 
history at Expo '95. Four tracks in
cluded management, technical 
issues, FEC operations and new tech
nology. Most were very well attend
ed; the quality of speakers, topics and 
educational material were simply 
great. 

At the music seminar, NSM's John 
Margold advised that his company is 
testing data compression, download
ing and hard-drive storage already, 
but he said "We're not ready to bring 
any of this to the coin-op market yet, 
because there are so many unan
swered questions" like cost and prac
ticality. John added: "We do think 
CDs are here for a while; they're not 
going away as new technology comes 
in.'' 

Rowe's Joel Friedman agreed that 
new technology is coming, but said 
no one can say for sure which tech
nology would become the dominant 
standard in years ahead. "Rowe is 
ready for whatever comes," he 
stressed, agreeing with Margold as 
well that CDs would almost surely 
survive as a viable format alongside 
any new technologies which do 
become popular. 

Wurlitzer's Joe Pankus stressed 
that advanced digital technology is 
already cropping up in various test 
markets (airlines, music retailers , 
etc.). He joined John Margold in 
warning that big phone companies or 
other giant corporations are already 
moving to take over the interactive 
music entertainment services in 
major hotels, national upscale restau
rant chains, etc. and said this is what 
the jukebox operator must guard 
against. 

Off the show floor, Montreal-based 
Touchtunes, Inc. invited select 
tradesters to their hotel suite for an 
actual demonstration of music down
loading. With their touchscreen juke
box plugged into an ordinary phone 
line, they downloaded the tune of 
your request on the spot from their 
Canadian head office, into the juke
box's computer memory. Then they 
played it back. This proven capabili
ty , along with sound quality, the 
touchscreen interface, and the super-
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Good looking crowd of dressed-up AMOA officers and directors raise a toast to another great 
expo at the beginning of their Awards Show and Banquet. 
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confident sales pitch, were all 
impressive. 

"The jukebox industry does not 
have to follow the technology or most 
popular format used by the music 
industry," Touchtunes execs insisted, 
commenting on themes heard in 
AMOA's music seminar. "If operators 
want to compete in tomorrow's envi
ronment, they need to move to a sys
tem like this." Not everyone agrees, of 
course . Title strips maven Ed 
Fedorchack (Spotlite on Hits) made 
this comment: "I will bet that two
thirds of the jukeboxes out in the field 
are still vinyl. And I'll bet that if 
someone went out and built a new 
vinyl box, he'd sell them out. It's curi
ous that AMOA's music seminar 
wonders if and when something new 
will blow CD away, when CD has 
hardly blown vinyl away and we've 
had CD boxes almost 10 years now." 

On the other hand, some trade
sters say this proven slowness of the 
jukebox operator to adapt certain new 
technologies may be his eventual 
undoing ... especially if the Ma Bells 
come in with advanced technology 
and take our best locations away. 
That's the very point the Margolds 
and Pankuses were trying, so fervent
ly, to make. Even the head of MCA's 
record label has predicted music 
downloading will wipe out (or at 
least, revolutionize the structure and 
function) of the music labels in five 
years. At any rate, the music seminar 
and the Touchtunes demo did their 
job in the "thought provoking" 
department! 

AMOA's National Amusement 
Network got plenty of the Expo spot
light, too. NANI veep Frank Seninsky 
boasted of hugely increased earnings 
in the cash boxes of NANI test 

Tanya Tucker pounded the boards and belted 
out her old hits (and some new tunes) to close 
this year's Awards Show. 

ReP/ay Magazine 



"Why Gamble on Your 
Route-Management 

Software? 

Remember: All chac glit
ters is not gold . 

Others may spend more on 
dressing up their software with 
fancy screens and glossy pack
aging, but why gamble on un
proven, untested software 
when you could buy from the 
industry ' s proven leader in 
route-management software? 

With more than 1100 
programs in use through
out the United States, 
Canada and the world, Si
lent Partner offers the most 
widespread, most tested and 
most versatile software in 
the industry. 

We've sold more software 
than all our competitors com
bined. And we've continued 
to update our product by lis
tening to our customer, refin
ing Silent Partner to fit the 
changing needs of the indus
try. Try our latest version and 
you ' ll see there's no reason 
to gamble on cheaper software 
in more expensive packages . 

Silent Partner,Inc. 
2509 Country Club Drive • Springfield, Illinois 62704 

2 7 7 8 7 4 2 3 2 

FAX 217-787-4293 

New Price Structure! Prices Starting At $1195! 



NEWS ..................................... . 
..................... 

As this final page went to press, we received last-minute word of a massive new joint 
venture company being formed by Sega Enterprises (the coin-op factory and operating 
wing), OreamWorks SKG (the new movie studio run by Steven Spielberg, Jeff 
Katzenberg and David Geffen) and MCA-Universal (major communications and theme 
park corporation owned by Seagrams Co. Ltd.) . The new joint venture firm, unnamed 
as yet, will design and develop location-based entertainment centers featuring the most 
advanced video arcade games, hi-tech attractions, simulators, food and merchandise. 
Sites will be specially designed by a collaborative team that includes Steven Spielberg. 
Microsoft may also have a role thru DreamWorks, sources said. Skip Paul (now MCA 
Inc. 's EVP & president of MCA Enterprises) will be president of the new joint venture, 
with Al Stone as an officer. The new firm will absorb all the pay-for-play manufacturing 
and operating functions of the present Sega Enterprises USA. 

Checking out the competition at a quiet time on the floor, Fabtek's Jeanne Petit Ballouz and Steve 
Ward are caught playing Premier's novel new Strikes N Spares. The game looks like a pin, but 
players flip balls at a line of bowling pin, depressing rollovers to score on shuffle alley games like 
regulation, flash and strike 90. Could be a good bar piece, and it sure takes skill. 

The Plush-4-Play staff said "thank you" to customers at a beautiful party hosted by Joe and Kathi 
Bates Friday night at the Marriott. It was one of the "funner'' extracurricular activities and attendees 
were happy to have been invited. 
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machines. Microsoft and Paramount 
execs hinted they wanted to work 
with NANI in the future, perhaps 
supplying game software and adver
tising, respectively. (See "Hot Off the 
Press" for more on NANI.) And, 
NANI veep John Klayh has hired a 
high-powered marketing exec with 
credentials from Coca-Cola and the 
movie/TV worlds, to assist in signing 
up those potential advertisers. 

Klayh, who often talks like a bril
liant but distracted college professor 
during one-on-one conversations, 
made a dramatic and hard-hitting 
speech to the crowded NANI semi
nar. He said that our industry 
launched the video gaming business 
and lost it to states, Indian tribes and 
casinos ... that our industry launched 
the video amusement business, and 
has lost much of it to the home mar
ket...and that if we don't want to lose 
our current market, we must get 
aboard a forward-looking system and 
concept like NANI. For his part, 
NANI President Gene Urso moderat
ed the seminar and smiled with the 
serene confidence of a Buddha. We 
got a very strong feeling Gene knows 
much more than he's saying! 

AMOA OFFICERS: 
READY TO SERVE 

As mentioned above, Kansas oper
ator Randy Chilton was sworn in as 
AMOA's 1995-6 president. He 
doesn't plan to launch any new, per
sonal initiatives, preferring instead to 
concentrate on keeping AMOA's 
many current projects on track. First 
VP is Jerry Derrick; treasurer is Don 
Hesch; and secretary is Gene Win
stead. New AMOA vice presidents 
include Terry Davis, Chris Warren 
and Lee Wesson; ten new board 
members were also elected. 

Next year's AMOA Expo takes 
place Sept. 26-28, 1996, at the Dallas 
Convention Center. For more infor
mation, contact the association at 1-
800-YES-AMOA. 

Our next issue will contain a com
prehensive catalog of new product 
seen at the AMOA Expo (and some 
extras from Fun Expo), along with 
fuller reports on individual ma
chines. We'll also have transcript 
remarks by key speakers at some of 
the show seminars. 

• 
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Year's Best Music, Games and 
This convention's Awards Show 

and Banquet once again served 
up good food, loads of awards 

for records and machines, some "peo
ple" plaques and a whole lot of good 
will shared by operators, distributors 
and manufacturers alike. 

Held Friday evening in a huge hall 
right in the New Orleans Convention 
Center itself, it was the clear social 
highlight of the whole fall show. 
Thanks to outgoing AMOA president 
Tami Norberg-Paulsen's impressive 
mistress of ceremonies talents, their 
busy agenda went off smoothly. 

AMOA's roots lie with street oper
ators in general, the jukebox in partic
ular. But while their present scope 
also covers the arcade (FEC) sphere, 
their tradition requires that a whole 
lot of recording artists and songs get 
recognized by AMOA members for 
scoring on the jukeboxes. 

All together, 15 Jukebox Awards 
were presented at the start of this 
industry's annual "Oscar show." In 
addition, two more stars were induct
ed as AMOA's Jukebox Legends 
(their "hall of fame") ... the late gui
tarist Jimi Hendrix and the still
hyperactive Elton John (giant video 
screens showed the audience these 
and some other award-winning 
artists at work). 

Williams and its several brands 
once again swept more game awards 
than any other factory, including the 
fourth consecutive bow to Addams 
Family as Most Played Pinball 
(AMOA's operator-voting covers the 
June-to-June business year). Their 

AMOA's very first Distributor of the Year Steve 
Koen igsberg, with help from John Schu
macher, shows the camera his plaque. 
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For the fourth consecutive year, AMOA operators voted WMS' Addams Family their Most Played 
Pinball of the Year. Accepting from prexy Tami Norberg-Paulsen and John Schumacher (from left} 
are designers Pat Lawlor and Larry DeMar with WMS' VP Ken Fedesna. The company also won 
Top Dedicated Video on Cruis'n USA and Top Video Kit for Mortal Kombat 3. 

New Equipment Award, going to the 
single machine picked out from 
among the hundreds of new attrac
tions on display at the trade show, 
went to Namco for Alpine Racer ... 
interesting because the AMOA's 
members are mostly route operators 
and this is clearly an arcade game. 

AMOA's come up with a lot of 
good ideas over the years, and one of 
their newest (and best) was the cre
ation of a Distributor of the Year 
Award. Their first such plaque went 
to Steve Koenigsberg (State Sales/ 
Baltimore) who, Tami stated, "fos
tered a level of confidence and trust 
between our association and his 
when he was president of AAMA. 
Steve's a most worthy recipient," she 
declared. 

Tami and John flank Merit's Pete Feuer, who 
won the Best New Technology award for 
Mega Touch II. 
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Alpine Racer won the New Equipment Award 
for Expo '95. This was the association 's "pick" 
as the best new game on the floor, and it's an 
arcade piece yet! Cheerfully accepting the 
plaque from Tami Norberg-Paulsen is Namco 
America prexy Kevin Hayes. 

Arachnid's Galaxy won Most Played Dart 
Game . Accepting from John are Sam 
Zammuto, Bill Ward and Marcia Bonilla. 
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People Recognized By AMOA 
Koenigsberg said it was "an honor 

to accept this award as it was a privi
lege to work with three different 
AMOA presidents during my time as 
AAMA president" (RA. Green, Craig 
Johnson and Tami herself). After 
some microphone kudo's to key State 
Sales people, Koenigsberg also recog
nized the lady he calls his bes t 
friend ... "my wife, Ilene." 

From time to time, the AMOA 
finds an industry individual they feel 
deserves unique recognition (e.g. 
David Rockola) and honors that per
son with what they call their "Merit 
Award. " Anyone in the trade can 
count one, two or a dozen reasons 
they picked Valley chairman Chuck 
Milhem this year, so it was no won
der the audience rose to its feet when 
Tami made the announcement. 

At the microphone, Milhem did 
his relaxed thing, joking that he owes 
everything to Hootie & The Blowfish 
(which had previously won Pop CD 
of the Year). "Seriously, I find it fasci
nating to get an award for doing a job 
I enjoy," he said. "And truthfully, I 
really wanted to get it after you folks 
gave one to Jerry Gordon. I mean, 
what's fair is fair," he joked. 

Milhem paid compliments to the 
outgoing AMOA/ AAMA chiefs Tami 
and Steve, and expressed confidence 
that the "bridge of cooperation 
between the associations will contin
ue now under your new presidents, 
Randy Chilton and Rick Kirby." Then 
after turning to recognize his bride of 
37 years, Florence, with him on stage, 
he faced the audience and declared "I 

Rowe's LaserStar again took top honors in 
Jukebox Play. Their music veep Joel Friedman 
happily accepted award . 
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Merit Award winner Chuck Mill1em (between Tami and wife Florence) with past AMOA presidents 
Gene Urso, Jim Trucano, Jack Kerner and R.A. Green. 

love you all! See you next year in 
Dallas! " 

After years of active service to the 
AMOA (which included a year as its 
president), Mel-0-Tone's Jack Kerner 
exited their board this year. Tami and 
their troops struck up a special 
plaque to honor the man she calls 
"Papa Jack. " Accepting the award, 
Kerner said: "How different this in
dustry has become since I first got ac
tive with AMOA in 1975. I'm happy 
to have played my role in it and am 
proud of what AMOA's become." 

The action-packed evening wound 
up with a stage show staring Coun
try's tiny titan Tanya Tucker belting 
out her old number ones and some 
new tunes she hopes to hear on the 
jukebox. It was all a fine affair, and as 

Valley's Cougar was voted Most Played Pool 
Table and Tami and John presented the 
award for same to Dick Shelton. 
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Chuck Milhem alluded, their next 
will take place in Dallas. 

AMOA's Most Played Redemption Game is 
Skee Ball. Accepting from John are Mark 
Kane and Reggie Moultrie. 
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Now cut that out! Marty Bromley, with daughter Lauran, plants a kiss on CCI prexy Steve Kordek's 
dome during luncheon they hosted in his honor at Expo. 

Centurians Hail 
Their Chief at Expo 
A round fifty members and guests 

of the Century Club Internation
al turned out to eat, drink and 

"talk about yesterday" at a luncheon 
held in honor of their president Steve 

OLD CODGERS GO CAJUN 

Kordek on Friday during Expo '95. 
The site was Mulate's Restaurant 

Al Gottlieb (seated with the Bromleys), Bob Jones and Stan Jarocki (standing with The Steve) were 
among fifty-odd folks who turned out for weird food and hot fun. 
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Some of our CCI crowd awaits the chow while 
listening to some off-camera swamp music. 
Hank Ross, Garland Garrett, Russ Mawdsley 
and Jack Kerner can be seen. Others in the 
crowd included Sol Lipkin, Zav Hovsepian, 
Mal Steinberg, Earl Gill and Jim McNeely. 

located across the street from the 
New Orleans Convention Center ... 
close enough so none of the club's 
older codgers could wander off and 
fall into the Mississippi by mistake. 

Globetrotting industry giant Marty 
Bromley is a longtime member of the 
CCI (which now allows young 
codgers with 25 or more years of 
industry experience to join up). He 
hosted the lunch (i.e. paid the bill) in 
concert with daughter and queen of 
the coin droppers Lauran. The food 
was cajun (if not, it sure was weird), 
consumed while a 3-piece band 
played zydaco music and the boys 
and girls got caught up telling each 
other who did what to whom fifty 
years ago. 

When the music hushed, Marty 
Bromley rose to present Kordek with 
a plague-with-clock inscribed: "To 
our president...who has stood the test 
of time." Accepting with the phrase 
"I'm embarrassed," the CCI chief 
thanked the group on his behalf as 
well as for the other game designers 
in the Bally/Midway-Williams stable 
(guess that's out of habit). 

In truth, Kordek deserved the 
plaque and more, having co-founded 
the organization in 1988 with Al 
Rodstein and serving as its president 
(and sometimes its savior in the lean 
years) ever since. CCI meetings 
(always held during national trade 
shows) have been well-attended in 
recent times, and thanks to Bromley 
and daughter, this lunch was the 
berries. Next CCI meet will be held at 
ACME ... date, time and place to be 
announced. 
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And on his arrival at JVL with its latest 
technical marvel Concorde I, Mort has this to say: 

"After years of searching for a young, innovative engineering 
firm, I have found a company that was able to take my 15 

years of experience and develop a product that the industry 
so desperately needs and justly deserves. 
The Concorde I is the first touch screen 

counter top with 21st century technology and 
state-of-the-art Super VGA graphics 

offering a collection of strategy type adult 
entertainment games. And all this at operator affordable 
prices." Discover for yourself the amazing company and the 
equally amazing machine. The Concorde I will be on display 
at all trade shows in 1995 and 1996. Premiering at the AMOA 

show in New Orleans Sept. 21 , 22, 23of1995. 
For further information contact your local 
distributor or call Mort Ansky toll free at 
1-800-296-6657. 

J . V . L EVITAN E NTERPR I SES L TD 

1·390 EDGELEY BLVD . , CONCORD , ONTARIO , L4K 316 , CANADA . PHONE : BOO 296·6657 FAX : 800 296 · 6681 



Call the Company '1ukebox USA," 
But Call Their Plionos "Seeburg" 
The Seeburg brand is alive, and a 

line of phonographs called by 
that name are being produced by 

a Chicago manufacturer called Juke
box USA, Inc. Started this past July by 
veteran jukebox designer Shuja Haque 
after the now-defunct Seeburg Inter
national was shut down by Nelson 
Carlo, Jukebox USA made its official 
public debut at the New Orleans Expo 
along \Nith some very fine product. 

Haque, who is the company's pre
sident and principal share-holder, 
told ReP/ay that the "Seeburg" name 
and familiar logotype have been 
legally cleared for use by his new 
firm. Both he and his VP and general 
manager Jack Kapala both worked for 
the previous Carlo organization but 
didn't want to "throw in the towel" 
on the products they helped develop 
there when it closed (Haque stated 
that the designs and patents of the 
Jukebox USA line belong to him per
sonally and that he'd licensed them 
to the old Carlo group). 

Those products have been brought 
to completion and were on stage at 
the Expo. Out front is their Neon .. .fea
turing a fine cabinet upgrade on the 
old Blast, along with a brand new 

high-up title page-turner and CDM-12 
Phillips CD player. Jukebox USA also 
bowed a new karaoke kit, which 
joined the Neon, their Wall Mount 
and nostalgic Classic in their Expo 
booth. 

Haque has advised that proper 
warranties on jukeboxes built by the 
old Seeburg International will be 
honored. Parts and repair facilities are 
available. Their plant is located right 
next door to the old building at 3129 
West 36th St. in Windy City. You can 
call them at 312/890-9600. 

David Loethen, formerly of Digital 
Disc, has come aboard the Jukebox 
USA team as sales and marketing 
manager. He said that all of Seeburg 
Intemational's previous distributors 
remain in place to represent the new 
lineup, and that new dealers are 
being added while certain territories 
remain open. 

So, a new jukebox manufacturer 
joins the industry under the guidance 
of Shuja Haque ... a 20 year design and 
engineering vet who's spent most of 
his career with Rock-Ola and, as the 
historical wheel once again turns, is 
now building and selling "Seeburg." 

At their Jukebox USA Expo exhibit (from left), Jack Kapala, Shuja Haque and Dave Loethen intro
duced a new company using a famous old name. 
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The Neon is very similar to the Blast , but 
sports a brand new up-top page-flipping dis
play and pretty cabinet art. 

Karaoke can be played in concert with their 
boxes via this "monitor kit. " The beer can is 
there on purpose, to show operators how it 
might look at the t;wern location. 
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SIMPLICllY IS THE 
ESSENCE OF GENIUS 11]: 

II 
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Following this line of thinking we would like 
to present the essential expression of genius. 
The Amazing CashCode. To put it simply this 
is what this ingenious machine has to offer: 
An Amazing Plus device (stacker or stackerless). 
This user friendly, maintenance free upstacker 

• 
C) 

or downstacker has a removeable, sealable, and, 
lockable cassette for total security. The most 
advanced optical and magnetic recognition. IT TURNS MONEY INTO CASH 

PRODUCTS BY 

~-

Pop-up cover for easy access to cleaning and 
service. Front colour LED to indicate operational ii' 
mode. First in the industry-patented, non- ~-

contact note pathway with beltless mechanisms 
to insure the highest acceptance rate of genuine ii' 
bills. All this genius at a simply unbelieveable 
price and warranty. For further information 
call your local distributor today or CashCode 
toll free at 1-800-584-2633. 

~-
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ON THE ROAD 
BY B 0 B R 0 ND EAU 

T he National Indian Gaming Assn. 
held its annual convention and trade 
show in the Mecca Center, Milwau

kee, Aug. 19-23. I attended for two days 
and found it rewarding and thought pro
voking. 

The convention was well attended, 
though I'm sure some exhibitors were 
disappointed that more people from 
coin-op didn't show up. There's been a 
great deal of talk about further legaliza
tion of gaming, so I think the machine ex
hibitors expected a lot more of our peo
ple to come by and see what's doing. 

AT THE INDIAN 
GAMING SHOW 

There were a ton of ex
hibitors at this show hosting 
beautiful booths. Unfortu
nately, my few photos hardly 
do it justice. Among the ex
hibitors were Arachnid, Bally 
Gaming, Dynamo, Sharp Im-
age Gaming, U.S. Games, 

Wolf Gaming and J.V.L. (Levitan Enter
prises). The convention confirmed some 
things for me: 

Indian casinos are not going away 
soon, if ever. They are not just the pain in 
the butt of any one operator that happens 
to have a casino near him. Joe's Saloon is 
not going to become an "Indian casino" 
when you put a couple of VLT's into it. 

And, there is not going to be 
any free lunch if gaming legis
lation is ever passed for the 
average operator. 

My point is, if you have an 
active desire to pursue legal 
gambling now or in the fu
ture, this NIGA show is one 
whale of an opportunity for 
learning the necessaries. 
Many states now prohibiting 
gambling need money. By be
coming informed, you can of
fer them (and yourself) solid 
help and prevent mistakes 
others have made like in Ore
gon and South Dakota. 

Mort Ansky shows off his Bonus Poker during set
up of the J.V.L./Cash Code exhibit at the show. 

Being up-to-speed on 
product, state contracts and 
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Sega's John Baronne (left} and Joe Robbins check 
out the NIGA show with Sharon Harris (covering it 
for EuroS!ot). 

what the Indian nations are doing is ob
viously going to help you. If you have 
ideas on some sort of "partnership" with 
anyone or any state, you've got to deter
mine which partner has the power and 
can change the rules on a whim. 

There is a factor of suspicion that sur
rounds Whites and Indians that goes 
back five centuries which I hope every
one can overcome. Let's use their success 
for our own success. As an industry, 
we've overcome a lot of prejudice our
selves. 

Let's not kid ourselves. Since a lot of 
the Indian nations got gaming, we've 
been playing the old kid game of "Cow
boys and Indians". This time, however, 
they won! Like it or not, we have to re
member that Indian Nations are sover
eign, not our enemies and may have 
something we might like. Maybe they ac
tually opened the door for more of us? 

For information on the dates and loca
tion of the next NIGA convention, write: 
National Indian Gaming Assn., 904 
Pennsylvania Ave. SE, Washington, DC 
20003 or call them at 202/546-7711. 
They also have a helpful booklet entitled 
"Tribal Gaming: Myths & Facts" which 
they might mail you free of charge. 
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Advanced Games & Engineering, Inc. 
1231 NE 8th Avenue· Fort Lauderdale, Florida 33304 

The Snack Attacker is the "ORIGINAL" 
Winner-Every-Time Candy Crane Game, 
dispensing a prize with every credit. Secure, 
heavy gauge steel cabinet construction. A 
solid dependable money maker that will grab 
big profits for years to come. 

For more information call 

(305) 527-0907 



GAMBLING 
& THE LAW 

T he legal and political storm of con
troversy continues to grow and 
swirl around the issue of at-home 

gambling. The latest target is the National 
Indian Lottery. The Coeur d'Alene Tribe 
has announced that it will allow players 
to enter its lottery by phone. All you 
need is a credit card and to be calling 
from a state with a lottery. Since 36 states 
and the District of Columbia are operat
ing lotteries, the potential market for the 
National Indian Lottery dwarfs any other 

lottery - or any 

Will CONGRESS 
Kill THE NATIONAL 

INDIAN LOTIERY? 

other form of 
gambling. With 
these phone-in 
bets, the Coeur 
d 'Alene Tribe 
will be able to 
offer jackpots of 
up to $200 mil
lion. If phone 
bets are prohib

BY I. NELSON ROSE 

I. NELSON ROSE IS A 

PROFESSOR OF LAW AT 

WHITTIER COLLEGE 

SCHOOL OF LAW IN LOS 

ANGELES, CALIF. HE'S 

ALSO NATIONALLY 

RECOGNIZED AS ONE OF 

THE AMERICA'S LEADING 

AUTHORITIES ON LEGAL 

AND POLITICAL ISSUES 

SURROUNDING GAMBLING. 

HERE'S THE LATEST EDI

TION OF HIS SYNDICATED 

COLUMN. - THE EDITOR. 

ited, the Tribe would have trouble run
ning a high-stakes bingo game, located as 
it is in the remote northern panhandle of 
Idaho. 

While the idea of a $200 million prize 
boggles the minds of lottery players, it 
freezes the hearts of lottery officials. Not 
even the biggest state lottery or multi.
state combination, like Powerball, could 
ever hope to compete with such a prize. 
To make matters worse, the National 
Indian Lottery can offer players better 
odds. A spokesman for the Tribe claims 
it has cost $35 million to develop the 
National Indian Lottery. I do not know 
what law firm they hired, but they ought 
to demand an accounting. Even O.J. 
hasn't spent that much. 

Indian gaming is governed by an Act 
of Congress passed in 1988, the Indian 
Gaming Regulatory Act, commonly 
called IGRA. The Tribe has said that it 
has received all government approvals 
required under IGRA. I haven't seen all 
the documents, but it appears the Tribe 
has dotted all its i's and crossed all its t's. 
The Tribe obtained an agreement, called 
a compact, with the state of Idaho, which 
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was approved by the Secretary of the 
Interior. The Tribe's management contract 
with a non-Indian company, Unistar 
Gaming Corp., was approved by the 
National Indian Gaming Commission. 
The Commission's Chairman approved 
the Tribe 's ordinance, authorizing the 
interstate lottery. 

But, the Tribe has run into powerful 
opposition. The National Association of 
Attorneys General passed a resolution 
declaring the National Indian Lottery ille
gal under both state and federal law. The 
states' highest law enforcement officials 
view the Idaho Tribe as promoting unreg
ulated gambling on their home turf. 
Because the states have no power over 
out-of-state Indian tribes , the A.G.s ' 
Resolution "urges the National Indian 
Gaming Commission and the United 
States Attorney General to take appropri
ate action to prevent this illegal activity. " 
States with lotteries to protect went one 
step further: they pressured the major 
long-distance telephone carriers to deny 
the National Indian Lottery access to toll
free calls. AT&T agreed that it will not 
provide "800" numbers to the lottery. But, 
it added that it cannot block the calls if 
they are carried by other carriers. 

Other competing legal gaming opera
tions have taken steps that could lead not 
only to the outlawing of the National 
Indian Lottery, but to the destruction of 
all Indian gaming. IGRA, like all federal 
statutes, can be changed by Congress. The 
opponents of Indian gaming have asked 
that IGRA be amended to require that all 
players must be physically present at the 
game. The bill, H.R. 1512, has been given 
the more-than-slightly misleading title of 
the "Fair Indian Gaming Act. " Sponsors 
include New Jersey Representative Robert 
G. Torricelli. Torricelli's prior attempt to 
quash Indian gaming was derided by 
Indian leaders as "The Donald Trump 
Protection Act." Other sponsors are Frank 
A. LoBiondo, also from New Jersey; 
Barbara F. Vucanovich, from Nevada; 
and, Gerald B.H. Solomon, whose New 
York district includes the race track at 
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But not that much of one. 
See - and hear- our new HyperBeam™ Powered Digital 

Thunder™ at your nearest NSM Distributor. A combination of now 

micro-second-measured CD change speed, ultra-performance 

technology and a "you've-absolutely-got-to-hear-it-yourself" sound. 

There simply isn't another jukebox that comes even close. 

And that's no exaggeration. 

NSM M.U.S.l.C. 
NSM-America 

1158 Tower Lane • Bensenville, IL 60106 
Phone: (708) 860-5100 FAX: 5144 

Digital Thunder Wall™ 

rM "Digital Thunder," "Digital Thunder Wall ," and "HyperBeam" are trademarks of NSM - Bingen, Germany • Bensenville, Illinois C Copyright 1995, NSM - Bingen, Germany • Bensenville, Illinois 



Saratoga Springs. 
The "Fair Indian Gaming Act" 

would do more than eliminate tele
phone bets, and thus stop the 
National Indian Lottery. The bill 
repeatedly states that Indian gaming 
must be limited to the exact same 
games, played in the exact same 
ways, as all other games in the state. 

~LAYFAIR® 
SHUFFLEBOARD 
DELIVERY & SETUP 
AVAILABLE IN 
SOME MIDWESTERN 
STATES. 

For Indian bingo, this would be a dis
aster. Under the present law, tribes 
are not only allowed, but encouraged, 
to run high-stakes bingo games. To 
build large jackpots, tribes can tie 
together many bingo halls in different 
states into large, linked games. Would 
any player drive hundreds of miles to 
play bingo on an Indian reservation, 

Dimensions -
Playing surface: 

20' 8" long x 20" wide 
Cabinet: 22' long x 27" wide 

FEATURES-

• 3" Solid Maple Playing Surflce 
with Siik-Screened Graphics. 

• Mlcroproceaor Controlled. 
• Over-Under Call Box Doors. 
• Available WHhout Coln Doors For 

Time Rental Play or Home Use. 
• Barrier Control Available. 

fPLAYFAIR SHUFFLEBOARD co., /~~~lable:o:~e::L::~~:~~:: 18'. 
STAR BILLIARD SUPPLY 

FORT WAYNE. IN 46809-2705 

1-800-541-3743 
FAX: 219-747-0470 

if the game offers for only the exact 
same small jackpot as the local chari
ty bingo hall? 

But more important than its eco
nomic impact is the bill's attempt to 
change the legal status of American 
Indian tribes. The "Fair Indian 
Gaming act" would explicitly require 
tribal games to conform to the laws 
and regulations of the states. This 
means that some appointed state offi
cial could decide how games are con
ducted on Indian land. The tribes 
gave up much of their sovereignty, 
their rights as governments, in 
exchange for a guarantee that they 
could operate certain forms of gam
bling. Congress is now considering 
taking away both the remainder of 
that sovereignty and that guarantee. 
There certainly are reasons to fear 
unregulated telephone gambling. But, 
if the concept of Indian sovereignty is 
to mean anything, the tribes must be 
allowed at least some form of self-reg
ulation. 

• 
Choose the "industry standard" for ticket dispensers 
Don't take chances! Dependable 
performance, on time delivery, and 
outstanding service have made us the 
preferred choice of manufacturers, 
operators and distributors for over 
10 years. 

"We very mad! appredate all the 
eB'ort that yoa have pat forth to 
meet oar anschedaled needs." 
Jack Mendes, Jr. Bob's Space Racers, Inc. 

"Yoa certainly deserve yoar statas as 
the leader. Keep ap the good work." 
John S. Mc Ewan, MELTEC Inc. 

"The qaallty ofyoar prodact Is acelleat. 
It bas traly withstood the test of time." 
Joseph W. Sladek, SKEE BALL Inc. 

"Ia oar baslaess where service Is the .key 
. . . everyone la yoar organization ace&." 
Gene Cramm. ShowBiz Pizza Time, Inc. 

/LUA. Delfr<?nic 
Labs inc. 
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Ticket Dispenser 
• Push button loading 
• Validation 
• Quick release ticket 

guide for easy 
servicing 

Redemption Machine 

U.S. Patent #5211093 

U.S. Patent #42n001 
• Counts and destroys 

redeemed tickets 

120 Liberty Lone. Chalfont, PA 18914 • 215 997-8616 •FAX# 215-997-9506 
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1-800-747-1144 

Dimensions: 
(single with seat) 
28' W x 60' H x 60' L 
350 lbs. 

• Exciting neon colors 
• Attractive headers 
• Sturdy cabinet construction 
• Exciting sound effects 
• High capacity front load 

ticket dispenser - (6000 tickets) 
• Play and vend programmable 
• Bankable for strong visual impact "'"---·· 
• Hi-tech movable graphics and scoring 
• Digital settings and game/ticket accounting F""C.._J"N" 

Player rotates large 
neon disk with steering 
wheel whlle directing ball 
towards bullseye. 

INDUSTRIES INC. 627 15th Avenue, East Moline, 1161244 Local (309) 755-5021 • Fax (309) 755-1684 

Call fun Industries for Nearest Distributor 



Green Coin Machine Distributing, Inc. 
2961 Drywall Drive• Myrtle Beach, South Carolina 29577 • (800) 232-6467 





FRANK TALK 
BY FRANK "THE CRANK" SENINSKY 

The old saying is that "A lie travels 
around the world before the truth has 
time to tie its shoelaces." This is defi

nitely the case in the rumor-ridden 
amusement machine industry: we love to 
gossip. In fact, we would often rather 
spread incomplete or false information 
than wait a day, an hour or a minute for 
the "official" version! Sadly, in many 
cases we prefer to spread (and believe) 
negative claims that could possibly dam
age the target of the rumor. In fact, sorry 
to say, many if not most rumors in our 
industry seem designed to hurt a com-

"RUMOR HAS IT." 
petitor or per
ceived "ene
my." 

BUT RUMOR USUALLY 
HAS IT WRONG! 

Examples of 
rumors in our 
industry are ex
tremely easy to 
find. What's 
hard is avoiding 
them! Some of 
the more popu-
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lar examples include: 
• (Fill in the blank: a manufacturer, 

distributor, or operator} is about to 
declare bankruptcy any second now. 

• (Fill in the blank) is about to be sold. 
• Sega is about to buy (fill in the 

blank). 
Many of these rumors start because of 

petty personal jealousy. Perhaps it's this 
way in other industries, but when some
body is doing well in coin-op a lot of 
false rumors are spread - often by "sour 
grapes" competitors. Our more-success
ful personalities and companies create 
great interest, so any word about them 
spreads almost instantly over the 
grapevine, regardless of whether it's true 
or false. In fact, "rumor has it" that one 
well-known individual deliberately starts 
a false rumor every so often, just to see 
how long it will take to get back to him! 
(It supposedly takes about four hours.) 

Personal jealously isn't always the 
motive for rumors. In many cases, 
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rumors are carefully calculated to hurt 
competitors or steal their business. 
Certain operators, distributors and manu
facturers employ rumors against each 
other constantly, bad-mouthing the com
petition. Naturally, the motive is to get 
the location's or operator's business by 
casting a bad light on your competitor. 
You don't want to do business with 
somebody who's (take your pick) about 
to be sold ... about to declare bankrupt
cy ... about to change jobs ... about to lay off 
half its workforce ... about to be arrested 
for performing an unnatural act, do you? 

We sometimes hear a rumor that this 
factory or that distributor laid off 20, or 
40, or 80 people. In truth, they may have 
laid off half a dozen. Maybe when the 
company says, "We laid off six people,'' 
it's assumed to be a lie ... or maybe a com
petitor wants to weaken the company 
further by making it look like they're 
going down the tubes. 

Sometimes a factory puts out the 
word that a certain game is a dog (natu
rally, it's their competitor's game). A dis
tributor puts out the word that a certain· 
game is a "service nightmare" (naturally, 
this distributor represents a competitor's 
game). A factory puts out the word that 
somebody is about to release a mega-hit 
(to discourage sales of the competition's 
current hit). At times, these tactics have 
caused some top-earning games to fail to 
sell as many units as they should, 
because the game can't get proper distrib
ution, or because the game can't over
come operator fear of "buying the wrong 
game" or "buying too soon." 

Certain operators love to claim their 
competition is giving away 65% of the 
gross. They especially make this charge 
to divert attention away from their own 
practice of doing this very thing (and 
everybody knows it). 

Another sort of "poison rumor" 
occurred recently. A well-known distrib
utor held a meeting with several opera
tors, where he announced: "Alpha-
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LAZER-TRON ........ No 1 in Redemption 

Players getthree attempts to stop the 
spinning hands on desired slots which are 
worth a number of tickets in this exciting skill 
stop game. They can win upto60ticketson 
a single coin, but must avoid the Bankrupt 
slot which will wipe out their winnings 

Brings the all-time favourite of the 
midwaytoyourlocation. Lazer-Tron's 
new Ring Toss game is a fully auto
mated version of the all Ume classic. 
Players get five rings to toss over the 
bottles and games can be linked for 
Super Jackpots 

Call today for the distributor 
nearest you. 

Super Bank-It II is the ex· 
citing coin toss basketball game 
with 3 ways to win 
1 : 50 Tickets for each basket 

made 
2; Tickets for all coins over 

pusher edge. 
3: Players can win 1000's of 

tickets by making shots in all 
7 baskets 

and climbing higher 

Players try to navigate their coins through 
the pins into the target holes in this fast paced 
coin drop game. Pirates Gold features a 'play 
till you win' style, unique to coin drop games 
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Omega Amusements is bankrupt and 
it has been taken over by another dis
tributor. Their new goal in life is to 
steal all your locations." None of this 
is true, of course. Actually, my com
pany is doing very well , thank 
you .... and with all the publicity creat
ed by this rumor, we are actually 
acquiring more business. Why did 
this distributor say this? Because he 
wanted to discourage operators from 
making purchases from the compet
ing dealership! 

Quite often, a "positive" rumor 
gets started because somebody delib
erately wants to put out "disinforma
tion" (a polite word for lies) that they 
think will help them. Factories exag
gerate test earnings on new equip
ment, hoping to encourage sales. 
Distributors exaggerate sales figures 
(same motive). 

When you are the target of a 
rumor, what can you do about it? 
Most people would get out there and 
deny it, and that's certainly a good 
start. One very large operator has 
released official statements twice in 
recent years, denying that his route is 
for sale. But the fact that such rumors 
must be denied repeatedly, makes me 
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wonder if you can really ever dispel a 
rumor. Once it starts, you're either 
famous or infamous. (Fortunately, in 
our industry it doesn't seem to make 
much difference which.) 

"There's no such thing as bad pub
licity," a press agent declared long 
ago. We recently won an account in 
competition from another operator. 
Next thing you know, we started 
hearing word on the street that we 
were everything bad you can think of. 
The location got wind of the same 
rumors, resented them, and realized 
exactly where they were coming 
from ... and why. The location began 
putting out the word about how 
happy they were to have chosen us. 
What was the result? That week, we 
picked up three more accounts in 
that area! 

Recently I received several phone 
calls asking if my company was real-
1 y bankrupt. The callers knew it 
wasn't true, since we'd just set up lots 
of new equipment. But the rumor 
piqued their interest and generated 
lots of attention ... and all the attention 
generated some new business. 
Locations are also calling to say 
things like, "If you're bankrupt, our 

current operator must be the walking 
dead - we'd like to work with you!" 
Another location called to say , 
"Nobody can be as bad as all the stuff 
we're hearing about you. We'd like to 
meet you!" 

Not all rumors are motivated by 
personal jealousy or unethical com
petition. A third category of rumor is 
motivated by simple fear and igno
rance. Operators love to talk about 
doom and gloom, and they love to 
complain - even when business is 
good! So , anything which even 
remotely touches their "Chicken 
Little" nerve, causes some operators 
to run around screaming that the sky 
is falling. 

One recent example of rumor
mongering that was inspired by fear 
and ignorance, happened this sum
mer regarding new multimedia CD 
technology. An article in the August 
issue of RePlay said it was unknown 
at present whether today's CD players 
could play the audio tracks from next 
year's advanced, multimedia CDs. 
(As it turns out, today's players can 
be adapted to handle next year's 
CDMM format, so operators have 
nothing to worry about.) But many 
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operators who had not even read the 
original article ran around crying, 
"RePlay says today's jukeboxes are 
about to become obsolete!" 

It was false, it was totally irrespon
sible, and it could have hurt sales for 
some fine factories and distributors. 
Who did this rumor help? Nobody. It 
just fed the operators' insatiable 
appetite for doom and gloom. 

Is there any positive, constructive 
place for rumors in our industry? 
Only as a temporary stand-in for 
slow-moving truth. For example, 
rumors are always circulating about 
people changing jobs, especially in 
manufacturing circles. Most of these 
rumors, in my experience, tend to be 
true. These rumors get started 
because people want the latest infor
mation, yet for some reason most 
coin-op manufacturers are very, very 
slow to announce personnel changes. 

Sometimes rumors can backfire in 
various unexpected ways. We have to 
watch out for the "boy who cried 
wolf' syndrome, which means "not 
believing something which happens 
to be true. " Sometimes, operators 
refuse to believe reports of good earn
ings on a new title. If they refuse to 
buy the game, they leave all the prof
its for the few who do buy the title. 
(My own company has benefited 
from this situation more than once.) 

The worst aspect of rumors is 
when they become outright character 
assassination. Unfortunately, a fair 
amount of this takes place in our 
industry. Years ago, some trade mem
bers claimed a close relative of a cer
tain association president had been 
involved in an ugly illegal activity. 
Another rumor, aimed at my own 
company, claimed that my firm was 
involved with certain "unsavory 
associates." When we set a location 
with many new games, perhaps my 
competition didn't bother to find out 
that our bank - United Jersey Bank 
- had provided all the funds. Or 
maybe the competition just "didn't 
want to know." The rumor was more 
fun. 

If you've been around the amuse
ment machine trade for a while, you 
eventually realize there are no secrets 
in our industry ... at least, not for long! 
The truth eventually comes out. 
When the official word is slow in 
coming, rumors fill the vacuum 
because it's human nature for people 
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to prefer mistaken or wrong informa
tion, to being totally in the dark. 

What's the lesson from this? If 
there is any news to announce, good 
or bad, companies are better off 
announcing it quickly themselves, so 
they can put their own spin on the 
situation and avoid nasty rumors. Of 
course, most people and companies 
never learn this lesson. They contin
ue to delude themselves that "If we 
don't say anything about it, nobody 
will ever know." 

like many others, my own compa
ny has been the target of rumors from 
time to time. For the record, the fol
lowing is the truth. 1. I am not bank
rupt. 2. I still own my own company. 

3. It is probably one of the fastest 
growing amusement operations in 
the country. Will the publication of 
these facts stop my competitors from 
suggesting otherwise? Probably not. 
However, as mentioned above, the 
truth may move slower but it eventu
ally does win out over rumors. 

Why, then, do people start ru
mors? In the short run, rumors may 
work in certain cases. Rumors proba
bly have hurt sales of some machines. 
Rumors probably have caused an 
account to do business with one sup
plier instead of another. Rumors have 
caused some people to be wary of 
other people. But the advantage is 
short-lived. When I think about the 
people I respect in this business, not 
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one is a rumor-mongerer. When I 
think about the people who are 
known for spreading rumors, not one 
is a great success. Honesty really is 
the best policy - and not just be
cause they teach it in Sunday school. 
Rumors may work in the short term, 
but honesty wins in the long term. 

I admit that I myself sometimes 
am guilty of spreading rumors about 
certain competitors. I tell potential 
clients that "I respect such-and-such 
an operator and they are good guys." 
Some locations are truly shocked to 
hear me say this kind of thing. But it's 
my experience that such profession
alism increases the location's respect 
for you. There is no valid reason to 
bad-mouth a competitor, because 
their performance will speak for 
itself. Besides, you can count on it: if 
there is any bad news about your 
competition, chances are excellent 
that someone else will rush to spread 
"the word." 

I hereby nominate the following as 
the silliest possible rumors ... so if you 
hear them being talked about, you'll 
know where they came from. (1) The 
1998 ACME Show will take place in 
Reno, Nev., so pack your snowshoes. 
(2) Five thousand operators will 
show up for the next AMOA-AAMA 
Government Affairs Conference. (3) 
Video lottery will be operator-run in 
Texas, Ohio and New York at a fair 
tax rate. (4) Sega is about to buy the 
State of California. From Namco. (5) 
Next year's AMOA, ACME, IAAP A 
and Fun Expo will all take place on 
the same dates but not in the same 
city. (6) A technical glitch in the latest 
hit game will prompt the manufactur
er to apologize and refund some 
money to operators, to make up for 
lost income when the game was 
down. (7) A foreign manufacturer 
will stock parts on a new hit game. (8) 
A manufacturer has pledged to 
uphold operator investments by 
never, ever having a close-out. (9) A 
large FEC chain will turn a profit in 
1996. (10) A large group of operators 
has announced they will no longer 
listen to, believe, or start any rumors! 

Frank Seninsky is president of 
Alpha-Omega Amusements & Sales, 
12 Elkins Rd. , E. Brunswick, NJ 
08816; 908/254-3773 (fax -6223). The 
company opemtes, sells and/or con
sults to more than 100 FECs nation
wide. 
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J E R R Y J 0 H N S T 0 N 

INTERVIEW 
A street operator for more than 20 years, ferry Johnston has 
seen success come in many guises. The Oregon native 
(born and raised in Portland) started with a route of foos
ball tables in and around the city of Eugene. This eventual
ly became Amusement Unlimited, a thriving business that 
today covers a good part of western Oregon with video, 
pinball, pool, music, redemption and more - all of this in 
a state that dealt a severe blow to many operators with the 
introduction of state-run VLTs in 1990. But some of ferry's 
greatest victories have been in his fight against unreason
able taxes and fees imposed on this industry by the state 
and various local governments. 

RePlay: We understand you've had some success stories 
in fighting tax & license issues. What was the problem? 

Oregon operator Jerry Johnston at the Amusement Unlimited headquar
ters in Eugene. 

Jerry: When I got in the business, Oregon was a state that 
had gray-area games. However, we never operated those 
games, so when we started with foosball tables we didn't 
even know anything about these licensing fees. All of the 
sudden, I discovered that in some of the towns, people 
who were operating gray-area games were paying $25 a 
month per machine for a license, and on top of that they 
were paying $50 a year to the state as a tax. And it's pretty 
unusual for a foosball table to make the kind of money 
needed to pay those. So obviously, we've been opposed to 
these fees for a long time. One year, in a city where we 
were paying $60 per machine, I got a letter saying that my 
fees were now $300 a machine. 
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TAX BUSTER! 
street operator 
Jerru Johnston 
shows uou can 
beat taHes and 

compete with 
state-owned 

gaming 

RePlay: Obviously a fee like that could only be justified 
by a gray-area game. 

Jerry: I tried to get my state association to help me on that 
and they had a policy not to get involved in local issues, 
which I guess I can understand ... sort of. Anyway, we kind 
of went our separate ways with the state association at that 
time, and I went ahead and paid the fees in that city for a 
while. But eventually, I said "enough is enough" and along 
with another company, hired an attorney to go after the 
city, which later rolled the fees back to what they used to 
be. I learned a lot about dealing with cities over that issue, 
and that was in '82. 

RePlay: You are currently the secretary-treasurer of the 
Oregon state association, and you've been on the legisla
tive committee for the past six years. How and when did 
you join up? 

Jerry: In 1988, our governor had a pet project that he want-
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Partner Al Lindley teamed up with Jerry in the mid-'70s. Today, he's in 
charge of the office and does some local collecting. 

ed money for, so he just doubled our tax from $50 to $100 
a machine. At that point I was already spending a lot of 
time on this issue, so a few fellows I knew in the state asso
ciate kind of "drafted" me back without even asking me, 
and appointed me on the legislative committee. We've 
been working on it every year since. Our association hired 

Operator Jerry Johnston will tell you that 
one of the reasons for his success is the 
fact that he's an avid game player. When 
he moved from his native Portland, Ore. to 
attend the University of Oregon in Eugene, 
he was already a pretty good foosball play
er. In fact, one of the first things he did 
when he came to Eugene was enter and 
win the local tournament. 

However, he soon realized that there 
were very few foosball tables in this pictur
esque college town and the ones that were 
in place seemed to be an afterthought of 
the operators. They weren 't maintained, 
which for foosball players is important. Jer
ry and two other fellows decided to get into 
the business so they bought four foosball 
tables from Lee Peppard at Tournament 
Soccer, and started Amusement Unlimited, 
Inc. That was in 197 4. 

A couple of years and partners later, 
Jerry was operating out of a garage in back 
of his home in Eugene with his current 
partner Al Lindley. By 1976, Amusement 
Unlimited had a route of about 50 foosball 
tables scattered all over the Willamette 

Like any modern operation, Amusement Unlimited has made extensive 
use of computers to help with route management and other duties. 

a lobbyist, and got it reduced from $100 to $75 to $50, and 
our current level is $38.20. We just finished with this 
year's session, and as it stands now, the law is going to 
sunset next year. When that happens the fees will be zero, 

Valley, and it became obvious to Jerry that 
it was getting hard to stay competitive with 
only foosball , which was already beginning 
to lose some of its peak POP.ularity. 

"In 1976, I had met Lou Dunis up at 
Dunis Distributing in Portland and had got 
familiar with what he was selling and saw a 
game called Gun Fight by Midway. It was 
just a little two-player video game. I bought 
that and stuck it out on location and the 
rest is history. It wasn 't very long after that 
we started operating pinballs and other 
equipment. " 

Today, Amusements Unlimited handles 
pretty much every type of amusement ma
chine (but no vending). This fall , they'll be 
operating around 400 amusement ma
chines throughout western Oregon with 
just four employees: Jerry and his partner 
Al, and technicians Chris Lindley (Al's son) 
and Terry Wolfe. 

"One of the things I'm proud of is the 
fact that we operate a lot of equipment for 
four employees," Jerry said, "and I think we 
do a pretty good job of it. In fact , I know 
we do." 
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Jerry Johnston and fellow operator Gary Kilgore of Northwest 
Entertainment check out games at Dunis Distributing. 

unless they introduce a bill in the next legislature to tax us 
again. 

RePlay: How would you asses your efforts? 

Jerry: We feel like we've been successful. There were 
attempts this year to increase the tax, but we fought those 
off. While we count this as a victory, we also know that at 
the next legislature there'll be attempts to tax us again from 
somebody. As a private citizen, I've always been opposed 
to industry-specific taxes. I don't mind paying what every
one else pays, but I'll be damned if I'm going to pay an 
occupation tax, which is what I consider it. Along those 
lines, I have worked with other operators and we have 
gone after individual cities one by one on their fees. And 

TOKEN( COINS) 

Jerry with Dunis Distributing's Shelly Brown and Michael Damtew. 

I'm happy to say that right now I only have one city that I 
operate in where I pay anything, and that's $100 ... and I'm 
working with them right now. 

RePlay: Could you share some of your tax-busting strate
gies? 

Jerry: What I think you need to do is this: one, you can't do 
it alone; you need to work with your competitors, and 
that's what I've always done. At each city, I've usually 
worked with one or two other operators. If you go by your
self, they just figure it's another individual crying about 
something, but if you go as an industry you're taken much 
more seriously. Another thing we've always done is have 
an attorney represent us. In fact, we've had the same attor
ney, who's gone with me to every city, and we've educated 
him on these licenses. One other thing you have to do is 
research. Each city has a different ordinance a lot of times, 
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so you have to find out exactly where the ordinance came 
from and how old it is. A lot of the ones we had up here 
went back into the 1950s, and had to do with gray-area 
games. So it became a matter of researching the ordinance, 
find out what it was, then talk to these cities. 

RePlay: Did you encounter a lot of opposition to changing 
these ordinances? 

Jerry: You'd be surprised. In many instances, the cities 
don't care; it doesn't bring in that much money to start 
with. So a lot of times if you just ask them what their con
cerns are, they might want to have an arcade ordinance or 
something like that. And we tell them: if you want to 
license us, we don't have a problem with that, as long as 
it's not on an individual game basis; license us just like 
you would a plumber or pawnshop or whatever; if they're 
paying $50 then charge me $50. And most of the time, 
after talking with them, they'll just say we don't need a 
license. 

RePlay: Do you have a basic philosophy or approach in 
dealing with most of these local governments? 

Jerry: I think there's a strong case that there shouldn't be 
any taxes on individual machines. The other thing we try 
to emphasize is that it isn't an amusement machine busi
ness issue, it's a small business issue. That's how we 
approach it. There's no more reason to have a tax on us, 
then there is to have a doughnut tax. If you can get it down 
to a small business issue, most of these city council people 
are reasonable. Now and then, you run into some people 

who, for whatever reason, don't like games. But for the 
most part, they're just average, ordinary citizens who 
understand that it's about small businesses trying to com
pete. 

RePlay: Are there cases where anti-video forces actually 
impose a "sin tax" on this type of game? 

Jerry: That thought has probably entered some people's 
minds, especially years ago, but I think that's changing. We 
have a lot competition out there that doesn't pay a tax. For 
instance, you can rent games at a video store or play them 
on your home computer. And in the case of the state of 
Oregon, we have the Oregon Lottery, and that is the biggest 
competitor of all in many locations. 

RePlay: What types of locations can be found on your 
route? 

Jerry: We have a little bit of everything. We're not heavy in 
any one area. We do have the two colleges, the University 
of Oregon and Oregon State, where we have gamerooms. 
Those are kind of our anchors, you might say. And then 
we have a lot of pizza parlors and a few taverns and bars. 
We also have a movie theater arcade and a batting cage 
facility that we have an arcade in. We only have one truck 
stop, but that's one area that we're currently working on. 

RePluy: Have you ventured into any other types of loca
tions recently? 

Jerry: Our newest location, which we just opened, is a bil-
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Jamie Bellando is the manager at Abby's Pizza, where Amusement 
Unlimited operates redemption and other games. 

Jerry stands with Judy Mustoe, co-owner of Mooseheads Billiards & 
Games. Mooseheads just opened June 1st, and Jerry says it's doing great! 

liard-parlor arcade room. This guy has 25 custom tables 
and we put in the games - we have about 25 pieces in his 
place. In my opinion, it's the nicest billiard arcade in the 
state of Oregon, and it's doing very well, we're real pleased 
with it It just opened here about six weeks ago, and right 
now, when it's usually a slow time of the year, we're doing 
very, very well, even more than I had hoped. 

RePlay: When we first contacted you to arrange this 
interview, you had mentioned that you were going to be 
setting up machines at a couple of upcoming county fairs. 
C.Ould you tell us a little more about this? 

Jerry: There's big fair here in Eugene called the Lane 
County Fair, and in 1980, we decided to give it a try. Every 
year we rent some space out, and because it's the time 
when our colleges slow down, we always have locations 
where we can get the equipment. And we also use this as 
an opportunity to buy equipment and see how it does at 
these fairs. It gives us a real insight into what makes money 
and what doesn't, because they get so many people at 
these events. Now we're doing the other fair up in 
Corvallis, after they approached us a few years ago. We just 
do the two fairs and I don't want to do any more. 

Jerry: It is a lot of work, when you're a small company in 
particular. The one thing that it has done is made our 
August into a good month when it used to be our slowest 
month of the year. Besides the two fairs, we also do a big 
rental to a computer company, Hewlett Packard. They 
have an annual picnic in Corvallis, and we put about 25 
games on Free Play and take 'em up there. In the summer 
we usually slow down, but that's not the case now. We are 
very busy and I don't know, if we keep like this we're 
going to have to look at these fairs again, 'cause it's a lot of 
work. 

RePlay: Do you plan to hire more employees? 

Jerry: We are going to add one person, probably an office 
person, a Girl Friday-type. We have been running lean and 
mean, probably too much. The office work in particular 
has been backing up on us, and my partner Al has been 
doing a lot of the computer work. 

RePlay: So Amusements Unlimited is computeriz.ed? 

Jerry: It really is the heart of our operation. We've been 
computerized, in some form or another, since back in the 
early '80s. Our present system has been in use since about 
'86. Everything we do revolves around that: our collections 
are entered into it; when we do rotations, we consult the 
computer; all our data goes in there on income; property 
taxes are figured out on it; just everything. 

RePlay: It sounds like you've already extensively inte
grated computers into your operation. Do you see their 
role expanding? 

Jerry: They're absolutely essential. And it's only going to 
get to where we're more dependent on that type of stuff to 
be efficient. In fact, I recently bought a computer for my 
house so I can do letters and proposals, things that I can't 
do at work because there are just too many distractions. 
I'm actually having a lot of fun with it And both my tech
nicians also have computers at home, so we're already 
pretty dependent on them. 

RePlay: What kind of tenitory in Oregon does your route 
cover? 

Jerry: We started years ago operating in a little triangle that 
covers Eugene/Springfield, which are twin cities, and goes 
to Albany and Corvallis, which are about 40 miles away. 
That was our territory, and we had turned down other 
locations because I didn't want to go out of that area. But 
what's happened is that we are becoming more of a region
al company, and I've had customers who have grown out
side of this area. For example, we have one pizza chain 
that as it grows wants us to do their games, so we have and 
it has worked out very well for us. Now we're over on the 
Oregon Coast, which really helps us. In the summertime, 
our Coast accounts do very well for us and help smooth 
out the cash flow. Currently, w e go as far up as Salem, 
Oregon and as far south as Roseburg, Oregon, and then we 
go to the Coast as well. 

RePlay: Have you found it difficult to serve such a large 
area with just four people? 

Jerry: We have a very good rapport with a lot of our cus
tomers, particularly with our pizza chain. The managers RePlay: It sounds like a lot of hard work. 
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Chuck Mclaughlin, manager at Cinemark USA 12 Plex Movie Theaters, 
and Jerry Johnston. The theater has about 35 pieces. 

will have a key to our machines so that they are able to 
clear the coin mechanisms or take care of a stuck pinball, 
and other minor problems like that, themselves. And that 
helps us save on service calls. 

RePlay: What other things does your company do espe
cially well? 

Jerry: This might sound like an oversimplification, but for 
one thing we concentrate on the accounts we have; we 
don't worry about new business. I think there's a lot of 
opportunity with the customers I already have. If you want 
to expand, I think the cheapest way is to build up the 
accounts you already have. If that means adding new 
products like pool tables or jukeboxes or candy cranes or 
whatever it might be, we're always ready to work with our 
customers. The other thing is that we know which games 
are good. I'm a pinball player, and I have a good idea what 
a good pinball is and so do my employees. We've brought 
brand new games down here and played them, and if we 
don't think it plays very good we'll take it back. 

RePlay: In what other ways do you decide which games 
to buy? 

Jerry: I think we are kind of like the movie business in the 
same sense that you need to have new games, just like you 
need to have new movies. Sometimes there's not a lot to 
buy so you really have to look hard. At one time for 
instance, about a year or so ago, there wasn't much out 

there, and we ended up buying World Rallys and putting 
them in old Pole Positions, and they've done pretty good 
for us at a cost that wasn't too bad. We're not afraid to buy 
new games, we have a lot of Cruis'n USAs and Daytonas, 
but we also look to buy closeouts and used games. If we 
find a good used game we'll buy it and stick them in our 
universal Dynamo cabinets, and we end up with some 
nice looking games. 

RePlay: Have you been buying more equipment in recent 
months? 

Jerry: A lot more. We've bought more new games during 
the first six months of this year than all of last year. We've 
added some new locations and we've really been growing. 

RePlay: How is the coin-op amusement industry doing 
overall in your area? 

Jerry: It seems the people that are doing it on a part-time 
basis are becoming rarer and I think that will continue. I'm 
friends with all my competitors and it looks like the legiti
mate companies seem to be doing fine, although some are 
concentrating in particular areas. I think they're not trying 
to make money in some of the areas like they used to, like 
the convenience stores. Like us, they're working to 
improve the accounts they have. 

RePlay: What do you think the future holds for route 
operators such as yourself? 

Jerry: I'm pretty bullish. I think there are a lot of opportuni
ties out there for our services. Although, I think we're all 
still learning just exactly what our services are. One thing 
I've learned is to look for the location that wants my games 
because they want to enhance their business. When I talk 
to a new customer, that's what I try to find out: do they 
really want my games, or are they just trying to make some 
extra bucks? The people that really want our games are the 
kind of customers I can work with. I can show them the 
type of equipment I think we need to bring in there and I 
can explain to them what I need to get out of that equip
ment. I guess what I'm leading up to is the fact that I think 
the old 50-50 split is a dinosaur, and those who stay with 
that are going to be out of business. We've been operating 
on different commission splits at different locations for a 
number of years. I just see that as continuing with either 
first-money situations or bigger splits for the operators. The 
bottom line is you have to operate with good equipment; 
you just can't operate old junky-looking equipment any
more, it's just not worth your time. 

RePlay: If it's not in the cashbox, what exactly is it that 
you're offering your customers? 

Jerry: As an example, take a look at a pizza parlor. It's just 
as easy for their customer, the end user, to call up Brand X 
Pizza and have one delivered to their house. So anything 
they can do to enhance the atmosphere of their location is 
beneficial to them, and if they can also make a little money 
while bringing people in, that's great. We do redemption 
in three of our pizza parlors and I know that we've built up 
a clientele that's a real steady base for them. Families come 
in, play games and redeem tickets, and the restaurant 
makes money on it, but the amount of money they make 
off of the games is really pretty minuscule compared to 
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what their overall operations do. It's nice money, but it's 
really all about how many pizzas they sell that they 
wouldn't sell if we weren't operating there. The same 
applies to many other types of businesses, such as a tavern, 
where customers come in to play pinball after work and 
have a few drinks or something to eat. If I can give them 
something that will do that, I find very little resistance to 
getting the commissions I need to bring the good equip
ment into these places. 

RePlay: What's your approach to video these days? 

Jerry: I think this gets back to what you're trying to accom
plish. As far as the convenience stores - and generally 
speaking - the reason the games are there is strictly to 
make them money. So the type of game you have to put in 
there to make money is, generally speaking, a very expen
sive piece of equipment. But we've changed our philoso
phy, and that's one of the areas we are de-emphasizing. 
We're not going to go out and spend $5,000 on a video 
game just to try and keep these locations happy. 

RePlay: Do the locations sometimes demand a particular 
title? 

Jerry: We get input from our customers, but we don't get 
any demands. They know that we're trying to do a good 
job for them, and I encourage them to communicate with 
me on anything they want to talk about, but we don't have 
any pressure from them on what games to purchase and I 
don't have any competitors calling on that account...at 
least I don't think I do. 

RePlay: A lot of operators complain about the cost of new 
games. Do you share this gripe? 

Jerry: Well, It would be great to be able to buy $2,000 
video games, but that's not going to happen. I guess we're 
more of a revenue based company and to me it's how 
much the game makes that's important. For instance, we 
have a Daytona and that costs a lot of money, but I love the 
game and if those types of games earn the money, I don't 
care what they cost. 

RePlay: How long have you been involved with redemp
tion? 

Jerry: We've been doing four locations with redemption 
since 1992: three pizza parlors and a batting cage facility. 

RePlay: What kind of arrangement do you have with 
these locations? 

Jerry: Basically, we'll have about eight to ten redemption 
machines at each location, and we do everything except 
give out the prizes. They man the counter and take in the 
tickets, but we buy the product - my partner Al Lindley 
does that. We keep our redemption well-stocked and price 
everything fairly. I think we do a good job ofit. 

RePlay: Do you see yourself getting more involved with 
redemption? 

Jerry: We certainly have the ability. It's taken us along time 
- there's a learning curve involved - and we're a lot bet
ter at it today then when we started. So yes, if the right 
location came along we would definitely do more. We like 

All three Mortal Kombat games were set up at the Cinemark Theater as 
the movie's release date approached. 

Technicians Chuck Undley (left) and Terry Wolfe inspect a candy crane. 

the redemption business and along those lines, we 're 
doing more cranes, bigger cranes and candy cranes. The 
idea of us doing more in the way of product has been a 
good move for the business. Now, I think our redemption, 
including cranes, accounts for about 10% of our gross. 
And as this area picks up it's taken a lot of the pressure off 
of video games. 

RePlay: Has pinball also helped take up some the slack 
from falling video revenue? 

Jerry: Pinballs are doing very well for us. Going back a 
couple of years ago, as videos have slowed down, we 
increased our pinball route by at least a third, maybe more. 
It's a little flat right now, but these things are cyclical and 
it'll bounce back. We still do very well with our pinballs 
and they keep us pretty busy. We just have to go out there 
and do some more rotation. 

RePlay: Are you doing anything with music? 

Jerry: Yes, we have all CD boxes. It's a small but growing 
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Al and Jerry at the most recent Benton Country Fair, one of two fairs the 
company does every year. Says Jerry: "It's a lot of work, but we've been 
doing them for so long, we don't know when to quit." 

Terry Wolfe, Chris Undley and Jerry's dog Zinger. (A sad note: Zinger 
suddenly and unexpectedly passed away on Sept. 8. She was an 
important and much-loved member of the team, and will be missed.) 

area of our business, one that we're very happy with and 
want to expand. We'd like to add music to a few locations 
that we already have, and we also intend to look at new 
business as well. 

RePlay: How about leagues? 

Jerry: When I originally got involved with this business it 
was through leagues. Back in the '70s, we were running 
leagues and held large tournaments here in Eugene, but I 
guess we were doing so well with the rest of our business 
that we sort of neglected that. Although, now we do have 
darts. 

RePlay: How popular are leagues in your area? 

Jerry: It's growing here. A couple of my competitors have 
done a pretty good job of it. As far as darts go, for some rea
son - I think it has to do with the college influence -
steel tip darts are still a pretty big item here. And that's 
something everyone has had to overcome. Again, we're 
just now getting into darts, but that's not to say we lack the 
expertise to run leagues; we've done it before. I'm sure it 
will grow, but right now it's just a small part of the busi
ness. 

RePlay: You mentioned that you got your start with table 
soccer. Is that still a large part of your business? 

Jerry: Actually, no. We do have foosball tables now, but 
there was a time when we didn't have any; it had com
pletely died out. But it is making a minor comeback. 

RePlay: By the way, what kind of play prices are you set
ting various machines on? 

Jerry: Pool tables are all on 50 cents, and that's what every
one else in this area is getting. With pinballs, we run every
where from 25 cents to straight 50 cents; it just depends on 
the location and the age of the machine. But new games 
always go out at factory settings. And then we have a lot of 
50-cent video games, and even some 75-cent games. 

RePlay: Oregon, as most readers know, has state-run 
VL Ts; these really hurt the traditional coin machine busi
ness when they first came in. 

Jerry: Yes, it has driven a lot of people out of business. As 
far as our company goes, we didn't operate gray-area 
games, so in some respects it has created some opportuni
ties for us that weren't there before. In the past, some oper
ators who had accounts with gray-area games sacrificed 
that jukebox to get their gray-area game on a location. So 
obviously, operators that were strictly gray-area games 
went out of business, but there are a lot of companies that 
made the transition and are now are better amusement 
operators than they used to be - they had to be to survive 
in this market. 

RePlay: It appears that in some ways the change has 
done some good. 

Jerry: Change is one thing this business has always had, 
and this of course has been a real big change here in 
Oregon. But going back to my roots, I had all foosball 
tables, then I had none, now I have a few. If you have 
equipment out there that loses popularity and you no 
longer have that revenue, then you have to replace that 
revenue. And it doesn't matter what that business is. Right 
now videos aren't doing what they used to, so we are 
working to replace that revenue and we've done a pretty 
good job so far. 

RePlay: Have you been getting much support from your 
distributors? 

Jerry: We have a real good relationship with our distribu
tors. We buy a lot of equipment, so we end up dealing 
with about three or four distributors. And I really bend 
over backwards to be a good customer, and I believe it real
ly pays off because then they will bend over backwards in 
return. TIIis has us both trying to work together and that's 
just good business. 

RePlay: What are some of the things manufacturers could 
do to help operators like yourself? 

Jerry: I don't to talk to them enough ... well, I shouldn't say 
that. I just had a guy from Sega here showing us their new 
pinball and we had a good talk. We had stopped buying 
Data East pinballs a while back, but I think we're going to 
try their new Batman. I think the factories need to do more 
of that. When you have a small crew like we do, you need 
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to have good equipment I've been a little disappointed in 
the redemption product. If the manufacturers want to 
expand the redemption market, they've got to make the 
games more reliable and easier to service. When our 
redemption locations get jammed tickets they can't just 
call us 'cause we're not always easily available, so they 
have the keys - but they have to be able to clear the tick
ets out. At this level, the games just aren't user friendly. It 
seems they design these redemption games with the idea 
that there's going to be a paid attendant standing next to 
that game, waiting for it to screw up. 

RePlay : Have any manufacturers effectively addressed 
this problem? 

Jerry: We just bought that game from Seidel, Smokin' 
Token, and it holds like 6,000 tickets - that's great. And 
the drawer pulls out, it's easy to service. They need to 
make more stuff like that. 

RePlay : What else should manufacturers think about 
before they design a new game? 

Jerry: I think it gets back to enhancing the end users' busi
ness. If we think like: "How can we help that pizza parlor 
out? How can we help that tavern out?" And if they design 
equipment with this idea in mind, the distributors, the 
manufacturers and the operators will do well. 

RePlay: Are you at all involved with the national trade 
~iation? 

Jerry: No, I haven't been. I get three trade journals, and 
have read about the tax situation in Florida and other 
places. I might consider joining the national association if 
they had some kind of policy on working on these taxes 
and license fees that some of these towns use to prey upon 
our industry. But it seems like the attitude is that "there's 
nothing you can do," and I don't believe that It's probably 
as big a worry as anything we face right now, and I know 
from my own experience in getting rid of these fees that 
I've been able to buy equipment that I wouldn't be able to 
buy if I was paying an extortion tax to some city. 

RePlay: As we close this interview, do you have any last 
thoughts on what it is that has made your operation a suc
cess? 

Jerry: One of the reasons Amusement Unlimited does a 
good job is because we have good employees. All four of 
us, my partner Al and our two technicians, are very good 
at what we do, and a company is only as good as the peo
ple who work for it I just wanted to make sure I said that. 

RePlay: Thank you, Jerry, for letting us share some of 
your insights into this business with our readers. Your 
experiences are an inspiration to many others out there 
dealing with similar situations. • 
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ASSOCIATIONS 
IN ACT I 0 N 

OH-HIGH-OH! 
BUCKEYES CELEBRATE 

SUPER COLUMBUS 

CONVENTION 

BY BOB RONDEAU 

The Ohio Coin Machine Associ
ation's 21st Anniversary Expo called 
"extravaganza 95" was just what I 
expected ... great! Paul and Dave 
Corey, along with Judith Martin, put 
together another solid trade show 
boasting 21 exhibitors along with a 
bunch of useful business meetings. 

Held Aug. 24-25 at the Ramada 
University Inn, Columbus, the week
end gave operators the opportunity to 
view the industry's best products, ser
vices and some of its newest tech
nologies ... as well as to network with 
colleagues, competitors, dealers, sup
pliers and machine manufacturers. 

The convention actually began 
with the annual Ed Shaffer Golf 

Debra Goeller & Sandy Sabulsky ftank AMOA 
prexy Tami Norberg-Paulsen at OCMA's Expo. 

Rod Stebelton (OCMA 1st VP) with the asso
ciation's Dave Corey at quiet time on the floor. 

Cleveland Coin's Bruce Hoffman (left) with well-known Defiance, Ohio operator Larry Van Brackel. 

Atlas Distrib's exhibit finds (from left) Jerry Grotjan, Randy Cesco, John Coleman and Mark lorfida. 
Robert Davis, operations manager at Shaffer, 
sets up his company's booth at the Ramada. 
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Tournament at the beautiful Bent 
Tree Golf Club. Ed's son Steve, one of 
the industry's top golfers , wasn't 
among this year's winners (unusual?). 
First place went to Ray Fankhauser 
(Ohio Vending) , second to Mike 
McGrath (Shaffer Dist.) in low gross. 
Dean DiCarlo (Bell Music) and Tom 
Blad (also with Shaffer) won first and 
second spots in low net. 

AMOA's outgoing president Tami 
Norberg-Paulsen was introduced to 
the members and exhibitors at a 
breakfast meeting by OCMA's presi
dent Michael Zappa. Tami's address 
was told in "operator language". She 
laid it on the line, no sweet talk. 
Though her term would expire at 
AMOA's New Orleans Expo, Tami 
will be around and very active for 
years to come. 

"Gaming is very hot,'' Tami told 
the audience. "As I visit other states, I 
see Indian gaming and Riverboat 
gambling making some operators 
fight for their business lives." 

Regarding her own company's 
successes , Tami said C&N Sales 
(Mankato) might be "out of business" 
were it not for their leagues. "Another 
secret of success,' ' she continued, "is 
to diversify into such things as home 
game sales." 

AMOA has around 1,800 mem
bers today, its president said, "but I 
see many of the larger operators tak
ing over the smaller ones. I've trav
eled to 21 states and this is becoming 
a trend,'' she disclosed." For exam
ple, we used to have around 110 
operators in Minnesota and now I 
think that's down to forty. " 

On the dollar coin, Tami said 
"We're having trouble with that issue. 
We can't seem to get over the Susan 
B. Anthony hump. What we really 
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need ," she declared, "is for the 
machine manufacturers to get into 
debit card technology." 

AMOA has selected Ohio to be 
one of the states to "preview" 
NANI. .. to put these machines out 
there and work out any bugs. 
AMOA's proud of this program and 

Paul Corey, along with Dave Corey, runs the 
Ohio operation association. It 's a model for 
other state groups. 

has faith in it. NANI's John Klayh 
told the operators that problems are 
being solved one at a time and that 
every day's been a little bit better. 

About 35 operators and techni
cians attended the convention's 
Randy Fromm school which offered 
two full days of basic video game 
troubleshooting and a monitor lab. I 
dropped in and out and back again 
and saw techs helping techs, moni
tors brought over form shops and 
fixed, questions answered and prob
lems solved. 

I myself don't know which end of 
a screwdriver to use. But Randy pre-
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Above, Atari' s Jim Newlander (left) , who 
retired Sept. 1, with Rock-Ola's Frank Schulz 
at Atlas. At left, the Graduating c lass at 
"Randy Fromm U" (and Randy, too). 

sents his classes in a way that helps 
everyone learn. In OCMA's wisdom, 
his school started a day before the 
convention so it wouldn't conflict 
with some of the other business activ
ities on the menu. 

I do, however, learn a lot about the 
business and the politics of this 
industry at these OCMA get-togethers 
when I talk to guys like Mike Zappa, 
Bill Kraft, Phil Elum, Jim Hayes, Dave 
George, Larry Van Brackel and Rob 
Stebelton. I also get a little prouder of 
it, while beginning to accept the fact 
that the no-shows ... the people who 
really should come to these conven
tions but don't. . . are a fact of life. Sad 
but true. 

A nice moment at the OCMA 
came when the Ohio crowd present
ed Atari's retiring Jim Newlander 
with a plaque for all his years of ser
vice and friendship. It came as a sur
prise, as did the standing ovation that 
accompanied it. On the poignant 
side, Gene Urso (a true Wisconsin 
friend to the Ohio trade who's been 
coming to their shows for years) 
couldn't come this time due to the 
sudden death of his mother. Gene 
was missed. 

Paul Corey, the wise old sage who 
helps guide the OCMA association, 
still treats me like a son (and at my 
age yet). Every Ohio operator knows 
he gets straight talk from Paul. 
Members get a whole lot more (e.g. 
OCMA's legislative monitoring ser
vice, monthly newsletter, special bul
letins, health care plans, pool and 
dart leagues, workmen's comp pro
grams, a legal information clearing 
house and, of course, public rela
tions). Paul's association could very 
well be a model for other states. 
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,-ifty years fl/JO, a Aficliigan toy ~ antf store 
MlJneT namet{ tEar{ ,-edi!icf(started anotlier one of his 
business ventures in his fwme town of '13ay City, 
Aficliigan . .. one wfiicfi now cek6rates 
its goftkn anniversary. 

tronic tiarts. '13ut over tlie course of this company s his
tory, 'Valley ftas 6een Ufentifai 6y its 6i[[iarc£ proa
ucts ... poo[ ta6ks for taverns, ttUJStfy. 'lhir sliare of 

this mar{(?t ftas 6een diaffengetf 6y over 
40 competitors these many years, 6ut 
a[{ e~cept those currently proaucing 6-

poc{(?ts ([~ tlieir chief conternfer 
'Dynamo) liave gone 6y tlie waysitfe in 
tlie coin-op sweeps . 

'IFtat company, nametf for tlie 
Saginaw 'Valley in wfiicfi '13ay City 
rests, ftas a great deaf to cek6rate. 
.91.part from tlie fac,t tliat only a hand
ful of otlier coin machine manufac,tur
ers stUf serving tlie amusement 6usiness 
can 6oast such fongevity, tlie ''house 
tliat J'eaaicK_6uilt" can also toast its 
unerring reputation for 6uiltiing top 
quafity protfucts tliat ({~ tlie organi
zation itse(j} liave stooa tlie test of 
time. 

'Totfay s 'Valley ~creation Protfucts 
is a lot 6igger, and tlieir equipment line 
more aiversifiea tlian in tlie f ournfer s 

EARL W. FEDDICK 
Valley's Founder 

1915-1975 

o/alley ftas 6een a ''stee[ girtfer" in 
this industry s structure. It ftas 6een 
mergea into, purcftasea 6y, spun off 
from, etc. throughout tlie years. 'But to 

tlie peopk who live and worK_ in tlie 
Saginaw o/alky and to tlie operators, 
aistri6utors and poo[ p(ayers liere and 
a6roatf who re[y on tlieir craftsmanship, 
o/alky s sta6i!ity is taf(?n for grantetf. 
It seems tliey 've always 6een around 

<fays (J'eddicK_passea away 20 years ago this month}. 
'But tlieir mainstay . .. tlie 6-poc{(?t poo[ ta6k . .. contin
ues to 6e 6uilt at tlie very same :Morton Street fac,tory 
lie occupietf in 1954, and in tlie same precise fashion. 

o/alky usea to ca[{ its ta6k tlie "Catfilfuc " of coin
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its cars tlie "o/alky" of [uzyry automo6iks. o/alky s 
Grand name on a ta6£e carton ftas always assurea tlie 
coin operator that a harnfsome ana aura6k protfuct 
rests snugly insitfe, waiting on£y for tlie !egs to 6e 
6o[tec£ on. 

'Totfay, o/alky is also we[[ K_nown for its line of ek e-

and always wi[[ 6e . . . a ratlier comfort· 
ing thought wlien you ma!(? your living in tlie often 
vofati!e novelty/entertainment 6usiness. 

:J(f P!ag !Magazine is proutf to carry tlie o/alky story 
on tlie pages that fo«ow . .9Ls we trac,e through from 
"aime to cfo[far pfay '~ remem6er wlien j'eddicK_first 
tumea tlie f(?y to tlie o/alky cfoor 6ac,K_ in 194 5, tliere 
was no such thing as a coin-op poo[ ta6£e, no (.9L)'Jv[0.9L 

ana certainly no vitfeo games, c£arts or anything 
remotely !if(? toc£ay s ekctronic attrac,tions. 'But, tliere 
was a cfream, a spirit and a passion that passea from 
j'eaaicK_ to ChucK_:Milfiem to 'DicK_Slie!ton, tlie 
fruition of which we a[{ now cek6rate. 
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the ''wooden toy makers'' 
who grew and grew 

At the heart of every worthy coin machine you will find 
that machine's designer ... the "toy maker" (as the late great 
Harry Williams was sometimes called). Atari's founder Nolan 
Bushnell was and remains a toy maker in his heart. In the case 
ofValley founder Earl W Feddick, you can use that term liter
ally. 

Little wooden toys like cars, wagons and an assortment of 
small novelties for youngsters were the very first products 
made by the Valley Manufacturing Co. in a garage on Cather
ine and Midland Streets in Bay City, Mich. The second World 
War was winding to a close, and Feddick and his plant mana
ger Gus Wassmann wondered where the company should head 
in the expected post-war boom. You couldn't build little wood
en grasshoppers forever! 

Feddick himself was prevented from serving during the war 
by a back bum he'd suffered as a youngster. But that hadn't 
prevented this restless entrepreneur from starting and running a 
whole array of little businesses that began with a hamburger 
shop on Washington St. in 1935 which he'd opened in his early 
twenties. 

In subsequent years, he also opened an electrical appliance 
store, a record shop and an art and gift outlet, all in Bay City. 

Early photo of Valley's restless founder shows Earl Feddick in either a 
relaxed pose or caught dreaming up another business venture. 
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During the war itself, he'd operated the town's White House 
Restaurant, while on the side, he fooled around shaping wood 
into children's playthings (metal was either scarce or non-exis
tent at the time due to war production restraints). 

Back in 1945 when the war ended, that new-fangled gadget 
called television began. Feddick's teammate Wassmann was a 
German immigrant who came to this country anned with 
excellent woodworking skills. They decided to produce TV 
cabinets for the table-top sets made by RCA, Admiral, Zenith 
and some others. Tables for the still-existent radio business 
were also on Valley's line in these formative years. 

Early on, Feddick's sister Virginia Hoxie joined the team as 
their gal friday. Valley now added dressers and beds to the 
product line to help fill the demand for these by returning Gl's 
who were setting up house with the girls who waited behind. 
Valley's big "garage" became a busy place and a good spot to 
search for work among the local citizens. 

Dottie Feddick, who married Earl in 1945 at the time the 
company was kicking off, told RePlay her husband had a 
knack "when to get in and when to get out of a business." And 
the next business to catch his eye was the amusement machine 
craft ... specifically, the long shuffleboard which was then being 

Wooden toys like these were the very first products Valley's manufac
tured (wood was used because metal was scarce during and immedi
ately after WWII). The little "tower" at right was assembled by kids from 
the parts shown in the center. 
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built by National and by 
American Shuffieboard. 

American is now called 
American International and 
its venerable sales manager 
Sol Lipkin ... one of the few 
Feddick contemporaries still 
active in the business 
today ... says Valley began 
turning out a 22' shuffie
board in 1947. 

"Earl made a very fine 
board and shipped a lot of 
them around the country 
until maybe around 1950," 
Lipkin told RePlay. They 
called it the Valley Shuffle
board, and in order to make 
it a pay-for-play machine, 
had bartenders charge a 

Sol Lipkin, American's "sales man
ager for life," as he looked back in 
the days when he competed with 
Valley in the shuffleboard busi
ness. Lipkin remembers Feddick 
as having been a "brilliant and 
honest businessman." 

dime for a score sheet which came 100 to a pack. "The players 
marked them up like a bowling sheet," said Lipkin. 

"Shuffieboard was the hottest game around then. Even 
Rock-Ola made one in addition to their jukeboxes. There were 
leagues and tournaments running all over the place. Dave 
Rockola put on a $100,000 event in Chicago one time, and I 
know Valley got a nice piece of that overall shuffieboard busi
ness," Lipkin added. 

Feddick piloted his own shuffieboard tournaments around 
the Michigan area, so it's interesting to see that the company 
closely identifiep with coin-op leagues today has been at it just 
a tad shy of 50 years. 

Toward the end of 1948, companies like Keeney and Mon-

arch (both of Chicago) introduced dime-operated scoreboards 
for shuffieboards, making these more like "coin machines" 
than the former pay-for-a-sheet concept did. Valley's retired 
sales manager Emil Marcet told RePlay that Feddick made a 
ton of money making and marketing his shuffleboards before 
the Valley founder brought his company into its next and most 
dramatic stage thus far. 

By the early '50s, Valley had ceased shuffieboard manufac
turing and put all its attention onto its furniture products. One 
day, however, Feddick got wind of a German "pool game" that 
was popular in some homes over there. He and Gus Wassmann 
traveled to post-war Germany to see this game first hand. 

They saw a table with mushroom bumper obstacles on the 
playing field, billiard balls, and drop holes in odd places. They 
liked it enough to begin building some for the retail market 
back here in the States, calling it Bumper Pool. 

Marcet says Valley sold these tables to such chains as Sears, 
Montgomery Ward and Abercrombie & Fitch. Then with an 
interest by Flint, Michigan coin machine operators Stan and 
Ted Piotraczk to turn it into a coin-op game, Feddick and 
Wassmann put that idea onto their production line in the spring 
of 1955, not very long after they'd moved from that too-busy 
"garage" on Catherine into the larger plant they'd taken at 333 
Morton St. .. the factory that's still the core of their present 
complex (see photo below). 

THE BUMPER BOOM 
Small by comparison to its greatly expanded size today, the 

original Morton St. plant was nevertheless up and running and 
adequate enough to support one of the amusement machine 
industry's first authentic "booms." And like with all industrial 
booms, its initial announcement in the trade press hardly antic-

ipated what was to come. 
Said a story in the May 28, 
1955 Billboard: "Returning 
to the amusement game field 
after an absence of several 
years, Valley manufacturing 
Co. introduced this week a 
new coin-operated pool 
game, Bumper Pool". The 
trade paper went on to de
scribe in words (no picture) 
thatBumperPoolwasa 
mechanical table game with 
a 36" by 52" rectangular top 
with rubber cushions, an 
A.B.T. double-dime coin 
chute and a ball tripping 
mechanism. 

Valley's Bay City plant as it looked around 1957 when the company rode the Bumper Pool wave and then 
ramped up its 6-pocket pool table production. That's the Saginaw River out back. 

The playfield had eight 
strategically placed bumpers, 
with two more located at the 
middle of each end of the 
board. Players used five red 
and five white balls lined up 
on opposite sides of the 
playfield and the object was 
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ALLEY 
FIRST TO MANUFACTURE 

BUMPER POOL (in production 

for 7 montlu) 

*SOMETHING NEW 
HAS BEEN ADDED 
TO VALLEY'S 
Exciting ... 

BUMPER POOL 
• • • the Cadillac in its fiel d 

• IT'S A BEAUTY 
• STURDY CONSTRUCTION 
•DIMENSIONS 36" wide 

52" long 
32" high 

.... . . 

• TROUBLE FREE • MADE OF HARD WHITE MAPLE 
DISTRIBUTORSH IPS OPEN IN c r RTAIN TERRITORIES 

Wire, Write or Phone Today for Complete Details and Prices 

icVALLEY MANUFACTURING CO. • 3 3 3 M O RTON ST. 

BAY CITY, M ICH . 

PH ONE 8587 o r 8 588 

One of the very first Bumper Pool ads appeared in a 1955 edition of Billboard (then a leading coin-op trade paper). The headline reading "First to 
Manufacture" obviously infers that competition had already begun shipping bumper tables as well. Among the curiosities in the ad is the four-digit phone 
number at lower right. (Ad reproduced by permission of Billboard; special thanks for research help to Geoff Mayfield.) 

to sink each in a hole of corresponding color at the other end, 
avoiding or bouncing off the bumpers in the process. 

Remembers Lipkin: "Earl took one of his first models up to 
Bill Miller at Miller-Newmark Distributing in Grand Rapids. 
Bill took a look and said it would never go. So, Earl put them 
out on location in Michigan himself and the game took off 
like a house on fire." 

By August (barely three months into production), Billboard 
was starting to predict a "new trend", reporting that Exhibit 

Supply (Chicago) had also gotten into bumper pool production 
on their own model. Even though Valley had trademarked the 
name "Bumper Pool", it became generic for a game ultimately 
to be built by many competitors over the years to come, though 
Valley never seriously policed its legal misuse. (The more 
acceptable generic name would become "club pool".) 

As Feddick, Wassmann and their newly-hired sales manager 
John Ryan worked hard to capitalize on the trend-to-boom 
Valley had started in the industry, Keeney, Genco, Bally, Mar-
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vel and Williams also turned them out. The players loved the 
game, and the novelty of using cue sticks, while operators had 
to learn where to buy sticks, chalk and balls for the first time. 

All bumper manufacturers had to rush to fill orders. Bill
board quoted Williams' Sam Stem saying, "It's a rat race to get 
parts to build these games." On the operating level meantime, 
areas like Michigan itself began organizing leagues (with Val
ley supporting many of them) as early as October of the very 
year the game debuted. 

Six-pocket pool was unknown in taverns at that time. No 

coin-ops were built and some laws (like in New York State) 
would preclude their operation in taverns even if there were. 
But Bumper Pool circumvented that, even in New York, and 
the first serious "pool game" was on the map. John Ryan (who 
was an independent sales rep when Feddick hired him) ap
pointed additional distributors to traffic the product while con
tinuing to market their home Bumper Pool tables through 
retailers. 

Lipkin says Valley bumper tables used some sort of fiber-
board or wood top on its home products, but always used slate 

on their coin-ops. Emil 
Marcet, however, believes 
Feddick didn't begin using VALL~~~s 

ID~MIPrnm IP®®~ 
TWl~S 

slate for several more years. 
Regardless, the Bumper Pool 
boom took a number of 
years to level off(some old 
Valley bumpers are still 
operating today) and the 

VALLEY'S REGULAR 
BUMPER POOL 

36x52x32 
Shipp. Wt. 220 lbs. 

3-Hole Model 
wtth Center Hole Plug 
for 2 or 3 Hole Play 

Two Convenient Sizes 
Hard Maple Construction 

11.J. lk-
wl.o ~ Val.Lett PooL q-.u 

Cajiflzc j, 
of tfu: 

ft:lf 

3 Bumper End Pockets 

VALLEY'S JUMBO 
BUMPER POOL 

36 x 70 x32 
Shipp. WI. 250 lbs. 

Attdchdble Tdble Ldmp to fit dli 

V dlley Bumper Pool T dbles .. . (Oo<•o••'> 

Before the '50s were out, Valley had added a Jumbo bumper to its line. It was 18" longer and, like its regulation
sized partner, had three drop holes in the middle (though ops could plug one up to give their customers two
hole play, if that 's what they liked). 
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popularity of this curious lit
tle pool table only eclipsed 
when the 6-pocket table 
finally came along. 

"REAL POOL'' 
What the world calls 

"real pool" was played as far 
back in Europe as in Louis 
XIV's time. Six-pocket 
tables began to flower in the 
U.S. in the late 1870s and 
were called "pocket pool" or 
simply "pool". Most of these 
tables were located in "pool 
rooms," or in the parlance of 
those interested in cleaning 
up its somewhat tawdry 
image at the time, "billiard 
academies." 

According to Ed Olson, 
who worked at Fischer Mfg. 
Co, (Tipton, Mo.) back in 
the '50s, that company's 
founder Ewald Fischer was 
the first person to put a coin
operated drawer onto a 6-
pocket table, in 1957, though 
Olson vaguely remembered 
a small company trying it on 
a regulation-sized table earli
er before it disappeared. 
Valley's veteran Marcet says 
Feddick also introduced his 
own coin-op 6-pocket table 
late in 1957, and American's 
Lipkin concurs: 
"Earl brought out his first 
six-foot pool table that year." 
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ROLLING! This photo of one of the first Valley 6-pocket pool tables pro
duced in 1957 was supplied by Lewie Hageman of Ohio's Van Brackel & 
Sons route operation. Lew wrote that it had a particle board top and indi
cated that it did duty on location for over 25 years. The "Vue Box" on the 
cabinet's left side allowed players to see the trapped object balls. 

Valley's 1958 table shows the ball drawer relocated from the end to the 
side of the cabinet (which sports their early "spackle paint"). Available only 
in the 74," this table had an interior ball return made of aluminum. 
Operators could order it either with a slate top or one of a composition 
board called Novoply. Its four cue sticks were stored inside the table itself. 
Both the double-dime and quarter coin chutes were offered. 

Dot Feddick also says 1957 marked Valley's debut in the 6-
pocket business. "That was around the time Gus (Wassmann) 
left and Earl's new plant manager Harold Uhlman came on. 
Harold worked very hard to make that table work right and 
they did get it together," she recalls. 

And so began Valley's career with the most stable product it 
has ever made. Besides Fischer, additional competitors which 
quickly joined the trend were both American and National 
Shuffleboard factories, and in the immediate years to come, 
Irving Kaye, All-Tech, U.S. Billiards and a bunch of others on 
the small, local level. 

Another industry veteran recalls the time in 1957 when 6-
pockets made their entry. Says Hank Tronick, already working 
then for C.A. Robinson & Co. in Los Angeles: "I remember 
Charlie (Robinson) and I looking out the window on Pico as 
route operators drove down the street with pool tables on the 
truck. We got the Valley line in 1958, I believe." 

EXPANSION 
To accommodate the manufacturing, storage and shipping 

of both bumper and 6-pocket tables, Valley's owner invested 
quite sizably into the jigs, milling machines, saws and metal
working machinery needed to assemble these large products. 
Under Uhlman, the assembly lines (supported by individual 
part-producing nitches) were designed to insure that each table 
was an exact replica of the original. 

Many of their first 6-pockets were decorated with a kind of 
spackle paint. It not only made the tables (crude-looking by 
today's standards) more showy .. .it "covered up some chinks 
that cut the cabinets sometimes", smiled one of the oldtimers 
out on the line today. 

As individual workers' talents were perceived, they'd be 
moved to the jobs they did best as the line shook out any bugs. 
When all this moving, pushing, shoving, winnowing and other 
quality control measures were completed under the exacting 
eye of Harold Uhlman, the Valley pool table assembly line that 
emerged was not unlike the one that runs today (although the 
products that now move along that line have been streamlined 
and upgraded, of course). 

The Valley line was and remains a kind of "Swiss watch" 
that just ticks along . .. from raw wood to milling to lamination 
to cloth-covering to the slate dolly, all buttoned up and inspect
ed and then hoisted into a shipping carton. 

The original Morton St. "core factory' ', however, had to 
grow. Additions were erected on the sides, out back and even
tually across the street and down the block (where raw materi
als are often stored). Feddick, Uhlman, Ryan and Hoxie were 
now commanding an employee staff that approached 100 when 
work began in the morning. Some of the earliest employees 
from those pool table days still with the company can be seen 
among the photo kudos further along in this section. 

Like the jukebox manufacturers, Valley came out with a 
new model every year in the late '50s, and the entire '60s. 
Additional plant expansion brought them to 170,000 sq. ft. by 

By the early '60s, the company had added its huge L-shaped warehouse 
to the side and back by the river, plus additional office facilities to the 
front, left. 
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As Valley headed into the '60s, the tables began to take a more modern 
look. Their Model 7 45-A had a cute curve to the ball drawer that shield
ed the coin chute (25 cent play was still optional). Tables could be pur
chased in three sizes by now (75X42X31 , 84X47X31 and the big 
90X50X31). 

Sales manager John Ryan with Valley's Model 750-A in 1964. Walnut, 
mahogany and speckled cabinets (as shown above) were offered. Ryan, 
who passed away in 1970, was an independent sales rep when Feddick 
originally hired him. Their relationship went all the way back to the days 
Feddick produced wooden toys (one of the lines Ryan rep'd). 

Valley's first table using the same-size magnetic cue ball. The photo was 
taken from a 1965 brochure that extolled the merits of the cue ball with 
hardly a word on the table itself. 

1964. Also by that year, the front offices were completely up
graded and modernized to give a fresh look to an old face. The 
main factory's ' new brick and glass exterior caught the eyes of 
locals driving by, as in "hey, look at the new Valley building!" 

The pool table business was flourishing. Many distributors 
wanted and got the line from Ryan (he had few territorial "ex
clusives"). Seeburg was the big jukebox brand in the '60s and 
Valley was the name in pool. 

FILLING UP 
Across the country and into Canada, the original "novelty" 

of having a pool table in your bar started to be taken for grant
ed. Bar business was good, both for the operator and his cus
tomers, and orders for new tables were often ahead of the 
vaunted production line. Big plumbs would sometimes drop 
(e.g. business from the armed forces here and abroad and New 
York State opening to tavern pool thanks to the work of Cat
skill Mt. operator Millie McCarthy). 

No one seemed to question the fact that the tables them
selves were smaller than regulation-size. The bars only had X 
amount of floor space, after all. However, for many years, 
Feddick disliked the fact that the white cue ball had to be 
slightly larger (1 /8") than the numbered object balls. The rea
son was to separate it and send it back when the player 
scratched. Still in all, Feddick wondered how to whip that 
problem, believing that serious pool players also disliked the 
outsized cue. 

"CATS EYE" CUE 
At the 1965 MOA show in Chicago, Valley officially intro

duced their 2-1/4" same-sized magnetic cue ball. Designed 
chiefly by plant manager Uhlman, Valley patented it and was 
serious about any violations. This "Cats Eye" cue figured in 
their trade advertising for many years to come. It's 30 years 
after the fact and all major tables have same-sized cues today. 
But it was an "event" for Valley, whose owner always insisted 
that size mattered to the better pool shooters. 

Valley's tables were always "state of the art" when they 
came onto the market. Though a tad bulky looking compared 
to today's Cougar line, many of those older Valleys continue to 
earn money on location even now. They've "kept their shape" 
and the only big maintenance required has been to change coin 
slides to accommodate rising play-pricing, lay down new cloth 
on the slate, and naturally, to replace cue sticks that either 
broke or "walked home when the bar closed." 

So, Valley went and bought the old Schmelke Cue business 
in Shakopee, Minn. and in 1966, hired a "California immi
grant" name of Dick Shelton to come on as its assistant plant 
manager. Renamed Valley Cues, that company has gone on to 
become one of America's largest cue stick producers while 
Shelton has gone on himself to become Valley's overall presi
dent. 

When Shelton came aboard, Valley's table line was called 
by the glitzy name "El Magnifico ". Competitors for the opera
tor's pool table investment dollar included Fischer, Kaye, U.S. 
Billiards, National and the new United Billiards, as well as 
American ... the only one today, like Valley, which still pro
duces coin-op pool tables. 
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LEVELING OFF 
But in the late '60s, the nation's taverns had just about 

"filled up" with pool tables and it turned into a replacement 
market. In order to compete, some thought to reinvent the 
wheel. Both Kaye and a company named Bates built and tried 
to market round pool tables (Kaye even showed a triangular 
one at an MOA show once). Another company named Gotham 
made an elliptically-shaped table. Nothing ever came of these 
ideas, nor did any attempt to successfully market a no-pocket 
coin-op billiard table (although U.S. Billiards tried). 

Pool is pool and 8-ball was and remains the principle game 
played on it. Valley prevailed because its product quality was 
not only perceived by the trade, it was proven by thousands of 
operators at thousands of locations. The trick was to continue 
the good work, improve the cabinet and the interior runway 
when needed and to hope the pool table market wasn't itself 
replaced by some new attraction. 

Emil Marcet joined the company in March of 1968, work
ing in sales under Ryan. That December, a Chicago conglom
erate named Victor Comptometer acquired Valley Mfg. (and its 

Earl Feddick {left) chats with Victor Comptometer's Robert Stroope some 
time after the conglomerate purchased the Bay City table manufacturer. 
Promo displaying Valley's same-size cue ball sits on table between them. 

It was traditional for Valley execs to break bread with Al and Leah Bettelman (C.A. Robinson & Co., L.A.) one night at every Chicago MOA show in the 
late '60s, early '?Os. We don't know which hotel dining room this was taken at, but seated around the table, from left, were: the late Al Bettelman (one 
of Valley's early distributors), Valley's Don Kreil , magnetic cue ball developer Harold Uhlman, Earl Feddick, Leah Bettelman, Valley Cue plant manager 
Gene Hollister, general sales manager Emil Marcet and today's Valley president Dick Shelton. 

October 1995 ReP/ay Magazine 



Now you can get a dart machine 
that has even more than a Valley Cougar ••• 

Even More • • • • • • • • • 
••• 

scoreboard flexibility. 
New overhead scoreboard now has a 
combination of fixed LED's and variable 

?-segment displays so it can post scores 
for all kinds of different dart games. 

• 

• • • • • 

• • • • • 

• • • 

Even More 
game-selection ease. 
Simplified 3-button selection 
system . 

PLUS ... 
Even More features. • •••••••••• 
Player-selectable Bullseye values, 

Valley upgradability. 
• •• • • • • Our new standard Cougar machine 

NDA S.P.R.E. handicapping system 
("spots" players extra darts), ADA 

"Neutralizer" (auto-
matically translates 
ADA handicaps to 
301 or Cricket), Team 
Play, and new front
entry league slot. • 

Even More games. 
Exciting new Cricket choices. 
There's "Chance it" 
(the internal com
puter, Ernie, picks"
the numbers). 
"Wipe Out" 
(If a player hits the 

• • • 

• • • • • 

same score as an opponent during any 
01 game, the opponent has to start 
over). "You Pick It" (players pick the 
numbers). And "Masters Cricket" to 
challenge the most skilled players. 

• • • 
• 

• • • 

Introducing the NEW 

can always be upgraded to our 
forthcoming "smart" dart machine, 
the Cougar IQ. 

AND ... 
Incomparable 
Valley reliability. 
With 7 AM to ?PM service to 
back it up. 

''Even More'' Valley Cougar. 

333 Morton Street • P.O. Box 656 • Bay City, Ml 48707 

(517) 892-4536 FAX (517) 892-6513 • Canada/lnt'I : (517) 894-61 75 •FAX: (517) 892-9446 

Toll Free: 1-800-248-2837 
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In the early '70s when Chuck Milhem was still at Brunswick (and their Air 
Hockey had hit), Valley followed up with a limited edition of their own 
Power-Play Hockey with what they called "Jet-Air Action." 

Valley Sales Co. subsid) in a stock swap with Feddick rumored 
at the time to be worth around $5 million. 

Under Victor's ownership, Valley's management remained 
intact. However, less than two years later (July 10, 1970 to be 
exact), John Ryan died. Marcet eventually stepped up as sales 
manager. Marcet would also lose his wife, and years later, in 
one ofthis industry's most romantic twists of fate, marry John 
Ryan's widow Maree. 

Valley continued its concentration on pool games and cues 
until Feddick took a gamble on the air cushion hockey mini
craze that Brunswick had started with Air Hockey, bringing out 
the short-lived Power Play Hockey in the early '70s. Curiously, 
one of Brunswick's execs involved with their hitAir Hockey at 

In 1975, Valley's new Big Cat table line bowed with its "Profitouch" play
price selecting drop chute. At the fiick of an internal switch, the operators 
could set the vend at either a quarter, 35 cents or a half buck. Tables 
came in all four sizes and for the first time, featured the company's new 
logo above the ball drawer, retiring the familiar "wings" logo after 20 years. 

the time was a man named Chuck Milhem whose own associa
tion with Valley was only years away. 

FEDDICK DIES 
In 1975, as Victor negotiated to sell its Valley division to a 

company called Kidde, Inc. tragedy struck. On Oct. 6th, Earl 
Feddick was killed in an automobile accident. Darrell Lawless 
was brought in from outside to become Valley's new president. 
"Earl never lived to see the sale to Kidde completed," Dot Fed
dick said. "I know he would have been proud." The deal was 
finalized in 1976. 

Many mourned him at 
the funeral. His friendly 
competitor Sol Lipkin 
remembers Feddick still 
today as a "brilliant and hon
est man." One of the coin 
machine industry's most 
aggressive and complex fig
ures has gone to rest. 

Feddick died just weeks 
before that year's MOA 
show ... a show that saw one 
of the few attempts by 
Brunswick to get into the 
coin-op pool table business. 
It also saw the first coin 
table from Play Master, 
which had sort of "spun out" 
of the now-defunct Fischer 
Mfg., as well as the first 6-
pocket from Texas soccer 
manufacturers Dynamo. 

By the 1970s, Valley had marched across Morton St. , erecting the materials Warehouse #2 lower, right, and also 
bulldozed an employee parking lot. By now, their L-shaped warehouse had reached the street. 

Soccer tables still did 
rather well in 1975 and actu
ally "defined" that MOA 
show (the operator associa
tion would add the "A" to its 
name after that Expo 
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Valley ran their Pro-Soccer table on the line sporatically during the mid-
70's. It was a quality piece of equipment, but eventually was pulled from 
production as the soccer market quieted and solid state pinball began to 
lure the operator's buying dollar. 

Though the solid state pin boom was already waning in the face of the 
video explosion, Valley brought their Spectra IV table pinball onto the 
market around 1979. It was an adventurous attempt to create a new bar 
attraction that allowed up to four players to sit at the machine and man
ually rotate the playing field to their positions as their turns came up. 

Hard to believe, but Valley first started calling its pool tables Cougar way 
back in 1979. This first model shipped on 50-cent play (thought that was 
adjustable like now). This cabinet finish was called "Birds Eye Maple." 

closed). Valley, which showed its new Big Cat table line at that 
convention (available with an optional drop chute allowing op
erators to easily switch pricing from 25 to 35 to 50 cents) also 
displayed its Pro-Soccer "foosball" table. (Foosball, like bump
er pool, was a name actually trade marked by a man from Cin
cinnati named Larry Patterson at that time, though the phrase 
was often incorrectly used generically). 

Pool table sales had truly leveled off, however, though some 
parts houses like Imperial Billiards had grown to enormous 
proportions supplying operators with cloth, balls, sticks, racks 
and the like. Some factories tried various marketing ideas, the 
most notable being U.S. Billiards tournament program that 
cooked for a while, mostly in the northeast. Some operators 
like Minnesota's Dick Hawkins ran tournaments on their routes. 

"Keep the tables alive! Start thinking about higher play 
prices! Keep it out of the locations' hands! Make him think it's 
harder to operate than it is!" Those were some of the sugges
tions voiced by trade papers at that time (and one reason behind 
the battery-operated drop chute). 

MILHEM ABOARD 
In 1978, Kidde reached out for a manufacturing/marketing 

expert to take the top spot at Valley as Darrell Lawless decided 
to exit. They found a winner in Brunswick's Milhem, who offi
cially joined the company as president in January of 1979, 
bringing with him an intimate knowledge of league promotions 
as had been successfully applied at Brunswick's bowling divi
sion. 

The year 1979 also saw the birth of Valley's Cougar table, 
the follow-up to their Big Cat line. The new Cougar shipped 
with a 50 cent push chute, though operators had the option of 
getting the price-flexible drop chute. 

Valley also completed and shipped out their "answer" to the 
solid state pinball boom (already quieting down) with a short
lived pintable called Spectra IV Four players could sit at it and 
rotate the playfield when their turn came up. 

Darrell Lawless (left) became a Valley sales rep after exiting the president's 
spot. Here he joins Milhem at a sales award presentation to Dallas dis
tribs Bobby and Bill O'Connor 

October 1995 ReP/ay Magazine 



CONGRATULATIONS . 
to everyone at ~ 

V.AELEY RECREATION PRODUCTS 
~ 

for making 

''Commitment to Excellence" 
THE "RULE" EOR ••• OVER 50 YEARS! 

To: Earl Feddick & John Ryan 
For ~6Jt~l quality commitment, when quality was only a word. 

To: Chuck Milhem 
For developing Word Wide leadership in marketing, competition 

and product development. And being a great personal friend. 

(; To: Dick Shelton 
Ror taking the reins of direction during a confusing 

--period of industry transition. 

;fi> 

your friends at 

Joel - Jon - Sam - Ralph 
Your Reps in Wisconsin 



To recognize great table sales one year after the first Cougars came out, 
Milhem ftew to Houston to congratulate the lads at H.A. Franz & Co. 
From his left were Joe and Hoddy Franz, Larry Twardowski. 

Peach State's former Dyke Hawes and Al Hawkins received a pool table 
desk from Valley's Al Schafer (left) and Chuck Milhem. Schafer had been 
Valley's controller and then sales manager before leaving to open a golf 
shop in Bay City. 

The Cougar Limited above (on sale in 1983) sported the company's now
familiar "cat's head" logo on the cabinet and was the one they sent to 
both the BCA and Miller Ute tournaments. 

VNEA AND THE SPACE INVADERS 
Valley's new chief almost immediately got the company 

more involved in player promotions. At the BCA All American 
tournament he supported in his very first year, he also found 
himself brainstorming with Dick Hawkins's promotional whiz 
Bill Nemgar and some other coin tradesters about starting a 
new pool players league that would be headed up by operators 
and closed to any player entrants they hadn't "sanctioned". 

The next year at another All American event, they put their 
thoughts into concrete, creating what's known today as the 
Valley National 8-Ball League Assn. (VNEA). The trade peo
ple thought (and correctly so) that such an operator league 
would nip direct-to-location table sales and get some more 
money into the national cash box. 

Valley liked all of that, as well as its affiliation with the 
league. Although operators did not have to own Valley tables to 
get into the VNEA, to use competitive brands is kind of like 
driving a Chevy onto a Ford assembly lot. 

Valley faced another 
"threat" that year in the form 
of a new video game from 
Japan called Space Invaders. 
Four years earlier, a RePlay 
pool table feature story 
ended with the following: 
"Pool is about the most 
addictive game this industry 
operates. As long as that 
compulsion stays with the 
public, coin-operated 6-
pocket pool should maintain 
its leadership position in the 
industry." Famous last 
words, as they say. 

Table sales had already 
been hurt in the late '70s by 
the solid state pinball boom 
when operators replaced 
their electro-mechanical flip
pers practically overnight 
with the glossy, high-earning 
games produced most 
notably by Bally. Now, Taito 

AMOA's then-president Leoma 
Ballard presented Valley's Milhem 
with the association's best pool 
table award at the 1982 Expo, 
one of many the factory's won 
from AMOA over the years. 

would drop the "second shoe" with its addictive Invaders 
video that (along with knockoff versions of same) would 
reportedly sell in the neighborhood of 350,000 world wide. 

It was the birth of the "video boom" when it seemed that 
everything that had a TV monitor on it sold in big numbers 
and anything that didn't, well, didn't. The pall hit Valley's order 
pad and caused some scary layoffs out on the line .. . a time still 
remembered by many out there today. 

The video boom, sometimes more accurately described as 
the "video binge", lasted only until 1982. After a long period 
ofnumbness and questions like "where'd all the kids go?", the 
industry started kicking through the cinders (like unpaid equip
ment bills run up by newcomer "operators") and before long, 
the rallying cry of"back to basics!" was heard. One of those 
basics was the pool table. 
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The Cougar Cheyenne with its leather-like cabinet finish, came out in 
1985. The company had returned to the push chute as its standard ... 50-
cent vend was what they hoped operators could charge. 

While table sales, production and the employees to make 
them were all playing catch-up, and the VNEA was growing 
like an oak, Valley's Milhem never forgot the lesson video 
taught him. He'd never joined the video binge like some other 
traditional factories (e.g. Gottlieb and Rock-Ola). But when the 
saw the next opportunity would tum and stare him in the face, 
he looked right back, and real hard. 

Besides, that "next opportunity" was a real, "physical" bar 
game just like pool, and it was league-adaptable as well. 

ENTER DARTS 
Throughout the early '80s, Arachnid, and afterward Pub 

Time and IDEA, had been working electronic darts into the 
operators' (and player's) psyche. While it was slow going at 
first, ''breakout states" like Wisconsin were showing others that 
this could be big. The AMOA itself got on the darts bandwag
on early with its National Dart Assn. (NDA) program. 

When he decided to move, Milhem moved with speed in 
1986, buying up the assets of IDEA (Sycamore, Ill.) from Don 
and Bonnie De Vale and showing two brand new Valley boards 
later at that fall's Expo (Cougar Darts for here, Royale Darts 

Quik Poke was an excellent presentation by Valley of a poker table that 
captured the attention of distributors at an ACME hotel suite. Poker 
hands were "punched up" on special dice with card faces on them. 
Trouble was (like it usually is with poker), the "real fun" came when you 
gambled. Valley decided to shelve the piece. 

with a smaller target for overseas). 
The Arachnid owners, who brought the first successful 

electronic darts game to the industry years before, had been 
extremely vigorous in filing patent infringement suits against 
competitors, and Valley got its share of those suits as well. The 
legal picture in darts is mostly stable today with the market far 
better established. Promotional competitions put on by all four 
present brands (Merit and Medalist, as well as Arachnid and 
Valley) keep players playing. 

The year 1986 was busy for Valley for other reasons ... most 
notably their more intense campaign to penetrate foreign mar-

Although the news was out well before showtime, Valley's Milhem called 
a trade press conference at the 1986 AMOA Expo to announce their 
acquisition of IDEA, Inc. and the release of Valley's first electronic dart 
games (already on display on the Expo show floor). 

kets more deeply in product sales. According to a recent article 
in EuroSlot magazine: 

"American-styled" pool first came to Europe in the early 
1970s. Locally-made tables offering local styles of play (e.g. 
snooker in the U.K.) were the chief competitors for Valley and 
others producing 6-pockets. 

Today, however, EuroSlot estimates that apart from the 
U.K., as much as 70% of pool tables on location in Europe are 
American-styled, though the markets there are shared by 
American exporting companies with the local table factories 
turning out 6-pocket product right there. Let's remember that 
most of the slate comes from Italy. 

Back in 1986, Milhem and Shelton journeyed to England 
where they licensed the D.P.T. Snooker factory (Liverpool) to 

At ACME's March 1986 show in Chicago's Expocenter, the Cougar 
ZD-4 made its national debut in a cabinet finish Valley called "classic 
mahogany." 
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manufacture Cougar coin tables for distribution throughout 
Europe (D.P.T. had been a long-standing importer ofValley 
products). That agreement was only short-lived, however. 

While in England, the two Valley execs huddled with veter
an salesman James Griffiths and summarily offered him the 
post of international sales director. (Griffiths accepted, and 
Valley today sells products into nearly 60 offshore countries, 
Russia included.) 

ENTER NSM 
Before the ' 80s were out, Valley struck up a new European 

deal, this with the giant Loewen/NSM manufacturing/distribut
ing company headquartered in Bingen, Germany. They got 
both Cougar lines for Europe and distributed them through 

Commitment To Excellence 

their large network of outlets. One such outlet in Leeds, Eng
land has been making fine inroads for 6-pocket tables in this 
still snooker-dominated market. Loewen/NSM has also gotten 
fully involved in Valley's pool and darts player promotions. 

In a "tit for tat", Valley built cabinets for NSM jukeboxes 
in Bay City until the latter set up their new plant in North 
Carolina earlier in 1995. 

Valley's exports had grown so impressively and so quickly 
that in 1990, the U.S. Commerce Dept.. presented them with 
the coveted President's "E" Award (that flag flies proudly in 
front of Morton St. headquarters today). Then this past August, 
they were awarded the even more impressive "E-Star." 

Speaking of awards, Valley has received so many from the 
AMOA for its pool table, the plaques could panel a small 
office wall. Milhem himself has been honored numerous times 

by such as the BCA, the 
AAMA's charitable founda
tion and at this most recent 
AMOA Expo when he re
ceived the association's pres
tigious Merit Award. 

CURRENT AFFAIRS 
Thus far in the '90s, 

Valley's product line has kept 
upgrading (most certainly in 
dart board electronics), it's 
markets have widened and 
the league promotions it's 
associated with continue to 
stimulate the world wide 
coin drop on its equipment. 
Milhem stepped up to the 
chairman's position in 1995 
as VP and company veteran 
Shelton assumed the presi
dency (only the fourth man 
to hold that post in all these 
fifty years). 

VALL 

On the owner level, 
Kidde, Inc. had been 
acquired by Hanson 
Industries in November of 
1987. In more recent times, 
a group of 34 of Hanson's 
companies was spun off to 
create U.S. Industries (US.I.) 
and Valley was one of them. 
And at this very writing, yet 
another group spinoff (to 
Fenway Partners) was in the 
works. 

Throughout these many years, Valley has presented its brand name and logotype 1.0. in a variety of ways, 
some familiar, some not. Their original "Valley Wings" logo in the top center (used throughout the '60s and 
most of the '70s) can still be seen on many tables on location. The V with crossed cues appeared in their 
advertising and on their tables around 1977 and the cougar head made its appearance in 1979 {their 
newest logo at low, center still shows the image of that big cat). 
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Valley's Current Product Roundup 
What began in the 1940s as a contract manufacturer that 

built toys, TV tables, wood cabinets and furniture, Valley Re
creation Products, Inc. has grown to become an international
ly-recognized manufacturer of premiere pool tables, pool cues, 
electronic dart machines plus software and a turnkey system 
that street operators can use to manage sports leagues. 

Under the leadership of Dick Shelton, today's president and 
CEO, Valley has manufacturing facilities in 3 states - Michi
gan, Illinois and Minnesota. The company headquarters in 
Bay City, houses all the corporate functions as well as the full 
manufacturing operation for the company's complete line of 
pool tables. In addition, the cabinets for Cougar electronic dart 
machines are built in Bay City, where Valley owns three bui ld
ings, totaling 136,000 square feet, and leases an additional 
49,000 square feet. Valley employs 150 people in its Bay City 
manufacturing operations and corporate offices (the plant's 
front entrance is shown below). 

In Sycamore, Illinois, Valley leases 105,000 square feet of 
industrial space to manufacture electronic components and 
assemble all of the company's electronic dart machines. When 
Valley acquired Idea, Inc. in 1986, there were about 20 em
ployees. Valley now employs 98 in its Sycamore manufactur
ing facility alone. 

Not to be forgotten in the Valley mix of products and manu
facturing facilities is its cue manufacturing operation in Shako
pee, Minnesota, where Valley produces over one-half million 
cues each year. Valley purchased this operation in the 1960s to 
have a steady, high-quality supplier for the pool cues it ships 
with each pool table. While this faci lity has been enlarged to 
accommodate a growing business, the production plant re
mains in its original location. With 60,000 square feet of man
ufacturing space, Valley employs 35 employees there today and 
declares itself the leading domestic supplier of pool cues. 

POOL TABLES 
Valley manufactures and markets a comprehensive line of 

pool tables for coin operators. Many buy Valley tables for their 
quality construction, durability and return on investment. The 
company has the latest in computer-aided-manufacturing 
equipment and practices to produce the uniformly quality 
products that Valley has been recognized for so often over its 
decades of table making. 

The Cougar ZD6 was introduced in 1994 and is an exten
sion of the company's well-established Cougar line of pool 
tables. These Valley pool tables have swept the AMOA awards 
for the "most-played pool table" every year since 1982. The 
Cougar ZD6 has all the time-tested features that have made 
Valley tables synonymous with high quality. At the same time, 
the new Cougar ZD6 has a light, Summit Ash laminate finish 
and new, decorative corners. Valley pool tables come in four 
sizes: 93 inch, 101 inch, 88 inch and 85 inch (the "New York" 
table). 

The Image Series of pool tables was also introduced in 
1994, in response to the growing number of sports bars and 
upscale establishments with thematic decor. These types of 
locations require pool tables that complement the decor of the 
establishments. Valley's Image Series includes the following 
styles: 

The Traditional Table - a rich-looking, oak grain laminate 
combines with ornate, decorative moldings and evergreen cloth 
to create that "old world craftsmanship" look to complement 
most any bar setting. 
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The Country Table - saddle-leather laminate, green sides 
and gold cloth make this style especially suited for Country 
and Western establishments 

The Contemporary Table - black sides, vibrant colored 
accents and bright chrome-trimmed legs. Plus a striking blue 
table cloth. 

The entire Image Series has all the quality features found in 
other Valley pool tables. Operators who have grown to appreci
ate the many benefits of Valley pool tables will find all those 
qualities - plus the decor complementing choices - in the 
Image Series. 

Valley's Leopard pool tables are fully electronic. This 
means that operators can provide players with either rack play 
(pay for one rack of balls) or time play (players get a certain 
amount of time to play). The Leopard's time play features 

allow operators a good way to promote 9-ball pool, an emerg
ing game that is growing in popularity. 

In addition to providing these pool tables for coin operators, 
Valley manufactures all of its tables without coin mechanisms 
for home and institutional customers, under the El Tigre name. 
While they continued producing bumper tables off and on for 
many years, they are not on the present line. 

CUESTICKS 
Valley manufactures one-piece and two-piece pool cues, 

available in varying weights, from 18 - 21 ounces. One-piece 
cues come in three grades - Standard, Supreme and Select -
all of which are especially well-suited for the coin operator 
because they are durable and built for long use in typical "hard 
use" coin operated environments. 

The two-piece cues, more of a specialty item, are intended 
for the pool enthusiast. They have the feel, balance, and "play
ability" of much-more-expensive, custom-made cues. Two
piece cues come in two models: the Hustler Select and top-of
the-line Hustler Supreme. New models to the line of two-piece 
cues will be released late in 1995. 

ELECTRONIC DARTS 
The Cougar IQ dart machine is the culmination of a long 

series of enhancements Valley has made to its family of elec
tronic dart games since acquiring Idea, Inc. in 1986. The Cou
gar IQ, released in September 1995, is clearly one of the most 
advanced, versatile electronic dart games available. Some new 
features are a 14-inch VGA 
color monitor where game, 
option, league, player and 
operator information is dis
played and a 3-button selec
tor system which accesses 
menus, scrolls through the 
screens and activates game 
or format features. In addi
tion, the Cougar IQ has 
large, flexible number spaces 
in its overhead scoreboard, 
allowing for an almost infi
nite number of Cricket op
tions to be displayed on the 
overhead scoring system. 

The Cougar IQ interfaces 
with Valley's "League Ma
chine Automated Scoring 
System", offering operators 
a complete system for man
aging dart leagues. Another 
option is for the operator to 
use a Personal Data Assistant 
(PDA), a hand-held device 
that collects scores electroni
cally. The PDA can then be 
used to download these 
scores and other player infor- The brand new Cougar IQ made 
mation right into the operator's it's national debut at AMOA '95. 
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office computer. 
The PDA, which can be purchased with the Cougar IQ, 

uses a unique infrared method of transferring data, much like 
that used in hand-held, remote control of television sets. All of 
these features are part of the Cougar IQ system so that the 
operator can establish a strong league program without all of 
the time-consuming tasks associated with score keeping, statis
tics and bookkeeping. And all of these communications 
options are approved by National Amusement Networks, Inc. 
(NANI). 

Another feature in the Cougar IQ is a bar code and magnet
ic card reader. As electronic dart leagues are being formed, 
operators can give individualized, bar coded player cards to 
each player. This card is used to access the league rosters, dart 
machine, select teams and playing positions - directly from 
the color monitor. Players will find the system amazingly "user 
friendly," Valley enthuses. 

For operators who seek a full-featured, yet basic dart game, 
Valley offers its Cougar HB dart machine. An easy 3-button 
selection offers a wide variety of the most popular games and 
options. This machine - like all others in the Valley family of 
dart machines - has super electronics, durable cabinetry with 
long-lasting graphics, and easy serviceability. These features, 
along with simple upgradability as games change, provide 
operators with dart machines that they can use for the long 
term. The Valley approach is to supply operators dart machines 
that have the greatest chance of delivering high returns because 
of they have been quality built for long service lives. 

CougarHB. 

The Cougar Wall Mount, 
which contains many of the 
features in the Cougar HB 
floor model, is an appropri
ate solution for establish
ments with limited floor 
space. As its name implies, 
this unit hangs on the wall, 
freeing up floor space for 
other purposes when the 
machine is not in use. 
Regardless of requirement, 
there is a member of the 
Valley family of dart 

Cougar wall mount. 

machines that will meet the requirements of specific operators 
and locations. And because the models all have many inter
changeable parts and are upgradable, operators can expect a 
long period of service from any of Valley's Cougar dart 
machines. (See more on darts further along.) 

THE LEAGUE MACHINE 
Updated software, which has just become available, assists 

operators in managing pool and dart leagues - or any other 
type of league for that matter. The system, which runs on Win
dows™, is available as a software package alone or as a com
plete turnkey system with the computer system and peripheral 
devices. The League Machine Automated Scoring System 
works to manage any type of league sport, since score sheets 
can be accepted via FAX-in or SCAN-in technology. Valley's 
new Cougar IQ dart machine communicates directly with the 
"League Machine Automated Scoring System." 

A league operator's "good friend" can be Valley's League Management 
System software. Good for both pool and dart leagues (or most any 
league sport for that matter), new software just came out. 

POWERFUL PROMOTIONS 
The relationships with distributors and the street operators 

continue to be key parts to Valley's success formula. That's 
why, in addition to products, Valley supports distributors and 
operators with programs and materials to encourage league 
and tournament competition on Valley's pool tables and dart 
machines. 

The highly-successful VNEA, now celebrating its 15th year 
as a non-profit organization, began as a Valley vision and has 
had a consistently positive effect on developing a growing base 
of coin-operated pool players. The VNEA's primary purposes 
are to cultivate the player base for coin-operated pool tables 
and to offer a structure for league and tournament competition. 

The "Valley Gold" electronic dart tournament program is a 
tiered system of tournaments that begin with operator-span-
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sored qualifiers at the local and regional levels. Winners pro
gress to the North American Championships. North American 
champs are appointed to TEAM U.S.A. and then go into inter
national competitions in Europe. At each level of the Valley 
Gold, Valley supports the distributors, operators and players. 
It's a growing program as a result of the growing interest in 
darts. 

VALLEY SERVICE 
Supporting the full line ofValley products is the experi

enced team in the Valley Service Center. The four-man team 
operates what is known as Valley's "7 to 7 Service." The ser
vice is available for operators and distributors from across the 
United States who can call Valley directly on an 800 number 
and get service from 7 a.m. to 7 p.m. CST Monday through 
Friday. 

Service personnel really are highly experienced, some actu
ally having worked as coin operators or as operator staff tech
nicians before joining Valley. While they can answer any tech
nical question thrown at them on Valley products, they also get 
a fair amount of questions on other topics, such as running 
leagues or organizing tournaments. 

And while this is not the typical product service and sup
port function, Valley personnel are quick to help customers in 
any way that they can. Their lengthy, collective experience 
make them a respected and convenient resource for coin opera
tors and distributors. The Valley Service Center, located at 
Sycamore, Illinois, can be reached by calling the Valley 
Service hotline: 1-800-331-5420. 

Valley's 7 to 7 Service Team. (1-r) Bob Corrigan, national service manag
er, and technicians Craig Schroeder, Mike Gannon, and Frank Corsanos. 
These four appear in some of Valley's service advertisements. 

Besides products, Valley means people .. .lots of people at 
lots of plants doing their part to keep the reputation and 
momentum going for one of this industry's most respected 
brand names. Stories on some key personnel now come. And 
to them and everybody associated with this gem in the indus
try's manufacturing crown, RePlay says "Happy 50th!" • 
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Chairman 
Chuck 
Milhem 
Product and 
Promotion 
Visionary 

While the reins of leader
ship have been transferred 
from Chuck Milhem to Dick 
Shelton, the imprint left on 
Valley by its past president 
and current chairman will be 
long lasting. You ' II find a 
partly-retired Milhem con
tinuing to serve Valley with 
somewhat abbreviated office 
hours these days. But as 
chairman, he is always avail
able to assist current man
agement or the corporate 
owners when an additional 
and experienced perspective 
is necessary. 

Throughout his 17-year 
tenure at Valley, Milhem 's 
contributions to the firm 
have been significant and far 
reaching. The walls and 
shelves in his office are 

Chuck Milhem with his namesake Charlie the Cougar, mascot of the 
VNEA ("Valley League") at their last international pool tourney in Las Vegas. 

filled with plaques, trophies 
and other tributes to his ac
complishments in the coin
op industry and in the com
munity. The newest is the 
AMOA Merit Award he re
ceived at the recent Expo. 
His hallmark is his ability to 
understand the business from 
the manufacturer's perspec
tive as well as from the 
viewpoints of distributors 
and coin operators. 

In addition to having 
keen insight into the indus-

try, Milhem has the ability to 
look long term, plan for the 
future and implement those 
plans with confident resolve. 
For instance, he was instru
mental in forming the 
VNEA to promote pool 
leagues and tournaments. 
Now in its 15th year, this 
program has been an unqual
ified success for Valley, its 
network of distributors and 
operators, and the industry. 

Also, Milhem brought the 
company from a single cate-

Flanking trophy winners in C&N Sales' Second Annual 8-Ball Tournament {held April of 1982 in Mankato, Minn.), 
Milhem and C&N chief Harlow Norberg were (and remain) staunch believers in 6-pocket promotions. C&N has 
sent teams to VNEA's annual playoffs in Las Vegas. 

ReP/ay Magazine October 1995 

gory (pool tables and cues) 
into the arena of electronic 
darts. The acquisition if 
IDEA, Inc., the Sycamore, 
Illinois-based creator and 
marketer of electronic dart 
machines, proved to be one 
ofValley's wisest moves. It 
expanded Valley's markets 
from domestic to global. 
Milhem's ability to motivate 
his fellow Valley employees 
while establishing almost un
matched standards for quality 
and corporate behavior make 
him certainly deserving of 
the distinctions he has 
received. 

In 1992, the American 
Amusement Machine Chari
table Foundation honored 
him at a special dinner and 
recognition event for the 
work he has done for the 
coin industry. A fund, known 
as the Great Lakes Region 
Children's Philanthropic 
Fund, has been established in 
Milhem's honor. The cause 
of at-risk children has been 
close to Milhem's heart since 
he found guidance and re
fuge at a boy's club in a De
troit community center when 
he himself was a youngster. · 
From that community center 
grew his love of sports and 
respect for education. He has 
devoted much of his time 
and effort to give back to the 
community what he was 
given in his youth. 

Milhem's introduction to 
the coin-op industry came as 
a young college graduate 
working at a bank. One day, 
his bank drawer turned up 
$100 short, a small fortune 
in the 1950s when Milhem 
made $18 per week. Very 
concerned over finding his 
mistake, he replayed in his 
mind each customer that day 
to find where the mistake 
occurred. 

"Suddenly," he said, " it 
occurred to me that I could 
have made a mistake with 
the coin machine operator 



and his bags of quarters. I 
took a chance and gave him 
a call. When he heard my 
voice, he said, 'I guess 
you 're calling about the 
$100. I realized you overpaid 
me, but the bank was already 
closed, so I was going to call 
in the morning."' 

"When I told him that I 
couldn't leave the bank until 
I produced the $100, he 
came right over. Boy, was I 
thankful,'' Milhem remem
bers. After that experience, 
he said that while he didn't 
know much about the coin 
machine business, he knew 
that the people were honest. 

Milhem's career in the 
banking field was interrupt
ed when he joined the Navy 
during the Korean War. 
When he returned, he took a 
position in the oil industry 
and later with the Larsen 

In 1982, Chuck Milhem received yet another of the many awards he's 
gained .. . this from the licensed National Licensed Beverage Assn. for 
Valley's participation in Reno's Lite Beer World Series of Tavern Pool tour
nament. Flanking him in the photo were NLBA director Jerry Murphy and 
Miller Brewing's Charlie Whipple. The Valley chief supported other pool 
promotions, even though the VNEA itself had been up and running for a 
couple of years. 

Boat Company, where he 
served until 1964. Larsen 
was owned by Brunswick at 
that time, and the parent 
company offered Milhem a 
position in its international 

division. While there, Mil
hem was part of the group 
who discovered and then in
troduced the game of Air 
Hockey to the coin-op indus
try worldwide. 

-from-

Through the experience 
he garnered in his tenure at 
Brunswick, he joined Valley 
in January of 1979 and went 
on to incorporate the "pro
motion mentality" of bowl
ing into the coin-op arena. 
That contribution was key to 
Valley's success and to those 
of Valley's operators and 
distributors. 

On the home front, Mil
hem has had the "wonderful 
pleasure" of a 38-year mar
riage to Florence, whom he 
met while playing in bowling 
leagiies in the 1950s. Flo
rence, not a bowler at the 
time, had been coaxed by her 
best friend to attend the 
league as a spectator since 
she did not want to attend 
alone. Fate intervened, and a 
long, happy marriage result
ed. The Milhems have two 
daughters, Janice and Laurel. 

![recf S!Wr & a{{ your good friends at: 

U'or[d Wide 'Distributors, Inc. 
2730 'W 'Fu{{erton .91.ve., CfiU:.ago, IL 60647 
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President 
Dick Shelton 
Up Through 
The Ranks 

"I was in the right place 
at the right time and benefit
ed from working with excel
lent people." That's how 
Dick Shelton, Valley's presi
dent and CEO, attributes his 
rising through the ranks to 
become its current leader. 

The other part of the 
story, no doubt, is that 
throughout his 29-year histo
ry at Valley, his predecessors 
saw an intelligent and skilled 
people-manager with relent
lessly high-standards when it 
came to products, business 
ethics and just about every
thing else. And that's pre
cisely how his colleagues, 
employees and customers 
view him today. 

Dick Shelton was born in 
California, but lived most of 
his early years in Iowa with 
his father, mother and two 
brothers. At that time, his 
father was a manager with 
the Buick Automotive Divi
sion of General Motors, and 
job opportunities required 
that the Shelton family live 
in various Iowa cities: Coun
cil Bluffs, Des Moines, and 
Mason City. 

It was in the Mason City 
High School that Dick met 
his wife-to-be, Donna, to 
whom he has been married 
for 30 years. Together, the 
Sheltons have raised two 
children; son Todd, the el
dest, is married to Amy, and 
daughter Kim is married to 
Keith Kelly. The Kellys have 
made Dick and Donna Shel
ton grandparents two times 
so far. 

"I learned from my father 
what it meant to have a 
100% commitment to his 

During his almost-30 years at Valley, president and CEO Dick Shelton began at their Shakopee cue stick plant 
and worked his way to the top. Above, he enjoys a visit to his Bay City office by Valley's "dart guy" Ernie. 

company," Shelton reflected. 
"During the summers, he 
invited me to travel with him 
as he made the rounds of 
his Buick dealerships. I ex
perienced the Jong days he 
worked, yet I remember how 
proud he was to be a part of 
Buick. He was a real compa
ny man, and that loyalty paid 
off for him." 

It is that same type of 
commitment to Valley that 
has served Shelton and Val
ley well throughout his own 
career there. 

Shelton joined Valley on 
June 15, 1966 as assistant 
plant manager in the compa
ny's pool cue plant located in 
Shakopee, Minnesota. In 
1974, he became plant man
ager. He moved to Bay City 
in 1976 to become V P. of 
manufacturing at Valley's 
flagship pool table manufac
turing plant. He became vice 
president and general man
ager in 1992 and was named 
president and CEO in 1994. 

Throughout his career at 
Valley, Shelton has worked 

for only four people. In addi
tion to the plant manager of 
the Shakopee cue operation, 
his bosses have been Earl 
Feddick, owner and founder; 
Darrell Lawless, past presi
dent; and Chuck Milhem, re
cent past president and cur
rent chairman. 

"I consider myself very 
fortunate to have had the 
chance to grow in my own 
company. So many people 
have to change companies to 
find opportunities for ad
vancement and fulfillment. 
That's not be the case with 
me; my chances to succeed 
have come right from Val
ley," said Shelton. And as 
new challenges emerge, 
Shelton shares his approach 
and advises others to face 
opportunities comprehen
sively and tirelessly. 

"Whenever I was given a 
responsibility - something I 
could influence or control - I 
seized it and gave it all that I 
had. Many of the things in 
life we have no control over, 
so when you get the chance 
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to exert influence and con
trol, seize it and make a dif
ference. It's the best advice I 
can give anyone for success 
- in any aspect of life." 

Yet Shelton is quick to 
give credit to others before 
he will accept any personal 
kudos. In fact, he points 
out that there is no one 
"point man" at Valley to talk 
about the company. There 
are many on the manage
ment team there who are 
fully capable of speaking for 
Valley - its products, people, 
promotion and ethics. "My 
role," says Shelton, " is to be 
more of a guiding light." 

But he is also a demand
ing executive. Leading oth
ers by the example he sets 
for himself, Shelton de
mands more of himself than 
from anyone else. "We have 
high expectations for Valley 
people throughout the orga
nization. Our approach is to 
let our people excel where 
they have the biggest ability." 

The management exam
ple goes beyond products 
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WISCONSIN 

Commitment To Excellence 

Congratulations on 50 years of 
Quality Manufacturing & Service! 

from your friends at: 

Shaffer Distributing Company 
1100 West Third Ave. •Columbus, OH 43212 • 614/421-6800 



to the super 
guys & gals at 

Commitment To Excellence 

from everyone 
at both offices of 

irmingham 
Uending 
Birmingham. Alabama 
Jacksonuille. Florida 

we've been in business 
over 60 years, so we 
know how good it feels! 

Shelton enjoys showing his grandson Christopher Kelly around the Bay 
City front office on an afternoon daughter Amy came calling . 

and business operations. 
There's the commitment to 
the company's integrity. He 
says: "Valley is products and 
people. We have made our 
products withstand the high
est quality standards in our 
industry. In addition, we are 
emphatic that Valley people 
share that same commitment 
to a high level of corporate 
and personal ethics. We have 
control over our reputation 
and integrity, so we are care
ful in making only those pro
mises we are sure we can de
liver on. It means every
thing." 

While Shelton is proud of 
Valley's 50th year anniver
sary, he's got his eyes on to
morrow. A strong believer in 
working with strategic plan
ning models, Valley has 
charted its future by combin
ing new products with new 
markets. But regardless of 
the sophisticated marketing 
and planning models, Valley 
guides its decisions by ask
ing this question: will this 
new product or service mean 
more income for the opera
tor? "That's what matters at 
the end of the day," Shelton 
reminded. 
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"We will continue to pro
vide top quality products and 
service for our customers. 
They can rely on us for the 
long term, and that's what 
fifty years in the business 
demonstrates. We are plan
ning for some new markets, 
new products, and some new 
complementary forms of dis
tribution. We have a strong 
foundation in people, plant 
and products, so we are well 
poised for the future," he 
stated. 

Chuck Milhem is said to 
have hand-picked Shelton to 
lead the company when he 
decided to partially retire in 
1994. And while Milhem is 
chairman of the board, it's 
clear that Shelton has full 
responsibility for leading 
Valley today. 

"I was given the chance 
to be Chuck's understudy for 
a time, plus we are now able 
to have his counsel since he 
is chairman. It's a perfect sit
uation," Shelton smiled. Gi
ven his track record at seiz
ing the opportunity and de
livering impressive results, 
Valley is indeed in very good 
hands with Dick Shelton at 
the helm. 
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from the front office to the back shop: 
SOME KEY PEOPLE WHO MAKE VALLEY FLY 

Like its production lines, 
Valley's "human engine" (it's 
employees) is a large but 
efficient team of office, 
sales, R & D, manufacturing, 
shipping and maintenance 
people who know their jobs 
and where those jobs fit into 
the totality of this 50 year 
old "toy making" enterprise. 

Some are true veterans, 
like pool table foreman Don 
Hearit and maintenance man 
Jackie Karamol with more 
than 35 years of service 
there and who remember 
Earl Feddick's formative 
Valley days rather well. In 

fact, people tend to come to 
Valley and stay there. If your 
talents are up to their stan
dards (and you keep your lit
tle finger out of the buzzsaw), 
it's just a nice place to work. 

Valley has attracted a lot 
of talent over the years. 
Some (but unfortunately not 
all) of their key players and 
on-line people are shown on 
the pages to follow. We'd like 
to thank Scott Schoreder and 
Bob Gatza for helping Re
Play through plant and office 
(and for keeping our inquisi
tive camera shy of the saw
blade ). 

Bruce Allen, VP of manufacturing and engineering, has command over all 
three Valley facilities. At the company 14 years now, this Michigan native 
is well educated and experienced in woodworking and draftsmanship 
who's proud of the quality and efficiency of his assembly lines. 

Don Kreil, Valley's popular purchasing director, has logged some 37 years 
at the firm. Responsible for buying all materials needed to build pool 
tables, Don deals with around 200 suppliers. "I see this company going 
another fifty, though I'll be long retired then," he says. 

Tom Matczak, VP & CFO, joined 
in July 1944. Reporting directly to 
prexy Dick Shelton, Tom's found 
Valley a "class organization." 

Wigar Syed, who joined this past 
February, is the Valley product ma
nager who acts as liaison between 
engineering and marketing. 

Diane Karner is Don Kreil's assis
tant. At Valley 16 years, she start
ed out doing some receptionist 
duties before getting into buying. 
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Nancy Rytlewski , administrative 
assistant to both Shelton and Mil
hem, says her bosses keep her 
"busy, focused and happy." 

John Spencer is human resourc
es manager over all three facili
ties. The Michigan native has 
completed five years at Valley. 

Kathy Dalton is today's Bay City 
receptionist. She joined just last 
May and finds Valley people "very 
helpful and very busy." 



Bob Shepard, Valley's controller, actually has a degree in design engi
neering from the University of Michigan and learned his financial skills on 
the job from former controller Al Shafer. At Valley 19 years, he sees the 
company in a growth posture ("darts was a great acquisition," he says). 
"If people are correct about the need for coin-op basics, our future is 
sound." 

Connie Phillips, with Valley experi
ence going back 38 years, is a 
"fixture" in Valley accounting, 
dealing with insurance, pensions, 
benefits, payroll and tax reports. 

Mike Johnstone has CPA creden
tials and came to Valley after do
ing public accountancy work. 
Now he deals with product inven
tory, cost accounting and month
ly reports. 

Nora Broomfield puts in a lot of 
time on the computer doing cost 
analysis on new product materi
als. She says the place is friendly 
but sometimes pressure-packed. 

I 

Carol Peters, a 15 year Valley vet
eran, works in accounts receiv
able. The mother of two boys 
says "Valley's a fine place to work. 
When you like your job, that's all 
you have to say." 

MEET 
DOT 
FED DICK 

The lady's certainly not 
a Valley employee, but the 
widow of Valley's founder 
proved to be a helpful his
torian on the company's 
early days, and we wanted 
our readers to meet her. 

Earl and Dorothy Fed
dick married in I 945. Dot
tie (or just plain Dot, as her 
friends call her) lives today 
in Scottsdale, AZ, though 
she sometimes flies up to 
the Bay City area to touch 
base with some old friends, 
including her sister-in-law 
(and Valley's original gal 
friday) Virginia Hoxie. 

We didn't ask her if she 
ever drives by the old plant 
on Morton, or even the old
er location on Catherine, 
though that's always possi
ble considering the small 
size of the town. 

Her memory on the 
names and events that 
graced Valley's formative 
years is solid, and some
times emotional. Too busy 
at home with five children 
to actually work at the 
company in those days, she 
nevertheless knew a good 
deal about her husband's 
business enterprises then, 
and even before there was a 
Valley. 

Dot and Earl's offspring 
have done well for them
selves. Earl, Jr. is a suc
cessful real estate appraiser, 
working out of Gilbert, AZ 
today. Their other son Kim 
owns and runs a wholesale 
produce business, also out 
of Gilbert. "Kim has the 
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same drive as his father," 
says Dot. 

Two daughters are mar
ried. Jan makes her home 
in Denver while Diane and 
her family live in Greeley, 
Col. Daughter Debbie lives 
and works in Miami Lakes, 
Fla. In all, Dot has eight 
grandchildren from her 
brood. 

According to her, one of 
the important figures in 
Valley's early history also 
never actually worked for 
the company. Dottie says a 
Walter (Ike) Swizcki was 
her husband 's "right hand 
man" right up to the day 
Earl passed away in 1975. 

"Whene\'.er a job needed 
to get done, be it at Valley 
or at home, Ike could be 
counted on to do it," she re
calls fondly. "Anytime an 
emergency or crisis arose, 
he was the one Earl turned 
to. There were times I felt 
he put our family ahead of 
his own, his friendship was 
that sincere," she added. 

Ike and his wife Martha, 
along with a number of 
their five children, still live 
in Bay City, Dottie advised. 
RePlay hopes someone at 
Valley who knows him will 
get a copy of this issue into 
his hands. No doubt, he 'd 
get a big kick looking 
through this section, as will 
Dot's family themselves. 
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Production! Manufacturing and engineering VP Bruce Allen (left) goes 
over plans with Valley president Dick Shelton at Bay City HQ. 

Mill supervisor Joe Beyett in his office just off the production line. Joe's 
been with Valley 39 years, and therefore thru all pool table runs. 

Final assembly super Ron Smith (left) and pool table foreman Don Hearit 
check a table cabinet midway along the line. 

Pool tables begin in the wood mill shop. Here Dave Britton runs his 
Unipoint saw, producing same-size parts every time. 

Engineering director Martin Bohn (left) confers with Curt Cramer, Jeff 
Zalucha and Dennis Steff on a new board design. 

German-born Martin Bohn also 
honchos quality control. 

Curt Cramer at work in his prod
uct model shop. 

Director Jeff Zalucha (seated) with designers Dennis Steff and Nancy 
Anderson. They use computers in their R&D work. 

Bay City production manager Bob 
Gatza's been at Valley 14 years. 

Second shift mill assembly man
ager Bob Genigeski. 
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Congratulations on 

50 Years of 

Wonderful 

Products ... 

from your friends at 

FRANCO DISTRIBUTING 
C01\1PANY, INC. 

P.O. Box 927, Montgomery, AL 36102 

1-800-009-3455 334/834-3455 
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Commitment To Excellence 

Pool & Dart machines, League Machine, 
League and Tournament Promotions and 

Used Pool and Dart machines of all models 

Hanson Distributing Company* Bloomington, Minnesota* 612-884-6604 * 800-572-4263 



Greg Kukla molds pool table top rails on milling machine. Today's cush
ion rails fit Valley tables made 20 years ago. 

Tacking cushion rails from left: Ron Lesniak (27 year vet), George Wason 
(30), Ed Kuch (25) and Harry DeFord (21 years). 

Over at cabinet part lamination (i.e. adding good looks to raw wood}: Paul 
Branshaw, Nancy Wright and Bill Beeman. 

Making sure every pool table slate is flat-flat , Charles Klimaszewski grids 
off any high spots (it's dusty work!). 

Tom Browning (left) bores slate fillers that go into Valley pool tables' top 
rail assemblies as Bob Gatza observes. 

Out by end apron molding (I to r): Brian Layle, Gordon Pulford, Jon 
Turmell , Carrel Harding (28 year vet) and Mike Migut(30). 

Production chief Bob Gatza has a chat with 16 year company vet 
Margaret Zielinski (her husband Rick works in warehouse). 

Wrapping the cloth on that finished slate like artists are Doug Hartz (left) 
and Bob Wise. These guys are "smoothies." 

October 1995 ReP/ay Magazine 



Here's to Ualley Recreation 
~-

lo A lrue C~ampion 
r----.1 

p ducts for setting ... and 

su11assing industry standards! 

SO years of eHcellence! 

Cleueland Coin macMne [Hchan~e 
17lXXJ S. Waterro P-d., CIEWiard, Ohb 44110 

216/692-0960 
FaK: 216-692-0085 

Of l~eGame. 
Congratulations Valley 

On 50 Years 
Of Professional Play 

6JL~!I> <!la!'o/-fM!!!~~ 
~~ 

Congratulations, Valley 
on 50 years 

of excellence in 
the Amusement Industry. 

We wish you continued success. 

SUN PROCESS 
............... ~ A quality printer of overlays, panels, labels and decals. 

505 Bonnie Lane• Elk Grove Village, Illinois 60007 
800/323-0697 • 708/593-0447 in Illinois 



As the partially-completed tables roll down the line, Drew Kochany 
attaches the center ball runway. 

Randy Hubbard uses shaping 
machine to make cleanout doors. 

Brenda Fields with ball separator 
and cue ball return. 

Harold Underwood (right), nearing 25 years with Valley, joins Bill 
Levasseur preparing table shipment boxes. 

Cabinets for Valley's dart games are also built in Bay City. Here Ron 
Mysliwski works up a cabinet top segment. 

Tables near completion as Bill Scott (left) bolts a side cushion to the rail. 

Veteran Rick Beyette grinds 
molding machine knives. 

Tim LaVigne and John Sowinski 
package up a service shipment. 

Pat Freel (left) and teammate carefully hoist a finished Valley pool table 
into a shipping carton. 

At the final point in dart cabinet construction, Bob Willey cleans and 
inspects the top portion before it's shipped. 
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Wholesalers: Lumber & Lumber Products 

4646 S. Fraser Rd ., Bay City, 48706 

WE'RE PROUD TO 
BE PART OF THE 

VALLEY 
QUALITY TEAM OF 

SUPPLIERS 

Fabricating Bright Futures 
Through Teamwork! 

1700 E. Packard Hwy. • Charlotte, Ml 48813 

Phone: (517) 543-1820 
Fax: 517-543-3520 

Denni-. GUS and au at 

1st CHOICE COIN 
are mighty pleased 

to join his salute 

50 years in business? 
Seen it! Done it! 
And loved it! 

BIRD DISTRIBUTORS, INC. 
Manhattan & Lenexa, Kansas 
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Dick Reinhardt (left) trucks materials between the various Bay City build
ings. Chuck Schweinsberg's on the fork lift. 

Maintenance Director Ron Wagner 
keeps Bay City facilities humming. 

Jackie Karamol's been keeping 
Bay City plants clean for 36 years. 

~RIVIE. 
says 

WAY 
TD 
CD! 

Jerry Gordon, Joel Friedman 
and all your friends from 
this even older company! 

To play pool, you need cue sticks. Here's Tom Shelton, plant manager at 
the Shakopee facility with his cue line. 

Shakopee's John Waters shows how raw pool cues enter the production 
line at Valley's Specialty Wood Products division. 

Shakopee plant manager Tom Shelton looks on as Lori Lee runs machine 
used in producing their two-piece cues. 

Janet Carlson (foreground) and Lisa Roe run a quality control step toward 
the end of Valley's cue stick production process. 
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~~~~~~~~~ 
ELECTRONIC DARTS -
A BIG VALLEY BUSINESS 

In 1986, Valley saw an 
opportunity in electronic 
darts, and set out to develop 
a high-quality family of 
games that could be added to 
its existing line of pool ta
bles and cues. The opportu
nity proved to be real. Today, 
Valley is a major supplier of 
electronic dart machines in 
the United States and says it 
is the leading supplier on a 
global basis. Their Cougar 
SM electronic dart machine 
is private-labeled and enjoys 
a leadership position in the 
European markets. 

The early dart machines 
were crude when compared 
to today's standards. The tar
gets had large plastic rib
bings between the segments 
that caused darts to bounce 
from the targets. Electronics 
were simple, and scoring not 
always accurate. But these 
early machines proved that 
patrons in taverns and re
staurants enjoyed playing 
soft tipped darts. 

els have thin ribbed target 
"webs" offering 30% more 
target and 60% less web. 
Electronics have become 
highly sensitive to register 
dart throws quickly and 
accurately. And the machines 
have all the most popular 
games and options to satisfy 
even the most ardent dart 
player. 

Valley's complete line of 
dart machines are designed 
and built to the same type of 
exacting standards for which 
Valley has been recognized 
throughout its history. Tour 

In 1986, Valley began manufacturing their electronic dart games at this 
Sycamore, IL facility. The plant is also headquarters for Valley's pool and 
darts service center. 

the Sycamore factory where 
the machines are built and 
you'll see production and 
quality standards matching 

those of highly-technical 
manufacturing environments. 

The Cougar !Q, the lat
est in Valley's line of elec
tronic darts, is their most 
versati le and advanced dart 
game yet available. It has an 
interactive, 14" VGA color 
monitor and a simple-to-use, 
3-button menu selection sys
tem. All of the most popular 
games and options are avail
able right on the screen, just 
by scrolling through the 
color-coded menus. 

Since the 1986 acquisi
tion, Valley engineers went 
to work to perfect the dart 
machines. The current mod-

Sycamore's director of manufacturing Susan Symmonds shows off some 
of the original dart machines that preceded their Cougar line. 

In addition, league play
ers and teams become part 
of the machine's "memory" 
so it's easy to call up teams 
and league players right 
from the dart machine. And 

Part of Sycamore's quality control process includes a three-day "burn in" 
of each dart machine before it's shipped. During this period, games are 
checked to assure proper performance. 

The TOM team from left: engineering director Ed Miguel, production man
ager Tim Rademacher, Susan Symmonds and quality assurance manag
er Mark Oueisi. .. four who make Cougar darts work so well. 
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Out at Bay City where the cabinets are built are (from left) Jay Kipfmiller, 
Larry Campau, Bob Willey, Tom Strauss and Dave Schwab. These folks 
also built NSM juke cabinets for a while. 

it's equally easy to make 
changes, such as player sub
stitutions. All ohhis happens 
by using special bar coded 
and magnetic strip cards 
which are given to each 
league player when a dart 
league forms. These cards 
are then used to activate 
league play throughout the 
season. The smart communi
cations options on the 
Cougar IQ all comply with 
National Amusement Net
work, Inc. (NANI) standards. 

Of further advantage to 
operators, the Cougar IQ 
and Valley's League Ma
chine Automated Scoring 
System give the operator an 
integrated system of league 
management and electronic 

scoring. This approach elimi
nates the time consuming 
collection and tabulation of 
paper scoresheets altogether 

Again at Sycamore, we find (from left) Justine Bleifield, Mike Pierson, Jan 
Clausen, Gerry Green and Steve Vitkus All are quality assurance techni
cians on the dart game line. 

if the operator chooses. 
Scores can be automatically 
transferred to the operator's 
office computer, or they can 
be read with a hand-held 
Personal Data Assistant 
(PDA) and loaded electroni
cally into the operator's 
league scoring and statistics 
system. With all of these 
"smart" features, it's easy to 
see why Valley named its 
new machine the Cougar IQ. 

Since the Cougar IQ is 
presently in the product in
troduction phase, Valley's 
sales and promotions person
nel have assisted operators 
with a number of special 
promotions to draw attention 
to the Cougar IQ and to en
courage play. Custom print
ed, bar coded debit cards are 

being utilized to attract new 
patrons and return "regulars" 
more often. 

While there are special 
promotions aimed at ac
quainting operators and play
ers to the Cougar IQ, Valley 
also offers operators a fea
ture-rich program of promo
tions to start new electronic 
dart leagues and to strength
en existing ones. Kits to 
organize leagues, complete 
with the necessary tools, 
forms and guidelines are 
available through Valley dis
tributors and representatives. 
There are also kits for opera
tors who want to organize 
and promote electronic dart 
tournaments. 

Operator-run dart leagues 
are the key driver fueling 
market growth for dart ma
chines. Over 100 operators 
run leagues on Valley dart 
machines. After they 
launched the Valley National 
Eight Ball Association 
(VNEA), sales and use of 
pool tables steadily increased 
as the VNEA grew. The 
same thing is happening 
with dart machines as a re
sult of a growing network of 
operator-sponsored leagues, 
local dart tournaments and 
the "Valley Gold" dart tour
naments. 

Valley Gold tournaments, 
introduced in 1986, continue 

Back at Bay City, we see Joel Templin (an eight year company veteran) 
running a panel saw in the process of turning out pedestal bottoms for 
the dart cabinets. 
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Congratulations 
to 

Valley Recreation 
Products 

on 

50 years of providing 
quality products 

to the Coin-Op Industry! 
Our sincere wishes for your 

continued success! 

from your friends at 

1850 Howard Street 
Elk Grove Village, IL 60007-2450 

Tel: (708) 228-1810 
Fax: 708-228-1833 

MOSS SALUTES 
GREAT PEOPLE MAKING 

TOP COIN-OP PRODUCT 

Commitment To Excellence 

FROM TERRY AND THE TROOPS 

MOSS 
DISTRIBUTING 

1801 GUTHRIE AVE . 

DES MOINES, IA 50316 

51 5/266-6422 
FAX 51 5-265-8881 

11111 our Wlsl• to celebrate b 
centennial toaetherl 

16040 MONLEONE DI CICAGNA (GENOVA - ITALY) - VIA PIANMERCATO 5/A 
STABILIMENTO E UFFICI: 16040 ORERO PIAN DEi RATTI (GE) - VIA STATALE 
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to grow each year. The tiered 
tournaments begin at the 
local level, advance to the 
national level and lead to 
world competition. Valley 
Gold qualifier tournaments 
are held by local operators of 
Valley dart machines and 
award regional champions 
free trips to compete in the 
Valley Gold North American 
Championship Tournaments, 
held annually in Las Vegas. 

Winners from this tourna
ment are appointed to 
TEAM U.S.A. and go on to 
compete in the Valley Gold 
World Cup, the international 
electronic dart competitions 
held in Europe. The fami ly 
of Valley Gold tournaments 
grows each year as the sport 
of electronic darts gains in 
popularity. All of the tourna
ments that make up the 
"Valley Gold" program are 
important parts in develop-

As with pool, Valley's big on dart promoting. Here at the March 1988 
Valley World Dart Championships we see company chief Chuck Milhem 
with the winning American team. 

ing a player base and in 
making Valley dart machines 
consistently strong revenue 
generators. 

Valley also lends its lead
ership and organizational tal-

ents to the industry-wide 
organizations that cultivate 
the sport of electronic darts. 
Valley is represented on the 
governing boards of the 
AMOA's National Dart 

Association (N.D.A.) 
With three Valley dart 

machine models available in 
the United States, operators 
have the chance to select the 
dart machine most suitable 
to the location 's special 
requirements. In addition to 
the Cougar IQ that is espe
cially well suited for league
running operators, there are 
the Cougar HB and the 
Cougar Wall Mount units. 
All have the popular 'O 1 and 
Cricket games that will 
please almost any dart player 
- novice or enthusiast. 
Further, the Cougar family 
of dart machines have been 
built with many interchange
able parts so they can be ser
viced easily and upgraded as 
operators require. These fea
tures extend the life of a 
Valley dart machine and 
increase the operator's R.0.1. 
on the machine. 

Certificate of Achievement 
for 

VALLEY 
SOth ANNIVERSARY 

CONGRATULATIONS TO CHUCK MILHEM & 
DICK SHELTON AND ALL OF OUR FRIENDS AT VALLEY 

Bonnie Fena 
and THE HIBBING TEAM 

& 

Jim Roberts, John Blouin, Bob Smith 
JAMES INDUSTRIES, INC. 

October 1995 
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Jim White Lum er Sales 
and 

The Boys & Girls Clqjt 
of Bay County 

CONGRATULATIONS 
TO 

VALLEY ON YOUR 
60ik 

ANNIVERSARY! 

from your friends at 



SALES AND 
MARKETING 

The Valley approach to 
product selling is (as John 
Bilotta used to say) "putting 
the sizzle on the steak". 
While the "steak" is the ma
chine, the "sizzle" is the lo
cation league promotion of
fered to pool and dart op
erators . .. the plus-factor that 
shows up in the cash box 
and in the look of gratitude 
on the location owner's face. 

Heading up Valley's sales 
and marketing department is 
VP Doug Blair. During ele
ven previous years at Wico, 
he got to know Valley peo
ple, and product quality, as 
well as Valley's distributors 
who also bought spares from 
him. 

Doug took the post in 
Jan. 1994 when Al Schafer 
"exited". The transfer of 
command was smooth, since 
he'd already known many of 
Valley's key employees (like 

Melody Sutkowi, who now 
reports to him as customer 
service manager). Another 
veteran, Reni Campbell, 
handles the shipping of all 
pool table orders ... the key 
climax to the whole sales 
drive. 

Doug's division is respon
sible for all pool table and 
electronic dart game sales. 
When he came aboard, he 
was right pleased to have the 
talents of marketing director 
Scott Schroeder working to 
get the product and promo
tion message out to the 
industry. 

Add in the specialized 
talents of promotion manag
er Dave Kristal, midwest 
sales rep Jim Hall, western 
rep Jim Roe (who works out 
of Denver) and Melody's 
teamsters Cathy DeShano, 
Kim Theaker and Carol 
Duncan (who all "hit the 
phones") and you've got cus
tomer coverage. 

Those customers are dis
tributors, but a lot of market
ing is aimed at the operator 

SCOTT SCHROEDER, today's director of marketing, joined 
Valley in February of 1991 in sales. He rose to become product 
manager in due course (giving engineers direction on design), 
understudied international sales chief James Griffiths for a 
while and was promoted to his present post in the spring of 
1993. Responsible for all sales support materials, trade show 
displays, advertising (he works with Harmon & Associates) 
and so much more, this Bay City native is a marketing and 
communications graduate of the University of Michigan. He 
can talk in depth, and with passion, on any Valley product or 
promotion. Still in his late twenties, Scott is one of the compa
ny's most valued personnel. 

Valley sales chief Doug Blair deliv
ers sales awards personally to win
ning dealers like Atlas and Brady. 

via trade shows, advertising 
and those hugely-important 
pool and dart leagues. "Val
ley has a lot of respect for 
operators and what they need 
in terms of product appear
ance, durability and earnings 
longevity," Doug says. "Our 

distributors are loyal and al
so respected by us. That's 
why we honor the best each 
year," he added. (Plaque 
winners in 1994 were Atlas, 
Brady, Moss, Lanie! and 
Franz). 

Sales are good these days 
and have been through the 
recent industry slide. "The 
reasons are that we produce 
top quality 'staple' machines 
as well as forward-thinking 
product like the Image pool 
series and the IQ darts. And 
we back all of it up with the 
player promotions," Doug 
stated. "The sales support 
that comes through the Val
ley Gold darts program and 
the VNEA pool promotion is 
phenomenal," he revealed. 

"Let me put it to you this 
way. Not only do operators 
have a high regard for Valley 
products and the Valley 
name itself, but when I talk 
with strong league operators, 
rarely do I hear them say 
'business is bad'. Like Val
ley itself, those are the com
panies that are here to stay." 

MELODY SUTKOWI, born and raised in Michigan and 
known by each and every Valley distributor (many operators 
too), is presently their customer service manager. Involved in 
accounts receivable for the most part, this 15 year company vet 
still takes an order or two, though she has a team to follow that 
through. Melody is often the lady to which Valley dealers bring 
their "wish lists" . . . whether that's a big shipment that means big 
dollars or a missing leg in a table carton. "Sometimes they're 
in a big hurry so they'll lean on me or Reni," she smiles. "It 
can get stress-producing here, but it's in my blood." In the 
photo, Melody shows the cameraman where new sales offices 
were being added. "We're always growing," she declares. 
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lUe at C.A.G.S. are 
pleased and proud to 
be a part of the Ualley 

"lUinning T earn!" 
Congratulations to 

Ualley on SO years of 
PURE SUCCESS!! 

cnnnmnn AffiUSEffiEnT GAmE SUPPLIES. LTD. 
3117 Thunderbird Crescent. Burnaby. B.C. USA 361 

Ph. 604/421-7042 Fax. 604-421-S078 
Toll Free: 1-800-960-7878 

Congratulations 

VALLEY 
the manufacturer of our 650 moneymaking 

pooltables! 
from all your friends at 
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Finland 
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EXCLUSIVE DISTRIBUTOR 
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DAVE KRISTAL, Valley's 
national promotion manager, 
came to the company from 
Dow Chemical. "When I 
first heard they were getting 
into darts, I chased the job," 
says this 8-year vet. Dave 
started out in product sales 
working for Emil Marcet. "I 
put in a lot of work pushing 

RENI CAMPBELL is one 
of the sales department's au
thentic veterans, going back 
25 years to the time John 
Ryan ran that ship for Earl 
Feddick. Reni, who still 
sports a German accent (she 
was born near Stuttgart), 
says Ryan was reluctant to 
let her answer the sales 

JIM HALL, the company's 
rnidwest sales rep, is com
pleting his first year at Val
ley. He got the job answering 
a blind newspaper ad. "I did
n't know exactly what they 
did, but I had played on Val
ley tables back at Central 
Mi~higan (college) and my 

Valley Special 

Valley's darts back then, met 
a lot of fine operators and 
logged a load of frequent 
flier miles," he laughs. 

His job is to coordinate 
both local and state dart and 
pool events. He helps the 
operators put on around 30 a 
year, goes to some himself 
and makes sure Valley prod
ucts are there. He's been 
chairman of the Valley Gold 
(which held its big event in 
las Vegas this past July) and 
has also been on the board 
of the VNEA pool league. 
"Promotion means selling to 
me and we do it right," he 
declares. 

phones at first, but the dis
tributors quickly learned 
they were dealing with an 
efficient pro. 

Some of the distributors, 
like Jerry Johnson, Lou 
Singer and Fred Skor, are 
her friends. "I loved going to 
the San Antonio show last 
year and meeting some of 
them for the first time, and 
getting all those hugs," she 
says. Besides phone sales, 
Reni is responsible for all 
pool table and some dart 
shipments, so maybe she 
gets some hugs from the 
truck drivers as well? 

parents even had one in the 
basement. So, I wasn't 
exactly green," he smiles. 

Jim does a good job for 
Valley, covering dealers in 
14 states and often meeting 
with them and their opera
tors at the same time. He al
so puts on league seminars. 
And he flowers when it 
comes to product knowledge 
on their tables and dart 
boards. "I can shoot pool, 
but I'm only learning how to 
play darts," he offers (though 
he sure knows how that 
Cougar IQ works, and that's 
what counts). 

RALPH SITTER has been 
either creating or booking 
Valley's promotional 
brochw-es and advertising 
since 1969 when he was 
asked to do some product lit
erature by John Ryan. In the 
ad agency business 50 years, 
his prime company became 
AMPM which he formed 
with four partners back in 
1962. ln 1989, he semi
retired at AMPM, devoting 

EMIL MARCET, shown 
when he retired form his 
sales manager's desk back in 
March of 1991, hardly sur
prises distributors, operators 
or players when he turns out 
for a Valley function these 
days. After the pace he set 
when he worked there, it's 
hard to stop completely. 

Emil came to Valley in 

KATHY DESHANO came 
to Valley's sales department 
eight years ago from First of 
America Bank. Working 
with Doug, Melody and her 
teammates, Kathy handles 
phone sales on both products 
and parts (she's in charge of 

October 1995 

himself exclusively to Valley. 
He's still on AMPM 's board, 
but works as an individual 
from his home in Midland, 
nearby Bay City. 

Harmon & Associates has 
been creating Valley's adver
tising since the beginning of 
the decade, though Ralph 
still books "space" in jour
nals and also handles reprint 
materials. "I've had a lot of 
clients over the years, but 
none like Valley," he says. 
"They just ooze integrity, 
and its ' always been a plea
sure to work for them. Do 
you know that throughout all 
those years, I've never need
ed a purchase order from 
them?" states the veteran ad 
man. 

1968 as John Ryan's assis
tant at a time when Valley 
started concentrating on dis
tributors rather than direct
to-operator sales (as had 
often been the case in earlier 
times). During his tenure, 
Emil not only succeeded 
Ryan as sales top, but was 
also traffic manager, ad 
manager and put in eight 
years with the VNEA 
league, very often working 
weekends. He covered nu
merous state and national 
trade shows and made a lot 
of friends along the way. He 
may not work there any 
longer, but he's still got Val
ley in the blood. 

parts inventory control) and 
also develops their parts cat
alog. 

She's got an operator list 
covering both the States and 
Canada used for promotional 
mailings, announcing new 
products and product 
changes. The Michigan na
tive clearly needs that com
puter at her desk, and the 
phone itself is busy as well. 
"I like customer contact, as 
we! I as the pace around 
here," she says. "Two days 
are never the same." 
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KJM THEAKER has been 
running her sales desk three 
years now. Like Kathy, she 
previously worked at a bank 
(Mutual Savings). At Valley, 
she fields parts and equip
ment orders, compiles sales 
reports for Doug Blair, gets 
into filing, card sorting and 
is even learning the skills of 
machine shipping from Reni 
Campbell. 

CAROL DUNCAN, one 
year at Valley, also handles 
equipment and parts orders. 
On top, she coordinates with 
regional salesmen Jim Hall 
and Jim Roe and on occa
sion, serves as their "secre
tary" as well. In addition, 
Carol keeps track of the seri
al numbers on the tables to 
keep a handle on where they 
go. 

Married to Mark Duncan 
just this past May, Carol 
finds Valley to be "an old 
fashioned company with 
great morals ... sort of like a 
big family. I don 't think 
you'll find too many compa
nies out there like that today, 
I'm afraid, though I'm glad I 
found this one," she states. 

ReP/ay Magazine 

GRIFFITHS' INTERNATIONAL DIVISION 
WINS MARKETS &AWARDS FOR VALLEY 

A hefty percentage of 
Valley Recreation 's bottom 
line these days comes from 
sales to foreign coin-op mar
kets that run from Canada to 
Moscow. Valley's export bus
iness has grown so impres
sively that in 1990, the U.S. 
Dept. of Commerce awarded 
the firm the prestigious Pres
ident 's " E" award (that flag 
flies proudly out front of Bay 
City headquarters). Then on 
Sept. 8, 1995, Valley rose 
even higher, achieving the 
"E*" award for sustained 
growth (the highest honor 
any American exporter can 
earn). 

There's no question that 
the company's international 
sales director James Griffiths 
can take personal pride in 
both "E" awards. This much
traveled gent set up many of 
their offshore distributors 
and quite aggressively fo l
lows through with his friend
ly but persuasive sales push. 

Griffiths joined Valley 
back in 1986 as they were 
getting into electronic darts. 
The Welsh-born globetrotter 
had previously put in 23 
years with Brunswick's inter
national division and knew 
Chuck Milhem when he 
worked at the firm in Chica
go. 

Griffiths says he's visited 
the majority of the countries 
on the earth, and actually 
lived at various times in 15 
of them (including Hong 
Kong and Singapore). He 
married his wife Barbara in 
Australia. The numerous 
contacts he'd made prior to 
joining Valley served as a 
base for additional distribu
tors (he even has a dealer in 
Russia who's gotten a num
ber of pool tables out onto 
their more upscale places). 

Today, Valley sells into 
some 56 foreign nations, 
though some dealers just 
handle their pool tables or 

James Griffiths, Valley's international sales top, seen at his Bay City desk 
showing off award to be presented to Montreal's Laniel Automatic for su
perb pool table sales. In 1994, Laniel sold more tables than any other 
North American distributor. 

just their darts. And while 
it's no easy trick to sell "Am
erican pool" or electronic 
darts into such countries as 
England (which likes snook
er and steel tip darts respec
tively), inroads have been 
made. 

On the other hand, some 
markets are nothing short of 
excellent (Canada, for exam
ple). Then there's Germany 
where their NSM distributor 
marked the sale of the 
70,000th Valley dart game 
into Europe last May 31st. 
Still, other markets can be 
downright fickly. Japan had 

::· ·; .. •.-: .-. .. : ,, 

Griffiths keeps a map of Moscow 
on his office wall sporting pins 
where Valley tables are in opera
tion (something like 18 when this 
photo was snapped}. They have a 
dealer there who seems to be 
working out. 

Way back in November 1988 when Valley was only into darts two years, 
their huge European distributor NSM held a combined darts/soccer table 
tourney in their home city of Bingen for over 1,000 players. Valley's Chuck 
Milhem and NSM supremo Uli Schulze are seen above with some of the 
trophies. 
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an I I-month spike in Ameri
can pool table sales that just 
stopped (though Griffiths 
sees a future market there 
anyway). 

Budding markets also in
clude a number of South 
American nations, and, of all 
places, his native United 
Kingdom where he says 
"American pool will be big
ger than their pool one day ... 
it's beginning to gather 

steam." And while there's the 
thorny issue of foreign im
port tariffs that add to the 
cost of an American-made 
machine to deal with, "Val
ley has a tremendous good 
name overseas, so we com
pete nicely with many local
ly-made products," he advis
es. 

Like Hank Snow, James 
Griffiths has been "every
where, man," but now he 

Covering "all bases," Valley took a display booth at a March 1994 Shang
hai show where many mainland Chinese folks got their first look at elec
tronic darts. Even some soldiers stopped by to check it out. Other man
ufacturers besides Valley have taken steps to acquaint the Chinese with 
modern coin-op equipment, with eyes on the enormous potential of that 
market if it ever "opens wide." 

Congratulations 
from your newest 

International Distributor 

VAIJ.EY POOL NZ LID. 
P 0. Box 17 093, Greenlane • Auckland, New Zealand 

ph. 64-9-5357225 fax. 64-9-5357822 

likes living in Michigan. "I 
also like the friendships I've 
made at Valley, the support I 
get from their accounting 
people and from Mark and 

MARK BOEHMAN, Val
ley's international sales man
ager, has provided valuable 
support to James Griffiths' 
drive to increase sales and 
open new markets around 
the world. Mark came to 
Valley from Cellular One 
(car phones) two and a half 
years ago. He studied tele
communications at Michigan 
State and uses a language 
computer in his dealings 
with some offshore cus
tomers. 

Mark enjoys his job be
cause, in his words: "Valley 
makes quality products that 
earn my customers and their 
customers money." At this 
time, one of the regions he 

CONNIE KRAUSE sup
ports Valley's export drive by 
scheduling shipments, pro
cessing letters of credit and 
wire transfers, quoting prices 
to offshore dealers and refer
ring foreign operators to 
their nearest Valley represen
tative when applicable. 

When we chatted with 
Connie, she said her most 
recent pool table shipments 
went out to Cyprus, Singa
pore, Malaysia, Norway, Le
banon, Finland, Jamaica, 
Uruguay and that fascinating 
market known as Russia. 
She's been assisting Griffiths 

Connie. And I love selling 
their products ... the Merce
des-Benzes of coin ma
chines," he smiles. 

hopes to see more growth 
for Valley tables is South 
America, especially in Uru
guay and Argentina. Muy 
bueno. 

and Boehman the last two 
years after studying business 
administration at Ferris State 
University. 

Oo1e9rati.8atio1es 
OH yoi.r 60tA a1t1til'orsary I 

m 
Ralph's Automatic Coin Machine Service Ltd. 

7666 Kingsway, Burnaby, B.C. V3N 3C6 
(604) 525-5656 Fax: 604-525-0061 
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BELA~ 
CELEBRATING ITS 50th YEAR IN 

BUSINESS OFFERS SINCERE 
CONGRATULATIONS TO 

Commitment To Excellence 

FORALSO REACHINGTHIS 
LANDMARK GOLDEN 

ANNIVERSARY ... 50 YEARS. 
IT IS A WONDERFUL ACHIEVEMENT 

AND THE ENTIRE INDUSTRY 
IS PROUD OFYOU. 

KEEP IT UP!!! 

UONGBATULATIONStoVALLEY 
for their rll'8t fifty years! 

We are proud to hawe been 
associated with the leader of the 
amusement machine industry. 

May we crow to;-ether for 
the next 50 years! 

PAOLO ARATA & U. SPA 
Via lsolona 16040 Orero (Genoa) lta~ 

Phone 011·39· 185·334295 
Fax 011·39· 185·334298 

SLATE SUPPLIERS TO THE BILLI RD INDUSTRY FOR OVER 60 YEARS. 

Jae van Ham Nederland B.V. 

~ 
Valley Recreation Products, Inc. 
Jae van Ham Nederland B. V is part of the Valley success as the distributor 

for Holland, Belgium and Luxemborg since 1991. 
Top quality products supported with superb league play programs continue to 

increase the strong position of the Valley brand and it's distributor in these European 
countries. We thank Valley for the profitable partnership in the past years 

and wish them much more excellent business to come! 

oacvanHam 
Jae van Ham Nederland B. V Kraaivenstraat 13 5048 AB TILBURG The Netherlands 

tel. +31 13 638585 fax. +31 13 638435 



Thanks, Valley! 
You're nwnber one in 

eweryway! 

Our best wishes on your 
50tb Annhiersary! 

C-JET (EDMONTON) INC. 
(403) 451-4385 FAX: 403-451-4412 

from your friends at ... 

VALLEY 
RECREATION 

PRODUCTS 

#3605 - 32nd Street N.E., Calgary, Alberta, Canada Tl Y 5Y9 

403/291-1666 



* * * \NELCOME* * * 
VNEA PLAYERS 

VALLEY 
RECREATioN 
PROOUcrs 
INC. 

B eing "behind the 8-ball" isn't always bad. Most coin ma
chine people who've been behind the Valley National 8-
Ball League Assn. (VNEA) have found it's a pretty nice 

place to be. It's also a profitable place for both operators and 
their location owners. 

VNEA has given route operators an effective tool to keep 
that once-slippery coin table from direct tavern ownership. 
League participation also improves collections, generates extra 
business for bar accounts in food and drink sales on normally 
quiet nights and does something else that's rather unique: it 
puts vendors in face-to-face touch with their ultimate cus
tomers . .. the players themselves. 

VNEA has "sanctioned" nearly 70,000 pool shooters here 
and abroad today. It has brought an exciting new venue of 
competition to male and female pool shooters, young and old. 
It's given the small town American mill worker a chance to 
win some self esteem, nights out and away from the kitchen 
sink to the missus and, as it turns out, another reason to go into 
a bar than simply to get a drink. 

VNEA brings 'em in on league nights, changing Joe's bar 
into a little stadium where the pool table is "center court". 
Serious players come with their own sticks, inter-bar rivalry 
crops up and cash prizes and trophies are taken home for the 

mantle. It's the game of 8-ball at its finest, although the 9-ball 
(time pool) version is coming up. 

Over 50 million games of pool have been played in VNEA 
league competition, and that rises higher on a daily basis as 
sanctioned players attempt their climb into state, regional and 
even international playoff tournaments where the stakes (and 
the entry fees) are higher and the competition keener. 

But whether these tournament playoffs are held at the coun
ty seat, the state capital, at VNEA's enormous International in 
Las Vegas or even in Europe for a few lucky ones, these out
of-town contests put spice into the lives of the job and the 
home-bound. They have VNEA to thank for it, and thank them 
they do. 

Valley ... the pool table maker whose name stands for the 
"V" in VNEA (and will in perpetuity) ... doesn't own the 
league. In fact, operators don 't actually have to own Valley 
brand tables to join the organization. VNEA is a non-profit 
association of"charter operators" and sanctioned pool players, 
administered by a full-time team under executive director 
Gregg Elliott and governed by a board of directors which gives 
a Valley rep one seat. 

That seat has been occupied by Valley's chairman Chuck 
Milhem. As a founding father and the "paterfamilias" of the 
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league, Milhem would be "chief of state" if the VNEA was a 
government. And if it were, it's "prime minister" would be 
Elliott and its "speaker of the house" Gary Benson ... that voice 
on the microphone who runs every one of their major tourna
ments. 

VNEA has about 325 charter operators on its roles, and it's 
still climbing. While ten foreign countries have operators par
ticipating, the overwhelming majority are route owners either 
in the U.S.A. or in Canada. In fact, VNEA's bi-national fellow
ship between operators in the states and the provinces stands as 
one of the business world's most shining examples ofborder
erasing brotherhood. 

By now, the VNEA has grown to be so popular among op
erators and players, it's actually self-promoting. Its "snowball" 
has been rolling pretty much on its own and it 's getting bigger 
as it goes. While a few operators have dropped out of the char
ter group over the years, there are always more signing up, 
both here and abroad . 

IT'S HAPPENING! 
Casual pool shooters come into these operators' taverns 

during league nights, wondering "what's up?" Active players 
tell their buddies down at work. Wives and sweethearts who 
once grudgingly joined their men at the table in an "if you 
can 't lick them, join them" attitude, gradually find they can 
wield a pretty mean stick themselves. 

Today, there are actual heroines in the VNEA, ljke Gari Jo 
Bloomberg from South Dakota who gets looks of respect from 
other female players at tournaments and who could destroy the 
esteem of many male players naive enough to challenge her. 
Gari Jo, who plays for Rushmore Amusement out of Rapid 
City, has been know to "run a ten" (dumping all seven object 
balls for 7 points and the 8-ball for 3, all in one turn "at bat"). 

There are male heroes, of course, like Dick Spitzer (now a 

route operator in Rapid City himself) and Gary Speath from 
Ohio (whose intensity when he shoots can intimidate the spec
tator). Some of the best achieve "All Star" status, one more 
"trophy" in the climb to VNEA fame. 

But, in the coin machine industry, there are some other he
roes who normally don't shoot pool whom we will speak of 
here . .. the pioneers who hatched the idea for an operator-ori
ented pool league, wrote its "constitution" and today, like Mi
crosoft's Bill Gates, must look at what their idea wrought and 
ask, "can you believe this?" 

ANNIVERSARIES 
There are several mini-anniversaries under Valley's 50th 

"golden dome". 1995 marked the 40th anniversary of the very 
first widely-used coin-operated "pool game", Valley's fabled 
Bumper Pool, which made its first appearance at taverns back 
in 1955. A Fischer target game called Cue Ette, using a ball 
and stick from one end only, came out back in 1949 coin-oper

ated, but was not widely dis
tributed. 

This year is also the 20th 
anniversary of the death of 
Valley's founder Earl Fed
dick who died in an automo
bile accident on Oct. 6, 
1975. After Bumper Pool, 
Feddick would bring his 
company into 6-pocket pool 
table manufacture within two 
years. 

VNEA international playoff action at the Las Vegas Riviera, scene of many "Valley League" finals in recent years. 

The VNEA itself cele
brated its own 15th anniver
sary at the Las Vegas Riviera 
Hotel late May/early June, 
although the association 
traces its actual origins to 
some brainstorm conversa
tions that took place as far 
back as 1979 . . . a time when 
the "new" video game was 
starting to redefine the coin 
machine industry. 
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For years, the 6-pocket pool table had been "king" on the 
collection ladder, consistently beating out jukeboxes, pinballs 
and shuffle alleys in the cash box. Taito 's Space Invaders and 
some other video games to follow would push that "king pool" 
(as RePlay then called it) off the hill. 

People were still playing pool, mind you, because the game 
of 8-ball, like the game of chess, is evergreen. For Valley and 
their competitive manufacturers, however, the looming prob
lem was that the coin operator's buying dollar began heading 
toward the video game "goldmine" and away from new table 
buying. 

A second, and far thornier problem for operators, was the 
desire of many bar owners to buy their own coin-op pool 
tables. After all , it was the easiest of all machines to operate, 
and there was always some company around that would sell 
them one, however they came to get them, Valley tables includ
ed. Some pool tables were sold to locations by the operators 
themselves, under the bar owner's threat ofthrowing all his 
other equipment out and getting a new vendor who would sell 
them a table. 

Put those conditions together and there was a different kind 
of "trouble in River City". Among those who came forward 
with answers was a Minnesota operator named Dick Hawkins 
(whose D&R Star route had been steadily building 8-ball 
leagues and tournaments) and a VP from Brunswick named 
Milhem who came to Valley as its president in January of 1979 
with an intimate knowledge of bowling leagues (which had 
practically saved that wilting business). 

They met in Hawkins' home town of Rochester, Minn. in 
early June at the 1st All-American 8-Ball League Champion
ship. Held at the Mayo Civic Center, the event was sanctioned 
by the Billiard Congress of America (BCA) with Valley itself 
contributing $5,000 toward this 40-team playoff. 

Milhem, along with Hawkins and his D&R Star league co
ordinator Bill Nemgar, weren't keen on the fact that the BCA 
opened the tournament to players who didn't hale from opera
tor-table locations. A year later, the coin people met up at the 
second All-American in Colorado Springs where once again, 
Valley had antied up $5,000 and supplied all the coin-op tables 
for the playoff. 

Despite their efforts, Milhem said there was no mention of 
BCA or "Valley" on any of the tournament's signage. Further
more, he and the operators who participated, were rankled that 
the player association actually running the tournament refused 
to bar any player who had not been "sanctioned" by an operat
ing company. Said Milhem, reflecting back on that time: 

THANKS FOR UNDERSTANDING THE 

NEEDS OF THE STREET OPERATOR AND 

GIVING THEM PRODUCTS THAT JUST 

MAKE US MONEY WITH LITTLE UPKEEP . 

• 
GENE URSO, PRESIDENT 

MADISON COIN MACHINE 
MONONA, WI 

Chuck Milhem was not only a VNEA founder but remains an active direc
tor of the league today and is often visible to players from the tourney 
director's "platform." 

"I got together with Bill Nemgar, Gary Benson, Emil Mar
cet, Paul Huebler, Roger Rasmussen and some others and we 
confronted the BCA people. But, BCA took a passive position. 
They didn 't care if the players came through our industry or 
not. We wanted it restricted to players sent by our operators, 
but the BCA said, no, the tournament would be open to all 
comers." 

Thus began a no-nonsense discussion of a new nationwide 
"player league" where entry could only come through a vend
ing company (eventually to be described as "charter operator"). 
Hawkins said he'd back it 100%. Milhem turned to billiard leg
end Warren Kelley, and got him out of retirement to write the 
organizational policies, procedures and regulations ... the new 
league's "constitution" ... which he did with a lot of help from 
the experienced Bill Nemgar. 

They also reached out for the help of billiard legend Red 
Jones. He would not only become their first head referee but 
bring a sense of historical continuity to this brand new pool 
league. As a man who'd competed against the likes of Willy 
Mosconi and Willy Hoppe, Jones was one of the sport 's icons. 

Milhem went to the Budweiser people for backing, but they 

~ V~ {fJJefi,1; Wishe& 
OFI/~ 60tk~~I 

INTER-PROVINCIAL AMUSEMENTS 
7666 Kingsway, Burnaby B.C. V3N 3C6 

800/663-6202 (604) 525-5656 Fax: 604-525-
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claimed they couldn't discriminate against bars that owned 
their own tables. The Valley chief also approached coin ma
chine distributors to see if they wanted to get directly involved, 
but learned most of these companies were product, rather than 
league-oriented. 

So, they ultimately decided to set up what is now the 
VNEA, and after 15 years, the operator-player formula appears 
to work rather well. 

ROLLOUT! 
Hawkins' D&R Star and nine other routes started the balls 

rolling on the first VNEA league in the fall of I 980. Around 
425 5-player teams competed in 2 1-week bouts at locations in 
eight states, each team representing a specific tavern. 

VNEA's unique rules included a handicap point scoring sys
tem, like in bowling, where it was possible for a team to win 
more games but lose the whole 15 game match to opponents 
who'd actually scored more ball dumps. 

Of those teams, 80 of the best showed up at the very first 
"Valley League Championships" (May 28-3 1, 198 1) in Haw
kins' home city of Rochester. The action took place at the old 
Kahler Hotel. Valley backed it with the first "suds & chips" 
mixer, door prizes and collateral tournament materials worked 
up by Warren Kelley. The total ptize purse, based mostly on 
player entry fees, came to around $ I 8,000. 

LL LEAGU 

Pioneers at the very first Valley International at the Kahler Hotel in 
Rochester, Minn. gather beneath a rather no-nonsense banner. From left; 
Valley chief Chuck Milhem, his graphics man Ralph Sitter, D&R Star's Dick 
Hawkins & Gary Benson, Red (Mr. Pool) Jones, Emil Marcet, Bill Nemgar. 

73onfjtatulations on you?.: 'Oirst 50 yeaz:s. 

Cfi;l11:mks var pwvi[).infj the in[).u,stz:y ruitlt an 

excellent line o'O eczuipment. 

@'}Jest wishes 'Ooz: the next 50 yeaz:s. 

@fl&lma, @lldontancf • 406/442- 7088 

VNEA's second International (held in 1982 in Reno) climaxed a league that 
was double the size of their first. Heavyweights assembled for a "ball 
team" snapshot were (from left): Milhem, Kelley, operator Jim Mason, 
Gary Benson, Bill (dapper Dan) Nemgar, Emil Marcet & Valley's then 
finance VP Alan Schafer (who owns a golf shop in Bay City today). 

The "prize" to operators who participated in this first 
league which climaxed in this tournament was an average 20% 
to 60% increase in their pool table collections where league 
play had taken place, Valley then estimated. Concentrating 
mostly on slow night at the bars, the league also brought extra 
food and beverage business to the locations on those evenings, 
cemented personal relations between operators and bar owners 
(the take on the other coin machines in those places often went 
up as well), and smoothed the way for YNEA's next league go 
' round. 

But it was hardly "beer and skittles" for the operators as 
they continued building the new league. Laramee, Wyoming's 
Jim Mason, like many others, went through the chore of ex
plaining to bar owners who had their own tables why they had 
to let his company either buy the table back or put in a new 
one if they wanted their customers in the league. 

Milhem got calls at the Valley plant from locations that 
actually owned Valley tables, angry because they couldn 't join 
the league. But by sticking to their guns, YNEA started right, 
and stayed right, and it's far easier to explain the "rules of the 
game" to interested locations today with VNEA so well estab
lished. 

TO THE DOOR! 
Mason, among VNEA's few to win the association's presti-

• . VE~o BEH~ND THE 8 Bill 
0 W 0 

0 with VALLEY 0 

Wunderlich Billiards Amusements 
Home and Commercial Game Room Expert§ 

Ph. (519) ·422-1662 • Fax 519-422-3309 

October 1995 ReP/ay Magazine 



gious Warren Kelley Award, spent a lot of time in the trenches 
as their membership chair ... and, over the years, showed more 
than one "pool hustler" the door at league tournaments. 

Although cash prizes are never outrageously high in a 
VNEA event, professionals have been tempted to sneak into 
this amateur event. There are ways they've been blocked (e.g. 
they have to play off for 12 nights on the bar level and be 
handicapped before they can gain entrance to a cash prize 
playoff). 

VNEA's second national championships played off in Reno 
in 1982. With 20 charter operators and 5,000 players now in
volved, the league had doubled in size by its second tourna
ment. They picked Milwaukee for their 1983 venue, but after 
that, every single championship (which began to call itself"in
ternational" as offshore charter operators joined) has been held 
in Nevada, the most popular spot being the Las Vegas Riviera. 

IfVNEA's growth over its whole 15 years was displayed on 
a bar graph, you'd see steady increases rather than dramatic 
"spikes". Like the sign on the old McDonalds, the number of 
players and operators inexorably climbs ever higher. To keep 
track of all that, VNEA hired a CPA named Gregg Elliott in 
1988, giving relief to Valley's own sales manager Emil Marcet 
whose years of work for VNEA often kept him after hours and 
consumed many a weekend "holiday". 

Spectators at the 1985 final crowd around as the action drew to a climax. 
This, VNEA's fifth International, employed 40 tables and enjoyed partici
pation from Lite Beer (see table lamps). 

The game of 8-ball was and remains the VNEA league's 
chief sport. But besides adding singles and masters matches as 
the years went along, they now hold playoffs on 9-ball, on 
Scotch Doubles (one man, one woman per team), hold "hard-

All hail the Yankees, winners of 
VNEA's 1993 International Junior 
Championships in Rochester, 
Minn. The lads got a $1 ,500 sav
ings bond, cue sticks and tro
phies for their skill. This marked 
VNEA's third annual playoffs for 
the younger set. 

Group of VNEA charter operators & friends line up for a "class of '89" snapshot. If you squint, you'll see 
Michigan's Ed Schulz (upper left), Roger Rasmussen (VNEA prexy that year), Canada's Vince Leavy (lower right) 
and kneeling, center, AMOA's then-president Clyde Knupp. 

We operated some of the very first Valley 
bumper pool tables built. To this day, all you 
will find is Valley tables on our route. The 
Valley company, the VNEA, and the staff 

of each have been integral to the continued 
growth and success of our company. We'll 

never forget them because they never forget us. 

All-American Amusement and Vending 

Flint, Michigan • Scott Bright 

Happy 50th 
Anniversary Valley! 

Here's wishing you 
many more! 

r INGLIS COIN MACHINE SERVICE CO. 
219-A West 37th Street • Boise. Idaho 83714 

(208) 345·5305 800-520-2646 Fax 208·345·3899 
~ / 

ReP/ay Magazine October 1995 



luck" matches (giving losing players a second chance) and 
even have Junior Programs going for youngsters who shoot 
pool in non-alcoholic locations like game arcades, schools and 
bowling alleys. Some 5,000 players have already been signed 
up among the pint-sized set. 

VNEA STRUCTURE 
While VNEA full-timers Gregg, his brother Brian Elliott 

and secretary Tammy Rosecrans manage VNEA's day-to-day 
operations from offices provided by Valley Recreation at its 
Bay City, Mich. complex, a small but efficient roster of offi
cers/directors governs it (although charter operators are re
quired to vote on such things as rules changes and constitu
tional amendments). 

Gary Benson was elected VNEA president at last June's 
charter operator meeting in Las Vegas. Gary Nelson (Stans
field) is their first VP, Canadian operator Vince Leavy their 
second VP and treasurer, cue stick maker Paul Huebler is 
"Manufacturer Director", Chuck Milhem their secretary and 
West Virginia operator Jerry Derrick is their director at large. 

Past presidents have included Milhem (whose tenure ran 
seven years), Dick Hawkins, Roger Rasmussen and most re-

Elliott (standing) interfaces with his Las Vegas tournament director Gary 
Benson at the command post during last spring's International. An enor
mous amount of pre-planning was done in Bay City before the first ball 
was shot. 

Executive director Gregg Elliott joined VNEA in 1988. His office at the Val
ley complex in Bay City can be a beehive of activity at times, but com
puters help plenty to keep league information properly filed. 

Gary Nelson 
First VP 

Vince Leavy 
2nd VP!freasurer 

Jerry Derrick 
Director at Large 

cently Gene Urso (who, like Hawkins, is a former AMOA 
president). 

Their board of directors supervises business at full charter 
operator meetings, held during the Vegas international and at 
mid-season workshops in Bay City. The "admission price" for 
any operator to join the VNEA is $400 for the first year, $300 
per annum thereafter. 

Billiard accessories manufacturers can also join, and show 
their wares at VNEA tournaments where stick makers like 
Mali, Huebler and McDermott sell a good number of cues to 
the players. Unlike the neighborhood bar, the players don't 
reach for the cue stick rack at major tournaments. They nor
mally have their own (and some are quite expensive). But, just 
like in the bar, tournament competitors have to plug coins into 
the chute before they rack 'em up. 

KUDOS TO FOUNDERS 
Milhem was reluctant to tick off a long list of people he 

feels made VNEA happen and who keep it happening. "There 
are so many from so many places who put their backs and their 
faith into this thing, " he says. 

But he does recognize the important support and initial de
velopment work by Hawkins, the "passion" in spreading the 
message by Bill Nemgar, the dedication of Roger Rasmussen 
(who took over as president at a critical time in VNEA histo
ry), the seamless way Gary Benson runs their tournaments and 

When VNEA's "one millionth" playoff game was shot at their recent Las 
Vegas tourney, Gregg Elliott (center) was in front of the ESPN sports 
channel camera to further explain the event's significance. 
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Congratulations on your 
50th Anniversary 

VALLEY 
Wishing you many more 
years of good business! 

from your friends at 

WICO 

Gardner Sales would like to thank Chuck for 

carryinq on the Valley traditions. We would 
like to wish Dick and everyone at Valley 

continued success for another 50 years. 

GARDNER SALES, INC. 
1415 Johnson St., Janesville, WI 53545 

Phone(608)758-0710 
1-800-848-1127 

HUEBLER'S JEAN BALUllAS 
SIGNATURE SERIES 

Kuebler announces the best chance you'll 
ever have to play like Jean Balukas. 

Gorgeous. Solid. A real winner. (And Jean's not bad either.) 

We're talking about the new Jean Balukas Signature Series from Huebler. 
Four sensationally-designed models that team up two great names to do a 
lot of great things for your game. 

Befitting one of the finest players who ever lived, these cues' fronts otter 
two of the best-hitting woods known to man. Two are based on birdseye 
maple, two on Macassar ebony, all offset by the exciting sweeps and tex
tures of redheart, Mexican rosewood, cocobolo. 

All four cues echo the wood of their fronts in their sleeves; all are stainless 
steel jointed, IMsh linen-wrapped, with four harmonious veneers. Any one 
should have you playing better in no time. 

In short, they're all worthy of Jean Balukas' name; can there be any higher 
praise? And even if they don't take you all the way to her level, isn't that a 
wonderful fantasy? 

·1 personally believe Huebler Industries, makes the best quality cues on 
the market," said Jean Bakulas. Call or write your local dealer for more 
information. 

Quality, value and service inlaid into every model. 
HUEBLER INDUSTRIES, INC. 

P.O. Box 644 • Linn, MissouM 65051 

(314) 89'1-3692 Fax 314-891-4255 
Proud of our association with the VNEA 

Congratulations 
to all of our 
friends at 

VALLEY 
Kirk &Jody McKennon 

SPORTS INDOORS 

LEAGUES & TOURNAMENTS 

EL PASO, TEXAS 

PBOUDTOBEA 
PABTO:PTRE 

VNJEA PAK:ILY 

<JamU~ Dwnul d;,,~ 7 · 9Jo 

~ 

EdwardJ. Elum ~ ~ GeorgeE Elum 
Phillip N. Elum rJo,nz/iany Thomas J. Elum 
~~~ 

BVU.'1' OH sm\VJ:CE, INTEQl\l'rl' & :DUEm>AJULJn' 
280 Federal Ave ., N.W. Massillon, OH 44647-5469 

Gene Maule KEM CO 
1106 N. Broadway 

Oklahoma City, OK 73103 

(405) 235-3626 



Foreign teams at "opening ceremonies" several years back when Dick 
Hawkins (kneeling in suit) was VNEA's president. Fellow at right makes 
sure we can see his Australian banner. 

the structure established by Warren Kelley (who passed away 
in 1988). 

Milhem's list ofVNEA "greats" also includes its most re
cent president Gene Urso (for his organizational skills and 
overall leadership). And, that "list" has always included 
VNEA's beloved "Mr. Pool" Red Jones, their first no-nonsense 
head referee who instilled pride and discipline in the players. 

"I have to add my appreciation of Gregg (Elliott) whose on
line bookkeeping administration is taking the league into the 
2 1st century. He's got everything on computer now and as a 
bonus to VNEA, he's a brilliant marketing man," Milhem 
added. 

VNEA itself has been a brilliant marketing concept, as its 
very strength today proves out. But considering the distance 
they've come, how far can they still really go? "We haven't 
scratched the surface yet," Milhem declares. 

ROOM FOR MORE 
If you're reading this on an evening after work, there's a 

chance some VNEA players are shooting pool within an easy 
drive of where you're sitting. If you're a table operator who 
hasn't joined VNEA for one reason or another, give a call to 
Gregg Elliott at 800/544-1346 and he'll shoot you a free 
league primer to inspect. 

You'll be pleased to learn that charter operator participation 
is a whole lot easier than it may appear at first blush. "In to
day's coin machine industry, it's not 'business as usual' for 
many street operators," says Elliott. "But once new operators 
get over our learning curve and set up their league locations, 
the work is quite do-able while the rewards are more than 
worth the effort." + 

Under the direction of Valley's German distributor NSM-Loewen, VNEA play there has been progressing, as has the German players' ability to play this 
"American sport''. The fellow above was locked in concentration during NSM's 1990 VNEA tournament playoffs held at the Scandic Crown in Dortmund. 
The winning team was invited to compete in the International Championships in 1991 in Las Vegas. Besides Germany (and Canada, of course), other 
offshore nations involved in the VNEA include Australia, the Bahamas, Bermuda, the Netherlands, Spain, New Zealand and the U.K. 
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u a mess every 
OU go. 
~ 

There's absolutely no better way to make locations happy. 
The bigger the mess, the busier 
the night ... and the fatter the 
location's till. 
And our Association can help you do 
just that. Even more importantly, it 
can help make your pool table cash 
boxes fatter. Much fatter. 

The VNEA is literally everything 
you need - and everything you 
need to know - to dramatically 
increase your pool table income. 
We're an association of coin-equip
ment operators that have gradually 
refined our league support system 
over the years, then "packaged it," so 
to speak. And this package - every
thing from how-to booklets to patches 
& pins to big $$$ purse tournaments 
- is available to all new operator 
members. Our purpose is simple: To 
maximize our pool table earnings and 
our location allegiance. 

Our leagues increase our cash 
box earnings. And the people 
our leagues bring in increase our 
location's food and beverage 
sales. 
Everybody wins. Further, both of our 
earnings increases "stick" - they're 
continuous. Further still, they keep on 
growing ... league season after league 
season. Everybody wins even more. 

If you think that VNEA leagues 
are a lot of work, you were right. 
But not anymore. Yes, there's still 
work involved ... you can'tjust push a 
button and everything runs flawlessly. 
But, when you know everything you 
need to do and have most everything 
you need to do it with on hand - and, 
on top of that, have the support of the 
Association standing behind you -
you'd be amazed at how simple it can 
be. 

© 1994, Valley National Eight Ball Association • Bay City. Ml 

Write, call or FAX us for full 
information. 
Or simply contact your nearest Valley 
pool table distributor. Then give us a 
chance ... try VNEA leagues in a 
select group of your locations for a 
season. And just see what happens. 

Just see if we don't help mess 
up your locations, too. 

Valley National Eight Ball Association 
333 Morton St., P.O. Box 656 
Bay City, MI 48707 
Tel: (517) 893-1800/Fax: (517) 893- 0103 
Toll Free: 800-544-1346 



VNEA pool players usually look spiff when they turn out for a big tourna
ment, while those on "our side" can look pretty dapper too. Seen above 
at a cocktail reception (from left): Chuck Milhem, Mrs. Mazzone of the 
L.E.A.N.I. billiard slate suppliers (Genoa, Italy), Roger Rasmussen, Flo
rence Milhem and Lorenzo Mazzone. 

A new tradition at VNEA's big tournament banquets is its amateur hour, a 
spontaneous uprising of players who feel they're Broadway bound, 
though the old "Gong Show" would smack their lips over some of them. 

LEAGUE 
NIGHT AT 
THE BAR 

While there are some 
variants, a typical night at a 
VNEA league bar finds two 
teams competing on the sin
gle table. Each team has five 
members of the same gen
der, and each plays a total of 
three games against a single 
member of the opposing 
team, which adds up to 15 
games in the evening's 
match (which takes 2 and a 
half to 3 hours to complete). 

Winners are decided on 
points rather than games 
won. Each object ball sunk is 
worth I point; the 8-ball is 
worth 3. Each players' total 
points are recorded on a 
sheet with their respective 
team captains and those 
sheets are turned into the 
operating company which 
transmits the results by com
puter into individual player 
averages and league stand
ings. 

There are roughly 8 to 12 
teams in an average "Valley 
league", one to two teams 
per table. Obviously, match
es will be played at bar # 1 
one week, but at a different 
bar the next, and then they 
return the third week and so 
on. That's why some opera
tors run one league on, say, 
Monday night and another 
on Thursday. In fact, the 
operator can run different 
teams in different leagues 
out of the same bar to keep it 
busy all the time. 

Some individual players 
are in so many different 
VNEA leagues they play 
somewhere practically every 
night of the week. The aver
age VNEA charge per play
er/per evening is $5.00. This 
money goes into the playoff 
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prize pot and to defray ex
penses if an operator wants 
to host some sort of banquet 
affair at the conclusion of 
the 20-some weeks many of 
the leagues go. 

Many operators appoint 
someone on their own staff 
to be their "league coordina
tor", responsible to work 
with the team captains, pick 
up score sheets and lend a 
hand when needed on league 
night. 

Most operators, with the 
active consent of their bar 
owners, select the slowest 
business nights of the week 

Winners accept congratulations 
at tournament playoff. 

to hold the games. Besides 
pulling in the competitors 
themselves, friends often 
come along to kibbitz and 
everyone is apt to buy food 
and/or beverages while there. 
All league games are coin
op . .. the competitors inject 
the operator's going play
price each time they rack 
'em up. Since everybody 
gains, there's the core reason 
the VNEA has been so suc
cessful all these years. 
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VNEAHQ 
A Visit With Gregg, 
Brian and Tammy 
in Bay City 

Valley Recreation Pro
ducts provides complimenta
ry office space to the full 
time VNEA staff at its Bay 
City manufacturing com
plex. Here, its executive di
rector Gregg Elliott, his as
sistant Brian Elliott and sec
retary Tammy Rosecrans do 
league bookkeeping, event 
planning and other support 
duties for an organization 
that numbers around 325 
coin machine operators rep
resenting nearly 70,000 pool 
players. 

Coordinating all those 
game scores would be mind
boggling were it not for their 
computers. But statistical 
support is only a part of the 
action in their offices above 
Valley's Warehouse #3. As
sisting at regional and inter
national tournaments, ship
ping out collateral materials 
like posters, score sheets and 
other literature, publishing a 
quarterly magazine and re
cruiting additional charter 
Qperators also figures into 
VNEA headquarters ' busy 

Valley gives free office space to the VNEA full-timers on the second story 
of Warehouse #3 in Bay City. 

week. 
At the helm is VNEA 

director Gregg Elliott, who 
came aboard after eight 
years with WFBS in Bay 
City. A CPA by trade (Ferris 
State accounting grad), 
Elliott not only brought con
siderable computer book
keeping skills to VNEA but 
an actual background in 
league organization (his 
father had been a bowling 
center proprietor). 

Valley's chairman Chuck 
Milhem considers Gregg 
Elliott a "brilliant marketing 
man". Besides getting all the 
play statistics from the field 
on-line and keeping track of 
wins and loses in the many 
little VNEA leagues running 
around the U.S., Canada and 
nine other foreign countries, 

Elliott is also responsible for 
inducting additional charter 
operators (VNEA has more 
than doubled its number of 
vendors since he's come to 
the association). 

Elliott runs A to Z mid
season workshops for his 
operators. These refresher 
courses on league operations 
also provide a platform for 
operators to share helpful 
tips with others from around 
the country and Canada 
(which is very strongly rep
resented in the association). 

Apart from the rest of the 
support that operators (and 
players) get from VNEA's 
headquarters, they receive 
quarterly copies of 8-Ball 
New & Views as a member-

ship bonus. Brian Elliott is in 
charge of publishing this 
quality magazine, as well as 
some other VNEA-associat
ed periodicals. 

It may be busy "upstairs", 
but in Gregg's view, there's 
still plenty of room for more 
charter operators. VNEA 
stands ready and willing to 
help any pool table operator 
who doesn't presently belong 
to the association to join up. 
And the first step toward 
membership is simply to call 
VNEA at 800/544-1346 for 
a free primer. 

If they decide to join the 
VNEA league association 
after reading through the 
primer, the cost is $300 for 
the first year, plus an addi
tional $100 for a member
ship startup kit. .. VNEA's 
"seven easy steps to run a 
league" package that shows 
and tells the ABCs of league 
organization. Each succeed
ing year's dues runs a flat 
$300. 

The kit includes a VCR 
tape to show bar owners, 
another tape of an interna
tional tournament in action, 
plus nuts and bolts materials 
like score sheets, rule books 
and wall posters that explain 
the program to the bar's 

Gregg maintains a wall map with pins and flags indicating where his char
ter operators are located. 40 states are represented in the VNEA today. 

Tammy Rosecrans and Brian Elliott in the latter's office where publications 
like their 8-Ball New and Views are put to bed. 
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players. 
Operators can mentally 

select the locations they feel 
would welcome VNEA com
petition and then pay a visit 
to each. One or more of 
those locations might be 
accounts that own their own 
table. These can (and have 
been for others) talked into 
"selling" the table to the 
operator or allowing him to 
place a new one in order to 
get into this operator-sane-

tioned league. 
VNEA's kit also shows 

the operator how to stage a 
grand playoff at a hotel 
venue, for example, if he has 
enough teams/leagues to 
warrant the effort. The best 
teams can be approved by 
him to win a trip to VNEA's 
international playoffs in Las 
Vegas. Lesser grand prizes 
can also be given out. 

Awards are a big part of 
any sporting event, and 

Daar vaeeay eo"'paMy. 

VNEA offers 18 different 
ones to put spice in the local 
league. Besides the actual 
trophies for placing first, se
cond and third (which are 
paid for from the kitty of 
weekly player league fees), 
VNEA offers lots more. 

The players' initial $4.00 
sanction fee goes to pay for 
such "extra" awards as a 
shirt patch for sinking the 8-
ball on the break, a pin for 
running the whole table from 

TAaM'lS 'o' 9iviM9 "'a: 
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the break and other items as 
for perfect league night at
tendance. 

A VNEA charter opreator 
has the leeway to run his 
leagues as simply or as 
grand as he likes. A "simple" 
way is merely to end the 
league at the final match in 
the 21st week (although 
leagues can run shorter or 
longer than that). "Grander" 
ways are to put on a banquet 
afterward, send winners to 
state playoffs or even to the 
big international in Las 
Vegas. 

"The important thing," 
says Elliott, "is for the opera
tor to get his feet wet.. .get 
himself and his staff com
fortable with running their 
leagues. Of course, they can 
get as adventurous as they 
want," he adds, "and we can 
advise them on such addi
tional things." 

Elliott got his own feet 
wet in leagues when he 
worked for his father's bowl
ing center before college 
where he personally ran 
many junior leagues. With 
that in mind, it's no wonder 
he's so head up about 
VNEA's own Junior Pro
gram ... a five-year-old ad
junct for youngsters who 
shoot pool in such locations 
as arcades, schools and 
bowling alleys themselves. 
VNEA completed its 5th 
junior playoffs last June in 
Rochester, Minn ... the very 
city where they staged their 
first adult national back in 
1981. 

Elliott says VNEA does 
everything possible to make 
it easy for pool table opera
tors to participate. "From 
bookkeeping to awards to 
just about everything else, 
we're here to help, and to 
provide understandable 
answers to any questions." 
That number again is 
800/544-1346. • 
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GARY 
BENSON 
Tournament 
Director 
Extraordinaire 

Yes, he 's out of the ordi
nary. He not only runs all of 
VNEA's major events (and 
many of their local ones 
too), he's tournament direc
tor for the National Dart 
Assn. (NDA), the Billiard 
Congress of America (BCA) 
and has lent his considerable 
skills to such as Miller Lite 
events. 

Gary Benson is a "sports 
announcer' (when he takes 
the microphone at the many 
competitions he directs), an 
administrator (who sets up 
referees and statisticians who 
keep events moving smooth
ly) and a logistical wizard 
(he actually trucks the pool 
tables and dart machines to 
the tournament and sets 
everything up in apple pie 
order with nary a glitch in 
the schedule). 

Benson's company is 

called High Country Promo
tions. Headquartered in Ft. 
Collins, Colorado, it's very 
much a "turn key'' tourna
ment package for operators. 
Simply put, High Country 
supplies the machinery and 
the people to any company 
that wants to run a tourna
ment. 

The company owns five 
semi trailers, four for the 160 
pool tables they provide, one 
for darts. They are busy 
especially during the Janu
ary-to-June season, and actu
ally have around 200 events 
scheduled for next year al
ready on the books. "That 
counts small, local events 
right up to the next VNEA in 
Las Vegas," he says. 

Most of those 200 events, 
Benson advises, are basically 
" logistical" contracts (i.e. 
High Country sets up the 
hardware and score boards 
while the operator actually 
runs the tournament him
self). "We're now looking 
hard at what we can do for 
more state operator associa
tions," he advises. "We can 
fill a need for those needing 
help putting on state-wide 
competitions," he adds. 

In 1985, Benson won VNEA's Meritorious Service Award in Las Vegas. 
Milhem, Red Jones and Warren Kelly joined him on the platform after the 
deserved presentation. 

Benson (right) assumed the presidency of the VNEA July 1st. Outgoing 
chief Gene Urso passed on the gavel of command last June in Las 
Vegas. Benson today looks more like actor Jack Nicolson than in his for
mer "wooly" days. 

High Country Promotions 
uses Valley tables and darts 
exclusively. "They helped us 
get started and they make 
fine equipment," says 
Benson. (By the way: if any 
tournament promoter only 
needs equipment, High 
Country provides just that 
service rather than adminis
tration on top.) 

Benson himself got his 
start in the tournament busi
ness at the D&R Star route 
in Minnesota. The Pine Is
land, Minn. native went to 

work for the company in 
1969, ultimately joining with 
Bill Nemgar in league and 
tournament organization. 

Bill Nemgar was an old 
hand at working the tourney 
microphone. But one day he 
asked Benson to fill in when 
some other chore pulled him 
away. "He was a little reluc
tant at first, but he caught 
the bug real quick and he's 
been on that microphone 
ever since," Nemgar remi
nisces. 

Benson was one of the 

In 1987, when he worked for Jim Mason's High Country Games, Benson 
(left, background) ran a tournament in Laramie, Wyoming for that state's 
players plus some from Utah and northern Colorado on 32 Valley coin 
tables. 
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2207 - 7th Street N.W. 13041/2 10th Dr. S.E. 
Rochester, MN 55901 Austin, MN 55912 

507 /282-6080 507 /433-6456 
Fax 507-282-0453 Fax 507-433-1159 

MN Watts: 1-800-562-1761 

From one 50 year old company to another, Happy Birthday. 
We have proudly operated nothing but Valley Pool Tables for 50 

years. I guess we couldn't have made it without you. 
- Randy Flowe ... 3rd Generation Operator 

i 
WWW WWW 

GREENWOOD MUSIC COMPANY 
JUKEBOXES• BILLIARDS & GAMES - SINCE 1945 

1-800-786-GAME 803/223-6169 FAX 803-223-7280 

A portion of the small army that assisted in running the VNEA's 1995 
International in Las Vegas are invited to the stage for player recognition. 
Among them, 31 referees and 12 statisticians were needed to conduct 
the huge contest under Benson's direction. 

VNEA pioneers in the for
mation of their operator-only 
league and put in many years 
of active participation at 
both regional and national 
events. He hooked up with 
Jim Mason at High Country 
Games in Wyoming in 1988, 
ran some interstate tourna
ments up thataway, and 
formed his own High Coun
try Promotions two years 
later in Ft. Collins. 

There, Benson set up a 
small, full-service game and 
music route. But as his tour
nament-supply business 
grew, he found himself 
pulled onto the road too 
often and ended up selling 

the route this past April. His 
son Shannon stayed with the 
route and now works for its 
new owner. 

So, the next time you 
hear Willy sing "On the 
Road Again", think of Gary 
Benson. And when you read 
about some table or dart 
tournament in the trade mag
azines, there's a good chance 
High Country will be in
volved in some way or 
another. 

If you or your group 
needs the services of such a 
unique company, call High 
Country at 303/223-121 1 
and they'll start their 
engines. 

One of High Country's trucks, used to lug pool tables to the many tour
naments High Country Promotions serves. Benson's team is very adept 
at setting up, running and dismantling tourneys. 
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BILL 
NEMGAR 
Passionate on Pool 
Table Leagues 

One of the most recogniz
able faces in VNEA's hierar
chy is that league-savvy lad 
from Salmon River, Idaho 
whose passion for 8-ball 
competition practically 
pushed many operators into 
the program in its early days. 

Bill Nemgar, Valley's 
league coordinator since they 
hired his services on July 30, 
1980, has planted more 
VNEA seeds around the 
country than just about any
one else, and not just on the 
phone .. . but by driving right 
into the operator's back yard. 

Back in 1981, Nemgar was Valley's ambassador at large as he drove around the U.S. and Canada 
promoting the 8-ball league and Valley products in a 21-foot motor home. 

Nemgar traces his 8-ball 
league roots back to his em
ployment at D&R Star in 
Minnesota where he played a 
seminal role in the original 
BCA All American tourna
ments. "We weren't satisfied 
with their treatment of coin 
operators even though we 
brought more players than 
the so-called 'independent 
leagues' did. So, we got to
gether and said 'let's do our 

own thing' which turned out 
to be the VNEA," he says 
today. 

Doing that "thing" put 
Nemgar across the table 
from pool table legend War
ren Kelley when they wrote 
the rules and regulations. 
"There were sparks at times 
between us, but at the core, 
we were friends and put a 
pretty good package togeth
er," he recalls. Nemgar also 
developed the league soft
ware allowing VNEA to 
keep track of location scores 
leading up to tournaments 

In 1987, the international arena was Sally's Grand where Nemgar won 
that year's Meritorious Award (to be named for Warren Kelley after his 
death in 1988). Behind Nemgar, from left, were Red Jones, Milhem, Kel
ley himself and Gary Benson. 

(his computer skills also 
played a big developmental 
role in Valley's new Cougar 
IQ electronic darts package). 

In VNEA's early days, 
Nemgar would climb into a 
21-foot motor home embla
zoned with the Valley logo 
and hit the road to visit oper
ators here and in Canada 
promoting the 8-ball league. 
"I told operators how to 
form a league, how to get 
their locations to sign up the 
teams and I even visited with 
distributors to promote Val
ley product," he recalls. 

His own street operator 

since 1981 (Salmon River 
Amusement), Nemgar con
tinues to tout the league, can 
count many charter operators 
on his "recruiter list" and has 
a whole lot of fond memo
ries stored upstairs. 

"You know, the people at 
C&N Sales, Stansfield and 
D&R Star ... three of the big
gest routes in the upper mid
west. .. work together now 
because of this league," he 
says. "That 's one of the 'ex
tras ' that comes along with 
membership," says the man 
who helped make VNEA 
famous. 

Time to relax at a cocktail reception. Nemgar, Milhem and Jones are 
joined by then AMOA prexy Clyde Knupp (standing) and VNEA's interna
tional committeeman James Griffiths (extreme right). 
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~-.-~~~~~~~~~~-----~ 
VNEA'S 
BELOVED 
'MR. POOL' 
RED JONES 

The most colorful fellow 
on any VNEA stage, as well 
as the most loved by opera
tors, officials and players 
alike, is 84-year-old Red 
Jones. Once called "Mr. 
Pool" by Chuck Milhem, the 
nickname is apt: he's run 
pool halls (seven at one 
time), he's been national 
tournament director for the 
BCA (both 8-ball and 
straight pool) and he's played 
against the sport's best. 

Red began shooting pool 
at the age of 11 , and in his 
climb through the sport's his
tory, has played against both 
Willy Mosconi ("he was a 
good friend") and Willy 
Hoppe. He also played a 
Spanish diplomat named 
Alfred D'Oro back in 1924 
("his name is in the BCA 
record book more than any
one else," says Red). 

How'd he do himself? 

ReP/ay's Ingrid Adlum gets a hug 
from Red Jones at the Las Vegas 
Riviera international. Now, exactly 
who is charming who? 

"Well, I usually got beat, if 
you want to know the truth," 
he smiles. "But I always 
gave them a hard day's work
out." When Minnesota Fats 
was inducted into the BCA 
Hall of Fame, Red was the 
presentation speaker. 

When the VNEA first got 
started, Red helped with the 
rules, originated their referee 
school, managed tourna
ments and has also been 
their grand marshall just 
about every time teams 
make their entrance at inter
national playoffs with their 
flags. 

Red today is often seen in 
his motorized wheelchair 

Red Jones received VNEA's Merit
orious Service Award back in 
1983 from Chuck Milhem in Mil
waukee. That's Red 's late wife 
Carrie in center (she died in 1989). 

puttering around VNEA's 
major events as the league's 
ambassador of good will. He 
thinks Gary Benson's the 
best tournament director he's 
ever seen in action. But who 
was the greatest 8-ball shoot
er? 

"That's got to be a guy 
named Ralph Greenleaf. He 
had lots ofluck playing 8-
ball," the patriarch declares. 
"I played both him and Mos
coni, and Greenleaf was the 
best man, in my opinion." 
Many would say you 're the 
"best man", Red! 

PATRIARCH 
PAUL 
HUEBLER 

Like his Santa Claus 
lookalike, cue stick manu
facturer Paul Huebler knows 
how to make some very fine 
wooden playthings. His cues 
can run pool players from 
$150 on up to $2,500 apiece. 
He also knew the sport of 
pool back in 1979 when dis
cussions on forming the 
VNEA first took place at a 
BCA tournament. He lent 
his advice and support to the 
association and has been 
with them ever since. 

Huebler is a manufactur-

er-director on VNEA's board. 
He also maintains an exhibit 
booth at their major tourna
ments to show and to sell his 
cues (his l 9oz and 20 oz 
sticks are most popular with 
players). Really costly joint
ed cues can be made from 
the exotic Thuya wood (from 
the Sahara), inlaid with 
ebony and ivory. He donated 
such a fine instrument for 
the raffie held at the Las 
Vegas Riviera last June. 

For the last three years, 
he's made a limited edition 
of cue sticks engraved with 
VNEA artwork (his latest 
saluted the 15th anniversary 
international). "We sell them 
to the players who can use 
them or collect them. Only 
120 were made this year," he 
advised. 

Paul's company, Huebler 
Industries, Inc., was founded 
back in 1973 after he spent 
years as sales manager with 
A.E. Smith in St. Louis (sup
pliers of cues, cloth and 
chalk). Both his father and 
grandfather were cabinet 
makers, so woodworking is 
in the family line. 

"VNEA has been a good 
road to the player for us," he 
says, "and a great road for 
the player to get recognition 
for his or her skills. I'm 
pleased to be so involved." 

Huebler (left) with VNEA's board directors hears a committee report dur
ing a tournament playoff meeting. Many charter operators serve on the 
committees needed to run the association and its tournaments. 
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~~~~~~~~~~~~=----~ 
THE 
KELLEY 
BOYS 

In 1983, VNEA created a 
special prize to recognize 
those in its ranks whose ef
forts to establish and promote 
the league were singular. 
Originally called the Meri
torious Service Award (and 
later prefixed with the name 
"Warren Kelley" when that 
pioneer died in 1988), their 
very first was presented to 
Red Jones, VNEA patriarch. 

Chuck Milhem ofValley 
won the award in 1984, and 
Kelley himself scored it in 
1985. Gary Benson, today's 
VNEA president, won for 
his "meritorious service" in 
1986 and one of his original 
tournament mentors Bill 
Nemgar got it in 1987. 

Emil Marcet, who did 
years of duty with the 
VNEA while also running 
Valley product sales, won in 
1988. Then in 1989, the man 
who ran leagues even before 
VNEA was created, Dick 
Hawkins of D&R Star, re
ceived the honor. Come 1990, 
Stansfield Vending's .Gary 
Nelson (now VNEA's first 
VP) was the man of the hour. 

In 1991 , VNEA pioneer
ing operator Roger Rasmus-

sen of South Dakota took the 
award home. A year later, 
cue maker (and another pio
neer) Paul Huebler was hon
ored. Come 1993, outgoing 
VNEA president Gene Urso 
took the honors, while in 
1994, the first lady, Tammy 
Norberg-Paulsen, broke the 
ice for her gender. 

Finally at the most recent 
VNEA International, Jim 
Mason of Laramie, Wyom
ing was the well-received 
winner of their Warren 
Kelley Meritorious Service 
Award. Said Milhem when 
he presented it during their 
President's Reception: "He's 
earned this award tonight, as 
has his wife Maree who's 
stood behind him all these 
years." 

The late Warren Kelley (I) appar
ently got off a good one back at 
VNEA's 1983 festivities at the 
Ramada Inn by Milwaukee's air
port. Kelley was brought out of 
retirement by Milhem to help write 
the association's rules & regula
tions and to advise on staging 
tournaments. 

Congratulations 
to all our 
friends at 

VALLEY 

Thank you for 50 years of 
superior p roducts, excellent people 
and excep tional industry support! 

PLAYER HALL OF FAME 

Three of the five inducted into the VNEA Hall of Fame at their June 
awards banquet (from left): Louie Salazar, Dick Callier & Tony Falcigno. 

At their 1994 Interna
tional, the VNEA created its 
Hall of Fame as a vehicle to 
pay supreme recognition to a 
few sanctioned players who 
met a standard of criteria 
above their ability to shoot 
pool. Nominations were 
received by players and char
ter operators throughout the 
world and then VNEA's 
Awards Committee cut that 
list to five. 

In addition to demonstrat
ed table skills, nominees had 
to have shown good sports
manship, been involved in 
the promotion of the VNEA 
and been active in the affairs 
of their local, regional and 
state VNEA programs. 

1994 's five inductees 
were Jack Dunbar (playing 
for Derrick Music), Tony 
Liburdi (Town & Country 
Amusement), Larry Martin 
(Gapter Amusement), Janene 
Hague (Dahlco Music) and 
the great Dick Spitzer (sanc
tioned by Rushmore Amuse
ment). They received their 
official certification at the 
1994 awards ceremony. 

At the Riviera in Las 
Vegas this past June, the Hall 
of Fame added five more 
players, based again on the 
same criteria and judging. 
The winners were Carol Mc
Elhaney (sanctioned by Der
rick Music), Tony Falcigno 

(Collier Games), Blaine 
MacNeil (Town & Country 
Amusement), Dick Callier 
(D&R Star) and Louie Sala
zar (sanctioned by High 
Country Leagues). 

While the VNEA hasn 't 
yet published the names of 
the routes whose teams have 
won the most # 1 competition 
awards at international play
offs, we did a little research 
for a "Charter Holder Hall of 
Fame" and found that D&R 
Star and Rushmore Amuse
ment both saw a total of six 
of their teams come in first 
over the years. 

C&N Sales (Mankato, 
Minn.) came in next with 
three winning teams, and all 
of the following scored two 
team winners each: Gem 
Music, Stansfield Vending, 
Derrick Music, Town & 
Country, Indy Amusements, 
Jack Eiser Sales, American 
Amusement, Capitol Amuse
ment and Dahlco Music. 

Those with one team 
placing first in any of the 
internationals are: Music 
Service, Quality Amuse
ment, Twin City Novelty, 
Inglis Coin, Twin Ports Nov
elty, R&Z Vending, Ed's Dis
tributing, Challenger Vend
ing, Wassick Novelty, Nick's 
Music, All American Auto
matic and Shaffer Services. 
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~ON GRATULATI 0 N~ 
Valley on your 

~ijth 
Anniversary 

L 

from your Canailian Friends at 

Town & ~ountry 
Amusement 

REGENT 
POOL LEAGUES 

PROUD TO BE 100% VALLEY TABLES 0 o 

CONGRATULATIONS TO THE? 
GREAT VALLEY CREW! 
... HERE'S TO 50 MORE 

REGENT VENDING AND AMUSEMENTS LIMITED 
1501 CARLING AVENUE, OTIAWA, CANADA. K1Z 7M1 

1Aa1t~s lot a (jrattt 60 Yattrs • 
Lat's Aava a1totAar 60 yaar IDi1t9! 

WAo W0140d Aa"o tAo149At ... 

T 

1tty8ors A11ti.so11to1tt Sorvieo 

Stadium Way, Elland Rd., Leeds, West Yorkshire LS I I OEW UK 

tel. 00-44-113-271-3708 fax. 00-44-113-270-5648 

CONGRATULATIONS 
to 

Valley Recreation Products 
on 50 years of 

"Commitment to Excellence" 

Our very best wishes 
to everyone at 

II ALLEY 
for another 50 years 

of quality product manufacturing and 
continued V.N.E.A. League support 

from everyone at 

WllHlllC 
A M U S E M E N T S 

9346 - 49 Street 
Edmonton, Alberta CANADA T68 2L7 

Tel. (403) 466-1702 Fax. 403-466-2910 



And something's bound to be going 
wrong with one of them at any point 
in time. 
So each of these guys is "hands on" capable 
of fix ing any of it. And they stay open from 
7 AM to 7 PM every day of the work week 
doing nothirtg but making sure it's all up and 
running. 

The name of their company? 
Valley Recreation Products. And their 
equipment is 100% Valley pool tables, elec
tronic dart machines, and the computerized 
league management system that supports 
it all. 

Bob Corrigan Frank Corsanos 
National Service Mgr. Service Technician 

Actually, these guys work for you. 
They're Valley's National Service Depart
ment: Bob(Manager), Frank, Mike and Craig. 
They just "suited up" like Fortune 500 exec's 
to catch your attention, so we could make a 
very important point about operating Valley 
equipment ... 

The quality of service behind a piece 
of coin-operated equipment -
especially coin-operated equipment -
is every bit as important as the quality 
of the equipment itself. 
And you simply won't find a more dedicated, 

Mike Gannon 
Service Technician 

Craig Schroeder 
Service Technician 

"street seasoned" - thoroughly quality -
service team in the industry. This team cannot 
only diagnose the problem quickly, they have 
full "no questions asked" authority to do 
whatever it takes to get it running. 

They may not be boardroom executives. 
But they're every bit as important. 

7 to 7 Service 
7 AM to 7PM Central Standard Time 

1-800-331-5420 

333 Morton Street • P.O . Box 656 •Bay City, Ml 48707 
Toll Free: 1-800-248-2837 

Phone: (517) 892-4536 FAX: (517) 892-6513 
Canada/Int'!: (517) 894-6175 • FAX: (5 17) 892-9446 

© Copyright 1995, Valley Recreation Products, Inc. • Bay City, Ml • Sycamore, IL • Shakopee, MN 



I N T E 0 R F A C E 

Nancy Gapter 
Gapter Amusement 
Cheyenne, Wyoming 

Oh, yes. Overall, ma
chine collections have 
dropped on the route, 
but the income from our 
pool and dart leagues 
plugged that up. They are 
a "survival mechanism," 
so we are very serious 
about our leagues. And 
don't forget, some of us 
compete in league play 

as well as operate the tables themselves. 

Brian Whitman 
Howison Amusements Ltd. 
Ottawa, Canada 

We've been in the VNEA 
league system four years. On 
one hand, it's created a pile 
more work. On the other, it's 
enabled us to meet our cus
tomers on a different level. 
Not every bar on our route 
has been asked to join in the 
league. In most cases, we 
offered it to the ones that usu
ally work with us. Yes, the 

amount of play goes up, but we work hard to get that. 
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Ray Goodman 
Greenwood Music 
Greenwood, South 
Caronna 

We recently complet
ed our first year with the 
VNEA pool league and 
our income in those loca
tions increased not only 
on pool but on all the 
equipment. We're staying 
with it and are adding 
more teams this season. 
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calling on street operators to ask: 

HAVE POOL llAGUES 
BEEN GOOD FOR YOU? 

Lloyd Freidel 
Rushmore Amusement 
Rapid City, South Dakota 

We were involved with pool 
table tournaments way before 
the VNEA even existed up 
here in South Dakota. We like 
the VNEA because it offers 
the better players a chance to 
go the national contests. You 
attract more interest at the 
local level when your league 
program has that extra ... the 
trip to Las Vegas and the 

prizes and glamour that come with that. 

John Hamberger 
Gem Music and Vending 
Dayton, Ohio 

Over the past 14 
years, our participation in 
the VNEA not only se
cured our tables but de
veloped a big player base 
that's invaluable, consid
ering the competitive na
ture of the market in our 
area. Leagues mean 
work for the operator. 
But it's money and time 

well spent. League means serious business. 

George Piplica 
Fremont Vending 
Riverton, Wyoming 

The Valley pool league's 
been good for our business 
and for the players at our 
bars. Remember, there's not 
much to do in Wyoming dur
ing the winter, so you've got 
to shoot pool. I actually play in 
my own league and I even en
tered with a team in the spring 
VNEA international tourna
ment in Las Vegas. Didn't win, 
but had a lot of fun. 
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ATEI '96 
excellent business 
opportunities from 

every viewpoint. 
BUSINESS 

If you want added profits for your business, 
you simply cannot afford to miss ATEI '96. 

BUSINESS 
Every year leading buyers from every part of 
the world meet at ATEI fo r one important 
reason - to do business. 

BUSINESS 
These f ig ures wi ll grow even further in 1996 
with our new dedicated Parks, Rides and 
FEC business section. 

A pply for your free badges before 6 January 1996 
with details of each visito r:-

By Fax: +44 171 713 0446 
By Email: atei@fastnet.co.uk 
Or Post: ATE Ltd. , 40 Moor Street, 
Coventry, UK, CVS 6EQ. 

D 

/ 

ATE INTERNATIONAL 
LONDON . JANUARY 23 24 25 1996 
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pot of gold waits at the end of every rainbow, they say. 
Maybe it's true, because Colorama - a new redemption 
game from Chicago-based Bromley, Inc. - offers a "rain
bow" of colors for players to choose from, while proving 
itself "rainmaker" where the cash box is concerned. Color
ama's earliest test pieces began generating positive word 

of mouth back in August The game officially debuted at AMOA 
Expo '95 and started shipping in mid-September. 

Colorama is the latest ticket/token game from Ms. Lauren 
Bromley's hit factory. "Our new game is the answer to lagging cash 
boxes across the country," she promised. If her latest title performs as 
well as Lauran's previous hits, this unit could add up to a real 
pot of gold for redemption operators, thanks to four player 
stations and fast-moving gameplay. 

Each player chooses to "play" one to five colors, de
pending on how many tokens are inserted. When the ball 
falls into a color the player has picked, the player is re
warded with tickets. Should the ball fall into a color not 
picked by the player, "rain check" tickets may be award
ed (at the operator's option). Considering this feature, it 
looks like Colorama has built-in gameplay versions 
which should be acceptable in most every jurisdiction. 
(As always, it's a good idea to consult with your local dis
tributor about the prevailing winds and requirements in 
your own particular area.) 

Eye-popping graphics and ear-tickling sounds com
plete the package. According to President Lauran 
Bromley, "Colorama is a worthy follow-up to such great 
hits of ours as Rock 'N' Bowl, Wheel 'M In and Super 
Wheel 'M In, which have been noted on all top charts in 
all magazine polls." For the latest six-week income reports, 
call Joe Bundra at the sales department (708/509-0240) . 
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Users' Reports 

"We really liked our first Token Tech, 
which is why we ordered our second. 
I'm calling now to order our third. " 

'The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months." 

'The best investment since we bought 
our fax machine. I can't ever imagine 
doing business without either one." 

"We have good employees ... The 
Token Tech removes the temptation 
for them to become "silent partners" by 
skimming the till. " 

"It's great! You should have come out 
with it 10 years ago." 

"After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems." 

'The Token Tech eliminates long lines at 
our cashier's cage. Our customers like 
it, too!" 

"Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech. " 

"We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It's accurate, and 
much faster, and it keeps our people 
honest. " 

'The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units." 

"It's working just perfect. We love it!" 

"For a $3 Cigarette Token, it's the only 
way to do business." 

"We were using a system which had the 
"illusion of control" . . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count. " 

''The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour." 

"We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior." 

If you want to take more of these 
to the Bank every week ... 

Just Push the Right Buttons. 

GAME 
TOKENS 

Token Tech™ #2000 
High Security Token Dispenser 

• Control, Accuracy, Security & Dependability. 

• Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis ... or Anytime. 

• Changeable Display Signs. (Stock or Custom) 

• Ideal for Amusement, Vending, Carwash, Casinos, 
... or Anywhere Tokens or Coins are used. 

Full Refund 
on 30 Day Trial . . Only $1,295 ea. 

FOB LEXINGTON 

Phone or Fax for ~ 
Free Brochure l,IA!A1 

LARGE HOPPER CAPACITY 

Token Size Capacity 

.800 . .... 10,000 

.882 . . . . . 9,000 

.900 . ... . 9,000 

Coin Capacity 

US Quarter ..... 7,000 
Canadian 25¢ .. 8,000 
Australian 20¢ . ..... 5,000 
Canadian Dollar. ..... 6,000 

Token Size 

.984 
1.000 . . 
1.125 . . 

Coin 

Brazilian 20 Cruzados . 
Venezuela 1 Bolivar ... 
Chile 1 Peso .... 
Ecuador 1 Sucre 

Capacity 

.. 7,500 

. . 7,500 

.. 6,000 

Capacity 

. . . . 4,500 

. . . . 5,000 

. ... 4,500 
. .. 4,000 

Specify Size 
of Coin or Token 
When Ordering 

-We Ship Worldwide 

VAN BROOK OF LEXINGTON, INC. 
P.O . Box 5044 • LEXINGTON , KY 40555 • U.S.A. 

PHONE (606) 231-7100 • FAX (606) 231 -7108 

~ TOLL FREE 1 -800-553-31 34 ["II~) 
~ Call Us and Talk to Real People - Not a Machine 

~ 
TOKENS 

VIDEO 

El 
POKER 

CARWASH 

TOKENS 

VENDING 
MACHINE 
TOKENS 
AVAILABLE 

HERE 

PARKING 
METER 

TOKENS 

TOKENS FOR 

CANDY 
and 

SNACKS 

VENDING 

TOKENS 

BATTING 
CAGE 

TOKENS 

CIGARETTE 
TOKENS 
AVAILABLE 

HERE 
PROOF OF AGE 

REQUIRED 

QUARTERS 

TOKENS 

MOVIE 
TOKENS 

SUBWAY 
TOKENS 

TOLL ROAD 
TOKENS 

e 
TOKENS 

SLOT 

TOKENS 

ICE 

® 
TOKENS 

Many Stock Signs available. Custom Signs (black & white or color) designed to order. 



he smart money is betting that 
"location-based entertain
ment" (LBE) will become a 
leading part of the 
amusement ma
chine industry's 
revival, starting 

now and getting stronger 
over the next few years. 
(LBE sites combine sev
eral different types of fun 
in a single indoor setting, 
such as " traditional" 
amusement ma
chines, movie 
theaters , food 
and drink, per
haps virtual re
ality, themed 
simulator cen
ters, etc.) In addi-
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tion, the smart money is betting that 
Showscan will be a major part of this 
powerful new market niche. Smart 

money like who, for 
example? Like Sega Ltd. 
in Japan ... like United 
Artists Theaters in the 
USA. .. and several more. 

These and other im
portant firms are invest
ing in, becoming fran
chisees of, and/ or be
coming strategic part-

ners with Show
scan Entertain
ment, which 
makes one of the 
classiest upscale 
attractions (LBE 
component) 
around. Show-
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Cine • ania 

Showscan's Cinemania is located outside Cineplex Odeon's Universal City site along the Citywalk in Los Angeles, Calif. 

William C. Soady, presi
dent and CEO, Showscan 
Entertainment. 

scan's sud
den rush of 
profits , ex
citement 
and new in
stallations 
are helping 
draw custo
mers into 
LBE sites 
from Lon
don to Osa
ka. The re
cent success 
(and highly 

promising long-term prospects) for 
this Culver City, Calif.-based firm are 
solid proof that these days, the LBE 
concept is hot, hot, hot. Here are 
some of the details: 

• Showscan is a hi-tech film pro
cess originally developed 10 years 
ago by special-effects wizard Douglas 
Trumbull (the fellow who developed 
some of the wildest movie sequences 
for "2001: A Space Odyssey"). By 

Page 126 

running film through the camera 
much, much faster than normal 
speed, and then projecting it at the 
same speed, Trumbull discovered he 
could create an incredible sense of 3-
D realism without forcing viewers to 
wear special glasses or use other an
noying equipment. 

• Under new management, Show
scan produced a profit for the first 
time during its 1994-95 fiscal year 
(ended March 31). The company has 
continued in profit ever since, after 
losing money for its first nine years. 
In fact, "We are the only company in 
our industry [simulator theaters] to 
produce an annual profit last year," 
declared Showscan president Bill 
Soady. 

• Showscan signed definitive 
agreements with major movie theater 
chains like United Artists and Gener
al Cinemas to install special attraction 
theaters in their complexes. (An LBE 
partnership is born!) UA also became 
a major Showscan stockholder. 

October 1995 

• Showscan attractions are being 
installed in casinos in America and 
South Africa. Casinos, of course, are 
another prime LBE setting. 

• The company opened 10 the
aters with 12 screens in fiscal '95, and 
produced three new films. They plan 
to install 29 more corporate-owned 
theaters (called "The Edge") in the 
next four years. 

• Showscan has completed R&D 
for mobile versions of its theaters (18 
and 24 seat units). 

• Beyond corporate-owned sites, 
Showscan is also offering franchise 
and partnership operations. For ex
ample, Sega Ltd. (Japan) is operating 
a Showscan theater attraction in its 
Galbo theme park, which is located at 
an Osaka trade center. If all works 
out, Sega says it may open more 
Showscan sites, as well. 

Showscan Entertainment is locat
ed at 3939 Landmark St., Culver City, 
CA 90232. Phone is 310/558-0150; 
fax is 210-559-7984. + 
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Players catch tickets 
as they whirl through the air. 

Unbelievable action!! 



GUEST 
E S S A Y 

' \llCO 
DISSERVICE 

BY ART WARNER 

INDUSTRY VETERAN 

ART WARNER IS 

PRESIDENT OF COIN 

CONCEPTS. INC. (EAST 

BRUNSWICK, N.J.), 

A DESIGNER. 

MANUFACTURER AND 

DISTRIBUTOR OF 

COIN-OP SKILL, 

REDEMPTION & 

NOVELTY GAMES. 
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D uring these last six to seven weeks 
(July/August), I have had the 
opportunity to speak with several 

Family Entertainment Center owners, 
seashore arcade operators, and distribu
tors. I found it interesting that the fun 
center and arcade operators claimed that 
their revenue was down from last year. 
They all had purchased the No. 1 and 
No. 2 ranked quick-money games for the 
season, as recommended by their distrib
utor, and these games were doing very 
well. But while traffic was good, most of 
the money was being spent on food and 
rides. It seemed to them that money was 
"tight" 

The distributors claim they want 
something different - only a "10" game 
for their customers - and no one can 
fault them for that. They want what is 
conceived as the best earning games for 
their customers. But are we as an indus
try doing a service or a disservice to our 
customer when we forget that our indus
try is a "fun" industry? We should enter
tain, not drain the players. 

Not every game can be a "10", nor 
should it be. For the past two years or so, 
the best earning games have been the 
"coin rolls" that can take 30 to 40 coins 
or tokens per minute, usually have a high 
ticket payout, and offer little else except 
serving as a ticket vendor. These games 
certainly have their place in our game 
rooms. What they lack, however, is enter
tainment 

A game that is fun to play offers enter
tainment value in addition to offering 
tickets as a reward for skill level 
achieved. These games usually take 25 to 
35 seconds to play and interact with the 

October 1995 

player. They do not earn or gobble 40 
tokens a minute, but do keep players 
occupied and give them a sense of value 
for their money. 

When a player comes to your facility 
with $10, and ten minutes later it's all 
spent, are we acting in a self-defeating 
manner? The same $10 entertains them 
for two and a half hours at a movie house. 
Think of a parent's reaction to spending 
the money so quickly. Just ask what hap
pened in 1982-83, when there was a Pac
Man and Ms. Pac-Man on every comer. 

I thought this letter was in order, 
although I expect very few operators or 
distributors to pay heed to my message. 
But if greed becomes the rule at our fun 
centers instead of good, clean entertain
ment, we will all be losers. 

ReP/ay Magazine 



At left, by simply remov
ing the stool at one of the 
Lazer-Tron Spin to Win 
redemption creates a 
wheelchair-accessible 
play station. Inset, wheel
chair-accessible signs are 
readily available at hard
ware and building supply 
outlets. 

Access for All 
WITH SIMPLE MODS, COIN•OP 

GAMES AT THE FUN FACTORY IN 

REDONDO BEACH, CALIF. 

DELIVER BIG PAYOFF IN 

COMMUNITY GOODWILL 

Steve Shoemaker runs one of the 
busiest gamerooms in the country at 
his Fun Factory Arcade on the Re
dondo Beach Pier near Los Angeles. 
Llke any good operator, Steve knows 
how to fine tune the equipment to 
meet the needs of his customers and 
give the best retum. Although one of 
his most recent modifications may 
not have done much for the cashbox, 
it has made the center a little more 
fun for everyone while reaping large 
dividends in positive community 
relations. And all it took was a few 
simple hand tools. 

About 10 to 12 redemption games 
at the Fun Factory were made wheel
chair accessible by merely unbolting 
the stools that had obstructed the 
controls for handicapped patrons. No 
further changes were needed other 
than the addition of the appropriate 
sign, which was obtained at a local 
hardware store. Steve chose areas 
where games were grouped together, 
removing the end stool if possible. If 
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different machines were positioned 
side-by-side, then the center stool 
was removed from that section. 

Of course, not all games need to be 
modified so that players in wheel
chairs can participate. A lot of equip
ment, such as Skee-Ball alleys, 
are by design easily accessible. 

Even in early testing the 
idea wasn't a big earnings 
booster. Steve says collections 
for each modified piece may 
have fallen by as much as $25 
a day, but that overall it's not 
significant. However, the 
numbers can't speak for posi
tive effect this gesture has had 
on many of his regular cus
tomers . The response from 
many regular customers has 
been overwhelmingly sup
portive. 

"The modified game 
doesn't make quite as much as 
regular games," Steve pointed 
out, "but people do play it -
little kids and so on. But the 
goodwill that's generated by 
making provisions for the 
handicapped far outweighs 
any monetary loss. We've had 
quite a few people come up to 

you for doing this."' 
Steve is well-known for his dedi

cated community spirit - he spends 
every Thanksgiving providing free 
meals to the homeless, which he pays 
for and helps serve personally. 

our managers and say, 'thank If possible, the end stool is removed for easier access. 
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. bus ticket will get -~ ~ you home, but to 
- -travel U,. style you 

. need redemption ticketS ... about 
460,00Q of them. That's how 
many it took to win the bright 
red 1995 Dodge Dakota pickup 
truck given away by Funda.ys, a 
family entertainment center 
located in Gallup, N.M., at the 
July 28 giveaway for their ncket 
Mania Promotion. This latest 
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Redemption counters are placed up front and display everything from small-ticket items ... 

... to high-end merchandise like TVs, VCRs, stereos and various home electronics. 
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promotional event was another big 
hit for the highly-successful FEC, 
which has yet to even celebrate its 
first birthday. 

Opening on December 28, 1994, 
Fundays is 15,000 square feet of fami
ly-oriented fun and a magnificent 
first-time effort in the FEC biz for its 
founders. The center has video, pin
ball, pool tables, kiddie rides and soft 
play, but the main attraction is re
demption, which makes up 60% of 
the games on the floor. The quality 
and selection of redemption mer
chandise really brings many people 
out to the center. Prominently on dis
play are VCRs, TVs, personal and 
home stereos, CD players, mountain 
bikes, home video games, and other 
electronic items. There's also a large 
assortment of children's toys and 
stuffed animals at the redemption 
counter, which is designed so that 
everyone must first go past the prizes 
as they enter. 

Fundays also has two separate 
party rooms that can accommodate 
up to four parties at a time, and a food 
service area featuring pizza as the 
main item on its value-priced menu. 
Various party packages include 
tokens and tickets for the partici
pants. 

The idea for Fundays partially 
came about because co-owner J.E. 
Robertson, Jr. and Betson Pacific's Sal 
DeBruno both happen to be big fans 
of the Phoenix Suns basketball team. 
For years, the two sat next to each 
other at the sporting events and even
tually started talking about coin-op 
and related industries. As VP of a 
consulting firm, Robertson had talked 
with arcade tenants; as a parent, he 
had frequented fun centers with his 
daughter ... so he already some idea of 
what was involved. On December 2, 
work started at the American 
Heritage Plaza shopping center in 
Gallup. Just 26 days later, they were 
greeting their first customers. 

About 138 miles east of Albuquer
que, N.M., the city of Gallup has a 
growing population of about 20,000. 
But what makes Gallup truly unique 
is its proximity to an exceptionally 
large trade area. The combined popu
lation of the nearby Navajo, Apache, 
Acoma, Laguna, Hopi, Ute and Zuni 
Indian Reservations easily tops 
200,000, making the city a major cen
ter of trade. 

"This is the most successful 
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arcade I've seen in my 15 years in the 
business," declared Sal DeBruno, 
who heads the Phoenix office of 
Betson Pacific. He added: "It might be 
the most successful arcade in the 
country. These guys didn't need any 
help from anyone; they really knew 
what they were doing. The only 
numbers I've seen that come close to 
what Fundays is doing are from the 
arcades in Vegas during the sum
mer!" 

How busy does it get? Robertson 
said that on a good Friday or 
Saturday, there can be from 600 to 
700 people on hand (enough to some
times attract the ire of the local fire 
department). To handle this kind of 
traffic , Fundays has 15 full-time 
employees and two additional part
timers during the peak season. And 
there's always at least one person at 
the redemption counter who never 
leaves. 

Equipment purchases were made 
with help from Sal DeBruno and 
Irwin Knigin of Betson Pacific in 
Phoenix. Virtually all of the machines 
were bought new with the exception 
of a few classic pieces, like Pac Man 
and Galaga, which the owners felt 
they had to have. A quick tour of the 
facility reveals the hottest fighting 
and driving games, as well as the 
newest pinball releases. Redemption 
comes in all forms, from sports-ori
ented games to token rollers to vari
ous whackers and novelties. "People 
told us we were buying too much 
and spending too much," Robertson 
said, "but we went ahead and did it, 
and we've been going strong since 
then." 

Robertson believes that part of the 
reason income from redemption has 
remained high is because Fundays 
gives it customers a good return on 
redeemed tickets. "When I used to 
take my daughter to these other 
places that had redemption, I noticed 
that they were giving away trash for 
tickets," he explained. "So I thought: 
'let's give away things that people 
actually want' and without marking 
up the merchandise like some places 
do." 

However, redemption is not the 
only strong earner at Fundays. The 
center 's pool tables are busy from 
open to close, and they've recovered 
all of them at least twice since they 
opened. Originally they had eight 
tables, but have since made room for 
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Redemption accounts for more than half of the games at Fundays. This side of the facility is occu
pied by Skee alleys, basketball and novelties. 

An FEC staple: kid-oriented redemption games, including NSG's High Tops and ICE's Flintstones. 
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For the younger set, there's soft play and kiddie rides. 

four more. Robertson admits that 
about the only thing that hasn't sur
passed his expectations is pinball, 
and as an avid flipper player he's a bit 
perplexed. 

Tournaments have also helped 
Fundays boost attendance and 
income. The center holds a popular 
Tuesday night pool tournament and 

regularly holds sports-oriented 
shootouts. Other popular events 
include the "Fundays 500", where 
players compete on linked Sega 
Daytonas, and "Mortal Kombat 
Double Elimination", a fighting tour
nament with a $5 entry fee and 
games set on Free Play. 

But even with all the enthusiasm 

from individual players, the empha
sis is clearly on creating a wholesome 
environment for the whole family. 
The owners of Fundays are also 
proud of that fact that their relation
ship with the surrounding communi
ty has always been outstanding. The 
center has already hosted a few 
Victory Parties for the local high 
school football champs, and it has 
worked with area schools on an 
"Honor Roll Token Program." 

While the word on Fundays has 
carried quickly, with the help of TV 
and radio spots, Robertson still 
believes that there are a lot of people 
in the area who have not heard of the 
center. So in order to create even 
more excitement and publicity, they 
worked out a deal with the local 
Dodge dealer on a brand-new Dakota 
pickup and parked it front of the 
building as the ultimate redemption 
prize. Beginning in May, the promo
tion lasted 80 days, with the truck set 
to go to whoever had the most tickets. 

"We had about 15 people who 
were absolutely addicted," Robertson 
said. "Everyone had their favorite 
game. One guy spent so much time 
on Coin Circus that no one else 

Prod'U..crts Tha~ Pe:r£o:rm. 
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TOKENS 
IN THE RACE 
FOR QUALITY, 

THE 
WINNER 

IS 
HOFFMAN & HOFFMAN 

E\/ERY TIME! 
Custom Tokens sh ipped in 
ten days 

Minimum custom order is 
1000 Tokens 

• Lowest prices in the country 

• Highest qual ity 

• You can buy the best Tokens 
for less. Check our prices 
and see 

HOFFMAN (J HOFF MAM 
P.O. Box 896, Carmel, CA 93921 

800-227-5813 
FAX: 408-649-3318 

"Qu.llty 11 our famlly tradition" 

Page 136 

The billiard area is very popular and one of the few places in town where kids can enjoy the sport. 

could get near it." 
The serious play
ers were reported
ly spending up to 
$100 a day, and 
while the winner 
had 460,000 tick
ets there were 
other people who 
had over 300,000 
tickets. After the 
tickets were 
counted, shred
ded and placed in 
the truck bed, a 
jubilant Mary 
Bustamante of 
Gallup was hand
ed the keys. 

"From a busi- Ed Corley (left) of Ed Corley Dodge looks on as manager and co-owner 
ness point of Grant Gillreate shreds tickets submitted for the truck giveaway. 
view, this is the 
'funnest' thing 
I've ever done," Robertson smiled. 
"It's the only business opportunity 
I'm involved with that has such a 
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high level of synergy between busi
ness, family entertainment and fun." • 
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TECHNICAL TIPS 
B Y R A N D Y F R 0 ,M M 

W hat the heck is Bowlingo? 
Bowlingo is a half-sized bowl
ing ally that uses a three and a 

half pound, four and three-quarter inch 
"Duck Pin" type bowling ball which 
eliminates the need for the finger holes 
found in regular bowling balls. Anybody 
that's lived in the northeastern area of 
North America knows what Duck Pin 
bowling is but for the uninitiated, Duck 
Pin bowling is normally played in a full
sized bowling alley with smaller sized 
pins and smaller balls than the "regula
tion bowling" with which we are all fa
miliar. The Duck Pin bowling game is 
much more challenging than regulation 
bowling. High scores in Duck Pin bowl-

'BOWLINGO' INSTALLED IN 
ARGENTINA; DENNIS SABLE 

EDUCATES & SUPERVISES 
INSTALLATION TEAM 

ReP/ay Magazine October 1995 

ing range in the high one-hundreds and 
low two-hundreds. It is rare to see a 
"300" game in Duck Pin bowling. 

Bowlingo is fully-functional, automat
ic scoring, coin-operated bowling. The 
difference is that the pins themselves are 
on strings to facilitate automatic pin-set
ting. Mendes, Inc., the Quebec, Canada 
based manufacturer of Bowlingo, has de
veloped a pin setter that they also use for 
full-sized bowling in Canada. This revo
lutionary system has about one-quarter 
the maintenance of a regular pin setter. 
Because the pins are on strings, they do 
not have to tumble through the pin-set
ting device as do normal bowling pins. 

"Strings" may be a misnomer here as 
the pins are actually connected to the 
machine by quarter-inch, nylon cords 
that are very rugged and difficult to 
break. The machine leaves about two and 
a half feet of slack in the strings so that 
the head pin can go all the way to the 
back of the pit without tugging on the 
string. A Bowlingo lane is thirty-six feet 
long and thirty inches wide, with an 
eight foot "approach." At the end of the 
approach, a foul line is painted on the 
lane. Because Bowlingo is meant to be a 
"fun bowling" game and not for serious 
competition, there is no "foul" detector 
or indicator light. 

Each Bowlingo unit consists of two 
lanes, each with its own coin acceptor 
and cashbox. Each lane also comes pre
wired for the installation of a bill accep
tor and/or a ticket dispenser with ample 
room to mount each. The two lanes share 
a common ball return as well as all the 
electronics and the scoring display. Up to 
four players can compete on each lane. 
Each player's relative score is displayed 
in points on a seven segment, numerical 
display as well as on a bar graph that 
shows at a glance exactly who's ahead 
with a string of lights, one for each ten 

Left, eight Bowlingo lanes were installed on the 
second floor of this 3-story building in Argentina. 
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-~ points 
.,.,,. scored. 

1:1. Strikes 
- • and spares 
.... , arealso ... c u . -z: :z: : 
u ... .... .. 

indicated 
on the dis
play unit. 

Of 
course, no 
coin-oper
ated game 
is com
plete with
out some 
sort of 
sound, al
though 

Bowlingo sounds 
more human than 
machine. When a 
player gets a strike or 
completes a spare, 
Bowlingo claps and 
says "Nice shot!" 
Gutter balls elicit denigrating laugh
ter. Leaving a split generates a sympa
thetic "ooooooooooooooohhhhhhhh
hhhhhhhhhhhhhh." The sound gen
erating circuits were engineered in-

Almost done: four of the eight lanes in place. 

house by Mendes and are part of the 
main CPU board. There is no separate 
sound unit. 

The original idea for Bowlingo 
came from Hank Grant. Hank wanted 
an attraction for his own, gigantic 
amusement center in Antwerp, 
Belgium and approached Mendes 

*************************************** 
Rotary Games and Merchandise 

IF YOUR ROTARY GAME 
IS NOT MAKING SSS ... 

YOUR USING TH£ 
WRONG M£RCHANDIS£ 

* 
fl MONTH 

WARRANTY ON 
ALL PARTSI 

NOEL INDUSTRIES, INC. 
P.O . Box 727 • Ozona, Florida 34660 

1-800-234-8729 • Fax: 813-784-6202 

*************************************** 
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TECHNICAL TIPS 
BY RANDY FROMM 

of two North American dis
tributors for the game. "On a 
busy Friday night at a sports 
bar, you might be paying five 
dollars a game whereas dur
ing slow periods in an arcade 
somewhere, you might be 
paying just seventy-five 
cents." 

Dennis Sable first began 
his work with Bowlingo 
while he was with Capcom. 
Jeff Walker, then vice-presi
dent of sales, brought Hank 
Grant to Capcom. 

"I became acquainted 
with the product and I was 
asked to market and sell it," 
said Sable. "I had no idea 
what it was so I went to visit 
Mendes to learn about the 
product. I then installed 
many of the first forty units 
in Canada, Mexico and the 
United States." recalled 

The guys from Argentina {left to right): Carlito, Jose, Adrian, Marcello, Eduardo and Jorge. Seated is Don Pepe. Sable, relating how his expe-
At bottom of page, a different Bowlingo installation showing what the lanes look like when complete. rience in the building and 

with the concept. The original twenty 
Bowlingo units were pneumatic but 
that original design quickly gave way 
to the perfected electronic design that 
is in current production. Once 
proven in his arcade, Grant began to 
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distribute the units worldwide. 
"The average price per play can 

range anywhere from seventy-five 
cents per game to five dollars per 
game," according to Bowlingo 
spokesman Dennis Sable, who is one 

October 1995 

construction industry was a 
key factor in successfully completing 
the exacting process of installation. 

When Capcom coin-op completed 
their recent move from San Jose, 
California to Chicago, Illinois, Dennis 
elected to remain in the "Bay Area" 
and continue representing Mendes 
and Bowlingo. In addition to distrib
uting Bowlingo, Sable also continues 
to supervise the international installa
tion of the units. A recent installation 
in Argentina illustrates the world
wide appeal of the game. "One of the 
installations I just completed was an 
eight lane installation in a small town 
called Pinamar," said Sable. "A very 
outgoing, exciting company called 
Centerplay (owned by father & son 
Don Pepe and Jorge Buades) just built 
this fantastic new arcade in Pinamar, 
a summer, seaside resort about 250 
miles south of Buenos Aires. I was 
asked by Mendes to supervise the in
stallation, along with Centerplay's 
head technician, Jose Rudi." 

The eight lanes comprise a kind of 
"mini bowling center" on the second 
floor of a brand new, three-floor 
building. The bottom floor houses the 
arcade (with Valley pool tables and 
Dynamo air hockey tables as well as 

ReP/ay Magazine 
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TECHNICAL TIPS were absolutely level. I didn't 
have to use one shim to level 
the Bowlingo." 

BY RANDY FROMM 
"Usually, the Bowlingo is 

video games, all on token play) while 
the top floor houses houses! That's 
right. There are luxury, seaside apart
ments on the upper story! 

"Boy, these guys are particular!" 
exclaimed Dennis as he described the 
details of the installation. "Everything 
is perfect to the millimeter. The floors 
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level to within forty thou
sandths of an inch but we have to use 
shims to make it that way," said 
Sable. "In this case, it was perfect. In 
fact, it's probably the most perfect in
stallation in the world right now." 

Dennis also went on to describe 
the daily ritual of "Mate" (pro
nounced mah' -tay) a kind of a tea 

October 1995 

Dennis Sable enjoys an invigorat ing sip of 
"Mate" while installing the Bowlingo lanes. 

drink that a circle of friends would 
share out of a communal, gourd-like 
drinking instrument while working 
together on the project. 

"What they would do is fill this 
gourd with dry leaves, put a little sug
ar on top, fill it with very hot water 
and drink it through a silver straw 
that has a bulbous strainer on the end 
so you don't drink-up any of the 
leaves. You drink up all of the liquid, 
pass it around and each person puts 
in more hot water and more sugar, 
drinks and passes it to the next per
son and so on. It's just kind of a 
friendly thing that people do down 
there." said Dennis. "When the instal
lation was completed, they presented 
me with a Mate gourd of my own to 
take home with me." 

For further information about 
Bowlingo (or Mate, I suppose) contact 
Dennis Sable, 16750 Sorrel Way, 
Morgan Hill, CA 95037-3832; 
408/778-7566 or fax 408-778-0356; 
email: dsable@ix.netcom.com 

• 
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Operator 
Friendly 

UPDATED ROUTE MANAGEMENT 

SOFTWARE FROM PREMIER 

DATA CORP. HITS THE STREET 

W ITH QUICKER AND EASI E R 

INFORMATION A C CESS 

The advent of route management 
software has made the computer an 
invaluable business tool for operators 
of all sizes. Today, a number of soft
ware companies have made it easier 
than ever to access and manage stra
tegic information. One of the innova
tors in this field is Premier Data Corp. 
of Springfield, Ill. The creators of 
Super Route Manager, Field Manager 
and CD Manager software unveiled a 
new version of its flagship product at 
AMOA Expo '95 in New Orleans. 

A key component of Premier 
Data's integrated family of manage
ment software, the updated Super 
Route Manager 2.0 is a high perfor
mance route management software 
system specifically designed for the 

Operator Don Waldron of Northgate Amusement (Springfield, 111.) is a consultant and on the board 
of directors for Premier Data Corp. 

Microsoft Windows environment. 
This advanced program for route 
operators features powerful manage
ment reporting tools, user-friendly 
entry screens, and database reliabili-
ty. 

"We are immensely proud of the 
achievement in bringing Super Route 
Manager 2.0 to market firmly on 
schedule," said Don Waldron, opera
tor consultant for Premier Data Corp. 
"Super Route Manager 2.0 incorpo

rates new technol
ogy to meet opera
tor needs for speed 
and flexibility. It 
gives operators 
route management 
software that is 
fast, powerful, yet 
remarkably easy to 
install, manage 
and use." 

screens, have been redesigned and 
consolidated onto one or two screens. 
With the update, many complex 
processes have been totally rewritten 
in a new programming language not 
available during the creation of Super 
Route Manager 1.5. New features 
have also been added in response to 
customer requests, and the Teleform 
4.0 interfacing has been released with 
a 200-400% increase in handwriting 
recognition. 

According to company president 
Jim Rodriguez, "We developed Super 
Route Manager 2.0 specifically to 
address key trends that are occurring 
in the coin -op industry today. 
Operators are recognizing the need to 
automate, as well as the need for 
accurate information. Super Route 
Manager 2.0 was designed with these 
needs in mind." 

The new release of Super Route 
Manager 2.0 remains tightly integrat
ed with Premier Data's optional Field 
Manager and CD Manager to improve 
ease of use and reduce complexity in 
the coin-op environment. The combi
nation of these applications form an 
integrated information system to help 
operators streamline their business 
and improve information access. 

Premier Data Corp. prexy Jim Rodriguez with Don Waldron. Premier 
Data has just released a new version of their Super Route Manager. 

The new soft
ware has many 
new capabilities. 
For one thing, it's 
easier to use and 
specifically de
signed to eliminate 
extensive training 
time and massive 
user guides. Many 
processes, requir
ing multiple input 

For more information, contact 
Premier Data Corp., 3001 Reilly Dr., 
Springfield, IL 62703; 217 /528-9000. 
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A nother one of the industry's unsung heros bids 
farewell to coin-op. Friends and co-workers of Betson 
Pittsburgh service manager Clarence Smoyer gathered 
to say goodbye after 42 years in the business, and to 
wish him a happy retirement. Known as one of the 

most visible and knowledgeable service managers "this 
side of the Roosevelt Era" by many area operators, Clarence 
enjoyed his last day on the job, June 23, with fellow 
employees who will always remember him as "the glue 
that holds it all together." 

Clarence began his ca
reer in coin-op as a ship
per/receiver for Atlas Mu
sic and Novelty Co. follow
ing a hitch in the U.S. Coast 
Guard. He had served as a 
machinist mate in Staten 
Island, N.Y. shortly after 
attending Baldwin High 
School in Pittsburgh. 

"The customers trust him, and the employees look up to 
him for advice and direction everyday. We will miss 
Clarence's guidance. He's our conscience and our best 
worker day in and day out." 

But it's often Clarence's work outside his distinguished 
career in coin-op that really tells the story behind the man. 
Throughout his 45-year relationship with the Boy Scouts of 
America, Clarence has offered invaluable guidance to chil
dren during weekend trips and devoted much his time to 

the showing these kids the 
proper way to conduct 
one's self through life. He 
currently holds the pos
ition of assistant counselor 
commissioner with the 
Scouts, and plans to keep 
his role active with the 
organization along with 
some "fooling around the 
house" through his carpen
try hobby. After two years at Atlas 

as a shipper, Clarence was 
elevated to the position of 
music technician, where 
he quickly became one of 
the foremost experts on the 

The team at Betson Pittsburgh Distributing get together to wish 
Clarence Smoyer "all the best" in his retirement. 

Lou Larson, Jim's assis
tant manager, fondly re
members how Clarence 
would always have a bag 
of Gerry's Cookies for his 

Betson P;ittsburgh service manager C.larence 
Smo,yer retires after 42 years in the eoin ... op biz 

Jim Wittler, vice presidenVGM of 
Betson Pittsburgh, raises a cup 
of Tullamore Dew in a toast to 
Clarence's retirement. 

Clarence hands over the keys to 
his office and the "Executive 
Washroom" to Dave Surma, Bet
son Pittsburgh's new service 
manager. 

Seeburg 100C Model Jukebox. His talent for working on 
jukeboxes and managing people eventually earned him a 
position as service manager in charge of operations at 
Atlas. Clarence's vast working knowledge of the equip
ment he services, and his skills as a carpenter, teacher, 
diplomat and organizer, have all helped him excel in his 
field. Many area ops have Clarence and his music service 
schools to thank for their own knowledge out in the field. 

"If the distributing business was a complete body with 
legs and arms, Clarence is the heart and soul of it," said Jim 
Wittler, division vice president/GM at Betson Pittsburgh, 
in summing up 10 years working with Clarence Smoyer. 

From left: Dale Lazar of H. Lazar & 
Son, Clarence Smoyer, Bernie La
zar (Dale's father) and Gene Ford 
embody the history of Pittsburgh 
coin-op. Bernie turned to Clarence 
for service back in the '50s! 

Clarence shows off the coin-op 
cake that was created for this 
very special occasion. 

daughter Lea whenever she spent the day with him at 
work. "Clarence is a role model as well as a gentleman and 
a person of compassion," Lou said. "It doesn't matter if 
you are ten years old or a coin machine operator, Clarence 
made you feel he always cared." 

The crew at Betson want to to wish Clarence a great 
retirement. His work ethic and determination to get the job 
done is something they will always remember him by. 
Congratulations Clarence Smoyer on 42 years in distribu
tion, and have a relaxing and full retirement...you've cer
tainly earned it! 
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TOURNAMENT 
N E W S 

On their way to Europe for the '95 Valley World Cup (beginning second 
from left}: Teena Marie Cunningham, Dave Kelly, Teri Taylor and Paul 
Lim, all members of Team USA. Congratulating them are Valley staffers 
Jim Hall (far left} and from right: Jim Roe, Bill Nemgar and Dave Kristal. 

In the sum
mer of 1994, 
the first dart 

was thrown to 
open Valley's 
ninth annual 
tournament 
campaign. 
Players from 
across the 
country had 
their sights set 
on Las Vegas, 
where the sea
son -ending 
North Ameri
can Cham
pionships 
would take 

QUALIFIED DARTERS 

FROM EVERY CORNER 

OF THE COUNTRY 

MEET IN LAS VEGAS 

FOR VALLEY'S NORTH 

AMERICAN 

CHAMPIONSHIPS 

place one year 
later. The 

winners of numerous Valley Gold quali
fier tournaments would converge on the 
Sahara Hotel & Casino to compete for the 

top prize and a spot on "Team USA," 
which will travel to Europe this fall as 
U.S. representatives in the Valley World 
Cup. 

Chalk up another great season for the 
Valley Gold series. When the last throw 
was made on July 15, Dave Kelly, Paul 
Lim, Teena Marie Cunningham and Teri 
Taylor stood in the winner's circle to re
ceive their awards - crystal-like 
"wedges" - along with the acclaim and 
congratulations from the field of players, 
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plus best wishes for their success in the 
Valley World Cup competition. For Lim 
and Cunningham, this isn't the first time 
they've ended the season on top. 

The Championship opened on Thurs
day, July 13, with 322 dart finalists eager 
to step up to the throw line. They came 
from 22 states and represented almost 
100 operators who had provided year
long support for the '95 Valley Gold. The 
evening's highlight was the "Wipe-Out" 
mini-tournament. The game's fun lies in 
the fact that players who are ahead with 
long leads, or with an almost certain vic
tory in sight, can be "Wiped-Out" when a 
trailing competitor matched the leader's 
score, sending him or her back to the 
starting score. This exciting new game 
was a big hit as a get-acquainted mixer to 
prepare the entrants for the "real thing" 
the next day. Play was followed by the 
traditional "Chips-n-Suds" festivities, 
with free food and drinks. 

On Friday, serious play began as the 
field faced 96 Valley HE electronic dart 
games. The format was a modified 
"round robin", with the men playing 501 
Double-Out, 501 Double-In/Double-Out, 
and Cricket. Play for the women was 301 
Double-Out, 301 Double-In/Double-Out, 
as well as Cricket. All of the preliminary 
rounds were completed, with 32 men 
and 32 women advancing to the semi-fi
nals and finals. 

When the finals began on Saturday, 
eight men and eight women were still in 
contention. Included were Kenneth 
Flannery, Darryell Strickland, Walther 
Spach, Tom Rumandi, John Kuffer and 
Jimmy Damore, along with Kelly and 
Lim for the men. Women finalists were 
Pam Dischler, Merideth McKee, Sharon 
Sonntag, Sandy Green, Michelle Ruccki, 
Claude Liron, plus Cunningham and 
Taylor. There was a lot of pressure on 
each finalist, as every throw was critical. 
But when the final scores were in, the 
celebration began. Players and spectators 
alike surrounded the winners to wish 
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Rising Waters™ 

Vertical Water Game™ 
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©Bob's Space Racers, 1993 
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TO 
TO $UCCE$$ AND paof\-CS 

Whac-A-Mole® 

Modular Redemption CenterrM 

Bob's SPace Racers. Inc. 
427 15th Street 
Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 

Sidewinder A Patented Game ol Bob's Space Racers 

Kiddie Can-Alley™ 

Sidewinder® 

Bob's SPace Racers has been the 
redemption ticket to ride since 1970. 
With Bob's you know that you are get
ting games that are in tune with today's 
game players - true redemption games 
and proven money makers. Operations 
of all sizes have come to depend on 
Bob's because of their decades of suc
cess, quality construction and legendary 
service. Bob's also offers more than just 
games, they can provide time-tested 
operating methods and complete facili
ties design services. Call for complete 
information on games and services. 

i®LISTEDI 
Designers and manufacturers of games since 1970 



Players let 'em fly at the Valley Gold North 
American Championships in Las Vegas. 

The tournament "arena" became packed with 
players and spectators as the competition be
came more intense. 

them well and send them on their 
way to Europe. 

In addition to the unique-looking 
trophies given to the four winners, 
thousands of dollars in cash prizes 
were also awarded. These went to the 

Competitors had the bullseyes in their sights, 
as well as cash prizes and the trip to Europe. 

semi-finalists and finalists, with final
ists who did not qualify for Team 
USA also receiving brass-and-walnut 
plaques. Every qualifier for the 
Championship was the recipient of 
free travel and lodging, and Team 
USA has a further opportunity for in
ternational travel with a total value of 
some $20,000. 

The three-day tournament was 
handled very smoothly thanks to the 
efforts of a large Valley staff. On hand 
were Doug Blair, VP of sales and mar
keting; Dave Kristal, tournament di
rector and Valley Gold coordinator; 
Bob Corrigan, national sales manager; 
Jim Roe, West Coast sales rep; Jim 
Hall, Midwest sales rep; and Bill 

Nemgar, consultant. The ninth annu
al Valley Gold series also benefited 
from the presence of a dart supply 
booth, courtesy of Trident Darts of 
Las Vegas; a shirt booth sponsored by 
Laramie Screen Printing; and a juke
box and changers supplied by Dave 
Palmer of Mountain Coin, Las Vegas. 

Each contestant left Las Vegas 
with great memories of a great cham
pionship tournament. And many will 
return in '96 for another go at the 
thrill of high-level competition and 
another try for Team USA. 

The Valley Gold World Cup Elec
tronic Dart Game Championships 
provide operators with a proven-and
popular way to expand player inter
est in the fast growing sport of elec
tronic darts. Through qualifier tour
naments, winners become eligible for 
trips to exciting places in the USA 
and Europe, and can also take cash 
purses, awards and other prizes. 
Valley's League Management guide
book, which is available to interested 
operators, can make organizing and 
administering tournament reasonably 
simple and fast. For details, contact 
Dave Kristal at 800/248-2837. + 

Second-hand game machines also boost the 
distributors' market!! 

Once this amusement business has begun, The keystone to management success is to 

use a combination of old and new machines and new PCB's and products from various 

manufacturers, rather than just relying on new products and one manufacturer. 

il\!}~"f. 
:1\.i I ' ' • d mac\\\nes •. 

~e se\\ \leau\\\U\ use 

We now have total warehouse space of 3,300m2 
Between our 2,31 Om2 and 990m2 facilities. we have the room to 
hold a lot of token games and large-scale products for you. Plus. 

we have eighteen engineers on staff waiting to prepare your 
orders and get them on their way to you . 

We develop your company's engineers. 

For more information call or fax us. 

MA M A·TO 0 ADDRESS: 1-1-54 RYUNAN SHIZUOKA CITY 420 JAPAN 

l'::oRATION TEL: 054-248-9245 FU: 054-248-5655 
Page 150 October 1995 ReP/ay Magazine 



ReP/ay Magazine 

The 1995 World Championship of 
Foosball concluded their best 
tournament ever with an 86% 
jump in attendance over last 
year's finals. Approximately 3845 

contestants and 2445 teams competing for 

October 1995 

more than $100,000 in prize money and 
gifts over the Labor Day Weekend. 
Sponsored by the United States Table 
Soccer Assn. and Tornado Table Soccer, 
the 23rd annual event drew record num
bers of players from the U.S., Canada, 
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From left: Tornado president Ed McCloud, 
Women's Singles champ Cami Carter and 
master of ceremonies Link Penly. 

Germany, Belgium, Switzerland, 
Mexico and England. As in previous 
years, the venue was the Hyatt Regen
cy at Dallas/Ft. Worth Airport. 

"This was the smoothest-run event 
on the tour because of the expanded 
tournament organization, new facili-

Action was hot and heavy as a record 2445 
teams competed in the event. 

ties and efficient computer operation," said Dave Couring
ton, VP of marketing at Tornado. "World-class tourna
ments need world-class facilities such as the Hyatt Regen
cy. More efficient space utilization was a must with over 
211 foosball tables in play. But it was better communica
tions systems and closed circuit television coverage in 
each contestant's room that kept everyone informed of 

UNBEATABLE 

PRICE! 
Get giant capacity 
for gum balls at our 
unbeatable price. 
You'll make the 
hottest profits fast! 
Other kid's 
vendibles too. 

OCTOBER SPECIAL: 
Buy (5), Get (1) FREEi 

- Call for details -
1-800-345-1183 

DINO VEND 
Only Mayoni Could Do It. 

M ~':t~~ 
~Vr ~ Establishedin1982 

Made 
in the 
USA 

10340 GLENOAKS BOULEVARD • PACOIMA, CA 91331 • (818) 899-2488 • Fax (818) 899-0152 

competition de
velopments and 
the play mov
ing." 

Courington 
added, "None of 
this would have 
been possible 

Jonathan Kleiman of Pioneer Sales of Men
omonee, Wis. inspects the new air hockey 
from Tornado. 

without the expanded World Championship staff and over 
200 volunteers who helped put on the event." 

The big winners, of course, were the players. Todd Lof
fredo and Scotty Wydham, both of Colorado, took Open 
Doubles. In Open Singles, Dave Gummeson of Minnesota 
came out on top. Open Mixed Doubles saw Adrian Zamo
ra of California and Caryn Varapiner of New York take 
home the honors. In Open Women's Doubles competition, 
Tiffany Billirakis of Illinois and Angela Sine of Florida fin
ished in first place. Cami Carter of North Carolina was 
crowned Women's Singles champ. 

"This tournament was the best ever," said Cami. "The 
tournament organization helped the players along so 
much, that all we had to do was concentrate on our game." 
Cami unseated eight-time world champion Cindy Head, 
and top-seeded player Liz Hill, to take home the honors in 
a hotly contested series of matches. 

Each year the Muscular Dystrophy Association benefits 
from proceeds donated by the players for the Annual 
Player's Party and matched by Tornado Table Sports. This 
year, the check totaled $2,500 and was presented by Ed 
McCloud, president of Tornado. "We are happy to contri
bute to MDA," McCloud said. "It's a wonderful organiza
tion with which we are proud to be associated." 

The World Championship ofFoosball is the climax of a 
series of regional tournaments and national playoffs, a Tor
nado tradition for the last 23 years. Tornado has developed 
a worldwide competitive sport by focusing on grassroots 
player development through it's international distribution 
organization and league system. 

For more information on the 1996 World Foosball 
Championship, contact Tornado Promotions at 817/561-
0511. ~ 
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TOURNAMENT 
HIGHLIGHTS 

0 

VNEA JUNIOR CHAMPS - Youthful pool play
ers from all over the U.S. and Canada converged on the 
Mayo Civic Center in Rochester, Minn. for the 5th An
nual VNEA International Junior Championships, June 
23-25. The auditorium was neatly arranged with 73 
Valley Cougar Pool tables overlooked by enough bal
cony seating to accommodate over 5,000 spectators. 
Representatives from 22 different VNEA Charter Holders 
traveled from Alberta and Ontario, Canada, Nebraska, 
North Dakota, Wisconsin, Minnesota, South Dakota, 
Louisiana, Iowa, Illinois and Wyoming to compete for 
international recognition along with trophies, beautiful 
prizes and U.S. Savings Bonds. Huebler Industries, rep
resented in Rochester by Bill McConnell, and a long
time sponsor of the VNEA, also donated 36 beautiful 
Huebler cues to the top four finishers. On hand at the 

Official Team Opening Ceremonies were VNEA 
exec director Gregg Elliot, tourney director Don 
Kruger of D&R Star, and Valley's Dick Shelton, a 
long-time supporter of the VNEA Junior Program. 
Also appearing was the VNEA's new mascot
Charlie Cougar. Charlie appeared throughout the 
weekend sporting prizes and giving away his "paw
tograph" wherever he went. Singles competition 
kicked off the weekend of events on Friday after
noon. The players were broken down into three 
divisions and when the results were in, the winners 
were Jeff Hudson (Lincoln, Neb.) in the Youth 
Division, Joseph Tackett (New Orleans) in Minors 
Divisions, and Mike Militello (New Orleans) in 
Majors Division. The champions from Sunday's 
Team competition were B.P. Cue Co. #2 (D&R 
Star, Rochester, Minn.) in Youth, Original Untouch

ables (Stansfield Vending, Lacross, Wis.) in Minors, and 
New Blood (lnterProvincial Amusement, Alberta) in 
Majors. Renowned pool instructor and strong supporter 
of the VNEA, Jerry Briesath gave instruction and individ
ual attention to many throughout the weekend. Another 
hit with the players was the AdulV Youth Scotch 
Doubles, where junior shooters paired up with adult 
counterparts to vie for championships in their divisions. 
Thanks to organizers and committee for making this 
year's VNEA Junior Championships a success, and 
congratulations to all the young players. 

BUD LIGHT 

8-BALL-

This year 
marked the 15th 
anniversary for 
the Bud Lite 8-
Ball National 
Team Cham
pionships. More 
than 3,500 pool · 
players from 
across the U.S. 
and Canada 
flocked to the 
Riviera Hotel & 
Casino in Las 
Vegas, August 

7-12, to challenge each other for over $250,000 in prize 
money as well as for the thrill of going up against the 
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best. The Grand Ballroom of the Riviera 
housed 72 Dynamo pool tables in anticipation 
of the tournament. But before that, an eager 
crowd packed the room for the Opening 
Ceremonies, which featured a warm welcome 
to all the players from APA founder Terry Bell , 
and the singing of the U.S. and Canadian 
national anthems. The Championship soon got 
underway with a number of great matches. In 
the Ladies Division final match, it was chal
lenge of skills between two Illinois teams. In the 
end, it was the De-Terminators (pictured at left) 
from Monticello who took the first-place trophy 
and $5,000 in cash. Making up the team were: 
captain Dee Strack, Sue Allison, Rhonda Nee
ley, Tammy Smith, Susan Brown, Donna Wolf, 
Kim Spies and Kim McCalip. In the Open Di
vision finals match, a APA Handicap Review 
Committee ruling put the third-place Syndicate 
(pictured at right) in the final playoff. The team 
from Marietta, Ga. took advantage of this op
portunity to claim the title, team trophy and 
$10,000 in prize money. The tournament utilized the 
APA handicap system known as the Equalizer, which 
allowed everyone to be competitive regardless of their 
skill level. Other attractions throughout the event includ
ed the Camel Mini Shootout tournaments, an APA Team 
Shirt contest, a special exhibit area for vendors, and an 
"8-on-the-Break" charity face-off that raised $4,337 for 

the Muscular Dystrophy Assn. Since participation in this 
year's Bud Lite 8-Ball Championship went so well, the 
APA has decided to increase the prize money for next 
year's event from $250,000 to $500,000. It is scheduled 
to take place August 5-10 in Las Vegas. For information, 
contact the APA at 800/ 3RACK-EM. • 
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I fit's true that "time is money," then 
carrying a time-saving, customized 
phone & address book around to your 

locations can be very profitable for a coin 
machine operator. When your route men, 
technicians and collectors are on the road, 
do they have complete location informa
tion at their fingertips? Can they instantly 
access the people they need via main and 
alternate phone numbers, work numbers, 
home numbers, beeper numbers? Do they 
have names of key location employees, 

names of 

CREATING CUSTOMIZED 
PHONE BOOKS FOR 
OPS & ROUTE MEN 

family 
members , 
etc.? Do 
theyhave a 
handy list 
of factory 
800 num
bers for ser
vice ques-

BY LARRY HILIMIRE, 

STANTON 

AUTOMATICS, 

AUBURN, N.Y. 

tions? If not, 
they should. It's amazing how much effi
ciency this simple but powerful tool can 
add to today's coin machine operations. 
Using computers, it's fairly easy (and very 
worthwhile) to create and maintain such 
a tool. 

At Stanton Automatics, we have expe
rienced this situation from both sides. We 
have enjoyed the many benefits of having 
contact information on the road. But 
before we "computerized" our contact 
data, we used to suffer the frequent prob
lems which arise when you don't have 
such information easily at hand. 

Like many operations, we have used 
the "Silent Partner" route management 
software for eight years. It's a very fine 
program for game rotation, work orders, 
maintenance history, etc., of course. 
However, it's not really designed to be a 
"communications tool" between the oper
ator and the location ... nor between the 
operator and the distributor ... nor between 
the operator and the factory. Basically, 
when the "Silent Partner" program prints 
out a work-order ticket for each location, 
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the slip includes a single phone number. 
When the slip was handed to a route 
man, sales rep or technician, that single 
phone number was all the contact infor
mation he had. But in many cases, it 
wasn't enough. 

For example, one of our employees 
would drive out to a location which was 
supposed to be open at 10AM ... and 
nobody would be there! The route man, 
salesman or technician would then call 
back to Stanton Automatics, and our 
switchboard would have to try to track 
somebody down. Meanwhile, the route 
man is waiting, the clock is ticking, and 
nothing is happening. This type of prob
lem wasted a lot of time and effort, and 
doubtless could add significantly to oper
ator overhead. 

The need for fast, urgent communica
tions from the road has become even 
more important, now that so many tav
erns on our route open in the late after
noon. If this trend has hit your region, you 
know exactly what I mean. The route 
guys may have more free time in the 
morning, but they face a very tight sched
ule in the afternoon, racing around to col
lect or repair machines in many different 
locations with just a couple of hours 
before the workday ends and the happy
hour crowd arrives. Under these circum
stances, saving a couple of minutes by 
making a quick telephone connection can 
really pay off. 

For years, I carried around my own 
handwritten phone number and address 
book when I visited locations, distribu
tors, manufacturers, etc. My book grew to 
include key names, important business 
notes, etc. This handwritten document 
became my "Bible" and I was always 
afraid of losing it...there was no backup 
copy! Another problem with this method 
of maintaining contact information was 
the requirement to hand-create new ver
sions every couple of years, so I would 
have a clean, readable, up-to-date file. 
(The bottom drawer of my desk must con-
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RIDE THE REDEMPTION WAVE 
WITH NATIONAL TICKET! 

Count on National Ticket Company for machine-issued tickets for all of 

your redemption games. Stock ••1 COUPON•• tickets are available for 

immediate shipping. We can also design a ticket just for you with your 

logo and exclusive copy. You'll always win with National tickets! 

The Ticket Eater™! 
Don't forget to ask about 
Ticket Eater, our ticket 
counter/shredder. Counts and 
shreds 13 tickets per second. 

Home Office 
National Ticket Company 
P.O . Box 547 
Shamokin, PA 17872 
ORDER DEPARTMENT 
1-800-829-0829 
TOLL-FREE FAX 
1-800-829-0888 

American 
Express 

Other Information 1-717-672-2900 
lnt'I Fax 1-717-672-2999 



O P E R A T O R S Be 

COMPUTERS 
tain several of these laboriously writ
ten, outdated phone books.) 

My route men and technicians 
were responsible for developing and 
maintaining their own handwritten 

lists of location numbers, location 
owner home phones, beeper num
bers, etc. Some of them actually did 
this. Quite a few did not. At any rate, 
keeping such information up-to-date 
and well-organized was a headache, 
at best. 

That was the old days. Today, we 
handle this situation quite differently! 
Some while back, we created a com-

EO d?vAIAlo/ 
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[CJ 

Callmert Poat 
Clark, Skip 
46 Clarie St. Auburn, NY 13021 
Assistant: [none) 

Camlllu1 Country Club 
Assistant: [none) 
m 11<.e 

Candy'• Hlll1lde Tavern 
Zalewski, Pat 
6207 Jamesville Toll Jamesville, NY 13078 
Assistant: [none) 

Work (315)252-1000 

Work (315)469-1196 

prehensive computer data file of all 
the current phone numbers we had 
(office, home, fax, beeper, etc.) for 
locations, distributors, manufacturers, 
fellow operators, vendors, etc. This 
information was transferred from my 
own handwritten book, and we also 
included every scrap of information 
from the employees' phone books. 
Included in this file were not just 

phone numbers and 
addresses , but any 
other "contact infor
mation" that might be 
useful: names of key 
location employees; 
names of location 
owners' family mem
bers; and miscella
neous notes. Listings 
were broken down by 
categories (distribu
tors, vendors, manu
facturers, locations, 
etc.) and by geogra
phy (such as fellow 

Captain'• Lounge 
Broadwell, George 

rl'1T'E:L ?IZ,-~ 
operators in the 
Buffalo, Rochester, 
Syracuse areas, etc.). 

27 East 1st. Street Oswego, NY 13126 
Assistant: [none) 

-

Work (315)342-0000 
Fax (315)342-5454 

Home (315)343-1175 

Carbonaro, Paul & Kitty Work (315)252-2352 
Fax (315)252-0575 

Home (315)252-4165 
110 West Genesee Street P. 0 . Box 549 Auburn, NY 13021 
Aaaistant: [none) 

Cart'1 Grill 
Wallace, Sharron 
6 So. Seneca St. Weedsport, NY 13166 
Assistant: [none! 

Cato Hotel 
Bradshaw, George 
Box 222 Main St. Cato, NY 13303 

Work (315)834-9073 

Work (315)626-6925 
l/~E Q/i,. ?>Jt:>Z.. 

·~11 iatent: I~ C.1 (jocf- ::!>cJ.J~A 
8. ~ - ""C'E 

Cato Miik Station 
Giancarelli, Sam 
Rte. 34 Cato, NY 13033 
Assistant: [none! 

Cayuga Saving• Bank 
Ganey, Tom 

Genesee Street Auburn, NY 13021 
Assistant: Brian Shiels 

<C 1994 Deluxe Corporation Printed in USA Multi-Purpose Page #190013 

Work (315)626-&>36 

Work (315)252-9521 
Work 315-255-5132(nite) 

11 

October 1995 

The total file now 
contains nearly 1,000 
contacts with as 
much detailed infor
mation about each 
account or contact as 
we can get. 

I printed out the 
total file on 5.5 x 8.5" 
"Dayrunner" comput
er paper (yes, you can 
buy this specialized 
paper in a format that 
goes into a computer 
printer). I now keep 
these sheets in my 
three-ring Dayrunner 
binder, together with 
a calendar, my own 
company business 
cards, blank note 
paper, pens, credit 
cards, etc. I carry this 
book with me wher
ever I go. The com
plete printout is prob
ably two inches thick. 
It's a wonderful tool 
which enables me, for 
example, to walk into 
a bar that I haven't 
visited in six months, 
see the daytime bar
tender or the location 
oWiler's wife and say, 
"Hi, Jane, how's it 
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going?" I put 10 or 12 con
tacts on a page, leaving 
room for handwritten notes 
and updates. 

We also printed out 
copies of this file (on small
er-format paper) for each 
employee. My basic "con
tact file" can be cus 
tomized for every single 
Stanton Automatics em
ployee, so everybody gets 
the information he needs 
(and nobody is burdened 
with sensitive 
"management 
data" that he 
doesn 't need to 
know). Believe 
me, when a tech

well or bet
ter; the key 

require
ment is to 
be able to 

modify the 
program 

and manip
ulate the 

data in vari
ous 

person might be found 
under "distributor," 
"friend," "vendor," etc.) 
and under person's name, 
company name, etc. 

There's another good 
use for a computerized 
contact data file: it's good 
for printing out cus
tomized mailing labels. 
This helps with associa
tion work (for example, if 
I need to mail something 
to all the operators in the 

n 
= ~ 

== .,, 
c::: . .... ... :a .. en 

Buffalo region). Some operators 
might use this function to send infor
mation, promotional pieces, party 
invitations, or newsletters to loca
tions. 

nician needs an ~llliiiiWiiiiiil•iiililii!!iiiii!!~iiiiliiiii!ili!il!i;;iil!!iijpllfi .•· 
The day of the flip-top Rolodex (or 

the shoebox full of business cards) is 
over. If your route is on computer, 
your company's phone & address 
book should be, too. 

800 number for 
the factory's parts and service depart
ment, it's a great thing to have the 
phone & address book right there in 
the truck. Most of my guys probably 
keep their current phone & address 
book right in their toolbox! Our 
employee phone books are printed 
on 3 x 5" paper, on both sides. By 
using smaller print, you can still get 
10-12 names on a page. These are 
inserted in smaller binders which 
also have Stanton Automatic busi
ness cards, etc. 

Updating our basic computerized 
"contacts file" on a regular basis is 
just as important as creating the file 
in the first place ... and just as valu
able. On the road, or while using the 
phone here in the office, we can 
hand-write new numbers, scratch out 
old ones, and so on, writing directly 
on the current printout. We can col
lect business cards on the road, then 
when we return to the office, enter 
the data off the card into the data file 
(and throw the business card away). 

We make sure to do all this faith
fully! Then, about every three 
months, our entire staff gets together 
and shares new information. We 
update the basic computer file with 
all the new names, numbers, etc. 
which have been accumulated by 
everyone in our company. Then we 
print out clean, updated copies for 
each and every Stanton Automatics 
employee. 

As it happens, we use the first edi
tion of Harvey McKay's "Sharkware" 
software for this function. I'm sure 
many other programs exist which can 
perform the same functions at least as 
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ways. I can enter the same listing 
under multiple categories (the same 

TOP HITS OF JAPAN 
from Game Machine Magazine, October 1, 1995 

TOP 25 TOP 15 
VIDEO COCKTAILS UPRIGHTS & COCKPITS 

Model (manufacturer) 
1 Tekken 2 (Namco) 
2 Virtua Fighter 2 (sega) 
3 Virtua Striker (Sega) 
4 The King of Fighters '95 (SNK) 
5 Puzzle Bobble [Bust-A-Move] (faito) 
6 Street Fighter Alpha (Capcom) 
7 Pulstar (Aicom/SNK) 
8 Strikers 1945 (Psikyo) 
9 Mahjong Hyper Reaction (Sammy) 

1 O Chain Reaction (Data East) 
11 Shanghai - The Great Wall (Sun) 
12 Mahjong F. R. 2 (Video System) 
13 Super World Stadium '95 (Namco) 
14 Final Arch (Sega) 
15 Quiz Hiroko Moriguchi (f aito) 
16 Super Slams (Banpresto) 
17 Mahjong Angel Kiss (Jaleco) 
18 Quiz Netto Champion (Nakanihon) 
19 Ediphone Office (Sega) 
20 Crazy Cross (Konami) 
21 Quiz Tonosama No Yabo 2 (Capcom) 
22 Viper - Phase 1 (Seibu) 
23 Shanghai Ill (Sun) 
24 Mahjong Classmate (Make) 
25 Super Shanghai (Hot-B/Taito) 
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Model (manufacturer) 
1 Alpine Racer (Namco) 
2 Rave Racer [twin] (Namco) 
3 Cyber Cycles [deluxe] (Namco) 
4 Virtua Fighter 2 [deluxe] (Sega) 
5 Sports Fishing 2 (Sega) 
6 Rave Racer [deluxe] (Namco) 
7 Sports Fishing (Sega) 
8 Virtua Cop (Sega) 
9 Rail Chase 2 [twin] (Sega) 

10 Sega Rally Champ. [twin] (Sega) 
11 Point Blank [Gun Bullet] (Namco) 
12 Quiz Doremifa Grand Prix (Konami) 
13 Indy 500 [deluxe] (Sega) 
14 Ace Driver [deluxe] (Namco 
15 Daytona USA [twin] (Sega) 

TOP5 
FLIPPERS 

Model (manufacturer) 
1 Flintstones (Williams) 
2 Road Show (Williams)z 
3 Frankenstein (Sega) 
4 Addams Family (Midway) 
5 Lethal Weapon (Data East) 
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Dolphin kiddie ride 
from Mayoni 

Mayoni Enterprises ' 
new Dolphin kiddie ride is 
the first in a new product 
line the company will be 
offering. 

Solid construction fea
tures a fiberglass base 
with 16-gauge steel frame. 
The control box is also 
constructed from steel 

and an extra 
security bracket 
is offered. 

The PC board 
allows operators 
to choose for ride 
length (60 to 195 
seconds) and the 
number of coins 
required (from 
one to eight). The 
attraction timer 
can be adjusted 

for two, five or 10 minutes; 
it can also be turned off 
and allow the user to 
choose their own music. 
Wheels allow for easy 
mobility. 

For more information 
on the Dolphin kiddie ride, 
which is made in the USA 
and backed by a manu
facturer's warranty, call 
Julie Hart at 800/345-
1183. 

totalizer with internal battery from ENM 
ENM Company intro-

/ duces a new totalizer 
with an internal battery. 
The weather-proof 

"!IN!!= design makes it ideal for 
rugged outdoor applica
tions. Uses include ener
gy and water metering, 
traffic counting and other 
applications. 

The totalizer contains 
a long-life battery to give 
it lasting performance. 

For more information 
or a faxable technical 

data sheet (#413), contact ENM at 312/775-8400. 

new changer kit from Capital Vending 
Capital Vending of 

Laurel, Md. is offering a 
new Logic Interface Chang
er conversion kit. It provides 
a simple means of adding a 
dollar validator to machines 
that use a logic/dummy 
changer. 

The kit works on the fol
lowing validators: Automatic 
Products 4000/ 5000, 
Rowe 4900, National 

Vendors 145 and the Rowe 448E food machine. It also 
can be used on any of the following types of validators: 
Ardac USA and USA3, Coinco BA30B, Mars VFM1 / 
VFM3/L005, Rowe CBA2 and Maka/ Conlux. 

The conversion kit can be used on 120V and 24V ma
chines, and is easy to install. Prices range from $105 to 
$150. For information, contact Capital Vending at 301 I 
419-3189. 

new currency counters from Scan Coin 

The SC860 and SC870 
are two new models of 
currency counters from 
Scan Coin, Inc. of Ash
burn, Va. Both machines 
are equipped with multi
speed settings, and stan
dard and variable batch 
settings. 

The units feature 
two levels of size 
detection: when 
the characteristics 
of the first bill are 
stored in the mem
ory, the bills are 
compared to this 
information. Other 
features incorpo
rated in the design 
are auto start, add 
function, adjustable 

note density and other 
user-friendly features. 

Model SC870 also 
offers the additional pro
tection of ultra violet coun
terfeit detection. For more 
information contact Scan 
Coin, Inc. at 800/336-
3311 or 703/729-8600. 
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versatile coin counters 
from Klopp International 

All models of Klopp 
coin counters can now be 
factory adjusted to count 
the large 1 1 /8" token fre
quently used with batting 
cages, car washes, etc. 
Although there is no addi
tional charge for this facto
ry adjustment, operators 
need to specify that they 
want to count the 1 1 /8" 

token when ordering 
When adjusted, Klopp 

Models CM, CE and the 
new Klopp Konvertible 
(Model KK combination 
electric and manual coun
ter) will count, wrap or bag 
the 1 1/8" token, $ coin, 
1 " token and all other 
coins and tokens down 
thru the nickel size in dia
meter. The Klopp Model 
ET "Everything Machine" 
will sort, count, wrap or 
bag the 1 1/8 token, plus 
all smaller coins and to
kens, without any factory 
adjustment. 

Klopp counters are ma
nufactured in the USA For 
more information, call 800/ 
356-9080. 

radio-controlled boats 
from The Millennium Group 

The Millennium Group will unveil its new "state of the 
art" line of radio-controlled boats at the upcoming IAAPA 
show. 

The 4-, 8-, 12-, 16-, 20- and 24-unit systems feature 
durable and authentic fiberglass battleships and aircraft 
carriers, eight feet in length and equipped with working 
cannons. The ships are controlled with an authentic ships 
wheel mounted to a realistic helms post. A button on the 
wheel controls the cannons, which can be fired at interac
tive targets such as fortified bunks, ships and other 
props, which also fire back. Points can be scored and 
recorded on a digital readout mounted on the players' 
console. 

Cannons on the boats and targets fire high intensity in
frared light. Synchronized sound effects add realism. A 
ticket dispenser is optional. 

The system is manufactured in the USA and comes 
with a three-year warranty. For more information, visit the 
company's booth at IAAPA or call Richard DeVuono at 
800/990-2080. 

humidified pizza and pretzel display 
from Gold Medal Products 

Gold Medal's humidi
fied, forced-air display ca
binet keeps cooked pizzas 

and/or pretzels hot and 
moist for hours. 

The cabinets measure 
only 12" x 12", making 
them adaptable to exist -
ing, as well as new loca
tions. A cabinet can be 
ordered with racks and 
decals for pizza only, pret
zels only or a combination 
of both. The racks rotate 
under lights, creating 
buyer-enticing action. 

Total height is 38" and 
each unit operates on 120 
volts. It has stainless steel 
corner posts, tempered 
glass, a door with an alu
minum frame, and a water 
level indicator. 

For more information, 
contact John Evans, Jr. at 
513/381-1313 or 800/ 
543-0862. 

miniature golf obstacles 
from Adventure Golf Services 

The sounds of the jun
gle can be found in two 
new miniature golf obsta
cles offered by Adventure 
Golf Services, Inc . 

A golf ball entering the 
jaws of the 6' x 6' x 4' 
sculpted Lion head can 
trigger one of three distinct 
lion roars. It is fabricated 
so that the mouth can re
ceive the ball as an 18th 
hole ball keeper or allow 

the ball to pass through 
the lion. After three balls 
are played, the sound 
board cycles back to 
the original sound. 

The Hippo obstacle 
greets players from an 
open pond surrounded 
by rocks. Sounds ema
nating from the hippo 
are a series of jungle 
animals and bird 
sounds. Each of the fig
ures contain the 
"SoundMaker," an opti
cal ball sensor and digi
tal sound effect product 
from Adventure Golf 

Services. 
Adventure Golf Ser

vices, located in Traverse 
City, Mich., offers a ful l line 
of miniature golf and FEC 
services, including design, 
turnkey construction, pre
fab golf system products, 
theme structures, facades 
and simulated rock
scapes. For more informa
tion, call 616/922-81 66. 
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TOP-SELLING 45S & CDS AT KEY ONE-STOPS AS OF SEPTEMBER 19, 1995 

a. 1. NOT ENOUGH, Van Halen, Warner Bros. 17810 POP PICK HITS 
* 2. WATERFALLS, TLC, Arista 24107 RUNAWAY 

* 3. KISS FROM A ROSE, Seal, Warner Bros. 17896 Janet Jackson - A&M 1194 

= 
4. CAN'T CRY ANYMORE, Sheryl Crow, A&M 0638 CAN I TOUCH YOU ... THERE? 
5. MADE IN ENGLAND, Elton John, Island 2092 Michael Bolton - Columbia 77991 

6. THIS AIN'T A LOVE SONG, Bon Jovi, Mercury 6824 VIBIN' 

* 7. COME AND GET YOUR LOVE, Real McCoy, Arista 12834 Boyz II Men - Motown 0406 

a. 8. WALK IN THE SUN, Bruce Hornsby, RCA 64382 

* 9. BOOMBASTIC, Shaggy, Virgin 38482 
10. DECEMBER, Collective Soul, Atlantic 87157 

1. I LIKE IT, I LOVE IT, Tim McGraw, Curb 76961 COUNTRY PICK HITS 
2. BIG OL' TRUCK, Toby Keith, Po/ydor 579574 BIU'S LAUNDROMAT, BAR & GRIU 
3. LEAD ON, George Strait, MCA 55064 Confederate Railroad - Atlantic 87104 

4. ONE EMOTION, Clint Black, RCA 64381 BACK IN YOUR ARMS AGAIN 

5. NO MAN'S LAND, John Michael Montgomery, Atlantic 87105 Lorrie Morgan - BNA 64353 

6. HERE COMES THE RAIN, The Mavericks, MCA 55080 
7. IF I WAS A DRINKIN' MAN, Neal McCoy, Atlantic 87120 
8. I DON'T EVEN KNOW YOUR NAME, Alan Jackson, Arista 12830 
9. YOU'RE GONNA MISS ME ... , Brooks & Dunn, Arista 12831 

10. ANY MAN OF MINE, Shania Twain, Mercury 856448 

m * 1. WATERFALLS, TLC, Arista 24107 R & B PICK HITS 
* 2. BOMBASTIC, Shaggy, Virgin 38482 

PRETTY GIRL 

* 3. VIBIN', Boyz II Men, Motown 0406 John B. - 550 Music 77813 
4. TILL YOU DO ME RIGHT, After 7, Virgin 38494 

al 5. DON'T TAKE IT PERSONAL, Monica, Arista 35040 
6. I CAN'T TELL YOU WHY, Brownstone, Epic 77848 

a: 7. LOVE TKO, Regina Bell, Columbia 77965 

* 8. SOMEONE TO LOVE, Jon B. featuring Babyface, 550 Music 77895 

* 9. DON'T EVER TOUCH ME AGAIN, Dionne Farris, Columbia 77905 
10. THIS IS HOW WE DO IT, Monte/ Jordan, Island 1468 

en 1. FOUR, Blues Traveler, A&M 540265 
2. CRACKED REAR VIEW, Hootie & The Blowfish, Atlantic 82613 
3. THROWING COPPER, Live, MCA 10997 

= 
4. THE WOMAN IN ME, Shania Twain, Mercury 522886 
5. UNDER THE TABLE AND DREAMING, Dave Matthews Band, RCA 66449 
6. BAROMETER SOUP, Jimmy Buffet, Margaritaville 11247 
7. JAGGED LITTLE PILL, Alanis Morissette, Warner Bros. 45901 u 8. THESE DAYS, Bon Jovi, Mercury 528181 
9. JOHN MICHAEL MONTGOMERY, J.M. Montgomery, Atlantic 82728 

10. MIRROR BALL, Neil Young, Warner Bros. 45934 
* = significant crossover activity 
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THE C 0 IN BIZ 

MIDWEST 

ATTN: ALL STATE ASSN. EXECS! - The AMOA has already 
put together a tentative schedule for the 1996 Council of 
Affiliated States Meeting, which takes place Feb. 15-17 at 
the Alexis Park Resort & Spa in Las Vegas. The meeting 
kicks off Thursday, Feb. 15 with a cocktail reception from 
6:00 to 8:00PM. The meeting will run from 8:00AM to 
4:00PM on Friday, followed by dinner from 6:00 to 
8:00PM. The Saturday portion of the meeting will run 
from 8:00AM to Noon. The hotel reservation card and ad
ditional information will be mailed as the date approaches, 
so keeps your eyes on your mailbox. If have any ques
tions, give Kim Rundle at AMOA a call: 800/937-2662. 

VALLEY DART SCHOOL - On August 10, Sandler Vending 
Co. hosted a school on Valley HB and /Q darts in their 
Minneapolis showroom. Area operators and tech person
nel observed Valley's Jim Hall go through the new models 
and their capabilities. "Valley's new line-up will insure ex
panded profits, on-line league convenience and a contin
uation of Valley's commitment to excellence," David 
Sandler enthused. 

ROWE INTERNATIONAL recently held a "hands on" service 
seminar for currency changers. The day-long session was 
held at the Rowe facilities in Grand Rapids, Mich. Stu-

dents were instructed on maintenance and diagnostic 
techniques of repairing Rowe currency changers. In at
tendance were operators and service techs from the car 
wash, laundry and vending industries. For more informa
tion on upcoming service seminars, contact Rowe's 
Technical Service department at 800/699-7693. 

MOVIN' ON UP - The Michigan Coin Machine Operators 
Association has moved into its new office at the Michigan 
National Tower, 124 West Allegan, Suite 1510, Lansing, 
Ml 48933. Their phone number is now 517/371-8005; fax 
is 517 -371-44 77. The association has also retained Lewis 
N. Dodak of Dodak & Associates for its lobbying and con
sulting concerns. Future plans call for recruiting new 
members, establishing fundraising committees, working 
on convention and tournament activities, and establishing 
membership communications and advocating for its 
issues in the legislature. Upcoming events include a fund
raiser in the fall, a pinball tourney in January, a dart tour
ney in February, a table soccer tourney in March, and of 
course, the annual convention to be held in March at Ann 
Arbor. For more information, contact MCMOA president 
Scott Bright. 
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COLLECTORS ITEM - According to organizers 
of the upcoming Chicagoland Antique 
Advertising, Slot Machines and Jukebox 
Show, interest in coin-op, jukebox and ad
vertising collectibles has soared in recent 
years. They're expecting a good turnout for 
their event, which takes place Nov. 18-19 at 
the Pheasant Run Resort in St. Charles, Ill. 
Admission to the show is $5, while entrance to 
the dealer preview on Nov. 17 (8:00AM -
5:00PM) will cost $50. Exhibits will take up 
three buildings,.)with free buses running every 
ten minutes between all the venues. The show 

is one of two held each year for collectors, dealers, enthu
siasts and authors of coin-op, antique advertising, juke
box, carnival sideshow, saloon, bicycle, gambling and 
entertainment collectibles. For more information, contact 
Steve Gronowski at 708/381-1234. 

SOUTHEAST 

BAR SHOW - Las Vegas will host the winter edition of the 
Nightclub & Bar Convention and Trade Show on January 
8-10. The Nightclub & Bar Expo just completed another 
successful gathering this past June 25-27 at the Cobb 
Galleria/Stouffer Waverly Hotel in Atlanta, Ga. It was their 
largest summer show to date, and featured exhibits, se
minars and workshops targeting club, tavern and bar pro-

HMS MONACO 
IS YOUR ONE STOP SHOP FOR: 
ALL YOUR REDEMPTION NEEDS 

• Sparkling Jewelry 
• Watch Crane Kits 
• Plush Pre-packs 
• Licensed Products 

• Redemption Prizes 
• Unique Novelties 
• Jackpot Rotary Mdse. 
• Crane Capsule Kits 

• Gift Box Kits 
for "New" 
Fun Merchants Crane 

• Sports Mdse 
• Halloween Mdse. 
• Christmas Mdse. 

See Us at: 
IAAPA

Booth #1323 
Fun Expo -
Booth #206 

Call for our color catalog! 

1-800-777-0901 
HMS MONACO 

135 W . 20th Street• New York C ity, NY 10011 

FAX ORDERS: 212-727-1382 

fessionals . "The show was undoubtedly a success," said 
Ed Meek, producer of the event. "The number of exhibi
tors increased tremendously, and attendance was great. 
Our goal to increase profit-making opportunities for our 
attendees clearly surpassed our expectations." For more 
information, contact Kevin Seddon at 800/247-3881 . 

TRADE EXPERT- Tradesters might remember Richard H . 
Stern as the well-known attorney who helped Bill Beck
ham fight the parallel suit five years ago. These days, the 
former chief of the Intellectual Property Section at the U.S. 
Justice Dept. is counsel to the firm of Ablondi, Foster, 
Sobin & Davidow, P.C. The Washington, D.C.-based firm 
specializes in international trade regulation , U.S. and for
eign antitrust, customs, export control , international arbi
tration, intellectual property, and technology licensing and 
litigation. 

TENNESSEE OPEN - Green Games of Tennessee will open 
up their doors to operators who may not have had a 
chance to go on down to New Orleans for the AMOA 
show. There'll be plenty of new fall equipment on display 
as well as Rock-Ola jukebox school conducted by a fac
tory engineer. The distributor open house runs from 1 :00 
to 5:00PM, with factory reps on hand to answer any 
questions. Following will be a BBQ supper, along with 
cocktails, music and festivities . Those attending the juke
box school need to show up at 1 O:OOAM (the session will 
run till noon). If you plan on going, RSVP your intentions 
to Jan or Dot at 901 /353-1000 or fax 901-353-1155. 

SOUTHWEST 

SUMMER OF CHANGE- It's been a busy summer for Calif
ornia Games, Inc. For one thing , the manufacturer of 
game system cabinets and cranes has changed its name 
to CGI Entertainment Group, International. The change 
reflects the company's new business direction, which is 
moving towards more involvement in the international 
market. An example of this is its recent joint venture with 
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Balticor Corp. of Riga, Latvia. The two firms have come 
together to form a company that will develop arcades 
throughout the newly formed country. "Our new associa
tion with our Latvian partners has put the company into 
the international market," said Patrick Schroeder, CEO of 
CGI Entertainment Group. "We see the industry is chang
ing and change brings opportunity and we want to be 
ready for that. " With new markets in mind, the company 
has also developed a new series of game cabinets and a 
new Skyline crane. They've also begun negotiations to 
triple the size of their current faci lities. CGI Entertainment 
Group can be reached at 800/336-GAME. 

ROCKY MT. OPEN - The Colorado Game Exchange in 
Denver will hold their post-AMOA open house on Friday, 
Oct. 13, from 11 :OOAM to 4:00PM. There wi ll also be a 
Pre-dinner on Thursday, Oct. 12, beginning at 7:00PM. If 
you have any questions, please call Monica Stolica at 
303/893-4300. 

INTERNATIONAL 

LONDON CALLING - Welcoming international visitors to the 
ATEI show in the U.K. next year will be chairman Sonia 

2 "Por Amor A Ml Pueblo" Los Bukls 

- "Jugada Nortena• Los Huracanes Del Norte 

1 "Aunque Me Due/a El Alma• Vicente Fernandez 

- "Tengo Que Compartlr" Los Rleleros Del Norte 

3 "El E}emplo" Los Tlgres Del Norte 

4 "Amor Sin Ba"eras• Los Tlranos Del Norte 

10 "Yo Vendo Unos Ojos Verdes• Ezqulel Pena 

"El Mexico Que Se Nos Fue• Juan Gabriel 

"Recordando A Chalino• Challno Sanchez 

2 ·super Exitos· Sonora Dlnamlta 

1 "En Baru· Sonora Dlnamlta 

9 "Mag/a" Jerry Rivera 

- "Por Derecho Proplo" Tito Rojas 

6 "Todo A Su Tiempo• Marc Anthony 

7 "Slgue La Candela" Zona Roja 

- ·un Tlpo Comun· Tito Nieves 

3 "Salsa En La Cane 8 '95" Various Artists 

4 ·oro Satsero - Lo Major" Various Artists 

"De}ame lntentarlo" Johnny Rivera 

1 "Dreaming Of You• Selena 

2 "llusiones• Los Fugltlvos 

3 "Amor Prohibldo" Selena 

"Mire Amigo· Hometown Boys 

- ·12 Super Exitos• Selena 

9 "Segundo Romance· Luis Miguel 

4 "17 Super Exitos• Selena 

- "Exitos En Vivo• La Mana 

8 "Cuando Los Angeles Uoran• Mana 

·sound Ufe" Emilio Navalra 

Sampling by Tiie Latin Jukebox Garden c,.,..,, CA. 1-800-LATIN.CD 
<llart based on ac tual Jukebox play requests. To°""' CALL: lk CAlt -11'......._ 
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Meaden, who was named to 
that post shortly after last 
year's gathering. A former 
president of the British trade 
association BACT A, current 
chairman of the BACT A 
Charitable Trust. a director 
of one of Britain 's leading 
regional tourism boards, and 
marketing director of her 
own successful group of 
holiday parks, Meaden 
brings a wealth of experi

ence and expertise to the London 
exhibit. ATE! will again occupy the Earls 
Court 1 Exhibition Hall on Jan. 23-25. 
For information, contact ATE Limited at 
44-171 -71 3-0302 or fax 44-171-713-
0446. 

GERMAN 
TRADE 
SHOW-

Organizers for IMA '96 are 
expecting a record num
ber of exhibitors, with 
more than 70% percent of 
the expanded exhibit area 
already taken. On Jan. 24-

24.-27. Januar 1996 27, the newest in coin-op 
equip-Messegelande · Fairgrounds 

Frankfurt/Main 

1ma 
Internationale Factvnesse Unterh<itlllgS- lX1d WCW'9r\alJ\omaten 
lntemalional trade lair for amusement and vending machines 

ment will 
be on 
display 
in Halls 
1and2 
of the 
Frankfurt 

Fairgrounds. "This expansion reflects 
market developments and the growing 
international importance IMA has taken 
on the past few years," said project 
manager Petra Lassahn, who estimates 
that the exhibit area has grown 15% 
over last year. This year, a separate, 
specially-developed area will emphasize 
coin-op sports games such as billiards, 
darts, snooker, table football and elec
tronic shooting stands. For more infor
mation, call 49-211 -901-9183 or fax 49-211-901-9127. 

FINNISH LINE - Pelika RAY Oy, the new company that 
took over amusement machine operations following the 
government-ordered breakup of the game operation 
monopoly last February reports that predictions of radical 
growth in the size of the Finnish coin-op market have just 
not occurred. But this hasn't stopped them from opening 
up their newest arcade in the Jyvaskyla area, and holding 
a Sega Rally tournament to mark the event. The tourna
ment also happened to coincide with running of the 
famous "1,000 Lakes Rally" on the World Rally circuit (this 

form of auto racing is very popular in Finland, where some 
of the sport's greatest are born), and prompted a visit by 
real rally drivers. Pictured above (from left): Pelika RAY's 
Tapio Marttila, rally driver Ari Kononen, arcade staffer 
Pertto Aalto, Sega Rally champ Jari Ylonen, and rally dri
ver Harri Rovanpera. 

Over the summer, Pelika RAY also hosted their 2nd 
Flipper Open Championship tournament. More than 
2,000 players took part in the event, with the final match 
hosting 89 finalists from all over Finland to compete for 
valuable prizes. The finals were played on four different 
games: WMS's Dirty Harry and Theater of Magic, Sega's 
Baywatch and Premier's Stargate. Pictured above are the 
top three finishers (from left): second-place finisher Jarkko 
Koste, champion Mika Makela and third-place finisher 
Janne Eskola. Co-sponsors of the event were NOVA 
Apparate GmbH and Coca-Cola Finland. • 
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Features: 
·Fast Paced Coin Jump Action - Appealing to all Ages 
·Ticket Display - Play can Continue without 
Tickets with no Loss to Player 

•Bonus Countdown for Jackpot Tickets 
·Ticket Multiplier Display - Consecutive Misses 
Multiply the Next Win 

·Flexible Programming Makes "Smokin' 
Token" a Winner in All Locations 

•Easy Loading Ticket Dispenser with 6,000 
Plus Capacity & Ticket Every Time Option 

·Separate Locked Areas for Coins, Tickets & Service 
•Built in Theft Alarm, Diagnostics & Payout Statistics 

@usTED 

Dimensions: 
Width: 25" 
Depth: 43" 
Height: 52" 
Weight: 210 lbs. 

8436 Washington Pl NE•Albuquerque, NM 87113•505/821-6878•FAX 505/821-6876 

© 1995 ALL RIGHTS RESERVED PATENT PENDING 
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1 2 3 4 5 6 7 
8 9 10 11 12 13 14 

15 16 17 18 19 20 21 

22 23 24 25 26 27 28 
- ' 1 9 9 5 - 0 29 30 31 

OCTOBER 
4-6: Amusexpo, Espace Champerret, Paris, France. For 
information, contact Sepfi-T echnoexpo at 33-1-4 7 56-
2108. 

7-10: Fun Expo '95 (lnt'I Family Fun Center and 
Miniature Golf Show), Orange County Convention Center, 
Orlando, Fla. For more information, call the Fun Expo at 
914/993-9200. 

11-12: AL Previews, Novotei , Hammersmith, London, 
England. For more information, contact Howard and Wik
berg at 44-171-387-2021 . 

12-15: ENADA 1995, Rome, Italy. For information, con
tact SAPAR at 39-6-44-03686. 

16-18: World Gaming Congress & Expo, Las Vegas 
Convention Center, Las Vegas, Nev. For information, con
tact Gaming and Wagering Business at 212/594-4120. 

18-21: Miniature Golf Association of America FEC 
"World of Knowledge" show, Prime Osborn Convention 
Center, Jacksonville, Florida. For information, contact the 
MGM at 904/781-4653. 

19-21 : National Automatic Merchandising Assn . Annual 
Convention and Trade Show, Dallas Convention Center, 
Dallas, Texas. For more information, contact NAMA at 
312/346-0370. 

19-21: World Waterpark Association Symposium and 
Trade Show, Orange County Convention Center, Orlan
do, Florida. For information, contact the WWA at 913/ 
599-0300. 

20-22: Medpark Leisure Park and Fun Center Show, 
Athens, Greece. For information, contact Gerry Robinson, 
TSL Ltd., at 44-190-561-3256. 

25-28: AMOA of Queensland (Australia) Annual Conven
tion and Trade Show, Conrad Jupiter's Hotel & Casino on 
Queensland 's Gold Coast. For more information, contact 
the AMOAQ at 61-7-841-1021 

26-28: lnterazar '95 (Spain) trade show, Parque Ferial 
Juan Carlos I, Madrid, Spain. For information, contact 
Grupo lnterazar at 34-1-445-3702. 

NOVEMBER 
1-3: Van Expo, Rai Centre, Amsterdam, Holland. For 
information, contact Anton Zondag at 31-4103-3944. 

6-8: Gamex '95, Gallagher Estate, Johannesburg, South 
Africa. For more information, contact World 's Fair Ltd at 
44-161-624-3687. 

10-11: Norsk Automatmesse, Hotel Bristol , Oslo, Nor
way. For information, contact NOAF at 47-3345-8559. 

15-18: International Assn. of Amusement Parks and 
Attractions 77th Annual Convention & Trade Show, New 
Orleans Convention Center, New Orleans, La. For infor
mation, contact the IAAPA at 703/836-4800. 

DECEMBER 
7-10: Supergames Moscow '95, Krasnaya Presnya lnt'I 
Exhibition Centre, Moscow. For information, contact ITE 
at 44-171-286-9720. 

1 0-12: EELEX (Russian) trade show, Moscow. For infor
mation, contact World's Fair Ltd. at 44-161-624-3687. 

16-19: Amuse World '95, KOEX-Korea Exhibition Cen
ter, Seoul, Korea. For information, contact KAMMA at 82-
2-276-1754. 

1996 
Jan. 23-25: ATEI show, Earls Court 1 Exhibition Hall, 
London. For more information, contact ATE Limited at 
44-171-713-0302. 

Jan. 24-27: IMA '96, Frankfurt Fairgrounds, Frankfurt, 
Germany. For information, contact Blenheim Heckmann 
GmbH at 49-211-901-9183 

Feb. 15-17: Leisurexpo '96, Orange Country 
Convention Center, Orlando, Fla. For information, call 
305/448-7976. 

March 7-9: ACME Show, Orange County Convention 
Center, Orlando, Fla. For more information, contact 
Will iam T. Glasgow, Inc. at 708/333-9292. 

Sept. 26-28: AMOA Expo '96, Dallas Convention 
Center, Dallas, Tex. For information, contact AMOA at 
800/937-2662. 
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A COMPENDIUM OF USED EQUIPMENT ADS & OTHER ITEMS OF INTEREST TO THE COIN INDUSTRY 
A number of video game manufacturers have been successful in enforcing their copyrights and trademarks in the U.S. courts against those who supply 
or use unlawful copies. Readers are warned of ihe risks involved when copies of video games are purchased from sources other than the manufacturer 
or one of its authorized distributors. We can offer no assurance that a video game or printed circuit board set purchased from all the sources of such are 
legitimate. RePlay asks its readers to write us regarding any complaints about a product or service advertised in this magazine. 

Easy-to-understand 
TECHNICAL 
TRAINING 

Learn to repair arrusement machines the 
easy way-Without any previous electronics ~~ 
tnining! Randy Fronm's Arcade School 
videotape training series takes you all the 

way from a practical look at 
basic electronics and how 

m RHtly Ftt1111'1 Bit Blut Bttk tf 
~ Rt1lly 8r11t T11•1i11l l1fer111tlt1 $39.95 
All-You-Need Beginning Electronics 

\:~ read schematic diagrams to component 
:~J,,vel repair on pinball PCBs, power supplies 

? d videogame monitors. 
for Operators 2 tapes $ 79.95 
Basic Videogame Troubleshooting $ 49.95 
Diodes, Transistors 
and Other Semiconductors 2 Tapes - $ 79.95 
Easy Pinball PC Board Repair $ 49.95 
Conventional Power Supplies 
(used in pinballs and monitors) -- $ 49.95 
Videogame Monitor Repair 
Made Simple 3 Tapes $109.95 

MORE VIDEOTAPES & SOFTWARE 

Understanding Digital Electronics· 2 Tapes • $79.96 r .. ~.: .. 
Microprocessor Systems and 

~~~ie:h=~~~=.::~:~~ :~:.' 
Coin Tech software for Wirldows $99.00 jj': 

Switching Regulator Power Supplies - $ 49.95 Videotapes naw 
Videogame Conversions $ 49.95 ~ ~ 
Using a Digital Multimeter $ 39.95 ; available in PAL format ...tlR' ./JD£ 
How to Use an Oscilloscope $ 49.95 for world viewing. TI \..TI ~ 
Package D~al All videotapes in this ~irr:raill.illtf amuscmClll r{lCIOOlltJ 
box plus the Big Blue Book $SSO.OO ,f'. .uch111c scrrJ1cers 

.,,,,.. .. , ,X·»: . ., ,•' , . . "' ,, " , • ,, ,,,,..~t;:. Si/ICC / ,980 
Pric~~ :~Jg[~;fKJ!~!~~d~ft,Wf{lf6f{~W;J~~if'~tf{~~W'~i6fi~~~~s. Please contact us for an exact quote of shipping charges. 

Randy Fromm s Arcade School 1944 Falmouth Dr. El Cajon , CA 92020-2827 TEL 619.593.6131 FAX 619.593.6132 

ReP/ay Magazine October 1995 Page 171 



All AMERICAN AMUSEMENT, INC. 
The Customer Committed Company 

PINBALLS 
Addams Family . . . . $1995 Indiana Jones . . . $1875 
Demolition Man . . 2150 Simpsons . . . . . . 725 
Dr. Who . . . . . . 1295 Tommy . . . . 1675 
Stargate ... .. ...... ... 2550 Twilight Zone . . . .... 1475 

"HARNESSES OF QUALITY" 
Amusement and Industrial 

Hurricane . . . . . . . . . 1250 Whirlwind . . . . . . . . . . 925 

REDEMPTION LOUISE'S HARNESS 
Big Bertha (1 location) ... $2295 Shoot-To-Win 2 Hoops 
Cosmo Gang . . . ... .. 2575 (1 location) . . . . . $2350 
Cracky Crab (1 location) ... 3250 Skee Balls (10' & 13') .. from 1000 
Hungry Hippo .. ..... .... 1750 Super Shifter (4 & 6 Pl.) .... Call 
Ki ller T-Rex (1 location) . ... 2695 Twin Knockdowns . . .... .. 3880 
Wheel 'Em In . . 2950 Whac-A-Moles (2 Pl.) ..... 2475 
Simple Simon . . .... . 2275 (compressor and high score of the day) 

USED SITDOWNS & DELUXE VIDEO 
Final Lap II (s/d) . . . . . . . $4200 Racin Force (u/r) .. . . $1875 
Hang On (s/d) . . . .. Call Starblade (s/d) . . . . . 2550 
Lucky and Wild (s/d). . . 3550 Steel Talons (s/d) ........ 2750 
Hard Drivin ' (s/d) .... . ... 2350 Suzuka 8-Hours II (s/d) . . 8800 
Race Drivin (s/d) ........ . 2750 Turbo Outrun (s/d) ....... 2400 

EQUIPMENT OF ALL KINDS 

SHOP, INC. 
• JAMMA HARNESSES 
• 8-LINE HARNESSES 
• CUSTOM HARNESSES 

CALL US! 
LOUISE'S HARNESS 

SHOP, INC. 
100 Spring St. • Tuscumbia, AL 35674 

1-800-365-1941 7 DAYS A WEEK- ll:OOAM to ll:OOPM (CST) 
Purchase 4 or more games, get FREE delivery within 300 miles. 

( 405) 672-8909 Fax: 405-672-8628 
(205)381-6639 •FAX: 205-381-6180 

Prices subject to change without notice 

5016 S. 1-35 Service Road, Oklahoma City, OK 73129 Duns • 62-628-6702 

R~Fl),o~~ 

COIN TECH 
Computer Software For Your Shop 

:----m .... ,,,, .,,,,,,, :---.. ,,,,,,, .,,,,,,, ... ___ '" 

For Windows 

The coin-op technician's best friend! If you've ever needed to look up a part number for a 
replacement component, this program is for you. If you've ever needed to know the value of a 
resistor or capacitor, this program is for you. If you have ever remembered seeing a technical 
article on EXACTLY the problem you're working 
on but can't remember where you saw it, THIS =~ :~: PROGRAM IS FOR YOU! :::::::::::::::::::·:·:-=·===,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,.,. \\\/:=::::::::=:::::::=::=:=::'= ,.,.,_,.,.,.,.,,,,,,,,,,, '''' ,,,, ,,,,,,,, '' ,,,,,,,,,,,,,,,,,,,,, 

:~~~~:z=~=~~:±:~:f;: 1 ~I .. ~~ .. &f=~%· .. i~<·?,::ffi::::,...,t 
ticles, a picture tube cross reference and a repair Ir:::: ::::::::: ,,, 

::::::::t.il .. t· ··::;:::;:;: ~= 

log that is preloaded with dozens of common Randy ··· .... · ..... w.·. · 

Frmim'e @ ::::::::=:::::::::::::!l'.~f ;:::~~.i~tt:i::1! • fixes. You can even print out monitor trouble- f: :::::::::::~~~•,+•''";,,.' ... ,, .. . 
;.:-:·.·.·.·.·.·.·.·.·.·.·.·.·.·-:·:·:·:·:·:-:·:·:::::::::;::<-:· ·.·•·•·.·.·.· .·.·.·.· ·:·:·:·:·:·:·:·:::::::::::::::~:\~: :-:·:·:·::::;::·: .•...... ::::::::::: 

shooting flo\f\dlarts or lists of monitor replace~ ! : .. :•: !·•.·· .. ::=:.!!•:•.===:::;.:.:•:t:.::::::: rrrrn: ::r:::r:=,:=:=: •:tt? :.· 
ment capacl.tors at the press of a button. =·=·:-=-'·=·=·=·'·'·'·'·=·=·'·'·=·=·=·=·=·'·'·'·'·'''''............... ,,,,,.,_, ,,,,,,;:::,,,,,,.,.,., ... , ,'_:,=.•_:.=,=.:=,.•.=._•,=.•,•.•.:.•_:.:.'_.= ]_':.•_•,=.=,'.:_:::_:,•.:,•.••,.•,•.:,•.:.:_•:.'_,.=.:; :::::::::::::::;,,,,,,,,,,,,,,, 

::::::;:::::::::;'.;:i';l:•;::::: :; :-:)':;::: :: ·: -; \:~\;!;~::;~:!:!;:~:;~;:;~;~;:;~;~;~;~;~;~;~;~;~);~;~;!;~;~ ' . ~ ;~;~;~;~;~;~·~;~;~;~;~;~~:~;~;: 

Introductory Offer $99.00 Requ1reslBMorcompat1b1e-3B6orbetter 

ADD $6.00 S&H 4 megs RAM - SVGA (800X600) 

Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020·2827 619.693.6131 FAX.619.693.6132 
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NEVADA'S FINEST. '. ~ · 

. · .REND~"GAME 
. ~::SAlElf INC. 

OCTOBER SIZZLERS SIZZLIN' PINBALLS 
CAPCOM: Pinbal l Magic 

SEGA: Apollo 13 
PREMIER: Waterworld 

CAPCOM: Super Heroes 
SEGA: Indy 500 

MERIT: Mega Touch Ill 
FABTEK: Viper Phase I I CLOSEOUT! Premier Bio Hurij 

REDEMPTION EQUIPMENT: WE PROUDLY REPRESENT: 
ROCK-OWANTIQUE APPARATUS 

AMERICAN CHANGER 
American Sammy, Bromley, 

Data East, Coin Concepts, Lazer Tron, 
Bob's Space Racers, Skee Ball , 

Seidel , Meltec, Planet Earth, Smart, 
Taito, Bay-Tek, Sega, l.C.E 

Fabtek .... and others! 

DYNAMO POOL TABLES, CABINETS & AIR HOCKEY 
ARACHNID DARTS 

MERIT DARTS & coumRTOPS 

Need a game? ... Call Us! 

:RENOGm SALES INC. 
Amer.- 1 1 E~r~s 

t V/54' I 

RePlay Magazine 

4750 Longley Lane, #105 • Reno, Nevada 89502 

Ph: (102> 829-2080 
or tax us at: 102-829-2083 

October 7 995 

II 
P.age 7 73 
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LOXTRONIX 
"The people that design with the operator in mind." 

(818) 347-9849 
PHONE OR FAX 24-HOURS 

4523 Cezanne Ave. •Woodland Hills, CA 91364 

THE ULTIMATE 
DOOR HASP 

r __ L ____________________________ , 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

' ' I 
I 
I 
I 
I 
I 
I 
I 

--------------------------- - ~ 
The Ultimate Door Hasp: open, without padlock. 

Loxtronix has made available a superior door hasp 
that is extremely easy to install. No holes needed 
to be drilled in your brand new game. 
No alignment is necessary, works with existing door frame 
holes and on-location installation is super-quick. Made of 
quality 3/16" steel Heat-treated #5 aircraft bolts and mach
ined reinforced hinge. For protection against bolt cutters, 
lock shackles are totally enclosed. Usage of economical 
locks is an added benefit. Package includes steel rear back 
support plates for added strength. 

only 
$24.95 

black 
or 

$39.95 
mirror 

chromed 

PCB PROTECTOR 
from $70.00 Basic Unit 

to $85.00 for Basic 
Unit with non-breakable 
Lexan cover. It's "vandal 
proof". 

Sleep good tonight knowing your new super expensive Street Fighter Alpha, 
Tekken 2 or Mortal Kombat ill boards will still be there tomorrow. 

The PCB PROTECTOR was designed to fit all PCB' s and will 
fit into all gaming machines. It makes removal of your main PCB and 
Sound Board virtually impossible without your key. 
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8-Line Boards & Kits 
Plexi, Harness, Buttons 

DBV, Power Supply . 

DISCOUNT PRICING! 

* 1-800-966-98 7 3 * 

AMERICAN EXPRESS MONITOR 
MASTERCARD, VISA 

GET-WELL KITS 
SAVES TIME AND MONEY 

ON MONITOR REPAIRS 
Monitor repair kits take care of picture warping, blacking 
out, smearing, low brightness and brightness problems, 
poor regulation, jail bars, vertical shrinking, etc. Call for 
FREE technical help with your monitor problems. All kits 
come with instruction and are easy to install. 

* WICO DISTRIBUTES GET-WELL KITS* 
• KIT #101: For Electrohome G07-CBO 19" color 
monitor. 17 parts - $7.95 ea. WICO #36-0243 

•KIT #102: For Electrohome G07-FBO 13" color 
monitor. 16 parts - $7.95 ea. 

• KIT #201: For Wells-Gardner K4600 series color 
monitor. 15 parts - $6.95 ea. WICO #36-0244 

• KIT #202: For Wells-Gardner K4900 series color 
monitor. 16 parts - $7.95 ea. WICO #36-0248 

• KIT #203: For Wells-Gardner K4800 series color 
monitor. 16 parts - $7.95 ea. 

•KIT #206: For Wells-Gardner 19K6100 Color~ 
Monitor. Includes caps, resistors, diodes & 6 power 
transistors. 30 parts - $14.95 ea. 

• KIT #204: For Wells-Gardner 13", 19" & 25" K7000 
series color monitor. 15 parts - $6.95ea. WIC0#36-0249 

• KIT #301: For Nintendo Sanyo 19" color monitor. 
16 parts - $6.95 ea. WICO #36-0245 

• KIT #302: For Nintendo Sharp 19" color monitor. 
24 parts - $8.95 ea. 

• KIT #401: For Atari Disco 19" color monitor. 
18 parts - $6.95 ea. 

• KIT #701: For Matsushita color monitor. 
Model #TM 202G. 17 parts - $6.95 ea. 

• KIT #801: For Hantarex color monitor. 
Model #MTC-900. 21 parts - $7.95 ea. 

• KIT #802: For Hantarex color monitor. 
Model #MTC-9000. 18 parts - $7.95 ea. 

• KIT #91 O: Nintendo Sanyo color video inversion kit. 
Convert Nintendo cabinets with non-Nintendo game 
boards. 15 parts - $4.95 ea. 

• KIT #920: For Pac-Man, Ms. Pac-Man logic boards. 
Eliminates hum bar in picture. 4 parts - $6.95 ea. 
DISCOUNT! Buy ten kits and take $1.00 off each kit. 
Money back guarantee. We pay S & H! 
Wells-Gardner 25" 7000 Series Chassis (new) .. $119.95 
Electrohome G07-CBO Replace. Chassis (new) ..... 94.95 
Electrohome Flyback A29951-B .. . ... 39.95 
Electrohome with Coil C30380-A ................. 8.25 
15 A Power Supply (1-yr. warranty) ...................... 27.95 
2SC3039 ................. $1.39 STR 3123 .................. 6.26 
2SD870 .................... .4.49 STR 30130 ................ 5.29 
2SD1398 ................... 3.97 2N3712 ..................... 1.95 
2SD1138 .................. 1.39 2N3792 ..................... 1.95 

ZANEN ELECTRONICS 
(806) 193-6331 

Fax:806-793-9136 
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DISTRIBUTING 
EXPC>RT SALES DIVISIC>N · 

AMERICA'S N0.1 EXPORT DISTRIBUTOR 
THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 

VIDEOS PINBALL 
NAMCO = Cyber Cycle Twin 
NAMCO = Tekken 2 

SEGA = Indy 500 Twin 
SEGA = Rally Twin 
SEGA = Virtua Cop II 
SEGA = Virtua Striker 

BALLY = Indianapolis 500 
PREMIER = Waterworld 

SEGA = Apollo 13 
WILLIAMS = Jackbot 

REDEMPTION 
BROMLEY = Colorama 

SEGA = Virtua Fighter Remix 
WILLIAMS = Cruisin' USA 
WILLIAMS = Wrestle Mania 

I.CE = Cyclone 
LAZERTRON = Rollin ' for Riches 

SEGA = Sonic the Hedgehog 
SEIDEL = Smokin' Token 

• SE HABLA ESPANOL • 
Call or fax for a complete listing 

DEITH DISTRIBUTING INC. 
MEMBER OF 

AAMA 

ReP/ay Magazine 

84 Mineola Ave. • Roslyn Heights, N.Y. 11577-1248 

Ph: 516-621-1234 
Fax: 516-621-1238 
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NeW Revitalize your New 

CHERRY MASTERS 
MUNCIE NOVE TY CO. 

to include: 
ORDER P.O. Box 823 Muncie, IN 47308 FAX 
TODAY! Ph. 800-428-8640 Nationwide 317-288-3434 

Watennelon, All Fruit, and 
7 Bonuses and Re-spin feature 

only $25 buy (6) $20 
Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. 

1-800-966-9873 
Manufacturers of Quality Tickets for Over 50 Years 

(Roll Tickets Also A vailable) 

BAY COIN DISTRIBUTORS, INC. 
132-10 Jamaica Ave. •Richmond Hill, New York 11418 

1-800-57 6-2646 
OFFICE & SALES: (718) 291-5757-8-9 I PARTS & SERViCE: (718) 526-8383 I FAX: 718-739-3805 

Welcome Ex ort Customers ... Se Habla Esoaiiol 

USED UPRIGHTS: MONTHLY SPECIALS: 
Killer Instinct ................................... $3495 • Smart Candy Cranes ............. $1,495 
Virtua Fighter 2 ............ .. .... .. ....... .. ..... Call • Street Fighter: Movie (used kit) ... Call 
Primal Rage 25" (ded.) .... .. .. .............. l 495 •Premier Stargate pin (New) ... Red.uced. 
Virtua Fighters I... .. ..... ..... ............ ... .. 2295 
Mortal Kornbat II ........ ......... .. ...... .. .... 1295 • New 25" Cabinets ....................... 795 
Revolution X (3 Pl.) .... .. .. ...... .... .......... 3295 with 25' monitor, Sliding Drawer, 
Revolution X (2 Pl.) .. ...... ... ............ .. .. 2295 JAMlv1A Harness, Power Supply. 
Terminator II (u/ r) .. ... .. ...... .. ..... ......... 1595 (4-player pcmel available add $100) 
Lethal Enforcer (u/ r) .......................... 1395 • Primal Rage 25" (ded..) ........... .1 ,495 
NBA Jam (u/ r) ............ · .... .. .. .. ........... 1095 • Rescue 911 1 495 ............................... ' 
NBA Jam Tourn. Ed. (u/ r) ................. 1395 _ 1 Lucky & Wild ........................... 2,995 

NEW KITS: 
Street Fighter: Alpha ............... .......... . Call 
Street Fighter: The Movie ...... ............. Call 
Capcom X-Men .. ....... .. ... ......... .. ..... .. .. Call 
Killer Instinct .............................. ......... Call 
Tekken II ................ .... ........ ... ... ........... Call 
Krazy Bowl ...... ...................... .. .......... $895 
Eagle Shot Golf ........... .... ................. ... 895 

PCB'S: 
Tekken ...... .. .... ......... ............ .. .... ...... ... Call 
Great 1000 Mile Rally .. ... ... .. ............. Call 
Mortal Kornbat I... ..... . .. .. . . . .. ...... ... $125 
Mortal Kornbat II ........... .. .. ... ..... .. ....... 350 
Primal Rage .. .. .. . .. .. . .. .. . .. .. . . .. .. . ..... 395 
Dark Stalkers "B" Boards .. . .. . . ......... 200 
Alien Vs. Predator ·B· Boards ............ 200 
Dungeons & Dragons ·B' Boards .... ..200 
Punisher ..... .... ........... .. .... .... ... ........... ... 395 
Run & Gun .. ........ ......... .. .... ................ 795 
NBAJam ... ... ... ..... .. ............. .... .... ........ 495 
NBA Jam Tournament Ed ............ .. ..... 895 

. Lethal Enforcer w / Guns ...................... 695 
Lord of Gun ............................... .......... 695 

Page 176 

• Race Drivin' (cockpit) .............. 2, 995 
• Ridge Racers 33" single ........... 6, 995 
• Complete A.L.G. Kit... .............. 2,495 

w/ either Drug Wars or Crime Patrol 
Good for any 25· - 33· - so· Cabinet 

• 
$100 Pre-pays freight on 
any game in the USA 

(except deluxe videos) 

• 
Spend $10,000 or more & get 
FREE FREIGHT within the USA 

- (excluding Daytona) -

MISCELLANEOUS: 
Full Court Frenzy w /monitor .............. $2195 
Used New Image Street Game C'top ... 1095 
Used Grayhound Basketball w /DBA ..... 595 

New & Used Pool Tables, Air Hockeys, 
Shuffle Alleys & Megatouch uprights! 

October 1995 

PINBALLS: 
Big Hurt .. ............ ................. ........ ... ... New 
Stargate ........ .................... .. ... ... . Reduced 
Road Show ........................... .. ............ Call 
Corvette ......... ............... ... ............ .. . $2695 
Star Trek N.G .................................... 2395 
Guns N Roses .......................... .. ........ 2295 
Freddy Kruger ................................. . 2195 
Addams Family ..... ... ............. ........ .. 1995 
Tales from the Crypt.. ........... ............ 1795 
Whitewater ....... ..... ........................... 1695 
Jurassic Park ..... ..... .... .. ..................... 1595 
Last Action Hero .. .. .... ................ .. ..... 1695 
Cue Ball Wizard .. .............................. 1595 
Dr. Who ...... ..... ...... ... .. .... .... .. ............. 1495 
Rescue 911 ....................................... 1495 
Fish Tales ..... .... .. ... .... .. ... .. .. ... .......... .. 1295 
Alvin G. World Tour .. ........ .. ........ ........ 795 

1----------·---- -
SITDOWNS: 

Daytona ..... ....... ..... ................ .. .... $14,500 
Lucky & Wild ... ...................... ........... 2995 
Race Drivin' (cockpit) .. .. .. ...... ........... 2995 
X-Men (6 Pl.) ............... .. .. .. .. .............. 1395 
Line of Fire ........................................ 1995 
Star Blade .. .................. .... ................. 2195 
Outrunners ........ .............................. 7 495 
Ridge Racers 33· single ...... .. ............ 6995 
Moto Frenzy ..... .. ..... .. .. .. ... ..... .... ..... ... 2495 

MUSIC: 
ROCK-OLA BLOWOUT!!! 
* 4000 Trilogy . $2495 * 

*5000-X • $2695 * 
Pioneer CN-55 (2-pl.) ................. $2295 
Used Rowe CD-100 ...... : ................ 2895 
Used Rowe AMi Combo & 
Vinyl Jukeboxes ........................... can 
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· MICRO MANUFAClURING,INC·' 
Touchscreen Countertop Multi-Game System 

t} 

PC Based Board System Upgradeable For Years! 

Current Games Include 
Trivia, Diamond 11 's, Joker Poker, Squish, Go-4-21 , Hangman, 

Sex Trivia, Solitaire, Poker Scramble And Blackjack 

MAGICAL ODDS 
·R 

Special Color Odds, 
Joker Fever, Red Joker Bonus 

MAJOR POKER 
5 Card Draw Poker 

Superb Graphics And Souund 

MAGICAL TONIC 

Special Color Odds, 
Number Fever, Pair Chance 

·'R 

CHERRY POKER 
8 Line And Poker Game 

All In One! 

GAMES ARE AVAILABLE IN 

TURBO POKER II 

· 1 118'>')1 ·E'Rli'llu ,, 
n·~,:oK• , f!6J. ' ' .·. 

:111.1a ·• ; el flJ Ct 
D · 1a •. 
a ·,:~ · a ·-·----- . 

5 Card Draw 
Turbo I Also Available 

SUPER MAX 
5 Card Draw Poker 

Super Bonus Multiplier 

Kits• 9" and 13" Countertop Units ' 19" Upright Cabinets (two styles to choose from)' 19" Sit Down Cabinet' 13" Mini Cabinet• Casino Style Metal Cabinet 

MUST BUY PRODUCTS 
MICRO MUST ANG POOL TABLE High Quality* Low Price 

TM 

PANTHER CD JUKEBOX 100SelectlonTitlePager*200WattAmpllfler 

GRIP PIT CRANE Available With Advanced Lighting And Sound 
TM 

UNIVERSAL VIDEO GAME CABINETS Jamma Style Cabinet* 25" Monitor* Kit Ready 

MICRO MANUFACTURING, INCORPORATED 
535 Old Nashville Highway Lavergne, TN 37086 
800-277-6136 (615)793-5510 Fax: (615)793-5512 

INTERNET - Http://w3.thegroup.net/-aim/micro.html 



For Sale 
GRAYHOUND 

WANTED: 
SEGA 

DIG-A-MART CRANES Joker Poker/ 
Casino Slots Combo 

- Asahi Seiko Hoppers 
SHOULD BE IN OPERATING 

CONDITION, WITH DOME INTACT. 

- Casino Style Cabinets WILL PAY MARKET PRICE! 

Call Chris 
(908) 793·&••• . 

CALL ARTHUR: 

(516) 264-4263 

Slyk S-70-FH 

StyhS-71-F 

NEW SEcuairy Foa 

~Ova IJIWIER Daoas 
HUida See them at Fun Expo Booth # 1508 
Hing• 

Hasp For Regular Padlock. •...• 27.98 
Hasp With Padlock Cover ...••.. 29.98 
Hasp With Disc Lock Cover •••• 29.98 

8264 River Road SE 

Southport, NC 28461-9768 

Phone or FAX: J-800-849-77 63 

~t~?fi~Ti~l1ll\1 
Solid Gold • Performer Grand 
Firebird II • Performer Wall 

Silver Sky • Galaxy 

MOST MODELS IN STOCK! 
Sales, Service, Parts, 

Technical Support 

lll11111a11!111r~lll1-l•I 
1111~ llllilllilll ~~ lll.~111~1111 1~1~!~ 
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EPROMS 
DUPLICATED 

1 Day Service 
$6.00 each 

CAPITAL VENDING, INC. 301/419-3189 
13581 VA. MANOR RD. • LAUREL MD 20707 

NEW WllD CAT SUPER 
The Hottest New 8-Line Board 

since Cherry Master! 
•Adj. on screen jackpot • Bar fever • Bell fever 

• Cat fever • New double up mode -
(win up to 50 times original win) 

MID-CITY DISTRIBUTING 
1-800-341-5366 

Sprdalit~ Li~htin~ Supplius 
To tht• ( ;;1111in~ I ndusti·)· 

for 
i\l.\Nlil',\( 'TlllUms. Ol'EIUTOltS 

LO( 'ATIONS 
• 12V, 24V, HOV Chase 

Lighting Systems 

• !!nibs All Kinds 
Including Miniatures 

• Programma hie 
Llghlln& 

Controllers 

•Relays 

•Architectural 
Lighting 

Direct Importers - Maouracturers 
Free 1994 Catalog 

1-800..248-0076 

• EPBOMS * 

·-·· • 49.00 
4M•IJ 1V 9.9s 
.ZMelJ • s.9s 
iMe11 4.so 
.z7si.z E .z..zs 
.Z7.ZS6 1K i.9s 
.z7i.zs ., i.6S 
.Z764 0 i.9s 
.Z7.J.z .. i.6s 
.ZS.J.z t .z.7s 
.z7i6 • i.3s 

111Joae U9·.ZS6-.:l.:138 
F1m U9·U6-.:l.:144 

PBOGBAJl.EB 
AV.AU.AB.LE 

%9S 
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M & P AMUSEMENT 
658 West Market St. • York, PA 17 404 

(717) 848-1846 • FAX: 717-854-6801 
ASK for PHIL or TERRY or MIKE 

E-MAIL: tlong@yrkpa.kias.com 

$100 PRE-PAYS FREIGHT ON ANY GAME IN CONTINENTAL USA 

NOW ACCEPTING VISA & MASTERCARD 

CONTAINER SPECIAL: FILL A CONTAINER FROM THE CONTAINER SPECIAL SECTION. FREE 
FREIGHT TO ANY PLACE IN THE WORLD. CALL OR FAX FOR DETAILS! 

720° .......................... . ........ $395 
Afterburner (u/r) ........... 395 
Assault ...... . . . . . . . . . .. . . . . .. . ........ 395 
Ataxx ................ .. .... ...... . . ..... 395 
Bad Dudes .......... 395 
Big Run ...................... . .......... 995 
Blasteroids . . . . . .. . . . . . . . . . . . ......... 395 
Carrier Air Wing .......... 395 
Chase H.Q ................... . ......... 995 
Cyberball . . ................................................. 395 
Double Dragon . . . . . . . . . . . ... . . . . . . . ........ . 395 
Dragon Spirit .. . .. . . .. .. .. .... .. . .... .. .. .. .. ........ 395 
Final Fight ........ 395 

PINBALLS: 
Addams Family .. .. .. .. .. .. .. .... . .. ...... $1995 
Back to the Future ......... .... 895 
Big Gun ........................... . .......... 695 
Bride of Pinbot.......... .. .......... 995 
Cyclone . . . . . . . . .. . . . . . . . . . . . . . . .. .. . . . .. . . ...... 795 
Demolition Man .. . .. .... .. ...... .. .. .. .. ....... 1995 
Dracula .. .. .. .... 1395 
Earthshaker . . .. . . .. . . . ... . . . . . .. . ....... 895 
Fish Tales .... 1250 
Flintstones ........... 1995 
Getaway. .. .................... 1250 
Hook .................. ...... . ... 1150 
Joker z .................... .. .... 695 
Jurassic Park .. .. .. .. .. ... .. .. .... .. .. .. .. .. 1450 
Lethal Weapon.. .. .... 995 
No Fear.. .. ................ .............. 2995 
Party Zone......... . ......... 1 295 
Pool Sharks ........ 695 
The Shadow . . . . . . . . . . . ... . . . . . .... . . . . . . ...... 2550 
Shaq Attaq .. .. . . . . ... . . . . . ...... . .. .. .2195 
Slug Fest .. .. .. .. .. .. .. .. .. .. ......... 1095 
Space Station .................................... . ...... ... 795 
Stargate .... ......................... ....................... 2195 
Star Trek (Data East) .......... 1150 
Star Trek (N.G.) ...... .. ...................... .... . 2295 
Star Wars .......... ...................... . 1250 
Street Fighter II ......... 1250 
Super Mario Bros ............ ............... ............... 895 
Terminator Pin ............................. .... . ........ 1500 
Theater of Magic.. . ........................... 2995 
Twilight Zone ................. J.. .......... ................. 1450 
Whirlwind ......... ............................................. 895 
World Cup Soccer ........................................ 2295 

RePlay Magazine 

Golden Axe. 
Hang On .......... .. 
lkari Warrior ................. .. 
Magic Sword ................ . 
Mech Attack ........................ .. 
Narc .............................. . 
Operation Thunderbolt.. ................ .. 
Operation Wolf 
Out Run ................ . 
Pole Position ................. . 
Rim Rockin' B-Ball 
Roadblaster ................. .. 
Street Fighter 

..... $395 
. .......... 595 

. ............ 395 
.. .... 395 
.... .. 895 
...... 395 
...... 895 
...... 395 
. ..... 895 
. ..... 395 
...... 395 

.. ......... 395 
........ 395 

SITDOWN GAMES: 
B.O.T.S.S... .. ................... $1095 
Cisco Heat ...................................................... 3495 
Double Axle (s/d) ............................................. 3995 
Final Lap I ............................................ ......... 2950 
G-Loc .......................................................... 2995 
Hard Drivin ' CP ...................... . ....... 2495 
Hard Drivin' (w/seat) ...... 1750 
Race Drivin' CP .............................................. 2750 
Race Drivin ' (w/seat).. .. .................... 1995 
Ridge Racer (s/d) ........................................... .7750 
Ridge Racer (twin) ......................................... 11,750 
Star Blade ....................................................... 3995 
Steel Talons .................................................... 2495 
Super Hang-On ................................................ 1495 
Super Monaco GP .......................................... 2995 
T-Mek ............................................ . ....... 5995 
Thunderblade .................................................. 1295 
Turbo Outrun .. .. .. .......................................... 2995 
Virtua Racing (2-PI.) ..................................... 6500 
Virtua Racing (4-Player - w/tower) ................. 14,000 

VIDEOS IN 25" CABINET 
DEDICATED: 

Captain America ............................................. $645 
Captain Commando .......................................... 645 
Carrier Air Wing .. .. ......................................... 645 
East Coast Kit Cab ............................................ 695 
G.I. Joe ......................................................... ... 645 
High Impact ..................................................... 645 
HS-5 Kit Cab .................................................... 695 
Mad Dog 27" Monitor ..................................... 2295 
Meres ..................................................... ......... 645 
Moonwalker ................................................... 645 
Mortal Kombat I ................................................. 645 

October 1995 

Street Fighter II 
Toobin' 
WrestleFest 25" 

PINBALLS 
Back to the Future ................... . 
Hook .. 
Lethal Weapon ... 
Pool Sharks 
Star Wars 
Terminator .. 
Whirlwind 

....... $395 

......... 395 

......... 695 

. .... $895 
. ...... 1250 
. ....... 1095 
......... 695 
....... 1295 
. ..... 1500 
........ 895 

Mortal Kombat II . . .. . .. .. ..... ..... .......... ..1095 
NBA Jam ........................................................ 995 
NBA Jam: Tourn ............................................. 1095 
Off Road ............................................................ 595 
Pit Fighter.. ..... .. .. . .. .......... 645 
Simpsons .......................................................... 645 
Smash TV ...................................................... 645 
Street Fighter II: Turbo.. . ... 645 
Techbowl 2 TV Game ......................................... 645 
Terminator Gun ............................................ 1500 
Time Killers ...................................................... 645 
TMNT .. .. ......................................... 645 

REDEMPTION 
EQUIPMENT 
SPECIALS: 

Big Mouth ..................................................... $2500 
Bozo Basketball .............................................. 1995 
Cosmo Gang ........................................ 1595 
Crane SMS Single .. .. .. .. .. . ............................... 795 
Full Court Frenzy w/TV ..................................... 1995 
Knock Down (like new) ..................................... 1995 
Pop-A-Ball . . . ................................ .2250 
Push & Pog ..................................................... 3595 
Rock 'N Bowl... .. ............................................ 2495 
Roosta Shoota ................................................. 2500 
Shot Clock 21 ................................................. 3395 
Skee Ball 10' .................................................. 1795 
Skee Ball 13' Model H .............................. 1295 
Slug Fest. ....................................................... 1 095 
SMS Poker Roll ................... .............................. 795 
~nM.. .. ..... . .. B~ 
Super Bank-It ................................................. 2500 
UB QB ............................ ............................... 1395 
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BIRMINGHAM 
"Ell'.ll *111'.iC*ii 

- Established in 1931 -

NOW PROUDLY DISTRIBUTING MEDALIST DARTS 
MERIT & US GAMES COUNTERTOPS NEW & USED 

BEST SELECTION IN THE USA. 

NEW & USED KIT SPECIALS 
Tekken 11 .................................................. Call Dark Stalker "A" -Kit .... ... ..... ................... $899 
Great Sluggers ......................................... Call Street Fighter 11 ... ... .... ... ................ ..... ..... . 299 
Eagle Shot Golf ...................................... $799 Super Street Fighter II ............................ 699 
Krazy Bowl ........ .. .................................... 799 Golfing Greats 11 ..................................... 999 
Street Fighter: Alpha ............................... .. Call Capcom X-Men "A" Kit ............ .. ....... .. ...... Call 
Dark Stalker "B"-Kit ......... .. ...................... 599 Capcom X-Men "B"-Kit... ......................... Call 

TIME WARNER HOOP IT UP *NEW GAME* • TIME WARNER COPS *CLOSEOUT* 

USED DART MACHINES 
ARA 6000 ...................... ....................... $599 
ARA 6300 +II w/new target ....... .... ......... 799 
ARA 6300 +II w/top monitor ................... 899 
ARA 6349 Coors w/top monitor ................ 899 
ARA Galaxy .... ................. ..... ....... ..... .. ... 1699 
Ment Premier Pubtime .. .. ......................... 799 
Merit Pubtime ........................ .. ............... 799 
Merit Pubtime 2 + 2 ....... ......... ................ 899 
Merit Scorpion ...................................... 1399 
Valley Cougar Dart non-fold down ...... .... 1099 
Valley Cougar ..... ... .... ............................ 1499 

PINBALL MACHINES 
Bally - Addams Family ......................... $1999 
Bally - Black Rose ....................... .......... 1599 
Bally - Dr. Who ..... ................................. 1500 
Bally - Elvira .......................................... 1299 
Bally - Twilight Zone .............................. 1799 
Bally - Corvette ................... ... .. .. ......... .. 2799 
D.E. - Batman ...................................... . 1399 
O.E. - Checkpoint ......................... ........... 999 
D.E. - Guns N' Roses ............................. 2299 
D.E. - Hook ................. ... ..... .. ................ 1299 
D.E. - Jurrassic Park .... ......................... 1599 
D.E. - StarWars .................... .. .............. 1299 
O.E. - TMNT.. ................................... ... .... 850 
O.E. - Tommy ..................... .. .. ............... 1799 
D.E. - WWF ..... ..... ......... .......... .... .......... 1745 
Gottlieb - Big Hurt (New) ............. .............. Call 
Premier - Cue Ball Wizard ..................... . 1499 
Premier - Freddy Krueger .... .. ....... .... ...... 2199 
Premier - Gladiators ...... .. ....... ...... ......... 1499 
Premier - Waterworld ........... ........... ......... Call 
Premier - Shaq Attaq ............................... Call 
Premier - Star Gate (New) ...................... 2699 
Premier - Street Fighter ......................... 1099 
Premier - Deadly Weapon ........................ 750 
Sega - Baywatch (New) .......................... 2499 
Sega - Batman Forever (New) ........ .... ....... Call 
Sega - Maverick .................................... 2299 
Sega- Frankenstein (New) ..................... 2299 

GENERAL OFFICE: 
540 Second Ave. N. •Birmingham, AL 35204 

(205) 324-7526 
SE WAITS: 1-800-238-8363 

SNK NEW & USED PAKS! 
Kabuki Klash ... ... .... .. .. .. ..... .. .................... Call 
King of Fighters '95 .. ............................ .. Call 
Gururin ........ .. ... .. .. . . . . ................... $99 
Fatal Fury Special ................................. ..... 99 
Savage Reign (New) .. ............ ........... .. .. .. 199 
Galaxy Fight... .............. .. ................ ...... 99 
World Heroes 2 JeL.............. .. .......... 99 

JUKEBOXES 
Rowe CD-100 .. ...... ...... ... ................... $2999 
Rowe CO- IOOA ... ......................... 3299 
Rowe C0-100B .. ........ .. ... .... .... ........ .... 3499 
Rowe C0-100C .. .. ... .......... ... ............. 3799 
Rowe C0-1000 ... . ..... ...... ... .... .. Call 
Rowe R-87 .... .. ........ . ..... . ..... . .... .. .. 550 
Rowe R-88 ....... ................................. 699 
Rowe R-90 .... .. ... .. ..... . ........ ........... 899 
Rowe R-92 ................... .. ..................... 1099 
Rowe R-91 Combo ..... .... ............... .. .. .. 1275 
Rowe R-92 Combo .... ...... ... ........... ..... 1650 
Rowe R-93 Combo .. ..... .. .. .. ......... ... ...... 1750 

REDEMPTION 
10' Skee Ball (Models 1992 & 1993) .... $1999 
Baytek - Fielders Choice .. ..... ..... ...... ..... 1899 
Design Plus - Obi. Bozo Basketball .... .. .. . 1899 
Desgin Plus - Bozo Basketball ...... .. ..... ... 1599 
Design Plus - Quick Shot Jr. ...... ............ 1199 
Skee Ball - Tic-Tac-Toe (2 player) .......... 3799 
Meltec - Big Mouth ................................ 1999 
Meltec - Knockdown .. ............... .. ........... 1999 
Wacky Gator .................... .. .................. 3899 
Cracky Crab .................. ... ......... .......... 3499 
Hungry, Hungry Hippo ....... ................. .... 2499 
Coastal - Trash Can Alley ............. .......... 3199 
Amok - Egg Drop Machine .. . .... ............... 899 
Shoot to Win Jr. single ........ .. ............. .. . 1699 
Bob's - Tin Can Alley ............................. 6000 

QUANTITY DISCOUNTS AVAILABLE 
AU MACHINES IN FIRST CLASS CONDff/ON 

Call for More Selections 

FLORIDA DIVISION: 
4542 LB. Mcleod Rd.• Orlando, FL 32811 

(407) 425-150,5 
FLORIDA WA TIS: 1-800-330-1233 

National Watts Line: 1-800-288-7635 • Fax: 205-322-6639 
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- SERVICE TECH -
Baltimore, MD route operator seeking experi
enced service technician to work on video games, 
pinball machines, pokers and Cherry Masters. 
Call: QUARTERTIME AMUSEMENTS 
(410) 358-8311 (leave message) 

(~1llJ~i i ~ :j i11 IH; fj1f1! ~ t1l~~i 
14" Touchscreens 

w/Solitaire 
by U.S. Games 

$1195.00 
- UPS SHIPPABLE -

Call (408) 978·8846 

BAllY /WMS PINS 
Don't let manufacturers 

dictate your pricing. 
Add 1 quarter, 1 play option 

to your late model 
Bally/Wms. pins. 

HE ECHO BOARD 
Plugs directly into game. 

5 minute installation! 
01tl!y $35.95 

T 

R.M. V. SALES, INC. 
(412) 695-2406 

I Will Pav cash for the 
Following Video Game PCB's ... 
Please call with price quantilV 

(good working order) 

Call Mike: 401/852-0590 
MORTAL KOMBAT II GOLDEN AXE 1 & 2 

TEKKEN NBA JAM 1 & 2 
ARABIAN FIGHT NIGHT SLASHER 
ARABIAN MAGIC SPIDERMAN 

B-RAP BOY SILENT DRAGON 
BUCKY O'HARE TANK FORCE 

ATOMIC PUNK 1 & 2 UNDERCOVER COP 
BLOOD WARRIOR 'VIOLENT STORM 
CAPTAIN AMERICA VENDETIA 

CRIME CITY ZERO TEAM 
CRIME FIGHTER 64th STREET 

CAPTAIN COMMANDO t------LE_Gl_ON_N_Al_RE_ -il 
FINAL FIGHT Ca// with any 

G.I. JOE others please!!! 

ReP/ay Magazine 



•JUKEBOXES 
•VIDEOS ·aucnaNs 

•FLIPPERS 
•PINBALLS 

• REDEMPTION 
• POOL TABLES 
·POKERS 

• KIDDIE RIDES 
•CRANES 
•MUCH MORE 

WINSTON·S••·IM, NORTH CUOLINA 
SAT., NOVEMBER II, 1995 at 10:00 a.m. 
Dixie Classic Fairgrounds ·Ph: 910/727-2236 

*MOTEL RESERVATIONS - Holiday Inn North, (910) 723-2911 
* Mention Auction Game Sales for $48.00 rate! 

NC Lic.#6043 
·---- - - - - --- ···- ---

----------·--------------------~ 

over 1200 games in May 

KNOKVILL , TENNESEEE 
SAT., DECEMBER 2, 1995 at 10:00 a.m. 

Knoxville Convention Center 
525 Henley St.· Ph: 615/544- 5371 

*MOTEL RESERVATIONS - World's Fair Holiday Inn, (615) 522-2800 
*Mention A.G.S. for $62.00 rate! TN Lic.#1623 

KNOXVILLE, TENNESEEE 
SAT., JANUARY 13, 1996 at 10:00 a.m. 

Knoxville Convention Center 
525 Henley St.· Ph: 615/544-5371 

* MOTEL RESERVATIONS World's Fair Holiday Inn, (615) 522-2800 
*Mention A.G.S. for $62.00 rate! TN Lic.#1623 

--- - - ·-·- · 

[irHER aucnoN DATES a LOCATIONS PENDING! I 
* TERMS: Full payment day of auction - Cash, Cashier's Check or Company Check with bank letter of guarantee (no exceptions). 
* EQUIPMENT MAY BE CHECKED IN: Friday -- Noon until 9p.m. or Saturday -- 8a.m. until toa.m. 
* SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax permit. 
* CONSIGNMENTS LIMITED. PLEASE. CALL TO CONFIRM CONSIGNMENTS. 

AUCTION GAME SALES 
Rick Parsons, Owner 6: Auctioneer 

TO BE ADDED TO OUR MAILING LIST, CALL TOLL FREE: 1·800·001·0660 
FAX: 615-685-1126 
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Vegas Style Blackiack 
with Vegas Rules 

• 3 and 5 player models • Dual Speakers with 
• Attractive design audio prompts 
• On wheels to ease movement • Battery back-up game runs 
• 39" VGA color monitor 10 minutes with no power 
• Multiple Decks • Printer, ticket or hopper 
• Buttons flash to assist play configuration 
• Progressive option available • Built-in security with alarms 
• Secure cash box areas • Internal book keeping with 

individual station audits 
• Programmable date time 

and location 

Offered for sale 
in legal iurisdictions only. 

BEST AMUSEMENT, INC. • 1642 PIEDMONT HIGHWAY e PIEDMONT, SC 29673 

PHONE: (803) 422-0250 1-800-306-4263 FAX: (803) 422-8903 



• 

i-~:;~~~;.. ............ ~~~--~--~ 
Quality You Can Count On! 

-800-306-4263 
tales and Technical Support 

BOARDS 
CHERRY MASTER .... .... ... .. .. . . . . . . $135 
CHERRY BONUS III .. . .... .... . ..... . . .. 185 

LOCATION READY 
COMPLETE GAMES 

19" MONITORS 
~~~~R CHERRY.MASTER°::: : : : : :: ::::::~;~ CHERRY MASTERW/HSV 300 .... . . .... $1095 
DYNASTY ... '. ... ... . .. ..... . ... . ..... . 495 DYNASTYW/HSV 300 . . .... . ..... . . . .. . 1350 
W-15 LUCKY BELLS .. . ....... . . .. . .. .. . 575 CHERRY BONUS IIIW/HSV 300 ...... . ... 1145 
MAGICAL ODDS ................. . ..... . 735 SUPER CHERRY MASTER W/HSV 300 . .. . 1395 
LUCKY GIRL . .. . .. ... .. . ............ .. 695 SUPER 2 IN 1W/HSV300 ..... .... ... . . . 1195 
OMEGA POKER .. . ... . .. . . . ........ .... 425 DYNAMO SUPER POKER W/JCM .. ... . . . 1995 
FOXTRONICPOKER .. . .. . ... . . . .... . ... 425 TURBOIIPOKERW/JCM .... . . ... . ..... 1595 

TICKET DISPENSERS 
MONITORS 

PROGRESSIVES 
and MUCH MORE!!! 

-

MANY OTHER GAMES AVAILABLE! 

13"0MEGA POKER W /MARS GLS ... $1795 

CHERRY MASTER COUNTERTOP - $1275 
13" or 9"with VFM 5 400 Bill Stacker 

Besi Amusement, Inc. 
1642 Piedmont Hwy.• Piedmont, SC 29673 

803-422-0250 • 1-800-306-4263 • FAX 803-422-8903 



.. Cain-OP 

.. lnternatianal 1 Inc. 
401 N. 3rd Street, Ste. 470, Minneapolis, MN 55401 

BOD 320-9632 
C612l 321-9632 •Fax: 612-321-9633 

New Conversion Kits & Used PCB1s 
Arch Rivals . . . . $75 Merit Pit Boss . . . . .. $695 
Arlington Horseracing - Strata ..... 395 Merit Superstar . . . Call 
Big Event Golf. . ..... . ... 195 Mortal Kombat . . . . . . 50 
Blood Storm ............. . .... 395 Mortal Kombat II ....... . ....... 299 
Cr ime Patrol CO OEM Kit ...... Call NBA Jam ............. . ..... 399 
Capcom Bowling . . . .... 295 NBA Jam Tournament . . . .. 595 
Clutch Hitter - Sega ........ . . . .. 145 Neo-Geo League Bowling . . . . ... 195 
Fighters History . . ..... 145 Peter Jacobson 3-D Golf . . . . . . Call 
Final Fight . . . . . . . . . . 95 Raiden DX . . . . . . . . . . . . . . . 895 
Golden Tee w/ New Trackball . . . .. . 395 Samurai Shodown 2 - Cart. . 195 
Great 1000 Mile Rally .... .. .... . 899 Sky Shark . . ...... .. ......... . 75 
Great Sluggers - Namco. . . 595 St. Fighter The Movie - Capcom ..... 995 
Gururin . . . . . .. . .. . .... 99 St. Fighter II : C.E. Turbo . . . 40 
High Impact - Williams ........ . .. . 95 Super Sprint. . . . . . . . . .. 295 
King of Fighters '95 - SNK & KK . . .. . Call The Storm - Strata . . . . . . . . . . . . 395 
King of Dragons - Romstar. . . 195 Time Killers . . . . . . .. 195 

Tetris ..................... $295 
U.S. Classic Golf ... . . ..• .. . .... 195 
Warriors of Fate. . . . . . . . . . 395 

NEW GAMES 
Tekken II 

Street Fighter: Alpha B 
Tickee Tickats - Gun Redemption 

Kabuki Klash 
Push & Slam - Pog 

Viper • Fl-Shark • T-Mek 
Cops • Striker 1945 

MANY REDEMPTION GAMES 
CALL FOR LIST! 

NEW GREAT SLUGGERS KIT with NEW 25" MONITOR ... $799 

aEl NOW ACCEPTING VISA & MASTERCARD • L 

• Mini 13" Cabinet 
• 56" Tall 
• Removeable Control Panel 

Amusement Cabinets 

HAPP. OPTICAL GUNS ... SPECIAL PRICE • 

• Empty Cabinet 
• Slant top or flat top 
• Lift top 
• 2 color choices 
• With or without coin 

mech 

ATC 

B 

$199 ... Less than 5 
• 19" Empty Cabinet 
• Removable Control Panel 
• Best Looking Cabinet on 

Market 
• Sturdy ... Built to last! 

COl/NTERTOPS 
CM Complete ... $795 
Kit Ready ..... .... 499 

• NOW w/metal control 
panel 

• Smoke Plexi 
• 2 different styles 
• Security Panel 
• UPS - Shippable 

P.O. Box 606 •Mt. Juliet, TN 31122 
(615} 754-7253 

50% FREIGHT DISCOUNTS 

19" MONITOR 
$169.00 

1 Year Warranty, 
auanitity Pricing! 

COMPLETE 
13" 

countenop 
CHERRY 
MASTER 

- with HSV 300 -

$195.00 



Us Amusement 
Auction~ 

- 1995 -
7 Tr 

October 
Clementon, NJ 

(East of Philadelphia) Route 30 Man ; 
1 I 295 Exit 2Q to Route 30 East 6 mill"s : 

To Route 30 Mart on tight 

8 thru 10 
FUNExpo'95 

Orlando, FL 
• Not An Auction • 
Visil Us At Booth 

The Nation's Leading Auctioneers Of: 
Video Games • Pinball Machines 
Juke Boxes • Kiddie Rides • Darts 
Pool Tables • Redemption Games 

14 
Dallas, TX 

Big Town Mall. 1-30 and U.S. 80 
Take Big Town Blvd. Exit off 1-30 
Cellular, 214 184 7626 
Re.,rder Tone Oialo 502 55 t -1866 

21 
Tampa, FL 

Flotida State Fairgrounds 

I 
Special Events Building 
Highway 301 off Interstate 4 
CeUularo 813-623-7626 
Reorder Tone Dialo 502-551- t 866 

~-- 28- ~ 
Chicago, 1L 

Ramada Inn - O'Hare 
6600 N. Manhiem Road. Rosemont. IL 

5th Annual Pinhead Collector's AucriPn 
in association with Pf11ball F,,.xpo '95 

Attendanct info Con!act: Rob fleri af I ~ 323 3547 
A t~ Bm·m !>renuum 11.iU bt appbed 

~ I 
I 

}- --

4 
Columbus, OH 

11 18 
Indianapolis, IN 

November Lausche Building 
Ohio Slllte Fairgrounds 
17th Avenue at I 71. Ex.ii 1 t I 
Cdlularo 614 271 7626 
Reorder Tone Dialo 502 'i5 J 1866 

Kansas City, KA 
Wy011don Ct.itmty Fairgrounds 
1405 Nonli 98th Slrr<'l 
For intormm;on rall Tom Rhoadec; 

515 774-8424 

Our Land Pavilion 
Indiana Statr fairgrounrls 
1 202 E«st 38th Street 
CeUularo 31 7 43/. 7626 
Rt--order I 0ne DiaJ: 502 5" I 1866 

Iowa Seate Fairgrounds 
Univcrsciy and East 30th Srreet 
For information -Call Tom Rhoades 

515-774-8424 

I 

. I 2 2- - - - r 
- _ l - _J 

Colum~us, ~HJ December I _~lementon, NJ _L cedar Rapids, IA ; 

- 1996 -
January 27 I 

Indianapolis, In I 

All Auctions 
Begin At 

10:00 a.m. 

February 
15 thru 17 
LEISURExpo 

Orlando, FL 

24 
Tampa, FL 

March 2 
Columbus, OH 

16 
Indianapolis, IN 

23 
Des Moines, IA 

30 
Clementon, NJ 

April 13 20 27 
Columbus, OH Tu~pa, _FL I Indian~polis, IN 

--~M~-~-Y--+---~~~~I~:.-~; J-colum1~s. OH 

3 June Indianapolis, IN J 
Auction Information 

• All auctions begin at 10 am local time 
• To consign games for sale: bring to 

the Auction site on the Friday before 
the auction between 9 am and 9 pm. 

• Inspection: day of sale 9-1 O am. 
• Removal of all equipment by 

midnight day of sale. 

• Please. no cigarette machines or rnndy 
machines older than two years 

• Phone numbers listed for 
auctions are for Friday and 
Saturday only. 

• Contact Ric Stephen 8 12 333 9939 
for special hotel rates. 

Terms & Conditions 
Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or Comp? ny 
Check with Irrevocable Bank Letter of Guarantee, Visa. Mastercard or Discover. 
496 Bl{)'ers Premium 
496 Discount.for pqyments in Cash, Cashiers Check, Travelers Check, Personal or 
CompaT!}' Check with Irrevocable Bank Letter ef Guarantee. 
Applicable state and local sa les taxes must be collected unless you provide a current copy 
of your Sales & Use Tax Permit. · 

For further information contact: 
Auctioneer: Bill Hughes, P.O. Box 4819 Louisville, KY 40204 - Phone: 502 451-1263 

Licensed by Div. of Licensing, Ohio Dept. of Commerce and bonded in favo r 

of State of Ohio, OH/!A4065, OH/AC2208; in Florida, FL/AU88'Z, 

in Kentucky. KY/ P1597: in Indiana, IN AU08700280; 

in California, A-2586; and in Texas, TXlOl 71. 

Sales Manager: Jeff Schwartz 

502-456-1600 

24 hr. Fax: 502 897- 7771 

Advertising Manager· Ric Stephen 

812-333-9939 



~' SKY ROCKET \~ 
"f AMUSEMENTS ~ 

AUTHORIZED PARTS AND 
SERVICE CENTER 

presents Tai to 
Konami 

AUCTIONS • AUCTIONS • AUCTIONS SNK 

Sega 
Fun Merchants 
Elaut 
Rowe 
APC SAT., OCTOBER 21, 1995 

Namco 
Merit 
Atari 
Crompton 
Bally 
Midway 
Williams 
Capcom 

Dixie Narco/Ardac 

Large supply of coin operated amusement equipment 
featuring many late model pinballs and videos 

American Laser Games 
Video Laser Disc Players 
I.C.E. 

OPEN 9:30 AM • AUCTION TIME 10:30 AM 
Consignments Welcome! 

Arachnid 
Skeeball 

4900 FERM.EE, ROYAL OAK, MI 48073 

• 
* 30 Day warranty on repaired items * 

*Average repair cost under $100 * 
Thousands of vending/game eproms and electronic parts in stock. 

CAUJOHNBENOFORTERMSAT: 
(810) 435-0200 or Fax: 810-435-8576 
Regular hours Monday-Friday 9:30 AM - 5:30 PM 

Saturday 10 AM - 2 PM 

Call extension 335 for a FREE listing on floppy disk. 
For fast and reliable service contact: 

BETSON ENTERPRISES 
303 Paterson Plank Road 

Carlstadt, NJ 07072-2307 

NOW OFFERING FULL-LINE 800-524-2343 ,, 201-438-1300 
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PARTS & SERVICE! 
(Phil De/Grosso, Technician) 

ATTENTION ALL ROUTE 
AND ARCADE OWNERS 

INSTANT CREDIT 
FOR NEW 

Jukeboxes -Pool Tables 
Darts - Cranes 

Pinballs - Video Games 
Redemption 

B-Line - Pokers 

2-3-4 YEAR LEASES TO OWN 
Available to anyone in a/150 states W.A.C 

Mid-City Distributing Co. 
317North16th Street• Omaha, NE 68102 

402/341-5300 or 800-341-5366 
fax: 402-345-2653 
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l's .ep.JiA!J ,:1;1\,e1 wbPJd!J; ." 
c;~inJQg Q billidrd£5. .. hehdli 

fear aver so ve1:1.rs 
As representatives of all major manufacturers, we can accomm;date 

all your need~ for coin-op amusement equipment (new and used), spar~ 
. part;;9 •... .Ver;H:;i.igg equipment, b .illiard SLIPPlies, arid .. $ fwJ.lJib e of pec;t§.cDPt.igp. 
products. We maintain over 30,000 square feet of used equipment and 
dffer reconditioning that is unparalleled in the industry. . 

Call or fax Carlos Molina, Lou Rudolph, George Montalvo, or .Javier de la Uz 

TPllS MSNTPl'S·······¢E.AJu1=1es···········J 
NEW ·THEATER OF MAGIC/INOY ~00 - ~INB~LL, T'~KKE~ II, 

VIRTUA FIGHTER 11; NO FEAR, CYBERCYGLE, DAYTONA 

WSED . KILLER INSTINCT - VIDEO. OUTFRUNN~R. 
VIRTUAk<R.;p..cER·, D:YNAMO - Alf3/HG;u:;qt<;Ey.;qzx. 

TEKKEN II - VIDEO. ROWE CD 1 00 B 

A.,C . A. . CD~PLEJ7E ...... Ll.S.E Q~ RJ;&enaiii:igd m;;~'·enaLN+ 



10,000 + Coin Capacity Hopper 

$1,$S ,$10 ,$20 

d I Shown wi•h Mo e TB2000 Op•lonal Pedes•al 

Low Cost High Performance 
Three Level "Run Away" Protection High Security $1-20 Bill Acceptor 

Solid State Electronics - Diagnostic LED's Asahi Seiko Dispensing Hopper 
IN/OUT /EMPTY Meters - Manual Run Switch 600 coins/minute - Double Coin Count Sensors 

TOKEN OPERATION - Dispense 1-20 per Dollar Instant Stop Device - Thermal Protection 
H - 30" X W - 14" X D 15" Weight 68.5 lbs 16 Gauge Wrapped and Welded Steel 
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Three (3) Point Locking System 

B~LT inc: 
TB021022 

Huntingdon Valley Industrial Center 
3983 Mann Rd., Huntingdon Valley, PA 19006 

215-322-3232 * Fax 215-322-3238 

"1-800-666-7776 
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21ST CENTURY TECHNOLOGY, QUALITY AND SERVICE 

PhoNE CAnd 
VENdiNc; MAchiNEs 

$2.00 to $100.00 

I Call For More Information I 

ReP/ay Magazine 

International 
Models Available 

BiLT inc: 
Building Machines 

Since 1986 

800-666-7776 
Huntingdon Valley Industrial Center . 

3983 Mann Road 
Huntingdon Valley, PA 19006 U.S.A. 
215-322-3232 * Fax 215-322-3238 
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BILL ACCEPTORS! BILL ACCEPTORS! 
TEKBILT IS A GOLD LEVEL DISTRIBUTOR 

FOR: 

MARS 
ELECTRONICS 
INTERNATIONAL 

GL 5 
BILL ACCEPTORS 

FACTORY AUTHORIZED SERVICE CENTER 

BiLT inc: 

HIGH SECURITY 
HIGH PERFORMANCE 

$1, $5, $10, $20 
ACCEPTANCE 

COMPLETE INSTALLATION 
KITS INCLUDED 

UP STACKER 
DOWN STACKER 
STACKERLESS 

ALL MODELS AVAILABLE FROM STOCK 
VFM2, VFM3, VFM4, VFM5 & GL5 

ONE-DAY TURNAROUND SERVICE 

3983 MANN ROAD 

HUNTINGDON VALLEY, PA 19006 

215-322-3232 •FAX 215-322-3238 

1-800-666-7776 
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Q LI AL IT y NEW PRODUCT INFORMRTIO TEKBILT inc 

''T70'' 
CURRENCY COUNTER SIMPLE to USE 

Completely 
Automatic 

Saves Time 

Counts in ''Batches" 
(J0,20,25,50or100) 

for Immediate Wrapping 

Be More Accurate 

Auto Start and Stop 

LED and Photo Sensor 
Counting Devices 

3 Digit Display 
Counts to 999 

_ ... --
. Call NOW for 

SPECIAL 
Introductory Off er 

Counts 1000 Bills per Minute 

ReP/ay Magazine 

Complete Error Detection 

BiLT inc: 
. QUALITY PRODUCTS 

QUALITY SERVICE 

Huntingdon Valley Industrial Center 
3983 Mann Road 

Huntingdon Valley, PA 19006 
215-322-3232 *Fax 215-322-3238 

800-666-7776 
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BlLT inc QUALITY PRODUCTS 
QUALITY SERVICE 

CALL FOR GREAT PRICES! 
ALL OF OUR PARTS AVAILABLE FOR IMMEDIATE EXPORT! 

Quantity Prices Available 

TEKBILT Monitors Are Manufactured With 
Grade "A" Tubes ... Grade "A" Electronics! 
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19" HORIZONTAL MONITOR 

ALSO AVAILABLE 
WITH UNIVERSAL 
MOUNTING 

HOR. #70152 
UNIV. #70150 

13"HORIZONTAL 
#70100 

BiLT inc: 
SE HABLA ESPANOL 

October 1995 

9" HORIZONTAL 
#70104 

Huntingdon Valley Industrial Center 
3983 Mann Road 

Huntingdon Valley, PA 19006 

(215) 322-3232 • (Fax) 215-322-3238 

1-800-666-7776 

ReP/ay Magazine 



PLATINUM PLUS 
15AMP 

POWER SUPPLY 

RED L.E.D. LIGHT WILL TURN GREEN 
WHEN +5 VOLT IS SET PROPERLY ! 

FEATURING 

* +5V ... 15Amp 
* + 12 V ... 3 Amp 
* -5 V ... 1 Amp 

* Computer Quality - Low Noise 
* Dual AC inputs 115/230 AC 

(selectable) 
* COMPLETE overload protection 
* Short Circuit protection 

* Built-in EMI line filter 
* 100°/o Burn-in tested 
* Slim Line, Compact, Light Weight 
* 1 Year Warranty 

© 1991 

ReP/ay Magazine 

BILT inc 
Quality Products 

Quality Service 

1 Full Year Warranty 

Stk. No. 30920 - U.S.A. 15 Amp Power Supply~ 
Dimensions: 7" x 4 1/4" x 1 15/,6" 

Weight: 1 .84 Lbs. 
Patent Pending 

Huntingdon Valley Industrial Center 
3983 Mann Road 

Huntingdon Valley, PA 19006 
(215) 322-3232 (FAX) 215-322-3238 

1-800-666-7776 
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RED BAK0N BOARD 
EXCHANGE 

6540 W. Central • Toledo, Ohio 43617 

1-809-331-3766 
VAUD IN ALL 50 STA TES. MEXICO & CANADA 

FAX: 419-841-6484 
When you think of buying or selling a video game printed 
ci rc uit board .. . Thi nk of the RED BARON BOARD 
EXCHANGE. We offer the largest selection of video game 
boards at the best prices! Please call to see what we have 
available. Our inventory changes daily. Please ask about 
our mailing list. 

SPECIALS: 
Tekken II ........... Call Mortal Kombat ....... $95 
R-Shark Kit. . . ... .. .. Call 
1000 Mile Rally II . . .. Call 
Capcom's X-Men . . . . . Call 
Mortal Kombat II ..... Call 

NBA Jam: Tourn .. . .... 695 
Air Hockey (update) . .. 695 
Galaxy Force (dlx.) . . .. 995 

Mortal Kombat ill . . . . Call 1000 Mile Rally .. . . Special 
Neck & Neck ...... Special Mad Donna .. . .. . . .. . Call 

We ship G~Q.J). We also accept 
VISA•§r.• ~§~~!lll(please .ad~ · 4o/o) 

• 30-day warranfy on all boaids. • Repair service available. 
• Trad¢~i4S)Y:~(~§jll~'. ~ Q>risigriments Accepted! 

~----------------------------------------------~ $50 M.D. GAME SALES $50 : 
REBATE on ANY NEO GEO CARTRIDGE! 

You send back to us after purchasing any of the following Neo-Geo Cartridges at the listed price. 

Only 1 Trade-in per Cartridge purchased *Offer Valid 10/1/95thru10/31/95. 

I 
I 
I 
I 
I 
I 
I 

$ 5 0 *Quantities Limited & Subject to Availability. $ 5 o I 
__ .. ________ :_Tu_:~~~F~C::0!"_!~~1::~nI.:_a~i~l~h~u_!11 ~~·~A~:_s~~ __________ J 
I ONE SLOT SYSTEM PCB $399 EACH (Norebateonthisitem) I 
King of Fighters '95 ..... . ....... . .. Call 
PLURSTAR ........... . .. . ....... Call 
Super Side Kicks III . .. .. . . .. . .. . . . . $325 
Savage Reign ... . .. . ... . .... . .. . ... 275 
Super Side Kicks II ................. 175 

OTHER PCB's $99 and Under! 
All American Football, Aurail, Cadash, 
Champion V-Ball, Champion Wrestling, 
Free Kick, Guerrilla Wars, Heavy Barrel, 

Hot Shot Tennis, Hyper Street Fight, 
Jungle King, Ninja Gaiden, Pound for Pound, 

Rough Ranger, Spy, Ring King, WWF 

Kabuki Klash .... .. . . . . . . . . .. . . . . . Call 
Fatal Fury III . . . . .. . . ... . . . . . .... . $275 
Aero Fighters II .................. . . 200 
Puzzle Bobble .......... Special Closeout! 
Samurai Shodown II . . . . . . ........ . . 200 

USED CARTRIDGES $99 
& UNDER ••• CALL! 

Karnov's Revenge, Sengoku, World Heroes, 
3 Count Bout, Art of Fighting I & II, 

Burning Fight, Crossed Swords, Fatal Fury, 
Gururin, Magician Lord, Nam 75, Ninja 

Combat, Sam. Shodown, World Heroes 1 & 2 

Double Dragon . .... . .. . .... . .. . . . $299 
King of Fighters '94 ............ . ... 200 
Aggressors ofDark Kombat ........ .. 225 
World Heroes - Perfect ............ . . 299 

NEW FACTORY KITS 
(Limited Quantity) 

Primal Rage ... $495 Great Sluggers ... $199 
Numan Athletics ............ $199 
1000 Mile Rally ............ $799 
1000 Mile Rally 2 ............ Call 

Bowl-a-Rama ... $75 (Capcom Bowl Update) 

M.D. GAME SALES, INC. 
20423 State Road #7, Suite 6242 • Boca Raton, Florida 33498 

Please call or Fax: (407) 852-0590 
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If Betson Pacific does it all ••• 

REDEMPTION 
SPECIAllSTS 

ROWE CD 
JUKEBOXES 

PINBALLS VENDING 

VIDEO GAMES 

COUNTERTOPS POOl TABlES 
••• then why go anywhere else? 

WE REPRESENT ALL THE MAJOR LINES! 
WE STOCK ALL THE MAJOR REDEMPTION GAMES! 

WE ARE A MAJOR FACTORY AUTHORIZED SERVICE CENTER! 

WE ARE BETSON PACIFIC DISTRIBUTING, THE LARGEST COIN MACHINE 
DISTRIBUTOR ON THE WEST COAST! 

BETSON 
PACIFIC 

T 
RePlay Magazine 

HOME OFFICE-BUENA PARK, CALIFORNIA: (714) 228-7500 

SAN FRANCISCO, CALIFORNIA: (415) 952-4220 

PHOENIX, ARIZONA: (602) 233-0190 

SAN DIEGO, CALIFORNIA: (619) 441-9100 
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LOWEST PRICES 
BIGGER PROFITS 
BETTER MIXES 

Champion Baseball (H-2-Bd./Marq.) ..................... $40 
Champion Wrestler (H-2-Bd./Marq.) ...................... .45 
Commando f:J-1-Bd./Marq.) ................................... 25 
Dark Stalkers (H-2-Kit) ......................................... 545 
DJ Boy (H-2-Bd./Marq.) ......................................... 90 
Empire City (H-1-Bd./Marq.) .. ................................. 50 
Fighters History (H-2-Bd./Marq.) ............................. 95 
Fire Trap f:J-1-Bd./Marq.) ....................................... 45 
Galaxian f:J-1-Bd./Marq.) ...................................... 50 
Ghost Busters (H-2/3-Bd./Marq.) ........................... .40 
Gold Medalist (H-2/4-Bd./Marq.) ... .. ....................... 75 
High Impact (H-2/4-Bd./Marq.) ............................... 65 
lkari Warrior f:J-2-Bd./Marq.) .................................. 35 
Martial Champion (H-2-Bd./Marq.) ...... .................. 160 
Mortal Kombat (H-2-Bd./Marq.) .............................. 95 
Mortal Kombat II ((H-2-Bd./Marq.) ......................... 395 
Mr. Do! f:J-1-Bd./Marq.) ......................................... 60 
Mr. Do!'s Castle f:J-1-Bd./Marq.) ............................ 45 
Mutant Fighter (H-2-Bd./Marq.) .............................. 75 
NBA Jam (H-4-Kit) .......... ..................................... 395 
New Zealand Story (H-1-Board) .............................. 95 
Peek-a-Boo (H-2-Kit) .......................................... .495 
Pit Fighter (H-3-Bd./Marq.) ..................................... 75 

Search & Rescue f:J-2-Bd./Marq.) ......................... $45 
Smash TV (H-2-Bd./Marq.) ..................................... 95 
Street Fighter (H-2-Bd./Marq.) ................................ 50 
Street Fighter II (H-2-Bd./Marq.) ............................. 50 
Street Fighter II: C.E. (H-2-Bd./Marq.) ..................... 70 
Super Street Fighter II (H-2-Bd./Marq.) .................. 295 
Striker 1945 f:J-2-Kit) ........................................ 1350 
TMNT (H-4-Bd./Marq.) ........................................... 60 
Ten Yard Fight (H-2-Bd./Marq.) .............................. 35 
Tiger Heli (HV-1-Bd./Marq.) .................................... 50 
Toki (H-1-Bd./Marq.) ............................................ 125 
Trojan (H-1-Bd./Marq.) .......................................... 25 
World Series (H-2-Bd./Marq.) ................................. 45 
WWF Superstars (H-2-Bd./Marq.) ........................... 35 

NEO-GEO CARTS. 
3 Count Bout (H-2-Cartridge) .............................. $25 
Aero Fighters II (H-2-Cartridge) ............................. 175 
Art of Fighting (H-2-Cartridge) .............................. .. 15 
Art of Fighting II (H-2-Cartridge) .............................. 50 
Baseball Stars 2 (H-2-Cartridge) ............................. 75 
Bust-A-Move (H-2-Cartridge) ............................... 245 
Fatal Fury II (H-2-Cartridge) .................................... 25 

8-Line Boards & Kits 
Plexi, Harness; Buttons 

DBV, Power Supply 

DISCOUNT PRICING! 

* 1-800-966-98 7 3 * 

FOR SALE 
(14) U.S. GAMES VIDEO 
LOTTERY TERMINALS 

Video Pull Tab Program 
Upright 13" Monitors & DBA's 
Mint Condition! - Best Offer 

COMPARE OUR 
PRICES ••• CALL ••• 

Quartermaster 
Pokers & B-Lines 

1-800-9 5 5-9681 

DEALS!I 

King of Fighters '94 (H-2-Cartridge) .................... $195 
Last Resort (H-2-Cartridge) .................................... 75 
Ninja Combat (H-2-Cartridge) ................................. 20 
Samurai Shodown (H-2-Cartridge) .......................... 50 
Samurai Shodown II (H-2-Cartridge) .. .................... 145 
Super Side Kicks 2 (H-2-Cartridge) ...... ............ .. 175 
World Heroes (H-2-Cartridge) ............................. .... 10 
World Heroes 2 (H-2-Cartridge) .... .......................... 20 

CABHTS • 2T 133i 
The ULTIMATE 

VIDEO GAME AURM 
Callfor Info! 

CONVERSION .SUPPLIES 
Atari Control Panels .................... $40 
Williams Control Panels ............... .40 
Dynamo Control Panels ................ 45 
Jamma Hamess ............................. 11 
Gloss Black Spray PC1irit ............ 1.95 

(818) 504-0440 • (800) 766-3166 • Fax: (818) 504-1153 
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Consignors 
PAID SAME DAY 

of AUCTION! 
Trade In your Games 

at AUCTION. 

SPECTACULAR AMUSEMENT AUCTIONS IN 1995 
BEST EQUIPMENT • BEST SELECTION • BEST PRICES 

Oct 7 ILLINOIS Chicago Area 
550 N. Green Bav Rd. Waukeaan IL 

14 CALIFORNIA 2116 E. Walnut Ave. Fullerton CA 

21 MISSOURI St. Charles Exhibition Hall 
1355 S. Fifth St., St. Charles, MO 

·--- ---

28 OHIO National Guard Armory 
2825 W. Dublin Granville Rd. Columbus, OH 

Nov 4 TEXAS Big Town Mall 
800 Bia Town Mall. Mesauite TX 

18 CALIFORNIA 2116 E. Walnut Ave .. Fullerton CA 

Dec 2 CALIFORNIA 
Santa Clara Fairground, Gateway Hall 
344 Tully Road, San Jose, CA 

9 FLORIDA National Guard Armory 
504 N. Howard Ave. Tampa FL 

16 CALIFORNIA 2116 E. Walnut Ave., Fullerton, CA 

* CONSIGNMENTS WANTED * 
TO CONSIGN GAMES FOR SALE: Bring to Auction Site Friday before the Sale from 10 AM - 9 PM . All Auctions are o n 

Saturday and begin at 10 AM Local Time with Inspection from 8 AM - 10 AM. 
Lie# A2609, Payment in Full Day of Sale. 10% Prem ium to Hammer Price. 

TERMS: Cash , Cashiers Check, Company Check with Current Bank Letter of Guarantee. Industry Related Seller's Permits Required 
for Non-Taxable Purchases. All Equipment Must Be Removed by 10 PM the Day o f the Sale. NO EXCEPTIONS. 

Auctions Conducted By: Robert Storment, Greg Parrott, CT Howe, ARN Malmberg 
CA#14663700753, TX#10931, FL AB0001109, AU 0001549, PA AU 002747·L, AU 01042152, SCAL #1092 

IF YOU WOULD LIKE TO SELL YOUR USED EQUIPMENT OR COMPLETE ARCADE OPERATION, 
CALL ONE OF OUR REPRESENTATIVE FOR A FREE CONFIDENTIAL CONSULTATION_ 

• 
ReP/ay Magazine 

CALL OUR 24 HOUR HOTLINES 
WEST COAST 714-535-5353 
MID WEST 214-497-1677 
EAST COAST 813-273-8155 
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ELECTRONIC COIN SELECTORS 

Capable for All Coins 
diameter, thickness & material detecting 

_; . 
Model: 618A 

TAIWAN COIN SElECTOR CO. 
2F. No. 70 Wu Hwa Street, San Chung City, Taipei, Taiwan 

FAX: 886-2-9809032 • TEL: 9879381-2 
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:POT o~ BILVIB 
REDEMPTION QVABTEB PUSHERS 
WITH THE ORIGINAL "SKILL-WHEELS" 
Number 1 in earnings & reliability 

NOW AVAILABLE: NEW PINT-SIZED 
MINI - PUSHERS 

SAVE SPACE - SAVE $ $ $ 
Same internal works as Pot O' Silver 

ALSO~ •Used Pinballs, Pool, etc. 
•Used Jukeboxes - Vinyl & CD 
• Trade-ins welcomed! 

1-800-450-2609 1-800-329-4186 

October 1995 RePlay Magazine 



TURNPIKE AMUSEMENT DIST .• INC. 
200 Smi!h Street, Farmingdale, New York 11735 

516/694-0999 • Fax 516-694-1062 • 1-800-229-4386 
Call for pricing Lorraine, Jay, Carol, Steve or Rich ... WE CAN SUPPLY IT ALL! 

- SE HABLA ESPANOL -

REDEMPTION SMASH TV .................. . ... $550 
PIT FIGHTER ............. . ........ 475 

BOZO BASKETBALL .... . ......... $1699 MONACO GP ..................... 435 
TIC-TAC-TOE ........ .. ....... . . . 2950 SILKWORM .. . . . . .... . .. . . . . . .... . 400 
QUICK SHOT ....... . . . . ......... 1199 CLUTCH HITIER . . .... . .. . . . . . .. . . . 799 
CRACKY CRAB . ..... .. . . .. . ..... . 3299 RBI BASEBALL . . . . .. . . . .... . . . .... 395 
HUNGRY HIPPOS .... .. .. ......... 2250 V-BALL ................. . .. . . .... 399 
SEIDEL 21 ....... . ... . ... . ... .. . . . 699 POLE POSITION (U/R) .......... . .... 450 
UB OB .......... .. .............. 1465 MORTAL KOMBAT (1-2 PL.) . . . .... . . 1000 
MINI SKEE BALL ........... . ...... 1895 WORLD SERIES SEASON ............ 399 
SKEE BALL 10' or 13'. ........ . .. .. CALL STREET FIGHTER II ................. 795 
DERBY RACE (12 SEAT) .. . ... ... . . 25,000 DUNGEONS & DRAONS (4-PL.) .. . . .. 1200 
BIG MOUTH ................... . . 1850 TIME TRAVELER .................. . 495 
WACKY GATOR .. .. .. .. .. . ....... 3095 QUARTERBACK . . . . .. . ........ 650 
GREAT FROG RACE ... .. .. . ....... 3500 DOUBLE DRAGON ... . .. ... ........ 399 
KNOCKDOWN ... .. .. .. .......... 1995 BADLANDS . . . . ............ 550 
CHUCKLES THE CLOWN JR ......... 1495 ATARI ESCAPE ............... . .... 395 
AMOK . . . . . ................ . . . . . . 895 DOUBLE DRAGON 3... . ..... . . . . . 695 
SHOOT-TO-WIN (2 BASKETS) .. . .. . . . 2350 ATARI ALL POINTS ........ . . . ... . . . 395 
POP-A-BALL ............ . .. . ..... 1899 PAC-LAND . . . .. . . . . . .. . . . ... . . . .. 495 
PUNCH BELLY ............. .. . .. . 3999 KONAMI CONTRA (2 PL.) ... . . . ... . . . 399 
BROMLEY UTILE PRO .... . . . .. .... 1000 FIGHTERS HISTORY (2 PL.) .. . .. . .... 550 
SWAMP STOMP .... .. . .. ......... CALL FINAL ROUND (2 PL.) . .... .......... 350 
SONIC THE HEDGEHOG ...... . . ... CALL ARCH RIVALS (2 PL.) .......... . .. . . 400 
BIG BERTHA ........... . .. . ..... CALL ALIENS (2 PL.) . . . . .. . ........ .. .... 399 
WHEEL 'EM IN ... .. .............. CALL VIOLENCE FIGHT (2 PL.) ...... . . .. . .. 399 
DINO WIN .......... . . .. .... ..... CALL ROBOCOP ................... . . .. 395 
DINOSCORE . . . ........... . .. . ... CALL ROAD RUNNER . .. . . ...... . ....... 399 
MINI DUNXX . .. .. ......... . .. . ... CALL PUNCH OUT ........... .. ......... 385 
CYCLONE ... .... .. . ............ . CALL PREHISTORIC ISLE (2 PL.) ... . ... . . . . 350 
SPIDER STOMPIN' .. .. .. . . ....... . CALL DEVASTATORS (2 PL.) ............. . . 445 
RIBBIT RACIN' ............ . ...... CALL CRIME FIGHTERS (4 PL.) . .. . .. . .. . . . 365 
POGGER .. .. . ........... . ...... CALL GYROS ................... . ... .. . 350 

BLACK TIGER ........... . . ....... . 345 

VIDEO GAMES MAD DOG McCREE ... . .......... . 2995 
GONDOMANIA (2 PL.) ............ . .. 365 

INDY HEAT (3 PL.) ........... . .. . . $1299 
DOUBLE DRAGON 2 (2 PL.) .......... 399 
KARATE BLAZERS (2 PL.) . .. .. ....... 399 
GUERRILLA SNK (2 PL.) .. . .......... 399 
BAD DUDES (2 PL.) ................. 395 
EMPIRE CITY . ... . ....... .... . .... 399 

KARATE CHAMP (2 PL.) ............. 350 
AURAIL ............. . .. . . .. .. . ... 350 
LETHAL ENFORCERS .... . ......... 1350 
PLAY CHOICE 10 ....... . ... .. .. . . .. 625 
X-MEN (6 PL.) . .. . . ............... 1250 
MORTAL KOMBAT 3 . . . .. . . . ... . . .. 3395 

AMERI DARTS ... . ... . .. . . ... . ..... 399 ENDURO RACER ........ . .. . .. . . .. 450 

MAIN EVENT (4 PL.) . . ... .. . . .. ..... 395 
HIGH IMPACT FOOTBALL ... . .. .. .... 399 

XYBOTS ............ . .. . . .. .. . . .. 399 
HELLFIRE . . . ... . ................. 350 

BUSTER BROS. . .. .. .............. 399 MILLIPEDE .......... . . . . ... . . . . .. 450 

M.l.A. (2 PL.) ... . ......... .. . .. .... 475 
US CLASSIC GOLF . . .......... . . ... 399 

STREET FIGHTER ............. . ... . 575 
VIRTUA COP 19", 26" or 50" . ....... CALL 

TETRIS (2 PL.) . ... .. . ......... . . .. . 450 
PRISONERS OF WAR (2 PL.) .... .. . . .. 399 
SUPERMAN (2 PL.) ......... . .. . . . .. 399 

VIRTUA FIGHTER ................. CALL 
DAYTONA (U/R) ..... . .... . ... ... . CALL 
PRIMAL RAGE ............... . .. . CALL 

SEGA COLUMNS (2 PL.) .. .. . . .. . .... 399 
TECMO BOWL (4 PL.) . .. ....... . .... 425 
CENTIPEDE ..... .. ........ . ....... 425 PINBALLS 
GOLDEN AXE (2 PL.) ...... . .. . ...... 495 STAR TREK .. . ... .. ..... . ... . ... $2095 
STREET SMART (2 PL.) . .. . . ......... 350 SIMPSONS . . .......... .. ..... . ... 725 
SIMPSONS (4 PL.) .... . . . ...... . .... 645 ROCKY & BULLWINKLE .. .. .. . .. . .. 1095 

THEATRE OF MAGIC .. . . ......... . $2995 
NO FEAR ........... .. .. . .... . . . . 2995 
DOCTOR WHO ..... .. . . . . .... . . . . 1295 
FLINTSTONES .................. . . 2299 
GILLIGAN'S ISLAND ........ . ....... 999 
ADDAMS FAMILY .... .... .. . .. . ... 1945 
GAME SHOW ........... ... . .. . . .. 999 
EARTHSHAKER . .. . .. .. ...... . . . . . 899 
BAD CATS . ...... . ............... 1295 
BATMAN ... . . . . . .. . . .. .. . .. . . . .. CALL 
BAYWATCH .. . ............... ... CALL 
FRANKENSTEIN . .. . . .. . ..... . .... CALL 

SITDOWN & 
SIMULATORS 

POLE POSITION (1 PL. S/D) ......... $750 
OUTRUNNERS (2 SEATER) .......... 7999 
VIRTUA RACER TWIN (S/D) .......... 6499 
STEALTH STAR FIGHTERS .......... CALL 
360" (SEGA) . . .. .. . . .. . .. . ...... . CALL 
VIRTUA RACING DELUXE ........... CALL 
CRUSIN' USA ....... . ........ . ... CALL 
RALLY DELUXE ............ . . ..... CALL 
DAYTONA .. . .................. . . CALL 
ACE DRIVING TWIN . . .. . . . ........ CALL 
T-MEK ..... . . . . . .. .. . .... ...... . CALL 
DESERT TANK . .................. CALL 
STAR WARS .. . ..... . ............ CALL 

MISCELLANEOUS 
CARTOON BOOTH ......... .. . . ... $600 
PIONEER CD JUKEBOX 36 ... .. . . ... 1350 
ROWE BC-35 CHANGER ........... 1950 
STANDARD BC SYS500 .... .... . ... 1500 
LAST CHANCE SALOON .... . . .... .. 495 
ROWE CD JUKEBOX 100 ........... 3300 
DIXIE NARCO BC ..... . .... . ...... CALL 

SOFT PLAY 
EQUIPMENT 

Custom Made Soft 
Modular Play Equipment 

• Design Manufacture 
• Installation 
• Free Consultations 
• Financing Available 

CALL NOW FOR 
FREE CATALOG! 

**** SUMMER CLEARANCE **** 
Call for Closeouts! ••New & Used Kits & Games•• . 
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ARCADIA 
P.O. Box 421 , Dodge City, Kansas 67801 

(316) 22~·2114 • (316) 22~·6S3S ......................................•................... 
Bubbles . . . . . $250 Street Fighter II: C.E.. . . ...... $300 
Do Run Run . . . 250 o·Bert. . . ...... 250 
Speed Rumbler . . . . . . . . . . . . . . 250 Arkancid . . . ......... .. 250 
Altered Beast . . . . . . . . . . . . . .. 250 Sky Fox. . . . 200 
Wh'*" of Fortune . . . . . • . • . . . .. 350 Root Beer Tapper . . . .. 350 
Gauntlet II . . . ... ... 400 Tecmo Bowl (2 monitor) ... . . ... . 400 
Super Bike .. .. .. .. .. .. .. . .. 200 Tron . .. .... ... 225 
Battle Lane (minO . . . 400 Operation Gun Buster (4 guns) . . 1600 
Eyes . . . . 200 Thundercade . . . 300 
Sega Shooting Master ...... .... 400 Narc . ... ................... 400 
Bomb Jack . . . ... ..... 200 Robocop. . . . . . . . ..... 300 
Galaga (minQ . ... 500 Galaga ... 300 Rampage . . . . .............. . 300 
Ms. Pac-Man (cocktaiQ . . . . 400 Lucky Crane . . . . . . . . . . . . . . .. 350 
Road Fighter (cocktaiQ . . ... .... 300 Pac-Land . . . . .... .......... 350 
Frogger (cocktaiQ . . . ...... 250 Skull & Crossbones ............ 300 
Popeye . . . . . . . . . . . . . . . • . . . . 200 Dynamo Big Boy 27" w/Alt. Beast . 675 
Super Pac-Man... . .. 200 The Main Event ............... 350 
Riviera Poker (mini) .. 625 Donkey Kong . . ... 250 
Sarge . . . . . . . . . . . . . . . • . ... 250 Beastie Feastie . . . . . . . . . . . . .. 200 
NFL . . . . . . . . . . . . . . . . . . . . .. 300 Xevous . . . . ........ 200 
Choplitter .................... 250 Alpine Ski . . . . . . . . . . . . . . . .. 300 
Pac-Man. . . . . .. 300 • Elevator Action ......... 225 
Arlington Horse Racing . . . 450 Gladiator. . . ............ 250 
Golden Tee Golf (ded.) ... 800 Space Invaders ............... 250 
Atlantic City ............... ... 200 Gimme a Break . . . . . . . . . . . . . . 250 
Pit Fighter . . ......... ... ..... 350 Ms. Pac-Man Pinball. . . . 600 
Ninja Clowns. . . . . . . . . . . . . . . . 350 High Speed Pinball ............ 550 
Bagman . . .. 250 Police Force Pinball. . . ... 850 
Joust . . ....... 300 Transporter Pinball . . ..... 650 
Black Tiger .. .. .. .. .. .. .. .. . 250 Cyclone Pinball .. .. ........... 900 
Donkey Kong Jr . . . . . . . . . . . . .. 200 Gilligan's Island Pinball ... 1100 
Assault. . .. . 250 B Rap Boys . .. .. 200 
Guardians of the Hood . . .. 600 Double Dragon . . . .... .. 200 
Bump 'N Jump ............... 200 Trivia Whiz . . . . . . . . . . . . . . . . . . 200 
Cobra Command ....... .. ..... 350 Flnai Fight . . . . .............. 200 
Perfect Billiards . . . . . . . . . . . . .. 350 Knuckle Heads .... 250 
Riding Hero s/o.. 1000 Crime Fighter . . . . . . . . . . . . . . . . 200 
Federal Cigarette w/dba ... 500 Heavy Barrel . . . ... . 200 
Pole Position .. .. .. .. .. . .. .. . 500 Viper ....................... 250 
Final Lap Ill (sit down) ........... 1500 Dig Dug . . . . ................ 200 

"No Reasonable Offer Refused" 

Special Notice: 
PURCHASE YOUR USED EQUIPMENT 
FROM NEW ORLEANS NOVLETY CO. 

Over 60 years in business! 
International reputation for selling 
the f inest 1n used videos, flippers & 
amusement games available any
where! Each game 1s beautifully 
refinished by experts and 1s like 
new. All games are factory models. 
- absolutely no copies. 

GET ON OUR MAILING LIST FOR 
PRICE BULLETINS OR CALL CELIE 

FOR OUR LATEST PRICE LIST. 

NEW ORLEANS NOVELTY CO., INC. 
3030 N. Arnoult Rd., Metairie, LA 70002 

1504) 888-3500 
Fax: 504-888-3506 

It's a Eelony! 
That•s right ••• 1t•s a felony! 

If you own, operate, rent repair, or warehouse an reel machine, 8-liner or poker machine, 
operators are being prosecuted in federal courtl You can call your lawyer and spend thousands, 

or send us $99 and we will furnish you the necessary forms to bring you into 
compliance with Federal law. 
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DA CONSULTING 
8776 E. Shea 

B-3A-139 
Scottsdale, AZ 85260 
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Pinballs (used) 
Addams Family ................................... $1,950 
Baywatch ............................................... 2,350 
Corvette ................................................. 2,700 
Cue Ball Wizard .................................... 1,375 
Demolition Man .................................... 2,150 
Diner ...................................................... 1,000 
Dr. Who .................................................. 1,395 
Freddy .................................................... 1,695 
Fishtales .•............................................... 1,275 
Funhouse ............................................... 1,100 
Game Show ............................................. 775 
Guns N Roses ........................................ 1,850 
Hurricane .............................................. 1,225 
Indiana Jones ........................................ 1,895 
Judge Dredd .......................................... 1,595 
Jurassic Park ......................................... 1,550 
Maverick ................................................ 1,950 
Mousin' Around..................................... 795 
Rescue 911 ............................................. 1,625 
Riverboat Gambler................................ 925 
Shaq Attaq ............................................. 2,250 
Slugfest ................................................... 1,195 
Star Wars ............................................... 1,195 
Star Trek N.G ........................................ 2,250 
T-2 .......................................................... 1,400 
Tales From Crypt .........•........................ 1,895 
The Machine........................................... 995 
Tommy ................................................... 1,725 
Twilight Zone ........................................ 1,650 
Whirlwind ................................................ 895 
Whitewater ............................................ 1,675 
Wipe Out ......•........................................ 1,525 
WWF ...................................................... 1,525 

Pool Tables (used) 
Dynamo Blonde .•...................•............... 1,000 
Dynamo Walnut .................................... 1,175 
Dynamo Victorian Cherry ................... 1,400 
Valley models ZD-5 & older ......... $$CALL 

All Tables with New Cloth & Balls 

NEW!!! 

SPLAYER 
BLACKJACK 

Designed especially for S.C. 
Call Royce 800-232-6467 

ReP/ay Magazine 

Used Redemption 
Awesome Rat.......................................... 750 
Bank It ................................................. $1,250 
Bouncing Bandit ................................... 1,450 
Bozo Basketball ..................................... 1,000 
Chuckles .....•.......................................... 1,150 
Clown Roll Down ............... starting at 1,150 
Cosmo Gang .......................................... 2,250 
Dino Eggs ................................................ 775 
Dump the Ump ...................................... 2,900 
Ghost Town Gun .................................... 750 
Home Run Hitter ........................... $$CALL 
Hungry Hippo ....................................... 2,250 
1/2 Pint Frenzy ...................................... 2,250 
Pitch Hitter ............................................ 1,650 
Ribbit Racin .......................................... 4,850 
Rock N Bowl .......................................... 1,750 
Roll for the Gold ............................ $$CALL 
Simple Simon ........................................ 2,250 
Skee Balls 10' & 13' used .............. $$CALL 
Skee Ball Tic Tac Toe 2 player ............• 2,950 
Skee Ball Tic Tac Toe 3 player ............. 3,950 
Skee Toss BC ......................................... 1,195 
Smart Balls 10' & 13' starting @ •••••••• 1,295 
Toss 'Em ................................................ 1,375 
UBQB Deluxe ........................................ 2,600 
Whac a Mole 2 Player .......................... 2,350 
Wheel Em In ......................................... 2,675 
Zoo keeper .............................................. 3,450 

Hi Balls 13' 
You Pick Up 

6W°h1n~rTJie;,2!1~?~h 

Video (used) 
Cybersled ............................................... 5,950 
Final Lap II ........................................... 3,650 
Hard Drivin u/r .................................... 1,950 
Hard Drivin s/d .................................... 2,500 
Lethal Enforcer II ................................. 2,400 
Martial Champion ................................... 975 
Racin Force u/r .................................... 1,750 
Run N Gun single ................................. 1,485 
Streetfighter Alpha 25" ........................ 2,850 
Virtua Fighter ....................................... 2,250 
Wing Wars twin s/d .........................•. 12,500 
X Men COA 25 " ................................... 2,500 
X Men 6 player ..................................... 1,350 
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Wholesale Games1 Inc. 
EXCELLENT TECHNICAL SUPPORT • DUALITY and SERVICE ARE NEVER SACRIFICED! 

PARTIAL USED INVENTORY: 
NBA Jam/MK 2 • Killer Instinct • Terminator II Video 

Terminator II Pin • Jurassic Park Pin • Pistol Poker Pin 
Demolition Man Pin • Guns 'N Roses Pin 

Rowe CD 1 OOC/1 ODA • Rowe R-93 Combo 
Valley Pool Tables • Dynamo 22' Shuffleboard 

Drew Tiger Paw Crane • Turbo II Pokers • Draw BO's 
Merit Riviera's • Pushers • plus more .. . call for update! 

NEW EQUIPMENT 
Rowe/Seeburg/NSM • Cooper Pool Tables 

Mother Lode Pushers • Pot O' Silver Pushers (2 styles) 
No Fear Pin • Valley Darts/Pool • Omega Poker 

Merit Poker • 8-Lines • Pokers 

DYNAMO 
TOURN. SOLITAIRE 
- players win cash or prizes legally! 

(call for information) 

WE SOLICIT TO OPERTORS ONLY - NOT TO LOCATIONS! 

1220 West Jackson St., Shelbyville, TN 37160 

~toll free:1-800-526-4723 • 
(615) 684-2209 • Fax: 615-685-0144 

ARCADE, VIDEO GAME 
COIN ACCEPTOR 

Configurations available: 
• Undersize token 
• Quarter and undersize token 
• Quarter and oversize token 
• Oversize tokens 
• Foreign coins available - call 

for details. 

NOW AS LOW AS 

$9.95 
Also ideal for: 
•Pinball 
•Car washes 
· Kiddie rides 
•And more 
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An Imonex coin acceptor means 

coin flow. Non-stop . There's 

virtually no stopping for coin jams. 

Or routine service or adjustment. 

And Imonex continuously processes 

even damaged coins. It's all 

because our famous pro

cessing system elimi

nates troublesome 

electronics, rockers 

and cradles. 

October 1995 

• 
Behind every Imonex is our decade-

long reputation for quality. A full 

one year warranty. And toll free 

customer support. 

For non-stop coin flow, call today. 

Imonex, P.O. Box 519, Katy, 

TX 77492-0519 USA, 

Phone (713) 391-4704, 

Fax (713) 391-4239 

!!!ft~~NEX"' SEW~~~ 
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1150 INDUS1RIAL PL, #110, DIXON CA 95620 

COMPLETE FACTORY KITS 
AU_ KfTS CONTAIN: Legal P.C. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 

Tekken 2 (2 Pl., Polygon Fluid Motion Graphics) ..... ... Super! 
Street Fighter. Alpha (Hottest Street Fighter Ever) ........ . Call 
Mortal Kombat 3 (Hottest New Piece!) ........................... Call 
Street Fighter: The Movie (All New Digitized Graphics) ... $1495 
Great 1000 Mlle Rally (W/Steering Wheel & Gas Pedal) .... 895 
Gal's Panic 2 (Vertical Dgitized tvbdels Strip to 1he Buff) ....... 850 
Don Pachi (2 Pl., Raiden II-Style Space Shooter) ........... 750 
X-Men (2 Pl. , Capcom's Best$ R.0.1. $ "B" Kit) ........ .. ... 750 
Raiden DX ........ .. .......... $895 Raiden 11 ........ .... .. .. ........ .. . 750 
Lethal Enforcer (2 Pl. , Includes Two Pistols) ................... 695 
Night Warrior D.S. Revenge (Capcom B-Bd. Exchange) .. 695 
Krazy Bowl or Eagle Shot Golf (Good for Taverns) ...... . 675 
Hard Yardage (NFL Football Season Special) ................ .495 
Golden Tee Golf II (with Trackball) ...... .. .. .. .. ........ ............ .450 
Tetris (2 Pl., Best Novelty Piece Ever!) ............................. 395 
NBA Jam (PC & Marq.) ... $295 Tourn. Edition Chips .... 395 
Fire Shark or Super Macross (Excellent Shooters) .... .. .. 350 
Shuuz or American Horseshoes (with Trackball) ........... 350 
Mortal Kombat II (Excellent Digitized Warriors) ........ .... ... 350 
Nine Ball Shootout (Excellent New Pool Game!) ........... 350 
Capcom Bowling or Coors Light Bowling w/T-Ball ..... 350 
Spiderman (2-4 Pl., Marvel Comic Super Hero) ............. 295 
Quiz & Dragons (2 Pl., Fantasy Cartoon Trivia Special) .. 295 
Aero Fighters (2 Pl. , Excellent Airplane Shoot 'em Up) ... 295 
Warriors of Fate (2-3 Pl., Medieval Fantasy Adventure) .. 295 
Konami X-Men (2 Pl. , Marvel Comic Heroes) ................. 295 
Battletoads (2-3 Pl. , Cartoon-Style Space Sleeper) ....... 295 
Bloxeed (2 Pl. , Enhanced Version of Tetris) ..................... 250 

Super High Impact.. .. ...... .. $250 High Impact ............ $150 
Double Wings or Dogyuun (Raiden II-Style Shooters) .. 250 
Tornament Arkanoid (Excellent Bar or Tavern Piece) ..... 250 
Total Carnage (2 Pl. , Cartoon-Stlye Robotron at War) ... 250 
Robocop II (2 Pl., Invincible Law Enforcement Robot) ... 225 
Knuckleheads (4 Pl., Good Strong Fighting Piece) .. .... .. 195 
Survival Arts (2 Pl., Digitized MK II Look-A-Like) .... ........ 195 
Earth Defense Force (2 PL , Full New Space Kit) ............ 195 
Mortal Kombat (2 Pl., #1 Hit, Full Kit) .. .. ...... .... .. .... ...... .... 195 
U.S. Classic (Top-Notch Golf Kit w/Trackball) ................. 195 
MVP (2 Pl.) or Major League (Baseball Action) .............. 195 
Street Fighter II: Champion Edition (Full Kit) ................... 175 
Alien Vs. Pred. or Dungeons & Drag. (B-Kit w/Exch.) ..... 95 
Dark Stalker or Super S.F. Turbo ("B" Kit w/Exchange) ... 95 
Defender, Stargate, Joust or Robotron Kits ............. Cheap! 
Jr. or Ms. Pac Table, Upright, Kit or PCB .... Makes Money! 
Steering Wheels & Gas Pedals for Atari/Leland .... Half Price! 

I "Classic" P.C. Boards Bought and Sold! I 
Fatal Fury 3 ... $295 Dbl. Dragon .... $350 Super Side Kicks 3 ... $350 
Neo-Geo (1, 2 or 4 Slot w/One Free Cartridge) .... .. Reduced 
Samuari Shodown 11... •....• $150, Bust-A-Move .. .......... $275 
King of Fighters '95 or Savage Rein .... HOT! Aero Ftrs. 2 ..... 195 

I We Will Meet or Beat Any Price!! I 
I EXPERT VIDEO & PIN REPAIRS! I 

COMPLETE LOCATION READY GAMES (Shopped Out) 
(2) Drivers' Edge (Linked 25" Sitdowns w/Wheel) .. $5895 
Mortal Kombat 3 (In 25" MK I or Dynamo) ........ .. ..... 3295 
1000 Mile Rally (Driver w/New 25" Monitor) ............. 1795 
Neo-Geo 4-Slot Dedicated w/25" Monitor .... ........ 1495 
New California Turbo Cabinet (w/25" Monitor) ......... 895 
Nintendo Super System (w/3 Games in Dynamo 25") .. 795 

ANY KIT ABOVE CAN BE CONVERTED TO A 
NEW 25" TURBO CABINET BY OUR 

EXPERT CONVERSION SHOP! 
--~~~~~~~~~~~~~~~~~~-

FREE! New Catalogue ••• CALL NOW! 

CALL FOR OUR FREE CONVERSION KIT 
NEWSLETfER (OVER 200 KITS LISTED!) 
I * WE DO EXPERT CONVERSIONS * I 

Afterburner (Dedicated Flying Masterpiece) ......... .... $595 
Drivers: Enduro Racer, Assault or Pole 11 ................ .495 
Kramer 4-in-1 Casino Games (13" Color Countertop) ... 395 
American Horseshoes or U.S. Classic Golf 19" .. .... 395 
Clay Pidgeon or Showdown (Poker) Gun Games .. 250 
Super Cobra or Stalker or Vs. Uni-System .............. 195 

Call Toll Free: 
Se'Habla 
Espanol! 

1-800-44-Hot-Kits • (1-800-444-6854) 
Ph: (916) 678-5189 •Fax: (916) 678-1313 

[ZJ BUY• SELL• TRADE • 

1~1 



.Cf~~~ 
Pachinko's A Blast ... 
You Can Bank On It! 
Everyone loves Pachinko. Now, for 
the first time, you can buy outhentic 
Jopanese Pachinko Machines, adapt· 
ed for coin operated commercial use 
in America. And you can bank on 
their unbelievably low price. 
For more details, or to find out about 
being a dealer, call l ·800-240-8886. 

Optional rotary beacon 
(lights up for Grand Prize Jackpot) 

Backlit marquis 

locking, easy access back service door 

Key reset switch for manager 

Optional adjustable Deltronic 
ticket dispenser 

(dispenses up to 16 tickets at a time) 

Haf p Over /Under coin doors 
with optiona Mars do~ar bill validator 

Metal enclosed locking ball return 
reservoir with S,000 ball capacity 

Dimensions of the cabinet are: 
221;4" x 763;4" x 20" 

Solid wood pedestal base with 
adjustable leg levelers 

Manufactured by G W1ll1kers. Inc . Sarasota, FL 

Kingpin Amusements 
Ytntr one stop Gottlieb Shop! Mon. - Fri. 9:00am - 4:00pm PST 
27125 Sierra Hwy., Canyon Country, CA 91351 (805) 250-4949 fax: 805-250-4927 

When you think of Gottlieb think of Kingpin Amusements. We have the 
largest selection of Gottlieb parts in the country. Call us with your needs. 

PARTS - COMPARE OUR PRICES! 
White nylon drop targets ... . .......... . ......... . ......... . .. ... $1.00 ea. 
Flipper coil (red) ................ . . . . ... ....... . ... . ..... . . .. . . . 5.95 ea. 
Flipper plunger & link . .. .......... . . . . . ..... . . . . . ... .. . . . . . . . . . 2. 75 ea. 
Small beaded red flipper ring (Shaq & others) ... .. .... . . . .. . ..... . . . . . 1.25 ea. 
Optic sensors complete ..... . ....... ..... . .. ... . ... . .. . . .... . .... . 2.10 ea. 
Flipper rebuild kit (maintenance kit) ... . .. . . . . . . . .... . . .... . . .. .. .. 6.95 ea. 
EM coin counters, installs in seconds ..... . . ....... .. .. . ....... . ..... 5.95 ea. 
Gottlieb security bars - safe, strong, fits any pinball . . . . . . . . . . . . . ... 17.95 ea. 

NEW PINBALLS FOR SALE: 
Featuring a ONE year warranty 
SHAQATTAQ . .. .. . . . .... .. . ... . ... . . . . . $2,450.00 

STARGATE . .. . . .. . . .. . . . . ... ... .... . .. . . 2,495.00 

BIG HURT .. . . . . . . .. . . .. . .. . . ... . . .... .. . . CALL! 

GET A FREE PARTS PAK WITH 
ANY NEW PINBALL 

SPECIAL PARTS OFFER: PRE-OWNED PINBALLS FOR SALE 
Gottlieb Portable Parts Pak. 
Compact, lightweight, comes with 27 of your most 
important Gottlieb only parts & assemblies. 

$120 value for only $69.95 

Fully reconditioned and featuring our exclusive 
6 month warranty on all machined parts. 

Call for latest list. 

Free estimates Oil Board Repair.\/24 hour turll-aroulld in most cases. 
Lowest prices Oil exdumge boards fin· all system 3 pillball machilles ('89- '95) 
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fames By White Ine. 

Over 200 Blackjack games 
in operation in South 

Carolina. 
South Carolinas I st 

manufacture of Multi
Player Games. 

Triple jackpot Poker, Go 
For It, Beach Stud Poker, 

Blackjack 2 & 3 player 
and 5 player Mini 

Baccaratt. 



LOW PRICED KITS! 
Add $19 for Jamma Harness, Joysticks & Buttons. 

Aero Fighters .. . .. $295 Gun Force ......... 195 Mortal Kombat II .... 295 
Battletoads ........ 495 Hard Yardage ...... 350 Power Instinct. ..... 195 
Blood Bros .... ... .. 295 Knucklebash ....... 195 Primal Rage ....... 545 
Blood Storm ... .... 299 Knuckleheads ...... 195 Shadow Force ...... 395 
Fighter 'N Attacker .. 295 Macross .......... 345 Survival Arts ....... 295 
Fighters History ... $125 Martial Champion ... 125 Time Killer .. ... .. ... 95 
Golden Axe 2 ..... . 295 Mortal Kombat ..... 125 X-Men ............ 345 

ALPHA AMUSEMENTS 
• 580 Ajax • Madison Heights, Michigan 48071 ~ 

TOLL-FREE: 800-33-GAMES 

Slate mover 
& Covering Table 

The Ultimate 
Pool Table Mover inc 
Reid Sales President 

412 Cottage St. 
Delphi , IN 46923 

317·564-4838 
1 ·800·925·9275 

Dudley~ {(idcfie Ride$ 
Safe • Sound • Secure 

American Made "In the Deep South" 
Not U/L Listed but We are Trying! 

In business since 1964 

!(IDDit pttTStMtw'tS 
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P .0. Box 939 • Florence, MS 39073-0939 

$ales: 800-647-6460 
Gossip: 601-845-7501 

'f'~X: 601-845-8338 

October 1995 

JUKEBOX VALIDATORS 
MAKA/CONLUX • ARDAC • ROWE 
SALES & REPAIRS 

- DISCOUNT PRICING -

301/419-3189 

WANTED: 
Ms. Pac-Man, Asteroids, 

Defender, Stargate & Tempest, 
Robotron, etc. 

uprights, cabarets or cocktails. 
(ORIGINALS ONLY!) 

ALSO: 
Used Rowe & Antique Apparatus 
or Wurlitzer 1015 Reproduction 

Nostalgia Jukeboxes! 

(516) 433-4181 

rµ,o,.;r_~a 

EAS£J,.1 
ONE-PERSON POOL TABLE LIFT 

US PAT 5.405.236 

CONVENIENTLY STORES UNDER TABLE 

t 3" Lift t Heavy Duty 5" Swivel Casters 
t Reduce Injury Claims t Reduce Service Catts 
t Use With Pool Tables, Air Hockey, Foosbatt, etc. 
t UPS Shipping Weight 65 pounds 

Order Yours Today! 

~~~J.:r~~ ~fftrr~©[J{} 

KLOPR (813) 855-6789 
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~-d==aJ:~G~J~ii'california Games, Inc. Manufacturing & Distributing 
Coin Operated Games 

1235 E. Francis St., Suites A,B,C 
Ontario, CA 91761 USA 
Tel (909) 930-5828 
Fax 909-930-5824 
1-800-336-GAME System Cabinets and Redemption Games 

BEST BUY THIS MONTH! ·NEW! 33" TEKKEN 11 ......... CALL! 
FINANCE OFFER 

NEfl! 33" Deluxe 
TEKKEN 

& 
NEfl! 33" Deluxe 

MK3 
eotllll~ $349.70 

per month 
(24 mos. O.A.C.) 

33" COMPLETE 
VIDEO GAMES {NEW) 
33" TEKKEN ...................... ... . $2795 

33" KILLER INSTINCT ............. .. CALL 
33" MORTAL KOMBAT 111 ....... .. . CALL 
33" LETHAL ENFORCER 2 .. .. ........ 2690 

33" NEO-GEO/BUST-A-MOVE ... 2000 

33" RAIDEN II ... .... ..... .............. 2195 

33" NEO-GEO/AERO FTR. 2 ..... 1945 

33" X-MEN 2 .......................... 2395 

33" SUPER SF: ALPHA/ZERO .... CALL 
33" STREET FIGHTER MOVIE .... 2290 

33" MORTAL KOMBAT.. ........... 1395 

MK3 KITS. I I I I I I I I CALL 
TEKKENS ••••••••• CALL 
S.F.: ALPHA/ZERO I I CALL 
TEKKENS II I I I I I I I CALL 

And many more 
CALL TODAY! 

Turbo Cabinets in 
13"' 19"' 27"' 33" 

COMPLETE 25" TURBO 
SYSTEM CABINET SPECIALS 

$959.00 
THE ABSOLUTE 

BRIGHTEST COLOR 
& BEST PICTURE 

AROUND!!! 
New 4-Player 
Cabinet - $995 
Available in: 

Red, Black, Blue, Gray 
1 YR. PARTS & LABOR 

AFTER YOU'VE TRIED THE OTHER 
CABINETS, GET A REAL CABINET! 

BUY A CGl-TURBO TODAY!! 

The "CG/ TURBO" Cabinet 

CALL FOR OUR 
CATALOG 

Featuring: 
Our New Line 
of Cranes& 

Cabinets 

NEO GEO SYSTEMS 
1-SLOT ................................... $440 
2-SLOT ..................................... 695 
4-SLOT ............. .... ..... ..... .......... 799 

W/GRAPHICS ADD ........ .. .... 30.00 

COMBO DEALS 
1-SLOT/KING OF FIGHTERS '95 .CALL 
1-SLOT /BUST-A-MOVE/ 

PUZZLE BOBBLE ................... $650 
1-SLOT/KABUKI KLASH ..... ....... CALL 
1-SLOT /SUPER SIDE KICKS 3 ... CALL 

NEO GEO CARTRIDGES 
BUST-A-MOVE/PUZZLE BOBBLE ... $230 

SAMURAI SHODOWN 11 .. ............ 200 

SAMURAI SHODOWN .... ............... 90 

KING OF FIGHTERS '94 .............. 180 

AERO FIGHTERS 2 ..................... 180 

SUPER SIDE KICKS 3 ......... ...... .. 295 

TOP HUNTER ............... .. ............ 165 

WINDJAMMER ................. .... .. .. .. 170 

WORLD HEROES JET ................. 170 
KARNOVS REVENGE ................... 150 

TOP PLAYERS GOLF .. ..... ...... ...... 140 

RIDING HERO ............................ 130 

POWER SPIKES II .. .. ............. ... ... 230 

GALAXY FIGHT ..... ..................... 150 

DOUBLE DRAGON ............... ..... .. 275 

NINJA COMBAT ........................... 20 

ART OF FIGHTING ........................ 20 

FATAL FURY ................................. 20 

CGI-TURBO SYSTEM CABINETS FATAL FURY 2 ... .. ............. .. .......... 20 

CGl-25 25" 2-PLAYER .................. $959 3 COUNT BOUT ........................... 20 
CGl-25 25" DELUXE ... , .. ... ...... ......... Call BURNING FIGHT.. .. .. ..................... 20 
CGl-33 33" SYSTEM CABINET ...... ... Call WORLDS HEROES .......... .. ............ 30 
CGl-33 33" PEDESTAL CABINET ...... Call 
CGl-CT 19" COCKTAIL TABLE .......... Call 100'S Of GAMES IN STOCKI 
CGl-MC 25" MINI CABINET .............. Call SEil • SERVICE • TRADE 
CGl-BT 13" BAR TOP ...................... Call 

ALL PRICES ARE SUBJECT TO CHANGE AND AVAILABILITY I 

ReP/ay Magazine October 1995 Page 209 



MID-CITY DISTRIBUTING 
Nell' VALLEY 

ZD-6 POOL TABLES 

317 No. 16th Street, Omaha, NE 68102 

MERIT MEGATOUCH Ill 
Nell' NSM JUKEBOXES 

ALL MODELS ~ COUNTERTOPS 

Nell' TORNADO 
FOOSBALL TABLES 

New ROWE CD-1 OOE 
& MM-2 JUKEBOXES 

Always in Stock! 

Let us BEAT 
the other guy's 

PRICE! 

New! 19" CHERRY MASTERS We have the 
NEBRASKA 
HS-Bline 
Program! 

starting at $995. 00 

New! 
COUNTERTOP 

CHERRY 
MASTERS 

• 

starting at $795. 00 

Quantity 
Pricing on 
Request! 

We stock all 
8-Line & Poker 

Programs 

IOWA 
FRUITS& ~~ 

BELLS 
Iowa Legal 

8-Llne Game 
We stock all 
JCM,Mars& 
Leisure DBA's NOW available in a 

CONVERSION KIT 
Large Selection of 
Used Poker, 8-Line 

& Keno Games 

MIDWAY KITS: 
Mortal Kombat I. ...... ....... $79.95 
Mortal Kombatll . ....... . ... $199.95 
Wrestlemania ................... Call 

also available in 
9" countertop 

WE SEIL AIL M,\JOR BRANDS 
OF JUKEBOXES, DARTS, 

PINBAILS, VIDEO GAMES & 
CRANES - NEW & USED! 

local: 4021341-5300 toll free: 800-341-5366 fax: 402-345-2653 
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We offer in person 
locator service throughout 

the United States. 
Please call ... office: 

401-338-3834 or 800-516-5289 
(Outside Florida Only) 

Nationwide Prime Locations, Inc. 
Seth Sauberman, Pres. 

Seth's Home #: (407)362-0009 (until 9pm E.S. TJ 

Member - VANA 

TIUSHONTll p 
.woar.u. xo.wBAr iu c 
.woar.u. xo.wBAr 11 2195 
.woar.u. xo.wBAr ~ C.U.L 
.NAOIC BWO&D iu B n. nasrJ£11 u 1!1 
'"· naBrJUl II CB. 9!I 0 .NOON "W.U..KJUl iu 
Plr flQBrJUl 9!I A 
CZNT'IPDIC iu 

R .IOUtn' i110 
ao.aoraoN i111 D tn'AJlOArlC i110 
DllllCNDJUl i111 s .N&PAC.NAN 24!1 

CUP DIB'l'RJBUTING 
TB.LI .Z.19-U6-.l.l.:18 

~ ,AXl U9-U(>.ii44 83 

13" Monitors! 
Superb quality! 
Lowest Price! 

Warranty! 

WE EXPORT 
• 

Monitor Repair! 
RANDOM 

TECHNOLOGIES 
8133 Remmet Ave. Canoga Park. CA 91304 

(818) 883-9701 
Fax: 818-716-8693 
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AUCTION BLOCK 
1995 

Post This Calendar 
OCT. 7. 1995 

11AM • CINCINNATI, OHIO 
Sharonville Convention Center, 15 miles N. of Cincinnati on 1-75 at the 275/75 intersection 

OCT. 14. 1995 
RADCLIFF/FT. KNOX, KENTUCKY 

Redmar Plaza Shopping Center off 31 W. to Redmar Blvd. Held at Auction Warehouse. 

OCT. 28. 1995 
ATLANTA, GEORGIA 

Dekalb County Armory, 3736 Durham Park Rd., Decatur, Georgia. 

NOV. 16. 1995 
ATLANTA, GEORGIA 

Dekalb County Armory, 3736 Durham Park Rd., Decatur, Georgia. 

DEC.16.1995 
RADCLIFF/FT. KNOX, KENTUCKY 

Redmar Plaza Shopping Center off 31 W. to Redmar Blvd. Held at Auction Warehouse. 

ReP/ay Magazine 

-J -B00-624--J 782 
Call #or a FREE Brochure 

JIM BRAMBLETT 
Auctioneer 

CURTIS HARDIN 
Amusement Specialist 

OFFICE: (502) 769-1655 • FAX (502) 765-2238 
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.SERA•WORLD 
WE BUY AND SELL P.C. BOARDS! 
TOP DOLLARS 

PAID FOR WORKING 
P.C. BOARDS! 

WE HAVE MANY OF 
THOSE HARD-TO-FIND 

P.C. BOARDS 

WE ARE LOOKING FOR THESE P.C. BOARDS: 
(and many more!l 

Assault, Bubble Bobble, Capcom Bowling, Crazy Climber, 
Defender, Haunted Castle , Galaga , Life Force, Ms. Pac, 
Pac-Land, Pole Position, Psycho Soldier, Moon Patrol , 

Rolling Thunder, Splatterhouse, Stargate, 
Sky Kid, Super Qix, Tetris 

CALL!!! 1-800-900-3099 
FAX: 818-725-4720 

21822 Lassen St., Unit H •Chatsworth, CA 91311 

Alpha-Omega Sales, Inc. 

DISCOUNT VALIDATORS 
For Pinball and Vending 

Machines 

ARDAC USA3 - $285.00 

OTHER MODELS 
AVAILABLE 

•New 
• Refurbished 
•Repairs 

•Flat Rate 
advance replacements 

• Call for a complete list. 

Capital 
Vending Inc. 
(301)419-3189 
Fax 301-419-3661 

VIDEO GAMES PCB USED BOARDS 
Afterburner s/d .. ................. $2099 Dark Stalker B-Board ............ $199 

--i -'-¥;:--, Your independent source for all your coin-op needs. c· H /d ( · ) M rt 1 K b t 99 ~\ 1sco eat s twin ............. 2099 o a om a ........................ .. 
ti --~,, Equipment, money hanling, ticket and token M I K b I 
- ~ ~ sales. Fully refurbished to "like new" condition. Cisco Heat s/d (deluxe) .......... 2599 orta om at 1 ..................... 199 
~, i~ / Best reconditioning in the industry. Cybersled (s/d) ..................... 5199 St. Fighter 11 .......... .... ................ 99 
~ , __ / / Call for references!!! Drivers' Edge s/d .................. 1799 St. Fighter II : C.E. Turbo .... ...... 199 

,,,3 ~ , . Final Lap II (s/d) .................... 5199 Super St. Fight. II: T urb. B-Bd .. 199 
0:".:<.:.. i__t~· .) ·. Call: Michele, Joe or Frank "The Crank" s · 1 A ..:•··•'--" GP Rider (s/d) ....................... 3099 urv1va rts ........ .. ...... ...... ..... 199 

('1 (908) 254-3773 • Fax: 908-254-6223 Grand Prix Star s/d ............... 3099 Time Killer .............................. 199 
~ 196' 12 Elkins Road • East Brunswick, NJ 08816 Hard Drivin' s/d .................... 1799 PINBALLS 

est. '9 FINANCING AVAILABLE! Mato Frenzy s/d (twin) ........... 2599 Corvette ............................. $2199 
REDEMPTION NEW REDEMPTION Mato Frenzy s/d (deluxe) ....... 2399 Creature/Black Lagoon .......... 1799 

SUPER SPECIALS Colorama Outrun s/d (Std.) ................... 2699 Cue Ball Wizard ............ ........ 1399 
Addams Family Values ..... $1999 Cyclone Race Drivin' s/d .. .. ................ 2399 Demolition Man ...... ... ........... 1999 
Animal Land ....................... 1999 Dinoscore Ridge Racer s/d (twin) ........ 13,699 Dr. Who ................................. 999 
Bank-lt.. .............................. 1399 Home Run Hitter Road Riot s/d ........................ 2499 Flintstones (Wms.) ..... ........... 1999 
Bingo Pops ......................... 1399 Ice Ball Steel Talons s/d .................... 1699 Frankenstein ........ ................ 2299 
Boogieman ......................... 1499 Ra~~~~t ~~cf ~ge Virtua Racing s/d .................. 7299 Freddy Krueger ..................... 1699 
Can Alley (Bob's Sp. Rae.) .. 3999 Roll for Gold Darkstalker ........................... 2299 Getaway .................. ........ ..... 1199 
Fiddle Stix ........................... 1999 Skee-Ball/Lightning Lethal Enforcer ..................... 1799 Gladiator .................. .............. 899 
Hot Shot Basketball ............ 1499 Smart Candy Crane Lethal Enforcer II ................... 2399 Judge Dredd ........................ 1299 
Pitch Hitter ......................... 2599 Smokin' Token Lucky & Wild ........................ 3199 Last Action Hero ................... 1499 
Rock 'n Bowl ...................... 3299 RECONDITIONED Mortal Kombat (ded.) .............. 799 Maverick ...................... ........ 1899 
Shoot-Out (Meltec) ............. 1499 Big Bertha ...... ...... .............. $2299 Mortal Kombat II (ded.) .......... 1799 Rescue 911 .......................... 1499 
Sidewinder ......................... 2799 Full Court Frenzy ................... 2099 NBA Jam (ded.) ...................... 899 Road Show ............ ............... 2499 
Skee Ball 6' Mini ................ 1899 Pop-a-Ball ............................ 1799 NBA Jam: Tourn. Ed. (ded.) ... 1499 The Shadow .... .. . : ................. 2499 

~upe~;ro Quarterback ....... 1299 ~~~~ ~~~~~.~~:::::::::::::::::::~~~~ ~~dMob~e (s/di~d) ...... .. ...... ... ~~~~ ~~aq ~ttaq ........ ................... ~~~~ 
ass m ............................. 1699 Simple Simon ....................... 2799 1um ross .... .. ...... .. .. arga e ...... .......... .... .. ........ . 

Turbo Pusher ...................... 3099 Skee-Toss ............................ 1299 Super St. Ftr. 11 : Turbo (ded.) .. . 1799 Star Trek Next Generation ..... 2499 
Wheei 'Em In ...................... 3499 Troll .................... .... ............. 2299 Virtua Fighter ........................ 1999 Terminator 11 ......................... 1499 

ALL GAMES ARE GUARANTEED. CALL FOR COMPLETE LIST. EXPORTERS & DOMESTIC SALES. 
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ELECT G 
PARTS &ACCESSORIES 
l 9"Wells-Gardner Monitor ...... $209. 9 5 
l 3"Wells-Gardner Monitor ....... 194.95 
l 9"Sharp Monitor. . .... ........ 194.95 
13"Sharp Monitor. ......... . ... 169.95 
19"Plex ................... . ... 29.95 
13"Plex .. .. ........ . .......... 29.95 
15 AMP Power Supply ... ...... . .. 29.95 
12AMP Power Supply . . .......... 29.95 
6 Volt Meters .................... 5.95 
12 Volt Meters ............... .... 5.95 
l lOVolt Meters .... . ... ....... .. . 5.95 
Resetable Meters .. . ... . . ..... . .. 34.95 
JCM DBA w/o stacker .... . ... . .. 324.95 LOGIC BOARDS 
JCM w/stacker .... . .... ... ..... 399.95 
Mars VFM 4 or 5 w/o stacker ..... 394.95 .-.._._.,. 
MarsGL5 w/ostacker .. .... ..... 414.95 
Mars GL 5 w/stacker .... . . . . .... 490.95 
HSY 300 ............... .. . ... 189.95 
6 Button Harness .. . . ... . ........ 32.95 
9-10 Button Harness ............. 36.95 
Omega Harness . ... ........ ..... 34.95 

Cherry Master .............. .. $124.95 
CherryBonus3 .... .... .. ...... 174.95 
Super Cherry Master ......... . . . 424.95 
Magical Odds .................. 774.95 
Dynasty .............. . . . .. .. . 704.95 
Cherry Angel .................. 194.95 
Super2-l ..................... 240.95 
Foxtronic ...... ... ... .. .... ... 424.95 

... and many more items! ... and much more in inventory! 

GAMES 
Cherry Bonus 3 .... ..... ... ... $875 .95 
Eldorado ......... . ...... .. . .. 809.95 
Magical Odds .... .. ....... ..... 935.95 
Turbo II ....... ... . . ....... . 1,200.95 
Dynasty .... . ...... ...... ... 1,400.95 
.. . and many more to choose from! 

WOOD CABINETS 
l 3"0mega w/o stainless panel ... . $169.95 
13"0mega w/stainless panel ...... 234.95 
13"SlantTop ....... ....... . ... 169.95 
19"FlatTop .. .... ... ....... . .. 169.95 
19"SlantTop . . ............ . ... 169.95 
l 9"Secure Cabinet w/slide drawer 

& front panel . . .... .......... 268.95 
13"or 19"Sitdown .... . ......... 169.95 
Countertop ....... .. .......... 189.95 
Pedestals (VLl) ... . ......... . ... 89.95 

6099 Ponders Ct., Greenville, SC 29615 

(803) 234-4901 1-800-362-1187 FAX: 803-458-7688 
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ACTIONMAT/C LTD 
P.O. Box 326 

Chatham, Ontario 
N7M 5K4 

TALKING VENDOR® 
Records in 3 languages 
7 - English 5 - French 5 - Spanish 
Vends 
1.3" Capsules or Large Gum 
1" Items 
Small Bulk Items 
Coinage Size - Up to 1.25" (32 mm) 
Machine Size - Height 25" (63.5 cm), 
Width 8" (20.3 cm), Depth 8" (20.3 cm) 
Custom Sounds - Can have your own record 
made to say anything for 5 seconds. Up to 4 
different sayings on each side. 

Talking Vendor (Reg) Trade Mark 
Canada No. 266520 
U.S.A. No. 1221 491 

Your Source for ... 
1.3" Capsules 

(Mixed Colored Tops wi1h Clear Bottoms) 
Filled or Empty 

2.9" Round 

1 1/8" Round C~~;; ~~pu~~le CBleoatrhCHaaplvseusle 
Clear Capsule 
Both Halves Same Both Halves 

Same For Rolldown 
Same 

888 
•Mixes For All Capsules 
•Low Price Slammers 
•Milk Caps 
•Rings in Holders 

Canadian Dist. for Beaver Vendors 
1-800-265-8363 

(VEND) 
Phone: (519) 351-2181 Fax: (519) 351-7304 

WEARE 
"THE BIGGEST" 
IN MEXICO! 

4000 STORES IN OUR 
ROUTE (TWO CABINETS 

PER STORE). WE BUY AND 
SELL OLD, USED, SECOND 

HAND INVENTORY. NEO-GEO 
CARTRIDGES 50 TO 1000 PIECES. 

PHONE: (525) 738-2944 
FAX:525-732-0584 

Ask for Luz Maria 
IF YOU HAVE ANOTHER ITEM, 

PLEASE LET US KNOW. WE 
HAVE A BIG DISTRIBUTION 

SALES LOCATION. 

SLOTS fm!IJfL!lJf9 O@'U; ~O@!J#J!IJ9 M!MOW~!FJ~!IJ!L POKERS 
"AS IS" OR REFURBISHED -YOUR CHOICE! 

1645 Falmouth Rd. E-2, Centerville, MA 02632 
Tel. (508) 771- 6088 • Fax (508) 771-6119 
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C11EA1' 
WE$1'E11N 

1'11A1'1ND PDST 
480 Shelley Street Suite E 

Springfield, OR 97477 
(503) 726-1813 

FAX (503) 726-7413 
Internet address gwinc@efn.org 

Its Time to 
Clean out Your 

Warehouse 
we 

Buy, Sell, or Trade for 
et: uaz: 

Vl?llO CAMI 
cmcuIT 
sem:;t 

Please call or Fax your list 
to us. We can use all most 

any game p.c.b. from 
Space Invaders on!! ··-· 

We will pay Shipping! ··-· 
You can trade your old 
boards for new boards! ··-· 
What wjl! ~~go with all 

that CAlill?!!!!!!!! 

By the way .... we 
sell the NEWest 

BOARDS and 
KITS also!!!! 
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REDEMPTION 
Wacky Gator .. .. .... ... ................... $4200 
Cosmo Gang .... .. .............. ........ .. .. 2000 
Steer Crazy (test piece) .. .. ........ .. .... . Call 
Roll for Gold .. ...... .. ...... .... .... .... ..... 3600 
Rock 'N Roll (3 player) .. .. ....... ...... . 6500 
Cops & Robbers .. .... .... .. ........ .. ..... 3000 
Old McDonald .. .... ..... .... .. ........ ....... . Call 
Turbo Pushers ...... .. .. .. .. ........ .. ...... 3100 
Chuckles the Clown (1 pl.) .... .... .... 1995 
Chuckles the Clown (2 pl.) .. ...... .. .. 2395 
Full court Frenzy .. .. .......... ...... .... ... 1800 
The Wave ........................ .. ...... .. .. 2895 
Spin-to-Win ... .. ..... ..... .. .. ..... ... ...... 2895 
Sling Shot .. .. .... ....... .... ... ...... ...... .. 4200 
Buddy Bear ..... ..... ...... .............. .... 1900 
Toss 'em .. ...... .... .... .. .. .. ............... 2100 
Flippa Winna c/i - tlo (3-pl.) .... .... .. 1500 
Pirate 's Gold ......... .. ... ...... ........... . 2795 
Ribbit Racin ' (3 mos. old) .......... .. .. 4400 
Pop-a-Ball .. ... ... .... ...... ..... .. .. ....... . 1700 
Pop-a-Slot .. ... .......... .. ....... .. ......... 1995 
Splash Down c/i - tlo ........... Make Offer 
After Shock ............................... .. . 2700 
Bay-Tek Roll down ...... .......... ...... .. 1600 
Bay-Tek Fielder's Choice .. .. .......... 1200 
Circus Hi-Rise .. ............ .... .......... .. 1900 
Wheel 'em In (2 left!) ...... ...... ....... . 3000 
UBQB ........... ......... .. .................... 1695 
Candy Crane (Smart - used) .... .... .. 1900 
Skee Toss B.C ... ...... ...... .. ........... .. 1800 
Barnyard Babies ... .. ... ... ... ............. 1800 
Tic Tac-Toe (2-Player - Unbelievable!) .. 2000 
Knock Down (Meltec) w/compressor .... 2000 
Cracky Crab .. ............................... 4000 

Simple Simon ............................... ... $2700 
Home Run Hitter ...... .. ........................ 3300 
Skee Balls (model H) .... ... ..................... 900 
Cyclone (New) ............................... .. .... . Call 
Dinoscore, World (New) .... ..... ..... .... ... ... Call 
Pokerino ............ .... ............................. 400 
Sidewinder ...... ......... ... .. ..... .... ....... .... 1200 

PINBALLS 
Baywatch .... ....... ....... ... ............ .. $2295 
Creatures .. .. ........ .. ......... .. .... ........ 1700 
Demolition Man ...................... ...... 2200 
World Cup Soccer ........... .. .. ....... ... 2300 
Big Hurt (New!) ......... .... ..... .. .... ....... Call 
Road Show ... ... .... .......... .. ...... .... ... 2300 

NOVELTY Stargate ... ... ... .... .. ......... ......... .. .... 2500 
Hot Shots ........................................ $1400 Rescue 911 .... .... .... ... ............ .. .... 1700 
Helicopter Rides ....... ..... ...... .............. 1500 CRANES 

Smart Candy Cranes .......... ....... .. .... Call 
Smart Double Crane .. ...... .. ...... ... $1800 
Grayhounds .. ............ ......... ......... .. .. 900 

SITDOWNS 
Final Lap II .......... .......... ........ .. ........ $3595 
Lucky & Wild .. ......... .. ... .................. ... 3400 

BOARDS 
Killer Instinct.. ...... ..... ... ... .... ... ..... $2200 
Mortal Kombat ...... .. .. ............... ....... 200 
Mortal Kombat II .. .... ............ ....... .... 450 
Primal Rage ... .. ... .. ...... ........ ... .... ..... 695 

Grand Prix Star II ... ........ ............... ..... 3500 
Stadium Cross ... ...... ....... .......... ......... 7995 
Cybersled ... ..... .. ... ................ ... ... ...... .4400 
T-Mek ... ...... .. ... ............. ....... .... ... .. ... . 5995 
Final Lap I (4 seats) ........ .. ... .. ............ 3995 

VIDEOS Darkstalkers (kit) ............................. 600 
Darkstalkers (B-Board) .......... .. ........ 200 
Super Street Fighter (B-Board) ......... 200 
Tetris, SFll , Simpsons, Fighters Hist. .Call 

Mortal Kombat 3 (33") .... ..... .......... .. $5595 
Street Fighter: Alpha (25") ........ ............ Call 
Drug Wars (25") .............. .. ................ 2400 

CD JUKEBOXES Virtua Fighter ..... .... ...... .... ................. 1900 
Tekken ........ ...... .. .. ... ........................... Call 
Alien Vs. Predator (25") ..................... 2295 ~oneerCJV55 ...... .. ...... $2095 
Merit Countertops .................. ... ........ .. 600 Pioneer CJV99 . ... . . .. . . ..... 2495 
Killer Instinct ....................... .... ...... .. .. 3000 Rock-Ola Anniversary Legend . . ... Cal l 

Looking for: 
GALA GA 

CENTIPEDE 
MS. PAC-MAN 

SEA WOLF 
Boards! 

- ATIENTION FEC'S -
WE ALSO SEll MOONBOUNCES AND 

MANUFACTURE THE WHIP 
CALL FOR PRICING! 

Starting at $475 Starting at $595 Starting at $2395 
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Direct from the Ginza in Tokyo, the 
authentic Japanese pachinko 
machine. These are completely 
reconditioned original commercial 
machines actually used in pachinko 
parlors. In this classic game of skill, 
flashing lights and soundeffects 
abound as you flip balls through 
wheels and a maze of pins to hit 
the jackpot. 

Machines will vary slightly. 

Dealer Cost 

s99_9s 
Weight: 
Approx. 
52 lbs. 

.R.EPLACEHENT L 
A 

DRAGON'S LAIR HO s 
SPACE ACE .JU B CLIFF HANGER :J.'IS 
COBRA COMMAND :J.'IS R 
BEGAS BATTLE 39S 
ASTRON BELT :J.7S D 
GALAXY RANGER :J.7S I 
INTER STELLAR .Z'IS s BADLANDS 39S 
STAR RIDER .Z'IS c 
MACH Ill .Z7S s 
FIRE FOX 37S 

cap DISTRIBUTING 
TBLI .Z19-.ZS6-1138 

~ FAXJ D9-2S6-U44 83 

SUG. RET. $399 90 DAY WARRANTY Almost 2 ft. by 3 ft. 

Token Playing 
Slot Machines, 
withUghts, 
Mu~!:;, and 
Skill stops! 
• 90 day warranty. 

The trick lies in pressing the 
three "stop" buttons on the front 
of the machine at the right time. 

[; ; ;10::~ 
- For Amusement Only. 

Not a Gambling Device. 
Pays off in Tokens. 

DIRECT 
FROM 
GINZA 

IN 
TOKYO 

• Five line play. 
• Lights flash & music Approx. 33"H x 20 1/4"Wx14"0. (90 lbs.) 

plays. Direct from the Ginza in Tokyo. Authentic Japanese 

LI-LIFT™ 
Pool Table Mover 

I 

ff machine. Original commercial machines actually used 
• Pays O in tokens. in pachinko parlors. In this classic game of s~ll. ftash-
CALl FOR PRICES! ing lights and sound effects abound. 

~ 800-526-0080 
$1J5.DO & up. l- UKUea 

RtterHUon Equlpmen~ Inc. 

IMPORT~r~ UNITED STATES DISTRIBUTOR TEL: (214) 368-1359 

01sTR1eun.· T)epublic Industries FAX: 214-&92-0914 

Since 195.i 10 N Central Expressway, Dallas, TX 75243 

WILLIMVIS, BALLY or DATA EAST I SEGA Pinball 
circuit boar d repairs. Free estimates. FAST service. 
T\Vo Bl. t Score s12-447-8888 vo1cE 

512-447-8895 FAX 

4418 Pack Saddle Pass 
Austin TX 78745 

Q COIN DOUBLER allows 25¢ play on 
50¢ only pinballs. $25. @; 5 I $100. 

Q RGB to NTSC converter to drive any 
TV set from a video game. 
Replaces the RGB board in Dynamo 
wide screen cabinets. $199. 

Q CREDIT ACCUMULATOR kit allows 
higher pricing on kiddie rides, 
pinballs, anything. Replaces the 
mechanical coin counter unit in 
photo booths. $99. @; 3 I $269. 

e-mail to: twobit @ io.com 
World Wide Web tech page: 
http://www.io.com/-twobit 

Q Ms. PACMAN STUFF: 

ABC kit converts your PACMAN into a 
Ms. PACMAN. Includes a new cable, 
satellite board and speed-up. $100. 

Ms. PACATIACK: A plug-in kit that 
re-arranges the walls of all the mazes 
in PACMAN or Ms. PACMAN $100. 

SPEED-UP For PAC or Ms. PAC $25. 
Control panel overlays: $20. @; 3 I $50. 
Ms. PAC 40 pin ribbon cable: 4 I $25. 
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(~lll(~IJI'l1 ll()illll) S1ll .. l~S 
1\NI) )I() Ill~! 

(615) 256-7748 • 1-800-535-8981 •Fax: 615-256-7523 

New! New! 
Easy to Install 
Ticket Printers 

w/lnterface 

$650.00 

JUKEBOXES & 
CD PLAYERS 

New & Used 
ALL BRANDS 
Call for Prices! 

Accessories 
and Parts: 

Ticket Dispensers & Yogi .. $295 
Ticket Printers & Interface .. . . 650 
19" Wells Gardner Monitor ... 235 
13" Wells Gardner Monitor . . . 225 
19" Sharp Monitors . . . . . . . . 1 95 
13" Sharp Monitors . .... . .. 185 
15 AMP Power Supply .... 32.95 
1 50 Watt Computer Power Supply 
.............. ..... .. 55.00 

Wiring Harness & Buttons .. 65.00 
Plexis . . . . ... . . ...... . .. 30.00 
Progressive Kits ... . .. .. . . . 325 
Empty Cabinets ......... . . 225 

New & Used Pool Tables . . ... Call 
New & Used Jukeboxes ..... Call 

NEW 
8-Line 
Games 

as low as 

$995 

USED 
Sundash 18 Bulb 
$1,500.00 each 

BOARD ONLY PRICES 
Super Cherry Master ............ $475 
Cherry Master '92 ............... 450 
Cherry Master .................. 135 
Cherry Bonus Ill w/satellite ... .. .... 185 
Cherry Bonus Ill w/o satellite .... . .. 185 
Cherry Delight ..... .. ....... . ... 135 
Cherry Angel ........ .. ....... . . 240 
Poker/21 ............ . .... . .... 300 
2-in-1 Pokermaster .... . ......... 240 
3-in-1 /Blackjack, C. Master, 

Joker Poker ........ .. ..... . ... 250 
Riveria ................... .. ... 875 
Foxtronic ..................... . 500 
Turbo Poker II ................ .. 450 
Blackjack & Super 6 Card . ........ 395 
905 Pixel ........... .. ........ . 650 
905 Double Up ... . .. .. ..... .. .. 650 
903 Double Up ................. 550 
SMS Draw 80 .. . . . .. ... . . .. ... 1 025 
Top Draw ...... . . .... .......... 475 

RECONDITIONED PCB's 
starting at $75.00 
CALL, CALL, CALL! 

Ask About ... Quantity Prices 

We Accept: 

NEW 
Draw 80 Poker 

$1995 

POOL TABLES 
New& used 
all brands! 

• 
(6) - Like New 

Dynamo - $1300 

• 
(20) - Used Valley 

& Dynamo 
CALL! 

Dollar Bill 
Acceptor Prices: 
Mars VFM-4 ........ . .... $325 
Mars VFM-5 . .... .. ....... 340 
Mars GL-5 .. . .. . . ........ 399 
Mars VFM-4 w/upstacker .. . . 399 
Mars VFM-5 w/stacker ...... 440 
CBV $1-5-10-20-50-100 .... 299 
JCM ..... ....... . ....... 260 
DBV-35 .. . .............. 299 
Cash Code "Amazing Plus" .. 275 
HSV-300 ......... .... ... 185 

... Advance Replacement Warranty 

... FREE Delivery! (4 game minimum) 

335 Hill Avenue• Nashville, Tennessee 37210 
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Give New Life to Any Video Game 
SINGLE GAME 
PROGRESSIUE 

BONUS 

9~~~~~~.~~~~~.~ 
1-800-955-9681 

We offer in person 
locator service throughout 

the United States. 
Please call ... office: 

407-338-3834 or 800-516-5289 
(Outside Florida Only) 

Nationwide Prime Locations, Inc. 
Seth Sauberman, Pres. 

Seth's Home#: (407)362-0009 (until 9pm E.S.T) 

Member • VANA 

SIMPLY THE BEST MACHINES 
IN THE BUSINESS! 

POKERS & 8-LINES 
The biggest selection and the best prices anywhere including: 
W-7, W-8, W-11 , W-17, Cherry Master, Cherry Angel, Super 2-
in-1, Magical Odds, Cherry Bonus 111, Gold Slot, Bank Robbery, 
Treasure Island and Treasure Island '94, High Speed Bonus, 
Riverboat, Jackpot Bonus, Mega Double, Lucky Girt, Handy 
Card, Poker Genius, Bingo Club, Go-Go Star & many more! 

NEW WILD CAT SUPER 
The Hottest New 8-Line Board 

since Cherry Master! 
•Adj. on screen jackpot • Bar fever • Bell fever 

• Cat fever • New double up mode -
(win up to 50 times original win) 

Great graphics & audio. Available in dedicated 
PCB or kit for Cherry Master board. 

TOP NOTCH CUSTOMER SERVICE 
& TECHNICAL SUPPORT 

GREAT PRICES & QUICK TURN AROUND ON: 
All poker & 8-line pcb's, Mars bill acceptors, Leisure bill 

acceptors, monitors, ticket dispensers, power supplies ... CALL! 

We now accept: 

I VISA I 
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New/New/New! 

The industry's most popular countertop 
is now available with ticket dispenser! 

October 1995 

• EPBOHS * 

Smet: • 49.00 
4Met: W' 9.9s 
2 Met: e s.9s 
%Meg 4.so 
27S12 E 2..2S 
272S6 JC 1.9s 
27128 p 1.6S 
2764 0 1.9s 
2732 .. 1.6s 
2S.J.2 t 2.7s 
2716 • 1.3s 

11JJoae .219·.ZS6-.I.I38 
Faz .219·.ZS6-.I.I44 

PBOGJIAM.EB 
AVAILABLE 

19S 

~ 1-;_,, .. .,,._,,~~ .=;;,.__ 

N~W CATALOG 
JUST PUBLISHED! 

AMO IT'S 

FREE! 

CALl VIDEO CONNECTION 
us: 1 800 444 6854 

C~P DIBTBIBUTINC 
TEL: .ZI9-.25'6-II38 
FAX: .ZI9-.Z5'6-II44 
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American Changer Corporation introduces 

MORE CAPACITY THAN YOU 
Will EVER NEED ••• 

AT THE LOWEST PRICE YOU 
Will EVER PAY!!!!!! 

STANDARD FEATURES 
• 1\vo Coinco validators which 

keeps the $1 bills separated 
from the $5, $10, $20's. 

• The second validator will also 
act as a spare validator if one 
would have to be serviced. 

• Over 10,000 coin/token 
capacity. 

• 126 bonus options for token 
payout. 

• Measures 53" high x 28" wide 
x 24" deep. 

OPTIONAl FEATURES 
• Quarter/Token acceptor 

• Second hopper for 2 different 
value coin payouts 

• "Change" or "Token" scratch 
resistant lexan fronts 

• Phone line hook-up for imme
diate notification of low coins, 
service problems or breach in 
security. 

• Alarm system. 

Shown with optional quarter acceptor 

~: 
~ 

ReP/ay Magazine 

$299500 

American Changer Corporation 
1-800-7 41-9840 

call for your local distributor! 
October 1995 Page 219 



~ American Lock Company 
5/8" Camlock 
As Low As$ 3.01 
7 /8" Camlock 
As Low As$ 3.22 
1-1/8" Camlock 
As Low As$ 3.43 
1-1/2" Camlock 
As Low As$ 3.64 

Series HlO 
As Low As$ 13.17 

Series 2000 
As Low As $ 17 .97 

'@) ~· 

Inner Cylinder Lock ~ 
As Low As$ 5.39 ~ 

American Solid Steel Body 
As Low As$ 6.85 1i"1l 

Series 700 Padlock 
As Low As$ 13.34 Security Bar Hasp ~ 

4-1/2" As Low As $ 1.27 

No. 1 As Low As $ 6.25 
No. 3 As Low As$ 5.36 
No. 5 As Low As$ 7.87 
No. 7 As Low As$ 4.46 

SEND US A KEY - WE CAN KEY ANY 
PADLOCK OR CAM LOCK TO YOUR# 

99% OF ALL AMERICAN ORDERS ARE 
SHIPPED WITHIN 24 HOURS 

PATT CORPORATION 
708-442-3901 

800-621-4418 
708-442-3907 fax 

Stevens 
Hand 
Truck 

MAGNESIUM 
Model MRTM60 

EXTRA 
STRONG 

LIGHT-WEIGHT 
Now$259 

was $399 
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OUR 26th 
YEAR! 

REDEMPTION 
COPE PRODUCTS 

45 Orchard Circle • Blanchester, OH 45107 

SINCE 
1970 ~ 

):>: 
:z: 

Small J~;~~.~~R 1ooo.11£M.S.FROM.3c. to $2SOO. '. .CAL·L· US AT .1.-Boo~380:3383 $15.95 @ 
Gasoline Radio with Cassette Player ................................... 90,00 

~=~u~~:~::~:~:~g::s:~: :· :: :: :::::::: ::: ::::. ::: .:::::·: ::: ~g:: d 
Median Jukebox No Cassette . . ........... . • ... • . . . • •..••••••• • , .... 45.00 
7 Pieces of Good Micro Cookware Set .... , . . . • . . . • . . . • . ...... 30.00 ~ 

(") F-14 Fighter Jet Battery Operated .....•... , ...•....... 40.00 r-
QJ Child Coat Rack 45" Tall . . . . . . . . . . . . . . . . . . . . . . .... 6.00 r-
~ ~~~~~u:~o~i~:~~~~~h~;c·ar· :::: :: : : :: : : :: : : : : : : : : :: : : : : : : : : ~~:: 0 
..,. J 6-Pack of Combs .......................... , ... , ........... • ........ 1.00 C:: cb 7 Pieces of Cookware Set ................... , ... , . . . . . ... 10.00 lJ 
Q::> Leather Briefcase (retail $160.00) ........ .. . . . . .. , , . . • . . . . . . . . . . . . . ... 45.00 
CW) Mickey Mouse Pictures • 12 In Case .............. . .. , . . . . . . . . . . . . . ... 50.00 r-

Poker/Blackjack Garnes . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . • . . . • . . ... 12.00 Q 
,..!.., Anniversary Clock . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .............. 20.00 ..,,,,-
~ Carousel Horses with Chimes . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .......... 12.00 )): 

_.., ~~un~ca~O:~:~ ~=:s~s· .· .. · .· .· .· .· .- .. .- .- .- .- .... .' .. : .· .'::: .' .. : . . . . . . . . . . .- .- .- .- ; s.-~~~ r-
,.!.. Calculator In Wood Box . . . . . . . . . . . . . . . . . . . . . . . • . . . . . . . . . ............ 6.00 () 

Superstar Dolls - 72 in Box - 12" Tall . . . . . . . . . . . . . . . . . . . . . . . ........... 40.00 C:: 
~ ~~e7~~= R~~~o~'.15sette Player ... ." ." ." ." ." ." .' ." ." ." .' ." _· _· .' __ · .' ." . .' .' .' .' .iQ_Qtj :.:_ ::: (/) 

-.I g~~= ~;i~eN~~::P o·i~ C~t. M~t~i B~k . . . . . . . . . . . . . . . . . . . . : : : : : : : : : : : !~:: d 
....J ~;~: ~:~:~i;,~~new~~~~~tle . . . . . . . . ... : : : . : : : : ~~:: S:: 
C3 ~~g::~!~:~:.~:+~:~~h~~~········ · ::: ::: ::::: :::.:::::::· ::: ~~.~ ~ 
"'( ~::~=!~~~ic,~~,!~:ra~ohnoene ........... : : : : : : : : : : : : : : : : : : · : : : . : : : : ~:: (/) 
Cl) Light Wall Lights Tasmanian Devil ...... , ... , . . . . . . . . . . . . 14.00 ..,, 

:::> ~~~:i MC:~a&R~~1':c":'~~:::c~-:.::::.:: :: : : :: : : : : : : : . : : : : : : : : : : . : : : . : ;~:: ~ 
!JJ Pepsi Cola Metal Picture ....................... , . . . . . . . . . . . . . . • . ..... 6.00 
........_ _ Coca-Cola TV Food Trays . . ....... ... , ....... , . . . . . ..... 6.00 Q 
_... Star Trek Telephone . . . . . . . . . . . . . . . . . . . . . . . . . . . . • . . . . . . . . . . . . . . ... 70.00 C: 
(5 ~;:l~~~:b~ae~~t;7! ~:~ Mei~J : : : : : : : : : : : : . . . . . . . . . . . . . : : : : ~~:~ ::0 

Pepsi AM/FM Cooler Bag Radio . . . . . . . . . • . . . . . . . . . . . • . .. 23.00 I\) 
1931 Classic Car Radio . . . . . . . . . . . . . . . • . . . • . . . . . . . . . . . . . . . • . . . ... 9.00 0) 

:~~~~~r::~.:~~~~oM .:::::::::: :: : : :: : ·:: : : : :::: : ::: : : : :: : .. :: : ~~:: s 
See-Thru Telephone .................. . ............. ....•.. ....... 15.00 
24 Piece Stainless Steel Siiverware . . . . . . . . . . . . . . . . . • . ..... 6.50 ;:::5 
50 Cartoon VCR Tapes . . . . . . . . . . . . . . . . . . . . . . . . . . ... 70.00 ! 1 I 
Porcelain Heart Picture Frame ................ . .. •. . . . . .. , . . . . . . . . . . . . .80¢ ~ 

~~:YD;~~~:o;a~~~':~ .:::: :: : : : ::: : ::::::::: ::::: :::::: ::: : : ::.::: :: :~! ~ 
Small Die Cast Stock Cars ...................................... 1.75 

We carry one of the largest REDEMPTION inventories in the country. 
We can help if you use REDEMPTION. Just give us a try and see! 
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SEE OUR~ 
IN THIS 1ssuE. 

REPLACEMENT L 
A 

DRAGON'S LAIR BO s 
SPACE ACE 3U 

B CLIFF HANGER %9S 
COBRA COMMAND %9S R 
BEGAS BATTLE 39S 
ASTRON BELT %7S D 
GALAXY RANGER %7S I 
INTER STELLAR :&'IS 
BADLANDS 39S s 
STAR RIDER :&'IS c 
MACH Ill .:&7S s 
FIRE FOX 37S 

cap DISTRIBUTING 
TBLI .ZZ9-U6-H38 

~ 1"""3 :U9-2§6-U44 83 

FALL 
SPECIALS! 

VIDEOS 
Space Pirates ...... .. .... $1999 
Steel Talons sitdown ....... 1499 
X-Men (6-player) ........... 999 

REDEMPTION 
Clown Around . .......... $1299 
Cosmo Gangs ..... .. .. ... . 1299 
Digger .......... . .. .... .. 2499 
Perfect Landing ............ 999 
Super Shifter ( 4-player) .... 3999 
Wedges/Ledges (2-pL) ..... . 2999 

The Game 
Exchange 

1590 Alum Creek Dr. 
PO. Box 09598 

Columbus, OH 43209 

(614) 258-2933 
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KING of CHERRY 
Latest 10 lines Cherry Game with all the features you can think of. Accurate percentage. 

More bet lines. 4 symbols in a line wins twice of regular 3. All Fruits Bonus. Hold pair 
Feature. Re-spin Feature. More Center 7 Pool. Cherry Bonus. Bell Bonus. Bar Bonus. 

Action oriented design. 3 adjustable Progressive Bonuses. 4 Red Bars Bonuses. 10 lines. 4 
symbols in a line wins twice of regular 3. Best 7 & BARS game. Rated best choice by users. 

Su. Jn~}R ... ,.. . N, ··l1N·· :.I! 
.. : · .. :JF ·· m: .~ ···~ .. J r · ·~ 

'.8£ac~ 
a a~~ Six Ca1"4s l.lin '.Bonus wunBuit CJJonus 

Latest 3 in 1 game. Super Nine is a new generation of 8 lines type game but more. Play 
on line and on individual symbol. No restriction of positioning or alignment of symbols. Win 

anywhere! 3 hands Black Jack split to 6 hands. 3 Bonuses in Black Jack Game. Full features. 
Six Cards Game counts any 5 out of 6 cards dealt. Raise Feature. 4 Suit Bonuses. Switch 
game any time during play. Dip sw to choose using all 3 games, Super Nine only, or Black 

Jack & Six Cards only. Couldn't find anything more complete than this. 

Distributors and Overseas Inquiries Welcome. 
Also we have ..... . 

CHAMR-IQN ~:OKER 
"'- ~ ~ t. . " . . '' '. ·. . . , 

Nice graphics and sound effects. 5 cards. 4 Flush Fevers. Adjustable Bonus in Double 
Game. 

All above games use only 6 buttons and standard 8 lines harness. For detail of 
each game, please call your local supplier or 

ReP/ay Magazine 

Amcoe Inc. 216 Route 206, Suite 19-2, Somerville, 
NJ 08876, USA 

Tel : 908-281-5583 
Fax: 908-281-5573. 

We also do board repair of 8 lines and Cherry type games. Fast Service. $38 only. 
No charges for boards we couldn't fix. 
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~~ - 1~ · 
r;: 0 ~0:;'M r 

WE STOCK OVER 500 PCBS 
FROM THE OLDEST TO THE NEWEST 

CALL US FOR IMMEDIATE SHIPMENT! 
Aero Fighter II Cartridge 200. 
Bust A Move 299. 
Elevator Action Returns 1495. 
KILLER INSTINCT 2800. 
King of Fighters 95 CALL 
Mortal Kombat Kit 195. 
Mortal Kombat II Kit 450. 
MORTAL KOMBAT III CALL 
NBA Jam 495. 
NBA Jam II Kit 795. 
Neo Geo 1 Slot Kit 495. 
Neo Geo 2 Slot Kit 795. 
Raiden II pcb 795. 
Samurai Showdown II 200. 
STREET FIGHTER ALPHA CALL 
Street Fighter II pcb 50. 
Street Fighter II CE pcb 100. 
Tekken pcb 1695. 
Tekken II CALL 
Wrestle Mania CALL 
World Rally Kit 995. 
X-Men By Capcom 1295. 

Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 
Call For Complete Inventory Listings 

1(800)456-7277 
International & Domestic Fax Line: 

(810)542-5452 

VIRTUA RACING 
- 4 PIAYER WITH TOWER -

Mint at Only ... $15,500 
BLACK ROSE ................. $1395 PLAYBOY 35 . ....... $295 
CHECKPOINT. ........ . . 995 RESCUE 911 .. .... ....... 1895 
CORVETTE ..... .... .. . .... 2495 ROCKY BULL WINK ..... 1495 
CYCLONE ................ 895 SHADOW .... .. .................. 2595 
DEMOLITION MAN .... .... 1995 SIMPSONS ... 795 
FREDDY NIGHT.. .... .... 2295 STAR WARS ................ 1195 
LAST ACTION ............. .. 1495 STREET FIGHTERS ....... . 1195 
LETHAL WEAPONS ........ 1095 SUPER MARIO .. . . .995 

DARTS 
SUPER SIX PLUS TWO (Street Ready) - $775.00 

ADDAMS VALUE .. .......... $1795 MATING GAME W/$ ........ $495 
AWESOME RAT.. . .. .... 495 MONKEY MOLE .... .. ...... 2295 
BIG BERTHA .................... 1995 POP BALL ..... ....... ............ 995 
BUDDY BEAR .................. 1995 UBQB ............ ........ .... 1795 
CLOWN ROLLDOWN . .... 1995 PITCH HITTER . ....... ...... . 1295 
FIDDLE STIX .................... 1795 JACKPOT ................. ...... 2895 
GOOFY HOOPS ............... 1595 SKILL ROLL.. . .......... ....... 795 
HOME RUN HITTER .... .... 1995 SWEET LICKS .. ... .... . .. 995 
HOT SHOTS ..................... 1795 SIMPLE SIMON ....... . ... ... 1895 
JUNGLE JIVE ..... .... .. .... .2195 SKEE TOSS . . . . . . . . . . . . . . . ...... 1995 
KLONDIKE .......... ... ......... 2195 TIC TAC TOE ············· ... 1995 

CD JUKEBOXES 
CD-51A Like New - Shopped ... $3295 •ROCK-OLA TRILOGY CD ... $1995 

ROCK-OLA GALA CD ... $2445 
~···························································· 

STANSFIELD VENDING, INC. 
P.O. Box 157 • La Crosse, WI 54601 

CALL MAX: (608) 782-7181 

****************************** 
!DARTS DARTS DARTS! 
* * ; Fall Close Out Specials Now! ; 
; New & Used Valley Cougar Dart Boards ; 

! 50 +in stock .. Examples: ! 
* * ; Valley Flush Mount .... (Good). ••••••••• $995 ; 
! With Ernie .................... (Perfect). •••• $1095 ! 
!Fold Unit .................... (Guaranteed). •• $1395 ! 
* * ! Wall Mounts ................ (New!). ••••••• $1545 ; 
! New Fold Units ...... (Ctoseouts). •••••• $1595 ! 
! New H.B.' s .... (f oumament Discount). •• $177 5 ! 
! H.B. kits in stock now ... $350 ! 
! We deliver anywhere in the USA! ! 
~~res;~ s;,;;;ven:A,.~ 
! 'H, 411 So. Brookhurst, FuUerton CA 92633'H, * * (714) 992-0363 ! 

aJ WS( I ~IJ-· a * I J * 
* * ****************************** 
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COMPETITIVE VIDEO GAME PARTS 

C! 
ReP!ay Magazine 

Video Chassis 
* * Black Matrix tube 
* * High resolution chassis 
* * 90-260 V Free voltage 
* * Built-in switching power 

Insulation transformer is 
not needed. 

Switching power supply 
* * Overload protection 

compatibility 
* * Short circuit protection 
* * Built-in EMI line filter 
* * High efficiency, low cost, 

high quality 
* * Built-in digital 

EAGO COMPANY LTD 
5F, NO. 120, SEC. 2, AN-HO RD. TAIPEI, TAIWAN, R.0.C. 
TEL: 886-2-7368785-6 FAX: 886-2-7331005 
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TRACK NO. 
NEXT 
2 DIGITS - • • 

DISC NO. 
FIRST 
2 DIGITS 

MUSIC OPERATORS SERVICE 
"GET IT RIGHT, GET IT FAST" 

01 IN BUSINESS SINCE 1972 
02 LARGE INVENTORY OF COMPACT 

DISC AND 4S RPM RECORDS 
03 LATIN PRODUCT AVAILABLE 
04 ALL SELECTIONS SOLD WITH 

PRE-PRINTED TITLE STRIPS 
OS KNOWLEDGEABLE STAFF 
06 95% FILL ON ALL ORDERS 
07 DISCOUNT ON 2 DAY FREIGHT 
08 LOW WHOUSALE PRICES TO 

OPERATORS 
09 STAY UP TO DATE WITH OUR MAILER 
10 
11 CALIFORNIA (714) 879-1771 
U NATIONAL (800)354-5853 
13 FAX (800) 821-7878 
14 CALL US TODAY 

•SATISFACTION GUARANTEED• 

DRAM EN 
ELECTRONICS 

PHONE: 1-800-638-7772 FAX 919-859-0297 

PINBALL DISPLAYS 
4DIGIT 
6DIGIT 
?DIGIT 
7 CHARA ALPHA 
14 DIGIT BALLY 
14 CHARA DATA EAST 
16 CHARA ALPHA 

DOT MATRIX 
OMl28xl6 
OM 128 x 32 (tube only) 
OM 128 x 32 ASSEMBLY 

$13.00 
13.00 
13.00 
19.25 
28.25 
28.25 
30.25 

$46.50 
49.75 

113.50 

These displays are used in Data East, Bally, 
Williams, Gottlieb and Premier. 

QUANTITY DISCOUNTS! • 
PRICES SUBJECT TO CHANGE WITHOUT NOTICE. MANUFACTURES MAY VARY 

DUE TO AVAILABILITY AND PRICE. WE GUARANTEE PARTS TO BE COMPATIBLE. 
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8-Linc Boards & Kits 
Plexi, Harness, Buttons 

DBV, Power Supp!y 

DISCOUNT PRICING! 

* 1-800-966-98 7 3 * 

Dollar Bill/Debit Reader 
Cleaning Cards /C;~ 
UM11UM±I (!gy'Products® 

Keep It Clean/ 

TIUSHONTll p 
.NoarAI. JCO.NBAr .IU c 
.NoarAI. JCO.NBAr 11 29§ 

.NoarAI. JCO.NBAr :J CAI.£ 

.NAOJC swoaD .IU B sr.nasru 11 7S 
sr. nasru 11 cs. 9S 0 
.NOON "WAI.ICU .IU 
PJrnasru 9S A 
CDITIPD>JI: .IU 

R .IOVST .ISO 

aoaoraoN .17S D BrAaOATJI: .ISO 

DJl:FDIDU .17S s 
.N& PAC.NAN us 

CSP DISTIUBUTINO 
TBl.I .2Z9-.U~.U38 

~ ,-AXJ 2.19-U ... .1.144 ES 

Orifi1tail 
ANNUAL END ol SEASON 

Blowout! 
llada11tpfioH: 

Cyclone ................. ..... Call 
Mask Rolldown .............. $2995 
Cosmo Gang .. ... ............ 2350 
Splash Down (8-PI.) ... ......... 2495 
Casino Games Poker ............ 895 
Hungry Hippos ... . ......... .. . 1595 
Crazy Clown ......... .. ...... 1 095 
Shake, Rattle & Roll - Rolldowns 

with progressive sign ....... .. . 3300 

At!so: 
Mulligan's Net-Golf Drive simulator. $5995 
Guess Your Weight Digital Scale .. .. 2495 
Polaroid Photo .. .. ... ......... 1095 
Mortal Kombat Ill ... . ........... Call 
Mortal Kombat II .. . ..... . ... .. 1050 
VF I ................... . .... 1895 
NBAJamTourn ................ 1195 
Race Drivin' (s/d) ...... . ....... 2300 

Call AJ, Gary or Jim 

(908) 793-0131 
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complete I/idea 
Alien vs. Predator (dedicated) 
Crime Patrol II (50") 
Final Lop (2 player I sit down) 
Final Lop II (2 player I sit down) 
Loser Ghost (3 player dedicated) 
Lethal Enforcers (dedicated) 
Race Drivin' (sit down) 
Revolution X (2 player I guns) 
Ridge Racer (1 player sit down) 
Run and Gun (dedicated 2 monitors) 
Street Fighter the Movie {25") 
Terminator II (2 player I guns) 
Under Fire (2 player I guns) 
Virtuo Fighters (dedicated) 
WGP (Deluxe motorcycle) 
X-Men-6 (dedicated 2 monitors) 

Sl,495 
S6,B95 
S2,695 
S4,595 
Sl,595 
Sl,195 
S2,495 
Sl,995 
S9,195 
Sl,995 
Coll 
Sl,195 
Sl,995 
Sl,995 
S995 
S795 

REDEMPTION TICKETS 
TICKET SIZE 2 x 1 5/32 .010 TAG 

***** > &FIVE g 
POINTS ~ 

***** Coo> 
0 INOIANA llCICf.T 0 

.l .... oi .. g 
COUPON ~ 

•••••••••• (,.> 

0 INO~A T!CICfT 0 

SKEE-BALL g 
--- "° 
ONE COUPON ~ 
0 lNOt"*TICICIET 0 

STOCK TICKETS AS SHOWN ABOVE 
UNDER 300,000 .. .. ... $1.25MsrncK TICKETS AVAILABLE NEXT DAY 
OVER 300,000 .......... $1.00M 

CUSTOM PRINTED 
160,000 to 480,Q00 ....... $1.60M 
480,000 to 1,000,000 .... $1.1 OM 
1,000,000 or More ..... $1.00M 

ALL PRICES PER 1000 
FREE FRONT SIDE PRINTING!!! 

Add $28.00 for Printing 2 Sides 
Packed 60,000 Per Case 

Case Weight 38 Lbs. 
8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 
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Demolition Mon 
Judge Dred 
Jurassic Parle 
Popeye 

Pinball 

Star Trek Next Generation 

Miseellaneous 

Sl,995 
Sl ,695 
Sl,395 
Sl,295 
$2,195 

Arachnid Galaxy Darts (New) $1695 
Automated Pizza Factoty $19,995 
Jr. Basketball $795 
Simple Simon $2,695 
Turbo Pusher $3,895 
UB/QB $1 ,695 
Virtuality 1000 (2 units) $42,495 
X Men Atom (B board or lull kit) Call 
Call for NEO GEO Cartridge Specials 

MUNCIE 
NOVElTY CO. 

P.O. Box 823 
Muncie, Indiana 4 7308 

ORDER TODAY!!! 

Nationwide Phone: 

808-428-8640 
Fax: 

317-288-3434 
Muncie Novelty Co. Exclusive 

Sales Agent for Indiana Ticket Co. 

MANUFACTURERS OF 
QUALITY TICKETS FOR 

OVER 50 YEARS 

• 
(Roll Tickets Also Available) 
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Now you can make 
$1QQ on every long 
distance collect and 
credit card calls. 

~' SKY ROCKET '~ 
'1{f' AMUSEMENTS ~ 

presents 

AUCTIONS • AUCTIONS • AUCTIONS 

FREE SAT., OCTOBER 21, 1995 
Large supply of coin operated amusement equipment 

featuring many late model pinballs and videos 

OPEN 9:30 AM• AUCTION TIME 10:30AM 
Consignments Welcome! 

If your desktop payphone looks anyt hing like 
any one of these, you can offer long distance 
and make $ 1.00 on each and eve ry call . 

4900 FERNLEE, ROYAL OAK, MI 48073 
OR 

BUY YOUR OWN 
PAYPHONE! 

0 just Plug It In 
0 Stop Unauthorized Calls 

0 1 Year Warranty 

0 FCC Approved 

0 Line Powered 

• 
CAllJOHNBENOFORTERMSAT: 

{810) 435-0200 or Fax: 810-435-8576 
Regular hours Monday-Friday 9:30 AM - 5:30 PM 

Saturday 10 AM - 2 PM 

PPI Pay Phone Industries 

~332-9939 
NOW OFFERING FULL-LINE 

PARTS & SERVICE! 2'1 5 W. Amh.rsl, Blooming/on, IN47404 

812-333-9939; Fax: 8 I 2-333-895 I 

Celebrating Our 11th Year of Service (Phil De/Grosso, Technician) 

4830 N.W. 167 Street MIAMI, FLORIDA 33014 

PHONE: (305) 623-8797 FAX: 628-1482 

!!! WANTED !!! 
I!! ATTENTION !!! CD JUKEBOXES 

WILL BUY ALL PIONEER, 
ROCK-OLA, ROWE YOU 

HAVE IN STOCK. NEW OR 

S. FLORIDA OPERATORS & EXPOTERS 
COMPLETE SERVICE CENTER AND 
PARTS DEPARTMENT. THIS MONTH 

WE BUY AND SELL ALL TYPES OF 
PINBALLS, VIDEO GAMES (UPRIGHT OR 

SIT DOWN) 
REDEMTION GAMES, KIDDY RIDES 

POP-CORN MACHINES, POKER BOARDS 

SOFT PLAY 
PLAYGROUNDS 

2-LEVELS 24 X 24 

FORM: $9,999.00 

********************************** 
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BRAND NEW HYDRAUUC 
KIDDIE RIDES 

$J,695 
$1000 LOWER THAN MOST 

HYDRAULIC RIDES ON THE MARKET! 

Helicopter 

Space 
Shuttle 

Airplane 

NEW KIDDIE WDES FOR SA1E AS 
LOW AS $1,600 EAtH 

Se Habla Espanol • Financing available to qualified customers! 

ASTRO DISTRIBUTING 
800-797-7066 • 309/786-7066 •Fax: 309-786-7067 

ask for John Nelson 

MIDDLE -
1oHHOSS00 {)ttHtO*e'~~~ s7160 

1-800-848-0236 
NEW B-LINES STARTING AT $995 DELIVERED 

Large SELECTION OF NEW & USED GAMES ... OUR SELECTION CAN'T BE BEAT!!! 

Lo\N Overhead, 
Lo\N Prices, 

Quality Service, 
Satisfaction Guaranteed! 

In house tech Donald Powell for all v~ur video & part repairs! 
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LUCKY EGGS = GOOD MONEY! 

• Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
- Like New! 

• Prize-Filled Egg Capsules with Same Day Shipping - Phone for Quote. 

TOLL FREE 
800-344-7 467 

FAX (417) 358-1849 

11n ccrn~ ~ rnIID 
cc~ccurnrn 

lliIIIID ill~ 

Woody Woodpecker™ Chilly Willy™ & © 1995 Walter Lantz Productions Inc. 
All rights reserved. Licensed by MCA/Universal Merchandising Inc. 

Length 64" (1625mm) Width 39" (990mm) Height 50" (1270mm) 

One of the all-time Cartoon Classics, Woody Woodpecker and his 
friend Chilly Willy take you on a magical aeroplane flight. The Ride 
plays the Woody Woodpecker theme tune and on the push of a button 
you can hear that unique Woody Woodpecker laugh. *Multiple 
coin mechanism available *Multiple credit system available 
*Music *Attract mode *Flashing lights. 

THEISEN VENDING COMPANY 
3800 Nicollet Avenue • Minneapolis, MN 55408 

1-800-633-3436 
FAX:612-827-7543 
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NeW Revitalize your New 

CHERRY MASTERS 
to include: 

Watermelon, All Fruit, and 
7 Bonuses and Re-spin feature 

only $25 buy (6) $20 

1-800-966-9873 

SCORPION DARTS 
$1,100 

Pubtime Deluxe Cricket 
Darts ... $350 

Quantity Pricing Available! 

We have 6000 & 6300 
Arachnid's available! 

Cougar Darts ...... $850 

AMUSEMENT 
DEVICES, INC. 

El Menasha, WI Iii 
Call Joe or Kurt: 

(414) 122-1932 

KIDDIE RIDE 
SOUND SYSTEMS, 

GAMES AND 
ELECTRONICS 

KIDDIE RIDE SOUND BOARDS 
1 Sound System ........................ $45.00 
1 Sound, 1 Button ...................... 49.00 
1 Sound, 2 Button ...................... 49.00 
VS 110 Controller ....................... 99. 00 
VS210 Controller ..................... 125.00 

KIDDIE RIDE ACCESSORIES 
Flasher 1 (1 Channel) ............ $20.00 
Flahser 4 (4 Channel) .............. 39.00 
Display Boards ............................. 22.00 
12 Watt Speaker ............................ 3.75 
2 Watt Speaker ............................... 2.50 

Quantity Discounts Available! 

JM ELECTRONICS 
CUSTOM DESIGNED SOUND 

SYSTEMS, 
GAMES & CONTR.OLLERS 

For more information or catalog call· 
JM ELECTRONICS 

970 Sunshine Lane,Ste. E, Altamonte, FL 32714 

Ph: (407) 862-3363 
Fax: 407-862-0373 
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Fall into great deals at Games of Tennessee 

DARTS 
Arachnid Super 6 Plus II 

Arachnid Super 6 Plus II - New 
Valley-New 

Pub-Time Premier 
Arachnid - Older Models 

PINBALLS 
Jurassic Park 

High Speed • Pistol Poker 
No Fear •Terminator II 

Big Hurt - New 
Space Shuttle 

WWF Royal Rumble 

JUKEBOXES 
Rowe CD - 1 OOE New 
Rowe CD 1 OOC/1 OOA 

RoweR-89 
Rowe R-92 Combo 
Rowe R-90 Combo 

NSM Festival • Rock-Ola 496 
Seeburg SCD-1 Holds 60 Disk 

PUSHERS 
Mother/ode - New I FREE DELIVERY TO SOME AREAS! I 

Pot O' Silver - New (2 styles) 
Used Pushers (various) 

Kkmdike 
Qualit11, Service, Reliability! Seeburg Distributor 

J Merit Distributor 

Games of Tennessee 
1220 Westjackson St., Shelbyville, TN 37160 

Ph: (615) 684-0100 •Fax 615-685-0144 
Toll Free: 1-800-456-6882 

ReP/ay Magazine October 1995 

DYNAMO I 

TOURNAMENT 
SOLITAIRE 

New!!! 
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* * * WANTED: * * * 
CHEXX HOCKEY 

- In Good Condition! -

515/469-3744 (9-5 est) 

FOR SALE 
(1 J Smart Single 

Classic Watch Crane 
Only 1 year old 

$2,295 ea. 

METRO AMUSEMENT 
(503) 665-1847 

I & I/Siar, Inc. 
has the following 
used equipment 

FIR SALE! 
MACHINE PRICE 
U.B.Q.B. Skee Ball $750.00 
1 player - football redemption 

Doyle Hoop Shot $750.00 
1 player - like new 

Smart Shoot to Win $750.00 
1 player 

Altec Basketball $600 
1 player 

Putting Challenge $995 
4 player 

**Reasonable offers accepted. 

If interested, please contact 
Doug Schmidt at 

(811) SC2-11CI 
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FOR SALE: 
LEISURE TECHNOLOGIES AIR HOCKEY 
Stainless steel top w/overhead scoring. Excellent 
condition. 1112 years old. $1775,00 or best offer! 

3 STAR VIDEO - (805> 492-5191 

• ROWE R-BB "BUBBLER JUKEBOX" C.D. 
REPLICA -ALMOST NEW ... $5495 

• REDEMPTION GAMES INCLUDE - WHEEL 
'EM IN, BOOGIEMAN, HOP-A-TIC-TAC-TOE 

KEN: (713) 849-5700 

WANTED: 
IN AZ or SURROUNDING ... 
ATARI XV COLOR GAMES 
(Tempest, Quantum, E.S.B. etc.) 

Complete games or parts 
woring or dead 

CALL TONY: 
(520) 570-2527 

RePlay•s 
1996 

DIRECTORY 
(December 1995 issue) 
is now in preparation! 

This highly-regarded refer-
ence book will once again 
carry updated listings of U.S. 
manufacturers, distributors 
and parts suppliers as well 
as executive yearbook photo 
features. 

AD DEADLINE: 
NOVEMBER 10 (latest!) 

• 
Call Barry Zweben at: 

(818) 347-3829 
or fax 1-818-347-2112 

• 
Be there in this 

12-month annual! 

October 1995 

Vending 
Service 

1101 Holland Dr. 
Boca Raton, FL 33487 

JUKE BOX 
BLOWOUT 
CD 100 A ... $3,050 
CD 100 8 ... $3,150 
CD 100 C ... $3,450 

NSM Performer 
Grand ... $2,650 

All Equipment 
Ready to Earn 

(407) 997-8385 

1aetory 
RECONDITIONED 

Vl:DEO 
JUKEBOXES 

Replace your costly non-performing 
CD jukeboxes with a reconditioned 
video jukebox for under $2,000. 

• Proven to out perform c D jukeboxes. 
• Complete, location ready. 
• Bill and coin acceptor included. 
• Dual lazer disk players. 
• 12" - 30 disk stacking system. 
• Monthly music updates of todays 
current hit music . 

• Complete factory support and parts. 

ealJIJ: 
VIDEO NETWORK'S 
~03/48t~5540 
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CLEVELAND COIN MACHINE EXCHANGE 
17000 South Waterloo Road. • Cleveland, Ohio 44110 

1-800-776-6699 •Phone: 216/692-0960 •Fax: 216-692-0085 

CLOSEOUTS NEW! 
IT'S SOCCER SEASON 

Electronic Arts 
William's 

HOT SHOT BASKETBALL 
SCORE TO WIN SOCCER NOW Amusement Version ... $1, 79500 

Manufactured by Atari 
Redemption Version with 

Regular Price ... $3,995°0 Ticket Dispenser ... $1,995°0 

NOW Amusement 
Version .. . $1, 795°0 

Redemption Version Features all the 
' w/Ticket Dispenser excitement of 
> •• • $1,995°0 professional 

basketball 
Capcom's X THE BALL action! 

NEW CLOSEOUT Video Redemption 

NOW ... $995°0 

Williams 
Data East 
Williams 
Williams 
Bally 
Williams 
Williams 
Bally 
Premier 
Premier 
Williams 
Bally 
Premier 

ReP!ay Magazine 

LATE MODEL USED PINS , 
Indiana Jones - 1993 ............... . . . ........... . ... $1825.00 Wow! 
Jurassic Park-1993 ............. .. .......... .. ..... . .. 1425.00 Wow! 
Road Show - 1994 ... . ... . . . .... . .... . ...................... 2695.00 
Dracula - 1993 . . .... . ... . ........... . .... . .... ... .. . ....... 1495.00 
Black Rose - 1992 .. .. ... . ...... . ................ . . . ...... .. 1495.00 
Demolition Man -1994 .. . .... . . . .. ... ... . .................. 2295.00 
Star Trek: The Next Generation -1993 ........................ 2595.00 
Popeye - 1994 ..... . .... . ..... . ..... . ............. . ........ 1395.00 
Freddy - Nightmare on Elm Street - 1994 . ... . . ... . ........... 2095.00 
Tee'd Off -1993 .... .. ... . ..... . ................... . ........ 1545.00 
Terminator 2 - 1991. . ....................................... 1495.00 
Corvette - 1994 ............... . .... . .. . .................. . .. NEW 
Wipeout - 1993 . ..... ... ................................... 1595.00 
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BELITA II 
PORTABLE 

COIN 
COUNTER 

ELECTRIC 
OR MANUAL 

230V or 110V 

• Automatic Stop 
• Lightweight (only 

10 lbs.) 
• Counts all sizes of 

coins or tokens 
5¢-10Q: -25Q:-50Q:, etc. 

• Bag holder included 

• Inexpensive 
• Counts up to 1500 coins 

per minute. 
• Long lasting - requires 

very little maintenance. 
• Very useful - very 

convenient in all locations 

Write ot Fax for prices, details, catalogs. 

R. D. Belam Company, Ine. 
One Fulton Avenue 

Hempstead, New York 11550 

Fax: 516-486-0957 Tel: 516-292-2670 

LOW COST • HIGH RETURN 
DESK TOP COIN PHONES 

BEST WHOLESALE PRICES IN THE US .. . 
WE WILL NOT BE UNDERSOLD! 

FORGET THE REST, CALL THE BEST! 

G-'TEL 

BUYERS' BULLETIN AD ORDER 
BUYERS' BULLETIN CLASSIFIED ADS are discounted from "up 
front" display ads. This is where you can showcase your used equipment, 
parts, employment opportunities, etc. to the coin-operated amusement 
and music trade. 

WE HAVE ART FACILITIES to turn your raw copy & layout sketch 
into an attractive advertisement. Send us some words, a rough sketch 
and the size you would like. We'll do the rest. 

RATES ARE: $24 per column inch. There are 3 columns per page, 10" 
in each column. Multiply depth of ad x # of columns wide x $24 for net 
cost. Minimum size: 1 column x 1" ($24) 

COMMON SIZES AND RATES 
Full-page ................................... . $695 
2/3-page ... .................. ............. .. $480 
1/2-page ..... .. ..................... ......... $360 
1/3-page .. ............................ ..... .. $240 
1/4-page ... . ..... . ....................... .... $180 
1/6-page ................................. .... $120 
Other sizes .......... . .. .... .. $24/col. inch. 

COMPLETE THIS FORM and send it with your layout sketch and payment to: REPLAY MAGAZINE, P.O. 
Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call : (818) 347-3820 (ask for Barry) or 
Fax: 818-347-2112 (Monday - Friday 9 AM. - 5 P.M. Pacific Time). 

Company Name -------------------------------

Your Name ______ _____ _____ _ Phone: ___________ _ 

Street __________________ ~ Fax: ___________ _ 

City, State & Zip Code - ------- --------------------

Payment of$ ___ __ is enclosed for _____ (# of) insertions. 

--------------------------------------------------------------
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AVAILABLE- RADI S. TODOROV 
A 15-YEAR VETERAN OF THE COIN OPERATED ENTERTAINMENT INDUSTRY 

• B.A. degree -TULANE UNIVERSITY 

• 11 YEARS with GAMES UNLIMITED in 
LOS ANGELES - the most competitive 
market in the U.S. 

•SOMEBODY WHO HAS DONE IT ALL: 
delivery driver, field technician, service 
manager, shop manager, operations 
manager. 

• Excellent work history. 

• Excellent credit history. 

•Excellent trade references. 

LOOKING FORA CAREER WITH: 

• A very large operator. 

• A major distributor. 

• A major manufacturer 

• Somebody who can appreciate and reward 
Experience, Integrity, Creativity and 
Dedication. 

FOR MORE INFORMATION 
PLEASE CALL: 

(909) 988-5866 or 
(714) 563-5781 

ASK FOR THE PUCK STOPS HERE BY NAME 
The Original Air Hockey Safety Shield 

• PRACTICALLY ENDS TABLE-SIDE 
INJURIES AND PROPERTY DAMAGE 

• INCREASED PLAYER APPEAL! 

•INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 

• INCREASE REVENUE ... DECREASE LOST 
PUCKS AND DOWNTIME COST. 

• IMAGINATION LEISURE ... 
DYNAMO • US BIWARDS 

1000's IN USE IN THE USA, UK, JAPAN, 
KOREA, CANADA, MEXICO, 

SOUTH AMERICA AND AUSTRALIA .. . 
EVERYWHERE QUALITY IS APPRECIATED! 

* CURRENTLY IN USE AT THESE 
FINE RECREAnONAL ARCADES: 

Charlie's Par 2 - Hudson, NC 
Penn Triple S - Bensalem, PA 
Cavern of Fun - Helena, MT 

* SUPERIOR PROTECTION FOR RECREATIONAL GAMES * 
*Quality crafted without compromises for tournament use. *Made from virtually indestructible space age material. 
*Angled shields deflect pucks back down to the play top. *Ask your distributor for the recreational shields by name 
* Shields angled toward center of game reduce escape area. or call direct. 
*Shields extend 9"above play top. *When your customers' safety and your liability are at 
*Ask about our lifetime warranty. I "HALF-SETS" AVAILABLE TOO! I stake . . . specify the superior product. 

PLASTITECH PRODUCTS, INC. 
P.O. Box 2387, Longview, TX 75608 

(903) 757-0543 FAX: 903-758-8898 1-800-933-0145 
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If you're looking for the sound of big profits in a smaller box, look no further. ROWE/ AMI, makers of the 
world-famous LaserStar series, have designed their newest MM line for compact discs and compact spaces. 
Make the MM-2 your # 1 money maker. See your local ROWE/ AM.i music operator for details. 

ROWE INTERNATIONAL, INC. 
1500 Union Avenue S.E., Grond Ropids, Ml 49507 U.S.A. For Soles Information: Phone (201 )887-0400 Fax (201 )887-2851 

INTERNATIONAL OFFICE 
St. Clore House, Holly Road, Hampton Hall, Middlesex TWl 2 100 England Phone 0181 -941 -4597 Fax: 0181 -941 -1273 
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