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• KIRBY TOPS AAMA -

At its May 22 board meeting in the Lansdowne 
Resort & Conference Center in Leesburg, Va., the 
American Amusement Machine Assn. unanimously 
elected New England Coin-Op Distributing vice presi
dent Rick Kirby to serve as AAMA president for the 
next year. Rick, a 17 -year industry vet, spent his first 
nine years with Bally, the last eight with Betson's NECO. 
He's been an AAMA executive board member for the 
past four years, serving as assistant secretary in 1993-4 
and assistant treasurer in 1994-5. 

"I'm not looking to make any big changes," Rick stat
ed. "Previous administrations have done a great job of 
opening up communcation with AMOA and developing 
foreign business. My only agenda is to maintain and 
enhance the programs we already have going, and to 
get more industry members involved in association 
work. Our next project should be promotion in our own 
backyard. We're actively searching for new ways to pro
mote our business, talking to PR companies about how 
to promote this industry within the United States." 

AAMA's board meeting took place in conjunction with 
the industry's May 20-23 conference in Washington, 
D.C., where tradesters lobbied for dollar coins. (For 
more about the conference, see our full story inside this 
issue.) "Legislators really listened and welcomed us with 
open arms," Rick said. 'They realize dollar coins mean 
massive savings for the government and taxpayers. 
Today I feel more confident about dollar coins than 
ever." On other issues, Rick said "We're not out of the 
woods yet on video violence. It 's sti ll here and we all 
know it could rear its head any day. AAMA is working to 
get more companies involved in actively putting ratings 
on video games. It's an important issue, especially as 
local laws pop up." For the future, Rick said the industry 
needs to work on better commission splits, moderniza
tion and "preparing ourselves for tomorrow." 

• OFFICERS & BOARD -

Also at AAMA's Virginia meeting, "We elected some 
very respected officers and board members who will 
work very hard," Rick Kirby stated. American Vending 
Sales' Frank Gumma Jr. remains among the leadership 
as VP; Al Stone dons the green eyeshade as AAMA 
treasurer; Colorado Games & Vending Exchange's Rich 
Babich serves as secretary. Assistant treasurer is 
Dynamo's Mark Struhs; assistant secretary is Ron 

Carrara . Also, outgoing AAMA prexy Steve 
Koenigsberg moves onto the Past Presidents' Council 
and Bill Rickett moves off. New board members at 
large include Doyle 's Skip Doyle, Konam i' s Mike 
Rudowicz and TWi/Atari's Mike Taylor; board alternates 
include NSM America's John Margold and Skee Ball's 
Joe Sladek. Remaining on the board are Frank Ballouz, 
John Blouin, Joe Dillon, Jerry Gordon and Dave Pat
terson. 

• NOLAN'S VISION -

Founder of the original Atari Corp. and creator of the 
Pizza Time Theater chain (now ShowBiz) , Nolan 
Bushnell plans a return to pay-for-play amusement 
machines with several ambitious ventures. At presstime 
his new company E2000 (Los Altos, Calif.) was negotiat
ing to license Golden Tee 30 Go/ffrom the talented folks 
at Incredible Technologies for general coin-op distribu
tion. IT prexy Elaine Ditton info'd that this handsome 
vertical video kit, seen at ACME, is earning quite well. 

Longer term, CEO Nolan and his VP Debi Nason 
have some novel ideas for reviving coin-op video in tav
erns: they want to create simple "group games" where 
eight people can chat and play at a 25 cent vend to 
activate all eight player stations. "Raising play pricing is 
the wrong marketing strategy," Bushnell told ReP!ay. "At 
$35 per hour, most coin-op video is currently overpriced 
compared to the other entertainment options out there. 
The key to our concept is to that somebody will keep 
putting in that 25 cents to keep the game and the social 
interaction going. By the evening's end, it will add up to 
an impressive sum." Yet another E2000 project wi ll 
involve multi -use, hi-tech centers that will offer a daz
zling range of attractions keyed to different audiences at 
different times of the day. Entertainment, educational, 
dining and other functions will be facilitated with soft
ware-operated digital theaters, low-cost computerized 
learning centers, etc. "The core technologies are well in 
hand and while you will not see all facets this year, our 
direction is set and our goals are clear," Nolan declared. 
"Our games are in develoment now and on Sept. 15, 
1995 we will open our first facility in Silicon Valley, Calif." 

• COIN-OP GOES INTERNET -

Two prominent trade members launched coin-op 
information services on the Internet in May. AMOA past 
president Jim Trucano opened the Vending & Enter
tainment Network (VENNET) featuring used equipment 
listings, among other things. Industry technical guru 
Randy Fromm created a prototype site called (for now) 
Amusement International Magazine whose main content 
so far is an archive of his technical instruction articles. 
Both men expect these projects to grow and evolve into 
providing many additional functions over the next sever
al months. VENNET's current Internet address is 
http:! /wave. sheridan. wy. us!jtrucano/index.html but Jim 
says this will be revised in 30-40 days; Randy Fromm's 
Internet site is http://w3.thegroup.net/-aiml and that's 
permanent so far as we know. 

ReP/ay Magazine June 1995 Page3 

•. 



RIDE THE REDEMPTION WAVE 
WITH NATIONAL TICKET! 

Count on National Ticket Company for machine-issued tickets for all of 

your redemption games. Stock ••1 COUPON'' tickets are available for 

immediate shipping. We can also design a ticket just for you with your 

logo and exclusive copy. You'll always win with National tickets! 

The Ticket Eater™! 
Don't forget to ask about 
Ticket Eater, our ticket 
counter/shredder. Counts and 
shreds 13 tickets per second. 

"" IJ ... ... 
Niitional 
TICKET CO. 

American I VISA I •.. Express 

Home Office 
National Ticket Company 
P.O. Box 547 
Shamokin, PA 17872 
ORDER DEPARTMENT 
1-800-829-0829 
TOLL-FREE FAX 
1-800-829-0888 
Other Information 1-717-672-2900 
lnt'I Fax 1-717-672-2999 
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SEGA PINBALL, INC. 
1990 JANICE A VENUE 

MELROSE PARK, IL 60160 
PHONE: 708-345-7700 

FAX: 708-345-7718 
© 1995 Sego Pinball, Inc. 



best location videos best video sonware 
MODEUMANUFACTURER RATING DIST. MODEUMANUFACTURER RATING DIST. 

.... 1 VIRTIJA COP (Sega) (3) 8.90 9% .... 1 MORTAL KOMBAT 3+ (HJ (Midway) (2) 9.48 76% 

.... 2 KILLER INSTINCT+ (Midway) (6) 8.75 64% .... 2 X-MEN: CHILDREN OF ATOM [HJ (Cap.) (4) 8.33 50% 

.... 3 SOLITAIRE CHALLENGE (Dynamo) (11) 8.71 13% .... 3 GAL'S PANIC 2 M (Kaneko) (18) 8.29 7% 

.... 4 VIRTUA FIGHTERS 2 (Sega) (4) 8.52 20% .... 4 BUST-A-MOVE [SJ (Taito/Neo• Geo) (5) 7.78 43% 

.... 5 MEGA TOUCH II+ (Merit) (6) 8.10 27% .... 5 RAIDEN DX M (Fabtek) (8) 7.45 10% 
6 TOUCHSTAR BONANZA+ (N.l.T.) (1) 8.00 7% .... 6 SAMURAI SHODOWN II+ [SJ (SNK) (7) 7.24 59% 

.... Tie POINT BLANK (Namco) (3) 7.80 5% .... 7 GREAT 1000 MILE RALLY [HJ (Kaneko) (2) 7.13 8% 
Tie UNDER FIRE (Taito) (8) 7.80 5% 8 RAIDEN II M (Fabtek) (17) 6.83 44% 

.... 9 TEKKEN+ (Namco) (4) 7.44 32% .... 9 SUPER SIDEKICKS 3 [SJ (SNK) (1) 6.71 7% 
10 VIRTUA FIGHTER* (Sega) (15) 7.41 41 % .... 10 AERO FIGHTERS 2 [SJ (SNK) (10) 6.59 39% 

+ indicates game was produced in both dedicated & software forms .... 11 STREET SLAM [SJ (D .E./Neo• Geo) (7) 6.48 20% 
* indicates game was also produced in deluxe form .... 12 WINDJAMMERS [SJ (D.E./Neo• Geo) (12) 6.44 15% 

best deluxe videos 13 AERO FIGHTERS M (McO'River) (27) 6.43 29% 

(sitdowns, cockpits, arcade attractions) .... 14 SUPER SIDEKICKS 2 [SJ (SNK) (13) 6.42 23% 

.... 1 DAYTONA USA* (Sega) (13) 9.37 51% 15 GAL'S PANIC M (Kaneko) (15) 6.38 12% 

2 AIR COMBAT (Namco) (15) 9.00 5% 16 DUNGEONS & DRAGONS [HJ (Cap.) (14) 6.36 40% 

.... 3 CRUIS 'N USA* (Midway) (8) 8.89 54% 17 TWIN EAGLE II M (Seta) (10) 6.36 10% 

.... 4 ACE DRIVER (Namco) (1) 8.88 5% 18 ALIEN VS. PREDA TOR [HJ (Capcom) (10) 6.35 49% 

.... 5 WING WAR (Sega) (1) 8.50 6% .... 19 KING OF FIGHTERS '94 [SJ (SNK) (9) 6.33 38% 

6 RIDGE RACERS (Namco) (17) 8.30 10% 20 RAIDEN M (Fabtek) (53) 6.31 33% 

7 SUZUKA II 8 HOURS (Namco) (14) 8.00 18% [HJ horizontal [VJ vertical [SJ system [R] retrofit 

8 SUZUKA 8 HOURS (Namco) (29) 7.84 19% IOP Pinball 9 STADIUM CROSS (Sega) (25) 7.71 7% 

10 T-MEK (Atari) (9) 7.67 12% .... 1 THEATRE OF MAGIC (Bally) (2) 8.90 13% 

indicates game was produced in both dedicated & software forms 2 STAR TREK (Williams) (16) 8.02 bl% + 

* indicates game was also produced in upright form 3 WORLD CUP SOCCER (Midway) (12) 7.89 36'.\i 

.... 4 SHAO ATIAQ (Premier) (5) 7.80 26% 

.... 5 ROAD SHOW (Williams) (6) 7.73 39% 

.... 6 STARGATE (Premier) (2) 7.69 17% 

7 ADDAMS FAMILY (Bally) (39) 7.55 78% 

.... 8 THE SHADOW (Bally) (4) 7.48 27% 

9 FREDDY/NIGHTMARE (Premier) (8) 7.47 22% 

.... 10 BAYWATCH (Sega) (1) 7.25 10% 

.... available brand new at certain distributors; number following brand shows months on chart including this one. 

RATING: Operators were mailed "ballot sheets" listing games in active operation in U.S. locations and game centers and asked to "rate" the earning 
performance of each on the "7 to 10" measure: 10 for "power-house earnings," 9 for "excellent,' 8 for "vel}' good game,· 7 for "good game," 6 for "decent game," 5 for "just 
average,• 4 for "below average, " etc. The written votes were tallied up and divided by the actual number of times the specific game was rated. Hence, the decimal points. 

DIST.: The percentage of the surveyed arcade and street location operators who have the item on location. 
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a11ev bowlers RATING PAYOUT shooting games RATING PAYOUT 

.... 1 LIGHTNING (Skee-Ball) 7.21 M .... 1 LAZERTRON (Lazer-Tron) 6.78 M 

.... 2 STRIKER (Design Plus) 6.85 M .... 2 BIG MOUTH II (Meltec) 6.60 M-

.... 3 SKEE BALL (Skee-Ball) 6.68 M- .... 3 KNOCKDOWN (Meltec) 5.84 M-

.... 4 SMART BALL (Smart) 6.50 M- .... 4 CRITIERS (Exidy) 5.35 M 

.... 5 FAB-U-BALL (F.A.B.) 6.07 L+ 5 COSMO GANG (Data East) 5.11 M-

ball toss snorts games 
.... 1 AWESOME TOSS 'EM (Lazer-Tron) 6.65 M .... 1 RAGE IN THE CAGE (Fun Merch.) 8.08 balls 
.... 2 DUMP THE UMP (Doyle) 6.22 M .... 2 SUPER SHOT DELUXE (N.S.G.) 7.85 M 
.... 3 SIMPLE SIMON (American Sammy) 6.20 M .... 3 SHOOT TO WIN II (Smart) 7.54 M 
.... 4 MAGIC MR. X (American Sammy) 5.96 M .... 4 FULL COURT FRENZY II (l.C.E.) 7.53 M 

5 TOSS 'EM (CCI) 5.47 M+ 5 SHOOT TO WIN (Smart) 7.27 M 

kiddie games .... 6 TWO MINUTE DRILL (Taito) 7.25 M 

.... 7 HOOP SHOT (Doyle) 6.88 M-
.... 1 COIN CIRCUS JR. (Amer. Sammy) 8.09 H 

8 FULL COURT FRENZY (l.C.E.) 6.04 L+ .... 2 CHUCKLES, JR. (Smart) 7.29 M+ 
9 X THE BALL (American Sammy) 5.93 M .... 3 CIRCUS HI-RISE (Skee-Ball) 7.07 M+ 

10 U.B.O.B. (N.S.G.) 5.87 M .... 4 Ll'L HOOP SHOT (Doyle) 6.90 M 

5 HALF PINT FRENZV (l.C.E.) 6.87 L+ "quick coin" games 
novelties .... 1 CYCLONE (l.C.E.) 9.88 H 

.... 2 DINOWORLD (Planet Earth) 9.57 H .... 1 POGGER (Lazer-Tron) 8.00 po gs 

.... 3 SMOKIN ' TOKEN (Seidel) 9.21 H .... 2 WHEELIN-N-DEALIN' (Lazer-Tron) 7.50 M .... 4 ROLL FOR GOLD (Benchmark) 9.00 H .... 3 POP-A-TIC-TAC (Coastal) 7.36 M+ .... 5 WHEEL-EM-IN (Bromley) 8.75 H-.... 4 SUPER SHIFTER (Bob's Space Racers) 6.21 M 
6 SUPER BANK-IT II (Lazer-Tron) 8.36 H .... 5 HOP-A-TIC-TAC (Data East) 5.95 M+ .... 7 DINOSCORE (Planet Earth) 8.30 H-

pushers .... 8 ROCK-N-BOWL (Bromley) 7.91 H 

.... 1 JUNGLE JIVE (Coastal) 9.02 H- .... 9 COIN CIRCUS (American Sammy) 7.88 M+ 

.... 2 KLONDIKE (Betson) 8.44 H .... 10 FLINGSHOT (Planet Earth) 7.60 H 

.... 3 ROCK N ROLL (Betson) 7.46 H Video redemPlion .... 4 WEDGES/LEDGES (Wedges/Ledges) 6.21 H-

.... 5 CLOWN AROUND (Betson) 6.00 H- .... 1 POP-A-BALL (Coastal) 6.93 H-

2 DOUBLE CHEESE (Midway) 6.64 H-

rolldowns .... 3 POP-A-SLOT (Coastal) 5.86 H 

.... 1 SPIN-TO-WIN (Lazer-Tron) 7.58 H-

.... 2 POKERINO (Seidel) 6.85 M Whackers 

.... 3 JUNGLE RAMA (Lazer-Tron) 6.64 M+ .... 1 RIBBIT RACIN' (LazerTron) 7.60 M-

.... 4 OUACKERS (Seidel) 6.09 M 2 WACKY GATOR (Data East) 6.62 M-

.... 5 LITE-A LINE (Seidel) 5.93 M 3 CRACKY CRAB (Namco) 6.41 M-

PAYOUT: ratio of tickets won to total coin/token drop. When+ or - appears after L (low), M (medium) or H (high), the average reported payout is slightly above or below. 
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JOO Millian 
Dollar 

Blactbuster 
Hit 

@usTED 

into a pocket, 
over the top or 
into 

"The Mask" 
for 
mega· 
ticket 

payouts! 

©1994 New Line Productions, Inc . 
All Rights Reserved. 

THI MASI, a novelty game so hot It's SSSMDllN'I 
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COVER 
In today's market, very young children 

recognize licensed characters and themes. 
Leading operators say licensed products 
from Just Kiddie Rides and Kiddies Mfg. Co. 
- such as the rides shown on this month's 
cover - are tops in the cash box. Jerry 
Reda and Eric Torres lead the two-above 
mentioned companies . Our Cover Story, 
inside, says they're a couple of dedicated, 
hardworking professionals who are taking the 
kiddie ride biz to a new level of professional
ism. Leading operators and distributors are 
now taking this market much more seriously, 
for one simple reason : it 's profitable. 

RePlay Magazine, June 1995, Volume XX. No. 9. 
RePlay Magazine is published monthly by RePlay 
Publishing, Inc., P.O. Box 2550, Woodland Hills, CA 
91365. Subscription rates per year (all mai led by 
Priority Mail): United States ... U.S. $65.00 Ganada and 
Mexico ... U.S. $85.00 (Canadian currency ... $120.00). 
All other foreign countries $220.00 per year (Air Mail), 
$80.00 Steamer Mail (Surface). Please address sub
scription applications to RePlay, P.O. Box 2550, 
Woodland Hills, CA 91367. Copyright 1995 under the 
Universal Copyright Convention. All rights reserved. 
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EDITORIAL 
T he kiddie ride industry is growing up. An estimated 5,000 

rides are sold annually in the U.S. , with an additional 
11 ,000 rides or so going overseas each year for total worldwide 
unit sales of 16,000 per year. (This data was supplied by lead
ing experts from three competing ride factories.] If you figure an 
average cost of maybe $2,000 per ride, this represents $10 mil
lion in annual volume for the U.S. alone. That's serious busi
ness any way you slice it! 

For decades, operators did not take kiddie rides seriously 
because earnings were not spectacular compared to, say, 

hit videos. Distributors largely ignored them because there was 
little operator demand. And, sad to say, even many ride manu
facturers didn 't take their own products seriously. .. because, too 
often, they failed to respect the end users. "Kids don 't have any 
money," runs this line of thinking. (But Forbes Magazine says 
kids ages 2-12 control $80 billion per year!) The old theory con
tinued: "Kids don 't recognize quality; they don 't respond to 
marketing. " Maybe that was true years ago. Today, every four
year-old can identify Barney, Nintendo, and a host of other 
brand names and famous characters. 

L ately, kiddie rides have broken through old stereotypes 
thanks to licensed themes, UL certification, improved prod

uct liability insurance, and many other factors. Major FECs, 
leading operators and top distributors realize rides offer good 
value, and this value is measured in several dimensions. The 
better rides (in good locations) perform solidly in the cash box. 
Two-seaters and licensed themes are commanding 50-cent play. 
With proper maintenance, ROI lasts at a rock-steady level for 
years ... sometimes decades. 

I n fun centers, ride earnings per square foot may not match 
those of a video, pinball or redemption game, but rides tell 

customers "this is not just a teenage hangout; families are wel
come here. " Rides also boost the cash boxes of other amuse
ments, because teens and parents stay longer (and spend more] 
if the little ones have something fun to do ... like enjoy kiddie 
rides. For all these dollars-and-cents reasons, it's time the 
industry began to take kiddie rides more seriously. 
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M y daughter Ingrid and I have 
been bowling in a Tuesday 

night league for a wearying num
ber of months, and I'm kind of 
happy to say it's winding to a 
close. I'm a 145-average "straight 
ball bowler" who gets a strike only 
slightly more often that I hit the 
lottery. But Ingrid throws a snappy 
hook, and it looks like she's going 
to get "high game" among the 
ladies. When asked if she wanted a 
trophy or $15.00 in cash, she took 
the trophy. This reminded me of 
the time way back when U.S. 
Billiards legend Len Schneller gave 

a guy a trophy in a local 8-ball contest and the guy walked 
away beaming while Len had to chase after him with the addi
tional prize check. 

P eople like cash, but they love the recognition that a trophy 
brings. Redemption prizes, especially to kids, are also tro

phies in a sense, especially if the arcade attendant says "have 
fun, you earned this" when he or she hands the toy to the 
youngster. For the "big kids" on the industry's block, however, 
the rewards of skillful pool and dart shooting are gained at 
the big playoffs, the biggest of which ... Valley's International 
Eight Ball Championships ... winds to its own close in Las 
Vegas as we go to press. 

T his year's VNEA contest is the 15th that Valley and its 
participating operators have mounted since the original 

back in Rochester, Minn. in the old Kahler Hotel. There, sanc
tioned teams gathered by operators like Dick Hawkins started 
an annual event that has grown like an oak over the years. Big 
multi-state playoffs like Valley's prove that pool and darts are 
authentic coin-op sports, while the events themselves are "tro
phies" the industry gives to itself for hard work and vision. 

0 ne final note. There's a bar in the same bowling alley 
Ingrid and I play in. It's had that free-play NTN network 

trivia system for a year and I played it for the first time the 
other night. I'm happy to report that this NTN didn't interfere 
with play on the pool table, the darts, the video countertop or 
even the music (NTN is quiet]. But, I was only there for a half 
hour, and that's not a scientific study. By the way, the barmaid 
said it does bring in a few more customers and, yes, the loca
tion pays for the service since there is no cash box! 
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$1 COIN RISING ON 
CAPIJOl Hill 

After eight years in the doldrums, $1 coins 
are finally moving in Congress. The Dollar 
Coin Act has been attached to the House 
budget package and could eventually be 
passed as part of the overall budget 
this year, or possibly come up for a 
floor vote on its own. On May 3, a 
House subcommittee chaired by Rep. 
Mike Castle held five hours of hearings 
on dollar coins. Members listened to 
technical discussion of issues like costs of 
print vs. handling; phase-in schedules; 
paper-to-coin ratios; etc. Witnesses came 
from the House and Senate, the 
Government Accounting Office, the 
Congressional Budget Office, the Coin 
Coalition and the Save the Greenback 
Coalition. Witnesses generally agreed $1 
coins would save money for Uncle Sam, 
but Greenbackers claimed banks would 
spend more to process them. (GAO and 
CBO people shot this down hard.) 
Leading newspapers like USA Today 
have recently endorsed $1 coins. The 
issue is also getting positive coverage from 
National Public Radio, the Christian Science 
Monitor Radio Network, wire services, and other 
media outlets. AMOA and AAMA visited 
Washington, D.C. from May 20-23 to restate their 
support. See our story on page 35. 

HOME VIDEO EXPLODES AT NEW 
"E3" TRADE SHOW IN L.A. 

The $10 billion U.S. home video game industry is now 30 
to 35 times larger than U.S. coin-op video, as measured by 

manufacturer sales volume. Horne video staged its first-ever 
"E3" trade show (Electronic Entertainment Expo) in Los 

Angeles from May 11-13. Well over 20,000 people attended. 
The show filled this gargantuan facility with multi-rnillion-dol

lar booths by such as Sega, Sony, Nintendo, Atari, 3DO and other 
hardware makers, plus scores of software makers including 

Williams and Acclaim. Coin-op tradesters will be interested 
to learn that Killer 
Instinct ships to the 
home market on Aug. 
30. Horne game 
platforms are 
switching over to 
CD now (Sega's 
32-bit Saturn is 

already in stores) and 
graphics quality is 

basically equal to 
what's in the arcades. By the 
way, back in Japan, both Sega and 
Nintendo said sluggish home game 
markets worldwide caused 
their fiscal '94-95 earnings to 
drop by 22-25%. However, all 
this new product is likely to 
give '95-6 earnings a 
major boost. Get a 
broader overview of E3 
in our story on page 33. 

HOME GAMES ILLEGALLY USED FOR 
COIN-OP; AAG RAIDS MEXICO BIZ 

During an April 21 raid 
in Mexico, the Anti-Coun
terfeiting Advisory Group 
(AAG) in cooperation with 
the Mexican Trademark 
Office seized Sega Genesis 
home video games which 
had been illegally converted 
to coin-op use. Target of the 
raid was Electronica Uni
veral, Transvaal 227, Colo
nia Pensador Mexicano, 
Mexico, D.F. "This is the 
world's first such enforce
ment of a trademark in-
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ware pirates into 
new strategies. 
AAG believes ille
gal conversion of 
consumer games to 
coin-op use is wide
spread throughout 
Mexico and South 

fringement regarding the 
alteration of a consumer 
video game," stated AAG's 
Dick Trindle. Also seized 
were counterfeit coin-op 
PCBs. AAG, which is 
JAMMA's and AAMA's 
anti-copygame arm, said 
converting consumer game 
machines such as Genesis to 
coin-op use is "a relatively 
new phenomenon," and 
could be the result of 
tougher enforcement on the 
coin-op side pushing soft-

America. More 
enforcement action AAG's Director of Investigations Dick Trindle 
is coming, Trindle 
promised. Mexican trade
mark officials said under 
Mexican law, altering games 
for uses not intended by 
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trademark owners is a seri
ous civil and criminal viola
tion and could result in sig
nificant punishment. 
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NSM OPENS U.S. FACTORY in NORTH 
CAROUNA, BOWS 5 NEW MODU 

Seen here are members of NSM's German HQ and NSM America, cutting 
the ribbon at their newly-leased 26,000 sq. ft. factory in Gastonia, N.C. (just 
outside Charlotte). NSM's new Digital Thunder, a handsome revamp of 
Solid Gold, is assembled in Gastonia from German-built electronics and 
U.S.-built cabinets. Full production begins this month. A companion piece, 
NSM's new wallbox Digital Thunder Wall, samples by mid-June. NSM has 
also revived and upgraded its most popular design with the Performer 
Grand 2000 and the Performer Wall 2000; the floor model is set to ship by 
Sept. 1 latest, and will be "our flagship model at the AMOA Show," said 
execs. The wall model ships by July 1. Another new wallbox, Emerald Ice, 
will debut by fall. NSM unveiled all this and hosted its American distribs to 
a most enjoyable party from May 5-7. For details on the event, as well as 
some of their marketing strategy and future new technology, see our 
"Spotlight Special" story beginning on page 61. 

JALECO'S SHINICHI IKAWA DIES 
Former Jaleco USA President 

Shinichi Ikawa passed away May 3, 
1995 from cancer. He had resigned 
his position with the Wheeling, Ill. 
subsid earlier in the year in order to 
return to Japan where he wished to 
spend his final days. Among the bet
ter-known Japanese coinmen here, 
Ikawa held top posts before Jaleco 
with both SNK and Data East (where 
he worked with his friend Paul 
Jacobs). Before leaving the U.S. he 
told another industry friend, Lazer
Tron's Ron Carrara, that he was seri
ously ill and was returning to Japan 
for the last time. He asked Ron to 
pass along his farewells to others 
here who had known him. May he 
rest in peace. 
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ELECTRONIC Am 
EXITS COIN-OP; 
40 ENGINEERS 
PRODUCED 1.5 
GAMES 

From AB Europe: "Electronic Arts 
has closed the door on its coin-op divi
sion and senior VP Monty Finefrock is 
on indefinite permanent leave of 
absence. However ... [the company] 
insisted it was merely re-evaluating its 
position ... EA's coin-op division was 
founded in late 1993, but failed to pro
duce any coin-op video games other 
than Battle Toads [a licensed game]. Its 

. successful consumer game John 
Madden 's Football never made the 
crossover to coin-op format, despite 
EA's intentions for it to be their first 
major coin-op release." Former Konarni 
America coin-op veterans Steve 
Kaufman and Frank Pellegrini headed 
EA's coin-op efforts before Finefrock, 
but they have since relocated to Premier 
and Sega, respectively. 

MOSS DISTRIBUTING 
OPENS NEW, LARGER 
QUARTERS 

Moss 
Distributing, 
Inc. has 
moved to a 
25,000 sq. ft. 
facility in 
Des Moines 
just a couple 
of blocks 
(and over the 
viaduct) from 
their former 
9,500 sq. ft. 
site on 
Delaware 
Ave. 
Company 
chief Terry Moss said the new doors 
officially opened May 15; at presstime 
staff was still putting in final touches. 
They originally planned to open May 1 
but steady rainstorms slowed things 
down. By the way, Terry and his team 
are thinking seriously of holding an 
open house to show customers and sup
pliers their new digs, located at 1801 
Guthrie Ave., Des Moines , IA 50316. 
Phone and fax numbers remain as 
before. 
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QuN is the gamQ 

FEATURES: 

• • OPERATOR ADJUSTABLE "SUPER JACKPOT" 
PROGRESSIVE TICKET AWARD LINK UP 

, • UP TO THREE ROLL FOR GOLD™ LINK-UP AVAILABLE 
PER PROGRESSIVE DISPLAY UNIT 

• PROVEN FOR ALL AGE GROUPS 

• HOLDS 6,000 + TICKETS PER GAME 

, • NUMBER 1 TICKET REDEMPTION EARNER 

• FULL BOOKKEEPING AND DIAGNOSTICS 

• 100% PLYWOOD CABINET FOR LONG LIFE 

• @ STANDARD 22 APPROVED 
~ 

For More Information • 
Contact your local distributor or call 

1 ·800-808·8860 

2071 NORTH DIXIE HIGHWAY 
POMPANO BEACH, FL 33060 
TEL (305) 781-8080 

Dimensions: 
Height: 61" 
De~th: 48" 
Width: 23.5" 
Weight: 225 lbs. 

FAX (305) 781-7900 © BENCHMARK ENTCRTAINMENT LC. All RIGHTS RESERVED. U.S. Palent # 5,385,347 



AAMADRUMS 
UP NEW BIZ IN 
S.E. ASIA 

Southeast Asia's economy is one of 
the world's fastest-growing, and lavish 
amusement locations are springing up 
everywhere. Chasing new business out 
thataway, seven AAMA members trav
eled on an association-sponsored trade 
mission to Thailand, Malaysia, 
Indonesia & Singapore (with stops in 
Tokyo and Shanghai) from April 1-14. 
Delegates held some 60 meetings and 
met with 125 foreign companies. All of 
these will hopefully buy new goods 
from U.S. factories, plus new and used 
equipment from U.S. distributors. 
AAMA's foreign business development 
committee leaders, Mark Struhs and 
Ron Carrara, along with AAMA 
Executive Director Bob Fay, held 15 
separate meetings with government 

officials from all four countries, seek
ing to ease legal restrictions on equip
ment such as pinball and redemption. 
This month, AAMA and IAAP A will 

cosponsor the Asian Amusement Expo 
(June 7-8) in Hong Kong. Get the full 
story on the trade mission inside, 
beginning on page 73. 

RIN EXPO 
& IFECA HIT 
THE BIG 
TIME 
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Williams/Bally-Midway and TWi/Atari 
are among the firs t-time exhibitors planning 
to attend this year's Fun Expo, the trade 
show aimed at family amusement centers. 
The event, set for October in Florida, is 
expected to draw 7,000 people. IFECA, the 
trade association which grew out of Fun 
Expo, now boasts 380 members and predicts 
it will hit 1,000 members by the year 2,000. 
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IFECA President Joey Herd says FECs are 
still in a strong growth phase, with some 
FECs failing but even more new ones starting 
up each year. Herd predicts a decisive shake
out in two to five years. Inside this issue, we 
present an in-depth interview with Joey and 
IFECA Executive Director Carole Sjolander, 
followed by a chat with Fun Expo manager 
Bailey Beeken. It all starts on page 46. 
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DIMENSIONS: 
HEIGHT 
WIDE 
DEPTH 
WEIGHT 

73" 
30" 
78" 

450 lbs. 

• Quick air puck action 
• Flashy 3D molded volcano 
• Addicting game play 
• Optional prize vendor ______ 

• 1-5 coin play 
• High win frequency 

• Pick 3 lottery theme 
• Spinning wheel action game 

DIMENSIONS: 
Call Coin Concepts 
todayfor the distributor 
nearest you. 

HEIGHT 69" 
WIDE 34" 
DEPTH 29" 
WEIGHT 250 lbs. 

COIN CONCEPTS, INC. 
16 Edgeboro Road, Unit 5 
East Brunswick, N.J. 08816 
908-390-9009 1-800-462-COIN FAX 908-390-3373 
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DISTRIBUTOR NOTES: BOALS 
PROMOTED, CORREA HIRED 

NEW PINBALLS 
COMING: 
'BATMAN,' 'BIG 
HURT' & 'INDY 500' 

:z: . Bob Boals has been 
promoted to VP of sales & 
marketing at Betson 

Enterprises in Carlstadt, N.J. The 13-
year company vet started as a games 
and music sales rep. His "already 
vast" responsibilities have now been 
expanded to include branch manage
ment, international sales & opera
tions, and key account sales. 
Congratulations! ... Carlos Correa is 
now aboard as Mondial's branch 
manager in Puerto Rico; 150 local ops 

BOB BOALS 

met him at 
their success
ful April 21 
open house ... 
James In-
dustries has 
been ap
pointed as 
Dynamo's 
distributor 
in Florida ... 
JI is also 
exclusive 
North 
American 
representa-

live for 
Microtouch 
Touch 
Screens for 
the gaming, 
lottery and 
amusement 
industries ... 
Weiner 
Distributing 
has moved 
to 1201 
Desoto Rd., 
Baltimore, 
MD 21223; CARLOS CORREA 
phones are 
(toll-free) 
800/493-4637 and 410/525-2600; fax 
is 410-646-1760 ... Betson Pacific has 
been named the exclusive California 
distributor for redemption game fac
tory Benchmark Entertainment... 
Some authorized Lazer-Tron distribs 
will host educational seminars on 
redemption during June and July. Get 
details from the factory by calling 
510/460-0873. 

Europe is the world's largest pinball 
market and flipper games are usually 
released there first. Our friends at AB 
Europe (London-based trade magazine) 
always seem to get flipper details early, 
and they've published reports on summer 
release plans by the "big three" flipper 
factories. Sega Pinball will come out with 
Batman Forever after their Baywatch run 
ends. Premier Technology will celebrate 
"the boys of summer" with a baseball
themed game called Big Hurt; samples 
were expected to Europe by late May. 
Williams/Bally-Midway is roaring 
around the track with Indy 500 under the 
Bally label. It's based on the classic auto 
race, licensed from American Speedway. 
The original release date (late May) was 
pushed back due to sales of current mod
els; production and shipment may not 
occur until August. 

*************************************** 
Rotary Games and Merchandise 

* 
IF YOUR ROTARY GAM£ 

IS NOT MAKING SSS ... 
YOUR USING TH£ 

WRONG M£RCHANDIS£ 

* 
NOEL INDUSTRIES, INC. 

P.O. Box 727 • Ozona, Florida 34660 

1-800-234-8729 • Fax: 813-784-6202 
If your game is not working CALL us! 

our games have a 12 MONTH WARRANTY on all parts 

*************************************** 
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has revolutionized 
the Video Game Industry. 

Over the past four years, the NEO 
GEO has driven more top 10 Hits 
than any other video format. 

The NEO GEO by SNK, offers an 
affordable video option with the 
quickest R.0.1. ever offered to this 
industry. Return On Investment, 
isn't that what it's all about? 

Depending on which NEO GEO 
System you choose, you can update 
a single location with a minimal 
investment, or satisfy multiple 
locations on an average budget. 

We offer any format for any location. 

The Future Is Now® 

llNK 
CORPORATION OF AMERICA 

• 

Available as an upright in four 
different configurations 

(MVS-1, MVS-2, MVS-2 Mini, 
and an MVS-4), or as a 

conversion kit in a 1-Slot and 
2-Slot format. So now, 

convert any of your 
slow earning games into a 
---fast earning 

NEO GEO. 

We don't just stop at 
hardware either. NEO GEO is 
cartridge based, so changing 

games are a snap! We also 
provide you with a distinct 

software library of arcade hits 
past, present, and future. 

The future is now, don't 
let it pass you by. NEO GEO, 

don't leave a location without it. 

20603 Earl Street, Torrance, CA 90503 • (310) 371-7100 •FAX (310) 371-0969 

• 
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NEW 
IMAGE 
FllES 
CHAPTER 

1 BANKRUPTCY 
The video countertop 

maker, New Image 
Technologies, is now in 
Chapter 7 bankruptcy. Trustee 
Christine Shubert will hold a 
creditors meeting on June 9 at 
The Curtis Center West 
(Philadelphia). Those owed 
money by the firm are invited 
to file their claims at the U.S. 
Courthouse, 601 Market St., 
Philadelphia PA 19106. Filing 
deadline is Sept. 7, 1995. The 
case number is 95-11330. 

ALUED VENDING NOW RUNS 
EQUIPMENT COAST-TO-COAST 

Corsicana, Texas-based Allied Vending Co. is now a coast
to-coast operator of amusements and vending in 22 states. 
This results from the April 1 completion of Allied's acquisi
tion of Weighin, Inc. and integration of its route and key per
sonnel. Former Weighin prexy Cecil Craft (pictured at right) 
is now development VP; Rhonda Belam (below left) is 
finance VP and Herb Dean (below right) is marketing VP. 

Weighin makes the 
Weight Check 2000 dig-
ital scale, whose printer 
can handle advertising 
and marketing mes
sages. Allied already 
provided equipment 
and services to Fortune 
100 accounts and 
numerous regional ac
counts; now their cus
tomer base is even larg
er and more diverse. 
Corporate offices are in 
Corsicana, with field 
offices throughout the 
southern United States. 

IVS NAMES •S "MANUFAC'RIRER OF THE YUH" 
Here we see the guys from American 

Vending Sales (Chicago) honoring Williams 
Electronic Games with the first-ever A VS 
Manufacturer of the Year award. Pictured at 

the presentation, from left: AVS' Ron Bolger, 
WMS' Ken Fedesna, A VS' Frank Gumma Sr., 
WMS' Neil Nicastro, A VS' Frank Gumma Jr. 
and WMS' Joe Dillon. Congratulations! 
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l<ONAMI® 
Konami (AMERICA) Inc. 

900 Deerfield Parkway • Buffalo Grove, IL 60089-4510 
Phone (708) 215-5100 • Fax (708) 215-5144 

Telex 6871385 KONAM UW 



DAN VAN ELDEREN 

KEN ANDERSON 

FRANK PELLEGRINI 

BRIAN DUKE 

MIKE KUBIN 
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PEOPLE ON THE MOUE 
Dan Van Elderen was named 

president and chief operating offi
cer of Time Warner Interactive, 
Games Division (formerly Atari 

Games/Tengen) on May 8. He'll oversee world
wide operations for both the coin-op and con
sumer divisions. At 44, he's spent exactly half 
hi~ life-.22 years-in the company, working 
with Atari founder Nolan Bushnell to build the 
original Pong. With a strong engineering back
ground, "Dan Van" led Atari product develop
ment to some of its top arcade games in the 
1980s. He's headed their consumer biz since 
1989 and says he's very happy to be "returning 
to my roots" in coin-op. TWi has recently been 
restructured for closer ties to other Time War
ner media such as movies, records, publishing, 
etc., so it's an exciting time for the company. 

Ken Anderson has been promoted to VP of 
sales & marketing at Sega USA. In his three 
years with Sega he's been credited with push
ing arcade sales to an "all-time high." Ken, a 
28-year coin-op vet, started in the biz as 
Wurlitzer's L.A.-based regional sales manager. 

Frank Pellegrini is with Sega, as reported 
in this space back in April. However, his offi
cial title is VP of new business development. 
The former Konami coin VP will be responsi
ble for initiating new products and using new 
ways to promote Sega games to new markets. 

Brian Duke is the new national sales man
ager at Lazer-Tron. The 13-year industry vet 
(formerly with Capcom USA until they moved 
to Chicago) will help sales VP Ron Carrara 
with distributors in the U.S., Mexico and 
Canada. Brian, whose resume lists jobs with 
Universal and Nintendo, is delighted to be 
with this growing firm and says he'll spend 
lots of time on "redemption education." 

Dennis Sable (like most of the West Coast 
coin-op staff at Capcom USA who were not in
vited to make the move to Chicago) parted 
company with that factory on May 5. Known 
for his zany humor, Dennis described his im
mediate plans in those immortal words 'Tm 
going to Disneyland!" But when we caught up 
with him at the "E3" trade show in L.A., this 
six-year Capcom vet was considering pros
pects with at least one coin-op firm. No doubt 
he'll surface in another position quite soon. 

Steve McCaul has been tapped as Mondial 
Distributing's director of redemption. He'll 
coordinate redemption sales in all five offices 
- setting up seminars and spotlight shows, 
plus consulting on layouts and designs for new 
and existing sites. With Mondial since '92, 
Steve's focused on New England's FEC market 
with solid success; before that he was VP of a 
major operator in that region, and in all this 
prior work he was doing redemption! 

Mort Ansky resigned his post at U.S. 
Games on Friday, May 12. The longtime indus
try vet served there for many years, heading up 
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sales of gaming products to Indian reserva
tions; before that he was a fixture at Merit In
dustries. You can reach Mort at 610/353-2360. 

Mike Kubin went on board with Data East 
USA as their coin-op GM as of mid-March. 
The 21-year industry vet was most recently 
Konami America's director of national sales & 
marketing; he's also worked with Williams, 
Stern, and Game Plan. You can reach him at 
the Chicago office (phone 708/290-0070). By 
the way, Mike says their rolldown The Mask is 
knocking down huge collections in fun centers 
nationwide; it's getting a boost from home 
movie sales and rentals, licensed toys and will 
get another boost from this fall's cartoon series 
and next year's planned sequel with actor Jim 
Carrey. 

Spike Tsasmali has joined Texas-based 
Two-Bit Score. The 15-year coin-op vet is a 
game designer most recently with Datatronics 
(South Carolina). On a freelance basis, Spoke 
had already designed various technical prod
ucts for Two-Bit, which provides creative giz
mos to make life easier (and cash boxes bigger) 
for operators. 

IMPROVEMENTS AT 
CHUCK E. STORES 

As the "kiddie-kade" market gets bigger 
and more competitive, 332-store frontrunner 
Showbiz Pizza Time, Inc. has been taking 
some bold steps to stay ahead and also stem 
a revenue decrease. In their recent report to 
stockholders, the company said comparative 
sales at their Chuck E. Cheese pizza-cades 
dipped slightly in 1994, though total rev
enues of $267.8 million remain quite impres
sive. However, to boost figures back up, 
they've begun an improvement program. 

The first "new and improved" store was 
near corporate HQ in Irving, Texas. Sales at 
this suburban Dallas location had slipped 
more than 12% since 1993 when competi
tors opened nearby. Fixes included exterior 
upgrades, a new and "friendlier" Chuck E. 
character logo, and fresh interior decor 
(including more windows). The Irving store 
also got a Skycrawl kiddie "slide," more 
games to challenge older kids, and new pro
motion~ (tokens discounted when guests buy 
them with meal). Games generally dispensed 
more tickets to enhance the feeling of win
ning and brand-name merchandise like 
Barbie dolls and Power Rangers were added 
to the redemption prize mix. 

The positive result of this and other im
provements in the Irving cash register com
pelled the company to duplicate these steps 
at 21 more sites; these have shown sales 
increases up to 18%. Showbiz plans to reno
vate about 140 more stores by the end of 
1996. 
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ON YOUR MARK 
BY MARCUS WEBB 

R eady to face the lions? Get a load of 
this ... 

Item: the bar in our local Charlie 
Brown's Restaurant now offers video 
games via satellite-relay from N1N Com
munications. Grownups use simplified 
keyboards at each table to play trivia 
games, sports games, etc. on overhead 
monitors. Players also use the keyboards 
to enter their names and addresses into 
the N1N data bank (think: advertising, 
mailing lists, etc.). Printed brochures at 
each table describe prizes you can win 
just by playing - like a Caribbean vaca-

tion trip for two. 
N1N's profits go 

A TEST OF COURAGE up1~::.;aq:r~· 
service called 
"DX" is using 
satellites to 
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download thousands of background 
music selections to taverns in the 
Midwest. 

Item: several coin-op manufacturers 
are thinking about ways to do exactly 
what N1N and DX are already doing. 
You can yak-yak all day long about why 
they shouldn't do it, or why it won't 
work. But make no mistake: it will be 
tried. 

Item: several prominent trade mem
bers are setting up coin-op information 
services on the Internet. One fellow re
ports that players can already log onto 
the Internet for remote, interactive, real
time video gameplay with big prizes for 
the winners. 

Item: Americans can now dial an 800 
number and use their credit cards to 
gamble in one European national lottery. 
Other countries will surely follow suit. 
There go entertainment dollars which 
could have fed the cash box! State legis
latures don't like it, but there's nothing 
they can do. 

How should our industry react to 
these challenges? First, we've got to stop 
arguing with the weather. We've got to 
stop saying, "Hey, you can't do that!" 
(Yes they can.) We've got to stop saying, 
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"But I liked the way it was before!" (So 
did we, but things change.) We've got to 
stop saying, "So? All this has nothing to 
do with me." (Denial, denial, denial.) 

Meeting problems head-on takes cour
age. That's why courage is the single fac
tor this industry needs most today. We 
need it far more than dollar coins, hit 
games, or lower prices. Ready for another 
test of courage? See if you can look at the 
following trends without flinching. Even 
better, see if you can stand to think about 
the italicized questions that follow. 

Trend #1: Computers in the office; digi
tal downloading to locations. (Questions: 
have I computerized? Am I using, or ready 
to use, modems for league information, 
cash box reports, diagnostics, and more?) 

Trend #2: A wave of coin-op mergers 
and consolidations; bigger and tougher 
competition. (Questions: have we nailed 
down contracts with our best locations, 
suppliers or clients? Have we studied the 
competition's weak points and figured 
out where we can beat them?) 

Trend #3: The Information Superhigh
way will send "our" stuff to the home -
not just video games, but also music, 
gambling, and even redemption! (Ques
tions: am I thinking about ways to get 
involved in this market? What new ser
vice opportunities will be created by the 
communications revolution? How can I 
take advantage of these opportunities?) 

Trend #4: Our shrinking world: Amer
ican arcades in China .. . global price 
wars ... international currency fluctua-
tions ... etc. (Questions: Do I realize how 
world trade affects what products I can 
buy, when I can get them, and how much 
I have to pay? Am I exploring ways to 
make gl.obal markets work for me, instead 
of against me?) 

Happily, many courageous manufac
turers, distributors and operators today 
are moving boldly to meet our industry's 
new realities head-on. Let's hope their 
numbers grow bigger and their message 
gets louder, because the future surely 
belongs to them. 
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Players will be jumping with excitement when 
competing against each other in this fast paced 
2 player foot stomping game. The faster the player 
stomps on the lit targets, the faster the player's 
character will run across the tricky alligators backs to 
get the treasure. The first player to the top is the 
winner in this hot follow up to Ribbit Racin. 



E urope's main talking point this 
month is the "victory" for the British 
trade association BACT A, in its cam

paign to avoid a tax on amusement 
machines, which threatened to reduce 
numbers of video games in particular, by 
up to 60,000. In fact, it was more of a 
damage limitation exercise, for the 
British operators are still left with a tax to 
pay on their video games, pinball 
machines, cranes, pushers, and other 
games, in November. At least, however, 
the carefully orchestrated campaign by 
BACT A has stopped the wholesale 
slaughter of operators which was on the 
way under the original proposals. 

There was an initial plan to tax games 
at the rate of 

MORE ON TUES 
£250 per player 
position, which 
on a four player 
upright video 

BY CHRISTINE BUTTERWORTH 

Once again, we present 
"Letter from Europe," 
brought to us by 
Christine Butterworth 
and her colleagues at 
InteiGame, a new 
UK-based monthly. 
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game would 
have been £1,000 a year (US $1,600). The 
problem was with the "wallpaper" 
games, those used to fill in gaps in 
arcades but which actually take little 
money. Mostly PCB-based, these are 
already being reduced in numbers 
because of the strength of the Japanese 
Yen and therefore the rising costs of 
boards. If they had been taxed, most of 
them would have unquestionably gone 
out of the market place. 

The campaign by BACTA, which 
demanded that every member of the 
association write to his or her member of 
Parliament, worked wonderfully. Over 
400 of the 620 MPs in Parliament were 
contacted, MPs were shown machines by 
the association, meetings were held with 
the authorities and the lobbying cam
paign paid off. 

The Paymaster General, David 
Heathcoat-Amory MP, announced major 
changes to the proposed Amusement 
Machine License Duty. All video games 
and pinballs on 35p (52¢.) play or less 
will be totally exempt from the duty. In 
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addition, crane machines have been 
exempted, together with redemption 
games and novelties. 

After the news, BACTA's incoming 
President John Bollom, said: "This has 
been an uplifting example of what 
BACT A can achieve in partnership with 
its members. From the moment our cam
paign began with the first meeting of the 
Steering Group on December 3 last year, 
it was clear that any breakthrough would 
be achieved only with the support of our 
membership. Since the very start they 
have been nothing short of magnificent. 
The response to our appeal and the lob
bying campaign of MPs, which has seen 
more than 1,500 letters sent to elected 
representative in nearly every constituen
cy in the UK, has allowed us to take our 
case forward with determination and 
vigour." 

Now most of the operators are consid
ering whether to push their games - par
ticularly the bigger, dedicated game, on 
to three plays for £1 ($1.60) to avoid pay
ing tax, or to leave them on their 50p or 
£1 play and pay the tax. 

Major London operator Family 
Leisure, which has the enormous 
Funland arcade in the Trocadero Centre 
at Piccadilly, is switching all its games 
over to three plays for £1 in an experi
ment to see the effect on cashbox returns. 

GREECE 
Coin machine operators in Greece 

took to the streets for a series of demon
strations during April. Over 2,000 people 
took part in a march to protest at the 
number of companies which will disap
pear as a result of proposed new laws on 
coin machines. The principal complaint 
is the ban on slots, which will take opera
tors of all types of machines out of action. 
Fifty bus loads of demonstrators left the 
key coin machine city of Thessaloniki to 
converge on Athens and the whole event 
received wide media coverage. 
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Guess what kind of 
stool 1 OOo/o of 
bar owners want. 

And we provide them tor tree. 
There's really only one kind of 
stool every bar owner wants. 
The kind with people on them. Most 
bar owners want as many full stools, 
tables and chairs as they have ... for 
as many nights of the week as they're 
open. 

And we can help them get there. 
Without a penny's charge. 

We're the Valley National Eight 
Ball Association (VNEA). And 
we have over 65,000 members 
sitting on bar stools every week. 
We can ' t fill bars up every night. 
We're not saying we can. But we can 
say that we bring a healthy amount of 
business - dramatic increases in 
food and beverage sales - to partici
pating bars and lounges throughout 
North America. 

It works like this. 
Your coin equipment operator installs 
a pool table in your establishment, 
maybe several ... depending upon the 
amount of room that you can spare 
and the level of traffic that you have. 

Then your operator forms leagues 
. .. teams of pool playing patrons. 
They come regularly, usually a bit 
early to warm up ... and then stay a 
bit later to visit. 

They bring friends with them. 
Competing teams come to play. 
Players practice on off-league 
nights . And, pretty soon, you'll find 
that you have a lot more regulars 
than you used to have. 

You'll find the nicest surprise 
in the till. 
Food and beverage sales build. 
Consistently build. On top of that, 
you share in the growing pool table 
cash boxes. 

If it all sounds too good to be 
true, ask any of the nearly 
10,000 bar owners who partici
pate now. 
You won ' t find that we fill aJJ their 
stools and chairs ... and certainly 
not every night of the week. But we 
do a pretty respectable job overall. 
And not one would deny that their 

© 1994, Valley National Eight Ball Association • Bay City, Ml 

food and beverage sales are a lot better 
off because of pool league play. 

Call, write or FAX us for a 
brochure. 
Or contact your current coin equip
ment operator. He or she may weJJ be 
a VNEA member already. If you don ' t 
work with an operator now, we may 
well have a member operator in your 
area that we can recommend. 

Take the time to sit down and talk with 
your operator ... and hear about all the 
benefits of league play first hand. 

Go ahead ... Pull up a chair. 

Valley National Eight Ball Association 
333 Morton St. , P.O. Box 656 
Bay City, Ml 48707 
Tel: (517) 893- 1800/Fax: (5 17) 893- 0 I 03 
Toll Free: 800-544-1346 



SOUTH AFRICA 

• At least three exhibitions are lined 
up for South Africa, following news 

Ill that the government there is opening 
a. up the market to slot machines. Manu-

0 facturers and distributors of both gam-
It bling and amusement machines are 

:::> being invited to take part in shows in 
Ill July, November and next April. 

~ HOLLAND 
0 Major Dutch manufacturer, distrib-
It utor and operator Veltmeijer Automa-
LL. ten, based at Sittard, suffered a disas-
It trous fire on April 14, completely 
Ill burning out 800 pieces of equipment. 

~ Its workshops, warehouse and parts 
department were completely destroyed. 

Ill 
.J UK 

Warren Newman is the new chief 
executive of the British Amusement 
Catering Trades Association (BACTA). 
He has joined the trade association to 
take over from Alan Willis, who has 
been general secretary for 34 years 
and who retires on June 30. 

ITALY 
Hantarex, for many years the lead-

ing name in Europe for video game 
monitors, went bankrupt last year. But 
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a series of rescue measures are seeing GERMANY 
the company gradually resurrected. The first German championship 
Sambers of Milan bought the trade for American Darts games took place 
name and is now introducing new in Dessau. The Arachnid English 
lines ofHantarex technology. Mark Darts use the American Darts 

CZECH 
name in Germany and are distributed 
by Bally Wulff which recently took 

The Czech Republic has around the line and entered the market as the 
7,500 pool tables now. The country third largest supplier. The Gausel-
has been introduced to pool only mann group is the second largest 
recently but has taken to it with with its Merit line behind NSM who 
enthusiasm. The Republic also has handle Valley. NSM has sold 50,000 
around 3,000 carom tables, its own units over the past eight years. 
version of pool. 

CZECH 
GERMANY The three trade associations in the 

Major German-based coin mecha- Czech Republic, the ADHP, APZ and 
nism manufacturer National Rejec- the KVDA have reached agreement 
tors, has opened NRI-lberica in Spain on the establishment of one united 
under the management of Carlos trade association, UNASO. 
Aleixandre, put its British branch 
under the control of John McManus ITALY 
(formerly with Coin Controls) and The Italian trade is switching its 
appointed Gunter Kuhl sales manag- interests gradually away from video 
er at its Buxtehude offices in Germany. games. The industry is now seeking 

smaller games, possibly bar tops, to 
HOLLAND use in bars and cafes as owners trans-

Famous Dutch company fer more space over to the more prof-
Eurocoin, run by Resi van Dijk and itable food and drink facilities and 
Jan Tooten, has celebrated its 15th away from videos. PCBs are played 
birthday with a series of events at its on a maximum L500 (US13cents) 
offices. and bar owners are losing interest. + 

. • • ! • . . . lty * Redemption * 
. . . I s * Impulse * Nove . . * Bulk * Snacks * Sea e . ducts to increase profits in 

You need the high ~isibility ko~~;Jao;~~r~endors are pro~en p~:~:~~rs 
today's bulk vending~~~ ~s~ attractive imitators mustati~~;pyet are 

that stay pro~\itable l~i~~s give you the most from your~oc~ll Ma~oni today . 
These versah e mac bl Compare these features _an ·1 ble 

· I d dura e. S d phons ava1 a 
econom1ca ·\an oduct capabilities 8 oun ~ thousands of locations 

8 Versat1 e pr d 8 Proven in bl 
8 Made in USA and ~uarantee 8 Custom designs availa e 
8 Trouble free operation 

h \\· For color broc ures ca . 899-2488 
(800) 345-1183 (818) 
Fax:(818)8~152 
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Jean-Claude Van Damme stars as Colonel Guile in this first-ever star-studded 
digitized video game adapted from the blockbuster movie of the same name! 

• 32-bit processor/260 megabits of graphics • Most popular characters brought to life through digitized technology 

• Includes signature Street Fighter II turbo moves • Over twelve movie footage background scenes with 

texture-mapped graphics • Multi-hit combinations • 50 all-new action moves 

COIN-OP, INC. 

3311 North Kennicott Rd. , Arlington Heights, IL 60004, Phone: 708-797-6100, Fax: 708-797-6208 



9..lt: 
• Accepts $1, $5, $10, US. ~ 
• Advanced Optical Recognition.J' 
• Breakthrough agnetic Recognition. 
• Original Non-Contact® Magnetic Head, 

First in the Industry. 
• Easy Access to the Note Pathway. 
• Up/Down Mounting. 
• User Friendly Front Light Ind 
• Exceptionally High Acceptance 
• Unquestionably Affordable. 

3-390 Edge 
Canada. 

(905) 669-CASH Fax: (905) 669-CODE CashCode 



EEE 
NEW "E3" SHOW HOSTS $10 

BILLION INDUSTRY; 

HOME VIDEO 35X LARGER THAN 

COIN-OP YID SALES 

A brand-new trade show for home 
video games exploded into the Los 
Angeles Convention Center from 
May 11-13. The acronym "E3" report
edly stands for "Electronic En
tertainment Expo," although casual 
observers could be excused for think
ing it means "Extraordinarily Ele
phantine Extravaganza." 

For journalists, covering a show 
this big is like being assigned to cover 
a World War, or maybe the Milky 
Way Galaxy. That is, the sheer magni
tude of people and continents, not to 
mention stars and planets, involved 
is simply overwhelming. Words fail; 
you have to fall back on numbers -
and even they don't convey the colos
sal size of the darned thing. 

For starters, it's now estimated that 
the home vidgame industry racks up 
$10 billion in annual sales (hardware 
and software) to U.S. consumers. 
That's bigger than some countries' 
Gross National Product, isn't it? It's 
certainly bigger than the (maybe) 
$300 million that U.S. operators 
spend on video games each year. 
(Reliable estimates suggest operators 
buy 150,000 videos annually; we 
pegged the average unit cost at 
around $2,000.) 

One exhibitor said 8,000 home 
video games are now on the market. 
(They were probably all shown under 
E3's single roof.) When asked why 
this or that title wasn't being devel
oped for coin-op use, factory reps at 
E3 usually shrugged and looked the 
other way. Translation: the ROI isn't 
worth it. Better to spend your devel
opment money on (hopefully) the 
next big home game hit, where you 

Sega's area (you can't really call it a "booth"} 
at E3 included several types of home systems 
and a generous sprinkling of coin-op games 
for show. 
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can do $50 million in sales the first 
week in the stores. That's what hap
pened last fall when Mortal Kombat 
II went to the home. 

Next gigantic number: show orga
nizers estimated that 30,000 people 
would attend E3. On day two, a veter
an organizer of another show estimat
ed final numbers might be 22-25,000. 

' • 
Later, others claimed the headcount 
topped 34,000. But when you reach 
those kinds of figures , who cares? 
Anyway, it was all industry people 
- no kids, no players off the street. 

More staggering statistics: Sony's 
booth and Sega's booth reportedly 
cost $3 million each. That's just the 
booth setup! Each of these leading 



Williams Entertainment Inc. {home game division of WMS) promoted home versions of Mortal 
Kombat 3, coming soon. 

firms booked enough space for a high 
school marching band to practice 
Homecoming Weekend parade drills, 
with enough room left over for two 
cheerleading squads and six bleacher 
sections. (Our photographer said try
ing to squeeze all of that into one 
35mm frame was like trying to paint 
a comprehensive picture of Mardi 
Gras on a postage stamp.) E3 occu
pied every single hall of the recently 
expanded Convention Center. 

The news at E3 was also big. Sega 
stole a march on the competition -
including its own third-party soft
ware suppliers - by releasing first 
shipments of its new 32-bit, CD-based 
"Saturn" home game platform to 
retailers as the show opened. That's 
months earlier than expected. This 
marketing coup left Sony and 
Nintendo in the dust. Saturn will cost 
$399 and will ship with a home ver
sion of Virtua Fighter. Sega showed 
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home versions of more coin-op hits 
like Daytona USA, Virtua Fighter 2, 
Virtua Cop and so on at their stand. 
Sega has invested tens of millions of 
dollars into CD hardware and games 
for this end of the business, and in 
fact CD platforms were visible in 
other booths as well (3DO, Atari, 
SNK, etc.). 

Sony announced its 32-bit 
PlayStation will cost $299 and will 
hit stores on Sept. 9. They'll have lots 
of brand new titles plus arcade hits 
such as Namco's Cybersled, Ridge 
Racers, Tekken , Air Combat and 
more. Early word from Japan, where 
PlayStation has already hit the mar
ket, is that it's leading the battle for 
market share over there. 

The "other Atari" (Atari Corp., not 
the TWi/ Atari which makes coin-op 
product) showed a $159 64-bit CD
based system. They also bowed a 
$300 home VR platform developed in 
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concert with Virtuality, the British
based leaders in this field. Atari even 
had a home version of Virtuality's 
arcade hit, Zone Hunters. 

Did we say Nintendo was left in 
the dust? Actually, the company 
could be leading the pack if you 
believe that software, not hardware, is 
the name of the game. They've got 
Killer Instinct coming to their 16-bit 
home systems on August 30. That's 
about two months earlier than the 
coin-op industry originally expected. 
This game only dropped from 
Number One on RePlay's "Player's 
Choice" charts a couple of months 
ago, and it's still running very high in 
the ratings. 

It's lucky for Nintendo that soft
ware counts so much because they're 
lagging far behind, calendar-wise, in 
the hardware race. One week before 
the show opened, Nintendo 
announced their much-ballyhooed 
"Ultra-64" platform won't ship until 
April of next year, 1996. Ultra-64 is a 
64-bit home game system developed 
with help from Silicon Graphics. It 
will be priced around $250 retail, 
they said. Nintendo also previewed 
its "Virtual Boy" 32-bit system, a 
portable platform with a binoculars
like interface through which viewers 
see color 3D graphics. It ships Aug. 
14 and costs about $180. 

Many other companies showed 
software for use on the various sys
tems by Sony, Sega, Nintendo, Atari, 
etc. A leading software supplier was 
Acclaim, which announced 45 titles 
for desktop computer CDs and other 
advanced platforms, plus more titles 
for the still-busy 16-bit home systems. 
Williams Entertainment Inc. had a 
decent-sized booth with a stage and 
some stunning decor including a 
giant, moving mechanical panther 
head. Williams was promoting 
Mortal Kombat 3, which will be 
released for several different home 
game platforms in a couple of months 
or so. 

In all, maybe it's not so surprising 
that some manufacturers are losing 
patience with endless complaints 
from operators about game pricing, 
release dates, service, or whatever. 
After all, measured in dollar sales vol
ume, operators are just 2.8% of the 
video market. In the universe of 
entertainment, coin-op is a very small 
part of a very big galaxy. + 
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o 11 a r 
coin le
gislation 
passed 
the U.S. 
House 
of Re-
presen

ta ti ve s in 
mid - May, 
attached to 
the House 
budget pack-
age. At presstime, 

II I were . . ,, 
wmnmg on 

currency 
legislation, 

experts say; 
trade meets 
the high and 

the mighty in 
Washington, 

D.C. 

the legislation was due to be intro
duced in the U.S. Senate. By the time 
you read this, $1 coins could have 
passed the Senate already, perhaps as 
an amendment to the Senate budget 
package. If so, the $1 coin could win 
consideration this month in the all
important House-Senate Conference 
Committee .. .last stop before a final 
Congressional vote that would turn 
the industry's favorite currency pro
posal into the law of the land. 

"We have the power and we have 
the push," enthused AMOA's gov-
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Senate majority leader Bob Dole (R.-Kan ) . 
sas with AMOA President Tami Norberg-Paulsen. 
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. e ou can come to 
"This is one t1m Y ·thout tear ot a 
town (Washin~t~~) :~all business, 
tax increase . d AMOA. 
Sen. Dole promise 

Senator Rod 
lead s Grams (R -M·:;;.=-:~.-----1 
legislati~~ate sponsor of $1 '~~~is the 1995 
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Sen. Dole shares a /au h . 
Seninsky & Randy Fl g with Vending Times' Joh D . 

owe. n e Giovanni AMOA' F 

ernment relations chairman, 
Gene Winstead. Speaking as the 
industry convened in Washing
ton, D.C. on May 22, he added: 
"It's our time and it's looking 
good." One of AMOA's hired 
political experts smiled: "We're 
winning the battle as of right 
now." 

A sign, perhaps, of AMOA's 
still-growing political skills was a 

visit by Senate Majority Leader 
Bob Dole. Landing him for a 
half-hour talk and photo ses
sion was a tremendous coup 
for the organization (we 
assume Laura Olson, Gene 
Winstead and Dole's fellow 
Kansan , AMOA president
elect Randy Chilton, should 
all take a bow here.) Randy 
introduced the senator to 
operators, pointing out that 
according to opinion polls, 
"If the election were held 

tor Dole with his tel
At lett, Sena AMOA President
loW Kansan, 
Elect Randy Chilton. 
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· s rank 

today, Bob Dole would be President 
of the United States." AMOA enthu
siastically welcomed Dole, who men
tioned dollar coins without taking a 
stand on the issue. (More about 
Dole's remarks below.) 

AMOA and AAMA pursued their 
traditional Washington game plan on 
Tuesday, May 23 . The day started 
with a briefing (or pep talk) to both 
groups from Rep. Kolbe, lead sponsor 
of $1 coins in the House of Represen
tatives. After that, tradesters headed 
to Capitol Hill to meet representatives 
and senators in their offices and make 
the pitch for dollar coins. That 
evening, the industry hosted mem
bers of Congress, their families and 
staff to a charity fund-raising party. 
As usual, this festive affair showed off 
the industry's amusement machines, 
turning the Longworth House Office 
Building's cafeteria into a temporary 
free-play arcade. (Setup and break
down were performed once again by 
distributor Steve Koenigsberg's State 
Sales & Service team, out of nearby 
Baltimore.) 

Monday, May 22, one day before 
this joint "lobby & party," AMOA 
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AAMA board members, from left: Mike Rudowicz, John Margold , Steve Koenigsberg and Bill 
Cravens. 

AAMA staff Elliott Porter and Exec Director Bob Fay. 

~········································ ~······································~ ~ ~ 
~ ~ 

~ ~ COIN-OP INSURANCE 

NATIONAL KIDDIE RIDE 
ASSOCIATION 

© 

1-800-677-6572 
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and AAMA followed separate agen
das at separate sites. About 90 
AMOA members, family and staff 
stayed at the ANA Hotel in Washing
ton, D.C., just a couple of miles from 
the U.S. Capitol Building. Operators 
heard from Dole, as mentioned. 
Operators also heard remarks from 
Sen. Rod Grams (this year's lead 
sponsor of $1 coin legislation in the 
Senate) and from its own leadership 
and experts. The latter included Gene 
Winstead, government relations man
ager Laura Olson, and political expert 
Wayne Vallis. Finally, AMOA ran 
through some "dress rehearsals" for 
the next day's lobbying visits. 

About 40 AAMA members, family 
and staff stayed at the Lansdowne 
Resort & Conference Center out in the 
Virginia countryside. This site is 
located around one hour from 
Washington, but just a brief drive 
from Dulles Airport. AAMA spent 
the day on a crucial board meetings 
which elected a new president and 
officers (see "Hot Off the Press" for 
details). The group also participated 
in an AAMA educational program, 
hearing from three expert speakers. 
Business guru Jim Meisenheimer dis
cussed preparing for the future; Bob 
Burke explained how U.S. trade laws 
impact the industry; and a former 
Nebraska congressman explained 
how business gets done on Capitol 
Hill. 

Dole's appearance at AMOA's 
meeting was certainly a highlight of 

this year's Washington conference. 
In a 30-minute visit, Dole spoke for 
nearly 20 minutes and posed for 
photographs with trade members 
the rest of the time. His speech out
lined Republican plans to pass the 
1996 budget, reduce government, 
balance the budget, reform 
Medicare, reduce capital gains 
taxes and reform estate taxes. Dole 
said the '94 elections, which put 
Republicans in the majority for the 
first time in four decades, was a 
"seismic change in American poli
tics" which demanded "bold 
moves." 

"I am not the expert on the ($1) 
coin," Dole admitted. "I under
stand Sen. Grams is leading the 
fight in the Senate. I also under
stand coins are much easier for you 
than paper ... " Dole referred in pass
ing to the unpopularity of the 
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From left: AAMA's Ken Anderson, Tom Keil, Mark Kane, Ed McCloud, Elliot Porter, Rich Babich, Ginny Struhs, Bev Babich, Dave Courington, Mark Struhs. 

Mike Rudowicz heads up AAMA's education committee; he's seen 
with guest speaker Bob Burke and Bob's wife Prudence. 

Standing: Mike Rudowicz, Al Stone, Lauran Bromley, Bill Cravens. Seated: 

Susan B. Anthony coin. This may 
have signalled the industry still has 
some educational work to do. Indeed, 
one AMOA strategist said their 
immediate goal for $1 coins was "to 
get the Majority Leader on board." 

Sen. Grams followed Dole to the 
podium, introduced by fellow 
Minnesotan Gene Winstead. Dollar 
coins "mean a return of billions of 
dollars to taxpayers, either in the 
form of tax relief or deficit reduc
tion," Grams declared. He added that 

ReP!ay Magazine 

John Blouin, Gary and Denise Stern. 

House passage of the legislation 
"gives us a lot of momentum to final
ly get this measure passed and signed 
into law." He further said $1 coins 
have major backing from the leader
ship and the rank and file of both 
Democrats and Republicans. "The 
American people have demanded 
more change .. . and fewer bills," he 
punned. "That's what our legislation 
delivers." 

Committee meetings on Sunday, 
May 21 and Wednesday, May 24 

June 1995 

rounded out this 1995 Washington 
Conference - the industry's eighth 
such affair of the past decade. 
Attendance was solid, if not over
whelming. Preparation, particularly 
by AMOA staff, appeared to be at an 
all-ti.me high considering the infor
mational handouts, Q&A sheets, role
playing and in-depth coaching. 
There's nothing like the smell of vic
tory to pump up the team! 

• 
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ARK YOUR 
OALBNDARSI 

national trade show dates and sites for the upcoming years 

ACME 
1995 
ACME Show 
(already held) 

1996 
ACME Show 
March 7-9 
(Thursday-Saturday) 
Orange County 
Convention Center 
Orlando, Florida 

1997 
ACME Show 
March 13-15 
(Thursday-Saturday) 
Sands Expo Center 
Las Vegas, Nevada 

On this page are 
showdates and sites 
for the largest national 
amusement trade 
shows. At presstime, 
some dates and 
venues had yet to be 
finalized, so check the 
Datebook section for 
changes and updates. 
For more info about 
AMOA, call the associ
ation at 800/YES
AMOA; for ACME, call 
William T. Glascow, Inc. 
at 708/333-9292; for 
IAAPA, call 703/836-
4800; and for Fun 
Expo, call the IFECA at 
914/993-9219. 
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AMOA 
1995 
AMOA Expo 
September 21-23 
(Thursday-Saturday) 
New Orleans Convention 
Center 
New Orleans, Louisiana 

1996 
AMOA Expo 
September 26-28 
(Thursday-Saturday) 
Dallas Convention Center 
Dallas, Texas 

1997 
AMOA Expo 
October 23-25 
(Thursday-Saturday) 
Atlanta Convention 
Center 
Atlanta, Georgia 

1998 
AMOA Expo 
September 1 7 -1 9 
(Thursday-Saturday) 
Nashville Convention 
Center 
Nashville, Tennessee 

1999 
AMOA Expo 
September 23-25 
(Thursday-Saturday) 
Philadelphia Convention 
Center 
Philadelphia, Pennsylvania 

IAAPA 
1995 
IAAPA Show 
Nov. 15-18 
(Wednesday-Saturday) 
New Orleans Convention 
Center 
New Orleans, Louisiana 

1996 
IAAPA Show 
November 20-23 
(Wednesday-Saturday) 
New Orleans Convention 
Center 
New Orleans, Louisiana 

1997 
IAAPA Show 
November 19-22 
(Wednesday-Saturday) 
Orange County 
Convention Center 
Orlando, Florida 

1998 
IAAPA Show 
dates TBA 
Dallas Convention Center 
Dallas, Texas 
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FUN EXPO 
1995 
Fun Expo 
October 7 -1 0 
(Saturday-Tuesday) 
Orange County 
Convention Center 
Orlando, Florida 

1996 
Fun Expo 
October 1 0-12 
(Thursday-Saturday) 
Georgia World Congress 
Atlanta, Georgia 

1997 
Fun Expo 
September 25-27 
(Thursday-Saturday) 
Sands Expo Center 
Las Vegas, Nevada 
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11w hen David 
•• j Rockola en-

tered the juke
box business 

in 1935, he creat
ed a legend. In fact, many music 
historians believe the term 'rock & 
roll ' may have come from his 
name. To commemorate the 60th 
year since the founding of Rock
Ola Manufacturing Co., we creat
ed the Model 6000-1 Anniversazy 
Legend. We believe it's a worthy 
successor to six decades of Rock
Ola music machines: classic yet 
modern, tasteful yet fun." 

So says Glenn Streeter, presi
dent of Rock-Ola Mfg. Co.I An
tique Apparatus. RMC/ AA has 
always been a highly design-con
scious company, devoting tre
mendous effort and attention to 
sharp logos, striking graphics and 
knockout visual concepts. For the 
Anniversazy edition of their basic 
floor model CD juke, RMC relied 
on Streeter's own knowledge (he's 
a devoted jukebox historian and 
aficionado in his own right). The 
firm also turned to the creative tal
ents of Jim Sullivan, an industrial 
designer whose imprint is on 
many famous products. Jim has 
served as Rock-Ola's chief design
er for 30 years as well. 

"We were trying to capture the 
fun , colorful feeling that too 
many jukeboxes have gradually 
lost over the years, " Jim ex
plained. "In the old days, juke
boxes used to make you feel good 
just by looking at them in the 
location. Our goal was to achieve 
a truly new, contemporary ma
chine with classic 'retro ' over
tones. That dictated the more
fluid shape that you see, along 
with the colors: cream, turquoise, 



Rock-Ola is moving forward with its handsome line of apparel Oackets, hats, t-shirts, etc.) featuring 
the award-winning logo for Antique Apparatus and the classic logos and shield image for Rock
Ola Manufacturing Co. From anywhere in North America, you can call 800-ROCKOLA to leave 
your name and address; they'll send a catalog. Seen here modeling the AMC line, from left: 
ReP/ay's Carolyn Lokken & Ingrid Adlum with Glenn Streeter, as magazine top Eddie Adlum and 
AMC sales top Frank Schulz look on. 

and brilliant orange. This palette 
recalls the peacock era while remain
ing absolutely modern at the same 
time. It's distinctive, classy, striking 
without being garish." 

"The whole concept was to give 
our previous design some improve
ments and make it look quite differ
ent for the company's 60th anniver
sary," Glenn Streeter explained. "We 
were basically looking for cleaner 
lines and brighter colors with a dou
ble-sided cabinet. We looked at sever
al possibilities, but kept coming back 
to this very clean, sloping profile with 
a classic color scheme. We just got 
tired of black and gray and purple!" 

Jim Sullivan said that, to his 
knowledge, no jukebox in history has 
ever had the sloping sideboard 
design. "It evokes the nostalgia of the 
good old-fashioned jukebox of the 
past, yet it's quite fresh and unusual," 
Jim pointed out. The patented cabinet 
style is two inches taller, so it's very 
visible in a crowd. 

The keyboard, mechanism and 
huge album display are also higher, 
more visible and more brightly lit. 
The logo panel which says Legend is 
also two inches larger. The illuminat
ed buttons and coin entry are two 
inches higher as well (button boards, 
extrusions, program display, comput
er mech, amplifier, etc. are all inter-
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changeable with the original Legend, 
by the way). The footprint is smaller 
than competing floor models from 
two other leading factories, RMC 
said. 

"On top of the box," Glenn contin
ued, "we went to a 3D infinity light 
configuration that's combined with 
animation, located behind the RMC 
crown logo. This may be the first time 
these elements have been combined 
in our industry." 

As with the original Legend, the 
Anniversary model puts great empha
sis on the visible CD mechanism. 
Tinted glass over the program display 
adds another touch of class. The 
dome and all extrusions are polished 
metal, not plastic. Both of the teal
green side panels in front are replace
able; just unbolt one, slide it out, and 
slide another one in. The centerpiece 
of the program display is a mirrored 
piece of glass with lots of color and 
graphics. 

For convenience, three handgrips 
are now present on the back. The 
front glass (dome) is hinged under the 
top crown; it opens upward to per
haps 145 degrees - high enough that 
the company's service training chief 
Mike Jablonski (six feet, five inches) 
can stand under it comfortably with
out hitting his head! 

You don't have to get on your 
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hands and knees to load CDs, 
work on the amp or change the 
titles, either. Just open the dome, 
spring a couple of releases in the 
bottom front speaker panel , 
remove some chains and plugs ... 
and the entire bottom module is 
removed for easy service. Nylon 
glides have been placed on the 
bottom module for perfect align
ment so it doesn 't scratch the 
inside of the cabinet. Of course, 
with 280 watts of RMS power, it 
sounds as good as it looks. 

The Anniversary Legend de
buted at ACME '95, entering pro
duction by late April at RMC's 
Southern California facility. "The 
best comment we got was, 'Now 
that looks like a jukebox!' One of 
our distributors said, 'Finally 
somebody's made a jukebox that I 
don't have to sell - I can just take 
orders.' Everybody told us we 
have the best-looking jukebox on 
the market today,"Streeter said. 

"Reception was nothing less 
than spectacular, and that's not an 
exaggeration," confirmed national 

sales manager Frank Schulz. "We 
think the Anniversary has classic 
styling that will fit into all locations 
and provide real eye appeal to our 
customers." 

Meanwhile, the new phonograph 
is symbolic of a company-wide atti
tude at RMC/ AA that the music biz is 
supposed to offer plenty of glitz, 
entertainment value and and enjoy
able commercial art. According to 
designer Jim Sullivan, "Glenn was 
adamant from our very first meeting 
that music ought to be fun again -
not just the design of the machine, 
but also the business of creating and 
producing them. Glenn brings a fresh 
spirit to this industry and I now 
approach my design work a little dif
ferently because of him. It's a great 
deal of fun to be part of the Rock-Ola 
story and we hope our jukebox 
designs reflect that. I can't help but 
believe that people will respond to 
the flair and the form. " 

Looking forward to the rest of this 
60th anniversary year, Glenn Streeter 
hinted at more surprises to come. 
'Tm delighted with the industry's 
response to Anniversary Legend," he 
smiled, "but the year is still young 
and this model is just the beginning 
of what we have planned. Some of 
the next products we plan to unveil 
will blow people away!" + 
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Bag Of Tricks 
WATCH CLOSELY . .. THERE' S MORE THAN MEETS THE EYE 

WITH MIDWAY'S NEW BALLY PIN , THEATRE OF MAGIC 

Those magic words, Wil
liams-Bally/Midway, 
have been known to 

put a spell on players and 
operators alike. The company 
seems to always to pull one 
hit game after another out of its 
collective hat , including a 
string of outstanding pinball 
titles. 

Midway's Theatre of 
Magic is their newest 

Bally flipper 
game, and it 

comes with more than a 
few tricks of its own up its 
sleeve. Themed around a 
shadowy world of illusion 
and intrigue emanating 
from a mysterious old the
ater, this promising piece 
made its debut at the 
recent ACME show in 
Reno. The game uses the 
latest in technological 
"sleight of hand" to create 
a unique gameplaying ex
perience. 

Among the new fea
tures is The Spirit Ring, a 
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suspended magnetic diverter that lev
itates the pinballs and changes their 
course from one staircase ramp to 
another. A dramatic Magician's 
Trunk plays center stage to all the 
action on the playfield. The rotating 
toy grabs the balls in play, lifting 
them from the field and changing 
their direction. 

The trunk also captures balls for 
the multiball feature , feeding them 
into a secret basement. Accessed 
through a mysterious trap door, the 
haunted basement is a disappearing 
ball popper, loaded from both the 
front or the back. At the start of multi
ball, pinballs rise from the basement. 
Players can also shoot into the trap to 
activate special award sequences. 

One of these is DigiPin, an 
all dot-matrix pinball sequence, 
which according to Midway is 
an industry first. Other high
lights in Theatre of Magic's re
p ertoire include a master 
magician who morphs into 
various animals, a mysterious 
mirror that seems to extend the 
playfield, and Hocus Pocus, a 
version of Magna-Save. 

Players have a chance to ma
ster feats of gameplay by pro
gressing through modes such as 
the Tiger Saw, Spirit Cards and 
Hat Magic on their way up 
through four magicianship skill 
levels. A patented DCS Sound 
System provides the proper 
audio accoutrement for aspir
ing pinball wiz.ards. 

"I created this game to ap
peal to both the novice and 
the experienced player," said 
game designer John Popa
diuk. "The game's classic 
layout, wide ramps and col
lection of intriguing toys and 
powers will capture the in
terest of players of every 
level." 

For more information 
on Theatre of Magic, just spirit 

your way down to the nearest autho
rized distributor. 
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Increase Your Income & 
Player Ex·citement With 

Dynamo's All-New 
4-Player Hot Flash! 

Contact your Local Dynamo distributor for more 
information. Tables are available in 4-player, 

standard 2-player and 3' x 6' mini models 
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JOEY HERD & CAROLE 

SJOLANDER ARE THE 

LEADERS OF I FECA, THE 

"INTERNATIONAL FAMILY 

ENTERTAINMENT CENTER 

ASSOCIATION" 
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Joey Herd is pres ident and the 
leading founder of IFECA. 

Carole Sjolander is IFECA's execu
tive director. 

First of all, IFECA is pronounced 
as one word: "Ifeca," sort of like 
"Ithaca," that fair city in upstate New 
York. Got that? Good. This new bird 
in our flock of trade associations was 
officially hatched on Oct. 1, 1993, the 
first day of that year's Fun Expo. 
IFECA is quite unusual in our indus
tzy- among other reasons -
because it grew from a trade show, 
mther than the other way around. 

IFECA was largely the bminchild 
of Joey Herd - an upbeat, energetic 
evangelist whose mission seems to be 
preaching the gospel of professional
ism in FECs. To hear the modest and 
likeable Mr. Herd tell it, he and Ms. 
Bailey Beeken (creator/manager of 
Fun Expo) sort of casually chatted 
the association into existence over a 
couple of years at that successful 
show. 

Joey's modesty aside, however, 
they actually went about the job with 
a great deal of thought and caution. 
First, they surveyed Fun Expo atten
dees to find out if a new association 
was needed and wanted; and if so, 
what it should do. Then Joey attend
ed a convention of the Association of 
Assn. Executives to gather some cru
cial know-how. Finally, they 
launched the group with a veiy care
fully-defined mission, aimed at a veiy 
carefully-targeted market niche. Their 
goals are modest and the budget is 
strictly shoestring; but at this writing 
all of IFECA 's goals seem to be quite 
realistic, useful and achievable. All in 
all, it's a veiy respectable beginning 
for a new association. 

Joey was and is IFECA 's first presi
dent, serving on a volunteer basis like 
all of IFECA 's officers and board. 
Bailey Beeken served as the organiza
tion's executive director until IFECA 
hired Carole Sjolander to fill that post 
starting in April of this year. Carole is 
the organization's first and only paid 
employee. 

These days IFECA is getting a pos
itive look-see from the rest of the 
industzy. With the association now 
entering its 20th month, we thought it 
was an excellent time to check in 
with Joey and Carole for an update 
on IFECA and Fun Expo. (Please see 
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the following stoiy for our chat with 
Bailey Beeken.} 

REPLAY: Joey, can you tell us 
exactly when, how and why was 
IFECA formed? 

JOEY: The seed for IFECA was 
planted five years ago, at the first Fun 
Expo in Atlanta. At the time, I was 
working in Atlanta in American 
Adventures, then one of the country's 
largest FECs. This type of location 
was something of a new breed back 
then: an indoor/outdoor, 10 acre facil
ity with multiple attractions. Fun 
Expo show manager Bailey Beeken 
asked us if we'd like to help with her 
new trade show, hosting a tour of our 
FEC during the first day. I did, and 
also spoke on FECs at the conference. 
After the Expo, Bailey invited 12 
operators, manufacturers and suppli
ers who had participated in the show 
to sit down and assess the event. At 
that time, we talked about how the 
FEC industry was new and growing, 
but didn't really have a voice. 

REPLAY: You mean other associ
ations "sort of' applied to FECs, but 
none of them really focused primar
ily on these businesses? 

JOEY: Yes. For example, IAAP A 
had a miniature golf section, which 
did its thing, and there were other 
small groups here and there. 
Obviously there were associations 
like AMOA and AAMA for games, 
and others for miniature golf or what 
have you. So at the Atlanta show I 
mentioned to Bailey that there was a 
need for an association where FECs 
came first, and we agreed it was a 
good idea. The following year's Fun 
Expo in New Orleans was even larg
er, and we talked about the IFECA 
idea more and decided to pursue it. 
One of the things we did right was to 
align ourselves with Fun Expo, 
which had done a tremendous job of 
finding and attracting FEC people. 
That alliance was easiest part of the 
whole process. 

We surveyed Fun Expo attendees 
with nuts and bolts questions: what 
associations are you already members 
of? What trade publications do you 
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Fun Expo is the official trade 
show associated with IFECA. 
The 1994 edition featured 650 
booths and 5,500 buyers. Next 
year's Fun Expo is scheduled 
for the first weekend of October 
in Orlando, Fla. 

read? Would you like to 
see a new FEC associa
tion? Why and how? We 
got a 10% response, 
about 500 people, 
which is pretty impres
sive. The overwhehning 
answer was yes, we 
want an FEC associa
tion that focuses on us 
as its most important 
constituent. Based on 
that, we put our plans 
into place. 

REPLAY: You also 
did some early 
research by attend
ing a conference of 
the Association of Assn. Executives, 
right? 

JOEY: Yes. Half the people there 
told us, "You're wasting your time." 
The other half said, "There's a chance 
it will work, but you'll be lucky to get 
100 members in three years." We also 
learned just how little was actually 
known about the FEC industry
how many FECs there were, where 
they were, how big, and so on. 

REPLAY: But your own experi
ence, as well as results of the Fun 
Expo survey, convinced you the 
skeptics were wrong. You went 
ahead and founded IFECA. 

CAROLE: IFECA was formed in 
the fall of 1993. A year later they had 
350 members. Association executives 
will tell you that's going great guns, 
quite a remarkable beginning. 

JOEY: For our board of directors I 
made a point to recruit strong indus
try people who would help us start 
this association for the right reasons ... 
not for political gain or personal 
glory, but to strengthen the industry. 
Our rate of growth shows that our 
members do feel they need their own 
association. 

REPLAY: How would you char
acterize IFECA? 

JOEY: Few of our members belong 
to other associations; we have maybe 
10 to 15% who belong elsewhere or 
which attends other shows. We're not 
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trying to compete with anybody; 
we're not stealing anyone's members! 
We provide services to a niche that 
was not previously being taken care 
of. IFECA is also carefully targeted at 
that niche, which is family entertain
ment centers. We're not aimed at 
water parks, theme parks or other 
related markets. If a group had 
already existed to do this for us, we 
wouldn't be here. We are here today 
because somebody needed to recog
nize FECs as a viable entertainment 
industry and not just a spinoff of 
another business. So I would charac
terize IFECA as a 100% service-ori
ented association. As a matter of fact, 
during IFECA's first full year, our 
expenditures per member was $10 
more than membership fees! This 
was possible thanks to donations, 
fundraisers , and so on. Today, the 
level of services and dues are now 
more in line, even though the amount 
of member services has grown. 

CAROLE: FECs recognize this 
association as their primary organiza
tion because it focuses on the very 
complex, multifaceted functions 
which they perform. The family 
entertainment center industry has 
excited many people who have come 
in because it looks like a "fun cash 
business," but many of these people 
haven't realized the complexity of it 
all - zoning, licensing, marketing, 
planning, proper demographic target-
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ing, mixing attractions, investments, 
and on and on. An association can 
help FECs master these complex tasks 
by providing the information, educa
tion and networking opportunities 
which are so desperately needed in a 
fairly new industry. 

REPLAY: Does IFECA have a 
''mission statement''? If so, what is it? 

JOEY: Creating a mission statement 
was very first thing we did. And, we 
refined it during our board's first-ever 
strategy planning meeting last 
February. Our mission statement now 
reads: "IFECA is dedicated to provid
ing quality education, research and 
networking for the successful opera
tion of family entertainment and 
amusement centers. " 

REPLAY: Okay, so how does that 
explain IFECA's most important 
functions and seivices? 

CAROLE: We've got projects un
derway to carry out those functions. 
To begin with, our meetings provide 
the opportunity for members to net
work and learn from each other. I 
think the first thing you'd hear from 
members is that they joined to learn 
from each other. They can't learn from 
the competitors down the street, but 
they can get useful information from 
an FEC located across the country. 

JOEY: We encourage members to 
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• share information. I have frequently 
It pointed out that your competition 

will learn your business ideas 
Ill whether you like it or not. Sharing 
C information makes our industry 
Z stronger. Just providing information 
<C does not automatically translate into 
.J giving the competition a leg up; with 
0 all the knowledge in the world, it still 
., takes someone to implement a plan. 
(I) Everybody goes and studies 
~ McDonald's; then they insist on 
C changing it instead of repeating the 
It proven formula. To make it work, 
Ill you have to have the whole program: 
:C not just the plan, but the know-how, 

dedication, and commitment. 

REPLAY: So IFECA is working to 
create a "culture of openness" and 
to encourage the pooling of infor
mation. As you know, getting any 
facts and figures about any part of 
the amusements industiy is veiy 
tough work! 

JOEY: At first it was difficult to 
encourage information sharing, but 
now people are talking. They're not 
scared to share ideas and informa
tion, because they know they'll get it 
back as well. Of course, there are still 

some who are afraid to 

share information because that's 
human nature. But to me, some of 
IF'ECA's neatest events are social 
affairs where members can play like 
kids while sharing ideas and cement
ing relationships that will last 
through a career . 

CAROLE: That's a key reason for 
IF'ECA's strength. Every new member 
gets a membership directory. If you 
call a fellow member cold, they may 
help you. But if you phone someone 
you have met through the association 
- someone you have established a 
relationship with - you can almost 
bet they'll share information. 

JOEY: Maybe it's easier for me as 
IF'ECA president, but people do share 
a great deal of information with me. I 
pick up the phone, call members and 
they go out of their way to mail or fax 
information, point me to books, 
experts and and other useful sources. 
That's definitely been a major benefit 
for many members. The biggest thing 
is that people are now sharing accu
rate information, too. For a long time, 
some people were putting out bad 
information for whatever reason. 

REPLAY: Okay, somuchfornet
working; what programs does 

Who is IFECA's president and where did he come from? Before enter
ing the FEC biz, Joey Herd (a University of Georgia grad) was a public 
school teacher and basketball coach. In 1988 he became director of oper
ations at Whitewater, Atlanta, a successful water park. When the park 
expanded to year-round operations including a "dry'' facility for younger 
kids, Joey became their GM. He perfonned and/or supervised the plan
ning, design, construction and ultimate operations of the site, which was 
renamed American Adventures. It's still one of the largest state-of-the-art 
FECs in America today. In 1993 Joey became GM of Riverchase Golf 'N 
Games (Binningham, Ala). He accepted the position of director of opera
tions for Jungle Jim's Playland in April of this year and at presstime was 
relocating to Boston for that post. 

IFECA have to cany out its second 
inission, education? 

CAROLE: We support Fun Expo's 
rich program of educational semi
nars. Last year's menu of 37 seminars 
included sessions on indoor FEC 
development; statistics for fun cen
ters; budgeting and business plan
ning; marketing; merchandising your 
graphic identity; safety management; 
concessions; food services; site target
ing and acquisition; real estate lease 
negotiations; strategic planning; spon
sorship and joint promotion strate
gies; alternative financing and how to 
get it; children's interactive play; mar
keting to groups; go-kart operation; 
business plan analysis; mechanics for 
managers; merchandising for 
redemption; converting waterparks to 
year-round FECs; keeping small 
parks competitive; Americans With 
Disabilities Act compliance; employ
ee hiring and training; increasing 
market share; miniature golf; mall 
locations; and party rooms. 

For the upcoming Fun Expo in 
Orlando this October, we will have 
55 or 57 seminars including more 
coin-op topics. They are classified as 
appropriate for "veteran," "start-up" 
or "general interest." 

REPLAY: Thafs a really compre
hensive list of subjects! We've heard 
good things about the professional 

level of seminar instruc
tion at Fun Expo, too. 
Now, the third component 
of IFECA's mission is 
research. U'hatprograms 
are in place for this? 

CAROLE: We under
take research to learn 
what's going on in this par
ticular market. At last 
October's Fun Expo, 
IF'ECA performed the first 
major industry-wide study 
of FECs. We polled FEC 
owners and managers at 
the October '94 show, and 
we compiled 450 respons
es. 

JOEY: The results prob
ably didn't reveal any
thing revolutionary, but I 
believe we gathered some 
useful information. For 
example, we gave some 
substance to the general 
belief that FECs really are 

Carole Sjolander became IFECA executive director in April, 1995 and 
handles those responsibilities from offices in Weare, N.H. near the state 
capital of Concord. Her previous posts include serving as assistant exec 
director of the Irving, Texas based lnt'I. Assn. of Auditorium Managers 
from 1989-95; as director of communications for the Wholesale Stationers 
Assn. from 1985-9; and a stint with Chicago-based Humes & Assoc., a 
multiple management finn, starting in 1980. She served as editor of 
IAAPA's monthly magazine during 1982 when it was remade into its pre
sent Funworld fonnat; she also revamped IAAPA's membership directory. 
Her BS degree Ooumalism & PR) is from Northern Illinois University and 
she's held various leadership posts in association executives' groups. 

a new industry: 75% of our 
.... --- -----r survey respondents had been in busi-

ness six years or less. Just 6.2% have 
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• been in the industry for over 20 years. 
0:: Most important, we've tried to ensure 

any information we put out is accu-
11.1 rate and reliable. I'd bet 99% of what 
C we publish is on the money. 
Z CAROLE: At our strategic plan-
<( ning meeting in February, we char
.J tered eight committees which will 
0 carry out some additional programs 
., to accomplish our mission. Some of 
(/) these committees are now up and 
~ running; others are still in an embry
C onic stage. Almost all of them are 
0:: geared toward member services such 
II.I as member-
% ship ----~~~ 

recruit- JOEY: 
mentand • 

bes. How do you deal with them? 
CAROLE: We do encourage new

comers or prospective FEC members 
to join and learn before they open a 
site. We have many seminar tapes 
and other informational packets 
available to help them learn what it's 
all about. 

JOEY: Educating people who hope 
or plan to open an FEC is an ongoing 
job. We often ask, how much do you 
plan to invest in this venture? They 
may say, "Oh, I figure I'll spend about 
$50,000 or $100,000." When they 
hear doing a Discovery Zone type of 

site may cost half a mil
lion to a mil
lion, de
pending on retention; 

communi
cations; 
research; 
and so on. 
We have 
many 
good 
members 
serving on 
these com
mittees 
and we 

'A positive industry is more impor
tant than just a big industry. We are 
interested in growth, but we want 
members who join for the right 
reason .. . Our interest is in helping 
foster the most positive, profes
sional industry we can ... whether 
that's done with 400 members or 
4,000 members.' 

themarket 
and operat
ing 
plan ... and 
when they 
hear you 
should 
reinvest 
10% 
each 

year to make it 
profitable 
long-term busiexpect to see 

some positive results starting in six 
months or so. Watch and see what 
we can produce! 

REPLAY: What else can you tell 
us about the growth and histoiy of 
IFECA so far? 

CAROLE: We now have 380 mem
bers. In long-established associations, 
the most reliable members are gener
ally long-time members of the indus
try. As a new association, we find 
that we lose more than an older asso
ciation because some of our members 
don't stay in the industry. We lose 
about 30 to 35% each year, but we're 
gaining faster than we're losing. We 
project 15% annual growth for the 
next few years, which will take us to 
1,000 members by the year 2,000. 

JOEY: We have a division called a 
"developer member" for people who 
think they want to enter the FEC 
industry. They join IFECA to learn 
about the business, but then many of 
them discover they can't raise the 
needed funds or whatever. This cate
gory includes the overwhelming por
tion of non-renewing members. 

REPLAY: You're probably flood
ed wi.th phone calls from wanna-
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ness ... many of them begin to have 
second thoughts. And if they decide 
not to open an FEC, or not to join the 
association, that's okay. At least we 
helped them to avoid making a costly 
mistake. 

REPLAY: It sounds like you're 
willing to sacrifice quantity of mem
bership in favor of quality. 

JOEY: A positive industry is more 
important than just a big industry. 
We are interested in growth, but we 
want members who join for the right 
reason. Maybe we don't make a 
penny on some of these newcomers, 
but we benefit by discouraging peo
ple who shouldn't join the industry 
anyway. It drives down insurance 
costs if you have good operators who 
don't make mistakes. It hurts all of us 
when someone opens and FEC and 
closes it two months later. Our inter
est is in helping foster the most posi
tive, professional industry we 
can ... whether that's done with 400 
members or 4,000 members. 

REPLAY: How do prospective 
FEC owners (the folks with big dol
lar signs in their eyes) react when 
you tell them the facts of life? 
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JOEY: Newcomers so often say, 
"My area is different" or "There's 
nothing like this here; we can make a 
fortune." But the truth is that num
bers don't lie: there are certain givens 
in terms of population, target market 
and so on that will dictate the success 
or failure of an FEC. .. and that infor
mation is readily available through 
feasibility studies and other sources. I 
encourage anyone who is considering 
opening an FEC to have a feasibility 
study done. That early investment 
may look like a major expense to a 
prospective FEC owner, but it can 
save you a ton of money down the 
line. 

REPLAY: Since quite a few FECs 
are succeeding, it's obvious that 
some people heed professional 
advice, spend the money, leam the 
ropes, and do a fine job. Who are 
the owners and investors behind the 
recent growth of FECs? 

JOEY: FEC owners come from 
three main areas: one is the corporate 
entities like Discovery Zone, Celebra
tion Station, Putt Putt Miniature Golf, 
and Jungle Jims. There are a bunch 
out there, more every day. I don't 
think they'll ever take over the entire 
FEC market; 85% of FECs around the 
country are still locally owned and 
operated. In fact, according to our sur
vey the average facility does less than 
$1 million in sales - good money, 
but not on the scale to encourage 
more major companies to enter the 
market. I think corporate chains will 
remain dominant in the public mind, 
however. 

The second major group is made 
of longtime entertainment business 
professionals such as miniature golf 
operators, arcade owners, and coin 
machine operators and so forth. You 
could call them "mom & pops" and I 
use that term, but to me it's not dero
gatory. Mom and pops are often fine 
business people who build a solid 
position in their market, give value to 
their customers, run a strong local 
FEC and are perfectly satisfied to 
remain a successful small business. 

The third and newest source of 
FEC owners are people who've been 
working some corporate job for many 
years; maybe they're burned out or 
have been laid off with a lump sum 
to invest...and they decide to do 
something fun as their second or 
third career. You've got situations 
where a few investors who come 
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from all walks of life, decide to pool 
their money and finance a new ven
ture. Maybe they're from real estate or 
restaurants or some other field. 

REPLAY: Do you feel confident 
that IFECA has captured an signifi
cant percentage of the potential 
membership base? 

CAROLE: We believe we're well 
on the road to that. We've estimated 
there are probably 2,500 to 3,500 
FECs in the United States today and 
1,000 more overseas, so we've got 
quite a universe to work with. 

JOEY: Of course, any estimate 
depends on how you define the term 
"FEC." Everybody in the world calls 
themselves an FEC today. For our 
purposes, bowling centers, skating 
centers, and so on are part of family 
entertainment, but we define FEC to 
focus on our core market. The tradi
tional FEC, as we define it, is "a 
unique environment of recreational 
amusements with family appeal that 
attracts a local base of visitors." 

CAROLE: We went on to say that 
FECS typically include two or more 
amusement elements. So, a miniature 
golf course with go-kart track would 
be an FEC. A stand-alone golf course 
or go-karts alone would not be an FEC. 

REPLAY: What are 
major FEC components 
& attractions? 

JOEY: If you get down to 

hang-outs." 

REPLAY: What mix of these 
attractions do most FECs use? 

JOEY: The choice of attractions 
depends on the mix of customers you 
want to attract. FECs must decide 
which segment of the population to 
focus on. If you want to get into the 
competitive birthday party business, 
for example, you'd better have attrac
tions aimed at that age group of nine 
and under. If you put in more video 
games, you will attract more 
teenagers. Too many video games, 
and families stop coming. 

REPLAY: Obviously most of 
these elements - go-karts, skating 
rinks, miniature golf, kiddie rides, 
coin-op games - have been around 
forever. So why have FECs become 
so popular just now? 

CAROLE: It happened for many 
reasons. Double-income demograph
ics, single parent families, more 
working parents who don't have as 
much time for family activity, and the 
convenience of nearby amusement 
facility where you can go frequently 
without investing your whole week
end or paycheck. Maybe the parents 
ultimately spend more money in 
FECs over the course of a year than 

they do at theme parks, but 
they can 

brass tacks, skating centers ~~iiilfiliiljili~ 
were probably first true 
FECs. They've been around 
for many, many decades. 
Then came the miniature 
golf places. So skating, 
mini golf, bumper boats, 
batting cages and go-karts 
are the "fabulous five" 
components that have tra
ditionally been used in 
FECs. Indoor attractions 
like laser tag and soft 
modular play have been 

'According to our FEC survey, the 
top three attractions are parties, 
video and redemption. Birthday 
parties were the number one 
attraction ... redemption games 
were in the top three, with 43% of 
FECs participating video games 
are listed just about as high.' 

added to the list of classic attractions. 
Now birthday parties are a major 
component, whereas 15 years ago 
they were an afterthought. Rides are 
the latest addition. If you add a game 
room to these types of locations, they 
become an FEC. Once these attrac
tions were added and the market con
ditions became right, theming has 
also has changed in last five years to 
become bright, cheerful places for 
families ... as opposed to dark, dun
geon-like spots intended as "teen 
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go to the FEC more often, with less 
investment per-visit. Our survey 
showed 65 % of FEC customers are 
repeat visitors. 

JOEY: Repeat business is very 
important to the success of FECs. Our 
typical customer visits his or her local 
FEC six to 12 times per year, as com
pared to the average customer of a 
theme or water park who visits one or 
two times a year. Visits to the very 
largest national theme parks happen 
with even less frequency. Without 

June 1995 

requiring major travel or charging 
gate admission, FECs are easier to 
use. 

• :c 
1"11 

REPLAY: How big a role does ::U 
coin-op amusements play in FECs? C 

CAROLE: According to our FEC ~ 
survey, the top three attractions are U> 
parties, video and redemption. L. 
Birthday parties were the number 0 
one attraction. Redemption games r 
were in the top three, with 43% of l> 
FECS participating. Video games are z 
listed just about as high. C 

JOEY: You've gotta have a game 1"11 
room. Some well-known FECs initial- ::U ly decided "We won't have coin-op 
amusement machines; we don't need 
them." They tried it and ... well, they 
all have them now. 

REPLAY: Many discussions of 
FECs stress the idea that video 
games are declining in importance. 

JOEY: Video games are not bad per 
se. Jn the right environment, they're 
fun and provide social interaction -
I don't care how many home video 
games there are; kids will always 
want to get together in groups. The 
biggest problem with video games is, 
there are not enough new themes 
lately. It's just the same old thing 
with new titles and different colors. 
Racing games have added some bells 
and whistles with advanced comput
er technology, but the basic driving 
experience is still pretty similar from 
one game to the next. I expect some
one will eventually create a great new 
video experience and everyone will 
have to have it, like Pac-Man. If 
you 're going after the family business, 
you don't need blood, guts and gore. 
As families become more important, 
redemption fills the bill because it's 
nonviolent. 

REPLAY: Yes, that's exactly the 
kind of comment we're getting used 
to hearing! Just how crucial is 
redemption among your survey's 
"top three"? 

JOEY: Redemption is something 
I'd bet my life on. I believe it is the 
single most important component, 
regardless of whether you 're running 
an indoor or outdoor facility, with 
golf or go-karts. Redemption games 
are the single most popular compo
nent and one of most profitable if you 
do it right. By the way, as far as the 
birthday party business goes, speak
ing from personal experience I would 
tell you that birthdays were just 10% 
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Adventures in Atlanta. So they're 

0:: important, but not necessarily a major 
~ component in every single FEC. 
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REPLAY: Theme parks depend 
on major new attractions - like 
roller coasters or the so-called 
"dark rides" - to pull in business 
each year. Arcades depend on new 
hit games. What drives FEC atten
dance? Do the attractions have to be 
changed regularly? 

JOEY: FECs must offer new attrac
tions. Too many people build an 
FEC, open the doors, then never 
spend another penny. You must have 
a marketing program and it should be 
built around new attractions or differ
ent wrinkles every year, to give peo
ple reasons to come back. It doesn't 
have to be a major expense; it can be 
a new live show. But repeat business 
is crucial, so you've got to offer some
thing to tweak the audience and com
pete with new FECs that enter the 
market. The theme park comparison 
is good; they do compete on the basis 
of new attractions every summer. 
Any year they don't put in a major 
new attraction, you can bet they'll 
offer some kind of pricing incentives 
or other special promotions. With 
FECs, since they're local, you must 
fight the sense of customer compla
cency that says, "I can go there any
time." Get them excited with holiday 
attractions. Add Power Rangers or 
whatever is today's hot character, to 
your birthday package. Give people a 
sense of urgency to go to your FEC 
while a certain thing is available for a 
limited time. 

CAROLE: It's also crucial to main
tain basic quality- cleanliness, ser
vice, safety. Nobody will come back 
otherwise. As far as a source of ideas 
for new promotions or attractions, 
that's one thing you definitely get 
from IFECA membership! The semi
nars, trade shows and networking are 
invaluable; you can't travel to every 
site yourself. By the way, it's just as 
important to learn what didn't work, 
as to learn what did! 

REPLAY: How many FEC own
ers work with outside operators, 
and how many purchase their own 
coin-op equipment? 

JOEY: My best guess is, it's proba
bly 50-50. The company I work with 
owns all of its own equipment at pre
sent, but we're looking at joint owner-
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ship. The standard belief is "you 
should buy your own redemption 
equipment, because it will last a long 
time, but you should do coin-share 
with video and similar amusements." 
If you're going to build a facility, 
games are the only revenue-produc
ing venture that you can enter into 
with no money because the operator 
provides the capital for that part of 
the business. 

So the question of working with 
an operator may not be so much a 
"moral" issue - is it "right" to work 
with an operator or not? - as it is a 
question of good strategy. If you let an 
operator provide games, it frees you 
to invest more of your own initial 
capital on other attractions. Yes, it 
leaves some cash box earnings on the 
table ... but if you 're smart, you 'll make 
it up three and four times over with 
other attractions. 

Another benefit of working with 
an operator is that most of them 
know the business inside and out. 
You get an expert partner on Day One 
who helps you become profitable. If 
the FEC doesn't make money, the 
operator doesn't make money so you 
have a common interest in each 
other's success. Sure, there are a few 
exceptions. But most of today's oper
ators are reputable, knowledgeable 
professionals. Partnership between 
operators and FECs is a long-term 
approach that makes sense for both 
parties. 

REPLAY: In the 50% of cases 
where FECs do own their own 
equipment, do they typically buy 
direct from manufacturers? Or, do 
they make purchases through dis
tributors? 

JOEY: Most go through distribu
tors because they have to. Few manu
facturers go direct anymore, unless 
you're a corporate chain. Sometimes 
the chains can work out their own 
arrangements to buy a large number 
of pieces directly over a period of 
time. But the benefits of purchasing 
through distribution include warran
ty, service support, and all the other 
values that operators know about. 

REPLAY: Okay, basic question: 
how's business for the FEC market 
these days? 

CAROLE: I'd point out that the 
FEC business is still growing overall. 
Results at individual FECs vary, but 
as a whole the business is growing. 
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Six or seven years ago, most people 
weren't aware of this as an industry. 
Today there is more business and, 
along with that, more competition. 
One opportunity is to find ways to 
build midweek traffic. 

JOEY: Some FECs which are in 
business today, will be out of busi
ness someday because they didn't do 
things the way they should have. 
This is not a reflection on the FEC 
industry; it's simply a typical pattern 
for a boom market - eventually, 
there is a shakeout. Today the FEC 
industry looks strong and is strong, 
but you have to do the proper 
research and you have to be selective 
about investing in the right opportu
nities. They do exist, but it's getting 
too crowded and too many people 
want to get into it without regard to 
simple logic and good, basic business 
practices. 

REPLAY: How serious will this 
shakeout be, and when do you 
expect it? 

JOEY: Some major players could 
fall out when we reach the saturation 
point. You'll be able to buy major, 
well-built facilities for pennies on the 
dollar. That could happen in two to 
three years. We can compare it to the 
miniature golf industry, which went 
through a real disaster in the late '70s 
and early '80s from overbuilding. The 
same thing happened with video 
arcades after the Pac Man days. In 
both cases, the people that did it 
right, took a long-term approach. In 
both cases, these professionals have 
survived and are doing well. The 
quick-buck artists may make it with 
FECs for a while ... but if they're really 
going to succeed in earning a quick 
buck, the whole art is to get out in 
time, before they get burned. 

REPLAY: Are there other factors, 
besides an overcrowded market, 
that make an eventual shakeout 
likely? 

CAROLE: Yes, some FECs have 
taken on too big a debt load. So they 
can fail for purely internal reasons of 
finance - even though they are still 
attracting business, still performing 
strongly against competitors, and still 
have good cash flow. You can be 
over-capitalized as well as under-cap
italized. In fact, some of the major 
FEC chains are planning to buy exist
ing facilities when they go on the 
block; one guy's downfall is another 
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• guy's opportunity. As in any shake-
out, some companies will expand as 

D:: a result of others leaving the business. 
II.I 

shakers in some of these countries. 
Whether FECS overseas will be pre
dominately local entities, or be domi
nated by a small group of corporate 
chains, I don't know. We could be 
surprised by the level of creativity 
and innovation in foreign FECs, too; 
they may not be as bound by precon
ceived ideas as we are here in the 
States. 
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REPLAY: It's gotten to be almost 
legendary (perhaps among a few 
jealous street operators) to say that 
too many FECs are opening today, 
and as a result, a growing number 
are failing. How big is the failure 
rate for new FECs? 

CAROLE: It's difficult to say, 
because a change of ownership could 
be caused by success or failure. 

JOEY: Right now it's probably a 
relatively low percentage. It will 
probably increase in three to five 
years, possibly from good competi
tion, but I don't expect the failure rate 
will ever hit 30%. That's part of why 
IFECA was formed; we hope to pro
vide services that can help people do 
it the right way in the right areas. 

REPLAY: Your association's 
name includes the word "interna
tional." How widespread is the FEC 
phenomenon in other countries? 

CAROLE: Our current member
ship is just under 14% international. 
A third of our membership enquiries 
in March we~ from outside the U.S.; 
basically FECs are springing up on 
almost every continent. FECs have 
become pretty strong in the Southeast 
Asian region, like other elements of 
the entertainment industry. 

JOEY: The money and the popula
tion is there. By the year 2,000 two
thirds of the world's population will 
be located in the Pacific Rim. What 
they need is information and, again, 
we can help provide that. So it's 
going to happen, based on my talks 

with movers and 

REPLAY: For example? 
JOEY: It's amazing how much dif

ferent the perception of "family enter
tainment" is in some other countries. 
They literally expect the entire family 
to go - from children to parents, 
grandparents, aunts and uncles. Also, 
they spend the entire day doing the 
activity. Their working lives may be 
more demanding and leisure or enter
tainment may be less of a daily activi
ty for them, than it is for us. So when 
families go out to an FEC for fun, they 
really throw a lot of money into it -
they stay and play all day! All this 
has a big impact on how FECs are 
planned and run in other countries. 

CAROLE: We have purposely 
taken a gradual approach to the inter
national market. Joey has visited an 
Asian conference on behalf of IFECA; 
Bailey Beeken has represented Fun 
Expo in London. One challenge we 
face is that delivering services over
seas is more costly. And legal issues, 
such as redemption, are different in 
other countries. Doyle International's 
Skip Doyle, Skee Ball's Joe Sladek, 
and others have helped IFECA by 
passing out information about us to 
overseas markets, and by helping us 
make contacts. 

REPLAY: How often does 
IFECA publish its association news-

.... -. _ _____ ____, letter, and what kinds of issues 

WHERE TO m IFECA 
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At presstime, the International Family 
Entertainment Center Assn. was com
prised of 380 members including at least 
179 individuals, 44 corporate members, 
89 suppliers and 50 "FEC under develop
ment" members. Interested parties can 
contact IFECA care of Executive Director 
Carole Sjolander, New Hampshire Office, 
129 Windsong Heights, Weare, NH 
03281. The combination phone/fax line is 
603/529-0076. 

do you focus on? 

JOEY:Our 
newsletter is 
now12 pages 
and it goes out 
six times a year; 
we're hoping to 
expand it to 
monthly publica
tion. We focus on 
nuts-and-bolts 
information, inter
views, profiles of 
major FECs, and 
small news items 
about new mem
bers, new facilities, 
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new ideas and industry events. 
CAROLE: We also publish a 

monthly "Fun Fax" to our members, 
giving answers to topical questions 
suggested by our members. It's anoth
er communication vehicle that relates 
strictly to running an FEC business. 

REPLAY: IFECA also maintains 
an Internet seIVice, correct? 

JOEY: Yes. We decided to offer 
this, although it was not requested by 
our members. And to be frank, 
response has not been real strong. I'm 
not convinced that many of the local
ly owned and operated FECs are 
computerized, or if they are, they 
may not be active on the Internet. Our 
view is that eventually the Internet 
will be more important to FECs, and 
we'll be ready when that happens. 

REPLAY: How active is the rela
tionship between IFECA and other 
trade associations in the amuse
ment industiy? 

JOEY: We have friendly relation
ships with all the groups out there. 
Right now we're not working on any 
joint ventures, though we're doing 
some things with the AIMS, which 
deals with regulation and safety 
issues for rides and facilities. We're 
also working a new group with 
which provides legal services, expert 
witnesses and so on. As far as the 
other, better-known industry associa
tions go, I think we all have the same 
ultimate goals - promoting industry 
professionalism, making it better. 

REPLAY: Mat are IFECA's 
plans for future growth and 
improvement? 

JOEY: We have a definite plan in 
place for the next three years. The key 
is continued research. We have one 
overall project to amass information 
to help the industry grow; a second 
project to increase public awareness 
and find out what people want, to 
benefit the facilities; and a third 
research effort to help manufacturers 
and suppliers to better understand 
their customers and their needs. 
We're looking at which of these three 
projects to undertake first, depending 
on available funds and so forth. 

REPLAY: We'll look forward to 
learning more about IFECA as the 
association continues to grow and 
expand its horizons. Thank you, 
Joey and Carole, for this inteIView. 
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Fun Expo Joins 
The Big Leagues 

tion. IFECA endorses and helps 
shape Fun Expo's seminar program. 
(Certain individual seminars are cre
ated by various other groups which 
have the needed expertise.) 

Fun Expo pre
miered in Atlanta in 
1991 with 125 
exhibitors and 2,500 
attendees. "The 

NEW FEC-ORI ENTED S HOW IS 

STILL GROWIN G L I KE CRAZY; 

1995 EXHIBS I NCLUDE COIN-OP 

ICONS WMS & TWl/ATARI 

Entrepreneur Magazine listed fam
ily entertainment centers among their 
"Top 10 Hot Businesses" of 1994. 
They did so again in 1995. Is any 
trade show aimed specifically at this 
vital, growing market? Yes: Fun 
Expo, the International FEC and 
Miniature Golf Show. Fun Expo is 
the official show of IFECA (Inter
national Family Entertainment 
Center Assn.). The 1995 edition of 
Fun Expo - their fifth - takes place 
from Oct. 7-10 at the Orange County 
Convention Center in Orlando, Fla. 

Owned and managed by New 
York-based Bellwether Expositions, 
Fun Expo has arrived as a "must do" 
trade show. That's an impressive 
accomplishment, considering the 
crowded field of shows today. This 
year's event is expected to feature 350 
exhibitors in 825 booths. Around 
7,000 buyers are also expected. 

AAMA has taken a "composite 
booth" for members before, but first
time "on their own" exhibitors from 
the world of coin-op this year will 
include Williams/Bally-Midway (8 
booths), TWi/Atari (12 
booths), Taito America (14 
booths), American Sammy (4 
booths), and others. Addi
tional growth areas for Fun 
Expo exhibits include creators 
of kiddie rides, park-type 
rides, soft play, virtual reality, 
custom characters and mas
cots, concessions, and more. 
Of course, redemption manu
facturers have always been big 
supporters of Fun Expo. 

"Over 50% of our attendees 
don't attend any other trade 
show, yet 85% of them -
maybe 5,100 buyers - have 
game rooms or arcades," stated 
show manager Bailey Beeken. 
"Game manufacturers are 
beginning to realize many FEC 
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owners won't see their 
show has grown 

product unless they steadily but hasn't 
bring it to our show." A exploded with ir-
bold claim? Maybe, but relevant products," 
Bailey has solid Bailey Beeken pointed 
grounds for making it. out. "At the same 
Around half of all time, we recognize that 
FECs don't even use the range of true FEC-
outside operators. oriented products is 

The corporate or quite diverse and con-
legal relationship tinually expanding." 
between IFECA and Bailey Beeken is the . Thi ks F 

woman Who dynamic young s year mar un 
Fun Expo is some- manages Fu~e~ted, launched and Expo's first venture to 
what informal. own com a xpo through her Mickey Mouse country, 
However, in mar- 1995 Fun~ ny •. Bellwether. The but Bailey says it was 
keting and political ture 350 exhib;7o~~ expected to tea- inevitable. "Orlando has 

around 7 000 b · 825 booths and 
terms they're so · uyers. always been on our short 
~os~ as to be sym-~ list," she said. "There's a 
b10tic. Fun Expo was the fertile good reason why that city 
environment in which IFECA was is the world's number-one family 
conceived, launched and found its destination and also the number-one 
membership base. Likewise, IFECA is convention destination. As opposed 
a friend, ally and endorser/ sponsor to most other cities, Orlando lets peo-
of Fun Expo, although the show does ple bring their kids and mix business 
not fund the association. Likewise, with pleasure." 
the association does not own the Fun Expo '95 begins with a day of 
show. seminars on Saturday, Oct. 7; the 

Until IFECA's creation and during trade show floor is open from 
IFECA's first year of life, Bellwether Sunday, Oct. 8 through Tuesday, Oct. 
Expositions acted as an ad-hoc FEC 10. For more information, please con-
association and information nerve tact Show Manager Bailey Beeken, 
center. Today, IFECA has its own Fun Expo, 242 Central Ave., White 
management but Bellwether contin- Plains, NY 10606. Phone is 914/993-
ues to be a key information relay sta- 9200; fax is 914-993-9210. 
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WHEN IT COMES To RouTE

MANAGEMENT SOFTWARE ••• 

• • • WE'VE GOT THE BEST 
PEDIGREE IN THE BUSINESS. 

Purebred, that's what Silent Partner 14 is all about. 
Silent Partner's latest version of route-management 

software has been carefully refined for more than eleven 
years. More vendors use Silent Partner than all com
petitive products combined for the last decade. And 
Silent Partner is committed to providing you with the 
best software available to manage your business . 

What else would you expect from a purebred? 

Silent Partner,Inc. 
2509 Country Club Drive • Springfield , Illinois 62704 

2 7 7 8 7 4 2 3 2 

FAX 217-787-4293 

*(Ask about our new Five-Year Payment Plan.) 



*************** 

COMINGT 
NSM-AMERICA UNVEILS 

U.S. FACTORY PLUS NEW 

PHONOGRAPHS; THROWS 

" BRATWURST & BEER 

BASH" FOR DISTRIBS 

At top, cutting the ribbon at NSM's new North 
Carolina factory (from left): Mark Goodman, 
Bill Metts, Klaus Rotermundt, Ken Howe, Bill 
Jenner, Peter Kuhn , Thomas Kuhl, Ullrich 
Schulze, Birgit Weisbrod and John Margold. 
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If you're an amusement machlne 
manufacturer, where do you look for 
future sales growth? Foreign markets. 
But if you're a German manufacturer 
- such as Europe's jukebox sales 
leader, NSM - then North and 
South America are your most promis
ing "foreign" markets these days. As 
the region from Toronto to Buenos 
Aires continues to grow in impor
tance, NSM America (Chicago, Ill.) is 
moving farther and farther away from 
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being an "importer," and closer and 
closer to being a "local manufacturer" 
in the Americas. 

Latest step: the company invited 
distributors to tour its new 26,000 sq. 
ft. facility in Gastonia, N.C. on the 
first weekend in May. Initial produc
tion of the newly revamped Digital 
Thunder CD jukebox began there a 
couple of weeks later, with full pro
duction slated for this month. Digital 
Thunder's electronics are built by the 
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NSM's reN 26,cro sq. ft. facility is bcated in Gastonia, N.C. 

A production line of Digital Thunder, which is as.5e!Tlbled in Gastonia from German-built electronics and 
U.S.-built cabinets. 

Product Manager Birgit Wiesbrod with Digital Thunder and the Performer Wall 2000. 
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parent factory in Bingen, Germany; 
cabinets are built under subcontract 
by Valley Recreation Products in 
Michigan. These components are 
shipped by boat and truck to North 
Carolina, where NSM performs final 
assembly. 

NSM Chaillnan Ullrich Schulze, 
along with NSM execs from Germany 
and the States, donned colorful 
American Flag sportshirts for the dis
tributor party. They welcomed 
around 50 American distributors, 
plus family and staffs, to the new site. 
It was a festive occasion, with an 
"oompah band" playing polkas and 
beer steins topped with foam. 

"We've set up a small, efficient 
and very promising little company 
here," Chaillnan Schulze declared 
happily. "I congratulate our R&D 
Director Dr. Thomas Kuhl and 
Production VP Bill Jenner for creating 
this manufacturing facility on the 
other side of the Atlantic. The NSM 
North Carolina staff is already achiev
ing the same quality standards as we 
do in Germany. It's quite an achieve
ment and I thank you." 

The square brick building, under 
lease by NSM, is located about 20 
miles from the Charlotte/Douglas 
Airport, or a 45 minute drive from 
downtown Charlotte. About 15 peo
ple work there at present, all hired 
from the immediate area. The move 
to a U.S. factory was prompted by the 
passage ofNAFTA, although it's like
ly the weak Mexican market means 
few sales will actually go to that 
country for a while. However, the 
South American market remains a 
key growth target and the new 
Charlotte facility should be able to 
supply it quite nicely. 

Why North Carolina instead of, 
say, Tennessee or Texas? The state 
was selected for its skilled work force, 
favorable business climate and cen
tral location. (It's central to Chicago 
and Frankfurt, that is - there are 
direct flights from each!) Assembly 
operations in North Carolina actually 
began last November. Digital 
Thunder is the only model built in 
Gastonia at present. 

****** 
NEW JUKEBOXES 

Besides inspecting the new facto
ry, distributors also previewed sever
al new models of jukeboxes. Digital 

ReP/ay Magazine 



Thunder is a major cosmetic update 
on last year's Solid Gold, featuring a 
handsome blue and silver color 
scheme, a rotating CD under colored 
lights on top , and- applause, 
applause - the return of a visible CD 
changer. This latter item helps make 
it a "real jukebox" in the eyes of 
many, combining good old-fashioned 
play appeal with the hi-tech theming 
of digital code graphics (zeroes and 
ones on the front of the cabinet). It's a 
striking design and looks impressive 
and "up-to-the-minute contempo
rary" in the low lighting of a typical 
bar. 

"We didn't have the time to 
redesign a new model from the 
ground up," explained NSM 
America's newly-promoted senior 
VP, John Margold. "As you know, it 
takes at least 18 months to go from a 
blank piece of paper, to a prototype, 
to production. We accomplished this 
remake in six months because the 
market told us we needed a new 
model quickly. Our engineering and 
marketing staff put a lot of blood, 
sweat and tears into this and - judg
ing from the reaction we've received 
so far - they did a very good job." 

A companion piece, NSM's new 
wallbox Digital Thunder Wall, fea
tures the floor model's same blue
and-silver color scheme. (They've 
dropped the previous Firebird wall
box.) Like its floor model namesake, 
this new wall unit also has a visible 
changer. However, it holds 12 CDs 
inside, and uses the new Philips 
CDM-12 changer. (Some other facto
ries have reportedly had technical 
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problems with this new changer but 
NSM America President Peter Kuhn 
said these have now been solved.) 
Cabinet graphics for Digital Thunder 
Wall include a vertical lightning bolt 
with animated illumination. Samples 
should ship by mid-June, said NSM 
execs. 

"Wallboxes are our most famous 
line," John Margold stated. "Sales 
have enjoyed a surprising level of 
growth all year; demand has consis
tently stayed ahead of production ... 
they're going out the door as fast as 
they're built. We haven 't got them sit
ting around." NSM plans to bow 
another new wallbox, Emerald Ice, 
perhaps by this fall 's AMOA Show. 

Of course, the hi-tech looking 
Performer line of jukeboxes was 

NSM's "absolutely most successful 
series," according to jukebox product 
manager Birgit Weisbrod, who pro
vides the liaison from worldwide 
customers to NSM's German engi
neers. Accordingly, for those top
drawer locations that "have to have 
the best," NSM has brought back this 
popular design with the Performer 
Gmnd 2000 and the Performer Wall 
2000. The floor model is set to ship 
by Sept. 1 latest, and will be "our 
flagship model at the AMOA Show," 
said execs. The wall model ships by 
July 1. 

Jukebox lovers will remember the 
Performer series' classic curves and 
lines, the dramatic black cabinet, 
expansive glass window, visible 

At NSM's outdoor barbecue, from left: NSM Chairman Ulli Schulze, Hanson Dist.'s Dave Gabrielli, 
Cclumbia Vending's Tony Paszkiewicz & Ed Kucharski, and SunBelt's Dave Patterson. 

Outfitted in authentic lederhosen (leather shorts), this "oompah band" played polkas and German folk 
tunes during NSM's outdoor barbecue. 
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• changer mechanism, and mirrored 
..I insides. The 2000 has been updated 

with new animation and more neon 
~ lighting. The final result is jazzier, 
U without sacrificing any of the origi-
111 nal's sleek, suave appeal. 
D. It's also a bit pricier than the previ
U) ous incarnation (hey, the yen isn't the 
... only currency that's yo-yoing with 
:C the dollar). John Margold acknowl
C) edged that "Not every location will 
- deserve a Peiforrner Grand 2000. But 
..I our customers know it's the best and 
... for those locations that deserve the 
0 best, Peiforrner Grand 2000 is it... the 
D. finest jukebox we've ever made." 
U> Sales pro Dave Droulliard showed 

distributors some of the technical 
updates inside the new jukeboxes. 
Digi.tal Thunder floor model now has 
four handles in back, not two ... a 
small change that makes a big differ
ence in ease of moving and transport. 
The new NSM changer is even faster 
than the previous model (and that's 
saying something). It now takes from 
2 to 8 seconds to grab a CD and start 
playing it. (Heck, at that speed it 
could almost outgun the famous 
Wild West quickdraw artist, Wes 
Flowers, over at the American Laser 
Games booth.) A new magazine 
assembly holds CDs more securely; it 

President Peter Kuhn says NSM Ame!ica is in a 
strong position with its best line of jukeboxes ever. 

also features a "coffee mug" handle 
for easier sliding in and out. A dou
ble-spindle axle in the rear cuts vibra
tion and wear. 

Adding some promotional sizzle 
to this musical steak, NSM's John 
Tracy showed some of the printed 
advertising and support materials 
that the factory provides its cus
tomers. Besides product sheets, fea
tures brochures, etc. there's also a 

new line of on-site promotional mate
rials coming ... colorful and creative 
items that distributors can encourage 
operators to use in taverns to boost 
jukebox play. As John pointed out, 
NSM does offer some of the very best 
backup in the business along these 
lines, and he urged distribs to take 
full advantage of this. 

****** E YE ON THE FUTURE 

NSM has long positioned itself as 
the technology leader in jukeboxes, 
and execs made a point of backing up 
that claim with "hands on" equip
ment at the May meeting. Product 
manager Birgit Wiesbrod previewed 
their M4 System, which she called a 
"multimedia music machine." 
Basically, it's a sophisticated combi
nation of control units, hideaways, 
wall-mounted selection units, TV 
monitors, remote speakers, etc. No 
coin mech was included. NSM says 
operators could lease this technology 
upscale locations which have differ
ent "zones" or multiple rooms and 
various media. 

The idea is to make sure that all 
different types of entertainment (ball
games on TV, coin-op music, music 

Distributor Brad Weiss (Canadian Amusement Game Supply) accepts the 
award for outstanding NSM marketing performance from NSM Chairman 
Ullrich Schulze. Meritorious Service awards went to C.A. Robinson, 
Cleveland Coin, SunBelt Amusement & Vending and Laniel Automatic. 

Best international distributor of NSM product was James Industries. From 
left: Jl's John Blouin, Daniel Villa & Aldo Andreu with NSM Chairman 
Schulze. Top domestic distribution honors went to Mondial Distributing; 
the NSM rookie of the year was Fleetwood Distributing. 
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videos, satellite programming, video 
tapes, karaoke, background music, 
etc.) can all be centrally controlled 
and can work together to increase 
cash box profits ... instead of compet
ing with each other and robbing the 
cash box. And, the system was a con
crete illustration ofNSM's belief that 
old-fashioned operating needs to be 
updated, in order to compete in 
today's market. 

"Times are changing," Birgit 
explained. "It's not enough to just sell 
a product. NSM and operators must 
look at a location's entire range of 
entertainment needs and options. 
Operators must become 'entertain
ment providers,' able to supply all 
types of programming for profit to the 
pub around the corner." 

The NSM multimedia system is 
also designed for local and national 
advertising capability, plus the ability 
to project "atmospheric" still images 

At left: Group hug! World Wide Distributing prexy Fred Skor, his lovely 
wife Kitty, and NSM America senior VP John Margold. Above: Product 
manager Birgrt Wiesbrod and R&D chief Dr. Thomas Kuhl display a debit 
card acceptor which can be used with NSM jukeboxes. 

Two fine distribs (Steve Henderson of Operators 
Distributors and John Gatens of SouthGate) wrth 
NSM's new Digital Thunder CD jukebox. 

on the location's TV screens. In addi
tion, the system will have a library of 
up to 80 music videos. "Data cap
ture" functions are included (i.e., 
clever read-outs on what forms of 

entertainment are most popular and 
when). No music downloading capa
bility is built into this machine, nor 
will such capability be added to this 
unit in the future, NSM said. 

M4 is still under development, but 
the company has prototypes on test 
in 20 locations in the United 
Kingdom. Test sites using this system 
have enjoyed 20% increases of cash 
box income and/or beverage sales, 
NSM stated. For current products like 
Digital Thunder and Performer 
Grand 2000, NSM showed a possible 
add-on unit that would allow players 
to use debit cards to pay for music 
selections. 

"At NSM, we think long-term,'' 
said John Margold. "Obviously a 
product without a coin mech is not 
something you can wheel into a 
showroom and sell tomorrow. But 
the future of operating is a business
man who uses computers and under
stands the entertainment 
business ... The more we can help 
operators to build rapport with loca
tions, the more we can help them 
strengthen their position before 
AT&T and other giants move in, the 
better off we'll be." 

****** JUKEBOX STRATEGY 

Distributors rode buses from Charlotte to Gastonia to inspect the new factory. That 's C.A. 
Robinson's Ira Bettelman, center right, about to shake hands with NSM's John Tracy. 

While thinking long-term, NSM is 
also thinking about the immediate 
future: sales of today's CD jukeboxes 
during the next week. .. the next 
month ... and the next few years. The 
company sees plenty of room for 
growth in the U.S. market, to be 
achieved mostly by vigorous compe
tition with "Brand X" and "Brand Y" 
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IF YOU DON'T HAVE COIN CONNEXION, YOU'RE 
USING OUMATED ROUTE-MANAGEMENT TOOLS. 

Why struggle with route-management software that is 
outdated, incomplete or untested? 

Coin ConneXion has been meeting the demands of some of 
America's best operators for over nine years. Our route
management software is proven, well-tested and it works. 

Coin ConneXion is custom-fit software that INCLUDES 
all t h e modules you need to manage your route: 
CD manager, redemption manager, parts inventory, arcade 
manager, family entertainment center manager, service calls 
manager, and more. 

We offer COMPLETE systems for amusement, vending 
and video lottery. Along with a sterling reputation and 
the references to prove it. 

For more information and a 
copy of the Coin Connexion 
catalog of Custom-Fit Route 
Management Software, 
call 605-331-5575. 
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- less from putting jukes into brand
new locations . 

"The change to CD is finished," 
stated NSM America President Peter 
Kuhn. "So we have a stable market 
that's no longer growing. Future 
growth must come from increased 
market share. In this competition, we 
are in good position thanks to our 
strongest range of products yet." As 
NSM sees it, they've got a ton ofwall
boxes out there already. Now it's time 
to add floor units in more American 
locations. "NSM has 30% of the total 
U.S. market and half of that is wall
boxes," one exec declared. "Obvious
ly, there is lots of room for growth in 
floor units." 

All told, the company exuded 
class and confidence throughout 
every phase of its May distributor 
meeting. And why not? With their 
new line of CD jukes, a new Amer
i-can factory, advanced technology 
that's already beyond the drawing 
board and into prototypes, and a 
committed team of engineers, market
ing, sales and technical support pro
fessionals, NSM believes it will be 
"coming to America" in more ways 
than one. Today, North Carolina -
tomorrow, the tavern near you! + 
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Company leadership, past and present (I to r): Thomas J. Elum, vice president; Edward P. Elum, 
retired; George E. Elum, president; Edward J. Elum, general legal counsel; and Phillip N. Elum, 
secretary/ treasurer. 

Family Matters 
Eighty-five years ago, history was 

made with three important 
events: Halley's Comet paid us 

a visit, the Boy Scouts of American 
were formed, and the Elum family 
went into business. Elum Music 
Company, currently owned by the 
third generation of family members, 
was delighted to mark its 85th anni
versary with a celebration at the com
pany's headquarters in the Towne 
shopping center in Massillon, Ohio. 

Back on March 22, 1910, Thomas 
J. Elum & Sons Co. set up shop on the 
comer of Tremont and Canal streets 
in Massillon. The family-owned busi
ness began as a jobber and commis-

ELUM MUSIC, ONE OF OHIO'S 

LARGEST COIN MACHINE 

OPERATORS ... AND MORE, 

CELEBRATES ITS 85TH YEAR 

IN BUSINESS 

sioned merchant of fresh produce, 
nuts and oysters from California, 
Florida and warmer climes. It wasn't 
until 1930, shortly before the end of 
prohibition, that Elum Music Com
pany began operating jukeboxes and 
pinball machines. 

As the bar and tavern industry 
took off, Elum Music grew to become 
one of the largest vending companies 

A few of Elum Music's many employees gather for a group shot. The company today includes 
Elum Electronics, Elum Wholesale and Elum Food Mart divisions. 
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in a state is home to a number of 
many large-scale operators. Today the 
company provides CD jukeboxes, 
pool tables, air hockey, videos, pin
balls and cigarette venders to loca
tions in three counties in northeast
ern Ohio. They even operate redemp
tion centers - with as many as 40 
pieces - in areas as diverse as minia
ture golf centers, bowling alleys and 
restaurants. 

Elum Music has also become 
heavily involved with various amuse
ment support organizations, such as 
dart leagues and pool tournaments. In 
fact, the five-year-old league pro
grams have gone so well that the 
VNEA has held their last three Ohio 
state billiard tournaments at Canton, 
within Elum's market. Of course, no 
one could be happier with this ar
rangement than area pool players. 

However, building a successful 
coin-op business was only the begin
ning for the Elum family. In 1980, 
Elum Electronics was added to the 
company to serve as a factory autho
rized VCR repair center, and has ex
panded to serve customers in more 
than seven counties. In 1986, Elum 
Music diversified into the wholesal
ing and distribution of cigarettes, cig
ars and candy products. Elum 
Wholesale maintains a cash and carry 
wholesale/retail outlet in the Towne 
Plaza shopping center and is open to 
the public. The company's latest suc
cessful venture began in 1990 when 
the Elum Food Mart Division began 
operating 24-hour Shell Food Marts. 

As for upcoming plans within the 
coin-op biz, Elum Music is looking to 
further expand. Under consideration 
is a local theme park that would like 
to put a family entertainment center 
onsite. If negotiations with develop
ers and the city are successful, the 
FEC will become Elum Music's lar
gest coin-op undertaking so far. 

"I think the future of coin-op is 
still there," said Elum Music's Phillip 
Elum. "But it's going to be up to each 
individual operator to decide what 
the future lays out for them." 

With the help of more than 100 
associate employees, the Elum Music 
Company continues to build upon its 
reputation for service, integrity and 
dependability. The company says 
that its 85 years of success can be at
tributed to the support it gets from the 
surrounding community, and it re
mains committed to effectively meet
ing their customers needs for many 
years to come. 
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Climb Aboard For 
Adventure 
Virtual reality ... yeah, there's 

some neat stuff out there, if you 
can afford it. But just as tech

nology advances, it also becomes less 
costly, creating opportunities for 
firms to make it available to a wider 
audience. 

Tucson-based Ferris Productions, 
which has designs and manufactured 
virtual reality hardware and software 
products for entertainment, business 
and educational applications, has 
developed a completely integrated 
system that allows players to interact 
with a immersive VR environment. 
The Cyber Unit XL.RB uses state-of
the-art sound and graphics, a head
mounted display, and simple con
trols to put players in the 
midst of a virtual 

Page 72 

FERRIS PRODUCTIONS' 

ADVANCED VIRTUAL 

REALITY SYSTEM USES THE 

LATEST INNOVATIONS TO 

BRING HI-TECH 

ENTERTAINMENT WITHIN THE 
REALM OF AFFORDABILITY 

world adventure ... all at a significantly 
lower price than existing technolo
gies, the company says. 

"Users can access virtual worlds, 
easily and affordably, with the Cyber 
Unit XLR8 as an interface," said 
Robert Ferris, president and CEO of 
Ferris Productions, Inc. "It was de
signed with the future in mind - all 
upgrades can be made to the current 

unit." 
With a sleek body design 
by NASA, the Cyber Unit 

XLRB has a powerful hardware 
engine that can generate 130,000 
shaded polygons per second. A CD 
music soundtrack is custom designed 
for each immersive experience, and is 
enhanced by a digital 3D sound sys
tem. Controls consist of a basic track
ball and a three button control for 
starters, with a force-feedback joystick 
available as an option. 

Rendering of the experiences is 
based on a CPU rather than special 
graphics hardware, making future im
provements in hardware and soft
ware technology adaptable to the 
existing unit. The Cyber Unit XL.RB 
incorporates plug in/plug out modu
larity, which also makes future 
upgrades easier. According to Ferris, 
these innovations have allowed the 
company to pass on the cost savings 
to the customer. 

The initial software available for 
the unit is "Cyberknights," a futurist 
action game where the player is pit
ted against hostile electrical and me
chanical devices. Other titles in de
velopment include "Canyon, " a 
hang-gliding journey through a surre
al Grand Canyon; and "Utopia," an 
exciting trip through an imaginary 
world. Business and education appli
cations are also being developed. 

The Cyber Unit XL.RB has a 7' x 4' 
footprint, and is easily transportable 
and quick to setup. For more infor
mation, contact Ferris Productions, 
Inc. at 602/882-4422. 



AAMA group tours 
four nations: meets 
customers, seeks new 
laws in "world's biggest 
potential market" 

hat do Coca-Cola, Phillip 
Morris and many 
AAMA members have in 
common? They're all 
American companies 

whose biggest future sales growth 
could lie overseas - especially in 
Asia! That's why AAMA sponsored a 
two-week "trade mission" to Thai
land, Malaysia, Indonesia and Sing
apore (with stops in Tokyo and 
Shanghai) from April 1-14. The trip 
was judged "a complete success" by 
all seven AAMA members who 
made the trip. The mission accom
plished three major goals: 

1) Delegates held some 60 meet
ings and met with 125 foreign com
panies. Current and potential cus
tomers include representatives from 
hotels, resorts, shopping malls, theme 
parks, private clubs, country clubs, 
holding companies, large FECs and 
regional coin-op distributors and op
erators. All of these are expected to 
buy new goods from U.S. factories , 
plus new and used equipment from 
U.S. distributors. 

2) In 15 separate meetings with go
vernment officials from all four coun
tries, AAMA made a strong case for 
easing legal restric
tions on equip
ment such as 
pinball and 
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b k from the meetings with a boat tour of the Bangkok waterways. 
Trade Mission delegates take a rea 
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From left: Ago Mensah, Paul Poh and Bob Fay at the reception in Singapore. 

redemption. This will open up major 
new territories for sales. 

3) Publicity and promotion for the 
Asian Amusement Expo. The 1995 
edition of this show, set for June 7-8 
in Hong Kong, is co-sponsored by 
AAMA and IAAP A. 

AAMA's globetrotters included 
Dynamo's Mark Struhs, AAMA Exe
cutive Director Bob Fay, Lazer-Tran's 
Ron Carrara, Fabtek's Frank Ballouz, 
Belam's Bob Haim, Skee Ball's Tom 
Kane and Ago International's Ago 
Mensah. Struhs and Carrara are the 

from 

Bob presents the treasured FBI hat to Yap 
Yeow Woon, head of the Public Entertainment 
Unit of the Singapore Police Dept. 

chairman and vice chairman, respec
tively, of AAMA's foreign business 
development committee. 

"We're in this for the long run and 
it will be very beneficial," declared 
Mark Struhs. "The Asian market is 
really booming and we're just on the 
edge of beginning to realize its poten
tial. Many Asian economies are grow
ing at a rate of 8-10% per year, much 
faster than the rest of the world. In
flation is in check, average incomes 

American Vending Sales 
On behalf of everybody at American Vending Sales, 

we would like to express our sincere thanks to all of our 
suppliers who selected us as the 

1994 Distributor of the Year. 
We appreciate your support and confidence. 

AV 1750 Morse Avenue • Elk Grove Village, IL 60007 • (708) 439-:~ 
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Clockwise from top: Delegates Ago Mensah, Frank Ballouz, Bob Haim and Tom Kane meet with 
potential customers in Malaysia. 

At the AAMA reception in Malaysia, trade reps pose with U.S. Embassy officials. 

AAMA exec director Bob Fay joins (from left) Ron Carrara, Ago Mensah as they talk with investors 
at the AAMA reception in Malaysia. 

are rising, a middle class is being cre
ated and citizens have disposable in
comes. This explosion of productivi
ty and continued economic growth is 
creating a major market for our type 
of entertainment. I believe that in the 
21st century, a very significant per
cent of growth for AAMA manufac-
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turers and distributors will definitely 
be from overseas exports ... and in the 
export arena, Asia represents the 
highest potential of all." 

Bob Fay agreed, citing the Clinton 
Administration's assessment of Asia: 
"The most dynamic economic area of 
the world." Said Fay, "This is an im-

June 1995 

portant region for AAMA members. 
Southeast Asia seems to have the 
greatest potential of any section in the 
world for the growth of coin-op prod
ucts. Attractions are being built in 
rapid fashion." 

The time to strike is now, said 
Frank Ballouz. "Opportunities in this 
region of the world are fabulous, 
sometimes even mind-boggling," he 
stated. "Thailand's economy is grow
ing at an annual rate of over 9% per 
year. Indonesia is over 7%, Malaysia 
is over 8%. People are mainly spend
ing their money on educating their 
children and leisure-time activities -
which clearly rings a bell for our 
industry. There are some existing 
suppliers, but many are overcharging 
for equipment so we have a real 
opening to establish a strong position. 
Beyond equipment, they really need 
expertise ... education and servicing. 
There are major opportunities for in
dustry people who are willing to 
make a commitment to their cus
tomers in this part of the world and 
truly support the product." 

Government officials in each 
country showed a positive attitude 
about helping coinbiz grow, said Tom 
Kane. "We were exposed to signifi
cant government and business offi
cials who helped us understand their 
local laws and markets, and we also 
met important prospective customers 
who are involved, or expect to be 
involved, in coin-op entertainment." 

Kane spoke for the entire group 
when he praised the efforts of the 
U.S. Commerce Dept 's export arm 
(the U.S. & Foreign Commercial Ser
vice, whose personnel are attached to 
U.S. embassies). This outfit organized 
many meetings for the AAMA group. 
"We made a high number of qualified 
contacts which were set up by the 
various U.S. embassies in each coun
try," Tom said. "There was definitely 
a strong interest in products from our 
companies as well as product repre
sented by distributors. Now we'll fol
low up with those companies we 
met, both large and small. They were 
as eager to learn what we could offer, 
as we were eager to learn about the 
opportunities." 

Ago Mensah stressed th at the 
AAMA mission represented a posi
tive shift in outlook for the (tradition
ally provincial) American industry. 
"This is the kind of thing we should 
encourage in our association," Ago 
stressed. "It's time to stop looking 
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Representatives from the American Embassy in Jakarta meet with AAMA delegates for an eco
nomic briefing session. 

Bob Fay meets with representatives from the PatenVCopyright and Trademark office in Jakarta, 
and John Kuehner (second from right} of the American Embassy. 

inward only and start looking out
ward as well. There are many oppor
tunities and we should work hard to 
realize them. One advantage of devel
oping overseas customers is so we 
can keep activity high in these mar
kets, whenever conditions are softer 
in the domestic U.S. market." 

The Asian Amusement Expo 
(AAE) will enjoy a much higher pro
file as a result of the recent AAMA 
trade mission, said Ron Carrara. 
"Since returning to the USA, we've 
all been in contact with everybody 
we met at every trade session," he 
explained. "We have been following 
up in writing and repeating our invi
tations to attend the AAE. I believe 
our trade will help tremendously to 
build attendance - I've personally 
preregistered over 25 guests! The in
terest seems to be extremely high. As 
a co-founder and chairman of that 
show, I'm very excited and foresee it 
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becoming the dominant show in 
Asia, particularly since we are now 
working with IAAP A." 

As might be expected, Japanese 
coin-op interests have been active in 
the Asian market for some time. After 
all, it's their own backyard. But 
AAMA delegates said their trade mis
sion opened a door for U.S. suppli
ers ... and that the U.S. industry has 
several competitive advantages. Chief 
among them: a wider variety of 
equipment (i.e., not just used video 
from Japan). 

Distributors and multi-factory reps 
especially will find opportunities in 
this fast-growing market, said AAMA 
delegates, because Asian FECs are 
expected to place many "combination 
orders" - five of this, two of that, 
three of the other thing - all sourced 
from different factories. Struhs and 
Fay said AAMA's next target of Asian 
market expansion will probably 
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Bob Fay and Rachmat Sitono (left} meet with 
a colonel from the Jakarta Police Dept. in his 
office. 

include countries like India, Vietnam, 
Burma, Cambodia, Laos, etc. 

Tough anti-gambling laws are in 
place in many Asian nations. In fact, 
these laws are so strict (in many 
cases) that redemption and even pin
ball have gotten "caught in the net" 
and found markets closed to them. 
"Bob Fay has done a very good job of 
working with foreign governments on 
these issues," said Ago Mensah. 
"He's the most aggressive executive 
AAMA has ever had! One of his 
major tasks during this trade mission 
was to meet government officials to 
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Ron Carrara at the entrance to the HotelEx show in Shanghai. 
From left: Bob Fay, Steve Ward and Henry 
Hau at the Fabtek booth at HotelEx. 

discuss possible lifting of restrictions 
or modifications of equipment so yve 
could open markets for pinball, re
demption, and other such games . 
This would give a big boost to US.
made products. 

"In some cases," Ago continued, 
"U.S. products will be brought in on 
a test basis so approvals can be given 
in countries which previously 

Rising Waters™ 
New thrills and Profits! 

Risinl! Waters™ 2 Units @ 
It bubbles. it aurales. 

it sparkles and it thrills! 
We're the first name in water aames 

and our new Risina Waters™ 
is a winner. 

Call us for all vour 
Familv Fun Center needs. 

We have Modular RedemPtion 
Centers™. redemPtions svstems. 

cash control svstems and 
comPlete facilities desian services. 

Bob's SPace Racers. Inc. 
427 15th Street 

Daytona Beach, Florida 32117 
PH: 904-677-0761 

FAX: 904-677-0794 

Since 1970 © Bob's Space Racers, 1994 
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The AAMA's booth at HotelEx had a great sampling of games from a number of U.S. companies. 

banned them. Sometimes, various 
countries tend to feel redemption or 
pinball equals gambling. Our mission 
helped convey that these types of 
games are purely amusement de
vices. Hong Kong and Singapore 
have already lowered their barriers 
on pins. We have a few more coun
tries to go and I'm confident we'll 
gradually get it done." 

A few members of the AAMA del
egation actually made Tokyo their 
first stop , for a one-day chat about 
possible changes in the Feui Law 
which has held back redemption 
sales in that country. Then they went 
on to Shanghai, China for AAMA's 
second annual participation in the 
HotelEx trade show. 

June 1995 

A few of Shanghai's finest try their hand at a 
little Skee Ball. 

For more information about the 
Asian market (or the upcoming Asian 
Amusement Expo) contact AAMA at 
708/290-9088. • 
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60 YEARS AGO David c. 
Rockola introduced his first 

jukebox, the 1 2 play "Multi

Selector·: "He'd created what 

was to become a legend". 

To celebrate this great 

event, we are proud to 

present the most exciting 

jukebox on the market 

today; the new 

Anniversary Legend. 

Dramatic new styling, 

brighter colors and 

tinted glass are just 

some of the features 

that make this 

Legend a knockout. 

Another feature, 

to attract more play 

is the taller cabinet, 

showing off both 

the visible mecha-

nism and the indus

trys largest and 

fastest title display. 

Only a limited 

number of the 

Anniversary 

Legend will be 

produced 

this year. 

~~-~~~.~~~~ ...... . 
5233 North Pearl Street, Rosemont, Illinois 60018 

(70 )928-2121•Fax-2128 



MUSIC
VEND'S 

SEATTl.E 
SHOW 
PACKS 
'EMIN 

T he industry was out in force at 
Music-Vend's Post-ACME extrav
aganza. The Seattle-based distrib

utor held their open house on April 
4, and plenty of factory reps, opera
tors and assorted guests were on 
hand for the gathering. Among the 
special invitees was Seattle Seahawks 
lineman Sam Adams, who mingled 
easily with the coin-op crowd during 

Darts anyone? Ed Tuhkanen of Medalist is 
flanked by Bob Kline, Jr. of Kline Amusement 
(left) and Steve Fisher of Datascore Darts. 

the evening. 
Music-Vend's post-show open 

houses have been getting more popu
lar with each passing year, and this 
one was no exception. Once again, 
organizers cited an even larger 
turnout than previous shows, despite 
the fact that ACME '95 was held in 
the West this year. Representatives 
from Rowe, Skee-Ball, Time-Warner, 

Greg Thomas of Swing & Play (left) talks with 
Skee-Ball 's Reggie Moultrie. That's the new 
Skee Ball Lighting in the background. 

Data East, Sega, Konami, Fabtek, 
Medalist, Smart and Williams were 
able meet first hand with the many 
Northwestern ops in attendance. 

The folks at Music-Vend Distribut
ing wished to thank all the members 
of trade who were able to attend for 
making this year's show another 
record-breaking success. 

Smart Industries' Mark Feldman shows his company 's Redemption 
Center to Vance West of Amusement Enterprises. Greg and Cheryl Cosimati of Funtazmic put their singing skills to the test. 
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Out on the floor (from left): Larry Donovan of 
Recreational Services chats with Atlas sales
man Geno Guintoli and exec VP Ed Pellegrini. 

The Namco sales team of Tom Siemieniec and 
Frank Consentino were on hand to show off 
their company's Tekken video fighting game. 

The post-ACME gala brought out a number of 
area ops, including Carla and Tony Wash of 
C.J. Investment. 

ReP!ay Magazine 

Monty Finefrock, president of Electronic Arts, 
dropped by the show and was welcomed by 
Atlas prexy Jerry Marcus. 

June 1995 

ATlAS 
CELEBRATES 
TEN YEARS 
OF SERVICE 
"I t was no ordinary Post-ACME 

show," declared Atlas Distribut
ing's Alan Zeidman, "no run-of

the-mill extravaganza!" 
That's because Atlas Distributing 

in Chicago added a tenth-anniversary 
celebration to the annual post-show 
open house festivities. The April 6 
gala brought in hoards of operators 
from the Windy City and its environs, 
and provided them with an inex
haustible supply of great food and 
drink to complement the vast selec
tion of games and equipment on dis
play. 

"Attendance could hardly have 
been better, belying the complaints 
about industry doldrums," Alan re
ported. "We had every nook and 
cranny chock full of exciting equip
ment, and the old signboard on the 
wall trumpeted a long list of deals." 

And of course, operators had an 
opportunity to go toe-to-toe with fac
tory big wigs and representatives, 
many of whom were available to dis
cuss the merits of their products and 
hear first-hand what's happening on 
the industry's front lines. All in all, 
the show was a hit and a fitting kick
off to the spring buying season. 
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From left: Mondial Distributing's Chris Vecchione with Pat Navarra of Blue Star Vending, and Dave 
Myers and Pete Feuer of Merit Industries. 

GAMES AND GOOD 
TIMES, MONDIAL-STYl.E 

A lot of East Coast operators who 
couldn't make the long flight to 
Reno, Nevada were able to check 

out many hot new games and prod
ucts for the upcoming season thanks 
to the friendly folks at Mondial Distri
buting Inc. The Philadelphia office 
welcomed tradesters from four states 
to their annual Post-ACME Open 
House, April 2. 

Overall attendance was excellent 
and factory reps were on hand to 
mingle with the crowd. Pool, darts, 
video and pinball were all well-repre
sented, but the emphasis at this year's 

Gina {left) and Mary Macconi were able to 
drop by for Mondial's Open House festivities 
in Philly. 
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gathering was on the redemption 
market, which is reported to be still 
going strong. 

"Redemption equipment was the 
focus of this open house," said gener
al manager Chris Vecchione, "and 
many customers who never have op
erated redemption games are now 
'thinking tickets'." 

There were fun and games for all. 
The Mondial crew said the day went 
extremely well throughout, and 
everyone had a fantastic time. 

There weren't enough chairs for all the visitors, 
so Vince Fiorello {left) of Arco Rex Amuse
ments and Steve Russo of SCJ Vending had 
to rest on the Valley pool table display. 

June 1995 

Julie Candullo of World's Fair Amusement and 
Vinnie Jr. were winners of the Arachnid 
"Mother-Infant" dart tourny. 
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SMART 

PRIZE CENTERTM 

• 
WORLD CLASS REDEMPTION 

COMES TO THE STREET OPERATOR 

" SMART PRIZE CENTER™ is perfect for all locations with llmJtil 
alNJIRn. can be linked between up to four Redemption aan~• 

er. The SMART PRIZE CENTE opens new 
l'V- Street Locations the ability to operate ReGien.m 



• 
BETSON 

PITTS
BURGH 

DELIVERS 
THE GOODS 

ATPOST
ACMEOPEN 
Betson Pittsburgh Distribution 

threw open their doors and wel
comed area ops to their post

ACME "show and tell". From noon 
to 6:00 PM, they had more than 516 
people in attendance for their April 
18 open house, making it their most 
successful spring show ever. Trade
sters, along their friends and family, 
stopped by to view some of the high
lighted equipment from the recent 
ACME '95 in Reno, including Rowe's 
Eagle CD wallmount and Williams
B ally/ Midway's showstopping 
Mortal Kombat 3. 

The Arachnid Galaxy dart ma
chine with its new league program 
also got a lot of attention, as did Dy
namo's revealing Top Brass "Inner 
Workings" pool table display. The re
demption area was highlighted by 
l.C.E.'s new Cyclone redemption 
piece and Fun Merchants' Rage In 
The Cage basketball game. In vend
ing, operator interest levels seemed 
high in regards to downsized equip-
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Bob Busch of Betson Pittsburgh and Jerry Marchese of Jerry's Vending discuss which radio sta
tion to listen to before hittin' the road on Midway's Cruis'n USA. 

Mike Maldinger has a go at Midway's new 
Bally pin , Theatre of Magic, while Terry 
Szymanski munches on. Both are from R&R 
Vending Co. 

Bob Busche demonstrates Dynamo Top 
Brass pool table's "by the numbers" quality to 
John and Jeff Auditore of Erie Coin Vending. 

June 1995 

Dick Boehm of CRS Game Room wins a bet 
with Lou Larson of Betson: "Yes Dick, you 
really are shorter than Lou!" 

Jack Hosek of Pinball Perfection gives his son 
some pointers on how to take on Williams 
Dirty Harry pinball. 
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Lou Larson shows Jack Honsler of Honsler 
Amusements how the Rowe Eagle's rejects 
fingers and takes dollar bills. 

In preparation for the open house, Bob 
Busche ties off the first of what would eventu
ally be 4,000 balloons. 

ment like the Rowe Model 591 Glass 
Front and Automatic Products Model 
211 LG Hot Beverage Vendor. 

"Although game selection this 
spring is great, I think the real reason 
for the large turnout was the food 
supplied by Lou Manolios of P-N-L 
Vending and his 'getaway gang' from 
the Getaway Cafe. It was fabulous," 
said Betson Pittsburgh assistant man
ager Lou Larson, who couldn't get 
enough of the Swedish meatballs. 

Jim Wittler, general manager of 
Betson Pittsburgh, was ecstatic about 
the enthusiastic turnout for this year's 
gathering. "We appreciate our cus
tomers' support of shows such as this 
one," he said, "it always makes the 
effort worth it!" 

MEANWHILE, 
IN PHOENIX. •• 

ReP!ay Magazine 

MEANWHILE, 
IN PHILLY. .. 

Rowe VP Joel Friedman gets congratulated by 
Alpha-Omega Amusements' Frank "The 
Crank" Seninsky for the Eagle CD juke, 
Rowe's latest hit model. 

Joe Cirillo, Betson's president, draws the win
ning ticket for a trip to the Caribbean. And the 
winner is .... 

Irv Spinik, Betson's new director of sales, 
takes over the Philly office. From left: Bob 
Geschine, treas. ; Bob Boals, VP; Irv Spinik; 
Kevin Fritz, credit manager; and Tom Faran
ada, sales mgr. The post-ACME open house 
was Irv's first day on the new job. 

Betson chairman Peter Betti is flanked by newly appointed VP Bob Boals (left) and parts man
ager John Feltz as they greet the huge turnout at Betson's new Philadelphia office "Grand 
Opening" open house. 

Betson Pacific in Phoenix held their post
ACME open house on April 6. Pictured above 
are (I to r) Rick Caldwell, Cal Hahn, J.R. 
Robertson, Phoenix branch manager Sal 
DeBruno and Betson's Irwin Knigin. 
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More than 160 operators and friends attended 
the event and organizers said sales were 
"great." There were plenty of crowd-pleasing 
games and factory reps, such as Capcom's 
Tim Jackson, pictured above with operator 
Rick Caldwell. 
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Bet you think we staged this. 

You're right. We di 
But ••• The sumo wrestler is real. 
The ride is real. And they 
went up & down together 
for nearly an hour. 
For real. 

We staged this simply 
to demonstrate how 
incomparably well our 
rides are built. 

Look underneath. 
You'd think the 
bulldozer was real, too. 

It's built like one, same as our other 
rides. Cast aluminum gear boxes, hard
ened steel gears, two sets of lifetime 
bearings, 110/220 volts continuous
duty motors .. . all mounted on a 5/64" 
thick-wall tubular steel frame. 

Bigger than life designs. Realistic, 
multi-directional 

movements. 

Authentic looking, yet 
exaggerated to capture 
young imaginations. 
With flashing lights, 

wailing sirens, 
roaring motors, 

radio chatter, and 
rider-activated con-

trols to keep those 
imaginations involved. 

~ 
EMt 
Klclclle Rides 

EMT Kiddie Rides A Division ofNSM-America 
1158 Tower Lane• Bensenville, IL 60106 
Phone: (708) 860-5100 /FAX: (708) 860-5144 I 

0 1994, Elektro-Mobiltechnik, Raubach, Germany & Bensenville, Illinois. 

Dozens of street-proven models to 
choose from. 

All professionally designed, ETL 
(European Testing Laboratory) safety 
tested to UL standards, and kid tested 
for "attraction power." But the different 
models you simply have to see. 

Why not go to your nearest 
EMT Distributor and see 
them first hand. 



ATA 
GLANCE 

STATE OF THE RIDE 
MARKET: 
growing in the U.S. and abroad 

ESTIMATED ANNUAL RIDE 
SALES: 
5,000 units U.S., 16,000 worldwide 

COST OF RIDES: 
$1,300 to $9,000 

TIME TO RECOUP 
INVESTMENT: 
15 weeks to 3 years, depending on model and 
location 

LIFESPAN OF RIDE: 
18 months to 20 years, depending on quality, 
maintenance and use 

TRENDS: 
cartoon characters, safety lab certification, 
two-seaters 

WHAT'S THE BUZZ? 
Kiddie rides are hot because FECs use them as 
"interactive billboards" to signal that families 
are welcome. Ride earnings per square foot 
may not compete with amusements, but rides 
do boost the amusement cash box. How? 
When tots are entertained by rides, teens and 
parents can stay longer, spend more. 

POWERHOUSE QUOTE: 
"Most of our industry buys equipment based 
on the cash box. If there is ever a category 
where that guideline should not apply, it's 
kiddie rides." - distributor Ira Bettelman 
(C.A. Robinson & Co., Los Angeles). 
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KIDDIE RIDES 

INTERVIEW 

Stuart Heller is president of Kiddie 
Rides USA, which has been a mar
ket leader for 20 years. 

STU ff RT 
HELLER 

Denuer
Based Hiddie 

Rides USA 
marhs 20th 

Anniuersaru 

Kiddie Rides USA bills itself as "the world's largest dis
tributor of ki.ddie rides." The firm will reach its 20th anni
versary this September. President Stuart Heller is a respect
ed veteran of this market, combining a thoughtful, low-key 
manner with in-depth knowledge of every aspect of ride 
manufacture, distribution, operation, importing, leasing 
and placement. 

Kiddie Rides USA (KRU) was founded by in 1975 by the 
Versman brothers, Bob and Dan. Early on they flirted with 
domestic ride manufacturing, but soon realized the eco
nomics of that time favored imports. KRU did bang-up 
business with European imports, representing three Italian 
ride manufacturers - A 1M, Motoi, and G.R. Rondina -
plus one British firm, R.G. Mitchell, for North and South 
America. 

Dan Versman passed away in 1981 but then-president 
Bob Versman remained active from his post at their Des 
Moines office. Versman enjoyed putting in long hours well 
into his BOs. However, he clearly benefited from the indis
pensable support of his right-hand man, then-VP Stuart 
Heller, who headed their major facility in Denver and 
assumed more and more responsibility with the passing 
years. KRU introduced imported hydraulic-based rides to 
the American market in the early 'BOs, a move which "rev
olutionized the industry," Heller said. KRU resumed 
domestic ride manufacturing from their Denver plant in 
1991. Stuart Heller officially assumed the firm 's presiden
cy when Bob Versman passed on in 1992. 

Recent years have seen KRU experience a "supernova" 
of growth. They've gone from 12 employees (in 1991) to a 
staff of 30 today. In the last couple of years they have dou
bled their plant size. They acquired the assets of the 
AutoRovo ride manufacturing firm in 1993. Sales increas
es are even more spectacular. Long known for premium 
rides suitable for supervised locations, KRU has also 
expanded into low-end rides for unsupervised sites - a 
segment which now comprises nearly 25% of its business. 

"We've been growing 30% to 40% a year on average," 
Stuart Heller reported. "Som e years we grow 100%." 
RePlay chatted with Stuart about the conditions which 
have led to the ride market's amazing new vitality. 

REPLAY: Kiddie rides have moved well beyond a 
replacement market. l1lhat has caused this? 

STUART: Rides are being accepted by FECs, shopping 
malls and operators. I think it's a result of the decline of the 
video game business. These people are looking for other 
avenues to generate income. As a side note, a ride always 
remains new and fresh because new kids are being born 
every year. Your product's lifespan is longer and ROI is 
much better. All this has led to growth, not only in pur
chasers, but also in companies that are selling kiddie rides. 

REPLAY: Is this growth also a worldwide trend? 

STUART: Yes, for the same reasons. First, in Central and 
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KRU's 30,000 sq. ft. Denver factory includes three automated production lines, overhead cranes, a totally modern painting facility, and four quality 
control checkpoints. Additional KRU facilities in Davenport, Iowa (25,000 sq. ft.) and outside Philadelphia (over 4,000 sq. ft.) are used to stock import
ed rides which are distributed chiefly to the East Coast. 

South America there's an emerging middle class which 
has money to spend on kids. That was never true before. 
Mexico's business has been strongly affected by the deval
uation of the peso, but the rest of Latin America has re
mained strong. We do some business in China, and we 
think it will be a growing market in the next few years. 
There are ride manufacturers in China - I've been to the 
factories - but their products lack the pizazz of U.S. and 
European rides. Of course we've sold product steadily 

Coin-Op/ 
Home 

Pool Tables 

GREAT AMERICAN BILLIARDS 

800/831-2011 
Fax: 401-463-6673 

throughout the South Pacific: Singapore, Taiwan, Malaysia 
and so on. 

REPLAY: Are prices basically stable in the U.S.? 

STUART: They're fairly stable except when you have wild 
fluctuations of currency. The yen and the deustchmark 
have gone crazy, but the dollar has held pretty steady 
against the Italian lira and the English pound, so currency 
trends have been good for us. American-made rides have 
been fairly stable. 

REPLAY: What is the range of ride prices? 

STUART: Anywhere from $1,800 up to $3,400 for a U.S.
made ride. It's anywhere from $2,000 to $6,000 for Euro
pean Common Market rides. Some Asian rides can sell for 
as low as $1,300 but they don't hold up too well. We han
dle both English and Italian rides, and we make our own 
American rides. 

REPLAY: We counted about 20 ride makers and/or 
importers in the United States. Some are veiy small, 
working out of their garages. 

STUART: Yes. In fact, most of them are doing that. Some 
of the importers of quality rides from overseas are mostly 
operating themselves. Several others made a splash, then 
pulled back for various reasons. However, some of the 
smaller manufacturers make a decent product right here in 
the United States and they have a very loyal following, 
even if their annual sales are just a few hundred. However, 
few of them carry product liability insurance and that's a 
problem. In today's climate, a single lawsuit could put 
you out of business without it. 

REPLAY: A few ride importers do represent some large, 
established companies. Is the sales competition mostly 
based on price, technology, theme, company reputation, 
reliability, or what? 

STUART: Competition is based on many factors - quality, 
longevity, safety, lab certification - but what it comes down 
to for the operator is, "which one makes more money?" 
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CALL US FOR THESE & OTHER GREAT 

KIDDIE RIDES by BELITA 

'/ --.. ---·-------..... -~ .. _...,_.,_ ... __ Uda.Canw114'No.S0.1'-~---

Coin-Operated EXPRESS TRAIN 

• All rides come in bright 
beautiful colors. 

• All rides equipped with 
beautiful music. 

• Designed to go where 
kids' rides have never 
gone before. 

•Built to withstand 
thousands of kids! 

Coin-Operated 4 x 4 Coin-Operated DOZER 

Call, fax or write for catalog, prices and details! 

R.H. BELAM COMPANY, INC. 
1 Fulton Ave., Hempstead, NY 11550 

TEL: (516) 292-2670 •FAX: 516-486-0957 



The Gold Wing motorcycle ride is a two-seater. 

REPLAY: Okay, 
we'll bite. 'Which 
one makes more 
money? 

STUART: In 
every test we've 
done for strictly 
mechanical rides, 
our Bozo Bus 
ride is probably 
the market's 
highest-earning 
unit. We didn't 
do the testing; it's 
been done by 
major arcade 
chains. Do you 
want to compare 
on the basis of 

quality? Then the best-looking fiberglass rides, in my opin
ion, probably come out of Italy. Mechanically, I think 
they're about the same. Construction quality is comparable 
for American-made rides and the European rides, too. 
Some ride companies have come along that offer respec
table competition. Hey, we'd like to have all the business, 
but nobody can do that. Competition makes you sharper. 

REPLAY: Are kiddie rides profit centers, or loss leaders? 

STUART: Rides make money for the location and for the 
operator. We've got a Bozo ride that's making $475 a week 
in a shopping center back East. That's pretty good money 

Kids love the Bozo Car, using a proven licensed property featuring the 
voice of Bozo himself, Larry Harmon. 

for a ride that costs $3,295! The lowest week was $292. 
The highest week was $498. We say if you make $100 a 
week, you 're doing damn good. 

REPLAY: How long does it take the average kiddie ride 
to pay for itself? 

STUART: Obviously it depends on the ride and the loca
tion, but with a premium piece like Bozo in a strong site, 
set on a 50-50 split, you get your money back in 15 
weeks ... and you keep getting that sum every 15 weeks for 
the next nine years! If you look at K-Marts and WalMarts, 
their vending machines and rides probably bring them $60 
million a year. Now you're talking about a serious industry! 

REPLAY: Some leading distributors and arcade opera
tors classify kiddie rides as attractions __:. they may not 
earn the same money per square foot as a video or pin
ball, but they encourage families to enter and stay 
longer (and spend more on video, pinball and redemp
tion) because there 's something to entertain the 
youngest kids. Do you agree? 

STUART: That happened originally because the video 
game business was getting a real bad rap in the 1980s. To 
soften the environment they started putting in kiddie rides. 
Then they discovered it makes money. They won't make 
the money of a video game in the shorter lifespan of a 
video game. But in the long run, the ROI of a ride is actual
ly better than that of a video game. 

REPLAY: If an operator is thinking about getting into the 
ride market, what traps should he watch out for? 

STUART: First, he should deal with a reputable company. 
I'd check the company out, see how service is handled. 
Are they quick to respond if you've got a problem? Buy the 
pieces that won't give you a lot of down-time. You might 
have to pay $100 or $200 more for a better-built ride, 
because of superior components. But you lose that savings 
in one or two service calls to fix the lower-quality product. 
The idea is to avoid service problems. You should also buy 
a piece that will last 8 or 9 years. In this country, every
body thinks first about price, but quality should be your 
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Bozo's Schoo/bus may be America's top-earning mechanical ride, 
according to arcade earnings reported by Kiddie Rides USA. 

first concern if you plan on staying in the business! 

REPLAY: What issues are involved with safety testing 
and certification? 

STIJART: More strenuous standards are required by UL in 
the States than are required in Europe - they test lock 
rotors to see how long your motors can run, at what 
strength, before they catch on fire. They even test your 
paints. Everybody claims to make their rides to UL stan
dards, but it's a good idea to ask to see an actual UL listing. 
There's a lot of confusion because a European testing orga
nization is called ETL, which stands for "European Testing 
Laboratory," but there's another company in America called 
ETL which also tests rides but they're not connected with 
ETL of Europe. Municipalities are interested in UL; opera
tors are interested how much money the ride makes. 

REPLAY: What are common safety issues and features 
on rides today? 

STIJART: At one time, people were afraid of kiddie rides 
in general because of the legal climate in the U.S. 
Whatever happens, it's always somebody else's fault -
never the child's fault or the parent's fault. But now insur
ance is easy to get, so that's not a problem anymore. All 
our rides manufactured in the U.S. are UL-approved, and 
all of our European-made rides are safety certified. We do 
carry product liability insurance, although it's very costly 
- the minimum premiums are $30,000 or $40,000. A 
store usually carries just $1 million in liability and the 
operator is not able to cover the claim in case of an injury. 
However, I'm happy to say we've never, ever paid a claim 
on product liability. 

REPLAY: Maybe that's because your rides include safe
·ty features such as seat belts and restraining bars. 

STIJART: The hydraulics on one of our rides were inspect
ed by the Consumer Products Safety Commission about a 
year ago. Their report concluded that the "we found the 
product to be safe." We are the only ride manufacturer and 
distributor that sells safety belts or seat restraints on every 
ride that goes out the door. We do that because we feel 
today's kids will fasten those belts or use those restraints. 
Automobile seat belts are designed for impact, ours are just 
designed to keep the child in the ride. Our Bozo rides use 
Larry Harmon's voice to remind kids, "Remember, when 
you're in the car, keep the seatbelt fastened! " 

REPLAY: What's the situation for placing rides in chain 
stores like WalMmt, Pizza Hut, etc.? Can local operotors 
land these accounts, or do the big chains prefer to buy 
rides themselves, or to work with a single national oper
ator? 

STIJART: We have a contract with one location for 1,200 
stores across the country. If an operator buys from us, we 
can get him a two or three year contract (at least) for that 
particular piece in that location. So if somebody is looking 
to get into the business and wants a location, we can help. 
The deal was initially made because they wanted our 
product. The operator supplies the labor and keeps the 
fruits of their labor. It's a good deal for us because we sell 
product, and it helps us establish an operator network 
across the country. The operators who try us, realize it's 
very very dependable. 

REPLAY: Do any operotors specialize in kiddie rides? 

STIJART: Yes. The big mall operators all buy rides from all 
the manufacturers. They want to have the best mix of prod
uct. The largest operator in the country probably has 6,000 
rides. Some operators have 1,000 and 2,000 kiddie rides. 

REPLAY: The licensing trend has spread from pinball, 
to video, to redemption and now to kiddie rides. How 
does Kiddie Rides USA feel about licensed themes? 

STIJART: We have licensed Bozo because we believe it 
has universal appeal and is not dated. The license was 
already in the redemption market with a couple of games 
and was very successful. Licensed pieces are good for us 
and have been good for just about everybody, but they 
have a tendency to be a flash in the pan. Cartoons hit a spe
cific age group. Right now the Power Rangers are the 
hottest, a year ago Barney was the hottest. We try to tie our 
product into a longer-term property and make the piece 
cute enough and high-quality enough that it will stand on 
its own, whether or not it has a license connected to it. 
You can't bring out 100 licensed products per year. To do 
it justice, there's a limit to new models you can bring out 
each year. How would it look if each division of Ford 
brought out five new models a year, instead of one? 

REPLAY: Do licensed themes help land locations? 

STIJART: Sometimes. Most of the time, the location likes 
the overall concept of what you're going to put in. You can 
hype all you want, but the customer who buys the hype 
will end up unhappy with the product. Remember, par
ents pay for the rides but kids ride them. Sometimes the 
license appeals to the parent or the operator, not the child! 
An operator can get stung because of that. Again, what it 
comes down to is the cash box: you want the ride that 

P.age94 June 1995 ReP/ay Magazine 



earns the most money. Children like to work with some
thing they know and understand. They understand horses 
and choo-choo trains. 

REPLAY: What are the basic ride categories? 

STUART: There are two categories: the first is "operator 
rides" for unsupervised areas such as in front of a grocery 
store. These are basically an H-frame ride that may earn well, 
but doesn't give a high-quality aesthetic because it's been 
stripped to prevent vandalism. So it doesn't look so hot 

The second category is "premium rides" for supervised 
areas such as FECs, theme restaurants, arcades and so on. 
These are nicer, better-looking, fancier units. They sit on a 
fiberglass-covered frame and have lights, buttons, and 
other features. We've been known for premium rides until 
the last few years. We got into the operator rides to 
increase our business by going after another segment of the 
market. But less than 25% of our sales are operator rides. 
Our premium ride sales have grown substantially. 

REPLAY: Some companies have a basic undercarriage 
which can support a variety of shells - one month it's a 
truck, the next month a boat, etc. What are the strengths 
and weaknesses of this concept? 

STUART: We use that concept with some of our series. 
The strengths of interchangable bodies are that you can get 
the mileage out of two upper carriages and one base. The 
weakness is, you always have an upper carriage that isn't 
earning and working for you. It's not like changing a video 
game board, because classic rides don't become outdated. 
Suppose you have a motorcycle in one location and a 
truck in another, and the earnings start to drop. Just switch 
them around! 

REPLAY: Some rides use hydraulics while others use 
gear-driven mechanical motors. How do these compare? 

STUART: Hydraulics get a bad rap because the early gen
erations had many problems. They were more or less 
electromechanical with lots of relays. Today's hydraulic 
rides use solid state electronics. If you put a hydraulic ride 
next to a mechanical ride, the hydraulic ride will outearn 
the mechanical ride two to one. But hydraulics also re
quire more maintenance. If you're in an arcade, a 
hydraulic would be a great thing to have. 

REPLAY: What's the state of your current inventory, and 
what percentage of your rides are imported vs. U.S.
made? 

STUART: We still have a lot of rides in inventory- prob
ably around 1,000- because we pride ourselves on being 
able to deliver most product immediately, especially the 
units we manufacture. That's true except for the Bozo rides 
we make; the demand has been quite high. As for our ratio 
of import sales to American-made sales, we're doing about 
50-50 right now. 

REPLAY: Since the target mm*etfor kiddie rides is age 
3 to 10, can we assume that- unlike amusement games 
- the parents are paying for the ride in 90% of all cases? 

STUART: I'd say anytime the child is under 5 or 6, the 
parent is supervising and paying. This provides a nice out
let for parents to reward their children for being patient in 

The Iron Eagle Cement Truck captures attention with its bright yellow 
body and six mag wheels. 

Overview of the Kiddie Rides USA display at ACME '95. 

shopping situations. And the presence of rides can make 
the difference in the parents' choice of supermarkets: the 
kids remember which stores have rides. I recall a super
market owner buying a ride and explaining he had to have 
it because he was losing business to a competitor who had 
a ride! 

REPLAY: Is one section of the U.S. a better market for 
rides than others? 

STUART: Most sales are East or West Coast because of the 
population. That puts us right in the middle! 

REPLAY: ls there a trend toward more interoctive fea
tures, more educational themes, two and three seat 
rides, etc.? 

STUART: Our bus is a two-seat ride, although we recom
mend one rider because of the space allotted ... also, there's 
only one steering wheel. We have genuine two-seaters like 
our Gold Wing motorcycle and new Mack Tru ck. 
Interactive features have been around a long time. They 
include buttons and gas pedals that let kids flash the lights, 
blow the horn and so on in a 30-second or 90-second ride. 

REPLAY: In all, it sounds like Kiddie Rides USA has 
built itself a very strong business and deservedly so. 
Thank you, Stuart, for sharing your thoughts and obser
vations with us. + 
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Lil' Fire Engine is one of the redemption ride prototypes. They tested 
well in Midwest FECs and will soon be available nationwide. 

Another prototype redemption ride is Kid Kop '54. The ticket vending 
concept makes for a natural marriage with rides, says Carousel. 

Redemption 
Rides! 

NEW FROM CAROUSEL 

INTERNATIONAL: RIDES 

THAT VEND TICKETS; FIRM 

CLAIMS " REDEMPTION 

RIDES" CAN EARN HIGHER 

REVENUES 

What's new at Carousel Interna
tional? Plenty. This year, the 
Eldon, Mo.-based manufactur

ers/importers introduced a line of 
"redemption kiddie rides. " They've 
been test-marketing this concept in 
FECs around the Midwest. "Based on 
the results of our test use of redemp
tion rides, we believe this concept 
has the potential of doubling kiddie 
ride revenue for FEC operators every
where," stated Carousel prexy Brad 
Veatch. "Jn today's FECs, children are 
excited by the amount of tickets they 
can collect. It's all part of the fun." 

"Carousel's new redemption rides 
did over 50% better than our most 
popular non-redemption rides during 
the test," said Russell Burdette (GM 
of Miner Mike's, an FEC in Osage, 
Mo.). "Children want to do anything 
that allows them to collect as many 
tickets as possible at an FEC. Carou
sel's redemption units, Iil' Fire En-
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gine and Kid Kap '54 
could set trends for 
the future in FEC kid
die ride use." 

Veatch said Carou
sel will make redemp
tion rides available to 
customers and suppli
ers across the USA. 
Rides will feature LED 
dash display panels, 
interactive buttons , 
voice and light attrac
tions, gas pedals, ig
nition switches and 
ticket dispensers. 

Other news from 
Carousel : first , the 
firm believes it's the 
only ride maker to 
have both indoor and 
outdoor listings on 

Susie and Allie is a novelty egg vendor. Kids can enjoy phone 
chats with animated pig & alligator inside the cabinet. Cute! 

their line of rides from Underwriter's 
Laboratories. Second, Carousel has 
successfully launched its Susie and 
Allie unit, a novelty egg vendor that 
lets kids "talk" to singing, dancing pig 
and alligator characters through a 
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telephone receiver. The pig and gator 
are seen as animated dolls inside the 
cabinet. 

For more information, contact an 
authorized distributor or Carousel at 
800/325-3353. 
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Where Fun & Merchandising Go Together! 
The Experienced Crane Operators Who Know How To Plush! 

Great PrePaks: 
60e!: -$4°0 

* All Soft & Cuddly! * 
Licensed - Sports -

Seasonal 

Lots of High-End 
Retail Pieces 

Increase Profits ••• 
Trade Up! 

Redemption Items: 
$500 - $2000 

check out our terrific 

72-Piece Jumbo 
$250 Average Mix! 

We are the foremost operators of cranes in coffee shop and restaurant locations & we know how to 
plush them! We know from our own experience that you've got to buy the right mixes at the right 

prices to be successful. Don't be fooled into paying too much for your merchandise. 
We have fantastic mixes just for these special locations. 

At King Plush, You Want It, You Got It! 

Alive & Well & Ready to Sell! 
Call Chuck, Angel, Tracy or Pat - "the King Himself" - at: 

(310)834-0499 • fax: 310-834-7905 • 24412 So. Main St. #101, Carson, CA 90745 

If You're Not Buying From King Plush, You're Paying Too Much! 



Kids can grab the control stick and take off for 
interactive adventure with the Skywolf 2000 
helicopter ride. 

The cockpit of the ~ rbo Porsche 2000 
comes with working brake and accelerator 
pedals, as well as an instrument panel that 
lights up. 

Kids In Command 
As any parent can tell you, if 

there's one thing kids always 
want but don't often get, it's to 

be in charge. (Sorry, that's just how it 
is.) The same goes for most kiddie 
rides; you put your money in and let 
the machine run its course. Maybe it 
will let you honk the horn or play the 
radio, but that's about it. 

EMT, one of the world's oldest 
and largest kiddie ride manufactur
ers, knows just what it is that kids 
want, which can eventually translate 
into higher operator earnings. Their 
new "EMT 2000" line of interactive, 
kid-controlled rides are designed to 
make the little ones smile by giving 
them the freedom to decide how to 
ride. By pushing the control stick or 
pressing the accelerator, the machine 
responds to their commands while 
emitting the appropriate sound 
effects. 

For instance, with the Skywolf 
2000 helicopter, kids will feel what 
happens when they tug at the cock
pit-mounted control stick that causes 
the ride to instantly rise with a 
"whop whop" throb of the copter's 
blades. A pull down on the stick, and 
it comes in for a hard landing ... but a 
nudge to the right quickly slows its 
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EMT'S NEW LINE OF QUALITY 

KIDDIE RIDES FEATURE 

INTERACTIVE CONTROLS 

THAT PUT THE RIDER IN 

CHARGE OF THE ACTION 

descent. The rider has control of both 
ascent and descent, fast and slow 
speed ... all accompanied by the dis
tinctive sound of the beating blades, 
synchronized to movement speed. 

Push a button on the control panel 
and the Skywolf 2000 pilot is met 
with a barrage of realistic radio "chat
ter" with air traffic control barking 
flight pattern instructions and advise 
on approaching aircraft. Push another 
button, and the swooping craft fires 
its on-board machine guns. Mean
while, the LED-clustered instrument 
panel comes alive with 49 colored, 
sequencing lights. 

A little more "down to earth" is 
Turbo Porsche 2000, complete with 
accelerator and brake pedals, dual 
simulator buttons, steering wheel 
and, again, a dashboard alive with 
synchronized, multi-colored lights. 
With its spoiler bar, cooling fins and 
sparkling metallic finish, this ,gor
geous ride looks fast just standing 
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still. Outside, there's plenty of atten
tion-getting illumination, including 
two large clear headlights and two big 
red tail lights. 

Kids will want to jump on the gas 
to make the car leap forward and the 
engine "scream" on its way up to top 
speed. Hit the brakes and the engine's 
rpm's quickly come down, the tires 
lock-up with a "screech" and - if 
you hold the brake too long - the 
rider hears the sounds of a nasty 
crash. The LED lights on the dash
board visually report the accelera
tion/deceleration sequence, too. And 
yes, there's a horn to press and a ra
dio that announces traffic updates. 

The interactive Mercedes 2000 has 
similar controls to the Turbo Porsche 
2000, but retains the stately appear
ance of the classic Mercedes Benz 
roadster. 

EMT reports that response to the 
new line of rides has been overwhel
mingly positive. "Five independent 
tests were run in several different 
countries," said EMT's sales manager, 
Alicia Sadoff, "and the absolute low
est increase was over 40%, the high
est was over 200%. And the locations 
varied from what I'd refer to as a 'so
so' location to a top-earning, high
traflic family entertainment center." 

Alicia said the tests are continuing 
and that interested prospects were 
being invited to try one or several of 
the new interactives on their own 
route or in their own FECs, "to prove 
it to themselves." 

The company has good reason to 
be confident of its newest addition to 
the product line; that's because much 
of the technology came about with 
substantial assistance from EMT's 
parent firm, renowned jukebox man
ufacturer NSM of Germany. Not 
many kiddie ride companies can 
boast of having this level of develop
mental "horsepower" behind it. 

Llke all EMT rides, the new inter
active units come with a two-year 
warrenty and are E"IL safety certified. 
For more information, contact an 
authorized distributor or for referral, 
call EMT at 708/860-5100, 
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Santa Fe Sam is Whittaker's top-earning ride 
in England. Coastal's got it! 

Coastal Amusements is an ex
ceptional kiddie ride manufac
turer. Most kiddie ride compa

nies - even many of the importers 
- are in business to operate first, and 
distribution comes in second. Not so 
with Coastal. This Lakewood, N.J.
based firm (best known for its re
demption games) enjoys a vital side
line in kiddie rides, strictly for distri
bution. They're no Johnny-come-late-
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COASTAL AMUSEMENTS, INC. 

PROUDLY REPRESENTS 

IMPORTED RIDES FROM 

BRITAIN'S WHITTAKER BROS. 

ly, either; Coastal has supplied rides 
to the American market for 15 years. 

Coastal imports the handsome 
Whittaker Brothers line from Great 
Britain. It's an exclusive in the USA. 

June 1995 

Teddy Bear See-Saw features buttons for 
audio (animals sounds); kids are invited to 
push the buttons at the proper time during a 
nursery rhyme tune. 

Rides are ARL tested and listed. 
Coastal maintains 50 to 100 rides in 
stock at all times, with various sizes 
and many themes available to meet 
the needs of any location. The line 
goes from smaller mini-rides, to stan
dard full-sized rides, to the slightly 
larger two-seaters. "Two-seater kiddie 
rides have really taken the lead in the 
kiddie ride market," said Coastal 
sales rep Joe Tunney. "They're popu
lar with parents because two children 
can ride together instead of waiting 
and taking turns. Also, some younger 
kids may feel comfortable if they can 
ride with an older brother or sister." 

· Latest rides include Santa Fe Sam, 
the friendly two-seater choo-choo 
train whose face includes two big 
eyes, a big red nose, and even a mus
tache! "Whittaker Bros. reports that 
Santa Fe Sam is currently the number 
one earning ride in their mall and 
FEC centers in England," advised Joe 
Tunney. Twin joysticks are linked to 
a wide range of sound effects; flashing 
control panel included; simulated rail 
tracks are shown in viewing window. 

The Teddy Bear See-Saw ride is a 
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VISIBILITY 
GOOD m 

EXCELLENT SERVICE & 
SENSIBLE PRICES 
MANY MORE ITEMS IN STOCK PLEASE 
FAX FOR MORE DETAILS 

ITEM:AKl 
SIZE:80cm X 36cm X l Scm 
WEIGHT:l4.5KG 

RAPID Cl2 
SIZE: 120cm X 262cm X 215-255cm(ADJUSTABLE) 
WIGHT: l 700KG 

1 • 

CATCHER ITEM A4 CATCHER ITEM A4 
SIZE: 194cmx 168cmx 89cm 
WEIGHT: 230KG 

SIZE: 186cm X 77cm x 78cm 
WEIGHT:95KG 

YA CHOU CO., LTD. 
N0.22, KUNG YEH 32 ROAD, TAICHUNG, 
TAIWAN, R.0.C. 
TEL: 886-4-3594535 FAX: 886-4-3593540 

CATCHER ITEM A2 
SIZE: 186cm x 77cm x 78cm 
WEIGHT:95KG 



All aboard the School Bus - little 
kids love to pretend they're riding 
to school just like big brother or big 
sister. 

one-seater with a simple 
audio game built-in. While 
the child enjoys the gentle 
motion , the ride plays the 
nursery song "The Farmer 
in the Dell." When the time 
comes for an animal sound 
effect, the child pushes one 
of four lighted , illustrated 
buttons Oamb, cow, dog and 
pig) to hear the appropriate 
animal noise. This feature is 
also available on the Panda 
See-Saw and the Clown See
Saw. The "teddy bear" is 
holding a pot of honey; the 
panda bear h olds a baby 
panda on its lap. 

The two-seater School 
Bus lets preschoolers enjoy 
pretend ing they 're "big 
kids" who take the the big 

yellow bus to school like their older • 
siblings. The one-seater Clown Car ::U 
and Toal Mobile let the child ride _ 
along with loveable characters; rides C 
play a musical tune during the expe- Ill 
rience. Pushbuttons let kids control .C 
the sound effects. < 

Standard features on all Whittaker -
Bros. rides: interchangeable modular i 
control box; rides run on 110 volts, 60 
Hz, 5 amps; dip-switch settings can "1J 
take from one to four coins; many ::U 
units feature steel frame for stability a 
and reinforcement; easy-entry access Ill 
for children to "climb aboard"; safety 
rails; sealed, self-contained gear drive 
provides power (no lubrication need-
ed); molded fiberglass bodies have 
shiny baked-in colors with glitter or 
airbrushed highlights (only needs a 
yearly wax job); rubberized grommets 
and low-voltage housing for most 
light fixtures; continuous sound dur-
ing rides; 100% solid state circuitry. 

For more information, contact 
your authorized Coastal distributor or 
call the company at 908/905-6662. + 

Choose the "industry standard" for ticket dispensers 
Don't take chances! Dependable 
performance, on time delivery, and 
outstanding service have made us the 
preferred choice of manufacturers , 
operators and distributors for over 
10 years . 

"We very mach appredate a11 the 
ell'ort that yoa have pat forth to 
meet oar anschedaled needs." 
Jack Mendes, Jr. Bob's Space Racers, Inc. 

"Yoa certainly deserve yoar statas as 
the leader. Keep ap the good work." 
John S. Mc Ewan, MELTEC Inc. 

"The qaallty ofyoar prodact Is excellent. 
It has traly withstood the test of time." 
Joseph W. Sladek, SKEE BALL Inc. 

"In oar business where service Is the key 
.. . everyone In yoar organization acels." 
Gene Cramm, ShowBiz Pizza Time, Inc. 

l /l/A oeltronic 
Labs inc. 
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Ticket Dispenser 
• Push button loading 
•Validation 
• Quick release ticket 

guide for easy 
servicing 

U.S. Patent #4272001 

Redemption Machine 

• Counts and destroys 
redeemed tickets 

120 Liberty Lone, Chalfont. PA 18914 • 215 997-8616 • FAX# 215-997-9506 
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here's a 
sampling 
of the 
latest 
equipment 
from 
various 
U.S. ride 
vendors 

ReP!ay Magazine 

iddie rides, by nature, 
don't "have" to change 
from year to year in 
order to keep their cus
tomers happy. Instead, Falgas U.S.A. 's Stars Explorer Hydraulic. 
t he customer base 

changes as today's kids grow 
up and new ones come along! 
So the classic 1952 horse will 
earn money forever, if it's well 
maintained. 

Falgas U:S.A. 's musical Mini-Carousel (3-
seater with "dog" chasing "cat" h . 
" t" c as1ng 
ra • grouped around a clown). 
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U S A • s musical cat. 
Fa\gas · · · 

But ride factories 
continually freshen up their 
products anyway. To broaden 
their appeal and increase earn
ing power, manufacturers con
tinually offer new themes, mate
rials, technology and features. 
Here's a selection of some of the 
latest rides on the market today, 
selected for this special issue by 
the factories themselves . For 
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more information, 
please refer to 
RePlay's "Kiddie 
Ride Directory" 
elsewhere in this 
section; there 
you'll find 
phones, faxes and 
names of people 
to contact. 

Falgas U.S.A., 
Inc. is headquar- Kiddie Amusements' Dozer. 
tered in Miami , 
Fla. and offers a 
wide range of fine 
imported rides 
from Spain. 
They ' ve got 
everything from 
trains and horses 
to circus animals 
and dinosaurs . 
New units in
clude multi-rider 
musical carou- Kiddie Amusements' Eighteen Wheeler. 

sels; musical cat, 
fish, rat and duck rides; the one-seat Stars Explorer 
Hydraulic with motion in two dimensions and great 
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The highest 
. income 

producing 
Kiddie Rides 
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We Take Our Fun Very SeriouslysM 

~I ~ 1<# Rictes Inc. 
Phone 800-858-RIDE 

Fax 516-293-1268 

For sales 
information end 

distributor referral 
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800-868-RIOE 
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catalog 
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Kiddie Ride 
Co.'s Rre Truck. 
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sound; and the lighter non
hydraulic Stars Explorer. Falgas 
also sells large, handsome animal 
models (non-rides, non-coin) for 
location decor use. 

Rainbow Amusement Rides' X2 Motorcycle. 

Mississippi-based Kiddie 
Amusements, me. actually manufac
tures its own rides right here in the 
USA. Their new equipment includes 
the Dozer, featuring your choice of 
standard motion or roller movement; 
and the Eighteen Wheeler, a two
seater big-rig replica that goes on a 
standard base. This friendly compa
ny has been going steadily for a long 
time and has a select but loyal follow
ing 

Rainbow Am 

The Pittsburgh-based Kiddie Ride 
Co. offers the good-looking Bafco line, import
ed from Britain. New rides include: a two
seater Fire Truck with realistic sound effects 
including start-up noises; the one-seater 
rocking Mini Train with choo-choo and 
other train sounds; and the mechanical lift
ing Helicopter which includes joysticks, 
safety bar and available custom colors. 

Rainbow Amusement Rides (Westport, 
Conn.) features a line of imported, very 
low-cost rides with interchangeable bod
ies on a universal base. New units 
include the Pirate Ship, X2 Motorcycle 
and Longhorn Calf. Features include 
electronic sound, shear pin protection 
for motor and shaft, belt and pulley 
drive, and 90-day warranty on all 
working parts. Extra cabinet bodies are 
available for just $595 each. 

Out of Minneapolis , Theisen 
Vending reps the British ride line from 

usement Rides' Longhorn Calf. 

Jolly Roger Ltd. 
including an array 
of popular li
censed cartoon 
characters. Many 
rides and themes 
are executed with a 
nice sense of humor 
in the design. Be
sides the Popeye 
Boat, there's the 
Garfield Car, Pink 
Panther See-Saw, 
Woody Woodpecker 
& Chilly Penguin Air
plane and a Pink 
Panther Paddy Wa
gon (it's even got side 
graphics of poor 

Inspector Clouseau behind bars inside the back). 
Located in Hialeah, Fla., Kiddie Rides & More has some new 

units including one-seaters like the racy Concept Car 2001, the 
combination big-rig truck and gum vender Model KDR-M, and the 
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Kiddie Rides & More's Concept Car 2001 . 

Kiddie Rides & More's Jo/Iv L . 
J ion. 

Zamperla, Inc. 's Jumbo Jet. 

ReP/ay Magazine 

folly Lion (the character is generic, 
not licensed, but it may remind kids 
of a recent hit animated feature film 
from a major studio). 

Over in Parsippany, N.J., Zam
perla, Inc. now offers several new 
imported rides from Italy, includ
ing some of the nicest you'll see 
anywhere. Among them: the 
Jumbo Jet, a one-seater ride featur
ing a cartoonish jet aircraft fuse
lage with big lights on the engines; 
the Super Shovel with three joy-

. 1 's super Shovel. sticks that control the actual 
Zamperla. nc. working claw (for digging, lifting 
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and unloading .. .imitation rubber stones avail
able); and -saving the best for last - the 

spectacular St. Claus Ride, an amazingly 
deluxe one-seater with two moving rein
deer, side-to-side sleigh motion, Christmas 

jingles, and talking Santa. We can't imagine 
parents passing this one by, without letting 

their child try it! 

Zamperla, Inc. 's St. 
Claus Ride. 

Page 109 



Page 110 

Alter Enterprises 
Bill Alter 
800/722-5837 or 2011616-1111 
fax: 201-616-1415 

R.H. Belam 
Marc Haim 
516/292-2670 
fax: 516-486-0957 

Carousel lnt'I 
Brad Veatch 
800/325-3353 or 314/392-7122 
fax: 314-392-7125 

Coastal Amusement 
Len Dean 
908/905-6662 
fax: 908-905-6815 

Daemco 
Brian Swanson 
8001779-0656 or 817 /481-3273 
fax: 817-488-1493 

EMT America 
Alicia Sadoff 
708/860-5100 
fax: 708-860-5144 

Falgas USA 
Clara Fernandez 
800/772-3912 or 305/471-0476 
fax: 305-471-0381 

FunTecnic Group 
Courtney King 
305/592-5932 
fax: 305-592-6041 

Just Kiddie Rides 
Jerry Reda 
800/858-7 433 or 516/293-8129 
fax: 516-293-1268 

Kiddie Amusement 
Tom Dudley 
800/647-6460 or 601 /845-7501 
fax: 601-845-8338 
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Kiddie Ride Co. 
Stacey Edelstein 
412/963-1101 
fax: 4121963-7588 

Kiddie Rides & More 
David Vega 
800/676-0231 or 305/557-8356 
fax: 305-558-5694 

Kiddie Rides USA 
Stu Heller 
800/448-6888 or 303/399-7191 
fax: 303-399-8144 

Melbo 
Andy Weise 
800/776-3256 or 707 /485-7202 
fax: 707 -485-7 433 

Rainbow Amusement Rides 
Shelly Metz 
203/454-2179 
fax: 203-454-2584 

Theisen Vending 
Mike Ruegemer 
800/633-3436 or 612/827 -5588 
fax: 612-827-7543 

T&N Fun Factory 
Tony Baker 
209/292-4304 
fax: 209-292-831 O 

Zamperla 
David Martin 
800/888-8878 or 201/334-8133 
fax: 201-334-6800 
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Has Tal<en the Industry BY STORM! 

Built-in 
Progressive 
Jackpot 

1, 2 or 
3 Player 
Game 

Innovative Concepts in Entertainment Inc. 
1501 Kensington Avenue 
Buffalo, New York 14215 
Phone: 1-71 6-833-0481 
Fax: 1-716-833-1342 

Skill 
Redemption 
Game/Ticket 
Programmable 

SPECS: 

100°/o 
Reliable ... 
No Moving 
Parts 

Dazzling 
Neon 
Lights & 
Graphics 

52"L x 46"W x 48"H 
460 lbs. Crated 

THE #1 EARNING REDEMPTION GAME 
IN EVERY LOCATION! 



s u M M I T(Kiddie Rid 
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experts point to growing market, 
improving product at ACME '95 seminar 

The kiddie ride business may one of the 
most competitive in the industry, but 
if there's one thing nearly all manu

facturers can unit behind, it's the idea that many operators 
still don't realize how profitable this sector can be. That's 
what brought a panel of kiddie ride experts together for an 
informal seminar with about 45 to 50 operators at ACME 
'95 in the Reno Convention Center. 

The original purpose for the gathering was simple: ex
plain how to successfully operate kiddie rides. But the 
panelists, who represented 
some of the biggest names in 
the ride manufacturing busi
ness, found that many operators 
still don't understand those as
pects of the kiddie ride market 
that have led to its resurgence 
over the last few years. There
fore, the participants agreed to 
change their focus from pure 
instruction to creating a more 
receptive atmosphere for their 
industry's products. 

types of rides work best in a given location. But there was 
consensus to work towards an industry standard in regards 
to safety, reliability and service. The company representa
tives agreed that questionable products are being sold by 
"backyard guys" and that these hurt the industry. They 
also pointed out that certain suppliers offer no parts, no 
technical backup and no accepted safety certification. 

The importance of having some type of universally ac
cepted safety standards for kiddie rides, such as UL or E11.. 
certification, was highly stressed. Along with having sta

ble, well-built products, Eric 
Torres of Kiddies Manufac
turing said that this was one 
factor that separated the rep
utable companies from those 
selling less-than-desirable 
equipment. 

"Many people out there 
operating are uneducated about 
our business ," Just Kiddie 
Rides president Jerry Reda ex
plained. "It's our duty as an in
d us try to educate . For in
stance, some video game oper

From left: Eric Torres, president of Kiddies Manufacturing; Alicia 
Sadoff, sales manager at EMT; and Jerry Reda, president of 
Just Kiddie Rides. 

Other topics included re
thinking commission splits 
and raising price per play. 
Jerry Reda said the high level 
of quality and visual appeal of 
today's kiddie rides have al
lowed them to enter markets 
they've never been in before. 
As a manufacturer with expe
rience in licensed rides, Jerry 
also felt that brand name and 
recognizable characters are an 

ators have a stigma about kiddie rides. The market is differ
ent know and operators need to know that. It's no longer 
just that old horse sitting in front ofK-Mart." 

Alicia Sadoff, sales manager at EMT America, agreed. 
"While we have the same role - to provide a staple prod
uct that will keep earning for years and years to come -
the rides themselves have come a long way," she said. 
"Children are much more sophisticated today then they 
were years ago." 

Opinions differed among the panelists as to which 

important part of the sector's 
fast growth. He pointed out that licensed product can com
pliment the traditional rides at a location, and make up 
part of a good mix for operators. 

The panelist may not have all been in agreement with 
every point raised, but everyone was able to show the ut
most courtesy towards one another throughout the meet
ing. Their cooperation and willingness to share their views 
for the purpose of enlightenment demonstrates that the 
kiddie ride industry is here to stay, and will still go on pro
viding great opportunities for future operators. 
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JUST KIDDIE RIDES AND KIDDIES MFG. CO. ARE 

ON A MISSION: TO GET THE KIDDIE RIDE 

MARKET THE RESPECT IT DESERVES 

erry Reda, president of Just 
Kiddie Rides QKR), sums up his 
view of the kiddie ride business 
today in one sentence: "I don't 
think anybody took kiddie rides 
as seriously as they should have 
until we introduced our Flint-

stones line." And he may have a 
point. Certainly the splashy promo
tion (and heavy sales) of this popular 
licensed theme was the "kiddie ride 
highlight" of 1994 ... in fact, it might 
have been the kiddie ride highlight of 
the last several years. 

For 1995, JKR and its associated 
manufacturing firm, Kiddies Mfg. Co. 
(KMC), have bowed rides based on 
three more impressive licenses : 
Batman, the Jetsons, and Tom & Jerry. 
Like all their rides, these are strictly 
mechanical (no hydraulics), and are 
IB..-listed. Orders, say Jerry Reda and 
KMC prexy Eric Torres, are going 
through the roof. Sales must be strong 
to support a company this big: be
tween them, the two associated firms 
employ 150 people and maintain fa
cilities of more than 60,000 sq. ft. Of 
the estimated U.S. annual kiddie ride 
sales of 5,000 units, Jerry and Eric be-
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lieve they have the lion's share of the 
market. 

The two men are quite passionate 
on their favorite subject. "Operators 
used to say 'I want a pinball, two 
videos and a kiddie ride - I don't 
care what kind,"' Jerry explained. 
"Rides were a stepchild; some distrib
utors had little or no ride business. 
Their attitude was a dogmatic policy 
that 'we don't sell kiddie rides.' Then 
our Flintstones line came along at a 
time when no hot videos or pins 
were available - a time when dis
tributors and operators needed some
thing new. Suddenly the earnings of 
licensed rides made them take the 
product seriously. Instead of a $500 
used horse, a $2,700 licensed ride be
came an attractive purchase.'' 

The result, said Jerry, was a boom 
in sales. "Some distributors are now 
selling 20 to 30 pieces a week. Some 
sell upward of 50 pieces a week. 
Licensed products also opened doors 
in major regional shopping malls, re
tailers and other locations that previ
ously didn't want the old horse. 
Licensed rides provided a different, 
more contemporary look that parents 
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Assembly department. 

and kids can both relate to. 
"Unfortunately," Jerry continued, 

"some distributors, still have the dog
matic attitude that 'We don't have a 
kiddie ride business; our customers 
don't buy them.' But today our big
gest customers are people who didn't 
have a kiddie ride business a few 
years ago, either.'' 

In a niche long known for its 
many "garage manufacturing" opera
tions, JKR and KMC approach the 
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ride business with the same profes
sionalism of a first-class pinball, 
video or redemption manufacturer. 
They offer 36-month warranties and 
24-hour, seven-day technical support 
with an 800 number. Parts order turn
around time is 24 hours in most cas
es. JKR maintains full sales, service 
and marketing departments at its 
30,000 sq. ft. facility in Farmingdale, 
N.Y. 

KMC's 30,000 sq. ft. plant (with 
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another 24,000 sq. ft. available as 
needed) includes very capable de
partments for precision metalwork
ing, painting, assembly, quality con
trol and finishing. KMC's pride and 
joy is its fiberglass fabrication divi
sion which can build prototypes, cre
ate molds, and start manufacturing 
production runs in 45 days from start 
to finish. KMC also performs outside 
contracting jobs in fiberglass fabrica
tion for major corporations. 

Production capacity has doubled 
in the last year, said Eric Torres. "We 
continually upgrade the technology 
of our manufacturing processes," he 
noted. "And when we can upgrade 
existing products in the field, we do 
that too.'' 

Market research and promotional 
efforts are also conducted on a very 
professional level. JKR and KMC con
duct many focus groups to ensure 
product appeal to children. They ne
gotiate license deals with leading en
tertainment companies like Warner 
Bros., Hanna-Barbera and Turner 
Broadcasting. They work to develop 
their market with direct mail, semi
nars and other educational efforts. 
They build long-term relationships 
with leading national retail chains 
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Bring the all-time favorite of the midway to your location. 
Lazer. Tran's new Ring Toss,. game is a fully automated 
version of the all·fime classic. Players get 5 rings for a 

• 
quarter and will try to toss the 

rings onto the bottles . 
If the player can toss the ring 
on to a bottle, they win! 
Lazer· Tran's new patent 
pending Object Vision System 
will detect if the rings are on 
the bottles and the security 

sensors will prevent cheating. 
Players will play again and again 

on this all·fime classic. 

Players can win up to 100 tickets on 
a single coin In normal play or win 
hundteds of tickets by winning the 
progressive }aclcpot. Players need 
Just ring two special colored bottles 
In a single game to win the jackpot. 
Games can be linked together for 
even larger jackpots. 

Call us for the llitsl 
1'1111111111111 pallnll pending. 
0 1114 ~ Producllona, Inc. 
Al lllghll llelerved 

lLi l' I 1 I' · 

Ring Toss is made by Lazer· Tron, 
the makers of the following 
hit products: 
Spin to Win,. Aftershock"' 
Ribbit Racin"' Pogger"' 
Super Bank-It II"' Pirates Gold"' 
Flintstones Bedrock Games@ 

Wheelin·N·Dealin"' 

-----rA-

ll1 l I l l!tl JM hllilUJ.Hl~ ... 
•Fully operator adjustable •Security electronics 
•UL listed •Great sounds 
•Progressive jackpots •Multi coin play 
• Weight: 500 lbs. •Coin and ticket 
•Size: 31112" W x meters 
81" D x 81" T •Quality construction 

LAZER-TRON 
4430 Willow Rd . 
Pleasanton, CA 94588 
Phone: (510) 460·0873 
Fax: (510) 460·0365 
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Tom and Jerry. 

such as Toys-R-Us, WalMart and oth
ers. 

Declared Jerry Reda: "We've estab
lished a structured full-service organi
zation including creative financing 
and nationwide distribution to give 
our customers the complete support 
they need. We back up our service 
with UL certification and full product 
liability coverage." 

Innovations claimed by the two 

The Batmobile. 

firms extend beyond popularizing li
censed rides in the American market. 
"As partners, we also developed a 
double coin insert capability," Eric 
Torres stated. "Video game and crane 
operators were already familiar with 
these upper-lower door systems; we 

TOKEN( COINS) 

The Jetsons car. 

brought that type of mechanics to 
kiddie rides. Before that, everybody 
thought of rides as a single box on a 
post that could only hold $250. We 
re-engineered the standard video 
game technology and applied it to 
most of our new rides, both the li
censed and generic lines , to help 
bring kiddie ride earning capacity to 
its full potential." 

This upgrade is important, Jerry 
explained, because "coin jams ac
count for most service calls. With two 
slots, you can reduce service time: if 

Supported by our top technical skill, 
top quality, top refined. 

In whole of Japan industries our high-level of production system 
can easily apply for overseas customers requests. 
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A reliable and fine quality, due-time delivery guaranteed. 

Bl-METAL TOKEN (COIN) 

Combination with Different Metals. 
Outer ring -+ Brass 
Center piece -+ Stainless steel 

( 
• It can be helpful for your shops to make further ) 

your advertising. 

1) TOKEN'S ORIGINAL METAL 
20 kinds of original design available. 

2) COLORED METAL 
To be delivered in a short period by 
our improved technical skill. 

3 ) SUPER GOLD METAL 
Suitable for automatic machines. 

4) SUPER-SILVER- METAL 
Suitable for automatic transporta
tion.Hard metal and distinguished 
in durability. 

Materials 
Brass, Iron, Stainless steel etc··· 
Available size : 
Diameter : 16-38mm 
Thickness : 1.6- 2.0mm 

TOKEN CORPORATION OVERSEAS SECTION 
P.O.Box No. 148, Osaka Merchandise Mart Build, 1-7-31 Ohtemae, Chuo-ku, Osaka, Japan 
TEL. (06)943-2512 FAX. (06)945-0543 
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Rob Sexton, JKR national sales director. 

Here's Eric Torres, president of Kiddies Mfg. 
Co. (Puerto Rico), with "Batman" and the 
Batmobile at ACME '95. 

ReP/ay Magazine 

firms to create 
many promotions 
around their ride 
and the film. 
"We've done a lot 
of work with movie 
theaters, tie-ins 
with major retailers 
of Batman mer
chandise, and tie
ins with the Six 
Flags theme parks," 
Jerry Reda stated. 
"Warner Bros. has 
been unbelievably 
supportive. We're 

Hacker: controller Mane Cerulli: executive assistant Barbara Dumas. very proud of our 

Bob Hotaling, JKR's vice president of sales. 

one doesn't work, the other does. 
Higher capacity boxes can hold $500 
to $1,000 depending on the ride, and 
these have also assisted us." 

To critics who claim that licensed 
rides have short-lived appeal, JKR 
and KMC have a fast answer: the 
Flintstones have been around 35 
years and will be around for many, 
many years to come. "We're selling 
just as many or more Flintstones 
rides this year as we did last year," 
said the duo. "Operators should 
know it's promoted morning, noon 
and night, 24 hours a day, 365 days a 
year, around the world by the TBS 
Cartoon Network! Licensed products 
offer the strength of major penetration 
through the power of television. " 

On the subject of licensing gener
ally, Reda said: "You can have the 
greatest technology, interactive fea
tures and hydraulics in the world, but 
what gets kids into the ride and gets 
coins into the slot, is visual appeal. 
Licensed themes attract parents and 
kids simultaneously. That certainly 
translates into higher cash box earn
ings for the operator, and higher sales 
for us." 

The June 16 release of the new 
movie "Batman Forever" has led the 
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Batmobile because it's identical to the 
car in the film, which plays such an 
important part of the plot. Operators 
should approach their local movie 
theaters and try to place the rides 
there, obviously." 

While 50% of JR.K's and KMC's 
sales volume is licensed products, 
they also have a solid line of generics: 
horses, cars, helicopters, etc. The 
firms showed 72 rides at ACME, 
which they believe is the largest kid
die ride display ever shown at any 
trade show. Product displayed in 
Reno included 20 new generic rides 
in addition to the new licensed items. 
The two firms also create custom 
rides for Pizza Hut, WalMart, other 
national retailers using their logos 
and/or concepts, characters and de
signs. Said Eric: "Within reason, we 
can make anything out of fiberglass!" 

For the future, Jerry and Eric see 
the kiddie ride biz going nowhere but 
up. "Rides have greatest growth po
tential of all equipment other than 
VLTs," Jerry declared. "There is still 
tremendous growth potential; oppor
tunity is written all over this market. 
For example, many FECs have room 
for multiple rides. In larger high-traf
fic sites, 3-15 rides can actually add 
incremental income - it's like bank
ing a row of redemption games, ex
cept we recommend an assortment of 
different licensed characters." 

With FECs booming, and with 
sales of other types of equipment 
peaking or (in some cases) declining, 
1995 could be the year kiddie rides 
come into their own. Jerry Reda and 
Eric Torres certainly hope so, for the 
most practical of reasons. "Rides," 
Jerry asserted, "can be the most prof
itable segment of an operator's portfo-
li " 0. 

• 
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FRANK TALK 
BY FRANK SENINSKY 

K iddie rides are becoming a more 
important part of the business these 
days. For many of us, our experience 

goes back many years to the classic "hor
sie." Starting 25 years ago, Alpha-Omega 
ran one down on the new Jersey Shore 
boardwalk. Gross earnings were some
times $100 a week during 10 weeks in 
the summer; but that was a super high
traffic location and kiddie redemption 
had not yet been invented. At other times 
and places, a kiddie ride would usually 
make about $25 a week gross. 

These numbers never seemed to 

TODAY'S KIDDIE 
RIDES MAKE 

GROWN-UP PROFITS 

change very much. 
The price per play 
was always a quar
ter and there 
weren't that many 
exciting rides to 
choose from -
maybe different 
colors or shapes , 
but they all 
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seemed to do pret
ty much the same. As a result, rides 
always took a "back seat" as we concen
trated on the video boom, pinball, air 
hockey, table soccer and the growing 
redemption market. 

Whenever we set up a gameroom, a 
boardwalk arcade, or a mall arcade we 
always put the kiddie rides up front. We 
knew moms with little kids would enter 
and put their kids on the ride, but we 
noticed they never really came further in. 
That's because the moms saw all the 
teenagers hanging around the back of the 
room. 

Now it's a totally different story. Since 
the boom in the FEC market and chil
dren's entertainment centers (some 
aimed at ages 2-8; others 2-12), kiddie 
rides play a major role for us as operators. 
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In some larger FECs, kiddie rides make 
up 5% to 7% of the mix. In some smaller 
children's centers, kiddie rides are up to 
25% of the mix. Some rides now avail
able can earn $150 to $200 a week - not 
just during the kids' summer vacation, 
but all year round, based on 50 cent play. 
Sound and licensed characters have 
increased the appeal and made today's 
better rides competitive in an environ
ment that's filled with many entertain
ment options. 

The better rides are safe and stable. 
They're made of heavy-duty plastic or 
fiberglass, so you can keep them looking 
good much more easily than the old-style 
rides which had to be repainted continu
ally. Today's ride cabinets can be main
tained much like a sitdown driving 
game. 

What I really like about rides is that 
they certainly earn their fair share of 
tokens during birthday party and group 
events, which are such an important part 
of the profit picture for fun centers today. 
The highest earning ride I know of is the 
Express Horse by Falgas, which attracts 
teenage girls who ride them like 
carousels. (You have to be careful that 
really small children don't ride it because 
it's high up and they could fall off.) 

We've also experienced success with 
licensed character rides. In general, coin
op products (such as pinball , video, 
redemption, etc.) with recognizable, 
licensed themes do perform better. I 
believe that this rule applies to kiddie 
rides as well. Some ride companies make 
rides that are actually scary to little chil
dren. Hard to understand, isn't it? 
Dinosaurs are popular today, but they 
have to be cute. Manufacturers should 
keep this in mind! 

Two-seater rides are certainly worth 
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Players catch tickets 
as they whirl through the air. 

Unbelievable action!! 



the slightly higher cost and slightly 
larger space usage because, in the 
minds of most parents, they really 
justify the 50-cent price. Aiming at 
50-cent play, we have experimented 
with timers and found moms really 
appreciate spending the extra token 
or extra quarter in exchange for a 
longer ride. It's very much like trying 
different free-play percentage or extra 
balls on a pinball, or longer video 
times. The effort pays off. 

Locations of rides is important, 

too. We rotate rides as often as we 
rotate most other types of equipment. 
Our strategy is to buy many types of 
rides and change them around (as 
well as changing equipment posi
tions and basic store layout) so that 
customers see something completely 
different when they come back. 

At this time we're not running any 
hydraulic rides. I always look at these 
machines at trade shows, seeking 
safety, low maintenance and reason
able prices. We brought a few nice-

A 3 year old's idea 
of an amusement park. 
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looking hydraulic rides into the shop 
and tried our "kid cruncher" test: we 
throw a small basketball under the 
ride to see if a child's head would be 
hurt if he put it into the worst posi
tion at the worst time. We try to learn: 
how quickly will the ride react to hit
ting a foreign object? How much 
impact will the child experience? So 
far, no hydraulic ride in my price 
range has passed this test! 

There are some great rides out 
there I wish I could have, but they're 
just too expensive for our operations. 
However, that could change. If I test 
some of these approximately $5,000 
units from EMT America (such as 
their bulldozer) and learned that it 
made, for instance, $300 a week, I 
might feel quite differently! We have 
not tried rides from Kiddie Rides 
USA or Carousel (although the latter's 
new redemption rides sound interest
ing). 

We've had real success with some 
Falgas imports which have held up 
very well for the three years we've 
had them. They're beautiful to look 
at, appealing for children and 
mechanically very reliable. We've 
also bought many of the "Flintstones" 
rides from Just Kiddie Rides and they 
definitely earn better than many 
generic rides. The Flintmobile is tops 
and Dino is a solid second. They're 
also priced right. At the recent ACME 
show, we picked JKR's Tom & ferry 
and their Batmobile as the best new 
kiddie rides. We also use many rides 
from Coastal Amusements; these are 
exclusive British imports from 
Whittaker Bros. 

Since video is declining, kiddie 
rides will continue to increase their 
market share. Innovative ideas are 
coming along. Alter Enterprises has a 
unit that combines a ride with child 
portrait photography. Combination 
rides and very simple children's 
video games are successful in Japan, 
so obviously this concept can suc
ceed here if we can get it priced right. 
Overall, if you're operating locations 
whose clientele include children, 
kiddie rides should be an important 
part of your mix. If you take care of 
them, kiddie rides hold their value 
and they will serve you for many, 
many years to come. 

• 
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"Engulfed" by Fun 
MIDEAST MARKET SHOWS 

PROMISE AT GULF SHOW 

BY JACK RODIOS, PUBL ISHER, 

CASH Box INTERNATIONAL 

Anyone traveling to the Middle 
East for the Gulf Leisure Parks & Fun 
Centre Show, and who was not famil
iar with the way the Arab States have 
been "westernized" over recent years, 
would have got quite a shock on 
arriving in Dubai. Dubai, in the 
United Arab Emirates (UAE), is now 
a bustling, cosmopolitan state that 
visitors can feel entirely at home at. 
The hotels, restaurants and trans
portation are of world standard and 
with English being the second lan
guage, there are no communication 
problems. The Dubai Trade Centre, 
where the Gulf Leisure Parks & Fun 
Centre Show was held over four days 
from March 6th, is a modem exhibi
tion facility equal to established exhi
bition centers in the USA and 
Europe. The show that was put 
together by Gerry Robinson and Peter 
Richmond of Trade Shows Inter
national (TSI) was well worthy of the 
venue. 

Manufacturers and distributors 
from all over the USA and Europe 
joined with the few local distributors 
in making an excellent display of 
coin-op product, and one that was 
obviously appreciated by all those 
who attended. This is a show that 
will be around for quite a while and 
is sure to draw visitors from far wider 
regions in future years as it becomes a 
focal point on the amusement indus
try for that part of the world. 

Though redemption games, which 
are relatively new to the area, were 
probably the big movers, just about 
all sectors did extremely well in 
Dubai. Video, pinball, kiddie rides, 
jukeboxes, pool tables, FEC and park 
attractions, VR and laser games all 
attracted a great deal of attention and 
all generated sales. Unlike many 
shows where products on display are 
shipped back home, the freight for
warders in Dubai wouldn't have got 
much business out of this one. As to 
our knowledge, just about everything 
off the show floor was sold, some of it 
within hours of the show opening as 
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canny Arab operators, 
realizing they could 
buy without paying 
shipping costs or duty, 
quickly opened up 
their pocket books, 
with many paying any 
currency required in 
cash. 

~~~~~~~-----,....-~~---,,,r-~~-.:-~~, 

Smart Industries 
sold everything on 
their quite large stand 
in the first few hours 
and Roger Newbor
ough of Jolly Roger 
Kiddie Rides wasn't 
far behind them. Both 
were quite sure at 
show's end that they 
could have sold the 
products they had on 
display ten times over 
during the four days. 
But the bargain prod
ucts, free of shipping 
and duty that were 
brought in to exhibit, were only the 
beginning. The serious buyers then 
stepped in and bought up containers 
of product in a way that had Jeff 
Smart saying, "it was the best interna
tional show Smart Industries had 
ever participated in." 

The Iowa-based Smart (who in 
Gordon Smart's words "have been 
trying to crack the Middle East mar-
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ket for years") promptly booked dou
ble the space they had this year for 
next year after they knocked off six 
containers of mixed product and did 
a deal with the Dubai-based compa
ny, City 2000, run by Eisa Alansari, to 
distribute their products in the 
Middle East. 

l.C.E. was another redemption 
company that had a great show. Their 
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new game Cyclone 
fascinated the Arab 
operators, and Mini 
DUWQ(, Flintstones, 
Full Court Frenzy 
and other l.C.E. 
games were all 
popular. Gene 
Browgowski made 
the trip for l.C.E., 
Inc., and though 
there were some 
complaints of a 
light attendance 
from other quar
ters, Gene was seen 
to be busy right 
through the four
day duration of the 
show. Gene was 
extremely happy 
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with the sales achieved and the obvi
ous quality of the enquiries received, 
and he is very confident of generating 
further orders of substance. 

Whilst mentioning attendance, 
there were a few complaints of what 
was a light attendance in comparison 
to the bigger shows. But what the 
Gulf Leisure Show lacked in quanti
ty, it certainly made up for in quality. 
Furthermore, exhibitors were told 
prior to the show that there were only 
about 2000 "players" in the Middle 
East market, and as the show drew 
over half that number, most thought 
it did exceptionally well. What made 
it appear a lot worse than it was was 
the four-day duration that the orga
nizers were forced to go along with, 
and the four-hour break in the middle 
of the day. The four-day duration has 
been addressed and the next year's 
event will be three days only. The 
four-hour break, which made the 
hours the exhibition was open, 
9:00AM to l:OOPM and 5:00 to 
8:30PM, is in accord with local cus
tom and it's a case of "When in 
Rome". It has been suggested that 
maybe the morning sessions, which 
were by far the quietest, be abolished 
in favor of extended hours in the 
evening, maybe 3:00 or 4:00PM to 
10:00 or 11:00PM. Whether that will 
get off the ground or not is unknown, 
but it doesn't appear likely. 

Greg Sullivan of National Sports 
Games represented Skeeball, Inc. in 
Dubai. Although Greg is of the opin
ion that the market in the Middle East 
is a year or two off real expansion, he 
is quite confident that there will be a 
good market there. Harry Levy from 
the UK company which bears his 
name and Lennie Dean of Coastal 
Amusements in the USA shared a 
stand and also shared Greg Sullivan's 
views, but Harry told Cash Box that 
regardless of that, he was glad he'd 
come as there was business coming 
out of the region and he 'd "sure 
learned a lot about doing business in 
the Middle East," which would hold 
him in good stead later on. 
Compton's (UK), well known for 
their pushers, shared space on the 
Brent Leisure stand and showed their 
range of merchandising machines, 
which were very popular. 

Brent Leisure had one of the 
busiest stands on the floor. Among a 
real mixed bag of product, they 
brought the current Namco "big 
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Industry's worst salesman 
breaks all time low. 

You'd think not making a sale all year long is about 
as low as a guy could go. 

But Keith White - our Training Manager who holds 
NSM jukebox service schools throughout the country -
just plummeted his sales record to a new low. And all 
because of a single statement. 

"If I can't find where the problem is in an 
NSM jukebox in under 2 minutes, I'll eat it." 

Keith is good. No question of it. And our HyperBeam'" 
CD system is about the easiest there is to troubleshoot 
and fix. No question of that either. But, still , one should 
watch his words a little closer. Our jukeboxes may be a 
lot of things but nutritious isn't one of them. 

"2 minutes goes by pretty quick." 

Too quick, we're sorry to report. Keith didn't 
fi nd the problem. There were reasons he didn ' t, 
not the least of which being that he was set up. 
But Keith, man of his word that he is, 
explained ... 

"By 'eat it' I meant I'll take the 
jukebox back ... you know, like 
you make a mistake so you 
have to eat it." 

"I was goaded into it ... by an operator who claimed he 
could find any problem in our competitor's jukebox in 
under 5 minutes." 

Turns out that Keith 's attempt to make a strong sales 
statement and convert a competitive jukebox operator -
something he's vowed to leave to our real salesmen after 
this - backfired. We don't doubt the operator could find 
most any problem in our competitor's jukebox in under 
5 minutes. After all , and we don ' t mean to be unkind to 
our competition, Keith 's opponent has been working on 
basically the same system for nearly 30 years. Our major 
competitor's system - really, most all of our competi
tors ' systems - were originally designed to handle 

45RPM's, now they handle CDs. 

And that's the real point. 

Our now ultra high performance HyperBeam 
system -- engineered from the ground up just 
for digital sound reproduction -- may look 
different from what you're used to. But it's 
much easier to service. And if you' ll attend 
one of Keith 's training schools in your area, 

he' ll show you just how much easier. He' ll 
also show you how our component

based HyperBeam system is 
designed to accomodate most 

anything rapidly advancing 
digital technology will 

likely bring along. 

Best of all , Keith won't 
try to sell you a thing. 

Sounded a little Jame to us, 
too, but Keith did 'eat it', 
so to speak, by taking the 
3-year old NSM CD 
jukebox back and 
replacing it with a 
new one. In that 
Keith has never 
sold a jukebox
and that taking one 
back is, therefore, 
one sale Jess than 
zero-he broke 

If I can't NSM 

find the problem 
in under 2 minutes 

I'll eat it! 

And, most likely, 
he won't bet you 
on anything 
either. 

his own record. 

ut when Keith will be holding 
a training school in your area, call 
your nearest NSM Distributor. 

NSM M.U.S.l.C. 
NSM-America 
1158 Tower Lane 
Bensenville, IL 60106 
Phone: (708) 860-5100 FAX: 5144 

™HyperBeam is a trademark of NSM - Bingen, Germany • Bensenville, Illinois © Copyright 1995, NSM - Bingen, Germany• Bensenville, Illinois 
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guns" like Ace Driver, Ridge Racer 2 
DX, Suzuka 2, Point Blank and 
Tekken with them. The response 
showed that good video games are 
still one of the biggest drawcards in 
this industry. The big English distrib
utor also had several good redemp
tion games on display, which got a 
good response. But the driving games 
stole the show for most. They were 
kept going full-time and were sold off 
very smartly, while Brent also picked 
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up some excellent orders. 
Another company represented on 

the Brent stand was Coinrnaster and 
they had their very good Derby Day 
game on display. Derby Day is a gam
ing machine that has had such suc
cess in upright form that the compa
ny has now produced a huge 12-play
er version with 50-inch screen. The 
unit should find it's way into quite a 
few casinos around the world. 

The biggest video-only stand by 
far was SNK's with 
their latest Neo-Geo 
games, except for the 
yet to be released 
Fatal Fury 3. Both 
the games and the 
beautiful, big 50-inch 
SNK cabinets were 
extremely popular. 
The Japanese com
pany, through their 
Middle East distribu
tor Al Hakbani Trad
ing Co., which is 
based in Dubai, did 
very well indeed out 
of the Gulf Leisure 
Show, just as it 's 
doing all over the 
world. TWI/ Atari 
did well with their 
two current games, 
T-Mek and Primal 
Rage. They rounded 
out their stand with 
Planet Earth's Dino
score, which was 
also popular. 

Deith Leisure had 
Virtua Fighter 2 and 
Virtua Cop, plus 
other big Sega games 
like Wing Wars and 
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Desert Tank, but Daytona and Rally 
Champ were notably absent. The 
company used older games like Out 
Run and Power Drift for their drivers. 
Deith also showed a range of 
Williams/ Bally and Sega pinballs, a 
few novelty games and a TV presen
tation of their bowling alleys, which 
appeared to hit the right chord with 
quite a few operators. 

WMS (Europe) scored well with 
the Midway game Cruis'n USA. The 
locals trying out the game ripped 
through it with the accelerator flat to 
the floor and no thought of braking 
for any reason whatsoever. The crash
es were absolutely spectacular, but 
those playing the game had the time 
of their lives and bought up pretty 
big. WMS Europe also had the two 
latest Williams/Bally Pinballs on 
show, The Shadow and Dirty Hany, 
but as with the pinballs at Deith 
Leisure, it appeared that many of the 
operators present were not familiar 
with the modern-day machines, and 
a bit in awe of them. One got the 
impression that many of those in 
attendance wanted to play the games, 
but were reluctant to do so as they 
were not sure of their ground. Either 
there's need for a bit of good old-fash
ioned promotion in the region, which 
could easily bring out a healthy mar
ket for pinballs, or this writer read all 
the signs horribly wrong. 

On a quick tour to Sindbad 's 
Wonderland, reputedly one of the 
best FEC-type centers in the region, it 
was very noticeable that there were 
no pinballs. There were heaps of 
video games and kiddie rides and the 
odd few novelty games like Wacky 
Gator, but no pins. Can't help but 
think that a bit of education into the 
wondrous ways of the silver ball 
would reap good dividends. 

Kiddie rides are a big item in the 
Middle East and this was seen at the 
Gulf Show. We've already mentioned 
Jolly Roger, the British company run 
by Roger Newborough that make 
excellent rides of quality and who 
now have some excellent licensed 
products like Garfield, The Pink 
Panther, Popeye and such. Jolly 
Roger had a big show and will surely 
be back next year. Germany's EMT 
was there in force and also had an 
excellent show. Ulli Kunnecke, EMT 
boss, shifted 100 sets of the compa
ny's Disney Playground furniture in 
one hit and whilst in Dubai was able 
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to tie up the Disney license for coin
op rides in the Middle East, which 
resulted in 100 Donald Duck rides 
being sold before the ink was dry on 
the license. These are good orders in 
any man's language and shows just 
what potential the Middle East has. 
Apart from the big orders , EMT 
cleared their stand and wrote a lot of 
smaller orders, particularly for their 
new interactive rides. Ulli reckoned 
he had enough good enquiries to gen
erate some really big sales. The Arab 
operators are pretty sharp dealers, but 
they were no match for the enthusias
tic Kunnecke who could sell a kiddie 
ride to a geriatric. 

R.G. Mitchell from the UK also 
had a good range of rides on display 
which included their new Jeep. Sales 
manager Stephen Smith, who repre
sented the company, was adverse to 
doing the sort of deals the locals 
wanted to lay on him, but cleared the 
stand and wrote some worthwhile 
orders anyway. As bargaining is part 
of life in the Middle East, those wish
ing to sell have to file into line and 
understand that in many cases, it's 
not the price that matters, it's the 
deal. If prices are set with this in 
mind, it's quite possible to get your 
price while letting the customer get 
the "deal". It's a matter of making cer
tain allowances and most of those 
who exhibited at Dubai were quick to 
learn. Euro Leisure LLC, a Dubai
based company that distributes a lot 
of stuff for the German company 
Novamatic, also showed a few kiddie 
rides and appeared to do some rea
sonable business, though they were 
positioned away from the main
stream of buyers. The American kid
die ride manufacturers however, 
were notably absent, but it's a pretty 
good bet that we'll see a few join their 
redemption counterparts and make 
the trip next year, as we got the 
impression that Middle East opera
tors couldn't get enough kiddie rides. 

Music was really a bit light, with 
only NSM and Sound Leisure dis
playing their products. They did 
enough good business though, to 
ensure a good show. Michael 
Oppenheimer came over for NSM 
and very early in the piece he wrote 
up a good sale and distribution deal 
with the biggest compact disc trader 
in the region, Stallions Records. In a 
unique deal, Stallions is going to 
place NSM CD jukeboxes in all their 
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Middle East stores, promoting and 
selling to operators or whoever else 
comes along, making a sort of multi.
outlet, retail type of distribution that 
could well work out a great deal for 
the big German jukebox manufactur
er. NSM also showed their laser 
shooting game and the Lowen pool 
tables, both of which appeared to go 
off well with the locals. 

Kevin Moss, from the UK's Sound 
Leisure, who probably travels more 
miles flitting around the globe than 
anyone else in this industry, shared 
space on the Deith Leisure stand. 
And even though the SL jukeboxes 
were not particularly well positioned, 
Kev managed to do some tidy busi
ness and got a lot of what he feels are 
good enquiries. 

One of the hottest displays at the 
Gulf Show, as it is wherever it's 
shown, was the Elton Amusements 
big 9-player Kentucky Derby. We've 
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written a bit about this piece before 
and seen it in operation all over the 
world, but still marvel at the way it 
can draw players and keep them 
dropping coin. As is the case in 
London, Las Vegas, or anywhere else 
this game is set up, Middle East oper
ators had to wait long periods to get a 
seat at the Derby, and the machine 
works the same way when the cus
tomers are paying. These games have 
got to be the closest thing to a money 
tree that we have in this industry, as 
in any well-positioned FEC mini
park or similar situation, they can 
take better than peak Daytona money 
for years and years. There's simply no 
limit to what these blokes can earn. 
They are extremely well made and 
make up a superb investment pack
age. 

Tan Chandry, fresh from a quick 
trip to Australia (where he installed 
the first of many units for Village 
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• Nine Leisure "Intencity" project), was 
in Dubai and promptly sold off the 3: unit they had on display and gath-

0 ered in a nice bundle of orders and 
::C enquiries. He then had to pack it up, 
U) ship it over to Kuwait and install it 
LL. before going home, but we didn't 
.J hear him complaining. 
:> Jim Jackson and Les Howarth from 
'" Tornado International also displayed 
\J some of their FEC attractions. A few 

of the locals were a bit reckless when 
driving the remote control trucks 
(another attraction that is proving to 
be a great earner all around the 
world). But the Tornado lads were 
quite happy with the show in general 
and can see some good future busi
ness coming out of the region where 
they have had a presence for some 
time. 

Omni, the big soft play maker took 
space at the show, but tried to sell off 
pictures and brochures, which wasn't 
really the way to go. It was obvious 
very early that the locals were only 
interested in what they could see in 
the flesh. Basically anyone who went 
there and tried to sell off paper was 
up against it. From our observations, 

Omni, who in retrospect would have 
had a big chance of doing some good 
business, appeared to have a very 
quiet show, but these things happen 
when going into almost virgin coun
try. A company like Omni will have 
taken note for the future. 

Most exhibitors at the Gu lf 
Leisure, Parks & Fun Centre Show 
agreed that is was an extremely valu
able exercise for anyone with plans of 
selling coin-op or associated amuse
ment product into the area. Many 
believe it would have been well 
worthwhile even if they hadn't made 
sales, as they were able to get a good 
line on where the Middle East is 
going and what is required of a man
ufacturer to do good business in the 
region. And as most of them did 
make good sales, everything was 
obviously that much better. It seems 
certain that Gerry Robinson and his 
TSI, Ltd. have found a hole in what 
looked to be an amusement-trade
show-saturated planet. 

The best proof of things like this is 
the follow-up by exhibitors, and in 
the case of Dubai, we only know of a 
couple who didn't immediately re-

book for next year. Many of those 
who did are taking considerably 
more space. The region has enor
mous potential and though it may 
take a couple of years to realize that 
potential, the wise exhibitors know 
that for this type of market, it's a hell 
of an advantage to be in on the 
ground floor. 

We see the Gulf Show developing 
into something pretty special as most 
of the attendees at this year's event 
were from the UAE and Gulf, leaving 
the heavily populated countries like 
India, Pakistan and the African states, 
which are within a couple of hours 
flying time, still to come. And they 
will come within a relatively short 
time. Even India, which is seen as the 
poorest of countries, will have citi
zens with disposable income. 
Disposable income is spent on enter
tainment, and when you're talking 
entertainment, you're talking coin-op. 
In many ways this show was one of 
the most interesting seen for some 
time and it can only get better. Next 
year's event will be held over three 
days, April 2-4. • 

Second-hand game machines also boost the 
distributors' market!! 

Once this amusement business has begun , The keyst one to management success is t o 

use a combination of old and new machines and new PCB's and pr oduct s from various 

manufacturers, rather than just relying on new product s and one manufacturer. 

1,000m2 x 60om2 Warehouse 
WAREHOUSE: WE ARE YOUR "DEPARTMENT STORE" 

FOR ALL KINDS OF USED ORIGINAL PCB'S AND 
COMPLETE MACHINES AND MEDAL MACHINES 

We develop your com pany's engineer s . 

For more information call or fax us. 

MAM A·TO 0 TEL. 054-263-6423 FAX. 054-263-9374 
l"::"oRATION 1-7-8- HIGASHICHIYODA SHIZUOKA CITY 4 20. JAPAN 
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Fun & Games in the 
Holy Land 

INDUSTRY VET BEN HAR• EL 

OPERAT ES A FINE ARCADE IN 

ISRAEL THESE DAYS; 

" KI F K EF LAND" WAS THAT 

COUNTRY' S FIRST FUN CENTER 

TO RUN REDEMPTION 

BY SETH BRYSK 

Back in the 1980s, industry veter
an Ben Har-El served as president of 
Interlogic, Inc. and later president of 
Konami America (both based in 
Chicago). But somewhere along the 
line, he moved back to his native 
Ismel with his wife Carrnit and their 
three ki.ds Guy, Tai and Karen. There, 
Ben got the rnge to opemte his own 
arcade business 

First he had to convince a local 
judge that coin-op amusements are 
not inherently harmful to society. (To 
help Ben prove his case, RePlay sent 
along some documents from psychol
ogists and social workers indicating 
that amusements have no negative 
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Above: Israel's largest arcade, Kif Kef Land, 
stands at 17,000 sq. ft. and wil l soon be 
expanded another 7,000 sq. ft . Below: 
Redemption's worldwide appeal is readily 
apparent. Here's the prize counter at Kif Kef 
Land. 

impact and may even have some 
positive benefits.) The court agreed, 
and today Ben's fun centers are up 
and running in various Ismeli malls, 
solid testimony to the universal 
appeal of our industry. Here's a 
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report on his biggest fun center. 
The arcade is easy to find: near the 

movie theaters, past the burger joint; 
around the corner from Pizza Hut. 
Are we in the Galleria? Or some
where in New Jersey? No, we're in 
Kif Kef Land, Israel's hottest amuse
ment center. That's right, Israel. 

Israel has 15 video arcade and 
amusement centers with locations in 
Jerusalem, Tel Aviv, Haifa and scat
tered throughout the suburban shop

ping malls. Kif Kef 
Land is the coun
try's largest. Owned 
and operated by 
Ben Har-El and Niv 
Gil, the center is co
sponsored by the 
Israeli candy giant, 
Elite. They've been 
offering a fun-filled 
afternoon of amuse
ment since 1991. 
And - with over 
17,000 sq. ft. of 
games, rides, re
demption and kids' 
activities - the 
action is nonstop. 

"We want to deal 
with families and 
children, as well as 
teenagers," says Ben 
Har-El. He and part
ner Niv Gil keep Kif 
Kef Land true to this 
theme. All of their 
arcades in Israel are 
found in the fami-
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Kiddie rides, carousels, merry-go-rounds and bumper cars add to the arcade's broad family appeal. Kif Ket Land is located in a major shopping mall in 
the port city of Haifa.The sparkling clean floors, wide aisles, gleaming equipment and bright, even lighting help create an inviting atmosphere. 

ly's favorite place, shopping malls. 
Kif Kef Land offers something for 
everyone because it's divided into 
four sections: video and pinball 
games; rides; ticket redemption; and 
private party rooms. Even the promo
tions are family-oriented with a 
Grade Club and Birthday Club, both 
of which work from Kif Kef s mailing 
list of more than 20,000 names. 
"Soon we'll expand another 7,000 sq. 
ft. to add a soft play area and educa
tional activities for the children," Ben 
said. 

Video games include some of the 
industry's hottest titles: Ridge Racers, 
NBA Jam , Virtua Fighter, Mortal 
Kombat, Lethal Enforcers, and over 
30 others. If you're interested in pin
ball there's Star Trek, World Cup 
Soccer, The Addams Family and 
more. Kif Kef Land's rides include 
carousels, merry-go-rounds, a minia
ture ferris wheel, and even bumper 
cars. 

Among the redemption games are 
multiple units of Real Puncher, Skee 
Ball, Spin to Win, Water Race, basket
ball toss games, and quite a few oth
ers. "We were the first one to use 
redemption tickets in Israel ," Ben 
said. "Now everyone is doing it. The 
prizes have become so popular that 
we enlarge our redemption and spe
cial activities area all the time." 

Kif Kef Land is located in the Lev 
HaMifratz Mall in Haifa, Israel 's 
largest port city and "home away 
from home" to the U.S. Sixth Fleet 
and various U.N. officials . This 
American and international popula
tion, coupled with the city's Arab and 
Jewish residents, makes for an inter
esting mix of customers. (Ironically, 
the mall was the only commercial 
complex to sustain damage during 
the Gulf War. A Scud Missile found 
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BEN HAR-EL 

its bullseye in the structure.) 
Ben Har-El is proud of the diversi

ty of his customers. "Sometimes we'll 
have hundreds of U.S. servicemen 
and women come in at a time," he 
pointed out. "On weekends and holi
days, many Arab families also come 
in. They are fantastic customers and 

wonderful to do business with." 
As in the United States, weekends 

are the busies t time for Israeli 
arcades ... and Kif Kef Land is no 
exception. "In the mornings , it's 
mostly families," said one employee. 
"Parents like it because they can let 
their kids roam free here and not 
have to worry about them. In the 
evenings, teenagers fill up the place. 
Sometimes there's a 10 or 15 minute 
wait for the games!" 

An off-duty Israeli soldier 
explained why he likes to visit Kif 
Kef Land. "I only play some games -
that 's m y games!" said Geremy 
Forman. "I don't want to follow the 
crowd. Here, I have that freedom of 
choice." 

As recent peace agreements sweep 
the region, Kif Kef Land and its sister 
arcades are looking toward a bright 
future. "We 've seen people from 
Jordon here already," Ben Har-El said 
with a big smile. At Kif Kef Land, it 
seems that coin-op amusements have 
become much more than just fun and 
games ... they're a bridge between peo
ples and cultures! + 

Namco's Suzuka 8 Hours 2 gets an eager workout from these players. They have cranes, upright 
video games, kiddie rides, gun games, ball toss games, basketballs, alleys and more. 
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A fter operators put their route man
agement functions on computer, 
the next logical step may be to put 

accounting and check writing functions 
on computer, too. If your company still 
writes checks by hand, this article is for 
you! Computers can seem intimidating, 
but they don't have to be. We'll discuss a 
few simple steps you can take to convert 
your accounting functions to computer -
simply and inexpensively. We'll see why 
computerizing this part of your business 

TAKING A BABY STEP: 
makes sense, 
and we will 
also take note 
of some pit
falls to avoid. WRITE YOUR CHECKS 

ON COMPUTER 
If your ac

counting isn't 
computerized 
yet, you may 
currently be 
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using the real
ly old-fashioned "shoebox" method. You 
know, that's where you put bills in a pile, 
then dig them up as needed! Or, a some
what more advanced method to create 
checks is the "manual one write" system 
using carbon copies. Using this method, 
when you write the check it automatically 
carbon-copies the information onto your 
journals (accounting record) and a vendor 
or receiver card (that's a filecard system 
with one card for each supplier or cus
tomer account). 

Okay, maybe Ford, General Motors 
and Chase Manhattan Bank write their 
checks on computers ... but if you're an 
operator, why should this type of function 
be computerized in your office? For sever
al reasons. The manual system is time
consuming and error-prone. It's also hard
er to manipulate information and create 
internal reports, using manual records. 
Also, computers eliminate many simple 
math errors (they also save wasted hours 
you formerly spent trying to track down 
those mistakes). 

Several years ago, we at Alpha-Omega 
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decided it was time to make the leap to 
computerizing our accounting. As the 
company controller, it was my job to 
make it happen. I started by consulting 
our accountants, other people in the 
industry, and reading about hundreds (or 
was it thousands) of products in comput
er product catalogs. The preliminary 
research became confusing because there 
are so many choices and the average oper
ator probably doesn't feel qualified to 
select one type of software over another. 
On the other hand, nobody outside your 
business is as qualified as you are to know 
exactly what you need. 

Most of the industry people I spoke to, 
told me they had tried various accounting 
software. I found that for every person 
who liked one program, somebody else 
didn't like it. Confusing! However, our 
accountant suggested a $500 program 
called "Profitwise," by Solomon. We 
heard about all the great features, how 
easily we could upgrade later, and how 
much support they would give us. It 
sounded great and (after considering lots 
of other options), we decided to follow 
our accountant's recommendation and 
give it a trial run. 

If only somebody had warned me: one 
possible drawback to dealing with 
accountants is that they may have a vest
ed interest in steering you toward certain 
software. Why? Because they will then 
supply the initial setup and, later, techni
cal support when you can't figure the 
damed thing out. All this, of course, will 
be billed at their standard hourly fees. 
That's exactly what happened to us. Here 
are the sad details ... 

We received a new computer which 
would be dedicated to accounting func
tions. It was already loaded with the 
"Profitwise" software. I went through the 
manual and began trying to set up a 
dummy corporation for practice. The 
manual, as it turned out, was nearly 
impossible to understand. Shortcomings 
in the program became apparent. Many 

ReP!ay Magazine 





questions had to be 
directed to our accoun
tant and we ran up 
charges of several thou
sand dollars just on train
ing and consulting alone! 

Not only that, it soon 
became evident that we 
would have to upgrade 
from "Profitwise" to the 
"Solomon III" products, 
and this meant buying 
additional individual 
"modules" to handle 

basic functions like ledger, payroll, 
invoicing, inventory, accounts 
payable, accounts receivable, etc. at a 
cost of $600 to $1,000 per module. 
Costs for other software packages 
were comparable at that time. I decid
ed to check and see if the problem 
was my own use of the system, or if 
just possibly there was something 
wrong with the software in the first 
place. I asked our accountant for ref
erences to other clients who were 
already using the software program, 
so I could compare notes. 

You guessed it: our accountant 
could only come up with two other 
users of this software. One of them 
basically used "Profitwise" to write 
checks, nothing else. The other had 
stopped using "Profitwise" entirely 
and wouldn't recommend it, saying it 
was too inflexible and too difficult to 
operate. So, the problem was in the 
software, not our way of using it. 

An alternative program called 
"One Write Plus" had always been an 
option and now it began to look more 
tempting. Basically it is simply a 
computerized version of the manual 
accounting process which I had 
already been using. But it was only 
$100, so I had always assumed it 

couldn't be sophisticated enough for 
our needs. 

After our problems with 
"Profitwise," I took a closer look and 
discovered this inexpensive program 
actually included all the modules 
(accounting functions) I needed. The 
manual was very well written and 
the company offered good technical 
support: for $150 a year, I can call the 
company any number of times. 

We returned "Profitwise" to our 
accountants and insisted they cancel 
their bills for instructions and help in 
using it. (They did.) We bought 
Version 3.0 of "One Write Plus" in 
August of 1993 and installed it. And 
now we come to the happy ending of 
this story: it worked! Easily. Simply. 
Just reading the manual and using 
common sense was enough. Even 
though I had purchased unlimited 
access to the company's technical 
support service, I only had to call 
them twice. Everything else, I could 
figure out myself. 

By now, I'm using "One Write 
Plus" for a wide range of accounting 
functions: using it, I run several com
panies; I form partnerships all the 
time; I manage sales to hundreds of 
FECs and other operators for 
machines, parts, redemption mer
chandise, tickets, tokens, consulting 
and staff training; I manage a dozen 
bank accounts; and do all the 
payables, receivables, general ledger, 
trial balance, balance sheet and state
ment of income and expenses, etc. 
with this one program! The software 
has been updated with several new 
versions since. 

The only drawback I've seen is 
that "One Write Plus" is designed 
more for single users and not for net
working. We have the 3.0 version; 

Take Your Best Shot! 
GAMETIME SHUFFLEBOARD 
(Formerly Dynamo Home Products) 

Gametime has taken the best in 
Shuffleboard a nd made it 
better! We've added an 
improved scoring system 
and pin.gate to make this 
table pertect for any location. 
And, it's offered in six lengths -
12', 14 ', 16 ', 18 ',20' and22' . • Poly-resin cooled ploying surface 

WE REFINISH AU BRANDS OF SHUFFLEBOARDS • Fine furniture finish 
• Revolutionary scoring system 

CALL US FOR DETAILS 
(817) 284-3499 

FAX (817) 595-1506 

• Optional light kit 

GAMET I ME 
7100 N. lums •North Richland Hills, TX 76118 

perhaps networking capabilities have 
been upgraded on later versions. For 
most operators I think this software 
should be quite sufficient to handle 
accounting functions in their day to 
day business. 

As an aside, I've only had to wait 
15 minutes at most to get through to a 
real, live person on the company's 
technical support phone line. 
However, the staff said the wait 
would be longer at end of month or 
year when people are closing out 
their books. The company has insti
tuted new systems to deal with this. 
I've also been able to fax an inquiry 
and receive a faxed answer out of an 
additional technical support manual, 
quickly, without waiting on the 
phone. 

Key points to keep in mind: (1) 
make sure any program you select 
comes with a manual which is very 
clearly written. Some actually are; 
others aren't. (2) Buy a program 
which comes with an unlimited sup
port program so you can call experts 
at the software company and get all 
the help you need. (3) Keep in mind 
that the most expensive is not neces
sarily the best; start with an inexpen
sive piece of software to "learn on" 
first. You can always spend more and 
upgrade later, if necessary - and it 
may not be necessary. (4) Beware of 
recommendations made by accoun
tants or others who may have a vest
ed interest in needless complexity! 

"One Write Plus" is a fairly well
known system so if you do need to 
hire a local computer expert to physi
cally visit your office and work on 
your program, chances are they may 
be familiar with the software already. 
This will save you time and money. 
Local computer consultants may cost 
you up to $150 an hour ... but even 
then, you should still be far ahead of 
what it could cost to go through an 
accountant. 

Next month I'll talk about how we 
selected our hardware to support this 
system. In the meantime, anyone 
with questions about the one write 
manual system, or about "One Write 
Plus" computer system, can feel free 
to call me, Karen Nagel, at Alpha
Omega Amusements & Sales 
(908/254-3773). I have already assist
ed dozens of family entertainment 
centers to improve their accounting. 

• 



Users' Reports 

"We really liked our first Token Tech, 
which is why we ordered our second. 
I'm calling now to order our third." 

"The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens . We are saving enough 
labor cost to more than pay for it in 
less than two months." 

"The best investment since we bought 
our fax machine. I can 't ever imagine 
doing business without either one." 

"We have good employees ... The 
Token Tech removes the temptation 
for them to become "silent partners" by 
skimming the till." 

"It 's great! You should have come out 
with it 10 years ago." 

"After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems." 

"The Token Tech eliminates long lines at 
our cashier's cage. Our customers like 
it, too!" 

"Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech." 

"We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It 's accurate, and 
much faster, and it keeps our people 
honest." 

"The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units. " 

"It's working just perfect. We love it!" 

"For a $3 Cigarette Token, it's the only 
way to do business." 

"We were using a system which had the 
"illusion of control" . . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count." 

"The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour. " 

"We bought a similar item , made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior." 

If you want to take more of these 
to the Bank every week ... 

Just Push the Right Buttons. 
Token TechTM #2000 

High Security Token Dispenser 
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TECHNICAL TIPS 
BY RANDY FR 0 MM 

0 ne of the most vivid memories 
from my youth is of visiting the 
amusement arcades at the Santa 

Monica Pier in Los Angeles. It was a 
magic place where you could play 
Skee Ball and , if you were skilled 
enough , win tickets. As if that wasn't 
neat enough, you could exchange the 
tickets for prizes like keychains, plas
tic toys and stuffed animals. Being 
the supremely uncoordinated nerd 
that I was (and, sadly, still am), I al
ways managed to win just enough 
tickets to trade for a Chinese finger 
trap or other small prize. It was fun, 
however and I remember the tickets 
themselves as being part of the fun. 

"Okay Randy. So 

UNDERSTANDING 
TICKO DISPENSERS 

-PART ONE 

what? You 're just 
talking about re
demption. What's 
your point?" you 
ask. "We all know 
about redemption." 

My point is that 
the tickets them
selves (and , of 
course the ma-

COIN CONTROLS 
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chines that dispense them) are central 
to the fun of visiting a family enter

tainment center. I do 
not for a moment 
want to minimize 
the importance of 
having games that 
are fun to play and 
provide real "play 
value" but the piv
otal point of focus 
here is the ticket. 
The redemption 
booth won't give you 
prizes without turn
ing in tickets and, 
for many, there's no 
sense in playing any 
game without a tick
et dispenser. 

June 1995 

DEL TRON IC LABS 

TICKET DISPENSER 

OPERATION 

There are only a small handful of 
ticket dispenser manufacturers. 
Among them are Clever Devices, Coin 
Controls, Deltronics Labs and Happ 
Controls. Each has it's own design, 
but all function in much the same 
simple way. In a nutshell, the game 
sends out some kind of a signal that 
tells the ticket dispenser to vend tick
ets. The dispenser responds by turn
ing on a motor that feeds the tickets 
out of a slot in the front. 

In truth, there are actually a couple 
of different modes of operation for 
ticket dispensers. The basic operation 
is as follows: There are only four 
wires that connect the ticket dis
penser to the rest of the game. There 
is a four-pin connector that is more or 
less standard. They all follow the de
facto standard first used by Deltronics 
Labs , Inc. The Happ Controls dis
penser is an exception, requiring a 
small adaptor cable that is provided 
for this purpose. 

Two of four pins are the power 
supply connections: +12 volts DC (pin 
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P.O. Box 896, Carmel, CA 93921 

800-227-5813 
FAX: 408-649-3318 
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4) and ground 
(pin 2). One of 
the two remain-
ing connector + C3 .I 

QI pins is an input. 
.r7MFD. It 's called the D4DKI 

"motor enable" 
( B RAKE) 

I 
I I I 

CRI I (pin 3). This is 
IN4001 I 

where the ticket 
dispenser gets 
its signal from 
the game. When 
the voltage at 
this input is 0 
volts (a digital 
logic "low" or 
"O") the motor is 
off. However, 
when the volt-
age at the motor 
enable rises 
above 2.5 volts 
DC (a logic 
"high" or " 1") 
the motor is 
turned on. So, 
the ticket dis-
penser motor is 
turned on and 
off by a logical 

> 
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control input This is schematic diagram for the "industry standard" model DL-1275 
called the motor ticket dispenser from Deltronic Labs. 

enable; a high 
turns the motor on and a low turns it 
off. It's that simple! 

Or is it? Wait a second. How does 
the ticket dispenser know how many 
tickets to dispense? Turning the ticket 
dispenser's motor on is one thing but 
how does it know when to turn the 
motor back off again? That's the job of 
the "notch detector. " Ticket dis
pensers use an "optical coupler" to 
read the notches that are punched in
to the sides of each ticket. As the tick
ets move through the dispenser, they 
must pass an optical coupler (a kind 
of "electric eye") that detects the 
notches on the tickets as they proceed 
into the eager hands of the winning 
customer on the other side of the ma
chine. The notch detector output is 
the remaining pin (pin 1) of the four
pin connector. 

The notch detector output is con
nected to an input on the game board. 
As a ticket notch passes the notch de
tector, this input becomes 0 volts (log
ic low), signaling the game computer 
that a ticket has passed. When the 
correct number of tickets has passed 
the notch detector, the game brings 
the motor enable low, shutting off the 
motor. 

An alternate method of operation 
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is called "one pulse , one ticket." 
Instead of depending on the game's 
computer to read the ticket notch, it's 
done within the dispenser itself. In 
this case, the game computer need 
only send out a short pulse (some
thing greater then 1 millisecond or 
1/1000 of a second) to the input of the 
dispenser. At this point, the ticket 
dispenser is left on its own. It will au
tomatically keep the motor energized 
until the notch detector reads the 
ticket notch after which the motor 
will shut down. If the game wants to 
vend multiple tickets, it simply sends 
out one short pulse for each ticket it 
wants to award to the player. 

THE MOTOR CONTROL 

CIRCUIT 

Deltronics Labs' circuit illustrates 
a typical ticket dispenser. The basic 
circuit is really two circuits; one is for 
motor control, the other for notch de
tection. Let's look at the motor con
trol circuit first. 

Transistor Q2 is the transistor that 
energizes the motor. When the motor 
enable input is low, Q2 is off and the 
motor is off. When the motor enable 
input is brought up to a logic high, 
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transistor Q2 is turned on. 
This allows current to 
flow from the +12 volt 
power supply at pin 4, 
through the motor, 
through diode CRl, 
through Q2 (from collec
tor to emitter) to ground. 
Notice that the emitter of 
Q2 is grounded. This is al
so known as a "ground 
switch" circuit. The + 12 
volts DC is always con
nected to one side of the 
motor while the ground 
connection is switched in 
and out by the transistor. 
For service purposes and 

to facilitate the loading of tickets, a 
manual "ticket advance" switch is 
provided as well. The momentary 
pushbutton "ticket advance switch" 
energizes Q2 by connecting the base 
of the transistor to the + 12 volt DC 
power supply through resistor R9, 
diode CR3 and resistor RlO. 

HAPP CONTROLS 

When the motor enable input is 
brought back low, transistor Q2 is 
turned off. However, simply turning 
off the transistor will not stop the mo
tor immediately as you might expect. 
The motor will coast for a fraction of 
a second and issue an extra ticket un
less something is done to stop it. 
Transistor Ql is a braking circuit that 
is connected directly across the mo
tor. The instant Q2 is turned off, Ql is 
turned on hard and fast via the con
nection of resistor R4 to the + 12 volt 
DC power supply. The braking action 
comes by virtue of the fact that a tick
et dispenser uses a permanent mag
net, DC motor. A coasting, permanent 
magnet motor acts as a generator. 
With the collector and emitter con-
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nected directly across the 
motor, Ql becomes a very 
large load on the output. 
This sucks up all the ener
gy and the motor quickly 
grinds to a halt. Naturally, 
Ql and Q2 are never ener
gized simultaneously. 

THE NOTCH 

DETECTOR 

The optical coupler is a 
simple device that consists 
of two different electronic 
components: a light emit
ting diode (LED) and a 
phototransistor. A photo- CLEVER DEVICES 
transistor is a light operat-
ed transistor that turns on 
when light is shined upon it. Optical 
couplers use infrared light just like 
your television remote control. You 
cannot see infrared light. To humans, 
it is invisible. 

The light from the LED (also 
known as the "emitter") 
in one side of the optical 
coupler shines across a 
gap and directly onto the 
phototransistor (also 
known as the "detector") 
that is mounted on the 
other side. As long as the 
light is hitting it, the tran
sistor is turned on. When 
the light is blocked by 
something in the gap, the 
transistor turns off. 

The LED in the optical 
coupler is always turned 
on. It doesn't matter if the 
game is being played or 
not and it doesn't matter if 
tickets are being dis 
pensed or not. The LED is 

powered by the + 12 volt power sup
ply through current limiting resistor 
RZ. The cathode of the LED is 
grounded, as is the emitter of the pho
totransistor. 

The collector of the phototransis
tor is connected to the paralleled in
puts of three inverter/ buffer gates 
(pins 9, 11 and 13) in integrated cir
cuit U2. An inverter takes a low input 
and makes a high output and vice
versa. The outputs at pins 8, 10 and 
12 are also paralleled and connected 
through resistor R7 to the base of Q3. 
Transistor Q3 is the notch detector 
output transistor. Like motor drive 
transistor Q2, transistor is a ground 
switch; the emitter is grounded. In 
this case, it's also referred to as an 
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"open collector" because the collector 
of Q3 isn't connected to anything at 
all (other than the connector at pin 1, 
of course.) The open collector allows 
the ticket dispenser's notch detector 
output to interface with just about 
any other type of circuit. Remember 
that the notch output of the dispenser 
isn't really "putting out" anything at 
all. It is a connection that goes to 
ground (via Q3) as the ticket notch al
lows the unbroken beam of infrared 
light to pass unhindered from the 
LED to the phototransistor. 

By way of review, let's look at the 
total operating sequence one more 
time. 

Step 1. The game has determined 
that the play has earned one ticket. 

Step 2. The motor enable input 
goes high and the motor runs until .. . 

Step 3. The ticket notch passes in 
front of the optical coupler. 

Step 4. The notch output goes low, 
signaling the computer to ... 

Step 5. Bring the motor enable in
put low, stopping the motor. 

For multiple ticket awards, the 
game computer simply counts the 
tickets as they pass the notch detec
tor. The motor enable is kept high un
til the correct number of tickets has 
been awarded and brought low when 
finished with the award. 

In the next installment, we'll take 
a look at some additional circuitry as 
well as the mechanics of ticket dis
pensers. As usual, if you have any 
questions or comments, please feel 
free to contact me: Randy Fromm, 
1944 Falmouth Dr., El Cajon, CA 
92020-2827; 619/593-6131 or fax 619-
593-6132; internet rfromm@the
group.net 

© Randy Fromm, June 1995 • 
ReP/ay Magazine 
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TOURNAMENT 
N E W S 

While many folks were out 
hunting Easter eggs, 
table soccer enthusiasts 

from all over the country gath
ered at the Hilton in Cleveland, 
Ohio during the Easter Week
end to compete for more than 
$30,000 in prizes in Tornado's 
1995 U.S. Open Champion
ships. Over 1,800 events were 
tallied up in events ranging 
from Rookie to Pro, and 17 & 
Under to 35 & Over. 

This year's event drew play
ers from 39 different states, 
making it a truly diverse gathering. Forty-five tables in the 
main ballroom were in constant use, as the turnout 
exceeded all expectations. Competition began Friday 
evening with the warm up/specialty events. Long lines at 
the registration booth led to an increase in prize money in 
the Draw Your Partner events. 

Open Mixed Doubles began at 9:00 PM with 65 teams 
competing. This event has grown steadily in the past few 
years as more and more ladies are becoming involved in 
this fast-growing sport. In the exciting two-set final, Louis 
Cartwright of Las Vegas and newcomer Lo Chang of 
Boston defeated Chris Dube of Kansas City, Mo. and 
Kathy Richey of Tulsa, Okla. to take the title. 

Open Singles play started on Saturday with 233 play
ers competing for $5,000, mcluding a $1,500 first prize. 
Johnny Horton of San Juan Capistrano, Calif. rose to the 
top of the field, defeating both the world's number-one 
and number-two ranked players along the way. 

Open Doubles saw 132 teams vying for $9,200 in 
prizes. The competition was fierce, with numerous 
matches decided on the last ball of play. Terry Moore and 
Todd Loffredo (the number-one and number-two players, 
respectively) suffered their first loss of the year, and set
tled for fourth place. It had to be former World 
Champions Tommy Adkinsson and Steve Murray facing 
John Horton and Steve Biene in the finals, with Horton 

At top from left: Tornado's tourney director Link Pendley, Cleveland 
Coin sales manager Jim Miseracca and salesman Bruce Hoffman, 
Tornado VP Dave Courington. and Bob Muniak of CleCoin's sales 
department. Below, the ballroom action was fast and furious. 

and Biene coming out on top. 
One other item of note: ten-year-old Billy Pappas of 

Lowell, Mass. lost his very first match, but went on 
through the field of 128 players the hard way and took 
home the title, defeating Mike Robinson of New York in 
an exciting two-set final! How's that for a youngster com
peting in front of the largest crowd of his life? 

The organizers wanted to give special thanks to co
sponsors Cleveland Coin Machine Exchange for their gen
erous contributions and support, and congratulate all of 
this year's champions. 
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TOURNAMENT 
HIGHLIGHTS 

CAMEL 8-
BALL -The 
Stouffer Concourse 
Hotel in St. Louis 
was the site for the 
Camel 8-Ball Clas
sic, held April 27 -
29. The tourna
ment drew 224 
players - 1 59 men 
and 65 women -

from across the country to compete for $175,000 in 
cash and prizes, which organizers said made it the na
tion's richest amateur singles pool championship. The 
American Poolplayers Association conducted and pro
duced the event, while sponsorship came from the 
Camel Brand of R.J. Reynolds Tobacco Company. The 
APA has enjoyed great success with their tournaments 
thanks to a copyrighted handicap system, "The Equal
izer," which allows everyone to compete by determining 
ski ll levels from calculations and reports made by local 
league officials. Howard Bachman from Baltimore, Md. 
captured the Men 's Division by defeating Tony Aloisia of 
Channahon, Ill. five games to one. Howard, whose 
mother cheered him on at the finals, was awarded 
$5,000 in cash and prizes and Tony took home $4,000. 
In the Women's Division, Akiko Taniyama of New York 
City won the title after coming from behind to beat Vir
ginia Decoux of Abbeville, La. Akiko received $4,000 in 
cash and prizes, while Virginia received $3,000. Pictured 
above is (I tor) APA founder Terry Bell, R.J. Reynolds 
Camel rep Douglas Funderburk, Women 's champ Akiko 
Taniyama and professional billiards player Kim Daven
port. For more information on the APA's league pro
gram, contact the organization at 800/ 759-0414. 

DYNAMO 
DEBUT
More than 100 
table soccer en
thusiasts were 
given a hands-on 
demonstration of 
Dynamo's new 
Striker soccer 
table at the 
$1,000 Pro Am 
Tournament co-

sponsored by Lieberman Music Co. on April 9. The 
event was hosted by Mendota Valley Amusement Co. 
and held at Chi Chi 's in Richfield , Minn. One of the 
notable attendees was Doug Furry, one of the game's 
greatest players, who came out of retirement to com
pete for the first time in seven years. Doug may have 
been a little rusty, but teamed with Andy Walberg , he 
still managed to storm through the runoffs, defeating 
Steve Mohs and Tim Kaiser in the finals. Dynamo re
presentative and table designer John Lott acted as tour
nament director. John noted that "players in this region 
learned to play a ball-control type of style, and they 
seemed pleasantly surprised to be able to adapt so 
early on to the Striker table. Al l of the entrants received a 
complimentary Dynamo event t-shirt and a free buffet, 
courtesy of Lieberman Music. Pictured above are (I to r) 
John Lott, Linda Winstead (Lieberman) and Doug Furry. 
Dynamo is currently scheduling a number of these no
entry-fee tournaments with its distributors. For more in
formation , call John Lott at 800/527-6054, ext. 212. 

MICHIGAN 
DARTS -Union 
Music Company's 
annual Valley Cup Dart 
Tournament took place 
April 22-23 at Skinny's 
All Start Sports Bar in 
St. Clair Shores, Mich . 
Approximately 200 
people joined in on this 
weekend of fun , mak
ing the entire event a 
tremendous success. 
On Saturday, the tour

nament included four-man teams, Mixed Triples and 
Men 's & Women 's Doubles, and was open to all play
ers. Among them was Valley's Dave Krystal, who threw 
with the best of 'em in the team events. On Sunday, the 
qualifying for the trip to the World Cup finals in Las 
Vegas was open only to players sanctioned through 
Union Music, whose commitment to 15 Cougar HB 
boards allowed them to send six players to Vegas. The 
Men's Divisions were split into two classes so that in the 
end, four men and two women were sent to the finals . 
Pictured above are Men 's Division One qualifiers Tony 
Carpino (left} and Mark Manuel. Both are Vegas bound. 
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I N T E R F A C E 

calling on street operators to ask: 

HOW'S PINBALL PERFORMING FOR YOU THESE DAYS? 

Page 142 

Bruce Duncan 
Duncan Amusement 
Ft. Watton Beach, Florida 

In most cases across the 
board we've seen business 
from pinball pick up some. 
We've probably bought more 
new pinball machines over the 
last few years than we did 
during the days of the video 
boom. Prices for new equip
ment are still too high though , 
and business around here is 
very slow prior to the spring 

and summer. If you have a good location and traffic 
is heavy, a machine can bring in a $100 plus a week, 
which is semi-decent, but it varies greatly with the 
time of year. When our seasonal locations fall off, we 
still have our street locations, but they can't make up 
the difference on their own - even with a new ma
chine. It's getting pretty tough to make a decent re
turn. I don't think we can keep asking for a 50-50 
split on a high-dollar piece, operators have to start 
getting a larger share of income. 

Rich Holley 
Southeast Game Brokers 
Tampa, Florida 

Pinball is very important, 
both in the street and ar
cades. On the street we tend 
to put pinballs in truckstops 
and upscale bars as opposed 
to beer joints. All of my ar
cades have at least two pins, 
others have as many as four 
to six depending on size. 
There are people who come in 
to play pinball and nothing 

else; so it's different money. In fact, while certain ar
cades are totally dead during the day because kids 
are in school, pinballs are busy at lunchtime. I run all 
current equipment; it's rare to find one that's even 
two years old. I price them at 50 cents a play. The 
cost to buy one is high but maintenance and reliabili 
ty is getting better all the time. I used to focus on just 
one brand but now I buy all three equally - Williams, 
Sega and Premier. 
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Pete Siegel 
High Score Amusement 
East Meadow, New York 

I've been doing great with 
pins. The income has been 
pretty steady; in fact, they've 
always been steady earners. 
Of course, the prices are al
ways going up, and it's get
ting harder to get a good re
turn on investment. But I'm 
pleased with the quality of the 
games, and I think the manu
facturers are doing a good 

job. I think the operators are going to have to step up 
their play pricing. We always convert every new ma
chine from the factory setting to straight 50-cent 
play. Overall , I can't say anything really bad about 
pins. You can always tell a video's a dog right away, 
but with pinball it doesn't work that way - a good 
machine can keep earning for years . The last new 
game I purchased was Theater of Magic, but it 's still 
too early to see how well that one is going to do. 

Marty Murin 
Rainbow Falls Video 
Hunter, New York 

Pinball is one of my sta
ples, mostly in taverns, resorts 
and bowling alleys. All ages 
play it, men and women. We 
tend to stay current with the 
new models and sell them 
after four or five years. De
pending on the title, the ROI 
can be very good. Lately I've 
been sticking with one brand; 
I used to get a variety but I get 

more consistency with earnings and parts and ser
vice this way. Selection is done by seeing them at 
trade shows, looking at earnings reports and listening 
to recommendations from other operators. Mostly we 
set pins on 50 cents a game, or in some cases three 
or five for a dollar. We pretty much follow the factory 
recommendation . People play pinball who don't play 
anything else - except some middle-aged female 
pin players are beginning to play redemption. The 
biggest headache with pinballs is moving them: it 
takes two people! 
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e THE GAIN GAME RETURNS!! 
YOU NEVER SEEN BEFORE. 

SIXTH CARD 

3 • + tit 

In tradtional poker card, the face of the deck is close, 
facedown . In VICTOR 6, the face of the deck is open, faceup. 
Therefore, you can see the sixth card after five cards are 
dealt faceup in a row which would let you more easy to decide 
which card to "Hold" or "Cancel". 

J~ J~ 2~ fa .; : ••• 
=1 ~ .. .;.; ++ 
~ =-- · 6 -l' ~s • •i. 

imlll llm 
ADDITIONAL PAIR 7 & PAIR 9 FLUSH FEVER 

OTHER VERSION 
Poker card replace with lovely shark. 

FLUSH FEVER DOUBLE-UP 

The patent of rules re9istered1 don't coplJ. or made it. ,--------- m USA SALES 

AMERICAN ALPHA, INC. 
45 Stouts Lane. Suite 8 -Monmout h Juncti on. NJ 08852 r===::-;:;;j 
Tel:(908)438-0420 Fax:(908)438-0424 ~U»lnU 

SUBSINO co_. LTD_ 
3F, NO. 61 , SEC. 1, CHENG-KUNG RD,, 
NAN-KANG DIS., TAIPEI, TANVMJ, R. 0. C. 

TEL: (02)782-8915 FAX: (02)786-1566 



TOP-SELLING 45S & CDS AT KEY ONE-STOPS AS OF JUNE 22, 1995 

a. 
= a. 

= al 
= 
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1. CAN'T STOP LOVING YOU, Van Halen, Warner Bros. 17909 * 2. RUN AWAY, Real McCoy, Arista 12808 * 3. FEEL SO HIGH, Des'ree, 550 Music 77693 
4. NO MORE "I LOVE YOU'S", Annie Lennox, Arista 12804 
5. BELIEVE, Elton John, Rocket 856014 
6. IT'S GOOD TO BE KING, Tom Petty, Warner Bros. 17925 * 7. RED UGHT SPECIAL, TLC, Arista 24097 
8. STRANGE CURRENCIES, R.E.M. , Warner Bros. 17900 
9. NOT FOR YOU, Pearl Jam, Epic 77 435 

10. YOU GOT IT, Bonnie Raitt, Arista 12795 

1. ADALIDA, George Strait, MCA 55019 
2. THE KEEPER OF THE STARS, Tracy Byrd, MCA 54988 
3. SUMMER'S COMIN', Clint Black, RCA 64281 
4. GONNA GET A LIFE, Mark Chesnutt, Decca 54978 
5. WHEN YOU SAY NOTHING AT ALL, Alison Krauss, BNA 64329 
6. STANDING ON THE EDGE OR GOODBYE, John Berry, Patriot 18401 
7. YOU AIN'T MUCH FUN, Toby Keith, Polydor 851728 
8. PARTY CROWD, David Lee Murphy, MCA 54977 
9. STAY FOREVER, Hal Ketchum, MCG Curb 76929 

10. REFRIED DREAMS, Tim McGraw, Curb 76931 

* 1. RED LIGHT SPECIAL, TLC, Arista 24097 * 2. FEEL SO HIGH, Des'Ree, 550 Music 77693 
3. GRAPEVYNE, Brownstone, Epic 77864 * 4. RUN AWAY, Real McCoy, Arista 12808 
5. LOVE THE ONE YOU'RE WITH, Luther Vandross, Epic 77754 
6. MAKE SWEET LOVE TO ME, The Whispers, Capitol 58330 
7. LET'S GET IT ON, Shabba Ranks, Epic Street 77833 * 8. FOR YOUR LOVE, Stevie Wonder, Motown 860290 
9. COME ON, Barry White, A&M 580972 * 10. BABY, Brandy, Atlantic 87173 

1. CRACKED REAR VIEW, Hootie & The Blowfish, Atlantic 82613 
2. TUESDAY NIGHT MUSIC CLUB, Sheryl Crow, A&M 0126 
3. YES I AM, Melissa Etheridge, Island 848660 
4. GREATEST HITS, Bruce Springsteen, Columbia 67060 
5. THROWING COPPER, Live, MCA 10997 
6. JOHN MICHAEL MONTGOMERY, J.M. Montgomery, Atlantic 82728 
7. HELL FREEZES OVER, Eagles, Geffen 24725 
8. BALANCE, Van Halen, Warner Bros. 45760 
9. VITALOGY, Pearl Jam, Epic 66900 

10. THE HITS, Garth Brooks, Liberty 29689 

June 1995 

POP PICK HITS 
BEDTIME STORY 
Madonna - Warner Bros. 17924 

HAVE YOI/ EVER REAU Y LOVED A WOMAN 
Brian Adams -A&M 1028 

DECEMBER 
Collective Soul - Atlantic 87157 

SECRET GARDEN 
Bruce Springsteen - Columbia 77847 

COUNTRY PICK HITS 
IF I WERE YOI/ 
Collin Raye - Epic 77856 

MISSISSIPPI MOON 
John Anderson - BNA 64274 

YOI/ CAN SLEEP WHILE I DRIVE 
Trisha Yearwood - MCA 54973 

R & B PICK HITS 
SOMEONE TO LOVE 
Jon B. featuring Babytace - Epic 77895 

THE WAY THAT YOI/ LOVE 
Vanessa Williams - Mercury 6766 

* = significant crossover activity 
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New voice board 
from Eletech 
Electronics 

A self-contained audio 
board with 17 -minute, 20-
message capacity, the 
model VM1420 is the 
newest member of Eletech 
Electronic's OuikVoice 
family of voice products. 
The unit can be used for 
providing audio output in 
talking displays, talking 
vending machines, indus
trial control , talking alarms, 
amusement/redemption 
games, storytellers, etc. 

Built with advanced 
digital voice technology, 
the VM1420 is designed 
to provide high-quality 
audio at a low price. When 
activated by external con
tact closures or motion 
sensors, it plays one of 20 
messages stored in its 
EPROM chip. Up to 17 
minutes worth of mes
sages can be custom pro
grammed into the EPROM 
chips with a low-cost 
voice development tool. 

The VM1420 runs off a 
single, 6V to 12V DC po
wer supply. Audio output 
is up to 2W into a 4 Ohm 
speaker. Measuring only 
4.25" x 6.4", the board fits 
easily into enclosures 
where space is tight. 

For more information, 
contact Eletech Electron
ics, 16019 Kaplan Ave., 
Industry, CA 917 44; 818/ 
333-6394. 

THUNDER AIR from Designs lnt'I 
Designs International, 

makers of a wide range of 
amusement park attrac
tions, has just released 
Thunder Air, a multi-rider, 
aircraft-type attraction. 

The aircraft features an 
articulating motion which 
allows for a 20 degree tilt 
up (climb) or down (dive), 
as well as 20 degree left/ 
right (banking) action, with 

CYBER CYCLES from Namco 

Cyber Cycles is the 
next generation in Nam
co 's highly successful ser
ies of motorcycle racing 
games. But unlike the 
company's previous mo
torcycle games, Cyber Cy
cles boasts 3D graphics 
with texture mapping poly
gons, care of Namco's 
new System 22 hardware. 
These improvements bring 
the graphic level up to par 
with the company's Ridge 
Racer, Ridge Racer 2 and 
Ace Driver. 

Cyber Cycles is a two
player competitive motor
cycle game, linkable up to 
two units and four players. 
A colorful marquee in
cludes a display to show 
players their current posi
tion relative to their com
petitors. Gameplay in
cludes thunderous 
straight-aways, tight turns, 
high-banked turns, jumps, 
tumbling spills and plenty 

all three features able to 
be used simultaneously. 
This all-new, patent-pend
ing movement treats rides 
to realistic flight-like move
ments. 

Each Thunder Air plane 
holds six children or four 
adults (or any combina
tion) . The planes feature a 
safety side strut to keep 
passengers in. Seat belts 
are standard, while adjust-

of hyperaggressive bike
to-bike bumping. 

Players lean the motor
cycles to turn, and use a 
throttle and brake to con
trol speed. There are three 
different rides to choose 
from, ranging from an 
easy-driving futuristic bike 
to a powerful "muscle 
bike" that requires ski ll to 
control its powersliding 
characteristics. In addition, 
players can choose from 
three different viewing per
spectives and two distinc
tive courses. "Greenhill" is 
a high-speed road course 
through mountainous and 
coastal settings. "Neo Yo
kohama" is a dark, futuris
tic layout through an in
dustrial/urban area. 

For more information, 
contact your local distribu
tor or call the Namco
America sales office at 
708/238-2248. 

able front and rear lap 
bars are optional. There's 
also a 28' portable trailer 
version . 

For more information 
on Design lnternational's 
complete line of bumper 
cars, midway rides and 
games, mini roller coast
ers, and paddle boats, call 
the company at 214/634-
2900. 

ReP/ay Magazine June 1995 Page 145 



TOP HITS OF JAPAN 
from Game Machine Magazine, June 1, 1995 

TOP25 
VIDEO COCKTAILS 

Model (manufacturer) 
1 Virtua Fighter 2 (Sega) 
2 Bust-A-Move (faito/SNK) 
3 Night Warriors (Capcom) 
4 Mahjong F. R. (Video System) 
5 Tekken (Namco) 
6 Magical Winbee (Konami) 
7 Savage Reign (SNK) 
8 Soccer Superstars (Konami) 
9 Crazy Cross (Konami) 

10 Fatal Fury 3 (SNK) 
11 Baku Baku Animal (Sega) 
12 Ultra X Weapons (Banpresto) 
13 Cyberbots (Capcom) 
14 Super Real Mahjong P, V (Seta) 
15 Test & Quiz (fecmo) 
16 Virtua Fighter (Sega) 
17 Elevator Action Returns (f alto) 
18 P-47ACES (Jaleco) 
19 Q. Tonosama No Yabo 2 (Gapcom) 
20 Mahjong Soo-Chi-Pie II (Jaleco) 
21 Super Sidekicks 3 (SNK) 
22 Super Shanghai (Hot-BIT aito) 
23 Raiden DX (Seibu) 
24 Super St. Fighter II Turbo (Gapcom) 
25 Shanghai Ill (Sun) 

HAPPY SACKS 
from Oriental 
Trading Co. 

Happy Sacks is the 
trademarked name for 
Oriental Trading Com
pany's new birthday party 
bag. This leading supplier 
of toys and novelties for 
the redemption market 
has created an all-in-one 
fun kit that's ideal for 
FECs, skating rinks, bowl
ing alleys, pocket parks or 

TOP 15 
UPRIGHTS & COCKPITS 
Model (manufacturer) 
1 Virtua Fighter 2 [deluxe] (Sega) 
2 Sega Rally Championship (Sega) 
3 Sega Rally Champ. [deluxe] (Sega) 
4 Sports Fishing (Sega) 
5 Ace Driver [deluxe] (Namco) 
6 Ridge Racer 2 [twin] (Namco) 
7 Virtua Cop (Sega) 
8 Point Blank (Namco) 
9 Quiz Doremifa Grand Prix (Konami) 

10 Ridge Racer 2 [deluxe] (Namco) 
11 Daytona USA [twin] (Sega) 
12 Daytona USA [deluxe] (Sega) 
13 Final Lap R [standard] (Namco) 
14 Wing War [twin] (Sega) 
15 Out Runners (Sega) 

TOP5 
FLIPPERS 
Model (manufacturer) 
1 Road Show (Williams) 
2 Flintstones (Williams) 
3 Addams Family (Midway) 
4 Star Wars (Data East) 
5 World Challenge Soccer (Premier) 

anyone who offers birth
day parties at their loca
tion . 

Each Happy Sacks kit 
comes with an attractive 
assortment of fun toys and 
novelties, a colorful bag to 
put them in, and a roll of 
ribbon to tie the bag. The 
complete package makes 
144 Happy Sacks (and 
happy kids). 

For prices and ordering 
information, contact Orien
tal Trading Co. at 800/ 
228-8884 or fax 800-228-
1002. 

MAGICAL TOUCH 
from Micro Mfg. 

Magical Touch , Micro 
Manufacturing's new entry 
into the countertop video 
field , should be ready for 
shipment this month. This 
touchscreen, multi-game 
video is designed for bar
top operation, and fea
tures state-of-the-art soft
ware that focuses on the 
adult player. 

The game features a 
combination of "old favor
ites" blended with a line
up of exciting new games. 
Old favorites include: 
selection of Solitaires; 
Joker Poker; Black Jack; 
Super Hangman; and all 
popular Trivia categories, 
including sex, sports, TV, 
movies, music and more. 
The "new favorites" 
include: Diamond 11 , 
Squish, Go-4-21 , Poker 
Scramble, and more to 

come. The software also 
includes easy-to-program 
advertising screens, com

plete 
accounting, 
flexible 
game fea
ture set-up, 
and cus
tomized 
game menu 
with individ
ual game 
pricing. 

Magical 
Touch's 

newly designed cabinet 
features easy access, flip
top lid; unique tray mount
ed electronics assembly 
for simple service; front 
mounted coin mech/cash 
box for quick collections 
(replaceable with optional 
bill acceptor/stacker); 14-
inch VGA monitor; durable 
glass touchscreen ; heavy
duty power supply; securi
ty hasp and more. The 
stylish new cabinet is slim, 
compact and comes with 
a small footprint for easy 
bartop placement. 

Micro Manufacturing 
backs up their new piece 
with a 90-day warranty 
and comprehensive parts 
and service support. For 
more information, contact 
Micro Manufacturing at 
800/277-6136 or 615/ 
793-5510. 

New from Two-Bit Score 
Two-Bit Score's new 

Credit Accumulator Kit is a 
self-contained, single
board computer that al
lows an operator of older 
equipment to raise the 
price of a vend or game. 

Originally designed to 
replace the mechanical 
coin-counter units on 
photo booths, the kit will 
count up any number of 
inserted coins before trig
gering a vend . If you own 
any equipment originally 
designed to accept only 
one coin and begin imme
diately, this kit will allow 
customers to insert two, 

three or any number of 
coins you choose before 
the game starts. A com
plete wiring harness with 
power supply, control 
board and simple instruc
tions are provided. 

Two-Bit Score says 
their kit will work in dozens 
of applications, including 
kiddie rides, photo booths, 
pinballs and many other 
types of coin-op equip
ment. 

For more information, 
contact Two-Bit Score, 
4418 Pack Saddle Pass, 
Austin, TX 78745; 512/ 
447-8888. 
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35 Old Nashville Highway 
avergne, TN 37086 

1-800-277-6136 
(615) 793-5510 
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THE C 0 IN BIZ 

MIDWEST 

SAY CHEESE - Atlas Distributing held a special open 
house, seminar and luncheon to promote the new deal on 
Capcom's photo booth. The turnout was good at the March 
9 gathering as operators checked out another way to diversi
fy their businesses. The staff at Atlas also wanted to express 
best wishes to Tina Malyj, who resigned after nine years with 
the company. During her time with Atlas, Tina worked in or
der processing, inventory and later, as administrative assis
tant at P&P. She plans to pursue a career in human re
sources. Good luck, Tina. 

PIN SEM - Fifty field technicians (representing 24 compa
nies) packed onto the showroom floor at Betson Pittsburgh, 
April 25, for a service seminar on the operation and trouble
shooting of Williams-Bally/Midway pinball machines. GM Jim 
Wittler and assistant manager Lou Larson welcomed the 
group and opened the school with a brief discussion on the 
importance of dollar bill acceptors and higher price per play 
on pinballs. Almost 20% of the new pinballs sold by Betson 
Pittsburgh go into locations with bill acceptors, and Lou said 
the percentage is on the rise. The technical session was held 
by Greg McKay, field service tech for WMS Games. Greg 

covered all facets of service maintenance and programming 
technology of his company's pins, while flanked by a Wil
liams Dirty Harry and Bally/Midway Theatre of Magic. The 
attendees were extremely grateful for Greg's professionalism 
and the support they receive from Williams. 

SOUTHEAST 

FLORIDA FIGHT - On May 6, the Florida House of Rep
resentatives passed a bill that raises the cost of the state's 
location certificate from $20 to $30 per machine. In addition, 
the bill also makes locations responsible, as lessees of 
equipment, for remitting tax for sales through the machines, 
"unless a written agreement exists to the contrary. " The 
Florida Amusement Machine Lessors Coalition, made up of 
statewide operators and distributors, fought hard against the 
bill and attempted to get a reduction for all operators by set
ting a flat $50 fee for the first five machines - but it was not 
to be. If anything good came out of the fight, it was the 
agreement between retail restaurant associations and the 
coin-op association to work together this year on mutually 
beneficial solutions to their problems. Other things the co
alition accomplished included clearer wording on tax laws, 
as well as continuation of some beneficial exemptions. And 
the battle in the Sunshine State goes on. 

INTERNATIONAL 

MONDIAL IN MEXICO - Representatives of Mondial In
ternational dropped in on the opening of a new arcade in 
Guadalajara, Mexico in April. Planet X Arcades, which oper
ates five such locations in Mexico, did such an impressive 
job with their latest project that the international exporters 
wanted to come down and take a look themselves. "We felt 
that Planet X's financial resources and commitment to open 
an arcade in Mexico in this economy were extraordinary," 
said Mondial's export sales manager Fernando Galeb. "They 
were looking for some unique equipment that only Mondial 
was able to get for them, and we felt confident that the prin
cipals of Planet X were serious people with whom we could 
establish a long-term relationship." 
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HAVE JUKE, WILL TRAVEL 
- Joel Friedman, globetrotting 
exec VP or Rowe/ AMi , sent us 
this photo taken at the recent 
Rincon-Rowe distributor meet
ing in Guadalajara, Mexico in 
May. More than 80 distribs, rep
resenting all of the Mexican 
states, attending the two-day 
event, which was hosted by En
rique Calderon (left), president of 
Rincon Musical. The meeting 
featured numerous seminars 
concerning the current peso cri
sis, present opportunities and 
the future growth of the jukebox 
business in Mexico. Showing the 
new LaserStar Eagle and Dia
mante Ruby, Joel praised the 

entire Mexican distributor network for their past performance 
and their continued support during the peso crisis. "In time, 
the peso crisis will be resolved and the Rincon organization 
and Rowe/AMi, together, will continue supporting the Mexi
can music operator, creating mutual growth," Joel said. "I 

ACME season. Things got going around 7:00PM and didn't 
end until way past midnight, with about 10 to 20 stragglers 
finally beginning to leave once the jukebox was shutdown. 
Pictured above is (I tor) Mondial 's Fernando Galeb, George 
Aviles of J&J Music, NSM's Performer wallbox and our "Car
ibbean correspondent" John Margold. John also hopes that 
this photo will once and for all, prove to the NSM staff that 
he wasn't lounging by the pool or playing blackjack during 
the entire trip to Puerto Rico. 

NORTHEAST 
am confident that Mexico will once again be a premier juke
box marketplace." 

HAVE JUKE, WILL TRAVEL 2 - "In my never-ending 
battle to keep up with Mr. Friedman in the photo depart
ment," quipped NSM's John Margold, "the enclosed was 
taken on April 21 at the Mondial International Corp. 's open 
house in Hato Rey, Puerto Rico." John reported that the 
open house was one of the better attended of the post -

PENNSY SHOW - The Pennsylvania Amusement and 
Music Machine Assn. (PAMMA) has put together quite an 
impressive line-up of events for their annual convention at 
Seven Springs Resort in Champion on July 21-22. Pennsy 
operators will have a chance to hobnob with fellow trade
sters in an atmosphere of fun . There will be exhibits of new 
equipment, a s.eminar on video gaming, an auction and a 

llilll\TJ~Y'S tllJSI(~ (~())tJ•1\NY, IN(~. 
Settling for what they've got 

instead of what you want? 
Then you ' ll want to give us a call at Harvey's Music Company. 

We offer: 
• The very best compact discs and 7" investments you can buy. 
• The finest and most complete inventory you'll find anywhere. 
• A great selection of oldies for those SO's, &O's, 70's and BO's locations. 
• Toll-free fax and voice for your convenience. 

ReP!ay Magazine 

We pride ourselves on your satisfaction. We're quick, 
courteous, knowledgeable, and thoughtful. 

We're on your side. 
Find out what's hot, so you can pamper those hard to please 

customers with what they want, not with what you 've got. 

Voice: 1-800-362-3518 
Fax: 1-800-362-3619 

The price is right, the service is better. 
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LATINO Jukebox Tcm 30 
FOR MONTH ENDING AP IL 1995 

COMPILED FOR COMPACT DISC 
>-- JUKEBOX OPERATORS >-- ll'. 

(J)< 

TITLE ARTIST '.5Ci 
0 . 

"El Ejemplo" Los Tigres Del Norte 

4 "Lastima Que Seas Ajena" Vicente Fernandez 

"Los 15 Gramtes Exitos" Vicente Fernandez 

1 "Rompiendo Barreras" Bronco 

"17 Super Exitos #3" Chalino Sanchez 

"Felices" Los Rieleros Del Norte 

"Banda Toro" Banda Toro 

7 "Yo Vendo Ojos Verdes" Ezquiel Pena 

5 "Ayer Y Hoy" Ana Gabriel 

"Exitos Con Banda" Angelica Maria 

No. 1 
" Merengue En La Calle B '95" Various Artists 

"Dicen Que Soy" India 

1 "Super Exitos" Sonora Dinamita 

2 "Swing Latino" Banda Blanca 

"Huellas Del Pasado" Grupo Niche 

"The Best" El Gran Combo 

"Lo Nuevo & Lo Mejor" Jerry Rivera 

6 "Mirandote" Frankie Ruiz 

" El Original 4.40" Juan Luis Guerra 

"Usted Se Queda Aqui" Wilfrido Vargas 

2 
No. 1 

"Amor Prohibido" Selena 

"12 Super Exitos" Selena 

"17 Super Exitos" Selena 

"Las Reinas Del Pueblo" Selena Y Graciela 

"Live!" Selena 

"Reencuentro" lndustria Del Amor 

"Tesoro" Graciela Beltran 

8 "Tejano Big Stars" Various Artists 

9 "Entre A Mi Mundo" Selena Y Los Dinos 

0 5 "Te Conquistare" Los Fugitives 

SAMPLING BY THE LATIN JUKEBOX, G. GROVE, CA. BASED 

golf tournament. On Friday, a cocktail reception will accom
pany an evening of entertainment, and on Saturday, the 
PAMMA Banquet will welcome special guest AMOA presi
dent Tami Norberg-Paulsen. It should be a memorable 
weekend for all. If you'd like to take part, contact PAMMA at 
800/521-7778 or 717 /232-5322; they' ll have all the info on 
registration and lodging. 

SOUTHWEST 

AMOA IN AZ 
- It's very rare 
to get a picture 
of the AMOA 
staff. They move 
around so fast 
and work so 
hard that it's dif
ficult to get them 
to just stand still. 

The shot above was taken at the Winter Board Meeting at 
the Camelback Resort in Scottsdale, Ariz. (I to r): Anne Hasty 
(meeting coordinator), Kim Rundle (administrative coordina
tor), Susan Gilbert (convention supervisor), Laura Olson (gov
ernment relations manager) and John Schumacher (execu
tive VP). 

A few AMOA board members and their spouses took a 
few extra days and headed north to Sedona, Ariz. to take in 
the beautiful scenery (I tor): Sue Steurer, Don Hesche, An
thony & Carla Storino, Violet & Glenn Anderson, Karen Nagel 
and Frank Seninsky. (Thanks for the pix, Frank!) 

ON ACTUAL JUKEBOX PLA y REQUESTS. TO ORDER CALL 1·800-LATIN-CD 

GOLFING LEGEND Arnold Palmer was on hand to in
augurate Si Redd's new Oasis Gold Club in Mesquite, Nev. It 
was a perfect day for a golf course opening, and the hotel 
staff pulled out all the stops to mark the occasion, putting on 
a fabulous brunch at the Si Redd Convention Center. Course 
designer Arnold Palmer was available throughout the day to 
talk with guests and sign autographs. The golfing great also 
brought to Mesquite the first Arnold Palmer Golf Academy 
outside of Florida. 
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This game consists 
of one lever and 
button that even a 

beginner can easily 
operate and become 
adept at. · 
The player can enjoy 
the game alone or 
with someone else. 

This game includes 
items that burn all 
the enemy when 

they touch them and 
items that give elec
tric shock and 
destroy the enemy. 
This .game will surely 
excite and heat up 
the players with all 
the various elements 
that the game has to · 
offer. 

* 49 STAGES IN 9 WORLDS 
* 18 TYPES OF BONUS ITEM 
* 7 TYPES OF SPECIAL ITEM 

- COMICAL ACTION -

The game screen shown on the advertisement may be subject to change. 

if' Fuulci Co., Ltd. 
3/F, RINEN BLDGS., 32-2, HIROMl-CHO, 
NISHINO, YAMASHINA, KYOTO, JAPAN. 

TEL: 81-75-595 1136. 
FAX: 81-75-595 1139. 

If you send a FAX, please include your country name and 
code number alone: with vour teleohone number. 

Select and operate 
either "MILE" (1 P) 
and "YARD" (2P). 

The game is cleared 
when you take all the 
norm characters and 
escape from the 
enemy's touches or 
attacks "FEET" (a 
character that is fol
lowing Mile or Yard), 
the player * loses one 
of his * choice of 
characters. 

s~:i~.- b~i~g· ~~k~d 
by Liter, (a fairy) to 

rescue the Princess 
that has been kid
napped by the 
Demon Hector, Mile 
and Yard along with 
Feet march into Hec
tor-world. 

When you 
machines, 
bother 

need 
why 
with 

expensive new ones 
when an inexpensive, 
proven second
machine will go the 
distance? 
We're reliable and so 
are our machines. We 
have a large stock to 
choose from, so if 
you need equipment, 
we're the ones for 
your special needs. 
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SU M T w TH F SA 

1 2 3 
4 5 6 7 8 9 10 

11 12 13 14 15 16 17 

18 19 20 21 22 23 24 
- 1 9 9 5 - 25 26 27 28 29 30 

JUNE 
7-8: Asian Amusement Expo, Hong Kong Convention & 
Exhibition Centre, Wanchai , Hong Kong. For more infor
mation, contact William T, Glasgow, Inc. at 708/333-
9292. 

9-11: Illinois Coin Machine Operators Assn. annual 
meeting, Lodge of Four Seasons, Lake of the Ozarks, 
Miss. For information, call the ICMOA at 708/369-2406. 

25-27: Wisconsin Amusement & Music Operators Con
vention and Trade show, Hiedel House Resort, Green 
Lake, Wis. For more information contact WAMO at 414/ 
277-9266. 

25-28: Taiwan Amusement Machine Exhibition, CETRA 
Exhibition Hall, Taipei, Taiwan. For information, contact 
Taiwan Slot Magazine at 886-2-7607407 ex. 10. 

JULY 
12-13: California Coin Machine Association annual con
vention, Silverado Country Club, Napa, Calif. For informa
tion, contact Cindy Urcan at 916/441 -5451. 

19-20: EXIME, Exhibimex, Mexico City, Mexico. For 
more information, contact William T. Glasgow, Inc. at 
708/333-9292. 

21-22: Pennsylvania Amusement and Music Machine 
Assn. Annual Convention & Show, Seven Springs Resort, 
Champion, Pa. For more information, contact the 
PAMMA at 800/521-7778 (in Pa. only) or 717 /232-5322. 

27-29: Billiard Congress of America lnt'I Trade Expo, 
The Sands Expo & Convention Center, Las Vegas, Nev. 
For more information, contact Frank Zdy at 619/278-
3877. 

AUGUST 
23-25: Asia Pacific Theme Parks & Attractions Confer
ence and Exhibition, Singapore lnt'I Convention & Exhibi
tion Centre, Singapore. For information, contact AIC Con
ferences at 65-222-8550. 

24-25: Ohio Coin Machine Association 21st Exposition 
of Music & Games, Ramada University Inn, Columbus, 
Ohio. For additional information, contact the OCMA at 
614/888-9772. 

24-26: SALEX (South American) show, Mart Center, Sao 
Paulo, Brazil. For information, contact World's Fair Ltd. at 
44-161-624-3687. 

SEPTEMBER 
13-15: 33rd Amusement Machine (JAMMA) Show, 
Makuhari Messe, Chiba, Japan. For more information, 
contact JAMMA at 81-3-3438-2363. 

21-23: AMOA Expo '95, New Orleans Convention 
Center, New Orleans, La. For information contact the 
AMOA at 800/937-2662. 

26-28: Leisure Industry Week, National Exhibition Cen
tre, Birmingham, England. For information, contact Inde
pendent Exhibitions at 44-193-256-4455. 

OCTOBER 
4-6: Amusexpo, Espace Champerret, Paris, France. For 
information, contact Sepfi-Technoexpo at 33-1-4756-
2108. 

7-10: lnt'I Family Fun Center & Miniature Golf Show (Fun 
Expo '95), Orange County Convention Center, Orlando, 
Fla. For more information, call the Fun Expo at 914/993-
9200. 

11-12: AL Previews, Novotei, Hammersmith, London, 
England. For more information, contact Howard & Wik
berg at 44-171-387-2021 . 

19-21: National Automatic Merchandising Assn. Annual 
Convention and Trade Show, Dallas Convention Center, 
Dallas, Texas. For more information, contact NAMA at 
312/346-0370. 

19-21 : World Waterpark Association Symposium and 
Trade Show, Orlando, Florida. For information, contact 
the WW A at 913/599-0300. 

25-28: AMOA of Queensland (Australia) Annual Conven
tion and Trade Show, Conrad Jupiter's Hotel & Casino on 
Queensland's Gold Coast. For more information, contact 
the AMOAQ at 61-7-841-1021 
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A COMPENDIUM OF USED EQUIPMENT ADS & OTHER ITEMS OF INTEREST TO THE COIN INDUSTRY 
A number of video game manufacturers have been successful In enforcing their copyrights and trademarks in the U.S. courts against those who supply 
or use unlawful copies. Readers are warned of the risks involved when copies of video games are purchased from sources other than the manufacturer 
or one of its authorized distributors. We can offer no assurance that a video game or printed circuit board set purchased from all the sources of such are 
legitimate. RePlay asks its readers to write us regarding any complaints about a product or service advertised in this magazine. 

Easy-to-understand 

TECHNICAL 
TRAIN I NO 

Videotapes 
Textbooks & Software 

m Ranlly Fromm's Big 81111 Book of 
~ Really 8re1t Techlli11I lnftrm1tien $39.95 
All-You-Need Beginning Electronics 
for Operators 2 tapes $ 79.95 
Basic Videogame Troubleshooting - $ 49.95 
Diodes, Transistors 

~~~~~~f.~@~i:~:·pN -: ::::: I 
Videogame Monitor Repair :Y,:. 

Videogame Conversions $ 49.95 

MORE VIDEOTAPES & SOFTWARE 

Servicing Bill Acceptors $49.95 
Servicing Video Lottery Printers Vol. 1 NCR - $49.95 
Servicing Video Lottery Printers Vol. 2 TDC- $49.95 
Understanding Digital Electronics • 2 Tapes $79.95 
Microprocessor Systems and Troubleshooting· 2 Tapes $79.95 
XV Monitors (Asteroids & Star Wars) $39.95 
The Business of Redemption (Not technical) - $39.95 
Servicing Rowe Bill Changers (15 minutes) - $19.95 
*NEW! Coin Tech software for Windows - $99.00 

:;::h~~~P~~~1~:;ower supplies _ :~:.:; ~,·:.,r .. ,:',.:I··'' .': 

Using a Digital Multimeter $ 39.95 Las Vegas, NV -July 24 - 28 
How to Use an Oscilloscope $ 49.95 Or1ando, FL - October 2 :- 6 

~=~!~'th~·~~- :i~:i::!apes in this $550_00 .Ji': All classes taught by Randy Fromm 

: :': :::'f.'.f::::;:::::;.,:i:::??:,~:~,i:::::::?i:i:~.:<:~,~::>~?:A.: ... .;.;:,:;.~:;.,:;:,~:::l:: .. ;:,~::?:::~:?:.:.:,.;{~:":'~<.::'h~x,~:,~:?-:::i~.,,:~<::O::;@:~::t)i'\' T raining the the Coin-Op Industry si nee 1980 
coc:f'6tdififdfidtfi&ceptedPRenifrritiefitlf:ad'tf$s.oo shipping & handling to all USA orders. 

Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon , CA 92020 2827 TEL 619.593.6131 FAX 619.593.6132 
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LOXTRONIX 
"The people that design with the operator in mind." 

(818) 347-9849 
PHONE OR FAX 24-HOURS 

4523 Cezanne Ave. • Woodland Hills, CA 91364 

THE ULTIMATE 
DOOR HASP 

r __ L ____________________________ , 
I 
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I 
I 
I 
I 
I 
I 
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r ----------------------------~ 
The Ultimate Door Hasp: open, without padlock. 

Loxtronix has made available a superior door hasp 
that is extremely easy to install. No holes needed 
to be drilled in your brand new game. 
No alignment is necessary, works with existing door frame 
holes and on-location installation is super-quick. Made of 
quality 3/16" steel Heat-treated #5 aircraft bolts and mach
ined reinforced hinge. For protection against bolt cutters, 
lock shackles are totally enclosed. Usage of economical 
locks is an added benefit. Package includes steel rear back 
support plates for added strength. 

only 
$24.95 

black 
or 

$39.95 
mirror 

chromed 

PCB PROTECTOR 
from $70.00 Basic Unit 

to $85.00 for Basic 
Unit with non-breakable 
Lexan cover. It's "vandal 
proof". 

Sleep good tonight knowing your new super expensive Mortal Kombat ill, 
Tekken, Capcom or X-Men boards will still be there tomorrow. 

The PCB PROTECTOR was designed to fit all PCB' s and will 
fit into all gaming machines. It makes removal of your main PCB and 
Sound Board virtually impossible without your key. 
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8-Line Boards & Kits 
Plexi, Harness, Buttons 

DBV, Power Supply 

DISCOUNT PRICING! 

* 1-800-966-987 3 * 

AMERICAN EXPRESS MONITOR 
MASTERCARD, VISA 

GET-WELL KITS 
SAVES TIME AND MONEY 

ON MONITOR REPAIRS 
Monitor repair kits take care of picture warping, blacking 
out, smearing, low brightness and brightness problems, 
poor regulation, jail bars, vertical shrinking, etc. Call for 
FREE technical help with your monitor problems. All kits 
come with instruction and are easy to install. 

* WfCO DISmlBUTES GET-WELL KITS* 
• KIT #101: For Electrohome GO?-CBO 19" color 
monitor. 17 parts - $7 .95 ea. WICO #36·0243 

• KIT #102: For Electrohome GO? ·FBO 13" color 
monitor. 16 parts - $7.95 ea. 

• KIT #201: For Wells-Gardner K4600 series color 
monitor. 15 parts - $6.95 ea. WICO #36-0244 

• KIT #202: For Wells-Gardner K4900 series color 
monitor. 16 parts - $7.95 ea. WICO #36-0248 

• KIT #203: For Wells-Gardner K4800 series color 
monitor. 16 parts - $7.95 ea. 

• KIT #206: For Wells-Gardner 19K6100 Color x:I 
Monitor. Includes caps, resistors, diodes & 6 power 
transistors. 30 parts - $14.95 ea. 

• KIT #204: For Wells-Gardner 13", 19" & 25" K?OOO 
series color monitor. 15 parts- $6.95ea. WIC0#36-0249 

•KIT #301: For Nintendo Sanyo 19" color monitor. 
16 parts - $6.95 ea. WICO #36-0245 

• KIT #302: For Nintendo Sharp 19" color monitor. 
24 parts - $8.95 ea. 

•KIT #401: For Atari Disco 19" color monitor. 
18 parts - $6.95 ea. 

• KIT #701: For Matsushita color monitor. 
Model #TM 202G. 17 parts - $6.95 ea. 

• KIT #801: For Hantarex color monitor. 
Model #MTC-900. 21 parts - $7.95 ea. 

• KIT #802: For Hantarex color monitor. 
Model #MTC-9000. 18 parts - $7.95 ea. 

• KIT #91 O: Nintendo Sanyo color video inversion kit. 
Convert Nintendo cabinets with non-Nintendo game 
boards. 15 parts - $4.95 ea. 

• KIT #920: For Pac-Man, Ms. Pac-Man logic boards. 
Eliminates hum bar in picture. 4 parts - $6.95 ea. 
DISCOUNT! Buy ten kits and take $1 .00 off each kit. 
Money back guarantee. We pay S & HI 
Wells-Gardner 25" 7000 Series Chassis (new) .. $119.95 
Electrohome GO?-CBO Replace. Chassis (new) ..... 94.95 
Electrohome Flyback A29951-B ........................... 39.95 
Electrohome with Coil C30380-A. . ........ 8.25 
15 A Power Supply (1-yr. warranty) ..... .. ...... 27.95 
2SC3039 ................. $1 .39 STA 3123 .................. 6.26 
2SD870 .... ........ .. ...... .4.49 STA 30130 .......... .. .... 5.29 
2SD1398 .......... .. ....... 3.97 2N3712 ... .. ............... . 1.95 
2SD11 38 .. .... ...... .. ..... 1.39 2N3792 .... .... .. .... 1.95 

ZANEN ELECTRONICS 
(806) 193-6331 

Fax:806-793-9136 
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FACTORY DISTRIBUTORS FOR: 
DEDICATED GAMES: 
SEGA: Sega Rally, Daytona u/r, 

Virtua Fighter II, Virtua Cop 
SEGA PINBALL: Bay Watch 
TAITO: Cybercore System 
PREMIER: Stargate 
MERIT: Megatouch Countertops, 

Scorpion Darts 
ARACHNID: Galaxy Darts 
DYNAMO: Solitare Challenge 

Call for all vour 
games & redemption 

needs!!! 

REDEMPTION EQUIPMENT: 
American Sammy, Bromley, 

Data East, Coin Concepts, Lazer Tron, 
Bob's Space Racers, Skee Ball, 

Seidel , Meltec, Planet Earth, Smart, 
Taito, Bay-Tek, Sega, l.C.E 

.... and others! 

CONVERSION KITS: 
CAPCOM: Street Fighter: The Movie, 

X-Men 
AMERICAN SAMMY: Eagle Shot Golf 
FABTEK: Raiden DX 
TAITO: Bust-a-Move (for SNK), 
Cybercore System (w/Elevator Action II) 
DATA EAST: Backfire, Outlaws of Lost 

Dynasty 
JALECO: P-47 Ace 

- WE PROUDLY HANDLE -
Rock-Ola/Antique Apparatus 

Jukeboxes 

WE HAVE A SMALL INVENTORY OF: 
SNK: Neo-Geo Hardware & Software 

NAMCO: Cyber Cycles 

WE PROUDLY REPRESENT: 
ROCK-OWANTIQUE APPARATUS 

PIONEER CO JUKEBOXES 
DYNAMO POOL TABLES. CABINm & AIR HOCKEY 

RENO GAME SALES, INC. 

ReP/ay Magazine 

4750 Longley Lane, #1 05 • Reno, Nevada 89502 

Ph: (102) 829-2080 
or Fax us at: 102-829-2083 

June 1995 
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All AMERICAN AMUSEMENT, INC. 
The Customer Committed Company 

PINBALLS 
Addams Family ........ $2095 Indiana Jones ......... $2295 
Demolition Man . ........ 2375 Simpsons .............. 725 
Dr. Who .. .... ......... 1595 Tommy ............... 1775 
Fishtales .............. 1400 Twilight Zone ........... 1700 
Hurricane ..... . . .. .... 1300 Whirlwind ......... .... 1000 

REDEMPTION 
Cosmo Gang .......... $2775 Simple Simon ......... $2775 
Cracky Crab ............ 3250 Skee Balls (1 o· & 13') from $1000 
Hungry Hippo ..... ...... 1750 Super Shifter (4 & 6 Pl.) .... Call 
Rock 'N Bowl (Like New) ... 3195 Twin Knockdowns . ....... 3880 
3 Roll Downs (Bay-Tek) .. ea. 1100 UB QB ................ 1550 
Shoot-To-Win 2 Hoops .. .. 1550 Whac-A-Moles (2 Pl.) .. ... 3200 

(compressor and high score of the day) 

USED SITDOWNS & DELUXE VIDEOS 
G-Loc Deluxe (s/d) ...... $3850 Racin Force (s/d) . ...... $6000 
Hang On (s/d) .. .. . .. ..... Call Starblade (s/d) .......... 2750 
Lucky and Wild (s/d) ...... 3700 Steel Talons (s/d) ........ 2900 
Outrunners (s/d) ......... 8450 Suzuka 8-Hours II (s/d) .... 8800 
Race Drivin (s/d) ......... 3100 Turbo Outrun (s/d) .. .. ... 2650 

EQUIPMENT OF ALL KINDS 
Purchase 4 or more games, get FREE delivery within 300 miles. 

( 405) 672-8909 
Fax: 405-672-8628 

5016 S. 1-35 Service Road, Oklahoma City, OK 73129 

~ SKY ROCKET ~~ 
AMUSEMENTS ) : 

1 "' 
presents 

AUCTION • AUCTION • AUCTION 
SA1tJRDAY MAY 20, 1995 

Large supply of coin operated amusement equipment 
featuring many late model pinballs and videos 

OPEN 9:30AM 
AUCTION TIME 10:30 AM 

Consignments Welcome! 
4900 FERNLEE, ROYAL OAK, MI 48073 

• 
CALL JOHN BENO FOR TERMS AT: 

{810) 435-0200 or Fax: 810-435-8576 
Regular hours Monday-Friday 9:30 AM - 5:30 PM 

Saturday 10 AM - 2 PM 

NOW OFFERING FULL-LINE 

PARTS & SERVICE! 
(Phil De/Grosso, Technician) 

ASK FOR THE PUCK STOPS HERE BY NAME 
The Original Air Hockey Safety Shield 

• PRACTICALLY ENDS TABLE-SIDE 
INJURIES AND PROPERTY DAMAGE 

• INCREASED PLAYER APPEALI 

• INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 

• INCREASE REVENUE ... DECREASE LOST 
PUCKS AND DOWNTIME COST. 

• IMAGINATION LEISURE ••• 
DYNAMO • US BIWARDS 

1 OOO's IN USE IN THE USA, UK, JAPAN, 
KOREA, CANADA, MEXICO, 

SOUTH AMERICA AND AUSTRALIA ... 
EVERYWHERE QUALllY IS APPRECIATED! 

* CURRENTLY IN USE AT THESE 
FINE RECREATIONAL ARC'.AOES: 

Pirate's Park - Flint, Ml 
Wild Card Amusements - Dallastown, PA 

Cloverleaf Lanes - Miami, FL 

* SUPERIOR PROTECTION FOR RECREATIONAL GAMES * 
*Quality crafted without compromises for tournament use. *Made from virtually indestructible space age material. 
*Angled shields deflect pucks back down to the play top. *Ask your distributor for the recreational shields by name 
*Shields angled toward center of game reduce escape area. or call direct. 
*Shields extend 9"above play top. *When your customers' safety and your liability are at 
*Ask about our lifetime warranty. I "HALF-SETS" AVAILABLE TOO! I stake ... specify the superior product. 

PLASTITECH PRODUCTS, INC. 
P.O. Box 2387, Longview, TX 75608 

(903) 757-0543 FAX: 903-758-8898 1-800-933-0145 
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DISTRIBUTING 
~PORT SALES DIVISIE>N 

AMERICA'S N0.1 EXPOR1' DISTRIBUl'OR 
THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 

VIDEOS PINBALL 
CAPCOM = St. Fighter: The Movie 

NAMCO = Ace Driver 
NAMCO = Cyber Cycle 

SEGA = Daytona Twin 

SEGA = Sega Rally 

SEGA = Virtua Cop 
SEGA = Virtua Fighter II 

WILLIAMS= Cruisin' USA 
WILLIAMS= Mortal Kombat Ill 

BALLY = Theatre of Magic 
PREMIER= Stargate 

SEGA = Baywatch 
WILLIAMS = No Fear 

REDEMPTION 
l.C.E. =Cyclone 

BROMLEY = Turf Champ 
LAZERTRON = Wheelin' & Dealin' 

SEGA = Sonic the Hedgehog 
SEIDEL = Smokin' Token 

• SE HABLA ESPANOL • 
Call or fax for a complete listing 

DEITH DISTRIBUTING INC. 
MEMB E R OF 

AAMA 

ReP!ay Magazine 

84 Mineola Ave. • Roslyn Heights, N.Y. 11577-1248 

Ph: 516-62.1-1234 
Fax: 516-621-1238 

June 1995 
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.JERA•WORLD 
We buy used P. C. Boards 

Please contact us 
'Io\) uo\\ar 

raid for "'or\dng 
re "Board!'. 

ALPINE SKI 
ASSAULT 
CRAZY CLIMER 
GUN SMOKE 
HAUNTED CASTLE 
JUNGLE KING 
LIFE FORCE 
MOON CRESTA 
MOON PATROL 
MR. DO'S CASTLE 
MR. DO'S RUN RUN 
PAC LAND 
PIT FALL 
PIT FALL II 
QIX 
PSYCHO SOLDIER 
ROLLING THUNDER 
SKY KID 
TIME PILOT " 84" 
TROJAN 

-

$20.00· 
$80.00· 
$30.00· 
$20.00· 
$80.00· 
$25.00· 
$30.00· 
$15.00· 
$15.00· 
$20.00 
$20.00· 
$70.00· 
$30.00· 
$30.00· 
$20.00· 
$70.00· 
$45.00· 
$40.00· 
$25.00· 
$30.00· ETC 

We would like to BUY original 

working PC Boards. 

TEL: 1-800-900-3099 FAX: (818) 758-1683 
7759 Lindley Ave., Reseda, CA 91335 

0 1 0 

1 0 

0 1 0 

GENIE 
MODEL: HT·14 

LENGTH1 
WIDTHt 
HEIGHT1 
WEIGHT1 
POWER: 

6-5/16" 
4-5116" 
2-3116" 
14 OUNCES (39 7 G) 

2 ~ 9V BAT. OR AC ADAPTOR 

~ CSP DISTRIBUTING 
~ QUANHUU LIMIUO ANO TEI.: .az9 • .as6-u:3s 
,..., J'ltlCU Ml IJUIUICf TO 
l:.2:J t ltANOl WmtOl.n' NC>fl(t. 

MICRO DISTRIBUTORS, INC. 
P.O. Box 1103 Lavergne, TN 37086 * 1-800-764-4276 

GRIPPIT CRANE 
Adjustable 

Length Of Play * Level Of Difficulty * Price Per Play 
Optional Sound * Lighting * And OBA 

·UNIVERSAL VIDEO GAME 
CABINET 

25" Monitor * Jamma Harness 
2 or 4 Player Control Panels * Kit Ready 

GALAXY DART MACHINES 
Displays Top 10 Location Players * Displays Team 

& Individual Names During League Play 

Patented Arachnid Super Spider With Square 
Entry Holes And Thin Ribs Plus A Lot Morel 

~~~m 
-------------------------Pool Tables 

Now Distributors Of DURRO DARTS! 
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Aii N evv- To-u..ch 

Upgrades From New Image 
Countertops Are Available! 

1A 
Player Buy-In Incentives 

Music, TV, Movies, Sports, & More! 

Everyone's favorite Poker Game 

Squish the bugs but, don't get Stung! 

Multi-Hand Blackjack at its best! 

Sc:ree:ri Co-u..:rite:rtop System 

~ A . • * Upgrade WUh New Garn .. 

MAGICAL TOUCH 

TM Individual Grune Pricing 

• 16 Screens Of Advertising 

Real Color Photos! Saucy and Fun! 

Flip 1 or flip 3 cards, it's your choice! 

The ultimate Strategy Game! 

Just like the Casino's! 

MICRO MANUFACTURING, INC. 
535 Oitl Nashv-iIIe Hwy. LaVe:rgII.e, TN 37086 

1-800-277-6136 (615) 793-5510 Fa.:x:: (615)793-551·2 

\Ne're BIG on customer satisfaction 

MANUFACTURING 
KITS AVAILABLE 

Include-
Board, Buttons, Plexi, Harness And Manual 

CABINET STYLES 
19" Upri~ts (2 styles) 

13" Mini cabinets 
19" Sit Downs 

Metal cabinets (3 styles) 
White Round Top Cabinets 
9" & 13" Countertop Units 

EXCLUSIVELY THROUGH MICRO 
Maglcal Odds 
Ma~cal Tonic 
Major Poker 

Turbo Poker II 
lone Star Draw 
Cherry Bonus Ill 

A Full Line Of Other 
Pokers & 8-Lines Are Available! 
If you want it, We can get it! 

AFTER HOURS TECHNICAL SUPPORT 
(615) 862-9224 

A Technician Will return Your Call 
Within An Hour 

NEED PARTS? WE HAVE THEM AW 
AC Cords To Zener Diodes 

SIGMA ENTERPRISES 
All Of Our 8-Line Boards Are Covered 

Under Sig)Tla Patent # 34,244 

535 Old Nashville Hwy. LaVergne, TN 37086 (615) 793-5510 Fax: (615) 793-5512 1-800-277-6136 
For amusement only. Not for sale or use In States or Munlclpalltles where prohibited by law. 



POKERS & S-LINES 

• ALL GAMES AVAILABLE IN 9" & 13" 
C/T'S, 13" & 19" U/R'S, AND 19" 
SITOOWN CABINETS. 

• XYTEK WILL ALSO DEVELOP SPE
CIALTY PROGRAMS FOR NICHE 
MARKET REQUIREMENTS 

• CONVERT POKERS TO 8-LINES IN 
JUST SECONDS WITH OUR XAB 
ADAPTOR BOARDS. 

• THE BEST CUSTOMER SERVICE 
AND TECHNICAL SUPPORT IN 
THE INDUSTRY! 

• NEW! XYTEK REPARIS AND SUP
PORTS ALL MARS DBA'S. QUICK 
TURNAROUND AT REASONABLE 
RATES. CALL NOW! 

• OUR PARTS DEPT. OFFERS A FULL 
COMPLIMENT OF PARTS INCL.: 
DBA'S, ID'S, HARNESS, PLEXI, 
BUTTONS, P/S, AND MUCH MORE 

P & E TECHNOLOGIES 
500 Central Ave.• Atlantic Highlands, NJ 07716 

Ph: 908/872-9800 Fax: 908-872-0003 

19421'.:J-1-Bd./Marq.) .......................................... $45 Slam Masters (H-4-Bd./Marq.) ........................... $145 
Cadillacs & Dinosaurs (H-2-Bd./Marq.) .................. 295 Smash TV (H-2-Bd./Marq.) ..................................... 95 
Champion Baseball (H-2-Bd./Marq.) ....................... 50 Street Fighter (H-2-Bd./Marq.) ................................ 75 
Champion Wrestler (H-2-Bd./Marq.) .................... ... 85 Street Fighter II (H-2-Bd./Marq.) ............................. 75 
Commando l'.:J-1-Bd./Marq.) ................................... 30 Street Fighter II: C.E. (H-2-Bd./Marq.) .. ................. 100 
DJ Boy (H-2-Bd./Marq.) ...... .. .. ............................... 90 Super High Impact (H-2-Bd./Marq.) ...................... 195 
Elevator Action (H-1-Bd./Marq.) .............................. 50 Super Street Fighter II (H-2-Bd./Marq.) .................. 295 
Empire City (H-1-Bd./Marq.) ................................... 95 Ten Yard Fight (H-2-Bd./Marq.) .............................. 45 
Fighters History (H-2-Bd./Marq.) ........................... 125 Tiger Heli l'.:J-1-Bd./Marq.) ........ .............................. 50 
Fire Trap l'.:J-1 -Bd./Marq.) ...................................... .50 Trojan (H-1 -Bd./Marq.) .......... ............................ .... 35 
Galaxian l'.:J-1-Bd./Marq.) ....................................... 50 Turtles in Time (H-4-Bd./Marq.) ............................ 175 
Ghost Busters (H-2/3-Bd./Marq.) .. .......................... 50 Warriors of Fate (H-3-Bd./Marq.) .......................... 295 
Gold Medalist (H-2/4-Bd./Marq.) .. .. .... .. ................ 125 World Series (H-2-Bd./Marq.) ................................. 60 
lkari Warrior IY-2-Bd./Marq.) .................................. 35 WWF Superstars (H-2-Bd./Marq.) ............ ............... 35 
Magic Sword (H-2-Bd./Marq.) .............................. 145 X-Men (H-4-Kit) ................................................... 345 
Martial Champion (H-2-Bd./Marq.) .................... .. .. 175 
Mortal Kombat (H-2-Bd./Marq.) ............................ 175 
Mortal Kombat II (H-2-Kit) .. .... .. ............................ 395 

NEO-GEO CARTS. 
3 Count Bout (H-2-Cartridge) ............................... $45 

Mr. Do! IY-1-Bd./Marq.) ........................................ .70 Aero Fighters II (H-2-Cartridge) ............................. 245 
Mr. Do!'s Castle l'.:J-1-Bd./Marq.) ........................... .45 Bust-A-Move (H-2-Cartridge) .... .. ......................... 375 
Ms. Pac-Man l'.:J-1-Bd./Marq.) .. .......... .. ................ 175 Cyberlip (H-2-Cartridge) ....................................... .. 35 
Mutant Fighter (H-2-Bd./Marq.) .............................. 95 Fatal Fury (H-2-Cartridge) ........ .............................. 20 
NBA Jam (H-4-Kit) .................... ........................... 395 Fatal Fury II (H-2-Cartridge) ................................... .40 
Search & Rescue IY-2-Bd./Marq.) ........................... 60 Last Resort (H-2-Cartridge) .................................... 75 

Magician Lord (H-2-Cartridge) .. ............................ $20 
Ninja Combat (H-2-Cartridge) ................................. 25 
Samurai Shodown (H-2-Cartridge) .......................... 50 
Samurai Shodown II (H-2-Cartridge) .......... ............ 225 
Sengoku 2 (H-2-Cartridge) .... ................................. 30 
Super Side Kicks II (H-2-Cartridge) .. .. .......... .. ....... 145 
World Heroes (H-2-Cartridge) ........................... .. .... 15 
World Heroes 2 (H-2-Cartridge) ............................. .45 

CABltOS - 2T a 33"1 

The ULTIMATE 
VIDEO GAME ALARM 

Call for Info! 

CONVERSION SUPPLIES 
Atari Control Panels .................... $40 
Williams Control Panels ................ 40 
Dynamo Control Panels ................ 45 
Jamma Hamess ............................. 11 
Gloss Black Spray Paint ............ 1.95 

(818) 504-0440 • (800) 766-3166 • Fax: (818) 504-1153 
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CLEVELAND COIN MACHINE EXCHANGE 
17000 South Waterloo Road. • Cleveland, Ohio 44110 

1-800-776-6699 •Phone: 216/692-0960 •Fax: 216-692-0085 

Special Opportunities for 
Summer Locations & F.E.C. Operators! 

(manufactured by Atari) 

Here's what the operator says: 
Bill Beckham - owner of Red Baron Arcade, Toledo, OH 

Regular Price ... $3,99500 

NOW Amusement Version 
$1,995°0 

Redemption Version with 
Ticket Dispenser ... $2, 195°0 

"At the price, the best buy on the redemption market. A terrific way to complement your present redemption mix" 
Fred Hecox - owner of Star World Amusements, Kalamazoo, MI 

"A fan game for all age groups" 
Eric Fox - player, Cleveland, OH 

"Everyone loves to kick the ball" 

Bromley 
CLAY SHOOT 

Another Great Redemption Close-Out 
2 Player Rifle Game -100% Solid State 

A Proven Entertainment Redemption Winner! 
Regular Price ... $3,99500 

NOW ... $2,595°0 

includes 2 Ticket Dispenser 
., 

' > WRITE OR CALL FOR COMPLETE EQUIPMENT LIST. 
Visa & Mastercard accepted 
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Existing "Discovery Zone" style 
operation in Fort Lauderdale seeks 
operator with new format idea for 

sale, lease or joint venture. 

Store is 12,000 sq. ft. with full 
kitchen facility. Could easily convert 

to family style restaurant with 
playstructure & arcade. 

CONTACT CHARLES SEITZ AT 

(305) 942-547 4 

Alpha-Omega Sales, Inc. 
-, .. _ "' Your independent source for all your coin-op needs. 

·~.~· From individual equipment sales to full set-ups ... 
"""' 'ti? ...... ·, ALPHA OMEGA is your answer. 

' 1 ,~ j) Representing most manufacturers in equipment, 
\ '---:-' / money handling, tickets and token sales. 

>9~1-:?,-~~ ·. Call: Ken, Michele or Frank "The Crank" 
'<''4) (908) 254-3773 • Fax: 908-254-6223 
i LIL 12 Elkins Road • East Brunswick, NJ 08816 
~ est. 1969 FINANCINGAVAILABLE! 

FOR SALE 
REMANUFACTURED 

CHANGERS 
$1-$5 ACCEPTANCE 

BULK LOAD 

90 DAY WARRANTY 

• ROWE • NATIONAL 

~ 
Change 
Jron1cs 

w 
1-800-254-2125 

Fax:616-452-3319 
3400 Jefferson Ave. S.E. •Grand Rapids, Ml 49548 

VIDEO GAMES PCB USED BOARDS 
Afterburner s/d ................... $2399 Dark Stalker B-Board ............ $499 
Cisco Heat s/d (twin) .... ......... 2599 Mortal Kombat.. .......... .. .......... 199 
Cisco Heat s/d (deluxe) .......... 2999 Mortal Kombat II .. ................... 499 
Cybersled (s/d) ..................... 5399 St. Fighter II ............................ 199 
Drivers' Edge s/d .................. 2599 St. Fighter II: C.E. Turbo .. ........ 299 
Grand Prix Star s/d ............... 3799 Super St. Fight. II: Turb. B-Bd .. 399 
Hard Drivin' s/d .. .................. 2199 Survival Arts .. ......................... 199 
Moto Frenzy s/d (twin) ........... 2999 Time Killer .............................. 199 
Moto Frenzy s/d (deluxe) ....... 2599 PINBALLS 
Outrun s/d (Std.) ................... 2699 Corvette .... .... ....... .............. $2699 

REDEMPTION NEW REDEMPTION Race Drivin' s/d .................... 2799 Cue Ball Wizard .................... 1599 
SUPER SPECIALS Cyclone Ridge Racer s/d .................... 9999 Demolition Man .......... .......... 2499 
Animal Land ..................... $2499 Dinoscore Ridge Racer s/d (twin) ........ 13,999 Dr. Who .. ............................. 1299 
Bank-lt... ............................. 1799 Home Run Hitter Road Riot s/d .... .................... 2999 Flintstones (Wms.) ................ 2699 
Big Bertha ........................... 2399 Rage in the Cage Steel Talons s/d .. .. ................ 1999 Frankenstein .. .... .................. 2699 

Ribbit Racin ' F dd K Bingo Pops ......................... 1799 Roll for Gold Virtua Racing s/d .. ................ 7999 re y rueger ..................... 2099 
Boogieman ......................... 1799 Skee-Ball/Lightning Darkstalker .......... ... .............. 2499 Getaway ... ..... ..... .. ................ 1299 
Bozo Basketball (1-PI.) ....... 1699 Smart Candy Crane Lethal Enforcer ..................... 1999 Judge Dredd ...... .................. 1399 
Can Alley (Bob's Sp. Rae.) .. 3999 Smokin' Token Lethal Enforcer II .... ............... 2699 Last Action Hero ................... 1699 
Chase the Rainbow ............... 999 Speed Ball Rally Mortal Kombat (ded.) .. ............ 799 Maverick .. .... .. ...................... 2299 
Fiddle Stix ........................... 2299 Wheel 'em In Mortal Kombat II (ded.) .......... 2199 Rescue 911 ...... ....... ............. 1799 
Ken & Barbi Water Race ..... 8899 RECONDITIONED NBA Jam (ded.) .................... 1099 Road Show ...... ..... ................ 2999 
Rock 'n Bowl ...................... 3299 Full Court Frenzy .............. ... $2399 NBA Jam: Tourn. Ed. (ded.) ... 1599 Shaq Attaq .. .... ...... .... ........... 2899 
Shoot-Out (Meltec) ............. 1699 Pitch Hitter ........................... 2999 Primal Rage (ded.) ................ 2299 Star Trek Next Generation ..... 2899 
Sidewinder ......................... 2899 Pop-a-Ball ............ ................ 2299 Super St. Ftr. II: Turbo (ded.) ... 2299 Street Fighter 11 .: ......... .. .......... 999 

~kee B;ll ~Mini ....... k ....... 1999 ~~:~ ~~~~§.~~:::::::::: : ::::::::~~~~ ~~~i~~or ~ ~ .................... ~ 8~~ ~uper Mario Bros ........ ........ .. 1.~~~ uper ro uarterbac ....... 1399 Simple Simon ....................... 2999 1 e a y .. ...... ...... ...... 1 om my ..... ...... ........... ........ .. 
Turbo Pusher ...................... 3299 Skee-Toss ............................ 1299 Under Fire .... ..... ................... 2099 Terminator II .......... .... ...... .. ... 1799 
·UBQB .................................. 2999 Troll ..................................... 2499 Virtua Fighter ...... .... .. ... .. ....... 2599 World Challenge Soccer ........ 1599 

ALL GAMES ARE GUARANTEED. CALL FOR COMPLETE LIST. EXPORTERS & DOMESTIC SALES. 
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HOLE SALE 
ILK CAP 

DEAL DIRECT WITH AN EAST COAST MANUFACTURER!! 
ALL-NEW AWESOME DESIGNS • BEST PRICES • QUICKEST DELIVERY 

METRO MILK CAPS WANTS YOUR BUSINESS!!! 
1000 CAPS OR 1 MILLION CAPS!!! 

GENERIC 
& LICENCED 

FOIL • PRISM • PAPER 
.--~-

~ 
~ 

TRY OUR OWN MANUFACTURED DESIGNS!!! 

I THE FINEST DUALITY -ALL CAPS THICK 48 PT! I 
NYC. CRAZY CAPS SPORTS CARTOONS NURSERY RHYMES 

PURE POISON YIN-YANGIB-BALL CIRCUS 
MONSTERS TREASURE CHEST STARS & STRIPES 
MEGA MIX DINOSAURS 50 STATES 

WE STOCK A FULL LINE OF ... 

BRASS - STEEL - ALUMINUM - PLASTIC 
1/8, 1/4,TORPEDOS-HOLOGRAMS 

• 
• 

DUR LICENSES INCLUDE: 
PEPSI, POPEYE, ARCHIE COMICS, 

THE SUNDAY FUNNIES, PEANUTS, 
CLASSIC SUPERHEROES 

~---------- ....... 5 Call for QUANTITY PRICING 5 
5 CAPS LOWER THAN 1 ~ ii ......_ _____ ·-----~ 

DISTRIBUTORS WANTED!! CALL TODAY! 

ReP/ay Magazine 

EAST COAST WAREHOUSE MEANS FAST SHIPPING!!! 

11 908-417-9757 
~ 95 Newfield Ave. • Edison, N.J. 08837 

~ FAX: 908-417-9752 

June 1995 

Call or Fax 
for our 

NEW FULL 
COLOR 

CATALOGUE! 
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Consignors SAME DAY 
PAYMENTS! 

Trade In your Games 
at AUCTION. 

SPECTACULAR AMUSEMENT AUCTIONS IN 1995 
BEST EQUIPMENT • BEST SELECTION • BEST PRICES 

June 17 CALIFORNIA 
UAW HALL # 506, 2266 San Diego Ave. 
Old Town, San Diego, CA 

24 CALIFORNIA BETSON PACIFIC 
5660 Knott Ave., Buena Pa rk, CA 

Aug 12 INDIANA National Guard Armory 
3912 W. Minnesota. lndianaoolis IN 

26 CALIFORNIA 2116 E. Walnut Ave., Fullerton, CA 

Sept 9 PENNSYLVANIA 
National Guard Armory 
3205 Lancaster Ave., Philadelphia, PA 

21-23 LOUISIANA Amoa Show 
New Orleans, LA 

·-

30 SOUTH CAROLINA National Guard Armory 
12?i:; BhJff Rd . l.nlumbia S.C. 

Oct 7 ILLINOIS 
Chicago Area 
550 N. Green Bav Rd. Waukeaan IL 

14 CALIFORNIA 2116 E. Walnut Ave., Fullerton, CA 

21 MISSOURI 2740 Highway P, Festus, MO 
National Guard Armory 28 OHIO 
2825 W. Dublin Granville Rd., Columbus, OH 

Nov 4 TEXAS 
Big Town Mall 
800 Bia Town Mall Mesauite TX 

18 CALIFORNIA 2116 E. Walnut Ave.. Fullerton, CA 

Dec CALIFORNIA 
Santa Clara Fairground, Fiesta Hall 

2 344 Tully Road, San Jose, CA 

9 FLORIDA National Guard Armory 
504 N. Howard Ave., Tampa, FL 

-·- -
Anaheim Convention Center 

16 CALIFORNIA 
800 W. Katella Ave., Anaheim, CA 

* CONSIGNMENTS WANTED* 
TO CONSIGN GAMES FOR SALE: B rin g to Auctio n Site Friday before the S a le from 1 0 AM - 9 P M . A ll Auc tions are on Saturd ay 

a nd b egin a t 1 0 AM Local Time w ith In s p ection from 8 AM - 1 o AM . 
L ie# A2609 , 3 % S u rch arge fo r Visa & M / C . Payment in F ull Day of Sale . 1 0 % P rem ium to Ham mer Price . 

TERMS : Cash , Cash iers C h e c k , Company C heck with Current Bank L e tter of Guarantee. In d ustry Re lated Seller's Perm its R equire d for 
N on-Taxable P u rch ases. A ll E qu ipme n t M u s t B e Rem oved by 1 0 PM the D ay o f t h e Sale. NO E X CEPTION S . 

• 
IF YOU WOULD LIKE TO SELL YOUR USED EQUIPMENT OR COMPLETE ARCADE OPERATION. 

CALL ONE OF OUR REPRESENTATIVE FOR A FREE CONFIDENTIAL CONSULTATION. 

CALL OUR 24 HOUR HOTLINES 
WEST COAST 714-535-5353 
MID WEST 214-497-1677 
EAST COAST 813-273-8155 



Presents 
In Conjunction with 

WORLD'S LARGEST DISTRIBUTOR 

ONE DAY AUCTION SPECTACULAR 
SATURDAY, JUNE 24, 1995 

5660 Knott Ave., Buena Park, CA 

SUPER AUCTIONS Joins Forces with 
BETSON PACIFIC to bring you the 

Best Auction of The Decade! 

100's of Coin Operated Arcade Games, 
Pinball Machines, Jukeboxes, Cranes 

Redemption Equipment, Air Hockey Tables, 
Pool Tables and MUCH MORE! 

All to be sold at Public Auction. 

LIMITED CONSIGNMENTS WELCOMED 
To Consign Games For Sale, Bring to Auction Site Friday Before the Sale from 10 AM - 9 PM. 

Auction is on Saturday at 10 AM Local Time with Inspection from 8 AM - 10 AM. 
Lie# A2609. 3% Surcharge for Visa & M/C. Payment in Full Day of Sale. 10% Premium to Hammer Price. 

Terms - Cash, Cashier's Check, Company Check with Current Bank Letter of Guarantee. 
Industry Related Seller's Permits Required for Non-Taxable Purchases . 

All Equipment Must Be Removed by 10 PM The Day of the Sale, NO EXCEPTIONS. 

CALL FOR FREE BROCHURE 

(714) 535-5353 • 



COIN-IT BOX 
INCREASE COLLECTIONS, ELIMINATE 

DOWNTIME, KEEP LOCATIONS HAPPY! 
The most versatile coin box on the market. 

• Kits available for all NSM wall 
mounts and Seeburg SCD 1 and 
1Ajukeboxes. 

• A necessity for all high volume 
or distant locations. 

• Easily adapted to any equipment 
that requires additional coin input. 

• Solid steel construction with black 
splatter finish and white screen 
lettering. 

• Front panel illumination with inter-
changeable coin mech. 

• Large coin box capacity. 
• Standard size lock and key. 
• Easy to install in field. 
• Complete kit with instructions, 

mounting template, hardware, 
wire and connectors. 

• Dimensions 17114" high, 4" width , 
7" depth. 

• QUANTITY PRICING AVAILABLE! 

Designed and Manufactured by the: 
AMUSEMENT MANUFACTURING CO. 

Stamford, Conn. Phone: ( 203)329-3031 

USED GRAYHOUND: 
•••••••••••••••••••••••••••••••••••••• 

• Wood and Metal Singles .. . $900 
•jumbo fr. 's ... $1,350 
•jumbo's ... $1,450 

ALL PRICES INCLUDE: 
• Bill Acceptor 

• 90 Day Warranty 
• Shopped and Location Ready 

• ••••••••••••••••••••••••••••••••••••• 

Call CLASSIC at 
1-800-833-4667 

We accept Visa, Mastercard, American Express 
and Discover Cards! 

WILLIAMS, BALLY or DATA EAST I SEGA Pinball 
circuit board repairs. Free estimates. FAST service. 

T"ITO e1• t Score s12-447-8888 vo1cE 
YY 512-447-8895 FAX 

4418 Pack Saddle Pass 
Austin, TX 78745 

Q COIN DOUBLER allows 25¢ play on 
50¢ only pinballs. $30. @; 4 I $100. 

Q RGB to NTSC converter to drive any 
TV set from a video game. $199. 

Q YOGI kit drives a ticket dispenser 
from any video game. $130. 

Q CREDIT ACCUMULATOR kit allows 
higher pricing on kiddie rides, 
pinballs, anything. Replaces the 
mechanical coin counter unit in 
photo booths. $99. @; 3 I $269. 

e-mail to: twobit @ io.com 
World Wide Web order page: 
http://www.io.com/-twobit 

Q Ms. PACMAN STUFF: Q 
ABC kit converts your PACMAN into a 

Ms. PACMAN. Includes a new cable, 
satelite board and speed-up. $100. 

Ms. PACATTACK: A plug-in kit that 
re-arranges the walls of all the mazes 
in PACMAN or Ms. PACMAN $100. 

SPEED-UP For PAC or Ms. PAC $25. 
Control panel overlays: $20. @; 3 I $50. 
Ms. PAC 40 pin ribbon cable: 4 I $25. 
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1150 INDUSTRIAL PL, #110, DIXON CA 95620 

COMPLETE FACTORY KITS 
ALL KfTS CONTAIN: Legal P.C. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 

Mortal Kombat 3 (Hottest New Piece!) ........................... Call 
Street Fighter: The Movie (All New Digitized Graphics) .. Call 
Tekken (2 Pl., Polygon Graphics LJke Virtua Fighter) .$2050 
X-Men (2 Pl., Capcom's Newest B-Board System) ........ _Gall 
Gal's Panic 2 (Vertical Dgitized tv1odels Strip to the Bulf) ..... 1050 
Raiden DX ........ $1295 Raiden 11... ..... 895 Raiden ...... ..450 
Great 1000 Mlle Rally (W/Steering Wheel & Gas Pedal) .... 950 
NBA Jam (PC & Marquee) ... $395 Tourn.Edition Kit... .. 895 
A-Shark (2 Pl., All New Shooter-LJke Raiden II) .............. 695 
Krazy Bowl (Newest Bowling Action) .................. ............ 695 
Eagle Shot Golf (Excellent for Bars or Taverns) .............. 695 
Tetris (2 Pl., Best Novelty Piece Ever!) .................. .......... .450 
NBA Jam: Tournament Ed. (Software and Marquee) .. ..450 
Mortal Kombat II (Hottest New Kit for 1994) ......... ......... 395 
Warriors of Fate (2-3 Pl., Medieval Masterpiece) ........... 350 
Cadillacs & Dinosaurs (2 Pl., Dinos in Elvis' Cad.) .... ..... 350 
Nine Ball Shootout (Excellent New Pool Game!) ........... 350 
Blood Storm (2-PI., Exciting New Fighting Challenge) ... 350 
Cool Pool (Strip-Tease Pool Tavern Piece) ...................... 350 
Aero Fighters (2-PI., Excellent Airplane Shoot 'em Up) .. 350 
Capcom Bowling or Coors Light Bowl ......................... 350 
Blood Bros. (2 Pl., Cowboy & Indian Shoot-em-up) ...... 295 
Bloxeed (2 Pl., Enhanced Version of Tetris) .. ................... 295 
Earth Defense Force (2 Pl., Full New Space Kit) ............ 275 
Martial Champion (2 Pl.10 Fighters w/all New Moves). 275 
Captain Commando (2-3 Pl., Robots of the Future) ...... 250 
Mortal Kombat (2 Pl., #1 Hit, Full Kit) ...................... ........ 250 
Strider (2 Pl. , Excellent Space Adventure) ....................... 250 

Big Event Golf (Excellent Bar Piece) .......... ................ ...... 250 
Caveman Ninja (2 Pl., Dinosaur Cartoon Action) ........... 195 
Mutant Fighter (Space Mutant Wrestlers) ....................... 195 
Super High Impact... .......... $295 High Impact... .......... . 195 
U.S. Classic (Top-Notch Golf Kit w/Trackball) ................. 195 
Time Killers (2 Pl., Warriors Battle to the Death) .......... ... 195 
World Cup '90 (2 Pl., Excellent Soccer Action) ............... 195 
MVP (2 Pl.) or Major League (Baseball Action) .............. 195 
Silent Dragon or Ninja Kids (2-4 Pl., With LJnk Kit) ........ 175 
Street Fighter II: Champion Edition (Full Kit) ................... 175 
Rim Rockin' Basketball (2-4 Pl. Super Sports Action) .. 150 
Team Quarterback (2 Pl., Excellent Football Action) ...... 150 
Relief Pitcher (2 Pl., New Factory Baseball Kit) ........ ...... 150 
Arch Rivals (2 Pl., Basketball Brawling Action) ............... 125 
Dark Stalker or Super S.F. Turbo ("B" Kit w/Exchange) ... 95 
Alien Vs. Predator (2 Pl., B-board w/exchange) ............ ... 95 
Defender, Stargate, Joust or Robotron Kits ............. Cheap! 
Ms. Pac-Man Table, Upright Kit or PCB ..... Makes Money! 

I "Classic" P.C. Boards Bought and Sold! l 
Fatal Fury 3 ... $375 Dbl. Dragon .... $375 Super Side Kicks 3 ... $375 
Neo-Geo (1, 2 or 4 Slot w/One Free Cartridge) ...... Reduced 
Samuari Shodown 11. ........ $250, Bust-A-Move ............ $325 
Super Side Kicks 2 ... 195 Aero Ftrs. 2 ... 195 King of Ftrs .... $195 

l We Will Meet or Beat Any Price!! I 
I EXPERT VIDEO GAME REPAIRS! I 

COMPLETE LOCATION READY GAMES (Shopped Out) 
1000 Mile Rally (Driver w/New 25" Monitor) .. .. .... ... $1795 
Gal's Panic II (in 13" Color Merit Countertop) ........... 1295 
Nine Ball Shootout (Dedicated w/New 25" Monitor) .. 995 
New California Turbo Cabinet (w/25" Monitor) ......... 895 
(2) Neo-Geo 1-Slots in Nintendo Dual Monitor Cabs ... 850 
Afterburner (Dedicated Flying Masterpiece) ............... 595 

ONE FREE KIT WITH ORDER OF 3 KITS! 
- Call for List! -

Ms. Pac or Centipede or Cocktail Tables .............. $595 
Merit Pitboss or Tron Tech Casino 4-in-1 (C'Top) ... .495 
Endure Racer (Motorcycle with Handlebars) ...... ...... . .495 
Pole Position II or Badlands (or Top Speed) ........ .... .495 
Arkanoid (Merit 13" Color Countertop) ....................... 395 
Galaga or Ms. Pac-Man (Dedicated Upright-Mint!) .... Call 

Call Toll Free: 
Se'Habla 
Espanol! 

FREE NEW CATALOG 1-800-44-Hot-Kits • (1-800-444-6854) 
JUST PRINTED! Ph: (916) 678-5189 •Fax: (916) 678-1313 

...,C_ALL __ F_O_R_O_UR_FRE_E_C_O_NVE_RS_I_O_N_KIT __ [Z] BUY• SELL• TRADE • 

r:'Y!1:~!~~~~=;,~~I!) l~I 



22' TEAL SCOUT 
DELUXE CAROUSEL 
DIMENSIONS: 22' Diameter by 13' high. 

22 Riders Capacity. Lights sound package included. 

Page 168 

Excellent condition must see to appreciate! 
$42,500 

13' SKEE BALL LANES 
Excellent 

Condition! 
High ticket outpuchips included. 
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Mondial Pittsburgh. PA 
Serving Ohio, W Virginia & Penn. 
1531 Saw Mill Run Blvd. 
Pittsburg, PA 15210 
Outside PA: 1-800-344-7585 
412-881-8804 
FAX: 412-881 -9312 

ReP/ay Magazine 

Mondial Philadelphia. PA 
Serving the Mid-AUantic States 
2800 Black Lake Place 
Philadelphia, PA 19154 
215-464-2500 
PA: 1-800-822-3748 
FAX: 215-464-9760 

Mondial New Jersey 
Serving the Greater Tri-State Area 
55 Fadem Road 
Springfield, NJ 07081 
NJ: 201-467-9700 
1-800-526-4525 
FAX: 201-467-8507 

June 1995 

Mondial Rochester. NY 
Serving Ohio, Michigan & Western NY 
739 Linden Ave. 
Rochester, NY 14625 
716-586-1100 
1-800-222-8671 
FAX: 716-248-8n7 

R 

Mondial New England 
Serving all of New England 
342 Vanderbilt Ave. 
Norwood, MA 02062 
MA: 1-800-394-9966 
617-769-9966 
FAX: 617-769-0866 
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Prepaid 
PHONE CARD DISPENSERS 

* One Column * Two Column 
* ~100 · ~W.00 Bill Acceptor 
* Asahl Seiko Car~ Dispensers 
* Intelligent Electronics 
* Simple Accounting 
*a Point Loc~ing System 

TPC 1001 Single Column Dispenser TPC 1002 Two Column Dispenser * UPS Sht'paLJe w: 12 112: 
Sbm with tptional "Stcurt" pedestal Shown with optional "Free·standing" pedestal U ~~ ~~ :~: .. 

Phone Cards at Great Rates are Also Available 
As~ About Our PACKAGE Deal 

A Great Price for Cards and Machines 
21st Century Technology, Quality and Service 

Bl 1 ,.. inr- Huntingdon Valley Industrial Center 
', ' 1 L 1 1 w 3983 Mann Road 

1 . Huntingdon Valley, PA 19006 U.S.A. 
Pco~1 · 800-666-7776 215-322-3232 * Fax 215-322-3238 
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10,000 + Coin Capacity Hopper 

$1,$S ,$10 ,$20 

d I Shown wl•h Mo e TB2000 Op•lonal Pedes•al 

Low Cost High Performance 
Three Level "Run Away" Protection High Security $1-20 Bill Acceptor 

Solid State Electronics - Diagnostic LED's Asahi Seiko Dispensing Hopper 
IN/OUT /EMPTY Meters - Manual Run Switch 600 coins/minute - Double Coin Count Sensors 

TOKEN OPERATION - Dispense 1-20 per Dollar Instant Stop Device - Thermal Protection 
H - 30" X W - 1411 X D 15" Weight 68.5 lbs 16 Gauge Wrapped and Welded Steel 

ReP!ay Magazine 

Three (3) Point Locking System 

BlLT inc 
TB021022 

Huntingdon Valley Industrial Center 
3983 Mann Rd., Huntingdon Valley, PA 19006 

215-322-3232 * Fax 215-322-3238 

""1-800-666-7776 
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BILL ACCEPTORS! BILL ACCEPTORS! 
TEKBILT IS A GOLD LEVEL DISTRIBUTOR 

FOR: 

MARS 
ELECTRONICS 
INTERNATIONAL 

GL 5 
BILL ACCEPTORS 

FACTORY AUTHORIZED SERVICE CENTER 

Page 172 June 1995 

HIGH SECURITY 
HIGH PERFORMANCE 

$1, $5, $10, $20 
ACCEPTANCE 

COMPLETE INSTALLATION 
KITS INCLUDED 

UP STACKER 
DOWN STACKER 

STACKERLESS 

ALL MODELS AVAILABLE FROM STOCK 
VFM2, VFM3, VFM4, VFM5 & GL5 

ONE-DAY TURNAROUND SERVICE 

3983 MANN ROAD 

HUNTINGDON VALLEY, PA 19006 

215-322-3232 •FAX 215-322-3238 

1-800-666-7776 
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PLATINUM PLUS 
15AMP 

POWER SUPPLY 

RED L.E.D. LIGHT WILL TURN GREEN 
WHEN +5 VOLT IS SET PROPERLY ! 

FEATURING 

* +5 V ... 15 Amp 
* + 12 V ... 3 Amp 
* -5 V ... 1 Amp 

* Computer Quality - Low Noise 
* Dual AC inputs 115/230 AC 

(selectable) 

* COMPLETE overload protection 

* Short Circuit protection 

* Built-in EMI line filter 

* 100°/o Burn-in tested 
* Slim Line, Compact, Light Weight 
* 1 Year Warranty 

© 1991 

ReP/ay Magazine 

BILT inc 
Quality Products 

Quality Service 

June 1995 

1 Full Year Warranty 

Stk. No. 30920 - U.S.A. 15 Amp Power Supply 
Dimensions: 7" x 4 1/4" x 1 15/!6" 

Weight: 1 .84 Lbs. 
Patent Pending 

Huntingdon Valley Industrial Center 
3983 Mann Road 

Huntingdon Valley, PA 19006 
(215) 322-3232 (FAX) 215-322-3238 

1-800-666-7776 
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BILT inc: QUALITY PRODUCTS 
QUALITY SERVICE 

CALL FOR GREAT PRICES! 
ALL OF OUR PARTS AVAILABLE FOR IMMEDIATE EXPORTI 

Quantity Prices Available 

TEKBILT Monitors Are Manufactured With 
Grade "A" Tubes ... Grade "A" Electronics! 
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19" HORIZONTAL MONITOR 

ALSO AVAILABLE 
WITH UNIVERSAL 
MOUNTING 

HOR. #70152 
UNIV. #70150 

13"HORIZONTAL 
#70100 

BiLT inc: 
SE HABLA ESPANOL 

June 1995 

9" HORIZONTAL 
#70104 

Huntingdon Valley Industrial Center 
3983 Mann Road 

Huntingdon Valley, PA 19006 

(215) 322-3232 • (Fax) 215-322-3238 

1-800-666-7776 
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LI R LIT y NEW PRODUCT INFORMATIO TEKBiLT ~nc 
I ''T70'' 

CURRENCY COUNTER SIMPLE to USE 
Completely 
Automatic 

Saves Time 

Counts in ''Batches" 
00,20,25,50or100) 

for Immediate Wrapping 

Be More Accurate 

Auto Start and Stop 

LED and Photo Sensor 
Counting Devices 

3 Digit Display 
Counts to 999 

Call NOW for 
SPECIAL 

Introductory Off er 

\ 
\ 

\ 
---

Counts 1000 Bills per Minute 
Complete Error Detection 

Huntingdon Valley Industrial Center 
3983 Mann Road 

Huntingdon Valley, PA 19006 
215-322-3232 * Fax 215-322-3238 

, QUALITY PRODUCTS 
QUALITY SERVICE 800-666-7776'' 
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A Revolution in Arcade Games! 
•• ttll n 111)1 Q kn ti :ni1 :11» 

FOR SALE 
COUNTERTOPS 

•CIT Champs 
Solitaire Touchscreen ... $1450 

• Little Casino II 
Color 5-in-1 program ... $295 

• Convert home video game to • Easy to install and maintain. 
coin-op machine. • Low cost. 

• One adaptor holds 4 cartridges •All prompts ("insert coin'', etc.) 
simultaneously. shown on screen. 

Hsin Pao Hang Enterprise Co., Ltd. • 13" Countertop 
with 1942 program ... $295 
-All Like New! -
(408) 978-8846 

17F. No. 630-6, Ta-Yo Rd., Taoyuan, Taiwan R.O.C. 
Tel: +886-3-356-5679 • Fax: +886-3-356-6365 

~~~""~~ 
New CAlALOG 

JUST PUBLISHED! 
A ... 0 IT16 

FREE! 

CAll VIDEO CONNECTION us: 1 800 444 6854 

US ~Ji~~ment 
P.O. Box 4819 Louisville, Kentucky ~ 

1J1!JlNlE ~ 
Indianapolis, IN 

Our Land Pavilion 
Indiana State Fairgrounds 
Cellular: 317-432-7626 
Reorder Tone Dial: 502-551-1866 

~1 
Ohio Slate Fairgrounds 

~116 
Des Moines, IA 

Iowa Slate Faiigrounds 

~211-2Z 
AMOA Expo '95 
New~IA 

• Not An Auaion • 
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~~-11® 
FUNExpo 
Odando,FL 

• Not An Auaion • 

~rn 
Denver, CO 

(Brighton) Adams County 

~~ 
Chicago,IL 

PiDall Colectors A&clior1 
Ramada Inn-OHare 
10% Bl{ye1's Premium 

~~ 
Cclumbus, OH 

Ohio State Fairgrounds 

Video Games, Darts, 
Pinball Machines, 

juke Boxes, Pool Tables 
Kiddie Rides, Redemption, 

Cranes and much, 
much more! 

1J1!JlNlE ll © 
Denver, CO 

(Bright.on) Adams County Regional Pc!rk Complex, 
124thAvenue, 1 mile west of U.S. 85, 
4 miles eastofl-25 
Cellular: 303-877-7626 
Reorder Tone Dial: 502-551-1866 

~11~ 
Indianapoli5, IN 

Indiana State Fairgrounds 

~z 
Des Moines, IA 

Iowa Slate Fairgrounds 

~'! 
Clementon, NF 
F.a& of Philadelphia 

~~ 
COiumbus, OH 

Ohio State Fairgrounds 

Fall'95 
Schedule 

For further information contact: 
Auctioneer: Bill Hughes, P.O. Box 4819 - Louisville, KY 40204, 502-451-1263 
Sales Manager: Jeff SChwartz - 502-456-1600 - 24 hr. Fax: 502-897-7771 

Auction Infonnation: 
• All auctions begin at 1 O am local time. 
• To consign games for sale: bring to the Auction site on the Friday before the 

auction !JetWeen 9 am and 9 pm. 
• Removal of all equipment by Saturday, midnight 

Tenns and Conditions: 
Acceptable Payment - cash, cashiers Check, Travelers Check, Personal or 
Company Check with Irrevocable Bank Letter of Guarantee, Visa, MasterCard or 
Discover. 
496 BlfYers Premiwn 
496 Discount .for pqyments in cash, Cashiers Check, Travelers Check, 
Personal or Compalf)l Check with Irrevocable Bank Letter Qf Guamntee. 
Applicable state and local sales taxes must be collected unless you provide a 
current copy of your Sales & Use Tax Permit. 
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NeW Revitalize your New 

CHERRY MASTERS 
to include: 

Watermelon, All Fruit, and 
7 Bonuses and Re-spin feature 

only $25 buy (6) $20 

1-800-966-9873 

$OPERATORS WANTED$ 
To install games at top locations 

\\'ritt· TODAY for locations in 
your area . 

RePlay, Dept. AG 
I'. ( ) . l\!l:-; 2.:;.:;1 I 

Woodland I lilb . l :.\ '! l .~(1 .:; 

"ANY 4 ONLY $1200" 
Chex Hockey • Mrs. Pac-Man 

Galaga • Electronic Coin Counter 
Foosball • Centipede • Lowboy Crane 

Kung-Fu• Asteroids • Basketball 
Tail Gunner - sitdown 

SONSHINE ENTERPRISES 
(344) 677-7005 

BAY COIN DISTRIBUTORS, INC. 
132-10 Jamaica Ave. •Richmond Hill, New York 11418 

1-800-576-2646 
OFFICE & SALES: (718) 291-5757-8-9 I PARTS & SERVICE: (718) 526-8383 I FAX: 718-739-3805 

Welcome ExfiJort Customers ... Se Habla Es~anol 

USED UPRIGHTS: 
Killer Instinct ................................ $3995 
Primal Rage 33· .. .... ....................... 3995 
Primal Rage 25" (ded.) ................... 1995 
Virtua Fighters I ............................. 2295 
Mortal Korn.bat II .... ........ .. ............... 125 
Revolution X (3 Pl.) ........................ 3495 
Revolution X (2 Pl.) ........................ 2495 
Terminator II (u/ r) .................. .. ...... 1495 
Lethal Enforcer (u/ r) ...................... 1395 
NBA Jam (u/ r) ............................... 1095 
NBA Jam Toum. Ed. (u/ r) ........ .. ... 1495 

NEW KITS: 
Street Fighter: The Movie ................ Call 
Capcom X-Men ............................ CALL 
Krazy Bowl .............................. .. ..... $895 
Eagle Shot Golf ................................. 895 
Great 1000 Rally .............................. 895 

PCB'S: 
Mortal Korn.bat I ...... .......... ............ $200 
Mortal Korn.bat II ............................. 695 
Primal Rage ..................................... 895 
Dark Stalkers 'B" Boards ................... 200 
Alien Vs. Predator "B" Boards ...... .... 200 
Dungeons & Dragons "B" Boards ..... 200 
Punisher ........................................... 395 
Run & Gun ....................................... 895 
NBAJam .......... ..... ..... ............ ........ .495 
NBA Jam Tournament Ed ............... 895 
Lethal Enforcer w /Guns .................. 695 
Lord of Gun ...................................... 695 
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MONTHLY SPECIALS: 

DAYTONA TWIN 
(used) - $14,500 

• SMART CANDY 
CRANES 
$1,495 
• NEW 25" CABINETS 

$795 
• with 25" monitor 
• Sliding Drawer 
• JAMMA Harness 
• Power Supply 

(4-player panel available add $100) 

• $100 Pre-pays freight on 
any game in the USA 
(except deluxe videos) 

Spend $10,000 or more & get 
FREE FREIGHT within the USA 

- (excluding fuytona)-

MISCELLANEOUS: 
Full Court Frenzy w /monitor .............. $2195 
Used New Image Street Game C'top ... 1095 
Used Grayhound Basketball w /DBA ..... 595 

New & Used Pool Tables 
Air Hockeys & Shuffle Alleys 

June 1995 

PINBALLS: 
Stargate ........................................ NEW 
Road Show .......... ........................... Call 
Corvette ....................................... $2795 
Guns N Roses ...... .. ........................ 2295 
Star Trek N.G ................................. 2495 
Addams Family ...................... .. .... 1995 
Jurassic Park ................................. 1795 
Tales from the Crypt ..................... 1850 
Dr. Who ......................................... 1495 
Whitewater ............................. ...... 1795 
Rescue 911 .................................... 1795 
Last Action Hero ..... ...... ..... ...... .. ... . 1795 
Freddy Kruger .......... .................... . 2395 
Fish Tales ....................................... 1250 
Alvin G. World Tour ........................ 795 
Cue Ball Wizard ............................ 1595 

SITDOWNS: 
Daytona ........... .. .... .... ..... ...... ... $14,500 
Lucky & Wild ..................... .. .......... 3995 
Race Drivin' ................................ ... 3395 
X-Men (6 Pl.) ........ ............. ... ......... 1495 
Line of Fire ..................................... 1995 
Star Blade ........ ....... ....................... 2395 
Outrunners .................................... 7995 
Ridge Racers 33· single ................. 7495 
Moto Frenzy .... .... ...... .... ................ 2795 

MUSIC: 
ROCK-OLA BLOWOUT!!! 
* 4000 Trilogy . $2495 * 

*5000-X · $2695 * 
Pioneer CN-55 (2-pl.) .. , .............. $2295 
Used Rowe CD-100 ..... .................. 2895 
Used Rowe AMi Combo & 
Vinyl Jukeboxes ........................... can 
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GAMES OF TENNESSEE 
FREE DELIVERY TO SOME AREAS 

CALL TOLL FREE: 1-800-456-6882 

QUALITY TECHNICAL 
-SERVICE-

Full Line of Latest 8-Line 
and Poker Games 

ALSO: Countertop with 
Ticket Dispenser ••• CALL!!! 

We Take Trade-Ins! 

MOTHER LODE 

GTi 
Member of 

New&Used 
Pool Tables 

Our years of manufacturing 
experience can build your next 
game better. Inquiries invited. 

Now Available 

Dynamo's 
SOLITAIRE 

CHALLENGE 
Legal in 

ALL 50 STATES 

GAMES OF TENNESSEE • 1220 West Jackson St. Shelbyville, TN 37160 

Ph: (615} 684-0100 • Fax: 615-685-0144 

Ca~/ for FREE Brochure & Complete Price List on New & Used Equipment! 
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Direct from the Ginza in Tokyo, the 
authentic Japanese pachinko 
machine. These are completely 
reconditioned original commercial 
machines actually used in pachinko 
parlors. In this classic game of skill, 
flashing lights and soundeffects 
abound as you flip balls through 
wheels and a maze of pins to hit 
the jackpot 

Machines will vary slightly. 

Dealer Cost 

s99_9s 
Weight: 
Approx. 
52 lbs. 

SUG. RET. $399 90 DAY WARRANTY 

PACHISLO SLOT MACHINES 
Taken Playing 
Slat Machines, 
withUghts, 
Music, and 

The trick lies in pressing the 
three "stop" buttons on the front 
of the machine at the right time. 

/~;;/::;] 
~,,;,, r. I For Amusement Only. "'"'" .,,ops. Not a Gambling Device. 

DIRECT 
FROM 
GINZA 

IN 
TOKYO 

• 90 day warranty. Pays off in Tokens. 
• Five line play. Approx. 33"H x 20 114"W x 14"0. (90 lbs.} 
• Lights flash & music Direct from the Ginza in Tokyo. Authentic Japanese 

plays. machine. These are completely reconditioned original 
• Pays off in tokens. commercial machines actually used in pachinko par-

CALl FOR PRICES. lors. In this classic game of skill, flashing lights and 
• sound effects abound. 

Almost 2 ft. by 3 ft. 

KAMA DO 

• No Water! No Rull I 
• No llghterFluldl 
• Chlcken.25 Mln. (Julcyl) 
• Turkey-2 Hrs. {Smoked!) 
• H1m-:Z Hr1. (Succulent!) 

FOR SALE 
10,000 sq. ft. Arcade/Billiards 

next to UA 6 Theatre and 
Circuit City. Send replys to: 

•Dept. DB 
P.O. Box 2550 

Woodland Hills, CA 91365 

• EPKOMS * I 

BMet: 
4 Met: 
2 Met: 
Z Met: 
27SZ2 
27.2S6 
.27%28 
2764 
2732 
2S.J2 
27%6 

• 
w 
e 

E 
x ., 
0 

r 
t 
• 

42.00 
9.9s 
3.7s 
4.so 
2.2s 
z.9s 
z.6s 
z.6s 
Z.6S 
2.7. I 
z.6s . 

plaone %19·.2S6-113B 
Faz %19·.2S6-1144 

: 

I 
IMPORTERS UNITED STATES DISTRIBUTOR TEL: (214) 368_1359 
01sTR1euT0Rs Republic Industries FAX: 214-692-0914 

Since 1951 

PBOGBAM.EB 

~ 
AVAllABLE 

Z9S ~ 

• Mini 13" Cabinet 
• 56"Tall 
• Remov&ble Control Panel 

JUNE SPECIALS: 
Buy 6 Upright Cabinets 

& Get the 7th 
Cabinet Half Price! 
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• Empty Cabinet 
• Sfanttop or flat top 
• Ufttop 
• 2 color choices 
• With·or without coin 

rnech 

ATC 

• 19" Empty Cabinet 
• Removable Control Panel 
• Best Looking Cabinet on 

Market 
• Sturdy .. . Built to last! 

ATC 
Amusement Cabinets 

• NOW w/metal control 
panel 

• Smoke Plexi 
• 2 different styles 
• Security Panel 
• UPS - Shippable 

P.O. Box 606 •Mt. Juliet, TN 37122 
(615) 754-7253 

50% FREIGHT DISCOUNTS 

June 1995 

COMPLETE 
CHERRY 
GAMES 

BOARDS ONLY 
Cheri}' Master . .. . $135 
W-4 .. .......... 115 
Treasure Island . . . . 385 
Super97 .. . . . ... . 270 
2-in-1 Pokermaster. 250 
Cherry Angel .. .. .. 250 
Cheri}' Bonus Ill .... 210 
Super Cherry Master. Call 
Magical Odds . . . . . . Call 
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REDEMPTION ARCADE GAMES 
After Shock .............................. ... ... ...... $3300 
Bay-Tek Roi I down ....... ............................ 1800 
Bay-Tek Fielder's Choice .. ............... ........ 1800 
Hi-Tensions .............................................. 850 
circus Hi-Rise .......................... .. ............. 2100 
Wheel 'em In .......................................... 3400 
UBQB w/DBA .......................................... 1895 
Candy Crane (Smart) ......................... .... 21956 
Skee Toss B.c .................................. ...... 2000 
Barnyard Babies ................. .................... 2000 
TicTac-Toe (2-Player) .............................. 3500 

Primal Rage (25") ..................................... $2495 
Virtua Fighter ................ ................ ................ 2895 
Lethal Enforcer ............................................. 1995 
Lethal Enforcer II ....................... .................... 2995 
Mortal Kombat II (ded.) .................................. 1400 
NBA Jam ...................................................... 1300 
Neo-Geo (Various) ........................................... Call 
Mortal Kombat (ded.) ....................................... 900 
X-Men (6-Pl.) ................................................ 1200 
Arm Champs ............................................... .4895 

Knock Down (Meltec) .............................. 1 000 
Froggy ................... ................................ 1500 NOVELTY 
Cracky Crab ............................. ............. .4000 Bull Pen (Doyle) .......................................... $1500 
Simple simon ......................................... 2700 Grayhound Basketball ..................................... 700 
Home Run Hitter ........................................ Call Love Tester .................................................... 600 
Sin-to-Win .............................................. 3400 Strength Tester .............................................. 600 
Rock 'N Bowl. ..................................... .. 3300 UBQB w/DBA . ......................... ................. .. 1895 
Roll for Gold ...... ..... ....... ......................... 3495 
Sin-to-Win ..................... ..... .................... 3395 
Skee Balls (all models & sizes) ................... Call 
Cyclone (New) ........................................... Call 
Dinoscore, World (New) ................... .......... Call 
Cosmo Gang .......................................... 2000 

VIDEOS 
Virtua Fighter ......................... ...... .............. $2500 
Lethal Enforcer ............................................. 1300 
Neo-Geo (4-Slot) .......................................... 1500 
X-Men (6 Player) ............................................ 895 

BOARDS 
MortalKombat ......... .. .. ... .... $200 
Mortal Kombat II ......... .......... 450 

T-2 Gun ....................................................... 1695 
Arm champs ............................................... .4895 
Primal Rage ............................................... .. 2100 
NBA ..................................... ..................... 1300 

NBA Jam ..................... . ... 600 TMNT .... .. ...................................................... 800 
Primal Rage .. .. ...... . ............ 995 G-Loc ....................................................... ..... 995 
Martial Champ ................... .. 250 Super Off Road ............... ......... .. ..................... 795 

- ATTENTION FEC'S -

PINBALLS 
Stargate. . . ................... Call 
Judge Dredd .... . ............... $21 oo 
Twilight Zone .......... . ...... .. .. 1650 
Rescue 911 .... .. .. .. .. . ......... 1900 
Jokerz ............ .. .. ........... 750 
Freddy ................... . ...... 2200 
Lethal Weapon . . . . . 1400 
Batman . . . . . . . . . .. 1300 
Corvette . . . . . . . . . . . . . 2700 
Flintstones. . .. 2600 
Wipeout. . . .. . ..... .............. 1300 

CRANES 
Smart Candy Cranes ................. ................ Call 
Smart Double Crane .... ....... ............... ... $1800 
Hollywood Jumbo w/DBA ........................ 1800 

SITDOWNS 
Steel Talons. . . . . . . . . . . . . . . $1800 
Star Blade . . . . . . . . . . . . . . . . . . . . . . 1800 
Final Lap II . ...................... 4500 
Cybersled . ........ .. .. .. . . ...... 4400 
Lucky 'n Wild ..................... 3795 
Race Drivin' .. . .. ...... . ......•... 2600 
Cisco Heat ............ ..... . ..... 3495 
Hang-On (ride-on) ................. 1400 
Hard Drivin' . . . . . . ......... 2200 

WE NOW SEll GOLD MOil PRODUCTS, AS WEll AS MOONBOUNCES, 
AND WE MANUFACTURE THE WHIP. CAll FOR PRICING! 

Starting at $475 Starting at $595 Starting at $2395 INTRODUCTORY PRICE $19,995 
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BIRMINGHAM 
"ENI *IN«;; 

- Established in 1931 -

SUPER COUNTERTOPS SUMMER SPECIALS! 
U.S . GAMES BAR BRAINS ... $549 & up 

M ERIT MEGA 30 PUSHBUTTON W/SOLITARE & RUN 21...$799 
Merit Run 21/Solitare Kit - In Stock! Mega Touch C'Tops - In Stock! 

Atari Cops - Great Piece! - CLOSEOUT - Call for Price 

NEW & USED KIT SPECIALS 
Eagle Shot Golf .............................................. $899 Street Fighter II. ............................................ $399 
Krazy Bowl........ .. ................ ..899 Super Street Fighter 11 ....................................... 899 
Killer Instinct kits ............................................ Call Gate of Doom. . ......................... 199 

~b~akgfublin iNewi : · · : :: : ::::::::: ::: : :::::: ~§§ ~~kp~;iit fiCiaci(b.ciarci 0·riiy .. )·······························~~~ 
Dark Stalker "B" -kit . .................. ........ ............. 699 ················· ··········· 
Dark Stalker............. ............................... . .. 999 Great Sluggers (New) ...................................... 599 
Dungeons & Dragons .................. . .. 899 Capcom X-Men (Best New Game) ...................... Call 

BY SPECIAL ARRANGEMENT 
8. 11.C. HAS A LARGE SELECTION OF QUALITY USED REDEMPTION 
EQUIPMENT AVAILABLE FOR SALE! Including, but not limited to: 

Meltec Big Mouth & Knock Down, Skee Balls 10' & 13", Whac-A-Mole, Melody Mouse, Trash Can Alley, 
Skee Ball Tic-Tac-Toe (2-Player), Hungry, Hungry Hippos, Half Pint Frenzy, Cracky Crab, Wacky Gator, 

Awesome Rat, Big Bertha, Smart Chuckles Jr. (1-Player), Kiddie Rides 

NEW & USED NEO-GEO PAKS! 
Double Dragon ....................................... Call 
Art of Fighting II ............... $99 
Art of Fighting...................... . .......... .79 
Baseball Stars II . ...... ............... . ........ .. . . .... 199 
Burning Fight.......... . .. . . ............... . ....... 89 
Andra Dunos ........ ....... . ..... 199 
Galaxy Fight. .... .299 
Cyberlip.. ..................... . .......... .29 
Fatal Fury ........ ... .. . ....... ........ . . .... . ......... 99 
Fatal Fury Ill ..................... Call 
Fatal Fury Special ... . .. .. . . . . ... ...... .. . ................ 179 
Football Frenzy ................... 1 99 
Gururin (New) ............................. ................... 99 
Mutation Nation ............................................... 49 
Samurai Shod own ....................................... 1 99 
Sengoku. . ........................... ........... 99 
Top Hunter.... . . ............. . .. 199 
World Heroes. . ........................ .49 
World Heroes 2 .. .. ............ .. .......................... 14 9 
World Heroes Jet ........................................... 179 
Street Slam (New) . . . ........... .... . ......... .399 
Savage Reign . . ........ .. ..... . .................... Call 

NEW & USED JUKEBOXES 
Rock-Ola 490-2.... .... . . .......... ............... $799 
CD-100 Fully Updated ......................... 3199 
CD-1 DOA.. . .... ........... ..... ..... ............ .3399 
CD-1 DOB ................................................... .3599 
CD -1 DOC ............................................ 3799 
CD-1 DOD ........................... ...... .. ... ................. Call 
CD-51 ............................................ 2999 
R-86 .. .... ... . ... .. . . ..... . .. . . ........... 549 
R-87 .... ...................... ................ . .... 699 
Rl-5 .. ....... .... ....... ........... .... . ... 699 
R-90 ........... ............................................... 899 
R-91 .. ... ................................................ 999 
R-91 Combo... . ...... ................. 1599 
R-92 ..................... ....... .... 1099 
R-92 Combo .... .. . ... ... . ... . . ......... .. 1799 
R-93 Combo ........ 1999 

GENERAL OFFICE: 
540 Second Ave. N. • Birmingham, AL 35204 

(205) 324-7526 
SE WATIS: 1-800-238-8363 

SUPER REDEMPTION SPECIAL: 
$4000 

(6) Used Seidel 21 Rolldowns 
(1) Used Seidel 3-in-a-Line Rolldown 

USED DART SPECIALS 
ARA 6000 ................................................... $599 
ARA Super 6 + II w/new target ....................... 799 
ARA Super 6 + II w/new target & top monitor ... 899 
ARA Super 6 + II Coors w/new tgt. & top mon ... 899 
ARA Galaxy ........... ....................................... 1799 
Merit Premier Pubtime ................................. . .799 
Merit Pubtime .......................................... ..... 799 
Merit Pubtime 2 + 2 ....... 999 
Valley Cougar Dart non-fold down ........ . .. 1199 

NEW & USED PINBALLS 
Maverick (New) ........................................... $2499 
Freddy Krueger (New). . ........... 2399 
Frankenstein ............................... Call 
Baywatch (New) ..... ....................................... Call 
Batman... . .............................................. 1499 
Guns N' Roses .................................... .2599 
Star Gate (New)........ . ...................... Call 
Jurrassic Park .............................................. 1799 
Dr. Who ............................... ... . ..... 1750 
Cue Ball Wizard .. . ..................................... 1599 
Tommy ...................................................... 2099 
Playboy ........ ............................................ ..... .. 899 
Rocky & Bullwinkle . . . . . .. . .. . .... ... .. . . ...... 1599 
Last Action Hero ................. ............ 1899 
Hook.......... . .................... ...... 1399 
TMNT ..................... .......... 949 
Pool Sharks ........ .. ................. . ..... 899 
Star Wars ..................................................... 1499 
Lethal Weapon 3 . . . ................. 1499 
Simpsons .................................................... 899 
Gladiators .................................................... 1699 
Williams Slug Fest .................................... .. . 1599 
Williams - The Machine ........................ ... ..... 1399 
Mario Mushroom World .................. .............. 1799 

FLORIDA DIVISION: 
4542 L.B. Mcleod Rd. • Orlando, FL 32811 

(407) 425-1505 
FLORIDA WADS: 1-800-330-1233 

National Watts Line: 1-800-288-7635 • Fax: 205-322-6639 
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CSP DISTRIBUTING 
TEL: .ZZ9-.Z5'6-.U.38 
FAX: .ZZ9-.Z5'6-.U44 

WANTED: 
CLEAN SWEEP CRANES 

Singles and Doubles 

ANGLE CABINETS 
19" and 25" 

NBA JAM BOARDS 

MASTER AMUSEMENT 
(214) 494-0180 

BRAND NEW 
MULTI-COIN BAU.Y 

POKERS 
New Improved Games 

&Payouts 

Play Up to 100 
Coins. 
Winner's 
Double Up. 
Printer or 
Hopper. 
Optional Bill 
Validator. 

Ideal for 
S. Carolina. 
Latin America 
&Overseas. 

$1,875-$2.500 
FOB Las Vegas 

Call or Fax Us.TODAY! 

OFFICE (702) 263-3600 
FAX<702)263-3636 

ITS. 901 Grier Drive, Suite B 
LasVegas. Nevada 89119 
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American Changer Corporation introduces 

MORE CAPACITY THAN YOU 
WILL EVER NEED ••• 

AT THE LOWEST PRICE YOU 
WILL EVER PAY!!!!!! 

STANDARD FEATURES 
• 1\vo Coinco validators which 

keeps the $1 bills separated 
from the $5, $10, $20's. 

• The second validator will also 
act as a spare validator if one 
would have to be serviced. 

•Over 10,000 coin/token 
capacity. 

• 126 bonus options for token 
payout. 

• Measures 53" high x 28" wide 
x 24" deep. 

OPTIONAL FEATURES 
• Quarter/foken acceptor 

• Second hopper for 2 different 
value coin payouts 

• "Change" or "Token" scratch 
resistant lexan fronts 

• Phone line hook-up for imme
diate notification of low coins, 
service problems or breach in 
security. 

• Alarm system. 

Shown with optional quarter acceptor 

ReP/ay Magazine 

$2995°0 

American Changer Corporation 
1-800-7 41-9840 

call for your local distributor! 
June 1995 Page 183 



Solid Gold • Performer Grand 
Firebird II • Performer Wall 

Silver Sky • Galaxy 

MOST MODELS IN STOCK! 
Sales, Service, Parts, 

Technical Support 

· CDIU .. 11 ... ·.· .. ·· .. ··· .... ··.····.· .. ·.· .. ·s·············.·············.· ···.:·:11p·····.i.• ... •.•••····~···.· ··· ·· :··IJI········.·········:···.·········· ·······:····· ... ··· .. :··· ... :• .. •... Ill . ., i... I t 

Advanced Features: 
•BEAVER Coin Mechanism reinforced 

with heavy duty steel brackets 
• Upper & Lower Polyethylene Bases, 

rotational molded - virtually indestructible 
• 23" Lower Base with weighted steel floor 
• 18" "Lexan" Globe with security lock top 
• Molded $1200 Cash Box 
• Capacity: 3400 gumballs/850 count 
• Height: 60 inches 
• Weight: 50 lbs./UPS Shipped 
• Colors: Black, Red, Yellow, Blue,Pink or Purple 
• Factory Warranty 

Options: Light, Casters & 20" Globe 

We Ship Internationally 
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FOR SALE 
(5) COASTAL 
BING-0-POPS 
$41,995 ea. 

[new $4, 195 ea.) 
Only 1 year old games! 

METRO AMUSEMENT 
(503) 665-1847 

WANTED: 
Ms. Pac-Man, Asteroids, 

Defender, Stargate & Tempest, 
Robotron, etc. 

uprights, cabarets or cocktails. 
(ORIGINALS ONLY!) 

ALSO: 
Used Rowe & Antique Apparatus 
or Wurlitzer 1015 Reproduction 

Nostalgia Jukeboxes! 

(516) 433-4181 

SSS WANT Ta an SSS 
Captain America ....... $90 
Spiderman ............ 100 
Mortal Kombat. ........ 100 
Golden Axe 2 .......... 225 
Pun~her .............. 250 
NBA Jams ............ 250 
One-Slot Neo-Geo ...... 275 
Super St. Fighter II ..... 275 
Mortal Kombat II ....... 350 
World Rally ........... 400 

VIDEO 
POWERHOUSE 
DISTRIBUTING 

14114 S.W. 142 Ave. 
Miami, FL 33186 

Ph: 305/254-4400 
Fax: 305-229-0872 
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l 9~1~~Jr~~;~~~ol~~J~~r~~~~~~t Round Top Cabinets 
Casino Use Capabilities 

JCM or Mars Bill Acceptor-230W Power Supply 
Printer or Hopper Compatible 

Call Attendent and Winner Dorne Light 
Sit-down or Stand-up Versions 

Mars Gold Level Distributor 
Wel~-Gardner Distributor 

Complete Wood Games 
Coin Entry and Bill Acceptor Cornpatilble 

9"- l 9" Versions Availble 
Configurable to any Garne 

AFFORDABLE!! 

KEVIN SHARP ENTERPRISES, INC. 
2335 SOUTH PARK DR. 

1-800-624-3779 
(615)895-9099 

FAX: (615)895-9184 MURFREESBORO, TN 37129 



High Performance, Security 
and Reliability From 

Kevin Sharp Enterprises. 
Authorized Distributor of Mars Dollar-Bill Acceptors 

Mars Electronics International 

GLS Series Bill Acceptors 
...._ Heightened Security 

...._ Superior Performance 

...._ Fast Bill Transport 

~· Kevin Sltarp 
E N T E R p R I 5 E 5 I I N C. 
264 River Rock Blvd., Suite B, Murfreesboro, TN 37129 

Mars Electronics International 

VFMSS Bill Acceptors 
...._ Programmable 

...._ Lighted Bezel 

...._ Built-in Diagnostics 

1-800-6g4-3779 
(615) 895-9099 

Fax: (615) 895-9184 



KEVIN SHARP ENTERPRISES 
PRESENTS 

,,sp£CIAL 8 W-4yS,, 

SUPERIO,R 

GRAPHICS 

POTENTIAL 
WIN 

l.NI:)ICATOR 

I ' 

UNIQUE 
DOUBLE-UP 

RAISE BET 
FEATURE 

SPECIAL PAY LINES 

EXCLUSIVE DISTRIBUTOR !!!! 

·0·8[l]~GGLr 
CiC [;.@BJ 

KEVIN SHARP ENTERPRISES, INC. 1-800-624-3779 
2335 SOUTH PARK DR. (615) 895-9099 
MURFREESBORO, TN 37129 FAX (615) 895-9184 



Special Notice: 
PURCHASE YOUR USED EQUIPMENT 
FROM NEW ORLEANS NOVLETY CO. 

Over 60 years in business! 
International reputation for selling 
the finest in used videos, flippers & 
amusement games available any
where! Each game is beautifully 
refinished by experts and is like 
new. All games are factory models. 
- absolutely no copies. 

GET ON OUR MAILING LIST FOR 
PRICE BULLETINS OR CALL CELIE 

FOR OUR LATEST PRICE LIST. 

NEW ORLEANS NOVELTY CO., INC. 
3030 N. Arnoult Rd. , Metairie, LA 70002 

(504) 888-3500 
Fax: 504-888-3506 

l\T1\N'l1l~I): 
)) )~ill) f) ll ill .. IlTJ~ 
COMPLETE OR NOT COMPLETE ••• 
WORKING OR NON WORKING ••• 

GRAYHOUND 
CRANES 

SINGLES OR DOUBLES 

- Call for details -

EXTRA EFFORT INC. 
596 Van Molan • Houston, TX 77022-3714 

VOICE: (113) 695-4220 
FAX: 113-695-1145 

our Redemption 
Headquarters 

UJE STOCH 
HLL mnJOR LlnES 

INCLUDING: 
Benchmark, Skee-Ball, Planet Earth, I.C.E., 

LazerTron, Bromley & many others! 

CHLL US FOR HLL OF 
HOUR COin-OP nEEDS 
•Parts 
•Service 
•Video 
•Pinball 

• New & reconditioned equipment 
• Redemption 
•Direct factory distributor for 

all major lines 

BETSON 
PACIFIC Betson Pacific s66oKnottAve.,BuenaPark,ealirornia90621 

Phone: (714) 228-7500 Parts: 1-800-824-6596 Fax: 714-228-7515 T S. San Francisco Office: Phoenix Office: 
(415) 952-4220 (602) 233-0190 
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San Diego Office: 
(619) 441-9100 
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(~lll(~IJI'l1 llf)illll) S1ll..l~S 
ilNI) !If) Ill~! 

(615) 256-7748 • 1-800-535-8981 • Fax: 615-256-7523 

Quantity Prices on 
NEW 8-Lines 

as Iowas 

$995 

Ticket Printers 
with Interface 
1 - 5 .... .... .... . $650 
5 or more ...... 600 

June is JAMMED with Specials! 
New& Used 

Pool Tables 
& Jukeboxes at 

their lowest 
prices! 

HSV-300 .. . $185 

NEW!! 
Foxtronic Pokers .. $1995 
Draw 80 Pokers ... 1995 
Merit Superstar ... 1875 
Riviera Hi-Score ... 1875 
Turbo Poker II ..... 1395 

YES!! 
WE ACCEPT TRADE-INS 

Ask About ••• Quantity Prices 

NEW 
Wolf Tanning 

Systems 
& Supplies 

13" MONITORS ... $155 

••• Advance Replacement Warranty 
••• FREE Delivery! 

335 Hill Avenue, Nashville, Tennessee 37210 
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Music 
0Perator·s 

Service 
1-800-354-5853 • (714) 879-1771 

45s & CDs 
with pre-printed title strips 

• Programming service available 
•Ask about our Spanish 

selections (hablamos espanol) 
Authori zed Distributor 

WURLilZER 
Deutsche Wurlitzer GmbH 

DELIVERY IN 3 DAYS OR LESS 
FAST, FRIENDLY SERVICE 

COMPETITIVE PRICES 

Dudley'$ l(iddie Bide$ 
Safe ... Sound ... Secure 

American Made "In the Deep South" 
Not U/L Listed but We are Trying! 

In business since 1964 

l(IDDit ptlTStMtv'l'S 

Page 190 

P .0. Box 939 • Florence, MS 39073-0939 

$ale$: 800-647-6460 
dossip: 601-845-7501 

"ti\X: 601-845-8338 

June 1995 

NOW HIRING 
ELECTRONIC TECHNICIAN: 
Must have knowledge in video game, 
CD jukebox, pinballs, redemption, vend
ing machines. Must be willing to relo
cate to the So. Texas area. Competitive 
salary offered based on experience. 

Please send resume to: 

SOUTH TEXAS VENDING 
4572 N. Expressway 

Brownsville, Texas 78521 
Tel: (210) 350-5176 
Fax:210-350-5188 

UNIQUE TURN-KEY STORE 
OPERATION FOR SALE 

in NEW JERSEY 
6000 sq. ft. Racing Center, Game Center, 
Ice Cream Store & more! Too much in 
assets to mention. Serious inquiries only. 

Please resoond in writing to: 

Wizard Electronics Inc. 
P 0. Box 3288 • Hamilton Twp., NJ 08619 

or FAX: 609-584-0480 

/ Growing national indoor amusement .... 
company seeks dynamic, 

results oriented and mechanically 
inclined MANAGERS for family 
entertainment stores throughout 
the continental U.S. and Hawai i. 

Excellent advancement opportunity / 
with a competitive wage & 

benefits package. Experience in 
the amusement industry is a must. 

Join the FUN & be part of the 
Fun Factory team! 

Fax or mail your resume and 
salary history to: 

Human Resources Director 
Fun Factory, Inc. 

91-246 Oihana St. 
Kapolei, HI 96707 

Fax: (808} 68!2-4016 
An Equal Opportunit'f Employer 
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CGI MANUFACTURING & DISTRIBUTING 
Se \-\ati\a 
Espana\ 

Ul CALIFORNIA GAMES. INC. CO.> 
1235 E. Francis, Ontario, CA 91761 Se Hab/a 

Espanol 

(909) 930-5828 
Fax: 909-629-4090 

BEST BUY THIS MONTH! - NEW! 19" Cocktail Tables Only ••• $695.00 
25" VIDEOS GAMES 

(Shopped Out) 
25" NEO-GEO/SAM. SHO ......... $999 
25" DARK STALKER ................. 1099 
25" PUNISHER ........................... 795 
25" SUNSET RIDER .................... 895 
25" RAIDEN ................. .. ..... ... ... 895 
25" NEO-GEO/AERO FTR. 2 ..... 1895 
25" 1000 MILE RALLY ............. 1550 

BRAND NEW 33" 
NEOGEO "Turbo" 

only $1,774 
(choice of colors) 

33" COMPLETE VIDEO 
GAMES (NEW) 

33 II TEKKEN .............. .. .. .... ...... CALL 
33" KILLER INSTINCT.. ............. CALL 
33" MORTAL KOMBAT Ill .......... CALL 
33" NEO-GEO/SAM. SHODOWN 11 ... 2050 
33" NEO-GEO/BUST-A-MOVE ... 2050 
33" RAIDEN ............................ 1595 
33" NEO-GEO/AERO FTR. 2 ..... 1945 
33" X-MEN 2 .......................... CALL 

52% DISCOUNT 
ON SHIPPING ANYWHERE 
IN THE UNITED STATES 

CALL FOR PCB & KIT PRICES! 
After you have called 
everyone else, call us! 

WE TAKE TRADE·INS 
Why not trade in your old 

pinballs and PCB's? 
We have financing for you! 

Turbo Cabinets in 
13"' 19"' 27"' 33" & 38" 

COMPLETE 25" TURBO 
SYSTEM CABINET SPECIALS 

$955.00 ---
THE ABSOLUTE 

BRIGHTEST COLOR 
& BEST PICTURE 

AROUND!!! 
New 4-Player 
Cabinet - $995 
Available in: 

Red, Black, Blue, Gray 
1 YR. PARTS & LABOR 

AFTER YOU'VE TRIED THE OTHER 
CABINETS, GET A REAL CABINET! 

BUY A CGl-TURBD TODAY/I 

The "CG/ TURBO" Cabinet 

CALL FOR OIJR 
CATALOG 

Featuring: 
Our New Line 
of Cranes& 

Cabinets 

CGI-TURBO SYSTEM CABINETS 
CGl-25 25" 2-PLAYER ......................... $955 
CGl-25 25" OELUXE ............................... 995 
CGl-33 33" SYSTEM CABINET ................ Call 
CGl-38 38" PEDESTAL CABINET ........... 2250 
CGl-CT 19" COCKTAIL TABLE ................. 695 
CGl-MC 25" MINI CABINET ..................... 895 
CGl-BT 13" BAR TOP ............................. 595 

NEO GEO SYSTEMS 
1-SLOT ......................... ... ... .. .. $440 
2-SLOT KIT .. .. ........................... 795 
4-SLOT ... ........... .............. ..... .. .. 799 

W/GRAPHICS ADD .............. 30.00 

COMBO DEALS 
1-SLOT/SAMURAI SHODOWN II .$699 
1-SLOT/BUST-A-MOVE/ 

PUZZLE BOBBLE ..................... 699 
1-SLOT I AERO FIGHTER 2 ........... 599 
1-SLOT /SUPER SIDE KICKS 2 ..... 599 

NEO GEO CARTRIDGES 
BUST-A-MOVE/PUZZLE BOBBLE.. ....... $299 
SAMURAI SHOD OWN II .................. .. 275 
SAMURAI SHOD OWN ................... .. .100 
KING OF FIGHTERS '94 .................... 275 
AERO FIGHTERS 2 ................ ...... ..... 220 
SUPER SIDE KICKS II ....................... 220 
TOP HUNTER .................................. 245 
WINDJAMMER ...................... .. ........ 170 
WORLD HEROES JET.. ..................... 170 
KARNOVS REVENGE ........................ 150 
TOP PLAYERS GOLF ........................ 140 
SPIN MASTER .. ................................ 130 
RIDING HERO .................................. 130 
PUZZLED ......... ..... .......................... 130 
SUPER SIDE KICKS I ...... ................ .. 130 
NINJA COMMANDO ........................... 45 
NAM 75 ............................................ 25 
MUTATION NATION ........................... 25 
EIGHTMAN ...................... ... ... ............ 25 
NINJA COMBAT .. .... ... ........................ 20 
CROSSED SWORD ................ ............. 20 
CYBERLIP ......................................... 20 
ART OF FIGHTING .............................. 20 
FATAL FURY ....... ......................... .. .. .. 20 
FATAL FURY 2 ................................... 20 
3 COUNT BOUT.. ..................... .. ........ 20 
BURNING FIGHT ................................ 20 

NEW & USED PINBAllS 
Slll • SERVICE • TRADE 

ALL PRICES ARE SUBJECT TO CHANGE AND AVAILABILITY 
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i ,;~/ ACT/ONMATICLTD 
'<.~': P.O. Box 326 
\~-~:: -- Chatham, Ontario 

· ~.·, - • N7M 5K4 
'' ' ' ' ' 

' ' ' ' 

U Your Source for ... 
1.3" Capsules 

(Mixed Colored Tops with Clear Bottoms) 
Filled or Emoty 

2.3" Round 
Clear Capsule 

2.9" Round 
Clear Capsule 

EXPERIENCED COIN-OP 
SALESMAN WANTED 

IMMEDIATELY 
Both Halves Same TALKING VENDOR® 

Records In 3 languages 
7 - English 5 - French 5 - Spanish 

Vends 
1.3" Capsules or Large Gum 
1" Items 8 8 Please send your resume 

and salary history to: 

• Mixes For All Capsules 

Small Bulk Items 

Coinage Size - Up to 1 .25" (32 mm) * • Low Price Slammers 
• MilkCaps 

Machine Size - Height l!5" (63.5 cm), 
RePlay, Dept Bl Width a• (20.3 cm), Depth a• (20.3 cm) 

Custom Sounds · Can have your own record 
made to say anything for 5 seconds. Up to 4 
different sayings on each side. 

• Rings in Holders 

Canadian Dist. for Beaver Vendors 
1-800-265-8363 

P.O.Box 2550 
Woodland Hills, CA 91365 

Talking Vendor (Reg) Trade Mark 
Canada No. 266520 
U.S.A. No. 1221 491 

Phone: (519) 351-2181 
(VEND) 

Fax: (519) 351-7304 - responses will be forwarded -

RED BARON BOARD EXCHANGE 
6540 W. Central• Toledo, Ohio 43617 When you think of buying or selling a video game printed 

circuit board ... Think of the RED BARON BOARD 1-8 0 0-3 31-3 7 6 6 EXCHANGE. We offer the largest selection of video game 
boards at the best prices! If the board you need is not listed, 

VALID IN ALL 50 ST A TES. MEXICO & CANADA please call to see if it has become available. Our inventory 
FAX: 419-841-6484 changes daily. Please ask about our mailing list. 

Krazy Bowl... ..................... Call 
Legend of Tonma .. ... .... .... $245 
Millipede .. ... ..... ... ........ ... ..... 95 
1942 ...... .. .... ...... ....... .. .. ... .... . 75 

SPECIALS: 
St. Fighter: The Movie ..... Call 
Tekken ............................. Call 

Nebulous Ray ...... .......... .. .. 445 
Neo Geo Kits & Carts ........ Call 

Capcom's X-Men .............. Call 
Lethal Enforcer II ............ Call 

Ninja Gaiden .. .. ... ... ........... . $45 
Omega Fighter .. .............. ... .. 45 

Street Games C'top ........... Call 
Mortal Kombat 11 ............. Call 

Operation Wolf ........ .. ........ 210 
Pac-Land ... .. ... ... .. ... ..... .. .. ... 175 
Pairs (3 versions) Kit.. .. ..... 795 
Rail Chase ......................... .495 
Raiden ..... ..... .... .... ....... .... ... 395 
Rolling Thunder II ............. 325 
Street Fighter II .... ... .... .. ... ... . 75 
St. Fighter II: C.E. ....... .. ..... 125 

Mortal Kombat III ........... Call 
Golden Tee Golf ............. $150 
Mortal Kombat ................. 200 
Slam Master Kit .................. 95 
Punisher ............................ 375 
NBA Jam: Tourn ............... 695 
Air Hockey (update) ......... 695 
Rampart New kit .............. 125 Super St. Ftr. Turbo .. .. ...... 645 

Super Pinball Action ......... 275 
Task Force .. ........... .... ........ 145 
The Deep ..... .. .. .. ...... ..... .... .. 145 
Truxton ... .... .. ... ... .. .. .... .... ... 180 

Champ. 9-Ball Shootout.. ... 995 
Galaxy Force deluxe ...... 1495 
1000 Mile Rally ................ 935 

Truxton II .. .. .......... .. .... .... ... 300 
Xenophobe ........................... 75 GENERAL TITLES: 

COMPLETE GAMES: 
Aero Fighters ................... $325 
Bloodstorm Kit ............ .... .. 795 
Buster Bros ....... .... ............. 150 NBA Jam .. .. .. .... ... .. ...... ... $1195 

Space Gun .... ...... .... ........ .... 995 
Spiderman ... ... ...... ...... .. .. .. . 895 
Steel Gunner .................... 1495 
Steel Gunner 2 ..... ............ 1195 

Darkstalkers .. .. ... ... ..... .. ..... Call 
Double Dragon .......... ........... 25 
Dynamite Duke .................... 50 
Fighter & Attacker ............. 295 

PINBALLS: 
Addams Family ... .......... $1750 
Fish Tales ... .. ... .... .. .. ... .. .. . 1395 

Fighter's History ... ... ......... . 225 
Fixeight ........ ... .... .... ... ... .... . 245 
Gal's Panic 2 ..... ... .... .... .. ... Call 
Gun Force ..... .. ... ................ 145 Indiana Jones ................... 1995 
Karate Tournament ........... 245 Simpsons ........................ ... 695 

Terminator 2 .................. $1395 
The Machine .... .. .. .. ... .. .. .. ... 995 
World Cup .................... .. . 2295 

REDEMPTION: 
Bank-It ...... ..................... $1695 
Can Crusher .............. .. ...... . 795 
Cosmo Gang .. ................... 1795 
Double Cross .. ... .. .. .... ........ Call 
Home Run Hitter ........ ...... . Call 
Lotto Fever ......................... 295 
Lotto Fun .......................... .495 
Neck 'N Neck ........... ......... Call 
Rock 'N Bowl .......... ......... 2795 
Roller Bow !er. .................. 1195 
Shoot-to-Win II ... .. ... .. .. .... 1595 
Skee-Ball ..... ......... ..... .... .... . 295 
Smart Jr. B-Ball ............. .. . 1295 
3-in-Line (Twin Unit) ........ 795 
Triple Crane ..................... 1795 
Whirley Bucket... .............. .495 

SPORTS GAMES: 
Champion Wrestler .. ......... $45 
Golfing Greats .... .. .. ... ......... 350 
Golfing Greats II-Kit.. .Special! 
Hard Yardage Kit.. ............. 795 
Hit the Ice .. ............ .... ...... .. 200 
Numan Athletics ......... .. .. .. 395 
Perfect Billiards ..... .. .......... 125 
Pound for Pound ................. 75 
Skins .. ........ .... ... ........ .... .... . Call 
Squash ......... ....... .... .... ....... 250 
Super High Impact ..... .. ... .. 195 
U.S. Classic ........................ 185 
Ultimate Tennis ................. 495 
V-Ball ....... .... ... .... ........... .... . .45 
WrestleFest .. ....... .... ............. 95 

PUZZLE GAMES: 
Arkanoid w/sensor .......... $185 
Columns I .... .. ..... .. ..... .. ...... 285 
Columns 2 .................... .... .. 225 
Cosmo Gang the Puzzle ....... 95 
Flashpoint ... ... .... .... .. .. ..... ... 230 
Pac-Mania ... ... ..... ..... ... .. ... .. 295 
Revenge of Doh w/sensor..195 
Stack Columns ................. .. 335 
Tetris (Atari) ............. ... .. .. .. 325 
Tetris (Sega) .. ... .. .. .. ... .. .. ... .. 175 

DRIVING GAMES: 
Cisco Heat (dual s/d) ..... $2500 
Final Lap III (dual s/d) .. .. 3295 
GP Rider (dual s/d) .......... 2995 
Hard Drivin' .. ........... .. .... .. 1695 
Off Road ... .... ... ... ..... ..... .... .. 695 
Race Drivin' ..................... 1895 
Road Riot ................ ......... 1000 
Suzuka 8 Hours ...... ... ...... 6995 
Suzuka Tower .. .. ........... .. . 3000 
Virtua Racing (dual s/d) .. 6900 
Virtua Racing Tower ....... 2000 

DRIVING BOARDS: 
Afterburner ................... .. . $325 
Chase H.Q .......................... 495 
Continental Circuit.. .......... 475 
Final Lap III .. .. .. ................. 495 
S.C.l. ........... .... .... .... .... .... ... .495 
System Driving Cabinet .. 1995 
World Rally ....................... 645 
World Rally (kit) ................ 895 

We ship C.O.D. We also accept VISA & MASTERCARD (please add 4°/o) 
30-day warranty on all boards. • Repair service available. • Trade-ins welcome. • Consignments Accepted! 
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Wholesale Games, Inc. 
1220 West Jackson St., Shelbyville, TN 37160 • Toll free: 1-800-526-4723 
Local: 615-684-2209 Fax: 615-685-0144 

We Do Take 
Trade-ins on Boards 
and Complete Games 

• 
Full Line of Latest 

8-Line and 
Poker Games 

• 
Let us build your 

Omega's & Merits! 
• 

5 day FREE DELIVERY! 
Call far details 

NEW&USED 
POOL TABLES 

NEW 
& 

USED 

ReP!ay Magazine 

Call for Free Brochure 
& Complete Price 

list on New & Used 
Equipment! 

MEMBER OF AMOA & AMOT, AAMA & GAMOA 

•Juke Boxes 

• Video Games 

• Pinball Machines 

We have no quarrel 
with 

those who 
sell 

for less. 
They know 
what their 

stuff is 

worth. 't.l~~~ 

June 1995 

Dynamo's 
SOLITAIRE CHALLENGE 
Legal in ALL 50 States 

I The Mother Lode Pusher I 
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a CANDY CRANE OPERATORS a 
~ 3¢-8¢ A.L.D. SERVICES, INC. 3¢-8¢ ~ 

PRESENTS 
3¢-5¢ Creative Hard Goods Variety Pack 3¢-5¢ 

1440 pieces per bag of interesting attractive items to mix in with your candy! 

1-800-111-5814. COD MC Visa 

MID-CITY DISTRIBUTING 
New VALLEY 

ZD-6 POOL TABLES 

New NSM WALLMOUNT 
JUKEBOXES 

New TORNADO 
FOOSBAl~L TABLES 

Nell' ROWE CD-lOOE 
& MM-1 JUKEBOXES 

Always in Stock! 

317 No. 16th Street, Omaha, NE 68102 

MERIT MEGATOUCH 
~ COUNTERTOPS 

Let us BEAT 
the other guy's 

PRICE! 

New! 19" CHERRY MASTERS 
starting at $895. 00 We have the 

NEBRASKA 
HS-8Line 
Program! New! 

COUNTERTOP 
CHERRY 

MASTERS 
startingat $795. 00 

Quantity 
Pricing on 
Request! 

We stock all 
8-Line & Poker 

Programs 

We stock all 
JCM, Mars& 
Leisure DBA's 

lorn/: 4021341-5300 
toll free: 800-341-5366 
fax: 402-345-2653 
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IOWA 
FRUITS& ~......._, 

BELLS 
Iowa Legal 

8-Llne Game 

New LOW PRICE! 

CALL 
TODAY!! 

also available in 9" countertop 

June 1995 

Spt·dalit~ Lii.:htini.: Supplitn 
To tht· (;;1111ini.: lndu,lry 

for 
i\l.\:'l:l !F.\( "Tl l({E({S • Ol'ER\TORS 

1_,......,,,....,.....,.,.,.u>< ',\Tl 0 NS 
•Programmable 

Ugbtlng 
Controllen 

• llnlbs All Kinds 
Including Miniatures • Relays 

•Bendable Ne~Neon •Tree Lighting 

• Rope Lights •Architectural 
Lighting 

" •Much More 

Direct lmporten- Manuracturers 
Free 1994 Catalog 

1-800-248-0076 

BLOWOUT 
SPECIALS! 

VIDEOS 
Space Pirates ............. 1999 
Starblade Sitdown ..... 1499 
Street Fighter II Turbo. 399 
X-men (6player) ........ 1299 

REDEMPTION 
Clown Around ....... .... 1299 
Cosmo Gangs ............ 1299 
Digger ....................... 2999 
Ghost Town ................. 399 
Super Shifter( 4 Player)3999 

The Game Exchange 
1590 Alum Creek Dr 

P.O.Box 09598 
Columbus OH 43209 

(614) 258-2933 
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S1312 
8 CAP COLLECTION 

(Asst. Designs: Bear, Figures and Skull) 

S1333 
1 SLAMMER 8 LASER CAPS 

S1344 
5" SAW SHAPE GAME BOARD 

S1287-T 
1/32" NEON PLASTIC 

MILK CAP 

S1247-T 
1/16" NEON PLASTIC 

SLAMMER 

S1346-S 
3/32" METAL SPINNER W/ STICKER 

S1248-B 
1/4" BLK PLASTIC SLAMMER W/ STICKER 

S1345 
11 -1/2" SAW SHAPE GAME BOARD 

S1334 
8 BALU YIN YANG STICKER 

S1335-S 
1/16" METAL SPINNER 

WI STICKER 

S1335-P 
1/16" PRINT METAL 

SPINNER 

S1294 
POISON STICKER 

PLASTIC CONTAINERS 
(1 OZ, 4 OZ, 6", 18" & 24" SIZES) 

S1305 
BEAR STICKER 

PROMAX INDUSTRIES 
Tel : (214) 756-0526 Fax 214-756-0823 

Manufacturer & Importer of Milk Caps & Slammers/Full Line of Accessories 
Call: 1-800-800-3946 



BILL CHANGERS 
New & Reconditioned 

Rowe • Hamilton • Standard 

PRICES 
TOO 
LOW 
TO 

PRINT! The BEST VALUE in 
HAMILTON STANDARD 

1-800-338· 7031 

HAMILTON 

$1, $5, 
$10, & $20 

'Acceptance 

STANDARD 

CO~NmO~ CCCC@) 
"We Service" 

398 Commercial St., San Jose, CA 95112 

ARCADE, VIDEO GAME 
COIN ACCEPTOR 

Configurations available: 
• Undersize token 
• Quarter and undersize token 
• Quarter and oversize token 
• Oversize tokens 
• Foreign coins available - call 

for details. 

•he indus•ryt 
P505- 10 AMP 
P515 - 15 AMP 
P507- . 7 AMP 

(New slim size for countertop) 

(908) 874-4072 
Fax: 908-874-5274 

RARITAN COMPUTER, INC. 
10-1 ILENE COURT, BELLE MEAD, NJ 08502 

An Imonex coin acceptor means 

coin flow. Non-stop. There's 

virtually no stopping for coin jams. 

Or routine service or adjustment. 

And Imonex continuously processes 

Behind every lmonex is our decade

long reputation for quality. A full 

one year warranty. And toll free 

customer support. 

For non-stop coin flow, call today. 

NOW AS LOW AS 

$9.95 
Also ideal for: 
·Pinball 
•Car washes 
·Kiddie rides 
•And more 
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even damaged coins . It's all 

because our famous pro

cessing system elimi

nates troublesome 

electronics, rockers 

and cradles . 

June 1995 

Imonex, P.O. Box 519, Katy, 

TX 77492-0519 USA, 

Phone (713) 391-4704, 

Fax (713) 391-4239 

IMONEX® 

ReP/ay Magazine 



M & P AMUSEMENT 
658 West Market St. • York, PA 1 7 404 

(717) 848-1846 •FAX: 717-854-6801 
ASK for PHIL or TERRY or MIKE 

I $100 PRE-PAYS FREIGHT ON ANY GAME IN CONTINENTAL USA I 

SUPER SPECIALS: 
Coin Scan Coin Counter ....... $295 
Kiddie Rides (Amutech) ........ 1695 
Lethal Enforcer ............. ....... 1395 
Mortal Kombat I (kit) .............. 125 
Mortal Kombat II (kit) ............. 395 
Mortal Kombat II (ded.) .. ...... 1295 
NBA Jam (ded.) .................... 1095 
NBA Jam: Tourn ................... 1395 
Rowe MC-25 Changer ............ 995 
Rowe MC-35 Changer Kit: 

Power Supply, CPU ............. .. 395 
Rowe R-92 Combo ............... 1295 
Time Traveler ......................... 495 

PINBALLS: 
Addams Family ..... ......... ....... ................. $1995 
Big Gun ....... ..... .. .... ... .. .. .... ...... .................. 695 
Cyclone ..................................................... 895 
Demolition Man ....................................... 2450 
Dracula ................................................... 1550 
Earthshaker ....... .... .... ........ ..... ... .... ..... ....... 995 
Fun House ............................................... 1195 
Indy Jones ............................................... 1795 
Joker z .................. ........ ............................ 695 
Jurassic Park ........................................... 1750 
Lethal Weapon ... ..... .. .. ............................ 1195 
Pool Sharks ................... .... ..... ... ... ........ ..... 695 
Space Station ............................................ 795 
Star Trek (Data East) ...... .......................... 1395 
Star Trek (N.G.) ........................................ 2650 
Star Wars ................................................ 1550 
Street Fighter 11 ........................................ 1250 
Super Mario Bros ....................................... 995 
Terminator Pin ......................................... 1500 
Whirlwind .... .. .. .... ...................................... 895 
World Cup Soccer .......................... .. ........ 2500 

DEDICATED P .C. BOARDS 
WITH USED 

ACCESSORIES: 
NBA Jam Tourn ........ .... .............. .. .... ...... .. $895 
Mortal Kombat 1 .......... .. ......... .. .. .. .............. 125 
Mortal Kombat 11 ........................................ 395 
Quarterback .................. ........ .............. ........ 50 
Rim Rockin' B-Ball ....................................... 50 

ReP/ay Magazine 

SITDOWN GAMES: 
B.O.T.S.S .............................................. $1295 
Cisco Heat. ......................... .. ... ......... ... 3495 
Cybersled (NEW!) ................ ...... ............... 5250 
Daytona Twin (Like New) ....................... 14,750 
Final Lap 1 ..................................... .. ........ 3295 
Galaxy Force .. ... .. .. .. .. ................. 2495 
G-Loc ...................................................... 2995 
Hard Drivin ' CP ............ ............................ 2750 
Race Drivin ' CP ....................... . ....... 2995 
Ridge Racer (s/d) ................... ................. 7750 
Ridge Racer (twin) ........ ... .... .... ...... ........ 11,750 
Steel Talons ....... ......................... 2495 
Super Hang-On ........................................ 1495 
Super Monaco GP ........ ...... ...................... 2995 
Turbo Outrun ................... ... .. .. ... .. ... .. ....... 2995 
Virtua Racing Deluxe ................ .... ............ 8500 
Virtua Racing (2-Pl.) ................................. 7250 
Virtua Racing (4-PI. w/tower) ................. 14,995 

VIDEOS: 
720° ............................................. $395 
APB.. .. ............................. .. ............. 395 
Afterburner (u/r) ....................... .................. 395 
Assault. ....................... .......... .. ... ............... 395 
Beast Busters .......................................... 1295 
Big Run.. . ................ ........ ... .. .. ...... ... 1395 
Capcom Bowl ................ .. .......... .. ........ .. .. .395 
Championship Sprint ................ .... .............. 395 
Chase H.Q ........................................ .. .... 1295 
Clutch Hitter ................ ............. ................. 395 
Continental Circuit ..................................... 795 
Cyberball ................................................... 395 
Final Fight ...................................... .. ......... 395 
Gate of Doom ............................................ 395 
Golden Axe ...................... ............ .............. 395 
Heavyweight Champ ....... ........................... 395 
High lmpact ..................... .... .. .. .... ..... ......... 395 
Mech Attack (2-PI.) .......... ....... ................... 995 
Mortal Kombat I (ded.) ................................ 795 
Mortal Kombat 2 (ded.) ............ ................ 1295 
NBA Jam ................................ .... ............. 1095 
Operation Thunderbolt. ............. .................. 995 
Operation Wolf ................... ..... ... .. ...... ........ 395 
Out Run ........... ..... ..................... 995 
Paperboy ..................... ............ .................. 395 
Pole Position 11 ............................ ........ ....... 395 
Power Drift ................................. ...... ....... 1195 
Roadblaster ............................................... 395 
Space Gun ............................. .. ..... ... .. ..... 1595 
Street Fighter II .......................................... 395 
Super Off Road w/Trak Pak .................. ...... 750 
Super Sprint .............................................. 395 
T earn Quarterback ................... .... ..... ......... 550 
Terminator Gun .............. ............ .... ......... 1795 

June 1995 

Tetris .......... .. ..... .............. ......... ..... 395 
Time Traveler .......................................... .495 
Toobin '....... . ...... .. ... ........... .. .. ..... 395 
U.S. Classic .................................. .. .......... 395 
Virtua Fighter ..................... ................. .... 1995 

VIDEOS IN 25" CAB. OED. 
Captain America ............................. ..... .... $645 
Captain Commando ................................... 645 
Carrier Air Wing ............ .. .......................... 645 
G.I. Joe ............................ ......................... 645 
High lmpact ........................ ....................... 645 
Mad Dog 27" Monitor ........ ...................... 2995 
Meres ... ................................. .... .. .. ........... 645 
Moonwalker ............................................ 645 
Mortal Kombat 1 .......... . ................ .... .......... 795 
Mortal Kombat II ............. .... ................ 1295 
NBA Jam .................... ....... .. .................... 1095 
NBA Jam: Tourn. ...... .. ..... .... .. .. . .. ....... . 1395 
Off Road................................... ..595 
Pit Fighter ............. .. ................ .. ...... 645 
Simpsons ....................... .. ........ .. ... 645 
Smash TV.... .. .... .. ...... .. .... .. .... . ... 645 
Street Fighter II : Turbo ............................... 645 
Techbowl 2 TV Game ............... .. ......... ....... 395 
Time Killers ........ .. ..................................... 645 
™ITT ....... ..... .... ........................................ ~ 

REDEMPTION 
EQUIPMENT SPECIALS: 

After Shock .......................................... $3295 
Big Mouth .................. .. ........................ 2500 
Bozo Basketball ...................................... 1 995 
Cosmo Gang ......................................... 1995 
Cracky Crab .................... . ............... 3750 
Crane SMS Single ....................... ............... 795 
Full Court Frenzy w/TV ....... ..... ... ........ .. .... 1995 
Knock Down (like new) ............................. 1995 
Merlin's Magic (6-Pl.) ............................ 12,500 
Pop-A-Ball....... .. .... 2500 
Push & Pog .................... .. .. ... .. ................ 3595 
Roosta Shoota ........ ................................. 2500 
Shot Clock 21 ...................................... .. . .3395 
Skee Ball 10' .................................. ....... 1795 
Skee Ball 13' Model H ... .. ... ..... ...... .... ....... 1595 
SMS Poker Roll ................ .. .. .. .. .. ........ ... ... 895 
Spin Out. .................... .... .... ...... ...... ...... .. ... 995 
Super Bank-It ................................ .......... 2500 
UB QB ................... .............. .................... 1595 
Wacky Gator ............................................ 3995 

WANTED: 
Big Choice Triple Crane, 

Carousel Chance, Majestic Bumper Cars, 
Double Cheese, Suzuka 8 Hours 
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Slate mover 
& Covering Tabl a 

The Ultimate 
Pool Table Mover inc 
Reid Sales President 

412 Cottage St. 
Delphi , IN 46923 

317 5644838 
1 ·800·925·9275 

Ballar Bill/Debit Reader 18 HOLE MINI GOLF COURSE 
Cleaning Cards /C;~ 
IH#iJ@Ui (!gy'Produds$ 

Manufactured by Quali-Tee Golf. Used 3 yrs. 
- Must sell to best offer received by July 1, 1995. 

Keep It Clean.I Located in S. Central, PA on 1-81 

------------- >-11:w11:11:1 mi 717/267-3772 

REDEMPTION TICKETS 
TICKET SIZE 2 x 1 5/32 .010 TAG 

SKEE-BALL :J> 
0 
0 

"" ... 
ONE COUPON °' = 

•••••••••• :J> 

1 ONE g 

COUPON * 
•••••••••• <..> 

***** :J> &FIVE g 
POINTS §l 

***** <..> 0 iNOI M•AflCl<El 0 Q INOIAAA TICl<ET 0 Q INO\ANATICl(fl Q 

STOCK TICKETS AS SHOWN ABOVE 
UNDER 300,000 .... ... $1.25M STOCK TICKETS AVAILABLE NEXTDAY 
OVER 300,000 .......... $1.00M 

CUSTOM PRINTED 
160,000 tO 48Q,QQQ ....... $1.60M-
480,000 to 1,000,000 .... $1.1 OM 
1,000,000 or More ..... $1.00M 

ALL PRICES PER 1000 
FREE FRONT SIDE PRINTING!!! 

Add $28.00 for Printing 2 Sides 
Packed 60,000 Per Case 

Case Weight 38 Lbs. 
8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 

MUNCIE NOVELTY CO. 
ORDER P.O. Box 823 Muncie, IN 47308 FAX 
TODAY! Ph . 800-428-8640 Nationwide 317-288-3434 

Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. 

Manufacturers of Quality Tickets for Over 50 Years 
(Ro ll T icket s Al so A vai lable} 
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8-Line Boards & Kits 
Plcxi, Harness, Buttons 

DBV, Power Supply 

DISCOUNT PRICING! 

* 1-800-966-987 3 * 

••ll~IClllltllf llllI~ 
Boards do not have to be in work
ing condition. All boards accept
able if not missing components. 
Northeast U.S. only. 

(203) 264-6855 
ask for Erik or press 3 on machine 

internet address: 
Vrdn83a@prodigy.com 

{J,.t,0,.1ft~a 

EAS£JFJ 
ONE-PERSON POOL TABLE LIFT 

US. PAT 5,405.236 

CONVENIENTLY STORES UNDER TABLE 

• 3" Lift t Heavy Duty 5" Swivel Casters 
t Reduce Injury Claims t Reduce Service Calls 
t Use With Pool Tables, Air Hockey, Foosball, etc. 
t UPS Shipping Weight 65 pounds 

Order Yours Today! 

800-521-6372 ~o fi5)'1f'~lf".{IJ/ 
218-741-6075 -= LnJ ll IS\!:::71111 
Made 1n the USA 

KLOPJ! (813) 855-6789 
ReP!ay Magazine 



E 
f OHHOSSOO {)a~~!me,? !!f 

1-800-848-0236 
Call for our full Color Brochure! 

OUR SELECTION CAN'T BE BEAT! 

Large Inventory of New & Used Equipment 

• 
Low Overhead, 

Low Prices, 
Quality Service, 

Satisfaction Guaranteed! 
• 

New 8-Lines Starting at $1095 Delivered!!! 
• 

Single Progressive Games 

MARS • WELLS GARDNER 
POWER MASTER • JCM • HSV-300 

Large warehouse of 
used equipment at auction prices 

CALL FOR UPDATED LIST! 

Electrosports, Pool Tables, 
CD Boxes & Dart Games • 

We are proud of our reputation throughout the industry ••• 
. Call and see what e11eryone is talking about! 
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HOLLYWOOD CRANE PARTS m .. r=' ~ (10) POP-A-SHOT 
" BASKETBAU GAMES 

$1500 or best offer. 

Claw Coils * Motors * P.C. Boards 
Harnesses * Relays 

Phone: 602/254-4376 

Many More Parts Also! 

* DYNASTY ENTERTAINMENT * 
(814) 696-9192 

*WANTED:* 
PENNY P~ MACHINES 

(with or without cabinets) 

(318) 256-6499 
Fax: 814-696-9154 

ROUTE FOR SALE 
* in Sunny Tampa Bay Area* 

8-Line Boards & Kits 
Pkxi. Harness, Buttons 

DB\', Power Supply 

DISCOUNT PRICING! 

* 1-800-966-98 7 3 * 

Well established accounts ... Rowe, NSM CD Jukeboxes, Valley Pool Tables, Darts, 
Pinballs & more! All equipment new or updated. Ready to earn. Turn-key business. 

$OPERATORS " '..\NTED $ 
·I(> i nstall games ;1t to p loc1t ion-. 

\\ r i tL· TODAY l(>r loc1ti1>n.., in 

' •>Ur area. Approximate gross, $600.000 yearly! 
Inquiries please reply to: RcPlay. Dept. AG 

I' < l l \1 >C\ ~.:;.:; 1 1 

\\ 1H>dL111d ll iih. <:.\ <J J-)1,.:; P.O. Box 7807 • St. Pete, FL 33734-7807 

-NEWGLASS
DISPLAY CABINETS 
4 FT .... .... .. . . ....... $319.00 
5 FT . . . ..... . .... . ...... 369.00 
6 FT. .... .. .... . ........ 429.00 

Used/Reconditioned & Updated VFM4's ........ .. $119.00 
Used/Reconditioned & Updated L020's . ..... ...... 99.00 
Used/Recondtiioned & Updated Vfm5's .. ......... 229.00 
New VFM5'S ...... .............. . ......... 309.00 
New GL5's ..... .... ... .......... . ......... 369.00 

- MOUNTING KITS -
HSV 300's with mounting kit. .... .. ... .. . ..... $179.00 

· Special Order Showcases · 
Custom made to your specs! 

(allow 6-8 weeks) 

New & Late Model Video Garnes & Pinballs 
Various Redemption Equipment 

New & Used Dynamo/Valley Pool Tables 
New & Used Jukeboxes 

New & Used Dynamo Solitaires 

PARTS!PARTS!PARTS!PARTS!PARTS!PARTS!PARTS! 
"If we don't have it, we can get it! If we can't get it, you really don't need it!" 
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3 {jittltt COIN MACHINE CONSIGNMENT 
•JUKEBOXES 
•VIDEOS 
•BINGOS 

•FLIPPERS 
•PINBALLS 

• POOL TABLES 
•POKERS AUCTIONS • KIDDIE RIDES 

•CRANES 
•MUCH MORE 

FREDRICKSBURG, VIRGINIA 
SAT., JUNE 10, 1995 at 10:00 a.m. 

DIRECTIONS: 1-95 to exit 133 (Rt. 17 North) 1 mile to building on right. 
Auction signs posted. 

FOR AREA INFO: Contact Bill Rush - (410) 379-5690 
* MOTEL RESERVATIONS - Holiday Inn Fredricksburg North 

(703) 371-5550 *(Ask for Gail for $57.00 rate) 

* This Auction will be Advertised 6 Open to the Public. 

over 1300 pieces last auction! 

KNOXVILLE, TENNESEEE 
SAT., JULY 15, 1995 at 10:00 a.m. 
Knoxville Convention Center 
525 Henley St.• Ph: 615/544-5371 

*MOTEL RESERVATIONS - World's Fair Holiday Inn, (615) 522-2800 
* Mention A.G.S. for $62.00 rate! 
TN Lic.#1623 

KNOXVILLE, TENNESSEE 
SEPT. 11, 1995 
Other sale dates and sale locations pending! 

• TERMS: Full payment day of auction - Cash. Cashier's Check or Company Check with bank letter of guarantee (no exceptions). 
* EOUIPMENT MAY BE CHECKED IN: Friday -- Noon until 9p.m. or Saturday -- 8a.m. until toa.m. 
• SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax permit. 
* CONSIGNMENTS LIMITED. PLEASE CALL TO CONFIRM CONSIGNMENTS. 

for SXPOR.7 information please call! 

AUCTION GAME SALES 
Rick Parsons, Owner 6: Auctioneer 

TO BE ADDED TO OUR MAILING LIST, CALL TOLL FREE: / .. 8 00.{j/j /-0660 
FAH: 615-685-1126 
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NEED POKERS? WELL, WE HA VE THEM!! . 

QM (§ QM QM 

~ 
ALL 

BOARDS 
WILL 

PLUG INTO $tV1 
~ C) 

8-LINE 
HARNESSES 

WO wl> wl> 

C:a.11 For Pri.ci.:n.g .A.:n.cl. .A."Va.i.Ia.bi.Ii.ty 

ASTER 
5499-1 Murfreesboro Rd., La Vergne, TN 37086 Ph: (615) 355-9681 Fax: (615)355-0213 

Toll Free 1-800-955-9681 



When CHANGE for the better is what ou need, call -

'ASTER 
99-1 Murfreesboro Rd., La Vergne, 1N 37086 Ph: (615) 355-9681 Fax: (615)355-0213 

Toll Free 1-800-955-9681 

KIDDIE RIDES * POOL TABLES * FOOSBALLS * DRAW 80's 
PINBALLS * PUSHERS * OMEGAS * CRANES * VIDEOS 

DARTS * MERIT & GTl's 

coMPLETE GAMES STARTING AT $1 09 ~ .oo 
KIT READY GAMES $699.00 

S'UPE!l{ 
C!Jl'E!l{2<!Y !Jvf51.STE!R... 

C!Jl'E!l{2<!Y .fll9{g'EL 

S9\!LL C~CE 

!lvfJzl(j I c.9l.L O'lJ'lJS 

GivE NEW LifE To ANY VidEo GAME 

SINGLE GA.ME PROGRESSIVE BONUS 
FLEXIBLE* EASY TO INSTALL* BONUS POINTS AWARDED ON SCREEN 

WE TRADE 
FOR ANYTHING 
*PINS*VIDEO* 
*JUKEBOXES* 

ALL 
CA.BINET 

SIZES A.ND 
STYLES 

A.VA.ILA.BLE 

ADVANCED 
REPLACEMENT 

WARRANTY 

*VIDEO CAMES* ~' 
!JvfO!l{'I9LL CO!JvfqJYI'T* !JvfO!l{'I9LL CO!Jvfqj5l'TII * !J{'B5l:J.91M 

TECHNICAL ASSISTANCE AND QUANTITY DISCOUNTS ARE ALWAYS AVAILABLE 
*ASK ABOUT OUR FREE DELIVERY PROGRAM* 

1-800-955-9681 1-800-955-9681 



LOWEST PRICES 
BIGGER PROFITS 
BETTER MIXES 

Stevens 
Hand 
Truck 

MAGNESIUM 
Model MRTM60 

EXTRA 
STRONG 

LIGHT-WEIGHT 
Now$249 :;; 
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was$399 ~ 
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OUR 26th 
YEAR! 

REDEMPTION 
COPE PRODUCTS 

45 Orchard Circle • Blanchester, OH 45107 

SINCE 
1970 ~ 

)i 
:c:: 

Small J.:.,.~ Radl~.1000 ITEMS. FROM.~. ~-~- '. .CAJ1-.US AT_1_-eoo-.386:3383 $15.95 @ 
Gasoline Radio with Cassette Player. . . . . . . . . . ..........••... 90.00 

:!;~~~: =~==~= .::::::::::::::.:::::: :::: ::::::.::: ig:: d 
Median Jukebox No Cassette ............ . •• . .••. • •. .. • ... , .. , , . . ... 45.00 
7 Pieces of Good Micro Cookware Set .......... , ... , ... , ... , .. • , . . ... 30.00 ~ 

(') F-14 AghtorJet Battery Operated .. .. . ...... ...•...•... . ... . ... ... .. . . 40.00 r-
Q:) Child Coat Rack 45" Tall. ..... . . . . . . . . . . . . . . . .... , ... ... , ... , ....... 6.00 r-
~ ~~~u::~~~~~c;,;.· :: ::::::::::::::: :::: : : : :::: Q 
'·"' 6-Pack of Combs . . .......• •• •• •• ••• • •• • • . • .. .•• .. ..... . 1.00 C: e,b 7 Pieces of Cookware Set . . . .... . ....... . .. , ... . ...... ..... 10.00 lJ 
f"'Wl't\. Leather Brtefcase (retail $160.00) . . . . . . . • . . . • . . . • . . . • . .... . 45.00 
~ Mickey Mouse Plctwes - 12 in Case ..... , . . .• . . .• ..••..•... • •.. • ....... 50.00 r-

1 Poker/Blackjack Games ...............• • •••.•••. • .. . • •. .... • ... .. . ... 12.00 Q 
0 Anniveraary ctock . . . . . . . . . . . . . . . . . . . . • . . . • . . . • . . . .. .. ... 20.00 _.. 
O Carousel Ho,... with Chimes .............. • ... , ........ . . 12.00 )S 
CO Sonic Haulef Trucks ........ .... .... . . . .. , ... , ... , .. , ... , ............ 20.00 r-

I Blue Blocker Sunglasses ..................•.. . • •. • .. .•• . . ,, . ..... 16.00/doz.. 
,_ Calculator In Wood Box . . . . . ...••.•..•.. • •.. •... , ...• . , ............. 6.00 () 

Superstar Dolts • 72 In Box • 12"' Tall ........ , ... , ... , . . . .. ...........•.. 40.00 c: 
.... ~::-:'i.=~~oC~tt~.P1ay~ . ·.:.·::.:::::::.:. : · ... ·.·.···OtMi~::: en 
~ g::~~·N=piJi~c.;;tM~i.;,·B;.;,k::: ::····· · ··· · · ·: ::::::::::::::!~: d 
-J ~::i:=~ce:~~~tte :::::::·::::::::::::::::::::: ::::·:::::: ~ 
() ~; g~~=~:r.:~::::: ::::: : :: :: : : :: : : ::: : ::: : ::: : : : : : : : : ~:: ~ 
'<:( ~:~lcl<t.4~i.=,!~~::·::: :: : ::: : : :: : : :: : : :: :: : :::::: :: ::·: ~:: en 
Cl) Light Wall Lights Tasmanian DevW . . .... . ...•... , ••• , ... , . ..• 14.00 .,, 
:::::> EJvls Men & Women Wristwatch ......• •• ••• • . .• • .. • • , • • , , • • . • . . . . . ...• 6.00 Q 

:::~:~i:;:u~~::.: . ·:: : :::: :: ::::::::::: : : : :: ::: :::.:::: ~~: lJ 
~ Coca-Cola TV Food Trays . . . . . . . . • . . . • . . . • . . . . . ..... 6.00 Q 
~ Star Trek Telephone . . . . . . . ......... . , • . . . • . . . • . . . • . . • . . . • . . . • . .... 70.00 C:: 
{5 ;:;by~~·~~;!~:'; M~t~i :::::::::::: : :: : : ::: :: : : :: : : ::: : : : : : : ~:: :xJ 

Pepsi AM/FM Cooler Bag Radio . . . . • . . . • . . . • . . . • . ........ , ...... 23.00 !\) 

!:~~~~~~~M .:::::: :: :: :: : : : : : :: : : . ::: : :: : : : : : ::: . : : : : : ;::: O> 
AM/FM Microphone Radio . . . . . . ....•... • ......•...•....... 15.00 S 
See-Tlv\J Telephone .......... . ... 15.00 

~~:900~~~ ~.11~~~~ .:::: ::: : ::: : ::: : :: : : :: • : : : ::: : : : : : : : 7~: ~ 
PorcellUn Heart Picture Ff'811"18 . . . . . . . . • • • • • • . . • • • • • • • • • • • • • • • • • . . . . . . .BOc: ~ 
Harley Davidson Tattoos ...•.... .. ... •. ..•.. , ...•.•. • ......•... • .. . . ... . 7t. :xJ 
Looney Tunes Tattoos ... . . . . . . . . . . . . . . . . . . . • . . . . . . . . . . . . . . . . . . . . ... . . Sc ._ 
Small Dkt Cast Stock Cars •••.•.••.••••..•........ .. ..... .. ... . ........ 1.75 

We carry one of the largest REDEMPTIDN inventories in the country. 
We can help if you use REDEMPI!DN. Just give us a try and seer 
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NeW Revitalize your New 

CHERRY MASTERS 
to include: 

Watennelon, All Fruit, and 
7 Bonuses and Re-spin feature 

only $25 buy (6) $20 

1-800-966-9873 

• EPROMS * 

BMei: • 42.00 
4Met: w 9.9s 
2 Mei: e 3.7s 
% Mei: 4.so 
27S%2 E 2.2s 
272S6 x z.9s 
27%28 

,, 
z.6s 

2764 
0 z.6s .. 

2732 t z.6s 
2S32 • 2.7s 
27%6 z.6s 
11llone %19·.2S6-.l.13B 

Fta %19·.2S6-.1.144 

PJIOGJIAMBJI 

I 

I 
' 

I 

~ 
AVAILABLE 

~~ %9S 

General Managers 
Assistant Managers 
Mountasia Entertainment Interna
tional, Inc., the fastest-growing fam
ily amusement company in the 
nation, has openings in major cities 
for GMs and Asst Mgrs. Applicants 
must have management experience in 
retail , food service, amusement or 
hospitality. We are looking for a few 
hard working individuals with excel
lent customer service skills . Your 
proven success record should include 
the ability to motivate and direct a 
staff of 20-70 employees, maintain a 
spotless facility and control expenses 
to contribute maximum cash flow to 
the bottom line. If you are challenged 
by this description, send your resume 
and salary history to Gina Cody, V.P. 
Human Resources, MEI/Malibu 
Grand Prix, P.O. Box 7973, Canoga 
Park, CA 91309-7973. EOE M/F. ........ 

FaHtil'f F11HCeHter 

ReP/ay Magazine 



COMPETITIVE VIDEO GAME PARTS 

ReP/ay Magazine 

Video Chassis 
* * Black Matrix tube 
* * High resolution chassis 
* * 90-260 V Free voltage 
* * Built-in switching power 

Insulation transformer is 
not needed. 

Switching power supply 
* * Overload protection 

compatibility 
* * Short circuit protection 
* * Built-in EMI line filter 
* * High efficiency, low cost, 

high quality 
* * Built-in digital 

EAGO COMPANY LTD 
5F, NO. 120, SEC. 2, AN-HO RD . TAIPEI, TAIWAN , R.O.C. 
TEL: 886-2-7368785-6 FAX: 886-2-7331005 
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LOW PRICED KITS! 
Add $19 for Jamma Harness, Joysticks & Buttons. 

Battletoads .. . ............. .. .. 495 Knuckleheads .... ............. $225 
Blood Storm ....... . .......... . 495 Martial Champion ... ...... ...... 150 
Dark Stalker "gray" ............ $595 Mortal Kombat ................. 150 
Dungeons & Dragons "gray" ...... 595 Mortal Kombat II . .... ........... 395 
Fighters History ................ 150 NBA Jam II ............... .. ... 695 
Golden Axe 2 ............ .. ..... 345 Power Instinct. ................. 250 
Hard Yardage .. .. .. . ...... .... . 445 Primal Rage ................... 795 
Knucklebash ................... 250 Time Killer .... .. . .............. 175 

ALPHA AMUSEMENTS 
• 580 Ajax • Madison Heights, Michigan 48071 IZJ 

TOLL-FREE: 800-33-GAMES 

-ADD 10 CD'S -
KEEP ALL 200 

RECORDS 
it:,· /Jere.fhr 

R89-90-91-92-93-94 

* 
KITS PRICED RIGHT 

FOR SMALL ACCOLSI'S 

CD COMBO KIT 
10 Disc CD player added to your jukebox 

KIT INCLUDES: 
Sony CDPC 910 CD player/8 times oversampling 

Call or Fax: 

C&C Games 
800-551-KITS • 219-238-4028 

Simple Conversion on Location in 20 Minutes 

SPORTS CARDS 
FOR 

PLUSH CRANES 
CANDY CRANES 

AND 

SLUG FEST 
*We're The Vendors' Card Shop * 
THE BEST SPORTCARDS IN THE BUSINESS, 

Ar PRICES You WON 'r BELIEVE! 

~B~ZB Star Pix 
r_6' TEL: 216/631-4401 

er 1-aoo1s99.ao90 
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Reconditioned 
13" Monitors 
with warranty 

$89.95 

Random Technologies 
(818) 883 9701 

Having 
Problems 

with 
Cherrv 

Master-tp 
Chip Kit available to change 

Cherry Master to Master Poker! 
Call 800-517-7711 

PECK'S 
DR ECK 

MORTAL KOMBAT 1 ................. $149 
(Orig. PCB & Marquis) 

CHAMP. ST. FIGHTER 2 ... .............. 59 
HYPER FIGHTING (Orig. PCB & Marquis) 

NED-GEO CARTRIDGES 
WITH MARQUIS 

NINJA COMBAT.. ...................... .. $10 
SENGOKU ... ..... ............ .... ............ 10 
BURNING FIGHT ........................... 10 
FATAL FURY .................. ... .. ... .. .... . 10 
WORLD HEROES 1 ..... .. .......... ...... 10 
BURNING FIGHT ........................... 10 
SAMURAI SHODOWN 1 .. .............. 49 

MINIMUM OF $100 PER ORDER 
(CALL FOR OTHER USED PCB's UNDER $75) 

FAMILY AMUSEMENT CORP. 
se Habra 876 N Vermont Ave. 
Espanol Los Angeles, CA 90029 

(213) 660-8180 
Fax:213·660·8976 

RePlay Magazine 



15 A•• Pmer B•••IJ 
w/UI lig~t 

... , ,..., ..... Ill 

• Red LED 111111 Wiii blm .... 
when + 5 111 set Pl'8llll'IJ 

• Uald welald-Sllm Una 
• 100 Bin In Tested 
• Bull-In EMI Hier 
• Low Noise eom-.. 0ua1nr 
• Sllllt Cln:ull Pnd8clor 
• Overload Prollcllon COmplete 
• +5V-15Amp 
• +12¥-3Amp115l'l30 AC 

DualAC 
• -51· 1 Amp lnPUlS (selectable) 



LUCKY EGGS= GOOD MONEY! 

• Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
- Like New! 

• Prize-Filled Egg Capsules with Same Day Shipping - Phone for Quote. 

TOLL FREE 
800-344-7 467 

FAX (417) 358-1849 

ill) INNOVATIVE 
rrr1 INDUSTRIES, 

~ ~~~a~~~~~~~836 

Games • Music • Pool • Redemption 
Small Arcade • '94 Gross: $600K 

TERMS AVAILABLE 

11 (310) 532-2905 11 

~ American Lack Campany 
MODEL 2000 
ASLOWAS $17.97 I' 
SHOWN WITH 825 HASP ,] ":::" 

5/8" CAMLOCK 
AS LOW AS $ 3 .01 
7/8" CAMLOCK 
AS LOW AS $ 3.22 
1-1 /8" CAMLOCK 
AS LOW AS $ 3.43 

HASPS 
825 AS LOW AS $ 4.95 
875 AS LOW AS $ 3.39 
885 AS LOW AS $ 3.5 7 
525 AS LOW AS $ 4.53 
535 AS LOW AS $ 4.53 

INNER CYLINDER LOCK 
MODEL 8300 
AS LOW AS $ 5.39 

SHRO UDED PADLOC K 
MODEL 5300 
AS LOW AS $ 18.93 
MO DEL 5360 
AS LOW AS $ 22.05 

- SE D US A K EY - WE CAN KEY ANY 
PADLOC K OR CAl\ILOC K TO YOUR# -

SERIESHIO 
ASLOWAS $13. 17 

SECURITY BAR HASPS 

-
4-1 /2" AS LOW AS $ 1.27 ~ 
12" AS LOW AS $ 2.45 
16" AS LOW AS $ 2.69 0 
24" AS LOW AS $ 3.98 

"1 ']f 

NO. I AS LOW AS $ 5.69 a · 
1\0. 3 AS LOW AS $ 4.83 ·::';:j : .· .""_;,_._. 
1\0. S AS LOW AS $ 7 .17 -~. 
:\0. 7 AS LOW AS $ 4.13 =~-

SERIES 700 
AS LOW AS $ 14.54 
SERIES 702 
AS LOW AS $ 13.34 

- 99% Of ALL AMER ICAN ORDERS ARE 
SHIPPED WITHIN 24 HOURS -

PATT CORPORATION 800-621-4418 
1335 S MICHIGAN AVE CHICAGO IL 60605 3I2-939-7616 
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8-Line Boards & Kits 
Plcxi, Harness, Buttons 

DB\', Power Supply 

DISCOUNT PRICING! 

* 1-800-966-98 7 3 * 

LI-LIFT™ 
Pool Table Mover 

800-526-0080 

UKiled 
RectNUon Equip/Mn~ Inc. 

KIDDIE RIDE 
SOUND SYSTEMS, 

GAMES AND 
ELECTRONICS 

KIDDIE RIDE SOUND BOARDS 
1 Sound System ........................ $45.00 
1 Sound, 1 Button ...................... 49.00 
1 Sound, 2 Button ...................... 49.00 
VSl 10 Controller ....................... 99.00 
VS210 Controller ..................... 125.00 

KIDDIE RIDE ACCESSORIES 
Flasher 1 (1 Channel) ............ $20.00 
Flahser 4 ( 4 Channel) .............. 39.00 
Display Boards ............................. 22.00 
12 Watt Speaker ............................ 3.75 
2 Watt Speaker ............................... 2.50 

Quantity Dircount,s Available! 

JM ELECTRONICS 
CUSTOM DESIGNED SOUND 

SYSTEMS, 
GAMES & CONTR.OLLERS 

For more irtformation or catalog call
JM ELECTRONICS 

970 Sun.rhine Lane,Ste. E, Altamonte, FL 32714 

Ph: ( 407) 862-3363 
Fax: 4()7-862-0373 

ReP/ay Magazine 



~c DDD~J 
I I 

J l 
= 

-, 
Worldwide Gaming Equipment Distributors 
2663 Manhattan Beach Blvd., Redondo Beach, CA 90278 

310/297-2600 •fax: 310-297-2609 

SALES - SERVICE 
WORLD'S LARGEST 

IN-STOCK PARTS INVENTORY! 

SPECIALIZING IN: 
BALLY, IGT, TDC & SUMMIT CONVERSIONS 

Highest quality reconditioned and remanufactured equipment. 
Over 3,000 new & used games in stock. 

CASINO DEVELOPMENT & SUPPORT SERVICES 
OVERSEAS CASINO SPECIALISTS! 

CUSTOM PROGRAMMING & BOARD MODIFICATIONS AVAILABLE 

WE ONLY SELL TO LEGAL AREAS. CALIFORNIA ORDERS FOR PARTS OR EQUIPMENT 
NEWER THAN 25 YEARS MUST BE ACCOMPANIED BY A VALID DEPARTMENT OF JUS
TICE REGISTRATION. $25 HANDLING CHARGE FOR ORDERS UNDER $100. 

as low as 
S195.00 

each 

• LA SLOT MACHINE COMPANY, The ORIGINAL importers of Pachi-Slo 
machines, will BEAT any competitor's price on comparable machines 
currently on the market. 

• We offer the LARGEST inventory, lowest price and best service in the 
industry. 

•All our machines are fully cleaned and tested, with NEW 24 VAC 
transformers. All machines come with a 90 day limited 
warranty. Ask our competitors if they warranty their machines. 

• We offer service after the sale and are capable of repairing all major 
machine components (including the main computer board). Our 
competitors can't do that! 

BUY FROM THE ORIGINATORS, NOT THE IMITATORS! 

DEALERS: Call now for the BEST PRICES IN THE INDUSTRY! 
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WE STOCK OVER 500 PCBS 
FROM THE OLDEST TO THE NEWEST 

CALL US FOR IMMEDIATE SHIPMENT! 

Aero Fighter II Cartridge 
Bust A Move 
Fatal Fury III 
KILLER INSTINCT 
King of Fighters 94 
Mortal Kombat Kit 
Mortal Kombat II Kit 
MORTAL KOMBAT III 
NBA Jam 
NBA Jam II Kit 
Neo Geo 1 Slot Kit 
Neo Geo 2 Slot Kit 

200. 
350. 

CALL 
CALL 

275. 
295. 
695. 

CALL 
495. 
795. 
495. 
795. 

Raiden II pcb 995. 
Samurai Showdown 75. 
Samurai Showdown II 250. 
sraEEfFIGHIER1HEMOVIE CALL 
Street Fighter II pcb 50. 
Street Fighter II CE pcb 100. 
Street Slam 350. 
Tekken 1895. 
World Rally Kit 995. 
X-Men By Capcom 1395. 

Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 
Call For Complete Inventory Listings 

1(800)456-7277 
International & Domestic Fax Line: 

(810)542-5452 
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DARTS 
WHY PAY MORE? 

ARACHNID MODEL 6300, SUPER SIX + 2 

"THE PIAYERS CHOICE" 
$775.00 

AUTO-PHOTO STUDIO MODEL 14 
NOT WORKING - BUT COMPLETE 

Make an Offer! 

POKERS - COMPLETE GAMES or BOARDS ONLY 
CHERRIES from $700.00 

ROWE CD-51A - $3295 
XCEPTIONALLY CJJJAN - STREET READY 

NSM - CONCERT 240 ill ... $900 
w/DBA & REMOTE 

Very Nice - Street Ready 

ROWE 447 - COLD FOOD 
MARS 10 PRICE - 110 SELECT ... $800 

.•••••..........................•......................... .. 
STANSFIELD VENDING, INC. 

P.O. Box 157 • La Crosse, WI 54601 

CALL MAX: (608) 782-7181 

ORIGINAL PCB's FOR VIDEO GAMES 
------------

PL ACAS ORIGINAL PARA VIDEOJUEGOS 

NEW GAMES: 
Toys (Arcade) 

World Tennis (2-4 Players) 
Speed Fight (Air Hockey) 
Mad Rally (Rally Race) 

Ping-Pong-Champ (Interactive Ping-Pong) 
Bug's Tony (Pac-Man) 

OTHER PRODUCTS: 
Spare parts to repair PCB's 
Used PCB's for video games 

Iron 25" video cabinets 
Spare parts for video cabinets 

Se Habla en Espanol 

IMPORT-EXPORT l' ARREL S.l. 
Ph: (34-3) 221-1612 

Fax: (34-3) 221-1479 

ReP/ay Magazine 



Video Blackjack 

Jackpot Stud Poker 

Video 3-Card Stud Poker 

Video Mini Baccarat 
(available July •95) 

South Carolina's oldest & largest 
manufacturer of Multi Player Games. 

FACTORY LOCATED AT: 
Highway 9, Little River, S.C. 

SHOWROOM LOCATED IN THE: 
Las Vegas Club, Magnolia Plaza 

Myrtle Beach, S.C. 

CALL: 1-800-335-4530 or 803-399-1736 

P.O. Box 572 • Little River, SC 29566 
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LOW COST • HIGH RETURN 
DESK TOP COIN PHONES 

BEST WHOLESALE PRICES IN THE US ... 
WE WILL NOT BE UNDERSOLD! 

FORGET THE REST, CALL THE BEST! 

G-7EL 

"HARNESSES OF QUALITY" 
Amusement and Industrial 

LOUISE 1S HARNESS 
SHOP, INC. 

• JAMMA HARNESSES 
• 8-LINE HARNESSES 
• CUSTOM HARNESSES 

CALL US! 
LOUISE1S HARNESS 

SHOP, INC. 
100 Spring St.• Tuscumbia, AL 35674 

1-800-365-1941 
(205)381-6639 •FAX: 205-381-6180 

Prices subject to change without notice 

Duns - 62-628-6702 

********************************** 
* * STAR TIME ENTERPRISES, INC. * * 
* 4796 N.W. 167 Ave., Miami, FL33014 * 
* * 
* * 305/623-8797 • fax: 305-628-1482 

* VIDEO GAMES PINBALLS * 
* MORTAL KOMBAT Ill KIT ....... . ....... CALL SHADOW ......................... . . $2995 * 
* X-MEN KIT ........ .. . .. .... . .... . ... . CALL ADDAMS FAMILY . ..................... 2095 * 
* * TEKKEN KIT ..... . .... . ..... . .. . ..... $1995 

MORTAL KOMBAT II KIT ..... .. .......... 600 
SHAO ............................... 2800 
GUNS 'N ROSES .. . ........ . .. . ....... 2400 

* * 
* EXPORT SPECIALS * 
* SUPER HANG ON ................. $795 AIR INFERNO ..................... $895 * 
* * 
* * 

NEO-GEO (6 PL.) .................. 1300 
OUTRUN (U/R) ................... . . 700 
CISCO HEAT (S/D) ...... .. ......... 2900 

OPERATION WOLF ........... . ..... 600 
X-MEN (6 PL.) ..................... 1600 
STEEL TALON ..... . ............... 2800 

* T-2 GUN ............... . ......... 1500 AFTERBURNER (S/D) ............... 1995 * 
* * 
* * 
* * 
* * 

CONVERSIONS - $125.00 with PICK AND DELIVERY. 
PARTS DEPT. WITH DELIVERY OPTION - FAX YOUR ORDERS! 

COMPLETE REPAIR SHOP TO SERVICE ALL YOUR EQUIPMENT. 

* - WE DO SERVICE CALLS!!! - * 
********************************** 
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BEST CO. 
1-800-306-GAME 

BEST PRICE - BEST QUALITY - BEST SERVICE 

Cherry Master 
w/HSV300 
19" Monitor 

Location Ready 

YOUR CHOICE 
Super 2 'n 1 

Poker/Cherry Master 
w/HSV 300 $1,095 

SHIPPED FREE! 

NEW DYNAMO 
FOXTRONICSUPERPOKER 

POOL TABLES 
AIR HOCKEY 

SOCCER TABLES 
SOLITAIRE CHALLENGE 

Call for best prices! 

GRAYHOUND 
CANDY CRANES 

CALL FOR PRICING 

PRINTER W/ INTERFACE 
Complete Kit ...... $695 

T-KIT TICKET DISPENSER 
LED READOUT ............... $295 

BOARDS: 
CHERRY MASTER ........... $135 
CHERRY BONUS Ill ........... 185 
2-IN-1 ....................... 195 
POKER/21 ........ .. ......... 275 
SUPER CHERRY MASTER ...... 450 
DYNASTY ................... 495 
W-15 LUCKY BELLS ........... 575 
MAGICAL ODDS .............. 735 
LUCKY GIRL ................. 695 
OMEGA POKER .. ........ . ... 395 
FOXTRONIC POKER .. . ... .. . . . 395 

CALL FOR BOARD 
PRICES NOT LISTED 

WHILE THEY LAST 
JCM 

1000 DOWNSTACKER 
$359.00 

POT '0 SILVER PUSHERS 
CALL FOR PRICE! 

SHARP 19" MONITOR ..... ......... $189 

NEW POOL TABLE REPLACEMENT RAILS 
$99.95 PER SET COVERED! 

WELLS-GARDNER 19" MONITOR ....... 225 

DISTRIBUTORS FOR: 
MARS • LEISURE • WELLS-GARDNER 
JCM •SHARP• GRAYHOUND DYNA 

ONE YEAR ADVANCED REPLACEMENT WARRANTY ON ALL MERCHANDISE 

1642 Piedmont Highway• Piedmont, S.C. 29673 

Phone: <803> 422-0250 or 1-800-306-4263 • Fax: 803 422-8903 
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BELITA II 
PORTABLE 

PlAY·MORE GAMES DISTWBUTING 
1-817-921-6196 

COIN 
COUNTER Just Arrived - All New! 

U.S. GAMES CHAMPION II 
ELECTRIC 

OR MANUAL 

230Vor 110V 

• Automatic Stop • Inexpensive 

Fast Response Touchscreen 
16 Screens of Advertising 

Select from 70 Games 

• 
ALSO AVAILABLE! • Lightweight (only 

10 lbs.) 
• Counts all sizes of 

coins or tokens 
5¢-10¢-25¢-50¢,etc. 

• Counts up to 1500 coins 
per minute. 

• Long lasting - requires 
very little maintenance. 

New ROCK-OLA LEGENDS 

• Bag holder included 
• Very useful - very 

convenient in all locations 

Write or Fax for prices, details, catalogs. 

R.H. Belam Company, Ine. 
One Fulton Avenue 

Hempstead, New York 11550 

Fax: 516-486-0957 Tel: 516-292-2670 

Excellent Sound, Good Looks, 
Good Reliability, Good Price. 

Financing Available! 

Play-More Games Distributing 
A DIVISION OF TEXAS MUSIC , INC . 

1121 E. Seminary • Ft. Worth, TX 76115 

BUYERS' BULLETIN AD ORDER 
BUYERS' BULLETIN CLASSIFIED ADS are discounted from "up 
front" display ads. This is where you can showcase your used equipment, 
parts, employment opportunities, etc. to the coin-operated amusement 
and music trade. 

WE HAVE ART FACILITIES to turn your raw copy & layout sketch 
into an attractive advertisement. Send us some words, a rough sketch 
and the size you would like. We'll do the rest. 

RATES ARE: $24 per column inch. There are 3 columns per page, 10" 
in each column. Multiply depth of ad x # of columns wide x $24 for net 
cost. Minimum size: 1 column x 1" ($24) 

COMMON SIZES AND RATES 
Full-page .................................... $695 
2/3-page .................................... $480 
1/2-page .. ................................... $360 
1/3-page ..................................... $240 
1/4-page ..................................... $180 
1/6-page ..................................... $120 
Other sizes ................... $24/col. inch. 

COMPLETE THIS FORM and send it with your layout sketch and payment to: REPLAY MAGAZINE, P.O. 
Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call: (818) 347-3820 (ask for Barry) or 
Fax: 818-347-2112 (Monday - Friday 9 AM. - 5 P.M. Pacific Time). 

Company Name -------------------------------

Your Name ________________ _ Phone: ___________ _ 

Street ______________ ~---~ Fax: ___________ _ 

City, State & Zip Code----------------------------

Payment of$ ______ is enclosed for _____ (# of) insertions. 

--------------------------------------------------------------
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AUCTION BLOCK 
1995 

Post This Calendar 
.JUNE 24. 1995 
ATLANTA, GEORGIA 

Dekalb County Armory, 3736 Durham Park Rd., Decatur, Georgia. 

SEPT. 24. 1995 
MONDAY (Labor Day Sale) RADCLIFF/FT. KNOX, KY 

Redmar Plaza Shopping Center off 31 W. to Redmar Blvd. Held at Auction Warehouse. 

OCT. 14. 1995 
RADCLIFF/FT. KNOX, KENTUCKY 

Redmar Plaza Shopping Center off 31 W. to Redmar Blvd. Held at Auction Warehouse. 

OCT. 28. 1995 
ATLANTA, GEORGIA 

Dekalb County Armory, 3736 Durham Park Rd., Decatur, Georgia. 

NOV. 18. 1995 
ATLANTA, GEORGIA 

Dekalb County Armory, 3736 Durham Park Rd., Decatur, Georgia. 

DEC~1&.1995 
RADCLIFF/FT. KNOX, KENTUCKY 

Redmar Plaza Shopping Center off 31 W. to Redmar Blvd. Held at Auction Warehouse. 

ReP/ay Magazine 

'f-B00-624-'f 782 
Call #or a FREE Brochure 

JIM BRAMBLEIT 
Auctioneer 

CURTIS HARDIN 
Amusement Specialist 

OFFICE: (502) 769-1655 • FAX (502) 765-2238 
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tomple~e Uideo 
Alien Vs. Predator (dedicated) 
Cadillacs & Dinosaurs (25") 
Dungeons & Dragons (25") 
Final Lap 
Final Lap II 
In the Hunt (25") 
Lethal Enforcers (dedicated) 
Lucky & Wild 
NBA Jam Toum. Ed. (25") 
Primal Rage (33") 
Power Drift Deluxe 
Race Drivin CP 
Racin Force (dedicated) 
Run N Gun (2 monitor 25") 
Steel Gunner 
Steel Talons 
Trtle Fight 
Virtua Fighters (dedicated) 
Virtua Racing Twin 
WPG Deluxe 
X-Men (6 player dedicated) 

$1,595 
$995 
$1,595 
$2,696 
$4,595 
$995 
$1,595 
$3,895 
$1,595 
$4,595 
$2,595 
$2,695 
$2,195 
$2,295 
$995 
$2,895 
$3,495 
$1,995 
$6,495 
$995 
$795 

June 1995 

GunsN Roses 
Jurassic Parle 
Popeye 
Star Trek NG 
Slug Fest 

Pinball 

WI/VF Royal Rumble 

$1 ,995 
$1,695 
$1,395 
$2,595 
$995 
$1,595 

Miscellaneous 

Automated Pizza Machine 
Frog Bal 
Ghost Town 
Mortal Kombat II (bd/header) 
Playport (1500 sq ft x 2 levels) 
Turbo Pusher 
Simple Simon 
UB-QB 
VIRTUALITY 1000 (2 units) 
Wacky Gator 
Whac • A • Mole 

$19,995 
$695 
$1,095 
$495 
$34,995 
$3,995 
$2,795 
$1,695 
$42,495 
$3,495 
$2,495 
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