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PRESS 
• SHAKEN , BUT OKAY -

Nobody was injured, but employees and customers 
at S.B. Amusement and Vending in downtown Okla
homa City were rocked by the explosion that destroyed 
much of the nearby Alfred P. Murrah Federal Building 
just after 9AM on Wednesday, April 19. The distributor
ship is located only six blocks from the site of the tragic 
bombing attack. Fortunately , S.B. faces the federal 
building 's south side which stayed up and absorbed 
much of the force of the blast. S.B. GM Phil Oldham 
said the explosion took out their front windows and 
"shook the building pretty good," causing some people 
inside to initially assume the blast came from some
where in their own building. "It's terrible to have to come 
to work seeing all this," Phil added . "People here in 
Oklahoma City, and all over the country, are always 
going to remember that day." S.B. Amusement's win
dows were repaired and business returned to normal by 
the following week; the city's recovery continues. 

• PURPLE STAR' S CHAPTER 11 

A petition for reorganization under chapter 11 of the 
U.S. Bankruptcy Code was filed April 7, 1995 for Purple 
Star, Inc. at the U.S. Bankruptcy Court in Des Moines. 
Purple Star is the manufacturer of Strike Zone and other 
redemption games. Chapter 11 protection enables a 
debtor to reorganize pursuant to a plan which must be 
approved by the Court at a confirmation hearing. Purple 
Star will remain in possession of its property and may 
continue to operate any business unless a trustee is 
appointed who changes things. PS: the company had 
reserved exhibit space at the Reno ACME but failed to 
show up. 

• 'MK3' DOES ITS THING 

Overall revenues and amusement game revenues at 
WMS Inc. were both down for the first quarter of 1995 
compared to the same quarter of last year. The compa
ny said declining numbers were "attributable to a 22% 
decrease in pinball sales, caused by a soft market, and 
a 29% decrease in coin-operated video game sales 
because no new game was introduced in the 1995 
quarter." Quite true; WMS had completed most sales of 
Killer Instinct by the time this quarter began; next quar
ter's results should look perkier thanks to MK3. The 
game is hot, as you 'll see by its debut Number 1 posi
tion on this month's software chart. At the moment, it 
appears to be the "players' choice." 

• CASE IN POINT-

Inside this issue we mention that "In mid-April, three 
fighting games were yanked from a Westminster, Calif. 
arcade by local authorities, apparently on the basis of a 
local anti-violence ordinance." That was the report from 
local TV newscasts and newspapers, but further investi
gation revealed a different story. Turns out a fellow 
named Andy Quy wants to open a Discovery Zone type 
site in the Little Saigon area. Quy's conditional use appli
cation to the City Planning Board was accompanied by 
a memo from police lieutenant Bob Burnette, who rec
ommended Quy not operate Lethal Enforcers, Virtua 
Fighter 2, Mad Dog McCree 2 or "any potential game 
that glorifies violence to specific individuals or race 
groups." According to a Detective Rackleff, "We believe 
these games encourage violence." Cops, he said, don't 
want Quy's place to become another gang hangout. At 
presstime Quy was due for a hearing before the 
Planning Board; city hall said Ouy wanted police recom
mendations to be set aside. RePlay was unable to reach 
Mr. Quy for comment. This incident illustrates two ongo
ing headaches: 1 . the mainstream news media is quick 
to sensationalize events regarding our industry; 2. local 
communities are indeed pressuring operators about 
vidgame content. .. and quite a few future business 
opportunities could depend on the trade's response. 

• ADVERTISING TO BARS 

AAMA's April 21 Loose Change newsletter advises 
that the June 1995 edition of Night Club and Bar maga
zine will carry a special "advertorial" section comprised 
of AAMA member advertising along with articles relating 
to the coin-op industry. The AAMA newsletter 
announcement about this special section concluded 
with the words " .. . we will be making an impact on the 
night club and bar industry." 

• NAMCO ARCADE PERK 

Namco Ltd. announced in March that year-end num
bers for fiscal 1994-5 would probably show higher 
grosses but lower profits company-wide, including oper
ations and sales at home and abroad. "Our latest weekly 
income figures show our arcade business is starting to 
pick up , especially due to the popularity of Mortal 
Kombat 3," Namco America prexy Kevin Hayes 
advised. "So with this game and several others we 
expect to see released this year, we are confident that 
our 1995 results will be a lot better." 
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best location videos best video sonware 
MODEUMANUFACTURER RATING DIST. MODEUMANUFACTURER RATING DIST. 

.... 1 KIUER INSTINCT+ (Midway) (5) 8.97 54% .... 1 MORTAL KOMBAT 3+ [HJ (Midway) (1) 9.00 8% 

.... 2 VIRTUA COP (Sega) (2) 8.70 9% .... 2 X-MEN: CHILDREN OF ATOM [HJ (Cap.) (3) 8.63 44% 

.... 3 TEKKEN+ (Namco) (3) 8.68 28% .... 3 RAIDEN DX M (Fabtek) (7) 8.17 11 % 

.... 4 VIRTUA FIGHTERS 2 (Sega) (3) 8.68 17% .... 4 GAL'S PANIC 2 M (Kaneko) (17) 7.71 6% 

.... 5 POINT BLANK (Namco) (2) 8.25 4% 5 GREAT 1000 MILE RALLY [H] (Kaneko) (1 ) 7.60 5% 

.... 6 MEGA TOUCH Ill+ (Merit) (1) 8.00 10% 6 BUCKY O'HARE [H] (Konami) (8) 7.43 6% 

.... 7 SOLITAIRE CHALLENGE (Dynamo) (10) 7.80 14% .... 7 SAMURAI SHODOWN II+ [SJ (SNK) (6) 7.39 63% 

8 MEGA TOUCH II+ (Merit) (5) 7.66 29% .... 8 BUST-A-MOVE [S] (Taito/Neo• Geo) (4) 7.28 42% 

9 LETHAL II : GUN FIGHTERS (Konami) (13) 7.38 38% 9 RAIDEN II M (Fabtek) (16) 7.21 49% 

10 REVOLUTION X (Midway) (11 ) 7.37 42% .... 10 STREET SLAM [SJ (D.E./Neo• Geo) (6) 6.67 14% 

+ indicates game was produced in both dedicated & software forms 11 RAIDEN M (Fabtek) (52) 6.64 30% 
* indicates game was also produced in deluxe form .... 12 AERO FIGHTERS 2 [SJ (SNK) (9) 6.59 38% 

best deluxe videos .... 13 NECK 'N NECK [H] (Bundra) (23) 6.38 7% 

{sitdowns, cockpits, arcade attractions) 14 GAL'S PANIC M (Kaneko) (14) 6.36 10% 

.... 1 DAYTONA USA* (Sega) (12) 9.59 38% .... 15 WINDJAMMERS [SJ (D .E./Neo• Geo) (11) 6.32 20% 

.... 2 GRUIS 'N USA* (Midway) (7) 9.30 48% 16 DUNGEONS & DRAGONS [H] (Cap .) (13) 6.27 38% 

3 T-MEK (Atari) (8) 8.20 10% .... 17 KING OF FIGHTERS '94 [SJ (SNK) (8) 6.22 29% 

4 AIR COMBAT (Namco) (14) 8.20 5% .... 18 SUPER SIDEKICKS 2 [S] (SNK) (12) 6.19 19% 

5 SUZUKA II 8 HOURS (Namco) (13) 7.85 20% 19 VIOLENT STORM [HJ (Konami) (3) 6.17 6% 

6 STADIUM CROSS (Sega) (24) 7.71 7% 20 WORLD RALLY [HJ (Atari) (18) 6.16 29% 

7 RIDGE RACERS (Namco) (16) 7.67 12% [HJ horizontal [VJ vertical [SJ system [R] retrofit 

8 CYBERSLED (Namco) (11 ) 7.58 12% toP Pinball 9 VIRTUA RACING* (Sega) (28) 7.48 41 % 

10 OUTRUNNERS (Sega) (29) 7.37 19% .... 1 THEATRE OF MAGIC (Bally) (1) 9.71 9% 

+ indicates game was produced in both dedicated & software forms 
2 STAR TREK (Williams) (15) 8.34 56% 

* indicates game was also produced in upright form .... 3 ROAD SHOW (Williams) (5) 8.14 35% 

best new games .... Tie SHAO ATIAQ (Premier) (4) 8.00 27% 

.... Tie THE SHADOW (Bally) (3) 8.00 27% 
ACE DRIVER [deluxe] (Namco) .... 6 STARGATE (Gottlieb) (1 ) 8.00 11 % 

7 ADDAMS FAMILY (Bally) (38) 7.55 84% 

.... 8 DIRTY HARRY (Williams) (1 ) 7.50 13% 

9 WORLD CUP SOCCER (Midway) (11 ) 7.42 48% 

10 FREDDY/NIGHTMARE (Premier) (7) 7.39 23% 

.... available brand new at certain distributors; number following brand shows months on chart including this one. 

RATING: Operators were mailed "ballot sheets• listing games in active operation in U.S. locations and game centers and asked to "rate" the ea ming 
performance of each on the "1 to 10" measure: 10 for "power-house earnings,• 9 for "excellent,' 8 for "very good game,• 7 for "good game,• 6 for "decent game,· 5 for "just 
average,• 4 for "below average, • etc. The written votes were tallied up and divided by the actual number of times the specific game was rated. Hence, the decimal points. 

DIST.: The percentage of the surveyed arcade and street location operators who have the ffem on location. 
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allev bowlers RATING PAYOUT shooting games RATING PAYOUT 

.... 1 STRIKER (Design Plus) 7.80 M .... 1 WATER RACE (Bob's) 7.14 M 

.... 2 SKEE BALL (Skee-Ball) 6.80 L+ .... 2 BIG MOUTH II (Meltec) 6.17 M-

.... 3 FAB-U-BALL (F.A.B.) 6.75 L+ 3 VINE CLIMB (Lazer-Tron)) 6.14 M-

.... 4 LIGHTNING (Skee-Ball) 6.50 L .... 4 KNOCKDOWN (Meltec) 5.67 M 

.... 5 SMART BALL (Smart) 5.55 L+ .... 5 BOOM BALL (Meltec) 5.00 L 

ball toss snorts games 
.... 1 SIMPLE SIMON (Amer. Sammy) 6.31 M .... 1 HOOP SHOT RALL y (Doyle) 7.67 M .... 2 MAGIC MR. X (American Sammy) 5.71 M .... 2 RAGE IN THE CAGE (Fun Merchants) 7.55 balls 

3 TOSS 'EM (CCI) 5.60 L+ .... 3 TWO MINUTE DRILL (Taito) 7.50 M .... 4 AWESOME TOSS 'EM (Lazer-Tron) 5.57 M .... 4 SHOOT TO WIN II (Smart) 7.15 L+ .... 5 DUMP THE UMP (Doyle) 5.41 M 
5 SUPER SHOT (N.S.G.) 7.10 M-

kiddie games .... 6 FULL COURT FRENZY II (l.C.E.) 7.00 M-

.... 7 STRIKE ZONE (Purple Star) 6.46 L+ .... 1 COIN CIRCUS JR. (Amer. Sammy) 7.57 H-
8 SHOOT TO WIN (Smart) 6.43 L+ 

2 HALF PINT FRENZV (l.C.E.) 7.09 M 
9 FULL COURT FRENZY (l.C.E.) 6.21 M-.... 3 BUDDY BEAR (Smart) 6.60 L .... 10 HOOP SHOT (Doyle) 6.11 M-.... 4 Ll 'L HOOP SHOT (Doyle) 6.35 M-

.... 5 KIDDIE WHAC-A-MOLE (Bob's) 6.33 L+ token roll games 
novelties .... 1 CYCLONE (l.C.E.) 9.77 H 

.... .... 2 DINOSCORE (Planet Earth) 9.00 H-
1 POGGER (Lazer-Tron) 8.15 po gs 

.... .... 3 WHEEL-EM-IN (Bromley) 8.80 H-2 POP-A-TIC-TAC (Coastal) 7.50 M 
.... 4 ROLL FOR GOLD (Benchmark) 8.29 H 

3 HOP-A-TIC-TAC (Data East) 6.32 M 

.... .... 5 HOME RUN HIDER (CCI) 7.80 H-
4 ROBO BOP (Coastal) 6.00 M-

.... .... 6 COIN CIRCUS (American Sammy) 7.74 H-
5 BODY MATCH (CCI) 5.80 M-

.... 7 AFTER SHOCK (Lazer-Tron) 7.64 H-

pushers .... 8 FLINGSHOT (Planet Earth) 7.57 H-

.... 1 JUNGLE JIVE (Coastal) 9.25 M 9 ROCK-N-BOWL (Bromley) 7.43 M+ 

.... 2 HOLLYWOOD (Coastal) 9.20 H- 10 FLIP-N-WIN (Planet Earth) 6.55 H-

.... 3 FLAMINGO (CCI) 9.00 M video redemPlion .... 4 FLIPPA WINNA (Fun Merchants) 8.50 M+ 

.... 5 KLONDIKE (Betson) 7.67 H- .... 1 POP-A-SLOT (Coastal) 7.60 M 

2 DOUBLE CHEESE (Midway) 7.00 M+ 

rolldowns .... 3 THE DEALER (CCI) 6.20 M+ 

.... 1 SPIN-TO-WIN (Lazer-Tron) 7.28 M-

.... 2 DINO-ROLL (Seidel) 6.60 M Whackers 

.... 3 LITE-A LINE (Seidel) 6.50 M .... 1 RIBBIT RACIN' (LazerTron) 7.82 M 

.... 4 CLOWN ROLLDOWN (Bay-Tek) 6.20 M 2 WACKY GATOR (Data East) 7.39 M-

.... 5 POKERINO (Seidel) 6.17 M 3 CRACKY CRAB (Namco) 6.56 M-

PAYOUT: ratio of tickets won to total coin/token drop. When + or - appears after L (low), M (medium) or H (high) , the average reported payout is slightly above or below. 

Page B May 1995 ReP/ay Magazine 





RePlay 
P. 0. Box 2550 22151 Clarendon St. 

Woodland Hills, CA 91365 
818/347-3820 

For subscription information, ask for Ingrid 
fax: 818-347-2112 

MAY 1995 
VOLUME XX. NO. 8 

EDADLUM 
Publisher 

KEY SNODGRESS 
VP/Director of Operations 

MARCUS WEBB 
Editor 

CURTIS VANSTRUM 
Editorial Assistant 

BARRY ZWEBEN 
Director of Advertising 

CAROLYN LOKKEN 
Advertising Production 

MARIE SWEENEY 
Editorial Production 

INGRID ADLUM 
Business Administration 

0 N T H E 

COVER 
This month's cover features Lazer-Tron 

execs with their latest and greatest redemp
tion game, Ring Toss. It combines hi-tech 
sophistication with old-fashioned fun, bring
ing a classic midway piece to the arcades for 
the first time ... no attendant necessary! From 
left , that's Marketing VP Matt Kelly , 
Engineering VP Bryan Kelly, President Norm 
Petermeier and Sales VP Ron Carrara. Lazer
Tron has some ambitious plans for every
thing from video to a "home redemption TV 
channel. " Read all about it in our Cover 
Story, inside. 

RePlay Magazine, May 1995, Volume XX, No. 8. 
RePlay Magazine is published monthly by RePlay 
Publishing, Inc., P.O. Box 2550, Woodland Hills, CA 
91365. Subscription rates per year (all mailed by 
Priority MaiQ: United States ... U.S. $65.00 Canada and 
Mexico ... U.S. $85.00 (Canadian currency ... $120.00). 
All other foreign countries $220.00 per year (Air MaiQ, 
$80.00 Steamer Mail (Surface). Please address sub
scription applications to RePlay, P.O. Box 2550, 
Woodland Hills, CA 91365. Copyright 1995 under the 
Universal Copyright Convention. All rights reserved. 
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EDITORIAL 
The coin-op industry returns to Washington, D.C. this month, 

an event nearly as ritualistic as the swallows returning to 
San Juan Capistrano. For the umpteenth time, we'll be pushing 
dollar coins ... reminding our legislators that Uncle Sam can 
save billions by adopting this change in our currency. The good 
news is the new Republican majority supports dollar coins, at 
least on paper. Dollar coin legislation was attached to this 
spring's House budget proposal. Let's hope it stays there! 

'lfis, America still has a bad taste in its mouth from the failed 
1 Susan B. Anthony dollar coin. It might be useful to remind 

government officials that America has enjoyed many successful 
high-value coins in the past. These include the Eisenhower dol
lar, the famous Double Eagle dollar coin, and the Kennedy half
dollar (photos of all three appear inside this issue). In addition, 
don't forget some (very small) $5, $10 and $20 gold pieces, 
minted back in the Frontier days. Americans have embraced 
high-value coins before and will do so again. 

Besides support from the majority party, what else will be 
new and different during this lobbying trip? For the first 

time we may feel the effects of an organized lobbying effort 
against dollar coins. The "Greenback Coalition," a collection of 
paper and ink manufacturers, wants to keep the George Wash
ington dollar bill in circulation because it represents much of 
their livelihood. Somebody, please tell them about the $2 bill! 

Greenbackers may charge that dollar coins are just a gim
mick to allow operators to raise prices. Wrong, for three 

reasons. ( 1) Our industry can actually save money- and pass 
those savings on to consumers - by using coin acceptors, in
stead of going to more-expensive bill validators. (2) Rather than 
creating price inflation, dollar coins would encourage the 
"jumbo economy size" in vending: for a dollar the player would 
get more gameplay time, more jukebox songs, etc. (3) Many U.S. 
industries remain in a deflationary mode today, including ours. 
Even with dollar coins, strong competition between operators 
will undoubtedly work to help keep play-prices down - as it 
has done for the last 20 years. No other industry we know of is 
still basically charging 1972 prices! 

May 1995 ReP!ay Magazine 



We're proud 
that our tables 

sell used 
for about what 
operators paid 
for them new. 

But we're more proud of what they did in 
between. 

It's true that our tables sell used for about what 
operators paid for them new. Sometimes even 
more. It's true, too, that their resale is higher than 
any other coin-operated table in the industry. 

Not a bad investment for their owners. And we're 
more than just a little proud. 

What we're really proud of, though, is how they 
performed along the way. 

Less service calls. Less maintenance. Less parts 
replacements. Less wear. Less player complaints. 
Less of most everything. 

To get all the "lesses;' we have to spend more to 
build them. We use better woods cut to closer toler
ances. Solid metal and real rubber instead of this 
and that kind of plastic. Flatter slates, higher profile 
cushion rails, heavier and stronger legs. 

The point is this. 

You could buy Valley pool tables just because you're 
assured that you're making the best table invest

ment in the industry. Valley tables do have 
the best resale. 

But ... the reason they have the 
best resale is the real reason 

you should buy Valley
Built tables. They're 
built better, last 

longer, and require 
less attention along 

the way. 

Ask your nearest Valley 
distributor to prove it. 

Ask our competitors to do the 
same. Then make your decision. 
That's all we're asking. 

Our tables hold their value better 
because of what they are: Better. 

Toll Free: 1-800-248-2837 
333 Morton Street • P.O. Box 656 • Bay City, Ml 48707 

Phone: (517) 892-4536 • FAX: (517) 892-6513 
Canada/lnt'I: (517) 894-6175 • FAX: (517) 892-9446 

© Copyright 1994, Valley Recreation Products, Inc. • Bay City, Ml • Sycamore, IL• Shakopee, MN 
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ARCADE REDEMPTION 
You're now holding RePlay's big
gest "redemption special" ever. A 
99-page section includes essays 
on merchandising and FECs, a 
machine catalog, a redemption 
market assessment by factory ex
perts, a comprehensive list of prize 
suppliers, profiles of outstanding 
redemption game manufacturers, 
reviews of recent redemption sem-
inars, and more .................... pg. 71 

BRADY'S 50TH 
North Carolina-based Brady Distri
buting Co. is one of the most re
spected distributorships in the 
country. Many trade VIPs attended 
their Golden Anniversary party in 
April. We have photos and history 
galore, telling the Brady story from 
founder C.B. Brady's first ventures 
into the business, all the way up to 
their humongous new expansion . 
................. ....... .... .... ........ .. pg. 182 

$1 COINS AHEAD! 
From May 21-23, AMOA and 
AAMA will undertake their every
other-year visit to Washington , 
D.C. to promote dollar coins. This 
year it seems that the House and 
Senate are much more favorable 
to the legislation . Our story is 
accompanied by pictures of 
famous and successful dollar coins 
of the past. ... ... .... ..... ..... ...... pg. 38 
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A big piece of ticket redemption 
action comes from "quick coin" 

games today. They're sometimes called 
"vacuum cleaners" by critics for the 
quantity of tokens they consume in 
rather speedy fashion. What these folks 
are afraid of is that parents will get angry 
at ldds coming back too quickly for more 
play money. .. and that the rather sldll
less nature of some "token action" 
games will ultimately bring the law 
down on the whole house. 

M ay I please remind everyone that 
game center operators are not 

brainless. Some may be a tad on the 
greedy side, but most are in business to entertain people and know very 
well how to set out the various kinds of redemption games to give the 
proper bang for the customer's buck. 

On a different note, there's been some talk about new "systems" being 
designed that can pipe our kind of entertainment directly into street 

locations ... and I mean both music and video. We all grudgingly welcome 
new technology, but this idea of downloading data or sending signals 
through phone wires right into the location comes with the fear that your 
basic route operator's future could be significantly altered. 

One of the industry's kingpins recently told me that trade magazines 
like RePlay only give us the chance to "talk to each other" and per

haps I should think about repositioning for a "changing market. " If all 
we're doing is "talking to ourselves," that's a big compliment because 
that's the operator-distributor-manufacturer market we positioned our
selves for 20 years ago. But the message I got was that I'd better start 
thinking about adding in locations. 

A t the root of the kingpin's angst (something he shares with some 
other machine makers) is a feeling that locations would like to have 

newer equipment, but that the operator stops this from happening for a 
bunch of reasons. Yes, biz ops and direct sellers aside, route operators do 
control the street, and for valid reasons .. . more than I have space to list 
here. 

So, if there's any whiz bang plan to replace the guy with the keys on 
his belt with a black wire coming off a telephone pole, think again, 

and real hard. Speaking of "thinking," I think I made a typo in our Brady 
Anniversary story: They went into business in 1944, not 1945 as I wrote. 
They delayed celebrating until now in order to show off their new build
ing to the many who came to Charlotte for the golden occasion. 
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VIEWPOINTS 
FROM OUR READERS 

Dear RePlay: 
It was nice to see my old friends at 

ICE get due credit for their perfor
mance. Please take note, however, of 
an error that was reported in the 
background section of the ICE Cover 
Story in your February 1995 issue. 

I was the founder ofICE, serving as 
its chairman and CEO from 1978 until 
1982, and, the principle inventor of 
Chexx. That was a great game and I 
am justifiably proud of my contribu
tion to its status as an industry staple. 

I'd also like you to know that I 
have formed a new company called 
A1M International. We will be intro
ducing a very exciting new product 
to the industry at the AMOA this 
year. Under those circumstances, I 
hope you understand my feelings as 
to why it is important to me that the 
historical record be set straight. 

Respectfully yours, 

David M. Barcelou 

[Dear David: Duly noted ... and good 
luck with your new company. We'll be 
looking forward to seeing your "new 
product" at the fall Expo. - ed} 

Dear RePlay: 
I stand at the Post Office and wait 

impatiently each month for my latest 
copy of RePlay. I enjoy reading the 
articles, comparing pieces in the back 
of the book, and looking at all the 
pretty pictures! But, I live and breathe 
by the Player's Choice poll. 

When you went from the top 20 
dedicated videos to the top 10, you 
really complicated my life. Adding 
the best deluxe videos helped, and 
the new redemption poll is great. 
(But) I deal with accounts based on 
percentage of video equipment in 
RePlay, so when you initially 
changed, it really hurt although I 
adapted. 
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However, with the changes within 
our industry, it has gradually hurt 
more and more. Each time a high-dol
lar piece comes out, it goes straight to 
the top, and why not...it costs an arm 
and a leg (so) it should earn great. 
But, with only 10 slots, that pushes a 
pretty good game off the bottom a lit
tle too early. 

A top 100 or 300 would be fine, 
but I'd be thrilled to see the top 20 
again. Not enough room on the page 
is not a good excuse. 

Best regards, 

Michael D. Hicks 
Al Amusement 
Killeen, Texas 

[Dear Mike: Makes sense ... just give us 
some time to think about it more. We 
move kind of slow when it comes to 
either creating or revamping the charts. 
-ed} 

Dear RePlay, 
I don't write to you for 13 years, 

now two letters in a few months. I 
just wanted to express my thanks and 
congratulations to Capcom for giving 
the industry the new X-Men game. 
Not only is it reasonably priced as a 
dedicated game, but it's also available 
as reasonably priced kits. In doing so, 
they give the operator the chance to 
pay for his investment as well as 
show a profit. 

Meanwhile many industry leaders 
continue to bring out games so highly 
priced that it is a gamble as to 
whether they will ever show a profit. 
Certainly some of these games have 
proven big earners in a very limited 
number of locations. However, they 
not only have to pay for themselves, 
but must also pay for those games 
and kits which have a short lifespan 
and never get amortized. 

When a kit costs more than any 
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comparable dedicated game pro
duced in 1994, then the operator 
must question the practicality of pur
chasing such. Oh yes, if it is a very 
hot game Mr. Operator will have to 
purchase it to keep the location. But 
what if its productivity is like so 
many others, and drops off severely 
in a matter of months? 

The manufacturer forgets that 
when you place that "dynamite" 
piece in a multi-game location, and it 
does $800, it does not follow that the 
location gross has picked up by that 
amount. Hot new games take dollars 
from other machines and - once 
again - the operator's net must be 
such that he can pay for the game and 
make a profit. Perhaps the entire 
industry is in a Catch-22 situation, for 
if Mr. Manufacturer cannot produce 
games at a practical price, then Mr. 
Operator will be forced to either 
reduce his prices or, even worse, buy 
more than he can pay for - leading 
to bankruptcy. 

One again, thank you Capcom, X
Men is great! And to you Eddie, best 
wishes for continuing to do a fine job. 

Sincerely, 

Marvin Stein 
President 
Entertainment Devices of Florida 
Lake Worth, Fla. 

[Dear Marvin: On behalf of Eddie and 
the staff, thanks for your kind words. 
Capcom's low-cost approach is being 
followed to some degree by the likes of 
Sega and Namco, which plan to release 
a stream of lower-cost hi-tech games 
priced for the street. As for the in
dustry's overall continuing price rise, 
factories are well aware of the op
erator's shrinking purchasing power 
(and shrinking purchases, in some 
cases). No doubt dollar coins are part of 
the answer. - ed} 

If you've got something to say, 
we want to hear it! Send your let
ters to RePlay Magazine, P.O. 
Box 2550, Woodland Hills, CA 
91365 ... or you can always send 
us a fax: (818) 347-2112. 
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STEPPING UP 
AND SPEAKING OUT 

SMALL OPERATORS 
NEED HELP! 

Dear sir: 
lam writing 

to you today as 
a small operator 
in the Boston, 
Mass., area to of-

BY MIKE DAFORNO 

[EDITOR'S NOTE: THE 

FOLLOWING LETTER 

WAS WRITTEN BY 

MASSACHUSETTS 

OPERATOR MIKE DA 

FORNO. HE CIRCU

LATED IT TO SEVEN 

MAJOR VIDEO GAME 

MANUFACTURERS. 

OUR MAGAZINE WAS 

ALSO FURNISHED 

WITH A COPY AND 

INVITED TO PRINT IT. 

OUR EDITORIAL 

REPLY FOLLOWS AT 

THE END OF MIKE'S 

LETTER, AND WE 

INVITE ANY 

MANUFACTURERS 

OR OTHER INDUSTRY 

MEMBERS TO SEND 

US THEIR OWN COM

MENTS OR REPLIES 

FOR PUBLICATION 

NEXT MONTH.] 
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fer my opinion 
on the coin-op industry. I believe more 
should be done by the manufacturers 
and distributors to benefit the small oper
ator. Why should the multi-million dol
lar vending companies get the discounts 
or "test equipment"? The big companies 
don't need the help; we do! 

Small business is the backbone of 
America. Many times we hear of small 
business being helped out by other com
panies, but never in the coin-op busi
ness! The business does not have to be 
cutthroat; there is enough business for 
everybody. The big companies don't 
want the little accounts and the small 
vending companies can't get the big ac
counts! With the industry the way it is, 
the small operator will never be able to 
grow, and I don't think the manufactur
ers or distributors care. All that happens 
is the game prices go up and the cash col
lections go down. Something has to be 
done to bring the industry up before we 
hit rock bottom. 

I know this has been discussed before; 
however, nothing seems to have been 
done about it. I have a few suggestions 
for the manufacturers: 

1) Lower the prices of the equipment! 
There is no need for arcade games to cost 
between $3,000 to over $10,000. How 
can the price of games go up, while the 
collections go down? I believe there is no 
justification for the prices of today's ar
cade games. 

2) Help out the small operators. Allow 
us better financing terms. Allow us to test 
games in a location, before purchasing 
them. Why should the big accounts get 
the test equipment? 

3) Don't release home games so soon. 
By the time we have a chance to make 
any kind of money on our video games, 
the home cartridge takes away our profits. 

4) Release more kits. It would help a 
lot of operators if we could buy kits soon
er than we can now. By the time a small 
operator can buy a kit and build it, the 
bigger companies have made their mo-
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ney with dedicated games. By that time 
we get kits, the novelty of the game has 
worn off. 

The manufacturers better smarten up 
and begin to help out the coin-op indus
try. That's where all the hype starts about 
how great a game is. Without good, af
fordable coin-op products, the entire 
video game market would die and the 
coin-op industry will go with it. 

We are in America, the land of oppor
tunity. No one should have the right to 
have a monopoly, and that's what the big 
vending companies have. Let's start help
ing the underdog, give us the opportuni
ty to grow, and it will benefit everybody 
in the long run ... especially manufactur
ers and distributors. 

Thank you for your time. 

Sincerely, 
Michael E. Da Forno, owner 
The Coin-Op Connection 
Randolph, Mass. 

Dear Mike: 
Thanks for your passionate letter. No 

doubt many small opemtors feel just like 
you do, and have felt that way for some 
time. We agree with some of your points 
and disagree with others. For the record, 
however, we do not feel our stance 
equates to a "gloom and doom" view of 
the industry. Coin-op is changing; no
body can dispute that. Many opportuni
ties exist for those who adapt to the 
changes. And, we believe there will prob
ably always be a place for the "old fash
ioned opemtor" in some markets ... per
haps fewer places in the future, however, 
than in the past. Most important, the 
industry itself will continue to survive, 
improve and even thrive as we achieve 
ever-higher levels of excellence. 

Now let's take your points one at a 
time. 

1) Are prices too high? Some vidgame 
prices may well be too high for opemtors 
to make a profit before the game goes to 
the home. In recent times, certain high
earning yet high-priced titles achieved 
relatively disappointing sales for precise
ly that reason. The overall trendline of 
coin-op buying volume for hits has con
tinued a long-term decline ... so factories 
and distributors are indeed suffering 

ReP/ay Magazine 



~;· Treasure ehest .~ 
~ ~ 

-'; <" -..!-



right along with small operators, if big 
sales volume is their number-one 
goal. 

Maybe that's why companies like 
Sega, Namco and WMS have an
nounced plans to move products 
through a series of stages or markets, 
from big arcade versions at the begin
ning, to home video at the end, so 
that somewhere in the middle street 
operators can buy each title cheaply 
in a system version and make decent 
money. And it's not exactly news that 
if our industiy can get dollar coins, 
we may be able to bring economic 
factors more into line. 

2) The need for more manufacturer 
financing is one place where we (as 
well as lots of distributors and some 
factories) agree whole-heartedly with 
you . Check this month 's story on 
Merit Industries for an example of a 
factory which is embracing this ap
proach. Beyond that, we get the feel
ing that "revenue sharing" could be 
brought back to life (sometime in the 
indefinite future) despite problems 
associated with it in the past. Too 
many leading factories are mulling 
over our trade's price-earnings-sales 
discrepancies and keep coming back 
to the economic model used by the 
movie industry as a possible solution. 
They could be right; at least, some 
well-respected operators are certainly 
willing to entertain this idea. 

3) What about the negative impact 
of early home release on arcade game 
eamings? It's true this could tend to 
discourage coin-op sales, but then 
sometimes a high volume of coin-op 
sales may not be the factories' chief 
goal. Some manufacturers, at some 
times, could be mainly interested in 
using the arcade market as a publici
ty medium to position a new title for 
home game sales. If so, then sales of a 
few thousand coin-op units of the 
title will do just fine for these purpos
es. A factory's proper goal is to maxi
mize its profits; nobody has the right 
to dictate what strategy they must use 
to accomplish this. Many large, medi
um and small operators dislike the 
factories ' stress on the home game 
market but admit, "If I were them, I'd 
do exactly the same thing. " 

Do many video games get released 
to the home "too soon"? The question 
is, too soon for what? Too soon for 
operators to make a profit? That de
pends. One major arcade chain 
bought a recent high-priced video, 
operated it a few weeks, then sold a 
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significant quantity of this unit to the 
used market while the game was still 
hot. (In fact, the game was still selling 
brand-new.) The arcade chain re
couped its investment and kept its 
players excited with the latest equip
ment. They didn 't get caught short 
when the game went to the home. 

Of course, large arcade chains and 
bigger routes can afford this strategy. 
Little operators frequently can't take 
advantage of these economies of 
scale, can't get the game early - in 
dedicated forrn - because they can't 
order big quantities of product. 
Maybe that's why certain leading op
erators believe that a 100 game route 
used to be big enough to ensure via
bility ... but now think that 300 or 500 
is a better number. (The true number 
of machines needed for a "viable" 
route today probably varies widely 
from one town and region to another.] 

4) Why should the multi-million 
dollar vending companies get the dis
counts or test equipment? Regarding 
discounts, everybody in America gets 
a discount when he buys in quantity; 
naturally this economic law applies 
to our industry. As for test equip
ment, factories know the larger opera
tors will run the equipment profes
sionally in the most attractive types of 
locations, and will give earnings 
reports that are meaningful because 
they are compared to earlier results in 
that location, and compared to other 
machines in that location. 

However, recognizing the need to 
measure a game's performance for 
small operators, Williams!Bally-Mid
way has created an Operator Advi
sory Committee in recent months so 
small and middle sized ops can tiy 
out new games and report income in 
more average-type locations. Perhaps 
other factories will follow suit. 

5) The need for more kits : see 
answer number one, above, regarding 
WMS, Sega and Namco plans for 
more kits. Also keep in mind that 
Capcom and WMS have released 
their newest hit videos in ki.t forrnat 
very early or simultaneously with the 
dedicated version . (See Marvin 
Stein's letter about this in our "View
points" section.) 

Mike, we could talk about these 
individual points all day without ever 
addressing the key underlying ques
tions in your letter: first, what obliga
tion does the industiy have to help 
small operators? As we've said 
before, some obligations to small 
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operators do exist - the obligation to 
educate, the obligation not to com
pete with your customers, the obliga
tion to back up sales with service and 
support, and the obligation to provide 
a reasonably "level playing field " 
within the norrnal competitive situa
tion of capitalism. 

However, factories and distributors 
have no obligation to prop up people 
who refuse to change with the times. 
That leads to your second key ques
tion: Is there "enough" business for 
everyone? Or, is the small operator 
being abandoned by the rest of the in
dustiy? We believe there is "enough" 
business for those operators who con
tin ue to buy properly. We believe 
there is "enough " business for those 
operators who continue to learn 
about new tools like computers and 
different kinds of financing , We 
believe there is "enough" business for 
those operators who continue to learn 
about new markets (from pizza 
chains to coffee shops to redemption 
and FECs) . We believe there is 
"enough " business for those opera
tors who continue to tiy proven con
cepts like leagues, company newslet
ters, etc. to promote their equipment. 

However, there probably is not 
"enough" business to keep supporting 
all the operators who want to do the 
same old thing, the same way they've 
done it for the past 20 years. Most 
important, the industry has no obliga
tion to support any business which 
clings to outdated methods. Some 
operators can survive that way, yes -
but not every least one. Capitalism 
has been called a "dynamic process 
of creative destruction" where the old 
and inefficient companies are con
stantly weeded out, to make room for 
the new and more-productive ones. 
This principle applies to coin-op like 
every other industry. 

Small operators have the advan
tages of self-contained authority and 
fast-moving flexibility - advantages 
which can enable them to compete 
with the biggest, richest companies 
around, and win - if they take 
advantage of that competitive edge. 
America is still the land of opportuni
ty and there's still plenty of room in 
our industry for those red-white-and
blue "rags to riches" success stories, 
even for people who begin as small 
operators. We hope you're one of the 
many coin-op stories with a big, 
happy ending! • 
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ARE THE OPERATOR'S BEST INVESTMENT! 

SUPER EARN 
$$$$ BIG 

$$$$ 

TRIPLE 

YOUR JACK 

PROFIT POINT 
MARQUIS 

3 PLAYER· SUPER WHEEL EM IN · PROGRESSIVE PLAY· 6t 114"-57114"-47" 

Dimensions: 
W=2211a" 

H=571/4 11 

L=47" 

¥/heel ·m In Rock ·n Bowl 

Standards in redemption that just keep earning, year after year!!! 

Bromley Corporate Office 
6 Bridlewood Road• Northbrook, IL 60062 

Tel. 708 509 0240 • Fax 708 509 0242 

Dimensions: 
W=221/4 11 

H=571/4 11 

L=451/4 11 



BROMLEY "ROCKS, RACES AND RAllYS" WITH WINNERS 

TURF CH.AMP 

•Automatic ticket count 
• Low ticket light 
• 11 At the Track" sound 
•Solid State Electronics 
• High grade cabinet 

Insert 1·7 coins 
Select your favorite 

horse(1·7), press start 
and THEY'RE OFF! 

7 coins can be played at 
one time. 1000 tickets 

can be received! 
221/8 11-571/4 11 ·4711 

BROMLEY SALES 
136 Forest Avenue 

Lake Zurich, IL 6004 7 
Tel. 708 438 3834 
Fax 708 438 5254 

Corporate Office: 
Tel. 708 509 0240 
Fax 708 509 0242 

SIJPER 
ROCH'NBOWL 

• Sweeper arm to clear 
playfield of coins 
automatically! 

• LED Audit board 
• Double stack ticket 

holder 
• Deltronic ticket 

dispenser 
• Winner every time 
• High grade cabinet 
• BSMT 2000 sound 

chip 
221/8 11 -571/411-4711 

• Kid lovin graphics! 
• Dino-mite earnings 
• Low ticket light 
• Solid State Electronics 
• High grade cabinet 
• Easy ticket adjustment 
• Automatic ticket count 

display board 
1-7 coins, pick your 
"Dino" & press start! 
7 coins can be played 

at one time! 
221/8 11 -571/4 11 -47 11 

West of Mississippi 
Bulldog Amusements, inc. 

18338 Redmond Way 
Redmond, WA 98052 

Tel. 206 869 6400 
Fax 206 869 6401 

MADE IN THE U.S.A. 
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BRADY GOES GOLD WITH 50TH 
ANNIVERSARY CELEBRATION 

ncm REDEMPTION WINS, 
AS INSIDE SEmON PROVES 

The sign says it all 
(although we'll have a "few" 
more words on the subject 
inside this issue). Brady 
Distributing recorded its 50th 
year in business at an April 7-
8 social/business celebration 
in its home city of Charlotte. 
The golden occasion also gave 
the popular dealership a 
chance to show off its magnif
icent 84,000 sq. ft. build-
ing ... more than double the 
size of its 
old 1994 self 
a beauty 
both inside 
and out. 

Prexy Jon 

RePlay's annual Arcade/Redemption Special can be found inside this 
issue, and ticket games can now be found within easy distance of most 
every home in America. The growth in ticket redemption has been 
impressive. Once almost the sole reserve of the Skee Ball alley, tickets are 
now coming from a fantastic galaxy of machines, including some no
game kiddie rides (as Carousel's 
Dave Weis shows us upper right). 

All generations like playing 
redemption games, as do both 
sexes. Kids too young to reach the 
controls of a video or pin are good 
redemption customers (they love 
getting tickets and prizes). Sam
my's Rick Rochetti (right) says his 
Coin Circus, Jr. is one of the more 
popular games in the field, and 
indicates they've made its token 
catching "lips" wider to help 
youngsters win more. 

And winning tickets means 
winning repeat players, as you'll 
read in our feature and machine
packed special section. It's our 
"prize" to readers as the industry 
officially kicks into summer '95 
arcade season. It begins on page 71. 
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Brady made sure there was 
plenty of honor paid to his 
dad, and company founder, 
C.B. Brady during the affair. 
That story of "a man named 
Brady", along with lots more 
contemporary coverage of 
today's company and the 
affairs which marked the 
birthday bash itself, can be 
found in our Special Brady 
Supplement beginning on 
page 182. 

We Make 
Happy 
Kids 
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MICHIGAN OPS 
HONOR IRAS 
omOITCHIEF 

CCI AD NOTE 
Coin Concept's Airruption 

redemption game is a colorful 
new piece that not only vends 
tickets but (if ordered to do so) 
actual prizes, enabling street 
operators to get further 
involved in the concept now 
found almost solely at FECs 
and arcades. 

The Michigan operators association 
(MCMOA) presented its 1995 Industry 
Achievement A ward for the first time to a 
non-operator. Recipient Tom Stewart 
(manager of Atlas Distributing's Detroit 
branch) got the award on a unanimous 
vote (another first). It was presented by 
MCMOA's prexy Mike Leonard (left). 
Said their administration director Karen 
Cook, "the support he has shown this 
association has been immeasurable." 
Said Tom: "I share this with everyone at 
Atlas." Congrats! 

Their ad on same in this 
issue, however, shows the 
game in black and white (the 
color portion of the ad wasn't 
in CCI's package and the prob
lem wasn't discovered until the 
whole thing was printed). 
Many have seen the machine at 
dealer showings, but if you 
haven't, think "red and yel
low" and you're pretty much 

• 

there. 

PLANS UNDERWAY FOR AMOA SHOW 
As the sun sets on ACME, it 

rises on AMOA. This year's Expo 
will run Sept. 21-23 (Thursday to 
Saturday) at the New Orleans 
Convention Center. Their 1990 
show also took place in the 
Crescent City. 

Exhibitors are already being 
solicited. More than a thousand 
booths are available, but experi
ence shows they go quickly. So, 
interested exhibitors had better 
hop to it. 

AMOA is hoping for an 8,000 
tradester turnout at this event. 
Besides the trade show itself, 
they're laying on technical, mar-

keting and management seminars. 
Planning committee chairman this 
year is Randy Chilton (Kansas). 
Subcommittees are headed up by 
Ralph Ceraldi (New York), Lee 
Wesson (W. Virginia), Doug 
Minter (Nevada), Bill Beckham 
(Ohio) and Doug Gapter 
(Wyoming). President Tami 
Norberg-Paulsen is chairing the 
Expo's stage show. 

Any interested exhibitors who 
don't see AMOA's contract in their 
mailboxes in due course had better 
contact them for same. Phone: 
312/245-1021 or fax: 312-245-
1085. 

•S & BALLY GAMING JUST 
MAY JOIN FORCES 

PRO-VLT Bill 
BEFORE 
MINBOTI 
LEGISlllURE 

mental resources funds 
would benefit. Coin 
machine operators apparent
ly would be in line for what 
are called "maintenance 
contracts". Besides our 
MOMA operators associa
tion, others behind the bill 
include law enforcement, 
organized labor and the hos
pitality (hotel) industry. 

In an April 18 story that 
came across the Business 
Wire, WMS Industries and 
Bally Gaming International 
have reached an agreement 
on the terms of a merger 
transaction (in common par
lance, a "stock ratio swap"). 
A definitive agreement is 
expected before the end of 
this month. 

WMS has been manufac
turing and selling VL Ts for 
some time (they recently got 
approval to supply their 
wares to Illinois riverboats 
and to legal Colorado gam
ing houses). WMS also 
owns its own casinos in 

Page 22 

Puerto Rico. 
Years back, Bally sold its 

amusement machine assets 
to WMS (that included its 
Bally and Midway brands). 
Now it appears its extensive 
gaming division could be 
incorporated into WMS as 
well. Bally Gaming designs 
and builds a variety of gam
bling machines and has 
sales subsidiaries in Las 
Vegas (where their plant is), 
Reno, Absecon.NJ and in 
Berlin and Hanover, Ger
many. WMS stock is traded 
on the New York exchange 
while Bally's is over the 
counter. 

On March 16, a bill that 
would permit the operation 
ofVLT's (e.g. poker) in ap
proximately 3,500 liquor 
establishments in Minneso
ta was introduced in their 
state legislature. If passed, it 
authorizes their state lottery 
to buy and operate the 
machines in those bars and 
restaurants, but linked to a 
central communication sys
tem. Ten games per site is 
maximum. 

Education and environ-
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Revenues expected to be 
generated by the Lottery 
would run from $183 to 
$246 million annually. 
Since Minnesota needs 
money, and since a number 
of people (by our reckoning) 
would like to "compete" 
with the Indian tribes, there 
may be a chance of passage. 
Three years ago, such an 
idea was considered 
unthinkable. 
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DUTCH FIRM & 
U.S. DEALER BOTH cm 
FIRE DAMAGE 

On Friday, April 14, 
Veltmeijer Automaten 
(Sittard, Holland) suffered a 
major fire at its main ware
house. The coin machine 
distributor's complete stock 
of games was destroyed, 
they said, along with the 
entire stock used by their 
routes. "There was also 
extensive smoke, soot and 
water damage to our work
shops, offices and parts 
department where a brand 
new storage system had just 
been installed," 

said company sales manager 
Ron Moors. 

Fortunately, no personal 
injuries occurred. Cleanup 
work was started over 
Easter, but it's difficult to 
assess total damage, and the 
consequences the event will 
cause customers. "In case of 
any temporary inconve
niences, customers and 
product suppliers are asked 
to consider our situation," 
Moors asked. 

Down in San Antonio, 
Texas, popular distributor 
Johnny (Southgate) Gatens 
has a tale that should get 
anyone still grumbling 
about ACME's transporta
tion problems to hold his 
peace. While visiting Peter 
Betti en route to ACME, 
John's wife Kathy contacted 
him with the horrific news 
that their home had burned 
completely to the ground. 
"All that's left is the founda
tion and the fireplace chim
ney," Johnny told us. 

Gratefully, his most pre
cious assets ... the wife and 
the kids ... suffered no injury 

(the dogs were safe as well). 
The Gatens intend to 
rebuild their 16-year-old 
San Antonio home. 
Incredibly, Johnny's pretty 
serene about it all now, say-

ing "stuff happens." Glad 
everyone's okay. PS. he 
warns every homeowner 
out there to videotape all 
their belongings for insur
ance purposes. 

CINEPLEX THEATERS HOT ON THE AMUSEMENT BIZ 

Page 24 

Toronto-based Cineplex-Odeon Corp. 
could very well become one of the leading 
"players" in the fun center business in the 
near future. They have plans both to beef up 
their present games presentation at their 
movie theaters and to design dedicated FECs 

adjacent to key 
cineplex loca-

tions. 

Toward that end, they've appoint
ed Grant Nielsen their "Director of 
North American Amusement Games" 
(a newly-created post). Nielsen's been 
with Aladdin's Castle and most recent
ly managed both the casino and theme 
park arcade facilities at the giant MGM 
Grand in Las Vegas. 

Cineplex recently announced its 
intent to merge with Cinemark USA. 
On completion, the combined 
"Cineplex International" would become 
the world's largest theater circuit with 
estimated annual patronage by more 
than 150 million people. Cineplex by 
itself already operates 354 movie the
aters. Stock is traded on the NYSE. 
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DISCOVER THE SCIENCE 
OF COIN ACCEPTANCE. 

From the day it's installed, the Imonex 
coin acceptor puts the power of sheer 
science to work for your business. Vend 
after vend. Year after year. 

Using the science of inventive geome
try, we designed Imonex to process coins 
without moving parts. No troublesome 
rockers, cradles or electronics. 

Our exclusive processing technology 
virtually eliminates the rejection of valid 

coins. Even damaged coins. But that's just 
the beginning of what Imonex can mean 
to your business. 

Install Imonex today and watch 
customer satisfaction increase for years 
to come. That's because Imonex all but 
eliminates coin jams. And tell your 
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service staff to take it easy. Imonex 
seldom requires maintenance, repair or 
even field adjustment. And our rugged 
design resists vandalism like a fortress. 

Imonex acceptors easily and quickly 
retrofit all types of vending equipment. 

Find out how the science of coin 
acceptance can increase your profit and 
productivity today. Give Imonex a call 
at 1-800-446-2719. 

Call Toll Free 1-800-446-1719 • Phone 713/3914704 • Fu 713/391-4139 
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ACCLAIM COIN-OP 
PICKS MOUNTAIN VIEW 
FOR ITS H.Q. 

Mountain View, Calif. is the town selected by Acclaim 
Coin-Operated Entertainment's coming corporate headquar
ters. "We chose Mountain View because of the technological 
resources the surrounding business community has to offer," 
explained Tom Petit, president of this division of Acclaim 
Entertainment, Inc. 

The new facility will house their R&D, finance, operations 
and sales departments. Nearly 50 employees are expected to 
locate there by year's end. Acclaims' first coin-op game will 
be Batman Forever, themed on the movie coming this sum
mer and developed using their "motion capture" technology. 

Recent appointments at Acclaim Coin-Op include Victor 
Mercieca in John Pasierb's design department, as well as ani
mators Jon Bell, Stephen Lewis and Gerardo Sprigg. 

TRADE TALKS $1 COINS THIS 
MONTH IN WASHINGTON, D.C. 

AMOA and AAMA will head to Capitol Hill from May 21-
23 for the industry's biannual Washington Conference and 
for once the calendar is working in our favor. According to 
AMOA's Laura Olson, hearings on dollar coin legislation 
have been tentatively scheduled for May 3 by the House 
Banking subcommittee on domestic and international mone
tary policy. When coin-op tradesters arrive in town three 
weeks later, they'll be in an excellent position to reinforce the 
impact of those hearings. (By the way, most of the witnesses 
in the May 3 hearing are expected to be government officials 
such as members of the Congressional Budget Office and 
General Accounting Office; but a member of the Coin 
Coalition may also testify briefly, Laura said.) See more about 
the conference in our story on page 38. 

NlmNDO, SAMSUNG smu 
According to Japan's 

Game Machine magazine, 
Nintendo of America and 
Samsung Electronics (of 
Korea) agreed to terminate 
their litigation in the U.S. 
and resume their business 
relationship. The agreement 
provides for a cooperative 
effort to identify unautho
rized copies of Nintendo 
home software using a pro
prietary screening system. 

Last January, Nintendo 
filed an infringement suit 
against Samsung for their 
alleged sale of masked 
ROMs which contained 
copies of Nintendo home 
video games. Samsung 
denied the allegations and 

sued Nintendo back for 
"damaging" its customer 
relationships. Apparently, 
the software in question 
was provided to Samsung 
by third parties. 

"Samsung condemns 
illegal copying and product 
piracy and has worked hard 
to create a business environ
ment in which all compa
nies honor and promote 
intellectual property rights," 
Game Machine quoted H.G. 
Kim. "With the screening 
system provided by 
Nintendo, Samsung will 
now be able to detect coun
terfeits for Nintendo as it 
already does for other cus
tomers," Kim added. 

VIDGAME RATINGS: 
STILL A PROBLEM 

In mid-April, three fight
ing games were yanked 
from a Westminster, Calif. 
arcade by local authorities, 
apparently on the basis of a 
local anti-violence ordi
nance. And in Florida, a 
proposed state law is kick
ing around the legislature 
which, if passed, would 
make it a criminal - not 
civil - offense to sell or 
operate any video game not 
rated by the Interactive Digi
tal Software Assn., a trade 
association of leading home 
video game manufacturers. 
At presstime, prospects for 
passage did not look great 
(the bill had only passed 
one committee and could 
easily get bogged down in 
several more places). How
ever, the mere existence of 
such a bill, coupled.with 
actions like that of the local 
California officials, provide 
dramatic proof of why vol
untary ratings are necessary: 
to head off idiotic local laws 
like this! 

More state-level vidgame 
ratings laws are possible in 
Michigan and California, 
we're told. If they get started 
in one state, such laws 
would almost certainly 
spread to more states -
probably with a tax hike or 
extra licensing fees thrown 
in. The proposed Florida 

law, as we understand it, 
suffers from several flaws: 
first, the IDSA itself does 
not rate games; its associat
ed group ESRB 
(Entertainment Software 
Ratings Board) does. 
Second, the law is so vague
ly worded that it could con
ceivably apply to arcade 
games and desktop comput
er games ... which are not 
currently rated by the ESRB, 
and may never be! 

Faced with these prob
lems, AMOA has decided to 
create its own video ratings 
sticker program while wait
ing for factories to put game 
ratings onscreen. Using 
AAMA-recommended con
tent descriptions, AMOA 
would print up stickers for 
each current video game, 
and mail them to member 
operators for application to 
games on location. At this 
writing it's unclear if the 
stickers will actually 
become necessary, but oper
ators around the nation are 
under daily pressure on this 
issue from city councils, 
parents groups, etc. By mid
April, only WMS and 
American Laser Games had 
placed AAMA-recommend
ed voluntary content 
descriptions into their 
attract modes, sources said. 

Page26 May 1995 ReP/ay Magazine 



Dimensions: 
Height: 61" 
Depth: 48" 
Width: 23.5" 
Weight: 225 lbs. 

For More Information 
~o~St your local distributor or call 

2071 NORTH D~ ll.&!>0•808•8860 
POMPANO BEACH HIGHWAY 
TEL (30S) 78,1 ~L 33060 

FAX (305) 781-7!~80 



en 
i! z: . 

IRV SPINAi TO 
BOSON; HEADS NEW 
PHlllY DEPOT 

Irv Spinak has joined 
Betson Enterprises after a 
10+ year tour with Mondial 
Distributing in Springfield, 
NJ. Spinak's first mission 
for the Carlstadt-based 
network is to manage 
their newest dealership 
in the Philadelphia sub
urb of King of Prussia, 
PA. 

Officially known as 
Betson Philadelphia, 
the equipment empori
um is located at 310 
Hansen Access Rd. 
(phone: 610/265-
1155). Spinale and his 
wife Edwina have no 

need to relocate, since 
their home in E. Windsor, NJ is only an 

hour's commute to his new place of employment. 
"I had a wonderful career at Mondial," Spinale told 

RePlay. "But the opportunity presented to me by 
Betson was one I felt I definitely should take. I look for
ward to working for Joe Cirillo and his team, while 
having fond memories of Tony Yula and his compa
ny." PS. Betson's sales manager Bob Boals was recent
ly promoted to VP. Congrats! 
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35 HESCH SCHOLARSHIPS 
AWARDED FOR '95-'96 YEAR 

Since the Wayne E. 
Hesch scholarship founda
tion was set up ten years 
ago, a total of 216 students 
have received funds to help 
offset their higher-educa
tional expenses. Many of 
these young people have 
been children of 
AMOA members 

already attending, or are 
planning to attend, an insti
tution of higher learning. 
Interested members should 
make their applications for 
next year's grants directly to 
AMOA's offices in Chicago. 

or their employ
ees. 

For the 1995-
1996 school year, 
35 individuals 
received $1,000 
each (including 
Calgary, Canada's 
Chad Fisher, who 
was sponsored by 
Southern Music 
Ltd.). Hesch 
scholarships, 
made possible by 
funds collected 
by AMOA in 
honor of their 
1978-79 presi
dent, are given 
each year on a 
non-discriminato
ry basis to young 
people in need of 
financial assis
tance who are 

''YES" TO 
REDEMPTION IN 
U.S., BUT IT'S A 
"NO-NO" IN JAPAN 

There's been some speculation 
among American ticket redemption 
machine makers that Japan might liber
alize it's position on such operations. 
But Mr. Akagi of the Amusement Press 
in Osaka finds that "unlikely''. 

Under Japan's Fuei Act, prize 
redemption in arcades is illegal. Even 
prize payouts on cranes are illegal, 
although they are authorized by the 
police administration. Converting 
prizes won on pachinko into money is 
also illegal, but has been a common 
practice left uncontrolled for many 
years. 

BOSON ENTERPRm& IN 
DYNAMO EICl.BVE 

During ACME/Reno, rep
resentatives of Betson 
Enterprises and Dynamo 
entered into an agreement 
whereby Betson has become 
the exclusive dealer of all 
Dynamo products in the 
entire northeast market it 
covers from its seven 
offices. 

Dynamo president Bill 
Rickett and Betson Enter
prises president Joe Cirillo 
had been discussing the 
possibility of such a com
pact for over a year, but the 
recent opening ofBetson's 
branch in King of Prussia 
(Philly) swung the deal. 

Dynamo's product line 
consists of pool tables (their 
new Top Brass table is pic
tured at left) , soccer tables, 
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Air Hockey, game cabinets 
and video games like their 
Solitaire Challenge. Due to 
the exclusivity of the ar
rangement, Betson will no 
longer represent such as 
Valley pool tables, Tornado 
soccers and Taifun air hock
ey. 

Betson Enterprises, 
besides the new Philly out
let, has equipment depots in 
Carlstadt, NJ (their head
quarters) , Milford, Conn, 
Pittsburgh, Syracuse and 
New Hyde Park, NY and 
Norwood, Mass. as New 
England Coin-OP. The deal 
has no bearing on products 
handled by Betson Pacific's 
offices in California and 
Arizona. 
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DOUG SANDERSON 

MIKE JACOBSON 

PEOPLE ON THE MOUE 
Doug Sanderson 

has been promoted 
to president of the 
gaming division at 

Sega Enterprises. Sega USA 
Chairman Joe Robbins called 
him "the right man to head up 
worldwide operations" of the 
division, which was founded 
just a couple of years ago but is 
now expanding around the 
world, he added. Prior to work
ing for Sega, Doug was with 
Bally Gaming and IGT. 

Mike Jacobson is the new 
president of U.S. Games, Inc., 
succeeding company founder 
Mike Pace who has become 
chairman of the board. Mike, an 
MBA from Georgia State, has 
been CFO for U.S. Games since 
1993; prior posts included simi-

lar jobs with First Image 
Management Corp. and a touch
screen manufacturer. 

Larry Raab has joined Glasco 
as a marketing rep. He'll travel 
with company distribs, conduct 
seminars, and develop commu
nications between operators, dis
tributors and the company. 
Larry's sales and marketing 
career spans more than 20 years; 
most recently he was product 
manager for Atlas in Cincinnati. 

Stacey Martin is back with 
Coin Concepts, Inc. after a brief 
leave of absence. She'll head up 
CCI sales on the West Coast and 
in Canada. CCI's Mike Pszcola 
now handles their Midwest and 
export sales; VP Gary Warner is 
responsible for East Coast sales 
and overall company marketing. 

LARRY RAAB 

STACEY MARTIN 

1Wi CHANGES PEOPLE, STRUCTURE, SHOW POUCY 
Geoff Holmes exited as 

president at TWi (Atari) in 
April, after serving there for 
almost 18 months. No offi
cial word on why was forth
coming. At presstime an 
active search was underway 
for a new CEO. "We're look
ing for someone very famil
iar with video games or at 
least entertainment," said 
marketing director Mary 
Fujihara. Currently TWi is 
reporting to HBO execs. A 
recent restructuring of the 
Time Warner entertainment 
division will more closely 
tie TWi's coin-op manufac
turer (Milpitas, Calif.) and 
its home video game group 
(Burbank) into five different 
Time Warner media divi
sions like the Warner Bros. 
movie studio, Time Inc. 
publishing, HBO cable TV, 
etc. "This means we'll all 
have more opportunities 
and a greater incentive to 
work together since these 
media divisions will each 
be responsible for 20% of 
TWi," Mary ex-plained. So 
if there's any intellectual 
property in any of these 
divisions that would suc
ceed in the interactive 
arena, TWi will probably be 
a bigger part of it, she said. 

Mary also confirmed 
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reports that some dynamite 
coin-op product is coming 
from the company starting 
later this year. And, as they 
have suggested may occur, 
TWi will probably book 
somewhat less space and 
show less equipment at this 
year's AMOA Expo, concen-

trating more on individual 
appointments with leading 
operators and distribs. 
"We're putting more 
emphasis on international 
Asian shows and IAAP A as 
we draw up our trade show 
budget," Mary stated. "Our 
goal is to be more effective 

AGO SPANS THE GLOBE 
After 

many suc
cessful years 
working the 
international 
sales circuit 
forBelam, 
trade vet Ago 
Mensah ami
cably parted 
company 
with that dis
tributorship 
and set up 
his own 
import-ex
port firm, 
covering 
Africa, the 

AGO MENSAH 

Mideast and the Caribbean. 
"I believe these will be the 
markets of the future," said 
Ago. His partner in the new 
venture, Ago's International, 
is Susan Cantor. They're 
based at 409 Railroad Ave., 
Westbury, NY 11590; 

516/997-0201 
(fax is -0232). 
"I've been very 
grateful for the 
industry's sup
port of our new 
company," said 
Ago. "Our trade 
recognizes 
straightforward, 
honest dealing 
and backs it. I'm 
also very grate
ful to my cus
tomers and for 
all tlie referrals 
I've received. 
We've been 
extremely active 

in the first quarter already 
and intend to continue 
working hard!" Good luck 
and congratulations to this 
experienced, respected 
industry marketing rep. 
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in selling. Many operators 
we spoke to at the ACME 
Show in Reno liked the idea 
of factories including opera
tors at their distributors pre
sentations, as WMS did, so 
we may go that route as 
well." 

CORRECTIONS! 
Sega Pinball printed an 

incorrect phone number in 
last month's advertisement. 
The proper phone for the 
Chicago area factory is 708/ 
345-7700; fax for President 
Gary Stern is 708-345-7889 
... RePlay erroneously added 
the word "yen" to an item 
in last month's News Digest, 
regarding earnings by Taito 
and Tecmo. Where a dollar 
sign was used, the figures 
were supposed to be in dol
lars, not yen!. .. Finally, our 
Asia correspondent John 
Ryan said we goofed in 
editing his report on the re
cent AOU Show in Japan: 
Konami's Speed King had 
not yet been released at the 
time of our issue's publica
tion. The "solid perfor
mance" we told you about 
should have applied to 
graphics quality, not cash 
box earnings. Our apologies 
to John and Konami. 
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ON YOUR MARK 
BY MARCUS WEBB 

Page32 

Ten years ago this month I applied for a 
job with RePlay. Looking back on a 
decade with the magazine, what 

stands out are the many wonderful people 
I have met, and the many friends I have 
been lucky enough to make. Countless 
people have given me tremendous help 
and support, and I'm profoundly grateful. 

RePlay's Key Snodgress and I hit it off 
from my initial job interview. She and 
Barry Zweben welcomed me to the mag
azine with open arms and have given 
genuine friendship and enthusiastic sup
port ever since. They're a great team to be 

MY 10 YEARS 
WITH REPLAY 

part of. On early 
assignments, I 
frequently turned 
to AMOA's Fred 
Newton who 
could always be 
counted on to 
provide a news 
angle along with 

some pointers, a laugh, and moral sup
port. Frank Seninsky was another patient 
teacher who became a solid friend; his 
generosity with his time, his thoughts 
and his own good nature have enriched 
me tremendously. 

Many people have gone out of their 
way to bring me into their world and help 
me understand it. That includes folks like 
Dick Hawkins and Craig Johnson, whose 
quiet passion for truth and integrity are an 
inspiration; Gene Urso, whose deep wis
dom about human nature has taught me 
and benefited me; and Tami Norberg
Paulsen and Randy Chilton, whose nim
ble minds and constant flashes of great 
good humor have made them (as the 
Australians say) "good mates." 

I've been lucky that a man like Namco 
Chairman Masaya Nakamura repeatedly 
took the trouble to communicate his vi
sion of the industry to a relative beginner, 
and that Namco folks like Shunji Iki, Ke
vin Hayes and David Bishop have shared 
their friendship and insights. I look for
ward to coming to work every day be
cause it means conversations with highly 
knowledgeable and honorable people 
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like Fred Skor, Sue and Jerry Monday, 
Roger Sharpe, Laura Olson, Bill Beck
ham, Doug Minter, Millie McCarthy, 
Glenn Streeter and John Margold -
every one of whom has given me many 
reasons to think "This industry has more 
than its share of great people in it." 

I've truly enjoyed my friendly and re
spectful working relationship with trade 
association people, both in AMOA and 
AAMA. Bob Fay has always been ready 
and willing with reams of information 
(he's the only guy I ever did an 8-hour 
interview with .. .I followed him around 
Seattle from meeting to meeting until we 
finally covered all of our lengthy agenda). 
Bob has also been ready with efforts to 
welcome me and mine to fun events, 
from FBI tours to Olympic-related festivi
ties. Bill Kidwell has retired from coinbiz 
but he was a delight to know and work 
with, as well. John Schumacher has al-· 
ways been "Mr. Professional" with crisp, 
timely information and assistance; he's 
also provided many a chuckle with his 
trademark dry wit. 

Where but in the coin machine indus
try could I ever have met a person like 
Louis Boasberg? Over and above his 
broad knowledge of so many subjects 
shined his beneficent good will toward 
his fellow man. He's sorely missed by me 
and many others. 

My great good fortune has been to 
work for, and become friends with, Eddie 
Adlum. He's one of the more gregarious 
souls you'll ever encounter. But along 
with his happy-go-lucky personality goes 
plenty of "life wisdom" and a deeply 
passionate commitment to his business, 
his employees and this industry. He 
knows how to laugh and how to cry, 
when to give a pat on the back and when 
to provide a shoulder to lean on. So to 
Eddie and the rest of the RePlay gang -
Ingrid, Carolyn, Curt, Marie and Chris -
and to so many other industry people 
who've talked with me about everything 
from philosophy to phonographs ... thanks 
for a sensational (first) decade! 
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A stunning victory has been achieved 
by the British trade association, BAC
T A, in its battle with the UK govern

ment over a proposed new tax for non
gaming machines, which was due to 
come into effect in November of this year. 
Originally, the government had proposed 
to tax all video games, pinball machines, 
SWPs (skill games with prizes) and 
redemption games. The industry insisted 
that the rate of $3 75 per year would wipe 
out around 60,000 games overnight and 
put many businesses under. 

BACT A conducted a campaign 
through its members writing to their 
MPs, and innumerable meetings between 
delegations from the association and rep-

resentatives of 

VICTORY FOR BACTA 
the Treasury. 
Eventually their 
efforts paid off 
when first of 

BY CHRISTINE BUTTERWORTH 

Once again, we present 
"Letter from Europe," 
brought to us by 
Christine Butterworth 
and her colleagues at 
InterGame, a new 
UK-based monthly. 
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all, an offer to 
reduce the tax 

was made, and finally, at the end of 
March, news was received of major con
cessions. 

Major changes were announced to the 
proposed Amusement Machine Licensed 
Duty (AMLD). All video games and pin
balls on 52 cents or less will be exempt 
from the duty. Cranes have escaped the 
tax, together with redemption and novel
ty games. Special relief has been granted 
to seaside amusement arcades in the 
form of seasonal licenses. 

Many believed that the AMLD would 
have been a disaster for the industry. De
spite this victory, the fact that the Gam
ing Machine License Duty has increased 
by 46% in two years still remains a grave 
cause for concern. 

GREECE 

The whole coin-op industry in Greece 
is gearing itself for legislation which 
could have devastating effects, following 
legal action by Athens police against 
three importers/ operators of Reel/Real 
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Magic machines. This could mean that 
all Reel/Real Magic machines will have 
to be removed, either by destroying them 
or exporting them. 

Outline proposals for a new law have 
been released by the Greek government 
in a 70-page document, which is being 
assessed by local and international man
ufacturers. Basically, the document states 
that there must only be four distributors/ 
operators who will each be licensed for 
5,000 machines, creating a total market of 
20,000 machines, which should be on
line with full data retrieval. The ma
chines must be manufactured in a metal 
cabinet and may be designed with reels 
or with a high resolution monitor. There 
is no maximum payout. The distributor/ 
operators must be capitalized to the ex
tent of $8.5 million. Some Greek compa
nies claimed there would be a "revolu
tion" if this last point were adhered to, as 
it would effectively rule out the possibili
ty of any Greek operators being involved. 

There is some confusion in Greece 
over the proposals, which the industry 
believes may be connected with possible 
new casino legislation. There are current
ly only three casinos in the country, with 
a new one due to open shortly in Mace
donia. 

Many importers and manufacturers 
have come together as never before in the 
Greek market because of this situation, to 
try to decide the best approach to make to 
the government. At present, information 
indicates that license fees for all coin-op 
machines could be increased by at least 
five times. Some suggest that levels could 
reach as high as $4.25 million. Many in 
the industry believe that some kind of 
compromise can be reached, given a few 
months, which will enable the survival of 
a reasonable number of businesses. 

SWITZERLAND 

There is total disarray in the Swiss 
market following a referendum in the 
Zurich canton, which has closed the 
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• A WP (amusement games with prizes) told InterGame when visiting the six months and create a new Italian 

Ill 
business. A referendum last year hospitality lounge at the exhibition. A WP market for 200,000 machines. 

0. voted to close down machines, but They also toured London machine 

0 amid press controversy the industry locations to see how gaming ma- JAPAN 

IX accused the administration of manip- chines were operated. According to Radical changes may occur within 

::> ulating publicity against the business. the delegation, Bulgaria currently has the Japanese coin machine industry if 
A fresh referendum was concluded between 80,000 and 100,000 gaming the pachinko business is allowed the Ill on March 12 and again voted against machines in operation and around 34 changes it seeks in the regulations 

E the industry. This means that 6,500 casinos. which dictate it modus operandi. 
0 machines in the Zurich canton had to The popular game, a vertical 
IX be removed within three weeks. This GREEK SHOW bagatelle concerning steel balls, pins, 
IL is more than half the machines exist- A meeting of 60% of the exhibi- holes and lights, is a passion with the 

IX ing in Switzerland. The other cantons tors at the forthcoming AGB Greece Japanese and with other countries 
Ill have some form of payout machines, and Medpark exhibitions was held including Korea and Taiwan. The 
I- but regulations vary. on March 15 with the show organiz- player purchases steel balls as he 
I- ers in Athens, who decided that the enters the pachinko center and then 
Ill NORWAY Greek show would be postponed spends hours feeding them into the 
.J A new Lottery Act was passed re- from April. The new dates are Octo- games to score points. He then 

cently by the Norwegian government ber 20-22. redeems the points for merchandise 
in which the operation of A WPs has prizes within the premises. 
become illegal for private operators. ITALY However, there are abuses. The 
The market is now reserved for chari- players openly trade their prizes for 
table organizations, virtually granting Italy's bid for A WP machines cash at shops and stalls outside the 
the Red Cross and the Norwegian overcame another hurdle recently parlors, making the games effectively 
Coastguard a monopoly over the when the government survived a cri- gaming machines which are illegal in 
games. The regulations were rushed sis of confidence, giving it another Japan. It is also thought that there is 
through the Department of Justice, lease on life. If A WPs become legal- heavy involvement from the "Yaku-
despite the government telling the in- ized in Italy, it is in the industry's za" or organized gangs at most of the 
dustry that the new laws would take best interest to keep the Dini govern- pachinko parlors, many of which are 
anything up to a year to get through ment in place as long as possible, as Korean-owned. 
parliament. 60 members of his government have The industry is seeking respecta-

The Norwegian trade association, already agreed to back a law which bility by getting recognition for its 
the NOAF, is party to a complaint to would permit A WPs. major companies on the Japanese 
the European Community, insisting The proposal has been presented stock market, and the government 
that the monopoly is against Euro- to the lower commission from where wants to clean up the business and its 
pean law. A complaint has also been it must be approved by the President image. It is believed that the business 
lodged by Novomatic Industries man- of the Chamber. However, it was may be permitted to utilize redemp-
aging director Richard Presch on stopped before the commission could tion-style tickets and a government 
behalf of their Norwegian subsidiary. vote because it was considered "too clamp down on the cash-exchange 
He claims, "the new Lotteries Act in liberal." Members of the commission shops will follow. If this happens, 
Norway would be a restriction of the are expected to explain shortly why it then redemption for amusement 
freedom of enterprise and might is "too liberal" and the industry then machines could become very strong 
eventually result in termination of the hopes to have the chance to make in the Japanese coin machine indus-
activities of our company in Norway, modifications, which could result in try and that could change the face of 
which is unacceptable considering acceptance by the Lower Chamber. the whole business, which until now 
the very high investment. Addition- It is imperative for the A WP lobby has been dominated by video games. 
ally, the Act is inconsistent with the that the proposal is accepted by the The only form of redemption cur-
E08 agreement." Lower Chamber before there is a rently permitted in amusement 

change of government as, if it reached machines is capsule venders. 
BULGARIA this stage, it would then only need the An awareness of what might hap-

sanctioning of the Higher Chamber by pen became apparent at the AOU 
The Bulgarian government is plan- the new regime. If there is no accep- show in Tokyo in February, when 

ning legislation to tidy up its laws on tance from the Lower Chamber, the there were at least 20 companies dis-
slot machines. This was made clear industry would have to start its cam- playing redemption games and 
by a high-powered delegation headed paign from the beginning, possibly prizes, albeit adjusted to capsule for-
by a Bulgarian vice-minister who vis- working with an alien government. mat. Pachinko's huge numbers will 
ited London during the A TEI show to The A WP proposal from the in- mean that if redemption does come at 
talk with their colleagues from the dustry is for a payout of 30 times the all, then it will manifest itself in the 
British Gaming Board. stake in coins or tokens. It is also pro- most pronounced way in that busi-

"We are seeking the advice and posed that operators and distributors ness - where there are around 3 mil-
help from the British authorities on be registered by a government body. lion games currently operating. 
how we should move to administer If the A WP is accepted by the Lower 
and enforce our own machines," they Chamber, it could become law within • 
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The Buck 
Starts Here 

TIMING LOOKS G OOD FOR DOLLAR COINS; 

INDUSTRY TO LOBBY CONGRESS MAY 20-23 

A lot of things that used to be "impossible" sudden-
1 y became "possible" last November, when a 
Republican majority took over Congress. Hard-luck 
items such as a line-item veto, tax cuts and regulatory 
reform had been talked about for years ... but they sud
denly became contenders when the balance of power 
shifted under the Capitol dome. 

Dollar coins are another formerly hard-luck cause 
that, suddenly, may have a chance this year. The 
amusement industry has lobbied for this new currency 
every year since the mid-1980s, without racking up so 
much as a vote on the House floor. 1995 could be dif
ferent. AMOA and AAMA members will visit 
Washington, D.C. later this month (May 20-23) ... and 
they'll be talking to a Republican majority which seems 
more favorable to the dollar coin proposal. 

"Dollar coin legislation was included in the budget 
recommendations given to the House Banking 
Committee," reports Laura Olson, AMOA's liaison in 
Washington. "This will be their outline for budget cuts. 
Secondly, the timing [of the industry's Washington 
conference] coincides with the House budget cycle. 
Banking committee actions are scheduled for April and 
May; floor actions should follow. It is important to 
show our support and keep the dollar coin part of the 
overall Budget package." 

AMOA members will stay at the ANA Hotel near 
the Capitol Building in downtown Washington. 
AAMA members will stay across the Potomac River at 
the Lansdown Resort in Lansdown, Va. Activities will 
include orientation seminars, issues briefings from 
members of Congress, and visits to landmarks such as 
the FBI Academy and the U.S. Holocaust Memorial 
Museum. Individual visits to Congressional offices are 
scheduled for Tuesday, May 23 , followed by a 
Congressional Reception that evening. 

Association members are urged to attend. Bring your 
family. Bring a member of your staff. Bring somebody! 
To register, call AMOA at 800/YES-AMOA or call 
AAMA at 708/290-9088. 
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ON TARGE 
,BY TODD ERICKSON 
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I magine having your best location 
taken away from you. Especially the 
way business is today. What would 

you do? Maybe you may think this 
would never happen to you. You are 
doing a good job in your best spot, right? 
Wrong! As an industry we are taking 
away business from ourselves by not 
working harder for a new dollar coin. 

In Canada, they have a dollar coin, the 
loon. I have been told that their coin-op 
industry experienced a 30% increase in 
business since its introduction. In most 
cases a 30% increase in business is 

MY MASTER PLAN 
FOR WORLD 

DOMINATION 

worth more to 
us than any lo
cation we have! 

Where does 
the increase 
come from? 
First, we can 
offer more val
ue (plays on 
pinball or video 
game, songs on 
a jukebox, etc.) 

in exchange for a dollar vend. Second, 
we will save money if we don't have to 
buy expensive dollar bill validators. This 
savings can be passed on to the con
sumer, and can free more money for the 
family amusement budget. 

Am I dreaming or do I believe this 
will happen. It will probably happen. 
How soon depends on us and others that 
need the dollar coin. Most people feel the 
Susan B. Anthony is a lost cause. No one 
wants them. People have told me this. I 
then ask them how many they have and 
how many they have spent in the last 
five years. None! This means they have 
no idea what is really going on. Susan B. 
Anthonys can be purchased from the 
Feds via your banks, 1 ,000 at a time. 
After you spend 500 to 1,000 of them 
you will find that in most cases the mer
chants want these coins. Only a few peo
ple don't like the coin. It may be because 
they don't know it exists. 

In the last 10 years, the movement of 
these coins from the mint has been static. 
Around 800 million were minted from 
1979 on. If you were in Congress, would 
you try again for a new dollar coin with 

May 1995 

more than half a billion of the SBA's in 
the mint? I don't think so. If you have six 
new m jukeboxes in your shop are you 
going to buy six more with no use for any 
of them? 

One simple fact exists. If all the SBA's 
were in circulation, we would have a 
dollar coin. If every operator, manufac
turer and distributor spent at least $100 
per week in SBA's since 1979, I wouldn't 
be writing this article. 

However, a few people are using the 
SBA's. In the last 120 days, I have been 
told that 60 million have gone into circu
lation. Where are they going to? Mass 
transit for one. The vending industry, our 
sister industry, has started using them. 
Besides AMOA, what is the rank and file 
of our industry doing? 

What should we be doing? First, I feel 
every operator should spend at least 
$1,000 a month in dollar coins. This 
amounts to $100 million per year from 
our industry. The collectors will grab 
most of them. We need to also lobby con
gress for the new gold coin and eliminate 
the dollar bill. This will save the Feds 
about $600 million a year by their esti
mates in printing. Also, go to six other 
people in the industry and ask them to 
help. This strategy doesn't require a lot of 
planning and the cost is zero. The change 
will happen eventually anyway, whether 
its this year or 20 years from now. It's 
also on the agenda for the new Congress 
already. The timing couldn't be better. 

This is one issue the operator, distrib
utor and manufacturer can all unite 
behind. With Chicago being the "Coin
Op Capitol of the USA," it should be no 
problem to dump 3-5 million SBA coins 
into circulation in 90 days. Northern 
California could do the same. 

Not everyone will help with this, but 
some of the big operators could spend 
many times this amount. A company 
could ask each employee to spend $25 to 
$50 each week in SBA's at gas stations, 
grocery stores, restaurants, targets , any
where. This first step to a dollar coin 
could eventually to higher grosses, and 
quiet some of those manufacturers who 
have long pushed for dollar play. 
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GAMBLING & THE LAW 
BY I. NELS 0 N R 0 SE 

KENO RULED LEGAL -
CALIFORNIA INDIANS 
CAN OPEN CASINOS; 

NEW MEXICO UPDATE 

The Califor
nia Court of Ap
peal has ruled 
the State Lot
tery's Keno 
game is legal, 
opening the 
way for the 
state's tribes to 
operate true 
casinos. The 
Court said ex-

I . NELSON ROSE IS A 

PROFESSOR OF LAW AT 

WHITTIER COLLEGE 

SCHOOL OF LAW IN LOS 

ANGELES, CALIF. HE' S 

ALSO NATIONALLY 

RECOGNIZED AS ONE OF 

THE AMERICA' S LEADING 

AUTHORITIES ON LEGAL 

AND POLITICAL ISSUES 

SURROUNDING GAMBLING. 

HERE'S THE LATEST EDI

TION OF HIS SYNDICATED 

COLUMN. - THE EDITOR. 
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plicitly that the 
State Lottery is not bound by the state's 
prohibition on banking games or slot 
machines. 

Under the law of Indian gaming, this 
means the issue of what games are per
mitted on Indian land has now been 
decided. Once compacts with the state 
have been signed, California tribes will 
be able to legally operate banking games, 
in which players bet against the house 
and not each other. California Indian 
casinos can also now have true slot 
machines. 

The case began when the state's horse 
racing interests and others opposed to 
both keno and Indian gaming filed a legal 
challenge to the Lottery's new keno 
game. The main argument of the anti
keno forces was that keno is a banking 
game utilizing slot machines. They ar
gued no one in the state can operate such 
casino games.I had a minor role in the 
case, testifying as an expert witness that 
keno was a banking and percentage game 
and was played in casinos in Nevada. 

May 1995 

The lawyers for the state tried to have 
it both ways, to keep keno while not 
opening the door to Indian casinos. The 
Attorney General agreed with his oppo
nents that the lottery could not offer casi
no games, but tried to show that Keno 
was not a banking game. 

Indian tribes in California, realizing 
they had no friends in this suit, decided 
to join in the legal battle. The tribes 
argued a third position, that keno is a 
casino game, but that the State Lottery 
can operate such games. 

They won at trial, and now they have 
won on appeal. On March 17, 1995 the 
California Court of Appeal ruled that 
keno is legal, because the State Lottery 
can operate banking games and slot 
machines. 

The Court said it need not decide 
whether keno is a banking game, because 
the State Lottery Act overrules the state's 
prohibition on casino games. "The Penal 
code section 330 prohibition against 
banking games does not apply to keno." 

The Court did decide that keno does 
utilize slot machines. It specifically held 
the computer terminal in keno is a slot 
machine when used by players to make a 
Quick Pick of numbers. 

The Lottery Act prohibits the use of 
machines that dispense coins or use the 
theme of slot machines. The Court ruled 
the keno computer terminals are legal, so 
long as the devices obey those restric
tions, because the State Lottery can oper
ate slot machines. 

"[T]he commission utilizing its broad 
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1935 Multi-Selector 

1952 Rocket 

1962 Empress 

60 years ago David C. 

Rock-Ola introduced his 

first jukebox, the 1 2 play 

"Multi-Selector". "He'd 

created what was to 

become a legend". 

To celebrate this great 

event, we are proud to 

present the most exciting 

jukebox on the market 

today; the new 

Anniversary Legend. 

Our dramatic new 

styling, brighter colors and 

tinted glass are just some 

of the features that make 

this Legend a knockout. 

Another feature, "to 

attract more play" is the 

cabinet is taller showing 

off both the visible 

mechanism and the 

industry'.s largest and 

fastest title display. 

Only a limited number 

of the anniversary Legend 

will be produced this year. 

For more details see your 

local Rock-Ola Distributor. 

Availab le a t your authorized Rock-Ola Distributo r. 

5233 North Pearl Street, 
Rosemont, Illinois 6001 8 

(708) 928-2121 • Fax-2128 

ROCK-Ot.A. ROCK-OLA ROCKET. ROCK-Ot.A lEGEHO & ANTIOUf.APPARATUS 
Are1evrsteredtrademaA::sofRock-OlilMl;COrpCll995Alrightsreserved 
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powers to develop betting 
formats could use the 
Quick Pick process so 
long as the terminal 
which may otherwise be a 
slot machine did not have 
symbols 'like a slot 
machine'." 

Under California law, 
once the Court of Appeal 
has spoken the issue has 
been decided. The State 

Supreme court has the power to over
turn the decision. But until and 
unless it acts, the decision is final. 

The law of Indian garnillg is clear; 
if anyone in the state is permitted to 
play a gambling game then the state's 
tribes can offer that game. The test 
was originally laid down by the 
United States Supreme Court in the 
1987 Cabazon case. Congress and the 
President wrote that test into law, by 
creating the Indian Garnillg Regula
tory Act in 1988. The Act, commonly 
called IGRA, requires states to negoti
ate compacts if Indian land is "locat
ed in a state that permits such garnillg 
for any purpose by any person, orga
nization or entity." 

The federal Ninth Circuit Court of 
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Appeal ruled in 1994 in the Rumsey 
case that California does not permit 
banking games. That decision is now 
clearly wrong. The Ninth Circuit did 
not rule that slot machines were also 
prohibited. Rather, it ordered 
Sacramento Federal District Court 
Judge Garland E. Burrell Jr. to hold a 
hearing on whether the State Lottery 
is operating devices similar to slot 
machines. The question has now 
been decided for him. 

Federal courts are required to fol
low state courts when it comes to the 
interpretation of state law. Now that 
the California Court of Appeal has 
ruled the keno devices are legal slot 
machines, Judge Burrell has no 
choice but to rule the tribes can oper
ate slot machines. 

Governor Pete Wilson will un
doubtedly try to stall. Unfortunately 
for him, most of his major defenses 
have already been blown away. Fed
eral courts have ruled that California 
cannot raise the constitutional chal
lenges raised by other states. 

If the Governor decides to fight to 
the end, it will take many months -
but not years - before he is ordered 
by the federal courts to negotiate 
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compacts allowing the state's tribes to 
operate casinos. Governor Wilson, 
who wants to run for President, may 
ask the California Supreme Court to 
overturn this decision. However, to 
do so the High Court would have to 
overrule both the trial judge and the 
unanimous opinion of the Court of 
Appeal . 

Tribes in California have offered 
the state $500,000,000 for the right to 
run slot machines. The Governor, 
faced with an enormous budget 
deficit and adverse decisions in the 
courts, may decide it is time to draw 
a truce. After all, no one can blame 
him for doing what the law requires, 
especially if he earns half-a-billion 
dollars for the state in the process. 

NEW MEXICO: 
How Not to Write an Indian 
Gaming compact 

When last we left New Mexico, 
the state had just accidentally legal
ized every form of gambling imagin
able, so long as it was conducted on a 
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Keep Silent? 
Get Real! 

Coin ConneXion 
Amusement Silent Partner* Silent Partner* 

Features COMPLETE Ver.12 (1994) Ver.14 (1995) 

$1995 $2,295 S ftware (250 Machine Package) 

$1,100 
Route-Management o hi 

$100 Add 50 mac nes 

CD Manager included $995 included 

Redemption Manager included $1,995 

Service Calls included $1,595 

Parts Inventory included $1 ,995 $1,995 

Income Forecasting included $995 $995 

Cigarette Inventory included $995 

Automated Data Collection Interface included $595 

Family Entertainment Center Module included not available 

Arcade Module included not available not available 

Telecommunications Software for Support included not available not available 

300-Machine Package $2,095 $12,560 
• According to latest available price quo "' Information 

Just six months ago, Silent Partner charged SIX TIMES Coin ConneXion's price for similar features. 
They 've dropped their prices, now only charging FOUR TIMES as much. So you might ask yourself 

how any company can drop prices $4,000 and stay in business. Could it be they've been overcharging all along ... and still are? 

Coin ConneXion charges $2,095 for a 300-machine package. Always have. We believe it's the fair price for 
Amusement COMPLETE, the Gold Standart[fM in Route-Management Systems. Coin ConneXion begins with a superior program, including many features they don't 
even offer. And we upgrade our programs twice each year. 

Don't keep Silent. Get real. Get real gold by calling 
Coin ConneXion today. 

(805) 331-5575 



video screen. 
In an earlier column I 

mentioned that I had been 
retained by the Legislative 
Counsel Service to advise 
the New Mexico state leg
islature following the 
November, 1994 election. 
The voters had approved 
amending the state consti
tution to legalize "video 
games of chance," 

although no one had bothered to 
define exactly what these were. 

Fortunately for the state, attorneys 
working for the legislature realized 
what this meant. Everyone in New 
Mexico now had the constitutional 
right to run any form of video slot 
machines. Only if the legislature, or 
the courts, acted quickly could this 
pending gambling bombshell be con
trolled. The Supreme Court did 
exactly that, by declaring the entire 
proposal unconstitutional ( for an 
unrelated reason). 

But within a month, the Governor 
signed another proposal which will 
have the effect of legalizing, at least 
temporarily, full casinos, including 
table games, throughout the state. 
Governor Gary Johnson signed com
pacts with many of the state's tribes 
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. 

VAN BROOK © 
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to allow Las Vegas-style casinos on a 
dozen Indian reservations. The 
newly-elected Governor was fulfilling 
a campaign promise he made in 
1994, when he ousted the incumbent, 
with the help pf $190,000 in cam
paign contributions from tribes and 
tribal businesses. 

Unfortunately, the state is left once 
again not knowing what exactly has 
just been made legal. The language of 
the compacts could not have been 
more vague as to what games are 
allowed. This does not mean the 
Governor and tribal lawyers did a 
poor job. Just the contrary. When 
negotiating an extremely sensitive 
issue, it is often the wisest course to 
make the settlement so unclear that 
both sides can claim victory. 

The tribes apparently thought they 
were receiving authorization for full 
casinos, with slots, blackjack and 
craps. However, it is possible that 
courts will rule the compacts are only 
shadows, without substance. 

The problem revolves around the 
description of what games are 
allowed in the now legal Indian casi
nos. The compacts all contain the fol
lowing language: 

"Whereas, the State permits chari
table organizations to conduct all 
forms of gaming . .. including but not 
limited to all forms of casino-style 
game, and others." 

The compacts go on to conclude: 
"The Tribe may conduct. .. any or 

all Class ill Gaming (meaning any 
casino game) that. . .is permitted with
in the State" on the date the compacts 
were signed, February 13, 1995. 

And here we get back to the con
troversy that is at the heart of all dis
putes over Indian gaming. Exactly 
what Class ill Gaming was permitted 
in New Mexico? No one knows. We 
don't even know how to ask the ques
tion. 

In the early days of Indian gaming 
under the 1988 Indian Gaming 
Regulatory Act, courts were willing to 
draw broad categories. The most 
notorious opinion was the "one game 
equals all games" decision coming 
out of a Wisconsin federal court. The 
trial judge ruled that because the state 
had authorized a state lottery - a 
game of "prize, chance and consider
ation" -that meant the state's tribes 
could operate any game of prize, 
chance and consideration, including 
casinos. 

As publicity about fabulously suc
cessful Indian casinos spread, the 

courts tightened their reasoning. The 
most extreme position was the recent 
Rumsey opinion from the 9th Circuit 
Court of Appeals, which ruled that 
tribes in California can have only 
exactly those same games that are 
permitted by California state law. 

New Mexico law does allow chari
ties to operate video pulltabs and 
video bingo, but there has never been 
a statute or published opinion that 
would allow video poker. Yet, the 
tribes are already operating video 
poker machines. There is no law in 
New Mexico that explicitly gives 
charities the right to operate casino 
games. Yet the tribes are about to 
open tables for roulette, craps and 
blackjack. 

The tribes will argue strenuously 
that the state has been allowing chari
ties to run "Las Vegas Nights" for 
years. Although perfectly true, the 
federal courts could very well say 
that is irrelevant. 

The Seminole tribe argued that it 
should have the right to operate full 
casinos because charity "Las Vegas 
Nights" were common throughout 
Florida. To bolster its case, the tribe 
produced newspaper advertisements 
for the charity casino events. 
Nevertheless, the federal trial court 
ruled that simply because an illegal 
activity is tolerated does not mean it 
is permitted. 

Will the federal courts in New 
Mexico follow the Seminole deci
sion? 

There is one significant difference: 
charities in the southwestern state 
can operate "lotteries" twice a year. 
Does it matter that the state has 
allowed these charitable "lotteries" to 
tum into "Las Vegas Nights?" How 
about the fact that no court has ever 
ruled that "lottery" can mean "casi
no" under the charitable lottery law? 

I'd give the odds at about 3-to-1 in 
favor of the federal courts ruling that 
these compacts did not legalize casi
no table games. Which means there is 
only about a 25% chance that what 
the tribes got was what they thought 
they were getting. 

This is not exactly the way govern
ment is supposed to be dealing with 
the important question of legal gam
bling. 

Copyright 1995 by I. Nelson Rose. 
All rights reserved. 
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Style 

AFTER YEARS OF 

BUILDING RUGGED 

AND RELIABLE 

POOL TABLES, 

DYNAMO STEPS 

OUT IN HIGH 

STYLE WITH 

THEIR APTLY

NAMED 

'TOP BRASS' 

MODEL 

Richland Hills , Texas-based 
Dynamo Corp. has been winning 
over operators for a while now with 
their well-made, if somewhat tradi
tional-looking, line of commercial 
pool tables. With a their extensive 
experience in crafting tables and cabi
netry for all sorts of coin-op games, 
Dynamo has even manufactured dis
tinctive custom tables for large-scale 
orders. But with the release of their 
Top Brass table, the company now 
offers its build quality and trouble
free mechanics in a dazzling new 
package that's available to all. 

"We've been gaining a reputation 
in the marketplace steadily over the 
years," said Dynamo's Lou Rudolph. 
"Our table mechanics are rock solid 
and people have come to really 
believe in our product. Now we can 
go for a sexier look." 

Sporting an elegant black finish 
with polished brass trim, the Top 
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Brass certainly elevates the status of 
the traditional pool table to that of an 
attraction piece. The Italian slate is 
covered in a rich blue cloth that was 
especially developed for Dynamo 
after it was discovered that most off
the-shelf colors just wouldn't do. It 
even goes by the name "Dynamo 
Blue." 

Internally, the new table is no dif
ferent from Dynamo's standard table, 
but the company says this one of the 
product's strongest advantages. In 
fact, the Top Bross is seen as the next 
step in long, steady process of 
improving the performance and looks 
of the entire pool table line, like the 
recent switch from Oak to Cherry 
wood on the traditional table. 
However, one new feature that play
ers will find illrnninating is the push
button next to the coin slot that lights 
up the ball-viewing area. 

"Basically, the whole concept was 
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to bring a table into the market that is 
as reliable as a coin-op product has to 
be, but will appeal to anyone looking 
for more than your basic wood-grain 
finished table," Lou explained. "The 
initial response we've had to the Top 
Bross table has been overwhelmingly 
positive. We're not only taking busi
ness away from our competitors, but 
also bringing in new customers who 
previously wouldn't have thought 
about putting in a pool table." 

These new customers, Lou said, 
include upscale establishments, and 
sports bars that find the black and 
brass table more in-step with their 
image. The newcomers may have 
been sold on the table's good looks, 
but long-time pool operators have 
known for years that the real beauty 
of a commercial table is more than 
skin deep. To find out more about the 
Top Brass table, contact an autho
rized Dynamo distributor. 
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A League of its Own 
PUTTING ELECTRON I C DARTS ON T HE MAP WAS JUST THE BEGINN I NG; 

ARACHNID IS ADD I NG NEW INNOVATIONS TO BRING MORE PLAYERS 

TO THE T HROW LINE 

The popularity of electronic darts 
continues to run high, and pioneering 
dart game manufacturer Arachnid, 
Inc. is working to keep it that way. 
The Rockford, Ill.-based company has 
not only released a new addition to 
its series of games for the Galaxy dart 
machine, but will soon offer opera
tors a consistent, reliable means for 
handicapping their league players, all 
through the simple installation of a 
new chip. 

For a while now, operators have 
searching for ways to make matches 
more competitive amongst players of 
varying skill levels, thereby increas-

ing the level of enthusiasm for all 
players. Arachnid has responded by 
offering a new league handicapping 
system for their Galaxy series dart 
games. Their latest software allows a 
skilled player to automatically spot 
darts to a lesser skilled opponent dur
ing league play. 

Here's how the system works: 
Using the Arachnid league manage
ment software, the operator programs 
league cards with the usual informa
tion (i.e. , team name, players' names, 
league type, etc.), but now the handi
cap will also be included, based on 
the players ' SPRE, PPR, MPR, etc. 

VP of sales Marcio Bonilla demonstrated the new league handicap system and showed off the 
chip that makes it possible at ACME '95 in Reno, 
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from the previous or current season. 
The home team inserts their team 
card into the Galaxy game, then the 
visitor's team does the same. When 
play begins, the best players will 
throw fewer darts in the first and sec
ond rounds, thus keeping scoring 
closer and generally making play 
more exciting. 

This handicapping feature 
requires no additional paperwork for 
the players. Also, even though play
ers may throw fewer darts , their 
SPRE will be based on actual darts 
thrown , and thus will remain an 
accurate indicator of skill level. 

Marcio Bonilla, Arachnid's VP of 
sales, is very excited about the new 
handicapping system. "In my opin
ion, this has to be the best new fea-
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• with dart leagues," he said at the 
recent ACME show. "Handicapping e makes life a lot easier for everyone 

z involved." 
:C Following league play, the infor
U mation is downloaded to the opera< tor's computer via modem. As 

always, the operator can edit the 
D::: information and prepare the stand
< ings list, but now he can also list 

handicap information as well. If a 
player does particularly 
well, their handicap can be 
adjusted to reflect their 
enhanced skill level. The 

appeal of electronic darts to a wider 
range of players, and thus enhancing 
profit potential for operators. Best of 
all, incorporating the new system into 
existing Galaxy machines is a simple 
matter of exchanging a single chip on 
the main board. The upgrade chips 
will be available at distributors at the 
end of this month. 

Available now is a new chip fea
turing "Bermuda Triangle," Arach-

revised handicap informa
tion can then be sent along 
with the weekly standings. 

The operator can choose 
whether to keep the handi-

Ara ch 
cap the same all season long, to adjust 
it at some time during the season or 
more significantly, to allow the play
ers to manually adjust their handicap 
at the Galaxy machine on a weekly 
basis. If the latter is chosen, the opera
tor will be able to monitor the player 
entries the next day via computer to 
be sure that they were entered cor
rectly. 

nid's latest game in the Galaxy series. 
Now, soft-tip darters can experience 
an exciting variation of a game popu
lar in England for years. 

The whole idea is to keep scores 
in league matches closer, broaden the 

Arachnid's version features a 
unique monitor display. When a 
player misses the desired number 
with all three darts, a spinning trian
gle explodes and releases a lightning 
bolt that slices the player's score in 
halfl High on the all-important "fun 
factor," the company reported that 

Bring virtual 
reality to 
your game 
room with 
~I~ 

... and virtual profits to your business! 
With Amusement Products advanced technology of 

LAZERBALL you can bring to your arcade or game room 
the ultimate thrill of facing a major league style pitcher. 
As the laser projected pitcher completes his windup, 
the Jugs Range-Pro pitching machine hurls a ball to the 
batter through a hole in the screen as the pitcher releases 
the ball. Since LAZERBALL utilizes our indoor modular 
cage, you can boost your attendance and profits year 
round. For more information on LAZERBALL, call Amuse
ment Products at 615-892-7264, and request our $15 
demonstration video. 
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the new game received an enthusias
tic response at the recent ACME 
show in Reno. 

Bermuda Triangle is played with 
one to eight players. The players aim 
at a new darthead segment type each 
round. The segments used are 12, 13, 
14, Doubles, 15, 16, 17, Triples, 18, 
19, 20, Bull and Double Bull (if select
ed). Points are accumulated by hitting 
any part of the current segment. For 

~ -

example: The first segment 
is 12. A single 12 will give 
12 points; a double, 24 
points; and a triple , 36 
points. When Doubles is 
the current segment, any 
double is accepted. The 
same applies when Triples 
is the current segment type. 

The highest score at the end of the 
game wins. In the event of a tie, the 
player with the fewest halves wins. 
This can make for some particularly 
exciting matches, often with the win
ner determined by the last dart 
thrown. 

For more information on 
Arachnid's latest advancements in 
darts, contact an authorized Arachnid 
distributor or call the company at 
800/435-8319. • 

5954 Brainerd Road 
Chattanooga, TN 37421-3598 

615-892-7264 
FAX: 615-855-0432 
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These Collections Will cY 
Knock You Out! 0~' 11 ,kQ 

Progressive Jackpots 
Players can win up to 60 tickets on a single 
coin in normal game play, or hundreds of 
tickets by winning the progressive jackpot. 
To win the progressive jackpot, the player 
must stop on the "Jackpot" position with 
either hand on all 3 spins. 

Call today for the distributor 
nearest you. 

Hit Products ! 

New lrom 
LAZER-TRON 

Players will go wild at the chance of winning hundreds of 
tickets on Wheelin-N-Dealin, the exciting new skill stop game 

from Lazer-Tron. Players get three attempts to stop the 
two spinning hands on the desired ticket slots. The 
player attempts to accumulate as many tickets as 
possible during the 3 spins. Players try to avoid the 

Bankrupt slots as it will wipe out their accumulated 
tickets and the "Lose a Spin" slot which will take 
away one of the players 3 spins. 

Wheelin-N-Dealin Features 
Wheelin-N-DealinTM is made by Lazer-Tron, 
the makers of the following hit products: 

•Skill stop game • Meets U.L. 
• Outstanding graphics Specifications 

Spin to Win TM Aftershock TM 

Ribbit Racin TM Pogger TM 
Super Bank-It II TM Pirates Gold TM 
Fintstone Bedrock Games TM 

• Fully operator adjustable •Multi coin play 
• Progressive bonus jackpots •Outstanding Sounds 
• Coin and ticket meters • Quality construction 
•Size 25-114" W x 50" D x • Weight 2501bs. 
92-112" T 

LAZER-TRON 
4430 Willow Rd. 
Pleasanton, CA 94588 
Phone: (510) 460-0873 
Fax: (510) 460-0365 



PALM 
TREES AND 

NEW 
PRODUCT 
Betson Pacific hosts 
post-ACME party in 

Buena Park, Calif. 

Snowed out in Reno? Couldn't 
make it to the ACME show? 
Well, warm and sunny Betson 

Pacific (Buena Park, Calif.) staged its 
own "ACME" on Wednesday, April 
5. That's right, ACME ... which stands 
for "Ample Crowds Making En
trance." A fine turnout of operators 
and factory reps joined the Betson 
team including Peter Betti, John Lotz, 
David Hess, Joe Farney and the gang 
(including more Betson folks seen in 
these photos), for a nifty post-ACME 
open house promotion. Bright sun
shine and mild temperatures com
bined with solid new equipment and 
a yummy spread of food and drink. It 
all added up to a successful show 
that kept business churning nicely. "I 
think the trade magazines should 
print a list of the best goodies offered 
on the open house circuit," joked one 
sales rep, helping himself to seconds. 
"And I hereby nominate Betson for 
best chocolate chip cookies!" That 
summed up the mood at a friendly 
and professional show where busi
ness and pleasure were mixed in an 
appetizing coin-op casserole. 
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Solid attendance! The machines were busy 
with operators "trying and buying" the better 
new equipment at Betson Pacific. 
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Capcom/GameStar's Dennis Sable & Tim 
Jackson with Ralph Sehnert (Family Fun 
Arcade, Granada Hills) and the new X-Men 
vidgame. 
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I SEGA PINBALL, INC 
1990 JANICE AVENUE 

MELROSE PARK, IL 60160 
PHONE: 708-395-7700 

FAX: 708-345-7718 

© 1995 Sega Pinball, Inc. 



NEW DIAGNOSTIC ICONS! 
Our new Icon based "Gate Way" "Portals''™ 
diagnostics make surfing through self test 
as easy as a point and click mouse. 

FANTASTIC VIDEO MODES! 
High-action water-skiing video game with 
high-jumping stunts. 

AMAZING GRAPHICS! 
Real live rescues take place with 
high-scoring multiple Jackpot action. 

BIGGER THAN THE REST! 
We bring the action to life bigger than 
you've ever seen it before. 

- NEW SELF CLEANING POP 

NEW LOCK 
BALL FEATURES! 
Players will be 
amazed when they see 
the start of multi-ball! 

NEW WRAP AROUND 
SIDE RAILS! 
Baywatch delivers wider 
and deeper shots without 
expanding the size of the 
cabinet! --

© 1995 Sega Pinball, Inc. 

BUMPER SWITCHES! 
They virtually eliminate the 

need for cleaning! Pop 
action that's sure to 

last and last! 

BA YW ATCH™ and logo ™ & © 1994 The Baywatch Production Company. All Rights Reserved. 

NEW6 
PLAYER 
GAME! 



THE CAT'S 
MEOW 

tradesters were movin' 
and groovin' at C.A. 

Robinson's post-ACME 
party 

They had balloons. They had new 
machines. They had tasty food 
and drink. They had the Bettel

man family, that delightful guy Hank 
Tronick, and their hardworking sales 
and technical staff. They had lots of 
smiling sales reps from the factories. 
They had plenty of friendly operators 
from all over Southern California. 
And they had a relaxed, friendly yet 
professional atmosphere. Yes, it 
could only be the C.A. Robinson Di
stributing post-ACME open house! 
Held on Friday, March 31 amidst 
sunny skies and soft breezes, the 
affair was typical for this Pico Blvd. 
landmark: classy yet fun, lowkey yet 
productive. Orders were written and 
a good time was had by all! (more 
photos on next page.) 

EMT America's Al icia Sadoff 

C .A. Robinson 's 
Mrs. Bettelman with 
NS M Am erica's 
John Margold and 
the Nostalgia Gold 
jukebox. 

shares her bulldozer with C.A. 's C.A. 's Betty Noble with TWi/ 
Adrea Bettelman. Atari's Elaine Shirley. C.A. 's Sandy Bettelman at left with SNK's Tracy Tate. 
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The Bettelman family and CA Robinson staff once again hosted 
a delightful dinner party on the Thursday evening in between the 
San Francisco and Los Angeles open houses. With the lovely 
"Queen B" herself (seated center) are Elaine Shirley, Al Stone, Ann 
and Joe Dillon, Mike Rudowicz and Kevin Hayes. Delicious good 
and great company! 

Also at the dinner, Kristen Montgomery, Sandy Bettelman, Mort 
Ansky, Adrea Bettelman, Heath Bettelman, Tom Petit and Rene 
Lopez. 
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C.A. 's Mei Meimandi working 
with operator Mohammad Adar 
of Shakey's Pizza. 

Merit's Paul Chilopoulos with Eddie Still of Jones Music & Vending. 
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The 
Complete 

Game 

6421 Material Avenue, P.O. Box 2901, Rockford, IL 61132-2901 800-435-8319 or 815-654-0212 Fax 815-654-0447 



The Muscles From 
Brussels 

STREET FIGHTER: THE MOVIE 

SHIPS AS KIT AND 

DEDICATED VIDEO; 

DIGITIZED GAME ACTION 

WITH JEAN-CLAUDE VAN 

DAMM E T E STS STRONGLY 
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Jean-Claude Van Damme, the 
martial arts movie star, is sup
posed to be a very nice guy ... 

once you get him away from the 
movie camera, that is. Yes, once he 
stops rearranging the architecture of 
bad guys' faces, he's a real sweetheart. 
And when he finally quits using his 
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Street Rghter 

fists and feet like human sledgeham
mers? Why, he's a regular pussycat! 

The strongman's Belgian national
ity earned him the nickname "The 
Muscles from Brussels." In his home
land they speak French, but in addi
tion to his native tongue, Van Damme 
also speaks fine English as well as the 
universal language adored by movie 
fans around the globe: nonstop 
action! Most important of all, these 
days Van Damme speaks the lan
guage that operators love: the lan
guage of money. 

Van Damme's "Street Fighter" 
movie arrived in theaters last Christ
mas, where it cleaned up at the box 
office by earning over $75 million 
worldwide. Talk about your perfect 
timing: This month, the hit film is ap
pearing in video cassette movie rental 
stores for home viewing. And digi
tized images of Van Damme and the 
rest of the cast are also appearing this 
month in the arcade and street loca
tion near you, in the form a video 
game called Street Fighter: Th e 
Movie. According to early reports 
from test units on the street in April, 
Van Damme's game is doing what he 
does best: kicking butt! 

There have been a couple of mo
vies based on street fighting videos 
before, of course. But this is the first 
time a video game manufacturer actu
ally produced the film (the film's 
credits list Capcom chairman Kenzo 
Tsujimoto as producer). And, it's the 
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It's all too easy 
for all of us to do. 

If we pretend there's nothing else going 
on around us, we'll never get spooked. 

The problem is, we just could get 
blindsided. Jukebox manufacturers and 
operators alike. 

Blindsided by advancing technology ... 
and the outsiders that would almost 
certainly bring it to our locations. So, 
starting about 10 years ago, we invested 
heavily in researching music reproduction 
technology ... where it 's going, what we can 
do now, and what we have to do to be 
prepared for the future. It turned out to be one 
of the wisest investments we've ever made. 

We're not only aware of advancing tech
nology, we're part of it. 

And we engineered a sound reproduction 
system - our 100 CD HyperBeamni laser 
disc system - to both enhance operator's 
income today and, very critically, be 
adaptable to likely changes in technology 
forthcoming. 

This isn 't just so much "sales talk." Ask 
for a copy of our new booklet for the full 
story. 

It 's called, "Technology that works. And 
keeps on workj.ng." It 'll tell you in simple 
down-to-earth terms what digital technology 
likely means to jukebox operators. It'll 
explain how the NSM HyperBeam-system 
jukebox you buy today can serve you well 
- uniquely well - for many years to 
come. And it'll tell you why, if we're 
prepared, there's not only nothing to fear 
from technology advances, 
there 's ... 

. .. More than ever 
to look forward to. 

NSM M.U.S.l.C. 
NSM-America 
1158 Tower Lane 
Bensenville, IL 60106 
Phone: (708) 860-5100 FAX: 5144 
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first time that digitized footage from a 
vidgame-based motion picture has 
been recycled back into a coin-op 
product. Talk about your cross-mar
ket promotions! With this daring -
and successful - strategy, Capcom 
has taken a dramatic step toward the 
"ultimate franchise" by pushing its 
classic Street Fighter characters and 
story into the movies, the home VCR, 
and the coin-op venues all within 
four months of each other. 
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"We took full advantage of those 
digitized Hollywood images," pro
mises Capcom sales and marketing 
director Tim Jackson. "You'll find 
Street Fighter: The Movie presents 
larger characters and higher resolu
tion than any other fighting game." 
The game offers a total of 14 charac
ters on the selection screen, including 
digitized versions of favorite Street 
Fighter characters and digitized back
grounds based on locations from the 
movie, rendered in 3D. There are 
some new fighters on the menu as 
well, and also player-selectable hid
den characters and backgrounds. 

Fans will appreciate the new spe
cial moves which have been added to 
the repertoire of each character. 
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Characters also retain their classic 
moves from past Street Fighter 
games. Each character has at least two 
"Super Moves" which can only be 
executed when the Super Meter is 
full. After a successful block, "inter
rupt moves" can be executed. And a 
new class of special moves called 
"comebacks" can be employed as a 
last resort, when a character is almost 
dead. Counter moves include counter 
throws, reverse throws and "slam 
masters." Finally, players can discov
er and create their own unique move 
combos. It's a lot more fun than just 
running through pre-programmed 
combos again and again, said Cap
com. 

The company has added some 
unique twists to keep player interest 
keen and lively for many months to 
come. For example, we like the selec
table "tag team mode" which lets 
each player select two characters, cre
ating a four-fighter free for all. 
Random select options let the game 
assign a character to the player; the 
game also picks background and 
music in this mode. Finally, player
selectable battle options may be cho
sen to disable throws, use only spe
cial moves, and more. 

"Street Fighter: The Movie has the 
gameplay and balance that Street 
Fighter fans know and love," said 
company execs. "New moves, events 
and features have been added that 
take this game to the next frontier of 
Capcom fighting games." To learn 
more, contact your authorized Cap
com USA distributor. + 
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~State of the Art Electronics 
'llcket DiapeDser with Optional 'l1cket Every 'Dme Feature 
Movable Skill CoiDflbken &ltly Playfield Channels 

e A . P, U)dly Meterect 
• Exciting Sound System 
• Four Cabinet Styles Available, 

1 Playei; 4 Playei; 2 Playei; 2 Player (Back to Back) 
1 Player- Ht 821/2° W 24 1/2" DP 29 1/2° Wt. 250 lbs • 2 Player- Ht 83" W 30' DP 49' Wt. 550 lbs 

4 Player - Ht 83" W 23" DP 43· Wt. 850 lbs • 2 Player, Back to Back - Ht 82 1/2° W 25" DP 42 Wt 550 lbs 

•.. Lakewood NJ 08701 CA COAS ..... L 601 Prospect Street 

~MUSE~~N IS ~NC. . gos-oos-~662·FAXooa-90s-601s 
.. . manufacturers & distributors of com-op redemption games ... 



Factory Financing! 
B ack in the 1930s when a mar

keting whiz named Homer 
Capehart created a distributor 

network for his jukebox factory, he 
also started the policy of being very 
liberal with manufacturer financing 
of new equipment for the operator. 
Operators basically put one of 
"Cape's" jukeboxes on location and 
repaid the loan out of the cash box. 
Sound good? It was sure popular 
back then, and today's operators and 
distributors have often wished manu
facturers would return to that sort of 
easy-credit program. 

You ask, Merit Industries delivers! 
Starting May 1, the Bensalem, Pa. fac
tory - which specializes in electron
ic darts and bar-oriented vidgames -
will offer a factory-assisted Prime 
Rate Financing program for the street 
operator. Said Merit execs: "This pro
gram will be extended for an indefi
nite period of time." 

How does it work? Easy. All the 
operator has to do is buy 10 Mega
touch touchscreen video games in 
any configuration (countertop, 13" 
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MERIT INDUSTRIES 

ANNOUNCES PRIME RATE 

FINANCING PROGRAM FOR 

OPS; TAKE 10 BAR-ORIENTED 

VIDEOS AND PAY 'EM BACK 

OUT OF THE CASH BOX! 

cabaret or 19" upright) from an autho
rized Merit distributor, in order to be 
eligible. Through the distributor, 
Merit has arranged prime rate financ
ing to be available for the operator for 
a period of 12 months. In addition to 
the low interest rate and 12 month 
payment plan, there is no down pay
ment necessary other than freight and 
tax, and there is not payment due 
until 60 days after the purchase. 

"Why are we doing this?" asked 
Merit Sales VP Dave Myers. "Because 
we have seen a pattern repeated 
across the country with our Merit 
Megatouch video product. An opera
tor buys the countertop and places in 
a good location. Two months later, he 
gets a call from another location, ask
ing him for a countertop ... so he 
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decides to 
check the in
come on the 
original unit 
to see if he 
can move it. 

"What he 
finds," Dave 
continued, "is 
that the Me
ga touch is 
collecting as 
strongly as it 
was the day 
he put it in. 
Armed with 
that informa
tion, the oper
a tor makes a 
decision to 
buy one or 
two more 
Megatouch 
countertops. 
Two months 
down the 
road, when 
the situation 

repeats itself, the smart operator goes 
out and buys a quantity of Megatouch 
videos and places them in more of 
his tavern-type locations. The opera
tor realizes that Megatouch is a great 
return on his investment, and some
times the only video game he's been 
able to make money on in those adult 
locations." 

Merit Industries says it wants the 
street operator to be able to make 
money in taverns with Megatouch. 
"Our program will help the operator 
pay for the equipment out of the 
cashbox," said factory execs (some
where, that long-ago marketing 
genius, Homer Capehart, is smiling). 
With no money down and no pay
ment for 60 days , the operator can 
start putting money in his pocket 
from Day One," Meyers added. 
"Considering average collections of 
$125 per week (for each machine) 
and average payment per month of 
$161.96 (for all ·10 machines), the 
operator can net over $1 ,000 per 
month on 10 Megatouch games while 
he pays for them." 

Again, the special financing pro
gram is available through nearly all 
the authorized Merit distributors. For 
the name of your nearest authorized, 
participating dealer, call Merit for 
referral at 215/639-9354. 
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Endless 
Summer 

SEGA PINBALL CAPTURES THE 

ACTION-PACKED GOOD TIMES OF 

T H E " WORLD' S MOST POPULAR 

TV SERI ES" IN TH E IR N EW 

BAYWATC H PINGAM E 

Beachtowels? Check. Suntan 
lotion? Check. Trashy novel? Check. 
Shark repellent? Check. Sega Pinball 
has gone back to the beach. Their siz
zling new pinball title has all ingredi
ents for hot summer fun: sand, surf, 
sunny locales, plus some of 
the most cutting-edge game
playing and operating fea
tures found on any pingame 
release to date. And if that 
isn't enough then hold on to 
your Water Wings guys and 
gals, because Baywatch pin
ball is poised to ride the tidal 
wave of excitement that's 
already swept away an esti
mated 1 billion TV viewers 
around the world, making 
"Baywatch" the most popular 
series in television history. 

That's right, "Baywatch!" 
Now in its fifth season, the 
show that has become a inter
national entertainment phe
nomenon, seen on every con
tinent except Antarctica. 
Folks in 142 countries (at last 
count) tune in each week to 
check in on the doings of 
SoCal lifeguards David 
Hasselhoff, Pamela Anderson 
and the rest of the taut and 
tanned cast, with enthusiastic 
fans making it the number
one U.S. imported show in 
the UK, France, Germany, 
Ireland, South Africa, New Zealand 
and Australia. Oh yeah, and it's also 
doing pretty well here in the States, 
consistently ranking in the top 10 
Nielsen syndicated ratings. 

Like "Baywatch" the series, Bay
watch the pingame owes much of its 
appeal to an irresistible combination 
of eye-catching sights, sounds and 
fast-paced action. The backglass and 
cabinet art display the familiar 
Baywatch logo and lifeguard shack 
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motif, as well as a few of the other 
"visual elements" that have made the 
show a smash hit. There's even cus
tom speech provided by Mr. 
Hasselhoff. 

The playfield utilizes new wrap
around side rails that allow for a 
wider play area without expanding 
the size of the cabinet, and a new self 
cleaning Turbo bumper switch 
designed to remain active play after 
play. Players can use the use the flip
pers to select one of three skill shots 
indicated on the display. They can 
collect vertical and horizontal sets of 
lamps to start features like "CPR," 
"Copter Rescue," "Diver Trapped," 
"Tidal Wave" and "Tourist Season." 
Going for the Super Shark Scoop 
allows players to collect a multitude 
of awards. And there's plenty of 

Multi.ball action, video modes and 
Super Jackpots to keep players 
"tuned in" year-round. 

Making its debut with Baywatch is 
an innovative player-selectable 
"League Feature" that allows four
player games to be recorded as team 
matches, with tournament rules con
forming to IFP A standards. 

"We wanted to provide players 
with the option of intensifying their 
head-to-head competition," said Joe 
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Kaminkow, Sega Pinball's VP of engi
neering and design. "By giving play
ers a choice of playing Baywatch in 
its original rule set-up or in League 
Play, anyone can increase the chal
lenge and skill level as their abilities 
improve. Baywatch field testing has 
demonstrated that operators will see 
an increased longe"'-ty of earnings on 
location as well." 

President Gary Stem said the up
graded dot matrix display system 
allows the company to explore a 
greater range of pinball play. "To con
tinue our tradition of designing inno
vative pinball machines," he elaborat
ed, "we have added two distinct fea
tures to Baywatch which demon
strates the full range of our superior 
dot matrix display: six-player score 
display and Team Play, where play

ers 1 and 3 compete against 
players 2 and 4 in overall 
scoring. Initial test results are 
outstanding!" 

But it's not just players 
who will appreciate what 
Sega Pinball h as done to 
maximize the new display's 
potential. Baywatch will be 
the launching pad for the 
company's Portals Service 
Menu, which uses the dot 
matrix display to allow oper
ators a means of recovering 
data. This icon-based system 
makes it's possible to access 
diagnostic, audit and adjust
ment information by using 
the flippers to go through a 
series of menus on the 
screen. 

Joe Kaminkow described 
the new menu system as 
operator friendly. "We want
ed to design a diagnostics 
operating system that was not 
only easy to understand, but 
easy to maneuver through. 
Our new icon-based selection 
screen will allow operators to 
effortlessly access any part of 

the system. Game interfacing is at its 
easiest and most efficient, all you 
need to do is 'point and click', much 
like you would if you were using a 
mouse on a computer." 

With standout features like this, 
and a title recognized the world over, 
Baywatch is set to make a splash 
wherever great pingames gather. For 
more information, contact an autho
rized distributor or call Sega Pinball, 
Inc. at 708/345-7700. 
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FRANK TALK 
BY FRANK SENINSKY 
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R unning a successful amusement ma
chine business is a tough job on its 
own, as readers know. But that job 

can get a whole lot tougher when equip
ment safety inspection problems crop up 
unexpectedly. For example, my compa
ny (Alpha-Omega Amusements) recently 
worked with a new FEC in one state, 
supplying games, designing and setting 
up the facility. At the last minute, we 
learned that the state government re
quires their State Department of Insur
ance to give its approval, before the local 
city government can issue a Conditional 

SAFE I Y TESTING: 
TURNING 

CHALLENGES INTO 
OPPORTUNmES 

Occupancy cer
tificate. 

No certifi
cate, no open 
doors ... which 
means, no cus
tomers and no 
money!Then 
we discovered 
that you can't 
get the State 
Insurance 
Department's 
okay, until all 
the equipment 
is tested and 

certified by a nationally recognized safety 
testing lab. So in one fell swoop, you've 
gone from simple local issues to complex 
state, then federal, concerns! 

Safety inspections and approvals 
would be an easy requirement to meet, if 
manufacturers routinely got their games 
certified by the big national labs. How
ever - although many factories are mak
ing a real effort to comply with federal 
safety regulations - about 85 % of 
amusement industry products are still 
not tested. This in no way implies that 
our products are not safe. Our industry 
has a very low rate of equipment injury 
claims ... perhaps the lowest of any prod
uct service industry. But amusement 
game certification is nearly impossible in 
some cases. This is because the safety 
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regulations are expensive, slow and writ
ten with other industries in mind. 

Starting from scratch to get games 
safety tested and certified in the field can 
take weeks, if not months. Fortunately, in 
the case of the particular FEC mentioned 
above, we were able to get MET Labs to 
send in their testing experts on a same
day basis, working with my own compa
ny's techs. (Len Frier, president of MET 
Labs, had been a guest speaker at our In
dustry Standardization Committee meet
ing two years ago.) Together they made 
sure all line cords had the right strain re
lief, all fuses were properly rated, all mo
tors had the needed features , all electrical 
parts were properly housed and insulat
ed, etc. 

We were able to accomplish this task 
in 48 hours at a cost of $11,000 Oab fees, 
labor and materials; plus Alpha-Omega's 
shop and tech crew labor). Obviously, 
this type of procedure can become quite 
expensive on a per-location basis! On the 
other hand, for every day that a big, lav
ish entertainment facility sits idle with
out any customers playing the games, it 
costs even more. 

This FEC story is not an isolated inci
dent. From coast to coast, our industry 
has run into costly problems of safety 
certification. It's a situation that the 
AMOA and AAMA Joint Industry Stan
dardization Committee has been working 
on for the last few years. During our most 
recent meeting - held in conjunction 
with the March 23-25 ACME Show in 
Reno, Nev. -we made some important 
progress in this area. 

Happily, our meeting was scheduled 
for BAM on March 22, the day before the 
Reno show floor opened. This was very 
fortunate, because a snowstorm closed 
the airport and highways that very day. 
Just about the only industry people who 
managed to be in town were the 60 or so 
company executives, technicians and 
engineers who had flown in early for our 
meeting (and/or to set up their exhibit 
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This game consists 
of one lever and 
button that even a 

beginner can easily 
operate and become 
adept at. 
The player can enjoy 
the game alone . or 
with someone else. 

This game includes 
items that burn all 
the enemy when 

they touch them and 
items that give elec
tric shock and 
destroy the enemy. 
This .game will surely 
excite and heat up 
the players with all 
the various elements 
that the game has to 
offer. 

* 49 STAGES IN 9 WORLDS 
* 18 TYPES OF BONUS ITEM 
* 7 TYPES OF SPECIAL ITEM 

- COMICAL ACTION -

if' Fuuki Co., Ltd. 
3/F, RINEN BLDGS., 32-2, HIROMl-CHO, 
NISHINO, YAMASHINA, KYOTO, JAPAN. 

TEL: 81-75-595 1136. 
FAX: 81-75-595 1139. 

If you send a FAX, please include your country name and 
code number along with your telephone number. 

The game screen shown on the advertisement may be subject to change. 

Select and operate 
either "MILE" (1 P) 
and "YARD" (2P). 

The game is cleared 
when you take all the 
norm characters and 
escape from the 
enemy's touches or 
attacks ·"FEET" (a 
character that is fol
lowing Mile or Yard), 
the player * loses one 
of his * choice of 
characters. 

Story ........ . 
After being asked 
by Liter, (a fairy) to 

rescue the Princess 
that has been kid
napped by the 
Demon Hector, Mile 
and Yard along with 
Feet march into Hec
tor-world. 

When you 
machines, 
bother 

need 
why 
with 

expensive new ones 
when an inexpensive, 
proven second
machine will go the 
distance? 
We're reliable and so 
are our machines. We 
have a large stock to 
choose from, so if 

· you need equipment, 
we're the ones for 
your special needs. 



TOP HITS OF JAPAN 
from Game Machine Magazine, May 1, 1995 

TOP 25 TOP 15 
VIDEO COCKTAILS UPRIGHTS & COCKPITS 

Model (manufacturer) 
1 Virtua Fighter 2 (Sega) 
2 Fatal Fury 3 (SNK) 
3 Night Warriors (Capcom) 
4 Bust-A-Move (Taito/SNK) 
5 The Outfoxies (Namco) 
6 Soccer Superstars (Konami) 
7 Test & Quiz (Tecmo) 
8 Super Real Mahjong P, V (Seta) 
9 Elevator Action Returns (Taito) 

10 Tekken (Namco) 
11 Sailor Moon (Banpresto) 
12 Quiz Tonosama No Yabo 2 (Capcom) 
13 Crazy Cross (Konami) 
14 Virtua Fighter (Sega) 
15 Mahjong Soo-Chi-Pie II (Jaleco) 
16 Ultra X Weapons (Banpresto) 
17 Super Sidekicks 3 (SNK) 
18 Double Dragon (Technos/SNK) 
19 Raiden DX (Seibu) 
20 Raiden II (Seibu) 
21 Super St. Fighter II Turbo (Capcom) 
22 Super Real Mahjong P, IV (Seta) 
23 Outlaws of Lost Dynasty (Data East) 
24 Mach Breakers (Namco) 
25 Super Shanghai (Hot-B/Taito) 

booths). 
Our format called for a general ses

sion, followed by a special meeting 
for redemption in which we elected a 
new redemption committee chair
man (Jeff Lankiewicz , operations 
veep at Coin Concepts). Our general 
meeting focused on a number of 
problems related to safety testing and 
certification: 

• Not all testing labs used by man
ufacturers are recognized by the fed
eral government. 

• Among the recognized labs, dif
ferent ones apply federal regulations 
in different ways, on different sched
ule tracks, at widely varied costs to 
the amusement equipment manufac
turers. 

• Different regional branches of 
the same lab don't always perform in 
a consistent way. 

• In Canada, different government 
officials may be responsible for test-
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Model (manufacturer) 
1 Sega Rally Championship (Sega) 
2 Virtua Fighter 2 [deluxe] (Sega) 
3 Sports Fishing (Sega) 
4 Ridge Racer 2 [twin] (Namco) 
5 Point Blank (Namco) 
6 Ace Driver [deluxe] (Namco) 
7 Virtua Cop (Sega) 
8 Daytona USA [twin] (Sega) 
9 Quiz Doremifa Grand Prix (Konami) 

1 O Daytona USA [deluxe] (Sega) 
11 Ridge Racer 2 [deluxe] (Namco) 
12 Out Runners (Sega) 
13 Final Lap R [standard] (Namco) 
14 Wing War [twin] (Sega) 
15 Speed Chp. -King of Quiz II (Jaleco) 

TOP5 
FLIPPERS 

Model (manufacturer) 
1 Flintstones (Williams) 
2 Star Trek: The Next Gen. (Williams) 
3 World Challenge Soccer (Premier) 
4 Star Wars (Data East) 
5 Lethal Weapon 3 (Data East) 

ing in different provinces. Also, the 
same piece of amusement equipment 
may be classified differently from 
province to province. 

• By the time a game is tested and 
certified by a recognized lab, several 
hundred units (or even thousands of 
units) may already be in the field, 
operating with slightly different con
figurations or components ... and 
therefore not covered by a lab's ap
proval, and without the safety sticker. 

• Bringing existing field equip
ment up to code is a very costly pro
cedure, with no simple, uniform pro
visions to accomplish this. 

• A lack of pre-approved compo
nents means operators may purchase 
a lab-certified unit, then negate the 
approval by switching something as 
simple as a power supply in the 
course of ordinary business. 

• Safety testing is not cost-effective 
nor time-effective for small runs of 
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equipment, which is why testing is 
not done by many small factories. 

Craig Sato, staff engineer at Under
writers Laboratories in Santa Clara, 
Calif., was guest speaker at our meet
ing. He was also a participant in our 
various discussions. Craig said it 
would typically cost $2,500 to get UL 
approval on a typical amusement 
game, and it would take one to four 
weeks. A UL agent would then visit 
the participating factory quarterly to 
ensure that games coming off the line 
were in compliance with the ap
proved prototype. 

It's not surprising that large facto
ries can absorb this cost more easily 
than small ones because they have 
bigger, longer production runs. Fac
tories currently need to purchase 
$4,000 worth of test equipment to 
help them check games as they come 
off the line, to ensure that they com
ply with standards approved during 
the initial certification of the proto
type. Again, large factories can absorb 
this overhead cost more easily than 
smaller firms. 

At the Reno meeting, we decided 
to form an Industry Advisory Group 
consisting of AAMA and AMOA rep
resentatives, plus members from each 
nationally recognized testing lab. The 
goal of the committee is to encourage 
more uniformity of testing proce
dures, timing and pricing by all of the 
recognized labs. We hope to find 
ways for our industry to protect the 
consumer, while also making it possi
ble for factories to test more of their 
products at a reasonable cost, within 
a reasonable time frame. 

The logic behind this goal is obvi
ous. If we can encourage more prod
ucts to be safety tested, the labs could 
make more money, the cost of testing 
to the factories would drop, and con
sumers would benefit. If we succeed 
in this effort, we have the prospect of 
enjoying a "win-win-win" situation. 
(By the way, UL's Craig Sato immedi
ately volunteered to be on our Advi
sory Committee, an encouraging 
omen for its eventual success.) 

Another goal of our Advisory 
Group will be to get the U.S. federal 
code modified so as to better apply to 
our industry. The existing code is 
highly oriented to consumer prod
ucts, which helps explain why so 
many amusement industry manufac
turers are having a hard time with it. 
For example, no product under 10 sq. 
ft. of cabinet surface area is required 
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to pass the "flame test" for fire retar
dant qualities. This situation has led 
to certain games getting shrunk in the 
design and development process, 
simply to avoid the testing require
ment! Another problem is that ply
wood, which we all prefer as cabinet 
material , usually fails the existing 
"flame test" while flimsy particle 
board usually passes the test. 

You may wonder, exactly what 
federal code is in place? What rules 
do factories need to comply with, and 
where did they come from? The 
answer is , some time ago Under
writers Laboratories created a stan
dard called "UL-22" which (some
what) applies to our industry. Under 
federal code, this is the standard used 
by all recognized national testing labs 
in the USA, when they perform safe
ty testing of amusement equipment. 

Government recognition of testing 
labs is conferred by OSHA - the Oc
cupational Safety & Health Agency
a branch of the U.S. federal govern
ment. Among the recognized labs 
which currently test amusement in
dustry products are UL, ETL, MET 
Labs, American Gas Assn., ENTGLA, 
Wyle, Southwest Research, United 
States Testing, Canadian Standards 
Assn., etc. Oddly, ARL is not one of 
the nationally recognized labs, al
though some factories have this lab 
certify their games. Factories need to 
be aware that they must use recog
nized labs if certification is to carry 
any weight with federal authorities. 

Even when a machine gets lab ap
proval, this OK can be invalidated if 
the operator replaces a component 
(such as a power supply, for exam
ple) with a "non-approved" part. This 
can easily happen if operators go to 
"cheap" parts , or perhaps parts 
which are imported from overseas. 
The solution may be to have a wide 
range of individual components pre
approved by the labs, to make these 
components all interchangeable, and 
finally to make lists of approved com
ponents available to all industry 
members. 

The UL and MET Labs already 
have programs to test specific, indi
vidual games in the field. If all the 
recognized labs had such a program 
in place, it would help! We also dis
cussed the desirability of having a 
method for operators to bring existing 
equipment into compliance with 
safety testing approval configurations. 
Perhaps operators should be able to 
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buy a kit which would bring the 
piece up to nationally certified levels 
and receive a safety sticker after certi
fying that the proper modifications 
had been made (something for the 
wish list). 

Canada is having its own problems 
with product safety testing. Canadian 
games must comply with CSA C222 
No. 1-90 "Radio, Television and elec
tronic apparatus. " In one Canadian 
province, firemen perform safety in
spections of amusement equipment, 
but inspections are done by electrical 
inspectors in all other provinces! In 
addition to the usual American facto
ry and association people, we also 
invited Orly Friesen, president of the 
Amusement & Machine Operators of 
Canada, along with that association's 
Gus Raglan. One of our goals is to see 
if we can harmonize UL-22 require
ments for both countries. 

One very encouraging develop
ment was announced in Reno. Craig 
Sato also said he would be heading 
up all amusement game testing func
tions in all e UL labs around the 
USA, and our committee is hopeful 
that in this role he can establish more 
consistency among and between 
these UL offices. 

Besides safety certification issues, 
our Reno meeting also dealt with 
three other important standardization 
topics: 

Bill validators: The committee is 
seeking ways to standardize the wir
ing plugs and mounting plates for all 
bill validators. The goal is to create 
universal configurations so that any 
validator could be removed and easi
ly replaced by any other validator. 
Standardization Committee Vice 
Chairman Ken Price has headed this 
project, working with all the OEM 
suppliers. NAMA already has a stan
dard for this, so we'll study it to see if 
it can be adopted for amusement 
games as well. 

Video content: Manufacturers are 
starting to put Parental Advisory 
notices in the attract mode to comply 
with Standards 36 and 37. Thanks to 
Williams/Bally-Midway and Ameri
can Lazer Games for coming through. 

Anti-stringing: We're still working 
on ways to prevent kids from drop
ping coins into the mech , then 
bouncing them on the coin switch. 
Midwest operator Todd Erickson esti
mated that coin jams still account for 
one-third of all service calls in the in
dustry. A dual coin switch is one pos-
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sible barrier to stringing. Some facto
ries have solved this problem by 
adding timing sequences to the soft
ware. 

Modem communication proto
cols: The day is fast coming when 
many of our machines will be 
modem-capable or modem-equip
ped. That includes not only darts, but 
also jukeboxes, video and many other 
types of equipment. The operator 
should be able to use his office com
puter to communicate by modem 
with all of his machines on location, 
no matter what kind of machine it is 
and no matter who manufactured it. 
The Standardization Committee has 
been working with many factories 
like Valley, Arachnid and others in 
the hope of creating common proto
cols for modem systems. However, as 
I predicted 18 months ago, our com
mittee doesn't seem able to establish 
an industry standard by consensus, 
so it seems AMOA's National 
Amusement Network project may 
well be the vehicle to impose a stan
dard in this area. 

What's next for the Standardiza
tion Committee? The very first meet
ing of our Industry Advisory Com
mittee is scheduled to occur some
time in May or June. It will take place 
at AAMA's Chicago headquarters, 
hosted by the association's Dick Trin
dle. Quite a few manufacturers are 
looking forward to participating and 
contributing to the process of jump
ing those safety inspection hurdles. 

Of course, we continue to commu
nicate with the European and Japan
ese trade associations on a broad 
range of standardization issues, and 
we're trying to coordinate all of our 
efforts and procedures across the 
globe. As technology becomes more 
sophisticated, and as the laws and 
regulations of more and more coun
tries have to be taken into account, 
this task is becoming steadily more 
complex and comprehensive. 

But despite the challenges, we're 
driven by a vision of worldwide , 
standardized manufachrring ... world
wide, standardized components ... and 
worldwide, standardized safety test
ing. This vision is beginning to come 
into sharper and sharper focus with 
each passing month. If achieved, it 
can only add to the success of every 
member of the industry, in every na
tion and at every level - operator, 
distributor and manufacturer. Stan
dardization marches on! + 
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BY JERRY MONDAY, 

PRESIDENT, CENTURY VENDING 

& DISTRIBUTING 

Redemption had to crow] before it 
walked, then mn, into the boom mar
ket of the '90s. ferry Monday brought 
redemption to Southern California 
and Nevada, beginning in 1987 
through his Gardena, Calif distribu
torship. "We really brought redemp
tion to this market before anybody 
else had it," ferry said. "We were pio
neers and it was an uphill battle, 
requiring lots of education." The edu
cation must have worked, because 
today ferry is acknowledged as a true 
guru of the industry, consulting on 
major projects around the world and 
developing successful redemption 
games and concepts for manufacture 
and license. "The surface still hasn't 
been scratched in California and 
many other major markets," he said. 
"There 's room for much more 
redemption. Some exciting things 
are in the wind!" 

What makes redemption so 
successful? To understand the 
answer, you have to realize that 
redemption is really another form of 
retail sales, using tickets instead of 
cash. Nolan Bushnell, the man who 
invented the coin-op video game and 
founded Atari, defines redemption as 
"entertainment shopping." He point
ed out that for many people, shop
ping is a form of recreation. People 
who play redemption games get a 
psychic reward for winning (not just 
buying) the merchandise. 

And that leads to a very important 
lesson about redemption operating: 
the merchandise you offer, is more 
important than the games on your 
floor. When customers walk in the 
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store and see items they like, that's 
what generates gameplay. Customers 
can throw a ball or shoot a toy rifle 
anywhere; they don't have to come to 
your store to do that. 

The retail sales analogy carries fur
ther. A good redemption operator 
never "gives away" merchandise. He 

"awards" it - and 

there's a big, big 
difference. Giving away merchan
dise means you lose money. It means 
you might even be tempted to cheat 
your customers, to make sure they 
don't walk out with any prizes. 

"Awarding" merchandise is very 
different. It means that you and the 
customer have a fair and fun 
exchange of value, and you want him 
to win as much as possible. So it's 
very, very important to make sure 
that most of your games offer a 
chance for players to develop their 
skills, win tickets, and trade those 
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tickets for merchandise. 
Just to give you an idea how 

important this concept of awarding 
merchandise is, let me tell you how 
some operators used to "do it wrong" 
in the old days. Years ago, certain 
unscrupulous crane operators would 
take expensive merchandise and glue 
it to the playfield so that everybody 
wanted it, but nobody could possibly 

win it. This is not only illegal, 
it's a stupid marketing tech
nique. It is begging for the cus
tomers to be frustrated and 
angry. They will leave empty
handed ... and they might com
plain to the police about being 
cheated. If enough people com
plain, then your equipment may 
be seized. You could even find 
yourself prosecuted on gambling 
or fraud charges. 

You want your players to win as 
much merchandise as possible, just 
like a retail store wants their cus
tomers to buy as much as possible. 
The point is to make sure your 
games give away the right amount of 
tickets, and that your prizes are 
awarded at the correct ticket level. 
This is called "percentaging" and 
point assignment. If you do these 
tasks well, and if you offer skill-ori
ented games that give your customer 
a reasonable chance to win, then he 
will be happy and you make a more
than-reasonable profit. 

Under this system, the more mer
chandise you award, the more profit 
you make. Jn a properly-run center, a 
customer who wins a $300 television 
(for example) has usually spent 
$1,500 worth of coins to get it, and 
they're letting you keep the difference 
(which is $1,200). 

Obviously you will not realize this 
level of return on your investment 
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• with every single transaction. In gen-
C) eral, you should aim to give away 30 

cents worth of merchandise for every 
~ dollar you take in. But even this 
U) return is profitable enough that Frank 
- Seninsky, one of America's leading 
C arcade operators, says you can double 
Z the gross of virtually any entertain
CZ: ment center by cutting the number of 
X video games in half and replacing 
U them with redemption. 
0:: I've been to amusement parks and 
Ill FECs where super-skilled players 
E come in with empty shopping bags, 

play the games, fill up the bag with 
prizes, then go home with big smiles 
on their faces. This is a good thing! 
You cannot stop some players from 
becoming more skillful than others. 
Otherwise, you obviously don't have 
a game of skill! 

Not all players will be equally 
skillful. For every player who wins a 
skill game every time, there will be 
dozens who hardly win at all. It aver
ages out and profitability is main
tained. Besides, when new customers 
see the skillful players winning, they 
realize that it's possible for them to 
win, too. And they are encouraged to 
play more and come back. 

Since redemption is really another 
form of selling goods ... that means 
you have to get heavily involved in 
merchandising. "Merchandising" is 
the art of selecting, pricing, and dis
playing prizes in a way that tempts 
customers to play the games because 
they want to win those prizes. That 
means you have to have prizes that 
are right for every segment of the pop
ulations: men and women, little chil
dren, teenagers, parents, and even 
grandparents who often play in order 
to win toys for their grandkids. Your 
FEC should display prizes that are 
attractive to all these groups, so they 
can all walk through your location 
and enjoy looking at the merchan
dise. 

DEFINING 
YOUR MARKET 

That means that like any good 
retailer, you must know who your 
customer is. A feasibility or demo
graphic study will help you tailor 
your merchandise buying for the spe
cific cultural groups, income levels, 
and age ranges of the people who will 
be your customers. Different types of 

IMPRESSMENT PLUS, INC. 
6217 Factory Road • Crystal Lake, Illinois 60014 

(815) 455-2031 
Always the BEST and 
the Newest in Plush! 

W£ ffAV£ MILK CAPS 
&SLAMMERS 

Put this Pre-Pack in your Crane and 
your Play will DOUBLE! 

Phone Us Today for Details 

Jumbo Packs • Custom Mixes • More Size /Price Mixes 

Crane Pre-Packs: 1-800-274-2031 
I I • •REG.&JUMBO 

VISA" . . . FAX: 815-455-2074 *SAME DAY DELIVERY 

WE PAY FULL FREIGHT ON ORDERS OF $500 OR MORE! 

Page 74 May 1995 

people like different types of mer
chandise, as you can see by visiting 
the local stores in different areas. 

Where customers are family-ori
ented and have higher incomes, you 
can succeed with larger more expen
sive prizes like bicycles, camping 
gear, and electronics. In low-income 
family neighborhoods, you will con
centrate on very inexpensive items of 
a penny or so because the children 
will spend their tickets immediately. 
On the other hand, I have seen cen
ters in some lower-income neighbor
hoods where the prizes included 
everyday necessities from tablewear 
all the way up to washers and dryers. 
The customers were using the 
redemption center like a department 
store. 

In adult-oriented upscale loca
tions, such as a sports bar, you can 
offer high-end merchandise even up 
to the level of a motorcycle because 
adult players will save tickets for 
years to get it. For very young chil
dren and transient i:;ustomers, it's 
good to have low-cost prizes. This is 
called "slum" merchandise and it's 
what you give customers who just 
win a few tickets and redeem them 
right away. Low-end merchandise 
can be worth as little as half a penny, 
such as candy and various plastic 
trinkets, or it can go up to a dollar. 
with items like plastic rings, frisbees, 
keychains, whistles, harmonicas, toy 
cars, pens, pencils, combs, gliders, 
rubber balls and novelties. 

However, if your location has 
"slum" merchandise and nothing 
else, you will not get repeat business. 
"Slum" prizes offer no incentive for 
players to keep playing, come back 
and win more and more tickets over 
time. After all, pretend that tomorrow 
you have to buy a birthday present 
for a friend. Would you select a rub
ber snake or a tin ring? I don't think 
so! Most people want to win quality 
merchandise in an FEC, just like they 
want to buy quality merchandise in 
retail stores. 

TYPES OF PRIZES 

Once you've figured out who your 
customer is and what range and type 
of merchandise is appropriate, it's 
time to make specific purchases. The 
main principle in buying any kind of 
redemption merchandise inventory is 
that you always want to offer the lat
est, hottest merchandise that's avail-
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• able anywhere on the market. You 
'" must have prizes worth hoping for, 

Z\J prizes worth playing for, prizes worth 
saving for! -U) How can you figure out what 

- prizes best fit your market? Start with 
C the simplest method: ask the people 
Z you know about the latest fad in 
ct clothing, jewelry, electronics and so 
X on. Visit children's toy stores like 
U "Toys R Us" and see what their best 
Q: items are - and the worst. Talk to the 
II.I children in your store and to your 
:E teenage and adult clientele. Ask, 

what are we doing? How can we do it 
better? What prizes would you like to 
see? This requires constant attention. 

It's a good idea to choose "fun" 
merchandise whenever possible . 
Workaday merchandise like kitchen 
cutlery, or artistic decorator items like 
marble bookends, don't usually fit in 
with your store's atmosphere of enter
tainment. Sporting goods, games , 
toys, casual clothing, and electronic 
entertainment devices make a better 
fit. 

One note of caution: you must be 
careful about fad items, especially 
children's fads like Ninja Turtles, 
Cabbage Patch dolls, dinosaurs, and 
Power Rangers. Get in early, ride it a 
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short while, then get out. The thing 
that defines a fad is, it's super-hot for 
a short time, then it's deader than 
dead. 

Seasonal buying patterns can also 
give you great ideas for prizes. The 
owner of one successful U.S. arcade 
says his busiest season is from 
August through November, because 
his customers are shopping for 
Christmas presents in advance! 
Obviously you want to decorate your 
store with Christmas presents as soon 
as fall begins, just like the major retail 
stores do. 

The same holds true for all the 
major holidays - in the U.S. they 
include Easter, New Year's Day, 
Halloween, Independence Day, St. 
Patrick's Day and many others. Your 
countries may have different tradi
tions, but whatever your calendar 
looks like, decorate your store to 
reflect special days and times of the 
year, and bring in some special mer
chandise that fits the occasion. 

The sports season in another 
important cycle to take advantage of. 
Football runs from fall through early 
winter; basketball from winter to 
spring; baseball from summer to fall; 
hockey during the winter. Buy prizes 
that tie into each sport. 

Brand name recognition is an 
important trend in redemption mer
chandising. Customers recognize 
names like General Electric, 
Panasonic, Spaulding, Wilson, and 
many more. Customers don't respond 
to seeing TV sets; they do respond 
very positively to seeing Panasonic or 
Sony TV sets. 

Be careful not to invest exclusively 
in brand-name merchandise, howev
er, or your ticket prices might be too 
high and customers could get dis
couraged. Mix in a fair selection of 
near name-brand items like Emerson, 
Radio Shack, Ikon, and others with 
lower ticket prices. This will give cus
tom er s more choice and more 
encouragement. 

Licensed products based on hit TV 
shows, movies, cartoon characters 
and music are very popular. Yes , 
you'll pay extra to get these licensed 
goods, but your customers will hap
pily pay even higher ticket values to 
more than compensate you for the 
extra cost because they recognize the 
licensed identity and place great 
value on it. 

The same holds true for official 
logos such as professional sports 

May 1995 

teams, the Olympics, and recogniz
able brand logos such as Coca-Cola, 
Porsche, Harley-Davidson, and so on. 
Which licensed products appeal to 
your customers will depend on what 
kind of demographics you attract and 
what kind of environment your store 
is located in. 

You should realize that logos and 
licensed products don't have to be 
expensive. At-shirt, coffee mug or 
keychain with "Star Trek" on it costs 
more than one without "Star Trek", 
but it's still a relatively low-end item. 
And you should mix a selection of 
themed and non-themed items in 
every price range and category of 
merchandise you offer. 

Collectibles, themed items, animal 
series, sports cards and other types of 
items are perfect redemption mer
chandise. They are "fun" merchan
dise that fits your entertainment 
theme. And, when you give cus
tomers one item from a series, the 
customer is encouraged to come back 
and try to get the rest of the items in 
that series. 

Many of the items you stock will 
be staples, but you should plan to 
offer regular turnover and variety 
even within your staple products. 
Don't just buy high-bouncing rubber 
balls; one time buy clear ones, the 
next time colored , the next time 
sparkled. 

SOURCES FOR 
M ERCHAN OISE; 

PROPER INVENTORY 

AMOUNTS 

Where should you buy your mer
chandise? It 's vital to find reliable 
suppliers. In the U.S. and many 
Asian countries, there are whole
salers who specialize in supplying 
the redemption market. They find 
fun, quality merchandise (including 
licensed and logo products) at a 
whole range of prices. If you like, 
they will ship it in capsules or in 
boxes or in bags that can be dumped 
right into the hopper of a crane or 
rotary merchandiser. 

In addition, you can work with 
wholesale liquidators who specialize 
in everything from the "junk" at yard 
sales, to gross lots of brand name mer
chandise. Some of the most success
ful redemption operators in America 
depend on these liquidators for much 
of their prize inventory, and they 
make sure to pass on the savings to 
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• their customers! 
C) How much is the proper amount 

of inventory to maintain? One veter
~ an redemption manufacturer, Art 
U) Warner of Coin Concepts, Inc., rec
- ommends that operators keep a 30 or 
C 45 day supply of prizes in each store. 
Z Merchandise can be replaced in 10 to 
cC 30 days in most cases, so you can 
:C determine this 30-to-45 day figure by 
U comparing your gross monthly 
0: income with your average payout. 
Ill For example , if gross monthly 
::E income is $27,000 and you're award-

ing a 35% prize payout, that's about 
$9,450 per month. You'd be safe with 
a 30-day supply, about $10,000 worth 
of merchandise on hand. For an extra 
margin of safety, stock 45 days' worth 
or $15,000 total value in prizes. 

FLASH: THE ART OF 

MERCHANDISE 

DISPLAY 

After you have purchased your 
prize inventory, you must be sure to 
display it in the most attractive possi
ble way. "Flash" is the term redemp
tion professionals use to describe 

"displaying merchandise in a dynam
ic, appealing manner that make the 
customer want to win it." 

The first line of attack is your prize 
counter. Make it the visual center of 
the redemption area. Use a glass front 
on the counter, so little children can 
look through the glass at the prizes. 
Arrange the goods so the customer's 
eye moves from the least to the most 
expensive. Keep the smallest and 
least expensive items inside the 
counter. Make sure there is a lock on 
the inside doors facing the employ
ees, so nobody can steal anything. 

Put the most expensive goods 
behind the counter, not inside it. You 
can stack in on rear counters or hang 
it or shelve it high on the walls. You 
can heighten the customers' desire for 
soft goods, plush, and clothing items 
by making it available for people to 
touch and feel. .. obviously under the 
watchful eye of an employee! 

It's usually a good idea to select 
the wildest designs and brightest col
ors you can find, for everything from 
t-shirts to skateboards and rubber 
balls. Bright colors catch the cus
tomer's eye and tickle his fancy. 

Custom-built shelves and promi
nent wall-mounted displays are an 
important part of "flash". Some cen
ters create built-in oak shelves; others 
arrange large glass shelf cabinets with 
glass fronts and chrome stripping. 
Good, bright lighting helps play up 
the color and quality of the goods -
but don't make the lights so bright or 
harsh that it hurts the customers ' 
eyes! 

A prize counter provides a terrific 
central focus, but it should not be the 
sole location for merchandise. Use 
the whole store to display prizes if 
possible. This does a wonderful job of 
softening the appearance of a room 
full of hard, shiny machines and 
makes your center more visually 
appealing to the entire family. Also, 
the more merchandise you can dis
play throughout the entire store, the 
more customer excitement and desire 
is generated. This leads to more 
gameplay and more sales! 

Centwy Vending & Distributing is 
located at 13458 So. Western Ave., 
Gardena , CA 90249. Phone is 
310/532-2351 or 800/924-0084 in 
California. + 

Choose the "industry standard" for ticket dispensers 
Don't take chances! Dependable 
performance, on time delivery, and 
outstanding service have made us the 
preferred choice of manufacturers, 
operators and distributors for over 

Redemption Machine 

10 years. 

"We very macb appredate a11 the 
eB'ort that yoa have pat forth to 
meet oar anschedaled needs." 
Jack Mendes, Jr. Bob's Space Racers, Inc. 

"Yoa certainly deserve yoar status as 
the leader. Keep ap the good work." 
John S. Mc Ewan, MELTEC Inc. 

"The qaa/lty ofyoar product Is acellent. 
It has traly withstood the test of time." 
Joseph W. Sladek, SKEE BALL Inc. 

"In oar business where service Is the key 
.. . everyone In your organization acels." 
Gene Cramm, ShowBiz Pizza Ttme, Inc. 

l fi/IA. Deltr~nic 
Labs inc. 
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Ticket Dispenser 
• Push button loading 
•Validation 
• Quick release ticket 

guide for easy 
servicing 

• Counts and destroys 
redeemed tickets 

120UbertyLane.Chalfont.PA 18914. 215997-8616• FAX#215-997-9506 
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IN THE SKILL CRANE INDUSTRY 

JDi.s.si°1b~ Service, Inc. 
PROUDLY MADE 1641 So. Sunkist St. Anaheim, CA 92806 

(714) 456-0550 • (714) 978-3056 FAX IN THE USA 

~ PATENTS PENDING 



CAPS 
NEW SERIES 

OF 108 
NUMBERED CAPS 

• 
SLAMMERS 

HOFFMAN & HOFFMAN 
P.O. Box 896, Carmel, CA 93921 

800-227-5813 
Fax 408-649-3318 

"Quality is our family tradition" 
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BY ANTHONY LAUBERTH, 

SALES & MARKETING 

DIRECTOR, PLUSH 4 PLAY, INC. 

A recent phenomena has hit the 
crane operator industry ... increased 
crane revenues! Yes, cranes are alive 
and breathing! What has spawned 
this revival? Quality p lush made 
affordable through buying power. 

What's affordable you ask? How 
about a $1.65 standard mix that can 
nearly double your revenues, or a 
$2.85 jumbo mix that will do the 
same? With the recent introduction of 
Mission Crane Services (Anaheim, 
CA) Premier skill crane into Denny's 
restaurant chain and with the use of a 
$2.65 to $3.00 mix from Plush 4 Play, 
revenues in these games are exceed
ing the levels of the mid '80s. How is 
that you ask? Keep reading. 

As so often is the case in any mar
ket, as revenues deteriorate, desperate 
attempts to remain profitable cause 
companies to lower the quality of 
their raw goods which in turn affects 
their sales levels. Again, in even more 
desperate attempts to regain prof
itability, they lower the quality even 
more and it continues to fall until the 
company invents a new product line 
or goes out of business. This is true in 
the crane operator industry as well. 

As crane revenues fall, so does the 
quality of product they put in those 
cranes. The revenues continue to 
drop and then they again adjust the 
quality and so on. It is a downward 
spiraling cycle that always ends the 
same way - getting rid of the cranes 
or going bust! Don't do it! Cranes are 
a profit center and should be viewed 
as such. Those operators that take 
their cranes seriously and follow 
these suggestions do extremely well 
and have remained profitable, despite 
an overall industry decline. 

Let's look at this in a different 
light. Take a minute and think of it 
this way. When was the last time you 
looked at your cranes in the field? 
Would you yourself be willing to 
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drop a quarter or fifty cents in? How 
does it look? Is it clean? Does it func
tion properly? Do the toys stimulate 
your senses? Is it possible to actually 
win? Are the toys in the crane charac
teristic of the people you see around? 
What do the employees at your loca
tions say about your plush? They are 
your eyes and ears. Solicit their feed
back. Take it one step further - if you 
won, would you feel good about tak
ing that toy home? When was the last 
time you trained you route drivers to 
"face" a crane? That long? There, we 
have now identified a starting point 
on your road to reviving your crane 
revenues. 

Here are the key points when eval
uating your crane: 

• Is it clean and operable? 
• Does the toy mix match the loca

tion and its traffic? 
• Are the toys arranged to stimu

late playing? 
• Is there a good variety to your 

toys? 
• Do you have recognizable, 

licensed pieces? 
• Can customers really win the 

top-end pieces? ... don't think they 
will try for corner toys! 

• Do you have a good color mix to 
stimulate interest? 

• Are the toys the best quality you 
can afford? 

• Does your toy selection change 
with the frequency of the players? 

• Would you risk a quarter or fifty 
cents to win yourself? 

You can sometimes get away with 
cheaper toys when your locations do 
not receive a lot of repeat business, 
but it is crucial to keep your players 
stimulated to put high quality pieces 
with a fresh look as often as possible! 
These are skill cranes and everyone 
like to play if it is worth winning! 

Take the time to evaluate your 
cranes and treat them as the prof
itable business that they are and 
watch your revenues soar! 

Plush 4 Play is located in Cypress, 
Calif 714/893-8099 or 800/25-cents. 
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BY SKIP DOYLE 

PRESIDENT, 

DOYLE INTERNATIONAL 

Skip Doyle brings to the redemp
tion game industry a lifetime of expe
riences related to the amusement and 
resort industry. Skip used his camival 
game experience to pursue a 
game development, manufac
turing and distribution busi
n ess. Since that time, Doyle 
International is credited with the 
manufacture of top-quality 
redemption games and the 
design and introduction of the 
first redemption game kits to 
become available. Doyle is current
ly about to release an automatic 
plush animal dispensing machine, 
which does not require capsules 
and will opemte from the ticket dis
penser signal available on most coin
opemted redemption games. In order 
to remain current, Doyle Inter
national's sister company, Doyle 
Opemtions, Inc., has opemted games 
and kiddie rides of all descriptions at 
the Sea World park in Ohio, USA, 
where Doyle has been contmcted for 
many years. 

During the planning phase to 
develop or remodel your family fun 
center, start first with a budget. 
Games are expensive regardless if 
they are redemption games or 
video/pin entertainment games. 
Redemption games are usually more 
expensive. Remember however, you 
buy redemption games but one time! 
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As a rule of thumb, it is suggested 
that you budget $4,000 to $5,000 per 
play station to purchase redemption 
games. 

How many games can be installed 
per square foot? Total space within a 
redemption game room should con
sider the retail merchandise ares, 
storage, an office, 

rest-
rooms, utility area, and 

adequate aisles for traffic flow. With 
this in mind, use as a rule of thumb 
50 sq. ft. average per player position 
to estimate how many total games or 
play stations you should be able to 
install. Explanation: 50 sq. ft. per 
game is based upon a large percent
age of redemption games versus a 
small percentage of video/pin games. 
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Sample formulas for ballpark cost 
estimating of game equipment: 4,000 
sq. ft.=80 play stations X 
$4,000=$320,000; 6,000 sq. ft.=120 
play stations X $4,000=$480,000; 
8,000 sq. ft.=160 play stations X 
$4,000=$640,000. 

Dependent upon location and 
demographics, today's family fun 
center should consider installing 
75% to 90% redemption games, with 
the balance being video/pin enter
tainment games and other types of 
non-redemption or novelty equip
ment. 

BUY OR LEASE 
REDEMPTION GAMES 

For many new owners of family 
fun centers, the cost of the games 
alone creates substantial anxiety and 
fear of the unknown. A majority of 
new fun center game room owners 
immediately pursue partnership 
possibilities to lease games from 
local game distributors or route 
operators on revenue sharing. 

Revenue sharing ventures 
with regard to redemption 
games, obtained through distrib
utors or route operators , are 

many times not successful. Why? 
Many game distributors and route 
operators do not lease merchandise 
redemption skill games, or they are 
unable to offer the management sup
port and experience necessary to 
operate a successful retail merchan
dise redemption game business. 

Consequently, many family fun 
center operators who are not willing 
to commit capital to purchase re-
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Thar's Gold In Them Thar Hillsl 
From the shimmering rope lights and mirrored panels to 
the high-flying catapult coin shooter and all the bells and 
whistles, Eureka really knows how to shine. Its casino 
appeal and innovative configuration draw in the crowds 
and the coins. And the well-constructed, simply-designed 
cabinet and operator-friendly adjustments and diagnostics 
keep the game and collections in top form. 

• Six operator adjustable tiers for pay-out control 
• Cascading coin effect 
• Unsurpassed reliability: heavy gauge mechanics; 

super-sturdy coin acceptor; single- housing coin 
mechanism; tempered glass 

• High visibility cabinet 
• Available in token in-ticket out or token in-token 

out format 
• Multi-token play 
• Uses standard .900 tokens (update kit for other 

sizes available) 
• Holds over 3000 tokens 
• Small footprint 
• Built-in in/out counters 
• Tilt alarm 
• Fun for the entire family 

HEIGHT: 80" (203 cm) 
WIDTH: 25 5/16" (64 cm) 

DEPTH: 46" (117 cm) 
WEIGHT (uncrated) 365 lb (165.5 kg) 
WEIGHT (crated) 410 lb (186 kg) 

3311 N. Kennicott Rd. Arlington Heights, IL 60004 Phone: 708-797-6100 Fax: 708-797-6208 



• demption games may miss out on the 
opportunity to engage in a viable and 

U) profitable redemption game business. 
U When you elect to purchase a re-
111 demption game from a game distribu
LL tor, it is suggested that you also call 
Z the game manufacturer prior to pur-
0 chase. This is to ensure that the selec
lll ted distributor is factory authorized, 
.J competent to service ticket dispens
> ing games, and offers support for your 
0 redemption operation. They must 
C understand setup & payout parame-

ters, which are absolutely necessary 
to ensure optimum profitable perfor
mance. 

Whenever capital funding is avail
able, a family fun center operator 
should own their ticket dispensing 
redemption games. Unlike video/pin 
games, the same redemption game 
will operate for many years at the 
same location. Again, the merchan
dise is rotated, not the games. 

A revenue sharing approach 
makes good sense for video/pin 
entertainment games when consider
ing these games have notoriously 
short productive lives. Route opera-

tors and distributors have an opportu
nity not available to most family fun 
center owners by rotating games to 
alternate locations to stretch the 
potential life-cycle of their video/pin 
games to the ultimate limit. 

One point to identify when enter
ing into revenue sharing ventures, is 
the family fun center owner should 
strive to maintain control over the 
quantity of older video/pin games 
which can be identified as "fillers". A 
guarantee to furnish a certain quanti
ty of video or pin games does not 
mean that all of video/pin games will 
be current. If an older video game 
grosses $50 per week, and the family 
fun center owner receives $25 on a 
50-50 split, the total net revenue gen
erated in the required floor space is 
only $1,300 annually. 

Redemption games have the 
potential to earn $300 or more per 
week per play station! Factors which 
control gross revenue potentials 
include: price of play, time settings, 
payout percentage, incentive of mer
chandise, quantity of play stations vs. 
available players, game location, and 

Show Your Pride in the 
Red, White, & Blue 

During the Upcoming Holidays! 

Order Your * Armed Forces Day May 20 
"Salute America " * Memorial Day May 29 

Plush Pack * Flag Day June 14 
Today! * Independence Day July 4 

U.,.,.~~~ 1-800-396-8888 
.,., .. _.~ 10660 Kinghurst Drive 

P/ush8 Inc. Houston, TX 77099 

Page84 May 1995 

demographics. 
It is recommended that tickets 

paid out from redemption games be 
set to average 30% to 35% of the 
gross game revenue. Cash value of 
merchandise redeemed can then be 
expected to average about 25% to 
30% of gross revenue due to ticket 
shrinkage which results from tickets 
not being redeemed, or lost. Then 
25% to 30% of gross revenue is the 
cash value of the tickets redeemed. A 
redemption play station which gross
es $300 will net $225 per week. 

Example: Based upon an obsolete 
video netting $25 per week, and an 
average redemption game earning a 
net income of $225 per week, and 
considering that three videos might 
be installed in the same space as one 
redemption game, the redemption 
game will still produce $150 more 
than three video games within the 
same given floor space. 

PEAKING REVENUE 

POTENTIAL 

A key ingredient to success for 
redemption game operators is to 
understand how critical it is to main
tain certain data on a weekly basis 
and to additionally understand what 
this data tells to the operator. The fol
lowing is recommended to be main
tained in conjunction with the name 
of each game: 

Weeks on location: this assists in 
identifying games which are earning 
consistently week after week versus 
those which may be earning less as 
weeks pass possibly due to the game 
being trendy or not appealing. 

Cost to play: potential optimum 
revenues can be defeated when the 
charge to play is not acceptable to 
players. Change may prove positive. 

Game's percent of gross sales: 
divide the weekly income of each 
game into the total gross income for 
the game room operation. Monitor 
weekly each game's performance 
position to carefully evaluate those 
demonstrating poor or unacceptable 
performance to determine if possibili
ties exist to change payout, price to 
play, change time to play, or do main
tenance. 

Ticket/Token payout percent: pay
out percentage is recommended to 
range between 30% & 35% to 
achieve optimum performance from 
redemption games. The quantity of 
tickets or tokens paid to the player 
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GIVE THEM A FISTFUL OF 
FUN WITH NATIONAL TICKETS! 
Count on National Ticket Company for machine-issued tickets for all of 

your redemption games. Stock ••1 COUPON•• tickets are available for 

immediate shipping. We can also design a ticket just for you with your 

logo and exclusive copy. You'll always win with National ticketsl 

The Ticket Eater™! 
Don't forget to ask about 
Ticket Eater, our ticket 
counter/shredder. Counts and 
shreds 13 tickets per second. 

American I VISA J •.. Express 

Home Office 
National Ticket Company 
P.O. Box 547 
Shamokin, PA 17872 
ORDER DEPARTMENT 
1-800-829-0829 
TOLL-FREE FAX 
1-800-829-0888 
Other Information 1-717-672-2900 
lnt'I Fax 1-717-672-2999 



• each will dictate which games play-
U) ers gravitate toward. Remember, 

redemption game players play for 
U tickets. Entertainment value, other 
Ill than winning tickets, is strictly sec-
11. ondary. Redemption games which 
Z play to young children are recom-
0 mended to be set to dispense a mini-
1&1 mum of 30% to 35% payout every 
.J game, not based upon achieving cer
> tain scores. All children must win! 
0 Grune cost and ROI: record the 
C cost of each game and track its return 

on investment based upon net sales 
(gross sales per game less payout in 
dollars) to determine the number of 
weeks a game will pay for itself. 1bis 
information, coupled with projected 
residual value, assists an operator to 
track and understand that the least 
expensive initial investment may not 
turn out to be the best invenstment 
for the long term. 

TRANSPARENT 
SITUATIONS WHICH 

ALSO EFFECT GROSS 

REVENUE POTENTIAL 

Prize incentive: is desirable mer
chandise which players want to win 
being offered? Obsolete and undesir
able merchandise will cost the opera
tor by reducing player incentive to 
play any redemption games. 

Time to play a game: physical 
interactive games are recommended 
to be set at 30 seconds play to achieve 
entertainment value and be satisfying 
without tiring the player which will 
discourage repeat play. Children's 
games are recommended to be set a 
few seconds less to stay within a 
child's attention span range of time. 
Children generally want tickets! 

Down time: a redemption game's 

reliability dictates revenue potential. 
This coupled with the cost to main
tain a game should be a very impor
tant consideration for operators to 
research before investing their 
money. Again, a good buy may be the 
worst long term investment the 
redemption game operator ever 
made! The key to eliminating hazards 
is to do your homework to learn 
which games operate reliably, for 
ever and ever. 

RETURN ON 

INVESTMENT 

Consider the following revenue 
breakdown of a family fun center: 
with less redemption games than rec
ommended, 47% ticket redemption 
games produced 65% of total rev
enues. 39% video/pin/simulator 
games produced 25% of total rev
enues. 14% coin operated kiddie 
rides produced 9% of total revenues. 

The period of time to return your 
investment from operating a popular 
new video/pin game versus a re
demption game can be estimated as 
similar in the best case. However, one 
must constantly reinvest in video/pin 
games to stay current. Magic is not re
quired to determine that redemption 
games offer the most desirable long 
term capital investment opportunity. 

MANAGEMENT 

Take into consideration that a suc
cessful redemption game operation 
requires strict and experienced retail 
business management. Mandatory 
qualifications include being current 
with the ability to: operate by the 
basics of good business administra
tion; purchase desirable high incen
tive merchandise; control and turn 

Take Your Best Shot! 
GAMUIME SHUFFLEBOARD 
(Formerly Dynamo Home Products) 

Gametime has taken the best in 
Shuffleboard and made it 
better! We've added an 
improved scoring system 
and pinil.ate to make this 
table perlect for any location. 
And, it's offered in six lengths -
12', 14', 16', 18', 20' and 22' . • Pol)"'esin cooled ploying surface 

WE REFINISH ALL HANDS OF SHUFFLEBOARDS • Fine furniture finish 
• Revolutionary scoring system 

CALL US FOR DETAILS 
(817) 284-3499 

FAX (817) 595· 1506 
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• Optional light kit 

GAMETIME 
7100 N. Bums• North Richland Hills, TX 76118 

May 1995 

inventory; manage payout to produce 
optimum revenue and profit; and ini
tiate continuing promotions and 
incentives. 

It is suggested that operators of 
redemption game operations consid
er the following ingredients to 
achieve optimum revenues: 

Merchandise: incentive to play 
ticket redemption games is depen
dent upon offering a large selection of 
quality and desirable merchandise. 
Less expensive items, used for imme
diate gratification, generally do not 
offer high revenue potential. Low end 
items do not encourage repeat play, 
or the saving of tickets to achieve that 
long desired prize. Merchandise such 
as walkmen, bicycles and stereo sys
tems work well! For optimum rev
enues, a selection of low, medium 
and high cost merchandise is 
absolutely necessary. 

Redemption game room managers 
are required to be qualified merchan
dise buyers and creative professional 
merchandisers. One big mistake a 
redemption game operator can make 
is to expect a qualified game techni
cian to be qualified to manage a retail 
business. A technical expert is 
required only to keep the equipment 
functional, operating, clean and cur
rent. 

Presentation: presentation is of 
primary importance to maximize rev
enue potential. Games, signs, dis
plays, decorations and equipment 
must be located to ensure unobstruct
ed view, be colorful, well lit, orga
nized, neat and clean. The entire area 
must exhibit high exposure, con
trolled security, adequate storage, and 
courteous efficient operation. 

Supervision: game room opera
tions must be strictly supervised by 
clean cut, courteous, helpful employ
ees. General occupancy rules are 
required which clearly restrict inap
propriate dress, drugs, smoking, pro
fanity, etc. 

Control: without professional in
ventory, cash, ticket and security con
trols, "You're out of business". 

Maintenance: broken games do not 
make money. Dirty operations do not 
attract. Dark dingy cluttered environ
ments are not appealing to families. 

Environment: create a fantasy land 
for your players. Light, bright, and 
cheerful wins big money. Colorful 
lighting with motion, plus '50s and 
'60s background music which every 
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Kltuo yow prolits 
wo always 
i1t tAo ONJ! 

;?~~1-800·899· 1869 
Qualitv, Varietv, 

Value and Service! 

Satisfaction Guaranteed! Same Day Shipping! Personalized Service! 
Customized Mixes! Quality Merchandise! 

CRANE PREPACKS 
144 Pieces per Prepack - Packed 72 pieces per bag for 
your convenience. Fully assorted with no more than 3 
identical pieces! Prepacks may be ordered 7-ways: All 
Plush, Plush with Novelty, All "Seasonal" Plush, Plush 
with Sports, Sports Promotional, Licensed & 
Recognizable or Customized. 

Averages 
.70¢ (5"-9") 
.75¢ (5"-9") 
.80¢ (5"-1 O") 
.85¢ (5"-11") 
.90¢ (5"-12") 

1.00 (6"-12") 
1 .15 (6" -13") 
1.25 (7"-14") 
1.50 (7"-14") 
1.75 (8"-14") 

MEMBER 

72 Pieces 
$50.40 

54.00 
57.60 
61.20 
64.80 
72.00 
82.80 
90.00 

108.00 
126.00 

144 Pieces 
$100.80 

108.00 
115.20 
122.40 
129.60 
144.00 
165.60 
180.00 
216.00 
252.00 

JUMBO "PREMIUM" 
PREPACKS 

50 Pieces per Bag - "Department Store Quality" 
Not more than 2 identical pieces! 

Averages 
$2.00 (9"-14") 

2.25 (9"-14") 
2.50 (10"-17") 
2.50 (NEW! 10"-24") 
3.00 (10"-20") 
4.00 (12"-20") 
5.00 (12"-20") 

50 Pieces 
$100.00 

112.50 
125.00 
125.00 
150.00 
200.00 
250.00 

100 Pieces 
$200.00 

225.00 
250.00 
250.00 
300.00 
400.00 
500.00 

1021 Saint Ferdinand St. • New Orleans, LA 70117 

(504) 945-1242 Fax: 504-945-1385 



• age group enjoys, sets the stage for a 
happy and fun experience. 

~ Incandescent track lighting is cost 
effective and versatile. Florescent 

~ light is brilliant and cold and not rec
o mm ended. Color psychology is 

Z important to consider when you wish 
0 to make players feel good. 

Ill 
.J 
> 

DESIGNING THE 
FAMILY FUN CENTER 

0 When you have determined the 
C proposed size of your new game 

room, and the location is selected, a 
most wonderful challenge occurs: 
"Designing it". 

Redemption game layout is much 
more critical than video/pin types of 
equipment. Some games fight each 
other, others like each other. Some 
are strictly for children, others for 
adults, still others are for everyone. 
Some have balls which will jam other 
games. Some are short, others are 
long. An amateur game selection and 
layout is very obvious to the profes
sional, and will drastically effect 
potential revenue. Common sense 
dictates: pay now for professional 
assistance, or pay much more later. 

How difficult is it to design a game 
room? History indicates that this tal-
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ent is very specialized. There are only 
a handful of qualified people and 
companies in the world who under
stand all of the necessary ingredients 
to develop and design a family fun 
center, which can professionally 
assist with facility design, floor plans, 
redemption game selection, retail 
buying and the necessary training 
and support of your family fun center 
operation. 

It is very important to consult with 
a company that is current with it's 
knowledge of game equipment, has 
redemption game operation experi
ence, and is familiar with the ingredi
ents necessary to tailor a redemption 
game room to be functional, enticing 
and attractive for a family theme 
operation. 

A recent visit to several successful 
merchandise redemption game oper
ations leaves little doubt that innova
tion and imagination are the keys to 
success. 

In addition to many quality 
redemption games, the game opera
tors mixed in a reasonable quantity of 
brightly illuminated, skill modified, 
stop & go slot machines, which dis
pensed merchandise redemption 
tokens and tickets. It doesn't take any 
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sort of genius to figure out the con
cept. Merchandise redemption game 
rooms, which offer the glitter and 
incentive of Las Vegas casinos, are in 
high demand, and are enjoyed by 
families of all ages. 

Remember one basic rule of 
thumb which more often than not 
tells the story: invest wisely, up front, 
to achieve the opportunity to come 
out of the box running successfully. 
The alternative is to do it yourself, 
without professional assistance, with 
the likelihood of paying a lot more 
later! 

If your family entertainment cen
ter is not currently enjoying the spec
tacular benefits achievable from a first 
class merchandise redemption game 
operation, and you are prepared and 
ready to make an investment to 
obtain professional assistance, con
sider calling M. Skip Doyle, President 
of Doyle International at 813/366-
3735. Skip knows those in the indus
try who will treat you professionally, 
fairly and get the job done right, the 
first time! 

• 
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Redemption Smarts 
SMART INDUSTRIES REPS OFFER BASIC 

REDEMPTION COURSE 

Smart Industries VP Chris Slimmer says redemption is "easier than 
dieting and much more profitable" at operator seminar. 

Chris Slimmer, VP of redemption marketing at Gordon 
Smart's gameworks in Des Moines, has been conducting 
seminars on ticket redemption here and there around the 
country which, simply put, is one of the best basic nuts 
and bolts courses on this arm of the business available. 
Since his wish is to hold the course in conjunction with 
Smart Industries distributors, readers should be alert to a 
flier from their local dealer when they have Slimmer com
ing into town. 

In March before the ACME show, Slimmer, and 
Smart's eastern sales manager Pete Walton, held forth at 
the Norwood, Mass. Ramada Inn under cooperating spon
sorship of both N.E.C.O. and Mondial Distributing. Titled 
"Redemption Basic Education Seminar", the program 
provided learning to novices and professional ticket game 
operators alike. 

Slimmer's credo can be summed up in three basic 
axioms: 1. be liberal with ticket payouts; 2. give out good 
merchandise; 3. make certain your redemption bookkeep
ing is tight. "You can never give away too many tickets," 
he declared. "Ticket winners are players, it's as simple as 
that," he added. 

Pete Walton talks a bit about Smart redemption product at the 
Norwood, Mass. session. 

Slimmer covered the basics, saying most tickets are val
ued at a penny. "Some go up to 2 cents, 3 cents later on, 
but the penny ticket is generally the norm." If possible, he 
believes the games should be percentaged thusly: give 15 
to 20% of the token value back on what he calls "fun to 
play" games, 30 to 40% on the "quick coin" machines, 
with an overall game room adjustment to 25 to 30% pay
out. 

"And remember that the whole thing can fall apart if 
you don't keep a tight hold on your bookkeeping. That is 
actually more important than fussing over percentaging," 
he advised. "You've got to think the same way a retail 
store thinks, and they think inventory control, product 
display and margin." 

Slimmer calls redemption "entertainment shopping", a 
phrase that needs no further description. What prizes 
should operators buy? "See who your customer is, find 
out what's trendy and buy that," he responds. Where to 
buy? There are many companies already dealing with 
arcade operators, Slimmer advised. Along with these, 
operators should explore warehouse stores and closeout 
stores. 

The Smart VP believes that the prizes themselves bring 
many players into the game room and he cautions opera
tors against "overpricing" the merchandise. "You make 
your money on the games, so use your head when valuing 
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New England operators at the Ramada Inn redemption seminar. It 's a 
good, basic "how to" course Smart provides is distributors. 

the prizes. And make certain your redemption display is 
appealing." 

When selecting the best redemption games, Slimmer 
says to pick proven winners while also matching game 
themes to the audience (adult, teen or children). " And 
don't forget cranes!" he says, putting in a plug for his own 
company's wares (he and Pete Walton gave a description 
of the Smart Redemption Center ... a ticket-counting, prize 
dispensing machine that needs no attendant and therefore 
can put street operators into redemption). Slimmer also 
recommends installing a currency changing machine at 
the ratio of one for every 20 to 25 games. 

Overall, Slimmer says redemption operating isn't easy, 
"though it's better than dieting and much more prof
itable." But, he says ticket games offer a better long term 
RO.I. with their lower depreciation and longer earning 
history. There's a lot of action in redemption operations 
these days and a whole lot of operators out there still to 
get their feet wet. Seminars like Slimmer's give the kind of 
knowledge that helps both, especially the latter. 

Pete Walton demo's the Smart Ticket Center which not only counts 
player ticket wins and issues a receipt then taken to the prize counter, 
1t can also take extra silver to buy additional credits. It 's great for 
moms who want to make sure each kid ends up with the same num
ber of redeemable points at the end of the visit. 
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BURBAnH OPERATOR 
DIGS ncmE PRODUCTS 

Gene Lewin, owner/operator of California's 
Pinball Plus, will often turn a cold eye on a lot of 
the new games he sees at national trade shows. But 
like so many arcade operators who braved the 
storm to get into Reno's ACME showroom, he was 
pleased this time around. 

"There were good games for every type of opera
tor at the show," he said after arriving home. "a lot 
of it caught my interest. .. the simulators, the kits, 
the pins and, a whole lot of redemption machines. 
But I think the best video at the show was Mortal 
Kombat3. 

"This game has been long awaited by the play
ers. It was worth the wait. Williams listened to the 
operator's needs and is offering it as a kit. So when 
you add up the game play, their consumer adver
tising campaign, the free update chip coming in the 
fall to make ours different from the home version, 
and the movie, the question is not whether or not 
to buy it but how many to buy. 

"I also liked Street Fighter: the Movie with its 
digitized pictures of the actors in the motion pit
ture. I like the different tag team mode players can 
choose, letting each of them choose two different 
characte!S and when one's knocked out of the ring, 
the other jumps in. This game is also sold as a kit 
and at a lower price than some of the other conver
sions. 

"Sega's Rally Championship is good and fea
tures the superb texture mapped polygon graphics 
used in Daytona, but in a different kind of racing 
experience. It will be hard to pass Daytona's suc
cess, though I'm sure this game will do very well in 
the bigger arcades. 

"Namco's Cyber Cycles has the players lean on 
their bikes like they did on Suzuka. This one looks 
like it has the texture mapped graphics computer 
used on Ridge Racer, and though it wasn't com
plete at the show, it's got a lot of potential to earn 
big money. 

"I liked all the pinballs at the show, all of them. 
My standout is Theater of Magic with its magic 
trick modes and other gimmicks the players will 
like. Stargate's also very good, and it's got a well 
known license on it. Baywatch has lots of ramps 
and shots on it, as well as another popular license 
(I really like the choice of three different skill shots 
at the start of each ball). And, No Fear is a real 
player's game without a lot of gimmicks that could 
make a game break down." 
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Innovative Concepts in Entertainment Inc. 
I 50 I Kensington Avenue 
Buffalo, New York I 42 I 5 
Phone: I -7 I 6-833-048 I 
Fax: 1-7 I 6-833-1342 

Compare the quality! 
Compare the Features! 

••• And then compare 
the price!! 



SPECIAL FEATURES 

~ Simple to install - 2 people/ten 

minutes - we supply the C?nly tool! 

~ Unique plywood and steel 

construction - compare the luster and 

the durability. 

~ All steel, powdered epoxy coated 

cage - great look - superior strength ... 

and 2 screws remove the entire cage! 

~ Main electronics right up front for 

easy access - slides in and out. No 

climbing to change options or trouble 

shoot - volume control at your fingertips! 

~ Ticket dispenser and ticket bin on 

easy slide system - no tools needed -

bin holds 5000 tickets. 

~ Coin mech and cash box also on 

easy slide system. Coin mech stays vertical 

for easy testing, again no tools needed. 

~ Back lit ball return for easy ball 

balancing at a glance. 

~ Ball release mechanism contains 

custom solenoid .. entire mechanism can 

be "lifted out" as an assembly for easy 

maintenance. 

Ice Ball is operator adjustable for: 

• Point values on all scoring zones 
ticket pay out 

• Double score option 

• Extended play option 

•Attract mode and volume settings 

• Balls per game .. . plus game can be 
played with just one ball! 

DESIGNED FOR EASE OF OPERATION 

Innovative Concepts in Entertainment Inc. 
1501 Kensington Avenue 
Buffalo, New York 14215 
Phone: 1-716-833-0481 
Fax: 1-716-833-1342 

HIGHEST Value ..... 
LOWEST Price 



The Beard Speaks 
MIKE GETLAN SHARES 

ARCADE WISDOM WITH 

FUN CENTER OPERATORS 

AT ACME ' 95 

That "wild and crazy guy" with 
the beard who's forgotten more about 
the arcade/redemption business than 
many know, stepped in at the last 
minute to take charge of an FEC semi
nar at the Reno ACME when the 
planned speaker, Pat Esgate, failed to 
appear (possibly due to travel prob
lems that plagued many at this year's 
"snow show"). 

Mike Getlan (Amusement 
Consultants) is like many New 
Yorkers .. .fast-talking, in a hurry and 
always excited. His knowledge of 
(and love for) the"arcade business" 
spilled from him at his impromptu 
lecture ... his words sometimes 
splashed on a slide screen to punch 
his points home to the rap audience. 

He explained the difference 
between an FEC and what he calls a 
"CEC" (for "children's entertainment 
center"). "The CEC caters to parents 
with youngsters ranging from the age 
of ten down to the age of two," he 
said. "Here you have lots of soft play 
attractions, food, birthday party facili
ties and not that many games. 

"To run a true FEC. . .family cen
ter ... you need lots more amusement 
games and redemption devices," he 
continued, "and one or more major 
attractions like bumper cars and rides 
to lengthen the customers' stay. I like 
to see people spend two to two and a 
half hours in my places, which is one 
reason we like laser tag. That takes up 
about 20 minutes of their time." 

Getlan said both veteran operators 
and newcomers to the business 
always need to do a demograph (age) 
study for any proposed site for a new 
location. He said the majority of the 
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vided we're pretty 
certain the cus
tomer is right. But, 
always stand be
hind your employ
ees and the some
times snap deci
sions they make 
out on the floor," 
he advised. 

Getlan also 

Mike (left) and Ron Getlan of Amusement Consultants at the Reno 
show (where he stepped in to take Pat Esgate's place at an FEC 
seminar). These guys have fun providing fun! 

believes in "letting 
the business run 
the company. That 
means if the boss is 
up in the office 
pushing paper
work but he's 
needed down on 
the floor, he stops 

traffic will come from a five mile 
radius of the place. "Get in the car and 
drive around," he stated. "Look for 
any obstacles like rivers that could 
cut into your market radius. And 
examine your competition. See 
where they are, what they offer and 
use common sense." 

Mike Getlan's philosophy on suc
cessful arcade operations is to consid
er his customers his "guests ... just like 
guests in my home. We stress good 
guest relations and believe this: if 
your first priority is to consider your 
employees as the most important 
people in the center, then your cus
tomer guests will be treated well." 

Even though Getlan admits that 
some players are dead wrong when 
they complain about something, he 
wants his employees to "bend the 
rules" when they have to. "Don't sti
fle your help by sticking to rigid poli
cies and procedures. We believe that 
every game should work every time. 
If it doesn't, then our people will give 
the p layer his money back and 
maybe a free game on top. That's pro-
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and gets down 
onto that floor. We're in the entertain
ment business and my model of 
excellence is the Disney company. 
They also look at customers as guests, 
not as pockets to pick," he declared. 

Careful machine selection is 
important, Getlan knows, but he also 
preaches the philosophy of 
Kaizen ... "make little improvements 
every day in every aspect apart from 
merely the spread of machines. But 
be realistic. Continue to make 
progress but don't get compulsive 
about reaching perfection. We're in 
the amusement business, remember 
that." 

Mike Getlan is director of opera
tions for Amusement Consultants, 
headquartered in New Rochelle, NY. 
They are involved in over 40 game 
centers in the country, with such 
location names as Wow, Just Games, 
Funtricity (the first FEC at Six Flags) 
and, at one of his favorites , the 
Milford Amusement Center. .. Con
necticut's largest FEC. Amusement 
Consultants also helped design X-Site 
Amusements. 
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AVAILABLE NOW!! 

For a fraction 
of the cost 

for a new game! 
•ALL KITS FIT EITHER FAMILY OR CHILD-SIZE GAME CABINETS. 

Bandit Shootout 
Dump the Ump 
Mother Hubbard 
3 Little Pigs 
Panda Pitch 

Shark Frenzy 
Cobra Hunt 
Ole Lady in Shoe 
Li'I Hoop Shot 

Condor Attack 
Rattlesnake Roundup 
Pop Goes Weasel 
Li ' I Razzle 

Doyle's New Game Kits may be installed in any single-player, 

Pro Pitch 
Wolf Hunt 
Humpty Dumpty 
Li'I Pro Pitch 

UL Listed, cabinet-style Doyle game manufactured after 09 /l 9 /94. 
Look for the UL Listing card on the back of games. 



Starting From Scratch 
CANADIAN CONSULTANT 

T ICKS OFF THE A , B ,Cs OF 

STARTING UP A TICKET 

REDEMPTION CENTER 

Calgary's gift to this year's ACME 
show was leisure industry consultant 
Dennis Moore ... a man with nearly 25 
years of experience in the develop
ment, construction and operation of 
family entertainment centers and 
waterpark facilities in the U.S. and 
Canada. 

He began his Reno seminar by ask
ing for a show of hands from the 
audience on their status in the FEC 
business. Roughly one-third consid
ered themselves old pros, another 
third to be in the business but kind of 
"struggling" and the balance not into 
FEC's but interested. 

Moore launched into a basic "from 
the gate" lecture on entering the busi
ness. First, he recommended gather
ing your "support team" which 
includes a good consultant, establish
ing contacts with "honest" machine 
distributors and doing research into 
the prize suppliers. "Get references 
and follow them," he cautioned. 

Next comes the equipment. 
Encouraging newcomers to get famil-

"Maybe I'm turning operators into bookkeep
ers , but in the redemption business , 
tickeVprize control is vital," seminar leader 
Dennis Moore believes. 

iar with the present spread of 
dependable money makers, he said a 
set of personal unbiased "contacts" in 
the field can be a good grapevine of 
information on separating the better 
pieces from those that should be 
avoided. 

"Monitor your new games daily until you've got them properly percentaged," say Dennis Moore 
at ACME. "People get annoyed if the game's too cheap ... you 'll get annoyed if it's too liberal." 
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Then the redemption prize 
counter itself. Moore spent around 15 
minutes discussing the display, say
ing it's got to look attractive but that 
doesn't necessarily mean it will cost a 
whole lot of money. "For example, 
nail up fish netting holding some 
plush toys. Looks good, doesn't cost 
much," he advised. 

If you actually create an FEC from 
scratch, Moore said you must leave 
some room for change or growth. 
Things ebb and flow in the novelty 
business and you shouldn't box your
self into a facility that won't allow 
flexibility. 

Once up and rolling, internal man
agement of ticket redemption is a 
skill unto itself. Moore recommends 
computer controls and a tracking sys
tem for reasons that include eliminat
ing prize theft. When valuing your 
prizes, he says the simplest method is 
to use the penny ticket value and add 
shipping and salaries to the raw cost 
of the product itself. 

Not every operator adds onto the 
cost, apparently, but for those who do 
or would, Moore thinks a basic cost
plus-25% suffices. "Don't dilute the 
allure of your prizes by marking them 
up too high. Kids catch on pretty fast 
to the idea that a ticket is worth a 
penny," he stated. 

His rule of thumb in percentaging 
ticket equipment is to pay out 15% 
on sports games, 20% on what he 
calls "recreation" games and 30% on 
the quick coin machines. While not 
every game can be easily percent
aged, Moore believes you can do 
something with just about all of them. 

Monitor the performance of all 
new games daily, he advised, until 
they're properly percentaged. "If the 
game's too cheap, people get 
annoyed. If it's too liberal, you'll be 
annoyed," he said. He also wants 
weekly prize inventory count, which 
hopefully will be done with the aid of 
a computer. "Setting the controls up 
is hard, but it has to be done. Maybe 
I'm turning operators into bookkeep
ers, but in the redemption business, 
ticket/prize control is vital," he 
declared. 

Moore's professional talents were 
recently used by the 49th St. Gallery 
in Salt Lake City. Anyone seeking the 
Canadian consultant can reach him at 
10816 MacLeod Trail South, Calgary, 
Alberta T2X 3E5. His fax is 403/254-
2484. 
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Players catch tickets 
as they whirl through the air. 

Unbelievable action!! 



A.L.G. Scores On 1\vo Screens! 
High On Fun, Not On Violence 
American Laser Games has in

troduced two solid contenders 
for the season that offer the fun 

of blasting away with a gun or fire 
button while discarding any needless 
screen violence. Indeed, both entries 
prove there are more wholesome 
themes and strategies left in the 
minds of game designers, even after 
years of domination by the "kick, 
punch, jump" genre. 

Their Gallagher's Shooting Gallery 
is ingenious ... a live-action shooting 
attraction in the mode of their popu
lar "movie gun games" that uses non
violent targets to blast. It can be pur
chased complete or as a conversion 
kit for the 50" and 33" large-screen 
ALG laser disc units currently in use 
(it takes a bit of extra hardware to 
convert certain Mad Dogs). The regu
lar kit comes with a program card 
and laser disc, lightweight plastic 
guns and cabinet decals. 

In this game, comedian Gallagher 
hosts a trip through a shooting gallery 

of objects seldom seen in 

carnivals or amusement parks. 
Players have the opportunity to ex
plode a range of foods, shoot gadgets 
like alarm clocks and model air
planes, shatter light bulbs and gum
ball machines, and much more. 

Blockbuster's first Block Party ve
nue in Albuquerque was the site for 
the testing a 50" version of Galla
gher's Shooting Gallery using the 
laser disc conversion kit. Weekly re
ports indicated strong use and re
turns, and observers noted that wo
men especially enjoyed playing the 
game. The game also drew operator 
attention afterward at the Reno show 
and at distributor open house parties. 

"It seems that the market is ready 
for a non-violent shooting game," 
said Jim Jarocki, ALG director of 
sales. "Players are having a blast 
shooting everyday objects, and the 
high quality laser disc graphics give 
the game a great look and feel." 

Then in a departure from the 
filmed laser-disc titles that made ALG 
famous, the company has also intro
duced Mazer, a computer
generated two-player video 
game that also tunes out 
offensive violence. It's avail
able dedicated, as a JAMMA 
(horizontal) kit and as a CD 
software kit. 

In Mazer, vicious aliens 
have conquered the earth 
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and forced the remaining humans 
into their service as cyborgs. A hand
ful of humans survive as resistance 
fighters, dedicated to rescuing 
humans from the aliens and cyborg 
servitude. Players pick one of four 
characters with special weapons and 
abilities, enter the aliens' maze-like 
military base, save the humans and 
destroy the aliens and their ma
chines. 

The gameplay cycles through thir
teen different levels which each con
tain trapped humans, a robot "ener
gizer", robot drones and a robot 
"boss''. Players try to free all the 
humans, destroy the energizer and 
defeat the boss robot in the shortest 
possible time. In addition, random 
bonus rounds add to the challenge as 
the game progresses. When two play
ers use the game, their characters can 
be cooperative or competitive. 

"We've seen a profusion of fight
ing game titles in the past few years, 
raising operator 
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concerns that other players are being 
alienated. Mazer provides the chal
lenge of multiple control movements 
found in fighting games, while pro
viding a h igher motivation and 
broader appeal for players than sim
ply fighting," said Jarocki. 

Mazer features digitized characters 
and 3-D rendered images delivered 
via 32-bit technology. Controls on the 
cabinet include joysticks for directing 
movement and buttons for attack, 
shield, jump and turbo moves. Spe
cial moves combining the joystick 
with the buttons will produce more 
effective attacks. 

PLAYER CAN CHOOSE 

The heroic human characters in 
Mazer are: Azotar (from Spain) who 
uses an "energy whip", Freon (Ice
land) who fires an "ice cannon", 
Arashi (Japan) wielding his "light
ning sword" and Hawk (from Alaska) 
who uses both a "pulse cannon" and 
a flamethrower. 

Jarocki said Mazer's combination 
of game play, graphics and "affordable 
technology" make it a choice for both 
the street as well as the arcade. In fact, 
while the big Gallagher's Shooting 
Gallery is clearly "arcadey", there are 
numerous street stops that would wel
come and benefit from its presence 
there. PS: the gallery can be ordered to 
dispense redemption tickets. + 
ReP/ay Magazine 

The Pompano Beach factory 
that brought us that hot token 
roller with the unambiguous 

name Roll for Gold in 1994 has a 
brand new "quick coiner" for the 
spring season (and beyond) that's 
available now. Called Boomer, this 
four-station console is a free-stand
ing item in the mode of Cyclone 
and commands a good bit of skill. 

Boomer can be played by one, 
two, three or four either singly or in 
competition among each other. 
Each player's station has its own 
progressive ticket jackpot to win 
(it's displayed in front of him). 
Each also has the opportunity to 
"snatch " another player's jackpot 
buildup. When a player succeeds 
in winning his progressive jackpot, 
he can then continue to play to win 
the others' in clockwise direction. 

The idea of Boomer play is a test 

of your reflex skills by pressing a 
button, releasing a trail of lights, 
timing yourself to intersect a group 
of numbers located on a rotating 
wheel, and, in a specific numerical 
sequence. 

Tickets are awarded depending 
on which sequence the player hits. 
Player's can actually sneak a peek 
at competitor's adjacent point 
buildup. Operators can adjust the 
game's ticket award settings as they 
wish. 

Boomer measures 3' in height, 
width and depth. This token-grab
bing "square" weighs in at 225 lbs. 
For more information or distributor 
referral, readers can contact Bench
mark by dialing 800/808-8860 in 
the USA or by faxing them at 
305/781-7900. Out-of-country 

tradesters can call 
305/781-8080. __ _.... __ -....., 
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Eliminate Ticket 
Jams! 
T ired of ticket jams? Talk to the peo

ple at Coin Controls, Inc. 
"We have virtually eliminated 

ticket jams by minimizing the accumula
tion of dust," said the furn. The product 
which achieves this feat is the CTD 100 
dispenser, developed for use in redemp
tion games ... or any application where 
reliable ticket vending is required. 

The new model has some other nice 
features, too. It is easily exchanged for 
most other ticket dispensers on today's 
market, thanks to optional jumper config
urations and a variety of available har
nesses. That means the operator or dis
tributor can stock just one model of ticket 
dispenser instead of several for replace-

Page 100 

COI N CONTROLS LATEST 

SUCCESS STORY IS THEIR CTD 

100 TICKET DISPENSER 

ment purposes. 
Operators will appreciate the fact that 

Coin Controls has strong technical assis
tance, readily available. And an expanded 
menu of spare parts, too. All this adds up 
to additional support for operators. Nicest 
of all, the new CTD 100 is still "priced 
right"! For more information, contact your 
authorized distributor or for referral, it's 
Coin Controls in Elk Grove Village, Ill. at 
708/228-1810 (fax is 228-1833). 
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L aniel Canada, one of 
Canada's largest man

ufacturers and distribu
tors of coin-op machines 
and changers, is now 
allied with Coin Controls, 
a leading U.S. maker of 
validators, changers, hop
pers, ticket dispensers, 
etc. Under the arrange
ment, Laniel and its com
prehensive, Canada-wide 
service network becomes 
the exclusive provider of 
promotion, sales and ser
vice for Coin Controls in 
that country. (Laniel has 
lately sold plenty of 
C120's into Canada's VLT 
market, by the way.) Coin 
Controls will undertake 
an extensive training pro
gram for the dealer's per
sonnel, to make them an 
authorized service center. 
In conjunction with 
James Industries, the 
newly-allied firms will 
continue to uphold Coin 
Controls' commitment to 
the entire North 
American marketplace. 
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lntercard"s "fun card" could be the first "credit card" some of our younger citizens ever get. 

The lntercard 
lntercard"s card 
vendor with cash 
control software, coin 
door and data 
collection module. 
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Alternative 
CASHLESS SYSTEM ALSO 

PROVIDES BOOKKEEPING 

SUPPORT TO GAME CENTERS 

The Intercard system, based on 
magnetic stripe technology, re
places metal coins, tokens and 

paper tickets for arcade game play as 
well as for redemption points. Pro
vided by Intercard, Inc. of St. Louis, 
the company says their system has 
been proven to increase revenues in 
more than one way. 

Customers prepay for machine us
age with the magnetic stripe card. As 
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this is often the first "credit card" for 
target age players, intercard claims 
these customers tend to spend at a 
much faster rate than they would 
with coins or tokens. "The prepay
ment system also makes it easier for 
the parent to provide funds , thus card 
purchases and values tend to in
crease," says company spokesperson 
Victoria Holmes. 

"If the customer does not use all of 
the funds at once, the system will 
only allow that card to be used by the 
arcade which implemented it," 
Holmes explained. "The card then 
has a cash value to the customer, who 
will return to that arcade and contin
ue to play. When paired with the re
demption side, the customer now has 
more than one reason to return. Not 
only is their money on that card, but 
their points are on there too! " she 
added. 

"There is no cash in the games, 
thus reducing the incidents of vandal
ism and theft. Cash is controlled and 
monitored by the Teller unit. Cash 
collections are impossible to cheat 
and go quickly and efficiently. Both 
internal and external theft is dra
matically reduced," Holmes stated. 

This system also provides a cash 
management system to the fun cen
ter. With their optional wireless com
munication network, Intercard's sys
tem has become even more powerful. 
Integrated with a software program 
that helps manage the information, 
the system now provides a means to 
collect account usage, machine usage 
and management information with
out hard wiring any games. 

Written in five modules, the soft
ware, according to Holmes, provides 
a "total solution. Frequent players 
can be registered and rewarded for 
their repeat business while building 
valuable marketing information on 
customer profiles," she says. "The re
demption counter is a fully tracking 
module to record inventory move
ment and points awarded. The data 
collection module makes information 
gathering as easy as pressing a few 
buttons. When paired with the report 
module, the system tracks a variety of 
important management information. 
The technical module configures the 
readers and provides a variety of tests 
which can be used to maintain the 
system in top working condition." 

For more information, write them 
at 45-B Progress Parkway, St. Louis 
Mo 63043 or fax 314/375-4998. 
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Airruption Beat The Cat 

New From CCI 
T he redemption pros at New 

Jersey-based Coin Concepts are 
known for their in-depth exper

tise in this important market...and for 
creating cunningly clever games that 
players like to say. Four of the latest 
were debuted at the just-finished 
ACME show in Reno: an air hockey 
novelty, a race game, a fortune teller, 
a card-themed game and a lottery 
wheel unit. 

Airruption is a fast-moving, one
player air hockey game. Players slide 
a hockey puck down the playfield, 
aiming at lit targets. Object is to score 
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COIN CONC E PTS' NEW 

SELECTION OF REDEMPTION 

GAMES OFFER FAMILY AND 

GROWNUP APPEAL FOR 

EVE RY LOCATION 

enough points to win lots of tickets 
and make the lava in a molded, 3D 
volcano rise up and "erupt." By the 
way, an optional prize vendor makes 
it fitting for street locations as well. 

Beat the Cat is a race game for one 
to three players who operate a hand 
crank to race their "mice" against the 
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game's house cat to win. The classic 
cat & mouse theme offers perfect fam
ily appeal. Lucky Lady Fortune is a 
fortune teller which dispenses either 
a souvenir fortune or prize to each 
customer. The attract mode really 
grabs the players' attention, too. 

The Dealer is an amusement card
themed game with poker style game
play. An optional sign is now avail
able to link eight units for progressive 
ticket jackpots. This tempting pro
spect encourages repeat play and 
competition. Triple Play is a "Pick 3" 
lottery-themed wheel game, which 
also has an optional progressive sign 
to link up to eight games and en
hance earnings. 
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Users' Reports 

"We really liked 01:1r first Token Tech, 
which is why we ordered our second. 
I'm calling now to order our third." 

''The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens . We are saving enough 
labor cost to more than pay for it in 
less than two months." 

''The best investment since we bought 
our fax machine. I can't ever imagine 
doing business without either one." 

"We have good employees . . . The 
Token Tech removes the temptation 
for them to become "silent partners" by 
skimming the till." 

"It's great! You should have come out 
with it 10 years ago." 

"After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems." 

"The Token Tech eliminates long lines at 
our cashier's cage. Our customers like 
it, too!" 

"Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech. " 

"We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It's accurate, and 
much faster, and it keeps our people 
honest. " 

"The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units. " 

"It's working just perfect. We love it!" 

"For a $3 Cigarette Token, it's the only 
way to do business." 

"We were using a system which had the 
"illusion of control" . . . The first shift 
manager counted all our Tokens. The 
th ird shift manager emptied all the 
cashboxes, and did a day-end count." 

"The Token Tech has s implified our 
whole operation, and we know exactly 
where we stand every hour." 

"We bought a s imilar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior." 

If you want to take more of these~~ii~ 
to the Bank every week ... 

Just Push the Right Buttons. 
Token TechTM #2000 

High Security Token Dispenser 

GAME 
TOKENS 

• Control, Accuracy, Security & Dependability. 

• Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis ... or Anytime. 

• Changeable Display Signs. (Stock or Custom) 

• Ideal for Amusement, Vending, Carwash, Casinos, 
.. . or Anywhere Tokens or Coins are used. 

Full Refund 
on 30 Day Trial . . Only $1,295 ea. 

FOB LEXINGTON 

Phone or Fax for ~ 
Free Brochure l,IA!A1 

LARGE HOPPER CAPACITY 

Token Size Capacity 

.800 . 

.882. 

.900 . 

....... 10,000 
.... 9,000 

..... 9,000 

Coin 

US Quarter. 
Canadian 25¢ 
Australian 20¢ 
Canadian Dollar. 

Capacity 

. .. 7,000 

... 8,000 

... 5,000 
.6,000 

Token Size 

.984 
1.000 
1.125 

Capacity 

... 7,500 

.. . 7,500 
6,000 

Coin Capacity 

Brazilian 20 Cruzados ..... 4,500 
Venezuela 1 Bolivar ...... 5,000 
Chile 1 Peso ......... . .. 4,500 
Ecuador 1 Sucre . .. 4,000 

Specify Size 
of Coin or Token 
When Ordering 

We Ship Worldwide 

VAN BROOK OF LEXINGTON , INC. 
P.O. Box 5044 • LEXINGTON , KY 40555 • U.S.A . 

PHONE (606) 231-7100 • FAX (606) 231-7108 

~ TOLL FREE 1 -800-553-31 34 [•'·ll~J 
~ Call Us and Talk to Real People - Not a Machine 

~ 
TOKENS 

VIDEO 

EJ 
POKER 

CARWASH 

TOKENS 

VENDING 
MACHINE 
TOKENS 

AVAILABLE 
HERE 

PARKING 
METER 

TOKENS 

TOKENS FOR 

CANDY 
and 

SNACKS 

VENDING 

TOKENS 

BATTING 
CAGE 

TOKENS 

CIGARETTE 
TOKENS 
AVAILABLE 

HERE 
PROOF OF AGE 

REQUIRED 

QUARTERS 

TOKENS 

MOVIE 
TOKENS 

SUBWAY 
TOKENS 

TOLL ROAD 
TOKENS 

e 
TOKENS 

SLOT 

TOKENS 

ICE 

® 
TOKENS 

Many Stock Signs available. Custom Signs (black & white or color) designed to order. 



COASTAL 
AMUSEMENTS INC. 

~ di tribl1/<YS of 
" ... marzufacfuff.'rs <lion games

coin-op fl?([emp 

Redemption manufacturer hows great new 
title at ACME '95; their line won (another) 
"best display" award at 1994 IAAPA 

picked up the "Best Display" award 
in the redemption category at last 
fall's IAAPA Show. It's not the first 
time they've picked up that particular 
trophy, either. 

Come to think of it, if there had 
been a similar award at the recent 
ACME, Coastal could well have won 
yet again. As always, their booth 
offered a dazzling display of gorgeous 
games. This time, the spread was 
topped by their new ball-toss unit, 

R edemption is about win
ning. That includes kids 
winning tickets ... operators 
winning the business com-
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petition ... and - in the case of Coastal 
Amusement, Inc. - manufacturers 
winning awards for excellence. The 
nine year old New Jersey factory 
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Prexy Len Dean has been an industry veteran 
for over 20 years. These days he travels the 
globe, working with distributors and arcades. 

Dash (the prototype was shown at 
ACME under the title 100 Yard 
Dash). 

"Kids like to hit, throw, stomp, roll, 
shoot, and so on," pointed out Coastal 
president Len Dean, a 23-year indus
try veteran. "Our plan is to make a 
game in each of those activity cate
gories. We've done rolldowns like 
Speedball Rally and we continue to 
make them; they're a stable part of our 
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EVP Sal Mirando is the "concept and design" 
man at Coastal. 

business. We have a very popular hit
ting game, Robo Bop . In order to 
round out our line, we wanted a 
throwing game and we created Dash. " 

Coastal is quite proud of the 
game's unique appeal. "We believe 
it's the industry's first ball-toss game 
to offer a moving target," said Exec 
VP Sal Mirando, another trade vet of 
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Sales rep Robert Keelyn knows just about 
everything there is to know about redemption! 

many years' experience. "Each player 
is faced with three buckets, all rotat
ing on a plate. The more balls he 
throws into the moving buckets, the 
faster his mechanical character 
moves on the backboard. So there's a 
racing aspect as well, because Dash is 
themed around the classic fable of 
The Tortoise & The Hare. It's a color
ful , lively skill game that children 
and their parents will both enjoy." 

Coastal won very strong reaction 
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YAP, YAP, YAP, 

YAP, YAP, YAP. 

ROUTE-MANAGEMENT SOFTWARE 
WITH MORE BYTE THAN BARK. 

Our competition may bark louder, but is their byte 
as big as their bark? 

Silent Partner has been the finest rou te-manage
ment software for the past eleven years. More vendors 
use our program than all of our competitors' combined 
for the last decade. And we're committed to being the 
very best. 

Now that's something to bark about. 

Silent Partner,Inc. 
2509 Country Club Drive • Springfield, Illinois 62704 

2 l 7 - 7 8 7 - 4 2 3 2 

FAX 217-787-4293 



Joe Tunney also brings many years of 
redemption expertise to Coastal's sales force. 

to the prototype at ACME. But they 
didn't rush into production and start 
cashing in. No, the Coastal motto is 
"think long-term. " Their staff re
turned to the factory in Lakewood, 
N.J. and extensively redesigned the 
unit, totally the graphics and improv
ing the tracking mechanism for 
greater reliability. (Like all Coastal 
machines, it's all American designed 
and manufactured locally.) Produc
tion was delayed from May 1 to May 
15 to accommodate all these tweaks 
and upgrades, but when customers 
get it, it will be right. "We'll still be 
making Dash in quantity, five years 

'

UftCict 
oveltq 

EXCLUSIVE SALES AGENT FOR 
INDIANA TICKET COMPANY 

Angela Henke handles customer service with 
a smile. 

from now," said Coastal execs. 
Other new redemption titles in

clude revisions of their popular Pop
A-Ball and Pop-A-Tac-Toe. The latest 
versions, called "Model 2," feature 
19" monitors, advanced video graph
ics, and all-new sound and voice 
effects. All-new cabinets, colors, and 
side graphics are also included. On 
Pop-A-Tac-Toe, the old tic-tac-toe 

Chief mechanical engineer Dennis Lawrence 
fires up his desktop computer. 

board was replaced with more child
friendly cartoon type video graphics 
of school binder notepads. On Pop-A
Ball, the new graphics include three 
operator-selectable choices (including 
the familiar graphics from the previ
ous version of the game, to a full-scale 
rendering of a castle with characters 
in the doorway). 

Coastal is still building their elec
tronic striker, Robo-Bop, at the same 

REDEMPTION PHONE 
800-428-8640 

FAX 
317-288-3434 

~~,~ 

~~ 

TICKETS 

cus10M 
s10CK 

QUANTmES 1\CKE'TS PRICES 
QUANTITIES pR\N'TEO PRICES 

160,000 TO 480,000 .......... $ l.60m 
60,000 TO 300,000 ... ...... . $1.2Sm 
300,000 OR MORE . ......... . $1.00m 

480,000 TO 1,000,000 .. ....... $1.IOm 
1,000,000 OR MORE .......... $1.00m 

lfiiluncl~ 
(_gOY~Rq P.O. Box 823 • Muncie,IN 47308 
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MANUFACTUREO ANO MARKETEO 8Y "~ '°' Ricte.s trrc./ KIDDIE'$ 
@1995 Turner Entertainment Co., All Right5 Re5erved. 

FOR SALE 
INFORMATION AND 

DISTRIBUTOR REFERRAL 
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brisk rate of manufacturing as when it 
was introduced three years ago. "It's a 
worldwide piece that speaks seven 
languages," Len Dean explained. "Be
sides English, the game is also avail
able in French, Spanish, Portuguese, 
Mandarin Chinese, Japanese and 
now Korean language versions. The 
secret of Robo Bop's selling so widely 
around the world, is that it speaks the 
local language to the children. Every 
month we're on back-order!" 

Of course, Coastal is also still 
building and selling many other 
products which are quite familiar to 
all the folks who visit their large 
booth at industry trade shows. 
Among the memorable recent pieces 
is a video game called Fred Flint
stone's Memoiy Match. Beyond that, 
Coastal has announced the ambitious 
intent to step up its rate of introduc
ing new product; plans now call for 
introducing three or four brand-new 
titles per year. 

Of course , Coastal is also the 
exclusive importer of Whittaker Bros. 
kiddie rides from England; Whittaker 
is the U.K.'s senior maker of kiddie 
rides and the entire line has just 
received ARL approval. Coastal is 

GREAT GAMES 

JWo Unit Water Game 

WE GIVE YOU: 
Money Making Games 

Redemption Centers 

Redemption Systems 

Design Services 

and much more. 

Bob's SPace Racers. Inc. 
427 15th Street 
Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 
Since 1970 © Bob's Space Racers, 1992 
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Chief engineers for electronics and software, respectively, are Keith Eaton (left) and Dan Bennett 
(right). 

Master game mechanic Meredith Trimel has solved technical problems from China to Bangor. 

likewise the exclusive U.S. importer 
and distributor for Harry Levy prod
ucts like their classic Jungle Jive 
pusher out of the United Kingdom 
(they also rep Levy in North and 
South America, as well as Asia). 

With all this activity going on, 
Coastal found it needed more space. 
A new addition has been in the 
works since 1993. It was just com
pleted this spring and this move 
more than doubled their production 
space. Coastal's facility now compris
es upwards of 40,000 sq. ft.! "We are 
structured with low overhead to 
allow us to build small, long-term 
runs of a wide variety of products," 
Len Dean stated. "That's the secret to 
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longevity and success in the world of 
redemption manufacturing. The typi
cal 'video game approach' of building 
10,000 units in three or six months 
and then switching quickly to the 
next title, is not redemption. We're 
carefully positioned to sustain our 
activity with a broad product line for 
the long haul. " 

Redemption remains a strong and 
basically growing market, said Len 
and Sal. "Probably between 50 and 
75% of all U.S. fun center now oper
ate redemption," Sal estimated. 
"There's still lots of room for growth, 
both from adding redemption in 
brand new arcades, and in increasing 
the redemption component in exist-
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ing redemption arcades. That's defi
nitely happening!" The two men said 
1993 was a very strong redemption 
year, followed by a "fabulous" boom 
in 1994. "As for 1995," said Sal, "it's 
proving to be much softer - still 
quite good, and actually even better 
than '93, if not as great as 1994. But 
that's because last year was so great 
it's nearly impossible to follow. 
Anyway, the 'moving average' for the 
last three years is a clear uphill trend 
and total volume is still quite good." 

The U.S. redemption market is 
heading strongly toward the child
oriented, Chuck E. Cheese and 
Discovery Zone type locations, 
Coastal execs said. "When we design 
a product, we have these types of 
places foremost in mind," said Sal. 
"We make sure our initial plans 
include that type of venue because if 
they want the game, chances are 
excellent that the rest of the market 
will want it, too. We're seeing same 
situation of FECs popping up every
where that happened with local 
video arcades in the 1980s. Entrepre
neurs are copying the Chuck E. 
Cheese and Discovery Zone formula 
- we have three within a mile of our 
office! They're high-profile, high-cap
italization operations with food and a 
major investment in product. Unlike 
the video boom of 1981, dentists and 
doctors cannot finance this type of 
thing as a sideline, out of their spare 
income. Family entertainment cen
ters are being run by serious, corpo
rate business entities and that's good 
for our industry. They are taking our 
business to the next level." 

Overseas markets offer plenty of 
promise for redemption as w ell, 
Coastal stated. "Asia is still growing 
at a good clip," stated Len Dean. 
"Redemption is only in its infancy in 
South America and coming along 
fast." According to Sal Mirando, "The 
worldwide market is still expanding, 
but again at a slower pace than last 
year. The expansion is shifting from 
one part of the world to other parts 
and the business is more seasonal 
overseas than in the U.S." 

The result of this strong, steady 
growth in the USA and around the 
world has been a steady series of new 
entries into the manufacturing arena. 
"There's a normal trend for more and 
more manufacturers to enter the mar
ket to take advantage of the growth," 
Len observed. "I think you're seeing 
the same thing now that we saw sev
eral years ago when cranes were first 
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Multiple products can be manufactured on this versatile production line. That 's a key to Coastal's 
low overhead, say Sal and Len. 
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Here's the quality control testing area. Coastal builds 'em right and builds 'em strong to last on 
location for years. 

Jim Grubby can use that computer to track down just about any nut. bolt or screw you need in 
Coastal's parts department. 

The office staff at Coastal (1-r): receptionist Jenny Shaw, purchasing pro Peggy Harries, accounts 
receivable processor Christina Albino, inventory control officer Jan Orrok and customer seNice rep 
Angela Henke. 
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hot. Too many manufacturers think 
redemption means easy money; just 
put a ticket dispenser on it and it's a 
game. The industry will need some 
time to eliminate marginal products. 
Even if certain companies may have 
successful first products, they'll soon 
discover the real challenge is to create 
an equally successful follow-up." 

Sal Mirando agreed that a lot of 
competition is jumping into the fray, 
but he also seemed confident that 
Coastal would continue to keep its 
place in the sun. "Many of the new 
redemption games seem to be quick
money games," he pointed out. 
"Everybody seems to be going that 
way, and we sincerely salute the bet
ter games in this category. They cer
tainly make money. At the same 
time, it's very important to remember 
that every game cannot be of this 
type. Some of these units earn very 
well, but it just takes three seconds to 
play - at most! Players do not want 
to simply enter the FEC, throw their 
money away, and leave. Where is the 
value for your coin? What will 
encourage the player to play longer? 

"You need to give them some 
entertainment value and that's what 
we do with our games," Sal contin
ued. "It's also important to remember 
that children are a crucial part of the 
market. With a game like Robo Bop, it 
only takes five seconds to strike the 
mallet, but then it puts on a 30-sec
ond light and music show. Earning a 
quarter every 35 seconds is still plen
ty profitable, believe me ... and the ROI 
picture looks even better, when you 
consider that the classic, entertaining 
type of redemption game will still be 
on location earning just as strongly 
five years from now." 

Longevity is also a relevant con
cept when it comes to Coastal's staff. 
Sales rep Bob Keelyn is a 21-year 
industry vet whose been with the 
firm since its founding in 1986. Joe 
Tunney, aboard since 1991, has 25 
years in the biz. Meredith "Pops" 
Trimel who recently marked his 50th 
birthday, is Coastal's game mechanic. 
After many years with Coastal, he's a 
fixture at trade shows and travels 
with Coastal execs as far as China. 
"We had a problem setting up an ar
cade in China so we sent Meredith!" 
Sal related. "That's how valuable he 
is: he goes everywhere all the time 
and doesn't take prisoners! He's also 
the oldest living thing in the build
ing," grinned Sal. 

Product design staff includes chief 
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No Matter What The Season ••• 

Redemption Merchandise 
Novelties, Toys, Amusement Park 

Supplies, Candy for Cranes, Seasonal 
Kits for Valentines Day, Easter, 

Halloween, Christmas, etc. 

Oriental Tradina Co .. Inc. 
Call 1-800-228-8884 or 

Fax 1-800-228-1002 
@).@) 



In this part of the world , Coastal is the exclusive rep for fine British-made kiddie rides by Whittaker 
Bros. , England's oldest ride maker. 

electronics engineer Keith Eaton; 
chief mechanical engineer Dennis 
Lawrence; plus chief software design
er Dan Bennett. They head up the 
team which creates Coastal's games. 
Judy Harzer (wife of former Coastal 
employee Bob Harzer) is their resi
dent artist who created Dash's graph
ics and all the video graphics on the 
latest generation of Coastal's games. 
"She's so good we let her sign the art
work now," joked Sal. 
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Coastal is keeping a close eye on 
the newest trends in rest of the coin
op industry. The industry's explosion 
of trade shows has become an issue. 
"We are definitely going to cut down 
the number of trade shows we do in 
the coming year, especially in this 
country," stated Len Dean. "The 
other option is to reduce the space we 
take, although that's difficult because 
we represent so many different prod
ucts. Last year we probably exhibited 
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at 10 shows around the world. The 
problem is, the more you spread out 
your appearances, the less results you 
get from each." 

Other new trends, like the info 
superhighway, don't seem to have 
much impact on the world of re
demption. "I will begin to worry 
when my TV pays out tickets," Sal 
Mirando laughed. 

For more information, contact 
your authorized distributor or for 
referral, contact the company at 
908/905-6662. Fax is 908-905-6815. 
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redemption market still trending 
up, although a bit less than in 
1994; factories wonder if we're 
heavy on product, especially 
token eaters 

F or this special issue, RePlay 
asked more than 20 top manu
facturers to comment on the 

state of the redemption market today. 
We received just seven responses 
prior to our production deadline 
(most factory guys and gals were trav
eling the open house circuit while 
this issue was written). But the 
replies we did get are quite good. 

In general, the experts see a 
redemption market that's still healthy 
and growing - if not quite as fast as 
it did last year's remarkable boom. 
The traditional redemption toymak
ers are well aware that many video 
and other manufacturing firms have 
lately entered the redemption arena, 
and that as a result the market is (as 
one exec put it) "diluted" somewhat. 

Some factories believe redemption 
is focusing more and more strongly 
on children. Others are obviously 
putting their efforts into games that 
appeal to grownups (the factory set 
acknowledges the success of quick
token games, but cautions that this 
type of equipment must not take 
over). A similar issue divides those 
factories that see FECs as the main 
target site, from factories that believe 
more street operators and street loca
tions needs to be brought into the 
redemption fold.Here are the manu
facturers' own comments: 

Sal 8lfra11do. Coastal 
Ai1111,se111e11th1c.: 

"In my opinion, the redemption 
market in the U.S. is still growing, but 
at a much reduced rate than during 
the previous three years. Growth has 
slowed due to a decrease in the open-
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STILL GROWING, BUT SLOWER 
• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

ing of new 
arcades by 
the major 
chains such 
as Namco, 
Nickels & 
Dimes, etc. 
Same store 
revenue 
(the real 
measure 

of income) 
has decreased by as much as 5 

to 10 %. However, I do see that 
redemption games are still among the 
first choice when renovating or 
expanding an existing arcade. (You 
will note that I still use the term 
'arcade'; I have been around too long 
to say 'FEC' without causing myself 
pain.) 

"The worldwide market is still 
expanding - but again, at a slower 
pace. The expansion is shifting from 
one part of the world to other parts 
and is more seasonal overseas than in 
the U.S. While business overall has 
been softer than last year, I think this 
is primarily due to the fact that busi
ness was so very good last year that 
it's almost an unfair comparison!" 

1'la1·I• l<a n r . . -.lat'f• IJalJ. I 11<·. : 
"We re

main guard
edly opti
mistic about 
the current 
condition 
of the re
demption 
market. 
Although 
overall 
growth re-
mains evident, both domestically and 
internationally, the mass volume of 
redemption game options has diluted 
the marketplace from the manufac
turers' perspective. We are somewhat 
confused by the direction some game 
manufacturers have taken and would 
caution the buyers to review quality, 

May 1995 

long-term earning potentials and 
company stability in making their 
decisions." 

Slap IJoJrle. DoJ'le 
lntc'IT1atio11al: 

Years ago 
I called a 
meeting in 
San Anton
io, Texas, to 
gather the 
few re
demption 
manufac 
turers, op
erators, 
designers and 
media who existed then to discuss 
how to promote redemption game 
entertainment and encourage families 
to patronize FECs. History says 
'Redemption works!"' 

Eel S ied e l . S ie de l 
1ll1111,se111e11t 1'lal~l1nl(• Co.: 

"My dollar 's 
worth (the 
equivalent 
of 'my two 
cents worth' 
in the 1930s) 
on the mar
ket is as fol
lows. The re
demption bus
iness today re
sembles a coin 
swishing down 
the ski slope in Siedel's new Smolan' 
Token game! As it gains momentum 
in this downhill journey, it becomes 
quite evident that the success of the 
jump depends entirely on the 'play
er's' skill and preparation." 

. I l 'llOffl li.:1111i11l&Oll'. 
H c•11c·l1111a 1·1• 
liJ11t t•1·tai11111e 11t : 

"What the operator must realize 
about operating a successful ticket 
redemption game business, is that he 
must become a 'retail merchandiser.' 
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The operator 
must offer a 
variety of mer
chandise , 
from low to 
high priced 
items, to his 
customers , 
thus pre
senting a 
'perceived 

value' of merchandise to his 
customer. As ticket redemption 
games continue to grow in popularity 
in the marketplace, both here in the 
States and worldwide, they key to 
this growth must be the 'merchandise 
value' to the customer." 

1Vatalie l~ulir:·, An1e.·ica11 
SanuJJy Co1·p.: 

"Overall, American Sammy's 
main focus on the last two years has 
been the redemption market with 

Kiddie Games are hot. 
We ·ve i!ot the best! 

Kiddie.Can Allell'"" 

We've l!ot Kiddie Whac-A-Mole® 
Kiddie Can-Alle11™ 

and Kiddie Pattie Cakesr.• 
When 11ou think kiddie l!ames 

think of us. 

Call us for all of 11our 
Famil11 Center needs. 

We have Modular Redemption 
Centers. redemptions s11stems. cash 

control s11stems and comPlete 
desil!n services. 

Bob's SPace Racers. Inc. 
427 15th Street 

Daytona Beach, Florida 32117 
Telephone. 904-677-0761 

Fax 904-677-0794 

Since 1970 © Bob's Space Racers. 1993 
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games like 
Simple Simon, 
Magic Mr. X, 
The Wild 
Wild West and 
Coin Circus. 
We have 
worked hard 
to make sure 
our products 
offer plenty 
of entertainment value, 
but we also know that in addition to 
the general appeal of the games, 
redemption is the only market which 
incorporates merchandising. This is a 
difficult concept to implement since 
not only the mix of games must be 
correct, but so must the 'redeemable' 
prizes. We have enlisted the expertise 
of a local operator to assist us in game 
design and percentaging. Jn addition, 
we are focusing on the children's 
entertainment centers, trying to give 
the younger players a chance to play 
redemption games and have fun. 
Keroppi, which is a licensed charac
ter from Sanrio, will be our first video 
redemption game aimed at this mar
ket. Jn conclusion, the redemption 
market will be a tough but successful 
road. With may new competitors 
arriving on the scene, both in manu
facturing and operations, it will be 
imperative to design good, reliable 
games which appeal to the entire 
family, as well as to offer merchan
dise items which will keep the play
ers coming back into locations. We at 
American Sammy are committed to 
this market!" 

Neal Bosenbe•'t;;·, lletson 
Enk1p1ises: 

"Manufacturers 
need to devote 
more time to devel
oping product to 
the street operator, 
to ease the way into 
redemption. This 
would entail the use 
of direct prize-dis
penser equipment, 
giving the player in-
stant gratification without the need to 
set up a redemption center. The best 

May 1995 

example to date was the introduc
tion of a one-player crane unit for 
street locations." 

Two of our contributors had addi
tional comments, specifically about 
the trend toward "token eater" or 
"quick coin" games. Here they are: 

Skip Doyle, Doyle 
.lnk1T1ational: 

Today, many redemption oper
ations are leaning toward three-sec
ond play and non-entertaining, tick
et-spitting devices which swallow 
$20 in a heartbeat. I ask: do the ticket 
spitters create new revenues, without 
diluting stable revenues being gener
ated by long-term, entertaining 
redemption games? Are families 
being discouraged? What is the coin
op and merchandise industry's next 
family entertainment promotion, 
should redemption game locations be 
identified to offer less than quality 
and lasting entertainment for the fam
ily audience?" 

Sal 8lhando, Coastal 
An111se1JJenth1c.: 

"I think the current craze for 
'quick coin' or 'fast money' redemp
tion games is bad for the industry. 
No, on second thought, I think it is 
good for the industry. No , wait, 
maybe it is both good and bad for the 
industry. It is good in the sense that it 
brings extremely high revenue to the 
industry at a time when it is badly 
needed. 

"However, it seems that there is an 
overabundance of this type of game 

currently on the market. It is 
important that we not sacrifice 
the entertainment value of our 
games in blind pursuit of 
income. Ideally, as a manufac
turer, we must combine enter
tainment value and long-term 
earning power. The 'quick 
coin' games certainly have a 
well deserved place in our 
industry, but only alongside 
games with long-term enter-

tainment value." 

• 
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INTERFACE 

calling on street operators to ask: 

ARE YOU DOING ANYTHING IN 
REDEMPTION AT STREET STOPS? 
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Doug Gapter 
Gapter Amusement Co. 
Cheyenne, Wyoming 

We have a few minor things 
going with redemption in places 
like truck stops and laundry mats. 
It can work as long as the loca
tion already has a concession 
stand or retail counter. For in
stance, we have a coin-pusher at 
a truck stop that awards tickets, 
which can then be used to give 
discounts on purchases at the 
counter. Each ticket might be 

worth 5% off the price of an item. At other locations, five 
tickets will get you a soft drink. We've also put Skee Balls, 
along with pool tables, in small arcades that are not excited 
about buying that kind of equipment. Plush is draped right 
above the game with fishing line, while the arcade's con
cession stand handles tickets and prize trade-ups. We 
haven't put redemption into taverns and restaurants be
cause most don't have the space for this type of equip
ment. Plus, you tend to walk a fine line, a legal grey area, 
with things like coin-pushers. Law enforcement in different 
areas have different ideas about these kinds of games. 

Manley Lawson 
Lawson Music Co. 
Winter Haven, Florida 

At one time, we dabbled in it 
very delicately. But we found that 
there are major difficulties with 
operating redemption equipment 
in adult locations. One problem is 
that most games are just not 
adult oriented. The second prob
lem is that customers who play 
games in bars and taverns are 
looking for instant gratification. A 
kid would be happy to win a 

small prize, but an adult isn't going stand in front of the 
machine all day trying to collect enough tickets for the big 
stuff. We tried giving away watches, and footballs and t
shirts from some of the local sports teams, but nothing 
could get them excited about playing the game. You 
couldn't offer enough to justify the price of the equipment. 
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David Jackson 
Action Jackson Amusements 
Boston, Massachusetts 

We're just testing it out right 
now in two locations. One is a 
family-oriented sports bar, where 
we have about a half dozen re
demption pieces; the other is a 
bowling alley with about 12 to 15 
pieces. Although we've made a 
big investment with the equip
ment - a few Skee Balls, some 
rolldowns and a couple of bas
ketball games - it all depends 

on how the location markets the prizes, and that's where it 
can get difficult. These places are more than an hour away, 
and unless the counter is being run properly, you can for
get it. We're doing OK, but I'll admit we're going about it a 
little haphazardly. I still believe if you have the right location 
and the right amount of traffic, it can be very profitable. 

Windell Cannon 
Amusement Games of Texas 
San Antonio, Texas 

We've been operating all 
types of redemption equipment at 
Peter Piper Pizzas and Mr. Getti 's 
pizza restaurants in this area. 
These locations have their own 
game rooms, and we've been 
putting in anything from Skee 
Balls to Wacky Gator!Cracky 
Crabs and Ribbit Racin ', the en
tire gamut. In fact, we've been 
moving away from video to 

redemption so now these locations are about 30% video 
and 70% redemption. The prizes are handled by both the 
locations and ourselves; at Peter Piper's, their people han
dle the counter, while at Mr. Getti's, we take care of it. 
We're getting more critical in how the counters are run, and 
before we add more machines, we make sure the locations 
are complying with the need for better prize management 
- and they are. Redemption is just another facet of the 
business that we recognize. It takes a different level of ser
vice that many operators are not willing to get into, 
although I would like to see more of them get into it. 
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RAGS TO RICHES 
COIN PUSHER KILLER T-REX 

CANDY CRANE 

' 
:;;!: /,- ::, / ' ' '2 o I • 

CLASSIC JUMBOTM 
SINGLE 

SMARTBALLTM 
SKILL ALLEY WITH SIJPER JACKPOT 



SMART 
REDEMPTION CENTERTM 

YOUR TICKET 
TO SUCCESS 

YOUR TICKET 
TO SUCCESS 

PATENT PENDING 



!iHDOTll\lli 
liALLERY 
2-player family-style gun 
game features funny targets 
like rubber ducks, alarm 
clocks, etc. shown on 33" or 
50" video monitor; great 
game center attraction that 
can be ordered with ticket 
dispenser (it can also con
vert some older ALG games) 
Availability: now 

KERO KERO 
KERO PP I 
kid-sized dedicated video 
features popular title char
acter (a cute frog from 
Japanese cartoons); track
ball control & very simple 
gameplay 
Availability: late May or June 

tii'ME'RlcAN · , 
,.,i,~ -'\A, '"'"'ki. r...:- i , 

SAMMY 
, .. ., ;~~ . ' J-.r .. ~. 

COll\I CIRCU!i, 
JR. 
(update kit) 
token rolldown with 30 
clown on playfield; clown's 
four moving arms represent 
different ticket values; has 
wider token-catching "lips" 
for youngsters 
Availability: now 

-. 

:AMERICAN 
,SAMMY · 
. . 

WILD WILD 
WE!iT 
ball rolldown with cowboy 
shooting gallery theme, dot
matrix display and four pop
up Western targets (outlaw, 
coyote, steer, money bag); 
this quality piece puts 
Sammy squarely in the roll
down business 
Availability: mid- to late May 



ATARI/TIME 
WARNER 
INTERACTIVE 

!ilLVER 
QUEEl\I 
pusher features paddlewheel 
theme and skill-stop action 
Availability: samples in early 
May 

BAY-TEK 

BU6 BA!iH 
big ball rollup alley where 
players aim at bugs with 
various ticket values; gor
geous cabinet presentation 
Availability: late June 
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BAY-TEK 

!iTAR 
!iHOOTER 
quick-coin game where you 
shoot the token with a pin
ball plunger up and over to 
star targets of various values 
Availability: now 

BENCHMARK 
ENTERTAINMENT 

BOOMER 
quick-coin reaction console; 
skill factors include getting 
lights in sequence to steal 
an opponent's jackpot 
shown on display; up to four 
can play 
Availability: now 

BOB'S SPACE 
RACERS 

MOl\IKEY 
DROP 
squeeze the squeezer with 
fingers to catch the falling 
card; try to cheat this clever 
reaction tester and it says, 
"ha, ha, you cheated!" 
Availability: now 

BROMLEY, INC. 

·COP!i &. 
ROBBER!i II 
pachinko-style redemption 
Availability: now 
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BROMLEY, INC. 

DERBY DA!iH 
plunger-style action launch
es a ball which rolls down 
horserace themed playfield 
Availability: late May 

BWBNEWARK 

BULLIOl\I 
BLOX 
primarily for bar locations, it 
combines oldie video games 
like Tetris with premium 
prize drop like watches, 
lighters, jewelry; can vend 
tickets or prizes 
Availability: now 
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The Sky's the limit! 
TTTTTTTTT 

Pull the plunger. Players 

love the challenge of 

shooting a ball through 

the stars and winning 

tickets every time! And 

one shot is never 

enough. The tougher 

the shot, the more 

tickets won! For more 

thrill and excitement, a 

"JUMBO WINNINGS" 

progressive sign can be 

added. 

T Two player unit for 
the price of one! 

T Winner every t ime! 

T Colorful lighted 3-D 
graphics! 

T Call us to receive the 
outstanding earning 
reports! 

For more information or 
distributor referral call: 

INC . 

1 077 E. Glenbrook Dr. 
Pulaski. WI 54162 USA 
(41 4) 822-3951 
FAX ( 414) 822-8936 



CAPCOMUSA 

EUREKA 
mulitple coin launcher with 
pusher offering five vertical
ly stacked shelves of tokens 
Availability: now 

COASTAL 
AMUSEMENT, 
INC. 

DA!iH 
ball toss game where tar
gets consist of two rotating 
sets of 3 buckets each 
Availability: now 
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COIN 
CONCEPTS 

AIRRUPTIDl\I 
location or arcade redemp
tion game player; shoots 
pucks at value targets over 
air-cushion playboard; can 
vend either tickets or actual 
prizes 
Availability: now 

COIN 
CONCEPTS 

BEAT THE CAT 
kiddie game has players 
turn their wheels to get 
mouse to top before auto
matic cat does 
Availability: now 

COIN 
CONCEPTS 

CDP·A·LDT 
4-player pusher from KW 
Systems; tokens or tickets 
out 
Availability: now 

DATA EAST 
USA 

FLOWER 
BU!iTER!i 
shooting game with plastic 
3D flowers as targets; they 
move toward you along hori
zontal playfield; if you hit 
them, they slam back to the 
rear; the nasty expressions 
on these flowers will make 
you smile, and will tickle 
younger players 
Availability: mid-May 
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DATA EAST 
USA 

THE MA!iK 
token rolldown features hit 
movie theme 
Availability: now 

DATA EAST 
USA 

RE!iCUE THE 
liUPPY 
hammer game lets player 
save helpless guppy by 
bashing mean old turtles; 
and remember .. . it was Data 
East that brought us Wacky 
Gator .. . one of the best 
whackers ever built! 
Availability: now 
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DIMENSIONS: 
HEIGHT 
WIDE 
DEPTH 
WEIGHT 

73" 
30" 
78" 

450 lbs. 

Quick air puck action 
Flashy 3D molded volcano 
Addicting game play 
Optional prize vendor~------

1-5 coin play 
High win frequency 

Pick 3 lottery theme 
Spinning wheel action game 

Call Coin Concepts 
todayfor the distributor 
nearest you. 

DIMENSIONS: 
HEIGHT 69" 
WIDE 34" 
DEPTH 29" 
WEIGHT 250 lbs. 

COllY CONCEPTS, llYC. 
16 Edgeboro Road, Unit 5 
East Brunswick, N.J. 08816 
908-390-9009 1-800-462-COIN FAX 908-390-3373 



DESIGN PLUS 
INDUSTRIES 

!iTRIKER 
alley ball rolling game with 
real bowling pin targets 
Availability: now 

DOYLE 
INTERNATIONAL 

COl\IVER!ilDl\I 
KIT!i 
using Doyle UL-listed cabi
nets, seven of Doyle's adult
sized games and 1 O of their 
kiddie games can now be 
converted one to another (in 
their respective sizes) 

FABTEK 

!iQUEEZE 
PLAY 
baseball pitching cage with 
moving wooden player who 
sometimes blocks the target 
hole 
Availability: samples now, 
full production in June 

FUN 
INDUSTRIES 

Availability: now §TEER CRAZY 
player uses steering wheel 
to turn pins on tilted play
field; object is to keep the 
ball from draining; degree of 
playfield tilt can be operator
adjusted to set game as fast 
"token eater" or long-play
ing skill game 
Availability: June 

l.C.E. 

ICE BALL 
classic style ski alley action 
with plywood & steel con
structions and backlit ball 
return 
Availability: now 

INTERNATIONAL 
VENDING 

!iHDT CLOCK 
i!1 
2-year old redemption game 
now available to vend tickets 
or balls 
Availability: now 
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INNOVATIVE 
SPORTS 
GAMES 

Wll\I !iTADIUM 
pinball-type baseball game 
using pingpong-sized ball 
and baseball diamond art on 
a very simple pin playfield; 
vends real baseball as prize 
to skillful players 
Availability: now 

JALECO 

!iPIDER 
!iTDMPll\I' 
player stomps on spider art 
in floor platform as lights 
indicate 
Availability: now 
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Put .... 
wall·•I• 

estcoloml 

• and JOU 
phle In today'• 

Deslp.Plus 
737 East Mariett 
Peoria Height 
Phone: (309) 
Fax: (309) 6 

Striker"1994 



KO NAM I 
AMERICA 

PIRATE !iHIP 
upright video lets player 
guide ship thru dangerous 
onscreen waters by using 
helm "steering wheel" con
trol; dispenses tickets or 
prize capsules 
Availability: now 
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LAZER-TRON 

Rll\16 TO!i!i 
players toss rings at 49 bot
tles with varied point values; 
operators can set it to 5 or 
10 rings 
Availability: now 

LAZER-TRON 

!iWAMP 
!iTOMP 
two-player racing game; 
players stomp on floor but
tons to determine speed of 
alligators on backboard 
Availability: now 

LAZER-TRON 

WHEELll\I' &. 
DEALll\I' 
skill stop action with moving 
clock hands on upright play
field 
Availability: now 

MELTEC 

Bl6 MOUTH, 
JR. 
they took 2 feet off the 
length of the big one for kids 
and added a super ticket 
bonus when linked 
Availability: now 
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MELTEC 

PR06RE!i!ilVE 
CAVEMAl\llA 
put 2 of these rolldowns 
together with progressive 
bonus scoreboard & you've 
got a price package the fac
tory says really boosts col
lections 
Availability: now 

NAMCO 
AMERICA 

BELLY 
BOMBER 
push red balls up the play
field to hit bellybutton of 
moving target, a comical 
monster 
Availability: now 
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The Reason Man 
Invented The Wheel 
Not since the dawn of civilization has there been a match 
game to rival Cavemania. Combine the skills of a ball roll 
game with the thrill and appeal of a casino attraction and 
you have a real prehistoric crowd pleaser. 

The Stone Age fun and excitement begins when players 
time the release of balls to stop the spinning wheels 
on their favorite cave characters. 

Line up 3 in a row and just watch the 
tickets pile up. Simple to play and easy to 
maintain, Cavemania is the perfect game for 
all family centers. 

Features: 
Q Digital Sound and Voice 
O Deltronic Ticket Dispenser 
D Modulated Infrared Scoring 
O Multi-Ball Reservoir 
Q lnsta-Lock Wheel Design 
0 Fully Operator Adjustable 
O Can Be Linked to Meltec's 

Progressive Super Ticket 
Bonus Display 

Specifications: 
Length: 48 inches or 72 inches w/seat 
Width: 23% inches 
Height: 52 inches 
Shipping Dimensions: 57L x 24W x 39H 
Weight: 250 lbs. 
Power: 3amps @ 115 VAC 

For more information contact 
your local distributor 
or for a referral call: 

~ 
Meltec, Inc. 15425 S.W. Beaverton Creek Ct. Beaverton, OR 97006 (800) 356-4777 



PLANET EARTH 

TICKET 
§NATCHER 
tickets fly like dollar bills 
inside glass box; you hope 
they land on tray; different 
custom tickets have differ
ent redemption values 
Availability: now 

Page 132 

SEGA (USA) 

CITY CAT!i 
compact ball rolldown; play
field features rotating disk & 
talking pop-up cat targets 
Availability: now 

SEGA (USA) 

lilMME 5 
coin toss game using giant 
hands to catapult coins onto 
moving plates and/or 
carousel anlmal cups 
Availability: now 

SEGA (USA) 

HOLLYWOOD 
!iTAR!i 
coin rolldown with dancing 
rock star & movie star char
acters whose moving legs 
block playfield targets 
Availability: now 

SEGA (USA) 

TURBO 
PU!iHER 
coin shooter with moving 
spaceship on playfield that 
blocks tafgets; rotary pusher 
payout mechanism has coin 
pusher-type action as well 
for 2nd chance to win 
Availability: now 
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SEIDEL 

!iMOKIN' 
TOKEN 
quick-coin game where you 
slide the token down ski 
ramp hoping to shoot thru 
value hole in spinning wheel 
Availability: now 

SKEEBALL, 
INC. 

CIRCU!i HI 
Rl!iE 
new features on kiddie 
power striker include chase 
lights, digital sound, updated 
graphics 
Availability: now 
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SKEE BALL, 
INC. -

!iKEE BALL 
LlliHTl\111\Jli 
MEliA 
JACKPOT 
progresive neon-lit jackpot 
sign now available for ski 
alley game 
Availability: now 

SKEE BALL, 
INC. 

!iUPER !iHDT 
!iUPER 
JACKPOT 
moving basketball hoop 
game now has optional 
package letting up to 6 units 
be linked with progresive 
neon-lit jackpot sign 
Availability: now 
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SMART 
INDUSTRIES 

RAli!i TD 
RICHE!i 
streamlined pusher in hot 
red cabinet with small 
"attraction only" prize dis
play on top 
Availability: now 

TAITO 
AMERICA 

BDBBY'!i 
WORLD 
4-player coin rolldown game 
features hit TV cartoon char
acter's image, voice & theme 
music; dispenses capsules 
Availability: now 

TAITO 
AMERICA 

LA 
CU CARA CHA 
hammer game targets funny 
cockroaches; features 
include classic song of same 
name, dot-matrix screen, 
and a unique "freeze" button 
which stops targets & allows 
more hits 
Availability: now 

TAITO 
AMERICA 

VICTORY 
liDAL 
soccer-themed, 2-player 
hammer game where player 
hits button to shoot the ball 
up the playfield, past a mov
ing goalie; unit dispenses 
capsules 
Availability: now 
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WILLIAMS/ 
BALLY-MIDWAY 

!iCREAMll\I' 
!iLDPE!i 
coin shooter with skiing 
theme where coin "jumps" 
off slope across moving cliff 
toward bank of 10 targets; 
player wins jackpot when all 
targets are lit 
Availability: now 
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~ =-L LLL~ J,u_LLLL~ l2.-LL L~L~l2.-L=tlst 
Get Midway's newest redemption game and watch your profits head for the mountains! 

Screamin' Slopes'" is a simple but challenging game with the speed and skill of Olympic 
ski jumping. The game includes The Luckless Lodge (where tokens are inserted), a stationary 
ski jump ramp, a launch area which continually changes its angle, and a bank of 10 targets. 
Players must time their "jumps" with the moving launch area to hit the various targets, each with 
a different point value. Once a target is hit, it flashes. Players then have 5-30 seconds to insert 
the next token and make their jump. When all l 0 targets have been hit and are flashing, the player 
wins the jackpot. Throughout the game, music and sound effects bring high-flying excitement 
to every jump. 

~~~;;;:;;;;=~;;a;;n Ten playfield 

SCREAMIN' SLOPES is easy for 
operators to adjust and maintain. 

targets make 
up the jackpot 
based upon their 
individual point 
totals. 

•Time limit between jumps is selectable 
from 5-30 seconds. 

•Jackpot value for lighting all targets can 
be adjusted from 100-1600 tickets. 

• Operators can choose payout rate 
of 6.25%, 12.5% and 25%. 

• Software constantly monitors game play 
and adjusts high-score position and launch 
area movement to maintain payout rate. 

Height ............ .... .. .. .... .. 60" .. ..... 152cm 
Width ..... .. .... .. .. .. .. ... ... .. 24" .. ... .. .. 61cm 
Depth ....... .... ......... .. .... . 59" .. .. .. . 150cm 
Weight (uncrated) .. .. .... 2201bs ..... 99kg 

Designed and Manufactured by: Entropy lnt'I. Co., Lid. 
©1994 Midway ® is a trademark ot Midway Manufacturing Company. 
Used Under License. 

3401 N. California Ave. Chicago, IL 60618 
(312) 961-1000 •Fax (312) 961-1060 



prize vending games 
FUN 
MERCHANTS 

WATCH BOX 
manufactured by famed 
Belgian crane maker Elaut, 
this crane-type skill game 
uses an electromagnet as 
players try to pick up a box 
with wristwatch (or other 
prize) inside; electromagnets 
of different sizes and 
strengths can be used to 
percentage the game 
Availability: now 

JALECO 

Mll\ll 
HUl\ITll\l6 
glitzy mirrored cabinet & 
heart-shaped claw included 
in this watch crane 
Availability: now 

SKEEBALL 

!iUPER !iHOT 
!iUPER PRIZE 
ball toss game with auto
matic dispenser option for 
prizes (in tubes) 
Availability: now 

video games 
AMERICAN 
TECH NOS 

DOUBLE 
DRA601\1 
cartridge video kit for Neo
Geo; all new computer ani
mation & action; brief 
footage from the "Double 
Dragon" movie included 
between playing sequences 
Availability: now 

AMERICAN 
SAMMY 

EXTREME 
DOWNHILL 
2-player video kit features 
head-to-head action plus 
3rd-person view of Alpine 
skiing; joystick & 6 buttons 
Availability: now 
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AMERICAN 
LASER GAMES 

MAZER 
2-player 32-bit CD-ROM 
video game is available in kit 
or dedicated format; humans 
vs. aliens and cyborgs; digi
tized characters & 3D set
tings; maze and shoot-'em
up action (see description of 
ALG's Shooting Gallery in 
redemption section) 
Availability: now 
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Fun Merchants p 
unique addition t:o o 
redemption lineup. The 
Watch Box features 8 
magnetic Belgium mec~ 
nism able to pickup a 
box. With all the features 
you've come to expect from 
our cranes including: quality 
construction, coin counter 
meters, microprocessor 
boards, reliable adjustable 
Belgium mechanism, attract 
mode, dual coin mechs, 
adjustable pricing and a 
dollar bill validator option. 



CAPCOMUSA 

!iTREET 
FlliHTER, THE 
MOVIE 
video offers digitized graph
ics from Hollywood film 
Availability: now 

I 

DATA EAST 
USA 

OUTLAW§ OF 
THE LO!iT 
DYNA!iTY 
2-player horizontal video kit; 
computer animation of sev
eral martial arts heroes; 
mythic fighting theme 
Availability: now 
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DATA EAST· 
USA 

'! ·~~-~ 
J t \ • I • I ' " ;·; .' 

• .;.~. • • ~ ~ ~~·;l 

~ =• 
.llv- U:': .. 1 

. . I 
BACKFIRE 
rally-style auto racing video 
kit includes PCB, steering 
wheel and two foot pedals 
Availability: May 

" 
DOOYON 
INDUSTRIES 

R-!iHARK 
vertical 2-player shooting kit 
from the Dooyong "good 
guys" was looking for a dis
tribution home at ACME. Got 
one? Call Dean Kim at 
510/763-1238. 

.. 
'FERRIS 
PRODUCTIONS 

CYB ER· 
KNlliHT!i 
this VR company says "it's a 
game now" and apparently 
challenging; pod has track
ball & buttons; good head
set; vends 4 minutes for $5 
(adjustable); sells for just 
under$20K 

INCREDIBLE 
TECHNOLOGIES 

Availability: unknown liOLDEN TEE 
30 liOLF 
dedicated upright video 
sequel to earlier hit features 
texture mapped polygon 
graphics, trackball or joy
stick/button control, three 
full golf courses, reverse 
angle views & instant 
replays, different pin & tee 
locations for each new game 
Availability: summer 
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JALECOUSA 

P-47 ACE!i 
32-bit video kit with classic 
World War II fighter planes 
Availability: unknown 

JALECOUSA 

§TRIKE ALLEY 
32-bit video kit offers bowl
ing action 
Availability: unknown 
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Mark A. Gawlik, 

only Rainbow Cranes. 
These operators are 

Crane Pros - for 
most, cranes are their 
only business. They 
can't afford to use 

Tel: (619) 748-7157 12678 Brookprinter Place, Poway, California 92064 Fax (619) 679-3576 



JALECO USA · 

!iUPER 
CIRCUIT 
2-player upright video driver 
features steering wheel and 
2 foot pedals for each player 
Availability: unknown 

KANEKO 

liREAT 1000 
MILE RALLY i! 
1-player upright driving sim
ulator; (single & double sit
downs, dedicated upright, or 
kit, all linkable); includes 
steering wheel & 2 foot ped
als; upgraded graphics and 
new cars & 8 new race 
courses 
Availability: June 
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KONAMI 

!iOCCER 
!iUPER!iTAR!i 
4-player, 2-monitor dedicat
ed upright video; each 
screen shows point of view 
of opposing teams; you can 
control any individual player; 
12 teams to choose from 
Availability: now 

LINEDRIVE 
BASEBALL 
CORP. 

POWER 
PITCHER 
first in series of CD-ROM dri
ven sports videos where you 
play against live action 
baseball stars; new titles 
promised every 6 months; 
could be great for dad at the 
arcade 
Availability: now (if tests 
worked out) 

MIDWAY 
MFG. CO. 

CRUl!ill\I' U!iA 
HEAD·i!-HEAD 
chip & cable allow ops to 
link 2 play stations for inter
active gameplay; update 
includes 5 new cars; avail
able for full-motion simula
tor, deluxe sitdown and 
upright models 
Availability: now 

MIDWAY 
MFG. CO. 

MORTAL 
KOMBAT 3 
2-player video kit offers 8 
new digitized characters, 
"combination lock" type 
secret codes, sharper graph
ics & 30 settings; "violence 
control dip switch" 
Availability: now 
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NAMCO 
AMERICA 

AIR COMBAT 
i!i! 
sitdown video simulator with 
stationary seat; very realistic 
air combat with modern jets; 
texture mapped polygon 
graphics; 3 views to choose 
from; also available as up
date kit for the original 
game 
Availability: now 

I 

NAMCO 
AMERICA 

ALPINE 
RACER 
1-player dedicated video 
simulator; large novelty cab
inet includes standup "skis" 
for quick turning; choice of 2 
views; speed racing or 
slalom action 
Availability: late summer 
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NAMCO 
AMERICA 

CYB ER 
CYCLE!i 
2-player sitdown video sim
ulator with tilt-able fiber
glass replicas of motorcycle 
bodies for seats; texture 
mapped polygon graphics; 2 
viewpoints to choose from 
Availability: now 

REALITY 
CONCEPTS 

V-ZONE 
now more familiar, this 
upright VR machine played 
Virtual Combat at ACME 
(older game); sporting new, 
improved headset; looking 
for distribution 800/650-
9725 
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SNKCORP. OF 
AMERICA · "'· 

FATAL 
FURY3 
cartridge video kit; 5 new 
characters, many special 
moves & unusual attack 
angle; 233 megabytes of 
memory 
Availability: now 

SNKCORP. OF 
AMERICA 

THE NEXT 
liLORY: 
!iUPER 
!ilDEKICK!i 3 
cartridge video kit; pro soc
cer action 
Availability: now 

'·sEGA 
ENTERPRISES 
(LJ_SA) 

COOL RIDER 
1-player sitdown video sim
ulator with texture-mapped 
polygon graphics; chopper
bike racing theme with 
choice of 8 
characters/cycles; 48 scenes 
of world tour action 
Availability: early summer 
(maybe June) 

SEGA 
ENTERPRISES 
(USA) 

DAYTONA 
U!iA 
standard upright version of 
hit simulator 
Availability: now 
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SEGA 
!ENTERPRISES 
(USA) · 

VIRTUA 
!iTRIKER 
2-pL sitdown dedicated 
video for head-to-head soc
cer action; 50" projection 
monitor; 30 graphics 
Availability: early summer 

SEGA 
ENTERPRISES 
(USA) 

!iEliA CHAMPI· 
ON!iHIP 
RALLY '95 
sitdown video simulator with 
texture-mapped polygon 
graphics and view change 
buttons juice up this race 
modified street cars over dirt 
and asphalt roads; non-mov
ing cabinets included for 
both sitdown versions: the 
1-player deluxe (50" moni
tor) version and standard 2-
player version 
Availability: 1-pL now; 2-pL 
arrives this month 
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SPORTS 
SCIENCES 

COUl\ITRY 
CLUB liOLF 
liAME 
dedicated video game using 
CD-ROM & photo images of 
real holes from some of the 
world's most famous cours
es 
Availability: now 

TAITO 
AMERICA 

ELEVATOR 
ACTIOl\I 
RETURl\l!i 
more mazes & moves, neat 
comicbook-style graphics in 
this video kit for their 
Cybercore 32-bit system 
Availability: now 

TAITO 
AMERICA 

!iPACE 
ll\IVADER!i 'gs 
funny version of arcade 
classic includes flying eggs, 
etc.; video kit for their 
Cybercore 32-bit system 
Availability: now 
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TAITO 
AMERICA 

HAT TRICK 
HERO'gs 
soccer action features 42 
teams and 30 view of some 
scenes; video kit for their 
Cybercore 32-bit system 
Availability: now 

pinballs 

PREMIER 
TECHNOLOGY 

!iTARliATE 
hit sci-fi film provides 
theme; excellent graphics & 
30 playfield features 
Availability: now 

SEGA PINBALL 

BAYWATCH 
hit TV show theme; dot 
matrix display offers fabu
lous diagnostic menu 
Availability: now 

WILLIAMS/ . 
BALLY-MIDWAY 

1\10 FEAR 
"dangerous sports" theme 
with real-life daredevils of 
driving, cycling, climbing, 
skiing, etc. depicted in dot
matrix display; playfield 
includes talking 30 skull and 
"hyper jump ramp" 
Availability: now 
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WILLIAMS/ 
BALLY-MIDWAY 

THEATER OF 
MAlilC 
new flipper game features 
dot-matrix pinball sequence; 
a tricky mirror effect; pin
balls that "levitate or sud
denly change direction"; 
plus a 30 magic trunk full of 
surprises 
Availability: now 

table 
games 

CLA!i!ilC Ill 
new coin table line has 
revamped insides, minimum 
of moving parts, takes 2.25" 
cue; real Formica cabinet 
colors in Hateras Oak, black, 
wood brown or gray; 6', 6.5', 
7' & 8' models 
Availability: now 
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• Accepts $1, $5, $10, US. ~ 
• Advanced Op ical Recognition.<r 
• Breakthrough agnetic Recognition. 
• Original Non-Contact® Magnetic Head, 

First in the Industry. 
• Easy Access to the Note Pathway. 
• Up/Down Mounting. 
• User Friendly Front Light Ind 
• Exceptionally High Acceptance 
• Unquestionably Affordable. 

3-390 Edge 
Canada. 

905) 669-CASH Fax: (905) 669-CODE CashCode 



!iHUFFLE 
!iCOREBOARD 
American 's new hi-mount 
shuffleboard scoreboard has 
new graphics & larger num
bers 
Availability: now 

IMAGINATION 
LEISURE 

l\IEOl\I 
BLACKTOP 
the Neon Air hockey table 
can be ordered with a high
abrasive black mica top to 
complement its light-color 
scheme 
Availability: now 
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novelties I 
attractions 

AMERICAN 
ALPHA 

CLASSIC, INC . . 

BATTll\16 
BUDDY 
baseball cage with swinging 
ball stand can be installed 
with fence, floor turf, score
board, ball acceptor box, 
speakers & bat rack 
Availability: some now, more 

PEl\ll\IY PRE!i!i next month 

FOTO 
MORPHO!il!i 
fascinating photo booth 
comically distorts faces, 
shows couples what their 
kids would look like if they 
had any, puts you on Mt. 
Rushmore; shown at Xytek 
exhibit 
Availability: now 

CHANCE 
RIDES 

CATAL06 
these builders of large rides 
for parks & carnivals have 
small carousels for FECs as 
well. For free catalog of 
Chance products, fax Fred 
Trautman Jr. at 316/942-
7416 

manually operated unit takes 
penny, plus quarter or two 
quarters, and impresses 
choice of imprints on copper 
coin; also punches holes to 
make medal or bracelet fob; 
true penny arcade fun 
Availability: now 

DIGITAL DISC 

KARAOKE 
JUKE 
complete setup brings sin
galong to fun center party 
rooms; works with jukebox 
and any monitor(s) in loca
tion 
Availability: now 
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:FUNTECNIC 

KIDZ 
softplay climber/slider 
comes in both 15x15' and 
smaller 6x9' models to put 
FEC-style fun into most any 
game room; modular pieces 
make it larger; price range 
$1,500-$5,000. 
Availability: could be now 
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Coin-Op/ 
Home 

Pool Tables 

GREAT AMERICAN BILLIARDS 

800/831-2011 
Fax: 401-463-6673 

HMS MONACO 
IS YOUR ONE STOP SHOP FOR: 
ALL YOUR REDEMPTION NEEDS 

• Sparkling Jewelry • Redemption Prizes 
• Watch Crane Kits • Unique Novelties 
•Plush Pre-packs •Jackpot Rotary Mdse. 
• Licensed Products • Crane Capsule Kits 

• Milkcaps 

• Looney Tunes 
• Sports Caps 
• Harley Davidson 

• Velvet Boxed Jewelry 
• Sports Bags 
• Way Cool Grunge Jewelry 

Call for our new 1995 • Licensed Sports Mdse. 
color supplemental • Seasonal Merchandise 

catalog! 

1-800-777-0901 
HMS MONACO 

135 W. 20th Street • New York City, NY 10011 

FAX ORDERS: 212-727-1382 

l.C.E. 

FULL COURT 
FEVER 
update for Full Court Frenzy 
II offers "maintenance free" 
turntable movement on mov
ing hoop target, discreet 
motor drive electronics, steel 
cage & frame, new graphics 
Availability: now 

INNOVATIVE 
SPORTS 
GAMES 

JUMP-1\1-JAM 
mini-ball shooter with five 
moving basketball hoops as 
targets 
Availability: now 

KRAMERGAME 

. ..... I I P"ftll ;.,•• .. 
1r \ ~31 \·I;~.~ 
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LOl\lli BALL 
enclosed batting cage mea
sures ball distance & speed; 
has sound effects and can 
vend tickets 
Availability: now 
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ROBOT 
FACTORY 

HAIRY 
versatile little fuzzball can 
trike around the game room 
talking or even perform 
karaoke at piano keyboard 
Availability: now 

SPORTECH 

OUTDOOR 
PITCHER'§ 
DREAM 
improved pitching cage can 
be ordered with protective 
nylon-reinforced airbag for 
outdoor operation; FEC's 
name can be put onto it 
Availability: now 

• 
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Playing redemption games is half 
the fun ... the other half is turning tick
ets into merchandise. At ACME '95, 
the prize companies were in abun
dance .on th~ exhibit floor, showing 
off their mynad of wares and passing 
out catalogs. Here's a selection of 
sources to contact for information 
and free catalogs or other helpful lit
erature. 

ACE/ACME 

A 

13434 N.E. 16th St. 
Bellevue, WA 98005 
800/678-5799 
fax: 800-999-5799 
(one of the most prominent redemption 
suppliers with outlets in USA, Canada 
and Europe; handles a full range of prize 
merchandise, from the smallest novelty 
items to high-end prizes and licensed 
plush, including the popular Looney 
Tunes line; free 56-page catalog.) 

ALO !iERVICE!i 
1901 Scherer Parkway 
St. Charles, MO 63303 
800/777-5874 or 314/946-5700 
fax: 314-946-8558 
(crane machine merchandise and variety 
packs.) 

BE!iT 
EQUIPMEl\IT 

BOl\llTA MARIE 
11\JTERl\IATIDl\IAL 
I 
I 

1540 Route 37 West 
Toms River, NJ 08755 
800/272-6375 or 908/349-1994 
fax: 908-341-4056 
(full range of redemption prizes includ
~ng electronics, plush packs and sports 
items: extensive jewelry selection; pack
aged iewelry and novelties, along with 
complete kits for cranes and rotaries; 
"Pocahontas" novelties and jewelry; free 
38-page catalog.) 

CLA!i!ilC 
Rt. 37 & Germania Station Rd. 
Toms River, NJ 08753 
800/833-4667 or 908/286-1120 
fax: 908-341-3361 
(large supplier of pre-mixed packs, 
plush, toys, cards, sports and novelty 

items.) 



DUZALL TOY§ 

6345 Marindustry Dr. 

OROERDfSI( aoo-ai.1478 
FAX 619-tSHl13!!o 
PHONE llfMlt-TO'll 

···------·--
San Diego, CA 92121 
800/366-1476 or 619/452-8697 
fax:619-452-9135 
(unique assortment of jewelry, novelties 
and toys, including the Spinner Toy.) 

FABLE TOY 

Jal>lS tJ 
TOY CORP. 

NEW YORK • TEXAS • CALIFORNIA 

{Phone) 718·456·8500 • (Fax) 718-497-0916 

1710 Flushing Ave. 
Ridgewood, NY 11385 
718/456-8500 
fax: 718-497-0916 
(suppliers of plush animals in a wide 
range of styles, colors and sizes.) 

HM!i MOl\IACO 
135 West 20th Street, 4th Floor 
New York, NY 10011 
8oon11-0901 or 2121691 -9000 
fax: 212-727-1382 
(manufacturers & importers of distinctive 
costume jewelry and unique novelties; 
crane & rotary kits; plush packs & 
licensed items, incl. merchandise based 
on the Disney's upcoming "Pocahontas.") 
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IMPRE!i!iMEl\IT 
PLU!i 
6217 Factory Rd. 
Crystal Lake, IL 60014 
800/274-2031 or 815/455-2031 
fax: 815-455-2031 
(all sizes of plush toys and dolls; avail
able in prepack assortments or create 
your own prepacks; printed t-shirts for 
teddy bears.) 

Kll\lli PLU!iH 
24412 So. Main St., #101 
Carson, CA 90745 
800/473-3402 or 310/834-0499 
fax: 310-834-7905 
(plush toys and licensed sports items for 
cranes.) 

LARAMIE 
11\JTERE!iT!i 

4400 Tejasco 
San Antonio, TX 78218 
800/521-8697 or 210/829-4666 
fax: 210-824-6565 
(custom plush prepacks; licensed, theme 
& holiday packs (assortments change 
weekly.) 

l\IEW ORLEAl\l!i 
PLU!iH 
601 S. Clark St. 
New Orleans, LA 70119 
800/488-1105 or 504/488-3505 
fax:504-488-3382 
(quality stuffed animals and prepacks; 
customized and seasonal prepacks; 
redemption merchandise and trade-up 
items.) 
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l\IADEL & §01\J!i 

915 Broadway 
New York, NY 10010 
800/234-4697 or 212/254-1677 
fax: 212-505-7160 
(complete range of redemption prizes, 
including stickers, small gift items, sta
tionary, plush, toys, hats, inflatables, 
etc.; new for this year are Big Buck pen
cils and pens; big 72-page catalog.) 

01\JE §TOP 
REDEMPTIOl\I 

8841 Wilber Ave. 
Northridge, CA 91324 
800/562-2002 or 818n34-1644 
fax:818-772-0147 
(full line of redemption merchandise, 
from small-ticket items to high-end elec
tronics; licensed and sports prepacks; 
Sesame Street, Beavis and Butthead, 
Looney Tunes and Star Trek licensed 
prizes; free 56-page catalog.) 
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ORIEl\ITAL 
TRADll\lli CO. 

4206 S. 108th St. 
Omaha, NE 68137 
800/228-8884 or 402/596-1200 
fax: 800-228-1002 
(from small items to large, they've got it 
all; plush crane prepacks; candy crane 
toy and candy kits; birthday accessories; 
ask for their free 32-page catalog.) 

PATRIOT 
l\IOVELTY 
14008 W. 107th St. 
Lenexa, KS 66215 
800/352-6727 or 913/469-5990 
fax:913-469-9750 
(licensed plush, including Coca Cola 
bears, Harley Davidson dogs, Popeye and 
Flintstones.) 

P.O. Box 18267 
San Antonio, TX 78218 
800/426-2211 or 210/829-4666 
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fax: 210-824-6565 
(renowned supplier of toys and novelties 
in all shapes, sizes and colors; licensed 
seasonal and sports plush; Playfaces 
stuffed toy pillows; crane prepacks; ship
ping from three U.S. locations; big 94-
page catalog.) 

PLAY BALL! 
CARD!i & 
l\IOVELTIE!i 
12817 Industrial Park Blvd. 
Plymouth, MN 55441 
612/551-2565 
fax: 612-551-2567 
(national wholesale supplier of sports & 
entertainment cards; pogs & baseball 
merchandise) 

PLU!iH APPEAL 
1021 Saint Ferdinand St. 
New Orleans, LA 70117 
800/899-1869 or 504/945-1242 
fax:504-945-1385 
(national supplier of customized plush 
prepacks, stuffed animals, toys, jewelry 
and novelties; seasonal and holiday 
assortments; bulk merchandise avail
able; same-day shipping.) 

PLU!iH 4 PLAY 

11100 Dana Circle 
Cypress, CA 90630 
800/252-3687 or 714/893-8099 
fax: 714-892-0053 
(one of the country's largest prepack 
suppliers; regular and jumbo assort
ments for all seasons, including 
Valentines, Easter, Halloween and 
Christmas; huge selection of licensed 
and sports plush, plus trade-ups; cus
tomized prepacks a specialty.) 
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PRIZE!i! 

15421 Assembly Lane 
Huntington Beach, CA 92649 
800/992-2388 or 714/891-171 O 
fax: 714-897-5260 
(major supplier of official NFL, NBA, MLB 
and Star Cap sports collectables; official 
licensed soft vinyl college footballs and 
basketballs; Team Mickey sports prod
ucts; quality plush prepacks from econo
my size to premium jumbo; bulk Playcap 
assortments.) 

REBECCA'§ 

1001 South Main St. 
Euless, TX 76040 
8oonn-2235 or 817/545-2745 
fax: 817-354-6393 
(expansive product line covers complete 
range of redemption prizes; includes toy 
and novelties, plush, jewelry, sunglasses, 
watches and clocks, and high-end elec
tronics and appliances; plush prepacks 
and candy assortments; new stuff arriv
ing daily; 94-page catalog.) 
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Where Fun & Merchandising Go Together! 
The Experienced Crane Operators Who Know How To Plush! 

Great PrePaks: 
60¢ -$4°0 

* All Soft & Cuddly! * 

Licensed - Sports -
Seasonal 

Lots of High-End 
Retail Pieces 

Increase Profits ... 
Trade Up! 

Redemption Items: 
$500 - $2000 

check out our terrific 

72-Piece Jumbo 
$250 Average Mix! 

We are the foremost operators of cranes in coffee shop and restaurant locations & we know how to 
plush them! We know from our own experience that you 've got to buy the right mixes at the right 

prices to be successful. Don't be fooled into paying too much for your merchandise. 
We have fantastic mixes just for these special locations. 

At King Plush, You Want It, You Got It! 

Alive & Well & Ready to Sell! 
Call Chuck, Angel, Tracy or Pat - "the King Himself" - at: 

(310)834-0499 • fax: 310-834-7905 • 24412 So. Main St. #101 , Carson, CA 907 45 

If You're Not Buying From King Plush, You're Paying Too Much! 
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RHDDEl!il.AND 
l\IOVELTY 

675 West Shore Rd. 
Warwick, RI 02889 
800/528-5599 or 401n39-6090 
fax: 800-448-1775 
(wide assortment of toys, novelties and 
supplies for redemption centers, carni
vals, parties and fund raisers; massive 
128-page catalog lists games, gifts, 
noisemakers, keychains, candy, inflata
bles, plush, joke items and seasonal nov
elties.) 

RD!iEI IE 
P.O. Box 2325 
Bala Cynwyd, PA 19004 
800/426-6665 or 601/668-8392 
fax: 610-664-0125 
(plush toys for cranes and other redemp
tion equipment.) 

!iT. EVAl\l!i 11\JC. 
13421 McKinley Hwy. 
Mishawaka, IN 46545 
8oon41-1045 
fax: 219-256-5994 
(local supplier of plush toys; no catalog, 
but price list available) 

FRED !ilLBER 
co. 
22007 Woodward Ave. 
Ferndale, Ml 48220 
800/825-7777 or 810/399-7000 
fax: 810-399-3046 
(free plush toy catalog available) 
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!iTAR TRACK 

Super Redemption Center 
Eloctronlcs 
• 5;>0<1.0ocb ·C
· -1>'1""8 
• EloooctWs 

Slum Pm.as 
• Gl.tto'-Jlt..11'0 
• Slrlicyo 

:L racm :'ii~~""'d;'""can.tt=--

·-• Ktw'O~ ·-• WtJUJrGl.Jfw 
• Sun..._. . ..,a...,. 

148 Allen Blvd. 

·~& o.... • OJow -
• DDU Stlta • TW1U1t1r5 
• Bon • FunO.,. 
• Sbu!"""""' . ....... 
• LooneyTurlt!tl • BouJoQ.ps 

Farmingdale, NY 11735 
800n33-5013 or 516/293-6654 
fax: 516-293-5203 
(a host of items for any redemption cen
ter need; candy, toys and novelties, elec
tronics and plush; crane and jumbo 
prepack assortments; wide variety of 
slammers and bottle caps.) 

!iUCCE!i!i PLU!iH 

..~IT 

l\. 

S-uc!'!,,1:,! 1-800-396-8888 

10660 Kinghurst Dr. 

10660 K1nghurs1 Drive 

Houston, TX 77099 

Houston, TX 77099 
800/396-8888 or 713/564-1805 
fax: 713-564-1805 
(specializing in plush assortments for 
cranes and redemption; seasonal items 
like patriotic 4th of July bears.) 

• 
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SHAKIN' IT Up 
ONE STOP INC.'S PRIZES 

RANGE FROM LICENSED 

PRODUCT TO LOW-END 

ITEMS; GOOD VIBRATIONS 

ISSUE FROM THEIR HQ 

AT EPICENTER OF 1994 

EARTHQUAKE 

Feel the vibes? They really believe 
in shaking things up, over there at 
One Stop Inc., a new Southern 
California-based redemption prize 
supplier. The company actually 
maintains its headquarters atop 
"ground zero" of the Northridge 
earthquake of 1994! And, One Stop 
execs say they have created seismic 
waves of their own by bringing fresh 
ideas and new energy to the FEC end 
of the redemption market. 

Their chief concept is offering 
"everything" under one roof (from 
top, licensed goods and high-end 
electronics , to low-cost generic 
items) ... all at very competitive prices. 

ReP/ay Magazine 

Another key concept is focusing 
exclusively on the redemption center 
market. All this, say One Stop execs, 
is sending some very positive tremors 
through the industry. 

"When a successful new company 
with fresh ideas and powerful per
sonalities arrives on the amusement 
scene, things can happen in a big 
way," smiled One Stop President 
Tony Lawlor. "We're registering a '10' 
on the redemption scale!" 

Those "powerful personalities" 
mentioned include Tony himself, a 
man whose decade of amusement 
experience includes sales manage
ment posts with major merchandise 
firms like Nanco, Dan Brechner/ 
Cloud 9 Toys and Play by Play. 
Tony's partner is David Jackson, who 
owns the Pachinko Palace operating 
firm. David, a 20-year player in the 

One Stop prexy Tony Lawlor says there's a 
groundswell of support for the company's 
innovative approach. 
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local industry, handles the key day
to-day activities of One Stop. His 
redemption credentials are impecca
ble, too - for instance, he's a leading 
designer of crane technologies. His 
latest includes the new Twin Win 
two-game candy cranes (plays at 50 
cents or $1). 

What sets One Stop apart, the part
ners assert, is the unusual degree of 
innovation and creativity in their 
product line. "Family fun centers are 
expanding rapidly because of con
stant innovation by redemption man
ufacturers and the centers them
selves ," Tony explained. "We are 
bringing that same drive for innova
tion to the prizes supply business, at 
a pricing structure that will work for 
any customer." 

As indicated, One Stop's distinc
tive approach is offering an A-to-Z 
range of prize merchandise all under 
one roof: from the high-end licensed 
goods and electronics, to low-cost 
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One Stop's on-site manager and all-around nice guy is SoCal operating veteran David Jackson. 

generics. In this, they're mirroring 
trends in the redemption prize arena. 
"The average price-point for mer
chandise is going up ," stated 
Tony ... yet at the same time, the aver
age price for low-end Asian toys is 
dropping due to heavy competition, 
he stated. 

To meet this diverse situation, 
One Stop brings to the table a new 
array of quality retail products with 
brand names such as Applause, Russ 
Berrie and Dakin, as well as popular 
sports items, high-end electronics 
and all the hot licensees (such as 
Sesame Street, Pagemaster, Beavis & 
Butthead, Looney Tunes, Star Trek, 
NFL, NBA, Major League Baseball, 

Spaulding, Franklin Sports and 
Wiftle-Ball). They're flexible enough 
to adapt (and supply) any new trends 
that may appear, and as hot new 
licensed products become available, 
they continually add to their line. 

"Our key strategy is to fill a huge 
niche in the industry that has not 
been properly addressed," said 
Lawlor. "Rather than just offering 
new packaging or different versions 
of the same old product, we're sup
plying items that typically have not 
been seen. Our customers frequently 
comment to us that it's about time 
somebody offered this type of service 
to our section of the industry. People 
love the concept of being able to get 

The company's 55,000 sq. ft. facility is located in Northridge, Calif. which has finally calmed down 
from the big 1994 quake ... but One Stop says they're shaking up the redemption market instead! 
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all their redemption 
prizes, licensed and 
generic, under one 
roof at competitive 
prices." 

Service is another 
area where One Stop 
is working hard to 
offer an innovative 
approach. "One Stop 
seeks to provide 
same-day shipping, a 
95% fill rate, diversity 
of product and spe
cialized items," said 
David Jackson. "An 
order called in by 
5PM East Coast Time 
will be shipped the 
same day." 

Operating out of a 
50,000 sq. ft. ware-
house facility con

nected to a 5,000 sq. ft. office com
plex, One Stop's staff includes seven 
full-time professional sales people. 
Their fast-growing list of nationwide 
customers is composed strictly of re
demption centers and includes some 
"prestige" names like Sea World of 
California ... Mountasia Entertainment 
International...Camelot Parks ... and 
Butterfield Games. But make no mis
take, they treasure the business from 
smaller customers as well. 

"Our company philosophy is to 
treat all orders with equal impor
tance, from the giant theme park cen
ter down to the smallest redemption 
center," declared Tony Lawlor. "We 
believe strongly that the customer is 
more important to One Stop than 
One Stop is to the customer - and 
we always treat our customers that 
way." 

Focusing exclusively on redemp
tion customers means One Stop's 
clients don't find themselves compet
ing with other amusement sectors 
like park games, carnivals, crane 
operating or fundraising. At One Stop 
Inc. the redemption center is "it" ... 
and this applies to product, service 
and warehouse turnaround time. 

One phone call for an enhanced 
product line and enhanced levels of 
service? Sounds pretty convenient, 
doesn't it? To join the groundswell of 
support, you can reach the company 
at One Stop Inc., 8841 Wilbur Ave., 
Northridge, CA 913 24. Phone is 
800/562-2002 toll free or 818/734-
1644. Fax is 1818-772-0147. + 
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LAZER-TRON 

4430 

LAZER-TRON, CALIFORNIA'S CUTTING-EDGE 

REDEMPTION FIRM, IS MOVING FORWARD AT 

THE SPEED OF LIGHT 

eport on California hi-tech: in 
Los Angeles, Rockwell is 
building tomorrow's space
craft. .. in San Jose, Silicon 
Graphics Corp. is 

building tomorrow's com
puters .. . and in the mid
sized city of Pleasanton, 
about an hour southeast of 
San Francisco, a growing 
company called Lazer
Tron is building tomor
row's redemption games. 

ball ... games that can recognize differ
ent colors ... even games that can rec
ognize and interpret shapes! Working 
with computer chip designers in the 
nearby Silicon Valley, Lazer-Tron en

gineers often get "first 
dibs" on commercial ap
plications for many new 
technologies. (Sometimes 
the redemption guys even 
get to provide input on the 
capabilities of new chips 
while they're under devel
opment!) 

All these resources, plus 
their own creativity and 

Lazer-Tran's motto, 
"light years ahead," is an 
accurate tagline. After 
all, innovative use of 
cutting-edge technology 
has become their trade

President h . deep understanding of coin-
CEO , c airman and b' "' . d" . t 

Norm Petermeier iz, are rmagineere m o 
Lazer-Tran's line of fun re-

mark. The firm has designed and 
manufactured games which can rec
ognize, measure and project the 
speed and direction of a flying base-

May 1995 

demption games. Titles like 
Ring Toss, Swamp Stomp, Pogger, 
Wheelin ' & Dealin', Awesome Toss
'Em, Ribbit Racin, Aftershock, Spin to 
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Win and Super 
Bank-It con
tinue to set new 
standards for 
the coin-op in
dustry. 

"There are 
just so many 
basic player 
actions like 

Lazer-Tron's VP ol mar- shooting, 
ketingMattKelly. throwing , 

s tompin g 
and so on, to build games 

around," explained Lazer-Tron execs. 
"So we plan to continue introducing 
a stream of technological enhance
ments to keep our redemption games 
fresh and exciting. We're lucky to 
have smart engineers who drive the 
game creation process .. . in this com
pany, the engineers create the initial 
ideas and the marketing team okays 
it, rather than the other way around!" 

NEW DEVELOPMENTS 

' Four of the firm 's six vice presidents {clock
wise from lower left): Brian 
Kelly (VP of engineering) Jeff 
Allen (VP of operati~ns) , 
Suzanne Bouldoukian (VP of 
finance) and Pat Boudreau 
(senior VP of business devel
opment). 

fully went public last 
year). 

• Lazer-Tron is pre
paring their first video 
redemption games for 
fall previews, again of
fering "first in the indus
try" uses of new technol

1 m left)· Ron Carrara 
The sales departmenttosee (s~les manager) 
(VP ol sales), Susan. ~s(sales assistant). 
and Christine Wa1nwng 

These days, many exciting new 
developments are underway at their 
34,000 sq. ft. facility, located in the 
gentle, green hills outside of San 
Francisco: 

ogy. This is a first step The engineering group stands next to one their newest cre
toward the manufacture ations, Lazer-Tron's Ring Toss. 

• Lazer-Tron is gearing up to win 
shareholder approval for a proposed 
stock swap merger with Acclaim 
Entertainment, a move that will pro
vide a sound financial footing for the 
redemption factory (which success-

of non-redemption vi-
deo by Lazer-Tron in the next couple 
of years (traditional video factories, 
lookout!). 

• Manufacture and sales of their 
latest titles continues full force. Ring 

"Our proposed merger with Acclaim is technically called a 'pooling of 
interest,"' stated Lazer-Tron President Norm Petermeier. "Since it's a stock
for-stock merger, it's a tax-free event for both Lazer-Tron, Acclaim and 
shareholders of both companies. Our shareholders will trade their Lazer
Tron stock for Acclaim stock at a certain ratio. First we file an S-4 form 
with the federal Securities & Exchange Commission sometime from April 
22-29. Normally it takes one month for the SEC to review the document 
and respond, so that should be from May 22-29. We will then send the 
document to shareholders, who have one month to review, so around 
June 22-29 we should have a meeting for shareholders to vote approval of 
the deal. The whole agreement is subject to shareholders' approval! " 

Petermeier said the merged Lazer-Tron will emerge intact as a 
California company run by the same management as today (Acclaim it
self is headquartered in New York). "Pooling of interests requires that 
Lazer-Tron basically stay 'as is' for two years," he said. "Lazer-Tron will 
operate separately from Acclaim's core home game business and sepa
rately from their new coin-op division. We're still responsible for our 
own profit and loss." The major difference, post-merger, will be that 
Lazer-Tran's board of directors will include a majority of Acclaim peo
ple; however, some board members will still be from Lazer-Tron. "Very 
little if anything should change with our basic operations, personnel 
and strategy," Norm summed up. 
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Toss and Swamp Stomp won strong 
reviews at the spring ACME show 
and have since racked up impressive 
cash box numbers in California and 
Midwestern fun centers. 

• The company is getting ready to 
triple its patent base. They already 
own five patents and have 10 more 
pending. 

• Lazer-Tron is working to vastly 
expand its sales in the next few years 
by expanding their overseas outlets. 
Foreign sales, now 25% of their total 
business, could account for two
thirds of Lazer-Tron sales in short or
der. 

• Here at home, the door is wide
op en for Lazer-Tron to enter the 
home vidgame arena, with their "fu
ture sister company," Acclaim, doing 
the marketing. 

• And, given Acclaim's connec
tion with cable TV giant Tele-Com
munications, Inc., Lazer-Tron execs 
are thinking very seriously about 
ways to put redemption games on the 
"information superhighway" by 
1997! Combined with a shopping 
channel function and TCI's coming 
next generation of TV settop black 
boxes, an interactive skill games 
channel could have an earnings po
tential that "dwarfs the current home 
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THE VIDEO 
CHALLENGE 

provide that 
cash flow, the 
chains cut 
back on orders 
of all types of 
products," ex
plained Mar
keting VP 
Matt Kelly. 
"In addition, 
we've devot

Lazer-Tron's sub-assembly team proudly shows off Jungle 

Rama and Spin-A-21 . 

Of course, nobody gets 
a steady calendar of sun
shine and soft breezes. 
Like everybody else, 
Lazer-Tron has felt some 
sales falloff from 1994, 
which was a peak year 
for the redemption in
dustry. "Some of the 
larger arcade chains are 
still very dependent on 
video games, and when 

ed a lot of R~'-.-. u..__~~~ 
time and at- ecept1onist Brandy Sabatini. 

tention to the prospec-
tive Acclaim merger. But it's still a 
growing market, even if the rate of 
growth has not kept pace with last 
year. Our share of total redemption 
sales, both domestically and around 
the world, remains extremely high." 

video market," 
Lazer-Tron believes. (Their belief is 
based on predictions by expert TV in
dustry analysts.) 

"Overall, we believe we are the 
world's market leader in design, devel
opment, sales and manufacturing of 
interactive ticket redemption games," 
declared President Norm Petermeier. 
"We are determined to maintain and 
extend that leadership position 
through the development of new mar
kets and new technologies , and 
through continuing to build our cus
tomer relationships through providing 
second-to-none customer service." 

there aren't any hot video titles to 

The customer service department: on the bot
tom row (from left) we find manager Victoria 
Krenz with reps Shirley Ledesma and Shelley 
Smith; on top are tech service supervisor Greg 
Hyser with technicians Guy Nasto and Dave 
Eppler. 

But if a soft video market looks 
like a problem to some, it looks like 
opportunity to Lazer-Tron. "We are 
making a substantial investment in 
plant, personnel and and R&D for 
video," stated Matt Kelly. "We have 
installed RGI workstations. We also 
stole some talented video program
mers from a major video game manu
facturer and from other computer 
firms around the Silicon Valley! 

*************************************** 
Rotary Games and Merchandise 

* MILK CAP 
ROTARY KITS 

AVAILAB1£ 
CWITH S1AMM£RS) 

* 
NOEL INDUSTRIES, INC. 

P. 0. Box 727 • Ozona, Florida 34660 

1-800-234-8729 • Fax: 813-784-6202 
our games have a 12 MONTH WARRANTY on all parts 

(Because they work) 

*************************************** 
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Kicking in Reality 
plus 

Virtual Reality in World Cup. 

• You'll enjoy being a 
world cup super star 

with your actual shooting. 

• The goal keeper responds to 
your shooting through the sensors 
which transmit direction, speed 

and height of the ball to him. 

• You'll enjoy the changes of goal 

keeper's expression on the 2911 

monitor 

• 5 different levels in difficulties 

• Ticket dispenser attachable 

D imensions: 

H1620 x Wl300 x L940mm 

Weight : 200kg 

TEL: 

82-2-269-4206 
m YAAH llln (L(CTAOnlCS COA P, FAX: 

82-2-269-4207 #RM. 574. DAE LIM 8/ D. 
207-2. San Lim -Dong, Choong-Ku. Seoul, Korea 



The purchasing department (I .to r): Barbara 
Capello, Linda Hafemann, Julie Petermeier, 
Lou Wilusz and Anastasia Prosser. 

games. Their pride and joy at the 
moment is Ring Toss, based on 
the ultimate classic midway 
game from carnivals. "We've 
been able to automate it for fun 
centers, for the first time, by us
ing brand-new technology," ex
plained Matt. "A full camera 
system photographs the ring 
field 30 times per second at very 
high resolution to see if any 
rings are on the bottles or not, Lazer-Tron's inventory group among a vast warehouse 
see if people are cheating, and of parts and supplie~. 
so on. It may be the most so- ----------------
phisticated machine ever built in our 
industry, yet it's totally reliable and 
very affordable." 

How did Lazer-Tron 

stomping." In case you have trouble 
visualizing the gameplay, each player 
has seven light-up targets on the plat
form. Players face each other, separat
ed by a handrail. The faster a player 
stomps on the lighted targets, the 
faster his or her character moves 
across the backs of menacing al
ligators on the backboard! First units 
shipped in March, just in time for the 
open house circuit. Lazer-Tron re
ports "dynamite" collections in the 
field. "People go nuts over it because 
the competitive factor is really 'in 
your face,"' smiled Matt. 

Starting by adding 
video to redemp
tion, which we al
ready do well, gives 
us a chance to pro
duce graphics and 
gameplay that 
aren't quite as de
manding as a pure 
video product 
would be." 

President Norm 
Petermeier was 
not shy about stat

Over in accounting, we find (I to r): Tessa 
Tobia, Carolyn Ferguson, Daniel Taylor 
Suzanne Bouldoukian and Judy Juang. ' 

manage it? "Re
liability is 100% 
because the sys
tem knows for 
certain if there is 
a ring on the 
playfield or not, 
if there is some 
other object or 
not," Matt ex
plained. "The 
product would 
cost several thou
sand dollars if we 
had used certain 

Wheelin' Er Dealin' is a small sin
gle-player game, in a cabinet roughly 
the size of their earlier hit, Super 
Bank-It. This one's a skill-stop game 
where the player watches two clock
type hands going fast in opposite di
rections. Whichever piece of pie you 
stop the hands on, determines the 
value added to your point total. 
"We've had six weeks in the field and 
no mechanical glitches," company 
execs reported. "With the pink and 
purple graphics from Beeline, the 
game looks like a Vegas showpiece!" 

ing the firm's ambitions in the video 
realm. "This is a way for us to cut our 
teeth in a very competitive market, 
grow new skills and become able to 
design and produce any type of 
equipment the coin-op industry uses. 
Our end goal is to be able to produce 
video games as good as anything on 
the market today." 

NEWEST 

REDEMPTION 

PRODUCT 

Lazer-Tron introduced four new 
titles during the first quarter of 1995, 
bringing their current line to 20 

A partial view of Lazer-Tron's manufacturing facility. 
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new technology which has just come 
on market, in an 'off-the-shelf fash
ion. Instead, we developed the PCB 
internally and cut the price way 
down. Ring Toss generated several 
thousand plays at a local Chuck E. 
Cheese fun center over the weekend," 
Matt added. "Norm and I watched 
one player compete for an hour, then 
a steady stream of customers played 
for another hour and a hall!" 

Swamp Stomp is a silly but com
pelling and highly entertaining two
player, head-to-head race game. "It 
has similar look and feel to our Ribbit 
Racin in some respects," execs stated, 
but we replaced the mallet with foot 

Pogger started life as a four-player 
unit (licensed from the creative mind 
of Steve Shoemaker). At ACME, a 
smaller one-player version was dis
played. "It's half the size, half the 
cost, yet it earns 80% of the four-play
er version," said Matt. Operators can 

In one section of the manufacturing floor, a couple dozen Ring Toss 
games undergo assembly. 
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choose to have the machine vend 
candy or milk caps; operators can al
so choose "play till you win" or "one
shot" style gameplay. Earnings in a 
Chicago area arcade were well within 
the range of a hit video game, said ex
ecs. 

U.S. REDEMPTION: 
ROOM TO GROW 

Does redemption still 
have "room to grow" in 
the United States, or has 
it peaked? The Lazer
Tron team expects the 
growth of recent years to 
continue in a big way. 
"Judging by stores I've 
walked into, my rough 
guess would be that 60 to 
70% of today's fun centers 
have redemption," Matt 
Kelly said. "Two years 
ago, we were probably at 
50% saturation and I'd say 
we have added another 10 
to 20% since then." 

OVERSEAS SALES: 
EVEN MORE GROWTH! 

If the U.S. redemption market's fu
ture looks strong, the overseas market 
potential looks positively phenome
nal. "Redemption has strong, univer
sal appeal because people like to 
win!" Matt said with a smile. "Am
erican products have strong accep
tance around the world. We do about 

25 % of our 
business over
seas today and 
we believe that 
market is 
growing," he 
added. "Every
one hopes 
China will ex
plode; they 
love this type 
of product 
over there. 
Japan is set to 
open for re
demption in 
a big way 

you put money in and take some
thing of value out," he said. "But 
that's changing as we educate the 
governments about what redemption 
truly is and how it works." 

FACTORY CAPABI LITY 

With all this demand in their fu
ture, Lazer-Tron is gearing up its 
physical plant for unprecedented 
manufacturing capability. "We don't 
anticipate a run of 4,000 games per 
month for our first generation of 
video redemption games," Matt Kelly 
smiled, "but we can do pretty high 
volumes already with our current fa
cility. We do a lot of subcontracting 
and submanufacturing which in
creases our capacity quite a bit. We 
can turn out 800-900 games in a 
month with no problem, by adding a 
second shift during peaks - and if 
necessary, a third shift!" 

As you would expect, Lazer
Tron's manufacturing methods are as 
state-of-the-art as the games they 
build. "We use Just In Time invento
ry and we have a computerized MRP 

' 
r--~=::;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;~- (material resource 

planning) system," ex-

Not only is there new 
arcade real estate to con
quer, but redemption still 
has major "growing room" 
inside fun centers where it 
currently exists, said Matt. Lazer-Tran's Ring Toss, featuring 
"Today the average, newer real Coke bottles and rings. 

plained Norm Peter
meier. "By updating 
our MRP data on a 
weekly basis, we bring 
in material as needed, 
giving us a fast turnout 
rate. It's also efficient to 
have our R&D, manufac
turing, sales, marketing 
and finance functions all 
self-contained under one 
roof." 

FEC in the U.S. has about 40 
to 50% of its equipment de-
voted to redemption," he estimated. 
"In another couple of years I think it 
will go up as high as 75%. What else 
is available, besides a handful of tra
ditional amusement games and big 
simulators, that really earns money? 
Redemption really accounts for the 
vast majority of high-earning product. 
It has the best long-term ROI. It used 
to be 25% was considered lots of re
demption in an arcade, but today if 
you 're not heavy on redemption 
you 're not heavy on profit. With a 
4,000 sq. ft. store in a shopping mall, 
you need 20 to 25 redemption games 
to make money, to justify the prize 
counter and the personnel." 

Lazer-Tron also reports that major 
national food chains are jumping on 
the redemption bandwagon. "I hear 
Burger King is trying redemption in a 
number of locations," Matt disclosed. 
"Shakey's Pizza is also putting 10 to 
12 games in existing stores and is 
very successful so far with the pro
gram. So we're seeing many national 
chains opening up and that will fuel 
a lot growth." 
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this year, with 

Besides the new video 
d evelopment depart
ment, other recent addi
tions to Lazer-Tron' s 
physical plant include an 
advanced sound record-

upcoming 
changes in the 
Feui laws. We 
hope in three 
or four years, 
the U.S. mar
ket will be 
one-third of 
our total 
sales, with 
th e world 
mark e t at 
least twice 
that." 

s ing and effects studio. 
wamp Stomp has gam 1 . . 

the popular Ribblt Racin. ep ay s1m1lar to "We'll have hands-down 
The key to 

success in 
foreign markets is flexibility and re
sponsiveness to local requirements, 
said Norm Petermeier. "We program 
games in several languages using our 
new sound studio," he stated. "You 
have to work with each country to 
modify your product to local needs." 
This process pays off with greater ac
ceptance of redemption in each na
tion, Norm continued. "Most coun
tries have classified redemption 
games as gambling devices, because 
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the best sound effects in 
the redemption field," ex
ecs promised. "We're go

ing to take our audio to the lev~l of a 
top pinball manufacturer!" 

SHAKEOUT PRE DIC T E D 

Can all this growth keep going un
abated? History provides one answer: 
back in 1986, cranes became the hot 
product and by January of '87, at least 
40 different manufacturers were offer
ing hundreds of models of cranes. Yet 
by late 1988, half of them had van-
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ished from the national expos. 
According to the guys at Lazer-Tron, 
today's redemption "manufacturing 
club" is similarly overcrowded and 
due for a similar shakeout. The rea
son? Growing sales have prompted 
the copycat syndrome to kick in. 

"Compared to the previous year, 
sales of games produced by the better 
redemption manufacturers probably 
increased over 10%," Matt Kelly said. 
"It's was as much as 25% for some 
distributors. But at the same time, 

and "merchandising" remain a mys
tery in the eyes of far too many 
tradesters. Others do their buying and 
layout "by guess and by gosh." All of 
these things hurt profitability. 

"Part of what's holding back the 
potential growth of redemption, " 
Matt said, "is the need for more edu
cation about the right games , the 
proper mix and best layout to appeal 
to a broad demographic base. Experts 
exist who can help operators with 

you 've got 50% more -----------1 
this. There is a 
real art to pro
viding a selec
tion of varied 
equipment 
and grouping 
and placing it 
so that the 
kids will run 
around play
ing the most 
active games, 
the moms 
and dads 
will enjoy 
the tradi-

products on the market 
this year than last! So 
you have a lot more peo
ple going after this seg
ment and it's confusing 
the market. Many facto
ries are simply putting out 
items with a ticket dis
penser, but their equip
ment doesn't truly com
pete with titles from the 
traditional redemption 
manufacturing experts." 

"The total play appeal is 
not high and the legs 
aren't there," agreed Norm 
Pet ermeier. "But some 
large manufacturers have 
started dumping this re
d emption product when Pogger 
they discover it's not sue- --------
cessful." 

"So there will be a lot of clutter 
this year and next," Matt continued. 
"It will get worse before it gets better, 
with even more poor-quality redemp
tion product at the next show. You'll 
see product that does not reflect a 
deep commitment of R&D time, nor 
of money and expertise. By 1996, 
however, we think this situation will 
clear up and we expect to see a fair 
number domestic and overseas facto
ries go out of business as consolida
tion continues. Distributors cannot 
represent different companies and 
operators cannot support factories 
that don't provide long-term success 
and service." 

NEEDED: MORE 
OPERATOR EDUCATION 

Operators and distributors have fi
nally gotten the message that redemp
tion is profitable, said Lazer-Tron. But 
too many trade members still do not 
understand that it's an entirely differ
ent, separate discipline ... as different 
from video as jukeboxes and darts. 
Basic concepts like "percentaging" 
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tional skill 
games, and 
the grand
parents will 
be comfort
able with 
the sitdown 
games." 

Norm 
Petermeier 
stressed that 
"concepts 
like percen
taging and 
merchan
dising are 
not just 
w o r d s ; Whee/in' -N- Dea/in' 

they're ma-
thematical methods that must be 
learned. Most important, they are 
philosophies of pleasing the cus
tomer which must be accepted and 
embraced! Too many fun centers are 
stingy about giving away lots of tick
ets. That's a mistake. Basically, tickets 
are paper and paper is cheap ... but the 
psychological impact is huge! You 
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could give one 10-cent ticket; but it's 
far better to give 10 one-cent tickets." 
Why? "Because kids love to see lots 
of tickets kicking out of a machine," 
said Norm. "They love to win a lot of 
tickets and walk around with long 
strings of tickets hanging around their 
neck. They love to hear that tell-tale 
sound that makes all their friends 
look over at them, see them winning 
lots of tickets , and know they're a 
winner." 

KEEPING IN TOUCH 

Technology isn 't everything. 
Lazer-Tron says it wants to be "light 
years ahead" when it comes to rela
tionships with operators and distribu
tors. "It's our desire to be seen as the 
number-one customer service compa
ny in the industry," Matt stated. "It's 
our number-one priority within the 
company, too. If we have a problem 
with a game that's about to ship, we'll 
take the board out. We've only got 
4,000 customers in the USA and we 
can't afford to lose a single one . 
Customer service is more important 

than shipping games, 
period. Anybody is 
more than welcome to 
call if we don 't take 
care of them!" 

That customer-first 
philosophy applies to 
game design functions , 
too. "We design in tons 
of flexibility into our 
games, to make sure 
our customers are hap
py," Norm Petermeier 
said. "We also have 
been known to provide 
free custom software to 
allow operators to offer 
various redemption op
tions, or to meet various 
jurisdictional require
ments. We do this even 
if it drives our engineers 
crazy! Basically we try 
to learn from operators 
as much as possible, be
ca use they learn from 
running our equipment 
in the field and give us 

valuable feedback. We pride our
selves on our willingness to listen 
and act on what we hear." 

With new technology in the shop 
and that "please the operator" attitude 
in their hearts , Lazer-Tron can look 
forward to remaining "light years 
ahead" for the foreseeable future. + 
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e THE GAIN GAME RETURNS!! 
YOU NEVER SEEN BEFORE. 

SIXTH CARD 
In tradtional poker card, the face of the deck is close, 
facedown . In VICTOR 6, the face of the deck is open, faceup. 
Therefore, you can see the sixth card after five cards are 
dealt faceup in a row which would let you more easy to decide 
which card to "Hold" or "Cancel". 
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ADDITIONAL PAIR 7 & PAIR 9 FLUSH FEVER 

OTHER VERSION 
Poker card replace with lovely shark. 

FLUSH FEVER DOUBLE-UP 

The patent of rules re9istered1 don't coplJ. or made it. 
USA SALES 

AMERICAN ALPHA, INC. 
45 Stouts Lane, Suite 8-Monmouth Junction. NJ 08852 
Tel:(908)438-0420 Fax:(908)438-0424 

m 
IStBSiMiJ 

SUBSINO co_. L TO_ 
3F, NO. 61 , SEC. 1, CHENG-KUNG RD .. 
NAN-KANG DIS .. TAIPEI, TA.No/NJ, R. 0 . C. 

TEL: (02)782-8915 FAX: (02)786-1566 
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BEELI NE SAYS CREATIVITY 

IS KEY TO MEETING 

COIN-OP' S CHALLENGES 

The times, they are a-changin'. But 
one company - Fremont, Calif.-based 
Beeline Group, Inc. - has been meet
ing coin-op's challenges. Beeline has 
been supplying artwork and printing 
to the industry since 1985. 

"Not long ago, every video game 
would sell between 1,000 and 2,000 
units and great games would sell 
10,000 to 20,000 units, " remarked 
Director of Sales and Marketing Tom 
Harlan. "Two years ago, after the 
ACME and AMOA shows, we would 
run the presses 12 hours a day, six 
days a week, for six weeks." 

But according to Harlan, times -
and the industry - have changed. 
"Redemption has changed the way 
Beeline designs the artwork and 
prints the graphics," said Harlan. 
"Redemption games need large for
mat presses -the art is huge! And it 
has to look cool." 

Beeline's automatic feed presses, 
which produced thousands of kits in 
a matter of days, have given way to 
large format presses capable of han
dling the big sheets required for 
games like Rage In The Cage, Ribbit 
Racin ', Virtua Fighter 2, and Ace 
Driver. Today, Beeline produces 
high-run kits, like Capcom's X-Men 
and Merit's Megatouch series, in mul
tiples. 

At Beeline, the latest technology 
determines how graphics are printed, 
but the driving force behind Beeline's 
success is the firm's constant striving 
to maintain and enhance its cutting
edge creativity and artistic strength. 

Page 168 

I I /f·i ff; 

ill! /j f 
: : i ! ;I • 

I 11 1 I 
' I 

I I I . I 

At Beeline during a creative session for Lazer-Tron's Swamp Stomp (from left): illustrator Steve 
Lang, art director Brian Balistreri, president Ed Shimmon, director of sales & marketing Tom 
Harlan and creative director Julie Petroski. 

"Our corporate philosophy is very 
fresh and young. New ideas, new 
trends, we understand them since 
we're a part of the movement. The 
designs we do for our clients are very 
today-everything we do is a step 
beyond," explained president and 
founder Ed Shimmon. 

The challenge of creating cutting
edge designs has increased Beeline's 
commitment to using the latest tech
nological advances, according to Art 
Director Brian Balistreri. "In the past 
10 years we have made big changes 
in the way we do our artwork. We 
used to produce all the art using the 
old hand-cut method. Today it's not 
unusual to produce as many as 10 

new games for a show, many of 
which are redemption or large sit
down games. Of our eleven design
ers, only one still cuts rubylith. The 
rest are all designing on the latest 
state-of-the-art Macintosh equip
ment," stated Balistreri. 

Balistreri believes that embracing 
the latest technology significantly 
improves design quality. "We must 
make every game look more interest
ing and exciting. To do this, we are 
using more computer-generated illus
trations and four-color process. Our 
first redemption piece, Wacky Gator, 
probably took three months. Now, 
with computers, we could do the art 
for that game in three weeks," said 

Beeline boasts their spacious art dept. provides the perfect environment for free-flowing creativity. 
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Balistreri. 
Not only does the computer speed 

up the process in creating new art, it 
also lets the designers save time by 
utilizing existing art. "Licensed titles, 
in particular, are easier to produce 
using the computer. With Laser
Tron's The Flintstones, we were able 
to gain time for the approval process 
by scanning illustrations directly 
from Hanna-Barbera's style guide. 
With previous games such as Sega's 
Spider-Man and Data East's Captain 
America and the Avengers, our illus
trators had to render the characters by 
hand," continued Balistreri. 

For Balistreri, a 15-year amuse
ment industry veteran who learned 
the ropes at Atari and Sente before 
joining Beeline, this job is a dream 
come true. "I've always loved games, 
and for me, working in this business 
is more like play - you have to think 
like a kid a lot of the time." 

Tom Harlan believes that 10-year 
team member Balistreri is the creative 
force guiding Beeline's efforts. "Brian 
is one of the best art directors in the 
business. He has the unique ability to 
pull all the key factors out of the 
game and place them in a variety of 
different graphic areas," said Harlan. 

However, Balistreri feels that he 
cannot take all the credit. "Beeline's 
art department is made up of an 
incredibly talented and creative 
group of individuals who put their all 
into each and every project, no matter 
what the scope," said Balistreri. 
"And, of course, it really helps that 
they all love games as much as I do!" 

Both formal creative meetings and 
informal creative discussions encour
age the fresh creative ideas that 
Beeline is known for. "Ideas for 
graphics constantly come from differ
ent sources and often we find it is a 
collective effort that produces the 
hottest graphics," remarked Balistreri. 
"A recent example is Lazer-Tran's 
Swamp Stomp. "Six different design
ers worked together to produce the 
game in record time." 

In addition to producing coin-op 
industry graphics, Beeline also sup
p lies clients with advertising, 
brochures, trade show displays, give
aways and promotions. "To take care 
of all these different projects, I rely on 
two art coordinators, a staff illustrator 
and a copywriter," said Balistreri. 

Beeline offers other, non-art ser
vices to its clients. Beeline's Client 
Services team takes care of client's 
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Designer Lisa Norton (left) discusses the illustration for Capcom's X-Men with designer 
Katherine Lee. Designer Stephen Hollingsworth puts the finishing touches on Lazer-Tron's 
Whee/in ' N Dea/in ' clockface. 

Beeline production manager Pat Morrissey (leaning over and pointing) measures a printed 
graphics sheet for Dynamo Hockey while designer Gregory Harsh and account executive 
Stephanie Bielanski-Fehr confirm the dimensions. 

May 1995 Page 169 

• m 
I'll 
I'll 
r -z 
I'll 



Production, Quality Control and 
Shipping needs. 

Production manager Pat Morrissey 
has been in the industry for more 
than 15 years, including time at Atari 
and 5 years at Beeline. Morrissey un
derstands the need for speed in the 
entire production process, but 
acknowledges that producing today's 
complex coin-op graphics takes a 
dedicated team. 

Beeline's Production Team is also 

comprised of Assistant Production 
Manager Greg Raub , Shipping 
Manager Fortino Lopez and 
Warehouse Manager Pascual Villa. 
"We are very strict on quality and 
how we ship our products," 
remarked Fortino Lopez. "Our clients 
are located all over the world and 
they expect to have the best quality 
printing shipped and to have it arrive 
without any problems." 

In order to speed up the process, 

Account coordinator Steffanie Porter (right) looks on as designer Teal Mcconn (left) cuts rubylith 
(a masking fi lm) for Jaleco's Spider Stomp redemption machine. 
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according to Morrissey, the 
Production Team must have what 
they need. "With a wide variety of 
games and tight deadlines, we must 
have the best equipment and the best 
people dedicated to the production of 
every job," said Morrissey. "We have 
every press size available so the Art 
Department won't be restricted." 

The Production Team meets the 
daily challenges of producing top
notch graphics. "Many times, we run 
glass, plex, wood, vacuum-forming, 
textured vinyl, four-color process 
silkscreen and litho all in the same 
day," remarked Morrissey. "The art 
department keeps coming up with 
new requests and our job to make 
sure everything is top quality and on 
time." · 

Beeline's commitment to quality is 
evident in every aspect of the process, 
from initial design to shipping. 
Summing up Beeline, Shimmon 
remarked, "Our mission is to create 
what's cool, what's correct. 
Otherwise, it's time to hang it up
you've got to keep creating and 
searching and striving for the ulti
mate design, like you keep searching 
for the game with the biggest rush. 
Our clients need it and as gamers, we 
expect it. That's just the way it is." 

• 
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PROLOGUE 

1989: Omaha, Nebraska - Charlie 
OMyGosh is recovering from anxiety. His 
computer memory failed him when all 
his PC could muster was 640K of RAM. 

1991: Keokuk, Iowa - Mira Mymind
neverstopsrunning has a twitch in her 
right index finger from overuse of double 
clicking. Mort Makemyday was so dis
traught over managing his files that he 
went on a mass delete spree. 

1993: Chicago - Kora Igottakeepon
learning is working late tonight. She 
doesn't have a deadline or a crisis to solve. 
She is selecting the color scheme and 
wallpaper for her Windows environment. 

There are many stories like these in 
every city across the country and through
out the world. Kora started her journey by 

attending a train

INTERVIEW WITH A 
WINDOWS USER 

ing class. The 
classroom is 
where the basics 
are taught. I have 
been educating 
computer users, 
on a variety of soft-

BY DIANE LUKIS 
A COMPUTER TRAIN

ER AND CONSULTANT 

FOR THE AMOA. 
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ware applications, 
for more than a decade. AB an instructor, 
no subject matter has been more enter
taining or more delightful to teach than 
Microsoft Windows. I have seen frustra
tion and anxiety turn into enjoyment and 
enthusiasm. I have seen boredom and 
apathy turn into excitement and interest. I 
have heard a classroom filled with the 
"ahhhs" of discovery and revelation. Kora 
is a user who yearns for something new. 
Her story spans the ages. It's a tale that 
could be any new Windows user's experi
ence. It could be your story. 

NIGHTMARE ON MY 
DESKTOP 

On your mouse, point and click. I can 
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still hear those words. Words that were 
spoken just a few short years ago. That 
time, however, seems like centuries ago. 
Allow me to explain. 

I'm now a Windows user. There was a 
time (circa 1980), a dark time in my com
puter usage, when I used DOS applica
tions. I memorized the uses of all my 
function keys belonging to my word 
processor. I learned all the slash com
mands of my spreadsheet package. I even 
learned how to write in another language 
to properly use my database package. 

Taking an even bigger step than most 
DOS users, I learned the DIR, MD and CD 
commands. Commands I learned to exe
cute in uncharted territory - the lonely 
and often frightening DOS prompt. I 
would continue to accept the lack of stan
dardization in the DOS world. A world 
where the only convention on which soft
ware vendors could agree is the Fl func
tion key for "Help." Yet, I could not al
ways depend upon the Fl key for help. 
All it takes is one software vendor to feel 
that another key is more useful for the 
help function, and I'm back at square one. 
That was 1987. 

DREAMS OF 
STANDARDIZATION 

Each day I tried to keep the learning 
process alive by figuring out another com
puter trick. I had to keep my mind sharp. 
However, the experience was extremely 
dull. I would go through the motions of 
exiting one application for the sole pur
pose of using another. This act became so 
routine that I no longer had to think about 
it. I felt my brain was turing into a piece of 
cheese and I was no longer human. 

The most powerful PC functions aren't 
available to a user like myself. I was good, 
but still lacked the vast technical knowl
edge and skill required to take advantage 
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of the features of a PC. I didn't have time to find out the 
tricks it takes to master the PC. My PC was more difficult 
to use than either my VCR or microwave. I had to do 
something or I would surely drown in a sea of boredom. 

During this bleak period (circa 1983), I would hear 
many experts debate over what would drive the next com
puting wave. Whatever it was, O/S2 or Mac, it had to be 
user-friendly. A software program was needed that would 
give IBM-compatible computers a software standard above 
and beyond that supplied by the disk operating system 
(DOS). All I could do was envision a world where every
one agrees FI means Help. A world where I have one less 
decision to make. Let's not stop with the Fl key. Please 
excuse my greed, but I want more than common file com
mands. I want uniformity throughout each software pack
age. I want file handling, data entry and performance to be 
consistent. I want my applications to work together! 

A WINDOW TO THE WORLD 
Windows was introduced in 1983 by the Microsoft 

Corporation. Its release was met with mixed reactions from 
the user community. Excitement, uncertainty and indiffer
ence were among the feelings. I put myself in the cautious 
category. There were new personal computer products 
rolling out every week during this period. Most of the 
products' promotions would include outrageous capabili
ties. How could I be sure that a product would make my 
life less dull? I couldn't, so I chose to wait. 

Over the next few years, just a few discerning Windows 
products became available. Aldus Pagemaker, designed for 
the PC, was introduced in 1986. This program was respon
sible for popularizing desktop publishing. Microsoft's own 
spreadsheet package, Excel, was a big hit (its popularity 
continues today). Yet these two programs did little to pro
mote Windows. It wasn't until 1987 and the release of 
Windows 2.0 that the intent of Windows became clearer. 

Windows, if anything else, was responsible for giving a 
much needed shot in the arm for better hardware. It was 
designed to run on an 80286 and 80386. New Windows 
software was interesting, but for me, the right software 
package had yet to arrive. I had no use for publishing and 
graphic software, the two areas where Windows was most 
prominent. In addition, I was paying more attention to a 
more powerful Operating System/2. I knew that DOS, the 
operating system equivalent to my worst nightmare, was 
ready for retirement. If Windows is regarded as a DOS add
on, why should I bother learning a system ready for the 
garbage heap? Once OS/2 was ready, the world would be a 
much better place. After all, OS/2 incorporated many Win
dows features. I would enjoy the best of both worlds! 

THE PAY OFF 

Microsoft Windows did not go away. They stuck to 
their prediction: Windows would catch on as soon as more 
applications arrived. Microsoft knew that desktop publish
ing and graphics wasn't enough to convince me. In 1990, 
Microsoft Windows introduced Version 3.0, then Version 
3.1 . Here's why I started paying more attention to 
Windows: 

GUI. The main feature of Windows is the graphical 
interface. When I first heard the term "GUI," I thought the 
industry was saying "gooey." How helpful is a gooey inter
face? So it wasn't until I read about v.3.0 that I learned the 

true meaning of "Graphical User Interface." 
You mean something is actually going to let 
me get along with my computer? What a con
cept! Icons represent programs and files, which 
I can customize and define. I like that three
dimensional look to the executive buttons . 
This GUI environment is very pleasant to the 
eye. I won't bored! Windows is not all cosmet
ic. Its beauty is more than skin deep. I can now 
access random access memory (RAM, ROM's 
brother) above the 640K limit. 

Uniqueness. Each of us is unique. I prefer 
the color aqua over blue. I prefer to have my 
Windows maximize upon use. I don't have to 
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fit my personality into a framework that was designed by 
some engineer in an ivory tower. Windows allows me to 
be unique. Windows also offers me several ways to do the 
same task. 

One of the biggest hurdles any Windows user will need 
to overcome is learning to use the mouse. I had a difficult 
time adjusting to this device. I didn't want to take my 
hands off the keyboard. The keyboard's home position was 
home to me and leaving that comfort zone presented my 
first Windows challenge. 

My co-workers certainly were no help in my learning 
process. Removing the tracking ball , swapping the 
left/right mouse buttons were some of their jokes. And 
besides, who wants a rodent on their desk in the first 
place? I fell into all the traps a new mouse user could pos
sibly encounter. What do I do when I reach the end of the 
mouse pad? It's unnatural picking up the mouse and plac-
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ing it back down again on the same area of the 
mouse pad. I kept thinking that I was going to 
lose my place. When do I click and double 
click? I knew I had to grasp this device if I was 
to see the true benefits of a GUI environment. 

A mouse is a hardware device, incapable of 
thought or feeling. I tell it what to do. I tell it 
that I am left-handed. What my mouse needed 
was a good dose of desensitization. Windows 
Control Panel came to the rescue. I can adjust 
the mouse tracking and double clicking speed. 
I knew I could overcome the mouse situation. 
After all, it didn't take me long to learn to use 
the controller for my video games. Aside from 

all this, I mastered the click, double-click, and point and 
drag. The best part is that I don't have to memorize those 
cursor movement keys for my new word processor. I just 
point and click. My mouse, "Mushy," and I get along 
famously. 

Help. I can never find an instructional manual when I 
need one. So, I have come to rely heavily upon Windows 
Help. Windows Help gives me comprehensive on-line 
answers and guidance to every feature. I can get help at 
any time, no matter what program I am in. In addition, I 
can add my own notes to the Help contents by using the 
Edit/ Annotate feature. 

The nanny. Sometimes, Windows makes me feel like a 
little kid. If I try to exit either the Windows program or an 
application without saving my work, Windows informs 
me. "Document XYZ has changed, save changes?" I have a 
choice of saving the changes, not saving the changes, or 
cancelling. I usually say that I want my document saved 
and then I thank Windows for watching out for me. 

The many faces of the cursor. There are two cursors. 
One belongs to the keyboard; the other to the mouse. 
However, only one can operate at a time. The keyboard 
cursor is a flashing vertical line. It's a thin line, so if you 
think you need glasses, you don't. Now the mouse device 
can take on many shapes: an arrow, a double-headed 
arrow, a hand (helping hand), an I-beam (when text is 
used), and an hourglass. If it's on for more than three min
utes, you may have to reboot your computer. These are just 
a few of the shapes of the mouse cursor. Also, each 
Windows application has cursor shapes specific to the task 
at hand. Goodness, it was like getting acquainted with a 
whole new group of friends. 

File Manager. I get the most from my Windows inter
face by getting to know File Manager. I'm free from the 
tyranny of DOS. It's graphical, easy to use and relatively 
intuitive. I no longer suffer from the slings and arrows of 
the DOS command line. 

Consistency. The Windows operating environment is 
rich with consistency. Most windows consists of the same 
elements: a title bar, menu bar, control menu, minimize 
and maximize buttons. I can size my windows and move 
them anywhere on my desktop. I know, by the highlight, 
which window is activated and which is inactive. The 
emphasis on consistency makes it easier for me to inter
face. All application programs designed for Windows use 
similar keyboard and mouse operations to select objects 
and choose commands. Largely, I can learn one applica-

tion and then learn part of them all. 
Multi-tasking. For me, the most fascinating quality of 

Windows is the ability to simultaneously run several 
applications. By choosing a simple menu command, I can 
switch between applications without having to close one 
to open the other. I can certainly live without that tedium. I 
can keep my electronic message program active on my 
desktop along with my word processor, calendar and 
spreadsheet. I can copy text from one document to the 
clipboard and paste it in another document or even in 
another Windows application. I don't have to retype this 
information. 

AS TIME GOES BY 

Gone are the days when most people primarily employ 
one piece of software. A well-rounded user is involved in 
more than one task. Due to the popularity of Windows and 
the thousands of Windows applications available, I contin
ue to learn. I spent a half of a day learning a Windows 
graphics package. I now can create professional looking 
presentations and slide shows. 

A few short months ago, my electronic mail recipients 
were other e-mail users in my office. I now subscribe to an 
on-line mail service. I can download computer applica
tions (some are free, some have a small cost), read newspa
pers and magazines, and chat with other members. I can 
access the Internet through e-mail. I can communicate 
with peers or customers worldwide. Internet mail helps 
me transcend all time zones. 

I subscribe to newsgroups in my field. A newsgroup is 
designed to facilitate the sharing and exchange of informa
tion about all facets of a discipline. I am up-to-date on the 
happenings in my profession. Windows has brought me 
from the darkness, where knowledge is not often sought, to 
a spring of freshness and bloom. I am riding on that high
way. There are no speed limits. I have come a long way, 
baby. 

EPILOGUE 

We must all become continuous learners. Knowledge is 
quickly becoming the most valuable commodity in our 
society. The advancement in technology is one of the 
forces telling us we must place more value on continuous 
lifetime learning. Brains are in; heavy lifting is out. 

Companies and individuals will have to constantly 
learn new skills, develop new areas of efficiency, and rein
vent what they have to offer. This process is necessary, not 
only to keep up with the pace of advancements, but to sur
pass them. 

Keep your appetite for adventure alive with a passion 
for bold leaps into the unknown. Cherish your failures. 
Most of all, keep in mind that you can be the person who 
makes it all happen. 

1995: Chicago - Kora Igottakeeponlearning is keeping 
abreast with the new bells and whistles to be included in 
the next generation of Microsoft Windows. Windows 95 is 
an operating system that can potentially revolutionize the 
computer and entertainment world. Windows 95 is laying 
the foundation today, with the next level being achieved in 
future Microsoft operating systems. + 
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TECHNICAL TIPS 
BY RANDY FR 0 MM 

I t sounds like something straight 
out of a Madison Avenue advertis
ing campaign for an over-the

counter pain reliever. 
"Use TRIAC; the high-speed thyris

tor you've been waiting for." Or "4 
out of 5 electronic engineers recom
mend silicon controlled rectifiers for 
relief from potentially embarrassing 
switching problems." Or "More de
signers depend on TRIAC than any 
other method of AC control." 

So, what the heck is a "thyris
tor?" What does a "TRIAC" do? 
Who names these things, anyway? 

A thyristor is simply a solid
state power switch. A thyristor 

can be used to 

TAKE A '1RIAC" & 
CALL ME IN THE 

MORNING 

control the 
power to many 
different types of 
"loads." In the 
amusement indus
try, thyristors are 
used to control 
lamps, motors and 
solenoids. For ex
ample, a basketball 

GETTING TO KNOW 

THE THYRISTOR 

FAMILY OF SOLID

STATE SWITCHES 
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game might use a thyristor to control 
a motor that raises and lowers the ball 
trap at the beginning and end of the 
game. A thyristor might be used to 
ring a bell or flash a strobe light when 
tickets are earned by a player. In the 
world of industrial control, thyristors 
are used to control heating elements, 
automatic fans, conveyor belts and 
hundreds of other electrical devices. 
The lamp dimmer on the wall of your 
home uses two different types of 
thyristors to control the amount of 
power going to (and consequently the 
brightness of) the bulb. The common 
thread here is that a thyristor is used 
to control a load. It is an output de
vice; a controller of power. 

The term "thyristor" is used to de
note a very small family of solid-state 
switches. There are three types of 
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thyristors , 
only two of which are 
used in the amusement industry: sili
con controlled rectifiers and TRIACs. 
A third type of thyristor, called a "DI
AC, " is used in conjunction with a 
TRIAC and is found primarily in the 
aforementioned household light dim
mers. 

SILICON CONTROLLED 

RECTIFIER - SCR 

Talk about a dumb name for a part, 
what's the deal with the silicon con
trolled rectifier? Silicon is obviously 
the name of the element> from which 
the device is constructed . But 
99.9999% of all semiconductors are 
made of silicon so there's nothing 
special there. In last month's RePlay 
we looked at the simplest semicon
ductor, a one-way gate for electric 
current called the diode. Another 
term for diode is "rectifier. " 

So a silicon controlled rectifier is a 
diode that can be controlled. In prac
tice, nobody calls this thing a "silicon 
controlled rectifier;" it's simply re-
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ferred to as an "SCR." An SCR is a 
diode that can be turned on and 
off. The schematic symbol for an 
SCR looks like a diode. The two 
main terminals are the anode and 
cathode just as before. However, 
because we want to control the de
vice, a third lead has been added. 
This is the input that controls the 
SCR. It's called the "gate." 
Turning on an SCR is known as 
"gating" it. 

Like a transistor, an SCR has 
three leads. And just like transis
tors, SCRs come in a variety of dif
ferent "packages. " The amount of 
load current (amperes) determines 
the size of the package. Higher 
load current means a larger pack
age must be used. These are, in 
many cases, the exact same pack
ages with which we are already fa
miliar: the T0-92, T0-220 and 
others. 

It's easy to understand how an 
SCR works. Take a look at the cir
cuit in figure 3a. This is a simple, 
complete circuit consisting of a 
battery, a lamp and two wires. The 
battery is our "source" of electric 
current and the lamp is using 
power from the source. In a circuit 
like this one, any device that con
sumes power is called a "load." 

A wire connects the positive 
lead of the battery to one end of 
the lamp. This wire is the "source 
path" that carries the electric cur
rent from the source to the load. 
The remaining wire connects the 
other end of the lamp to the nega
tive terminal of the battery. This 
wire is the "return path" that car
ries the electric current back to the 
source from the load. 

According to the schematic dia
gram, electric current flows from + 
to -. Following the schematic dia
gram, the electric current flows 
out of the + terminal of the battery 
along the source path, passes 
through the filament of the lamp 
(making it glow white hot) and re
turns via the return path to the -
terminal of the battery. 

In this circuit, the lamp is on all 
the time. It might be convenient to 
be able to turn the lamp off when 
we don't need the light. If we 
want to turn the lamp off, all we 
have to do is install a switch to 
break the circuit. It doesn't matter 
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where the switch is installed. If 
we use a switch to break the 
source path (fig. 3b) the lamp will 
turn off. That's pretty obvious. But 
switching out the return path (fig. 
3c) will accomplish the same 
thing, won't it? Think about it for 
a second. Breaking the return path 
is the same as having just one wire 
hooked up to the bulb, isn't it? 
Naturally you wouldn't expect the 
bulb to light up with just one wire 
attached, would you? This scheme 
(controlling a load by switching 
the return path) is the most com
mon method of turning things on 
and off. It's often referred to as a 
"ground switch" since the return 
path and ground are generally one 
and the same. 

Let 's replace our mechanical 
switch with an SCR (fig. 4 .) Notice 

FIGURE 2 

that the SCR is in the re
turn path of the circuit. 
Like the diode we saw 
in last month's RePlay 
Magazine, the arrow of 
the SCR schematic sym
bol points in the only 
direction it will allow 
the current to flow. But 
unlike the diode , the 
SCR doesn't always 
conduct, even if it's 
pointed in the correct 
direction. Remember, 
this is a controlled recti
fier. It must be turned 
on by applying a small 
amount of electric cur
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rent to the gate. It doesn't take 
much gate current to turn on the 
SCR. The amount varies from de
vice to device but it can be as low 

Silicon Controlled Rectifiers - SCRs 
T0-220 T0-218 

T0-92 
T0-202 

.i. 
A K 

A 
G 

A G 

SCRs come in a variety of different " packages." The amount of load current (amperes) 
determines the size of the package. Higher load current means a larger package must 
be used. These are, in many cases, the exact same packages with which we are already 
familiar: the T0-92, T0-220 and others. Note that the letter "K" is used to denote the 
"cathode" so that it is not confused with "G" for "gate. " Also note that in most 
instances, the "anode" is also connected to the metal tab at the top of the device. 

TRIACs 
Main 

Terminal 2 T0-92 

~ MT,ij~, 
Main G 

Terminal 1 

T0-220 T0-218 

MT, 

MT2 MT G 
2 

TRIACs are all but identical to SCRs. The only difference is that TRIACs work twice as 
efficiently w ith alternating current (AC.) Instead of "anode" and "cathode" the main terminals 
are called "main terminal 1" and " main terminal 2." The triggering input is stilled called the 
"gate." As with the SCRs, the metal tab is connected to the center lead (MT2 ) of the device. 
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This is a simple, complete circuit consist
ing of a battery, a lamp and two wires. The 
battery is our "source" of electric current 
and the lamp is using power from the 
source. In a circuit like this one, any device 
that consumes power is called a "load." 

lfwe use a switch to break the source path (fig. 3b) the 
lamp will turn off. That's pretty obvious. But switch
ing out the return path (fig. 3c) will accomplish the 
same thing. This is a common way to control a load. 

as 200 microamps (200 millionths 
of an amp) in some cases. This 
gate current can come from any 
number of different sources such 
as a computer or other electronic 
circuit. By using an SCR, we can 
use a tiny amount of gate current 
to control a load current that is 
thousands of times greater. In oth
er words, we can use a little cur
rent to control a big current. Cool, 
huh? 

Weird Thing Alert: Although 
the gate is used to turn on the 
SCR, the gate input cannot be 
used to turn the SCR off. Say 
what? If putting current on the 
gate turns the SCR on, doesn't it 
make sense that removing the gate 
current will turn the SCR off? 
Well Grasshopper, what makes 
sense ain't necessarily so. Once 
the SCR has been gated, it will re
main turned on, even after the 
gate current has been removed. 
That's right! Just a single, short 
pulse of gate current will start the 
SCR conducting, and once it be
gins conducting it will remain that 
way no matter what happens to 
the gate. 

To turn off the SCR, the current 
flowing through it from anode to 
cathode must be cut off. A mo
mentary break in the main current 
flow is all it takes to turn the SCR 
off. When the circuit is reconnect
ed, the SCR remains off until it is 
gated once again. 

The "latching" characteristic of 
an SCR can be an advantage in 
some applications but make the 
component totally useless for oth
ers. For example, a simple over-
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voltage protection circuit for a 
power supply can be made from 
an SCR and a zener diode. (see fig. 
5) This circuit, called a "crowbar," 
uses the zener diode to detect an 
over-voltage condition. If the pow
er supply output exceeds 5.6 
volts, the zener diode begins to 

FIGURE 4 

+ --

conduct (this is the only compo
nent that allows electric current to 
pass opposite the direction the ar
row is pointing.) The instant the 
zener begins to conduct, it gates 
the SCR which is connected di
rectly across the output of the 
power supply and ground. This 
shorts the output of the power 
supply directly to ground and pre
vents any damage to the logic 
board from an over-voltage condi
tion. 

The latching characteristic is an 
advantage here because as soon as 
the SCR is turned on and the out
put voltage of the power supply 
drops below 5.6 volts (on its way 
down to 0 volts or ground) the 
zener diode will no longer be con-
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ducting and there will be no gate 
current. Of course it doesn't make 
any difference now because once 
gated, the SCR will remain on un
til the power supply itself is 
turned off. 

On the other hand, SCRs cannot 
be used to control the directional 
flasher (turn signal) lamps in a car. 
It would be easy enough to turn 
the lights on with an SCR but once 
they were on, they would stay on. 
Turning them back off would be 
another matter entirely. 

And yet, SCRs were used in the 
early Bally electronic pinball ma
chines as lamp drivers for the 
"switched illumination." These 
are the lamps that are controlled 
by the computer and used to indi
cate the status of the playfield 
(1000 points when lit, free ball 
when lit, etc.) 

So how could these lamps be 
turned on and (more importantly) 
turned off with SCRs? The secret 
lay in the type of power used in 
the lamp circuit. It was not the 
pure direct current of a battery but 
a "pulsating DC" power supply 
that was derived from a trans
former and a bridge rectifier. The 
transformer was used to lower the 
120 volt AC line to the low voltage 
required by the lamps. This low, 
AC voltage was then changed to 
pulsating DC by the four diodes in 
the bridge rectifier (fig.6.) Notice 
that the output voltage of the 
bridge rectifier drops to 0 volts 
every 1/120th of a second. This is 
called the "zero crossing." Zero 
volts means zero amperes of cur
rent so the SCR automatically 
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Now you can get a dart niachine 
that has even niore than a Valley Cougar 

Even More 
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New overhead scoreboard now has a 
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Even More 
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system . 
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shuts itself off at the 
next zero crossing after 
the gate current is re
moved. 

The SCR is some
what limited in another 
way as well. The 
schematic symbol of the 
SCR indicates that it 
conducts only in one 
direction. When the 
SCR is gated, it essen
tially acts just as a nor
mal diode; conducting 
when the current flows 
in the same direction as 
the arrow symbol but 
not conducting when 

cal isn't it? To car
ry that logic a step 
further, consider 
the name " TRI-
AC." The compo-
nent has 3 leads 
(TRI) and works 
on alternating cur
rent (AC .) You 
know, there's real
ly no mystery to 
electronics and 
reading schematic 
diagrams once 
you understand 
how these simple 
co mpon en ts 
work. 

TRIACs are 
generally used to 

FIGURE 4 

SCI! I 
Sl07TI 

JP 4 

Cl!~ 

1114734& 

5. 6V, 111 
51 

Rl 5 

• 5 voe &1J 1-5 .6 

Rl6 
20 OH" 
1/411 

11 n-1.1 

11J3-6 '7 

the current flow is reversed. This 
one-way action means that we 
cannot use an SCR to control alter
nating current. Half the time the 
polarity will be reversed and noth
ing will pass through the SCR, 
even if it's gated! 

control lamps, ac
tuators and other 
devices that are 

___________ __,.___~G.::Jlllt'..J'\&7 J7-3' 4 

AC CONTROL WITH 

TRI A Cs 

To control alternating current, 
we use another member of the 
thyristor family: The TRIAC. 
Conceptually speaking, a TRIAC is 
like two SCRs connected "back-to
back" with their two gates tied to
gether . A quick glance at the 
schematic symbol itself reveals 
the two arrows pointing in oppo
site directions. This is a big dang 
clue that the TRIAC is u sed for 
controlling AC loads. Instead of 
"anode" and "cathode," the two 
main terminals are called "main 
terminal 1" and "main terminal 
2." The control input is still called 
the gate. 

So, this is pretty doggone logi-

fig. 6 
120 VAC 

Input 

line powered; that 
is to say, units that are powered 
by the 120 volt AC power line. A 
120 V AC solenoid might be used 
as a ball release in a bowling game 
or a 120 V AC motor as an anima
tion motor in a redemption piece. 
A giant, 120 VAC coil might be 
used as a ball launcher or perhaps 
we just want to control a string of 
ordinary 120 V AC light bulbs in a 
novelty game like a love machine 
or strength tester. All of these ap
plications will be handled by a 
TRIAC. 

TESTING THYRISTORS 

Unlike transistors, there is not a 
sure-fire test for thyristors that you 
can perform with your digital 
multimeter that works for all de
vices all the time. However, you 
can test an SCR or TRIAC to see if 
it is shorted. When tested out-of-

(\ (\ (\ ~ vvv 

circuit between anode and cath
ode (or between MTl and MT2 for 
TRIACs) the device should test 
"open." If it's shorted, it's bad. 

The symptom of a shorted 
thyristor is usually pretty obvious. 
Either the load that is controlled 
by the device stays on all the time 
(such as a motor that runs contin
uously or a lamp that remains 
lighted) or, in cases where the 
thyristor is meant to control a high 
current, momentary load such as a 
large solenoid, the shorted thyris
tor blows the fuse. 

If the device is not shorted, it 
may still be bad. If you have a 
thyristor-controlled load that is 
not working and you suspect the 
SCR or TRIAC is bad, the sure fire 
check is simply to replace the de
vice and see if that fixes the prob
lem. 

Low-voltage, 
Pulsating DC 

Output 

A pulsating DC power supply was used to drive the SCR switched 
lamps in Sally's first solid-state pinball machines. 
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REPLACEMENT 
COMPONENTS 

Thyristors are rated more-or
less the same as diodes: by voltage 
and current. The voltage rating is 
~e maximum voltage that the de
vice can handle when it's turned 
off. In other words, it's the maxi
mum voltage that the component 
can ~loc~. The current rating of a 
thyristor is the maximum amount 
of current that can pass through 
the component between anode 
and cathode, or between main ter
minal 1 and main terminal 2. 
Large packages can naturally han
dle more current than small ones. 
There are some other specifica
tions for thyristors as well but in 
practice these are the only two 
with which we need to be con
cerned. 

Replacing thyristors is the same 
as replacing diodes. If you need to 
obtain substitute replacement 
component, you can always use 
on~ of the same or higher voltage 
ratmg and/or current rating. For 
example, a 200 volt, 4 amp device 
can be replaced with one rated at 
400 volts and 8 amps. 

Of course, if the packages are 
different, you'll need to check the 
"basing" (which lead is anode and 
cathode, or MTl and MT2, and 
the gate) to make sure you install 
it properly. You need to be careful 
here as a thyristor like a TRIAC 
generally has very low voltage at 
the gate (often just a fraction of a 
volt) but high voltage (like 120 
volts) between the other two ter
minals. Improper installation can 
have disastrous results , in some 
~ases shooting 120 VAC directly 
mto the low-voltage circuitry. 

~ood engineers design around 
this. (and ~he possibility of a 
thyristor failure doing the same 
thmg) by using "opto-isolators" in 
the gate circuit. The opto-isolator 
completely isolates the high-volt
age thyristor circuit from the low
voltage circuit that drives it. 

ON ANOTHER NOTE 

I have a couple of new addi
tions to the Arcade School line-up 
of products and services for 
amusement technicians. The first 
is a computer software program 
called Coin Tech. Coin Tech runs 
under Windows. It's a huge data
base of useful information that 
will allow you to cross-reference 
picture tubes, locate manufactur
ers and suppliers, pinpoint a mon
itor problem and help you find 
tec~nical a;rticles about specific 
eqmpment m your vast collection 
of tech journals. There's a resis
tance and color code calculator a 
capacitance calculator, a parts r~f
erence, a repair log of common 
problems and fixes and dozens of 
technical articles. You can even 
print a monitor troubleshooting 
flowchart or a list of replacement 
capacitors at the touch of a button. 

I am introducing the Coin-Tech 
program at $99.00. It requires a 
386 or better PC with 4 megs of 
RAM (8 megs preferred for faster 
operation) and an SVGA 
(800X600) monitor. The program 
comes on 5 disks and takes up 
more than 7 megabytes on your 
hard drive. Like I said, it's a huge 
database. 

The other new project isn't ac
~ually completed yet but it's shap
mg up to be a very worthwhile ad
dition to the Arcade School line-

up of videotape training 
programs. If you had a 
chance to attend the re
cent ACME show in 
Reno, you may have at
tended some of the 
technical seminars pre
sented as part of the 
TechFest program. 
TechFest was a special 
area of the ACME show 
devoted strictly to tech
nicians. 

Manufacturer's ser
vice representatives 
gave a series of short, to
the-poin t presentations 
on how to troubleshoot 

" .... ... 
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'.lld repair their products. Subjects 
mclude pinball repair, jukebox re
pair, rebuilding bill validators and 
troubleshooting redemption 
equipment. Thanks to the cooper
ation of these manufacturers and 
the sponsorship of the AAMA (the 
American Amusement Machine 
Association) I was able to video
tape the presentations and make 
them available to those that were 
unable to attend TechFest. I am 
editing the programs now and 
hope to have them available next 
n:onth. Watch for my ad on the 
first of the blue pages here in 
RePlay Magazine. 
. As usual, if you have any ques

tions or comments please feel free 
to contact me, Randy Fromm, at 
1944 Falmouth Dr. , El Cajon, CA 
92020-2827; phone: 619/593-6131 
or fax 619-593-6132; internet YM
NP18A@prodigy.com. 

© Randy Fromm, May 1995 
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THYRISTOR SUBSTITUTION GUIDELINES 

1. Voltage 
2. Current 

ReP!ay Magazine 

Use the same or higher. 
Use the same or higher. 
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SOUTHEAST "SUPERSTORE" CELEBRATES 50TH 
PARTIES AND OPEN HOUSE AT NEWLY-EXPANDED 

everal hundred customers, 
friends and product suppliers 
from around the territory and 
the nation gathered at Brady 
Distributing Co. in Charlotte, 
NC April 7-8 to celebrate the 

50th anniversary of the organization 
founded by the late C.B. Brady in 
1945. 

The popular coin machine dealer
ship also used the occasion to show 
off the completed 44,000 sq. ft. addi-

tion to its headqu arters at 2 708 
Yorkmont Rd. they'd begun late last 
year and which now offers an im
pressive 84,000 sq. ft. facility to stock, 
sell and service music, amusement 
and vending machines under one 
yawning roof (see photo below). 

Brady's new double-sized digs 
amazed some out-of-town visitors 
who saw the :finished (and seamless) 
edifice for the first time since con
struction began. Comparing its com-

mantling outside appearance and spit 
and polish inside shops, showrooms 
Jllld executive offices to some other 
distributorships they've seen else
where, many believe there's hardly 
another coin machine hub like it on 
the map. 

Business is what Brady's is all 
about, of course. But it's also about 
people .. . from its president Jon Brady, 
his VPs Blair Norris and Larry Cooke 
and their Charlotte staff of around 



YEAR IN DISTRIBUTING WITH 
CHARLOTTE HEADQUARTERS 

90 ... on to their customers, many of 
whom hark back to the days when 
the late founder ran the tiller and 
grew the business year by year until 
he handed it over to son Jon who 
continues to grow it more. 

Brady "birthday" festivities began 
Friday noon (April 7) with a golf out
ing at the Tega Bay Golf and Country 
Club. Non-golfers were treated to a 
historical tour of Charlotte (a growth, 
pro-business city whose population 

is expected to hit a half million by the 
year 2000). 

A hospitality party took place that 
night at the Marriott Executive Park 
where Brady's assembling factory 
reps swapped stories of post-ACME 
open houses they'd called on around 
the country, shared airline stories and 
enjoyed the open bar and food buffet. 

Brady 's own open house took 
place the next day at their spiff new 
amusement and (separate) v ending 

1111y 1985 

l~~ 

The story of Brady Distributing 's first 40 
years was originally told in our May 1985 edition 
when company founder C.B. Brady was chair
man and his son Jon was already president. 

Our Key Bowline (now Mrs. Key Snodgress) 
went to Charlotte with me to interview a lot of 
Brady personnel and to take photos (like the 
one on the cover above) for that 40th 
Anniversary Special. 

My mission included interviewing C.B. and 
Jon and also getting additional information on 
the organization from Blair Norris and some oth
ers. Key and I spent quite a few days down 
there and quite a few more back home in 
Southern California writing and producing that 
May 1985 section. 

It was a big job, but sincerely, it 
was a labor of love. For as everyone 
who knows the Brady people .. . in
cluding those who remember C.B .... 
are aware, these are the kind of 
decent folks you'd let watch your 
baby for a week while you went off 
on vacation and never think about it 
twice. 

Out at this year's ACME, current 
AAMA president Steve Koenigsberg 
(who is also Brady's friendly competi
tor) gave an award to Rowe's Jerry 
Gordon, saying it proved that nice 
guys can finish first. 

Well, I visited Brady's ten years 
ago, and again last month to do this 
50th anniversary salute, and I can 
apply Steve's assessment of Jerry to 
Jon and Blair and many others who 
fly Brady's fiag of integrity and who 
make a fair buck in the process. 

l ... a fellow who has to run stories 
about copyright infringement and 
other sadder aspects of this indus
try ... thank Jon, his family and his 
employees for giving me and my 
readers "good news." I hope you all 
enjoy this section. Ed Ad/um 



showrooms, as well as outside under 
a tent. Hot food was served in a non
alcoholic atmosphere (a tradition car
ried forward from the late founder's 

days) to an army of operators, wives 
and sometimes kids and grandpar
ents who munched sandwiches and 
played the new amusement and 

redemption ma
chines. 

Many took the 
cook's tour of the 
shops and ware
house, including 
those who literally 
enjoyed the Cooke's 
(as in Larry's) tour 

around the well-planned facility, 
often remarking on the efficiency as 
well as the sheer size of this modem 
dealership. 

The birthday activities wound to a 
solid climax that evening where 
around 350 were treated to a 50th 
Anniversary reception and dinner at 
the Marriott, presided over on the 
dais by Jon and Gwen Brady, Blair 
and Larry, VP "Jon W." Brady (which 
he prefers to "junior") and speakers 
Bill (Bulldog) Cravens and Kenny 

(Segal Ander-
son. 

The day before the open house, workers put some finishing touches 
on the reception area leading into the amusement showroom. All was 
ready when the legion of operators arrived. 

Troika of top management: VP's Larry Cooke (I) and 
Blair Norris with president Jon Brady. Along with 
young VP Jon W. , they oversee equipment distribu
tion to a healthy portion of the southeastern US map. 

Guests en
joyed a wide 
screen video 
program show
ing nostalgic 
and contem
porary photos 
of Brady Dis
tributing "then 
and now", 
which was 
produced by 
Gwen, as well 
as the micro
phone antics 
of Cravens and 
Anderson. Al
ternately prais
ing the compa
ny while roast
ing its presi
dent (who 

President Jon Brady, wife Gwen and sons Jon W. (left) and Chris, in "family portrait" taken at con
clusion of Saturday night's gala at the Marriott. Jon W. is a VP at the business, while his younger 
brother Chris presently works at a Charlotte commercial bank. When asked if he's interested in 
joining the family business, Chris just answered us with his big handsome smile. 
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grinned stoically throughout), both of 
the factory guys got off some well
received zingers. 

"I'm happy to report that Jon said 
he's going to pick up the tab for this 
dinner," said Cravens, "because I can 
tell you from experience that C.B. 
would not!" Hearty shouts of "that's 
right, that's right" followed, in fond 
memory of the founder's "entrepre
nural" care with the dollar. "He once 
bawled me out for giving a shoeshine 
fella a quarter," Jon told a friend later. 

"I've also studied genetics," 
Cravens continued, "and learned that 
talent sometimes skips a generation. 
For example, everyone who remem
bers C.B. can tell you that man was 
on the ball. And now," he said, ges
turing to young Jon W., "we have a 
very talented and energetic grandson. 
But," he then said, pointing at the 
president, "well ... ?" 

Kenny Anderson followed Cra
vens, saying "Will Rogers never met a 
man he didn't like. He never met Jon 
Brady." Howls. After paying a nostal-
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Dinner guests applaud after toasting the company. Around 350 folks 
swelled the Marriott ballroom on the happy occasion. 

The weekend's weather was postcard-perfect, so open house registra
tion took place outside the company's front entrance. 

At the Saturday evening anniversary celebration at the Marriott, Jon 
Brady raises the official toast to the golden anniversary of the dealership 
his father founded back in 1945. 

Food was served outside under a tent. The smell of tobacco smoke 
sometimes drifted through the air out there because there's no smoking 
allowed inside. This may be North Carolina, but it 's also 1995. 

Bill (Bulldog) Cravens looks sheepish after roasting Jon Brady, though 
Jon himself obviously got a kick. Later he asked Cravens: "What's this 
stuff about genetics?" 

"Mr. Brady Distributing" Blair Norris gets applause from the crowd, even 
from his wife Gayle (which proves what a great ole boy he truly is). 

gic tribute to the late founder (whom 
he'd known from the old Wurlitzer 
days) , the Sega VP termed today's 
Brady Distributing a "premier dealer
ship that most of our manufacturers 
would rate #1 , #2 or #3 on their lists, 
and that, seriously, is the product of 
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our learned friend here, Jon Brady." 
Blair Norris was introduced as 

"Mr. Brady Distributing" (he 'll be 
with the company 35 years next 
year). "We're enthusiastic about the 
future for the business and I thank 
each and every one of you for your 

May 1995 

support," Blair declared. 
It was a great celebration following 

a busy open house ... and between all 
the weekend's back-slapping and 
good fellowship, business was writ
ten ... exactly the kind of weekend Jon 
and his late father would approve of. 
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History of a Dealershtp ~~~ 

l 

Before entering the field of machine distribu
tion, C. B. Brady operated jukeboxes and 
pintables in North Carolina street locations. 

Today's Brady Distributing Co., 
housed in its jewel of a building 
in Charlotte with satellite offices 

in Memphis, Miami and Orlando, 
Fla., represents enough product lines 
to fill a trade show floor. But back in 
1945 when C.B. Brady opened his 
dealership at a store at 300 W. Third 
St., it hinged on only one ... the Wur
litzer jukebox ... a machine C.B. had 
all over his routes and which he gen
uinely loved. 

His dealership is 50 years old to
day, but some may not know C.B. 
Brady made his living in the coin 
machine industry for over ten years 
before he opened his store. It all be
gan for him with penny postcard ma
chines, graduated into mechanical 
tabletop pins (Bally and ChiCoin 
brands) and later into music opera
tions. 

By the time he opened the dealer-

C.B. Brady was company chairman when this photo was snapped at Wilmont Rd. in 1985. 
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ship in '45, he had we over 400 ma
chines out on the streets in Charlotte 
(and with the aid of a then-partner 
named J.H. Wilburn) in some other 
Carolina towns as well. The company 
is almost out of route operations 
today, though it maintains interests in 
some fun centers (see details further 
along). 

RePlay told the "story of a man 
named Brady" exactly ten years ago 
on the occasion of their 4oth anniver
sary when the founder was still alive, 
though in semi-retirement. But, we'll 
tick off some of the highlights of those 
first 40 years before entering into the 
last ten to refresh the oldtimers and 
bring the newcomers up to speed. 

C.B. stands for Clyde Brevard. He 
and his wife Maude had three chil
dren: Jerry (who works in the compa
ny's parts department), Jon (its cur
rent president) and Jane (who tragi
cally passed away in August of 1978). 

Shortly after he'd begun selling 
Wurlitzers (with the help of one man
ager and a serviceman named Ike 
Brown), Brady moved the company 
over to 620 W. Morehead and then 
again into a bigger place at 513 E. 
Trade St. While these stores provided 
a home base, Brady spent a load of 
time out visiting operators in the ter
ritory (which consisted of both 
Carolinas and portions of Virginia 
and West Virginia). In an interview 
ten years ago with RePlay's publisher 
Ed Adlum, C.B. reflected on that 
roadwork: 

"I'd leave home early in the morn
ing and wouldn't get back until ten, 
eleven at night. Then I'd get out of 
bed next morning and go out and do 
service calls. But I loved being on the 
road, though I didn't like being away 
from my family . . 

"I got to know my customers up 
close, where they worked. My wife 
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Brady Distributing 

A Fine Tradition 
of Service and Dedication 
to the Coin-Op Industry 
Past, Present & Future 

Congratulations 
from your friends at 

American Sammy Corporation 
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The Brady & Singer families 

go bach a long time together. 

lUe're happy to salute your 

SOth Anniuersary. 

CEnTRHL OISTRIBUTlnG CO. 
· OMAHA , NEBRASKA 

From one SO year old 
company to another ... 

HHPPH BIRTHDHH! 
....... 
1111111 -~ 

commEnc1nL music 

Brady Distributing 
has stood the test of time. 

Congratulations! 

merit industries, inc. 

makers of the MEGATOUCH Touchscreen Videos & SCORPION Darts 



Brady's delivery truck in the early days proudly showed the Wurlitzer colors. That music line was 
their one and only coin-op product until bumper pool came along. 

C.B. Brady with J.H. Wilburn, his one-time route partner. 

Maude used to know all the cus
tomers at one time, though when the 
family started growing, she sort of 
dropped out of the business and 
spent her time with the children." 

Brady Distributing moved once 
again, this time to 1900 West More
head in 1956, about a year after C.B. 
started dealing bumper pool tables. 
Six-pockets showed up in the early 
60's as did Blair Norris in 1961. 
Bumper pool has come and gone but 
the man with that big, ale happy face 
is still on the job. Blair's training was 
in accounting, but he proved to be a 
jack of all trades. Since many of the 
customers wanted to get to know this 
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guy, he slipped right into sales. 
C.B. Brady's son Jon did part time 

work for the company during his col
lege days and came aboard full time 
in 1963. When pinball machines 
were "liberalized" in North Carolina 
around 1967, C.B. started dealing 
these as well and was very happy to 
have Blair and Jon on staff. 

Slowly, this dealership that con
centrated exclusively on selling Wur
litzer jukeboxes for at least ten years, 
was getting to be a game dealer, as 
well as a vending distributor (they got 
the Automatic Products line in 1963). 

"I think I was the very last Wur
litzer distributor to diversify into 

May 1995 

games," C.B. once said. "I loved han
dling jukeboxes and always felt like a 
member of the Wurlitzer family. 
Those people couldn't have been any 
better to me," he'd said, reminiscing 
about the 30-odd Wurlitzer conven
tions he'd made and the icons of the 
jukebox business of those days like 
Farney Wurlitzer and A.D. Palmer 
he'd met. 

But the bloom came off American 
Wurlitzers' "rose" along about 1969-
70. Ed Adlum recalls: "They brought 
their new machine out at a distributor 
meeting in New York. I don't recall 
the hotel, but I recall the somber looks 
on the faces of distributors. Wurlitzer 
changed their proven mechanism and 
the dealers ... C.B. must have been 
among them ... wondered why they'd 
foul up a good thing." 

The romance of "Gee, Dad, it's a 
Wurlitzer" wore thin among distribu
tors and operators. Seeburg's star had 
risen with its successful line of 45 
rpm boxes and in 1974, RC. Rolling 
dropped the "second shoe", an
nouncing that Wurlitzer was closing 
its venerable North Tonawanda, NY 
jukebox factory. 

Brady replaced American Wurlit
zer with Rock-Ola through an ar
rangement with Carolina dealer Larry 
LeStrourgeon. Rock-Ola proved good 
for Brady, but by this time, the games 
business was outshining music sales. 
Manufacturers just naturally came to 
Brady for representation, including 
the makers of electro-mechanical 
games as well as that brand new 
breed of amusement which used a 
television monitor. 

In 1975 (the company's 3oth year), 
C.B. celebrated his 65th birthday, 
made himself chairman and promot
ed Jon to the presidency. Armed with 
a talent for financial management, the 
new president assumed power just as 
the game industry's boom times were 
about to begin. 

Soon after his promotion, Jon 
hired salesman Jim Frye in from the 
old Empire office in Detroit. The staff 
had increased (Louise McCall was 
now aboard), and gratefully so, as the 
solid state pinball boom hit in the late 
'70s followed immediately by the 
video boom beginning with Mid
way's Space Invaders. 

Many locations lost to urban re
newal by the jukebox were replaced 
by newer types of video and pinball 
accounts for Brady's customers. The 
available location possibilities 
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BRADY 
DI STRI B UTIN G 

COMPANY 

Happy SOth Anniversary! 



------------ ---1 

The Brady Bunch assembled at the company's 1985 40th anniversary party in Charlotte. From 
left: Gwen and Jon, C.B. 's wife Maude, her grandson Chris, C.B. himself and Jon W. 

seemed endless, as did the new prod
ucts coming from both old and new 
factories. 

The video binge lasted until mid-
1982. Several years after the smoke 
cleared, C.B. said, "We did a tremen
dous business but we really didn't 
make any big money. There was a lot 
to be desired in the overall quality of 
many games we handled. We got bad 
ones along with the good. A few held 
up, like Asteroids, Pac-Man and Ms. 
Pac-Man. But I think all the distribu
tors took just about all the goods their 
manufacturers produced and the bad 
ones were just terrible for deprecia
tion. This created a hardship with 
trades as well." 

Regarding service (he considered 
the service department to be the foun
dation of his company), C.B. said 
things happened so fast during the 
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boom, "we couldn't service our cus
tomers adequately. Everybody was 
running around here and there look
ing for this and that. You see, if you 
take care of fixing a man's equipment 
correctly, you have no need to adver
tise your business. We got a breathing 
spell after that TV boom and that ser
vice department is up to snuff now 
with all the personnel and electronic 
gear you need," he said in 1985. If he 
saw the shops at the new facility 
today, he'd be prouder yet. 

Those "new shops" are located in 
a building they opened in 1982 ... the 
"first half' of today's Brady Distribut
ing. In those days, the address was 
4308 Wilmont Road, but the City of 
Charlotte changed that to 2708 York
mont last year (same place, different 
address on the letterhead and on the 
mailbox). 
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The facility was built from scratch, 
based to a good degree on instruc
tions C.B. had given the architect. 
"Ideas from some other key employ
ees were factored in," Jon advised at 
the time, "but it's really C.B.'s place, 
as we sometimes call it." 

In February 1989, Jon Brady com
pleted a deal to acquire Belam South
east Distributing Co. from Bob Haim, 
adding both a Miami and an Orlando 
office to the Brady picture. It would 
not be their last acquisition. 

The payroll in the late 1980's list
ed just about 100 people, including 
salesman Tom Keil (who is currently 
an Atari regional sales manager). 
Larry Cooke, Brady's VP and chief 
financial officer, joined in 1989, after 
a tour with the accountancy firm 
Deloitte Haskins. C.B. Brady himself, 
widowed with the passing of Maude 
in 1990, spent more and more of his 
time in personal pursuits like his 
Methodist church work. 

PATRIARCH PASSES 

On Nov. 22, 1991, the company 
founder took a bad fall outside the 
Wilmont Rd. building and broke his 
hip. He was taken to the Charlotte 
Presbyterian Hospital where an oper
ation was successfully performed (the 
doctors expected he'd be on his feet 
and discharged in five days). Tragic
ally, however, his heart failed early 
the following morning and he was 
gone at the age of 81. 

"The transition of top manage
ment was, of course, very smooth," 
said CFO Cooke. "Mr. Brady knew 
how to delegate authority and Jon 
had basically been running the com
pany at that point. But, everybody 
was saddened and shocked." 

Trade people from around the ter
ritory and the nation bade C.B. Brady 
farewell at a funeral service conduct
ed at the Myers Park United Metho
dist Church. A platoon of church eld
ers conducted his coffin in and out of 
the sanctuary as a gesture of honor to 
this deeply religious man. 

He left a large hole in the heart of 
the industry, but he also left a philos
ophy to those who picked up where 
he left off. It was the secret to his suc
cess as he had told it to Ed Adlum: 

"The 'secret' can be summed up in 
one word ... honesty. You put yourself 
in the customer's shoes and apply the 
golden rule, and (business) falls your 
way. Honesty is, like they say, your 
best policy." 
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Congratulations Jon Brady ... 

Wishing you many more years 
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With these 
added to the 
Belam Dist. 
branch acqui
sitions several 
years before, 
Brady Distri
buting's mar
ket territory 
had expanded 
into operator
heavy Florida 
as well as 
parts of Ar
kansas and 
Mississippi. 
Added to the 
Carolinas and 
portions of 
West Virginia 
and Virginia, 

A young Jon Brady augmented his college education by 
completing AMOA's Notre Dame coin-op seminar course. 
His friend (then-president of the AMOA) Bob Nims presents 
the diploma. 

Brady covers 
a big piece of the south
east map today. BRANCHING OUT 

Shortly after joining the company full time, young Jon W. Brady 
accompanied his father to some out of town business gather
ings. John W. now makes trips for the company on his own (he 
recently rep'd the company at an FEC summit). 

In Febmary of 1992, Brady Distri
buting bought up the Rowe dealer
ship in Columbia, SC and with it, 
added that prestigious line of juke
boxes and vending machines. Then 
in November of the same year, they 
bought Rowe's other office in Mem
phis. They maintain the Memphis 
outlet today, but Columbia was shut 
down, as was an office Brady had in 
Chattanooga. 

But as distribution 
grew, Brady's once-large operating 
interests did the opposite . .. and, on 
purpose. Beginning around 1989, 
they started downsizing their route 
activities, either by selling them to 
customers or in some cases, simply 
shutting down. At one time, they had 
routes out of such places as Atlanta, 
Raleigh and Norfolk, but no more. 

"We do have two joint ventures 

CFO Cooke said the company began downsizing their routes in 1989 and are virtually out of that 
end of the business today. Arcade operations however, are healthy, although Cooke said there is 
no big fun center "expansion" campaign on the Brady table. 
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left in street operating, but even these 
have been substantially curtailed," 
Coke advised recently. The company 
is, however, involved in some serious 
fun center activities. 

Although Cooke said the company 
is not on any arcade expansion cam
paign, they have interests at present 
at Paramount Parks, Kings Dominion, 
Kings Island, Great America (out in 
Santa Clara, Calif.), Carowinds (out
side of Charlotte), Frankie Fun Parks 
(full FECs with attractions like mini
golf and driving ranges) and five 
Mindboggle mall arcades. 

Much of the management of these 
operations (along with his share of 
product sales) is done by young Jon 
W. Brady these days. More than liter
ate on computers, the college grad's 
been full-time at the business nearly 
three years now and enjoying it thor
oughly. 

As a salesman (and a good game 
player), he's popular with customers. 
During the 50th anniversary week
end, it wasn't unusual to hear his 
father ask him, "when's that tent 
coming?" or "are all those door prizes 
here yet?" And then when all logis
tics were shown to be under control, 
his dad smiled at him and asked, 
"how'd you do out golfin' with the 
customers this morning?" 
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(sung to the theme of the "The Brady Bunch") 

It's a story, about a Man called Brady, 
who had four offices on their own 
all of them unique to each other 
and .. they're all solid gold . 

... and there's one thing, about Jon Brady, 
he is as sweeeet as your very own family. 
That's why we're happy, when he calls us 
and he's on a spending spreeee! 

(chorus. all together now!) 

The Brady Bunch, the Brady Bunch, 
That is why we all love the Brady Bunch! 

Jon, cheers! Here's to many more successful years to come. 
warmest regards, 
Lauran Bromley 

Bromley Incorporated 

Bromley Incorporated• 6 Bridlewood Road• Northbrook, IL 60062 
708 509 0240 • Fax 708 509 0242 



The parts team assembled in their newly-enlarged department: (from left) Don Cline, Jerry Brady, 
manager Lee Braswell, Billy Carroll, Chrystal Truesdale, Harold Gass, Sandy Woodard, Brad 
Tennant, Ernie Craig and Jerry Drury. Asst. Mgr. Charley Baio was out when photo was shot. 

We interrupted some of the service guys for a shot. From left: Rob Crump, Doug Martin, Alonzo 
Holloway, Rob White, Dave Woodard, visitor Fred Britt (Britt Music of Albemarle) and service 
supremo Roger Harrison. 

BRADY TODAY 

The company's total employment 
roster at the time of the anniversary 
counted 136. Ninety-two work out of 
Charlotte headquarters, 16 in Mem
phis (managed by Ron Harris), anoth
er 16 out of Miami (Enzo Celani, 
manager) and twelve in Orlando 
(where Tim Faulkner presides). Both 
Orlando and Memphis offices were 
enlarged last year. 

Of that 136 total, an impressive 44 
work in some form of service (again, 
something the founding father was 
famous for providing). Two of Char
lotte's pillars upon which service 
rests today are service supremo Roger 
Harrison and parts chief Lee Bras
well. 

Under Blair Norris and Jon W., 
amusement and music sales are also 
handled by Raleigh Rossow, Shane 
Overcash, Christine Brennan, Toni 
Helsel (two ladies who also do in
house telemarketing), and, naturally, 
traffic manager Doug Joy who sets up 
the shipments for Brady's fleet of trac
tor trailers and vans, and polices up 
product sales as well. 

Brady's vending sales topper is 
popular Steve Sprinkle (who took Jim 
Frye's place when he left in 1993 for 
one of the shortest "retirements" in 
history; Jim's at State Sales now). 
Sprinkle's vending team consists of 
Gene Bayne, Allen Hunter (taking the 
place of Jim Dunn who retired earlier 
this year) and Wayne Melton (who is 
also involved in vending service). 

Vending accounts for approxi
mately 30% of Brady's distributing 
business and has enjoyed a steady in
crease over the last four years, partly 

PC board repairman Dave Horne takes a lunch break at his station. Up 
for a fix were Arch Rivals and MK2. "I had a Galaga in recently, but 
they're getting tougher to fix," he said. 

Brady's sells and services VL T's for South Carolina. Rick Baird (who's 
also in charge of servicing pins) works here on a Bally Game Maker. 
Rick's wife Pat works in Brady's purchasing department. 
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Greater Southern 
DISTRIBUTING COMPANY 

wishes a most sincere 

to it's friends and neighbors at 

BRADY'S 

Hey Jon - at your age, it takes a lot of 
wind to blow out 50 b 
of these babies! ~ 11 

STATE SALES & SERVICE CORP. 
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~ 4 tvNl'Jt~s"f Anniversary! 

ATLAS 
DISTRIBUTING, INC. 

IT'S BEEN A PLEASURE AND AN 

HONOR TO DO BUSINESS WITH YOU. 

HERE'S TO THE NEXT 50 YEARS! 

GORDON SMART, JEFF SMART, PETE WALTON & YOUR FRIENDS AT 

- SMART INDUSTRIES -



Taking up 36,000 sq. ft. (nearly 40% of the whole Brady building), the expanded warehouse has 
much of the distributorship's inventory of new and used equipment shelf-stacked. 

due to many small companies start
ing up in the territory. About 5% of 
the business comes from jukebox 
sales (they rep Rowe in all offices 
except in Florida where the NSM line 
stands). 

All of which leaves 65% of the 
action coming from amusements. 
Blair Norris does most of the games 
ordering, not only for Charlotte, but 
for the branches as well. Blair also 
keeps a handle on inventory control. 
Brady represents a huge variety of 
major and secondary game brands, 
even video lottery terminals (which 
are legal in South Carolina). 

According to a quick reading on 
Brady's overall market, their territory 
is prospering for the most part, 
though portions of Arkansas, Missis
sippi and West Virginia are flat right 
now. Video as a class of machine 
could be doing better (though they 
sold a ton of Daytonas). However, 
even simulator sales have slowed. 

Pins are good for Brady ... a little 
on the flat side, but said Larry Cooke, 
"it's a pretty good flat." Music, while 
steady, has to comply with the con
servative nature of those parts of the 
south where there just aren't as many 
bars as in some other parts of the 
country. There are still some food vs. 
liquor percentage laws on the books 
in some locales. 

Brady Distributing does more than 
sell and repair machinery .. . they are 
also hands-on consultants who set up 
many game rooms and FECs for cus
tomers. They've done a lot of them, 
enough to begin to think about satura
tion possibly setting in. 

Warehouse manager Marc Warrick has been with Brady's three years 
now. He supervises getting the goods from inventory out to the trucks 
on the loading docks. 

We said the Brady expansion was "seamless." Well, we found a "seam" 
on the parts ftocr where an old wall was removed. 
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WELCOME MAT 

Brady's front office ladies are 
among the industry's most charming, 
and most efficient at their jobs. Reita 
Smyre, for example, is executive sec
retary working for the president, the 
CFO and for vending chief Steve 
Sprinkle. Her role behind and in front 
of the scene is invaluable. 

Louise McCall, who coordinates 
traffic orders with Blair, Jon P. and 
Doug Joy, is their astute "matriarch" 
who celebrated her 75th birthday just 
last month. Come October, she'll be 
with the organization twenty years. 

There are many other key employ
ees at Brady's, some of whom you'll 
"meet" in our photos. With such a 
large employee role , human re
sources is important. .. and one of the 
things done by Larry Cooke among 
his other administrative duties 
(which include generating a financial 
statement on every office every 
month). "Larry's one of the reasons 
for our success," said Jon himself at 
the anniversary celebration. 

GRATITUDE 

At the Marriott banquet, Jon Brady 

"Matriarch" Louise McCall works with executive secretary Reita Smyre in the front office. Like 
Reita, Frances, etc., she lends both elegance and efficiency to the business day. 

expressed his thanks to all present or 
in his heart for their friendship and 
business these many years. "We've 
got fantastic relationships with our 
µistomers , suppliers and with many 
other distributors around the coun
try," he declared. 

In a private chat, he said, "A week
end like this makes me look back on 

I 

my father. You know, the things he 
stood for still permeate this company. 
He used to say 'listen to the cus
tomers, do the right thing and the 
business will come in, no matter 
what kind of business you happen to 
be in'." Then smiling, he added 'Tm 
happy we've both been in this one." 

OU!le den. 
Congratulations to 

Dis-tributing on -their so-th Anniversary. 
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Friday evening (April 8) featured a cocktail party (heavy on the noshies) 
over at the Charlotte Marriott. Out-of-towners like Sega's John Hill and 
Planet Earth's Debbie Gonzales (r) enjoyed the get together. 

Retired Brady vet Jim Dunn (standing) with friends Wayne and Jan 
Melton, Bill Boyd and Bill Stephenitch. Jimmy left the company January 
1st, but he sure wanted to come to the party. 

Carolina Coin's Deb and Ron Davis (right) with Gwen and Jon outside 
the reception. Deb holds envelope given everyone with complete info on 
the anniversary festivities (Brady crosses t's and dots i's). 

Jon Brady (standing, center) with (from left) Don and Jean Tunstall 
(BWB), operators Roland and Margaret Fontaine, Nancy and Bruce 
Myers at the Marriott party. 

NSM's U.S. sales top John Margold (left) with American Laser Games' 
Jim Jarocki caught in discussion of Jim's plate of food. We know at 
least two guys who were exhausted from the open house circuit! 

Rowe's Jerry Gordon (front and center) with two other Jerseyites, Art 
Warner and Bobby Keelyn from Coin Concepts. Art and Jerry used to 
work together at Betson. 
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"IT TAKES A TEAM, JON" 
and 

BRADY HAS A GREAT ONE! 
Congratulations! 

M. Skip Doyle & your friends at 

DOYLE INTERNATIONAL 

You've always set 
"The Gold Standard" 

Congratulations on your 50th 
from 

llRICAN .. 
LASER GAM ES, or. 

Shaffer 
Congratulates 

it's dear friends 
on their 

50th Anniversary 

you're truly a 
class act! 

Columbus, Ohio 

Congralulalion:J 

111/'fit,, '2t~t,,ilttii111tg 

Jrom 'Jour JrienJ6 al 

T1'.iTo· 
Taito America Corporation 

390 Holbrook Drive 
Wheeling, IL. 60090 



Ah, yes, liar's poker. Bay-Tek's Lori Treankler enjoys watching Lazer
Tron's Matt Kelly, Gordon Smart and Sega's Ken Anderson match wits. 

Redemption table! Joining OTC's Sondra Doyle and Bay-Tek's Lori 
Treankler are (I to r) Skee-Ball's Mark Kane, Doyle 's Jerry Weiman , 
Meltec's Brad Danielson with Kaneko's John Joyce. 

From left: Missy Burk, Jon W. Brady, Mike Rudowicz, Tom Siemienic, 
Jim Riolo, Gary Warner, Enzo and Ketmia Celani (seated) with Debbie 
Gonzales behind. 

Atari's sales chief Mike Taylor is either showing the golf putter he won 
that afternoon for coming closest to the hole, or he's got a bone to pick 
with our cameraman. 

In case you haven't seen these lads before, here they are again! From 
left: Sega's Al Stone, Ken Anderson , Smart's Pete Walton, Lazer-Tran's 
Matt Kelly and gamesmith Gordon Smart. 

Ed Adlum (left) was spiff for the casual party (taking a hint from Artie 
Warner). He commiserates with Ken Anderson, Tom Siemienic and 
Frank Cosentino (the latter two of Namco). 
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To the Brady Bunch. 
You.ve got the Gold ... 

now go for the Diamonds! 

~ 
Your friends 

Joel · Sam . Jon 

PIONEER SALES & SERVI GE 
W I S G 0 NS l N 

On Brady Distributing's 
50th Anniversary 

... watching 
your hopes 

and dreams 
come true, 
it's great to 

celebrate your 50th 
with you! 

"'!!'!/!~11(!!.e 
900 Deerfield Parkway, Buffalo Grove, IL 60089-4510 

708/215-5100 Fax 708-215-5122 

Congratulations! 

Brady 
Distributing 

Company 
on your 

''Golden 
Anniversary" 

You are 
"premier" 

in our industry 
andan 

"Award Winner" 
with 

Valley, too! 

Commitment To Excellence 

Bay City • Sycamore • Shakopee 



Saturday's open house chowline was set up on the loading dock, while 
tables for eating were arrayed beneath rented tent. When coffee ran out, 
the guys hit the vending machine in the showroom. 

Brady's Al Davis (with microphone) reads out the door prize winners. 
Among the lucky ones, Action Vending got a Dixie-Narco 501 can 
machine, Mindboggle an Addams Family gold edition pinball. 

Meltec's Brad Danielson man's his bonus-linked pair of Cavenamia roll
down games. There's a good price if you buy them in this fashion, said 
John McEwan at the ACME. 

Firestone Financial's Bob Fanger enjoys watching Steve Barber's little 
girl Sumpter learn the skill of ball tossing in the redemption area of 
Brady's showroom. 

Chris Brady, presently working in the commercial lending department at 
First Union National Bank, with CCl's Art Warner. Some machines, like 
Art'sAirruption, were displayed out on the dock. 

That gal's name is Johnny Lorentz and her game is to score as many 
watches from Fun Merchants' Watch Box as she can {she was up to 
four when we snapped the photo). 
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Gang's all here! From left: Billy Rickett (Dynamo), Joe Dillon (WMS}, Terry 
Cooke and Jon Brady (Brady's), Tim Jackson (Capcom) and Jerry 
Gordon (Rowe International). 

Dynamo chief Bill Rickett (I) with his salesman Tim Carson and Best 
Amusement's Bob Martin and Bob Mosely (from Greenville}. 

Eccumenical photo: at Atari's COPS sitdown (from left) are Sega's Al 
Stone, Julian Cox (Colonial Vending, Greensboro), Atari 's Tom Kiel, VT's 
Steve Zarolnick. 

Operator Jimmy Thorpe (Rocky Mt.) and H&R Vending ' s Harry 
Richardson (center) with their friend and supplier Blair Norris caught 
chewing the industrial cud at Brady's. 

A Tornado Table Soccer match featuring Tim McCelland, Kevin Britt and 
Charles MacKintosh. Besides Tornado, Brady also handles the Rene 
Pierre soccer line. 

Don and Linda Bosworth of Raleigh 's Entertainment Systems by the 
pinball lineup during Saturday's open house. Festivities that night fea
tured the concluding banquet. 

Page 206 May 1995 ReP!ay Magazine 



BRADY DISTRIBUTING 
C 0 M P A N Y 

Congratulations! 
to a 

Class Organization 

From your good Friends at: 

Coin Concepts, Inc. 
16 Edgeboro Road., Unit 5 •East Brunswick, NJ 08816 

1-800-462-COIN • 908-390-9009 •Fax: 908-390-3373 

BRADY 
1 -

DISTRIBUTING 
some come and some go, 
while others grow & grow. 
we're proud to be among 

your industry friends 

SOUTHGATE 
Amusement & Vending 

San Antonio • Houston 

BRADY 
DISTRIBUTING CO. 

Congratulations on 
50 Years of Excellent 

Service to the 
Coin-Op Industry 

From Your Friends at 



Anniversary festivities Saturday night, April 8, with a gala dinner dance at 
the Marriott where highpoint was a toast to the company's half century. 

Vending sales top Steve Sprinkle paid honor to retired rep Jim Dunn 
who concluded his 13 years with Brady last January (they had a party 
for Jim days before the anniversary events). 

Ed Adlum's banquet date was Gwen Brady's lovely mother Anna Neale 
Samworth. They'd met many years back at a distributor meeting in 
Pebble Beach and enjoyed catching up on things. 

After the toast, Jon Brady humbly thanked all present, as well as his 
many customers and friends not at the banquet, for their contributions 
to company history. 

Blair Norris' remarks eamec smiles from Sega's Ken Anderson, Jon W. 
Brady and Gwen Brady while "pop" contemplated the dinner crowd 
over the steam on his coffee. 

Anna Neale swung onto the Marriott dance floor as formal festivities 
wound to a close. ReP!ay's salute to Brady Distributing now winds to its 
own close. Thanks to all who shared in it. 
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BEST WISHES ON YOUR ANNIVERSARY! 
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RENO GAME SALES, INC. 
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DISTRIBUTING COMPANY 

honesty is our policy -

service our signature -

quality merchandise 
our stock in trade -

and gratitude 
is our attitude! 

Thanks, one & all 
for 50 great years! 

CHARLOTTE 
2708 Yorkmont Rd. 
Charlotte, NC 28208 

704-357-6284 
FAX 704-357-1243 

ORLANDO 
4225 34th Street SW 
Orlando, FL 32811 
407-872-1666 
FAX 407-872-1667 

MEMPHIS 
1584 Two Place 
Memphis, TN 38116 
901-345-7811 
FAX 901-398-0578 

MIAMI 
1541 Northwest 165th St. 
Miami, FL 33169 
305-621-1415 
FAX 305-624-5278 



TOURNAMENT 

ReP!ay Magazine 

N E W S 

dart ops hold Valley Gold qualifying tournaments with 
help from Valley and their local distributors 

Todd Kurtz and Karen Bond won Oshkosh, Wisc.'s mixed couples event 
(Kurt also won 1st place in the men's division). 

l eagues and tournaments are the 
way to promote increased play on 
electronic darts, and doesn 't 

May 1995 

Valley Recreation Products know it! 
Around the nation, the Bay City, Mich. 
manufacturer has worked with local oper
ators and distributors for the past several 
months to stage a series of qualifying tour
neys called "Valley Gold." Players also 
enjoyed matches of 301 and Cricket. 
Many players went home with mugs , 
cups and t-shirts from Valley. Most 
important, in each event a lucky few won 
the right to compete in this summer's 
Valley Gold North American Champion
ships in Las Vegas (July 13-15). There, the 
winning team will be crowned America's 
Valley dart champs, and will go on to 
compete in this fall's Valley World Cup 
Championships in Europe. Here are de
tails of some of the local tournaments: 

At a place called Match-Ups in Ft. Col
lins, Colo., some 114 men and women 
shot it out for $1 ,300 in cash plus prizes. 
High Country Games sponsored this 
three-level event which qualified four 
teams of six players each for the USA 
finals. 

Feb. 4-5 was the time and Gabriel's 
Lounge (Roseville, Mich.) was the place 
for 80 men and women to compete in the 
Valley Gold qualifier sponsored by 
Eastside Vending of Detroit. They com
peted for shares in an $800 purse, plus 
prizes. Atlas Distributing from Farming-
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Colorado's "Level 1" winners: Luke Felker, 
Conrad Olague, Chris Foy, Gregg Brokup, 
Dan Oritz and Greg Larmer. 

Colorado's "Level 2" men 's winners: Carl 
Redd , Mike Hamilton, Doug Catiano, Brett 
Burch, Phil Brown and Roger Newton. 

ton, Mich. supplied the machines. 
Over at the Plaza Lounge in Hud

son, Wisc. , 53 men and women from 
Wisconsin and Minnesota competed 
on Feb. 5 for shares in a $550 purse, 
plus prizes. Over in Soccite's Bar in 
Ellsworth, Wisc., some 45 men and 
women shot it out that same day for 
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Beverly Goetting was a winner in Plover, Wisc. Franklin, Wisc. 's champ Theresa Ottowitz. 
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Doug Gapter with another Wyoming winner, 
Karen Walduck. 

an equally big purse and prizes. Twin 
States Music of Hudson sponsored 
both events. 

The Decades bar in Oshkosh, 
Wisc. drew 24 men and 18 women 
for the Feb. 12 qualifier sponsored by 
Midstates Amusements. Over in in 
Franklin, Wisc., operators at Red's 

Robert Maison was among the winners spon
sored by Eastside Vending. 

Novelty Ltd. drew 53 men and 
women to compete for $180 plus 
prizes in their Feb. 19 event at Root 
River Lanes. Machines were supplied 
by Pioneer Sales & Service to both 
events. 

Also in Wisconsin, Stansfield 
Vending sponsored a Feb. 10-12 dart 
contest at Shooter's Bar in the town of 
Plover, drawing almost 100 entries 
who competed for shares in a purse 
that topped $3,000 plus door prizes 

May 1995 

Tom Ronan, Barbara McMahon, Pat Jenkins 
and Rollie Leonberger won the qualifier spon
sored by J&J Ventures in Effingham, Ill. 

from Stansfield and Valley. A week 
later, Modern Specialty of Madison, 
Wisc. sponsored 15 entries in a $150 
purse event at that city's Regent Street 
Retreat. 

Cheyenne, Wyo.'s American Le
gion post 6 was the site for 36 players 
to shoot it out for shares in a $760 
purse, plus prizes. Event was spon
sored by Gapter Amusements. And 
the Knights of Columbus hall in 
Effingham, Ill. was the site for a 
Valley Gold contest sponsored by J&J 
Ventures on Feb. 19, which pulled 42 
men and women to compete for 
shares in a $400 purse plus prizes. 
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TOP-SELLING 45S & CDS AT KEY ONE-STOPS AS OF APRIL 21, 1995 

a. 
= a. 

Page 212B 

1. IF I WANTED TO, Melissa Etheridge, Island 854238 
2. BELIEVE, Elton John, Rocket 856014 
3. LET HER CRY, Hootie & The Blowfish, Atlantic 87231 
4. CAN'T STOP LOVING YOU, Van Halen, Warner Bros. 17909 * 5. BABY, Brandy, Atlantic 87173 
6. YOU GOT IT, Bonnie Raitt, Arista 12795 
7. STRONG ENOUGH, Sheryl Crow, A&M 0798 * 8. TAKE A BOW, Madonna, Warner Bros 18000 
9. WHEN I COME AROUND, Green Day, A&M 0890 

10. NO MORE"/ LOVE YOU'S", Annie Lennox, Arista 12804 

1. BUBBA HYDE, Diamond Rio, Arista 12787 
2. LITTLE MISS HONKY TONK, Brooks & Dunn, Arista 12790 
3. SO HELP ME GIRL, Joe Diffie, Epic 77808 
4. GONNA GET A LIFE, Mark Chesnutt, Decca 54978 
5. SONG FOR THE LIFE, Alan Jackson, Arista 12792 
6. ADALIDA, George Strait, MCA 55019 
7. GIVE ME ONE MORE SHOT, Alabama, RCA 64273 
8. REFRIED DREAMS, Tim McGraw, Curb 76931 
9. THE KEEPER OF THE STARS, Tracy Byrd, MCA 54988 

10. WHOSE BED ... , Shania Twain, Mercury 856448 

* 1. BABY, Brandy, Atlantic 87173 * 2. COME ON, Barry White, A&M 580972 * 3. FOR YOUR LOVE, Stevie Wonder, Motown 860290 * 4. ON BENDED KNEE, Boyz II Men, Motown 860244 
5. I CAN CALL YOU, Portrait, Capitol 58264 
6. MAKE SWEET LOVE TO ME, The Whispers, Capitol 58330 
7. LET'S GET IT ON, Shabba Ranks, Epic Street 77833 * 8. CAN I STAY WITH YOU, Karyn White, Warner Bros. 18007 
9. GET DOWN, Craig Mack, Arista 79012 * 10. BIG POPPA, The Notorious B.l.G., Tommy Boy 7676 

1. GREATEST HITS, Bruce Springsteen, Columbia 67060 
2. CRACKED REAR VIEW, Hootie & The Blowfish, Atlantic 82613 
3. HEU FREEZES OVER, Eagles, Gerten 24725 
4. BALANCE, Van Halen, Warner Bros. 45760 
5. THE HITS, Garth Brooks, Liberty 29689 
6. TUESDAY NIGHT MUSIC CLUB, Sheryl Crow, A&M 0126 
7. YES I AM, Melissa Etheridge, Island 848660 
8. THE TRACTORS, The Tractors, Arista 18278 
9. VITALOGY, Pearl Jam, Epic 66900 

10. WA/TIN' ON SUNDAY, Brooks & Dunn, Arista 18765 

May 1995 

POP PICK HITS 
RUNAWAY 
Real McCoy - Arista 12808 

I LIVE MY FOR YOU 
Firehouse - Epic 77812 

WONDERFUL 
Adam Ant - Capitol 58239 

COUNTRY PICK HITS 
I WAS BLOWN AWAY 
Pam Tillis - Arista 12802 

IF YOU'RE GONNA WALK ... 
Sammy Kershaw - Mercury 856686 

R & B PICK HITS 
YOU GOTTA BE 
Oes'ree - Epic 77551 

LOVE THE ONE YOU'RE WITH 
Luther Vandross - Epic 77754 

* = significant crossover activity 

RePlay Magazine 
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New sports/trading. card merchandiser 
from Glasco 

The GS-70 glass front 
sports/trading card mer
chandiser is capable of 
effectively merchandising 
up to 70 different selec
tions of cards. Using the 
standard configuration, a 
capacity of 1 , 700 items is 
available. 

Glasco says the new 
vendor is designed to be 
located in mass marketing 
trading card locations, but 
can also be placed in 
supermarkets, theaters, 
roller rinks, video arcades 
and similar locations. 

cleaner and protector for plastic 
from Plexus 

Developed for the very 
high standards of aviation, 
Plexus plastic cleaner 
cleans, protects and pol
ishes clear and colored 
plastics, including fiber
glass, plexiglass, painted 

surfaces, plastic signs, 
bare metal, chrome and 
virtually any pinball and 
video game surface. 
Plexus aerosol was devel
oped to be easy, fast and 
effective. It's designed to 
remove finger marks, 
grease, oil, crayons, stick
er glue, food & drink 
residue, paint overspray, 
make-up, rubber marks 
and most marking pens. 
But after it cleans, Plexus 
is formulated to seal the 
microscopic pores in 
plastic, keeping out oil, 
chemicals, dirt and other 
contaminants. And 
because the surface is 
made smoother, it be
come less prone to 
scratching. 

For more information 
on Plexus, contact 
Mazzeo at: 9701 Cary, 
Schiller Park, IL; 800/292-
4491 or 708/671-2100. 

The GS-70 is simple to 
maintain and adjust. Every 
shelf tilts forward and 
down, and each easily 
adjusts up or down in 
one-inch increments to 
accommodate different 
size items. Glasco's reli
able electronics allow for 
multiple pricing; data col
lection for units, dollar and 
"free-vend sales; and self 
diagnostics. Options 

include debit card capabil
ity, and a choice of Mars 
or Coinco coin mechs and 
bill validators. 

The unit measures 
72"(h) x 35.5"(d) x 40"(w}, 
and weighs 670 lbs. It's 
UL listed and CSA certi
fied. 

For more information, 
contact a Glasco distribu
tor or call 314/298-3510. 

New from lmonex 
lmonex's new electron

ic dollar bill communicator 
now enables Coinco 
mechanical changers to 
communicate with a range 
of popular validators. 

The conversion unit is 
designed to provide an 
easy, cost-effective way 
for vendors to offer cus
tomers the convenience of 
a bill validator while elimi
nating the need to pur
chase a new changer 
specifically designed for 
validator compatibility. 

The lmonex communi
cator, featuring simple pig
gyback connectors, 
installs in Coinco single 
price mechanical chang-

ers (Models 9800A & B), 
and Coinco four-price 
(F150 & F75) and multi
price changers (M300 & 
M150). The unit is 
designed to provide com
plete, reliable information 
to the following validators: 
Coinco CBA-2 & BA. 
Maka, Mars VFM 1 & 
VFM3 and USA Dixie 
Narco (requires additional 
jumper harness). 
According to lmonex, 
installation takes minutes 
and requires no special 
tools. 

For more information, 
contact lmonex, P.O. Box 
519, Katy, Texas 77492; 
800/446-2719. 

Page212C May 1995 ReP/ay Magazine 



New from Gold Medal Products 
Gold Medal has added 

a new 48" Steerable Cart 
to its Hawaii's Finest 
shaved ice product line. 
Add the new Deluxe Ha
waii's Finest Ice Shaver 
and you have the com
plete setup to serve long 
lines of thirsty customers. 

The cart features the 
Hawaii's Finest logo 
crowned with an attractive 
blue and white striped 
barrel awning. The new 
tiered stainless-steel bottle 

rack holds 24 Hawaii's 
Finest bottles, showing off 
a colorful and unique fla
vor selection. 

For more information 
on Hawaii's Finest Shaved 
Ice or to get a free copy of 
Gold Medal 's 72-page 
catalog, contact John 
Evans at Gold Medal Pro
ducts Co. , 2001 Dalton 
Ave., Cincinnati, OH 
45214-2089; 800/543-
0862 or 513/381-1313. 

New from Star*Tech Journal 
Star*Tech Journal, has 

just put all technical mate
rial published from March, 
1979 through February, 
1995 on one CD-ROM 
disk. 

Now it's possible to 
have over 5,000 pages of 
coin-op fixes, modifica
tions, enhancements and 
specific technical informa
tion for virtually every elec
tronic vidgame, pinball, 
jukebox, shuffle alley, dart 

game, redemption piece 
and arcade specialty. 
There's also valuable info 
on bill validators, chang
ers, monitors, power sup
plies, game controls and 
more. Best of all , it's avail
able on the fast and effi
cient CD-ROM format. 

The disk runs under 
Windows for all PCs. For 
price and ordering infor
mation, contact Star*Tech 
Journal at 609/ 654-5544. 

Four-In-One 
Candy Carousel 
from Vendesign 
The Four-In-One Candy 

Carousel uses a patented 
four-canister design to 
vend four different kinds of 
candy, nuts or gum - all 
from one square foot of 
space. Product can be 
quickly and easily 
changed or refilled by 
swapping the removable 
canisters. 

Other features include a 
new coin mechanism that 
resists jamming, an airtight 
lid seal and a locked metal 
coin box located in the 
center shaft of the ma
chine. A sturdy weighted 
base ensures the unit will 
stay in place and the neu
tral gray color makes it 
compatible with almost 
any surrounding. 

For more information 
on the Four-In-One Candy 
Carousel, contact Nation-

wide Marketing Services, 
762 Middle Country Rd., 
Selden, L.I., NY 11784; 
516/732-2042. 

New from Adventure Golf Services 

The SoundMaker is an 
electronic miniature gold 
ball sensor and digital 
sound system that can be 
retrofitted into existing 
course obstacles or in
stalled in two new obsta
cles, a rock and a stump. 

The optical sensor is 
housed in a 12"(w) x 8"(h) 
aluminum frame with an 
attached digital sound 
system. The sensor can 
by purchased to be linked 
to special effects such as 
fog machines, lights and 

other activi
ties. 

The rock 
obstacle fea
tures Sound
Maker with a 
looping 
soundtrack 
with birds 
chirping. The 
first, second 
and third 
putts gener

ate the sound of a snarling 
wildcat, growling bear and 
howling coyote, respec
tively. The stump features 
buzzing bees in the back
ground, while the putts 
create a woodpecker tap
ping sound, an owl hoot
ing and chirping birds. 

For more information 
on SoundMaker, and 
other miniature golf prod
ucts and services, contact 
Adventure Golf Services, 
Inc. at 616/922-8166. 
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... 0 ly to IVlembers 
--~~-•~·~~~ IVIO~ 

Grap11ic 

Dollar Coin 

Jukebox Licensing 

Ta Issues 

Want to .Join AMOA? Need More Information? 
Please fill out the coupon belovv. 

Amusement & Music Operators Associa11on 

,--------~-------------------------~--, 

Please send me information on : [l AMOA membership 

Please type or print 

Name: Company: 

Address : City/State/Zip: 
--- -- --

n Becoming an AMOA director I 
I 
I 
I 
I 
I 
I 
I 

I Phone: ( Fax: ( : 

I Return to : Jill Mateja, AMOA, 401 North Michigan Ave., Chicago, IL 60611 -4267 - 312.245.1021 or FAX 312.245.1085 I 
L-------------------------------------~ 
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LATINO Jukebox Top 30 
•••• 

•••• • 
FOR MONTH ENDING MARCH 1995 •••• 

I• • 

t COMPILED FOR COMPACT DISC 

•••••••• f- f- JUKEBOX OPERATORS 
•••• •••• a: f- a: 
•••• !!1< C/)<I: 

ARTIST ···· J: J: :5 5 TITLE f- u 

z 1 1 "Rompiendo Barreras" No. 1 Bronco 
•••• 

I ~ 2 5 "Los Dos Plebes" Los Tigres del Norte 

I - 3 - "Gracias Mujer" Banda Machos 
•••• 

•••• ~ 4 10 "Lastima Que Seas Ajena" Vincente Fernandez 

••• ~ 5 6 "Ayer Y Hoy" Ana Gabriel ........ 

I i ..I 6 - "La Estrella de los Bailes" Banda Maguey 
•••••••• 4 

z 7 3 "Yo Vendo Unos Ojos Verdes" Ezquiel Pena •••••••• 

.... 0 8 - "lnolvidables" Los Tiranos del Norte ... 
•••• - ? 
•••• CJ "Musica Romatica" Jorge Luis Cabrera 

• •••• 

•••• w 9 4 

• 

a: 10 - "lnalcanzable" Los Bukis 

•••• 

•••• 1 1 "Super Exitos" No. 1 Sonoara Dinamita • ••• •••• 

•••• • • 
.. . ~ 2 2 "Swing Latino" Banda Blanca 

.... 

• 
] ..I 3 - "lrrepetible" Celia Cruz 

4 4 - "Dejame lntentario" Johnny Rivera • 
. ~ 

... 

5 - "Es Un Escandalo" Sonora Dinamita •••• 

••• 

~ 6 - "Mirandota" Frankie Ruiz ••••• 

- 7 - "Salsa En La Calle 8 1996" Varios Artistas • D. 

•···•••• 0 
8 - "Familia RMM En Vivo" Varios Artistas 

•••• •.•. ·: a: 
9 - "Y Sigue La Fiesta" Sonora Dinamita •••••••• t-

10 - "Sonora Tropicalisma" Sonora Tropicalisma ,. 
•••••••• 

• ••••••• .... ,. 
..•. : 1 - "Exitos en Vivo" No. 1 La Malia ....... 

2 3 "Amor Prohibido" Selena 

3 6 "Los Grupos del 94" Varios Artistas 

•• 
4 2 "Segundo Romance" Luis Miguel ••· 

.... D. 5 1 "Te Conquistare" Los Fujitivos ... : 

0 •••• 

D. 6 5 "Para Estar Contigo" Liberacion •••• 

•••• 7 7 "Donde Jugaran Los Ninos?" Mana ••.• , . 
•••• 8 - "Soy El Mismo" Gary Hobbs •••• 

•••• 
9 - "Vanidosa" Los Fujitivos •••• 

10 - "Siempre Contigo" Lucero ·•·· 

SAMPLING BY THE LATIN JUKEBOX, GARDEN GROVE, CALIFORNIA 
•••• 

BASED ON ACTUAL JUKEBOX PLAY REQUESTS - TO ORDER CALL 1-800-LATIN-CD 

·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·: ·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·:·: 

New change machine kit 
from Two-Bit Score 

Two-Bit Score's 
change machine kit is a 
complete single-board 
computer for building your 
own change machine or 
ticket seller. A wiring har
ness with power supply, 
control board and simple 
instructions are provided . 

With an existing bill val
idator plus either a coin 
hopper or ticket dis
penser, you can create a 
change machine or ticket 
seller by building a new 
cabinet, or by installing the 
unit in a wall or existing 
machine. The board can 
be triggered from an ordi
nary coin switch to dis
pense tokens-per-coin or 

tickets-per-coin. Dip 
switches allow you to 
choose a simple set-up 
such as a $1 bill for four 
quarters out; or $1 , $5, 
$10 or $20 bills for up to 
128 coins, tokens or tick
ets out. 

Features include anti
jackpot mode and "chang
er empty" and "wait" lights 
on front panel. The com
pany says it wi ll work with 
all popular brands of bill 
acceptors and coin hop
pers. The kit is directly 
available from Two-Bit 
Score, 4418 Pack Saddle 
Pass, Austin, TX 78745; 
512/447-8888. 

Ticket Tester from Star Amusement 
To address ticket dis

penser problems, Star 
Amusement has devel
oped Ticket Tester, a 
hand-held, port
able ticket dis
penser tester. It 's 
designed to test 
all major brands 
of dispensers 
from Deltronics, 
Clever Devices 
and Coin Con
trols. 

To set up the 
unit, just unplug 
the dispenser 
from the game and plug it 
in to the Ticket Tester. 
Then take the plug from 
the tester and plug that 
into the dispenser under 
test. Press a pulse button 
on the Ticket Tester, and it 
will indicate either pass or 

fail , thus isolating the pro
blem to either the game or 
the tester. If the dispenser 
is faulty, components can 

then be isolated 
by using a sim
ple logic probe 
or voltmeter. 

An optional 
connector is of
fered that allows 
the Ticket Tester 
to be used at a 
workbench with 
a 12 volt power 
supply. If repair
ing dispensers is 

not your game, Star 
Amusement even offers 
that service. 

For more information, 
contact Star Amusement, 
2437 Rock Lake Loop, 
Virginia Beach, VA 23456; 
804/471-1111 . 

New catalog from Competitive Products 
National parts supplier 

Competitive Products has 
just released their 1995 
Amusement Game Parts & 
Billiard Supplies catalog. 
To get a free copy just 

contact Competitive Pro
ducts Corp. , P.O. Box 
1645, Tullytown, PA 
197007; 800/562-7283 or 
215/547-7520. 
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THE C 0 IN BIZ 

INTERNATIONAL 

NEW BACTA CHIEFS - John Bollom, left, is the new na
tional president and Russell Smith, right, is the new VP of 
BACTA, the British coin-op trade group. They each were 
elected to a single two-year term in those posts at the March 
meeting of the group's national council. Bollom succeeds 
1993-5 prexy Roger Withers and will steer BACT A through 
key negotiations for a new all-cash AWP (gambling machine) 
market. Small-stakes gambling has long been a dominant 
factor in the British coin-op industry. 

JA, HANS! The beaming fellow at right is Hans Rosenzweig 
of Nova (major German distributorship). He is marking 30 
years in the industry. At left is Williams Electronics' veteran 
pingame designer Steve Kordek. He is presenting Hans with 
framed ads for the first two games Hans ever sold - San 
Francisco and Big Chief. Congratulations! 

EMBASSY GUY - Here's Rowe Music VP Joel Friedman 
at the U.S. Embassy in London, where he presented the 
firm's new wall mount jukebox, the LaserStar Eagle, to 100 
international distributors during the ATEI Show in that city 
last January. The gold American Eagle symbol which hangs 
above the podium made for a fitting touch, indeed. Joel said 
the wall mount juke won rave reviews Over There. 

BRENT REPS MARS - Namco's British firm Brent 
Leisure Ltd. will be a major international distributor for Mars 
Electronics' full range of industry-related products. Also, rele
vant Brent products will be fitted with the leading range of 
Mars coin handling units, notably the Mars Cash Flow 
System. Seen here are execs from both Brent and Mars at 
the time of inking the agreement. 

SHOWTIME IN MEXICO - Despite Mexico's recent cur
rency woes, the country remains an excellent springboard to 
the big (and growing) Latin American market. So pencil in 
July 19-20 for EXIME, which roughly translates to "the 
International Exhibition for Machines of Entertainment. " It's 
sponsored every year by AAMA at takes place at the 
Exhibimex convention facility in Mexico City. Special room 
rates are available at the Maria Isabella Sheraton Hotel. 
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SHOWTIME IN BRAZIL - The other big Latin American 
show venue is the Salex Show in Sao Paulo, Brazil. It covers 
everything from theme park rides to casino goods. This 
year's edition takes place Aug. 24-26 at the Mart Center and 
is organized by World 's Fair Exhibitions. The show pulled in 
3,000 visitors in 1993; it drew 6,000 in 1994; and hopes are 
for even more this year. An AAMA Pavillion will be organized 
to spotlight coin-op amusement products, under the direc
tion of William T. Glasgow, Inc. (call 708/ 333-9292 for more 
info). 

SHOWTIME DOWN UNDER - AMOA of Queensland 
(Australia) will stage its 1995 convention and trade show 
from Oct. 25-28 at Conrad Jupiter's Hotel & Casino on the 
Gold Coast of Queensland. The association points to last 
year's record attendance and exhibitors and promises this 
year will be even bigger and better, combining exhibits with 
seminars, awards banquet, forums, golf and tourist attrac
tions. Fax 617-841-1332 for info. 

AUSSIE PARALLELS -Australia's four state operator 
associations (Queensland, New South Wales, Victoria, South 
Australia) have voted to support that country's national 
AMOA in funding the legal defense of local distributors 
Galaxy/Gottleib, which are currently in court fighting a copy
right infringement suit filed by Avel/Leisure & Allied Industries 
and its supplier, Sega. For background on the suit , see page 
28 of our April, 1995 issue. 

LAI EXPANDS - Australia's largest coin-op manufacturer, 
distributor and operator, Leisure & Allied Industries, has 
announced a $100 million (Australian dollars) expansion into 
the Asian market over the next five years. The plan calls for a 
manufacturing plant and over 100 arcades to be opened in 
Indonesia (some on a joint venture basis with that nation's 
largest department store chain). It also calls for more 100% 
company-owned sales and operations in Singapore, India 
(up to 200 locations) and Malaysia (20 locations). "LAl's Aus
tralian operations have a turnover of $110 million, represent
ing 12% growth over last year," advised company GM for 
operations, Adam Steinberg. "Our Timezone arcades have 
been mostly responsible for this growth; they currently ac
count for more than 60% of turnover." 

MIDWEST 

WMS PIN ON TV - Country crooner Joe Diffie joins 
Shanneon, host of "TNN Video Session," in a friendly on-set 
duel playing Williams' pinball Roadshow. That game, along 

with Midway's new Bally pin Corvette, will be permanent fix
tures on the third season of the one-hour weekly series, 
which is seen on The Nashville Network. 

ICMOA ANNUAL - The Illinois Coin Machine Operators 
Assn. will hold its annual meeting at the Lodge of Four 
Seasons (Lake of the Ozarks, Miss.) from June 9-11. Golf, a 
dinner cruise, and tons of recreational activities are part of 
the program, along with ICMOA business, an address by 
AMOA's president, an inspirational address by an NFL refer
ee, and - oh, yes, more golf! Rooms are $109 to $119 
depending on size and occupancy. Attendees pay different 
registration fees, depending on activities selected. Contact 
ICMOA for a full packet of information and registration mate
rials. 

MINNESOTA PINBALL- The Minnesota Tournament 
Assn. (MTA) proudly announces the First Annual Minnesota 
Pinball Championship will take place June 9-11 at the Clas
sic Cafe & Bar, 4700 Excelsior Blvd., St. Louis Park, Minn. 
(612/927-5666). Association prexy Mike Tate says pinball 
play is picking up, so the time is right to add flippers to the 
tournament mix. Theisen Vending Co. will be the host opera
tor, providing 32 pinball machines - all hot new releases 
from the major factories. The open invitational offers $3,500 
in cash and prizes; it's expected to draw competition from 
across the USA. For hotel reservations, call the local Amer
ican-Best Western at 612/927-7731 . More info and entry 
procedures can be obtained from Mike Tate at 800.633-
3436 or 612/827-5588. 

VNEA MARKS 5TH - The fifth anniversary of their Inter
national Junior Championships, that is. The June 23-25 
weekend will see solo players and teams, ages 9-20, com
pete in this VNEA event. Up to 1,000 league players are 
expected at the Mayo Civic Center (Rochester, Minn.) where 
60 new Valley pool tables will spark the action. For more info, 
call VNEA exec director Gregg Elliott at 800/544-1346. 

SOUTHWEST 

HAND-DELIVERED - Crane manufacturer Chris Noel of 
Noel Industries, Inc. told us he personally delivers all the 
cranes he sells. "We've got to see it to believe it," we 
scoffed. So Chris sent this photo of his truck on the road to 
the recent Reno expo ... and he made many stops along the 
way, dropping off equipment. Keep on truckin ', Chris! 

AIR POWER - Oakland, Calif.-based New Vision Enter
prises is introducing a new low-cost video kit called R-Shark. 
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It's manufactured by Doo Yong Md. Co., which has special
ized in air combat vidgames since 1987. R-Shark, the latest 
entry in this line, is a vertical shooting game featuring two
player, simultaneous action. So strap on your silk flying scarf, 
your goggles and go "wheels up" for profits, because this 
one "can provide American operators and arcade owners 
with even better earnings and income!" said New Vision. 
Contact them at 51 Ofi63-1991 (fax is 763-1047). 

SEGA FAMILY NEWS - Sega EVP Howell Ivy and wife 
Chris have a new member of the family. Youngest son 
Mason Christopher was born Sept. 28, weighing in at 6 lbs., 
14 oz.; and this time Howell was present for the event (first 
born Brandon arrived during the 1990 JAMMA show) ... 
Seven year Sega vet Kathi Allison (their materials supervisor) 
gave birth to 5 lb., 6 oz. Robert James Ross on Jan. 13, 
leading to her new career as full-time mother in Portland, 
Ore. Sega's sorry to lose her, but wish this first-time mom 
and her baby the best...Sega's new products researcher 
Johnny Prasad and wife Sarita became parents for the third 
time on Jan. 23 with the arrival of son Shanil (6 lbs., 15 oz.). 
We hear Johnny slept through the whole thing, out in the 
waiting room - so he'll have a good story to tell at those 
birthday parties! Congratulations to all the new parents from 
Sega (and ReP/ay!). 

NORTHEAST 

WISHES COME TRUE - This young lady is named 
Lauren, and she's playing a Tommy pinball which was deliv
ered to her home in Long Island, N.Y. through the good 
offices of Mondial Distributing, Inc. and the Starlight Found
ation of New York, a non-profit organization which grants 
wishes to ill children. Lauren's a big fan of the musical of that 
name, and also a big fan of the game of pinball ... so it was a 
natural. According to her mom, "She has missed much due 
to her illness, so it was wonderful for me to see my daugh
ter's eyes shine with joy when the pinball arrived. I cannot 
put into words what it has done for her." Mondial's sales 
veep Irv Spinak, a key player in the project, said "Being able 
to make a child so happy reminds us of the great things our 
industry is about." Nice work, Mondial! 

ANTIQUE SHOWS - Bob Nelson and Ken McMenamy of 
Gameroom Shows Inc. have acquired ownership of three 
shows aimed at coin-op antique collector: the Philadelphia 
Gameroom Show (May 19-21 ); the Atlanta Gameroom Show 
(Sept. 22-24); and the Hackensack, N.J.-based Collectors 

Expo (Oct. 6-9). Many operators participate, using these 
venues to sell older equipment. To learn more, contact Ken 
or Bob at 316/263-1848 days or 316fi21-0836 nights. 

BABY MAKES THREE - Congratulations to sales pro 
Ken Kavalkovich (Betson/ Philly) and his wife Debra-Anne on 
the Jan. 19 birth of their 9 lb., 3 oz. son Alexander Vincent! 
Mom and baby are doing fine, said friends at the distributor
ship. 

SOUTHEAST 

IAAPA SHOWS - New Orleans hosts two of the trade's 
big shows this fall. AMOA is Sept. 21-23, while IAAPA is 
Nov. 15-18. For more info, contact Marc Parsont or Joe 
Rubel at 703/836-4800 (fax is -4801). By the way, IAAPA 
hosts its Summer Meeting in Hong Kong from Sept. 14-16. 
And, IAAPA and AAMA will co-sponsor the Asian Amuse
ment Expo in Hong Kong from June 7-8. 

FEC SHOW - The "World of Knowledge" Show is the offi
cial convention & expo of the Miniature Golf Assn. of Ameri
ca. It takes place Oct. 18-21 at the Prime Osborn Conven
t ion Center in Jacksonville, Fla. For more info, contact MGM 
at 800/868-1685. 

ARMY LOVES "RAGE" - Take a well-trained outfit of 
U.S. Rangers (airborne division) and Fun Industry's Rage in 
the Cage basketball toss game, put them together and 
you've got a nifty "Hot Shot Tournament" at Fort Benning, 
Ga. Top winner was Private Matt Wirick, whose hoop skills 
got him a 20" Sony TV; another nifty consumer electronics 
item went to second place shooter Pvt. Damon Winley. 
Event was organized by Fun Merchant's Chuck Morton, mili
tary operator Tom Bonner and U.S. Armed Forces marketing 
specialist Reuben Warren. Chuck said the Betson game is 
popular on the base because it can vend a prize by itself (no 
prize counter needed). 

• 
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Century Club to Honor Kordek 
Game design patriarch, and 

Century Club president, Steve 
Kordek will be the guest of honor at 
the organization's first membership 
lunch, to take place in New Orleans 
during the AMOA Expo. As a one
man band who's been running the 
club practically since its inception, 
Kordek will receive the thanks of 
those who enjoy the CC's semi-annu
al meetings at that lunch ... and he 
won't even get a bill! 

Marty Bromley, international coin
biz shaker and mover, advised that 
he's picking up the tab up to $1,000. 
"There's a limit to even my generosi
ty," joked Bromley with a smile. As 
far as this year's ACME meeting itself 
was concerned, more than Marty 
Bromley was smiling, as the usual 
ribaldry was the order of the day. 

Tiny (Vf) Weintraub spent about 
ten minutes reminiscing about his 
mission with the U.S. Army during 
the horrific Battle of the Bulge (as 
well as his recent TV appearance on 

the same subject). Though the former 
publisher has slimmed down a tad 
from the days he earned his upside 
down nickname , you just knew 
somebody was going to yell "you're 
still fighting that battle, Tiny!" 

Jack Kerner opened "formal festiv
ities" with a couple of "acceptable" 
jokes, toned down due to the pres
ence of John Hutchinson's wife Pat in 
the crowd. (Ask him about the eggs 
next time you see him.) Ed Adlum 
gave Jack the "don't do as I do, do as I 
say award" for quitting cigarettes 
even though he operates a million 
cigarette machines in New England. 

Herb Perkins, who usually tries to 
control every Century Club meeting, 
was strangely quiet (if it was some
thing he ate, it wasn't eaten at the 
meeting, because all they had this 
year was the bar). Hank Tronick, eye
balling the average age of the crowd, 
reminded everyone that the meeting 
hall would better be named "God's 
waiting room." 

On the serious side, Kordek called 
for a moment of silence in memory of 
member Louis Boasberg who passed 
away several months ago. Bromley 
said he spoke to Louis about two 
weeks before the New Orleans opera
tor/ distributor died, remembering 
Louis had told him, "It was a great 
l!C " llle. 

Membership promotion measures 
were discussed and will be imple
mented, with the trade reminded that 
anyone with 25 years or more of 
industry experience is eligible to join. 
The Centurions are also going to ask 
the AMOA, as well as the AAMA, to 
offer free show registration to retired 
industry folks. 

Notices on the time and place of 
the New Orleans luncheon will 
appear in the trade papers in due 
course. One day, the Century Club 
may count its members in the hun
dreds. That's okay in its way, though 
these intimate no-holds-barred gath
erings have been truly fun. 

Steve Kordek (kneeling, left) and Century Club members at ACME '95. Can you find Stan Jarocki? Hank Ross? You won't find Mal Steinberg who 
had to go back to the show floor early to buy a few things to take home to Perth. 



A COMPENDIUM OF USED EQUIPMENT ADS & OTHER ITEMS OF INTEREST TO THE COIN INDUSTRY 
A number of video game manufacturers have been successful in enforcing their copyrights and trademarks in the U.S. courts against those who supply 
or use unlawful copies. Readers are warned of the risks involved when copies of video games are purchased from sources other than the manufacturer 
or one of its authorized distributors. We can offer no assurance that a video game or printed circuit board set purchased from aft the sources of such are 
legitimate. RePlay asks Its readers to write us regarding any complaints about a product or service advertised in this magazine. 

R.~FIU'~~ ... . ---
COIN TECH 

::---133 ·--:-....... ... J .. .. --. ---
Computer Software For Your Shop For Windows 

The coin-op technician's best friend! If you've ever needed to look up a part number for a 
replacement component, this program is for you. If you've ever needed to know the value of a 
resistor or capacitor, this program is for you. If you have ever remembered seeing a technical 
article on EXACTLY the problem you're working 
on but can't remember where you saw it, THIS 
PROGRAM IS FOR YOU! 

The COIN TECH program also contains a search
able database of amusement industry manufac
turers and suppliers, informative technical ar
ticles, a picture tube cross reference and a repair 
log that is preloaded with dozens of common 
fixes. You can even print out monitor trouble
shooting flowcharts or lists of monitor replace
ment capacitors at the press of a button. 

Introductory Offer $99.00 

. .. ... ··. 

Requires IBM or compatible - 386 or bett~ . 
4 megs RAM - SVGA (800"'.::uu) 

Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 619.693.6131 FAX.619.693.6132 
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~ SKY ROCKET ~ 
':I/{ AMUSEMENTS ~ ~ 

presents 

AUCTION • AUCTION • AUCTION 
SATURDAY MAY 20, 1995 

Large supply of coin operated amusement equipment 
featuring many late model pinballs and videos 

OPEN 9:30AM 
AUCTION TIME 10:30 AM 

Consignments Welcome! 
4900 FERNLEE, ROYAL OAK, MI 48073 

• 
CALL JOHN BENO FOR TERMS AT: 

(810) 435-0200 or Fax: 810-435-8576 
Regular hours Monday-Friday 9:30 AM - 5:30 PM 

Saturday 10 AM - 2 PM 

NOW OFFERING FULL-LINE 

PARTS & SERVICE! 
(Phil De/Grosso, Technician) 

ALL AMERICAN AMUSEMENT, INC. 
The Customer Committed Company 

PINBALLS 
Addams Family .... . ... $2095 Indiana Jones .... .. ... $2295 
Demolition Man ......... 2375 Simpsons .............. 725 
Dr. Who . . . . ........ 1595 Tommy ......... . .. . .. 1875 
Fishtales .............. 1400 Twilight Zone ........... 1700 
Hurricane ............. 1300 Whirlwind ............. 1000 

REDEMPTION 
Cosmo Gang .......... $2775 Skee Balls (1 o· & 13') from $1000 
Hungry Hippo ........... 1750 Super Shifter (4 & 6 Pl.) .... Call 
Rock 'N Bowl (Like New) ... 3900 Twin Knockdowns .. ...... 3880 
3 Roll Downs (Bay-Tek) .. ea. 11 00 UB OB ................ 1550 
Shoot-To-Win 2 Hoops .... 1550 Whac-A-Moles (2 Pl.) . .... 3200 
Simple Simon .......... 2775 (compressor and high score of the day) 

USED SIIDOWNS & DELUXE VIDEOS 
Final Lap (s/d) ......... $2700 Outrunners (s/d) ........ $8700 
Final Lap II (s/d) ......... 4500 Race Drivin (s/d) ......... 3100 
G-Loc Deluxe (s/d) . . ..... 3850 Racin Force (s/d) ..... .. . 6375 
Hang On (s/d) ....... ..... Call Suzuka 8-Hours II (s/d) .... 8800 
Lucky and Wild (s/d) ...... 3700 Turbo Outrun (s/d) ....... 2795 

EQUIPMENT OF ALL KINDS 
Purchase 4 or more games, get FREE delivery within 300 miles. 

( 405) 672-8909 
Fax: 405-672-8628 

5016 S. 1-35 SeNice Road, Oklahoma City, OK 73129 

ASK FOR THE PUCK STOPS HERE BY NAME 
The Original Air Hockey Safety Shield 

• PRACTICALLY ENDS TABLE-SIDE 
INJURIES AND PROPERTY DAMAGE 

• INCREASED PLAYER APPEAL! 

• INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 

• INCREASE REVENUE ... DECREASE LOST 
PUCKS AND DOWNTIME COST. 

• IMAGINATION LEISURE ... 
DYNAMO • US BIWARDS 

1 OOO's IN USE IN THE USA, UK, JAPAN, 
KOREA, CANADA, MEXICO, 

SOUTH AMERICA AND AUSTRALIA ... 
EVERYWHERE QUALITY IS APPRECIATED! 

* CURRENnY IN USE AT THESE 
FINE RECREATIONAL ARCADES: 

Just For Fun - Jackson, MS 
Round A Bout Amusements - Evansville, IN 

Silver King Amusements - Rockford, IL 

* SUPERIOR PROTECTION FOR RECREATIONAL GAMES * 
*Quality crafted without compromises for tournament use. 
* Angled shields deflect pucks back down to the play top. 
*Shields angled toward center of game reduce escape area. 
*Shields extend 9"above play top. 
* Ask about our lifetime warranty. I "HALF-SETS" AVAILABLE TOO! I 

* Made from virtually indestructible space age material. 
* Ask your distributor for the recreational shields by name 

or call direct. 

*When your customers' safety and your liability are at 
stake ... specify the superior product. 

PLASTITECH PRODUCTS, INC. 
P.O. Box 2387, Longview, TX 75608 

(903) 757-0543 FAX: 903-758-8898 1-800-933-0145 
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FACTORY DISTRIBUTORS FOR: 
DEDICATED GAMES: 
SEGA: Sega Rally, Daytona u/r, 

Virtua Fighter II, Virtua Cop 
SEGA PINBALL: Bay Watch 
TAITO: Cybercore System 
PREMIER: Stargate 
MERIT: Megatouch Countertops, 

Scorpion Darts 
ARACHNID: Galaxy Darts 
DYNAMO: Solitare Challenge 

Call for all vour 
games & redemption 

needs!!! 

REDEMPTION EQUIPMENT: 
American Sammy, Bromley, 

Data East, Coin Concepts, Lazer Tron, 
Bob's Space Racers, Skee Ball , 

Seidel, Meltec, Planet Earth, Smart, 
Taito, Bay-Tek, Sega, l.C.E 

.... and others! 

CONVERSION KITS: 
CAPCOM: Street Fighter: The Movie, 

X-Men 
AMERICAN SAMMY: Eagle Shot Golf 
FABTEK: Raiden DX 
TAITO: Bust-a-Move (for SNK), 
Cybercore System (w/Elevator Action II) 
DATA EAST: Backfire, Outlaws of Lost 

Dynasty 
JALECO: P-4 7 Ace 

- WE PROUDLY HANDLE -
Rock-Ola/Antique Apparatus 

Jukeboxes 

WE HAVE A SMALL INVENTORY OF: 
SNK: Neo-Geo Hardware & Software 

NAMCO: Tekken 

WE PROUDLY REPRESENT: 
ROCK-OWANTIQUE APPARATUS 

PIONEER CD JUKEBOXES 
DYNAMO POOL TABLES, CABINm & AIR HOCKEY 

RENO GAME SALES, INC. 

ReP/ay Magazine 

4750 Longley Lane, #105 • Reno, Nevada 89502 

Ph: (102) 829-2080 
or Fax us at: 102-829-2083 
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-ADD 10 CD'S -
KEEP ALL 200 

RECORDS 

CD COMBO KIT 
10 Disc CD player added to your jukebox 

KIT INCLUDES: 
it:'i /Jere.fhr 

R89-90-91-92-93-94 

Sony CDPC 910 CD player/8 times oversampling 

Call or Fax: 

* 
KITS PRICED RIGHT 

FOR SMALL ACCOL1'.\TS 

C&:C Games 
800-551-KITS • 219-238-4028 

Simple Conversion on Location in 20 Minutes 

$50 M.D. GAME SALES 

REBATE $50 
ON ANY NEO-GEO CARTRIDGE 

You send back to us after purchasing any of the 
following Neo-Geo Cartridges at the listed price. 

Only I Trade-in per Cartridge purchased 

*Offer Valid 5/1/95 thru 5/31/95. 

*Quantities Limited & Subject to Availability. 

$50 •This is NOT a FACTORY REBA TE ... only available 
through M.D. GAME SALES $50 

Samurai Shod own II ............................ $299 Fatal Fury III ....................................... Call 
Super Side Kicks III .............................. Call Super Side Kicks II .............................. $175 
Double Dragon ..................................... Call Puzzle Bobble (same as Bust-a- Move) ••••••••••••• 299 
Aero Fighter II ...................................... 229 King of Fighter ..................................... 299 
Gururin ................................................ 150 Aggressors ofDark Kombat ................... 299 
Galaxy Fight ........................................ 299 Karnov's Revenge ................................. 175 
World Heroes II Jet... ............................ 125 

ONE SLOT SYSTEM PCB $400 EACH 
(No rebate on this item) 

New Factory Used PCB's: 
Kits: Mortal Kombat I & II .. Call for market price! 

Mortal Kombat Il l . . . . . . . . . . . . . . . . Call Tekken · · · · · · · · · · · · · · · · · · · · · $179.50 
1000 Mile Rally . . ........ . .. .... $899 X-Men (Given Board) ... ... ...... . 1195 
Killer Instinct .......... . ......... Call Blood Warrior ............ . ...... 250 

Blood Storm .. ....... ........ . .. 395 

WE NEED TO BUY THE FOLLOWING PCB'S: 
Arabian Fight, Arabian Magic, Atomic Punk II, B Rap Boys, Bucky O'Hare, 
Captain America, Captain Commando, Carrier Air Wing, Crime City, 
Daioh, Final Fight, Golden Axe II, G.I. Joe, In the Hunt, Knuckle Bash, 
Legionaire, Magic Sword, Martial Champion, Metamorphic Force, Night 
Slasher, Pac-Land, Pac-Mania, Silent Dragon, Shogun Warrior, Simpsons, 
Spiderman, 3-Wonders, Willow, Vendetta, Violent Storm, Undercover 
Cops, Zero Team, 64th Street 

M.D. GAME SALES, INC. 
20423 State Road #7, Suite 6242 •Boca Raton, Florida 33498 

Please call or Fax: (407) 852-0590 
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MORTA.I.. .ICOM.BAT JI 47S 

PRIMA.I.. RAOE 6ff B 
tll/PER STREET F. ~ 0 

MORTA.I.. .ICON.BAT .,,,, A 
B 

ICll..i..R INllTINCT CA.I.I.. D 
MORTA.I.. .ICOM.BAT ~ CA.1..1. s 

CUP DltlTRlBUTlNG 
TELi .Z19-~.113" 

~ FAX: :.U:9-U .. U44 83 

FOR SALE 
f.) PLANET EARTH 

FLIP-TO-WIN 
4) Prize 3 Gumball 

Dispensers 
$7,000 or Best Offer 
BUYING USED EQUIPMENT 
in Baltimore, MD area! 

(410) 488-7330 
No Answer Leave Message 

World Amusement, Inc. 

• EPBOMS *I 
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DISTRIBUTING 
EXPC>AT SALES DIVISIC>N 

AMERICA'S N0.1 EXPORT DISTRIBUTOR 
THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 

VIDEOS PINBALL 
CAPCOM = X-Men BALLY = Theatre of M agic 

PREMIER = Stargate 
SEGA = Bayw atch 

WILLIAMS = No Fear 

REDEMPTION 

NAMCO = Tekken 
NAMCO = Ace Driver 

SEGA = Virtua Cop 
SEGA = Sega Rally 
SEGA = Daytona Twin 
SEGA = Virtua Fighter II 

WILLIAMS= Cruisin' USA 
WILLIAMS = Mortal Kombat Ill 

l.C.E. = Cyclone 
BROMLEY = Turf Champ 

LAZERTRON = Wheelin' & Dealin' 
SEGA = Sonic the Hedgehog 

SE IDEL = Smokin' Token 

• SE HABLA ESPANOL • 
Call or fax for a complete listing 

DEITH DISTRIBUTING INC. 
MEMBER OF 

AAMA 

RePlay Magazine 

84 Mineola Ave. • Roslyn Heights, N.Y. 11 577-1248 

Ph: 516-621-1234 
Fax: 516-621-1238 
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Slate mover 
& Covering Table 

The Ultimate 
Pool Table Mover inc 
Reid Sales President 

412 Cottage St. 
Delphi , IN 46923 

317 ·564-4838 
1 ·800·925·9275 

CRUISIN or DAYTONA 
Bars Designed For Your Cruisin or Daytona Machines 

This bar Is available set-up for a standard 
padlock or our new "Pearson Convertalock" 

S·58 CONVERTALOCK 
INCLUDES LOCK 

S·58 PADLOCK 

Call Us Toll-Free At: 

"ANY 4 ONLY $1300" 
Chex Hockey • Mrs. Pac-Man 

Galaga • Electronic Coin Counter 
Foosball • Centipede • Lowboy Crane 

Kung-Fu • Asteroids • Basketball 
Tail Gunner - sitdown 

SONSHINE ENTERPRISES 
(344) 677-7005 

• EPROMS * 

8Me• • 42.00 
4Me• w 9.9s 
2Me• e 3.7s 
%Me• 4.so 
27S%2 E 2.2s 
272S6 1K z.9s 
27%28 

,, 
z.6s 

2764 
0 z.6s .. 

2732 t %.6S 
2S32 • 2.7s 
27%6 z.6s 
11llone U9·.2S6-.:l.:138 

Fiu U9•.2S6-.:1.:144 

PBOGBAMBB 

I 
I 

J 1·800·849·7763 ~ AVAILABLE I 
%9S ~ ' 

• Mini 13" Cabinet 
• 56" Tall 
• Removeable ·Control Panel 

• Empty Cabinet 
• Slant top or flat top 
• Lift top 
• 2 color choices 
• With or without coin 

me ch 

ATC 
P. 0. Box 606 • Mt. Juliet, TN 37122 
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$199 ... Less than 5 
• 19" Empty Cabinet 
• Removable Control Panel 
• Best Looking Cabinet on 

Market 
• Sturdy ... Built to last! 

ATC 
Amusement Cabinets 

• NOW w/metal control 
panel 

• Smoke Plexi 
• 2 different styles 
• Security Panel 
• UPS - Shippable 

(615) 754-7253 
50% FREIGHT DISCOUNTS 

May 1995 

COMPLETE 
CHERRY 
GAMES 

BOARDS ONLY 
Cherry Master . .. . $135 
W-4 ............ 175 
Treasure Island .... 385 
Super91 ......... 270 
2-in-1 Pokermaster. 250 
Cherry Angel ...... 250 
Cherry Bonus Ill . . . . 210 
Super Cherry Master. Call 
Magical Odds . ..... Call 

ReP!ay Magazine 



S1312 
8 CAP COLLECTION 

(Asst. Designs: Bear, Figures and Skull) 

S1333 
1 SLAMMER 8 LASER CAPS 

S1344 
5" SAW SHAPE GAME BOARD 

S1287-T 
1/32" NEON PLASTIC 

MILK CAP 

S1247-T 
1/16" NEON PLASTIC 

SLAMMER 

S1346-S 
3/32" METAL SPINNER W/ STICKER 

S1248-B 
1/4" BLK PLASTIC SLAMMER W/ STICKER 

S1345 
11-1/2" SAW SHAPE GAME BOARD 

S1334 
8 BALU YIN YANG STICKER 

S1335-S 
1/16" METAL SPINNER 

S1335-P 
1/16" PRINT METAL 

SPINNER WI STICKER 

S1294 
POISON STICKER 

PLASTIC CONTAINERS 
(1 OZ, 4 OZ, 6", 18" & 24" SIZES) 

51305 
BEAR STICKER 

PROMAX INDUSTRIES 
Tel: (214) 756-0526 Fax 214-756-0823 

Manufacturer & Importer of Milk Caps & Slammers/Full Line of Accessories 
Call: 1-800-800-3946 



Dudley~ f(iddie Ride$ 
Safe ... Sound ... Secure 

American Made "In the Deep South" 
Not U/L Listed but We are Trying! 

In business since 1964 

!(IDDif! p!t1$f!Mf!W't$ 
P.O. Box 939"' Florence, MS 39073-0939 

$ales: 800-647-6460 
Go$$ip: 601-845-7501 

t~X: 601-845-8338 

SPECIAL 
ONLY 

$199.00 
each 

Don 't let the Phone 
Co. get all the $ .25 
in your location ... 
just try one or two 
Phones & compare 
them to your other 
investment at that 
location. 

THIS PHONE IS FOR 
LOCAL CALLS ONLY 
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VIDEO COVERS Heavy Duty 
PINBALL COVERS Heavy Duty 

JUKEBOX COVERS Heavy Duty 
OVER 11,000 SOLD! 

We Have the Right Cover For You! 
ONE OF THE MOST DEPENDABLE COVERS 

EVER, TRY ONE & YOU WILL BE SOLD 
Was Now 

Video Moving Cover-Heavy Duty ...... $+Qi .... .. $60.00 
Pinball Moving Cover-Heavy Duty ... . $+Qi ..... . $60.00 
Jukebox Moving Cover-Heavy Duty .$-+Qi ...... $60.00 

TRY ONE DOZEN IN YOUR CRANE $1.50 EACH 
V.C.R. Cartoon Tapes 50 for $70.00 

ALL OF OUR COVERS ARE MADE OUT OF HEAVY 
DUTY VINYL. .. LIKE VINYL TOPS ON CARS 

IF YOU NEED GOOD REDEMPTION ITEMS PLEASE CALL 
US! Example, MICRO COOKWARE SET, 

i--Ti-R-Y~ REMOTE CONTROL CARS & more,__ __ ___. 
ONE To call about our products 
DOZ. (513) 783-2036 
rb~R 800-386-3383 

CRANE COPE PRODUCTS 

OR 
GIVE 
YOUR 

CUSTOMER 
APAIR 

...,.. 45 Orchard Cir., Blanchester, OH 45107 ...,.. 

BLUE BLOCKER SUNGLASSES AS SEEN ON 
TV FOR $50.00 A PAIR - $16.00 A DOZEN 

May 1995 

KLOPR (813) 855-6789 

NeW Revitalize your New 

CHERRY MASTERS 
to include: 

Watermelon, All Fruit, and 
7 Bonuses and Re-spin feature 

only $25 buy (6) $20 

1-800-966-9873 

KIDDIE RIDE 
SOUND SYSTEMS, 

GAMES AND 
ELECTRONICS 

KIDDIE RIDE SOUND BOARDS 
1 Sound System ............... .. .. ..... $45.00 
1 Sound, l Button .................. .. .. 49.00 
l Sound, 2 Button .. .. .. ................ 49.00 
VSl 10 Controller .... ................... 99.00 
VS2l0 Controller ..................... 125.00 

KIDDIE RIDE ACCESSORIES 
Flasher 1 (l Channel) ............ $20.00 
Flahser 4 (4 Channel) .............. 39.00 
Display Boards ...... ....................... 22.00 
12 Watt Speaker .... .. .. .. ........ .......... 3.75 
2 Watt Speaker .................... .... .. .. ... 2.50 

Quantity Discounts Available! 

JM ELECTRONICS 
CUSTOM DESIGNED SOUND 

SYSTEMS, 
GAMES & CONTROLLERS 

For more ir1/onnation or catalog call 
JM ELECTRONICS 

970 Sumhine Lane,Ste. E, Altamonte, FL 32714 

Ph: (407) 862-3363 
Fax: 407-862-0373 
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3 (iitt11t COIN MACHINE CONSIGNMENT 
•JUKEBOXES 
•VIDEOS 
•BINGOS 

•FLIPPERS 
•PINBALLS 

• POOL TABLES 
•POKERS AUCTIONS • KIDDIE RIDES 

•CRANES 
•MUCH MORE 

KNOXVILLE, TENNESEEE 
SAT., MAY 6, 1995 at 10:00 a.m. 
Knoxville Convention Center 
525 Henley St.• Ph: 615/544-5371 

*MOTEL RESERVATIONS - World's Fair Holiday Inn, (615) 522-2800 
* Mention A.G.S. for $62.00 rate! 

TN Lic.#1623 

FREDRICKSBURG, VIRGINIA 
SAT., JUNE 10, 1995 at 10:00 a.m. 

DIRECTIONS: 1-95 to exit 133 (Rt. 17 North) 1 mile to building on right. 
Auction signs posted. 

FOR AREA INFO: Contact Bill Rush - (410) 379-5690 
* MOTEL RESERVATIONS - Holiday Inn Fredricksburg North 

(703) 371-5550 *(Ask for Gail for $57.00 rate) 

* This Auction will be Advertised & Open to the Public. 

KNOXVILLE, TENNESSEE 
JULY 15, 1995 
Other sale dates and sale locations pending! 

* TERMS: Full payment day of auction - Cash, Cashier's Check or Company Check with bank letter of guarantee (no exceptions). 
* EOUIPMENT MAY BE CHECKED IN: Friday -- Noon until 9p.m. or Saturday -- Ba.m. until toa.m. 
* SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax permit. 
* CONSIGNMENTS LIMITED. PLEASE CALL TO CONFIRM CONSIGNMENTS. 

for BXPOR,1 information please call! 

AUCTION GAME SALES 
Rick Parsons, Owner a Auctioneer 

TO BE ADDED TO OUR MAILING LIST, CALL TOLL FREE: / .. 8 OO .. /j/j /-0660 
FAX: 615-685-1126 
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SLOTS & POKERS 
GAMING ELECTRONICS SPECIALISTS 

BALLY 5000+ ... $700 
BALLY 2000 ...... $335 

IGT M+ & S+ 
BIG BERTHA POKERS 

ARISTOCRAT 
LOUISIANA BINGO 

MACHINES ...... $390 

- Florida Arcades -
Call Us for 100% + 

Payback Slots, 
Pokers & Parts! 

WE STOCK ALL E-2000 PARTS 

(703) 534-4208 
202-966-2659 fax in VA. 
609-567-1113 fax in NJ. 
305-435-4521 fax in FL. 

'YOU can·t Top SOth State Coin-Op!11 
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Complete I/idea 
Alien Vs. Predator (dedicated) 
Cadillacs & Dinosaurs (25") 
Dungeons & Dragons (25") 
Final Lap 
Final Lap II 
In the Hunt (25") 
Lethal Enforcers (dedicated) 
Lucky& Wild 
NBA Jam Toum. Ed. (25") 
Primal Rage (33") 
Power Drift Deluxe 
Race Drivin CP 
Racin Force (dedicated) 
Run N Gun (2 monitor 25") 
Steel Gunner 
Steel Talons 
Trtle Fight 
Virtua Fighters (dedicated) 
Virtua Racing Twin 
WPG Deluxe 
X-Men (6 player dedicated) 

$1,595 
$995 
$1,595 
$2,696 
$4,595 
$995 
$1,595 
$3,895 
$1,595 
$4,595 
$2,595 
$2,695 
$2,195 
$2,295 
$995 
$2,895 
$3,495 
$2,195 
$6,495 
$995 
$795 

May 1995 

Guns N Roses 
Jurassic Parle 
Popeye 
Star Trek NG 
Slug Fest 

Pinball 

WoNF Royal Rumble 

$1,995 
$1,695 
$1,395 
$2,595 
$995 
$1,595 

Miscellaneous 

Automated Pizza Machine 
Eagle Shot Golf (bd/header) 
Frog Bal 
Ghost Town 
Mortal Kombat II (bd/header) 
Playport (1500 sq ft x 2 levels) 
Turbo Pusher 
Simple Simon 
UB-QB 
VIRTUALITY 1000 (2 units) 
Wacky Gator 
Whac - A - Mole 

$19,995 
$695 
$695 
$1,095 
$595 
$34,995 
$3,995 
$2,795 
$1,695 
$42,495 
$3,495 
$2,495 
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Pump Up Your 
Profits 
with 

GAMES OF TENNESSEE 
1220 West Jackson St. Shelbyville, TN 37160 

• Phone: (615} 684-0100 
Fax:615-685-0144 

CALL TOLL FREE: 

1-800-456-6882 
Members of AMOA, AMOT, AAMA & GAMOA 

Full line of 
latest 8-Line 

and Poker 
games. 

Now Available authorized distributor for: 
Dynamo's 

"Solitare Challenge" 
Legal in 

All 50 STATES 

Big Money 
Maker 

:@ FESURG 

. -
~ ~ ··-

_.'PO l' G--f !LVER· 
r • ~ ~ ~,... ~ " v ' .._' ,.~-1 

We do take 
trade-ins on 
boards and 
complete 
games. 

Quick 
Service & 
Delivery 

lfREE! 
to some 
states/ 

Call for FREE Brochure & Complete Price List on New & Used Equipment! 
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THISHONTH p 
···················· c 
KO&TA.t KOllBAT J49 

MORTAL KOMBAT H 47§ 

····· ··············· 
Games • Music • Pool • Redemption 

Small Arcade• '94 Gross: $600K 
TERMS AVAILABLE 

llJIVP.:& OFF &OAD 
KAOICSWO&D 
&OBOT&OH 
DKFJC.HD.:& 
STA&OATE. 
PACKAH 
KS. PACKAH 
• • • • •HE.'W KITS• ' •• '• 

-E.SJ'l.KFE.ST 

99 B 
99 0 

.l:U 

.1§0 A 

.12§ 

B .lff 
24§ D 
99 s 

KO&TA.t KOKBAT 3 CA.LL 

11 (310) 532-2905 11 CUP DISTRIBUTING 
TELi .2%9-U6-.U38 

~ FAX: ll9-:U .. .IJ44 ~ 

RED BARON BOARD EXCHANGE 
When you think of buying or selling a video game printed 
circuit board ... Think of the RED BARON BOARD 1•8 0 0-3 31-3 7 6 6 EXCHANGE. We offer the largest selection of video game 
boards at the best prices! If the board you need is not listed, 

V AUD IN ALL 50 ST A TES. MEXICO & CANADA please call to see if it has become available. Our inventory 

6540 W. Central• Toledo, Ohio 43617 

FAX: 419-841-6484 changes daily. Please ask about our mailing list. 

SPECIALS: 
Tekken ........................... Call 
Capcom's X-Men ........... Call 
Lethal Enforcer 11 .......... Call 
Street Games C'top ........ Call 
Golden Tee Golf... ........ $450 
Mortal Kombat ............... 200 
Slam Master New Kit .... 125 
Punisher ......................... 375 
Air Hockey (update) ...... 695 
Rampart New kit ........... 145 
Champ. 9-Ball Shootout .. 995 
Galaxy Force deluxe .... 1495 
1000 Mile Rally .............. 935 

GENERAL TITLES: 
Aero Fighters ................... $325 
Bloodstorm Kit .................. 795 
Darkstalkers ...................... Call 
Double Dragon ..................... 25 
Dynamite Duke .................... 95 
Fighter & Attacker ............. 295 
Fighter's History ................ 225 
Fixeight .............................. 245 
Gal's Panic 2 .................. ... Call 

Neo Geo Kits & Carts ..... ... Call 
Ninja Gaiden .... .................. $45 
Omega Fighter .... ................. 45 
Operation Wolf.. .... ............ 175 
Pairs (3 versions) Kit.. ...... . 795 
Rail Chase .... ...................... 495 
Raiden ............. ... ................ 395 
Rolling Thunder II... .......... 325 
Street Fighter II .................... 75 
St. Fighter II: C.E ... ............ 125 
Super St. Fighter .......... .... .475 
Super St. Ftr. Turbo .......... 645 
Super Pinball Action ......... 275 
Task Force .............. .. ......... 145 
The Deep ............................ 145 
Truxton .................... ..... ..... 180 
Truxton II.. .. .. .... .... ...... ....... 300 
Xenophobe ........................... 75 

COMPLETE GAMES: 
Killer Instinct ................ $3600 
NBAJam ...................... .... 1195 
Space Gun .................... ...... 995 
Spiderman ............ ............. 895 
Steel Gunner .......... .......... 1495 
Steel Gunner 2 ................. 1195 

PINBALLS: 

REDEMPTION: 
Bank-It .. ...... .............. .. .. . $1695 
Can Crusher .......... ............ . 795 
Cosmo Gang .... .. .... ........ ... 1795 
Double Cross .......... ... ........ Call 
Home Run Hitter ............... Call 
Lotto Fever .. ....................... 295 
Lotto Fun .......................... . 495 
Neck 'N Neck .................. .. Call 
Rock 'N Bowl .. .. .. .. ........ .. . 2795 
Roller Bowler .. ........ ........ . 1195 
Shoot-to-Win II ...... ..... .. .. . 1595 
Skee-Ball ......... .. ............ ..... 295 
Smart Jr. B-Ball ................ 1295 
3-in-Line (Twin Unit) .... .... 795 
Triple Crane .............. .. ..... 1795 
Whirley Bucket.. ................ 495 

SPORTS GAMES: 
Champion Wrestler ........... $45 
Golfing Greats .................... 350 
Hard Yardage Kit ............... 795 
Hit the Ice .. ........................ 200 
Numan Athletics ............... 395 
Perfect Billiards ............ .. .. . 125 
Pound for Pound .... ...... ....... 75 

PUZZLE GAMES: 
Arkanoid w/sensor .......... $185 
Columns I ............ .............. 285 
Columns 2 .......................... 225 
Cosmo Gang the Puzzle ....... 95 
Flashpoint. ....... ... ............... 230 
Pac-Mania ............ ....... ....... 295 
Revenge of Doh w I sensor .. 195 
Stack Columns ................... 335 
Tetris (Atari) ...................... 3 75 
Tetris (Segal .... .. ............. .. .. 175 

DRIVING GAMES: 
Cisco Heat. .. .. .......... ......... 2500 
Final Lap III ......... ......... ... 3295 
GP Rider. ......... .. ............... 2995 
Hard Drivin'. .................... 1695 
Off Road .... ... ... ................... 695 
Race Drivin' ..................... 1895 
Road Riot ......................... 1000 
Suzuka 8 Hours .. ............. 6995 
Suzuka Tower .............. .. .. 3000 
Virtua Racing .. .... .. ...... ..... 6900 
Virtua Racing Tower ..... .. 2000 

DRIVING BOARDS: 
Afterburner ......... .. ......... .. $325 

Gun Force .......................... 145 
Karate Tournament ........... 245 

Addams Family ..... ........ $1750 
Fish Tales ........................ 1395 

Skins ........ ....... ... ... ............. Call 
Squash .......................... ..... 250 

Chase H.Q ........... ....... ........ 495 
Continental Circuit.. ....... .. .475 

Krazy Bowl.. ...... .... ............ Call 
Legend of Tonma ............... 245 

Indiana Jones .................. . 1995 
Simpsons .............. ............. 695 

Super High Impact ............ 195 
U.S. Classic .... .............. .. .... 185 

Final Lap III ......... ... ........... 495 
S.C.I. ..... ......... ...... ...... ....... .. 495 

Millipede .......... ... .... ............ 95 Terminator 2 .................... 1395 Ultimate Tennis ........ ......... 495 System Cabinet.. .............. 1995 
1942 .. ... .............. .................. 95 The Machine ................ ...... 995 V-Ball ...... ..... ..... ................ .. . 45 World Rally ......... .......... .... 645 
Nebulous Ray .......... .......... 445 World Cup ...................... . 2295 WrestleFest ...... .. ...... ............ 95 World Rally (kit) .. ............ 1025 

We ship C.O.D. We also accept VISA & MASTERCARD (please add 4°/o) 
30-day warranty on all boards. • Repair service available. •Trade-ins welcome. • Consignments Accepted! 
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THE GAME THAT'S SWEEPING THE NATION 

CRANES: 
3 CRANE-PACKAGED 

ASSORTMENTS 

CANDY CRANES: 
OVER 30 BULK 
ASSORTMENTS 

AVAILABLE 

REDEMPTION 
PLAYCAPS- 4 COLOR AND FOIL DESIGNS· 

OYIR 30 DIFFIRINT 
ASSORTMENTS AYAILABLll 
NEW ASSORTMENTS WEEKLY. 

SLAMMERS - PLASTIC & METALS 
(INCLUDING BRASS) 

STARTER KITS - INCLUDES 25 PLAYCAPS, 
1 ·DOUBLEFAr SLAMMER AND 
INSTRUCTIONS IN CONTAINER 

CONTAINERS - 1-0.z., 4.0.z., 6-o.z. 

GAME BOARDS - POCKET & REGULAR SIZES 

RETAIL DISPLAY BOXES AVAILABLE 

~~~ 5• ,,,.., e . 
1-800-992-2388 

LOCAL DISTRIBUTORS WANTED - CALL FOR INFORMATION 
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Video Boards 
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AMERICAN 
•XPA•ss. 

Ill! f) •<D•• 
....... ... ", O".OS"f 

MID-CITY DISTRIBUTING 
Neu• \'AUE\' 

ZD-6 POOt TABtES 

317 No. 16th Street, Omaha, NE 68102 

NBU' NSM WAUMOLINT 
JLIKEBOXES 

MERIT MEGATOUCH 
~ COUNTERTOPS 

Neu• TORNADO 
H>OSBAU TABLES 

Neu· ROWE <:D-1 OOE 
& MM- I JLIKEBOXES 

Always in Stock! 

Let us BEAT 
the other guy's 

PRICE! 

New! 1911 CHERRY MASTERS 
starting at $895. 00 We have the 

NEBRASKA 
HS-Bline 
Program! New! 

COUNTERTOP 
CHERRY 

MASTERS 

We stock all 
8-Line & Poker 

Programs 

We stock all 
JCM,Mars& 
Leisure DBA's 

lorn/: 4011341-5300 

to/ I free: 800-341- 5366 

fax: 401-345-1653 

Page230 

Quantity 
Pricing on 
Request! 

IOWA 
FRUITS& ~~ 

BELLS 
Iowa Legal 

8-Llne Grune 

New LOW PRICE! 

CALL 
TODAY!! 

also available in 9" countertop 

May 1995 

POOL TABLE 
8 Pocket, right angle L-shaped. 
with complete spare set of rails 

and cloth. 
'$1,995 or Trade/ 

101/443-6113 

$OPERATORS \\'..\N'Il:D $ 
'(( > insLtll g ;lllll' S ;1t l()p (()Llli •>llS 

\\rite TODAY l(>r loc1ti1>11s in 

\our .trc.t . 

Rt·Play, l>l'pt. AG 
I'< > 1;, '" ~-;-;11 

\\1ll>tll. 11 hl ll ill'. < .. \ 'll.;1,-; 

SUPER SALE 
"PLAYPORT" POOL of BALL 
(MICROPLAY I) 12' x 12' Size. 
Very good condition. Capacity: 20 kids, 
includes Pipeline. Fun & excitement of 

full sized Playport (must see). 
NEW- $14,000 

SELLING - $7,000 o.b.o. 

Call Manuel: 703/631-4556 

• EPBOMS * 

&Met: • 42.00 
4Met: W' 9.9s 
.z Met: • 3.7s 
1 Met: 4.so 

E .Z7•12 2.2 • 
272•6 ~ %.9S 

: 
I 
I 

I 
27128 p 1.6S · 
.Z764 

0 1.6s ,. 
.Z73.Z e %.6. 
2S32 • 2.7. 
.Z7%6 z.6s 
plloae U9·.%S6-113B 

Faz U9·.%S6-1144 

PBOGBAMBB I 
~AVAILABLE~ I 

19S · I 
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Wholesale Games, Inc. 

7 BEAUTIFUL CABINET STYLES: 
Upright (Slant Top) 19" or 13" 

Flat Top 19" or 13" 
Mini 13" 

Layback 13" 
Sitdown 19" 

Countertop (Bar Top) 13" 
Cocktail 19" or 13" New 

PARTIAL USED INVENTORY 
NBA Jams' (Dedicated) 

Night Slashers 
Steel Gunner 

Mortal Kombat 11 (Dedicated) 

NEW EQUIPMENT 
Seeburg/Rowe/NSM 
Cooper Pool Tables 

Mother Lode Pushers 
Pot 'O Silver Pushers 

Treasure Chest Candy Crane 
Mortal Kombat Ill 

Omega 903, 905, Keno (2) Rowe CD-1 ODA w/update 
(2) Valley 3 1/2' x 7' ZD-5 

(2) Rock-Ola 2000 CD 
Drews Tiger Paw Crane w/Toys 

Pistol Poker Pinball 

Merit Riviera, Americana, Keno, etc. 
Dynamo Solitaire Challenge 

HOT POK£R.Slll 
Fish Tales Pinball Phantom Poker 

Draw BO's (longboard) Hi-Lo 21 (Poker and Black Jack) 

5 Day FREE Delivery! 
.---------~ 

Let us build your Turbo II 

Call for Details Omegas & Merits 

WHOLESALE GAMES, INC. 
1 220 West Jackson St., Shelbyville, TN 371 60 I viSA· I 

Toll free: 1-800-526-4723 
615-684-2209 Fax: 615-685-0144 II 
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LOXTRONIX 
"The people that design with the operator in mind." 

(818) 347-9849 
PHONE OR FAX 24-HOURS 

4523 Cezanne Ave. • Woodland Hills, CA 91364 

THE ULTIMATE 
DOOR HASP 

r __ L ____________ _ 
--------------. 

I 
I 

I 
I 
I 
I 

' ' ' ' ' I r ----------- - _____________ J 

The Ultimate Door Hasp: open, without padlock. 

Loxtronix has made available a superior door hasp 
that is extremely easy to install. No holes needed 
to be drilled in your brand new game. 
No alignment is necessary, works with existing door frame 
holes and on-location installation is super-quick. Made of 
quality 3/16" steel Heat-treated #5 aircraft bolts and mach
ined reinforced hinge. For protection against bolt cutters, 
lock shackles are totally enclosed. Usage of economical 
locks is an added benefit. Package includes steel rear back 
support plates for added strength. 

only 
$24.95 

black 
or 

$39.95 
mirror 

chromed 

PCB PROTECTOR 
from $70.00 Basic Unit 

to $85.00 for Basic 
Unit with non-breakable 
Lexan cover. It's "vandal 
proof". 

Sleep good tonight knowing your new super expensive Mortal Kombat ill, 
Tekken, Capcom or X-Men boards will still be there tomorrow. 

The PCB PROTECTOR was designed to fit all PCB ' s and will 
fit into all gaming machines. It makes removal of your main PCB and 
Sound Board virtually impossible without your key. 
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CONVENIENTl Y STORES UNDER TABLE 

• 3" Lift • Heavy Duty s• Swivel Casters 
• Reduce Injury Claims • Reduce Service Calls 
•Use W~h Pool Tabin, Air Hockey, Foosball, etc. 
t UPS Shipping Weight 65 pounds 

Order Yours Today! 

~~~~~ ~!fdlf{g©ft{} 

NeW Revitalize your New 

CHERRY MASTERS 
to include: 

Watermelon, All Fruit, and 
7 Bonuses and Re-spin feature 

only $25 buy (6) $20 

1-800-966-9873 

Growing national indoor amusement 
company seeks dynamic, 

results oriented and mechanically 
inclined MANAGERS for family 
entertainment stores throughout 
the continental U.S. and Hawaii. 

Excellent advancement opportunity 
with a competitive wage & 

benefits package. Experience in 
the amusement industry is a must. 

Join the FUN & be part of the 
Fun Factory team! 

Fax or mail your resume and 
salary history to: 

Human Resources Director 
FUn Factory, Inc. 

91-246 Oihana St. 
Kapolei, HI 96707 

Fax: (808) 682-4016 
An Equal Opportunity Employer 

RePlay Magazine 



M & P AMUSEMENT 
658 West Market St. • York, PA 1 7 404 

(717) 848-1846 •FAX: 717-854-6801 
ASK for PHIL or TERRY or MIKE 

I $100 PRE-PAYS FREIGHT ON ANY GAME IN CONTIN E N TAL USA I 

SUPER SPECIALS: 
Coin Scan Coin Counter ............ $295 
Kiddie Rides (Amutech) ............ 1695 
Lethal Enforcer .. ..................... .. 1395 
Mortal Kombat I (kit) ......... .......... 195 
Mortal Kombat I (ded.) ......... ...... .495 
Mortal Kombat II (ded.) ..... ........ 1295 
NBA Jam (ded.) .. .. .. ........... ........ 1095 
NBA Jam: Tourn ............. .... .... ... 1395 
Rowe MC-25 Changer ......... ........ 995 
Rowe MC-35 Changer Kit: 

Power Supply, CPU ................... . 395 
Rowe R-92 Combo ..... .. ...... ....... 1295 
Time Traveler .............................. 495 

PINBALLS: 
Addams Family ............. .................... ..... $1995 
Big Gun .. ..... ... .................... ....................... 695 
Creature From Black Lagoon .................... 1750 
Cyclone .. ... ........ ....... .... ............................. 895 
Demolition Man .... .... ... ............................ 2450 
Dracula ................................................... 1650 
Earthshaker ...... ...... ...... ..... ................... ..... 995 
Eight Ball Champ ...................................... .495 
Elvi ra ....................................................... 1195 
Fun House ........ .. ...... .... .. ......................... 1195 
Indy Jones ............................................... 2000 
Jokerz ...... .... .. ..................... .... ............... ... 695 
Judge Dredd .......................................... 1750 
Jurassic Park ........................................... 1895 
Lethal Weapon .. .. .. .................................. 1195 
Police Force ............ ... .. ............................. 895 
Pool Sharks .... ........................................... 795 
Space Station .. .. .............. .......................... 895 
Star Trek (Data East) ......................... .. ..... 1395 
Star Trek (N.G.) .. ............ ... ....................... 2650 
Star Wars .................... ..... ... .... ................ 1550 
Street Fighter II ...... .... .............................. 1250 
Super Mario Bros ....... .. .. .. .......................... 995 
Taxi ........................................... .. .... .... ..... 695 
Terminator Pin .... .. .. .. ............................... 1650 
Whirlwind ...... ............................................ 995 
World Cup Soccer ............. ..................... .. 2795 

DEDICATED P .C. BOARDS 
W/ USED ACCESSORIES: 

NBA Jam Tourn .. .............. .. ...................... $895 
Mortal Kombat I .... ....................... .. ............ 195 
Mortal Kombat II .. .. .... .. .............................. 495 
Quarterback .. ... .... ........ ... ..... .. .. ...... .. ......... .. 50 
Rim Rockin ' B-Ball .. .... .. ............................... 50 

RePlay Magazine 

SITDOWN GAMES: 
B.O.T.S.S ............................................ $1595 
Cisco Heat ............................................... 3495 
Cybersled (NEW!) ..................................... 5500 
Daytona Twin (Like New) ....................... 14, 750 
Final Lap 1 ....................... .. ...................... 3295 
Galaxy Force ............................................ 2495 
G-Loc ...................................................... 2995 
Hard Drivin ' CP ........................................ 2750 
Race Drivin ' CP ........................................ 2995 
Ridge Racer (s/d) .......... .......................... 8500 
Ridge Racer (twin) ......... .... .................... 13,500 
Steel Talons ............................................ 2495 
Super Hang-On ........................................ 1495 
Super Monaco GP ................................... .2995 
Turbo Outrun ............ ............................... 2995 
Virtua Racing Deluxe ................................ 8500 
Virtua Racing (2-PI.) ................................ .7795 
Vi rtua Racing (4-PI. w/tower) ................. 15,500 

VIDEOS: 
720° ....................... ............. ..... .. .... ........ $395 
APB .......................................................... 395 
Afterburner (u/r) ......................................... 395 
Assault. ........... ......... ....... ................ ........ .. 395 
Beast Busters ........ ..................... .... ......... 1295 
Big Run ................................................... 1395 
Capcom Bowl ............................................ 395 
Championship Sprint .................................. 395 
Chase H.Q ............................ .... ............... 1295 
Clutch Hitter ............................. .. ........ ...... .395 
Continental Circuit ..................................... 795 
Cyberball .............. ... ............ .. .................... 395 
Final Fight ................................................. 395 
Gate of Doom ....... ........ ........................ .. ... 395 
Golden Axe .................... ... ....... ..... ... ..... ..... 395 
Hang On ......... ........................................... 595 
Heavyweight Champ .................................. 395 
High lmpact ............................................... 395 
Mech Attack (2-PI.) .................................. 1095 
Mortal Kombat I (ded.) .. .. .................. .. ........ 795 
Mortal Kombat 2 (ded.) ............................ 1295 
NBA Jam .................... ............................. 1295 
Operation Thunderbolt. .. ....... .... .. .............. 1095 
Operation Wolf. ....... ......... .. .. .... ........ ..... ..... 395 
Out Run .................................. ............ .. 1195 
Paperboy ..... .......... ............ .. .................. .... 395 
Pole Position II .......................................... .395 
Power Drift .............................................. 1195 
Roadblaster ... ... .... .... ................................. 395 
Space Gun ................ .. .. ........................ .. 1595 
Street Fighter II .......................................... 395 
Super Off Road w/Trak Pak ........................ 750 
Super Sprint .............................................. 395 
Team Quarterback .. ....................... ............ 550 
Terminator Gun ........ .. ... .... .... ................ .. 1795 
Tetris ........................................................ 395 

May 1995 

Time Traveler ....................... .. .. ....... ........ $495 
Toobin' ..................................... ................. 395 
U.S. Classic .................................. .. ........... 395 
Virtua Fighter ........................................... 1995 

VIDEOS IN 25" CAB. OED. 
Captain America .................................... $795 
Captain Commando .. . . .. .. . . . . .. .. .... 795 
Carrier Air Wing ........ ....... ...... . ..... 695 
G.I. Joe ................ .................................... 795 
High Impact... .......................................... 695 
Mad Dog 27" Monitor .................. .... ....... 2995 
Meres ........................................ ........ .. 795 
Moonwalker ...... .............................. ...... .. . 695 
Mortal Kombat I ......................... ... .. ........... 795 
Mortal Kombat II ................................. ..... 1295 
NBA Jam ...... .. .. .. .... .. .... .. .................... . 1095 
NBA Jam: Tourn ...................................... 1395 
Off Road .................................................... 795 
Pit Fighter ................................................. 795 
Simpsons ........... ...... ....... ............ ... ......... .. 795 
Smash TV ......... ............................... ...... .. . 695 
Street Fighter II: Turbo ............................... 795 
Techbowl 2 TV Game .................. .. ... .......... 395 
Time Killers .................. ............ ... ............. 795 
TMNT ........................................................ 795 

REDEMPTION 
EQUIPMENT SPECIALS: 

After Shock ................ .......... .... ..... ....... $3295 
Big Mouth ........................ ....................... 2500 
Bozo Basketball ....................................... 1 995 
Cosmo Gang .......................... ................. 1995 
Cracky Crab ............................................ 3750 
Crane SMS Single ...................................... 795 
Flip-to-Win w/redemption ........................ .4500 
Full Court Frenzy w/TV ............................. 1995 
Home Run Hitter ...................................... 3495 
Knock Down (like new) . ... ... .. . .. ........ 1995 
Merlin's Magic (6-Pl.) ............................ 12,500 
Pop-A-Ball. .............................................. 2500 
Push & Pog ........................... ...... .. ......... . 3595 
Roosta Shoota .......... ........ ... .. .. .. ... ........... 2500 
Shot Clock 21 ................ .. .... .. .. .. ..... .... ..... 3395 
Skee Ball 1 O' ................................... .. .... 1795 
Skee Ball 13' Model H .............................. 1595 
SMS Poker Roll ............ ............ ...... ............ 895 
Spin Out. .... .. ... .......................................... 995 
Super Bank-It .. .............. .. ........................ 2500 
Two Minute Dri ll (New!) ...... .. .......... .. .. ...... 2495 
UB QB .................. ... .. ... .. ... .. .... .... .. ...... .. .. 1595 
Wacky Gato1 ...... .............. ................ ........ 3995 

WANTED: 
Big Choice Triple Crane, 

Carousel Chance, Majestic Bumper Cars 
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I ,;:~- ACTIONMATICLTD , , 
-~;.: P.O. Box 326 
\~:-: ~ -- _ Chatham, Ontario 

• .·,, , • N7M 5K4 
' ' ' 
'' ' ... 

U YourSourcefor ... 
1.3" Capsules 

(Mixed Colored Tops with Clear Bottoms) 
Filled or Emply 

2.3" Round 
Clear Capsule 

2.9" Round 
Clear capsule 

TALKING VENDOR ® Both Halves Same 

8 
Records In 3 languages 

8 7 - English 5 · French 5 - Spanish 

Vends 
1.3" Capsules or Large Gum 
1" Items 
Small Bulk Items 
Coinage Size - Up to 1.25' (32 mm) • Mixes For All Capsules 
Machine Size - Height 25' (63.5 cm), • Low Price Sl1mmtr1 
Width a· (20.3 cm), Depth a· (20.3 cm) 
Custom Sounds - Can have your own record 
made to say anything for 5 seconds. Up to 4 
different sayings on each side. 

• MllkCaps 
• Rings In Holders 

Canadian Dist. for Beaver Vendors 
1-800-265-8363 

Talking Vendor (Reg) Trade Mark 
Canada No. 266520 

(VEND) 
Phone: (519) 351-2181 FIX: (519) 351-7304 

U.S.A. No. 1221 491 

This four select, 18-gauge steel, bulk 
candy, nut and gum machine Is equipped 
with 4 separate removable . canisters for 
easy loading and cleaning. Each compart
ment is fitted with its own removable, metal 
coin mechanism which rejects nickels, 
dimes and penny's. The quarters from each 
of the four compartments are deposited 
into a removable steel, locking coin bank ! 

• Extra FREE coin bank with each machine. 

• Rotating head on steel ball bearings. 

• Equipped with a 1/2 

inch rubber gasket in 

the lid to preserve the 

product freshness ! 

• Displays 374 square inches of product 

in 4 large air tight canisters. 

• Occupies about 1 square foot 

of floor space. 

"NOW AVAILABLE" 
New All Brass Plated Machine 

for Upscale Locations I 

locking 
coin bank! 

762 Midd le Country Road , Selden , L.1. , New York 11784 

SHOWROOM: (516) 732-31 DO • FAX: (516) 732-0094 
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8-Lim.- Hoards & Kits 
Pkxi, Harness, Buttons 

DB\', Power Supply 

DISCOUNT PRICING! 

* 1-800-966-98 7 3 * 

AMERICAN EXPRESS MONITOR 
MASTERCARD, VISA 

GET-WEll KITS 
SAVES TIME AND MONEY 

OH MONITOR REPAIRS 
Monitor repair kits take care of picture warping, blacking 
out, smearing, low brightness and brightness problems, 
poor regulation, jail bars, vertical shrinking, etc. Call for 
FREE technical help with your monitor problems. All kits 
come with instruction and are easy to install. 

* WICO DISTRIBUTES GET-WELL KITS * 
• KIT #101: For Electrohome GO?-CBO 19" color 
monrtor. 17 parts · $7.95 ea. WICO #36-0243 

• KIT #102: For Electrohome GO? ·FBO 13" color 
monrtor. 16 parts - $7.95 ea. 

• KIT #201: For Wells-Gardner K4600 series color 
monitor. 15 parts - $6.95 ea. WICO #36-0244 

• KIT #202: For Wells-Gardner K4900 series color 
monrtor. 16 parts · $7.95 ea. WICO #36-0248 

• KIT #203: For Wells-Gardner K4800 series color 
monrtor. 16 parts - $7.95 ea. 

• KIT #206: For Wells-Gardner 19K6100 Color 'ti 
Monrtor. Includes caps, resistors, diodes & 6 power 
transistors. 30 parts - $14.95 ea. 

•KIT #204: For Wells-Gardner 13", 19" & 25" K?OOO 
series color monitor. 15 parts- $6.95ea. WIC0#36-0249 

• KIT #301: For Nintendo Sanyo 19" color monitor. 
16 parts - $6.95 ea. WICO #36·0245 

• KIT #302: For Nintendo Sharp 19" color monitor. 
24 parts · $8.95 ea. 

• KIT #401: For Atari Disco 19" color monitor. 
18 parts - $6.95 ea. 

• KIT #701: For Matsushita color monitor. 
Model #TM 202G. 17 parts · $6.95 ea. 

•KIT #801 : For Hantarex color monitor. 
Model #MTC-900. 21 parts - $7.95 ea. 

• KIT #802: For Hantarex color monitor. 
Model #MTC-9000. 18 parts - $7.95 ea. 

• KIT #910: Nintendo Sanyo color video inversion kit. 
Convert Nintendo cabinets with non-Nintendo game 
boards. 15 parts · $4.95 ea. 

• KIT #920: For Pac-Man, Ms. Pac-Man logic boards. 
Eliminates hum bar in picture. 4 parts · $6.95 ea. 

DISCOUNT! Buy ten kits and take $1 .00 off each kit. 
Money back guarantee. We pay S & H! 
Wells-Gardner 25" 7000 Series Chassis (new) .. $119.95 
Electrohome G07-CBO Replace. Chassis (new) ..... 94.95 
Electrohome Flyback A29951 -B ........................... 39.95 
Electrohome with Coil C30380-A. . .......... 8.25 
15 A Power Supply (1-yr. warranty) ... ... ...... .... ... .. . 27.95 
2SC3039 ................. $1 .39 STA 3123 .................. 6.26 
2SD870 .................... .4.49 STA 30130 ................ 5.29 
2SD1 398 .... ........... .... 3.97 2N3712 .. .. ................. 1.95 
2501138 ........... ...... .. 1.39 2N3792 .... ................ 1.95 

ZANEN ELECTRONICS 
(806) 193-6331 

Fax:806-793-9136 
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E 
1oHHOSS00 fJtt~'!;!!~me.? !!f 

1-800-848-0236 
Call for our full Color Brochure! 

WE WILL TRADE FOR MOST ANYTHING 

Large Inventory of New & Used Equipment 
• 

Low Overhead, 
Low Prices, 

Quality Service, 
Satisfaction Guaranteed! 

• 
New Games Starting at $1095 Delivered!!! 

• 
Single Progressive Games 

MARS • WELLS GARDNER 
POWER MASTER • JCM • HSV-300 

We have a wide selection of 
new & used equipment 

Call for list! 
Riviera's, Omega 903's, 

Electrosports, 
Valley Z0-5, Valley Z0-4, 

Valley Cheyenne 

We are proud of our reputation throughout the industry ••• 
Gi11e us a t~ you'll be proud vou did! 
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GOING OUT OF BUSINESS 
* VIDEO AMERICANO * 

ELECTRONIC COIN MECH 
Model CC-40, 12 Volts DC 

- only 300 available -
$42.00 each. 

* 
New & Used Poker Boards, 

Pin~alls, Video Games 
& Neo Geo Systems 

Call f or Best Prices 
Everything Must Go! 

* J9A Marginal Los Angeles 
Carolina, P.R. 00630 

(809) 841-2841 

ARCADE, VIDEO GAME 
COIN ACCEPTOR 

Configurations available: 
• Undersize token 
• Quarter and rmdersize token 
• Quarter and oversize token 
• Oversize tokens 
• Foreign coins available - call 

for details. 

NOW AS LOW AS 

$9.95 
Also idea l for: 
· Pinball 
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An Imonex coin acceptor means 

coin flow . N on-stop . There's 

virtually no stopping for coin jams. 

Or routine service or adjustment . 

And Imonex continuously processes 

even damaged coins . It's all 

because our famous pro

cessing system elimi

nates troublesome 

electronics, rockers 

and cradles. 

May 1995 

Behind every Imonex is our decade

long reputation for quality. A full 

one year warranty. And toll free 

customer support. 

For non-stop coin flow, call today. 

Imonex, P.O. Box 519, Katy, 

TX 77492-0519 USA, 

Phone (713) 391-4704, 

Fax (713) 391-4239 

!r¥1~NEX® 

ReP/ay Magazine 



REDEMPTION 
After Shock ...................... .. .. .. ..... $5500 a Pair 
Awesome Toss-Em ................... ............ ..... Call 
Big Bertha ................... ..... ...................... 2995 
Bouncing Bandits (Used) .......................... 1895 
Circus Hi-Rise 1 O' or 8' ...... .... ..... ............ .. Call 
Cyclone ...................................... .............. Call 
Cops & Robbers 11 ........... .. ......................... Call 
Dinoscore (New) ........................................ Call 
High Tension ........ ... ... .. .. .. ...... ................ 1095 
Home Run Hitter (New & Used) ................... Call 
Jungle Jive (1 or 2 Player) .......................... Call 
Mr. Magic X (New & Used) ............. ............ Call 
Pirates Gold ............................ .................. Call 
Pop-a-Balls ........................................... 1995 
Pop-a-Slot (Fact./Recond.) ...................... 2695 
Ribbit Racin' (New) ......... ........................... Call 
Skee Balls (All Models) .................... 1250 & up 
Spin-to-Win (New) ... .................................. Call 
Wheel 'em In (Used) ............ .................... 3395 

SMART CANDY CRANES ... CALL 
Excellent Money Makers 

CRANES 
Betsons (w/DBA) .................................. $1300 
Grayhounds w/LED's ........................ 800 & up 

AMERICAN LASER 
Many Used Titles in Various Sizes ... 

Lowest Price Anywhere!!! 

ARCADE GAMES 
Primal Rage (25") ....................................... $2495 
Virtua Fighter ................................................ 2895 
Lethal Enforcer ............................................ 1 995 
Lethal Enforcer II ........................................... 2995 
Mortal Kombat II (ded.) ...... ............................ 1400 
NBA Jam .................... .. .. .. .............. .............. 1300 
Neo-Geo (Various) .. ...... ................................... Call 
Mortal Kombat (ded.) ....................................... 900 
X-Men (6-PI.) ............ .. ..................... ........... 1200 
Arm Champs ................................................ 4895 

SITDOWN & DELUXE 
Steel Talons ...... ............ .... .. .. .......... ......... .. $2200 
Star Blade ........................... ......................... 2300 
Out Runners ................................................. 7995 
T-Mek ................. ...... .................... .. .. .......... 8495 
Virtua Racing ............................................... 7495 
Final Lap 11. .... ...... ................ ............... ........ ... . Call 
Stadium Cross ............................................. 7995 
Cybersled .................................... .. ............. .4995 

NOVELTY 
Bull Pen (Doyle) .......................................... $3500 
Fanky Malloon ............ .... .. . ....................... .. 1100 
Grayhound Basketball ... ................ ................. 700 
Love Tester ................................................... .750 
Strength Meter ............. .................................. 750 
UBQB .......................................................... 2295 

COUNTERTOPS 
Large Selection of Used Merits, 

U.S. Games & New Image 

PINBALLS 
Addams Family ...... . ... . ....... $1995 
Shaq Attaq ......... • . .• . ...... . . 2600 
Indiana Jones . .. .... . .....•.... . . 1995 
Judge Dredd ............. . • ...... 2100 
Street Fighter II ....... . .•...... .. .. 995 
Twilight Zone ... ..... ....... .. ... . 1800 
Rescue 911 . .. ..... . .. .. .. .... ... 1900 
Dr. Who .. ...... .... .. ..... . ..... 1200 
Freddy .... . . . ........ . .......... 2200 

CAP COM 
"B" BOARDS 
OR FULL KITS 

Dark Stalkers . .... ........ . ... $500/900 
Alien Vs. Predator . ... ... . . ...... 400/800 
Dungeons & Dragons . ... ........ 400/800 
Super Street Fighter ... .... ... ... 200/600 

BOARDS 
Mortal Kombat II .................. $900 
Mortal Kombat I ... . . ....... ... .... . 200 

ANY 19" GAME IN 
STOCK NO MORE 

THAN $250.00 

WE NOW SELL GOLD MOAL PRODUCTS, AS WELL AS MOONBOUNCES, 
AND WE MANUFACTURE THE WHIP. CALL FOR PRICING! 

Weiner Distributing Co111pany 
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our RedemptiOn 
Headquarters 

LUE STOCH 
ALL mAJOR LlnES 

INCLUDING: 
Benchmark, Skee-Ball, Planet Earth, I.C.E., 

LazerTron, Bromley & many others! 

CALL US FOR ALL OF 
UOUR COin-OP nEEDS 
•Parts 
•Service 
•Video 
•Pinball 

•New & reconditioned equipment 
• Redemption 
•Direct factory distributor for 

all major lines 

BETSON 
PACIFIC Betson Pacific 5660 KnottA~e., Buena Park, California 90621 

Phone: (714) 228-7500 Parts: 1-800-824-6596 Fax: 714-228-7515 T S. San Francisco Office: Phoenix Office: 
(415)952-4220 (602)233-0190 
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San Diego Office: 
(619) 441-9100 

ReP!ay Magazine 



~oRAlL You<? PINBALL ~oRAlL Yol:p 

C&P DISTRIBUTING T' s C&P DISTRIBl JTING 
,.0 ~ PAR ,.o/; · ~ ~ALL Nt~\) lVBALL N£\~ 0 

\. 

FLIPPER SWITCH ASSEMBLY (L/R) 

MSA-L03/MSA-R03 $2.75 

' ROLL-OVER SWITCH (L/R) /-..... ~ 

RSA-002/RSA-003 $2.75 ( 'V 
, 

RAMP MICRO SWITCH 

MSW-009 $1.95 

SPINNER SWITCH 

SPS-001 $1.50 

~ MINI ROLL-OVER SWITCH (L/R) 

~ MSA-005/MSA-006 $1.95 

, ' 
DOUBLE CONTACT FLIPPER SWITCH~ 

LSW-001 $2.50 ~ 
\. 

f*cALL FOR UNLISTED PARTS*] 

EPROMS 
8MEG 
4MEG 
2MEG 
IMEG 
27C5I2 
27C256 

42.00 
9.95 
4-95 
4-50 
2.75 
I.95 

27I28 I.25 
2764 I.65 
2732 I.65 
2532 2.75 
27I6 I.35 
2708 3.95 

7 DIGIT DISPLAY 
GOTLIEB I PREMIER 

FLASHER 
BULBS 

#67 

$9.95 PER 
HUNDRED 

3.5" 12 VOLT i: AN 
DC BRUSHLES~ 

;~~1 r$3.so 

--- -------· ---- --

SPEAKER BLOWOUT! 
SPK-002 (6") $2 . )5 

SPK--004 (8") $3. ~5 

SPK-001 (2X6) $2. J 5 
'--------------- --·- ·-' 

--- ------- --·- -

THUMPER BlThfPER 

REPLACEMENT ASSl::MULY 
FOR DATA EAST & A f,'/ JN G. 

$9.95 
$12.95 
$15.00 

LOTS OF 4C 

LOTS OF 3 

EACH 

----------------------------------------------------------CEIP DISTRIBUTING 
QUANTITIES LIMITED AND 
PRICES ARE SUBJECT TO 
CHANGE WITHOUT NOTICE. 

© copyright 1994 • 



BILL ACCEPTORS! BILL ACCEPTORS! 
TEKBILT IS A GOLD LEVEL DISTRIBUTOR 

FOR: 

MARS 
ELECTRONICS 
INTERNATIONAL 

GL 5 
BILL ACCEPTORS 

FACTORY AUTHORIZED SERVICE CENTER 

Page240 May 1995 

HIGH SECURITY 
HIGH PERFORMANCE 

$1, $5, $10, $20 
ACCEPTANCE 

COMPLETE INSTALLATION 
KITS INCLUDED 

UP STACKER 

DOWN STACKER 

STACKERLESS 

ALL MODELS AVAILABLE FROM STOCK 
VFM2, VFM3, VFM4, VFM5 & GL5 

ONE-DAY TURNAROUND SERVICE 

3983 MANN ROAD 

HUNTINGDON VALLEY, PA 19006 

215-322-3232 •FAX 215-322-3238 

1-800-666-7776 

ReP/ay Magazine 



Prepaid 
PHONE CARD DISPENSERS 

* One Column * Two Column 
* ~100 · ~W.00 Bill Acceptor 
* Asahi Seiko Car~ Dispensers 
* Intelligent Bectronics 
* Simple Accounting 
*~Point Locking System 

TPC 1001 Single Column Dispenser TPC 1002 Two Column Dispenser * UPS Sht'paLle w: 12 112: 
Shon with tptional "Secure" pedestal Shown with 1ptiml "Fm·standiar" pedestal U ~~ ~~ tj: .. 

Phone Cards at Great Rates are Also Available 
Ask About Our PACKAGE Deal 

A Great Price for Cards and Machines 
21st Century Technology, Quality and Service 

B l J T inrw Huntingdon Valley Indust~ial Center 
', ' 1 L 1 1 w 3983 Mann Road 

1 . Huntingdon Valley, PA 19006 U.S.A. 
Pcnoi 800-666-7776 215-322-3232 * Fax 215-322-3238 
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10,000 + Coin Capacity Hopper 

$1,$S ,$10 ,$20 

d I Shown wl•h 
Mo e 182000 Op•lonal Pede•••• 

Low Cost High Performance 
Three Level "Run Away" Protection High Security $1-20 Bill Acceptor 

So~d State Electronics - Diagnostic LED's Asahi Seiko Dispensing Hopper 
IN/OUT /EMPTY Meters - Manual Run Switch 600 coins/minute - Double Coin Count Sensors 

TOKEN OPERATION - Dispense 1-20 per Dollar Instant Stop Device - Thermal Protection 
H - 30" X W - 14" X D 15" Weight 68.5 lbs 16 Gauge Wrapped and Welded Steel 

Page242 

Three (3) Point Locking System 

TB021022 

Huntingdon Valley Industrial Center 
3983 Mann Rd., Huntingdon Valley, PA 19006 

215-322-3232 * Fax 215-322-3238 

"'1-800-666-7776 
May 1995 ReP/ay Magazine 



PLATINUM PLUS 
1SAMP 

POWER SUPPLY 

RED L.E.D. LIGHT WILL TURN GREEN 
WHEN +5 VOLT IS SET PROPERLY ! 

FEATURING 

* +5V . . . 15Amp 
* + 12 V ... 3 Amp 
* -5 V ... 1 Amp 

* Computer Quality - Low Noise 
* Dual AC inputs 115/230 AC 

(selectable) 

* COMPLETE overload protection 

* Short Circuit protection 

* Built-in EM I line filter 
* 1 00°/o Burn-in tested 
* Slim Line, Compact, Light Weight 
* 1 Year Warranty 

© 1991 

ReP/ay Magazine 

BILT inc 
Quality Products 

Quality Service 

May 1995 

1 Full Year Warranty 

Stk. No. 30920 - U.S.A. 15 Amp Power Supply 
Dimensions: 7" x 4 1/4" x 1 15/,6" 

Weight: 1 .84 Lbs. 
Patent Pending 

Huntingdon Valley Industrial Center 
3983 Mann Road 

Huntingdon Valley, PA 19006 
(215) 322-3232 (FAX) 215-322-3238 

1-800-666-7776 
Page 243 



BILT inc QUALITY PRODUCTS 
QUALITY SERVICE 

CALL FOR GREAT PRICES! 
ALL OF OUR PARTS AVAILABLE FOR IMMEDIATE EXPORTI 

Quantity Prices Available 

TEKBILT Monitors Are Manufactured With 
Grade "A" Tubes ... Grade "A" Electronics! 
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19" HORIZONTAL MONITOR 

ALSO AVAILABLE 
WITH UNIVERSAL 
MOUNTING 

HOR. #70152 
UNIV. #70150 

13"HORIZONTAL. 
#70100 

BiLT inc 
SE HABLA ESPANOL 

May 1995 

9" HORIZONTAL 
#70104 

Huntingdon Valley Industrial Center 
3983 Mann Road 

Huntingdon Valley, PA 19006 

(215) 322-3232 • (Fax) 215-322-3238 

1-800-666-7776 

ReP/ay Magazine 



Q LI AL IT y NEW PRODUCT INFORMRTIO TEKBiLT inc 

"T70" 
CURRENCY COUNTER SIMPLE to USE 

Completely 
Automatic 

Saves Time 

Counts in ''Batches" 
(J0,20,25,50or100) 

for Immediate wrapping 

Be More Accurate 

Auto Start and Stop 

LED and Photo Sensor 
Counting Devices 

3 Digit Display 
Counts to 999 

Call NOW for 
SPECIAL 

Introductory Off er 
Counts 1000 Bills per Minute 
Complete Error Detection 

RePlay Magazine 

BiLT inc: 
. QUALITY PRODUCTS 

QUALITY SERVICE 

Huntingdon Valley Industrial Center 
3983 Mann Road 

Huntingdon Valley, PA 19006 
215-322-3232 * Fax 215-322-3238 

800-666-7776 
May 1995 Page 245 
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MISS DISTRIBITllG 
2130 Delaware• Des Moines, IA 

SIS/211-1422 
IEWCAMES: 

Daytona USA (upright) ........... Call 
X-Men: Children of the Atom ..... Call 
Virtua Fighter 2 .......... . ...... Call 
Virtua Cop ..................... Call 

USEDCAMES: 
Race Drivin' (s/d) ............. $3395 
Merit Countertop .. . ... . ........ 895 
Primal Rage (ded.) ............. 1995 
Primal Rage Kit ..... ... . ... ..... 995 
Steel Talons ....... .. . . .. ..... . 2895 
Virtua Fighter I .... ... ... . .. .... 2795 
X-Men (6-Player) .............. 1695 
Big Bertha . .................... 1795 
Chase the Rainbow . ... . .... . ... 695 
Dinoscore ... . ............ . . ... . Call 
10' Smart Balls .................. Call 

BUYERS' BULLETIN AD ORDER 
BUYERS' BULLETIN CLASSIFIED ADS are discounted from "up 
front" display ads. This is where you can showcase your used equipment, 
parts, employment opportunities, etc. to the coin-operated amusement 
and music trade. 

WE HAVE ART FACILITIES to turn your raw copy & layout sketch 
into an attractive advertisement. Send us some words, a rough sketch 
and the size you would like. We'll do the rest. 

RATES ARE: $24 per column inch. There are 3 columns per page, 10" 
in each column. Multiply depth of ad x # of columns wide x $24 for net 
cost. Minimum size: 1 column x 1" ($24) 

COMMON SIZES AND RATES 
Full-page .................................... $695 
2/3-page .... .... ... ................. .. ...... $480 
1/2-page ......................... .. ...... .... $360 
1/3-page ............... ..... ................. $240 
1/4-page ..................................... $180 
1/6-page ..................................... $120 
Other sizes ................... $24/col. inch. 

COMPLETE THIS FORM and send it with your layout sketch and payment to: REPLAY MAGAZINE, P.O. 
Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call: (818) 347-3820 (ask for Barry) or 
Fax: 818-347-2112 (Monday - Friday 9 AM. - 5 P.M. Pacific Time). 

Company Name----------- ------ ------------ ---
_, 

Your Name -----------------~ Phone:' 
-----------~ 

Street ___________________ ~ Fax: -----------~ 

City, State & Zip Code-----------------------------

Payment of$ ____ _ _ is enclosed for _ _ ___ (# of) insertions. 
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Worldwide Gaming Equipment Distributors 
2663 Manhattan Beach Blvd., Redondo Beach, CA 90278 

310/297-2600 •fax: 310-297-2609 

SALES - SERI/ICE 
WORLD'S LARGEST 

IN-STOCK PARTS INVENTORY! 

SPECIALIZING IN: 
BALLY, IGT, TDC & SUMMIT CONVERSIONS 

Highest quality reconditioned and remanufactured equipment. 
Over 3,000 new & used games in stock. 

WEST COAST DISTRIBUTOR FOR TDC BRAND MACHINES. 
OVER 1, 700 NEW MACHINES 

READY FOR EXPORT! 

WE ONLY SELL TO LEGAL AREAS. CALIFORNIA ORDERS FOR PARTS OR EQUIPMENT 
NEWER THAN 25 YEARS MUST BE ACCOMPANIED BY A VALID DEPARTMENT OF JUS
TICE REGISTRATION. $100 MINIMUM REQUIRED FOR ALL MAIL ORDERS. 

From 
S1J5.00 

each 

• LA SLOT MACHINE COMPANY, The ORIGINAL importers of Pachi-Slo 
machines, will BEAT any competitor's price on comparable machines 
currently on the market. 

• We offer the LARGEST inventory, lowest price and best service in the 
industry. 

•All our machines are fully cleaned and tested, with NEW lock mech
anisms and transformers. All machines come with a 30 day limited 
warranty. Ask our competitors if they warranty their machines. 

• We offer service after the sale and are capable of repairing all major 
machine components (including the main computer board). Our 
competitors can't do that! 

BUY FROM THE ORIGINATORS!I NOT THE IMITATORS! 

DEALERS: Call now for the BEST PRICES IN THE INDUSTRY! 
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BIRMINGHAM 
-"Ell'll *lll'IC:W 

- Established in 1931 -

SUPER COUNTERTOPS SUMMER SPECIALS! 
U.S. GAMES BAR BRAINS ... $549 & up 

MERIT MEGA 30 PUSHBUTTON W/SOLITARE & RUN 21 .. . $799 
Merit Run 21/Solitare Kit- In Stock! Mega Touch C'Tops - In Stock! 

Atari Cops - Great Piece! - CLOSEOUT - Call for Price 

NEW & USED KIT SPECIALS 
Eagle Shot Golf ... .. ...... .. .................................. $999 Street Fighter 11 ............................................... $499 
Krazy Bowl .... .... .. .......... .................. ................. 999 Super Street Fighter 11 .... ........ ................ ........... 899 
Killer Instinct kits ............... ............. ....... .... ........ Call Gate of Doom ................................................... 199 
Blockout ........ ...... ... ....... ... ............................. .. 299 Tekken .................... ...... .................................. New 
Lord of Gun {New) .. ..................................... .... .. 799 Super Off Road (board only) .............................. 299 
Dark Stalker "B" -kit .... .. .................................... 799 Great Sluggers {New) .. .. .. .................................. 599 
Dark Stalker .... ....... .... ....... .................. ........... 1099 Capcom X-~en IBest New Game) ...................... Call 
Dungeons & Dragons ........................................ 999 Mortal Kombat 111 .................................. .... .. ....... Call 

BY SPECIAL ARRANGEMENT 
8.V.C. HAS A LARGE SELECTION OF QUALITY REDEMPTION 

EQUIPMENT AVAILABLE FOR SALE! Including, but not limited to: 
Meltec Big Mouth & Knock Down, Skee Balls, Whac-A-Mole, Melody Mouse. Trash Can Alley, Skee Ball 

Tic-Tac-Toe (2-Player), Hungry, Hungry Hippos, Half Pint Frenzy, Cracky Crab, Wacky Gator, 
Awesome Rat, Big Bertha, Smart Chuckles Jr. (1-Player) 

NEW & USED NEO-GEO PAKS! 
Double Dragon ................ ............ ...... ............ ... Call 
Art of Fighting II .. ......................... .... ............... . $99 
Art of Fighting ................................................... .79 
Baseball Stars II ........... .. ............ ...... ...... .......... 199 
Burning Fight ............... ...... ..... ..... ...... ..... ........... 89 
Andro Du nos ... ................................................ 250 
Galaxy Fight ..................................................... 299 
Cyberlip ............ .......... ...................................... .29 
Fatal Fury .......... .......... ................................... .. . 99 
Fatal Fury Ill .................................... .. .. ............. Call 
Fatal Fury Special ............................................ 179 
Football Frenzy ................................................ 199 
Gururin {New) .................................................. 149 
Mutation Nation .......... .............. ........................ .49 
Samurai Shodown ... ............... .... .......... .......... .. 199 
Sengoku ............ .. ....... .. .......... ..................... ...... 99 
Top Hunter ..................... ................................. 199 
World Heroes ................................................ ..... 49 
World Heroes 2 ... ....... ......... ............................. 149 
World Heroes Jet ............................................. 179 
Street Slam {New) .. .......................................... 399 

NEW & USED JUKEBOXES 
Rock-Ola 490-2 .................. ............... ............ $799 
CD-100 Fully Updated .................................... 3199 
CD-1 OOA ........... .......... .............. .................... 3399 
CD-1 DOB ..... ........ ... ....... .............................. .. 3599 
CD-1 DOC ......... .. ........ .. ............................ .... . 3799 
CD-1 ODD ........ .. ..... .. ................................. ....... Call 
CD-51 .... ....... .... ..... ................................ .. ... .. 2999 
R-86 ......................................................... ...... 549 
R-87 .................... ........................................... 699 
Rl -5 .... .... ..... ...... ...................................... ... .... 699 
R-90 ............................................................. .. 899 
R-91 ............................................................... 999 
R-91 Combo ......... .. ...... ...... .. ... .. ..................... 1599 
R-92 .... .. .............. .... ................... .......... ........ 1099 

. R-92 Combo ... .... ........................................... 1799 
- R-93 Combo ..................... .. .. .. .................... .. . 1999 

GENERAL OFFICE: 

SUPER REDEMPTION SPECIAL: 
$4000 

(6) Used Seidel 21 Rolldowns 
(1) Used Seidel 3-in-a-Line Rolldown 

USED DART SPECIALS 
ARA 6000 ......... .. ........ .. ................................ $599 
ARA Super 6 +II w/new target .......... ........ .. .. .. . 799 
ARA Super 6 + II w/new target & top monitor ... 899 
ARA Super 6 + II Coors w/new tgt. & top mon ... 999 
ARA Galaxy .......................... .... .. .... ................ 1799 
Merit Premier Pubtime ..................................... 799 
Merit Pubtime .................. ... .... ......................... 799 
Merit Pubtime 2 + 2 ........ .. .. ............ .. .......... .. 1099 
Valley Cougar Dart non-fold down .... .. .. .. .. .. ..... 1199 

NEW & USED PINBALLS 
Maverick {New) ............ .......... ..... ......... ........ $2499 
Freddy Krueger {New) .......... .............. ............. 2399 
Frankenstein ......................................... ... ........ Call 
Baywatch {New) .... .. .. .. .. .. .. ................. Call 
Batman .... .. ............... .... .. .............................. 1499 
Guns N' Roses .............................................. . 2599 
Star Gate {New) .................. .............................. Call 
Jurrassic Park ............ .... ............................... 1799 
Dr. Who ...................................................... .. 1750 
Cue Ball Wizard ........ ..................................... 1599 
Tommy .... ... ........... .. ......... .. ..... ... .................. . 2099 
Playboy .......................................... ................. 899 
Rocky & Bullwinkle .................. ...... .............. .. . 1599 
Last Action Hero ............................................ 1899 
Hook ..... ............ .. .......................................... 1399 
™m .... ............ .............................................. ~ 
Pool Sharks .... ....... .......................................... 899 
Star Wars .. ...... .................. .... ........................ 1499 
Lethal Weapon 3 ................ .......... ................ . 1499 
Simpsons .............................. .......................... 899 
Gladiators ............ ........... ........ ..................... .. 1699 
Williams Slug Fest ......................................... 1599 
Williams - The Machine .... .............................. 1399 
Mario Mushroom World .................................. 1799 

FLORIDA DIVISION: 
540 Second Ave. N. • Birmingham, AL 35204 4542 L.B. Mcleod Rd.• Orlando, FL 32811 

(205) 324-7526 (407) 425-1505 
SE WATIS: 1-800-238-8363 FLORIDA WATIS: 1-800-330-1233 !AM .EX.~ 

\ National Watts Line: 1-800-288-7635 • Fax: 205-322-6639 
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USED KITS 
100 CLAMS or LESS! 

GAME MASTERS 
(504) 924-6111 

* WANT TO BUY * 
Dirty Harry Pin (used) . . $2800 
Pool Sharks Pin ... ..... 500 
Tekken (Board) ..... . . . 1400 
Space Invaders (Board) .. . Call 

*****TRI STAR***** 
(209) 486-5079 

THIS JIONTH p 
c 

.llOBTAI.. .ICO.llJIAT II 47• 
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CUP DISTJUBIJTING 
TBLI .Z19-~H38 

~ FAX: 119-U•J:.144 EB 

Mad Dog II - 33" (incl.: Space Pirates -
2 Plyr. interactive) .. ..... . .. $5000 

Badlands (u/r - driving game) . .... 400 
WrestleFest (25" monitor) ....... 700 
St. Fighter II : Champ. Ed. (25") .. .. 900 
Whitewater pinball ....... . ... 1800 

"7 Tri -Sports (ded.) ... . ....... 400 ea. 
./ Mortal Kombat II (25" - 4 Plyr.) ... 1400 

Hamilton Wallmount Bill Changer .. 1200 
Bloodstorm .......... .. . ... . 1500 
Lethal Enforcers (25" - ded.) . .. . 1400 
Duck - Kiddie Ride (recond .) ..... 500 

·Lucky Chicken- Egg Machin ... <l5Qr 
Grip Tester - Floor Standing .... . . 500 
Dungeon & Dragons (25" - 4 Plyr.). 1800 
Jurassic Park Pinball .......... 1700 
Dart Game - Arachnid 6000+2 . 700 ea. 
St. Fighter II Hyper (Dynamo 25" HS5) 

....... .... .. .... .... .... 850 
Quantity & Package Deal Discounts/ 

z_1 11sc 
I ~I ("c'C ~\ c_ 
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ml·' INNOVATION & QUALITY 

Ill VGA MONITORS 
E 135742 UL LISTED 

DESIGN FEATURES: 
• Best linearity. 
• Widest picture size adjustment range. 
• Most vibrant colors. 
• Complete remote control for easy access & service. 

SPECIFICATIONS: 
• VGA MODE: 640 x 480 Resolution. 
• HORIZONTAL FREQUENCY: 31 KHZ (PC Compatible) 
• AVAILABLE IN: 13", 19" & 26". 

13" & 19" CGA (15.75 KHZ) 90-260 VAC. ISOLATION TRANSFORMER FREE MONITORS 

II ~ TOUCH MONITORS ~ Available in 13" VGA & CGA II 

THE GAME BOARD PROTECTOR - EYGO POWER WATCH!!! 

PATENTED 

INTERNATIONAL SERVICE FROM: 

EYGO of AMERICA 
1361 N. Glenville Dr. 
Richardson, TX 75081 
TEL: (214) 918-9229 
FAX: 214-918-0024 

RePlay Magazine 

DESIGN FEATURES: 
• Adjustable +5V output for maximum performance. 
• Built-in voltage meter provides safety check of +5V 

supply. Provides added confidence and protection 
to installation of costly game boards. 

SPECIFICATIONS: 
• 15A switching power supply. 
• Selectable INPUT AC Voltage 90-135/ 190-260 
• OUTPUT +5VDC 15A; -5VDC lA; + 12VDC 2.5A. 

UNIT PRICE: US $35.00 each in lots of 6. 

EYGO COMPANY LTD. 

EYGO of EUROPE 
Borsteler Chaussee 85-99A 
Haus 16, Stock 1 
22453 Hamburg, GERMANY 
TEL: 040-5111335 
FAX: 040-5111435 

May 1995 

EYGO of ASIA 
2F 909 Chung-Jeng Rd. 
Chun-Ho City 
Taipei County, TAIWAN 
TEL: 2-2267700 
FAX: 2-2252970 
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COIN-IT BOX Special Notice: 
INCREASE COLLECTIONS, ELIMINATE 

DOWNTIME, KEEP LOCATIONS HAPPY! 
The most versatile coin box on the market. 

PURCHASE YOUR USED EQUIPMENT 
FROM NEW ORLEANS NOVLETY CO. 

• Kits available for all NSM wall 
mounts and Seeburg SCD 1 and 
1 A jukeboxes. 

• A necessity for all high volume 
or distant locations. 

• Easily adapted to any equipment 
that requires additional coin input. 

• Solid steel construction with black 
splatter finish and white screen 
lettering. 

• Front panel illumination with inter-
changeable coin mech. 

• Large coin box capacity. 
• Standard size lock and key. 
• Easy to install in field. 
• Complete kit with instructions, 

mounting template, hardware, 
wire and connectors. 

•Dimensions 17114" high, 4" width, 
7" depth. 

• QUANTITY PRICING AVAILABLE! 

Designed and Manufactured by the: 

Over 60 years in business! 
International reputation for selling 
the finest in used videos. flippers & 
amusement games available any
where! Each game is beautifully 
refinished by experts and is like 
new. All games are factory models. 
- absolutely no copies. 

GET ON OUR MAILING LIST FOR 
PRICE BULLETINS OR CALL CELIE 

FOR OUR LATEST PRICE LIST. 

NEW ORLEANS NOVELTY CO., INC. 
3030 N. Arnoult Rd., Metairie, LA 70002 

(504) 888-3500 
AMUSEMENT MANUFACTURING CO. Fax: 504-888-3506 

Stamford, Conn. Phone: (203)329-3031 

IF IT TAKES A HAMMER ... WE MAKE IT! Available to YOU from the uMALLET MAN" 

I 

Important Game Parts Information 
• Strongest wood mallet. 
• Structure proven to be best design in 

past 16 years. 
• Inseparable adhesives. 
• Incredible protective covers. 
• Highest quality craftsmanship. 
• Assembly ropes or anti theft-swivel 

action cables included. 

• More than seven different types of 
hammers and densities. 

• More than 16 years experience of 
design and manufacturing for every 
game. 

• We have designed Mallets and manu
factured them for every Whacy game 
manufactured since 1979. 

Ribbit Racer• Whacy Gator 
Rescue the Guppie • Mole Whacker 
Demon Whacker • Frogger Mallets 

Cracky Crab • Robo Bop 
Circus Hi Rise • Fido Mallets 

Our Product is the Best 
Available Today! 

Call Today for Pricing - Quantity Discounts Available! 

TRI-COUNTY MALLET MFG. CO. 
1824 S. Division Ave. • Orlando, Florida 32805 

1-800-523-1563 Nat'I. WATS: 1-800-523-1563 (Includes FL Fr Canada) 
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all your need1'3 for qbin-op amusement equipment Cnev..f and ~sedJ, spar~ 
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LUCAS DISTRIBUTING 
\'IOEO GAMES• PfB'S •KITS 

Call Brian for complete list 

(219) 926-6683 - Indiana 

Super Duper 
Counter Tops 
Sale $600 + Shipping 

"zr (404) 483·4141 

WANTED: SERVICE TECH 
Service Tech needed for Baltimore Md.Route 
Operator. Top starting salary, company car and 
medical benefits. 

CALL: QUARTERTIME AMUSEMENTS 
410/358-8311 

BAY COIN DISTRIBUTORS, INC. 
132-10 Jamaica Ave. • Richmond Hill, New York 11418 

1-800-576-2646 
OFFICE & SALES: (718) 291-5757-8-9 I PARTS & SERVICE: (718) 526-8383 I FAX: 718-739-3805 

Welcome Ex ort Customers ... Se Habla Es aiiol 

USED UPRIGHTS: 
Killer Instinct ................................ $4195 
Primal Rage 33· ............................. 3995 
Primal Rage 25· (ded.) ................... 1995 
Virtua Fighters I ......................... .. .. 2795 
Mortal Kombat II ........................... 1495 
Revolution X (3 Pl.) ........................ 3495 
Revolution X (2 Pl.) ........................ 2495 
Terminator II (u/ r) .......................... 1495 
Lethal Enforcer (u/ r) ...... .. .......... .. .. 1395 
NBA Jenn (u/ r) ................ .. ............. 1195 
NBA Jenn Tourn. Ed. (u/ r) ............ . 1595 

NEW KITS: 
Capcom X-Men ............................ CALL 
Great 1000 Mile Rally .................. $1095 

SPECIALS: 
Krazy Bowl ... ... ............................... $895 
Eagle Shot Golf ................................. 895 
Great 1000 Rally ...... .. ...................... 895 

PCB'S: 
Mortal Kombat I ............................ $250 
Mortal Kombat II .... ......................... 895 
Primal Rage .. ...... ........... .................. 995 
Dark Stalkers 'B' Boards ................... 250 
Alien Vs. Predator "B' Boards .... ...... 200 
Dungeons & Dragons 'B' Boards ..... 200 
Punisher ........................................... 395 
Run & Gun ....................................... 895 
NBA Jenn ......................................... 595 
NBA Jenn Tournennent Ed ............... 995 
Lethal Enforcer w /Guns .................. 695 
Lord of Gun .... ...... ... ...... ... ............... . 695 
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MONTHLY SPECIALS: 

DAYTONA TWIN 
(used) - $14,500 

SMART CANDY 
CRANES 
$1,495 

• NEW 25" CABINETS 
$795 

• with 25" monitor 
• Sliding Drawer 
• JAMMA Harness 
• Power Supply 

(4-player panel available add $100) 

• $100 Pre-pays freight on 
any game in the USA 
(except deluxe videos) 

Spend $10,000 or more & get 
FREE FREIGHT within the USA 

- (excluding Daytona) -

MISCELLANEOUS: 
Full Court Frenzy w /monitor .............. $2195 
Used New Image Street Game C'top ... 1095 
Used Grayhound Basketball w /DBA ..... 595 

New & Used Pool Tables 
Air Hockeys & Shuffle Alleys 

May 1995 

PINBALLS: 
Road Show .................................. $2995 
Corvette ......................................... 2795 
Guns N Roses .. .... ......... .. ............... 2295 
Star Trek N.G ................................. 2495 
Addams Family ............ .. .............. 1995 
Jurassic Park ...... .. ................... ...... 1795 
Tales from the Crypt ..................... 1850 
Dr. Wno ......................................... 1495 
Whitewater .... ............................... 1795 
Rescue 91 1 .................................... 1895 
Last Action Hero ............. ............... 1795 
Freddy Kruger ... ... ........ ................. 2495 
Fish Tales ..... ... .... ... ........ ........ ........ 1250 
Alvin G. World Tour ........................ 795 

SITDOWNS: 
Daytona ............................ .. .... . $14,500 
Lucky & Wild ................................. 3995 
Race Drivin' .......... ................ .. .... ... 3395 
X-Men (6 Pl.) ................................. 1495 
Line of Fire ..................................... 1995 
Star Blade ...................................... 2395 
Outrunners .. ...... .... .... .. ... ........ ...... . 7995 
Ridge Racers 33· single ................. 7495 
Moto Frenzy .................................. 2795 

MUSIC: 
ROCK-OLA BLOWOUT!!! 

* 4000 Trilogy - $2495 * 
*5000-X · $2695 * 

Pioneer CJV-55 (2-pl.) ................. $2295 
Used Rowe CD-100 .................. ..... 2895 
Used Rowe AMi Combo & 
Vinyl Jukeboxes ........................... Call 
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~ \Ia. <iJii ~ "We Have the Games People Play" 
~ p-• .. 8f:iifi We EXPORT Please Try Us! 

, ~ eqi 
~~ Weiiilmg ~fi'@ra~oii 

~fl/J 7909 Professional Pl.• Tampa, FL 33637 

PH: (813) 980-0024 
FAX: 813-980-0097 

PINBALLS: 
Corvette ................. . . . . $2695 

Primal Rage ... ... . . . ... . . . ... $2295 
Revolution X (3-PI.) ... .. . . .. .... 3395 
Suzuka 8 Hours II ....... ....... 8495 

Creature Black Lagoon ... .. ..... 1750 Terminator II . . ....... . ........ 1895 
Demolition Man ...........•.... 2395 
Diner . . ...... .. .. . . . . . .. ..... 1095 
Getaway ......... . .. .. .... . .. 1395 
Guns & Roses ......... . . ... . .. 1995 

Virtua Fighter 2 .......... ...... 4995 
Virtua Racing (twin) ..... . . . . . ... 7 495 

REDEMPTION: 
Indiana Jones ............... . . 2295 Bouncing Bandit . . . . . . . . . . . . $1795 
Jurassic Park.. . . ............. 1495 Cosmo Gang ....... ...... . .... 21 95 
Pool Sharks .......... . ... . .... . 795 Dinoscore . . . . . . Call 
Road Show . ........... ..... . . 2795 Hop-a-Tic-Tac-Toe . .. ........ .. 2495 
Star Trek - Next Generation ....... 2795 Hungry Hippo . . . . ..... . 2995 
Star Wars . . . . . .... . ... 1295 Mini Skee Ball .. .. . . ....... . ... 1495 
Tee'd Off Golf ..... • ...... ..... 1795 Rock & Bowl .. . ......... . . . . .. 2995 
Terminator II ............. . . . . . 1495 Roll for Gold. . . . . . . . . . ... 2795 
Twilight Zone . . . . . . . . . .... 1595 Rough Rider (Vari-Tech) . . ....... . 2795 
Whitewater ... .. ............. . 1795 3-PI. Tic-Tac-Toe (Skee Ball) ........ 5495 
World Cup Soccer . .. ........... 2395 Skee Ball 1 O' w/Bonus Pockets 

VIDEO GAMES: 
(Like New!) .. . ....... . . . ...... 2495 

Skee Ball 13' ........ . . ... . . ... 1595 
Captain America (Ded.) ... . . .... . $795 Spin-to-Win ... ........... . . . ... Call 

Daytona USA (twin) ............ 14,500 
Double Axle .. . . ... . .. ......... . 995 
Final Lap 3 ............ . . .. . . . . 1995 

NEO-GEO 
SOFTWARE 

Holosseum ................ . .. . 495 Art of Fighting . ................. $25 
Killer Instinct .............. ... . 3695 Samurai Shodown .. . ............ 100 
Lethal Enforcers .... . .. .. ....... 1495 Samurai Shodown 2 ....•....... . 250 
Lucky & Wild . . . . . . . .... 3695 World Heroes ... ...... . . . ....... 50 
NBA Jam (Ded.) .......... . ..... 1295 World Heroes 2 .......... . ....... 50 

CRANES: 

MISCELLANEOUS 
SOFTWARE 

(Most with Headers) 

MORTAL KOMBAT 
$200 

MORTAL KOMBAT II 
$495 

Cherry Master .............. $195 
Dark Stalkers (B-Board) ....... 245 
Gal's Panic ... ... . .. . ... .... 295 
Ghostbusters .. . .. .. . ........ 50 
Guerrilla War . . . . ........ . .... 50 
HI Impact .. . . . ...... . ...... 175 
Meres ............... . ...... 50 
Painted Lady .... .. ......... 295 
Pitfighter .... ............ . .. 150 
P.O.W. . . ... ... ......... . ... 25 
Rambo Ill .... . .......... .... 50 
Rampart .. ..... . . . ....... . .. 25 
Simpsons ............ ...... 125 
Smash TV .. ..... .. ........ .. 60 
Street Fighter II: C.E. .... ... .. . 60 
World Soccer Finals ... . .. ... .. 95 

SMART CLASSIC JUMBO DOUBLE & SINGLE PLUSH CRANES - LIKE N EW!! 
(with shelves & extra claw for conversion to watch c rane s) 

• Double Crane .. . . ..... . . . ..... . ............... . .... .. .. ..... $4595 
• Single Crane . .. . .... . . . . .. .. . ......... . .... .. ................ 2995 

Grayhound Single Plush Crane ....... .. . . . . ...... ... ...... . .. ......... .... ..... . .............. . 695 
Grayhound Deluxe Jumbo Plush Crane (black cabinet) . .. ....... .. . ......... . . . ... . ....... ..... ... .. 2295 

MISCELLANEOUS: 
Merit (30-in-1) Countertop Videos (red cabinet) .... . ......... .......... .... ...... .. . .. ..... . ....... $495 
Pro Challenge Putting game - Tournament Edition .... . .. .. . . .... ... ................. . .... ... ........ 795 
Shoot-to-Win ... . . .... .. .. ....... .. . .... ........... . ................ ... .. . ... .. ............. 995 
Quarter Mechs (metal) . .. . .. . . . . ............ ....... . . . . . . . .. . . .. . .. . . .... $2.00 each - while they last!!! 
Redemption Cabinets (floor & wall --reasonably priced) ..... . ....... .. . .. .. ... ....... .... . ........ . ... Call 
.984 Tokens . ..... .. . . . ... .. ... . . . . ... . . ....... . .. . . .. . . . ..... .. . . ........... . .. . .. . .. . 03<!: each 
.984 Token Mechs .... . . ..... . . . .. . .. ... .. . . ... . .. . ........... Metal - $5.00 each .. . .. . Plastic - $3.00 each 

NEW REDEMPTION EQUIPMENT 
Call Paul or Glenda - You won't beat our pric·e s !!! 

ReP!ay Magazine 

CYCLONE 
DIN OSCO RE 

DINOWIN 

FULL COURT FRENZV 
MINI DUNXX 

HOMERUN HITTER 
LAX & LAX JR. 

May 1995 

POP-A- BALL I & II 
SPIN-TO-WIN 

and m any more ... 
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USED GRAYHOUND: 
•••••••••••••••••••••••••••••••••••••• 

• Wood and Metal Singles .. . $900 
•jumbo fr. 1s .. . $1,350 
• ]umbo 1s . .. $1,450 

ALL PRICES INCLUDE: 
• Bill Acceptor 

• 90 Day Warranty 
• Shopped and Location Ready 

•••••••••••••••••••••••••••••••••••••• 

Call CLASSIC at 
1-800-833-4667 

We accept Visa, Mastercard, American Express 
and Discover Cards! 

0 I 0 

I I 0 

0 I 0 

GENIE 
MODEL: HT·14 

LENGTH: 
WIDTH1 
HEIGHT1 
WEIGHT1 14 OUNCES (397 G) 
POWER: 2 - 9V BAT. OR AC ADAPTOR 

MICRO DISTRIBUTORS, INC. 
P.O. Box 1103 Lavergne, TN 37086 * 1-800-764-4276 

GRIPPIT CRANE 
Adjustable 

Length Of Play * Level Of Difficulty * Price Per Play 
Optional Sound * Lighting * And OBA 

UNIVERSAL VIDEO GAME 
CABINET 

25" Monitor * Jamma Harness 
2 or 4 Player Control Panels * Kit Ready 

GALAXY DART MACHINES 
Displays Top 1 O Location Players * Displays Team 

& Individual Names During League Play 

Patented Arachnid Super Spider With Square 
Entry Holes And Thin Ribs Plus A Lot Morel 

Now Distributors Of CURRO DARTS! 
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Micro Manufacturin 
0 5:35 Old Nashville Hwy. LaVersne, TN 37086 

1-800-277-6136- 615 793-5510 

Remember to aall tot.I about PAL's Ma laal Odas ana 
Ma laal Tonia Games. 

Mlaro Products that we need to oraer ..... 

All Of Mlcro'e &- UMe Am Cov~ 
Under SIGMA E~ Paunt I M.2441 

ReP/ay Magazine May 1995 

In DoN; FoRGc 
MJc,.,..• Tiii 

J\A-- • "'5 
'1.1t:r Hours 

5"1Vlce Lint: 
15)862-9224 
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BELITA II PLAY-MORE GAMES DISTRIBUTING 
1-817-921-6196 PORTABLE 

COIN 
COUNTER 

ELECTRIC 
OR MANUAL 

230Vor 110V 

• Automatic Stop • Inexpensive 

Just Arrived - All New! 

U.S. GAMES CHAMPION II 
Fast Response Touchscreen 
16 Screens of Advertising 

Select from 70 Games 

• 
• Lightweight (only 

10 lbs .) 
• Counts up to 1500 coins 

per minute. 
ALSO AVAILABLE! 

New ROCK-OLA LEGENDS • Counts all sizes of 
coins or tokens 
5¢-10¢-25¢-50¢, etc . 

• Bag holder included 

• Long lasting - requ ires 
very little maintenance. 

• Very useful - very 
convenient in all locations 

Excellent Sound, Good Looks, 
Good Reliability, Good Price. 

Write or Fax for prices, details, catalogs. 

R. D. Belam Company, Ine. 
Financing Available! 

One Fulton Avenue 
Hempstead, New York 11550 

Play-More Games Distributing 
A DIVISION OF TEXAS MUSIC , INC . 

Fax: 516-486-0957 Tel: 516-292-2670 
1121 E. Semina.ty • Ft. Worth, TX 76115 

1942 0/-1-Bd./Marq.) .... . ...... .... $75 Super Rider 0/-1-Bd./Marq.) ......................... .... ... $50 
Caliber .50 (H-2-Bd./Marq.) ........ . ........ .45 Survival Art (H-2-Kit) .. . ....................... ......... 395 
Champion Baseball (H-2-Bd./Marq.) ..... .... 50 TMNT (H-4-Bd./Marq .) ........................................... 75 
Champion Wrestler (H-2-Bd./Marq.) ....................... 85 Ten Yard Fight (H-2-Bd./Marq.) .............................. 45 
Commando 0/-1-Bd./Marq.) .............. .... ........ ......... 30 Tiger Heli 0/-1-Bd./Marq.) ...................... ....... . ...... 50 
DJ Boy (H-2-Bd./Marq.) ... .... . ...................... 90 Time Killers (H-2-Kit) ........................................... 395 
Empire City (H-1-Bd./Marq.) ..... .. ..................... 95 Warriors of Fate (H-3-Kit) ..................................... 395 
Fighters History (H-2-Bd./Marq.). . ............. 145 World Series (H-2-Bd./Marq.) ............... ... ............ 60 
Fire Trap 0/-1-Bd./Marq.) ..................................... 75 WWF Superstars (H-2-Bd./Marq.) .......... 35 
Gold Medalist (H -2/4-Bd./Marq.) .......... ........ ... .... . 125 X-Men (H-4-Kit) ................................................... 495 
Martial Champion (H-2-Kit). .. .......... 395 
Mortal Kombat (H-2-Kit) ....................................... 395 NEO-GEO CARTS. 
Mortal Kombat II (H-2-Kit) .. . . ............... 795 3 Count Bout (H-2-Cartridge) .............................. $50 
Mr. Do! 0/-1-Bd./Marq.) ....... . .................. 45 Aero Fighters II (H-2-Cartridge) .................. .295 
Ms. Pac-Man 0/-1 -Bd.). ..... ................. . ........ 195 Baseball Stars (H-2-Cartridge) .... 35 
NBAJam (H-4-Kit)............... .. . ........................ 595 Bust-A-Move (H-2-Cartridge) ... ..... .. ......... 395 
Neo-Geo 1-Slot (H-2-Kit)........ . ............ 595 Cyberlip (H-2-Cartridge). .. .......... .... 35 
Search & Rescue 0/-2-Bd./Marq.) ......................... 60 Fatal Fury (H-2-Cartridge) .................................... 20 
Slam Masters (H-4-Bd./Marq.) .. . .... 175 Fatal Fury II (H-2-Cartridge) ................................. .45 
Smash TV (H-2-Bd./Marq.). ...... . ................... 95 Fatal Fury Special (H-2-Cartridge) ................ ... ...... 95 
Street Fighter (H-2-Bd./Marq.) ................ ... ...... .. .... . 75 King of Fighters '94 (H-2-Cartridge). . .... 295 
Street Fighter II (H-2-Bd./Marq.) ............................. 75 Magician Lord (H-2-Cartridge) ..... ........... . 20 
Street Fighter II: C.E. (H-2-Kit) .......... .............. ...... 100 Ninja Combat (H-2-Cartridge) ...... .... ............... .... .... 25 

Samurai Shodown (H-2-Cartridge) ....................... $50 
Samurai Shodown II (H-2-Cartridge) . . ..... 295 
Sengoku 2 (H-2-Cartridge) ............. . . ....... . 30 
Street Hoop (Slam) (H-2-Cartridge) ........ Call 
Super Side Kicks II (H-2-Cartridge) .... . ..... 195 
World Heroes (H-2-Cartridge) ..... ... ..... ................... 15 
World Heroes 2 (H-2-Cartridge) ... .. .... .... ............... .45 
World Heroes 2 Jet (H-2-Cartridge) ..... ... .............. 125 

CABINRS - 2T & 33"1 

The ULTIMATE 
VIDEO GAME ALARM 

Gall for Info! 

CONVERSION SUPPLIES 
Atari Control Panels .................... $40 
Williams Control Panels ..... .......... .40 
Dynamo Control Panels ....... ........ .45 
Jamma Harness ............................. 11 
Gloss Black Spray Paint ............ 1.95 

(818) 504-0440 • (800) 766-3166 • Fax: (818) 504-1153 
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Us Amusement 
Auction~ 

The Nation's Leading Auctioneers Of: 
Video Games • Pinball Machines 
Juke Boxes • Kiddie Rides • Darts 
Pool Tables • Redemption Games 

GAMES AT AUCTION NATIONWIDE IN 1995! 

May 

June 

September 

October 

November 

December 

6 
Clementon, NJ 

(East of Philadelphia) Roure 30 Malt 
1-295, Exit 29 to Roure 30 f.ast 
6 miles to Route 30 Man on right 

3 
Indianapolis, IN 

Our Ll!nd Pavilion 
Indiana Stare Fairgrounds 
Cellular: 317-432-7626 
Reorder Tone Dial: 502-551 -1866 

Columfi>us, OH 
Uill5Che Building 
Ohio Stare Fairgrounds 
17th Street & dair Avenue 
Cellular: 614-271-7626 
Reorder Tone Dial: 502-551 -1866 

7 
Clementon, NJ 

(East of Philadelphia) Roure 30 Malt 
1-295, Exit 29 to Roure 30 East 
6 miles to Route 30 Malt on right 

4 
Colum6us, OH 

Uill5Che Building 
Ohio Stare Fairgrounds 
17th Street & Clair Avenue 
Cellular: 614-271-7626 
Reorder Tone Dial: 502-551-1866 

7 
Clementon, NJ 

(East of Philadelphia) Roure 30 Malt 
1-295, Exit 29 to Roure 30 F.ast 
6 miles to Roure 30 Malt on right 

Columb~s, OH 
Rhodes Building 
Ohio Stare Fairgrounds 
17th Street & Clair Avenue 
Cellular: 614-271-7626 
Reorder Tone Dial: 502-551 -1866 

10 
Denver, CO 

(Brighton) Adams County Regional 
Park Complex, !24th Avenue, I mile 
west of U.S. 85, 4 miles east of 1-25 
Cellular: 303-877-7626 
Reorder Tone Dial: 502-551 -1866 

16 
Des Moines, IA 

Iowa Stare Fairgrounds 
University and f.ast 30th Street 
For information call Tom Rhoades 

515-774-8424 

r--------------------------------, 
' ' 
! 8 thru 10 ! 
i FUNExpo i 
: Orlando, FL : 

l __ ~;~~~~~;~~~~;~~~-~--j 
. 18 . 

Ind1anapohs, IN 
Our Ll!nd Pavilion 
Indiana Stare Fairgrounds 
Cellular: 317-432-7626 
Reorder Tone Dial: 502-551-1866 

4 
Columous, OH 

U!usche Building 
Ohio Stare Fairgrounds 
17th Street & Clair Avenue 
Cellular: 614-271-7626 
Reorder Tone Dial: 502-551-1866 

r--------------------------------, 
' ' ! 21thru23 ! 
! AMOA Expo '95 ! 
: New Orleans, LA : 

l--~~~~ft~~~;~~-~~;~~~~~-~-_j 
14 

Denver, co 
(Brighton) Adams County Regional 
Park Complex, !24th Avenue, I mile 
west of U.S. 85, 4 miles east ofl-25 
Cellular: 303-877-7626 
Reorder Tone Dial: 502-551-1866 

25 
Des Moines, IA 

Iowa Stare Fairgrounds 
University and f.ast 30th Street 
For information call Tom Rhoades 

515-774-8424 

. 30 . 
Ind1anapohs, IN 

Our Ll!nd Pavilion 
Indiana Stare Fairgrounds 
Cellular: 317-432-7626 
Reorder Tone Dial: 502-551 -1866 

21 
Tampa, FL 

florida Stare Fairgrounds 
Special Events Building, Hwy 30 I 
off Inrersrare 4 
Cellular: 813-623-7626 
Reorder Tone Dial: 502-551-1866 

~ ... :28 ~. 
" Cu.icago, IL 
Ramada Inn - O'Hare 

6600 N. Manhiem Road, Rosemont. IL 
S<h Annual /'fnheQd Collector's Auction 

in association with PinbaO Expo '95. 
Anmdanct info. r.ootact: Rob Seri al 1-m.lZ>-3547 

Al°"llul"f'l'lmtiumwillbeappliol. 

For further information contact: 
Auctioneer: Bill Hughes Sales Manager: Jeff Schwartz 
P.O. Box 4819 Louisville, Kentucky 40204 502-456-1600 
Phone: 502-451-6241 24 hr. Fax: 502-897-7771 

Terms & Conditions 

Acceptable Payment - cash, cashiers Check, Travelers Check, Personal or 
Company Check with Irrevocable Bank Letter of Guarantee, Visa, Mastercard or 
Discover. 
4% Bl{)lers Premiwn 
4% Discountfor payments in Cash, Cashiers Check, Travelers Check, 
Personal or Company Check with In-evocable Bank Letter ef Guarantee. 
Applicable st.ate and local sales taxes must be collected unless you provide a 
current copy of your Sales & Use Tax Pennit 

Auction Information 

• All auctions begin at 1 O am local time. 
• To consign games for sale: bring to 

the Auction site on the Friday before 
the auction between 9 am and 9 pm. 

• Inspection: day of sale 9-10 am. 
• Removal of all equipment by 

midnight day of sale. 

• Please; no cigarette machines or candy 
machines older than two years. 

• Phone numbers listed for 
auctions are for Friday and 
Saturday only. 

•Contact Ric Stephen 812-333-9939 
for special hotel rates. 
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POKERS & 8-LINES 

• ALL GAMES AVAILABLE IN 9" & 13" 
C/T'S, 13" & 19" U/ R'S, AND 19" 
SITDOWN CABINETS. 

• CONVERT POKERS TO 8-LINES IN 
JUST SECONDS WITH OUR XAB 
ADAPTOR BOARDS. 

• NEW! XYTEK REPARIS AND SUP
PORTS ALL MARS DBA'S. QUICK 
TURNAROUND AT REASONABLE 
RATES. CALL NOW! 

• XYTEK WILL ALSO DEVELOP SPE
CIALTY PROGRAMS FOR NICHE 
MARKET REQUIREMENTS 

• THE BEST CUSTOMER SERVICE 
AND TECHNICAL SUPPORT IN 
THE INDUSTRY! 

• OUR PARTS DEPT. OFFERS A FULL 
COMPLIMENT OF PARTS INCL.: 
DBA'S, TD'S, HARNESS, PLEXI, 
BUTTONS, P/S, AND MUCH MORE 

Phone 
908 919-7878 [[~)] FAX 

908 919-7880 

PO Box 518, 5033 Industrial Rd., Wall, NJ 07719 

(5) SKEE BALLS 
MODELB2 

with Ticket Dispensers 
REFURBISHED 
$750 each 

Many spare parts for these machines 
and for older machines with 

BRANDT MODEL 766 
Coin Sorter & Counter 

with Model 733 Automatic Feed 
$1,550 each 

THIS IS YOUR WAKE-UP CALL! 
SUMMER'S COMIN'!!! TIME TO FIX 
ALL THE PINBALLS THAT 
CRAPPED-OUT OVER THE WINTER 
AND GET 'EM BACK OUT ON THE ROUTE! 

If you have a problem with any WILLIAMS, 
BALLY or DATA EAST I SEGA Pinball 

circuit board, drop it in a box and send it to: 

T\Vo Bit Score 512-447-8888 VOICE 
512-447-8895 FAX 

email to: twobit @ io.com 
World Wide Web: 

http://www.io.com/-twobit 

4418 Pack Saddle Pass 
Austin, TX 78745 

We know the feeling of having a dead 
$3,000. pinball staring at you from the 
warehouse. That's why we'll call you 
the day your circuit board anives 
and tell you exactly how much the 
repair will cost. If the estimate 
sounds like a good deal, we'll 
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repair your board and return it 
within 24 hours. If not, we'll return 
your board immediately and pay for 
the return shipping. We never charge 
for repair estimates here. The next 
time you have a repair that's really 
important, give us a try! 
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I 

1150 INDUS1RIAL PL, #110, DIXON CA 95620 

COMPLETE FACTORY KITS 
AU_ KITS CONTAIN: Legal PC. Board, Marquee, Ov'erlay, Wire Harness, Stick, Buttons & Instructions! 

Killer Instinct (2 Pl. , Now an Amazing Kit!) ... .. ..... ............ Call 
Tekken (2 Pl., Polygon Graphics LJke Virtua Fighter ) .. .. .. Call 
X-Men (2 Pl., Capcom's Newest B-Board System) ........ Call 
Street Fighter: The Movie (All New Digitized Graphics) .. Call 
Mortal Kombat 3 (Hottest New Piece!) ........ ........ .. .. .... .. . Call 
Gal's Panic 2 (Vertical Digitized Models Strip to the Butt) .. $1050 
Primal Rage (2-PI., Digitized Dinosaurs & Cavemen) ...... 995 
Raiden DX ........ $1295 Raiden 11 ........ 895 Raiden ........ 450 
Great 1000 Mlle Rally (VY/Steering Wheel & Gas Pedal) .. .. 995 
NBA Jam (PC & Marquee) ... $395 Tourn.Edition Kit.. ... 895 
Alien Vs. Predator (2 Pl., Space Alien Movie Magic) .... .. 895 
Krazy Bowl (Newest Bowling Action) .. .... .. ...... ................ 695 
Eagle Shot Golf (Excellent for Bars or Taverns) .. .. .. .... .. .. 695 
Mortal Kombat II (Hottest New Kit for 1994) ........ .. .... .... 550 
Twin Eagle II (2 Pl., Digitized Helicopter Rescue) ........ .... 550 
Battletoads (2-3 Pl., Cartoon-LJke Sleeper) ........ ...... .. .... 495 
Golden Tee II (Excellent Golf Action) ........ ........................ 450 
NBA Jam: Tournament Ed. (Software and Marquee) .. .. 450 
Warriors of Fate (2-3 Pl., Medieval Masterpiece) .... .. ..... 395 
Cadillacs & Dinosaurs (2 Pl., Dinos in Elvis' Cad.) .. ...... . 395 
Nine Ball Shootout (Excellent New Pool Game!) ...... .... . 395 
Blood Storm (2-PI ., Exciting New Fighting Challenge) .. . 395 
Cool Pool (Strip-Tease Pool Tavern Piece) ...................... 395 
Aero Fighters (2-PI., Excellent Airplane Shoot 'em Up) .. 395 
Capcom Bowling or Coors Light Bowl .............. .... .... .. . 350 
Captain Commando (2-3 Pl., Robots of the Future) .... .. 295 
Mortal Kombat (2 Pl., #1 Hit, Full Kit) .. .. ................ .. .. ...... 295 
Blood Bros. (2 Pl., Cowboy & Indian Shoot-em-up) ...... 295 

Bloxeed (2 Pl., Enhanced Version of Tetris) .. .. ...... ......... $295 
Earth Defense Force (2 Pl., Full New Space Kit) ...... .. .... 275 
Martial Champion (2 Pl.10 Fighters w/all New Moves) . 275 
Time Killers (2 Pl., Warriors Battle to the Death) ............. 250 
World Cup '90 (2 Pl., Excellent Soccer Action) ............... 250 
Big Event Golf (Excellent Bar Piece) .. .. .. .. .......... .. .. .......... 250 
Fire Shark (2 Pl. , Excellent Airplane Shoot-Em-Up) ... ..... 250 
Vapor Trail (2 Pl., Jet Fighters: LJke Raiden) .. .. .. .. ............ 250 
Super High Impact ............ . $295 High Impact.. ............ 195 
lkari 3 (2-PI. , Rambo on a Commando Rage) .. .............. 195 
U.S. Classic (Top-Notch Golf Kit w/Trackball) ...... .. .. .. ..... 195 
MVP (2 Pl.) or Major League (Baseball Action) .. .... ........ 195 
Silent Dragon or Ninja Kids (2-4 Pl., With Link Kit) ...... .. 175 
Street Fighter II: Champion Edition (Full Kit) ................... 175 
Relief Pitcher (2 Pl. , New Factory Baseball Kit) .. ............ 150 
Dark Stalker or Super S.F. Turbo (''B" Kit w/Exchange) ... 95 
Defender, Stargate, Joust or Robotron Kits .. .. .. ....... Cheap! 
Ms. Pac-Man Table, Upright Kit or PCB ..... Makes Money! 

I "Classic" P.C. Boards Bought and Sold! I 
Fatal Fury 3, Double Dragon & Super Side Kicks 3 .. Call 
Neo-Geo (1 , 2 or 4 Slot w/One Free Cartridge) ...... Reduced 
Samuari Shodown II. ........ $295, Bust-A-Move ... ....... .. $325 
Super Side Kicks 2 ... 195 Aero Ftrs. 2 ... 225 King of Ftrs .... $225 

I We Will Meet or Beat Any Price!! I 
I EXPERT VIDEO GAME REPAIRS! I 

COMPLETE LOCATION READY GAMES (Shopped Out) 
1000 Mile Rally (Driver w/New 25" Monitor) .. ...... .. . $1 795 
Nine Ball Shootout (Dedicated w/New 25" Monitor) .. 995 
(2) Neo-Geo 1-Slots in Nintendo Dual Monitor Cabs ... 850 
Super Off Road (3-PI. , Dedicated w/25" Monitor) .... .. 650 
Afterburner (Dedicated Flying Masterpiece) ...... .. .. ..... 595 
U.S. Games Bar Brain (Poker/Trivia 9" Color C'top) .. 595 

ONE FREE KIT WITH ORDER OF 3 KITS! 
- Call for List! -

Ms. Pac or Centipede or Cocktail Tables .. .. .......... $595 
Merit Pitboss or Tron Tech Casino 4-in-1 (C'Top) .... 495 
Arkanoid (Merit 13" Color Countertop) .. ...... .... .......... .495 
Enduro Racer (Motorcycle with Handlebars) ... ....... ... .495 
Pole Position II or Badlands (w/Wheel & Pedal) .. .. .. .495 
Galaga or Ms. Pac-Man (Dedicated Upright-Mint!) .... Call 

Call Toll Free: 
Se'Habla 
Espanol! 

FREE NEW CATALOG 1-800-44-Hot-Kits • (1-800-444-6854) 
JUST PRINTED! Ph: (916) 678-5189 • Fax: (916) 678-1313 

.,.C_ALL __ F_O_R_O_UR_FRE_E_C_O_NVE_RS_I_O_N_KIT __ ~ BUY• SELL• TRADE • 

j':~~~~~;~~~~!) 1-1 



NEED POKERS? WELL, WE HA VE THEM!! 

QM 

$ QM QM 

s ALL 
BOARDS 

WILL 

$tVr PLUG INTO 

.l;lJ CJ 
8-LINE 

HARNESSES 
WO 

C:::a.11. For Pri.ci.:n.g .A.:n.cl. .A. v-a.i.l.a.bi.l.i.ty 

ASTER 
5499-1 Murfreesboro Rd., La Vergne, 1N 37086 Ph: ( 615) 355-9681 Fax: ( 615)355-0213 .___,., 

Toll Free 1-800-955-9681 



When CHANGE for the better is what ou need, call: 

'ASTER 
99-1 Murfreesboro Rd., La Vergne, TN 37086 Ph: (615) 355-9681 Fax: (615)355-0213 

Toll Free 1-800-955-9681 

KIDDIE RIDES* POOL TABLES* FOOSBALLS *DRAW 80's 
PINBALLS * PUSHERS * OMEGAS * CRANES * VIDEOS 

DARTS * MERIT & CTl's 

coMPLETE GAMES STARTING AT $1 09 ~ .oo 
KIT READY GAMES $699.00 

S'llPE!l{. 
C!J{'E9{!R.!)'" !Jvf.YISTE!J{ 

C!J{'E9{!R.!)'" Jllg{§'E.L 

S~LL C~C'E 

9'vf.fil(j I CJ2L£ OIJYDS 

GivE NEW LifE To ANY VidEo GAME 

SINGLE GAME PROGRESSIVE BONUS 
FLEXIBLE* EASY TO INSTALL* BONUS POINTS AWARDED ON SCREEN 

WE TRADE 
FOR ANYTHING 
*PINS*VIDEO* 
*JUKEBOXES* 

ALL 
CABINET 

SIZES AND 
STYLES 

AVAILABLE 

ADVANCED 
REPLACEMENT 

WARRANTY 

*VIDEO CAMES* ~' 
AfO!l{Tll.L COAf$-91. 'I* AfO!l{Tll.L COAf$-91. 'I II * 9£$.9L :J.91Af 

TECHNICAL ASSISTANCE AND QUANTITY DISCOUNTS ARE ALWAYS AVAILABLE 
*ASK ABOUT OUR FREE DELIVERY PROGRAM* 

1-800-955-9681 1-800-955-9681 



I 

THE Bost IVllK! 

CANDY, 
CRANES ... 

OAi8dro1tf 
Candy Kit ......... $65.00 (2385 pcs.) 

Candy a Toy Kit .... $90.00 (2913 PCS.) 

Toy Kit ........... $95.00 (2181 pcs.) 

$100 check brings 

you a form that could save 

you a heavy fine, and/or 

jail term unless you fill it 

out ... no matter what 

state you're in. 

Oriental Trading Company, Inc. write/send check to: 

P.O. Box 2319 •Omaha, NE 68103 

Ph: 1-800-228-8884 
Fax: 1-800-228-1002 

Alpha-Omega Sales, Inc. 

D.A. CONSULTING 
8776 E. Shea B-3A-139 

Scottsdale, AZ. 
85260 

VIDEO GAMES PCB USED BOARDS 
Afterburner s/d ................... $2599 Dark Stalker B-Board .... .. ...... $499 

- ' -, "\ Your independent source for all your coin-op needs. Cisco Heat s/d (twin) ............. 2599 Mortal Kombat.. ...................... 299 
f _.::~,~; From individual equipment sales to full set-ups... c· H t s/d (d I ) 2999 M rt 1 K b t 11 699 _ ~- -~ 1sco ea euxe.... ...... o a om a .. .... .............. . 

,..,,.__~ "'. ALPHA OMEGA is your answer. Cybersled (s/d) ..................... 5399 St. Fighter 11 ...... .... .. ........ ........ 199 
'\ 1 ·~ :/ Representing most manufacturers in equipment, s F' h c E 
\ '--:-' / money handling, tickets and token sales. Drivers' Edge s/d .... .......... .. .. 2599 t. ig ter II: · · Turbo .......... 299 

,,,3_. C . C Grand Prix Star s/d .. .. ....... .... 3999 Super St. Fight. II : Turb. B-Bd .. 399 
~,,,::.:,-~ .. : ' all: Ken, Michele or Frank "The rank" Hard Drivin' s/d .................... 2399 Survival Arts .. ................ .... .... . 199 
w~· ,~) (908) 254-3773 • fax: 908-254-6223 Mato Frenzy s/d (twin) ........... 2999 Time Killer .......... .... ................ 199 

12 Elkins Road • East Brunswick, NJ 08816 M F s/d (d I ) PINBALLS 
est. 1969 FINANCING AVAILABLE! oto renzy e uxe ...... ·2599 1------------.----------i Outrun s/d (Std.) ................... 2699 Corvette .................... .. ....... $2799 

REDEMPTION NEW REDEMPTION Race Drivin' s/d .................... 2999 Cue Ball Wizard ......... ........... 1599 
SUPER SPECIALS Chuckles the Clown Ridge Racer s/d .. .................. 9999 Demolition Man .... .. ...... ...... .. 2599 
Animal Land ..................... $2499 Cyclone Ridge Racer s/d (twin) ........ 13,999 Dr. Who ............................... 1299 
Bank-lt... ............................. 1799 Dinoscore Road Riot s/d .......... .. .. .. .. .... .. 2999 Flintstones (Wms.) ................ 2699 
Big Bertha ........................... 2399 Home Run Hitter Steel Talons s/d .................... 1999 Frankenstein .... .. ... ........ .. .. .. . 2699 
Boogieman ......................... 1999 Ra~i~~~t t~~c~~ge Virtua Racing s/d ..... .. .... ....... 7999 Freddy Krueger ..................... 2299 
Bozo Basketball (1 -PI.) ....... 1699 Roll for Gold Darkstalker .... .............. .... ..... 2499 Getaway .... ................... .. ...... 1299 
Can Alley (Bob's Sp. Rae.) .. 3999 Skee-Ball/Lightning Lethal Enforcer ...... ..... .......... 1999 Judge Dredd ........ .. .............. 1399 
Chase the Rainbow ............... 999 Smart Candy Crane Lethal Enforcer II .... ...... ......... 2699 Last Action Hero ................... 1799 
Fiddle Stix ........................... 2299 Speed Ball Rally Mortal Kombat (ded.) ............ .. 799 Maverick .. .. .......................... 2299 
Ken & Barbi Water Race ..... 8899 Wheel 'em In Mortal Kombat II (ded.) ...... .... 2199 Rescue 911 .. ... .... .. .... ... .. ...... 1799 
Quartermile .......................... 799 RECONDITIONED NBA Jam (ded.) .... ................ 1099 Road Show ........ .. ................. 2999 
Rock 'n Bowl ...................... 3299 Full Court Frenzy ................. $2599 NBA Jam: Tourn. Ed. (ded.) ... 1599 Shaq Attaq .... .. ..................... 2999 
Shoot-Out (Meltec) ............. 1699 Pitch Hitter ........................... 2999 Primal Rage (ded.) ................ 2299 Star Trek Next Generation .... . 2899 
Sidewinder ......................... 2999 Pop-a-Ball ............................ 2299 Super St. Ftr. II : Turbo (ded.) ... 2299 Street Fighter 11 ................ ...... . 999 

~~~:rs;~~ ~u~~!;b~~k::::: ::~~~~ ~~~:~il~~~~ . :::·:::::: : · ::::::~i!! ~~~~i~~~r ~a~ :::::: : :::::::::: :::~~~~ ~~~e~~.a.ri~. ~~~~ .. :::::: :::: ::::::: 1·~~~ 
Turbo Pusher ...................... 3299 Skee-Toss ............................ 1299 Under Fire .. ............. .. ........... 2299 Terminator 11 .... .... ..... .... ........ 1799 
UBQB .................................. 2999 Troll ......... ...... ........ .. .. .. .. .. .... 2499 Virtua Fighter .. ...................... 2699 World Challenge Soccer .. .. .... 1599 

ALL GAMES ARE GUARANTEED. CALL FOR COMPLETE LIST. EXPORTERS & DOMESTIC SALES. 
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REDEMPTION KITS 
4 DIFFERENT GAMES 

VIDEO REDEMPTION GAMES IN KIT FORM - AT LOW LOW PRICES. 
SAVE THOUSANDS OVER THE PRICE OF DEDICATED REDEMPTION GAMES. 

LOW MAINTENANCE - All the reliability and advantages of a video machine in 
a redemption game. 

TICKETS 'N' THINGS 

Authorized Distributor 

RePlay Magazine 

GAME #l -Tickee Tickats 
Children of all ages will delight at the cute and colorful char

acters as they save Tickee Tickats from the clutches of Bad 
Harry the Spider and his naughty friends. Tickee Tackats, and 
four of his friends, wait patiently at the bottom of the screen 
for the game to end so that they may be with you. Stop Bad 
Harry the Spider and four of his friends, before they snatch up 
Tickee Tickats and take him away forever. This game is color
ful, cute and a lot of fun. 

• Kit includes 2 ticket dispensers, 2 guns & holsters, 
game board, harness, and graphics ... ..... $1,695.00 

GAME #2 - Deathvalley Racer 
Stunning 3-D rendered cars race along Death Valley Raceway 

picking up tickets at every check point. This game is fun to 
play even without the reward of tickets. Imagine the earnings 
you can expect when you add the excitement of redemption to 
a driving game. 

• Kit includes ticket dispenser, steering wheel, gas 
pedal, shift lever, game board, harness, and graphics 
. . .. ...... ..... . . .... ... . .. ..... . ... $1,295.00 

GAME #3 - Skeet 
Use the rollerball to interface with the game. Tty to score the 

most points to receive the most tickets. Cute characters remark 
as you play to keep the game exciting. 

• Kit includes ticket dispenser, tracball, game board, har-
ness and graphics .. . .. . ..... . . . .. . .. .. $1,195.00 

GAME #4 - Ghouls Gold 
(Available May 1995) 

Discount Video Games 
307 S. Brookhurst, Anaheim, CA 92804 

(714) 999-0700 
CALL FOR MORE INFORMATION - DEALER INQUIRIES WELCOME! 
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G. T.M. DISTRIBUTORS 
ATTENTION 

CUSTOMERS: 
Our cabinet shop will build 
your cabinets to suit your 

needs. Big, Small, Sitdown, 
Counterlop, etc. I have the 

13" mini & 19" brown 
walnut cabinets available . 

• 
All Kinds of Cherry 

Programs! 
• 

FREE Delivery Available 

Call: 414/151·8818 

P.O. Box 257• 1051 Tower View, Bldg. B • Greenville, Wisconsin 54942 

Mav Specials: 
Complete 8-Line Games. . ..... .. . ..... . ............. $950 
3-in-1 Black/Jack, Cherry Master, Joker Poker .. . ...... . .............. . .. .. 275 
2-in-1 Poker Masters . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. 250 
Cherry Angel Kit. . . . . . . . . . . . . . . . . . . . . . . . . .. ...... . ........ .. ..... 125 
Cherry Angel Complete . . ... . .... ............. . ................... 250 
Cherry Master w/stop . . . . . . . ..... .. ........... . . ..... . . .. ...... 135 
Super Cherry Master w/stop . . . . . . . ........ . .......... 300 
Cherry Bonus Ill w/stop . . . ....... . ....................... ....... 175 

Cherrv Games: 
Complete line of Cherry Programs available. Magical Odds, Tonic, Dynasty, Treasure, 

Dollar Bill Acceptors: 
Mars VFM-5, Mars VFM-GL5, JCM Black Stall ion, HSV-300. 

Used Equipment Available: 
Pokers , pool tables, pinballs, darts, videos and juke boxes. Full warranty on all 
new equipment. 

I appreciate your business, Rudy Aguirre. 

SERA•WORLD COIN-OP 
INSURANCE 

We buy used P. C. Boards 
Please contact us 

'f o\) uo\\al'. 
Ya id for -worki\\'{, 

yc"Boards 

ALPINE SKI 
ASSAULT 
CRAZY CLIMER 
GUN SMOKE 
HAUNTED CASTLE 
JUNGLE KING 
LIFE FORCE 
MOON CRESTA 
MOON PATROL 
MR. DO' S CASTLE 
MR. DO'S RUN RUN 
PAC LAND 
PIT FALL 
PIT FALL II 
QIX 
PSYCHO SOLDIER 
ROLLING THUNDER 
SKY KID 
TIME PILOT " 84" 
TROJAN 

-

$20.00· 
$80.00· 
$ 30.00· 
$20.00· 
$80.00· 
$25.00· 
$30.00· 
$15.00· 
$15.00· 
$20.00 
$20.00· 
$70.00· 
$30.00· 
$30.00· 
$20.00· 
$70.00· 
$45.00· 
$40.00· 
$25.00· 
$30.00· ETC 

We would like to BUY original 

PC Boards. 

TEL: 1-800-900-3099 FAX: (818) 758-1683 
7759 Lindley Ave., Reseda, CA 91335 
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NATIONAL 
KIDDIE RIDE 
ASSOCIATION 

© 

For a quote call 

1-800-677-6572 
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,, 

l 9~!1~~J~~;~~~l~~J~~r~~~!1J~~t Round Top Cabinets 
Casino Use Capabilities 

JCM or Mars Bill Acceptor-230W Power Supply 
Printer or Hopper Compatible 

Call Attendent and Winner Dorne Light 
Sit-down or Stand-up Versions 

Mars Gold Level D~tributor 
Wells-Gardner Distributor 

Complete Wood Games 
Coin Entry and Bill Acceptor Cornpatilble 

9" - 1 9" Versions Availble 
Configurable to any Garne 

AFFORDABLE!! 

KEVIN SHARP ENTERPRISES, INC. 
2335 SOUTH PARK DR. 

1-800-624-3 779 
( 615)895-9099 

FAX: (615)895-9184 MURFREESBORO, TN 37129 



High Performance, Security 
and Reliability From 

Kevin Sharp Enterprises. 
Authorized Distributor of Mars Dollar-Bill Acceptors 

Mars Electronics International 

GL5 Series Bill Acceptors 
~ Heightened Security 

~ Superior Performance 

~ Fast Bill Transport 

f'f,' 
Kev1nSltarp 
E N T E R p R I s E s I I N C. 
264 River Rock Blvd ., Suite B, Murfreesboro, TN 37129 

Mars Electronics International 

VFM55 Bill Acceptors 
~ Programmable 

~ Lighted Bezel 

~ Built-in Diagnostics 

1-800-6g4-3779 
(615) 895-9099 

Fax: (615) 895-9184 



KEVIN SHARP ENTERPRISES 
PRESENTS 

,, sP£CIAL 8 JJ;r'4ys,, 

SUPERl:OR 
GRAPHl·CS 

po;reN.JIAL 

WIN 
l.NDICAl©·R 

' I 

I I 

UNIQUE 
DOUBLE-UP 

RAISE BET 
FEATURE 

SPECIAL PAY LINES 

EXCLUSIVE DISTRIBUTOR !!!! 

·0·8[]]~GGL! 
~ (~ 

KEVIN SHARP ENTERPRISES, INC. 1-800-624-3779 
2335 SOUTH PARK DR. (615) 895-9099 
MURFREESBORO, TN 37129 FAX (615) 895-9184 



WE STOCK OVER 500 PCBS 
FROM THE OLDEST TO THE NEWEST 

CALL US FOR IMMEDIATE SHIPMENT! 

Aero Fighter II Cartridge 200. 
Bust A Move 395. 
Fatal Fury III CALL 
KILLER INSTINCT CALL 
King of Fighters 94 275. 
Mortal Kombat Kit 350. 
Mortal Kombat II Kit 795. 
MORTAL KOMBAT III CALL 
NBA Jam 495. 
NBA Jam II Kit 795. 
Neo Geo 1 Slot Kit 495. 
Neo Geo 2 Slot Kit 795. 
Raiden II pcb 995. 
Samurai Showdown 75. 
Samurai Showdown II 300. 
SfREETFIGHIER 1HEMOVIE CALL 
Street Fighter II pcb 50. 
Street Fighter II CE pcb 100. 
Street Slam 375. 
Tekken Call 
World Rally Kit 995. 
X-Men By Capcom Call 

Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 
Call For Complete Inventory Listings 

1(800)456-7277 
International & Domestic Fax Line: 

(810)542-5452 
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REDEMPTION 
Awesome Rat .......... $495 Monkey Mole .. .. .... $2795 
Bank-It .... ... ..... .. ....... 1495 Pitch Hitter ............. 2995 
Bouncin' Bandit .. .... 1195 Qllik Shot B-Ball.. .... .. 395 
Fiddle Stix ...... ......... 2195 Shoot-to-Win ...... ....... 395 
Jackpot .. .. .. ..... ... ...... 2895 Slug Fest.. .. .. ... ......... 1095 
Jungle Jive .............. . 2495 Sweet Licks ..... ... ..... .. 695 
Mating Game w/$ ..... 495 UBQB .................. .... 2295 

KIDDIE RIDES 
3 Horse Carousel .. $21951 Porsche ... ..... ... .. .... $1295 
3 Wheel A TV .. .... ....... 895 Street Mach ... .. .. .. ... . 1195 
Motorcycle .... ..... ..... 1295 Thunder Horse ....... ... 995 

MODEL 6300 ARACHNID - $775 

POKERS & 8 LINERS COMPLETE GAMES 
from $300.00 

NSM - CD GALAXY w/DBA - $2395 

NSM - VINYL CONCERT 240 III 
w/DBA & REMOTE - $900 

SEEBURG Q-160 (ANTIQUE) -
High Class 2 or Low Class 1. .. $2195 

STANSFIELD VENDING, INC. 
P 0 Box 157 • La Crosse, WI 54601 

CALL MAX: (608) 782-7181 

BILL CHANGERS 
New & Reconditioned 

Rowe • Hamilton • Standard 

HAMILTON 

PRICES 
TOO 
LOW 
TO 

PRINT! 
STANDARD 

1·800·338-7031 

HAMILTON 

$1, $5, 
$10, & $20 

Acceptance 

"We SeNice" 

·-·· 1F£ 

~1·.00..· · i:tS.J 
~. 

STANDARD 

398 Commercial St., San Jose, CA 9511 2 
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BEST CO. 
1-800-306-GAME 

1642 Piedmont Highway• Piedmont, S.C. 29673 

Phone: <803> 422-0250 or 1-800-306-4263 • Fax: 803 422-8903 

Grayhound Candy Cranes 
Call for Price! 

,...- ~ 

Monitors 
(o o goo) 

Single 
Progressive 

Units 
$395.00 

Complete Cherry Games 
with 

HSV 300119" Monitor 
Starting at $1,095.00 

HAVING PROBLEMS WITH 
YOUR CHERRY MASTER? 
We have the "Quick Fix" 

CALL FOR DETAILS! 

Replacement Rails 
for 3 1121 x 7' 
Pool Tables 
Fit Valley 

RePlay Magazine 

Super 2'N 1 
Poker/ 

Cherry Mister 
$1~195:00 
(Deliv~red) 

(o D D Do) 

D 

Kits/Boards 
Cherry Master, 

Super Cherry Master, 
Magical Odds, 
2 'n 1, Turbo II, 

Wing, and more! 

···S JCIVI &tackers 
·.. IViias<. 

··· .. ~£isu8£ c .... · s 

May 1995 

... ..... 

Wells-Gardner, 
Video-Master, 

and Sharp 

Poker/21 
Games 

Try Our 
T-Kit Master 

with 
Deltronic Head 
LED Readout 

. FOX1"RONIC 
I POKER · 

Complete Games 
and Boards ··· 

( DODOO) DD DD D 
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Music 
OPerator~s 

Service 
1-800-354-5853 • (714) 879-1771 

45s & CDs 
with pre-printed title strips 

• Programming service available 
• Ask about our Spanish 

I selections (hablamos espanol) 
Authorized Distributor 

~Yc!l~~i!t~~ .M!X 
DELIVERY IN 3 DAYS OR LESS 

FAST, FRIENDLY SERVICE 
COMPETITIVE PRICES 

LOWEST PRICES 
BIGGER PROFITS 
BETTER MIXES 
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c~ WANT TO BUY -.1 
Late 70's Stargate 

Video Gcnne 
Rebecca: (901) 272-5247 

D1ll1r Bill/De~it RH~er 
CIHlill C1ns /C;--;:;). 
1 H.:1£11 ~ma (!gy'Products~ 

. Keep It Clean! 

..... "° \ ............... >JEN11a11m1 

NeW Revitalize your New 

CHERRY MASTERS 
to include: 

Watennelon, All Fruit, and 
7 Bonuses and Re-spin feature 

only $25 buy (6) $20 

1-800-966-9873 

CALL VIDEO CONNECTION 
us: 1 800 444 6854 

LOXTRONIX 
"The people that design with the operator in mind." 

(818) 347-9849 
PttOHE Ofl FAX24-tKX.llS 

4523 CczaMe Ave. • Woodland Hills, CA 91364 

THE ULTIMATE 
DOOR HASP 

~~c=::S~~i::i111~~C:~:".:.d~=ed only 
~~.~~·~:.~:=~i!:s~=· S24.95 
holes and on-locuion installa1ion is super-quick. Made of black 
quality 3/ 16" steel Heat-treated #5 aircraft bolts and mach- or 

::c~ ~:::s~~::i1~:!=~~=i:~~c:tt:.7· SJ9.95 
lodes is an added benefit. Package includes steel rear back mirror 
support plates for added strength. chromed 
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CGI MANUFACTURING & DISTRIBUTING 
Se \-\abla 
Espanol 

(A CALIFORNIA GAMES. INC. CO.> 
1235 E. Francis, Ontario, CA 91761 Se Hab/a 

Espanol 

(909) 930-5828 
Fax: 909-629-4090 

BEST BUY THIS MONTH! - NEW! 19" Cocktail Tables Only ••• $695.00 

25" VIDEOS GAMES 
(Shopped Out) 

25" NEO-GEO/SAM. SHO ......... $999 
25" DARK STALKER .... .. .. .... .. ... 1099 
25" PUNISHER ........................... 795 
25" SUNSET RIDER .. .... .. .... .... .. .. 895 
25" RAIDEN .............................. 895 
25" NEO-GEO/AERO FTR. 2 .. ... 1150 
25" 1000 MILE RALLY ............. 1550 

BRAND NEW 33" 
NEOGEO "Turbo" 

only $1,774 
(choice of colors) 

33" COMPLETE VIDEO 
GAMES (NEW) 

33" TEKKEN ................. .... ....... CALL 
33" KILLER INSTINCT.. ............. CALL 
33" MORTAL KOMBAT Ill .......... CALL 
33" NEO-GEO/SAM. SHODOWN .... . 1995 
33" NEO-GEO/BUST-A-MOVE ... 2200 
33" RAIDEN ..... ....................... 1595 
33" NEO-GEO/AERO FTR. 2 ..... 1945 
33" X-MEN 2 .............. .. .......... CALL 

52% DISCOUNT 
ON SHIPPING ANYWHERE 
IN THE UNITED STATES 

CALL FOR PCB & KIT PRICES! 
After you have called 
everyone else, call us! 

WE TAKE TRADE-INS 
Why not trade in your old 

pinballs and PCB's? 
We have financing for you! 

Turbo Cabinets in 
13"' 19"' 27"' 33" & 38" 

COMPLETE 25" TURBO 
SYSTEM CABINET SPECIALS 

$995.00 --
THE ABSOLUTE 

BRIGHTEST COLOR 
& BEST PICTURE 

AROUND!!! 
New 4-Player 
Cabinet - $995 
Available in: 

Red, Black, Blue, Gray 
1 YR. PARTS & LABOR 

AFTER YOU'VE TRIED THE OTHER 
CABINETS, GET A REAL CABINET! 

BUY A CG/· TURBO TODAY/I 

The "CG/ TURBO" Cabinet 

CALL FOR OUR 
CATALOG 

Featuring: 
Our New Line 
of Cranes& 

Cabinets 

CGI-TURBO SYSTEM CABINETS 
CGl-25 25" 2-PLAYER ..... .... .......... .. .. .. $895 
CGl-25 25" DELUXE .. .. ........ .... ...... ......... 995 
CGl-33 33" SYSTEM CABINET .............. 1395 
CGl-38 38" PEDESTAL CABINET ........... 2250 
CGl-CT 19" COCKTAIL TABLE ................. 695 
CGl-MC 25" MINI CABINET .... .. .. ............. 895 
CGl-BT 13" BAR TOP ........................ ..... 595 

NEO GEO SYSTEMS 
1-SLOT ...... .. ........................... $440 
2-SLOT KIT ...... .. .... ............. .. .. .. 795 
4-SLOT ..... .... ....... .... .. ..... ... ....... 799 

W/GRAPHICS ADD .... .... .. .. .. 30.00 

COMBO DEALS 
1-SLOT /SAMURAI SHODOWN II CALL 
1-SLOT /BUST-A-MOVE/ 

PUZZLE BOBBLE .. .... .. ........... $790 
1-SLOT/AERO FIGHTER 2 .. ......... 599 
1-SLOT/SUPER SIDE KICKS 2 ..... 599 

NEO GEO CARTRIDGES 
BUST-A-MOVE/PUZZLE BOBBLE ....... .. CALL 
SAMURAI SHOD OWN 11 ........... ....... $300 
SAMURAI SHOD OWN ...................... 100 
KING OF FIGHTERS '94 .................... 275 
AERO FIGHTERS 2 .......... .... .. .... .. ..... 220 
SUPER SIDE KICKS II ............... ... .. ... 220 
TOP HUNTER ..................... .. ........... 245 
WINDJAMMER .......... .. ............ ........ 170 
WORLD HEROES JET.. .............. .. ..... 170 
KARNOVS REVENGE ......... ............... 150 
TOP PLAYERS GOLF ........................ 140 
SPIN MASTER ........................ .......... 130 
RIDING HERO .... ......................... .. ... 130 
PUZZLED ... .. ............................. ...... 130 
SUPER SIDE KICKS 1 .............. .......... 130 
NINJA COMMANDO ....... .................... 45 
NAM 75 .......... .................................. 25 
MUTATION NATION ........ ...... .. ........... 25 
EIGHTMAN ........... ... ..... .. .... .... ........... 25 
NINJA COMBAT ...... ....... ... ......... ........ 20 
CROSSED SWORD .. ......... ......... .. .. ..... 20 
CYBERLIP ... .... ......... .... ............. ........ 20 
ART OF FIGHTING .............................. 20 
FATAL FURY ... ... .... ............. ...... .. ....... 20 
FATAL FURY 2 .. ........ ......... .. .... .......... 20 
3 COUNT BOUT.. ... .... ........................ 20 
BURNING FIGHT .. .. .................... .. ...... 20 

NEW & USED PINBAllS 
SELL • SERVICE • TRADE 

ALL PRICES ARE SUBJECT TO CHANGE AND AVAILABILITY 
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The BEST VALUE lin 
che linduscry! 

P505- 10 AMP 
P515 - 15 AMP 
P507- 7 AMP 

(New slim size for countertop) 

(908) 874-4072 
Fax: 908-874-5274 

RARITAN COMPUTER, INC. 
10-1 ILENE COURT, BELLE MEAD, NJ 08502 

Page272 

Inc. 
1219 Marquette Ave., Suite 112 •Minneapolis, MN 55403 

BDGJ 320-9632 
C612l 321-9632 •Fax: 612-321-9633 

New Conversion Kits & Used PCB,s 
Golden Tee Golf w/new Trackball $495 
Super St. Fighter Turbo 8-Board .. 99 
Darkstalker B-Board ... . .. . .. 199 
Alien Vs. Predator B-Board .... 299 
Arlington Horseracing ........ 395 
Clutch Hitter ... ... .. ..... . 295 
Captain America . . . . . . . . . . . 195 
Tetris - Atari .............. 295 
Gal's Panic 2 . . . . . . . . . . . . . 1095 
Skins . . . ... . . . . . .. ...... 995 
Mortal Kombat II . . . .. ... ... 695 
Street Fighter II : C.E. Turbo ..... 75 
Great Sluggers - Namco New .. . 695 

Revendge of Doh - Arkanoid II . . $195 
Mortal Kombat ............ 299 
Shuuz - Atari Horseshoes . . ... 495 
Final Lap I ................ 295 
NBA Jam .... . ... . .... . .. 399 
NBA Jam Tourn. Ed . . .. . .. . .. 795 
Simpsons ........ . . . .. . .. 175 
Super High Impact .......... 245 
X-Men - Konami ........ .. . . 395 
Gururin - Neo Geo Puzzle ....... 99 
Big Event Golf ... . ...... . . . 295 
Lethal Enforcer ..... .. ..... 895 

Street Fighter: 
The Movie 

Tekken - Kit or Ded. 

Killer Instinct 
Virtua Fighter II 

Virtua Cop 

Cops - Atari 
Locked 'N Loaded 

Push and Slam - Pog 

Shot Clock 21 
Redemption 

Attn: T\Nin Eagle II -V-Sci-Fi Shooting New Kits ... $695 

3 New Redemption Kits - GREAT R.0.1.! 
Fantasy '95 .. . Adult & Bar Locations ... 1 or 2 Player Vertical...$895 
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* SPECTACULAR AMUSEMENT AUCTIONS * 

• • • QUARTERL V CALENDAR • • • 

APRIL 1st• TAMPA, FLORIDA 

APRIL 22 • MESQUITE, TEXAS 

• Ft. Homer Hesterly National Guard Armory, 
504 N. Howard Ave., Tampa, FL 

• (DALLAS I FT. WORTH) 
800 Big Town Mall, Exhibition Hall, Mesquite, TX 

APRIL 29 • ORANGE COUNTY, CA • 2116 E. Walnut Ave., Fullerton, CA 

MAY 21 • SACRAMENTO, CA • Pinathon 95 Plaza County Fairgrounds 
@is Auction is on Sunday) 800 All America Blvd., Roseville, CA, Jone Hall 

MAY 27 • ORANGE COUNTY, CA • 2116 E. Walnut Ave., Fullerton, CA 

JUNE 17 • SAN DIEGO, CA • UAW HALL #506, 2266 San Diego Ave., 
Old Town, San Diego, CA 

JUNE 24 * SOUTHERN CALIFORNIA SHOWCASE * 
Location TBA I HILIGHT AUCTION 

* CONSIGNMENTS WANTED* 

SELL YOUR EQUIPMENT FOR CASH ! ! 
TRADE IN YOUR EQUIPMENT AT THE AUCTION ! ! 

NO ADDITION CHARGE 
TO CONSIGN OAMES FOR SALE, Bring to Auction Site Friday before the Sale from 10 AM - 9 PM. All Auctions are on Saturday and 

begin at 1 O AM Local Time with Inspection from 8 AM - 1 O AM. 
Lie# A2609, 3% Surcharge for Visa & M /C. Payment In Full Day of Sale. 10% Premium to Hammer Price. 

TERMS: Cash, Cashiers Check, Company Check with Current Bank Letter of Guarantee. Industry Related Seller's Permits Required for 
Non-Taxable Purchases. All Equipment Must Be Removed by 10 PM the Day of the Sale. NO EXCEPTIONS. 

CALL OUR 24 
CALIFORNIA 
TEXAS 
FLORIDA 

HOUR HOTLINES 
714-535-5353 
214-497-1677 I VISA I 
813-273-8155 

IF YOU WOULD LIKE TO SELL YOUR USED EQUIPMENT OR COMPLETE ARCADE OPERATION, CALL ONE OF 
OUR REPRESENTATIVES FOR A FREE CONFIDENTIAL I NO OBLIGATION CONSULTATION. 



TWO BATTING CAGES FOR SALE: 
Units are made by Pacer Man. Inc. now known as Amusement Products L.L.C. Includes soft-ball & hard-ball 
(40-50-60-70 mph}, loading hoppers, bats & hairnets, saftey signs. Complete to start making money tomorrow! 
Asking $8,000 for one & $9,000 for other, which includes a very large neon "BADER UP!" sign. 

Please call: Amusement Games of Texas 

(210) 737-2007 

LOW PRICED KITS! 
Aero Fighter ...... . .. . .. $195 Mortal Kombat .......... $175 
Dark Stalker "B" . . . ... 695/245 Mortal Kombat II . .. . .. . . .. 695 
Fighters History . . ..... ... 175 NBA Jam/NBA Jam II ... 345n45 
Golden Axe 2 ...... ..... .. 345 Power Instinct. ..... .. ... . 275 
Hard Yardage .. . .. .... ... 495 Prim~ Rage ............. 895 
Knuckleheads ....... . .... 245 Super St. Ftr. II "B" ... . .... 100 
Martial Champion ..... .. . . 175 Time Killer ............... 195 

• ALPHA AMUSEMENTS CiC 
580 Ajax • Madison Heights, Michigan 48071 

TOLL-FREE: 800-33-GAMES 

Direct 'from the Ginza in Tokyo, the 
authentic Japanese pachinko 
machine. These are completely 
reconditioned original commercial 
machines actually used in pachinko 
parlors. In this classic game of skill, 
flashing lights and soundeffects 
abound as you flip balls through 
wheels and a maze of pins to hft 
the jackpot 

Machines will vary slightly. 

Dealer Cost 

sgg_9s 
SUG. RET. $399 

Weight: 
Approx. 
52 lbs. 

90 DAY WARRANTY 

PACHISLO SLOT MACHINES 
Token Playing 
Slot Machines, 
withUghts, 
Music, and 
Skill stops! 
• 90 day warranty. 
• Five line play. 
• Lights flash & music 

plays. 
• Pays off in tokens. 

The trick lies in pressing the 
three "stop" buttons on the front 
of the machine at the right time. 

1;;;1::;] 
For Amusement Only. 
Not a Gambling Device. 

Pays off in Tokens. 

DIRECT 
FROM 
GINZA 

IN 
TOKYO 

Approx. 33"H x 20 1/4"W x 14"0. (90 lbs.) 
Direct from the Ginza in Tokyo. Authentic Japanese 
machine. These are completely reconditioned original 
commercial machines actually used in pachinko par
lors. In this classic game of skill. flashing lights and 
sound effects abound. 

Almost 2 ft. by 3 ft. 

KAMA DO 
OPTIOMALACCESSOAIU 

• No W1lerl No Rull! 
• NoLlghtarFluld! 
• Chlcken-25Mln. (Julcy!) 
• Turkey-2 Hra. (Smoked!) 
• H•m-2 Hr•. (Succutenll) 

IMPORTERS 
DISTRIBUTORS 

UNITED STATES DISTRIBUTOR 
TEL: (214) 368-1359 
FAX:214-692-0914 Republic Industries 

Since 1951 
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Having 
Problems 

with 
Cherrv 

Master? 
Chip Kit available to change 

Cherry Master to Master Poker! 
Call 800-517-771 1 

WANTED: 
CLEAN SWEEP CRANES 

Singles and Doubles 

ANGLE CABINETS 
19" and 25" 

NBA JAM BOARDS 

MASTER AMUSEMENT 
(214) 494-0180 

• Jlulbs All Kinds 
lncludlnc Mlnlaturts •Relays 

Dlnct l mporten- M1nut1cturtn 
Free 1994 C~talog 

1-800.248-0076 

WANTED: 
Ms. Pac-Man, Asteroids, 

Defender, Stargate & Tempest, 
Robotron, etc. 

uprights, cabarets or cocktails. 
(ORIGINALS ONLY!) 

ALSO: 
Rowe, Antique Apparatus or 

Wurlitzer 1015 Reproduction 
Nostalgia Jukeboxes! 

(records only) 

(516) 433-4181 

ReP/ay Magazine 



I Great Prices! 
Quality Products! 

I INCREASE YOUR EARNINGS 
" The Black Stallion" 

I 
I JCM'S 81 Bill ACCEPTOR 

"IT RUNS Ii RUNS fDR THE 
MONEY .•.. NOTHING CAN CATCH IT!" 

I 
I 
I 
I 

The Worlds Best Bill Counter
at the right price! 

WELLS-GARDNER 
MONITORS 
13" and 19" 

Choice of Game 
Manufacturers 

15 Amp 
Power Supply 
w/lll light 

lo meter required 
to adjust 

HITURIS 
• Red LED Hahl wlll blm green 

when + 5 VOH set properlJ 
• light weight-Slim line 
• 100 Bum In Tested 
• BulH-ln EMI Finer 
• Low Noise ComP*I' QualltJ 
• Shon c1rcun Prolector 
• Overload Protection Complete 
• + 5V-15Amp 
• +12¥-3Amp115l"l30 

AC Dual AC 
• -51-1 Amp lnPlll (selectable) 

WE'VE GOT THE 
BOARDS 
and KITS 

and 
SUB-BOARDS 

IE NOW HAVE 
9" AND 13" 

COUNTERTOPS 

B LINE HARNESS Ii 
B BUTTONS 
Ready to Go! 

COMPLOE IND ATTACHED 

, ..___ _____ C_a__,11 XAVIAR or Jimmy 800-517-7711 
The Component Factory • 705 General Washington Ave., (Rear) • Suite 506 • Norristown, PA 19403 

I 
I 
I 
I 
I 
I 
I 
I 
I 



LUCKY EGGS = GOOD MONEY! 

• Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
- Like New' 

• Prize-Filled Egg Capsules with Same Day Shipping - Phone for Quote. 

TOLL FREE 
800-344-7 467 

FAX (417) 358-1849 

' 

FAMILY FUN CENTER 

Greater No. Atlanta Area 

708/291-0810 

West Coast Manufacturing, Inc. 
Presents 

"THE NEW REVOLUTION MACHINE" 
The only FDA approved food grade material for the upper and lower bases. 

Advanced Features: 
• Our BEAVER Mechanism is the finest in the 

industry. 
• Base made of Polyethylene, rotational molding 

is virtually indestructable. 
• Height: 60" 
• Globe Size: 18" made of Lexan, indestructable 

with security lock top. 
• Base Size: 23" Diameter. 
• Gum Size: 850 Count. 
• Capacity: 3400 Gumballs. 
• Cash Box: Capacity 4800 quarters. 
• Weight: 50 lbs. UPS Shipping. 
• Heavy Duty Steel Bracket. 
• We Ship Internationally. 

The Best Price ... The Best Quality! 

EAST COAST WEST COAST 
8000 Wiles Rd., #11, Coral Springs, FL 33067 

(305) 753-4206 • 800-240-5256 
Fax:305-340-1930 
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6837 Canoga Ave ., #12, Ganoga Park, CA 91303 

(818) 346-8002 • 800-823-5256 
Fax: 818-346-8258 
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WANT TO BUY 
Dynamo Air Hockey . ... . Call 
Mortal Kombat II ...... . $425 
NBA Jam ............. 275 
Primal Rage . ... ... .. .. 600 

GAME MASTERS 
(504) 924-6111 

EXPERIENCED COIN-OP 
SALESMAN WANTED 

IMMEDIATELY 
Please send your resume 

and salary history to: 

* RePlay, Dept Bl 
P.O.Box 2550 

Woodland Hills, CA 91365 

- responses will be forwarded -

AAA Amusement 
by Ironhorse 

JUKEBOXES: 
NSM - City Combo 45/CD ... $1500 

POOL TABLES: 
UBI - Like New! .. ..... . . ... $995 

PINBALLS: 
Road Kings ..... .... ... . ... $495 
Playboy ............... . .. .. 895 
Torpedo Alley . . .... .. ...... . 895 
Fire .................... ... 795 
Cyclone . . . . ... . ... ... .. .. . . 895 

VIDEOS: 
Out Run .. .... . .. . . ...... $1095 
Afterburner . .... ..... ....... 495 
Pole Position . .. ...... .. . . .. . 495 
Operation Wolf ....... . ...... 495 
Off Road . ... ............... 695 
MANY MISC. VIDEOS from $250 

MISCELLANEOUS: 
Rowe BC-8 ...... .... .. . . . .. $395 
Rowe BC-25 MC . . .. ... ... . . 1100 
Grayhound Basketball ... .... . 500 
3 Horse Carousel. ... . ....... 1000 

CALL: (301) 294-0106 

RePlay Magazine 



COMPETITIVE VIDEO GAME PARTS 

ReP!ay Magazine 

Video Chassis 
* * Black Matrix tube 
* * High resolution chassis 
* * 90-260 V Free voltage 
* * Built-in switching power 

Insulation transformer is 
not needed. 

Switching power supply 
* * Overload protection 

compatibility 
* * Short circuit protection 
* * Built-in EMI line filter 
* * High efficiency, low cost, 

high quality 
* * Built-in digital 

EAGO COMPANY LTD 
5F, NO. 120, SEC. 2, AN-HO RD. TAIPEI, TAIWAN, R.O.C. 
TEL: 886-2-7368785-6 FAX: 886-2-7331005 
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Video Boards 

I 
MK I %49 B 

MK II 47S A 

MK III CaJJ 
£ 
£ 

NBA JA.M, JCWer la.t:inot:, r 
M-al .SC-hd JI Ida , .ETC-

CaJJ 2%9·2S6·%%38 

SPORTS CARDS 
FOR 

PLUSH CRANES 
CANDY CRANES 

AND 

SLUG FEST 
*We're Th e Ve11dors' Card Shop * 
THE BEST SPORTCARDS IN THE BUSINESS, 

Ar PRICES You WON 'r BELIEVE! 

~ B')ZB Star Pl~ 
rl TEL: 216/631-4401 

er 1-aoo1s99.ao90 

Solid Gold • Performer Grand 
Firebird II • Performer Wall 

Silver Sky • Galaxy 

MOST MODELS IN STOCK! 
Sales, Service, Parts, 

Technical Support 

•tlD•'\lt~~''.:· 
i Ji 1111 lial~lllli.111 ~I~ ~~~~ 
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8-Line Boards & Kits 
Plexi, Harness, Buttons 

DBV, Power Supply 

DISCOUNT PRICING! 

* 1-800-966-9873 * 

CLOSED ARCADE!!! 
Machines Purchased New & 

Maintained & Cleaned by 
On-Site Mechanics 

REDEMPTION 
(6) Current model Skee Balls 
w/$100 Pkts ............ .. $1695 

Little Pro (Bromley) ............ 695 
Hop-A-Tic-Tac-Toe . . ... ... .... Call 
Cosmo Gang .......... . . . .. 2495 
Tin Can Alley (2 Pl. w/lights) . ... 2995 
(2) Roll-A-Ball (2 Pl. w/lights) ... 1395 
Jr. All American ............. 1495 
(3) Grayhound Basketballs . .. . .. 395 
Super Shot Basketball ........ 1395 
Bozo Basketball .............. Call 
(2) Betson Big Choice Cranes . ... Call 
Watch Crane ............ .... Call 
Dump the Ump (Doyle) ... .. ... 1895 
Bank-It . . ............. .. ... 1995 
Body Match (Coin Concepts) ... 1495 
Power House (Coin Concepts) ... 695 
Luigi's Corner (Coin Concepts) .. 1895 
Rebound (Coin Concepts) .. . .. . Call 
Fire Fighter (Coin Concepts) .... 3795 
(2) Froggy (Coin Concepts) . .... 1495 

PINBALL: 
TMNT ... .. ... . ........... . $895 
Street Fighter ......... . . .. . . 11 95 
Super Mario . . .. • ..... . ... . . . 995 

MISCEllANEOUS: 
Munves Love Tester .. . ...... . $895 

VIDEO: 
Turtles in Time (25") .......... $595 
Space Gun . . .... . . ..... . .. . . 895 
X-Men (25") ......... . .. . ... . 695 
Street Fighter II: C.E. (25") ...... 695 
Chase H.Q . .. ..... . ......... 695 
Strata Bowl . .. ..... . .. . .. . . . offer 
Spiderman ... ... . . . . . ..... . offer 
Narc . . . . .. .. . .... . ......... 350 

SITDOWNS: 
Final Lap II . . . ............. $3495 
Suzuka Winning Run (1 Pl.) ... . 3595 
Laser Ghost ....... . . ..... . . 1795 
Chase H.Q. 0/ery Rare) . . .. ... 1295 
Road Riot. ... . .. . .... . .. ... 2895 

CALL 

COIN MACHINE 
DISTRIBUTORS, INC. 
A.J. in NY: 1-800-336-0321 
Al in R: 1-BOD-808-8860 

ReP/ay Magazine 
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TOMMY 
GATES 
$1,050 

* 
KLOPP 
COIN 

COUNTERS 
$675 

ReP/ay Magazine 

~~ P/JO<n<d Jale& 
and~/ 1-800-535-8981 

335 Hill Ave. • Nashville, Tennessee 37210 

Phone: (615)256-7748 •FAX: 615-256-7523 

CHANGE YOUR 8-LINE TO POKER FOR ONLY $195 
Simply Change Board! No Conversion Necessary! Call Now! 

Magical Tonic . .. . ... . . . . .. . . . . . . ... $950 
Magical Odds ......... . .... . . . ...... 775 
Super Cherry Master ...... . . . . ..... . . 450 
Cherry Master '92 .. .. .. . ............ 450 
Cherry Master ... . .................. 135 
Cherry Bonus Ill w/satellite ............. 185 
Cherry Bonus Ill w/o satellite .. . . . . .. . .. 235 
Cherry Bonus II .... .. . . .. . .... ...... 225 
Cherry Bonus ... . ..... . ....... .. .... 200 
Cherry Delight ...................... 135 
Cherry Angel . . . .... . .. . . . .......... 250 
Lucky 8 fYV-4) ......... . . . ... . .. .... 250 
Fever Chance fYV-6) . . . . . .. . . . . . . .. . . . 225 
Ski ll Chance 'YV-7) ... .. . .. . . . ... .. .. . 400 
Bonus Chance fYV-8) . .. . .... • ........ 425 
Lucky Gold fYV-10) ................... 300 
Lucky Star fYV-11) .... . .... .. . ....... 575 
Lucky Bells fYV-15) ............... . ... 695 
Lucky Bank fYV-17) .... .. . . . .. .. ... . . 700 
Lucky 21 .......................... 675 
Lucky 74 ................ . ...... .. . 575 
Lucky 75 .. ........................ 700 
Lucky 90 .........•................ 450 
Lucky Girl. ..... . . . . . . . .. . . . . . . . . ... 695 
Lucky Bingo ...... . . . .. . . .... ....... 575 
Bingo Carnival . .. . . . .... . .... . .. . ... 375 
Super Line Bingo .. . ... .. ............ 225 
Super 97 ....... . ... . ... .. . . . . . .. . . 275 
Super Cup .. . . . ... . ...... . . . . . . . .. . 400 
Victor 5 ................... . .. ... .. 400 
King of Cherries ..................... 395 

g)jf,t~c, !ZJ<t"ce&: 
Mars VFM-4 . ...... . ....... . . .. . . . . $325 
Mars VFM-5 .. . ..................... 340 
Mars GL-5 ..... ........... . . ....... 399 
Mars VFM-4 w/upstacker .......... . . . . 399 
Mars VFM-5 w/stacker . . . . .. . . . .. . .... 440 
CBV $1 -5-1 0-20-50-100 ...... .. ..... . 299 
JCM . ... . ......... . . .. ... ... ... ... 270 
DBV-35 ........................ . .. 299 
Cash Code "Amazing" ............. . .. 250 
HSV-300 . ..... . ................... 189 

Reconditioned PCB's 
starting at $75.00 
Call...Call...Call 

F-16 ............................. $200 
F-99 . .. .. . .. . . .. . ... ... . . ......... 200 
Double 8 ......... . .... .. . .. . . . .. . . 300 
Dream 9 .. . ............. . . .. . . ..... 350 
Treasure Island ..... .. . ......... . ... 400 
Treasure Island 94 . .....•.. . .. . ...... 425 
Jolly Line . . . .. . ....... . ........ . ... 350 
Jumbo ........ . . ..... . . .. . . .. ..... 300 
Champion ............. . .... . . ... . . 350 
Dynasty ................... .. . ..... 650 
Aladdin ........... . ............ .. . 275 
Eldorado ..................... .. . . . 295 
Happy Jackie .. . . . .. . . . . . .. ... . ..... 300 
Pulltab ...... . . . .. . . . . . ............ 450 
Poker/21 .......................... 300 
2-in-1 Pokermaster . .... . . . . ... .. . . . . 265 
3-in-1 /Blackjack, C. Master, Joker Poker .. 250 
Riveria . . .. . . . . .. . .. . . . . . .. . . .. .. . . 875 
Foxtronic ................ . . . . . ..... 500 
Turbo Poker II .. . . .. . ... . . . .. . .. . ... 525 
G.T.I. Joker Poker ................... 450 
905 Pixel . . . .. . .... ..... ...... .... . 650 
905 Double Up ..................... 650 
903 Double Up ... . .... . . .. ... . ..... 550 
SMS Draw 80 .... . ... . ............ 1025 
Super Max .. .... . . . .. . . ... .. . ...... 750 
Top Draw ...................... . .. . 450 
Grayhound 5-in-1 ..... . . .. . .... .. .... 4 7 5 
Grayhound Super .................... 475 
Poker Only ............... . ..... .... 195 
Super 5 .... ..... . . . .. .. . . . . . .. .. . . 450 

Ticket Dispensers & Yogi . ............ $325 
Ticket Printers & Interface ............. 795 
19" Wells Gardner Monitor .. . ..... . ... . 235 
13" Wells Gardner Monitor .... . ........ 225 
19" Sharp Monitors ............. ..... 195 
13" Sharp Monitors ... . .............. 185 
15 AMP Power Supply . . . . .... . . . . .. 32 .95 
150 Watt Computer Power Supply ..... 55.00 
Wiring Harness & Buttons .... . . .. . .. . 65.00 
Plexis .... . .............. . ....... 30.00 
Progressive Kits . . .. . . . ... . . . ... . .. . . 325 
Empty Cabinets . ......... . • .... . .... 225 

New & Used Pool Tables ....... . . . . .. . Call 
New & Used Jukeboxes ....... . ....... Call 

New Lucky 8 Lines AU NEW KING OF CHERRIES SUPER 5 POKER 
w/HSV-300 w/HSV-300 W/HSV-300 

1-3 ... $1, 135, 4-6 ... $1,050 
7 and Up .. .. $995.00 

All Parts Brand New! 

BLINE GAMES 
W/$1-20 & Ticket Disp. -$1,395 

$1,395 
New Lucky 8 Unes w!HSV-

300 or Ticket Printer 
Interface $1850 

NEW 19" GAMES W/HSV-300 

$1,450 
NEW FOXTRONIC POKERS 
w/HSV-300 $1,995 each. 

NEW DRAW BO POKERS 
W/HSV-300 $1,950.00 ea. 

CHERRY MASTER KIT 
$215.00 

Riviera Hi-Score 
$1,895.00 

MERIT SUPERSTAR 
w/HSV-300 - $1895 

May 1995 
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Wolff Tanning 
Beds 

24 bulb 
wraparound 

$2,700 

26 bulb ... 2,495 

Super 30 bulb 
w/fan 
$2,800 
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I FOR SALE. RECONDITIONED EQUIPMENT I 
l.C.E. Putting Challenge w/DBA ........ ... .... ... ........ ...................... ......... ... .... $975 
Cosmo Gang .. .... .. .................... .... .......... ... ... ....... ..... .... .. .... .......... .... ....... 2,350 
Compton Klondike Pusher ..... ...... .... ... .... .. ...... ... .... ..... .... ... .... .. .............. .. 2,250 
Planet Earth Flip 'N Win ..... ......................... ... .. ...... .................... ..... .. ..... .. 6,450 

RECONDITIONED JUKEBOXES: 
Seeburg STD-2 Entertainers, SMC-1, STD-4, AY-160; 
Rock-Ola 478 Mystics; Rowe R-82, R-93, R-84, R-88 

Roy George Music & Vending Corp. 

(216) 946-8885 9 a.m. - 5 p.m. 

~ American Lock Company 
MODEL 2000 
AS LOW AS $ 17 .97 1'5 1~ 
SHOWN WITH 825 HASP I~ I · ' :· SE RI ES HIO @ 
5/8" CAMLOCK 
AS LOW AS $ 3 .01 
7/8" CAMLOCK 
AS LOW AS $ 3.22 
1· 1/8" CAMLOCK 
AS LOW AS $ 3.43 

HASPS 
825 AS LOW AS $ 4.95 
875 AS LOW AS $ 3.39 
885 AS LOW AS $ 3.57 
525 AS LOW AS $ 4.53 
535 AS LOW AS $ 4 .53 

INNER CYLINDER LOCK 
l\IODEL 8300 
AS LOW AS $ 5.39 

SHROUDED PADLOCK 
MODEL 5300 
AS LOW AS $ 18 .93 
l\IODEL 5360 
AS LOW AS $ 22 .05 

·SEND US A KEY· WE CAN KEY AN\' 
PADLOCK OR CAl\ILOCK TO YO UR# · 

PATT CORPORATION 

AS LOW AS $ 13 . 17 
j 

~ 
SECU RITY BAR ll ASPS \::9 
4·1/2 " AS LOW AS $ 1.27 ~ 
12" AS LOW AS $ 2.45 
16" AS LOW AS $ 2.69 0 
24 " AS LOW AS $ 3.98 

" L? 
-.o. I AS LOW AS $ 5.69 a-
-.o. 3 AS LO~~ AS $ 4 .83 ·:::S : :.. " , 
\0. 5 AS LOW AS$ 7.1 7 · -,;. 
-.o. 7 AS LOW AS $ 4 . 13 ~~- . 

SER IES 700 
ASLOWAS $ 14 .5 4 
SER IES 702 
AS LOW AS $ 13.34 

· 99 % OF ALL Al\IERICAN ORDERS ARE 
SHIPPED WITHl:-0 24 HOURS· 

800-621-4418 
1335 S MICHIGAN AVE CHICAGO IL 60605 312-939-7616 

UNIQUE TURN-KEY STORE 
OPERATION FOR SALE 

in NEW JERSEY 
6000 sq. ft. Racing Center, Game Center, 
Ice Cream Store & more! Too much in 
assets to mention. Serious inquiries only. 

I 

Please respond in writing to: 

Wizard Electronics Inc. 
P.O. Box 3288 •Hamilton Twp., NJ 08619 

or FAX: 609-584-0480 

U-LIFT™ 
Pool Table Mover 

800-526-0080 

UKiUcl 
R.crNUon Equlp,,,.n4 Inc. 

a CANDY CRANE OPERATORS ,a * 3¢-8¢ A.L.D. SERVICES, INC. 3¢-8¢ ~ 
PRESENTS 

3¢-8¢ Creative Hard Goods Variety Pack 3¢-8¢ 
1440 pieces per bag of interesting attractive items to mix in with your candy! 

1-800-111-5814 • COD MC Visa 
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American Changer Corporation introduces 

MORE CAPACITY THAN YOU 
Will EVER NEED ••• 

AT THE lOWEST PRICE YOU 
Will EVER PAY!!!!!! 

STANDARD FEATURES 
• Two Coinco validators which 

keeps the $1 bills separated 
from the $5, $10, $20's. 

• The second validator will also 
act as a spare validator if one 
would have to be serviced. 

• Over 10,000 coin/token 
capacity. 

• 126 bonus options for token 
payout. 

• Measures 53" high x 28" wide 
x 24" deep. 

OPTIONAi FEATURES 
• Quarter/foken acceptor 

• Second hopper for 2 different 
value coin payouts 

• "Change" or "Token" scratch 
resistant lexan fronts 

• Phone line hook-up for imme
diate notification of low coins, 
service problems or breach in 
security. 

• Alarm system. 

Shown with optional quarter acceptor 

ReP/ay Magazine 

$2995oo 
American Changer Corporation 

1-800-7 41-9840 
call for your local distributor! 
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LOW COST • HIGH RETURN 
DESK TOP COIN PHONES 

BEST WHOLESALE PRICES IN THE US ... 
WE WILL NOT BE UNDERSOLD! 

FORGET THE REST, CALL THE BEST! 

G-TEL 

"HARNESSES OF QUALITY" 
Amusement and Industrial 

LOUISE 1S HARNESS 
SHOP, INC. 

• JAMMA HARNESSES 
• 8-LINE HARNESSES 
• CUSTOM HARNESSES 

CALL US! 
LOUISE1S HARNESS 

SHOP, INC. 
100 Spring St.• Tuscumbia, AL 35674 

1-800-365-1941 
(205)381-6639 •FAX: 205-381-6180 

Prices subject to change without notice 

Duns • 62-628·6702 

BUYERS' BULLETIN AD ORDER 
BUYERS' BULLETIN CLASSIFIED ADS are discounted from "up 
front" display ads. This is where you can showcase your used equipment, 
parts, employment opportunities, etc. to the coin-operated amusement 
and music trade. 

WE HAVE ART FACILITIES to turn your raw copy & layout sketch 
into an attractive advertisement. Send us some words, a rough sketch 
and the size you would like. We'll do the rest. 

RATES ARE: $24 per column inch. There are 3 columns per page, 10" 
in each column. Multiply depth of ad x # of columns wide x $24 for net 
cost. Minimum size: 1 column x 1" ($24) 

COMMON SIZES AND RATES 
Full-page .................................... $695 
2/3-page ... ................................ . $480 
1/2-page ....... ....................... ....... $360 
1/3-page ......... .............. .. .... ........ $240 
1/4-page ...... . .............................. $180 
1/6-page .............. . .......... ............ $120 
Other sizes .................. . $24/col. inch. 

COMPLETE THIS FORM and send it with your layout sketch and payment to: REPLAY MAGAZINE, P.O. 
Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call: (818) 347-3820 (ask for Barry) or 
Fax: 818-347-211 2 (Monday - Friday 9 AM. - 5 P.M. Pacific Time). 

Company Name -------------------------------

Your Name ________________ _ Phone: ___________ _ 

Street __________________ _ Fax: ----------- -

City, State & Zip Code --~~------------------------

Payment of$ ______ is enclosed for _____ {# of) insertions. 

--------------------------------------------------------------
Page282 May 1995 ReP/ay Magazine 



RANE MACHINE MERCHANDISE ETC. 
A DIVSION OF A.L.D. SERVICES, INC. 

VARIETY PACKS FOR ALL OF YOUR CRANES!!! 

CLOWN*TOONS V.P. BIKER V.P. 

BAR/TAVERN V.P. ST.PATRICK'S V.P. 

4TH OF JULY V.P. HALLOWEEN V.P. 

BOWLING SPRING 

COUNTRY WESTERN V.P. STANDARD V.P. 

CAPSULE V.P. WATCH V.P. 

1-800-77-PLUSH 
A.L.D. SERVICES, INC. SAINT CHARLES, MO. 

TRUCKSTOP V.P. 

., 
SPORTS V.P. 

FALL - AUTUMN V.P. 

VALENTINE 

CHRISTMAS V.P. 

JEWELRY V.P. 

JUMBO V.P . 

ARCADE V.P. 

THANKSGIVING V.P. 

EASTER 

WINTER V.P. 

COMBINATION V.P. 

SAME DAY SHIPPING!!! 

VISA MASTERCARD COD 
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introducing LaserStar® Diamante 
If you think the Rowe/ AMi LaserStar series got atten-

lion in the past, wait until you see the Diamante. This 

new jewel of the LaserStar line is so beautiful it will 

immediately grab center stage and never get off. This 

spectacular diamond will play and play to the tune of 

increased profits. N ow, that's a really beautiful sound . 

See your local Rowe/ AMi music operator for detai ls. 

~RIUllE·;g~·\7 
75 Troy Hills Road, Whippany, NJ 07981 U.S.A. 
(201) 887-0400 Fax (201) 887-2851 

Rowe International Sales 
203 Swan Road, Hanworth, Middlesex TW1 3 6LL 
Great Britain 081 -893-8300 Fax: 081-893-8600 




	image0001
	image0002
	image0003
	image0004
	image0005
	image0006
	image0007
	image0008
	image0009
	image0010
	image0011
	image0012
	image0013
	image0014
	image0015
	image0016
	image0017
	image0018
	image0019
	image0020
	image0021
	image0022
	image0023
	image0024
	image0025
	image0026
	image0027
	image0028
	image0029
	image0030
	image0031
	image0032
	image0033
	image0034
	image0035
	image0036
	image0037
	image0038
	image0039
	image0040
	image0041
	image0042
	image0043
	image0044
	image0045
	image0046
	image0047
	image0048
	image0049
	image0050
	image0051
	image0052
	image0053
	image0054
	image0055
	image0056
	image0057
	image0058
	image0059
	image0060
	image0061
	image0062
	image0063
	image0064
	image0065
	image0066
	image0067
	image0068
	image0069
	image0070
	image0071
	image0072
	image0073
	image0074
	image0075
	image0076
	image0077
	image0078
	image0079
	image0080
	image0081
	image0082
	image0083
	image0084
	image0085
	image0086
	image0087
	image0088
	image0089
	image0090
	image0091
	image0092
	image0093
	image0094
	image0095
	image0096
	image0097
	image0098
	image0099
	image0100
	image0101
	image0102
	image0103
	image0104
	image0105
	image0106
	image0107
	image0108
	image0109
	image0110
	image0111
	image0112
	image0113
	image0114
	image0115
	image0116
	image0117
	image0118
	image0119
	image0120
	image0121
	image0122
	image0123
	image0124
	image0125
	image0126
	image0127
	image0128
	image0129
	image0130
	image0131
	image0132
	image0133
	image0134
	image0135
	image0136
	image0137
	image0138
	image0139
	image0140
	image0141
	image0142
	image0143
	image0144
	image0145
	image0146
	image0147
	image0148
	image0149
	image0150
	image0151
	image0152
	image0153
	image0154
	image0155
	image0156
	image0157
	image0158
	image0159
	image0160
	image0161
	image0162
	image0163
	image0164
	image0165
	image0166
	image0167
	image0168
	image0169
	image0170
	image0171
	image0172
	image0173
	image0174
	image0175
	image0176
	image0177
	image0178
	image0179
	image0180
	image0181
	image0182
	image0183
	image0184
	image0185
	image0186
	image0187
	image0188
	image0189
	image0190
	image0191
	image0192
	image0193
	image0194
	image0195
	image0196
	image0197
	image0198
	image0199
	image0200
	image0201
	image0202
	image0203
	image0204
	image0205
	image0206
	image0207
	image0208
	image0209
	image0210
	image0211
	image0212
	image0213
	image0214
	image0215
	image0216
	image0217
	image0218
	image0219
	image0220
	image0221
	image0222
	image0223
	image0224
	image0225
	image0226
	image0227
	image0228
	image0229
	image0230
	image0231
	image0232
	image0233
	image0234
	image0235
	image0236
	image0237
	image0238
	image0239
	image0240
	image0241
	image0242
	image0243
	image0244
	image0245
	image0246
	image0247
	image0248
	image0249
	image0250
	image0251
	image0252
	image0253
	image0254
	image0255
	image0256
	image0257
	image0258
	image0259
	image0260
	image0261
	image0262
	image0263
	image0264
	image0265
	image0266
	image0267
	image0268
	image0269
	image0270
	image0271
	image0272
	image0273
	image0274
	image0275
	image0276
	image0277
	image0278
	image0279
	image0280
	image0281
	image0282
	image0283
	image0284
	image0285
	image0286
	image0287
	image0288
	image0289
	image0290

