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O F F T H E
B RATING SYSTEM —

AMOA and AAMA people will meet with Dr. Arthur
Pober, executive director of the Interactive Digital
Software Ratings Board, at his New York offices on
Aug. 8. They'll discuss what kind of information and
symbols to put into video games’ attract mode. In
addition to symbols indicating the level of sex and
violence, games will also carry “age-appropriate sug-
gestions” including five different age categories: very
young kids, a “universal” audience, teens, “mature,”
and restricted to adults. The exact terminology to be
used for these categories had not been settled at
presstime. (At least games will not be posted with
age numbers!)

By the way, a law setting up state-mandated vid-
game ratings has passed at the committee level in
California’s Assembly. Next, it goes to the full body for
a vote. AMOA’s Laura Olson believes the bill may
pass there without much oppposition, then go to the

Senate judiciary committee for action between Aug.
8-31.

B STILL PENDING —

As of July 22, the Supreme Court of the State of
South Dakota had made no decision about a possible
stay of their earlier ruling against video lottery. Unless
the stay is granted, nearly 8,000 VLTs will have to be
shut down, costing the industry up to $39 million in
revenues. On Nov. 8, voters will cast ballots for or
against a pro-VLT amendment to the state constitu-
tion. Get the full story inside this issue.

B CRUISIN’ USA...

is the new advanced driving simulator from Midway
Mfg. It’s available in full-motion and stationary cabi-
nets, dual or single player versions. An upright will fol-
low. Previewed at the Nintendo suite at CES, this is
Midway'’s first-ever game to use Ultra 64 technology
(earlier known as “Project Reality”). It’s also Midway'’s
first game to employ texture-mapping, advanced
computer graphics on a 3D polygon system. Game-
play is not restricted to racetracks but gives cross-
country settings like San Francisco, the Redwood
forests, the midwestern flatlands, etc. from coast to
coast. Regular roads offer oncoming traffic, too! By
the way, the motion-based cabinet has two “pivot
points” instead of just one, for even more realistic and

RePlay Magazine

August 1994

exciting dips, bumps, leans, etc. Players can also
select different video viewpoints on the action.
Distributors visited the Chicago factory for a product
intro meeting on July 27; product begins shipping this
month. Full story follows in our September issue.

B PASSED ON —

Atari Games president Hide Nakajima died July
11 in a Tokyo hospital, following a long bout with can-
cer. He started with Atari 21 years ago and was well-
liked and highly respected by all who knew him — a
“force for good” on the personal, business and politi-
cal levels. A full obituary can be found inside this
issue.

Also in Japan, Namco Ltd. vice chairman Tadashi
Manabe died April 30 from intestinal cancer. The 30-
year Namco vet was an active force in both Japanese
trade associations. Well regarded throughout the
trade, he was a gracious and sociable man who
made many positive contributions. Our condolences
to the friends and families of both departed trade-
sters.

B ALL QUIET...

on the counterfeit front, is the report from AAMA’s
Investigations Director Dick Trindle. “Not one coun-
terfeit NBA Jam has popped up,” he said. “Capcom
has also seen a very great reduction in copying of its
games; there have been no recent copyboard
seizures by U.S. Customs.” Dick said most AAMA
vidgame manufacturers are using new packaging and
a new security chip which is costly for crooks to
break down. “If there’s no profit in counterfeiting, they
don’t doit,” he declared.

B LAZERTRON & “POGGER” —

The “pogs” craze started in Hawaii, is now sizzling
in California, and may go nationwide. (If you don’t
know what pogs are, see this month’s “Big Al’s
Corner” column.) Wedges/Ledges prexy Steve Shoe-
maker has tapped his creative genius to invent a
reportedly super-earning game called Pogger which
exploits this hot trend. See our “New Products” sec-
tion, inside, for description. Leading redemption
game factory LazerTron has licensed Steve's new
game; they’re tweaking it now and will be in full pro-
duction by AMOA Expo. “We’ve never seen earnings
like this,” exlaimed LazerTron VP Matt Kelly, citing
cash box returns in Shoemaker’s “Fun Factory” arcade.

B SMOKING BAN —

On July 21, California Gov. Pete Wilson signed
into law a tough statewide ban on smoking in most
workplaces. The ban takes effect Jan. 1, 1995 and
affects restaurants, offices, stores, factories, and hos-
pitals. Smokers will still be able to light up in bars,
hotels, certain warehouses, and in businesses with
under five employees where no kids are allowed. The
tobacco industry hopes voters will approve an initia-
tive on the ballot this fall to weaken the ban.

Page 3



The Empty Offer.

“We Break 'Em, We Own 'Em.”

If a NSM HyperBeam™ Jukebox ever damages your CD’s,

we'll replace them or pay you their full value.
NSM The Performance Machine™

CD’s are expensive. And, as any music operator knows, they can
easily be damaged. Often it's because operators treat them like

they do 45 records. You can't get away with that kind of manhan-

dling with CD’s.

More likely, it's the jukebox doing the manhandling. Some juke-
box mechanisms treat CD’s like they were 45’s. That's because
their mecha-

nisms were origi-

nally designed to

handle 45's ...

not CD’s.

The NSM “Quick
Change Artist” /
mechanism is /o
different. ,
A lot different. [
It's the only full :
100-CD capacity
mechanism that

was technolo-
gy engineered |
... just for
CD’s. From
the ground
up.

Our mecha-
nism never so
much as
touches a
CD, just the
trays they're
cradled in.

=9 Empty offers and all.

Further still, it safeguards them all against dust, smoke, and other
airborne impurities inside an internal closed chamber ... along
with the laser-reading optics.

Those are the reasons we can make you the “We Break 'Em,
We Own 'Em” offer. If a NSM 100 CD system ever damages any
of your CD’s, we'll replace them ... or reimburse you whatever
they’re worth. But now you know why it’s really an empty offer. Our
system can’t possibly damage your CD’s. We're not trying to fool
anybody with our replacement offer ... just make a very important
point in the strongest way we could think of.

Now, if you think that the way a jukebox treats CD’s is impor-

tant today, wait until we all see what'’s around the technology

corner. We don't know ourselves. Not for sure. No one does. But,
from everything we see, it'll mean more information crammed
into less disc space ... making CD’s even more delicate. And
the precision of the system that handles them, even more
important.

Most every other jukebox on the market comes with a lower
price tag than NSM. Or a better up front bargain of some kind.
But, remember, long after the few hundred dollars saved has
been forgotten, you'll still be living with the jukebox you bought
“today. You may pay a little more for an NSM up front, but you
get a lot more. And you keep getting it for years to come.

We’re not asking you to switch to NSM jukeboxes.

Just look at us a little closer. Give us an opportunity to show
our product to you. To briefly explain what it is and why it's
that way. We've just touched on one difference in this ad.
There are scores of others, just as impressive... just as
important. More important than anything, we’d like you to
come to know NSM a little better. Because, when you buy a

jukebox, you're really buying the company behind it.

NSM

The Performance Machine

So it can’t
possibly break,
scratch, mar, or —
in anyway — damage
your expensive CD’s.
What's more, our mecha-
nism always keeps the disc
full-circumference supported in
the horizontal position to prevent
warping and distortion. And it doesn’t
tumble them around in a basket or
turnstyle every time a selection is
made.

IS EI LRI 8110 58586485844

One of two 50-capacity CD stacks in every
100 CD NSM HyperBeam jukebox.

_Each CD is cradled in its own tray.

"~ Shown being gripped in a similar manner that
the mechanism itself grips trays. CD’s are
never so much as touched by the mechanism.

NSM-America
1158 Tower Lane
Bensenville, IL 60106
Phone: (708) 860-5100
FAX: (708) 860-5144

™ HyperBeam, and The Performance Machine are trademarks of NSM-Germany & NSM-America ¢ Bingen, Germany & Bensenville, lllinois.
© Copyright, 1994, NSM-Germany & NSM-America ¢ Bingen, Germany & Bensenville, lllinois.
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*THE WORLD'S FIRST PINBALL-LIKE NOVELTY REDEMPTION GAME

*DESIGNED SPECIFICALLY FOR KIDS!

9 INDIVIDUAL
TARGETS & 5 JUMPING
CARTOON
CHARACTERS!

OVER 100 DIFFERENT
SOUND EFFECTS USING
THE “REAL VOICES” OF OUR
FAVORITE BEDROCK
FAMILIES

DIMENSIONS:
72" HIGH
35" WIDE
72" LONG

T

OPERATOR ADJUSTABLE \{'

TICKET REDEMPTION
INCLUDING VISUAL AND UNIQUE
AUDIO OUT-OF TICKET
INDICATORSI

OVERSIZED CLUBS
(REVERSED FLIPPERS),
BALL & PLAYFIELD

3 DIMENSIONAL
VACUUM FORMED
PLAYFIELD INCLUDING
THE BRONTO-CRANE AND
BRUNSROCK LANES

DURABLE
METAL AND WOOD
CONSTRUCTION

OR 1-716-833-0481

FOR MORE INFORMATION CALL YOUR DISTRIBUTOR
FAX: 1-716-833-1342

INNOVATIVE CONCEPTS IN ENTERTAINMENT INC.
1501 KENSINGTON AVENUE, BUFFALO, NEW YORK 14215

THE FLINTSTONES™ ©1994 HANNA-BARBERA PRODUCTIONS, INC. ALL RIGHTS RESERVED
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TOP GAMES NOW IN OPERATION, BASED ON EARNINGS-OPINION POLL OF OPERATORS

best upright videos hest video software

MODEL/MANUFACTURER RATING DIST. MODEL/MANUFACTURER RATING DIST.
» 1 REVOLUTION X (Midway) (2) 9.40 18% > 1 ALIEN VS. PREDATOR [H] (Cap.) (1) 855  18%
» 2 MORTAL KOMBAT I+ (Midway) (8) 877  87% » 2 SUPER SIDEKICKS 2 [S] (SNK) (3) 8.15 12%
» 3 VIRTUA FIGHTER* (Sega) (7) 863  41% B 3 GAL'S PANIC 2 [V] (Kaneko) (8) 8.13 7%
B 4 NBAJAM TOURN. ED.+ (Midway) (4) 842  67% P 4 DUNGEONS & DRAGONS [H] (Cap.) (4) 8.04 26%
B 5 LETHAL Il: GUN FIGHTERS (Konami) (4) ~ 8.30  21% B 5 RAIDEN Il [V] (FabteK) (7) 7.89 42%
» 6 SOLITAIRE CHALLENGE (Dynamo) (1) 800  13% B 6 SAMURAI SHODOWN [S] (SNK) (13) 7.15 69%
7 LETHAL ENFORCERS+ (Konami) (22) 772  65% B 7 NECK N NECK [H] (Bundra) (18) 7.14 6%
8 RUN & GUN (Konami) (8) 756  37% » 8 WINDJAMMERS [S] (D.E./NeoeGeo) (5) 6.83 17%
9 NBA JAM+ (Midway) (17) 755  75% B 9 WORLD HEROES 2 JET [S] (SNK) (3) 6.77 20%
B 10 ALIENS 3 (Sega) (5) 7.33 5% 10 TWIN EAGLE Il [V] (Seta) (2) 6.71 13%
+ indicates game was produced in both dedicated & software forms ; 11 WORLD RALLY [H] (Atari) (12) 6.69 33%
* indicates game was also produced in deluxe form |
12 SUPER ST. FIGHTER Il [H] (Capcom) (10) ~ 6.60 66%
bes‘l deluxe "ideos » 13 FIGHT. HIST. DYNAMITE [S] (D.E./Neo) (3) ~ 6.38 12%
P ————— » 14 ART OF FIGHTING 2 [S] (SNK) (7) 6.33 50%
> 1 DAYTONA USA (Sega) (3) . 15 ST. FTRI: C.E. TURBO [R] (Capcom) (18) 6.29 72%
2 RIDGE RACERS (Namco) (7) 900  10% | ™ 16 TOPHUNTER [S] (SNK) (1) fils 7%
3 OUTRUNNERS (Sega) (20) 894  18% 17 RAIDEN [V] (Fabtek) (48) 3%
> 4 SUZUKA Il 8 HOURS (Namco) (5) R oo B 18 FATAL FURY SPECIAL [S] (SNK) (9) 6.08 24%
5 STADIUM CROSS (Sega) (18) 8.50 8% » 19 BLOOD STORM [H] (Strata) (3) 6.08 12%
6 LUCKY & WILD (Namco) (14) 844 9% 20 IREM SKINS [H] (rem) (15) 6.00 12%
7 VIRTUA RACING % (Sega) (22) 8.41 48% [H] horizontal  [V] vertical [S] system  [R] retrofit
8 SUZUKA 8 HOURS (Namco) (22) 8.19 17% lon nian
» 9 AR COMBAT (Namco) (6) 8.14 7% —
S 5 Rl (A o o 1 STAR TREK (Wllllar'n.s) (6) 859 58%
» 2 DEMOLITION MAN (Williams) (4) 843  38%
e L pliodag gt i b > 3 WORLD CUP SOCCER (Midway) (2) 838  17%
m new games 4 ADDAMS FAMILY (Midway) (29) 8.20 76%
» 5 RESCUE 911 (Gottlieb/Premier) (4) 788  17%
THE LAST BOUNTY HUNTER+ [deluxe] (ALG) 6 INDIANA JONES (Williams) (11) 759  44%
GUNS & ROSES [pinball] (Data East) 7 TWILIGHT ZONE (Midway) (16) 7.21 68%
BATTLE K-ROAD [software] (Jaleco) 8 CREAT./BLACK LAGOON (Midway) (17) ~ 7.09  35%
9 JURASSIC PARK (Data East) (11) 7.07 61%
10 TERMINATOR 2 (Williams) (33) 704  61%
P> avaiable brand new at certain distributors; number following brand shows months on chart including this one.

RATING: Operators were mailed “ballot sheets” listing games in active operation in U.S. locations and game centers and asked to “rate” the earning
performance of each on the “1 to 10" measure: 10 for “power-house earnings,” 9 for “excellent,’ 8 for “very good game,” 7 for “good game,” 6 for “decent game,” 5 for “just
average,” 4 for “below average,” etc. The written votes were tallied up and divided by the actual number of times the specific game was rated. Hence, the decimal points.
DIST.: The percentage of the surveyed arcade and street location operators who have the item on location.
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Happy birthday, Premier Technology! The
Bensenville, lll., manufacturer is 10 years old
this fall. Gathered ‘round the “pinball birthday
cake” on our cover photo are, from left, mar-
keting manager L.J. Greene, president Gil
Pollock, engineering VP Mike Vrettos, and
exec VP Steve Walton. Armed with assets
from the old Gottlieb factory, Premier
launched itself in 1984 on a mission to build
all-around good pinballs. Their goal was to
make games that were reliable enough for
operators, understandable for average play-

ers, yet offering cutting-edge appeal for flip-
per fanatics. They certainly succeeded.

RePlay Magazine, August 1994, Volume XIX, No. 11.
RePlay Magazine is published monthly by RePlay
Publishing, Inc., P.0. Box 2550, Woodland Hills, CA
91365. Subscription rates per year (all mailed by
Priority Mail): United States...U.S. $60.00 Canada and
Mexico...U.S. $80.00 (Canadian currency...$100.00).
Al other foreign countries $200.00 per year (Air Mail),
$75.00 Steamer Mail (Surface). Please address sub-
scription applications to RePlay, P.0. Box 2550,
Woodland Hills, CA 91365. Copyright 1994 under the
Universal Copyright Convention. Al rights reserved.
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EDITORIAL

n June 22, South Dakota’s supreme court ruled video lot-

ter terminals (VLTs) unconstitutional. Result: a $156 mil-
lion industry faced instant shutdown. Voters will decide the
issue this fall; meantime a hoped-for stay of the court’s order
could let VLTs keep running until then. Prospects look promis-
ing, but the battle’s not finished yet. In fact, that’s one of South
Dakota’s big lessons: the VLT battle is never, ever finished.
Another lesson: the odds don’t favor the house, after all — they
favor the state.

ince legalization, South Dakota tradesters have spent mil-

lions fighting endless political and PR challenges, constant
tax hikes, sole-source competitors, etc. We salute their tenacity
and skill. We wish them victory this fall. Pro-gambling
tradesters have long hailed South Dakota as the shining model
for operator-run VLTs, and local operators say the rewards are
well worth the price. But tradesters in other states who seek
VLTs should be coldly realistic about what they’re getting into.

ur industry has dubiously congratulated itself for “clever-

ly” sneaking video poker into the law books under the
nicer-sounding “lottery” label. But one insider claims pro-VLT
forces in South Dakota brought this crisis on themselves by fail-
ing to read the constitution’s fine print. Their supreme court
did read it, though. Oregon operators have also paid the price
for vaguely-worded laws. But even if the wording is perfect, you
can still get trouble from your “partner,” the state. Just ask
Louisiana.

¢¢ Tf you make the state your partner,” gambling critics have
always said, “your fate rests in the hands of an ally who is
all-powerful...yet unreliable. The state giveth, and the state can
taketh away.” In truth, the state inevitably does “taketh.”
Assuming operator-run VLT survives in South Dakota, taxes
may gobble up 50% of future earnings. As with video violence,
dollar coins, copyright, and many other issues, our industry is
learning that high-profile success carries a price. Like it or not,
you must play politics at all times, on all levels. And in the
game of politics, Big Brother always holds the high cards.

Ahent) I
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high-bank turns? Or draftlng
inches off the car ahead of you at_

/ gH'.' Daytona USA™, Sega’s

new
provides all the ad|

thrills of world cla; stoc]
With its industry Ieadlng 32-bit

b

th ree-dihéﬁé?b

and some nifty audio / meci;ahical e

systems, DaYtona USA™ supplies urse. F

everything but the smell of the pits, ™ GmE TR é&éﬁpéiiﬁou up

Available in either a deluxe model to eight “twins”’ can be linked. A

with life size 50" projection screen “time trial”’ option allows racing

or a twin cabinet with 26" high " against the clock on any of the three

resolution monitors, Daytona USA™  courses. Daytona USA™, fast, fun,
and a definite checker flag winner in
the earnings race. Call your Sega

distributor for a personal preview.

SEGA

SEGA Enterprises, Inc. (USA) 275 Shoreline Drive Suite 201 Redwood City, CA 94065 Phone: 415.802.3100 Fax: 415.802.3120
SEGA, Daytona USA, and Virtua Reality are trademarks of SEGA Enterprises, Ltd. Daytona USA is a registered trademark of International Speedway

Corporation and licensed to Sega Enterprises, Ltd., by NASCAR Properties.
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Operator-run video lottery has
been legal for five years in South
Dakota. But on June 22, the state
Supreme Court ruled it unconstitu-
tional, saying VLT is not a true lot-
tery. Lawmakers moved quickly to
put the issue on the ballot this fall.
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Hideyuki (Hide) Nakajima, presi-
dent (and one of the oldest
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‘ve lived in California over 20 years,

but I still consider my Bronx boy-
hood chum Carl Marino my best
friend, even though he still lives in
New York. I fly back there every three,
four years to touch base with Carl and
his family and a few others I've got left
in that part of the world. On my most
recent trip, however, I spent a couple
of extra days down in Jersey, visiting
the new Grayhound plant in
Lakewood and a couple of the Shore
boardwalks like the one in Atlantic
City, before driving back across the
Hudson River and onto the dark, gray
concrete of my original hometown

hile “doing Jersey,” I discovered that the sounds and the

smells of the boardwalk can still push a “nostalgic button” in
a guy who spent time as a kid vacationing with the grandparents in
Asbury Park (I'm going back over 40 years). Just as the smell of
newly cut grass or the sound of kids yelling and splashing in a pub-
lic pool can take you back, the boardwalk stirred up memories of
days when I'd go to an arcade looking for something to play. When I
visit an arcade nowadays, I usually end up aging the games (see
which new ones they've got and which of the better oldies are still
on the floor) and maybe end up playing Skee Ball or Ms. Pac-Man.

remember how excited I got as a kid just walking around those

old boardwalk arcades and the special kick I got actually playing
some old hockey game or trying to grab onto the Ronson table
lighter in the claw machine. A few years later when I got into my
teens, Carl and I and the other guys had a ball squaring off on that
western quickdraw game called (I think) Johnny Reno...the kind of
standup cowboy shootout rig that Vari-Tech brought out in more
modern times with Mr. Sixgun. Now ALG’s got a real state-of-the-art
version called Fast Draw Showdown. I wanna play it!

ust writing this up helps me identify as a player once again, even

though I crossed the line over to the industrial side of amusement
games a long time ago. I can see both sides of the coin now...how
much genuine fun it is to see, feel and play the games, but also how
much money and effort it takes to be successful in the business. I
think trade people who can see the business from both dimensions
are lucky. Maybe I should play the games a little bit more. How

‘bout you?

August 1994 RePlay Magazine
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G A R —

Prepare yourself for the most
intense arena battle you've ever
imagined. Your objective as a T-MEK
Warrior is to destroy all of your
challengers in an arena full of deadly
alien drones and enemy bosses.
Choose your MEK and arena wisely!

T

Head to head game play draws both
beginner and advanced players.

Six arena and six MEKs to choose from.

© CAGE Total Immersion
Audio: Atari’s new

proprietary digital
sound system. ,

gz * Link Capability for up ATARI
' to Four Player GAMES
Competition. TIME WARNER INTERACTIVE

Atari Games Corporation 675 Sycamore Drive Milpitas CA 95035 (408) 434-3700

TM & © 1994 Atari Games Corporotion. All rights reserved
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VLT ILLEGAL, SAYS SOUTH
DAKOTA SUPREME GOURT

The South Dakota
Supreme Court ruled 4 to 1
on June 22 that VLTs are
unconstitutional. Three
weeks later, an emergency
session of the legislature
voted 81 to 21 to put a pro-
VLT constitutional amend-
ment before the public in a
referendum to be held Nov.
8. Meanwhile, the state’s
attorney general has asked
for a stay of the Supreme
Court’s decision until the
referendum takes place. No
decision on the proposed
stay had come down at this
writing; we’ll report results
on our “Hot Off the Press”
page if available by
presstime.

South Dakota operators
say their polls show around
60% of the public favors
keeping VLTs in place. At

stake is the future of
nearly
8,000
video

\\\\\\\

lottery terminals, which ‘
earn about $165 million a
year. Of that, some $59.7
million goes to the state,
making gambling the gov-
ernment’s second-largest
revenue source, after sales
and use tax. Some 1,423
locations have VLTs, and
about 70 licensed VLT oper-
ators employ some 3,000
workers. Operators will
spend around a million dol-
lars campaigning to make
sure the vote goes their way,
sources said.

The South Dakota
Lottery has been supervis-
ing the operation of private-
ly-owned video games of
poker, keno and blackjack
since 1989. In 1992, three
anti-gaming lawmakers filed
suit against the state, claim-
ing (1) only a true lottery is
constitutional, and (2)
“Video poker machines are
not a lottery.” This summer,
the Supreme Court agreed.
The chief justice conceded
the “devastating negative
impact this decision will

have upon many citi-
zens,” but he blamed
VLT supporters (par-
ticularly in the state
__  legislature) for failing
to do their legal
-~ homework properl
properly
in the first place.
AMOA is not taking an
active part in the South
Dakota VLT affair. The
Music & Vending Assn. of
South Dakota will once
again retain Lee Brown'’s
professional lobbying firm
to mount a million-dollar
PR campaign to defend the
industry.

DIGEST

KENNY ROGERS T0

, STAR AT AMOA
EXPO '94

AWARDS BANQUET

Country music superstar
Kenny Rogers will croon his
tunes for attendees at the AMOA
annual awards banquet. The
event will be the social high-
light of Expo ‘94, this year’s
AMOA convention and coin-
op’s biggest national trade
show with over 1,000 exhibit
booths. Venue is the San
Antonio Convention Center
in Texas from Sept. 22-24.
Critical deadlines are: Aug.
4 for early discount regis-
tration (members and non-
members). Aug. 23 for
advance show registration
and housing registration.
Call 800/YES-AMOA for
more information.

By the way, AMOA’s new Notre
Dame Executive Seminars are back. Around 40 slots
are open for AMOA members to sign up;
first session takes place at the South
Bend, Ind. campus from Oct. 8-11.
Four more two-and-a-half day ses-
sions will fol-
low, spread
over 18 months.
The university’s
biz school profs
lead the lessons,
based on their MBA
program, and the
whole megilla is super-
vised by Dr. Joseph
Sequin. Focus is specific
coin-op management issues
from accounting to law, mar-
keting, and strategic planning.
Contact AMOA VP Bob Herman
at 718/859-4242 to sign up, or
call the toll-free number above.
First come, first served.
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= £ KOUZUKI'S BACK AT KONAMI;
=§ K NAKAMURA HEADS TAITO
—

Our correspondent in Japan, John Ryan, info’s that

- Konami chairman Kagemasa Kouzuki will take over the
presidency of that company from Yasuo
Nishimura. The latter is stepping down
“for failing to push through the restruc-
turing of the company,” John reported.
Konami’s financial results for the fiscal
year ending March, 1994, were down dra-
matically with revenue of 37.855 million
yen and profit of 948 million yen.
Including results from its four overseas
subsidiaries, Konami showed revenues of
47 million yen and a net loss of 2,891
million yen. That makes Konami the only
one of the eight publicly-listed Japanese
game manufacturers to shed red ink.
Konami blamed the loss on poor perfor-
mance in overseas consumer games mar-
kets, leading to inventory disposal of
2,246 million yen in addition to exchange
losses of 1,078 million. Kagemasa
Kouzuki founded Konami in 1969.

Also in Japan, Game Machine Magazine of Osaka reports that
Koichi Nakamura has been promoted to president at Taito Corp. fol-
lowing the promotion of previous prexy Keisuke Hasegawa to vice
chairman, a newly created post. The new president is a University of
Tokyo engineering grad who entered Taito in January of 1993 after a 30-
year career with Seiko.

REBEGGA ELLIS NAMED
AAMA DEPUTY DIR.

Rebecca Ellis, a four-year marketing vet
from Williams/Bally-Midway, became
AAMA'’s deputy director on July 25. “We're
happy to have a professional with her experi-
ence on board,” said AAMA Executive
Director Bob Fay. “She brings more than 15
years’ solid experience including marketing,
trade show planning and general manage-
ment. Her
insight into
coin-op will
also be an
asset.” Rebecca
will assist Fay
in all aspects of
AAMA activity
and will be
responsible for
overseeing the
association’s
day to day oper-
ations. She’ll
work closely
with staff to
expand current
programs and
create new ones. “I'm pleased to be able to
make such a transition in the industry and
look forward to continuing former relation-
ships at my new address,” Ellis said.

thkmﬂlmanag | Zheng, and sales rep Eric Luo.

thavetumlphqtnr
g

Frank Ballouz may have taken the building, which originally housed ath-
management reins at Capcom USA, but letes for the 1992 Asian Games.
Fabtek, Inc. remains alive and well Horizontal photo shows Fabtek’s China
under new president Jeanne Ballouz. crew: from left, that’s representative : S e
Matter of fact, they’ve opened an office mgr. Janet King, sales reps Jason Ruan, office is 011-86-21-372-5389. With
in Beijing, China to facilitate export ‘Milton Zheng, Henry Han, engineering | phone systems constantly

- sales to that blooming market. Seen in mgr./customer service rep James

ctor Henry Han in front of their | Phonelfux forthe Fabtek China-Beijing | 206/881-0800.

changing,
youmayneedtocheckFabteksUS
oﬁoaforupdatedcontactmfoat e
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DOUBLE YOUR ROLL
DOUBLE YOUR PROFIT
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A SKILL REDEMPTION GAME

STEP
STOOL
ELIMINATOR

@ FOR ALL AGE GROUPS

@ DUAL COIN CHUTES INCREASE GAME
STRATEGY

@ HOLDS 6000 TICKETS

@ LOCATION TESTED WITH PROVEN
EARNINGS

@ STATE OF THE ART SOUNDS AND MUSIC

@ FULL BOOKKEEPING AND DIAGNOSTICS

@ 100% PLYWOOD CABINET FOR LONG LIFE

PROGRESSIVE LINKED DISPLAY UNIT

OPTIONAL
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tainment .c

™

2

=)
2071 NORTH DIXIE HIGHWAY
Q) POMPANO BEACH, FL. 33060

TEL (305) 781-8080
FAX (305) 781-7900

2

DIMENSIONS
HEIGHT 61"
DEPTH 48"
WIDTH 23%"
WEIGHT 225 Ibs.
HEIGHT WITH

DISPLAY 81" © 1994 BENCHMARK ENTERTAINMENT LC ALL RIGHTS RESERVED. PAT. PEND.
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HOME VIDEO "95 SHOW
T0 COMPETE WITH CES

For years, the home video industry has been lumped into
the sprawling Consumer Electronics Show...but next year
consumer vidgames have a chance to break out into their
own unique venue. Infotainment World, Inc. (publisher of
several leading magazines for the consumer vidgame field)
and Knowledge Industry Publications, Inc. are jointly plan-
ning a trade show especially for consumer video products.
It’s called the Electronics Entertainment Exposition (E-3) and
it’s slated for May 11-13, 1995 in Los Angeles...the same
dates that the CES takes place in Philadelphia. E-3 has been
endorsed by the Interactive Digital Software Assn. (best
known as the leading vehicle for an industry-wide vidgame
rating system). IDSA prexy Doug Lowenstein said the event
“will dramatically and positively heighten the profile and
stature of our industry, which is an important IDSA goal.”
Lowenstein said the endorsement wasn’t an easy choice

since so many IDSA
manufacturer mem-
bers have been long-
time CES exhibitors.
“While individual
companies will par-
ticipate in any show
which best meets
their needs,” he
added, “IDSA felt
after weight all the
factors — including
location, facilities,
hotels, and costs —
the E-3 show came
closest to meeting
the needs of our
industry and our
other key constituen-
cies, especially
retailers.”
Lowenstein empha-
sized that the
endorsement is for
1995 only; IDSA has
made “no commit-
ment to anyone”
regarding a 1996
show.

IFECA PLANS FUNDRAISER

IFECA, the International
Family Entertainment
Center Assn. (White Plains,
N.Y.) is growing fast. Now
at 150 members, they expect
to double their membership
roster by the end of their
official conference and trade
show, Fun Expo (Oct. 1-4,
Las Vegas). To fund market
research and educational
seminars, IFECA will hold a
silent auction at Fun Expo,
selling items donated by
friends and members to the
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highest bidder. Items will be
displayed throughout the
show and written bids
accepted. Donations so far
include a reconditioned
vidgame (from George
McAuliffe/Edison Bros.), a
basketball signed by super-
star Charles Barkley (from
Joey Herd, Riverchase Golf
N Games), etc. Contact the
auction chairman G
Warner at 908/390-9009 or
fax IFECA at 914/993-9219.

Y

Ul

AAMA COMPLETES NATIONAL
PLAYER/MARKET SURVEY

AAMA polled over 4,000
players in various types of
locations and key demo-
graphic areas across the
USA to create its first-ever
Player/Market Survey.
Among the results: 96% of
kids under age 18 said their
folks either completely
approve, or don’t mind that
they spend time playing
coin-op games. The survey
focused on Chicago, New
York, California and Texas
to provide data on player
demographics and spend-

ing/playing habits. AAMA
Industry Promo Committee
chairman Rich Babich
called the study “by far one
of AAMA’s most rewarding
projects of recent years.”
Non-members can get a
copy for $100 by sending a
check for the full amount to
AAMA Player/Market
Survey, 450 E. Higgins Rd.,
Ste. 201, Elk Grove, IL
60007. Or call 708/290-9088
for more information.
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If you think the Rowe/AMi LaserStar series got atten-
tion in the past, wait until you see the Diamante. This
new jewel of the LaserStar line is so beautiful it will
immediately grab center stage and never get off. This
spectacular diamond will play and play to the tune of
increased profits. Now, that's a really beautiful sound.

See your local Rowe/AMi music operator for details.
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introducing LASELOLAL Diaman

CROWE /%

75 Troy Hills Road, Whippany, NJ 07981 U.S.A.
(201) 887-0400 Fax (201) 887-2851

Rowe International Sales
203 Swan Road, Hanworth, Middlesex TW13 6LL
Great Britain 081-893-8300 Fax: 081-893-8600




Taito Corp. is
developing its
own advanced
video game sys-
tem using com-
puter graphics (CG) technol-
ogy from a Canadian firm
called SDI Virtual Reality
Corp., said )Japan’s Game
Machine Magazine. The
SDI system uses a 32-
bit CPU and can
process 340, 000
polygons at
120
mega
pixels per sec- / /
ond...Sony has /
announced more
details about its
planned Play Station home
video machine. No coin-op
version will be available
directly from Sony, but
Namco and Konami are
“apparently studying coin-
op game applications for
this CG technology” which
can process up to 36 poly-
gons per second, according
to our Osaka correspondent
John Ryan. Play Station, a

Pl e85 T

CD-ROM device, will get
third-party software support
from such as Capcom,
Namco, Sammy,
Konami,
Technos,
]aleco and
Talto .Sega

Enterpnses

will enter the

“down-

loading

karaoke”

market in

Japan, using
ISDN and reg-

ular phone

lines to send music pro-
gramming over the wires to
coin-op and home units.
This according to Game
Machine Magazine of

version coming next
year...ISDN means “integrat-
ed software digital net-
works” and it’s an
advanced, high-capacity
phone line upgrade which
is (finally) available in the
USA (called ISDN/-
Switched56). A firm called
4-Sight LC will bow an
ISDN management software
program at the MacWorld
Expo (Aug. 2-5, Boston).
With the new 4-Sight pro-
gram, the company says
users can achieve “global
connectivity” up to 3.5
megabytes per minute with-

BITS & BYTES FROM THE WORLD OF HI-TECH

out compression...By the
way, RePlay has been con-
tacted by three different
developers who say they’ve
perfected music download-
ing technology for use over
U.S. phone lines; some are
shopping for jukebox facto-
ries to license their gadgets
while others are considering
other routes to the
market...Cahners Business
Research Group says the
information superhighway
today represents a $20 bil-
lion/year market but will
grow to a gargantuan $325
billion/year by 2,005.

UNGLE SAM TO REDESIGN

DOLLAR BILLS

Osaka. Sega worked
with NEC and other
biggies to develop the
technology. Coin-op
version ships to Japan
this year, with a U.S.

*

APPOINTMENT IN ROME
ON OCCASION OF

*

THE 22nd ENADA

Fiera di Roma
on October 13-14-15-16, 1994

A visit to the ENADA Exhibition
has become a necessity to all
operators of automatic
entertainment apparatus who
wish to be kept updated on all
new, original and advantageous
products offered by the Italian
industry.

Therefore visit the 22nd ENADA

Free entrance to
foreign professionals

*
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With photocopying machines getting better every
month, the number of counterfeit bills in circulation has
tripled. So next year, the Treasury Dept. will give our bills
the first face lift since 1929. New bills will still be green and
the same size, but with 50% bigger portraits of the presi-
dents, off-center portraits, complex watermarks, security
threads, color shifting ink (looks gold when held at an angle),
and embedded color disks. A few other changes will be kept
secret to foil the counterfeiters. Affected will be $5, $10, $20,

$50 and $100 bills.

FROM PACHINKO WITH LOVE

We’ve been following
various news reports about
pachinko profits going (ille-
gally) from Japan to North
Korea’s communist regime,
where (according to CBS
News) the money helps
fund nuclear weapons
research. Eric Johnston, edi-
tor of Japan Amusement
Monthly, says there’s no
solid proof anywhere of a
nuclear connection, but
confirms the money is mov-
ing into that country. Eric

August 1994

info’s that Japanese authori-
ties now believe a north-
western Tokyo bank is the
“main conduit” for
pachinko profits to North
Korea. “The bank is
Japanese, but they have a
branch in Pyongang,” Eric
said. He added, “Other
methods of transfer include
direct flights from Nagoya
(which is home to many in
the pachinko industry and
birthplace of the game itself)
to North Korea.”
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. Plunge the Rose

snake pit and you’ll win
mega, multi-ball jackpot
bonus points. Pull the trig-
ger during play and lock

B | Slash’s lit guitar feature.

Slash’s guitar shot rewards nine
different riff-rocking features.
Shoot ’em all and you’ll be thrownjj
Mlinto a mosh pit of 6-ball riot play.
Sl During riot play, all switches award
platinum points!
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1987, GnR has sold
over 55 million albums
world-wide. Their
“Use Your Illusion g
Tour” ended in 1993
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VIRTUAL REALITY
GHECK:
LOOKING BETTER

Virtuality Group, gener-
ally acknowledged as the ‘
leading manufacturer of
coin-op virtual reality, says |
their Series 2000 second- 1
generation hardware is now
sited in over 100 European
locations. Citing better-than-
expected sales and earnings,
execs said VR can now be a
solid profit center in itself
— not just a loss leader. The
firm cited successful arcade
use of the product in
arcades and bowling alleys
in English seaside resorts [ |
and cities, as well as in [ |
Spanish, Italian and Dutch
locations. In Germany, | i
Virtuality’s German distrib- |
utor Cyberspace GmbH has | ‘

created the world’s first
“Virtuality Cafes” in Berlin

and Kaiserlautern, contain- ‘
ing up to eight units each. A | al sites possible on a fran-
third VR “Cafe” is planned | chise basis. In Japan, the
for Hamburg, with addition- | giant advertising firm

Dentsu (which places about
50% of all media buys
there) will use Series 2000

for product promotions by
many of their clients in the
Japanese market.

Coin Controls
Int’l. has named
Deith Leisure its
distributor for
Eastern Europe,
where they’ll cre-
ate a comprehen-
sive sales and ser-
vice network in
Hungary, Poland,
Bulgaria and
Russia. Shown is
CCI’s internation-
al sales & market-
ing director Ian
Bye with Bob
Deith. CCI said
it’s ready to han-
dle all the new coinages in these emerging economies,
and Deith is already well-connected in the region.

WMS Gaming Inc. has been licensed to sell gambling
units in the Australian state of Victoria. Prexy Rick
Currie said his firm passed some of the “world’s most
arduous licensing requirements” for gaming makers. He
also said the license opens the door for WMS Gaming to
become a major gaming supplier throughout the Land
Down Under, which is the world’s second largest gaming

FACTORY NOTES

market. WMS Gaming is also
seeking a license for New
South Wales, home to the
Sydney market and some
70,000 gaming machines.

Coastal Amusements Inc.
takes its annual summer
leave Aug. 29-Sept. 5.
They’ll reopen on Tuesday,
Sept. 6. During the week of leave,

Coastal’s shipping, receiving, service and parts depart-
ments will be closed. “Please take these closing dates into
consideration when placing your game or parts orders,”
advised the factory. Call BAM-5PM Mon.-Fri. for assis-
tance at 908/905-6662.

Alternate Worlds Technologies reports that its helmet-
based virtual reality machine has out-earned 205 compet-
ing machines, including some of the industry’s top fight-
ing games and most advanced simulators, in a large mall-
based game room. Three software packages are now ship-
ping, with four more in the works, said AWT. The Louis-
ville, Ky.-based manufacturer recommends play pricing
in arcades at $2 for three minutes or $5 for eight minutes.
AWT’s distributor network continues to grow and the
company continues to add more dealers to the list. “We
will continue to bring hardware prices down without sac-
rificing quality and reliability,” said AWT.

RePlay Magazine
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Jim Belt has
joined Ameri-
can Laser
Games as
regional sales
manager. Working out of
Chicago, the 18 year indus-
try vet will service distribu-
tors east of the Mississippi
and provide additional sup-
port in sales and service
training for ALG’s live-
action laserdisc games. Jim’s
prior posts include sales,
marketing and manufactur-
ing jobs with Taito, Kaneko,
Williams and Bally Mid-
way. ALG execs praised his
hard work, deep industry
knowledge and respect
among dealers. Jim’s new
office number is 708/582-
8784.

Sandy Burns is also new
at ALG, where she now
serves as administrative
assistant to prexy Bob
Grebe. She’ll coordinate
special events and promo-
tional projects for coin-op
and home products. Her
prior post at Galles Racing
Int’l. included PR, market-

-
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JIM BELT

GOIN-OP INIIIISTIIY PEﬂPlE IIN THE MOVE

ALISON DEES QUANT

STEVE DOONER

ing and liaison roles.

Alison Dees Quant is the
new director of market re-
search at Data East USA.
She comes from Strata
where she served as market-
ing manager; prior to that
she was did field test mar-
ket coordination for WMS
and marketing for Taito.
DE’s senior VP Gary Stern
said the firm is “looking for-
ward to establishing an
innovative, thorough test
marketing program” and

ROBIN SUN ENTERPRISES CO., LTD.

Manufacturer, Exporter & Importer

4th F1-3, No. 15. Alley 73, Sec 2, Chung Hua East Road.
Tainan, Taiwan, R.0.C.

COLOR VIDEO GAMES MONITOR & PARTS...

Color Monitors Available: 13”19, 27" & 33
Matching Monitor Chassis: 13”,19”,27" &33”

Isolation Transformer

High Resolution Color Monitor: 13"& 19” from 25 - 31 KHZ
Matching Monitor High Resolution Chassis: 13" & 19”

Base-Mount Available for: 13", 19"& 27" Color Monitor
Power Supply: 7AMP & 15 AMP

Available Parts:

Electromagnetic Counter/6 digital DC 12V & SV « Jamma Harnesses
8 Line Harnesses * Speaker § OHM 5 Watt « Mini Fan DC 12V 0.14A
Ticket Dispenser «Pin Edge connector 10/22/28/36
4-8 Way Joystick * Push Button: Rectangular/Square/Round
Micro Switches: For Push Button/Joystick & Coin
Cam Lock * Key Lock
Price Quotation Based on Quantities!

Tel: 886-6-2673872 « Tel: 886-6-2903820-1
Fax: 886-6-2903819
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that Alison’s experience
would be “a great asset to
our design and marketing.”
Christopher Lanzaro has
been promoted to senior
accounting manager for Ac-
claim Entertainment, where
he’ll oversee international
accounting and reporting
for their global subsids in
Europe and Japan, and man-
age all financial aspects of
global subsids including
day to day operations, aud-
its, tax issues, and recruiting
and training finance staff.
Also at Acclaim, Steve Rein

ULG'S NEW
ADDRESS

Video Lottery Technolo-
gies (parent of Video Lottery
Corp.) has relocated its cor-
porate headquarters from its
previous Atlanta site to
another in the same city.
The new address is 115
Perimeter Center Place, Ste.
911, Atlanta, GA 30345.
Phone is 404/481-1800; fax
is 404/481-1899. Chairman
Dan Bower, vice chair Jim
Davey, president Steve
Vanderwoude and No.
American lottery director
Mark Cushing head the
firm. By the way, VLC
advises that it has landed a
contract to supply the State
of Victoria (in Australia)
with a new gaming control
system and an initial order
of 500 terminals. The state
government recently more
than doubled the number of
permissible machines in
that market to 45,000.
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and Patrick Runyon have
been named art directors in
digital production. They’ll
build production teams and
oversee animation and art-
work for future video titles.
The company will enter the
coin-op market next year.

Steve Dooner has been
named director of special
operations at the Enchanted
Castle restaurant and enter-
tainment center (Lombard,
I11.). In this newly created
post, he’ll develop new con-
cepts to keep the 45,000 sq.
ft. FEC on the cutting edge.
Steve’s 16 years of experi-
ence includes consulting for
major firms like Disney,
Universal, etc., as well as
directing new site develop-
ment for Chuck E. Cheese.

Jason Stage is the new
sales and service rep for
BetStar Ltd. (Carlstadt, N.J.).
Based in their Golden, Colo.
office, the formal Royal Bell
employee can be reached at
030/277-1158.

John Marko has been ap-
pointed chief financial offi-
cer at New Image Technolo-
gies. New to coin-op, he’s
held top executive and fi-
nance posts including CEO
at industrial supply and tool
firms. He took his graduate
degree from Williams College.

Damong Noriega from
Tijuana, Mexico has been
named to head the Mexican
and South American sales
division of Worldwide Vid-
eo (San Diego, Calif.). His
previous post was with Di-
versiones Electronicas Nori-
ega. Also at Worldwide,
Mike Morris from 1st Place
Sales/Hustle Amuse. has
been added to the U.S. staff.
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predicted that five years from now,

85% of today’s operators could be
“gone” due to escalating pressure from
hi-tech inside and outside the industry.
With computers, more and more
machines can be efficiently operated by
fewer and fewer companies. Major street
operators are consolidating more and
more routes under their control. And, big
chains of arcades (and deep-pockets
competition from the information super-
highway crowd) will pose ever-greater

nleading voice in AMOA has privately

competition.
I think the
source was
DO LITTLE GUYS =
matic. By

“gone,” I don’t
believe he actu-

ally meant “out
of business.” I

think he meant that 85% of today’s oper-
ators will be ghetto-ized into a stagnant,
non-growing, small-potatoes market seg-
ment which services mom & pop loca-
tions with jukeboxes, pool and darts. The
big boys will have the profitable growth
sectors (video, redemption) all sewed up.

But on the other hand, the source
might have meant “really gone” — out of
business. A top exec at a leading video
game manufacturer told us, in a very
emotional way, that the street operator
has just about disappeared as far as seri-
ous video product is concerned.
Likewise, the leading exec at another sta
ple manufacturing company privately
predicts that in five years his customers
won't be today’s operators, but huge
multi-route operators and national firms.
As we all know, communications giants
like 3M and growing upstarts like NTN
Communications are making inroads on
music and video in the tavern business.

I'm not trying to spread doom and
gloom here, but this convergence of opin-
ion represents notable agreement from
some very different sources. These
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sources do not have an axe to grind; they
are simply calling ‘em as they see ‘em.
That’s the scary part. Sitting in totally dif-
ferent seats, they all see the exact same
thing happening.

Of course, the world looks very dif-
ferent if you're the small operator who
actually calls on your taverns, knows the
owners, knows the clientele, and under-
stands what they want. The small, local
operator has an edge in terms of personal
service that can never be duplicated. But
we mustn’t get complacent about this.
America is in the midst of a price-crazy
mentality. People buy their gas at the
lowest-priced pump. They buy their con-
sumer goods at discount stores which
offer little or no service. They buy airline
tickets and phone service from the
cheapest carriers. They buy computers
$200 cheaper from a no-service supplier,
rather than spend a little extra to get real-
ly good service backup.

The same price-fixated mentality
rules the coin-op scene. Small operators
who pride themselves on friendly, per-
sonal service to locations will (often)
abandon their friendly, service-oriented,
local distributor in a flash, to give their
business to anybody who offers the tini-
est price break on a new machine. Do
these operators really think their loca-
tions will be any more loyal, when pizza-
sized satellite dishes and global cellular
phone technology is dangled in front of
them? Do they really think their locations
will forgo expanded services, cheaper
commissions and higher earnings, just
because the provider is a big, remote
company?

Today’s operators should be asking
themselves: how can we get in step with
hi-tech? How will we compete with the
low prices and expanded services which
will be offered to our locations day after
tomorrow, by national hi-tech communi-
cations firms? The future of many coin-
op businesses could depend on the
answers.
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Have Your Customers Seen The Light?

Put new Life in your R-87s and R-88's
Enhance your CD100 - 100A's - 100B's.

RSB PE I
3
T e e R A YO % PSSR —— {!
7

New Neon Light Kits

make your jukebox a
focal point -- increase
exposure -- increase
profits! Location
proven, tested and
currently in use by
major vending
companies with

Luminous Technology's

neon kits are easily

excellent response. - B
installed on location

in minutes with

simple tools and step

by step instructions.

A state of the art

transformer eliminates
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or computer. Kit is ‘ Available in a wide range of bright colors to fit the decor
covered by a factory R of your locations. Makes old jukes look new! New
warranty and includes EEERE Jukeboxes look space age. Now you can increase revenue
everything you need. from good locations that need enhancement

Order yours today! at a fraction of the cost of a new jukebox!

LLU "M" m N U S F?e! gﬁ9t--VO|ume pricing available.
TECHNOLOGY pepssyssgser s




DAKOTA

State Supreme Court rules VLTS unconstitutional;
emergency vote puts issue on ballot this fall

ideo lottery — the industry that undergoes
more hair-raising adventures and escapes
than Indiana Jones — apparently scraped
through another life-or-death challenge in
South Dakota last month. The reluctant “bad
guys” were the State Supreme Court, which ruled 4 to 1
on June 22 that VLTSs are unconstitutional.

Gov. Walter Miller lead the “good guys” to the rescue.
He called a special session of the state legislature to
respond to the crisis on July 11 and 12. Miller’s allies
included some 81 pro-gaming legislators in the House and
Senate. This voting block handily beat 21 “nay” votes, to
put a pro-VLT constitutional amendment before the pub-
lic in a referendum this fall.

That vote will take place Nov. 8 and South Dakota
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operators say their polls show around 60% of the public
favors keeping VLTs in place. At stake is the future of
nearly 8,000 video lottery terminals, which earn about
$165 million a year. Of that, some $59.7 million goes to
the state, making gambling the government’s second-
largest revenue source, after sales and use tax. Some 1,423
locations have VLTs, and about 70 licensed VLT opera-
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tors employ some 3,000 workers —
whose jobs are also at stake. Op-
erators will spend around a million
dollars campaigning to make sure the
vote goes their way, sources said.

But just like in an Indiana Jones
adventure movie, VLTs are never safe
for long. Between now and the Nov. 8
ballot, South Dakota’s VLTs could
still be shut down...because for now,
they’re still unconstitutional. Usually,
a Supreme Court ruling must be en-
forced within 20 to 30 days, which
could have meant zapping this $165
million industry sometime in mid- or
late July. But in this instance, the
Court did not specify a date for its
ruling to take effect. Meantime, state’s
attorney general Mark Barnett has
asked for a stay of the Supreme
Court’s order. If granted, the stay
would allow VLTs to keep running
until the Nov. 8 referendum takes
place.

Officials at the AG’s office said the
ruling on this could come down from
the Supreme Court any day. How-
ever, South Dakota Lottery spokes-
man Chris Tollefson called the AG’s
request for a stay “a long shot.” Bar-
nett himself admitted “It's quite pos-
sible they [the judges] will not agree.”
At this writing (July 13), the outcome
was still pending. If the Court rules
on the stay request in time for publi-
cation, results will appear on our
“Hot Off the Press” page.

It’s unclear how South Dakota will
make up the loss of tax revenues if
VLTs disappear. Gov. Miller asked
the legislature to enact a 1-cent sales
tax to make up a possible budget
shortfall. The proposed tax was voted
down and the legislature (and various
candidates for governor) are engaged
in a heated debate about taxes and
spending.

BACKGROUND OF
THE CASE

South Dakota’s state constitution
originally said games of chance, lot-
teries, etc. are illegal, period. In 1986,
the state’s citizens voted to change
the document to allow a state-con-
trolled lottery. In 1989, the legislature
cited this amendment when it
approved a video poker system,
which was called a “lottery,” to be
run under the auspices of the state’s
South Dakota Lottery office.
Operations began in October of that
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year and the state’s operators became
the envy and role model of their
brothers across the USA.

But — as many observers pointed
out at the time — on-line video
poker, keno and blackjack machines
do not actually fit the dictionary,
legal or common-sense definitions of
the term “lottery.” Basically, what
happened here is that VLT support-
ers’ verbal cleverness backfired on
them when somebody made that
exact argument in court...and the
Supreme Court agreed.

The suit was filed against the state
of South Dakota on Nov. 30, 1992.
Behind it were two former state legis-
lators and one current lawmaker.

“To me it was plain as the nose on
your face,” one plaintiff told local
newspapers. “Video poker machines
are not a lottery and that was clear
from the very first...It's amazing to me
what kind of con job can be done on
government and people.” The other
plaintiffs called VLTs “shameful”
and economically non-productive —
a “dead end.”

This case is hardly the first time
VLTs have been challenged in their
five years of operation. In 1993, oper-
ators fought a ballot initiative that, if
passed, would have buried the whole
system. At first, much of the public
seemed ready to shelve VLTs. But the
operators’ campaign employed
sophisticated modern polling tech-
niques and slick TV ads to change
public opinion. The industry won, at
a cost of $1.2 million.

THE COURT’S RULING

This time around, the state’s
Supreme Court justices were painful-
ly aware of the horrible economic
impact their decision would have.
They squirmed. They researched.
They looked for angles. But in the
end, most of the judges came down
on the side of integrity of law and lan-
guage. “We hold that video lottery is
not constitutional under Article III,
section 25 of the South Dakota
Constitution,” Judge Rodney Steele
wrote for the majority.

In explaining how the judges
reached their decision, Judge Steele
went back to the legislative history of
the 1986 pro-lottery amendment and
other state gaming laws. The opinion
portion of the June 22 ruling states:
“There is not evidence from any
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adopt the State’s definition
of lottery (any plan,
scheme, or enterprise
which contains the ele-
ments of prize, chance, and
consideration), the legisla-
ture would be empowered
to sanction just about any
form of gambling hereto-
fore so vigorously sup-
pressed...Theoretically, slot
machines would be consti-
tutionally authorized, as
would all other forms of
gaming....”

Chief Justice Miller,
who concurred in the rul-
ing, called it “one of the
most agonizing decisions I
have made in my nearly 24
years on the bench.”
Recognizing the “devastat-

source in the record that any form of
video gaming was envisioned...We
are firmly convinced beyond any rea-
sonable doubt that video lottery is not
a ‘lottery’ as contemplated under our
constitution, but is a ‘game of chance’
which is prohibited...Were we to

ing negative impact this
decision will have upon many citi-
zens,” Miller said he “reluctantly”
joined in the majority opinion. But
Miller pointedly asked: “Did they
ever stop to think what the voters
assumed when they approved a state
lottery?” He added that it was too bad

lawmakers had not consulted the
Court when they drafted their 1989
VLT laws; all of this could have been
avoided, he said.

WHAT HAPPENS NEXT

South Dakota will spend the next
three months arguing about the VLT
ballot measure. “The people should
decide whether they want more taxes
or if they want video lottery,” local
operator Dean Schroeder (Musivend)
said. Dean serves as chairman of the
legislative committee for the South
Dakota state operator association.
He’s also chair of AMOA'’s legal gam-
ing “watchdog committee.” AMOA is
not taking an active part in the South
Dakota VLT affair, Dean said.
However, AMOA is monitoring the
events as they occur and is providing
information to interested members
around the country.

For its part, the Music & Vending
Assn. of South Dakota (MVA) will
once again retain Lee Brown’s profes-
sional lobbying firm to mount a pro-
VLT campaign. MVA will also use a
very successful political polling com-
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pany (Public Opinion Strategies) to
measure and track public opinion on
the issue. MVA is expected to spend
around $1 million on the total effort
to pass the VLT ballot measure on
Nov. 8.

“Polling shows we should be able
to win by 60% and we only need
50%,” Dean Schroeder told RePlay.
“I think we’re in as good a shape as
we could hope for.” Much of the pro-
VLT material from the previous refer-
endum campaign can be recycled,
Dean added. “We had a lot of film in

SOUTH DAKOTA

the can,” he explained.

Is it worth all the hassle? “Yes, it’s
worth it or we wouldn’t be doing it.
Without gaming, it’s real tough to
show a positive bottom line in the
amusement business. Even with all
our political campaign expenses, we
still make a very good return.”

THE BALLOT
INITIATIVE
The measure which goes before
voters this fall is designed to address
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problems that were dodged in the
1989 enabling legislation. The pro-
posed measure would amend the
state constitution to permit “video
games of chance.” The measure says
VLTs could be “owned and operated
by the State of South Dakota, either
separately by the state or jointly with
one or more states or persons.” The
measure states that profits could be
divided by the legislature as it sees fit.

If passed, this language would get
around two big problems with the
1986 amendment. That amendment
said any lottery must be “regulated,
controlled owned, and operated” by
the state. and that the state must
receive “the entire net proceeds of the
lottery.”

What about fears that the pending
ballot measure could open the flood-
gates to just about any and all forms
of gambling, turning South Dakota
into another Las Vegas? The pro-
posed measure also says, in effect,
that the legislature cannot expand the
types of allowable gambling beyond
what’s already in place.

So until next time, stay tuned for
next thrill-packed episode of “South
Dakota Jones and the Temple of
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— in memorium —

Hideyuki Nakajima, president of Atari Games,
died in a Tokyo hospital the night of July 11, 1994
after a long battle with cancer. This singular gentle-
man combined the best of both oriental and western
cultures and was a friend to many influential indus-
try people throughout the world. Despite his high
profile as chief of Atari, he actually enjoyed being
called by his nickname “Hide” when most Japanese
businessmen prefer being addressed by their last
names.

Hide’s long history with Atari began in 1973,
only a year after the company’s inception. As exec-
utive VP of their Atari Japan division (which dis-
tributed their products in the Orient at that time),
he was one of the video maker’s earliest employees.
He took a three year “sabbatical” from Atari in 1982
to become president of Namco America, Inc. for his
friend Masaya Nakamura. He relocated to
California, and ran Namco America until the new
“Atari Games” entity was restructured in 1985 and
he came aboard as its president.

Under Hide’s leadership, Atari Games was a vital
force in the video game industry, starting with the
hugely successful Gauntlet brought out the same
year he took command. In 1987, he formed their
Tengen subsidiary as a supplier of home video soft-
ware. Three years later, another new division called
Simulation Products was formed to exploit the 3D
hardware system Atari had developed for their

ATARI'S NAKAJIMA PASSES ON

Hard Drivin’ sitdown (this division makes custom
driving simulators for law enforcement training and
such).

In his nine years as president, Atari launched
over 50 coin-op games and just as many Tengen
consumer titles for various home systems. At the
time of his death, he had remained president and a
minority shareholder, though his medical problems
made him relinquish his command duties to others
at times.

Time Warner’s senior VP Geoff Holmes, who's
been more of less in charge of the company during
the latter part of Hide's illness, said the late
gamemaker had “stamped his personal characteris-
tics of decency, integrity and kindness on his tenure
as head of Atari Games. He had an innate sense of
fairness and a deep concern for all his co-workers.
He was a man of warmth and goodness who will be
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deeply and sincerely missed.”

Hide Nakajima was dedicated and caring, and
quite competitive in the business world as well as
on the golf course where he cemented many friend-
ships with the industry’s distributors. Speaking just
about the best English of any Japanese national in
the industry, it was very comfortable for American
tradesters to be with him at a convention, in a
showroom or out on the golf links.

He is survived by a wife and two grown daugh-
ters who reside in Tokyo. Despite the hardship of
living apart from each other during his work peri-
ods in California, they were a close and devoted
family. Hide was, in the last analysis, that rare indi-
vidual who will be mourned, and sincerely so, by
friends and business colleagues on “both sides of
the world”. May he rest in God’s peace.
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AAMA to ASIA

first annual Asian Amusement Expo termed a “huge success”

7

ASIAN AMUSEMENT Exp

JUNE 8-9, 1994

Cut that ribbon, guys! From left, AAMA show chairman Ron Carrara, AAMA Exec Director Bob Fay, the American Consulate’s Bill Brekke, Hong

o

Kong’'s amusement trade association chief Peter Lam, and AAMA Foreign Biz Dev. chairman Mark Struhs.

AMA has scored another victo-

ry in its ongoing efforts to open

new markets for factory and
distributor members. The first annual
Asian Amusement Expo took place
in Hong Kong from June 8-9, drawing
700 operators and distributors from
more than 23 countries. Mark Struhs,
chairman of AAMA’s foreign busi-
ness development committee, rated
the event a huge success.

“The goals and expectations of
AAMA and exhibitors were met or
exceeded,” Mark said. He pointed out
that the U.S. manufacturer-distributor
organization has gotten into the habit
of “providing a forum” to market
products overseas, starting with
1989’s first Latin American expo —
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which has grown every year since —
and continuing with the new Asian
show. AAMA has also participated in
shows sponsored by other groups in
South America and China.

AAE opened on Wednesday, June
8 with a ribbon-cutting ceremony.
Local government and trade officials
were among the special guests (see
photo). Attendees were high-caliber
business execs. Most came from
Hong Kong, but over 200 arrived
from other Asia/Pacific nations. A
smattering of visitors hailed from
such as Australia, Bahrain, Belgium,
Canada, Germany, Greece, India,
Italy, the Netherlands and the UK.
Show chairman Ron Carrara noted
the “quality of attendance,” stating

August 1994

that the AAE opened a window of
opportunity for some, while strength-
ening the market presence of some
firms already experienced in the
Asian market.

A 1995 edition of AAE has been
scheduled for June 7-8, and early
indications are next year’s show will
be three times as big, Mark Struhs
said. “Demand for space already
exceeded capacity this year!” he
added. “We were fortunate to be able
to accommodate nearly everyone.”
(They did so by adding space in the
foyer outside the exhibit hall proper.)

For more information on AAE,
contact the show managers in the
USA at William T. Glasgow, Inc. The
phone is 708/333-9292.
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kay, Indian reservations, lis-
ten up. You can’t run elec-
tronic games of chance with-
out permission from your
state government. You can’t
operate such machines (video pull-
tabs, electronic slots, etc.) while a pol-
icy decision is “pending,” either. No
tickee, no gamee...period!
So said the U.S. Supreme Court in
a decision handed down on June 20.
The ruling settled a lawsuit filed two
years ago by a coalition of eight In-
dian tribes from California to North
Carolina.
But while the Court ruling is the
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official law of the land, enforcement
in the real world is lagging or non-
existent. Indian reservations from
coast to coast are openly operating
“non-approved” electronic gambling
anyway, taking advantage of the legal
fog while they wait for “compacts” to
be settled with officials of various
states. Problem is, many states and
tribes are hopelessly deadlocked on
what kind of gambling is okay on
reservations. Each party (the state and
the tribe) claims “sovereignty.”
Meanwhile, the U.S. Senate is
dawdling over a possible leg-
islative fix to these com-
peting claims of authority.

What does this mean
for operators? Bad news:
it’s not just the poor
schmoes in the Midwest
who are being hurt by huge
(legal) Indian casinos. Operators
in New York and California
are also feeling the heat from
huge (illegal) Indian gambling
operations. AMOA has largely
taken a hands-off, “we can’t do
much about this” stance...which
may be pretty realistic, consider-
ing that state governments,
Donald Trump, etc. have been rel-
atively powerless to solve the
problem.

In fact, during the past few
years, Uncle Sam has actually
come to an armed standoff
with pro-gaming Indians in
Arizona. And state troopers
have actually traded shots

August 1994

with pro-gaming Indians in New
York! Nobody wants another Custer’s
Last Stand (especially with a strongly
pro-Indian president in the White
House these days).

On the other hand, sometimes citi-
zen protests can make a difference.
Coin-op activist Millie McCarthy
(Coin Machine Coalition, Hurleyville,
N.Y.) says operators in New York are
“researching the possibility of filing a
class action suit against the govern-
ment for damages” —
perhaps in conjunction
with California liquor

dealers or other allies.

Millie, who’s achieved
notable suc-
cess in New
York political
maneuvering
over the years,
is also casting

around for

support in
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the California legislature or law en-
forcement. “So far there’s nobody,”
she said. “You have this big rich
powerful state, but even your govern-
ment is fragmented. That’s why it
would probably take a coalition of
business interests to file a lawsuit, to
get any action.”

Meanwhile, electronic gaming —
legal or not — is flourishing on In-
dian lands. In the Empire State, the

Oneida tribe has illegal electronic
pull-tabs at the Turning Stone casino
in Verona, N.Y. (non-tribal land) and
in a high-stakes bingo hall in Oneida,
N.Y. (on reservation territory), ac-
cording to the Post-Standard. Profits
run to tens of millions per year. Said
Millie McCarthy: “The Indians lost
their case in the Supreme Court, yet
no action is being taken to make the
Oneidas remove the illegal machines.
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