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SUPER SHOT OUTEARNING OTHER BASKETBALL GAMES 
Operators around the country 
are finding that Super Shot 
Deluxe Basketball is outearning 
all other basketball games in 
head-to-head comparisons. 

Tony Thill of the Metro 
Midway family entertainment 
center in Phoenix told us, " We 
have had three linked Super 
Shots next to what we used to 
think were the best basketball 
games on the market. Well , the 
Super Shots over a period of six 
months have blown away those 
other games in earnings by 
about three times! Customers 
see m to love Super Shot, 
particularly the linked play." 

Mike Patz of Pocket Change 
America was similarly impres
sed, "We compared Super Shot 
versus each of the other major 
basketball games and found that 
Super Shot was s uperior in 
term s of product qu a lity , 

reliability and earnings." 
Another example comes from 

the mammoth Sports Park USA 
in New Jersey, where they put 
in two Super Shots next to four 
brand new basketball ga mes , 
from two different manufac
turers . According to Steve 
Linzey, "The Super Shots have 
consistently outearned the other 
games." 

As a result of these and many 
other examples too numerous to 
mention, confidence abounds at 
National Sports Games, the 
manufacturer of Super Shot. 

"We will take on any other 
ga me at any other location," 
declared Kim Cook, Chief 
Operating Officer at National 
Sports Games. " Place two or 
more of our games next to any 
other game and we are con
fident that the Super Shots will 
outeam the others." 

SUPER SHOT WINS SPORTS BAR AWARD 
America's Original Sports Bar 
announced at the Night Club & 
Bar Show in Las Ve gas on 
January 13th that Super Shot 
Deluxe Basketball has been 
named their "Original Sports Bar 
Game of the Year." 

"We are very pleased to award 
this year ' s prize to National 
Sports Games," sa id Joyce 
McReynolds, President of 
America's Original Sports Bars. 
"We have always had a bank of 
three to six basketball games in 
our clubs, but we are replacing 
those with Super Shot Deluxe. 
They really improve the 
earnings, the appearance and the 
atmosphere at our locations." 

Ms. McReynolds went on to 
say, "We really like the attractive 
appearance and the moving 
backboard. But what the 
customers really get excited by is 
the linking of the games 
together. They love playing 

against three or four other people 
in s imultaneou s competition. 
And it is fun for others just to 
watch." 

Greg Sullivan, who accepted 
the award from Ms. 
McReynolds, was obviously 
pleased with the recog nition. 
"Many people think of Super 
Shot as a great piece for family 
entertainment centers. This 
award will help remind people 
that it is a great bar game too." 

America's Original Sports Bars, 
based in Dallas, operates 20,000 
to 70,000 square-foot night clubs 
throughout the country. They 
have been awarded each of the 
last three years either Night Club 
of the Year, Operator of the Year 
or both. This year, they were 
awarded Night Club of the Year 
for their new operation in 
Cincinnati , which features a 
bank of Super Shot Deluxes. 

NSG PRODUCTS AND SERVICE PRAISED 
BY EXUBERANT CUSTOMERS 
Bes ides producin g great 
revenue-producing games , 
interviews with National Sports 
Games customers indicate that 
NSG is also building high 
quality products and providing 
excellent post-sale support. 

" We are extremely happy with 
all of our NSG games," said 
Bob Engel, owner of the 
Discovery Zone in Aurora, 
Colorado. "The NSG equipment 
is , without a doubt , the best 
built equipment in our location. 
They do not skimp on anything. 
Every aspect of their equipment 
shows these guys are committed 
to quality products built to last." 

Another happy customer is Jeff 

Victor of the Boomtown Casino 
near Reno. "We have over 150 
redemption ga me s from a 
variety of manufacturers. NSG 's 
support services and genui ne 
concern for our satisfaction are 
second to none." 

"NSG is currently the class of 
thi s segme nt of the indu stry," 
sa id Dave Schwartz of the 
55,000 square-foot Sports Wlrld 
in Paramus, New Jersey. " NSG 
games are creative and of high 
quality ... It ' s nice to see 
redemption games with great 
entertainment value as well. Just 
as important, NSG listens to our 
concerns and is a pleasure to 
work with." 
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PR s 
• CAPCOM DOI NGS 

The Feb. 25 issue of Video Business (an established 
trade publication for movie cassette rental stores) 
reported that Capcom will expand its revenue sharing 
program to VCR rental stores, providing two coin-op 
games at no charge, typically on a three-year contract. 
Capcom will then split the earnings 60/40 with store 
owners (the factory gets the lion's share). Capcom USA 
senior VP Joe Morici was quoted as saying games 
would be changed quarterly, or as the game's life-cycle 
requires. Capcom USA execs had planned to meet with 
their U.S. coin-op distribs on Feb. 19 to discuss the 
firm 's revenue sharing policies, but few dealers seem
ingly attended. Three of Capcom's major distributors 
told RePlay they were not included in the video store 
revenue sharing program as yet, and did not know if any 
operator was involved. The Video Business story gave a 
phone number for store owners to contact Capcom 
directly. At presstime, Capcom USA execs were 1n 
Japan for the AOU Show and couldn't be reached for 
comment .... meanwhile, Capcom Japan prexy Kenzo 
Tsujimoto announced that the firm will be gettin.g m~re 
competitive in the U.S. coin-op market by lowering dis
tributor prices, starting immediately. 

• NINTENDO NEWS 

11-year company vet Howard Lincoln was promot
ed from senior VP to chairman of Nintendo of America 
on Feb. 15, joining President Minoru Arakawa as a 
board member. "They will together be responsible for 
the management of the company," said the f irm. 
Nintendo Japan topper Hirosh i Yamauchi said the 
move would strengthen Nintendo's management struc
ture "in the face of intense competition in the U.S. home 
video market." Over the past 18 months, sales of Sega's 
Genesis system have dramatically outpaced those of 
Nintendo's NES products in the U.S. home game wars. 

Nintendo confirmed that it will bow a 64-bit coin-op 
video game system called Project Reality later this year, 
produced in conjunction with Silicon Graphics (the Mt. 
View, Calif. hi-tech computer and special effects firm). A 
$250 home version will follow next year. Nintendo VP 
Peter Main told Alexander & Associates' Interactive 
Update newsletter that an arcade version would proba
bly pop in September; both home and coin-op versions 
will be cartridge-based, he said. 

• NEW RMC JUKEBOX 

At this month's ACME, Rock-Ola Mfg. Corp. will bow 
The Legend - Model 6000, the first full-sized jukebox 
designed by Glenn Streeter's regime. The Legend uti
lizes the firm's exclusive "four-high" CD jacket display in 
a striking new way to show 16 full CD album covers at 
once. Tradesters will also like another dramatic visual 
design feature (but we're not allowed to talk about it 
yet!). "Let's just say this one has 'jukebox' written all 
over it," promised Streeter. "We've been working on The 
Legend for 16 months and we think it will live up to its 
name in both performance and appearance." 

• OPEN HOUSES 

Post-ACME product shows include: Lieberman Music 
(Minneapolis) on March 30, 11AM-5PM. Mountain Coin 
plans several shows (Phoenix: April 13, Noon to 5PM; 
Denver: April 8, 11 AM-5PM; Albuquerque: dates TBA; 
Salt Lake: April 14, Noon to 5PM; Las Vegas: April 15, 
Noon to 5PM). Game Sales (Memphis, Tenn.) is April 22, 
1 OAM-2PM. Belam, Southgate and Central dates were 
TBA at presstime. More open houses are listed inside 
this issue's News Digest. 

• PATRIARCH 

PASSES ON 

Bill Gersh, the dean of 
coin-op trade magazine writ
ers , died at 87 in Florida. 
Seen here in the late 40's at 
about the time he founded 
Cash Box magazine, Gersh 
was once one of the most 
powerful men in the music 
and amusement industry . 

See News Digest for more information. 

• SOUT HGATE TO HOUSTON 

March 1 was the opening date for the new Houston 
branch of Southgate Amusement & Vending. Address is 
4555 Airline Dr. , #110, Houston, TX 77022. Phone is 
713/691-7335. 

• STRAIGHT TALK 

AMOA is keeping its vow to communicate more with 
members on political matters. According to government 
relations manager Laura Olson, issues in the associa
tion's top-priority "active lobbying" category are dollar 
coins, parallels and jukebox licensing. Second-tier items 
include video violence, quality & standards, tobacco, 
and video lottery (i .e. , AMOA isn't pushing for action 
here but has "defensive" positions on each issue). 
Finally, AMOA is monitoring telco bills, Indian gaming, 
health care, state and federal taxes, and labor issues like 
worker's comp and OSHA regulations. 
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best upright videos best video sonware 
MODEUMANUFACTURER RATING DIST. MODEUMANUFACTURER RATING DIST. 

.... 1 MORTAL KOMBAT II (Midway) (3) 9.69 74% .... 1 RAIDEN II (VJ (Fabtek) (2) 8.15 23% 

.... 2 VIRTUA FIGHTER (Sega) (2) 9.24 18% .... 2 GAL'S PANIC 2 M (Kaneko) (3) 8.00 5% 

.... 3 RUN & GUN (Konami) (4) 9.22 15% .... 3 SAMURAI SHODOWN [SJ (SNK) (8) 7.93 75% 

.... 4 NBA JAM+ (Midway) (12) 8.36 86% .... 4 WORLD RALLY [H] (Atari) (7) 7.77 27% 

5 LETHAL ENFORCERS+ (Konami) (17) 8.31 69% 5 SUPER ST. FIGHTER II [H] (Capcom) (5) 7.43 66% 

6 MORTAL KOMBAT+ (Midway) (19) 8.18 82% 6 ST. FTR II: C.E. TURBO [R] (Capcom) (13) 7.10 81% 

7 FINAL LAP 3* (Namco) (9) 7.56 8% .... 7 ART OF FIGHTING 2 [SJ (SNK) (2) 7.00 38% 

.... 8 NFL HARD YARDAGE+ (Strata) (3) 7.38 11 % 8 METAMORPHIC FORCE [H] (Konami) (2) 6.80 4% 

9 SUPER CHASE (T aito) (11) 7.29 18% .... 9 FATAL FURY SPECIAL [SJ (SNK) (4) 6.69 28% 

10 ST. FIGHTER II : C.E.+ (Capcom) (22) 7.10 78% 10 IREM SKINS [HJ (lrem) (11) 6.57 12% 

+ indicates game was produced in both dedicated & software forms .... 11 WORLD HEROES 2 [SJ (SNK) (10) 6.48 54% 

* indicates game was also produced in deluxe form 
12 RAIDEN M (Fabtek) (43) 6.46 34% 

best deluxe videos 13 C.O.W.-BOYS MOO MESA [H] (Konami) (8) 6.44 14% 

(sitdowns, cockpits, arcade attractions) 14 AERO FIGHTERS M (McO'River) (21) 6.40 39% 

.... 1 RIDGE RACERS (Namco) (2) 9.88 8% 15 STREET FIGHTER II [HJ (Capcom) (36) 6.28 71% 

.... 2 CYBERSLED (Namco) (4) 8.82 11 % .... 16 FATAL FURY 2 [SJ (SNK) (14) 6.28 47% 

3 OUTRUNNERS (Sega) (6) 8.76 18% 17 TIME KILLERS [HJ (Strata) (14) 6.27 41% 

4 VIRTUA RACING * (Sega) (17) 8.68 42% 18 WARRIORS OF FATE [H] (Capcom) (12) 6.27 13% 

5 STADIUM CROSS (Sega) (15) 8.60 5% 19 OFF ROAD TRAK PAK [R] (Leland) (33) 6.20 34% 

6 LUCKY & WILD (Namco) (9) 8.56 9% .... 20 SPINMASTER [S] (Data East for SNK) (2) 6.17 10% 

7 SUZUKA 8 HOURS (Namco) (17) 8.50 15% [HJ horizontal [VJ vertical [Sf system [Rf retrofit 

.... 8 DRUG WARS (ALG) (2) 8.1 0 10% IOP Pinball .... 9 CRIME PATROL (ALG) (7) 7.86 7% 

10 HARD DRIVIN' (Atari) (47) 7.70 24% .... 1 STAR TREK (Williams) (1) 8.70 46% 

indicates game was produced in both dedicated & software forms 
.... 2 INDIANA JONES (Williams) (6) 8.59 41% 

+ 

* indicates game was also produced in upright form 3 ADDAMS FAMILY (Midway) (24) 8.43 76% 

best new games .... 4 WIPEOUT (Gott/Premier) (3) 8.25 8% 

.... 5 TALES FROM THE CRYPT (Data East) (3) 8.13 17% 
.... 1 SUZUKA II 8 HOURS [deluxe video] (Namco) 

6 JURASSIC PARK (Data East) (9) 7.85 55% .... 2 TOMMY [pinball] (Data East) 
7 TWILIGHT ZONE (Midway) (11) 7.77 67% 

8 JUDGE DREDD (Bally) (4) 7.60 26% 

9 TERMINATOR 2 (Williams) (30) 7.57 63% 

1 0 CREATURE/LAGOON (Midway) (13) 7.57 37% 

.... available brand new at certain distributors; number following brand shows months on chart including this one. 

RATING: Operators were mailed "ballot sheets" listing games in active operation in U.S. locations and game centers and asked to "rate" the earning 
performance of each on the "1 to 10" measure: 10 for "power-house earnings," 9 for "excellent, ' 8 for "very good game," 7 for "good game," 6 for "decent game," 5 for "just 
average," 4 for "below average," etc. The written votes were tallied up and divided by the actual number of times the specific game was rated. Hence, the decimal points. 

DIST.: The percentage of the surveyed arcade and street location opeators who have the item on location. No upright videos rated by less than 10% of these operators appear on 
the Upright Videos chart, but promising new items appear under Best New Videos. 
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SOFTWARE TRADE-IN PROGRAM 
NOW AVAILABLE! 

0% INTEREST FINANCING 
NOW AVAILABLE. IT 

See your authorized SNK distributor for details. 
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"Tommy," the rock opera that's enjoying a 
revival on Broadway, is now Tommy the 
pinball from Data East. This one's got all the 
flash, glitz and glitter of a top-flight 
Broadway extravaganza thanks to up-to
the-minute hi-tech pinball wizardry from 
Data East Pinball. A moving 3D World War 
II bomber is on the playfield. A giant 3D pin
ball sits atop the backglass. And show 
tunes from the play pour out of the exquis
ite sound system. Our cover shot depicts, 
from left, Data East USA senior VP Paul 
Jacobs, Finance VP Holly Mathis, Pinball 
GM Gary Stern, and Chief Designer Joe 
Kaminkow with the new machine against a 
suitable Broadway backdrop. 
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Woodland Hills, CA 91365. Copyright 1994 under the 
Universal Copyright Convention. All rights reserved. 
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R ePlay has been warning readers about the possible 
threat from hi-tech networks ever since our August, 
1992 story "Invasion of the Coin Snatchers." Inside this 

issue, we profile the first up-and-running interactive entertain
ment network, NTN Communications, Inc. This organization 
uses satellites, digital broadcasts, computers and phone links to 
let customers in 1,300 locations "play along" with live broad
casts of NFL football games and other live sporting events. NTN 
also offers an extensive menu of trivia games! Wagering is next 
on their drawing board. 

M ake no mistake, NTN is a competitor. They don't 
need the operator; they just want his locations. And 
what NTN does today, Time-Warner and many others 

can do even bigger and better tomorrow. If our industry fails to 
respond in some way, hi-tech entertainment networks run by 
big corporations can - and will - knock operators out of 
many prime locations (NTN specializes in taverns, by the way). 
They can provide nearly everything the operator does, and 
more besides. 

'' Y:ou can't send a pool table over a telephone wire," is 
the trade's great cliche on this subject. True, but you 
can set up an irresistible pool (or dart) league format 

on a wire, offering glitzy nationwide contests and big instant 
prizes. And you can sure download your music programming 
over a wire; in Japan they are already doing it with karaoke. As 
for video, the Sega Channel or its equivalent could easily be 
delivered over an NTN type network. So please, let's stop kid
ding ourselves that maybe multimedia won't work, or won't 
"really" apply to our industry. 

M eantime, keep a close eye on AMOA's board meeting 
this month. The association is expected (at Jong last) 
to announce details of its networking project. At the 

ACME show, operators should ask manufacturers: if we set up 
our own interactive network, would you make your games 
available for digital downloading to our locations? As AT&T's 
multimedia development chief Steve Marano told the AMOA
AAMA Standardization Committee last fall, a whole new 
industry is being born here, and its success will require cooper
ation from all parties. 

- Marcus Webb 
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TRIVIA CHALLANGE ... 
• Sports • Sex • Entertainment 

• History • Geography 
.. . and many other catagories 

OPTIONS • Number of Questions per Coin 
• Number of Bonus Questions UPS 
• Responding Time per Answer 
• Answer Displayed or Not 

Shippable 

• Advertising Screens 

CASINO ROYALE 
Casino Fun 

with an Antique Look for 
Home or Special Locations 

FEATURES: 
• Multiple Games to Choose From 
• Superior Graphics • Oak Finish 

• Brass Ornamentation • Brass Drink Holders 

OPTIONS: 
• Coin Mechanism • Bill Acceptor 

• Ticket Dispenser 

Entertainment with 
a Touch of Class 

Dimensions • Height - 69" • Width - 24" • Depth - 25" 

SHARK POOL TABLES 

FEATURES: 
• High Impact Plastic Ball Track System - Foreign Objects Won 't Get Stuck 

• Superior Ball Action • Professional-Quality Cloth Covering 
• Durable All-Plywood Construction • Championship Rail Rubber 

• Laser-Cut Ball Traps • Removable Coin Box 
• Long-Lasting Triple-Laminated Legs • Heavy Duty Levelers 

• Trap Doors for Convenient Clean Out • Adjustable Price Per Play 

COMPLETE WITH BALLS AND RACK 

• Electrifying Graphics 
• Challenging Skill Stop 
• Quick Stop 
• Expert Double-Up Stage 
• Pair BONUS 
• CHERRY BONUS 
• 1 BAR BONUS 
• 13 Inch & 19 Inch Upright 
• 9 Inch &13 Inch Countertop 
• COMPLETE CONVERSION KIT AVAILABLE 
• Exclusive Distributor of Dyna's Dynasty, 

El Dorado and Cherry Master '92 in N. 
and S.America. 

AND SPECIAL BINGO BONUS 
For amusement only. Not intended for use in states or municipalities where 
such games are prohibited by law. 

• Modern Design for More Locations 
• Chaser Lights Enhances Cabinet 
• Redesigned Sliding Glass Door for : 

-Increased Viewing of Prizes 
-Easy to Load Prizes 
-Added Security 

• Removable front Console 
for Easier Entry through Doorways 

• Separate Locked Cash Box 
• P .C . Boards Mounted on One Board 
• Adjustable Claw 
• Joystick or Buttons 
• Adjustable Cost Per Play 
• Adustable Time Per Play 
• LED Readout Buttons 

OPTIONS: 
• Sports Card Dispenser 
• Ticket Dispenser 
• Bill Acceptor 

Dimensions 
• Height - 76" • Width - 41" 

• Depth - 37" 

i~~~~~ BASKEIBALL 
FEATURES: 

• One or Two Players Simultaneously 
• Music in the Attract Mode 

• Programmable Price Per Play 
• Programmable Points for Free Games 

• Programmable Playing Time 
• Lightweight Sturdy Construction 

• Space Saving Design 
• Easy to Assemble and Relocate 

• Family Entertainment 

OPTIONS: 
• Sports Card Dispenser 

• Ticket Dispenser 
• Bill Acceptor 

• Netted Dome 

Dimensions 
• Width -4' 
• Depth - 8' 
• Height - 8' 
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DISTRIBUTOR, OR: 

Made in the USA • Full Factory Warrenty 

FAX ORDERS 
24 HOURS A DAY 

MASTERCARD, VISA and 
AMERICAN EXPRESS ACCEPTED 

LAKEWOOD INDUSTRIAL PARK• 1915 SWARTHMORE AVENUE• LAKEWOOD, NJ 08701 
TOLL FREE: 1-800-222-0491 • (908) 370-8500 •FAX (908) 370-7884 



SPECIAL FEATURES 

ACME '94 
Record numbers of booths have been 
sold and record attendance is expect
ed for the spring show. Tradesters will 
like the "almost Chicago" site {that is, if 
the weather cooperates) and the quick 
access from O'Hare Airport . We have 
a complete schedule of events, includ
ing seminars, as well as floor plan lay
outs including booth numbers ... pg. 43 

NETWORKING NOW 
Want to scare yourself silly? Read how 
a little known outfit ca lled NTN 
Communications, Inc. has taken the 
"networking" idea and run with it to 
provide interactive entertainment for 
taverns. Bar-goers get to play along 
with live sports broadcasts , or play 
trivia games . No operators need 
apply ... pg. 84 

POLLOCK & PREMIER 
Amusement Business Europe editor 
Kate Barnett skil lfully interviewed 
Premier Technology prexy Gil Pollock 
about his views on the flipper market. 
A product update follows. Premier is 
looking for its best year yet. ....... pg. 97 

REVENUE SHARING 
Coverage of th is controversial topic 
includes a sad protest from a "left-out" 
operator, a gracious explanation from 
a manufacturer, and our own thoughts 
about what would be required if this 
idea is ever going to work ...... .. pg. 117 

MAURY FERCHEN 
One of the industry's true profession
als gives us the inside scoop on 
Aladdin's Castle arcades in the new 
Namco era. With more capital to 
invest, this chain is upgrading existing 
sites and aggressively seeking new 
ones. Their management philosophy 
could be a model for others ..... pg. 135 

REGULAR FEATURES 
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COVER STORY .................... 109 
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NEWS DIGEST ................................ 26 
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ON YOUR MARK .. ... .. ... ... ... ....... .... .40 
TECHNICAL TIPS ...... ...... . ... . . .... 209 
VIEWPOINTS .... ............. .. ... ............ 20 
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T his month begins my 
31st year in the coin-op 
trade paper business. I 

put in 11 years at Cash Box and 
19 (so far] here at RePlay, and in 
all that time, I have never seen 
one single issue of any coin 
trade magazine as good as the 
one you 're reading now. I specif 
ically refer to our collection of 
feature stories that will alter
nately warm you (the Maury 
Ferchen interview. .. as in "nice 
guy makes good"}, or sober you 

(Bob Rondeau's excellent piece on operator-involved gambling in 
Montana and South Dakota] or even terrify you (the NTN system 
beaming video games directly into bars, no operator needed). 
There's also something about video game revenue-shming ... a con
cept I personally view as political/economic dynamite unless all 
three levels of the industry become involved. . .plus other articles 
ranging from the worthy to even "must" reading. So, I urge you to 
keep this issue safe for further reference. 

u'll find some helpful pages (toward the front) about this 
month 's ACME show in suburban Chicago you can use to 
et up a schedule for yourself and your people - which 

seminars to hit, which exhibits to prowl, etc. ACME's going to be a 
good, large show located in a really convenient spot right outside 
O'Hare Airport. I hope a big, huge bunch of operators turns out 
for it all. 

M 'aking magazines today is so far different from my early 
days playing with blocked photo engravings and lead 
type. It's taken a real stretch for me personally to deal 

with all this computer-generated stuff, but I love the modem look 
of the book. Things have changed quite a bit in the amusement 
machine business itself during my time covering its ups and 
downs and ups again. And, the best place to get a heads-up on 
important trade developments is at a show like ACME. That's one 
reason I haven't missed one single national show during my first 
30 years. See you there? Hope so! 

- Eddie Adlum 
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FIGHTER™ IS TRUE. AND THEN SOME. NO GAME HAS 

EVER COME CLOSE TO DELIVERING THIS KIND OF THREE

DIMENSIONAL , HIGH-RESOLUTION , MONITOR-BUSTING, 

FLAT-OUT FANTASTIC PLAY ACTION. SEGA ' S VIRTUA 

REALITY POLYGON GRAPHICS HAVE NEVER BEEN MORE 

MESMERIZING , THE ACTION MORE RIVETING , OR THE 

CHARACTERS MORE DAZZLING . CALL YOUR SEGA 

DISTRIBUTOR FOR A PERSONAL PREVIEW. YOU MAY 

CONSIDER WEARING SAFETY GLASSES JUST IN CASE. 

*Actually, we're kidding. 

es Inc. (USA) 
275 Shoreline Drive Suite 201 Redwood City CA 94065 

Phone: 415.802.3100 FAX: 415.802.3120 

SEGA, Virtua FightE!r and Virtua Reality are trademarks of Sega Enterprises Inc. 



AMOA board member Glenn 
Anderson (Microworlds, Inc.) is also 
president and co-founder of the 
Amusement and Music Operotors of 
Hawaii. As you may remember from 
the Thumbnail Sketch we published 
about him in 1993, he's a very busy 
guy with interests not only in Hawaii 
but also in some Alaskan arcades. He 
runs an efficient, modern business 
and is extremely interested in the 
possible impact - for good and bad 
- of hi-tech on the coin-op amuse
ments biz. 

Meantime, what prompted this 
guest essay? "I am sad watching the 
coin-op video slowly sink," said 
Glenn. "I had to write down some 
thoughts." He sent us this short but 
powerful article in mid-February. 
Read it carefully, because there's 
room for more than one interpreta
tion! Is Glenn really pining for the 
"good old days" of the past, or is he 
mostly anxious for a better fu.ture? -
the editor. 
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HELP SAVE THE 
LENOSAURUS! 

· operator Glenn Anderson says he feels like a dinosaur: 
once all-powerful, now worried about evolutionary forces 

Dear RePlay: 

Please call me GlenOSAURUS. I 
am a dinosaur. On my way to extinc
tion. I operate video game arcades. 
On quarters. I have a couple of 
cranes, but no other redemption. I 
have a sentimental affection for video 
games and the excitement of a video 
arcade. 

I bought two Taito Space Invaders 
in 1980. I fondly remember Aster
oids, Donkey Kong, Frogger, Robetron 
and Stargate. Galaxians and Phoenix. 

My customers used to be obsessed 
with video games. The games were 
new and exciting. Customers could 
play for an hour or so on 25-cent play 
and spend a couple of bucks. There 
were lots of people and it was a lot of 
fun. 

My customer did not have a 
GameBoy or Super Nintendo. He did 
not have a personal computer at work 
and home with tons of games copied 
from his friends. He was not waiting 
to subscribe to the Sega Channel. 
Blockbuster was not down the street 
with all the games you could play for 
$3 a night. 

March 1994 

And what kind of customer do I 
have today? Maybe he is curious 
about the latest videos in the arcade. 
He could wait a while and rent them 
cheap but he wants to play new 
games now. 

At the arcade, he waits to drop his 
75-cents to play, and 50-cents to con
tinue. He waits because there are only 
two games of the ones he wants to 
play. There are dozens of games he 
does not want to play. Unfortunately, 
nobody else wants to play those 
games either. 

Why don't I have more of the 
games he wants to play? Is it because 
they cost so much? Why do I buy a 
new computer motherboard every 
time I buy a new game? I constantly 
upgrade software on my personal 
computer, but I have one computer 
- not one for each program I use. 
How about dedicated video: a new 
computer, monitor, power supply, 
and new furniture to put this new 
program on? 

Does my customer understand 
that he has to pay five or ten dollars 
to play a game because I have spent 
two thousand to six thousand? He 
will be able to buy the game soon at 
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lntroducin! The 
Dun,eons t Dra,ons•-Tower of Doom•video 
Game. The Ultimate Profit Weapon. 
It's the world's most popular role playing game, 
played by over 12 million enthusiasts for 20 years. 
And now, the popularity pays off-with the 
DUNGEONS & DRAGONS™- TOWER OF DOOM™ 
video game from Capcom ! 

Dra,ons, Ghouls and Cash at Every Level. 
On their journey to the Tower of Doom, players 
choose their direction of play, leading them through 
hundreds of different paths to adventure. Around 
each corner lies more mystery, more adventure, 
more action. Which means more profits for you. 

Featurin! The 
New System n: A Ma,ical New 
Development In Arcade TechnoloD. 
System 11 means it's easier to have more great 
games- like the DUNGEONS & DRAGONS'" 
video game - in your location. Once you're 
plugged into the system, changing software is 
as easy as snapping in a new board. New games 

are easier to install and they cost less too. 

To order the DUNGEONS & DRAGONS™ video 
game on the new System 11, call your Capcom 
distributor or call Capcom at (408) 77 4-0500. 

With the DUNGEONS & DRAGONS'" video game, 
making money is no mystery. 



Brace your balance sheet for Eco Fighters~ 
the latest high-stakes adventure game in Capcom's 
proven profit formula. Where players battle evil 
eco-criminals in the ultimate challenge: Saving the 
planet and all its life forms from extinction! 

Some Of The Best 
Features On Earth. 
Inter-planetary action featuring graphics that are 
sharp and vivid. And three dimensional sound using 
the Q-Sound'" audio system. 

Capcom's System 11: The Latest 
Evolution In Arcade Technology. 
System II means a better inventory-featuring 
great games like Eco Fighters -for less money. 
Once you're plugged in, changing software is as 
easy as snapping in a new board. New games are 
easier to install and they cost less, too. 

Order Eco Fighters on System 11 by calling your 
Capcom distributor or Capcom at (408) 774-0500. 
And cash in on the green movement. 



$54.95 or rent it for $3. Can he con
ceive that I pay 60 times the amount 
it cost him? Can he ever imagine that 
I am part of an industry that is trying 
to raise the price per play even high
er? That new dedicateds cost more 
than ever? 

Will I ever be able to offer 
licensed, downloaded games at my 
location? Nolan Bushnell predicted 
downloading years ago. Do we have 
to go to the very bottom while pro
tecting the old way of distributing 
arcade entertainment? Can we try 
new cost-saving technologies before I 
go broke? 

Dream of the modern arcade. Hi
resolution. Fiberoptics. Big screens. 
Games change in an instant. There 
will be 20 or 30 of the hottest new 
game. You will be able to walk right 
up and play it. No waiting. You will 
marvel at how little you spend, com
pared to movies and theme parks. 
There will be lots of people playing 
- a big party atmosphere, fun for all. 

Where are the marketers? Where 
are the programmers? Help save the 
GlenOSAURUS! + 

VIEWPOINT 

Dear RePlay: 

As I see it, our industry is working 
hard to keep up with the technology 
of today, but we are still overlooking 
one area. That is the use of credit 
cards. Here in America we are slowly 
becoming a cashless society, yet with
in our industry there are few distribu
tors and parts suppliers who now 
accept credit cards. 

These days, more and more busi
nesses are accepting credit cards, 
from doctors to psychics. Why not 
the coin-op industry? I understand 
that credit card companies charge a 
percentage of each sale, but these per
centages are negotiable and it's quite 
possible to arrange for lower rates. 
Am I missing something? Because I 
only see benefits for both the seller 
and customer when credit cards are 
accepted and used. 

Benefits of credit cards, received 
by the distributor and parts supplier: 
1. No more bounced checks. 
2. The need for all the credit applica
tions is eliminated. Credit card com
panies do this for you. 

COLORADO GAME & 
VENDING EXCHANGE 

2830 West 9th Ave.• Denver, Colorado 80204 

MUSIC BY--E~ &WJr 

Proudly representing for sales & service: 
American Laser Games • American Sammy • American Technos • Arachnid 
Atari• Bally Gaming• Bay-Tek •Betson • Bob's Space Racers• Bromley 

Bundra • Capcom • Coastal • Coinco • Data East Video & Pinball • Dixie Narco 
Doyle• Dynamo• Exidy • Fabtek •Giant Gumball • l.C.E. • lrem •Kaneko U.S.A. 

Kiddie Rides U.S.A. • Konami • LazerTron •Leprechaun • McO'River • Meltec 
Merit • National Sports Games • Premier • Rowe Music, Vending & Bill Changers 

Sega • Sharp Image • Skee-Ball • SNK • Smart • Strata • Taito 
Tecmo •Tornado• U.S. Games• Valley 

303/893-4300 • 800/999-3555 
Fax: 303-893-8652 
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3. Customers get the ultimate conve
nience of being able to order by 
phone - "instant gratification" is a 
powerful motivator today. 4. 
Customers are able to make purchas
es even if they don't have funds at 
that time. 

Benefits of credit cards, received 
by the customer: 1. A free loan for 25 
to 40 days. Hey, why not stick the 
purchasing money in a savings 
account for that time? 2. Some credit 
card companies give cash back, free 
air travel, and credit towards auto or 
home purchases if you pay on time 
and in full. 3. As you use your credit 
card, your credit rating increases , 
making it easier to buy that new 
home or office. 

Sincerely, 

Don Blake 
Twilight Arcade Service 
Arcata, California 

[Dear Don : We plead guilty to 
being one of the coin-op firms that 
does not take credit cards. Our only 
excuse is, we're just old-fashioned 
and still have a lot of "mom and 
pop" procedures around our office -
many of which we're slowly upgrad
ing. We probably will go onto this 
when circumstances "force" us to do 
it. That's because every such "conve
nience" brings a lot of new 
headaches like more bureaucmcies to 
deal with, etc. But you're right: almost 
every 800 sq. ft . hole-in-the-wall 
restaurant takes credit cards now. 
Why not more coin-op suppliers? 
Well, there could be all sorts of rea
sons the suppliers could list...and if 
someone would like to do exactly 
that, write it up and send it to 
Viewpoint. By the way, the use of 
debit cards instead of tokens or coins 
to pay for game playing time is also 
"creeping ahead by leaps and 
bounds." - RePlay.] 

• 
If you've got something to say, we 

want to hear it! Send your letters to 
RePlay Magazine, P.O. Box 2550, 
Woodland Hills, CA 91365 ... or you 
can always give us a call: (818)347-
3820. 
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ONLY TIMI WILL TILL. But just look at the record. 
The original RAIDEN has been on the charts since September 1990 -
43 consecutive months and counting - with 26 months in the top 10. 
Not even the most popular fighting game ever can make that claim. 

If you missed it then .•. Don't miss it nowl 

RAIDEN 11 ... 
FEB. '94 • #2! 

RAIDEN .. . 43 MONTHS 
& STILL COUNTING! 

8434 154th Avenue N.E., Redmond, WA 98052 
phone 206-881 -0900 fax 206-881-6503 
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VIDEO VIOLENCE: AMOA AND 
AAMA ACHIEVE UNITED FRONT 

BACK TO CHICAGO! ACME 
SEES RECORD ATTENDANCE 

Key figures from 
AMOA and AAMA met 
in Chicago on Feb. 8 to 
discuss options for deal
ing with threatened gov
ernment censorship . Joe 
Dillon of WMS , chair
man of AAMA's video 
violence task force, led 
the strategy discussion. 
AMOA people uniformly 
gave Joe rave reviews, 
lauding his diplomacy, 
persuasive powers & 
goodwill. Next step is 
some quiet talks with 
key Senate staffers, lead
ing up to public commit
tee hearings in Washing
ton D.C. on March 4 
which will be conducted 
(again) by Senator Lie
berman. The violence 
issue, and how coin-op 
can handle it, remains 
complex and touchy on 
all sides ... but meantime, 
it's sure nice to see both 
associations in b etter 
sync. As Dillon himself 
put it, "AMOA and 
AAMA are working to
gether with good commu
nications and cooperation 
on what we agree is an 
industry-wide problem." 
Now, can we bring 
JAMMA to a better un
derstanding of this prob-
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l em? At least one U.S. 
tradester was disappoint
ed by the discussion of 
video violence during the 
ATEI-London "Summit 
Meeting" of coin-op asso
ciation leaders. Some 
Japanese manufacturers 
did not seem to fully 
comprehend the growing 
reaction against violence 
in today's U.S. pop cul
ture, nor the possibility of 
Prohibition-type edicts 
from Uncle Sam. 

At presstime, show orga
nizers were predicting 
record attendance for 
ACME '94 (March 17-19, 
Rosemont Convention 

KOREAN KOPS KNAB KOPIERS 
After decades as a 

hotbed of illegal counter
feits, today's Korea contin
ues to crack down on ille
gal copiers. According to 
Japan's Game Machine 
Magazine, the presidents 
of two Seoul vidgame 
companies (J.K. Trading 
Co. Ltd. and Shinsung 
Electronic Co. Ltd.) were 
arrested by city police on 
Jan. 7, during raids on the 
two firms. The action fol
lowed complaints about 
the two firms by Capcom 
and Nintendo. Raids were 
conducted under Korea's 
computer protection act. 
Authorities said both firms 

sold many counterfeit 
Street Fighter II: Champion 
Edition games in Decem
ber, 1993. Of the 164 al
leged copyboards seized 
during the raids, 88 were 
recent Capcom titles and 
76 more were copies of 
games from Data East and 
others. By the way, cops 
also grabbed 410 counter
feit Nintendo home game 
cartridges. Officials said 
prosecution of the two 
arrested suspects is likely 
to result. Conviction for 
counterfeiting will carry 
either a jail term or a major 
fine under Korea's com
puter protection act. 
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Center), based on the num
ber of advanced registra
tions. ACME will showcase 
new product from all the 
major game and music fac
tories, of course, plus tons 
of components, merchan
dise and accessories. The 
comprehensive seminar 
program includes a tour of 
local redemption arcades, 
Randy Fromm's multi-part 
technical lessons , plus 
chats on hi-tech, pinball 
promos, mini golf opera
tion ... you name it! 
Distributor Steve Lieber
man is AAMA's "Man of 
the Year" at their annual 
charity dinner. Cocktail 
parties, awards, and a moti
vational speech from for
mer Chicago Bears coach 
l\1ike Ditka rounds out the 
program. Look to our 
ACME Show coverage for 
floor plan, schedules, semi
nar guide, and more. It all 
begins on page 43. 
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NEWS DIGEST 

SNK GETS 3rd-PARTY NED-GEO SOFTWARE; 
NEW 32-BIT DELUXE SYSTEM IS COMING 

A rapid increase in 
third-party licensees is 
helping SNK maintain 
the strength and flexibili
ty of its Neo-Geo system 
cabinet, already the most 
popular and successful 
software system in coin
op video game history. 
Currently over 20 top 
manufacturers are licens
ed to produce games for 
Neo-Geo, SNK said. The 
only examples we can 
report at present are Data 
East (which recently re
leased Spinmaster and 
will soon release Wind 
Jammer) and Taito 
(which will have a Neo
Geo volleyball title before 
long). "Each company 
understands the prof
itability and practicality 
that our Neo-Geo Multi
video System offers," said 
company president Marty 
Kitazawa. "All of our 
licensees are in total sup
port of our dedication to 
produce top-quality, high 
income-producing prod
ucts at the most competi
tive and affordable price. 
We believe this will be a 

significant contribution 
towards the growth of the 

v ideo game industry 
which we are a part of." 
By the way, SNK is now 
looking at adding anoth
er, brand new system to 
its line in addition to 
Neo-Geo. This would be a 
new 32-bit "deluxe type 
system," Marty advised. 
"There have been recent 
rumors that our current 
system will be modified 
to 32-bit,'' he said, "but it 
seems to have been con
fused with this new pro
ject." 

PENNSY SUPREME COURT 
OK'S AMUSEMENT VIDPOKER 

The Pennsylvania Su
preme Court ruled on 
Monday, Feb. 7 that token
dispensing video pokers 
were not gaming devices, 
and ordered the machines 
returned to plaintiffs Wylie 
Irwin (formerly with Coin 
Concepts) and his wife 
Diana. The games were 
being run on a redemp
tion-type basis in a pizze
ria; the value of tokens 

paid out was clearly less 
than customers spent to 
play. State police raided 
the location back in April 
of 1991. Wylie's lawyer 
said the ruling won't affect 
state laws that prohibit 
knockoff switches and 
cash pay-offs. By the way, 
the Court also ordered that 
Wylie and Diana will get 
their machines back. Con
grats, Wylie! 

DISTRIBUTORS POST-ACME OPEN HOUSES 
First comes .ACME, 

then comes the Spring
time round of open house 
parties at your local dis
tributor's place. Here are 
dates and times we'd 
received as of Feb. 21. 
Betson Pacific has three 
(Phoenix: March 21, 
10AM-4PM; Buena Park: 
April 1, 11AM-5PM; San 
Francisco: March 30, 
10AM-4PM). Betson Dis
tributing has four (Carl
stadt, N.J.: March 23, 1-
7PM; Pittsburgh: March 
26, 1-6PM; Norwood, 
Mass.: March 30, 2-8PM; 
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Syracuse, N.Y.: April 10, 
1-6PM). Mondial Distrib
uting has five events 
(Springfield, NJ: March 
22, 3-7PM; Pittsburgh: 
March 26, Noon to 4PM; 
Rochester: March 2 7, 
Noon to 5PM; Norwood, 
Mass.: March 30, 2-8PM; 
Philadelphia: April 2, 
Noon to 4PM). c.A. Rob
inson has two (San Fran
cisco: March 30, 9AM-
4PM; Los Angeles: April 
1, 9AM-4PM). Century 
Vending & Distributing 
(L.A.) is April 2, 10AM-
4PM. Colorado G81lle & 

Vending Exchange (Den
ver) is April 8, 11AM-
5PM. Greater Southern 
(Atlanta) is March 25, 
5:30-9PM. State Sales & 
Service (Baltimore) is 
March 24-25, 9AM-6PM. 
American Coin has two 
(Seattle: April 5, 3-7PM; 
Portland: April 6, 3-7PM). 
Sunbelt is April 2, 11AM-
5PM. Music-Vend & 
Dunis have three events 
(Seattle: April 5, 4-9PM; 
Portland: April 7, 4-9PM; 
Anchorage: April 29-30, 
times TBA). 
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ELECTRONIC 
ARTS BOWS 
1st COIN-OP 
Electronic Arts, one of the 
most innovative home 
vidgame makers, debuted 
its first-ever coin-op game, 
Battle Toads, at the ATEI 
Show in London, held at 
the end of January. The 2-3 
player kit features frog
type hero characters who 
kick-punch their way 
through a fantasy environ
ment, with horizontal and 
vertical scrolling to spice 
up the action. "We got 
very good reaction in 
London and we're testing 
now in Chicago area loca
tions," EA's Frank Pelleg
rini said in mid-February. 
Shipping this month, 
Battle Toads is licensed 
from Joel Hochberg's Rare 
Coin-It. EA plans to bring 
out a "homegrown" coin
op game very soon. 

BIGSEEBURG 
MEXICAN BIZ 
Seeburg International says 
it will realize $2.5 million 
in additional revenues in 
1994 from sales of its low
cost Blast jukebox to its 
distributor in Mexico . 
"NAFT A has been very 
good to us ,'' smiled See
burg VP/GM Jack Kapala, 
adding that the order rep
resented a 10-fold increase 
over pre-NAFf A expecta
tions. He said the "first of 
many truckloads" of prod
uct left the factory dock for 
Mexico on Jan. 17. The 
company is already hiring 
new Chicago staff to beef 
up production, he said. 
Seaburg anticipates contin
ued expansion due to 
ongoing exports to Asia, 
Europe and the rest of 
Latin America. Seeburg is 
now negotiating with other 
world markets as well. 
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When the air gets pumping on a Dynamo hockey game, so do the 
players. It's fast-paced action that blows them away, game after 
game. 

We ought to know. Dynamo hockey tables are the world's 
most popular. They're designed by champions and played by the 
pros in every U.S. and international tournament. 

This kind of popularity means profitability that'll blow you 
away, too, year after year. 

Quality construction and durable components keep all 
Dynamo hockey models blowing and going with low maintenance and high return. 

And now, Dynamo has added extra excitement with unique new features to attract more players than 
ever. Attention-getting ideas include digital electronic scoring, overhead lighted scoreboards, creative new 
graphics, high-speed and quiet-play pucks, even the thrill of day-glow and black lights. 

Contact your operator or distributor about all the new Dynamo game tables, like -
Table Hockey, Striker Soccer, Bull's Eye Shuffleboard and Dynamo pool tables. tlfil1 
Call us free in the United States and Canada at 1-800-723-2923 and receive ~ rf'if/!1!,!IJ 
on instmt FAX with more det•ils •bout Dyn•mo prnducts~ ~ ~ 

Voted 
"Most Popular Other Game" 
award from AMOA 
1991, -92, -93. 

The Power of Quality. 

2525 Handley-Ederville Road 
Richland Hills, TX 76118 
(817) 284-0114 
(817) 284-7606 FAX 



NEWS DIGEST 

IS THERE REALLY "GOLD" IN 
THEM VIDPOKER HILLS? 

Tradevet Bob Rondeau 
took a trip to the South 
Dakota and Montana video 
gaming "gold fields " and 
sent us one of the best fea
tures ever to appear in any 
trade magazine. By the 

look of the bus above, the 
region is rather hot about 
their legal gaming status, 
but you'll be fascinated to 
learn what the coin opera
tors involved think about it 
all. See page 69. 

Powerful 
With Our 

POWER SUPPLY 
High Efficiency Compact Size 
Dual AC 110/220V Power-On LED 
Low Ripple & Noise Built-In EMI 
Top Quality Control Soft Start 
Protected Over Voltage/Short Circuit 

+ 5VDC = 15A 
- 5VDC = 1A 
+ 12V DC = 2.5A 

Entron Enterprises Co. Ltd. 
P.O. Box 19-18 Hsin Tien 

Taipei, Taiwan ROC 
Tel.: 886-2-218-5023 
Fax: 886-2-218-0029 

DEAN OF TRADE WRITERS 
BILL GERSH DIES AT 87 

Bill Gersh, founder of 
Cash Box magazine and 
considered by oldtimers 
to be the dean of all who 
ever wrote for this in
dustry's trade papers, is 
dead at 87. He had lived 
for many years in retire
ment in No. Miami 
Beach, Fla. and was laid 
to rest in the cemetery 
by Ft. Lauderdale's Men
orah Temple. Survivors 
include his daughter 
Gail, son (and promi
nent press agent) Rich
ard Gersh and grandson 
Louis. Bill's wife Sissy, 
herself well-known to 
trade people during their 
"days in the sun," prede
ceased him about four 
years ago. 

According to veteran 
Florida operator Sol 
Tabb (one of the trade
sters who kept in some 
sort of contact with 
Gersh over the years), 
"Bill had a terrific desire 
to live, but he still 
missed Sissy a lot." 
Death was attributed to 
heart failure, though Bill 

had suffered from 
breathing difficulties for 
sometime. 

Bill Gersh was, as 
another Florida vet Herb 
Sternberg would say, "a 
tough monkey." A for
mer prize fighter, he was 
gruff, and during the 
days when Cash Box 
ruled the roost as the 
industry's key publica
tion, he was powerful. 
He minced few words in 
some of his editorials 
and was greatly credited 
with pushing the indus
try off nickel play and 
onto the dime. 

After selling Cash 
Box to George Albert 
sometime in the '50s, he 
eventually returned to 
coin-op publishing with 
a rather homespun 
magazine called Mar
ketplace which looked 
as though he put it out 
on his kitchen table, 
though it still had flair 
(he ceased publishing 
Marketplace some years 
ago). May he rest in 
peace. 

CAL ARCADE TEST SITES 
Ever wonder about those 
California test locations 
that video manufacturers 
use to get early earnings 
numbers of new product? 
We did, and visited a few 
and learned it's a pretty 
sober-minded situation. 
Namco's Cyberstation in 
Pleasanton, for example, is 
used to test the firm's new 
redemption games and is 
considered a good forecast
er on how well they'll ulti
mately perform around the 
country. That's Sam Rus
sell welcoming us at the 
Cyberstation door. See 
story beginning on page 
164. 
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KONAMI ® 
Konami (AMERICA) Inc. 

900 Deerfield Parkway • Buffalo Grove, IL 60089-451 0 
Phone {708) 215-5100 • Fax {708) 215-5144 • Telex 6871385 KONAM UW 

• 2-Player Upright Gun Game 
• Buy-in 8t continuation 
• Horizonal monitor 
• Realistic gun recoil 
• Enhanced digitized graphics 
• Standard & Street versions (dip switch) 

• Optional carnage mode (dip switch) 

• 6 special western weapons 



QUAITBB BOISE 
By Arjay Export 

The Ultimate in Video Entertainment 

Real horses running in actual races , 
recreated by Laser Video, bring all the 
excitement of being at the track. Random 
Double Odds adds to the fun in Single or 
Double Monitor Models. NO OTHER 
HORSE RACE GAME CAN COMPARE! 
TIME TESTED ... PROVEN RELIABILITY. 

~- FOR EXPORT! 
Largest selection of BALLY, IGT, 
SIGMA, UNIVERSAL, SLOTS, 

POKERS, KENO. BLITZ, MEGA
DOUBLE, BANK ROBBERY, 
PCB'S ... BONANZA POKERS 

lfJ ~ j.i.. ··1 EXPORT CO., Inc. 
1645 Falmouth Road E-2 · Centerville, MA 02632 
Tel. (508) 771-6088 Fax (508) 771-6119 

NEWS DIGEST 

PEOPLE ON 
THE MOVE 

Doug Blair has been 
hired as sales & marketing 
VP for Valley Recreation 
Products. The industry 
veteran spent 12 years as a 
Wico sales manager, and 
has also held posts in the 
soft drink and snack vend
ing trade. In his new post 
he'll work closely with 
Dick Shelton to oversee 
domestic marketing of 
Valley's dart and pool 
tables. 

• 
W AMO ended its 13 

year relationship with 
Exec Director Joe Phillips 
on Jan. 1, citing cost fac
tors. Jane Svinicki of the 
management firm Svinicki 
Assn. Services is the 
Wisconsin operator associ
ation's new state exec. 
Phillips, an outspoken pro
fessional with plenty of 
state capitol experience, 
had racked up quite a 
knowledge of the coin 
machine industry and 
made many friends in the 
trade. 

Linda Adam (nee 
Henzler) left Atari Games 

in January to pursue her 
new career in nursing. The 
longtime product manager 
is back in school, already 
checking patient's heart 
rates and providing dedi
cated care. "We'll miss her 
and wish Linda a fond 
farewell," said Atari's 
Mary Fujihara. "Linda has 
a great grasp of this busi
ness and many, many 
friends in the industry. 
She talked to more opera
tors and players than just 
about a11ybody!" Good 
luck, Linda. 

Mike Jablonski has been 
promoted to director of 
technical services at NSM-

America, following 12 
years as their service man
ager. It's a new position 
with lots and lots of re
sponsibilities. He'll take 
part in all new product 
development in the U.S., 
oversee production of the 
firm's new nostalgia juke, 
and seek continual up
grades for components and 
service alike. He'll also 
serve as NSM's liaison for 
all products with the facto
ry in Germany. Working 
with George Haydocy and 
John Margold, Mike will 
also become involved in 
equipment sales and will 
cover some state associa
tion shows and distributor 
open houses! Mike said 
the new position will give 
him a chance to interact 
with more operators and 
helps create a flexible, 
streamlined system in
house at NSM for faster, 
better results. Congrats! 
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Coin Connexion's 
booth -- #646 -- at 
ACME 94 in Chicago 
this month. (605) 331-5575 



Coin-Op/ 
Home • 

Pool Tables 

GREAT AMERICAN BILLIARDS 

800/831-2011 
Fax: 401-463-6673 

NEWS DIGEST 

Tony Lantz is the new 
service manager at NSM
America, moving up to 
Mike's old job. He'll over
see parts and service 
departments, plus the 
warehouse; and will field 
operator concerns about 
service issues, parts, ship
ping and delivery , and 
warranty concerns. John 
Margold said the promo
tion in Tony's third year 
with NSM reflects his 
"high degree of compe
tence and dedication." 

• 
Scott Smith has joined 

Antique Apparatus/Rock
Ola Mfg. Corp. to head its 
marketing department, 
effective Feb. 15, after five 
years in consumer elec
tronics marketing - in
cluding a 1991-94 stint 
with Pioneer's jukebox and 
new business division. 
Scott will market AA/ 
RMC's complete line of CD 
jukes and accessories, 
reporting directly to prexy 
Glenn Streeter who cited 
Scot's "solid experience ... 
as a valuable asset to our 
management team." 

Patrick Rush has been 
hired to run Mondial Dis-

tributing's branch office in 
Pittsburgh, Pa. He brings 
12 years ' experience in 
credit administration and 
finance, most recently with 
American High Reach, Inc. 
Mondial's Tony Yula not
ed Pat's strong administra
tive skills and familiarity 
with Pittsburgh, calling 
him "a great addition to an 
already-excellent team." 

Pete Walton is the new 
VP of sales & marketing, 
Eastern division, for Smart 
Industries. The 12-year
plus industry vet brings 
plenty of knowledge and 
broad coin-op experience 
to his new job. He can be 
reached in his Atlanta, Ga. 
office at 404/460-9777 or 
800/ 4984-4094. • 

James "Jay" Waldron is 
now VP of new business 
development and acquisi
tions at MicroTouch Sys
tems, a top maker of touch
screen kits and monitors. 
His most recent post was 
president and CEO of Vis
age, a MicroTouch com
petitor. Jay's job will be to 
find and acquire "emerg
ing input technologies" to 
help broaden the compa
ny's product and technolo
gy base. His re-sume 
includes stints at a voice
rec ogniti on technology 
firm , Foxboro Co., and 
Raytheon. ~ 
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STATE EXECS CONFER IN VEGAS 
Dozens of state operator 

association leaders dropped 
into Las Vegas from Feb. 3-
5 for their annual "states 
council" meeting. AMOA 
President R.A. Green III 
gave a good pep talk on 
member recruitment and 
involvement. He stressed 
that one-on-one contacts 
are the most powerful tool 
to draw non-members and 
small operators into active 
participation. AMOA EVP 
John Schumacher gave a 
much-appreciated report 
on the national operator 
group's latest activities and 
plans; and government rela
tions manager Laura Olson 
outlined their new 
Washington strategy and 
reviewed key issues includ
ing video violence. The 
state execs spent lots of 
time on video lottery, since 
most associations are still 
hotly pursuing this issue. 
Florida's Bill Miller per
suaded state execs to ask 

their boards to help fund 
the Kid's Village charity; 
goal is a $25,000 support 
level. In fact, the 1995 
States Council meeting will 
take place in Florida so 
attendees can visit the site. 
"Another great meeting, 
one of the most valuable I 
attend all year," state asso
ciation directors from 
Michigan and Illinois told 
RePlay: Hats off to AMOA 

VP Doug Minter (above) for 
a fine job in running the 
affair. 

50th ATE/ SHOW ACHIEVES 
WORLD-CLASS STATUS 

A professional, upbeat 
mood marked the 1994 
ATE! (the Amusement 
Trades Exhibition Interna
tional). The show's 50th 
edition took place in 
London from Jan. 25-27, 
drawing record interna
tional attendance, record 
numbers of international 
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exhibitors, and record total 
attendance. New product 
may have been a tad scarce 
but what new stuff was 
there, looked fine ... includ
ing a new Atari simulator 
and a second-generation 
hard ware system from 
Virtuality Group Ltd. 
Three new pins also de
buted at A TEI, along with 
a limited selection of new 
videos from the usual top 
factories. At the "Summit 
Meeting" of the world's 
trade association chiefs, a 
variety of topics was dis
cussed, none conclusively. 
BACT A, the British hosts 
who set the Summit agen
da, asked for increased 
attention to growing copy
board problems in the U.K. 
itself. Get more details on 
the A TEI show in our 
report beginning on page 
201. 
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COUNT ON US
SCAN COIN 

• Portable coin counters 
• Heavy duty coin counters 
• Coin sorters 
• Currency counters 
•Scan Tube coin wrappers 

Visit our Booth #1035 at ACME 
or 

Call Us Toll Free 
1-800-336-3311 

for more information. 

SCAN COIN, INC. 
21550 Beaumeade Circle, Ashburn, VA 22011 
1-800-336-3311 • Fax 1-703-729-8606 

NEVADA'S FINEST 

RENO GAME 
SALES, INC. 

WE'VE GOT THE 
BASES COVERED 

Page37 





"It's simple;' was the typical response when we asked business
es how they decide which video lottery terminals to carry. "You let 
the cashbox make the call." 

You consider a machine's reliability, playability, flexibility and 
ease of service. But in the final analysis, at the end of each day, the 
proof is always right there in the cashbox. 

And the bottom line is, Video Lottery Consultants (VLC) termi
nals simply generate more revenue than competitive machines. 

In fact, in South Dakota, Oregon, Louisiana, and the Canadian 
provinces of Alberta, New Brunswick, Prince Edward Island, and 
Saskatchewan,VLC terminals are consistently the top earners. 
And in one jurisdiction, they generate nearly 200% more in net 
revenues per week than the average of all the other manufacturers' 
machines combined.That's right, 200% more. 

HOW WE SCORE POINTS WITH PLAYERS 
Ergonomic design, classic styling, an interactive touch screen, 

and simple play instructions are the features that initially draw 
players to our terminals, while innovations like speed controls 
and optimum hold card recommendations keep games moving 
fast. And keep your players playing. 

What's more, VLC machines can give players a choice of up to 
ten different games. Games you select from the wide variety of 
Draw Poker, Keno , Blackjack, and other video versions of popular 
games found in our vast VLC library. This multiple-game design 
allows players the convenience of switching games without 
switching machines - another incentive to keep playing. And 
another reason our games are the most played games in the industry 

ALWAYS UP. ALWAYS RUNNING. 
Because they're designed specifically to withstand use and 

abuse in an "enthusiastic" bar environment, VLC machines have 
proven to be the most durable, most reliable video lottery 
terminals built. Period. 

In the rare event there is a problem, the built-in terminal 
diagnostics immediately pinpoint the trouble spot, while our 
innovative modular design provides fast , efficient repair. This 
means less downtime, greater player confidence and, most 
importantly, higher revenues. 

Because when your machines are up , so are your revenues -
all the more reason to consider VLC. 

FIND OUT MORE ABOUT VLC 
VLC video lottery terminals. They're easy to play. They're fun 

to play. And they're always ready to play. 
For more information about how VLC can increase your 

revenues and profits, dramatically, call 406-585-6600. 
Make the call today. And then, let the cashbox make the call 

tomorrow. 

VIDEO LOTTERY 1'ECHNOWGIES 
•VLC VI D E 0 GA M I N G D I VI S I 0 N 

Because the game has changed. 



TOKENS 
IN THE RACE 
FOR QUALITY, 

THE 
WINNER 

IS 
HOFFMAN & HOFFMAN 

EVERY TIME! 
• Custom Tokens shipped in 

ten days 

• Minimum custom order is 
1000 Tokens 

• Lowest prices in the country 

• Highest quality 

• You can buy the best Tokens 
for less. Check our prices 
and see 

HOFFMAN (J HOFF MAM 
P.O. Box 896, Carmel, CA 93921 

800-227-5813 
FAX: 408-649-3318 

"Quality Is our family tradition" 
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by MARCUS WEBB 

One time when I was a kid, my little 
sister - then around age six - glared 
angrily at me all day, and refused to 
talk. Finally I asked her what was 
wrong. "Last night," she said, "I 
dreamed you insulted 
me in front of my 
entire class at 
school. I will never 
forgive you!" She 
was holding me 
responsible for 
something "I" had 
done, in her dream. 
Nothing I said could 
convince her that the 
real me was not to 
blame. Irrational? 
Yes. But unmovable! 

AtReP/aywe 
are sometimes vic
tims of almost equal
ly irrational attitudes. We find some 
folks dislike certain things which they 
"perceive" or "believe" we have said 
and done, when the actual facts do not 
support their belief. 

For example: a trade association 
board member recently advised that 
some of his group was upset. Why? 
"You were quoted in Amusement 
Business Europe as predicting that 
video game violence would get worse 
and worse, because manufacturers 
only care about money." 

A close check of the story in ques
tion revealed that I had said nothing of 
the kind. A manufacturer said some
thing roughly similar; I had quoted him. 
But quoting a newsworthy or sensation
al line is a reporter 's job; it's quite dif
ferent from expressing a certain view 
while speaking for yourself. 

Another example: a Japanese man
ufacturing exec (who is a friend of this 
magazine) wrote recently to say he 
thought the trade press was critical of 
revenue sharing by Japanese compa
nies. Not true ... at least, not in our case. 
In the past, this magazine has reported 
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that "others" are critical of revenue 
sharing . Again, note the distinction: just 
because we report on XYZ, does not 
mean we that we automatically agree 
with XYZ! 

For the record : we have indeed criti
cized the policy of secrecy which (too 

often) surrounds 
revenue sharing. In 
private conversa
tions, we have 
agreed with those 
who criticize non
equitable allocation 
practices conducted 
under the banner of 
revenue sharing . 
But that's quite dif
ferent from criticiz
ing revenue sharing 
itself ... which, in 
fact, we 've never 
done. 

Now another 
opportunity is coming up for careless 
observers to confuse what we actually 
said, with what they "thought" we 
meant. An article in this issue puts 
ReP/ay on the record, saying that 
"under certain carefully controlled con
ditions, revenue sharing could be a 
viable way of doing business." Please 
note: we said "could be," not "is." 
Please note: this is not an endorse
ment, nor an embrace, of revenue 
sharing! (Although some are sure to 
read it that way.) Instead, our state
ment is a shrug of the shoulders, a 
skeptical sidelong glance .. . a careful , 
grudging "maybe." We are not head
over-heels in love with the idea of rev
enue sharing. We are simply keeping 
an open mind, and refusing to rule it 
out. Like certain respected AMOA 
board members and major distributors, 
we simply believe there 's "potential" in 
this idea .. . if the traditional roles of 
operator and distributor are respected. 

Anybody who wants to argue with 
that, fine. But please - argue with 
what we actually said! Not with what 
you "think" we said. 
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To make mone1 the first thing 
a jukebox has to do is 
catch the eye. 

NSM presents 

The Eye-Catcher 
The new Performer-Wall™ 

A complete 100-CD jukebox that hangs on 
a wall. 

A jukebox that catches patrons eyes. Entices 
locations that wouldn't normally consider a 
jukebox. And provides its operators with a host 
of money-making features like no other. 

But, most importantly, The Performer Wall's 
HyperBeam™ system can handle just about 
anything advancing CD technology comes up 
with. And CD technology changes are now all 
but guaranteed to happen. 

See The Performer-Wall and the entire 
Performer Series™ of "eye-catchers" from 
NSM at your nearest NSM Distributor. Find out 
why more operators across the world are 
switching to NSM HyperBeam jukeboxes than 
ever before. 

For more information & the name of the Distributor 
nearest you, contact ... 

NSM 
The Performance Machine™ 

1158 Tower Lane 
Bensenville, IL 60106 
(708) 860-5100 FAX 5144 

Performer-Wallr"' 

Performer-Grand 11™ 

IC Copyright 1993, NSM Companies • Bingen, Germany & Bensenville, Illinois 

rM Performer-Wall, Performer-Grand II, Performer-Classic, The Performer Series, The 
Performance Machine and HyperBeam are trademarks of NSM Companies • Bingen, Germany 
& Bensenville, Illinois. 

"\ll new ESV 1ecl\nO\OgY 
Now ~~perseam Systems\ 

• Real 1ime Clock\ 

• Even a laster CO changer\ I 
. . es lor hooking up externa 

• Built-in intertac cl music\ 
backgroun 
• Much, much more\ 



.... ... ..... J 
The merger of Ace Novelty & Acme Premium Supply will 

provide you with the best in service and merchandise. Our 
1994 Redemption Line is our largest offering ever, and has 
it ALL. We have hundreds of exciting new items, the 
hottest licenses, prepacks, acrylic displays and, of course, 
all of the proven sellers. 



S pring is in the air and green is 
the theme. ACME '94 at the 
Rosemont/ O'Hare Exposition 

Center (near Chicago's O'Hare 
Airport) opens on St. Patrick's day 
and runs Mar. 17-19. During those 
three days , the show will offer up a 
pot o' coin-op gold including semi
nars, special events and more new 
products than you can shake a shille
lagh at. Tradesters will donning, 
drinking and seeing green, as they 
explore new ways to bring in more 
"green" from their businesses. 

Three days hardly seem like 
enough for all of ACME's planned 
activities. The exhibit floor will fea
ture over 1,000 booths displaying the 
best new ideas the industry has to 
offer. From the trendiest plush to the 
cutting edge in hi-tech, ACME has it 
all. Last year's highly successful 
Redemption City is back for a return 
engagement, along with the popular 
Coin-Op Olympics. And of course, 
there's a full line-up of parties and 
social events, including the Opera
tor's Cocktail Party and the AAMCF 
Annual Appreciation Dinner. 

SWEET HOME 
CHICAGO 

This year, ACME moves back to 
Chicago ... well , almost. While 
Rosemont is a good 17 miles from the 
downtown area, it provides an ideal 
venue for this international event. 
O'Hare International Airport, a major 
hub for domestic and overseas flights, 
is just a quick ten minute taxi ride 
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from the Expo Center and hotels . 
Showgoers will not have to deal with 
heavy traffic flowing into the city cen
ter, and with all the restaurants and 
nightlife the surrounding area has to 
offer, Lakeshore Drive will seem even 
further away. 

The Expo Center itself is connect
ed to three hotels (the Hyatt, Sofitel 
and Radisson) by the Ros emont 
Skybridge Network, a totally en
closed walkway. The Holiday Inn is 
just across from the Center, while the 
nearby Embassy Suites offers a cour
tesy shuttle to transport guests to the 
show. Just up the River Road and 
across the 90 freeway is the Westin 
O'Hare, and over by the airport is the 
O'Hare Hilton. 

Should you decide to drive in, the 
Expo Center is easily accessible by 
two major expressways. Parking is 
available in one of two facilities con
nected to the Skybridge Network. 

IT'S SHOWTIME 
After looking at the results from 

last year's post-show survey, the orga
nizers decided not to have a distribu
tor preview the night before the 
show. Therefore, the exhibit hall will 
open Thursday, March 17 with "dis
tributor only" showing from 9AM to 
noon. From noon to 5PM and every
day thereafter, it's general trade 
admission. The floor will be open 
from 10AM to 5PM, Friday, and from 
10AM to 4PM on Saturday. 

Introduced at ACME '93, Redemp
tion City is a special showroom 
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Old friends, new 
products and good 
times await a winter 
weaiy coin-op industiy 

at ACME '94 in 
Rosemont, Ill. 

"' "' "' "' "' "' "' "' "' "' "' "' "' devoted exclusively to the fast grow-
ing redemption sector. The concept 
was such a hit at last year's show that 
many operators will want to make it 
their first stop in order to check out 
the hottest new games and merchan
dise. This year, Redemption City 
promises to be even bigger and better, 
with more displays and presentations 
by the industry's leading redemption 
manufacturers and suppliers. 

Also returning this year is the 
Coin-Op Olympics, which is open to 
all operators attending ACME '94. 
Running throughout the three days, 
the tournament is divided into four 
coin-op categories: Pinball , Darts, 
Hoop Shot and Air Hockey. The 
three highest overall scorers win their 
choice of equipment donated by the 
"Olympic" sponsors (plus all contes
tants qualify for a random drawing of 
one of the designated games). There's 
no fee to participate, operators just 
need to sign up at the show. 

WE'RE HAVING A 
PARTY 

The fun continues well after the 
exhibit hall doors are shut for the 
night. The Operator's Cocktail Party 
is ACME's salute to the people who 
make this industry great. Beginning at 
7PM on Thursday, March 17, the St. 
Patrick's Day celebration at the 
Exposition Center will be one to 
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remember. 
There'll be plenty of drinks and 

delicious food prepared the Chicago 
way, top-notch entertainment, and 
best of all, it's free! So put on some
thing green and share some good 
times with your fellow tradesters. 

The following evening will see the 
American Amusement Machine 
Charitable Foundation's Annual 
Appreciation Dinner, this year honor
ing Steve Lieberman of Lieberman 
Music Company. Entertainment for 

ACME'94 

the March 18 gala, beginning at 7PM 
at the Hyatt Regency O'Hare, will be 
provided by the Pink Flamingos. 
Proceeds from the Appreciation 
Dinner will be donated to a children's 
charity of the honoree's choice. For 
tickets, contact the AAMCF at 
708/290-9171. 

A LEARNING 
EXPERIENCE 

All the parties, hospitality suites 
and good times can't hide the fact 

New-Way Sales Company 
a Janda Company 

TORONTO OFFICE: 
77 Janda Court 

Rexdale, Ontario 
Canada M9W 6V2 
(416) 674-8000 

EDMONTON OFFICE: 
18141-107th Avenue 
Edmonton, Alberta 

Canada TSS lJ 1 

(403) 448-0070 Fax: 416-675-6005 

- FOR 33 YEARS -

In Wisconsin 
The winning combination of our experience 

and dedication can best help serve your needs! 

./ Rowe music, changers & vending 

./ Representing many other leading 
amusement & vending machine lines 

./ Friendly, experienced service 

./ Large parts & supplies backup 

PIONEER SALES & SERVICE 
N. 55 W . 13875 Oak Lane • Menomonee Falls, WI 53051 

414/781-1420 • FAX: 414-781-4307 
1241 Bellevue Plaza • Greenbay, WI 54301 

414/468-5200 
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that most come here to learn and find 
out what's new, either by exchanging 
information with other attendees, 
chatting with company reps or sitting 
in on one of many scheduled semi
nars. Seminar topics range from 
redemption and miniature golf to 
health care reform and pinball pro
motion. The cost of each session and 
the times vary, so check with the 
accompanying listing to find out 
which one best suits your needs. 

One of the presentations at this 
year's ACME will offer something 
almost all of us could use: a good pep 
talk. And who could be better quali
fied for this task than football legend 
Mike Ditka? The former player and 
winning coach of the Chicago Bears 
has earned a reputation as one of the 
countries most sought after motiva
tional speakers, and he'll be rallying 
the troops from BAM to 9AM, Friday, 
March 18. It's free, so you can't afford 
to miss it. 

ARRANGEMENTS 
The deadline for early registration 

has already passed, but you can still 
sign up on-site for $20. All hotel 
reservations must be made through 
the ACME Housing, and at presstime, 
they are filling up quickly. Phone 
reservations are not accepted and the 
hotels will not accept direct reserva
tions. All requests must be submitted 
in writing or on the official housing 
form. If you plan on going but haven't 
made arrangements, please contact 
William T. Glasgow, Inc. at 708/333-
9292. It's a first-class operation that 
organized many a successful ACME 
show in years past. 

Air travel can be arranged through 
Liberty Travel, which has been 
named the official travel agent of 
ACME '94. They offer considerable 
discounts on several major carriers 
servicing O'Hare Airport, and can be 
reached at 908/322-2444 (Mon-Fri, 
9AM to 6PM). National Car Rental is 
the official car rental agency of the 
show; for reservations or information, 
call 800/CAR-RENT. 

Co-sponsored by the AAMA and 
Play Meter Magazine, ACME '94 
promises to be the hit of the spring. 
Get ready for warmer months and 
happier days ahead as the coin-op 
industry shrugs off the bitter cold and 
roars into '94 with hot new products 
and ideas. And that's no blarney . • 
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This year's ACME show will 
have a full schedule of seminar 
programs geared towards specif

ic business needs. If you are interest
ed in the latest developments in 
redemption, Sue Monday (Century 
Vending & Distributing) and Rhonda 
Fletcher (ARMS International) have 
planned an expanded program 
designed to appeal to operators of 
redemption at all levels. The 
Miniature Golf Association of 
America will bring in operators, sup
pliers, consultants and builders of 
their worldwide network of family 
facilities for a series of round table 
discussions. Technical wizard Randy 
Fromm will be back for a return 
ACME engagement, bringing opera
tors his highly informative advanced 
technical sessions. Miscellaneous 
seminars cover the music business, 
health care reform, future technology 
and pinball promotion. (The prices 
listed apply only to advanced regis
tration.) 

REDEMPTION 

100. Special Redemption Field Trip 
Wednesday, March 16, 9AM - 5PM 

This outing to some of Chicago's 
most successful redemption facilities 
is an ACME first. Visit many diverse 
locations, including a complete enter
tainment center, soft play environ
ment and children's activity center. 
Lunch is provided at one of the loca
tions. Buses depart the Expo Center 
promptly at 9AM. Cost: $35 
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There's something for everyone in the ACME 
'94 line-up of informative seminars 

200. Redemption 101 Revisited 
Thursday, March 17, BAM - lOAM 

This seminar covers the funda
mentals of a successful redemption 
center for the new operator or anyone 
needing a refresher course. A panel of 
experts will cover a number of topics, 
including the history of redemption, 
legal issues, location, fine tuning or 
payout and hit frequencies, and secu
rity. 

Cost:$20 

301. Redemption for Profit 
Friday, March lB, 9AM - llAM 

Once the basics of redemption are 
covered, this seminar can help the 
operator fine tune his business and 
realize more profit. The panel will 
discuss many new and exciting ideas 
for the redemption facility, and well 
as other products available to com
plement the games. 

Cost: $20 

MINIATURE GOLF 

101. MGAA Roundtable Discussion 
Wednesday, March 16, B:30AM -
5PM 

The Miniature Golf Association of 
America has a extensive line up of 
informative sessions designed for the 
owners of mini-golf centers and any
one interested in getting into the busi
ness. Consisting of seasoned opera
tors , suppliers , consultants and 
builders, these discussions are an 
exhaustive and in-depth presentation 
of facilities of family sports and enter-
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tainment. The topics include: 
*Miniature Golf-Putting it 

Together *Miniature Golf-Golf 
Operators Views & Clues *Facility 
Financing-How'd They Do It! 
*Driving Ranges-Alternative Golf 
Facilities & Supplies *Family Enter
tainment Centers and Family Fun 
Centers-Components That Add Up 
to Dollars! *Family Sports Com
plexes-One Step Beyond the FEC 
*Operations, Advertising, Marketing, 
Promotions & Tournaments 

The series of roundtable discus
sions concludes with a general ses
sion in which all MGAA member fac
ulty are present to answer any ques
tions. The program includes a light 
lunch. Each attendee will be assigned 
a group number or track, and regis
trants should come to the Seminar 
Registration Desk between 8 -
8:30AM to receive their group num
ber and schedule for the day. 
Advance registration is recommend
ed. 

Cost:$30 

TECHNICAL SESSIONS 

201. How to Operate an Oscillo
scope 
Thursday, March 17, BAM - lOAM 

This seminar begins with the most 
basic use of the oscilloscope and its 
controls and switches, and concludes 
with advanced measurement tech
niques. Some general familiarity with 
electronics will help those attending. 

Cost:$25 
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203. A dvanced Monitor Trouble
shooting 
Thursd ay, March 17, 10:15AM -
12:15PM 

This session addresses those 
sometimes difficult monitor repairs, 
providing a detailed look at monitor 
circuits and oscilloscope waveforms. 
Advanced troubleshooting tech
niques will also be presented. It will 
help those attending to have a good, 
working knowledge of monitor oper
ation, and to have previously attend
ed one of Randy Fromm's monitor 
sessions at ACME. 

Cost:$25 

300. In troduction to Digital Elec
tronics and Microprocessor Based 
Systems 
Friday, March 18, 9AM - Noon 

Touching on the most basic con
cepts of digital electronics and trou-

SEMINARS 

bleshooting, this seminar will help 
you fix a lot of simple failures in digi
tal systems. But more importantly, it 
will provide a basic understanding of 
digital electronics and microproces
sor based systems on which to 
expand your knowledge. 

Cost:$25 

OTHER SEMINARS 

202. Music Business 101: Pro
gramming and Promotional Oppor
tunities to Maximize CD Jukebox 
Collections 
Thursday, March 17, BAM - lOAM 

A panel of leading jukebox opera
tors and music industry professionals 
will discuss current music trends and 
opportunities for operators to cus
tomize selections, increase awareness 
and boost earning power. Moderated 
by Jeremy Tepper, publisher and edi-

BELAM is proud to announce •.• 
We Are The EXCLUSIVE DISTRIBUTOR 

For l.C.E. Products 
FOR SOUTH AMERICA, CENTRAL AMERICA, 
AND THE CARIBBEAN AREA ••• We can help 
you with any of your needs. Contact us now for 
immediate service, prices & catalogs! 

R.H. BEIAM COMPANY, INC. 
Nassau Plaza • 1 Fulton Avenue I SE HABLA ESPANOL I 
Hempstead, New York 11550 . . 

'fel: (516} 292-2670 fax: 516-486-0957 FULLCOURTFRENlY 
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tor-in-chief of Street Beat Magazine. 
Cost:$20 

204. Health Care Reform and Its 
Impact on Operators 
Thursday, March 17, 10:15AM -
12:15AM 

This important session covers the 
impact and responsibilities the 
Clinton Administration's proposed 
Health Security plan will have on 
small business owners. Attorney 
Robert L. Castle will discuss the deci
sions and costs that will be required 
of small employers if the legislation is 
enacted, while attorney Robert L. 
Waters will report on the current sta
tus in Congress of Clinton's plan and 
the counterproposals to it. Time will 
be allowed for questions and answers 
at the conclusion. 

Cost: $20 

302. Your "Eye" to the Future: In
novative and Interactive Techno
logies 
Friday, March 18, 11 :15AM -
1:15PM 

Learn which interactive and inno
vative technologies are available 
today and how these products can 
help you compete and succeed in the 
coin-op market of tomorrow. Michael 
Getlan of Amusement Consultants, 
Inc. will act as moderator. 

Cost:$20 

303. Primer for Successful Pinball 
Promotion 
Friday, March 18, 11:15AM -
1:15PM 

This session will teach operators 
the basics of successful pinball pro
motion, including ways to use P.O.P., 
in-store promotions that work, how 
to get editorial coverage and more. 
Speakers Steve Epstein, PAPA presi
dent and owner/operator of the 
Broadway arcade, and Joe Schick, 
PAP A exec director and president of 
Schick Promotions offer both an 
operator's and a promoter's perspec
tive. 

Cost:$20 

All seminars will be held at the 
Rosemont/O'Hare Exposition Center 
unless otherwise noted. For more 
information, contact William T. 
Glasgow, Inc., at 708/333-9292. 

• 
ReP/ay Magazine 





' ' j 
I 

/ 

556 

J54 •ss 

J 52 <SJ 552 E 
550 

w ,.. ... 548 6"' 
w ,., 546 547 &4' 

157 

155 

!SJ 

151 

145 
« 5 5« 545 644 

w ·~ 5 43 64: 

339 439 
539 

139 238 239 JJS 

1J6 

532 

123 223 523 
w A A w A wA ~ A 

I I I I I 
s s s s s 

,,, L L L J 2J .,, L 42J 522 L 
E E E E E 

w • 
R 

1 2 3 4 5 E 

& Flaarplan 
s 0 0 0 0 0 T 
R 0 107 0 207 0 307 0 407 0 507 0 
0 w 

M• 

" 
s 

104 

JOO 500 

A & A Co./Palkway Machine Corp . ........................... 1946 
AMOA - IFPA .............................. . ................... 1345 
A-1 Products ....... ........................................................ 934 
Arms International, Inc. .................................... . ... 2023 
ACt/ACME Company ... ........................................ 1907 

Cash Box International Magazine ............................. J 44 
Century Vending ..................................................... ..2123 
Chicago Lock Co ................ ................................... 1739 
Circuit Board Sales & More ......................................... 831 
Classic Creations .................................................... 1611 

--o-o-o 
~ ENTRANCE 

EMINARS COIN-OP 
OLYMPIC 

Action Ughting, Inc............... ... .. . ... ...... . ....... 1251 Classic, Inc .................................................... 1844, 1845 
Advanced Garnes & Engineering ................................. 547 Clever Devices Ltd. ... . ............. ............... 548 ENTRANCE REGISTRATION 
Alternate Wands Technology, Inc .............................. 1839 Coastal Amusements Inc........... .. ....................... 2007 
Alvin G. & Co ............................................................. 1615 Coin Acceptors, Inc ................................................. 1511 
American Changer Corp .......................................... 1347 Coin Concepts, Inc .................................................... 1807 Games ofTennessee Inc .......................................... 145 
American Darters Association, Inc ............................. 1742 Coin Connexion/Video Lottery Assn ........................... .. 646 Globe Ticket& Label Company ................................. 1526 
American Intl Shuffleboard Corp. . . ..................... 1645 Coin Controls International . . ...................... .......... 833 Gotta International Corp ............................................. 2042 
American Laser Games .............................................. .359 Coin Journal Co. Ltd .. .... .... ...................................... 648 Good Stuff Corpcration ............................. . ............ 827 
American Sammy Corpcration .................................. 1707 Coin Mechanisms, Inc ................... ...... ...................... 2246 Grayhound Electronics Inc. .. .. ...... ........... 809 
Amusement Equipment Exchange, Inc ................. .... 1733 Competitive Products Corpcration ............................. 1429 Great American Billiards .. ...... ... ........ 354 
Amutec Kiddie Rides ................................................. 2245 Compuline, Inc ....................... ................................... 1049 Great Lakes Darts Distr., Inc............... .. ...... 1515 
Antique Apparatus.iRock-Ola ................................... 1433 D & H Distributing ............ ...................................... .2331 Greenwald Industries Inc ............................................. 644 
Arachnid, lnc ................................................................ 939 D & R Industries, Inc ........... .................................... 1250 HMS Monaco ..... ........ ....................... .............. ..... 2046 
Aristocrat, Inc ............................................................... 544 Dart Wand Inc .............................................................. 916 Hamilton Mfg. Corp .......................................... ........... 550 
Asahi Seiko USA, Inc. . .. ................................ 1610 Data East .................................................................... 507 Hantarex Corpcration of America .. .. . .. ...... 1139 
Atari Games Corpcration ............................................. 607 Deltinnic Labs, Inc ............. ........................................ 1933 Happ Controls, Inc ............................... .. ...... 104 
Base 2 Technologies ................................................. 1447 Design Plus Industries ..... ....................................... 1939 Hoffman & Hoffman........................ .. .... .. 1603 
Baton Lock& Hardware Co., Inc ................................. 944 Designs International.................. .. ...................... 449 Hoops! USA, Inc .. .................................................. .... 2352 
Bay Tek, Inc .................................................. ..... ........ 1917 Digital Disc America .... ............................................. 1452 Hot Hits ...................... ...................................... .. .. .... 1102 
R.H. Belam Company, Inc.... .. ...................... 1407 Dixie-Narco ............... .............................................. 1231 IAAPA ...................................................... .................... 645 
Benchmark Entertainment LC ................................... 2232 Doyle International ....... .............................................. 1223 IGT ................ ... ... .................................................... 1623 
H. Betti Industries .............................................. ..422, 423 DuzallToys, Inc ...... ................................................. 2153 ISi Collectibles .... .. .................................. ... 2047 
Bob's Space Racers Inc ............................................. 11 23 Dynamic Technologies, lnc ........................................ 1528 lmonex.. ... ...... .. ............... . ...... ... .......... 1730 
Bonita Marie International .......................................... 2126 Dynamo Ltd........... .. ........................ 223, 323 Innovative Concepts In Entertainment... .................... ..439 
Bottelsen Dart Co ................................................ 1703 ESD ..................................... ........ ............... . . .... 1002 lntercard, Inc .................. ........................................ 2351 
Dan Brechner & Co., Inc .............................................. 922 Eagle Utt............. .. ................. 1103 International Laser Productions ............................ .. 2323 
Bromley Inc ................................................................ 1423 Escalera, Inc ....................... ... ............... ..... .......... 1445 Ithaca Peripherals, Inc.. .. .................. . ..................... 942 
Bulldog Amusements ............................................... 1323 EurosloL .............................. ..453 JCM North American Bill Acceptor Div ....... ... ... ........... 139 
Bundra Games Corpcration..................... . ...... 1815 Fable Toy Corp ........................................ .............. 2252 J&J Sales Co , Inc......... . ....... ................ 1444 
CDS ..................................................................... 1004 Fabtek Inc ............................................................... 1607 J-S Sales Company's lnc ............................................. 7 45 
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of Events 
- Wednesday, March 16 -

9:00 AM - 5:00 PM 
Seminar #100: Redemption Field Trip 
-Boarding begins at 8:30 a.m. in front of Rosemont/O'Hare 
Exposition Center. Buses depart promptly at 9 a.m. 

8:30 AM - 5:00 PM 
Seminar #101: Miniature Golf Association of America 
(MGAA) Round Table Discussions 
-Rosemont/O'Hare Exposition Center 

8:00PM 
Distributor Gala (by invitation only) 
-Westin O'Hare 

- Thursday, March 17 -
8:00 AM - 10:00 AM 
Seminar #200: Redemption 101 Revisited 
-Rosemont/O'Hare Exposition Center 

8:00 AM - 10:00 AM 
Seminar #201: How to Operate an Oscilloscope 
-Rosemont/O'Hare Exposition Center 

8:00 AM -10:00 AM 
Seminar #202: Music Business 101: Programming & 
Promotional Opportunities to Maximize CD Jukebox 
Collections 
-Rosemont/O'Hare Exposition Center 

9:00 AM - Noon 
Coin-Op Olympics 
-Rosemont/O'Hare Exposition Center 

9:00 AM - Noon 
Exhibit Hours: Distributors Only 
-Rosemont/O'Hare Exposition Center 

10:15 AM - 12:15 PM 
Seminar #203: Advanced Monitor Troubleshooting 
-Rosemont/O'Hare Exposition Center 

10:15 AM - 12:15 PM 
Seminar #204: Health Care Reform & Its Impact on 
Operators 
-Rosemont/O'Hare Exposition Center 

Noon - 5:00 PM 
Exhibit Hours: General Trade Admission-Rosemont/ 
O'Hare Exposition Center 

4:00 PM - 5:00 PM 
Coin-Op Olympics 
-Rosemont/O'Hare Exposition Center 

7:00 PM - 9:00 PM 
ACME Operator's Cocktail Party (free admission) 
-Rosemont/O'Hare Exposition Center 

- Friday, March 18 -
8:00 AM - 9:00 AM 
Mike Ditka - Live! (free admission) 
-Rosemont/O'Hare Exposition Center 

8:00 AM -11:00 AM 
Coin-Op Olympics 
-Rosemont/O'Hare Exposition Center 

9:00 AM - Noon 
Seminar #300: Introduction to Digital Electronics & 
Microprocessor Based Systems 
-Rosemont/O'Hare Exposition Center 

9:00 AM - 11:00 AM 
Seminar #301: Redemption for Profit 
-Rosemont/O'Hare Exposition Center 

10:00 AM - 5:00 PM 
Exhibit Hours: General Trade Admission 
-Rosemont/O'Hare Exposition Center 

11:15 AM - 1:15 PM 
Seminar #302: Your "Eye" to the Future: Interactive & 
Innovative Technologies 
-Rosemont/O'Hare Exposition Center 

11:15 AM -1:15 PM 
Seminar #303: A Primer for Successful Pinball Promotion 
-Rosemont/O'Hare Exposition Center 

4:00 PM - 5:00 PM 
Coin-Op Olympics 
-Rosemont/O'Hare Exposition Center 

7:00PM 
AAMCF Annual Appreciation Dinner: Honoring Steve 
Lieberman, Lieberman Music Company (paid admission) 
-Hyatt Regency O'Hare 

- Saturday, March 19 -
8:00 AM -10:00 AM 
Coin-Op Olympics 
-Rosemont/O'Hare Exposition Center 

10:00 AM - 4:00 PM 
Exhibit Hours: General Trade Admission 
-Rosemont/O'Hare Exposition Center 

Noon 
AAMCF Raffle Drawing 
-Rosemont/ O'Hare Exposition Center 
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ROWE INTERNATIONAL 
AND 

ROWE'S PARTICIPATING DISTRIBUTORS 

PROUDLY ANNOUNCE 

$250 
FACTORY REBATE 

.-----~ 

LaserStar® CD-lOOD Lady in Red/Black Magic 

* Effective on purchases made from March 1 throughApril 30, 1994. 
Good while supply lasts. Not valid in conjunction with any other promotion offered 
during the same period. See your local participating Rowe distributor (U.S. only) for 

payment terms, qualifications and details. 

Since 1927, Making Great Jukeboxes in America 
75 Troy Hills Road Whippany, NJ U.SA 07981 

(201) 887-0400 Fax (201) 887-2851 



STEVE 
LIEBERMAN 

T he American Amusement 
Machine Charitable Founda
tion (AAMCF) will honor 

one of coin-op's outstanding leaders 
at its 1994 Annual Appreciation 
Dinner, to be held Saturday, March 
18, in Rosemont, Ill. The AAMCF 
Board of Directors has selected Steve 
Lieberman of Lieberman Music 
Company (Minneapolis, Minn.) as 
this year's honoree. 

Founded by Steve's grandfather 
Samuel in 1907, Lieberman Music 
has long been a leading distributor of 
coin-operated amusement games, 
phonographs and vending equip
ment, covering Minnesota, North and 
South Dakota, Wisconsin and central 
Iowa. Another arm of the Lieberman 
family business also grew to become 
one of the country's leading retail dis-

ReP/ay Magazine 

tributors of records and tapes. 
Steve and his brother David took 

over leadership of the company in 
196 7, after the untimely death of their 
father and Sam's successor Harold 
Lieberman, an industry leader and 
nationally recognized coin machine 
figure. Thus begun the third genera
tion of Liebermans involved in the 
business. Steve is currently president 
of Lieberman Music and also of 
Viking Vending, a distributor of 
vending equipment added to the 
company in the 1950s. 

Ray Galante, president of Music
Vend/Dunis Distributing, and presi
dent of the AAMCF Board of Direct
ors, is pleased with the decision to 
honor Lieberman. "Steve is an out
standing individual who has made 
significant contributions to the coin-

March 1994 

op industry over the past 25 years," 
Galante said. 

The proceeds from the apprecia
tion dinner and the AAMCF charity 
car raffle are traditionally donated to 
a charity of the honorees choosing. 
Steve plans to select a charity in the 
near future. 

Galante said that he looks forward 
to this year's banquet (to be held at 
the Hyatt Regency O'Hare) as being 
the biggest and best ever. 

Established in 1985, the AAMCF 
is a non-profit public charity located 
in Elk Grove, Ill. The foundation has 
made significant donations in past 
years to the National Association for 
the Prevention of Child Abuse, the 
U.S. Olympic Committee, Give Kids 
the World and many other charitable 
organizations. + 
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capsule reviews of recent 

AMOA Expos & ACME 

Shows help put this year's 

convention into perspective 

FROMTIIEPAST 
E very silver lining has a 

cloud, they say. The 
coin-op industry is 

growing into a truly global market 
and expanding to embrace pocket 
parks and theme parks. (That's good.) 
But as a consequence, some industry 
folks' lives are turning into a non-stop 
barrage of trade shows. (Not so good.) 
If you have just returned from the 
A TEI show (London) or the 
Leisurexpo (Orlando), you could be 
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getting dizzy as the industry prepares 
to launch into its second biggest 
annual event...the AC:rvffi show. 

To help you put it all in perspec
tive, we've prepared a brief "capsule 
review" of the last several major U.S. 
trade shows from 1991 to 1993. It's a 
fast, fun way to check trends and 
refresh your memory about where the 
industry has been ... and where it's 
going. You can chart the rise and fall 
of certain political issues on the 

March 1994 

industry barometer. You can clock 
the ebb and flow of optimism and 
pessimism. You can see patterns in 
how and why attendance waxes and 
wanes. In the "hits and dogs" section 
of each capsule review, you may 
even notice that time-honored staple 
of 20-20 coin-op hindsight: a couple 
of games that were pronounced 
"hits" on the show floor, but which 
fizzled on location. • 

j . ' 
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good games, VLT hopes, 
and global politics 
dominate Vegas event 
WHERE & WHEN: 
Las Vegas Convention Center, Sept. 
12-14 

EXHIBITS: 
780 booths, a record. About 225-250 
exhibitors. 

ATTENDANCE: 
Around 7,700 or higher. "Best last 
day of a show ever," said ACME 
show chairman Bill Cravens. 

THE BUZZ: 
Great video spread. "More good new 
machines here than the market can 
absorb." 

HITS: 
Ops vote Midway's Terminator 2 
video as "game of the show." Other 
well-received titles: Dmgon's Lair IL 
Captain America & the Avengers, 
Spiderman, Captain Commando, 
WrestleFest (newly released as kit). 

DOGS: 
Seminars. Lousy attendance, even for 
VL T session. Nolan Bushnell was a 
no-show; they played a video tape of 
him. 

POLITICS: 
JAMMA Chairman Masaya Nakam
ura convenes first-ever three-way 
summit meeting of JAMMA, AMOA 
& AAMA. Main topic: parallels. 
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AMOA, AAMA & JAMMA at "Hilton Summit" 

AAMA Exec Director Bob Fay says 
factories are worried about flood of 
counterfeits coming up from Mexico. 
AMOA prexy Jim Trucano reports 
some sense of agreement, but AMOA 
board balks at approving innocuous 
Joint Communique stating common 
goals (it was eventually approved 

March 1994 

some time later). 

GENERAL TALK AROUND 
THE SHOW: 
VL T was most discussed issue. Love
hate, depending on who you talked 
to. Iowa sole-source deal was killed 
just 2 weeks before Expo. 
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Game Features: 
• Cabinet Quality built with tongue and groove construction 
• Metal Ticket Door and Deltronics ticket dispenser 
• Ticket reset button on ticket door 
• Diagnostics and Volume Control located in Coin Door 
• LED Ticket bank counts down tickets as they are paid out 

Simple Simon is an easy 
redemption game that all ages 

will have fun playing. Simple Simon 
talks to the player coaching him how 
to play the game and encouraging 

the player to "try again"! 
A "Simple Simon" jingle plays during 

the attract mode and gives the 
game real personality! 

The game simulates the rules of 
tic tac toe. The player tosses 3 balls 
onto the play field and trys to match 

the lit squares on the backglass. 
If the ball lands in the lit square, 
the player scores a higher ticket 

value. If all three squares are 
matched, the player gets a 

ticket bonus! 

Up to 4 coins or tokens per game 
can be inserted - Each coin 

increases the ticket values of 
each square. 

• LED Display for number of coins in play 
• Payout percentages and Bonus Levels Dip Switch Settable 
• Drain hole provided in front of cabinet 
• Game shipped with 5 balls, 3 for game play, 2 for Back Up 
• Game has casters to make the game easy to move 
• Game shipped in 1 carton with skid for forklift accessibility 

Game Specs: 80" H x 87'' L x 31 .5" W Weight: 600 lbs. Shipping Weight: 700 lbs. 

American Sammy Corporation 
901 Cambridge Drive Elk Grove Village IL 60007 (708)364-9787 Fax:(708)364-9831 

© 1993 American Sammy Corporation. All Rights Reserved. 
SIMPLE SIMON™ is a trademark of Am~can Sammy Corporation 
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ACME '92 

WHERE & WHEN: 
San Antonio Convention 
Center, March 13-15 

EXHIBITS: 
770 booths, a record. 213 
exhibitors. 

ATTENDANCE: 
Disappointing. Show offi
cials publicly claimed 
headcount was off by just 
5%, but privately admitted 

to a 
1 5 % 
d rop. 
" Officia l " 
headcount: 
about 5,700. 

THE BUZZ: 
Great p ins & t errific 
redemption spread. Lots of sales! (to dealers) 

HITS: 
Capcom's Street Fighter II Champion Edition. Konami's X
Men. Williams' pinball The Getaway. In a suite, Data East's 
Lethal Weapon 3 pin. 

DOGS: 
Sunday-Tuesday show dates, ending on St. Paddy's Day. 
Seminars ok but poorly attended. Certain pricey new hi
tech games disappointing. 

POLITICS: 
AMOA & AAMA meet in closed-door session. AMOA 
raises the issue of overseas factories possibly operating 

San Antonio sees heavy 
sales to distributors; light 
operator attendance 

routes 
a c ross 

USA as "rev-

GENERAL TALK 
AROUND THE 
SHOW: 
Gorgeous city, but lousy 
show dates and "remote
n ess" b lamed for low 

attendance. For the first 
time, many AMOA leaders attend ACME. Genuine (if still 
cautious) cooperation between the associations. Everybody 
seemed more realistic about video lottery. 
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Call the amusement, arcade and redemption specialists-at 1-800-524-2343 for more 
information or the name of your authorized Betson distributor 

Re d e mption games 
have lasting appeal
so buy products 
tha t a re built to las t 

BETSON ENTERPRISES 
DIV. OF H. BETTI IND .. INC. 

303 PATERSON PLANK RD., CARLSTADT. N.J. 07072-2307 
IN N.J. (201 )438-1300 • TOLL FREE 1-800-524-2343 

FAX (201 )438-4837 
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AMOA '92 

NO-NONSENSE IN backstage political tension 
colors fine show and strong 
product ..... ....... -. -_ .... _ _ ..... _ 

WHERE & WHEN: 
Opryland Hotel & Con
vention Center, Nashville, 
Oct. 1-3 

EXHIBITS: 
202 firms in 758 booths. 
No record, but very good. 

ATTENDANCE: 
Around 8,000. Again, 
good but not a record. 
Aisles mostly crowded, 
though. This had every
one smiling. 

THE BUZZ: 
Excellent large, expensive 
videos. Very good re
demption and pinballs. 

HITS: 
Ops vote Konami's I.ethal 
Enforcers video as "game 
of the show." Other titles: 
Sega 's Virtua Racing, 
WMS Fish Tails pinball, 
Taito's Monkey Mole 
Panic redemption video, 
SkeeBall's Tic Tac Toe 
rolldown. 

DOGS: 
Inconvenience of sprawl
ing, confusing site. 

POLITICS: 
Mood dampened by 
AMOA & AAMA conflicts 
behind the scenes. AMOA 
board now well-informed about "rev
enue sharing'; unhappy about this 
and about proposed AAMA maga
zine. AMOA board votes on ap
proach to new technology, a subject 

Page 60 

.. llPI -- ----- --- -

"Country-politan" Barbara Mandrell wowed 'em at Expo '92 

which dominates "summit" of 
JAMMA, AMOA & AAMA. 

GENERAL SHOW TALK 
WMS marketing director Roger 

March 1994 

Sharpe said mood was businesslike, 
impersonal, no fun. Said violence in 
video games was a big issue. Sur
prisingly few gripes about high 
prices. 
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WHERE & WHEN: 
Sands Convention Center, Las Vegas. 
March 11-13 

EXHIBITS: 
921 booths, a record! 254 exhibitors, 
another record! 

ATTENDANCE: 
Grand slam! Aisles were crowded 
several hours each day. You'd have to 
go back 12 years to find a U.S. trade 
show with a higher headcount. Of 
8,586 tradesters registered, about half 
were buyers (operators, distributors, 
employees, etc.). 

THE BUZZ: 
Pins, music, dedicated video, & re
demption were all strong. Fewer kits 
than in previous years. Lots of upbeat 
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factory talk about solid U.S. sales and 
fast-growing overseas markets. 

HITS: 
Data East's Fighter's Hi.story. All four 
pins. Seeburg's low-cost Blast CD 
jukebox. Game of the show was 
Midway's NBA Jam. Sega's Virtua 
Racing still strong. 

HONORS: 
Woman of the Year was Mrs. Leah 
Bettelman (C.A. Robinson & Co.). 
Manufacturer of the Year was 
Williams/Bally-Midway, while 
Distributor of the Year was Atlas 
(Chicago). 

UPPERS: 
The show ran like a dream. Every
body had enough time, enough 

March 1994 

super attendance makes 
this expo a real "operator 
show" 

space, & enough room. Everything 
was logical and well-planned. 
Seminars were super. "Redemption 
City" was a major success. 

DOWNERS: 
The only downside was the Great 
Blizzard of '93, which closed most 
East Coast airports. Hundreds of 
tradesters were stranded in Vegas for 
a couple of days after the show. 

POLITICS/ATMOSPHERE: 
A noticeable mood of contentment, 
confidence & goodwill prevailed. 
Show was blessedly free of controver
sy or AMOA-AAMA conflict. "For 
once all the industry's constellations 
are aligned right," said Namco's 
Kevin Hayes. "Let's enjoy this while 
it lasts!" 
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The Best Built 
Electronic Dart 
Board In The 
Business! 

hoesigned By Operators To Meet 
~ The Needs Of Operators 

• intelligent Design -
" Simplicity And Reliability 

• Complemented By Street Proven 
" Promotions And An Unprecedented 

League Program 

Get The Best For Less! 

medalist marketing corporation 
206 Frontage Rd. N., Suite B-2 

Pacific, WA 98047 
1-800-532-4837 
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WHERE & WHEN: 
Oct. 21-23, Anaheim Convention 
Center, Anaheim, Calif. 

EXHIBITS: 
1,002 booths (an all-time industry 
record!). 

ATTENDANCE: 
With 8,332 people at the show, this 
was the second-biggest in AMOA his
tory! Only the 1982 "Pac-Man" era 
convention drew more operators. 

THE BUZZ: 
Hi-tech dedicated video from Japan: 
wow! But U.S. redemption, pins and 
virtual reality had some overseas 
observers waving the American flag. 

HITS: 
Game of the show was Midway's 
Mortal Kombat JI. Sega's Virtua 
Fighter and Namco's Ridge Racer 
looked quite impressive. Rock-Ola's 
new Rocket compact jukebox had 
ops smiling. 

HONORS: 
Williams/Bally-Midway not only 
won the "game of the show" award 
from operators, but the company also 
won "most played" awards in several 
categories. AMOA honored Wally 
Bohrer for his many years of service 
as he exited the Past Presidents 
Council. 

UPPERS: 
Gorgeous weather, super-convenient 
setting, excellent logistics and plan
ning, excellent exhibit hall. 
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The Mortal Kombat II team includes WMS exec VP Ken Fedesna and game designer Ed Boon 
(back row, in suits), plus actor-models Carolos Pesina ("Raiden"), Anthony Marquez ("King 
Lao"), Richard Divizio ("Kano"), and Daniel Pesina ("Johnny Cage"). 

DOWNERS: 
AMOA wanted to make a dramatic 
announcement about hi-tech at this 
venue but was unable to do so be
cause certain contracts were still 
under negotiation. On the show floor, 
almost no gambling equipment was 
shown because local California law 
enforcement is very tough on this cat
egory of equipment. 

March 1994 

POLITICS/ATMOSPHERE: 
Meetings, meetings, meetings! This 
was the most businesslike conven
tion in trade history. AMOA released 
cautious (but responsible) position 
papers on revenue sharing and video 
game violence. Behind the scenes, 
rivalry between AMOA's veterans 
and its 30-something "new genera
tion" continued. 
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Branching out into the potentially 
lucrative new markets in Asia is the 
talk of the business world these 
days, and coin-op is no exception. 
Gilbert Sakaguchi of Honol ulu
based Family Entertainment Inc. 
sent us this article describing his 
company's success in working with 
a Chinese firm to open arcades in 
mainland China. The author, Robert 
Peters, is a representative of the new 
joint-venture company. 

United Success Far East Ltd., a 
company jointly owned by 
Family Entertainment Inc., 

Hawaii, and Dizen Development Ltd., 
China, will present its first family 
entertainment center in Wuhan, 
China. Wuhan is one of the larger 
industrial cities of central China, with 
a population base of approximately 
13.5 million. 

The venue is located in a renovated 
motion picture theater, and is in one of 
the busiest entertainment districts of 
the city. Wuhan's first amusement 
arcade will have over 200 (video 
games, kiddie rides, redemption 
games, video poker and slot machines). 
It will also include a food court and a 
children's birthday party room. 

This will be the first of six loca
tions to be opened in China in 1994. 
In November, a 500-piece video 
poker and slot machine casino is 
scheduled to open in the northeast
ern city of Harbin. Long range plans 
also call for us to conduct full-scale 
research development projects with 
Chinese partners, from planning to 
completion. Family Entertainment 
Inc . currently operates 10 video 
arcades in the Phillippines. 
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Hawaii-based arcade operator wants to open 
FECs across mainland China in joint venture 

Representatives of United Success Far East Ltd., which is jointly-owned by Family Entertainment 
Inc., Hawaii, and Dizen Development Ltd., China (from left}: Georgette Kala and Robert Peters, 
Family Entertainment; Loretta Wong, Dizen Development; Gilbert Sakaguchi, Family Entertainment; 
Ada and Fred Ing, Dizen Development. 

The demand for the family enter
tainment concept of arcades in China 
isoverwhelming! Chinaislarger than 
the United States, and has a popula
tion base of 1.4 billion. It's hard to 
believe that little more than a genera
tion ago, Asia was as poor as any 
place on earth. Today, China is the 
envy of the West, and its economy is 
expected to grow 7.1 % this year, as 
compared to 2.8% in the U.S. and a 
decline of 0.4% in the 12-nation 
European community. 

The final stage for establishing this 
atmosphere of attracting fore ign 
investors was China's legislative act 
of 1979, which established Shenzen 
Special Economic Zones, or "Sez" 
zones. These sez zones made China 
alluring, to say the least. Our trip to 
several major cities in China con
firmed our commitment to do com-
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merce there. 
China is indeed an astonishing 

rags-to-riches story that is the envy of 
the recession-stricken West. Many 
American operators, both large and 
small, must now find new domestic 
and foreign markets to do business in. 
We anticipate that foreign demand for 
our equipment will soon exceed our 
available line of supply. Operators 
who would like to explore joint-ven
ture opportunities with us in main
land China can contact me, Robert 
Peters at 808/922-7331, or write 
United Success Far East Ltd. , P.O. 
Box 240100, Honolulu, HI, 96824. 

The rise of family arcades in China 
indicates how cultures can flow both 
ways in the information age. But, big 
and exciting as that may be, even big
ger and more challenging opportuni
ties lie ahead. 
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• A one-player multi-level pusher in the 
Crompton Klondike tradition 

• Ticket or token redemption plus 
an optional "ticket every time" feature 

• Full tilt alarm system 
• Vibrant graphics 
• Exciting sounds 
• Fully metered 
• Also available in three player model 



OPERATOR-RUN VLT'S ARE 
NO GUARANTEE OF UTOPIA! 
After last year's two-part column 

on Wisconsin's Indian casinos 
(and operator reaction), I decid

ed to investigate South Dakota and 
Montana, where operators have a 
piece of the action. These two states 
were the first to permit operator-run 
video lottery. They've been running 
their VL T markets successfully for 
several years. As such, they're the 
envy of operators around the USA 
who think Montana and South 
Dakota must be "Camelot" where 
everything is perfect and the sun 
shines at all times. 

Is this envy justified? Are Montana 
and South Dakota really "heaven on 
earth" for operators? Do operators in 
these states have to hire extra staff, 
just to take the profits to the bank? In 
the late summer of 1993, my wife Bev 
and I loaded up the car and hit the 
road to see it with our own eyes. I 
met with street operators, tavern 
owners, distributors, and visited tav
erns, trade shows and mini casinos. I 
talked to experts like Elroy Gruen
wald, Mike Trucano, Phil Benson, 
Bob Correa, Harold Bittner, Dave 
Waylander, Chris Warren and many 
more. 

I learned that legal gaming in 
Montana and South Dakota is not like 
Indian gaming in Wisconsin. It is not 
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even close! Yes, there are positives 
but there are just as many negatives. 
This month's column will look at 
both the pros and the cons of opera
tor-run video lottery. 

During my visit to Montana and 
South Dakota, it didn't take me long 
to discover the truth of that old say
ing, "There's no such thing as a free 
lunch." Sorry to burst anyone's bub
ble, but VL T operators in both states 
who are successful, deserve their sue-

cess based on very hard work and 
paying their dues. (And paying. And 
paying ... ) 

Lesson number one from legal 
video lottery: if you make a deal with 
the state government, it becomes your 
(senior) partner with the right (and 
inclination) to change the rules con
stantly and overnight. This makes 
you, the operator or distributor, the 
"real" gambler because you don't 
really control your own destiny. 

Vote Yes for 
South Dakota 
September 14th 

This billboard promotes one of many casino type hotels in Deadwood, South Dakota which has 
turned into a miniature Las Vegas. The "Vote Yes" message refers to a gambling initiative on the 
state ballot; the gaming industry fights a constant political battle to defend its market. 
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ON THE ROAD 

"There are no guarantees from the 
state," operators said many times. 
Montana and South Dakota trade 
members are proud of getting legal 
VL Ts in their states, but they don't 
brag about it or jump up and down 
with joy. ill fact, some operators seem 
almost nervous about the future of 
their business. Considering how 
much money they have tied up in 
VL T machine investments, and con
sidering how unpredictable the 
state's policies are from day to day, 
it's fair to say this constant sense of 
insecurity is a hidden "price" of legal
izing gaming ... a price that many oper
ators never expected to pay. One 
operator posted this sign in his office: 

BREAKFAST $ 2.95 
LIVE POKER 
llAM • ZAM 

"No man's life, liberty or property are 
safe while the legislature is in ses
sion." Lots of operators I talked to, 
seem to really believe this. 

Still think legal VL Ts are a free 
ticket to the end of the rainbow? Let 
me pass on a few more hard realities I 
learned first-hand from the experts in 
Montana and South Dakota: 

The big sign (and cheap breakfast promo) is typical of gaming advertisements all over Montana 
and South Dakota. 

*The negative publicity that exist
ed before operators got the law 

changed to permit gaming is still 
there! Operators fight a daily PR bat
tle to create a positive public image 
(and, once again, a handful of com
mitted activists are doing all the 

LIEBERMAN 
MUSIC 

COMPANY 
9549 PENN AVE., SOUTH 

MINNEAPOLIS, MN 55431 

61 2-887-5299 
800-879-032 1 

FAX: 612-887-5656 

VIKING VENDING & 
LMC OF WISC. 

N89 W 14400 PATRITA DR. 

MENOMONEE FALLS, WI 53051 

41 4-255-6580 
800-236-1880 (WISC.) 

FAX: 414-255-4524 
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MAJOR BRAND 
R EPRESENTAT ION 

CHOICE USED 
EQU IPMENT O N 
HAN D 

MIDWEST 
R E DEMPTION 
HEADQUARTERS 

SOLID 
DEPENDABLE 
S ERVICE SUPPORT 

PARTS 
DEPARTMENT 
& ONE STOP 

CASINO GAMING 
EQUIPMENT SALES 

GOOD, SOLID 
BUSINESS ADVICE 
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work). 
* There are no gray area games, 

period. And there are no kits or 
adapters that can turn gray area 
games into legal VL Ts or keno 
machines. 

* VLT machines cost about $5,200 
each, so be prepared to ask the bank 
for a ton of money if legalized gaming 
comes your way. Even if banks are 
willing to work with operators, it's 
simply impossible to borrow enough, 
quickly enough to cover all your loca
tions right away. 

* But many locations themselves 
will be happy to buy their own 
equipment, if permitted by law. They 
think it's an "easy" business to run. 
And, there is no shortage of VL T 
manufacturers who will sell equip
ment directly to such locations. 

* In Montana, everyone with a 
liquor license can get an operator's 
license. Just pay $2,000 for the master 
license and $200 per machine, and 
you're an "operator." 

* Service is not a problem for 
these new "operators." New busi
nesses have sprung up to specialize 
in providing service to location
owned equipment. 

* "50/50 splits on video gaming 
just doesn't happen after the first con
tracts have expired," South Dakota 
operator (and former AMOA presi
dent) Jim Trucano told me. "Location 
loans , remodeling costs, and in
creased service expenses are all reali-
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ties under video gaming," he added. 
* Plenty of operators mistake big 

VL T grosses for big profits. They offer 
stupid commissions and make life 
harder for the good operators (and for 
themselves, though it takes a while 
for them to figure this out). 

* In Montana, there are 13 ,668 
poker and keno games operating. 
There are over 1,600 operator licenses 
issued in a state whose population is 
less than one million! Last year, these 
operators gave the State of Montana 
$26.8 million dollars, with $8.9 mil
lion going into the state general fund. 
Also, $17.9 million of the total went 
back to the communities, large and 
small, where it came from. This fact 
is very important to maintaining pub
lic support for VL Ts, in my opinion. 
It also ensures that mayors, council
men, city council chairmen, etc. 
remain allied with operators. 

* In Montana, you're allowed 20 
games per liquor-licensed location. 
Indian locations get equal treatment 
for now, but many operators think 
this will change soon. 

* Competition for customers is 

ON THE ROAD 

"Free casino buffet" and "outdoor hot tubs & 
pool " are inducements at the Diamond Lil 
Inn, which offers VLTs inside as well as beds. 

heating up to furnace-like tempera
tures. Not just 99-cent breakfasts and 
$5 "all you can eat" buffets, but also 
free bingo in many spots and a "start
up" grub stake in many other loca
tions. That is, the location gives you ·a 
roll of coins to play the machines, 

and if you stay on the machine for 15 
minutes, whatever you win is yours. 

Another interesting lesson is the 
role of videos, pins, darts and tradi
tional amusement games in a legal 
gaming market. During the first few 
years of VL Ts, these machines were a 
very low priority for operators but 
now they are finally becoming a key 
factor again. When the bloom is off 
the VL T rose, amusements can play a 
vital role in helping create steady cus
tomer traffic. This means operators 
have an increasingly important role 
to play, even in locations which own 
their own VLTs! 

Amusement games are never in 
the best spot in the casino locations 
(they're usually shoved into some 
out-of-the-way comer). However, in 
regular taverns, gaming has actually 
increased the take in pool, darts, 
pins ... and I saw lots more good new 
games and lots more gameplay action 
this time, than during my 1991 visit. 
In fact, amusement machines can 
draw customers into the location .. . 
customers who then "also" play the 
gaming equipment...proving that the 

• Equipment 

• Service 

• Parts 

• Redemption 

• Experience 

New England Coin-Op Distributors 
(617) 769-9760 

24 2 Variderbi lt Ave ., Norwood, MA 02062 
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was Yogi referring to ·01 DARTS??? we don't know, but his Immortal words ring true when 
the game Is played on the new SCORPION STINCER '94. Our exclusive player selectable ·01 
EQUAL DARTS™ feature adds an entirely new element to the game - STRATECY - and 
keeps the tension mounting 'tll the last player throws the very last dart. 

* '01 EQUAL™ 
HOWIT 
WORKS 

THE CiAME DOESN'T END WITH THE FIRST PLAYER TO REACH "0". 
INSTEAD, EACH REMAININC PLAYER IN THAT ROUND HAS A FINAL 
TURN TO CiO OUT, IF POSSIBLE. THE PLAYER WHO FINISHES WITH 
THE LEAST DARTS THROWN IS THE WINNER. 

It's now stricly a game of sklll - the disadvantage of unfavorable throwing order Is 
eliminated. With ·01 EQUAL™. players sharpen their skllls by setting up the most strategic 
"out" shots. and then going for the win with the fewest darts. The feature opens up a 
completely new form of league competition. 

'01 EQUAL TM is part of the STINGER '94 expanded game menu • the widest choice ever 
available. We've added the entire range of ·01 games. 301 thru 1001. with the touch of a 
single button. Check out all the new features that continue to make SCORPION the BEST 
game in town .. . right, YOCil ?! 

USER FRIENDLY OPERATION· EASY ACCESS TG ILL UMES 

301/501/701/801/901/1001 • Plus d aptlans. 

SHANGHAI/ N~ BASEBALL • An American Favorite. 

HI-SCORE/ N~ LO-SCOH • A new twist • 
Law scare wins, but lllissad darts count BO! 

CRICKET/Cff·TIROAT CRICKET and 
Nt-W NO-SCORE CRICKET • Fast paced, marks only. 

The ORIGINAL Computer Challen e Player 

I STINGER '94 IS ALSO AVAILABLE AS A KIT FOR ALL SCORPIONS I 

f&4 fH<Mt-/>~ !)~ •M ~ 
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* PATENT PENDING 

'M 
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Other NEW FEATURES 
on STINGER '94 

PLAYER SELECTABLE 
SOLID BULL 50/50 
SPLIT BULL 25/50 

(j[JiJ[IDj[ID [])(6 ~~ ™ 

sauna svsn:m 

~~~™ 
MATCH FEATURE AFTER EVERY GAME 

ATTRACTS MORE PLAY 

800-523-2760 
MERIT INDUSTRIES, INC. 
PA 215-639-4700 FAX 215-639-5346 



two types of machines can work 
together! 

AMOA board member Chris 
Warren (Capital Music) and operator 
Dave Way lander (Yellowstone 
Music) brought this point home to 
me, during a tavern show and con
vention held in Helena, Montana. 
They had a large booth filled with 
handsome pool, darts, and jukebox 
equipment. They were busy signing 
up taverns for leagues and music ser
vices. "An operator must have some
thing to offer which the locations can
not do for themselves," Chris and 
Dave told me. "Operators must offer 
something to bring people into the 
locations." One of the fellows told me 
he's active with three leagues -
VNEA (pool), NDA (darts), and now 
IFP A (pinball) - and that "the loca
tion comes to depend upon leagues. 
In most places, video gaming is not 
drawing the customer like it used to. 
Leagues do! It is worth the effort, 
believe me." 

There are some "Camelot" aspects 
to the legal VL T markets in Montana 
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Like many operators in the region, Mike Trucano (Black Hills Novelty, Deadwood, S.O.) is now 
building pool and dart leagues, rather than depending solely on legalized gaming. 

and South Dakota. Operators have 
hired more people. The state is happy 
about all the money it's making, with
out costing the taxpayers a penny. 

March 1994 

Security is not a problem. South 
Dakota's on-line system is monitored 
by a central computer, so nobody has 
a chance to cheat; and Montana's 
print-out system has its own safe
guards .. .including the operator's 
motivation to keep his "senior part
ner" happy. 

In Mitchell, South Dakota I visited 
the super-busy operation of Elroy 
Gruenwald, where the phone was 
ringing off the hook. His company, 
D&E Music, has a simple answer for 
locations that own their own equip
ment. "We concentrate on giving 
100% service to our 100% exclusive 
locations," Elroy said. Yes, a hard
working amusement operator can 
provide invaluable services to loca
tions ... even gaming locations. 

I also visited Deadwood, S.D. 
where casino-style gambling was 
legalized a couple of years ago on a 
local basis. Since 1991, this once
dying former mining town has 
become a thriving, miniature Las 
Vegas. Main Street's shops and stores 
have all been converted into neon
flashed casinos and taverns. The pop
ulation has boomed. The number of 
local residents used to be 2,200; now 
the number of gaming employees 
alone is nearly that high. 

In that town, I had a very instruc
tive talk with Mike Trucano (Black 
Hills Novelty). Many of Mike's 
insights are reflected in the points 
made earlier in this article. Mike, by 
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Our new Stand-Up VR. Unit 
will blow 'em right out of their 
shoes. And with our current 
library of multiple games, your 
customers will be back, again 
and again! 

The knowledge and support of 
A Wf will help keep 'em 
coming back with even more 
exciting game titles in 1994! 

Don't miss out! Get your share 
of the most exciting technology 
in the amusement industry 
today. Get your VR from the 

~) ~best in this world. 
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the way, is another operator who is 
now building pool and dart leagues, 
rather than depending solely on legal
ized gaming. Black Hills Novelty 
works to provide good equipment 
and good service, with integrity. For 
example, they won't service location-

Elroy Gruenwald (D&E Music & Vending, 
Mitchell , S.D.) delivers good service on 
amusements; his phone rings off the hook. 

ON THE ROAD 

owned equipment in their locations. 
As for operator-run VL Ts, Mike 

and his brother Jim (a former AMOA 
president, like their late father) had 
some good advice. They stressed how 
crucial it is for operators to get a voter 
mandate for operator participation 
and fair economic return in any pro
posed VL T system. A voter mandate 
is much, much better than "trusting" 
state officials to write the regulations 
themselves and play fair with opera
tors in the process. After all, the 
state's share of the VLT pie in South 
Dakota has gone up more than 50% 
since this market first opened (from 
22.5% to 36%). Enough said! 

The truth about legal VL T markets 
in Montana and South Dakota, as I 
saw and heard it from the people 
involved, is very simple. There is no 
Santa Claus in Montana and South 
Dakota, no Camelot for operators and 
distributors ... just hardworking trade 
members who united and got some 
laws passed that they could live with. 

Next month's column will contain 
some very candid, extended com
ments from Jim Trucano, Bob Correa 

Capital Music's Chris Warren (left) and 
Yellowstone Music's Dave Waylander (right) 
successfully promoted dart, pool and pinball 
leagues at a tavern convention in Montana. 

and Phil Benson on the pros and 
cons of legal, operator-run video lot
tery. You've heard it from me; next 
you'll get it from the horse's mouth! 

STAR TRACK INC. 
NAME BRAND REDEMPTION PRIZES * Over 2000 Items * 

TOYS * Barbie Doll Sets * Disney View Master * Tyco Remote Control Cars * Cabbage Patch Toys 

ELECTRONICS * Black & Decker Power Tools 
* Hamilton Beach Blenders * Dirt Devil Hand Vac * Craig AM/FM Stereos 

PRE-PACKS 
*Plush 80¢ to $3.00 averag * Sport Mixes Licensed * X-Rated Mixes * Candy Pre-Packs 

HUGE SELECTIONS • LOW LOW PRICES 

PENNY CANDY * Tootsie Rolls 
*Blow Pops * Jolly Rancher 
*War Heads 
* Pixy Stix 

STAR TRf1CK INC. 

148Allen Blvd. 
Fanningdale, New York 11735 
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HOT! NOVELTIES * Power Ranges Posters * Beavis & Butt-Head * Looney Tunes Favorites 
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LICENSED SPORTS BALL! * NFL Football * MLB Baseball 
*NBA Basketball 
* NHL Hockey puck's 
* Looney Tunes 

FORA FREE CATALOG CALL 
1-800-733-5013 
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iJANK 'EM T6GETHER AN'i:J Ai:Ji:J SUPER JACKP6T 

iJACKEi:J WITH A FULL & M6NTH WARRANTY 

AVAILAiJLE IN YELL6W, RE'i:J GR PURPLE CAiJINET 

ABSOLU1El1 
#1 

E"ER'IWHERE\ 
-CALL YOUR DISTRIBUTOR-

COUNT ON us FOR HlaHLV CREATIVE INVENTIONS OF 'PRIZE PIS'PENSINa aAMES 



MATES RATE 
S.A. BASH GREAT 
• The South Australian AMOA s annual trade show in Adelaide 

served up another winner regional operators. 

The newly elected National AMOA, Ltd. (Australia) Board of Directors (I 
to r): Max Griffiths, Jack Radios, George Campbell (chairman), Frank 
Sebastyan, Malcolm Steinberg, Ken Priest, David Chell and Paul 
Modica. 

The grand final of the first FM 104. 7 Super Pinball Challenge was played 
on Premier's new Wipeout pingame. Shown are players from both 
teams who competed in the final. 

L & A's Chris Blackman speaks at the AMOA (SA)'s industry forum on 
regulation of violent video games by government legislation. Seated are 
(I to r): Malcolm Steinberg, George Campbell and Jack Radios. 

National AMOA chair George Campbell speaking on the future of state 
and national associations during the annual general meeting. 

Tradesters from South Australia 
made a good showing at the 
Amusement Machine Operators 

Association (SA) November 26 trade 
show in Adelaide. According to the 
association, more than 70 percent of 
the state's known operators were able 
to browse among the newest equip
ment shown by the distributors and 
attend an evening of fine dining and 
entertainment. 

The opening event was a day of 
golf sponsored by Leisure and Allied 
Industries at the picturesque Belair 
Golf Course. Fortune smiled on those 
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who decided to hit the links by pro
viding a day of gorgeous weather. 

The next item on the agenda was a 
little more serious. Australia's 
National AMOA held their annual 
general meeting to make their yearly 
report and elect a new Board of 
Directors. 

Soon afterwards, the tradeshow 
was underway in the Adelaide 
Convention Centre. The strong atten
dance by South Australian ops was 
further enhanced by a number of visi
tors from other states, as distributors 
displayed the latest vidgames, pin-
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balls and other hot offerings to hit 
Australia's market. 

The Christmas dinner that evening 
included an entertaining floorshow 
put on by the AMOA directors. 
Rounding all of this off was good 
dancing and great music provided by 
the Frankie and the Feelgoods show
band. As the hours grew late, many 
delegates were still seen at the casino 
tables until the call for breakfast. 

All in all, the AMOA (SA) show 
was a hit for everyone, treating show
goers to a nice mix of new products, 
good food and lively entertainment. 
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Many business owners are con
cerned about protecting their 
assets from lawsuits and eco

nomic decline. They have good rea
son to be concerned. Today there is 
an explosion of litigation brought 
against businesses. Sexual harass
ment, wrongful discharge, hazardous 
waste, products liability and numer
ous other theories are being used in 
the courts to impose liability on com
panies. 

Insurance has been the tradition
al tool used to protect against law
suits. However, insurance is not 
always effective. Insurance policies 
are now being written to exclude pro
tection from many risks. Addition
ally, a number of insurance compa
nies have become insolvent. 

The economic recession has also 
created concerns. An unexpected 
economic slump can cause the loss of 
a business and all of the assets 
pledged in support of the business. 

Business owners faced with large 
creditors' claims sometimes panic 
and try to transfer assets to family 
members or others. This usually does 

DAVID HAGEN 
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BY LAURENCE MERRITT 

& DAVID HAGEN 

ASSET PROTECTION 

not work and may cause greater prob
lems. Transfers to family members, 
partnerships and trusts may be set 
aside by the courts as fraudulent. 

In an effort to protect assets, a 
few attorneys have gone to extreme 
lengths to help clients. For example, 
some attorneys have set up trusts in 
offshore countries (such as the 
Cayman Islands) for purposes of 
holding and investing monies. These 
islands are chosen because they have 
laws that make it difficult for credi
tors to reach assets. 

For most people, this extreme 
method to protect assets is not neces
sary and may be unwise. Placing 
assets overseas creates a number of 
problems. The foreign depository 
may prove unreliable, inconvenient 
and costly. There is also the risk that 
these foreign countries may experi
ence political or economic instability. 
The courts of this country may not 
respect the laws of a foreign country. 
Local courts may even hold the asset 
owner in jail until he or she causes 
the assets to be returned to this coun-
try. 

There are a number of ways to 
protect assets that make more sense. 
Here are some suggestions: 

1. Hold property in forms that 
reduce risk. Married couples often 
own property jointly. This may sub
ject all of the property to risk of loss 
to creditors of either spouse. For 
example, we know a prominent pro
fessional whose wife was in a serious 
automobile accident. The other party 
sued and won a judgment for mil
lions of dollars. The insurance was 
insufficient to cover the claim. 
Consequently, all property owned by 
the professional and his wife, includ
ing the home and family business, 
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were lost. 
The laws of most states allow 

married couples to agree in writing 
that the assets acquired during the 
marriage will be held separately. 
Each spouse will hold assets free 
from the claims of the other spouse's 
creditors. These marital property 
agreements can thus reduce the assets 
that are at risk. 

Transferring assets to children 
can also serve to protect assets. The 
gift tax laws allow for the tax-free 
transfer of $10,000 a year to each 
child. These yearly transfers can 
place assets out of reach of future 
creditors. 

2. Invest in exempt assets. Each 
state has laws which allow people to 
maintain assets free from creditors' 
claims. These laws are intended to 
insure that each person retains at 
least some assets in the event of 
financial set-back. These assets can
not be reached by creditors. A person 
can keep these assets even if he or she 
files for bankruptcy. 

The most common exemption is 
the homestead. State laws allow a 

LARRY MERRITT 
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EAGLE LIFT 
Fasy Co1111e. 

~-..... -··- ~ Fasy Go. 
· If you transport machines 

your job will be easier with 
EAGLE Liff. The 1000-pound capacity EAGLE Liff has everything 
you're looking for in a liftgate, from safe, convenient operation to 
streamlined appearance. 

So whether you have machines coming in, or machines going 
out, move them the 
easy way ... 
with EAGLE Liff. 

For the name of an 
EAGLE Liff dealer near you, 
call 1-800-USA-GATE (872-4283) 
and ask for Jerry Mathison or Dan Barry. 

MANUFACTURED BY: EAGLE LIFT 
2401 West Broadway . Council Bluffs . IA 51501 

• Mulfll>le 
Coin-, 

•Bonus Pfay----

8436 Washington Place NE 
Albuquerque, NM 87113 
(505) 821-6878 •Phone 

(505) 821 -6876 •Fax 
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JACKPOT 
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LEGAL QUESTIONS 

person to maintain equity in a home 
that cannot be taken by creditors. 
Each state has a set amount for the 
homestead exemption. For example, 
a married couple in California can 
protect $75,000 in their home. A few 
states allow for an unlimited home
stead (such as Texas and Florida). 

Another way to protect assets is 
to invest in retirement accounts. Most 
states provide exemptions to protect 
these investments. The amount 
invested in retirement accounts is 
usually protected to a limited 
amount. However, the United States 
Supreme Court recently issued an 
opinion which allows full protection 
from creditors' claims for all monies 
in ERISA qualified retirement 
accounts, regardless of the amount. 

Placing monies in retirement 
accounts is an important way to plan 
for retirement. It is now also an excel
lent means to protect assets from the 
risk of future creditors. 

3. Family partnerships and 
trusts. Placing property in partner
ships or trusts which hold the assets 
for children or charities can be an 
effective method to protect assets. 
However, it is important to under
stand that the property placed in part
nerships and trusts will normally be 
placed permanently out of the control 
of the person who contributes the 
assets. 

It is wise to save and invest assets 
with the goal of protecting them from 
possible claims from creditors. Funds 
invested in homes, retirement 
accounts and family trusts will grow 
to meet retirement and family finan
cial goals. These investments can also 
provide protection from unexpected 
creditors. 

Laurence Merritt has been helping operotors with 
their legal problems for almost 20 years, taking many 
matters to trial and obtaining large judgments. 
However, he feels his greatest accomplishments are 
the times when he has been able to obtain successful 
results without going to trial. Mr. Merritt is on the 
panel of arbitrotors for the Las Angeles Superior Court 
and has served as a judge Pro Tem in the Santa 
Monica Municipal Court. He has also taught severol 
paralegal courses at Waterson College. 

David Hagen has represented operators for a 
number of years. He has taught paralegal courses at 
Waterson College, as well as been an instructor in the 
MBA program at California Lutheran University. 
Laurence Meffitt and David Hagen have worked 
together for many years and both welcome comments 
and suggestions. You can reach them at: Merritt & 
Hagen, Attorneys at Law, 6400 Canoga Ave. #311 , 
Woodland Hills, CA 91367; phone: 8181992-1940; 
fax: 818-992-3309. 
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Coin Concepts Inc. 
16 Edgeboro Road, Unit 5 
East Brunswick, N.J. 08816 
908-390-9009 1-800-462-COIN 
Fu: 908-390-3373 

Profit from the Fun 
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THE 

NTN Communications 
"downloads" grown-up games 
to taverns; sole-source 
network offers a challenge ... 
and a role model 

kay, here's the not-so-secret 
formula for the next genera
tion of tavern-based, hi-tech 

entertainment. Take two TV sets, one 
handheld keyboard, and a tavern. 
Toss in a satellite that "downloads" 
video game formats, and a toll-free 
telephone hookup for players to zap 
their gameplay moves back to the net
work's central computer. Combine 
them together, and what do you get? 

You get futuristic entertainment 
that's already up and running today 
in 1,300 locations across North 
America. Remote, interactive, net-

Tavern patrons can enjoy NTN's interac
tive digital broadcast game network 24 
hours a day in some 1,300 locations 
across the U.S. & Canada. 

ReP/ay Magazine 



worked games are downloaded to 
taverns, lounges and restaurants by 
NTN Communications Corp. Their 
24-hour, 7-day-a-week menu in
cludes a growing mix of trivia games, 
interactive sports games and soon-to
come wagering games. They say 
about 4.5 million people now play on 
the network each month. The NTN 
Entertainment Network offers 11 
hours of original interactive program
ming each day. 

Could this kind of thing knock 
operators out of taverns and other tra
ditional coin-op locations? Well, 
we're forced to admit it's possible. 
Maybe you still can't send a pool 
table or cigarette machine over a 
satellite broadcast or a phone line, but 
NTN (and similar services from the 
likes of AT&T, Time-Warner, etc.) 
could certainly deliver video games, 
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music, and even league formats for 
darts and pool on their networks. 

Not that NTN wants to get into the 
business of distributing "kids" video 
games. They are quite proud of their 
own home-grown programming, 
which is aimed squarely at grown
ups. Still, the growing success of 
NTN represents coin-op's final wake
up call: get hip to hi-tech now, or else 
give up your exclusive grip on your 
locations. The success of NTN shows 
that interactive networks are not "the 
future" anymore, they are "today." 

How does NTN make its money? 
Forget about coin mechs and com
mission splits. Most locations do not 
charge customers to play the games, 
NTN said. Instead, NTN charges tav
erns $595 per month for program
ming. Locations are happy to pay up, 
because the system is really popular 
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with patrons and draws lots of traffic. 
"Players line up early for their spot 
on the network," said company offi
cials. "We wouldn't have invested in 
it if it didn't give us an attractive 
return on investment," one restaurant 
chain exec told Business Week. 

Players may not pay money to par
ticipate in NTN's games, but high
scorers can still win prizes from local 
taverns (anything from a $25 bar tab 
to big consumer electronics items). 
Prizes are also awarded by NTN 
itself. 

Live games on the NTN network 
include "QB-1," an NFL-licensed 
game where tavern patrons watch a 
live football match and punch in key
board selections to predict the next 
offensive p lay. Over 35,000 tavern 
customers are estimated to have done 
this during the recent Super Bowl. 
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Live broadcasts of all 256 NFL foot
ball games per season, plus basket
ball, baseball, and hockey broadcasts 
and college football, are also wired 
into the NIN network for interactive 
play-along entertainment. 

To play "QB-1," players watch a 
live football broadcast on one screen 
and predict the quarterback's plays 
such as "run middle" or "pass left." 
Correct predictions earn points; 
scores are instantly tabulated and 
continually displayed on a secondary 
screen. Every now and then, NTN 
flashes a "leaderboard" on the screen, 
allowing players in specific locations 
to compare their performances to 
other players nationwide. "The only 
thing wrong with QB-1 is that it's 
impossible to play and meet girls at 
the same time," one loyal fan told 
Sports Illustrated. 

Pre-programmed games include 
trivia contests like "Showdown," 
"Passport," and "NightSide" with 
topics ranging from sports to politics, 
travel, entertainment, history and sex. 
Special broadcasts like the Academy 
Awards are also occasions for NIN to 
create additional interactive, predic
tive games. In states like New York, 
Pennsylvania, etc. (which have just 
legalized home wagering on horses) 
NTN will soon offer a secondary 
"wagering" network that uses credit 
card swipe slots on the player device. 
NIN may also offer this network to 
churches, so they can bring their tra
ditional bingo into the hi-tech era. 

NIN does not take coin machine 

Players use this hand-held control unit 
called "The Playmaker" to predict the 
quarterback's next move when playing 
"QB-1 . " Newer versions of the control 
panel include Miller Beer logos and slo
gans. Interchangeable control panel 
overlays are used to customize "The 
P1aymaker" for different NTN games. 

Page86 

IS THE FUTURE HERE? 

The NTN network uses a satellite link to 
send digital signals (i.e., the gameplay 
format) to locations. Player feedback 
simultaneously returns to the network's 
central computer, via toll-free phone 
hookup. 

operators as partners. It doesn't need 
them. Instead, the firm sells licenses 
to other markets - like a single NIN 
master license for Europe, and anoth
er one for Australia. But NIN does 
service locations which have tradi
tionally been the operator's "turf' -
taverns and restaurants like Ben
nigans, Black Angus, and more. By 
the way, they're also going after 
hotels. NTN's "LodgeNet Entertain
ment In-Room Network" reaches 
250,000 rooms in over 1,900 hotels in 
the U.S. including Sheratons, Double
tree Inns , Outriggers, and Trump 
hotels, they advise. 

Oh, yes ... there is one type of U.S. 
"operator" who can be a partner with 
NTN: your local cable TV operator. 
That's one way NTN has taken its 
games into the home market. Other 
ways include linking NIN program
ming with computer data services. 
Current licensed distributors of NIN 
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programming include: GE interactive 
cable TV; TV Answer; the GE 
"Genie" on-line data service; the 
AT&T ImagiNation network (former-
1 y Sierra On-Line) ; Interactive 
Systems Inc.; and U.S. Order. By the 
way, NIN's games are supported by 
advertising from the likes of Miller 
Beer, Chevrolet, Winston cigarettes, 
American Express, etc. 

NTN TECHNICAL BASE: 
BUILT-IN FLEXIBILITY 

Since all these delivery platforms 
are carrying NIN (and since the com
pany intends to be flexible for trans
missions in other countries, or on 
tomorrow's multimedia networks), 
the NIN network includes five main 
delivery methods. They are: FM side
band, direct satellite, TV vertical 
blanking interval, cable, and the tele
phone. NIN programs are transmit
ted from the NIN control center in 
Carlsbad, Calif. through an uplink to 
a satellite above the equator. The digi
tal feed is then re-transmitted by 
satellite and received by all sub
scriber locations. Time elapsed: less 
than one second! Transmissions can 
be sent point-to-point or point-to
multiple receivers. In most cases, the 
return path uses a toll-free "800" tele
phone number. 

Based in Carlsbad, Calif., NTN 
was founded in 1983 by professional 
sports and broadcasting executives. 
Chairman Don Klosterman is a for
mer pro football player who later 
served as GM or VP for the Oilers, 
Colts and Rams. President Patrick 
Downs' resume includes stints as VP 
& business manager of the Padres, as 
well Time-Life's special projects chief 
and regional GM for Ticketron. NIN 
spent two years developing its prod
uct before going on-line with service 
in 1985. They've been losing money 
for quite a while (reportedly racking 
up $25 million in losses), but a recent 
issue of Business Week Oan. 24) said 
they're about to break into profits in a 
big way. They just had their first 
quarter "in the black," said the maga
zine. And 1993 revenues were dou
ble the previous year's gross earnings. 

"Link-up live and play the world," 
is NIN's slogan. So far, they're doing 
exactly that...and their future looks 
bright indeed. 

• 
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Your Collections will 
Jump on the Charts I 

Newlrom 
LAZER-TRON 

Players will be jumping with excitement as they compete 
against each other or try to beat the fastest time of the day in 
this whack-'em and smack-'em 2 player race game. The first 
player to reach the finish line in this first ever hip-hopping 
swamp Olympic meet is the winner. 

Bonus Jackpots ! 
Players can win Special Bonus Jackpots 
by beating the fastest times of the day. 
All Jackpots are operator adjustable. 

Call Lazer-Tron today for the distributor 
nearest you. 

Innovators in Redemption ! 
Ribbit Racin"' is brought to you by Lazer-Tron, 
the same people who brought you such great 
games as Aftershock ~ Spin to Win '", Jungle 
Rama ·~ Awesome Toss 'Em ·~ Spin A 217 
Super Bank-It '"and Sluggers Alley ~ 

Ribbit Racin"' Features 
• Adjustable ticket payout • Quality construction 
• Adjustable cost per play •Adjustable difficulty level 
• Weight 400 lbs. • Size:41 "W x 38"0 x 95"T 
• Super sound and graphics package 
• Games can be linked together to form 
a 4, 6, 8 or 10 player race 

LAZER-TRON LAZER-TRON 
4430 Willow Rd. 
Pleasanton, CA 94588 
Phone: (510) 460-0873 
Fax: (510) 460-0365 

Super Bank-It" is distributed 
by Capcom USA. 

Patented & Patents applied for 

LIGHT YEARS AHEAD,! 



~ author claims it costs 
amusement industry 

approximately $20 to $35 
million per year and even 
puts some opeFators out of 

business 

The reasons for eft are-many, 
say the expe s. The problem 
is compoun ed by t mp ti.on 
and the opportunity to st al. 
Certainly, human greed is 

factor, but still there are many oth r 
circumstances that cause a person to 
steal, especially from his employer. 

Many employees rationalize their 
behavior in order to feel they're justi
fied in stealing. Not every employee 
with access to the company's proper-

James M. Fisher, though presently work
ing for the real estate marketing firm of R.W. 
Investments in LaJolla, CA, has a masters 
degree in journalism. He researched and 
wrote this Employee Theft article at the 
request of his friend Mark Gastellano, presi
dent of Compuline (the San Diego manufac
turers of the Coin Tracker ... an automated col
lection system which offers operators the anti
theft protection he claims is lacking in many 
present coin metering systems). 

While Castellano provided some articles 
that went into Fisher's research pool, the 
author says he did the bulk of the work, "and, 
free of charge." Saying he tried to be as 
objective as possible, Fisher admits that "no 
one has done a thorough examination of this 
subject as it affects the amusement machine 
business. But, using other industry studies, a 
comparison can be drawn," he declared. 

RePlay advises readers that the conclu
sions and statistics Fisher presents are his, 
not the magazine's. But no matter how you 
view it, Fisher's treatise is both thought-pro
voking and a less-than-gentle reminder of an 
ever-present danger existing in this cash
intensive industry. 
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zy will steal, of course, but sometimes 
e :ections of those that do are a way 

of li. ndli -g personal grievances 
, a.gains theil'. employer. Stealing is 
~ also a way of demonstrating the 

emp 0 ee's dissatis@ction and 
deviance in thiyworkpla'!!:e. 

TypicallyJ an employee mrght say: 
"I }{ad this gripe against the comRany, 
and the owner wasn't straightening it 
out fast enough. You might sa my 
stealing from him was in the spirit of 
retaliation." Another might think: ' ~ 
felt I deserved to get something more 
for my work, since I was no getting 
paid enough." 

Dennis Dalton, a management and 
security consultant for Fortune 500 
companies, declares that the proble~ 
of stealing cuts deeper into the com
pany when lax hiring policies occur. 
Easy access to money by longtime 
employees also contributes to theft. It 
has also been shown that the higher 
the turnover rate in the number of 
employees, the greater the inci
dence of company theft. 

"If people see their friends 
getting laid off of it they're wor
ried about losing their own 
jobs, they may feel they should 
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get what they can while they can. 
Virtually all individuals who steal 
from an employer think the company 
is big and can afford it," says Dalton. 

Burke Stinson, a human-resource 
specialist for AT&T adds: "It's no 
secret that people who are basically 
honest sometimes retaliate because 
they're angry and frustrated. If they 
feel they aren't getting a fair shake, 
they rationalize that it's OK to steal." 

A survey by the National Institute 
of Justice revealed that one-third of 
the polled employees reported steal
ing some company property. Almost 
two-thirds reported other types of 
misconduct such as sick leave abuse, 
drug or alcohol use on the job and fal
sifying time sheets. 

employee theft costs 
billions a year 

"Companies that don't take the 
threat of crime seriously are simply 
playing Russian roulette," explains 
Dalton. The U.S. Chamber of Com
merce estimates that employee theft 
costs U.S. businesses $40 billion 
annually. In addition, approximately 
20% of all businesses fail due to 
employee theft. Specifically, more 
than 16,000 U.S. businesses fail 
annually because of internal theft! 

"Economic crime is ten times 
gi;eater than street crime," says 
'Thomas W. Wathen, CEO of Pinker
ton Security and Investigation 
Services in California. "But in most 

cases," he contin-



Simple By Choice, 
Reliable By Ilesign. 

Introducing GLASCO. The new name in dependable vending. 
At GLASCO. we've gone back to basics to bring you a 

new level of reliability in vending. Specifically designed 
for simplicity and dependable operation. our machines 
give you all the features you need. including many 
standard items other manufacturers offer as options. 

Advantages like quick and easy loading. simple 
servicing. contemporary styling and affordable pricing 
make GLASCO the best value in the industry . ..letting 
you maximize profits in any size location. 

Our complete line includes large and small snack 
units. plus cold can. hot drink and a combination cold 
food/snack model. GLASCO can be your single source 
for servicing all your customers' vending needs. 

To find out more. call 
your nearest GLASCO 
distributor. 

Serving the needs of vending operators through the independent GLASCO distributor nef\'/ork. 

12271 Natural Bridge Road. Suite 798 • Bridgeton, MO 63044 • 314/298-3510 • FAX: 314/298-1309 



ues, "there are no police cars, sirens, 
guns or TV coverage. It ranges from 
paper clips and rubber bands that 
find their way innocently into purses 
and pockets, to employees perma
nently removing assets like comput
ers, telephones, supplies and 
money." 

Most employees who steal from 
their employers do not realize the 
ramifications of their actions. Most 
are caught up in instant gratification 

EMPLOYEE THEFT 

rather than looking downstream to 
see the result of their actions. 

"The majority of Americans don't 
understand that free-enterprise isn't 
indestructible," says Wathen. "They 
don't understand that losses related 
to theft directly affect their opportuni
ties for promotion, bonuses and profit 
sharing, and that these losses might 
even cost their jobs. They think that a 
company has a deep pocket and that 

DISTRIBUTING 

Our Strength is Your Strength! 
• Top Brands • Solid Service • Parts/Supplies • Financing 
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it's all right to steal." 
"Failing to protect yourself can be 

a costly mistake," says Carl F. 
Jenkins, a certified public accountant 
and fraud examiner with Macdonald, 
Levine, Jenkins and Company of 
Boston. "Small business' owners, 
therefore, should take steps to avoid 
suffering losses at the hands of dis
honest staffers," Jenkins adds. 

Prime target for 
theft is cash 

The prime target for outright theft 
by employees is cash. If money is not 
monitored properly, misappropria
tion by employees is almost certain. 
One CEO of a major U.S. company 
declares that he does not hire thieves, 
but we make thieves out of the peo
ple we hire. Inadequate company 
anti-theft policy, as well as the lack of 
an adequate job description of man
agement's responsibilities toward 
employee theft contributes to the 
incidence of theft. Most employees 
who report a lack of clarity regarding 
the company's rules about theft are 
only vaguely aware of policies. They 
are also very impressed with the lack 
of management's concern toward 
theft and the inconsistent enforce
ment of the rules. 

Curiously , Jenkins says many 
crimes are never reported because the 
owner is embarrassed that an 
employee stole or embezzled from 
the firm. This type of behavior may 
encourage -employee theft rather than 
discourage it. "Small amounts of 
money stolen every week can add up 
to thousands of dollars," he exclaims. 

One experience involving employ
ee theft occurred when a route collec
tor responsible for several conve
nience store locations asked some 
store clerks on the route to help him 
skim some of the money off the 
games. The collector told the clerk to 
disconnect the game's coin meters at 
mid-week, then reconnect them a 
couple days later. This went on for a 
year until the collector was trans
ferred to another route. After his 
transfer, the income per-machine 
increased immediately. To the dis
may of the owner/operator, it was 
discovered that over $100,000 was 
lost due to the dishonesty of the store 
clerks and the route collector. 

(continued next page) 
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Theft in amusement 
industry accounts for 

3°10 to 5°10 of gross 
A prominent industry security 

consultant from a large northwest 
amusement company mentions that 
theft is one of the biggest problems in 
the amusement industry. He places 
shrinkage estimates between 3 % to 
5% or $20 to $35 million per year. 
While some operators think this 
shrinkage number is even higher, the 
factor for employee theft is due to the 
ease it is to steal from games with the 
current electromechanical meters 
installed. All you need to do is dis
connect the meter. The game still 
operates, but the coin drops are not 
accounted for. 

A $7 billion dollar per-year indus
try relies on the honor system to col
lect and account for its revenues. The 
unanswered question is: do we really 
know how much the industry is los
ing through shrinkage? If we are to 
believe recent studies, the answer is 
not whether some employees are 
stealing, but how much they are steal-

EMPLOYEE THEFT 

Game 

Logic Board 

DIAGRAM F - According to Fisher, current 
electro-mechanical meters can be discon
nected, allowing the game to operate but the 
revenue is not accounted for. 

ing. 
Depending on the size and make

up of a company, there are many 
methods of retrieving coins from an 
amusement game. One person might 
do the job of three people in one com
pany as compared with another busi
ness. However, for this illustration, 
six individuals will come in contact 
with the money. 

The first person is the collector 
who physically goes to the site to 
retrieve the coins. In a three-game 
location it takes him around 25 min
utes to collect and account for the 
money. Typically, he counts the cash 
on location. It's not usual after a day's 
work that the collector is driving 
around town in his route truck with 
several thousand dollars worth of 
coins. 

The second person who has access 
to the money is the rotator. The third 
individual is the service person. He 
maintains and repairs the machines. 
The fourth person is the money room 
counter. The fifth is the controller, 
and the sixth is the owner.Often, the 
money is kept in the collector's 
home, regional office or home office 
for up to a week before it is deposited. 
The opportunity for an employee to 
steal from his employer remains a 
constant threat, especially when you 
look at the absence of safeguards the 
industry uses to account for billions 
of dollars in coins. 

Certainly, this collection system 
gives employees easy access to cash. 

THE CONVENIENCE OF VARIETY THE QUALITY OF [bXID~@ITTJ® 
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 
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BATON LOCK AND HARDWARE COMPANY 
14275 Commerce Dr.• Garden Grove, CA 92643 1-800-395-8880 
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By the way, it's interesting to note 
that (statistically) a strong relation
ship is shown between an employ
ee's theft of the company's property 
and other forms of deviance, such as 
the employee's theft of time via a long 
lunch, coffee break and sick leave. 

Again, those companies that main
tain explicit policies against employ
ee theft have lower theft levels than 
those that have not maintained an 
anti-theft policy. The studies also sug
gest that management must clearly 
convey by word and deed to the 
employee that taking property is not 
acceptable behavior within an organi
zation. 

Read Hayes, a security consultant 
for Loss Prevention Specialists in 

EMPLOYEE THEFT 

Winter Park, Fla., states: "Putting a 
face on the company helps prevent 
employees from stealing." And the 
first step is to establish rigid hiring 
practices. The company must con
duct thorough reference checks on all 
prospective employees. Call another 
company to verify employment 
dates. Check with colleges, universi
ties or trade schools to see whether 
the person really graduated or not. 
Also contact personal references and 
review them more thoroughly. 

The second step is to pay employ
ees a competitive salary. Signif
icantly, when an employee is com
pensated for individual productivity, 
rather than just an hourly wage, 
shrinkage decreases. Profit sharing 

~ 
Slate mover 

& Covering Tabl e 

The Ultimate 
Pool Table Mover inc 
Reid Sales President 

412 Cottage St. 
Delphi , IN 46923 

317·564·4838 
1 ·800·925·9275 

The Ultimate Acceptor • • • 
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Programmable electron ic val i
dator for all amusement games 
and video lottery machines 
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- Acceptance: Up to 6 different coins 
- Easy individual coin selection by 

dip switch 
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oftOdG 7101 Trans-Canadienne St-Laurent, Quebec H4T 1 A2 

Inc. Tel: (514) 338-5050 Fax: (514) 332-1739 
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also decreases shrinkage in the com
pany. 

Step three is to show the employee 
that he is as important as the assets of 
the company. Managers should be 
aware of the employee and any per
sonal problems they might have. 
There must also be a free flow of 
communication between manage
ment and the employee. 

The fourth step is to develop a 
comprehensive anti-theft company 
policy. Employees must understand 
they will be responsible for their 
actions. Management must be alert to 
its responsibility in making the 
employee aware of the company's 
anti-theft policy. There must be direct 
adherence to and constant follow
through by management regarding 
this policy. 

Step five requires the company to 
develop adequate safeguards to pro
tect company assets. For example, the 
rotation or transfer of employees from 
one collection location to another is 
an excellent safeguard to ensure 
employee honesty. It is also suggested 
that an independent bonded contrac
tor be used to collect and account for 
the game revenue. 

The sixth and perhaps most 
important step is to change from the 
current coin metering system to an 
automated collection and security 
system. By changing the current sys
tem to a state-of-the-art computerized 
electronic system, a company may 
track its revenue without the threat of 
employee's manipulation of the col
lection receipts and financial records. 
Remember, as one CEO said: "We 
don't hire thieves. We make thieves 
out of the people we hire." 

If this industry is going to decrease 
theft, these six steps must be taken 
seriously and implemented. The six 
steps to prevent employee theft in 
review are: 
1. Make sure potential employees are 
thoroughly investigated. 
2. Pay them according to their merit. 
3. Employees have individual worth; 
remember that. 
4. Have a widely-publicized and thor
oughly understood employee anti
theft policy. 
5. Establish adequate safeguards to 
protect company assets, especially 
the cash. 
6. Install an automated collection and 
security system on machines. 

ReP!ay Magazine 

~ 

4 



Rising Waters™ 

Vertical Water Game™ 

~;;sP<jt. 
~ 

© Bob's Space Racers, 1993 

I 
I 
I 
I 
I 
I 
I 

TO 
TO $UCCE$$ AND pao•,-c• 

Whac-A-Mole® 

Modular Redemption Center™ 

Bob's Space Racers. Inc. 
427 15th Street 
Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 

S-r A Patented Game ol Bob's Space Racers 

Kiddie Can-Alley™ 

Sidewinder® 

Bob's SPlce Racers has been the 
redemption ticket to ride since 1970. 
With Bob's you know that you are get
ting games that are in tune with today's 
game players - true redemption games 
and proven money makers. Operations 
of all sizes have come to depend on 
Bob's because of their decades of suc
cess, quality construction and legendary 
service. Bob's also offers more than just 
games, they can provide time-tested 
operating methods and complete facili
ties design services. Call for complete 
information on games and services. 
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[Editor's note: the following inter
view is reprinted, with permission, 
from the {January, 1994) issue of 
Amusement Business Europe (ABE). 
It's a coin-op trade magazine pub
lished in London under the direction 
of Publisher Robin Coates and Editor 
Kate Barnett. 

Gill Pollock is well-known to the 
U.S. coin-op trade as president of 
Premier Technology (Elk Grove 
Village, IL) and as a past president of 
AAMA. The following Q&A has a bit 
of "European " flavor, but since that 
part of the world is really the number 
one market for pinball, we think it's 
quite appropriate to pass along Gil's 
views to American readers. Our 
thanks to ABE for a fine interview.] 

ABE: First off, how do you view 
the European marketplace at the 
moment? 

GP: The general economy in 
Europe has slowed down over the 
last couple of years, but I think that's 
a normal cycle. As things slow down 
your share in each market remains 
consistent, there's just a smaller vol
ume of business. 

Obviously there has been a large 
amount of games produced in the last 
two years which has helped to con
tribute to the situation, and this pro
liferation of games is going to take 
some time to work through the sys
tem. As the economy starts strength
ening in the next six months that 
pipeline will start to clear out and I 
think we'll see the volume go back up 
after an adjustment period. 
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ABE: So how important is Europe 
in terms of domestic sales? 

GP: We're the same as all the other 
pin table manufacturers - everybody 
does approximately 65 percent to 35 
percent; Data East is maybe 60 per
cent to 40 percent. Historically the 
volume of exports has always been 
around 60 to 65 percent. 

ABE: Which overseas markets are 
particularly strong for you? 

GP: The strongest markets for us 
in Europe are France, the Benelux 
countries and Spain. Sweden and 
Switzerland are small markets but we 
do pretty well there in terms of mar
ket share. We had some distribution 
problems in Germany but our new 
distributor - Tuning - has done an 
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excel
lent job in try

ing to re-establish our 
presence in that market. 

ABE: Do you think pinball needs 
better promotion in Europe? 

GP: I think pinball could be pro
moted much better worldwide. The 
Germans and French are leading the 
way in Europe by hosting tourna
ments. Our ultimate goal is to start 
leagues, but even here in the U.S., it's 
not going as quickly as we'd hoped. 

But we're working with PAP A -
the Professional and Amateur Pinball 
Association - which is running four 
major tournaments that have become 
leagues in San Francisco, Atlanta, 
Chicago and Minneapolis, with the 
winners of those ending up in the 
major tournament in New York. 

And then the IFP A - a branch of 
the AMOA - is also promoting tour
nament and league play. Both associ
ations are taking slightly different 
approaches and hopefully one or 
both will catch on. But the promotion 
of pinball as a sport will take it to the 
next level in the future. 

ABE: Does the responsibility fall 
on the manufacturers or operators to 
get the ball rolling, as it were? 

GP: All the manufacturers are 
working together - Williams/Bally, 
Data East and ourselves - in support
ing both of these associations. But we 
can only throw money at the situa
tion. The hard work and effort has to 
come from the distributing and oper
ating level, particularly the operators. 
They have to make a commitment to 
allocating the necessary resources 
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POLLOCK INTERVIEW 

and that usually means the appoint
ment of someone full-time. 

the market considerably because it Some operators are already start-
provides an incentive. The problem ing to reduce that 50/50 split with 

The same happened with darts 
and pool. Merchandising a product 
line is what it boils down to and 
that's what the operator has to get bet
ter at. 

that has happened in the USA is that, leagues and tournaments. If you go in 
sometime in the 1940s, everyb::,:;o~--.-.:.O::.:r a league and the operator puts 
decided to make that pro are a ne guipment in, he will take X-
50/50 split. With the incr ed cost of numbe f dollars off the top before 
equipment, operating penses and the reven split. So he's decreasing 

ABE: What's your opinion on prof
it-sharing for pin tables? 

so on, the location s uld reall location venue that way. 
be getting 50 perc nt. Wh they the UK ·s fortunate enough to 
should get, realistic y, is 3 percent ever g t rid o e rent-only situation, 

GP: I think profit-sharing benefits or maybe only 25 p ent. it's impprtant start off with a 75/25 
split i favor of the operator. The 
proble is the breweries are so 
domi ant*' e UK, if there was a 

WE ''REIGN'' 
IN THE 

NORTHWEST! 

MUSIC-VEND DISTRIBUTING COMPANY 
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s · it woul probably end-up 75/25 
against the perator. 

AB There's a huge number of 
les coming out at the moment. 

How doy ou compete? 

GP: I think all the manufacturers 
have had excellent products over the 
last couple of years . The earnings 
between products don't fluctuate that 
much, so the player doesn't have a 
brand loyalty, he's just playing what
ever strikes his fancy , whatever 
theme attracts him. 

We try to keep in tune with what's 
going on in the market, see what the 
current trends are and so forth. 
Obviously we look at movie trends, 
but the key to the tables now is to 
have a major mechanical feature. 
Jurassic Park has the dinosaur, 
you've got the shooting mechanisms 
on Star Trek, you've got a motorized 
lift and moving table in Wipeout, 
Indiana Jones has a tilting part of the 
table . So you have to build your 
themes around that major mechani
cal feature. 

ABE: Isn't there a danger that with 
more working parts, there's a greater 
chance of something going wrong? 

GP: We test our mechanical fea-
tures over a long time and that pre
testing is done before we ever go into 
production. If you look at the pinballs 
today compared to five years ago, all 
of them are more reliable. You can 
have the greatest theme in the world 
but if that machine's down, it's not 
making any money. 

The worst thing in the world is for 
an operator to have to make a service 
call. Not only is it an inconvenience, 
it's also an added expense. In the 
U.S., the average service call in a met
ropolitan area - forget driving into the 
country - costs somewhere between 
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$35 and $40 depending on labor 
costs. You not only lose revenue but 
you take away another $30 to $40 
and that's a double whammy- it real
ly hurts. If that happens two or three 
weeks in a row, then the result is sim
ple - your return on investment goes 
ri@ · dow. 
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was also far more geared to the U.S., 
whereas Judge Dredd is more well 
known in Europe. In fact a lot of peo
ple here in the U.S. would ask: "What 
the hell is Judge Dredd?" 

The licensing approach we take is 
something that covers all age groups, 
for example the Mario Brothers. 
Those characters have become 
known across the world in the last 
four or five years and they cover all 
ages groups. The next one to cover all 
age groups was Street Fighter, which 
was such a phenomenon to the coin
op business. 

We have a license for next fall, 
Nightmare on Elm Street, and again 
that's known world-wide and across 
all age groups. We had another for 
next summer - Zorro - but the movie 
went in for re-write. That'll be com
ing out in the summer of 1995. 

ABE: Presumably you dealt with 
Capcom on the Street Fighter II table. 
What is your relationship with 
Capcom? 
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ABE: What do you think has been 
your most successful table so far? 

GP: The most successful was the 
one we introduced at last year's 
AMOA, Cue-Ball Wizard. The nice 
thing we're seeing in the testing of 
Wipe Out in the same initial test peri
od though, is that it's the strongest 
earning pinball we've done to date, 
even more so than Cue-Ball. I don't 
know if it will sell as many units as 
Cue-Ball did but we hope so. 
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ABE: Do you see yourself doing 
more redemption pieces? The con
cept is very popular in America and 
it's growing in Europe - are you look
ing at the European market? 

GP: Our industry's like any other -
20 percent of the people out there are 
the driving force and the other 80 per
cent follow whatever's successful. I 
know some of Europe's leading oper
ators are looking at redemption. Even 
in this country, it's successful but 
we're only beginning to scratch the 
surface. 

The interesting thing over here is 
~e return on investment. You may 
rnvest 20 percent of your site to 
redemption but 52 to 53 percent of 
your revenue will come from that. 
And another thing in its favor is the 
equipment lasts a long time. You can 
put a Bell-Ringer out there and it's 
going to be on location for five years. 

ABE: How many redemption 
pieces do you see yourself putting out 
in a year? 

GP: We've introduced three pieces 

over the last three and a half years so 
we would probably still continue to 
average one a year, maybe two at the 
most. We're back in production on 
these now - we break off production, 
book some orders, go back into pro
duction. It's not a normal production 
cycle like a pinball Iu,ij@frt. rm;-- .... 

GP: There's goo or 
something happening in Pennsyl
vania next year, and Illinois has 
potential too. The legislators don't 
want to do anything to make them 
unpopular, so any year there's an 
election going on, you can forget it -
it's not going to happen. 

ABE: Is your trade association 
involved in the lobbying? 

GP: The individual state AMOA 
associations handle that on a local 
level and we support them. 

ABE: It must be a very unstable 
market with each state having its own 
legislation. 

GP: They can turn it off at any 
e. Every year the operators have to 
t legislation because gaming's a 

ve controversial subject. We should 
be s fortunate to have the structure 
that xists in Europe and the UK. 

. entually I think that situation 
· happen here because of the pres

s to minimize tax increases and 
t e need for stronger government 

ding - it has to happen. I actually 
thought it would happen a lot quick
er, and so did a lot of other people. If 
a state like illinois or Pennsylvania -
one of the larger states - enact it then 
Indiana will have to because they'll 
be losing revenue. And if Indiana 
does it, Michigan and Wisconsin will 
follow - it'll be a domino effect. So 
we'll just have to wait and see. + 

SUPER MARKSMAN HITS THE MARK! 

ReP/ay Magazine 

Thrilling atmosphere of a 
shooting-range plus fasci
nating electronics - this 
makes the sport game 
Super Marksman a shoo
ting star. For nat only l 
plaY.er can show what he's 
ma~e of, but also 2, 3 or 4 
players can enter into keen 
competition. And the best 
of them even enters his 
name into the top ten 
having proven himself ~ 
super marksman. 
That's why this sport game 
was quic~ off Ifie mark -
and iust now is shooting 
ahead! 
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GOING FOR THE .................................. ................................................................................................ 
• Premier kicks off another year with an enthusiastic marketing and design team, and strong new titles 

Acompany's most successful year 
to date ... can be a hard act to fol
low. Just ask the folks at Premier 

Technology! 1993 was their all-time 
best sales year. In fact, sales at 
Premier have increased continually 
for the past four years. So where do 
they go from here? Onward and 
upward! The Chicago-based coin-op 
manufacturer (and makers of the 
renowned Gottlieb line of pingames) 
is looking ahead to make the most of 
its recent success. This means more 
exclusive licenses, an exciting new 
line of games and a stronger presence 
in the growing redemption market. 

The success experienced by 

Premier in 1993 can be attributed to 
the strength of the product lines. 
Pinball models such as Cue Ball 
Wizard, Street Fighter II, Tee'd Off, 
Gladiators and Wipe Out have kept 
Gottlieb a consistently strong pres
ence in the international marketplace. 
Throughout this business growth, 
Premier president Gil Pollock has 
maintained a policy of earnings rein
vestment. "The success of one year is 
only as valuable as its benefit to the 
next," Pollock noted. 

The firm's vice president of sales, 
Steve Walton, stressed that distribu
tors played a big part in Premier's '93 
success story. "No matter how strong 

a product," he said, "success in the 
marketplace can only be achieved 
with the support of the distribution 
channel. The distributors and opera
tors of Gottlieb machines have 
proven to be some of the most com
mitted and loyal customers in the 
world." 

To keep 1994 on an upcurve, 
Premier has invested its 1993 success 
in several areas that will provide ben
efits during the coming year. 
"Because engineering is the heart of 
the firm, we began to expand our 
R&D efforts," Pollock said. One of the 
first additions to be made was that of 
a new design team in the engineering 

One of Premier/Gottlieb's best ftipper titles of 1993 (and still playing strong) was presented at the Anaheim AMOA show. Timely for this Olympic/winter 
season, Wipe Out's factory friends above are Steve Walton, L.J. Green & Gil Pollock. Operator with back to the camera and face to the playfield is 
Chuck Queen from Colorado. 
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GOAL 
department. The company promises 
the introduction of this team's new 
and innovative pinball design 
approach at the March ACME show 
in Chicago. 

Through building a library of solid 
licenses, Premier has assured that the 
Gottlieb designers will have a great 
deal of creative material to work with. 
"Stargate," a $60 million film current
ly being produced, will be introduced 
as a pin in 1994. In addition, Freddy 
Krueger, the blade-handed villain 
from the horror movie series "A 
Nightmare on Elm Street," is another 
character which will undergo pinball 
personification this year. According 
to L.J. Greene, Premier's international 
sales and marketing manager, 
"Demographic data shows that 
Freddy Krueger is the world's most 
recognized horror personality since 
Frankenstein." The television pro
gram "Rescue 911" is yet another title 
that will come alive on the pinball 
playfield. 

Gottlieb's licensing program 
stretches into 1995, when the Steven 
Spielberg production of "Zorro" is 
released. "Our collection of licenses," 
Pollock said, "have taken our design 
department's enthusiasm to an all
time high." 

In addition to licensed titles, 
Premier has introduced a new series 
of games, the "Gottlieb Pro Game 
Series." Sports themes have always 
been winners in the industry and 
Gottlieb has proven its ability to cre
ate solid sport product with Tee'd Off 
and Wipe Out. With clear graphics 
and real sports-action sounds, the 
"Pro Game Series" is focused on 
keeping pinball sports themes alive. 

The first Pro Game Series model to 
be released is entitled World 
Challenge Soccer. While this model 
is predominately geared towards tra
ditional soccer markets, it has proven 
extremely successful during its test
ing period domestically. Noted 
Greene, "1994 is the year for soccer. 
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Not only is 1994 a World Cup year, 
but the tournament will be held in 
the United States. No country can 
create sports hype the way the U.S. 
can." In addition to World Challenge 
Soccer, a second Pro Series will be 
introduced later this year. 

Redemption has also been an area 
where Gottlieb games have experi
enced great success. New redemption 
pieces are also set to be introduced at 
the ACME and AMOA shows in 
1994. The creation of these new mod
els, according to Greene, is the result 
of extensive market testing. "To 
understand redemption fully," she 
said, "our team has had to shift focus 
in player type. We have taken the 
time to create the ultimate player 
appeal with our new products." 

In the area of video lottery, it's no 
secret that the domestic market is 
developing slowly. As a result, said 
Pollock, the immediate focus has 
shifted to Indian gaming, riverboat 
gaming and all legalized gaming 
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throughout the world. 
Internally, the company has expe

rienced several organizational 
improvements. A new vice president 
of operations has been added to the 
team. Duane Eason comes to Premier 
after 20 years in the capital goods 
industry. "The addition of Duane to 
our management staff will further 
enhance our ability to continue to 
grow to higher production levels in a 
formal and efficient manner," Pollack 
said. "Duane possesses the skills and 
ability, from his past experience, to 
head-up a diversified manufacturing 
environment with multiple product 
lines that our management team has 
needed." 

Heading the engineering effort at 
Premier is industry veteran Mike 
Vrettos, vice president of engineering. 
"With the expansion in our product 
lines and engineering staff, Mike will 
now be able to devote 100% of his 
attention to the engineering depart
ment," Pollock explained. "He has 
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Bet you think we staged this. 

You're right. We did. 
But .. . The sumo wrestler 
is real. The ride is real. And they 
both went up & down and back 
& forth together for nearly an 
hour. For real. 

The end came when the sumo 

gave up. The ride would've kept 

on going. It's built to. And that's 
the whole point. 

We staged this to demonstrate 
that our rides are about the 

strongest, most rugged rides in 
the industry. 

We cheated, too. We regularly 

test our rides with 400 pounds 

of concrete blocks atop them. 
The sumo only weighs about 

350 pounds. 



Look underneath. 
You'd think it was a real 
bulldozer. 

It's built like one, same as our 

other rides. Eighth-inch-thick 

cast aluminum gear boxes with 

inductive hardened steel gears and 
two sets of lifetime bearings. 

Dual 110/220 volt, continu

ous-duty asynchronous 1600 

RPM motors ... 4.5 amp, 

nearly a half-horse each. 
All mounted on a 5/64" -

thick tubular steel 

frame, inert-gas welded 

and chemically cleaned 

before being lifetime

primered with synthetic

resin-based 

Brillus Fix. 

All to say ... totally 

and thoroughly 

quality. 

Bigger than life designs. 
Realistic, multi-directional 
movements. 

Authentic looking, yet exaggerated 

to capture young imaginations. 
Flashing lights, wailing sirens, 

roaring motors, control pad 

sequencers, and radio commu

nications chatter to keep those 

imaginations intrigued. Horns 

to honk and controls to 

maneuver to keep imagina

tions involved. And multi
directional, electroni

cally controlled move-

ments that simulate 

the actual 

object 

those 

imagma

tions are 

riding in. 

Put simply ... they entice kids 

and they fulfill the enticement. 

Come with their own 
Roller Jack. 

Permanent underframe rollers 

on one end, stationery feet on 

the other. They'll stay solidly in 

place when in use, but transport 

easily with their Roller Jack 

(comes With most models). 

Dozens of street-proven 
models to choose from. 

All professionally designed, ETL 

(European Testing Laboratory) 
safety- tested to UL standards, 

and kid-tested for 
"attraction power" 
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before they're ever brought to 

market. But the different mod

els you simply have to see. 

Call, write or FAX for full infor

mation and color brochures. 

Better yet, go to your nearest 
EMT Distributor and see them 
first hand. 

~ 
EMT Kiddie Rides A Division ofNSM-America 
1158 Tower Lane • Bensenville, IL 60106 
Phone: (708) 860-5100 /FAX: (708) 860-5144 

EMt FunTecnic EMT U.S. Representative 

O 1994, Elektro· Mobiltechnik, Raubach, Germany & Bensenville, Illinois. 
Kiddle Rides 

7370 N.W. 36th St., Suite 415 G ·Miami, FL 33166 
Phone: (305) 592-5932 /FAX: (305) 592-6041 



over 20 years' experience and has 
also demonstrated his excellent 'feel' 
for coin-operated products. 

"Our management team is contin
uing to grow as is our company," he 

PREMIER 

added. "Once additional product 
lines have reached marketing stages, 
there will be further announcements 
in the first part of next year. 

"On behalf of all of us at Premier," 

Production engineer Louie Giannini's been with Gottlieb since 1940. 

Lucille Jakobik's been a production worker there for 32 years! 

Juan Villa helps to keep the production line humming. 
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Pollock continued, "I would like to 
thank our customers and promise the 
industry our efforts will be directed 
in giving them excellent product." • 

Wrapping wire harnesses and other "fussy" 
jobs at pinball factories like Premier's used to 
be the domain of the ladies, but apparently no 
longer (though that smiling face may be telling 
us something.) 

Edging a World Challenge Soccer cabinet with 
mallet and thumb. 
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There's no need to take chances when you have a sure winner. In the 
Gaming Industry, ITHACA is the undisputed leader in supplying printers for 
all Gaming applications. 

Ithaca's Series SO Standalone 40 Column Printer provides fast, easy 
receipt printing with journal and validation functions for Bingo, Keno and 
Lottery tickets. 

The Series 50's Integral Cash Drawer Driver saves 40 to 60 percent 
on the cost of comparable cash drawers that require serial 
or parallel interfaces. It simplifies operations by 
eliminating complex cables and excess power cords 
and operates both printer and cash drawer through 
a single port. 

Series SO options include Automatic Cut-Off 
and Turbo Speed, which allows receipt printing 
at speeds of 7 lines per second or more with
out compromising print quality. 

ITHACA designed its Series 70 Video 
Lottery Printer for Video Gaming and KIOSK appli
cations requiring a printer located within a gaming 
unit that offers consistent peak performance. 

LOTTERY PRINTER 
MODELS 71, 72, 15 & 16 

The Ithaca Series 70 not only meets but exceeds industry stand
ards, including state regulations concerned with down time, with such 
impressive statistics as a 200 million character printhead and a mini
mum of 2S,OOO hours before failure. 

The Series 70 is a totally engineered package that includes print 
speeds of up to 6 lines per second with fast logic seek, paper cutter, 

AC or DC power supply, rewind, bar code printing and horizontal 
or vertical mounting capabilities as standard equipment (custom 

configurations available). 
Both the Series SO and the Series 70 - in fad ALL 

Ithaca printers -are backed by a full one year war
ranty that includes parts AND labor. 

RECEIPT PRINTER 
MODELS 51, 52 & 53 

Don't take chances. Remember: Top 
Gaming Industry Manufacturers choose one 
printer: ITHACA. 

I T H A ( A 
PERIPHERALS INCORPORATED 
A subsidiary of Tridex Corporation 
20 Bomax Drive, Ithaca, NY 14850 
Phone: 607/257·8901 
FAX: 607 /257 ·3868 





THE IMMORTAL 
PINBALL 
• • • • • • • • • • • • • • • • 

The lights go down ... the music 
begins .. . the curtain rises ... and the 
show's on! There's nothing like 

the excitement of a big-time 
Broadway show. Our industry's 
favorite musical "Tommy" has been 
back on the Great White Way in 
recent days ... and now it's accompa
nied in arcades and street stops by 
Tommy, the pinball game from Data 
East Pinball. Both the game and the 
Broadway show are the story of a 
"deaf, dumb and blind boy who sure 
plays a mean pinball" ... and both are 
sure to be embedded as timeless clas
sics of American pop culture. 

"Reaction to Tommy, the pinball, 
has simply been fabulous. People 
love it, and the earnings bear that 
out!" declared Data East's lead flipper 
game designer Joe Kaminkow. 

Meantime, Data East USA is pro
ceeding rapidly with its announced 
plans to consolidate all coin-op 
administrative functions in Chicago. 
The company is also releasing new 
video titles for the SNK Neo-Geo sys
tem. At this month's ACME show, 
tradesters will see evidence of a solid
ly integrated company that's moving 
forward on all fronts. 

Pinball remains the prettiest 
flower in DE's garden ... and their lat
est , Tommy, has enjoyed strongly 
positive reaction in a variety of set
tings lately. The game was sneak-pre
viwed in Dallas last October, when 
the musical revival began its road 
show. The Macy's Thanksgiving Day 
Parade, broadcast to 50 million view
ers last fall, included the Data East 
flipper on the "Tommy" musical 
float, along with cast members. The 
London and Frankfurt coin-op shows 
in January provided venues for the 
coin-op's intro to the game, and U.S. 
players got their first crack at Tommy 
during the PAP A tournament in New 
York. Domestic samples began ship
ping to the U.S. market in mid
February, with production shipments 
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expected to begin by the time this 
article appears. 

"It truly is the quintessential pin
ball title ," said Joe Kaminkow. 
"Tommy is actually a rock 'n ' roll 
game, of course, based on the Broad
way musical. Our game captures all 
the ear-pleasing excitement of that 
famous score with Data East's digital 
BSMT sound system ... and the game's 
soundtrack pours out plenty of songs 
from the musical, including 'Pinball 
Wizard' plus 'Amazing Journey' and 
21 others, all sung by the Broadway 
cast and reproduced in rich, orches
tral sound." 

The game features colorful charac
ters and images from the play on the 
backglass and cabinet. A 10" silver 
pinball sits atop the backbox. Double 
steel ramps on the playfield are 
enhanced by three pop bumpers, 
double spinners, and a nonstop bar
rage of additional features. Perhaps 
the most unique gameplay gimmick: 
a fan comes out to cover your flippers 
to put you into "Tommy Mode" -
like the title character, you're blind 
and unable to see the flippers in 
action! 

Tommy's design team, headed by 
Joe, included Curt Anderson, Jack 
Liddon, Lonnie Rop, Brian Schmidt, 
Ed Cebula, Lyman Sheats, and 
Markus (no last name given). 

On the video front, Data East is 
now a licensee for the Neo-Geo sys
tem. Their first system title was a 
comic adventure called Spin Master. 
Their next issue is called Wind
jammers, and it releases around Feb. 
15. This one's a sci-fi frisbee competi
tion game. More Neo-Geo titles are 

March 1994 

From head to heels (or rather, backbox to 
playfield), the new Tommy is as "today" as its 
1975 ancestor of the same name was in the 
electro mechanical days. 

• • • • • • • • • 
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Data East Pinball's original 22,000 sq. ft. factory (at 1990 Janice Ave. in Melrose Park does final 
assembly. It also houses engineering offices and the purchasing departments. 

Data East's head pinball designer Joe 
Kaminkow is promising another "killer 
pin" with Tommy ... one more game in 
his string of licensed-theme flippers. 
Shown above with C3PO at a trade 
show, he reminds that the company's 
Star Wars pin hit the top of the charts 
last January. Is a Tommy reprise in the 
offing? 
Speaking of reprise, this is the second 
pinball using the "Tommy" license. Bally 
intro'd the first back in January of 1975 
in the pre-electronic days. It did quite 
well, as veterans will remember. 

coming, with at least three or four 
titles under development right now. 

"We intend to be a major player in 
providing software for Neo-Geo in the 
U.S. and Canada," declared executive 
vice president/GM of Data East USA 
Paul Jacobs. Readers may recall that 
this popular coin-op vet used to be 
the head SNK of America himself ... so 
he sure knows the territory! 

How's the Chicago consolidation 
plan going? Fast! The DE manage
ment committee is moving to 
Chicago and some other positions are 

The new Data East factory and office facility offers 40,250 sq. ft. Located at 2020 Janice Ave., it's 
slated to be operational by April 1st and will house executive and sales offices, the accounting and 
credit departments, customer and field service people and some equipment sub-assembly (like 
wire harnessing). 
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being phased out to reduce duplica
tion of accounting and service 
depts., Paul said. Moving to the 
Windy City environs are Jacobs, VP 
of finance Holly Mathis, EVP/liaison 
Torn Hariu, and VP/administration 
Kiyo Sugie. Pinball division GM 
Gary Stern, already in Chicago, is 
also a member of the management 
committee. 

The goal is to have the move 
completed by mid-May, Jacobs said. 
Data East 's consumer division 
remains in California, along with 
some coin-op video market research 
functions. Earnings tests of coin-op 
games will continue to be done in 
Northern California arcades, for 
example. 

The consolidation move will help 
Data East prepare for a slightly lean
er market, Jacobs said. "The last cou
ple of years in pinball has been 
boom-boom times," he pointed out. 
"Today's product is better than ever, 
both from us and from our competi
tors. In London, our Tommy pinball 
showed as well as any we've ever 
had. But the market is filled up, set
tled a bit, so for a while the next lit
tle while sales numbers may be a bit 
diminished. I think this situation 
has hit Europe a little quicker than 
the U.S., but that's basically going to 
be the situation here too. In all, 1994 
probably won't be as quite as breezy 
as 1992 and most of '93." 

As far as video goes, "We're defi
nitely in a hit syndrome," said 
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BRADY DISTRIBUTING 
C 0 M P A N Y 

2708 Yorkmont Road 1541 Northwest l 65th St. 

Charlotte, NC 28219 Miami, FL 33169 BDC 
704-357-6284 305-621-1415 

FAX 704-357-1243 FAX 305-624-5278 

Since 1944 (celebrating our 50thyear) 

4225 34th St. SW 

Orlando, FL 32811 

407-872- 1666 

FAX 407-872-1667 

2689 Longate Drive 

Memphis, TN 38132 

901-345-7811 

FAX 901-345-0578 
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Jacobs. "That syndrome gets stronger 
every year, in fact. People zero in on 
just one product at a time. If you 
have the number one game you're a 
hero, but some other firms' video 
products hasn't performed as well as 
hoped. Even with Neo-Geo games -
which have a readymade hardware 
base in the field - your software 
product has to be extremely strong 
to displace titles that are already in 
place, already paid for, and already 
making money." 

The wire harness line is currently set up in a temporary second building and will eventually move to 
the new facility at 2020 Janice. The folks above are working on components for the new Tommy 
flipper. 

How will Data East meet the chal
lenge of a market that demands even 
more quality and better perfor
mance? Simple - by giving it to 
them! "We are setting the highest 
standards for ourselves, both in pin
ball and video software, and also in 
the redemption properties we con
sider," stated Paul Jacobs. "With 
excellent product backed by our 
new 'lean and mean' corporate team, 
Data East USA will definitely keep a 
high profile as one of the leading 
coin-op competitors this year. You 
can count on it!" + 

MON DIAL 
I N T E R N AT I 0 N A L C 0 R P. 

We are your EXPORT SPECIALISTS. 

We Handle the World!!! 

Phone: 914 / 738-7411 • Fax: 9141738-7521 
SEE US AT THE ACME SHOW BOOTH #1723 

MONDIAL BUILDING 
....................... +-+-+-->._,,__.,,, ® 661 Hillside Road, P.O. Box 889, Pelham Manor, NY 10803 
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Strike It 
With 

-
POT 0' GOLD Is the first hit of Meltec's new 
0 Aoll-O-Aound 11 game system. This system will allow 
operators to easily interchange ploy fields for 
endless profitability. 

POT O' GOLD combines the fun and skill of a 
boll roll game with the action of a pinball 
machine. Players roll bolls up and around 
the colorful romp ployfield and aim for 
high score. Hit the "Triple Score Hole" 
and watch the tickets pile up. 

POT O' GOLD'S "Super Ticket Bonus" 
display allows up to eight games 
to be linked together to offer 
a progressive ticket bonus. 

Features 
Infrared Scoring 
Digital Voice and Sound 
Easy Access "Works in a Drawer" 
Deltronic Ticket Dispenser 
Multi-Boll Reservoir 
Progressive Ticket Feature 
"Triple Score" Hole 
Fully Operator Adjustable 

Specifications 
Length 74 Inches Weight 
Width 31 Inches Power 
Height 68 Inches 
Height with Display 89 Inches 

450 Lbs. 
4 AMPS @ 115 Voe. 

For more information , contact your local distributor or call Meltec, Inc. 
15425 S.W . Beaverton Creek Ct., Beaverton, OR 97006 (800J 356-4777 



Two of the trade's leading prize 
wholesalers, Ace Novelty Co. 
and Acme Premium Supply 

Corp., completed their merger in late 
January. The new organization will 
operate as a single sales outfit with 
two separate product lines under the 
umbrella name of Ace/ Acme. 

Execs said proudly that their com
bined companies will have the prod
uct versatility and administrative 

two leading 
redemption 
merchandise 

Here we've caught 
up with Acme 

Premium Supply 
folks Jack Kelly 

and Robert 
Dawson to say "Hi" 

and hear about 
their line of official 

licensed sports 
goods. 

firms blend; one sales 
organization serves 
two product lines M E R G E 
unity of General Motors. That is, 
Ace/ Acme will offer the plush toy 
equivalent of Chevy, Pontiac and 
Cadillac under the same dealer's roof: 
different development, design and 
pricing, but unified administration 
and logistical support! 

"We are confident that this merger 
will be beneficial to our customers," 
said Ace president Ron Mayers. "Our 
ratio of sales and service people per 
customer will be much higher as a 
result. This, combined with the 
increased number of shipping points, 
will make us much more responsive 
to customers' needs." 

Acme president Bob Dawson 
pointed out that "The merger also 
allows us to streamline and eliminate 
many duplicated operations. The 
result is a much stronger company 
that will operate more cost effective
ly. That translates into a greater abili
ty to offer an even wider variety of 
merchandise at competitive prices." 

Mayers said Ken Kellerhals will 
run the combined park/carnival sales 
force and oversee the Acme line. John 
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With their Jurrassaic Park dinosaur collection are Ace Novelty's Ed Plotkin, Steve Mccaul , Rorie 
Keller and operator Leon Cauchois of Palisades Amusements. 

Dyer will supervise the arcade/FEC 
division. Ed Plotkin will supervise 
the Ace product line and be responsi
ble for distributor sales. A network of 
regional sales and service staff rounds 
out the Ace/ Acme team, operating 
from widespread distribution centers 
(Chicago, St. Louis, Los Angeles, 
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Seattle, New Jersey, Atlanta, Houston, 
Vancouver and Toronto). The compa
ny has just completed a 180-page 
amusement catalog and a 40-page 
redemption and arcade catalog. 

For more information, contact Ace 
president Ron Mayers at 206/644-
1820. 
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Change is more than the quarters that players put in 
your equipment. At SunBelt, we view change as 

opportunity. Every opportunity creates the possi
bility for a profit. Creating profit requires leader
ship and SunBelt's sales staff consistently leads 

your company to the best equipment, 
whether it's video, pinball, redemp
tion, music or full line vending. Our 

parts department reacts to your 
needs and keeps your equipment 

working for you. Our service depart
ment supports the old and the new, 
repairs or warranty. Our experts will 

show you the way. Change is 
the most important part of the 

business ... in more ways 
than one! At SunBelt, we 

understand change 
today, more than 

ever before ... 



535 Old Nashville Highway 
Lavergne, TN 37086 

1-800-277-6136 
(615) 793-5510 

Fax: (6151 793-5512 



REVENUE SHARING 
• letter from an operator prompts response from the manufacturer 

"Revenue sharing" is the indus
tiy's term for a type of "lend-lease" 
operating where the manufacturer 
retains ownership of his game, but an 
opemtor runs it on location and pays 
by giving the factol}' a percentage of 
the cash box take. It's a controversial 
idea and some manufacturers have 
taken a lot of heat for dabbling with it 
in the past. Many opemtors are wor
ried that revenue sharing is just the 
opening shot in a campaign by some 
Japanese factories to take over U.S. 
street operations. Many distributors 
resent being left out of the marketing 
chain. 

George Randall, an operator in 
Washington state, saw an item on 
revenue sharing in our fanuQI}', 1994 
"Hot Off the Press" section and 
decided to write us a letter detailing 
his own personal experience. Here it 
is .. .followed by a reply from SNK 
Corp. of America and then our own 
comments-the editor . 

• 
WASHINGTON OP 
POPS QUESTION 
Dear RePlay: 

Where is the line drawn on opera
tor, distributor and manufacturer? 
This past year, myself and another 
operator shared a chain of conve
nience stores - approximately 50 
stores each. They were not anything 
very large, but they produced a fair 
amount for the games required. We 
operated with the normal approach 
of trying new games and old games to 
realize what would produce. I esti
mate only 10 of these stores would 
support what you and I would 
describe as "high-earning equip
ment." We'd been in these stores for 
several years, and believed every
thing was satisfactory with Plaid 
Pantries Stores. 

Well , one day back in May of 
1993 , we received a call that we 
should come in and pull all our 
equipment as quickly as possible. I 
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presumed they had decided not to 
have games in their stores any more. 
We started pulling equipment short
ly. 

On checking back at the stores, we 
found somebody had replaced our 
one game with two new Neo-Geo 25" 
two-slot cabinets. After checking with 
some of the other stores, I found they 
were doing this in all the stores. They 
were placing $6,000 worth of equip
ment into stores that traditionally 
produced less than $100 per month. I 
couldn't understand how an operator 
could afford to install low-end stores 
with such expensive equipment. 

Upon examining the situation fur
ther, it appeared that maybe we were 
competing with a manufacturer 
instead of an operator. Every game in 
every story was the same: World 
Heroes and 3 Count Bout were 

installed in each and every cabinet. 
Even with two cabinets per store, 
they installed the same games. 

It seems there wasn't any involve
ment from our local distributor. At 
least, that's what I was told. Recently 
there was an article in reference to 
this in RePlay. It disturbed me. As a 
longtime subscriber, I thought I'd 
write to you and maybe get a better 
feeling of your stand on this issue. 
We operators cannot compete with 
manufacturers. Since your magazine 
seems to be fair, I thought I would 
give you our side of the problem. 

Sincerely, 

George Randall 
Vice President 
Coin Enterprises, Inc. 
790 S.E. Middle Way 
Vancouver, Washington 98664 

SNK TAKES "LONG, HARD LOOK" 
Dear RePlay: 

First of all, I would like to thank 
you for allowing SNK Corp. of 
America to respond to this question 
on revenue sharing. 

I have previously made a state
ment to RePlay magazine that SNK 
does revenue share on a limited basis. 
As a testing program, the revenue 
share program has assisted us in gain
ing valuable information through a 
street operator's perspective. 

I am certain that you are aware of 
the fact that our Neo-Geo game sys
tem is one of the few affordable street 
pieces left in the video game arena. It 
is because of our commitment to the 
street operator that we felt a need to 
expose ourselves to this part of the 
industry. 

Although the revenue sharing pro
gram has been a valuable tool for our 
research and development depart
ment, we are not looking to expand 
this program; we are in fact curtailing 
it. Over the past few months we have 
taken a long hard look at revenue 
sharing and come to the conclusion 
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that it is not in SNK's best interest. 
This experience has verified to us 

the importance of the distributor's 
role in our industry. Without distrib
ution in the picture, the service and 
support that we all depend on to 
keep operations running smoothly is 
greatly diminished. 

Our go?.l at SNK has been and will 
continue to be to provide quality 
products at affordable prices and help 
maintain a healthy industry. This is 
the single most important role we as a 
manufacturer can play to assist the 
operators and ensure their success. 

I apologize to those operators who 
feel they were hurt in some way by 
our revenue sharing program. This 
was certainly not our intent. I also 
feel that we will all benefit from the 
knowledge that we have gained 
through this experience in the future. 

Sincerely, 

Marty Kitazawa 
President 
SNK Corp. of America 
Tormnce, California 
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HOT POTATO OR VIABLE ALTERNATIVE? AN ESSAY 

In the past, RePlay has printed 
news about revenue sharing, when
ever information was available on the 
record. We have reported the fact that 
some operators like it, while other 
operators (and most distributors, 
apparently) dislike it. We reported it 
when AMOA released a statement 
suggesting that their operator mem
bers "carefully consider" such a busi
ness arrangement if one was offered. 

Who likes revenue sharing, 
besides manufacturers? Frankly, we 

know several very large, well-known, 
and highly professional operators 
who are quite open to the idea of tak
ing games on a revenue sharing basis. 
Tony Farina, reportedly California's 
largest street operator (Automatic 
Merchandising), has publicly 
acknowledged his willingness to try 
revenue sharing under the right cir
cumstances. 

Three other AMOA board mem
bers, including people in positions of 
great respect and authority, are also 

IMPRESSMENT PLUS, INC. 
eeeeOtttliHtJ 014t 26tA Yetttf 

6217 Factory Road• Crystal Lake. Illinois 60014 

1-800-27 4-2031 • (815) 455-2031 

'&di~ ~t ~~; 

COME TO THE PARTY & 
ORDER NOW FOR YOUR 

BEST EASTER EVER! 

Page 118 

FAX: 815-455-2074 
ASK ABOUT FREE FREIGHT 

EASTER PLUSH 
PRE-PACKS 
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positive about the revenue sharing 
idea, at least in theory. We're talking 
about three very major street opera
tions in all areas of the country. These 
fellows are reluctant to speak out 
publicly on this controversial issue 
right now, but at any rate, they have 
given revenue sharing the nod and 
we respect their intelligence, experi
ence and judgment. 

The same goes for Atari founder 
Nolan Bushnell, who has pointed out 
that revenue sharing is the basic way 
business is done in the movie indus
try (theater owners never buy or own 
prints of each new film they show; 
they just "rent" movies from distribu
tors and pay back a percentage of the 
box office receipts). Bushnell has stat
ed that as video games become more 
elaborate, technologically advanced, 
and expensive, this sort of marketing 
system may become necessary in 
order for video games to remain prof
itable. 

Under certain carefully structured 
conditions, we believe revenue shar
ing actually could be a viable way of 
doing business in the coin-op indus
try. The basic moral principle behind 
those carefully structured conditions 
comes down to this: "Manufacturers 
show loyalty by not competing with 
their customers," as we recently stat
ed in an essay on an unrelated subject 
("The Small Operator," January 1994 
issue.) 

What specific conditions would be 
necessary for successful and proper 
revenue sharing? They include work
ing through distributors, as the movie 
and music industries do. Although 
certain Japanese manufacturers some
times seem to question the need for 
distributors, the U.S. coin-op distribu-
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Jungle 
Jive 
88" x 49" x 45" 
Weight: 850 lbs 

AVAILABLE IN 
2 or 4-PLA YEA 

Melody 
Mouse 

79 1/4"x 29 1/4"x 24 1/4" : 1: 
Weight: 325 lbs 

FEATURED ATTRACTIONS\ 
Crowd Pleasing Games and Rides! 

73 1/2"x 26 1/4"x 30" 
Weight: 375 lbs 
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Bing-O·Pop 
73 ., .. x 26 .,,. x 30" 

Weight: 375 lbs. 



tion network plays a vital role in cre
ating market discipline and efficiency 
in this spread-out, diffuse nation. 
Besides, most operators like and trust 
their distributors, and don't wish to 
give them up. 

What role could or should distrib
utors play in revenue sharing? They 
could help point manufacturers to 
the local operators who would make 
the likeliest partners for this sort of 
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REVENUE SHARING 

program. Distributors could help 
advise operators on the best sorts of 
locations to use in connection with 
revenue sharing. They could help 
oversee collections and reporting. 
They could help both manufacturers 
and operators decide which products 
should be marketed through revenue 
sharing, and which should be mar
keted through traditional sales. 

In simpler terms, selected distribu-
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tors could perform the necessary 
function of territorial "agent" be
tween manufacturers, and operators, 
in the full measure of what an agency 
function means. 

Working through the operator 
rather than with any location owner 
is another requirement, in our view, 
for revenue sharing to be successful. 
Ideally, it would be nice if the manu
facturers decided to work through 
local operators. However - as a for
mer AMOA president has reluctantly 
pointed out - there's certainly noth
ing unfair or illegal about working 
with national operators. 

Other conditions for proper and 
successful revenue sharing would 
have to include assurances that par
ticipating operators do not receive 
preferential treatment in terms of ear
lier supplies, superior quantity, and 
better format of hot product (i.e. chips 
vs. entire kits or dedicated games, 
etc.) than non-participating operators 
receive. (By the way, it is our under
standing that any variation from this 
point might conceivably constitute an 
anti-trust violation under U.S. federal 
law.) In addition, we believe the com
mission structure for all revenue shar
ing participants should be standard
ized within a single company's "sta
ble" of operator partners. 

Ideally, we believe revenue sharing 
should be conducted on a fair and 
competitive basis, such that any well · 
run operation which met certain stan
dard criteria would qualify for partici
pation in such a program. This may 
be very difficult to execute in the real 
world, but some attempt ~i:10uld be 
made. (Again, this is an area where 
distributors could perhaps play a role, 
helping to qualify potential operators 
to be partners in revenue sharing.) 

Finally, we believe it's important 
that revenue sharing be conducted 
openly. The policy of secrecy, which 
has too often surrounded this subject, 
only creates suspicion and division. 
This hurts everyone. If revenue shar
ing is a reasonable, honorable method 
of doing business - as its proponents 
maintain - then they shouldn't hide 
it. 

Any honest discussion of this 
question must also take into the 
account the different styles and 
philosophies of doing business 
between the U.S. and Japan. All 
Japanese industries are conducted 
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through a series of very close, long
standing alliances between suppliers, 
partners, etc. 

In the coin-op realm, many 
Japanese manufacturers began as 
operators and eventually became 
their own "suppliers." Given this 
background, they genuinely have a 
hard time understanding why this 
system is so unpopular in the USA 

In this country when a firm under
takes to manufacture, distribute and 
retail its own product, that is called 
"vertical integration." Our laws go 
through periodic cycles where this is 
considered wrong, and during those 
times we see Uncle Sam breaking up 
the big combinations ("trust busting," 
they used to call it) as with the oil 
and gas industry, or the movie indus
try 50 years ago, or the telephone 
industry 20 years ago. 

But at other times in our history, 
vertical integration is considered per
fectly okay ... such as right now, when 
the same companies that make TV 
sets and radios (like GE) are allowed 
to own TV and radio networks (like 
NBC), and they are also allowed to 

Socket Pin-Head Tonc® Pin-Head 

REVENUE SHARING 

own the local "retail" stores as well 
(like stations KNBC in L.A. and sta
tion WNBC in New York). Coin-op 
amusement is undergoing a transition 
from a mom-and-pop business to a 
professional, "corporate" industry. 
Like it or not, vertical integration 
could be a growing part of that trend. 

But let us say this: we believe 
strongly in the traditional three-tiered 
coin-op market chain of manufactur
er, distributor and operator. We think 
each level has a unique job to do. In 
many cases, each level probably 
doesn't fully appreciate how hard the 
others' jobs really are. We get the feel
ing that oftentimes, factories are 
tempted to try revenue sharing 
because they think they can do a bet
ter job of operating than their tradi
tional customers. 

We suspect some manufacturers 
who try operating themselves (which 
is different from revenue sharing) are 
in for a tough lesson. They are going 
to find out that operating on the street 
is a lot harder than it looks. They are 
going to find out that nobody can beat 
the efficiency, dedication, technical 

know-how, and competitive spirit of 
the local operator on his own turf. 
(Indeed, at least one Japanese manu
facturer's operating director readily 
admits this.) 

If they don't know it already, man
ufacturers who try street operating 
themselves are also going to learn that 
the American market is very different 
from that of other countries. Much of 
our market is rural, spread-out, and 
absolutely demands ridiculously 
cheap prices. Accordingly much of 
our market will not automatically 
support elaborate, hi-tech , high
priced items with big play prices ... no 
matter how glitzy the neon on the 
game maybe. 
• Some of the companies which 

have tried revenue sharing have 
already learned these lessons. 
Earnings were not as good as they 
had hoped, the manufacturers admit. 
Simply putting a lot of new product 
on the street does not guarantee that 
anybody is going to play it. Well, the 
local operators could have told them 
that...but sometimes, you just have to 
learn things on your own! + 
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One-Way Slotted name that stands for security. Our products should 

be your first line of defense against vandalism and 
theft. Tamperproof makes security screws of all 
kinds - over a thousand sizes in many different 
styles, all corrosion-resistant and all virtually 
impossible to remove without the special matching 
screwdrivers. You'll have no trouble finding exactly 
what you need to keep the wrong hands from 
tampering with your property or stealing your 
equipment. Tamperproof Screw Company .. . 
it's a name that stands for security. Yours. 

Snake Eyes® Spanner Tri-Wing® Phillips Pin-Head !] TAMPERPROOF 

All Tamperproof screws are made in the USA! ~~~l~~H~~=~N~~~· 
Phone: 516-931 -1 616 • Fax: 516-931-1654 • m secun 

~nake Eyes is a registered trademark of Tamperproof Screw Co., Inc. ®rn-Wing is a registered trademark of Phillips Screw Co. ®rorx is a registered trademark of Camcar Div. of Textron, Inc. 

Page 122 March 1994 ReP/ay Magazine 



DIMENSIONS 
Height 78" 
Width 24" 
Depth 24" 
Weight 200 lbs. 
{Weight approximate) 

LEf HER 
MAKEA 

FORTUNE 
F~RY~U 

FEATURES 
* Life size Fortune Teller 
*Arms and Hands Move 
*Breaths 
*Eyes Move 
* Crystal Ball glows Bright and Dim 
* Slides out a Lucky Fortune Card 
* Fully Electromechanical 
* All Oak Quality Construction 
* Upper and Lower Mechanics Slide 

Out for Easy Service 
*Vends from 25¢ to $1 
* Comes in Light or Dark Oak 
* NEW! Attraction Mode-Hands Run 

Every Few Minutes 

OPTIONS 
* Lighted Marquee 
* Custom Print on Reverse Side of 

Fortune Card for Advertising or 
Redemption Purposes 

WARRANTY-ONE YEAR ON UPPER 
AND LOWER MECHANICS. 

Madame Tarra's robotics are fully 
coordinated and sequenced on all of 
her movements. 
It creates a look like she's really alive 
and reading your fortune! 

Madame Tarra has much wisdom 
and lots of good fortunes 
also available in some 
other languages. 0 

oO 
c 



EA EAST CEILIN6 SYSTEMS 

'\ 

Forget 
the 
Mess! 

for more details, call your local distributor or LA East 

127 Union Street • Hatfield, PA 19440 • (215) 362-2890 • FAX (215) 368-7272 

distributor inquiries invited• see us at ACME '94 booth #1011 



~or 

• Joel Kleiman has made distribution "look easy" since 1963; 
his Pioneer Sales & Service prides itself on integrity 

"This business is mountains and 
valleys, and we're very much looking 
forward to the next 'mountain' to 
climb." That simple but profound 
statement is typical of Joel Kleiman, 
president and co-founder of Pioneer 
Sales & Service (Menomonee Falls, 
Wisc.). 

One of the most trusted distribu
tors in any territory in the U.S., Joel is 
universally respected for his thor
ough-going honesty and integrity. His 
keen intellect and successful business 
record could justify a big ego - but 
instead , Joel Kleiman 's style is 
relaxed, easygoing, unpretentious. He 
doesn 't have to toot his own horn 
because he has the total self-confi
dence and the vast, sure knowledge 
that goes with complete professional
ism. No wonder Joel is liked person
ally by tradesters at every level of the 
industry! 

As longtime customer Dick 
Jacomet (Red's Novelty, West Allis, 
Wisc.) explained: "Joel Kleiman is a 
softspoken person who keeps to him
self, yet he 's very dynamic and 
knowledgeable about the coin 
machine industry. I've known him 
personally for a long time and dealt 
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with his business for 35 or 40 years. 
He's a man of his word and gives 
operators good advice. I've had a very 
good relationship with his whole 
dealership." 

FACILITIES & STAFF 
Now launching into its fourth 

decade, Pioneer Sales & Service does 
business from two offices. Their 
23,000 sq. ft. headquarters is located 
in a Milwaukee suburb. There Joel 
and his co-founder and partner, 
Pioneer VP Sam Cooper, lead an 
experienced and dedicated team of 
coin-op experts. Sam spends most of 
his time on game and music sales. 
Scott Larkin is Pioneer's vending 
sales manager. Joel's son Jonathan is 
learning the business and sells prod
uct in both amusements and vending. 
Joe Timmerman, a 25 year veteran, 
heads the parts department. "He 
knows the numbers without looking 
in a book! " Joel said. Paul Stachnik 
helps in parts. 

Rob Jorgenson and Ron Toman 
run the vending service department 
"which is really tops," according to 
the boss. Steve Sommer does phono-
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(photo above) 
Joel Kleiman (left) with Bally scion Bill 
O'Donnell and veteran comedian Red 
Button were snapped at an ACME show 
in New Orleans years back. Joel's no 
stranger to celebrities: he spent a por -
tion of his World War II tour in Army 
Special in Hollywood where he hob
nobbed with many famous actors of 
that era (some still famous in black and 
white movies on late night TV). 

graph service. Dave Schlueter and Jeff 
Nelson are Pioneer's fine technicians 
for video and pinball electronics. 
David Dropp adds a hand "wherever 
we need it." Office staff includes 
receptionist Mary Houtrous, accounts 
receivable supervisor Edith Brantner 
and office manager Karen Holtz. 
Shipping/receiving staff includes Bob 
Majeske and Pam Mauher. 

Pioneer's headquarters features 
two showrooms - one for games, 
one for vending. Sales offices are 
located adjacent to one of the show
rooms where customers walk in. 
There's a very large parts department 
and service area. The loading dock 
and two drive-in are open for opera-
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Pioneer Sales & Service president Joel 
Kleiman co-founded the firm in 1963. 

DISTRIBUTOR PROFILE 

VP Sam Cooper co-founded the Pioneer dis
tributorship with his partner Joel Kleiman . 

tors' and suppliers' trucks to come 
and go. Plenty of warehouse space 
takes up the rest. 

Pioneer opened a Green Bay 
branch office around 1988, taking 
over a former Bally Distributing facili
ty. The p lace is two hours ' drive 
away "and it gives us coverage in the 
northern part of the state," Joel said. 
The former Bally branch manager, 
Ralph Lubinski, came over to Pioneer 
at the time of the change. Joel calls 
him a "top professional" who runs 
that office "in its entirety" with his 
own parts and service staff. The head
quarters branch does bookkeeping for 
both on its computers. Trucks run 
back and forth between the two 
branches constantly. 

BUSINESS IS STEADY 
Business is steady, the Pioneer 

chief said. "My sales figures for 1993 
are about 2% off from 1992," Joel 
noted. "Vending has picked up some 
slack and the Rowe CD jukebox is 
still primary out there - just a great 
line to have. We also represent 
Automatic Products which is a super 
line, and the Vendo can vender 
which does extremely well. So we 
feel we have top-of-the-line products 
we can feel good about selling. Our 
primary end location in Wisconsin is 
the tavern," Joel added. "We have 
bowling alleys and a few arcades, but 
not too many. 

"Unfortunately with our particu
lar area, video today isn't as great as 
in some other regions of the country," 
Kleiman said. "It's slowed down 
materially, with the normal problem 
of coming up with the right product 
at the right price. Many operators 

The vending showroom has a functional , no-nonsense look that's also 
comfortable and familiar. 

Another part of the game showroom with a solid lineup of current 
product on display for Wisconsin operators. 
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machine "tear 
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shop. In short, 
we'll do whatever 
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service kit. " 
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have simply taken videos out because 
the location doesn't care to have them 
anymore. Operators are still pushing 
them around rather than warehous
ing them, but DWI laws and the shift 
to more social drinking at home has 
made the business in general a little 
softer. But pool tables are good, soc
cer tables are moving a bit, and dart 
games are a very big item in 
Wisconsin. There's always something 
moving somewhere. Even a few 
video games do well, though the 
numbers are a fraction of what they 
used to be." 

Challenges confront the Wiscon
sin coinbiz from various sources 
these days. DWI has already been 
mentioned. In addition, over a dozen 
Indian casinos in the northern part of 
Wisconsin are busy from morning to 
night (some are open 24 hours a 
day ... and there's even an Indian casi
no in downtown Milwaukee!). These 
establishments are luring away not 
just the operators' business, but also 
taverns, gas stations, restaurants and 
other hospitality industries. How can 
operators survive? Well, the state is 
still living with a recent court ruling 
that amusement-only poker games 
are legal, but paying money to win
ners is illegal. This has created some 
market confusion and inconsistency 
of law enforcement in different areas 
of the state. Legal battles over the situ
ation are still in the state courts at this 
writing. 

OPERATORS ARE 
HOLDING THEIR OWN 

Despite the problems, Pioneer's 
customers remain strong competitors. 
"The operators, by and large, watch 
their bottom line," Joel said. "They 
seem to be holding their own fairly 
well. A lot of our customers are the 
same people or the families of the 
customers we had in 1962, but today 
the approach is far more professional. 
They are extremely intelligent busi
ness people. They have computers 
and keep careful records. They know 
exactly what they can invest, and 
what it must earn. They have their 
own excellent service personnel. And 
they are very conservative buyers -
they don't gamble on something 
being great; they want to make sure 
it's great before they buy it." 

Joel said with a chuckle: "From a 
practical standpoint, I have to agree 
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with them, because I like to get paid! 
As a distributor, we really can't shove 
equipment at our customers. We also 
want to make sure it's the right type 
for him to profit with, or eventually 
everyone suffers." (And there you see 
the low-key, on-your-side approach 
that makes Joel so popular with oper
ators.) 

Sales manager Dan Karolzak keeps working 
those phones! 

Scott Larkin is manager of vending sales. 

Jonathan Kleiman (Joel 's son) keeps all the 
product brochures handy for his sales work. 
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THE JOEL KLEIMAN 
STORY 

Joel Kleiman's coin-op career is a 
story of decades-long dedication to 
the industry. He took his degree in 
retailing from NYU, then flew B-17s 
over Guadalcanal, Midway, and other 
hot spots during World War II. He 
exited the Air Force in 1945 and 
went to work for Sears, Roebuck in 
Chicago in merchandising. 

DISTRIBUTOR PROFILE 

In late 1947, Sears decided to try 
the vending business. "I think I just 
happened to be working along at the 
right time, or wrong time," Joel said 
with a smile. "They called me over 
and asked to look into what vending 
was all about, and start a vending 
operation in their Memphis mail
order plant." 

Proud papa Joel with son Jon at a 1993 Sega meeting for distributors. 

He worked for Mills candy route 
on Saturdays to learn the biz. He 
ordered 50 Stoner candy machines 
from Harry Stoner, and acquired 
some chrome Adams penny gum 
machines, peanut venders, Mills 

candy machines. He placed them at 
Sears and used the company's presti
gious name to get luxury vending 
items (such as quality chocolate bars 
from Hershey) that nobody else could 
get at the time. 

"I was originally the sole 
employee," Joel recalled. "Like, take a 
pushcart, fill 'em up, do the invento
ry, collect the money and turn it over 
to the cashier! " Joel added cold 
drinks and got the first Venda V-83 

Choose the "industry standard" for ticket dispensers 
Don't take chances! Dependable 
performance, on time delivery, and 
outstanding service have made us the 
preferred choice of manufacturers, 
operators and distributors for over 
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10 years. 
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John S. Mc Ewan, MELTEC Inc. 
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Joseph W. Sladek, SKEE BALL Inc. 
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.. . everyone In your organlzatlon acels." 
Gene Cramm, ShowBiz Pizza Ttrne, Inc. 

l /ffA oeltr<?nic 
Labs inc. 
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and Mills 120 machines to sell cold, 
bottled Coca-Cola. Sandwich vend
ing, sold through pastry machines, 
followed. "I had all the sandwiches 
picked up from the machines at 2:30 
PM every day and sold them at differ
ent bars on my way home," Joel said. 
"We always had fresh goods and it 
was a huge success." 

Joel's operation became so suc
cessful that it slowly began taking 
business away from the established 
operator (Canteen Co. of America) at 
other Sears mail-order plants, plus 
retail locations. 

Joel left Sears around 1950 and 
went to work as assistant to the presi
dent for Canteen. Based in the 
Chicago Merchandise Mart, it was a 
national company with corporate 
branches and distributor-owned 
operations. He worked on projects 
like the first high-quality hot food 
vender. Canteen bought a cigarette 
and candy vending machine manu
facturer called Rowe (you may have 
heard of them) which also had routes 
in major cities. Joel served as part of 
Canteen's liaison team to Rowe at 
first. After the combined outfit bought 
AMI, he became president of the 
Rowe factories. He set up a major dis
tribution network assisted by Dean 
McMurdy, whom they hired away 
from Seeburg. 

"Basically we bought some dis
tribu torshi ps ," Joel said, "like 
Trimount in Boston, Bush in Florida, 
Atlas in Chicago, and RF. Jones on 
the West Coast. From there, we were 
able to get more important distribu-

In parts we have Paul Stachnik and parts 
manager Joe Timmerman. 
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Office staff includes inventory controller Mary 
Houtrous, accounts supervisor Edith Brantner 
(seated) office manager Karen Holtz. 

tors on our team. By about 1962, 
Seeburg was getting into trouble and 
we acquired some of their dealers. 
Meantime, I was very anxious to get 
into business for myself. The 
Wisconsin area opeaed up for distrib
ution and I was able to get that as a 
distributor. Pioneer Sales & Service 
was born." 

THE FOUNDING OF 
PIONEER 

Joel brought in his partner Sam 
Cooper, who had managed a prior 
local distributor, as co-founder. A few 
other experienced staff rounded out 
the team. "We started from go at an 
office near downtown Milwaukee," 
Joel said. "Our main lines then 
included Rowe vending and AMI 
phonographs, Bally's games and 
Chicago Coin. We were the first dis
tributor for Brunswick Air Hockey 
and I dealt with Chuck Milhem. A 
decade later the neighborhood was 
having trouble with break-ins, so I 
found a spot in the suburbs , 
Menomonee Falls. We moved there 
and that's still our location today. 

"It's a funny thing - I recently 
ran across a moving announcement 
we mailed at the time," Joel said. "In 
1972, we represented a list of compa
nies of which very few are left today. 
Our lines included Rowe/ AMI, Rowe 
vending, Chicago Coin, Brunswick, 
Allied Leisure, Bally Mfg. , Atari, 
Mirco, Ramtek, Gremlin, Exidy, 
Edco, Tournament Soccer, Irving 
Kaye, Valley, Fisher, and United. It's 
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unbelievable how much has changed 
in 20 years!" he declared. 

"When Pac-Man first came out, 
you couldn't sell the darned thing. 
Then after a couple of months, it took 
over the industry. The new rage!" 
The game was "a perfect tavern 
piece" which mean it worked great in 
Wisconsin's staple locations. "You 
didn't have to be a genius to play it, 
but you could improve," Joel said. 
"Video games grew like topsy. 
Instead of being 25% of the business, 
suddenly it was 50%. That lasted 
quite a while." 

REFLECTIONS ON 
TODAY'S BIZ 

Coin-op is very different in the 
1990s from the old days, Joel 
believes. "The whole distribution 
area has changed a lot, and so has the 
way the whole business is set up," he 
said. "It used to be most distributors 
stayed in their own territory and 
there wasn't too much problem in 
that area. If you had a competitor that 
wanted to sell something you han
dled, he called you and you said: 
Okay, we'll give you this for $50 over 
invoice and you do the same for us 
with one of your pieces. Today you 
don't find that. A lot of distributors 
sell whatever they can, wherever they 
can. A few of the manufacturers have 
gone out of their way trying to protect 
the distributors' area, but not too 
many. A lot feel distributors should 
try to police themselves, although I 
don't know how that's possible!" 

Joel also sees changes in the 

Dave Schlueter and Jeff Nelson are Pioneer's 
fine technicians for video and pinball elec
tronics. 
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Ralph Lubinski is manager of Pioneer's branch 
office in Green Bay. 

nature of relationships with factories 
and operators. "We used to have a 
steadier relationship with operators," 
he said. "Today they're out shopping 
more than ever before. Relationsbips 
with factories are generally very posi
tive with a great deal of trust. They 
know which people give them a fair 
shake. The game area is a little more 
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difficult because factories aren't mak
ing as much as they used to, but most 
factories know we do our darnedest 
to sell their product. We find them 
fair in wanting the best possible rep
resentation and we try to give it. If we 
don't, we don't make any money 
either!" 

Pioneer's business philosophy 
reflects Joel Kleiman's own laid-back 
style. "We've been here a long time 
and developed a good rapport with 
our customers and manufacturers," 
he said. "We feel comfortable and 
enjoy doing what we're doing. We try 
to make sure everyone gets a fair 
shake, and we bend over backwards 
to help any customers who may run 
into problems." 

Integrity ... and working hard to 
meet the operators' needs ... are what 
sets Pioneer apart, Joel feels. "Our 
strongest competitive edge is the fact 
that we really go overboard in pro
tecting the product that we sell, tech
nically," he stated. "We have excel
lent service and parts backup. We 
don't get pushy about selling things 
to people who really can't afford it. 

BONITA MARIE INTERNATIONAL, INC. 
1540 Route 37 West, Ste. 2 • Toms River, NJ 08755 

TOLL-FREE:l-800-272-6375 
FAX:908-341-4056 

******************* 
1994 CATALOGUE NOW AVAILABLE! 

FEATURING: 
New toys, novelties, full-line jewelry, electronics, 

appliances, licensed sports merchandise ... & more! 

"All The Latest Trends!" 
"The Right Place at The Right Price!" 

******************* 
NE""' 3-D ROTARY KITS! 

ADD DIMENSION TO YOUR ROTARY GAMES 

See Us At Tlie ACME Sltow Bootlt #.21.26 
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The new Pioneer building in Green Bay is 
20,000 sq. ft . they share with Video Dr. 

And we have built up a reputation for 
integrity with the operator. If we say 
something, we do our very best to 
make sure it's the complete and truth
ful information that the operator 
needs to know. Now and then - not 
too often - we make a goof like any
one. But even then, we pride our
selves on standing behind our cus
tomers." 

For the future, Joel is hoping to 
see an inexpensive video that's suited 
for taverns. "We have yet to see some 
new technology that will really take 
over and help that area of the busi
ness," he said. "Sega's Virtua Fighter 
is a good start, but we don't know 
how well elaborate virtual reality 
pieces with headsets will perform in 
average locations. It seems to be com
ing, but how much it will cost, and 
how the market will respond, is hard 
to tell. Meantime we're sticking with 
our basics: jukeboxes, pool tables, 
vending machines, sports games." 

Joel Kleiman is happy with the 
life of a respected distributor. 
"Frankly I just enjoy the business in 
general," he said. "You have a nice 
contractual relationship with a lot of 
people .. . both from a customer stand
point and a manufacturer standpoint. 
You're busy every day. Something 
always comes up. It's a challenge! We 
still have a lot of confidence in this 
industry. We look forward to contin
uing to serve our customers." 

Pioneer Sales & Service is located 
at No. 55 W. 13875 Oak Lane, 
Menomonee Falls, WI 53051. The 
phone is 414/781-1420. Fax is 414-
781-4307. • 
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• SUPERMARKET TRUCK 
• ICE CREAM TRUCK 

GRAPHICS PANELS INTERCHANGE 
EASILY ... IN MINUTES! 

Includes the Mr. Vend 
Kiddie Controller 

Ride Control and Sound 
-- ALL IN ONE! 

C'Allfl#O# ..,,..,. .........,,,, 
• RIDE AND VENDOR 

COMBINATION GETS ATIENTION! 
• TESTED AND PROVEN 

MONEYMAKER IN NUMEROUS 
LOCATIONS 

•BELT DRIVEN FOR QUIET 
OPERATION - IDEAL FOR 
INDOOR USE! 

·~E·~~~9.N 
9601 Owensmouth Ave. #2 
Chatsworth, CA 91311-4812 

800-877-8363 TOLL-FREE 

81 8-718-6061 OUTSIDE U.SA 

818-718-0712 FAX 

CUSTOM ART RECREATIONS OUR SPECIAL TY! 
IF YOU CAN CONCEIVE IT, WE CAN ACHIEVE IT! 

LET US HELP YOU DEVELOP YOUR OWN UNIQUE CONCEPT! ------liiiilllfllllli SE HABLA ESPANOL 

EXCLUSIVE MR. VEND DESIGN 

RIDE CONTROLLER 
& BUl!.K VENDOR! 
ALL IN ONEI 

• DURABLE STEEL CONSTRUCTION 

• DIGITAL SOUND AND RIDE CONTROL 
COMPLETL Y HOUSED IN VENDOR 

• 50t RIDE OPERATION 

• MECHANISM ADJUSTS TO FIT 
TOKENS/FOREIGN CURRENCY 

• $500 MONEY BOX CAPACITY 

•VERSATILE VENDOR DISPENSES ALL 
TYPES OF BULK MERCHANDISE 
- HOLDS 850-PLUS 1-INCH PIECES 

• HIGH PROFIT FROM MERCHANDISE 
MARK-UP - 500% TO 625%!!! 
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800-877-8363 TOLL-FREE 

81 8-71 8-6061 OUTSIDE U.SA 

818-718-0712 FAA 



~ ~~~~~-~~-
Jt'.'f, ~).;.~n .. .i:-l, ,,~,,~.r AJ,·.~;1· ~· "U.;i I'! ~ ,.MW· II""'"·-~":,. :~7l1At>b1Ns ,,,..,,.-, . .:::-,~--! ~/"'\.U\J,u-~~ ('~;j i't: ::~, :? ',· .} ;.,.-.'•' . ·; . .!.; • .i\;~J'~.t n i""1i · '1 . N';c;:i:;':i';"~~ 

.-;.~ .. ·st'Le ·;?·: t·,'i~: "i~.:~:; ,., 'l~rJ.:.. 'K; ·~: "' '.;'if:·:{';.;, ~ ~1\.S:TL€. ~'<',1/,';{I,:~', 

the genial exp· ert CEO of-Aladdin's Castle discusses arcade operations; ;:f~f~g:f;~~~'.~'.~~%:~~-;&j.:1 
' ~ ~.-.1.-t:-~1 ti;~'~-.>:.~ 1• \~,-.. \••'\ '~·' 

Nqmco's buy opeI)ed new opportunities that he's aggressively pursuing ~~~~~!fit~:'.~~i;J.~~~&R~f~~ 

A- ~'!19.din's c;:astle iF' ei:b,aps the 
most~a:mous 'i:ngle arcade 
thfun iii the lJnitetl_,_States. The· 

tom,_p~y wa:s fqunded as ~erioan 
~usem'tl:r:i.ts (AKA Ca:i::ousel Tiwe) 
b:-( Thles. Mr1!mal1: in 1Jl6.8 \ a .ma1] 
· somE: c;m;i'sid~r the ''p.ioneei:~,· oftTilall, 
m:cades. Tn 1,~14 :,.BaUy' :tv;(fg. _porp. 
bou:ght t:l}.e ope.ra.tiQJJ$"' - ·w)lich 

~in.duae~ab sto,res at that time - Q:O.d 
:-:r~nein.¢d1 1't BaJly's Naddb;i's Ca,stle. 
(J.l).e ~name 'tVas .. iii,s)J.ir:e·q, b~ th.e 
AhidCliri.~ Ca'stle ifurib:ouse, located, in 
Ghica®'s·-wo':rld-famous Riv:ei: View;·:, 
Afuul>erne11fi?.arkJ .Jules Millman 
. .r:emaine~d on boar' .... to ·h e1p;;manag · · 
'the cbaihJ m; a w.hh.e. ''Bill O Donnell 
:' r. late'I:..reJilac\:)d him as residen : for 
, ii,Je".V J $BIS. 

4laddiU.:s, had about' 451) stores 
dfuing the ._peak of. the vidt=io'boon,;i. 
b utr?.e:!osed ma'Thy~tnarg.inaLsites ..::.... 
especially'; · eestanai'l).g st9res, strip 
ci&nt'.\;Jrs Ql;, college e:ajipu's'es --:- .:fi:om 

:- .. 98~~86 as fut'l il1_d~~ti:y- took fl doWJ:
tun;i.. ¥am::t fe]'chen bec~e pr.es}..c 
den,t i,u September,1_~83. The compit-
n {\ras ifGqull::etl by" Wes1;a· flb~_ding 
C9r. ':in June, 1989.,,Final,ly on.Jah. 7-' 
. '.l993 ~1addi:D 's vvas acqui:i:ed.,b'y 

_, arncci~erioa. · . .. :.c · 

.J3otli;'.Ma~iee J. :FerCheu i.A:l 934;1: 

.. fte remaj;Lle ;tpresiden( of Alad
din's c;rfte .Mid,way wa$ ~old 'to WMS, 
and~J>Srti.cip'ated in the chain;cs l989 
buyemt by Wesray. lie .remaiE.Elci:on . 
fhi;i job after the Ghain's a<;:quisition. tj · · •.: 
NamGo -~meti.oa,, put ting qff0'his_ · 
,..intenaed re~~entaN!'aud h~lJ?~g· •. 
with· the u lmsition to "hew o'wner-

. ship'.' .. ~ ''tblE<};ie has really ~:njoyed . 
:Mali:ry!w;Dl ' offic;:ially' step Hown -'.18 
of Jvfarch 2, 19 94. but . says :}te.,L1 ·· 
r niam available fo ,awhile.:-to assjst'' ; 
Namco as 'neecl..ed. We c~tted:with ' 
M,aury) n_,'.mi.clFeb,r'U.auy andfoUll.d 
hlm"tb pe (as al\:vays) aciheeefWJow
l<:ey highl·:i 'profess'onal<man. e is a 
thqughtful, om,:e~. s . ~aker and .posl~. 
tive~i'tad.ia :0s g'.oodwJ.J,l._ A)l; this 
m~es him·a:P, eas.trrEl to-ta.lk 'lb, i:ldu
cational to 'listerlf ·0, anti.lq.e kind of 
ffillow who ,.re.J?rese:q_i;s fue . .maustryls 

''Vetx bEJSt. 

Aladcii.d s CEO pas b~en a· ey. iriClu$::,, 
D;:Sr~$~e fm::6vet a aecade. B;e actu
a.lly spe'i;it fue Jirst 25 ),7;8 's 0£-h'is , :. 
c.a.ree:r ip t he re.tail wetld, r~silJg · 
througl;\ tlte e eqllti..'Ve raii.'ks "at 
~oifrgorii. ,. 'Ward, . ooec-qme-region~ 
·ai-vp managihg $1 billiori<in\evenµe 
~a aui~cti~g some 25,000 e~loy

.,ees. Jn,l,985, Bal)y Mfg. tapped bim to 
b~cori'i,( ~e'sV ~nt· ~£)ls (Jb±?-o);)J l:hri- . . 
s~oh~J]~tttng .lUnl(,.m,_ cha;g~ , of .Bally 
.MiP,'Wa.y,,.Ba ly Dtsn;~bu.ting,_ an.d . RERLAY: Ald, din 'f:i .}j.crs been 
''Ballf s A'.lad~s Castle. Ma,ury.· also . ~ Un..dep.Jhe· Cimc<i auspices far about-
$e:i;ved as:presig ~l1.l Qf MMA .. during - , t:i'yearno~ yes? How is t9.at wor)§frzg '; 
) ts ,f.986-87'.term. .. ·· out? · · 

MAURY: Exceptj.ona.lly weU . 
Nam.co ahd its cl\~frman, .Mr. 
NakaIJ,l.11Ta tfudersfand this business 

ery. well _::_ not onl . the, fu¢ibfact;ur
j.Ilg side 'but also the oj:ieratio'ns si,de. 
~o it's; been al?- excelle~t relationship. 

nd · ·.r::N a171c9 's auspjces ,''we can 
again, rlli'i this bnsjness as lt should be 
managed. We've i'ipgraded .our equip-
p1~nt1 and ru:e ag'~_essively pur:sing1: 
the opening of new 1ocati9us, as wen 
as eX,panaIDg, T J0cating cu;id r'i:rftri
bishi:p.g existipg-:- loca.'tion . -r·ve se-en. 
goqd:tyears a'i;la,.tough ye~s .ih·tqis 
.basihess. ~)li..s 'p'ast·year' defini.t1=1ly 
tans into the catego:iy of one of the 
best .. eats! · 

, 
. REPLAY: Mr. Na'Jfamux.a has 
mpeatedly told:'?fls:11e .h?p_e!i ~a . ~~e 
Nam p,s. TJ.S. arcq8es,as.,a pos1ti_ e 
e~mmjJle of hi$ £JI1te.rt9in,ment-drien . ~ 
ed appr:dacfi io opera,ting. C@. yop 
telL wJ.J:r1ti'tb:i.P guidiil..g':P1Jilo5o'jJJ/x 
)r.T}eans. to you, cmd ho\;v,: it)$,._ t;tansJqt 
· -Jd:m.10 coip.,omte poJjcf at Alaadin's? 

eage , 3s. 



MAURY: We want to create an 
environment that gives our customers 
an opportunity to enjoy themselves, 
to interact with other people, and in 
general to have fun. We want to cre
ate an exciting atmosphere, using the 
most advanced products, staying on 
cutting edge of new technology and 
giving great customer service. We're 
working on some very exciting pro
jects along those lines that will occur 
during the next 12 months. 

REPLAY: At time of Namco 's 
acquisition, the parent company said 
it planned to run its Cyberstation 
chain and the Aladdin's chain as 
separate organizations. Will this con
tinue? 

MAURY: Basically we're running 
as separate companies today, but we 
are sharing common administrative 
services, taking advantage of 
resources and economies of scale. 
We're also coordinating our buying 
efforts and sharing information on 
subjects like leasing, equip test 
results, etc. so we're trying to com
bine some functions at this point. We 
always touch base at least once per 
week, and often it's several times 
each week. Cyberstation's manage
ment in located in San Jose and 
Atlanta, but all Aladdin's Castle man-

MAURY FERCHEN INTERVIEW 

agement - except our 23 district 
field managers - are in this Chicago 
headquarters. 

REPLAY: Who are your key man
agement people, and what are their 
responsibilities? 

MAURY: We have around 90 
folks here in Chicago, including tech
nicians, warehouse, purchasing 
department, the whole structure. Bob 
Fliday is our executive vice president 
and chief operating officer. He han
dles leasing and construction. Our 
marketing department reports to him. 
Our senior vice president of finance 
is Bill Pelafas, who managers our 
controller, human resources, comput
ers, systems, and taxes. Our vice pres
ident of operations is Brent Maples, 
whose staff reports to me. John 
Warner and I do the purchasing. 
Mike Levatino is our director of pur
chasing; he handles technical ser
vices and our warehouse depart
ment .. .including a "fleet" of five 
semi-trucks that pick up games, 
deliver them to our stores, and so on. 

REPLAY: What have traditionally 
been the greatest strengths and weak
nesses of the Aladdin's chain? 

MAURY: The strength of the com
pany has always been its people who 

Along the mall concourse at Fox Valley in Chicago, Aladdin's familiar facade and exciting interior 
tells strollers and shoppers there's fun inside. 

Page 136 March 1994 

can endure, focus, be flexible, moti
vate and persevere through the good 
times and through the tough times. 

I'm happy to tell you that this past 
year has been extremely rewarding 
for my people and me. We're again 
running the business the way it 
should be run. 

REPLAY: A year ago, word on the 
street was that much of Aladdins' 
equipment was older goods. How 
much have you updated inventory 
since then? 

MAURY: This is a capital-inten
sive business. During the several 
years before Namco-America pur
chased Aladdin's Castle, we simply 
didn't have adequate capital to outfit 
our stores properly. This past year 
has seen a dramatic change in updat
ing stores with top equipment -
large pieces, simulators, videos, pin
balls, and ticket-dispensing product. 
Our new stores and our upgraded 
stores all open up with top available 
product on the floor, and revenue 
increases have followed. While we're 
in a very competitive position today 
in our quality of equipment, through
out 1994 and '95 we need to continue 
at same pace as in 1993 - and we 
plan to do that! 

REPLAY: How many stores are in 
the chain now? 

MAURY: We're definitely growing 
- today we h ave 269 stores. 
Immediately after Namco's purchase 
of Aladdin's last year, we put into 
place an aggressive three year busi-
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Watch Our Colors Put Gold 
In Your Cashbox! 

New from 

LAZER-TRON 
Kids will go crazy trying to keep up with Awesome Toss 'Em's four fun
filled targets: Mary Berry Strawberry, Lucky The Lime, Beach Bum Plum 
and Mellow Yellow Lemon. As the targets light up, the player tries to 
toss the matching balls into the correct target-but beware, if the 

player tosses the wrong colored ball into the 
target, he'll lose points. 

Color Recognition 
Technology CCRD) 

Lazer-Tran's new patent pending CRD 
technology will allow, for the first time, a 
game to distinguish between the color of the 
balls thrown into the targets. Awesome Toss 
'Em combines speed, accuracy and quick 
thinking to produce the most unique ball toss 
game ever made. It is educational and 
develops excellent hand-eye coordination. 

Innovators In 
Redemption ! 

Awesome Toss 'Em is brought to you by 
Lazer-Tron, creators of the following 
hit products: 

Aftershock ,. Spin to Win '" 
Spin A 21 '" Ribbit Racin ,. 
Super Bank-It ,. Sluggers Alley '" 
Hop-A-Tic-Tac-Toe ,. 

Call us for the hits! 

Awesome Toss 'Em'" Features 
• Patent Pending on new 

CRD technology 
• Fully operator adjustable 
• Size 33"W x 72"L x 82"H 
• Weight 350 lbs. 

• Skill level of the game 
increases with the skill 
of the player 

•Super sound 
and graphics package 

LAZER-TRON LAZER-TRON 
4430 Willow Rd. 
Pleasanton, CA 94588 
Phone: (510) 460-0873 
Fax: (510) 460-0365 

Super Bank-II " is distributed 
by Capcom USA. 
Patented & Patents applied for 

LIGHT YEARS AHEAD.! 



ness plan. During 1993, we opened 
15 new stores ranging from 2,000 to 
9,000 sq. ft. Also during the past two 
years, we have relocated, expanded 
and refurbished another 80 stores. 
And we're going to do 50 to 60 more 
of those in 1994! As for new sites, no 
question about it: we are aggressively 
competing for them. But we're look
ing for sites almost exclusively in 
malls. 

REPLAY: Does Aladdin's have 
any particular regional or geographic 
concentration? 

MAURY: We have stores in 42 
states. Since we have a network of 
management in place across the 
United States, we don't concentrate 
on getting leases in any particular 
area. Our decisions are based solely 
on the basis of economics of each 
location, as it becomes available. 

REPLAY: How many square feet is 
the "avemge" Aladdin's arcade? 

MAURY: Our current average is 
slightly over 2,500 sq. ft. per store, 

MAURY FERCHEN INTERVIEW 

company wide. But the last 20 stores 
we opened, average slightly over 
4,000 sq. ft. In the future, our average 
size will be at 4,000 sq. ft., with some 
larger and some smaller. The reason 
for that is we think in today's market
place we need that much space to 
install a proper mix of redemption 
and video equipment. 

REPLAY: Are your stores themed 
with a mascot, common color 
scheme, etc.? 

MAURY: Our newer stores all 
have glass fronts , well-lighted interi
ors, neon accents, a dedicated birth
day party area, and brightly colored 
wall treatments. We try to create an 
atmosphere that's real friendly for 
mothers who bring young children 
in. We don't have an Aladdin mascot 
character, but we do use the magic 
lamp as our corporate logo. It's in our 
storefront signs and our advertising. 

REPLAY: You also make a veiy 
conscious and delibemte use of space 
in your stores, we notice. 

FRIENDLY SALES ... 
FRIENDLY SERVICE ... 

DISTRIBUTING & SERVICING: 

Arachnid; American Technos, Betson, Coastal, Data East, 
Dynamo, Grayhound, Klopp, Konami, Pioneer, SNK, 
Smart lndustries, ... AND EVEN MORE 

MAURY: Yes, we present an 
open-looking, inviting atmosphere 
that families like. We can entice them 
by looking through our glass win
dows to see a carefully presented use 
of space and light, and a careful 
arrangement of product. We lead off 
with kiddie rides and an attractive 
redemption area in front which are 
very well lit. All of our newer stores 
from 1992 and '93 have kiddie rides 
close to the front entrance, too. I'm 
not sure what kind of ride makes a 
difference, but simply having one for 
that two year old is important, both to 
keep him happy while the rest of 
family plays more profitable games, 
and to create a family atmosphere. 
Also, having the ride close to the 
front means families and mothers 
don't feel intimidated about coming 
into the store. 

REPLAY: Where does video fit in, 
in terms of physical layout? 

MAURY: Whenever we put in 
large simulators like Suzuka 8 Hours, 
four-player games, or other big attrac-

CALL OUR FRIENDLY OFFICE: 

MASTER SALES 
2400 So. Business 45 • P.O. Box 692 • Corsicana, TX 75110 

(903) 874-4749 • (903) 874-4740 
MEMBER - AMUSEMENT & MUSIC OPERATORS OF TEXAS 

FAX: 903-872-8000 
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dispenser. 

• Operator-adjustable ticket 
payout. 

•Capsule dispenser capable. 
• Designed to go from box to 

floor in 5 minutes. 
•Spectacular "Jungle," 

animal sounds and moving 
targets attract players. 

• Ball toss game with proven 
earnings and kid-tested 
satisfaction. 

•Cabinet dimensions: 
· 83W' High 
· 34W' Wide 
· 72" Deep 



tion-type video pieces, they're out 
front. But otherwise, we separate the 
redemption area from our regular 
video games. This is done so that all 
types of customers can feel comfort
able. Usually video is placed further 
toward the back of each site, because 
families don't like to walk through 
groups of teenagers, and vice versa. 
We're trying to keep both groups 
happy and I think we do as good a 
job of creating a family environment 
as anybody in the business. 

REPLAY: How important is video 
in terms of floor space in an avemge 
Aladdin's arcade? 

MAURY: If we include simulators 
and sitdowns, we probably still 
devote 65% of our total space to 
video product. However in our new 
stores and remodeled stores, the ratio 
of redemption to video space is closer 
to 50-50. We need to have that kind 
of profile to attract family entertain
ment center business. 

REPLAY: Have you had any prob
lems/complaints about violent video 
games? Does Aladdin's have any pol
icy on this issue? 

MAURY: We occasionally receive 
some complaints on violence, but it's 
sure more the exception than the 

MAURY FERCHEN INTERVIEW 

rule. As individual situations arise, 
we react on an ad-hoc basis. For 
instance, say a developer or someone 
in a mall was very offended by a cer
tain game. We might move it to the 
back, or remove it entirely. 

Usually video is placed 

further toward the 
back of each site, 
because families don't 

like to walk through 

groups of teenagers, 
and vice versa. 

REPLAY: What about pinball? 

MAURY: Pinball is definitely an 
important part of our business, 
although we let it shrink somewhat 
before the Namco acquisition. In 
1993, we corrected that. We pur
chased the best titles in good quanti
ties, and results are excellent, raising 
our total business by 2 to 2.5% . We 
need pinball if we're going to be a 
total family amusement center. That 
is incremental revenue and it also 

Spaciousness is one key to the inviting layouts at Aladdin's Castle as this floor proves at the 
Orange County Mall in Jacksonville. nNte kiddie rides toward front. 
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broadens the demographic base 
when customers know we have the 
newest flippers. 

REPLAY: Some trade m embers 
say the pinball boom of recent years 
may slow down due to market satum
tion. Do you agree? 

MAURY: I don't believe the pin
ball boom will slow down. Not for us, 
anyway! We still have a certain clien
tele that loves pinball and eagerly 
awaits the next hot title to come in. 
So I think we can continue to grow 
with new revenues in pinball for sev
eral years. 

REPLAY: How important is 
redemption to Aladdin's? 

MAURY: It's very important to us, 
especially considering the way we 
see the business going. Redemption 
allows us to expand our demographic 
base. It draws families with younger 
kids who can enjoy themselves, and 
adults can enjoy the skill games as 
well. Our prize centers and redemp
tion walls serve as a real focal point 
in our stores. The glass cases and mir
rored walls and lighted displays cre
ate player excitement. 

REPLAY: What's you view of the 
trend toward larger deluxe simula
tors, virtual reality, and the like? Are 
you hopeful, or is this something 
that's been overblown? 

MAURY: Larger deluxe products 
and simulators definitely must be 
part of our mix and we'll continue 
moving in that direction. This is an 
excellent way to differentiate our 
business from home video. We can 
offer the customer more excitement 
and stimulation than he or she can 
get at home. The player can experi
ence interaction with other people 
who compete, such as on Suzuka 8 
Hours and other linked simulators. 
They are a real attraction which pulls 
traffic into the store! 

As far as virtual reality goes, I've 
attended every recent show and tried 
VR with great hope. I'm still very 
hopeful the technology can be com
bined with great games. The key is 
not only to make players want to 
experience the technology, but also to 
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give them a good game which they 
can enjoy in itself, something people 
will come back to again and again, 
and pay a per-play premium for over 
a long period. I just hope the hard
ware suppliers and creative game 
makers can get together to create an 
experience that's not just new, but 
also fun, so people will want to try 
them more than just once or twice! 

REPLAY: What are your thoughts 
as you see and hear the continuing 
news about multimedia, video games 
being downloaded to people's homes 
via cable TV, telephone, and so forth? 
Will arcades be able to use this type 
of technology? 

MAURY: Family entertainment 
centers in mall environment will 
always offer something you can't get 
at home: social contact and interac
tion with other people. All the new 
technology in the world can't dupli
cate the fun of being able to interact, 
to compete with other players right 
there in the same room, to meet new 
people and deal with them face to 

MAURY FERCHEN INTERVIEW 

NAMCO is a strong 

supporter of the 
distribution network. 
During my days with 

Bally, I was part of the 

distribution process 

myself, so I thoroughly 
understand that 
distributors serve a 

very important need in 
this industry. 

face. We can certainly use the tech
nology as it becomes available, but I 
don't think technology itself is the 
issue. The issue is having FUN -
you can put that in capital letters -
and being able to enjoy yourselfl 

REPLAY: How much of Aladdin's 
equipment is purchased on a 
"national account" basis, directly 
from the factories? 

MAURY: Quite a bit. We do, how
ever, use several distributors on cer
tain products or when we need prod
uct quickly in certain areas. Namco is 
a strong supporter of the distribution 
network. During my days with Bally, 
I was part of the distribution process 
myself, so I thoroughly understand 
that distributors serve a very impor
tant need in this industry. Most oper
ators don't have the technical staff 
available to them that, for instance, 
we have in-house. 

REPLAY: Aladdin's reportedly did 
some revenue-sharing with manufac
turers in years past. Is this still the 
case? What's your view of this type of 
opemting? 

MAURY: Presently we do almost 
no revenue sharing. Our primary rea
son in the past was due mostly to 
constraints on capital. I think revenue 

---------- ----'--- __ ,.,,. -- ----
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sharing could still be justifiable in 
cases like photo booths, where the 
cost of an unknown concept is high. 
But at this point we basically have 
gotten out of revenue sharing. If a 
game earns well enough to make it an 
item you want to operate, you should 
buy it. 

REPLAY: Do you use tokens? 

MAURY: We use tokens for pro
motional and security reasons . 
Tokens are part of our birthday party 
packages, and they help us sell spe
cials during slow days or slow hours. 
We sell tokens as gift items, in rolls or 
tubes, and so on, so we see many pro
motions you can do with them. For 
security reasons, tokens are good 
because they allow you to keep your 
cash in bill changers, not in every 
machine. We've tested a debit card 
system but results were inconclusive. 

REPLAY: Are Aladdin's arcades 
now using modems for data collec
tion and transfer in any way? 

Pulaski Industrial Porh 
1077 E. Gi• nbrook Dr." Pulaski, WI 54162 U.S.A. 

(414) 822-3951 " FAX (414) 822-8936 
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MAURY FERCHEN INTERVIEW 

... at this point, we 

basically have gotten 

out of Revenue 

Sharing. If the game 
earns well enough to 

make it an item you 
want to operate, you 

should buy it. 

MAURY: Not right now. We've 
had to catch up on new equipment 
and locations, and we have placed 
this issue on the back burner for a 
while. No question about it, the tech
nology is there to perform data collec
tion and other functions with 
modems, and we're studying the fea
sibility of this for the future. By the 
way, let me point out that we've 
always had very strong computerized 
data management at Aladdin's: 
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equipment performance, revenue
tracking, lease management and 
many other systems and functions 
are all on computers. We make many 
decisions based on the data which 
flows from our computers. 

REPLAY: Does Aladdin's sell any 
food, drink, t-shirts, toys, other 
peripheral items? 

MAURY: Only one of our stores 
sells snacks and soft drinks. We do 
sell token tubes, as I mentioned, 
throughout the chain. 

REPLAY: What kind of advertis
ing and promotions do you do? 

MAURY: Our basic advertising is 
lease-required advertising. That usu
ally goes into shopping center 
brochures or flyers. In addition, we 
also run in-store promotions and 
direct mail advertising for our birth
day party promotions. We have in
store brochures for birthday parties, 
and we hosted over 37,000 birthday 
parties in 1993. We call them "No 
Hassel Birthday Parties" and try to 
ensure all Mom has to do is bring in 
the kids. We have an average of 10 
kids per birthday party. We offer sev
eral different birthday packages: we 
can include price of food and cake, or 
they can bring it in themselves. 
Almost all our stores have tables they 
can set up for parties, even if they 
don't have a dedicated party area. We 
also cross-promote with many fast 
food restaurants close to our loca
tions; this is quite effective. In the 
past few years , we've also run a 
national Bubble Yum blowing con
test in cooperation with this sub
sidiary of Lifesavers. We've had thou
sands of participants and get lots of 
newspaper publicity on kids blowing 
big bubbles! The finals are held in 
Chicago and we make a big deal of it. 
Parents and kids really enjoy it. 

REPLAY: Let's talk for a moment 
about overall market conditions for 
arcades. How many arcades and/or 
game rooms do you believe are cur
rently operating in the U.S.? 

MAURY: If you focus solely on 
game rooms operating in malls, shop
ping centers, strip centers and free 
standing locations, I estimate it's 
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around 2,000. If you include bowling 
alleys, restaurants and miniature golf 
places with game rooms, as well as 
pocket parks and so on, that number 
certainly would go up. 

REPLAY: The arcade sector seems 
hotly competitive with several large 
national chains hiring each other's 
personnel, competing for desirable 
locations, and upgrading to "pocket 
park" status. There's even a whole 
tmde show (Fun Expo) and new asso
ciation for arcade, mini-golf, and 
pocket park operators. Are we in the 
midst of an arcade boom? 

MAURY: First, I think it's impor
tant to realize that the arcade business 
is not really one business. There are 
several variations. The core business 
we're in at Aladdin's, is mall-based 
entertainment. This business has 
experienced strong growth recently, 
primarily from existing malls that 
have added entertainment centers as 
part of their product mix. The retail 
business is very competitive, and 
many developers feel that having 
movie theaters, food court and family 

MAURY FERCHEN INTERVIEW 

Scene at the National Finals of the 1993 Bubble Yum (bubble blowing) Contest in Chicago's 
Lincoln Park Zoo. 

entertainment centers gives them an 
edge in attracting new customers, as 
well as new retail tenants. Some new 
malls continue to be built, and the 
growth of our business will continue 

- I'm convinced of that. In fact, 
developers are asking family enter
tainment centers to make a larger 
statement in terms of space and 
appearance in today's market. 
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MAURY FERCHEN INTERVIEW 

REPLAY: Okay, what about pock
et parks? 

MAURY: There's a definite place 
for them alongside mall centers. We 
can coexist quite well. They appear to 
be the same business but are not. We 
can take advantage of mall traffic, but 
pocket parks must market to develop 
and promote their own traffic. 

REPLAY: Can the current situa
tion continue? 

MAURY: We feel that despite a 
slowdown in new mall development 
compared to the pace of the 1980s, 
plenty of malls are being upgraded. 
They demand bigger, broader family 
entertainment centers that will 
require well-capitalized operators. 
Also, many developers have complet
ed REITs, real estate investment 
trusts, which is going public to raise 
capital. This bodes well for us. A new 
spate of mall building is coming in 
the future. 

REPLAY: We hear a lot about 
increased professionalism, the grow
ing use of computers, and the power 
of big international companies in the 
operating sector. Is the transition 
from "mom & pop" to "corporate" 
operator still picking up speed, or is it 
now an accomplished fact ... over and 
done with? 

MAURY: Developers managing 
mall-based centers generally prefer 
management depth in controls, and 
the financial strength that a larger cor
poration offers. This is especially true 
when an arcade operator h as geo
graphically-dispersed locations 
which are managed by a single devel
oper. They're used to us, they know 
what we're like, and they know 
they'll get their rent! That's important 
to developers. 

REPLAY: What factors will influ
ence the health of the arcade market 
in the future? 

MAURY: I don't think the keys to 
success have changed much over the 
years. We must offer our customers a 
unique and affordable entertainment 
experience, in a pleasant, safe, and 
accessible location. If we do, the busi-
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ness will prosper. Demographic fac
tors definitely tie in here, too, of 
course. 

REPLAY: Are customer demo
graphics different today than, say, 
five years ago? 

MAURY: We watch demograph
ics pretty carefully, and yes, they 
h ave absolutely changed over the 
past five years. If you look at the 5-13 
year old age group, that population 
has increased from about 28.8 million 
in 1989 to nearly 30.5 million in 
1993. So it's increased every year for 
past five years, and our figures sug
gest this age group's population will 
continue increasing over the next 
three years. 

The population of the 14-17 year 
old group has been somewhat stag
nant in recent years, but did increase 
several percentage points just during 
the last two years. This age group is 
estimated to increase more rapidly 
over the next four years, at a rate of 
1.2 to 1.7% each year. All of this 
means our target market is growing, 
their income and expenditures are 
rising, and nearly all of their spend
ing is discretionary. This bodes well 
for our industry! 

We've tried to stay close to these 
changes with a new equipment mix, 
a more open look, and family promo
tions like birthday parties. These ele
ments have definitely expanded and 
broadened our appeal to different age 
groups. 

REPLAY: That sounds pretty 
encouraging. Are there any other 
thoughts you'd like to share about 
arcades, Namco, or the industry in 
general? 

ReP/ay Magazine 



EARTH™ will fascinate children 
and challenge adults of all 
ages. Its an all-out spinach
powered adventure! 

3401 N. California A~em.ie ~ Chic~go. IL 6061 a ~ (3 ·, 21267~2240 ~ · Fax (312) 26'7-8435 
Popeye™ The Hearst Corporation.· . · 

© 1993 King Features Syndicate, Inc. Used by Permission. 
. © 1994 Midway Manufacturing Company. : 

~anufacturer of BaHy/Mid"!>'ay'Amusement'Games . .All rights reserved. ··'- . . _ ., __ ..._ __ ...;...... _____ ..... 





MAURY FERCHEN INTERVIEW 

MAURY: As you know, I plan to 
retire on March 2nd, which is the end 
of our fiscal year. About 20 years ago, 
and having moved from one city to 
the next about 10 different times over 
the course of a career, I set a goal of 
retirement at age 58. Well, I'm a bit 
past that now, but shortly after 
Namco acquired Aladdin's, I in
formed Kevin Hayes of my intentions 
last year. This decision was difficult 
because working under the auspices 
of Namco and working for Kevin dur
ing 1993 has been one of the absolute 
best years I've had in this industry. 
I'm committed to continue helping 
Kevin and Namco in any manner I 
can during the next five years, at 
which time I'll be 65. 

I want to thank Namco for a great 
year. I was an honor and a pleasure to 
work for Mr. Nakamura and Kevin. I 
also thank all the manufacturers, dis
tributors and industry people who 
have helped my career and brought 
our industry to new, higher levels. I'll 
definitely miss the people in this 
industry and I hope to see them at the 
upcoming ACME show. 

REPLAY: Thanks, Mawy, for this 
interview and congratulations on a 
very admirable career. We know 
many, many people in the industl}' 
will always be grateful for your con
siderable contributions ... and best of 
luck for the future. • 

Aladdin's Chairman Kevin Hayes 
Praises Ferchen, Outlines Plans 

Namco America exec Kevin 
Hayes became chairman of 
Aladdin's Castle after the chain 

was acquired by Namco America in 
1993. This month, following Maury 
Ferchen's retirement, Kevin will aj(e_ 
on the president's duties--aswell. 
Aladdin's Castle ~tinue to be 
run as s,eparate business from 
Namco's Cyberstation chain, he con
firmed, although most administrative 
functions are being consolidated in 
Namco's Chicago office. 

"We've been very pleased with the 
performance of Aladdin's," Kevin 
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told RePlay. At the end of the first full 
financial year, it's exceeded what we 
expected. We spent a lot of money on 
new equipment and will continue to 
do so. We're also continuing a big 
push to expand our stores, particular
ly the redemption areas. The basic 
profile is that Aladdin's will continue 
to specialize in mall arcades, as it has 
done, while Cyberstation will main
tain its mall sites and emphasize 
newer and bigger projects like Magic 
Edge and some others that will come 
up in the next 12 months." 

Hayes was clearly sorry to see 
Maury go, but was glad to have had 
him aboard during the critical first 13 
months or so of the transition. 
"Maury has been excellent to work 
with," Kevin stated. "He's very popu
lar and well-respected in the indus
try, and deservedly so. He has done a 
superb job with us in running 
Aladdin's Castle. He managed the sit
uation very well where Aladdin's 
was almost bought by another com
panf, and he provided a steadying 
influence in what could have been a 
turbulent time. We have every confi
dence in Maury and will continue to 
avail ourselves of his services, partic
ularly in regard to his relationships to 
the leasing end of the industry. He 
has many valuable connections to the 
mall developers and real estate peo
ple!" Hayes added. 
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Finally, a look at some of the folks on the Aladdin's Castle staff (working 
out of their 51 ,000 st. HQ in Bensenville, IL, shown above). 

Ferchen (standing at right) visits the leasing Dept. and (from left) Don 
Tollefson, Bob Fliday, San Mavros (construction director) and Judie 
Zachman. 

Service and transportation folks (from left): Carolyn Sebastian, Mike 
Levatino, Kevin Heins, Wun Yoh, Matt Wolze and warehouse super Bob 
Lewandowski. 

Maury Ferchen (seated) is flanked (from left) by controller Ron Stevens, 
CFO Bill Pelafas, Exec. Sec. Judy Vardamaskos and COO Bob Fliday. 

Construction Dept. execs (from left) are: Sam Mavros, Ohm Sharma, 
Lou Orr, Ben Senoussi, Gene Veltri and Kristy Bielski. They do nice 
work. 

Over in Human Resources, from left, are the resourceful Sue West, Bill 
Pelafas, Kathy Thompson and Sherilee Kohler. 
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At marketing and purchasing (from left): Peggy Damato, Bill Eich, John 
Werner, Maury Ferchen, Pat Masucci, Bob Fliday, Jeannie Paige and 
Chas Gray (Uz Greb was out when photo was shot). 

Techs assembled: (front) Jose Gonzalez, Rich Harrison, Warren Crump; 
(middle) George Padilla, John Kneip , Greg Green, Jovita Martinez, 
Dustin Schmeckpeper, Dave Stupp, Al Berger, Rich Mark; (rear) Wayne 
Steffi, Sam Rhodes, Rich Catalan and Ron Ochodnicky. 

Warehouse guys (from left): Mike Muscarello , Andy Bachar, John 
Skinner and Rick Evert. 

One of the objects of all the employees' attention ... the redemption sec
tion at their fun center in Wichita's Towne East Mall. 

At the operations department (from left) are: Esther Miniscalco, Latanya 
Sherlock, Brent Maples (VP), Helen Burlak, Ruben Topinka and Sonya 
Johnson. Op. Dir. John Collins is not pictured. We also didn't have a 
snapshot of Patty Birkeland from Financial. 

And , down in mailroom/shipping , we find Frank Congine and Leo 
Garcia. 
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NEW 
DIGS 

FOR 
NSM 

• NSM-America moves short way 
to new Chicago area headquarters 

S omething about NSM-America's 
new headquarters reminds us 
of ... NSM jukeboxes. At least, the 

place reminds us of their jukeboxes 
in the old days: it's "utilitarian" on 
the outside, but super-efficient on the 
inside! The company is settling into 
much larger Chicago-area offices 
these days, and loving it. 

The new place includes a dozen 
new offices; a 30-chair-plus training 
room facility; a huge parts area; an 
entry showroom for their products; a 
half-round reception area; a spacious 
boardroom; a conference room; and a 

large, hi-tech-looking, service/repair 
area with continuous work benches 
around most of the perimeter. Not to 
mention the massive 16,000 sq. ft. 
warehouse facility with four dock 
doors servicing it. 

It's hardly luxurious, but the new 
facility definitely has the look of busi
ness efficiency. And it represents a 
mighty step up from NSM's old 
office/warehouse facility, where they 
headquartered till early last fall ... over 
double the space with 25,000 sq. ft. in 
all. But they're still located right next 
to Chicago's O'Hare Airport, just on 

In the spiffy new conference room are, from left: sales top George Haydocy, receptionist Charlotte 
Cooney, Sales/Marketing VP John Margold, marketing man John Tracy and accounting pro Lisa 
Gierut. 
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the other side now: a matter of a few 
miles away. 

"It's utilitarian, but extremely well 
laid out," said John Margold, VP of 
Sales & Marketing. "And for once we 
can give our employees a few of the 
basic things we should have had a 
long time ago - like a nice clean 
lunch· area, ample bathroom facilities 
and the like." 

But NSM says the real value of 
their new HQ is not just more space, 
or even better space. The true shine 
comes from what they've installed in 
it. Such as? New, fully functional 
computers for bookkeeping, invento
ry monitoring and order processing. 
Essentially, an order gets entered on 
one end and all the little pieces start 
falling into place - inventory is 
reduced by the order, sales get credit
ed, the distributor's record is updat
ed, shipping labels get generated, an 
invoice is prepared, and the product 
gets shipped ... typically the same day. 

Even more impressive is their 
parts area, now stocked with over 
three times the parts they carried just 
a few months back. And with close to 
3,000 sq. ft. and all-new bins and 
shelving to put them in! 

"Now we have enough of just 
about everything, " commented 
Orlando Marrero. "So we can get out 
whatever the customer needs, almost 
instantly. The new computer, cou
pled with our new level of parts, 
makes it a breeze to keep up." 

More impressive yet is all the new 
testing and diagnostic equipment. It's 
a little bit like what you see in hi-tech 
auto service facilities. You plug in the 
problem jukebox component - the 
amp, compact changer, or whatever 
- then let the computer analyzer tell 
you what's wrong. Then the compo
nent is repaired, plugged in again and 
it's all-but-automatically checked for 
performance. 

"When it comes to high-perfor
mance equipment like our CD chang
ers, fixing whatever the problem is 
isn't our only goal," explained Tony 
Lantz, recently promoted to service 
manager. "We want to make certain 
that it's performing at peak capacity, 
and that there isn't some other paten-
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At left, finance/admin. VP Jurgen Jost in his office with FunTecnic prexy Linley Hughes. 

Here's the showroom entrance. That 's George Haydocy in back, product manager Birgit 
Weisbrod seated, and tech services chief Mike Jablonski at right. 

tial problem we could speak to while 
it's on the bench, rather than have it 
crop up a few years down the road." 

Tony said NSM-America looks at 
each service ticket as an opportunity 
to add to their reputation for quality. 
The four-man service staff goes over
board when it comes to checking out 
components, he said. "That's both to 
let the customer know we do super 
quality work, but also to add to the 
life of his jukeboxes," Tony said. "We 
hope to keep him coming back to 
NSM when he needs more." 

"Soft repairs" are the most inter
esting, and in NSM-America's opin
ion, will become more and more 
important as time goes on. That's fix
ing or updating software that drives 
things like NSM's 100-CD changer. 
Theoretically (and in actual practice 
at NSM-America's service room) you 
can control and reconfigure changer 
commands remotely. That is, punch 
a few buttons on your computer key
board and make the changer do 
something totally different...or ask it 
to tell you why it's down to six sec-

TWO VETERANS 
George Haydocy & a classic J 940s-style jukebox are both 

whistling a happy tune at NSM-America! 

George Haydocy's title at NSM
America may be "Sales Manager," 
but it's a partial description of his 
responsibilities, at best. And only 
hints at a coin-op career that now 
spans 35 years. Yes, George's pri
mary responsibility is to sell juke
boxes to NSM-America's 40 some 
distributors in the U.S., Canada, 
Mexico, Puerto Rico and South 
America. And his knowledge of 
the business and reputation for 
honest dealings has earned him a 
level of international respect that 
few others enjoy. 

But he also serves, informally, 
as a market researcher. George 
works with NSM distributors and 
their operators to find out what 
they like about NSM jukeboxes 
and what they don't. Then he con
sults with the technicians and 
engineers to make changes, add 
new features and, in general, 
improve NSM's product. 
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35-year industry veteran George W. Haydocy 
with the recently intro'd NSM Nostalgia-Gold. 

March 1994 

The most recent example of 
George's field-to-factory consulting 
is NSM's gorgeous new Nostalgia 
Gold. It was added to the NSM 
line largely because of George's 
persistent urgings. And, it's built 
with intense respect for the detail 
of the era it represents - from the 
selection of its hardwoods right 
down to the color gels of its bubble 
tubes. 

"Our operators no longer have 
to go outside the NSM line to get a 
nostalgia jukebox," George 
explained. "And location owners 
and their patrons are typically 
astounded at the sound quality 
that comes out of what appears to 
be a '40s era jukebox, thanks to the 
state-of-the-sound-art NSM 
HyperBeam CD sound system. 
We're very proud of this achieve
ment." 

NSM Nostalgia Gold is avail
able through all NSM distributors. 
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THE LONGEST 
MACHINE IN 
AN ARCADE ... 

THE LONGEST 
MONEY 
MAKER!!! 

That's BOWLINGO by Mendes 
See or Talk to Your Local Distributor for Details! 

FOR WORLDWIDE DISTRIBUTION CONTACT: 
Henry Grant• Sol Groenteman 

EBAC3 
DISTRIBUTOR, ARCADE OPERATORS & MARKETING 

Lange Leemstraat 187, 18 Antwerpen, Belgium 
TEL: 323-239-3079 • FAX: 323-230-7865 

Blankenberge FAX: 3250-41-1181 
- or -

DIRECT MACHINE DISTRIBUTORS LTD. 
Unit 1, 97 Victoria Road, North Acton, London NW10 6NN 

TEL: 4481-965-6364 • FAX: 4481-963-0398 
HENRY GRANT 



NEW NSMH.Q. 

ands average on song changes, 
instead of the "under five seconds" 
it's supposed to be running at. 

SeNice Manager Tony Lantz is enjoying all the space in the big new seNice area. 

Of course, the other nifty additions 
inside NSM-America's new head
quarters are the new faces and new 
responsibilities for this very profes
sional team, from President Peter 
Kuhn on down. Plus, they have a 
new music product - their 
Nostalgia-Gold jukebox - and a 
whole new product line: top-quality 
imported kiddie rides from EMT. So, 
with a new building for all this activi
ty, has NSM-America achieved its 
goals? 

"Not at all," smiled VP John 
Margold. "What you're really seeing 
here is just a launching pad, and 
we're still building the rocket!" John 
said NSM plans much more expan
sion, and that hints of some exciting 
new projects may be visible at the 
ACME Show. 

Parts manager Orlando Marrero (left) with his helper Luke Schiro in the NSM warehouse, now fully 
stocked. 

NSM-America is now located at 
1158 Tower Lane, Bensenville, IL 
60106. Phone is 708/860-5100; fax is 
708-860-5144. The Direct Parts Fax is 
708-860-9938. 
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not just another game 
of leap frog! . 
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Users' Reports 

"We really liked our first Token Tech, 
which is why we ordered our second. 
I'm calling now to order our third. " 

'The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months." 

"The best investment since we bought 
our fax machine. I can't ever imagine 
doing business without either one." 

"We have good employees ... The 
Token Tech removes the temptation 
for them to become "silent partners" by 
skimming the till." 

"It's great! You should have come out 
with it 10 years ago." 

"After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems." 

'The Token Tech eliminates long lines at 
our cashier's cage. Our customers like 
it, too!" 

"Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech. " 

"We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It's accurate, and 
much faster, and it keeps our people 
honest. " 

'The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units." 

"It's working just perfect. We love it!" 

"For a $3 Cigarette Token, it's the only 
way to do business. " 

"We were using a system which had the 
"illusion of control" . . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count. " 

"The. Token Tech has simplified our 
wfiole operation, and we know exactly 
where we stand every hour. " 

"We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior." 

If you want to take more of these 
to the Bank every week ... 

Just Push the Right Buttons. 
Token TechTM #2000 

High Security Token Dispenser 

GAME 
TOKENS 

• Control, Accuracy, Security & Dependability. 

• Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis .. . or Anytime. 

• Changeable Display Signs. (Stock or Custom) 
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Full Refund 
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.882 .. . 

.900 .... .. 
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Canadian Dollar ........ 6,000 
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.984 ............ 7,500 
1.000 . . .. 7,500 
1.125 ....... . ..... 6,000 

Coin Capacity 

Brazilian 20 Cruzados . . . . 4,500 
Venezuela 1 Bolivar . . . 5,000 
Chile 1 Peso . . . . . 4,500 
Ecuador 1 Sucre ........ 4,000 

Specify Size 
of Coin or Token 
When Ordering 

-We Ship Worldwide 

VAN BROOK OF LEXINGTON, INC. 
P.O . Box 5044 • LEXINGTON , KY 40555 • U.S.A . 
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I f this month's ACME show were 
a poker game among manufactur
ers, then Sega would sit at the 

table with three aces up its sleeve. 
The company will debut three new 
games featuring hi-tech computer 
graphics that are so gorgeous, you 
could practically hang the screen 
shots on your wall as artwork. The 
three new titles are a racing simulator 
(unnamed at presstime) ... Jurassic 
Park, a shooting-driving game based 
on the hit movie ... and Star Wars, a 
sci-fi action game that lets you experi
ence the wild finale of that hit movie, 
firsthand. 

We're serious about the outstand
ing level of visual quality. Sega's been 
"teasing" tradesters with videotape 
previews of it's racing simulator for 
over a year now, and based on those 
previews we can report the graphics 
are mindblowing, eye-dazzling, 
"knock-your-socks-off" beautiful. The 
quality of the game's high speed, real
time computer graphics with texture 
mapping looks almost like motion 
picture photography. Except you can 
control the images! We gather from 
the Sega folks that their other two 
new games are equally stunning. If 
so, Sega's living up to its corporate 
slogan about "seizing the next level," 
because they're really taking coin-op 
to the next level of simulation excel
lence. 

This driver offers three race cours
es: the actual Daytona Beach, Fla. 
oval racetrack for beginners; a "Grand 
Canyon" course for intermediate 
players; and a "Seaside" course for 
experts. Action begins with scores of 
eye-catching, colorful cars roaring off 

ReP/ay Magazine 

Sega racing game has 3D 
graphics with texture mapping 

at ACME they'll also show 
Jurassic Park and Star Wars 

A brontosaurus, or just a Really Big Snake? It's another dino-target from Jurassic Park, the video! 

The trees look like leafy foliage, not green blocks. The road looks like asphalt , not a gray streak. 
Welcome to the wonderful world of computer graphics texture-mapping, which adds photorealis
tic surfaces to the 30 world of polygon graphics. 
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in a double file column into a 250 
mph contest. Up to eight players can 
interact on the course, with a high 
quality 50" monitor broadcasting 
every move. 

Thanks to texture-mapping tech
nology, the game offers nearly photo
realistic 3D graphics. A "virtual reali
ty" button allows you to alternate 
four different visual perspectives, and 
you'll even see scenery in the rear 
view mirror! The 3D world of the 
race actually "exists" inside the com
puter memory, so you're free to drive 
anywhere. You can even use the 
"opposite direction" feature to turn 
your car around 180 degrees, then 
watch opponents scream past you at 
ultra high speed! Imagine a collision 
where fluttering flags, rolling cars and 
scattering parts are depicted with life
like realism. Some new mechanical 
features realistically simulate the sen
sations of drifting, actual steering 
weight, and kickback. 

Jurassic Park will be configured as 
a two-player cabinet in the sitdown 
version. This exciting new game 
takes you to a Costa Rican island 
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SEGA 

"Trust your feelings, Luke!" Sega's Star Wars lets players take the part of Luke Skywalker in his 
hair-raising strike mission to blow up the evil Death Star. 

called Nebular, where genetically
recreated dinosaurs have gone on a 
rampage. Your mission is to shoot the 
wild beasties with a tranquilizer gun, 
reactivate the security system, and get 
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out alive . You'll hear dinosaur 
sounds and see dinosaur graphics 
from the Universal motion picture. 
The motion-based seating system 
responds realistically to dinosaur 
attacks and course movements. If the 
realism were any greater, you'd be a 
prehistoric lunch! 

Star Wars is a one- or two-player 
game with 50" monitor. Its 3D com
puter graphics are on the same order 
as Virtua Racing (that means 180,000 
polygons per second, thanks to Sega's 
Model 1 CG board). A "VR" button 
alternates two different perspectives. 
Two players can be pilot and gunner, 
or one player can do both jobs on an 
alternating basis in the one-player 
mode . 

Players will recognize all their 
favorite characters from the hit 
motion picture as they take the part of 
a Jedi Knight... and take the controls of 
an X-wing fighter to do battle with 
the evil forces of the Empire. Players 
can attack key strongholds and 
enemy ships with laser beams and 
torpedo buttons. A throttle lever con
trols speed . 

On show once again at ACME will 
be Sega's equally impressive Virtua 
Fighter, the first-ever street combat 
video game to use polygon graphics 
and alternative perspectives. With this 
slate of products, Sega has truly taken 
video to "the next level" ... and now 
arcade players will have a chance to 
see what hi-tech is really all about. 
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TAMS - a management system 
specifically designed for family fun 
centers, will put you light years ahead 
of your competition. TAMS gives you 
absolute control of each and every 
operation of your business at your 
fingertips. From party booking to 
complete cash control, TAMS is your 
all inclusive management system. 

Designed by experienced program
mers at Dynamic Technologies, 
TAMS is backed by 24 hr. round the 
clock service and support. At last a 
management system you can count on 
- Just look at some of the features ... 

GENERAL 
LEDGER 

EMPLOYEE 
SCHEDULING 



"Our new game earned a zillion 
dollars a minute on test," promises 
the manufacturer's sales rep. Sound 
familiar? One the other hand, we 
have grumpy statements like this one 
from a typical operator: "I don't care 
what a game earned in one of those 
24-hour, rich-neighborhood Super
Arcades on the West Coast. Tell me 
what it earned in a down-and-dirty, 
six-barstool tavern in Oshkosh, 
Wisconsin!" 

Between these two extremes lies 
the real world of coin-op game test
ing. During a recent trip to the San 
Francisco Bay Area in California, 
RePlay prevailed on mega-operator 
David Bishop (he runs Namco 's 
mighty Cyberstation chain) to show 
us around the test sites used by the 
state's major manufacturers. Our 
grand tour began at the Golfland 

miniature golf course and gameroom 
in Milpitas. We also visited the Tilt 
arcade (part of the Nickels & Dimes 
chain) at Fashion Island Mall in San 
Mateo. Finally, we looked in on three 
of the local Cyberstation arcades. 
Based on Dave's gracious tour-guide 
commentary, plus observations from 
local factory execs, we learned that 
each arcade has its own distinctive 
character ... and that manufacturers 
take that character into account as 
they test different types of equipment. 

Some arcades are better than oth
ers for different phases and types of 
market research, it seems. The 
Golfland in Milpitas, for example, is a 
favorite site for Sega, Atari, Data East 
and others because it gives a quick -
even exaggerated - first reading of a 
game's appeal. "Golfland's clientele 
tends to be hardcore, techno-nerd 

This Golftand arcade and mini-golf course in Milpitas, Calif. is a favorite test site for many factories. 
Atari and Sega use it a lot ; Data East, Namco and Capcom use it sometimes. 
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players," David Bishop explained 
with a smile. "And their reactions 
tend to be extreme. If you judge based 
solely on their response to it, a 'pretty 
good' game may look like an all time 
smash hit. On the other hand, a 
slightly less-than-great game could 
seem to be the worst dog ever made." 

Likewise, Sega's marketing direc
tor Ken Anderson said another 
Golfland (in Sunnyvale) draws play
ers who can provide a dramatic 
"take" on any game. "If you test there, 
the pure game comes out," he said. 
"If it's bad, it will show you it's bad. 
And if it's good, it will show that very 
clearly." 

"Golfland is a good arcade for the 
very first week of testing, when 
you're gauging player reaction and 
fine-tuning a game," Atari marketing 
director Mary Fujihara said. "After 
the gameplay is pretty well set, we 
might move to the Tilt arcade for our 
next phase, gathering information 
about earnings strength and longevi
ty. Then a third phase might involve 
testing in other regions of the coun
try." 

Manufacturer execs all seemed 
highly conscious of player demo
graphics at various test sites. "At 
Golfland, thanks to the miniature golf 
you have a very good cross-section of 
players," Sega's Ken Anderson said. 
"That ranges from adults, to kids, par
ents, and teenagers. It draws a very 
good base of players who know all 
the various types of games - fighters, 
drivers, gun games - and these play
ers are proficient at each type of 
game, and know what's expected." 

Ken continued: "Craig Singer's 
Tilt arcade in San Mateo is located in 
a big shopping mall with one of the 
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area's only ice rinks. It's the only mall 
on the peninsula, and so it generates 
lots of activity with cinemas and 
many different promotional events. 
Again, this creates a good cross-sec
tion of people who visit the arcade." 

"We have confidence that we 
know what type of player we're get
ting in Golfland," said Atari's Mary 
Fujihara, "because the demographics 
are consistent, survey after survey. 
Our demographic knowledge also 
tells us how this site compares with 
other locations and, say, the arcade 
across town. All this creates a comfort 
level so we feel we know how to 
interpret the numbers." 

ARCADE TEST SITES 

Demographics are also prominent 
in David Bishop's assessment of his 
own Cyberstations. Namco uses its 
Cyberstation in the Southland Mall 
(East Bay) as its prime test center for 
all types of equipment. Dave feels this 
arcade's solid middle-class customer 
base gives Namco a very accurate 
reading on where new games will 
rank, compared to other titles, in the 
rest of his Cyberstations around the 

The Tilt arcade at Fashion Island Mall (San Mateo) is part of an "entertainment court" including 
food , movies and an ice staking rink. "When local manufacturers want big numbers they can hand 
out for market tests, this is where they put it," Namco's David Bishop said. 

• • 
·--~-

USA. For redemption games, Namco 
prefers the Cyberstation in Pleasan
ton. "Results for redemption equip
ment in this store most closely mirror 
our other arcades across the country," 
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David said. "It's local, family-oriented 
customer traffic." 

In addition to demographics, one 
reason that places like Golfland and 
Tilt become favored test sites is 
because they're excellent sources of 
player comments. Data East's coin-op 
VP Paul Jacobs said his fum conducts 
in-depth player interviews at 
Golfland. "We spend a couple of days 
observing players , take notes on 
length of play and so forth, then ask
ing questions in person or asking kids 
to fill out a questionnaire," he said. 
"They know we're testing and try to 
be helpful." . 

Sega also likes getting players' ver
bal reactions. "These sites are used to 
new game testing," Ken Anderson 
pointed out. "The management 
knows what the terms are and what 
we're looking for. We get a good 
report from them about who's play
ing and who's making good and bad 
comments." Atari's Mary Fujihara 
was another exec who felt factories 
receive useful player reactions from 
Golfland and Tilt. "The management 
there is very cooperative and gives us 
good feedback," she said. "They pass 
along players's comments - what 
they like and don't like." 

Naturally, manufacturers don't 
rely solely on verbal comments and 
player interviews. Hard numbers are 
gathered and carefully studied. 
Atari's Mary Fujihara said, "One 
important reason we like to test at 
Golfland is because we have a history 
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there. We can compare test results of 
a new title with the equivalent earn
ings of earlier titles at one week, two 
weeks, etc. Having these historical 
benchmarks lets us track earnings 
performance through time for similar 
types of games. We do lots of data 
collection with statistics tracking 
game time, percentages, etc. We find 
out where first time players died, 
where repeat players died, and so on. 
Initial results from local arcades can 
give us a very good handle on the 
fundamental strengths and weakness
es of game, as well as giving us a 
solid, statistical basis to project earn
ings strength and longevity. Having 
this type of data helps us establish 
player appeal. It also helps us make 
critical, early decisions about how to 
fine-tune and tweak the game." 

Data East's Paul Jacobs agreed 
about the importance of statistical 
information from tests. "You have to 
get daily income reports on a new 
title, and the management at both 
arcades gives us the right information 
and maintains secrecy," he said. "We 
also get weekly Top 10 reports, show-

ARCADE TEST SITES 

ing the position of our game as com
pared to the other titles, but our test 
game earnings are not shown to any
one but us so long as it's in the test 

Namco marketing assistant Scott Martin 
shows a couple of happy players how to 
score on Namco's Monster Maze shooting 
game at the Tilt arcade in San Mateo. 

mode. The same is done for Sega and 
other factories when they test there. 
That's important because the num
bers are proprietary to us and the 
management respects that." 

But just like a good, skeptical oper
ator, the local manufacturers also take 
Bay Area arcade test results with a 
grain of salt. "Many operators com
plain that we get unrepresentative 
results when we test in our own 
backyard," Mary Fujihara said. "We 
know that! And that's why we also 
do lots of testing in sites further away. 
We use different locations for differ
ent stages in the process. After tweak
ing a game in Golfland, we might go 
to Tilt to check earnings 'legs,' and 
then follow it up with tests in 
Chicago, New York or Texas." 

Paul Jacobs said Data East main
tains similar vigilance against results 
that are too good to be true. "It's nice 
when players want to be helpful and 
polite," he said. "Of course, you have 
to watch out in case players feel they 
have to be too nice to you. We are 
careful in how much weight we give 
player comments; we take that polite-

COME to COMMERCIAL 
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ness into account!" 
There's one additional reason that 

test results from California arcades 
might be a little "off." That is, as soon 
as a new game from one factory hits 
the floor, reps from all the other facto
ries rush over to play it and find out 
what it's like! "Sometimes if other 
factories send people in to check out 
the competition's game, it will skew 
the results because they're pumping 
lots of quarters into it!" Mary Fujihara 
chuckled. "So we take into account 
that some of those earnings don't 
always come from real players." 

Most of the factory execs said they 
made a point of getting off the beaten 
track at times. "Besides the usual 
places, Atari also tests games in some 
arcades within a 45 mile radius that 
we don't talk about," said Mary 
Fujihara. "These places are used 
when we want to do some quiet test
ing without necessarily advertising it 
to our competition." Paul Jacobs said 
Data East uses the Keystone arcades 
in San Jose for similar "quiet" tests, 
and even makes use of the Cyber
station arcade in San Jose at times. 

ARCADE TEST SITES 

Cyberstation manager Keith Fisher with Namco operations chief David Bishop at the Sun Valley 
Mall store (North Bay, close to Oakland). The site generates high-volume traffic ftow and Namco 
likes to use it for "quiet" tests, away from the other manufacturers. 

Likewise, for their "quiet tests," David 
Bishop said Namco favors the 
Cyberstation arcade in Sun Valley. 

Finally, the "human element" is a 
factor in why certain sites are chosen 

for tests. "During an early test of a 
game, especially the very first time 
out, we like it to be really close by," 
Mary Fujihara said. "Then we can run 
by and check on the game at lunch!" + 

MANUFACTURING• R&D •VIDEO GAMES 
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8-Line and Poker Boards ... and MORE! 

•Cabinets 
•Counters 
• Connectors 
• Power Supplies 

• Jamma 8-Line Harness 
•Button Switch with 

Microswi tch and lamp 
(51x51 and more) 

CALL NOW! 
Tel: 886-6-2014063 Fax: 886-6-2014136 

CHAIN LEISURE ELECTRONIC CO., LTD. 
No. 45 Alley 3, Lane 703, Yung-kang City, Tainan Hsein, Taiwan, R.O.C. 
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Pick out 
the Valley 
pool table 

slate. 

C Copyright 1994, Valley Recreation Products. Inc. • Bay City, Ml • Sycamore, IL • Shakopee, MN 

Actually, they're both ours. But only one has 
been through our flattening process. 

The one with the water - the uneven slate - is just the 
way we receive some of them from our suppliers. And 
would be considered "ready to install" by most all other 
pool table manufacturers. 

Not Valley. 

Yes, it's Italian slate ... the best money can buy. And just 
because it may not meet our flatness standards doesn't 
mean the supplier hasn't done their job. Our standards are 
demanding. Exceptionally demanding. And we know it. 

But players will detect the difference. 

A less-than-flat slate may not be noticeable to the eye. 
Maybe not even that easy to detect test-rolling a few balls 

during set up. But players can tell. 
Especially the more accomplished 
players, the people that account for 
the majority of what operators find 

in their cashboxes. 

That's the reason we won't install a slate 
unless it's within 10/lOOOths of an inch flat 

accross the entire playing surface. 

And we subject all of our slate to a 3-step process to 
assure just that: 

• Inspection, separation & flatness check. Those that pass 
are cured and ready to install. Those that don't are racked 
for curing. 

• After curing, those that didn't pass are 
checked for flatness again. 

• If they still don't pass, they're rotary-ground 
to our 10/lOOOths specification. 

Over half of the slates we receive require some grinding. 

We'd love to save ourselves all the grief and money the 
slate flattening process costs us. 

But we won't. Nor will we cut corners on any of the 
literally dozens of other quality features unique to our pool 
tables. "Valley Built" means something because of those 
differences and you'll never see 
that meaning change. 
Guaranteed. 

Look a little closer and we bet 
you'll pick a Valley table next time. 

Pick a Valley table. 
And you've picked out the right slate. 

Commitment To Excellence 

333 Morton Street • P.O. Box 656 • Bay City, Ml 48707 
Phone: (517) 892-4536 • Toll Free: 1-800-248-2837 

FAX: (517) 892-6513 
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• the Fernandez family's Hawaii-based "indoor carnival" biz cracks 
the mainland market, suffers big-time setback, and rises to try again 

he sight of crowds trudging 
through pouring rain at the 
Panahou carnival reaffirmed a 

decision by Linda and Kane 
Fernandez. If people were that deter
mined to get to a carnival, how 
would they respond to an indoor car
nival at a neighborhood mall? The 
second-generation proprietors of EK 
Fernandez Shows Inc. had been 
refining the concept for more than a 
year. 

When they finally tried it out at 
Pearlridge Shopping Center in 1977, 
the first Fun Factory family entertain
ment center drew crowds that formed 
lines stretching into the parking lot 
for a chance to spend quarters on 
indoor bumper cars, arcade games 
and cotton candy. First-year sales 
averaged $125 a square foot-enough 
to surprise even the Fernandezes. 

"The first thing I thought of was, 
'Oh no, we're going to run out of 
prizes.' Then came a tremendous 
feeling of exhilaration," says Linda 
Fernandez. "I thought to myself, 
'We've done our job. We understood 
what the families of Hawaii need and 
we provided it."' 

Sixteen years later, the company's 
31 sites are scattered throughout 
malls in Hawaii and six mainland 
states. Originally intended as an 
avenue for growth when EK 
Fernandez had saturated the local 
carnival-staging business, Fun 

ReP!ay Magazine 

The Fun Factory bunch bids aloha from one of the company's Hawaii fun centers. 

by Mike Markrich 

Factory, Inc. has become its fastest
growing component. Its $15 million 
in 1992 sales accounts for more than 
half its parent company's total. The 
Pearlridge outlet, harbinger of the 
concept's popularity, now does $302 
a square foot; another site in Waikiki 
tops the chain at $400 a square foot. 
Run by president and chief executive 
Linda Fernandez and a management 
team that includes a daughter, the 
chain is one of the few family-run 

March 1994 

Appearing in the December 
1993 issue of Hawaii Business, 
this cover story on Fun Factory, 
Inc. is one of the best articles 
dealing with our industry we've 
seen featured in a non-trade pub
lication. The text is reprinted 
here with the permission of 
Hawaii Business, which main
tains all copyrights. The photos 
were provided by 50th State 
Coin-Op (Fernandez' dealership) 
& Fun Factory, Inc. 
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Hawaii companies to launch a suc
cessful expansion on the mainland. 

But that expansion hasn't come 
without pricey lessons. At its height 
in the mid-1980s the company was 
opening mainland sites at the rate of 
two a year, sometimes without fully 
understanding market dynamics in 
regions far different from Hawaii. The 
result the company swallowed losses 
of $2.5 million from the failure of 10 
outlets between 1986 and 1987, and 
sharply reined in its growth while it 
assessed its mistakes. 

Ironically, it is the recession that 
has put the chain back on the growth 
track. Fernandez is aiming to double 
sales at the 200-employee company 
within five years. (There is even some 
talk of franchising, which would be 
another rarity for a Hawaii business.) 
Key to the company's strength is its 
concept of inexpensive entertain
ment, especially when rising prices 
have put other recreation out of many 
families' reach. 

"Every family needs entertain
ment," says Fernandez. "The thing 
they like about Fun Factory FECs is 
they get lots of value for their time. 
The average family spends $3 a head 
with us. There's not much a family 
can do together any more for that 
price." 

HAWAII CARNIVALS 
Until she met Kane on a trip to 

FUN FACTORY 

Fun Factory, Inc. president and CEO Linda Fernandez, and chairman of the board Kane (pro
nounced Kahnay) Fernandez. 

Hawaii in the early 1960's, Fernan
dez's exposure to carnivals had been 
limited to the mainland variety. 
These typically were traveling shows 
that followed rodeos from town to 
town, attracted shady characters, and 
offered games of chance in which 
odds were stacked heavily against 

patrons. By contrast, E.K. Fernan
dez-who had run circuses and car
nivals in Hawaii since 1903--and his 
son Kane had listed phone numbers 
that disappointed patrons could, and 
did, call to voice their gripes. 

Kane married the Arizona native, 
and in 1963, when their first child 
was two months old, asked his wife 
to help out with the games. Fernan
dez took Shelley and later her two 
other babies to work in the evenings; 
at bedtime she tucked them into the 
dime pitch concession and left them 
in the watchful care of an employee 
while she continued her work. 

A chemistry major in college, 
Fernandez enjoyed the analytical 
challenge of building, operating and 
running the carnival games at a profit 
At first she built and ran two games, 
then four, and then, in an effort to 
standardize quality, she insisted the 
company stop using independent 
contractors and instead own and 
operate all its games. As she mastered 
the trade, she and Kane, vice presi
dent of EK Fernandez Shows, evolved 
into effective business partners. The 
death in 1970 of the company's 
founder and president made Kane his 
successor and brought his wife offi
cially into its management ranks. 

The Fun starts here! Linda Fernandez and Warren Asing go over plans for future centers. Having doubled its sales during 
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The Betson family of cranes. The 

most dependable crane in the 

industry. The outstanding work

manship that goes into each and 

every part, guarantees our cranes 

are built to last. Proven reliability 

for over sixty years has made us 

the industry leader. 

We offer a variety of sizes and 

formats to complement every 

location. 

Betson's Cranes ... simply the 

smartest choice. 

BETSON ENTERPRISES 
DIV DF H BETTI IND INC 

303 PATERSON PLANK RD CARLSTADT NJ 07072-2307 
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the post-statehood boom, EK 
Fernandez was grossing $2 million 
per year. The company dominated its 
one local rival in the carnival busi
ness. But Kane was restless. Growth 
opportunities would be limited if EK 
Fernandez continued to rely solely 
on carnivals; and inflation and the 
high cost of doing business in Hawaii 
also meant little chance for large prof
its or aggressive growth. 

FUN FACTORY 

By following the mainland trade, 
Kane discovered a movement toward 
installing indoor game rooms
updated versions of old-fashioned 
penny arcades-in shopping centers. 
Mall developers were experimenting 
with food courts to encourage people 
to stay and shop, and there was talk 
of establishing family entertainment 
centers to provide diversion for chil
dren while their parents shopped. 

From left: Warren Asing, VP and COO, Steven Lau, VP and CFO, and store managers Rick Raquel 
and Jim Hutchinson. 

A Chicago-based chain called 
Baily's Aladdin's Castle was already 
offering an early generation of video 
games in small rooms in a number of 
locations. But Kane's idea was bigger: 
He wanted to create an indoor ver
sion of the EK Fernandez carnival. In 
1975, on a trip to Oklahoma City to 

look at an indoor mall where an 
entrepreneur had installed bumper 
cars and games, he decided he was 
on the right track. "At that time the 
family entertainment center was just 
a concept," Kane recalls. "We 
thought it made sense, because it was 
taking the entertainment to where the 
people were." 

• STATE SAlES• 
& SERVICE 

3431-A Benson Ave. 
Baltimore, MD 21227 

Ph. 410-646-4100 
FAX: 410-646-7753 

ONE STOP SHOPPING 
tl' top brands in music, games and vending 
ti' dependable service and parts backup 

SERVING OPERATORS OF 
tl'street routes ti' arcades ti' vending sites 

in Maryland. D.C •• DE. W.VA & VA 

• 1-800-296-4100 • 
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REPUTATION AT STAKE 
The Fernandezes put up EK 

Fernandez and their Hawaii Kai 
home as collateral, borrowed 
$300,000 from First Interstate Bank 
and used $400,000 cash from their 
carnival company to open the first 
Fun Factory FEC. With little under
standing of the indoor carnival con
cept, Pearlridge management was 
persuaded on the basis of the family 
business's reputation. To design the 
space, Kane hired the mainland spe
cialists R. Duell and Associates, 
whose credits included the $130 mil
lion amusement park at the MGM 
grand Hotel and Casino in Las Vegas. 

The concept was unique even for 
the industry. While mainland opera
tors were filling 2,000-square-foot 
rooms with small games, Kane insist
ed that their concept include bumper 
cars, an electronic shooting gallery, 
small carousel, cotton candy machine 
and individual games within a 9,595-
square-foot store. The idea was to 
provide on a small scale the range of 
activities patrons could find at an out
door carnival. Mainland operators 
gave it no chance of succeeding. But 
since failure would have meant bank
ruptcy, "We had no choice," Linda 
Fernandez says. "We knew we had to 
make this work." 

She took charge of merchandising 
and games. Drawing on her carnival 
experience, she installed games that 
were perennial favorites: skee ball, 
bowling and pinball. Instead of cheap, 
throw-away prizes, the store lured 
patrons with stuffed animals, Sony 
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portable stereos and TV sets. And in a 
move later widely copied in the coin
vending industry nation-wide, she 
started a redemption center: Game 
winners who opted for tickets instead 
of prizes could accumulate them and 
redeem them for higher-end merchan
dise. A $2 cup at Liberty House 
would be offered for the same value 
in redemption tickets. "The retail 
price is exactly the same," Fernandez 
notes. "The only difference is that 
with us, you get the fun for free." 

The Pearlridge prototype grossed 
$1 million in its first year and was a 
quick success. A year later, Space 
Invaders, the first mega-hit video 
game, swept the country, and the 
company found itself frantically try
ing to meet an insatiable demand. By 
the late 1970s, Space Invaders and 
later Pac-Man were generating half 
the company's sales. The increased 
revenues enabled it to get the financ
ing to expand to five locations in 
Hawaii by 1981. 

But the tremendous popularity of 
video games brought problems as 

FUN FACTORY, INC. 

Fun Factory, Inc. is spotlighted on a Hawaiian television news program. 

well. Competition in the form of 
video arcades sprang up throughout 
the state. The games-essentially per
sonal computers with special circuit 
boards- needed constant electronic 
maintenance, and the company spent 
more than $300,000 to build and staff 
an electronics repair facility at its 

Campbell Industrial park headquar
ters. But being software-driven, the 
$3,000 to $5,000 machines lost their 
luster as soon as the next generation 
of games was produced, leaving 
arcades with expensive, hard-to
move merchandise. 

With the rise of home entertain-

THE FINEST IN COIN OP BILLIARDS, POOL AND SHUFFLEBOARDS 
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C.A. ROBINSON & CO. 
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Since 1985 

Where We Take 
Our Operators 

Seriously! 
(514) 731-8571 

Fax: 514-731-4006 •Jean Coutu 
151 Ch. Rockland Road., Montreal, Quebec, Canada H3P 2W3 

* SH~J~~~~:RD * 
QUALITY PRODUCTS and SERVICE 

Liquid Wax • Silicone Spray • Glaze/Cleaner & Polish • Dance 
Wax • T-Squares • Board Wipes • "quality" weights • Quality 
Shuffleboard Speed Powd~r. 3 speeds Yellow Ice, 2 speeds Brown 
Ice and "Ultra fast" White Ice speed regulator. 

TRIPLE CROWN SHUFFLEBOARD SUPPLIES, INC. 
WHOLESALE - RETAIL 

CALL TOLL FREE - 800-827-0316 or 402-896-0468 

SOUTHGATE 
serves you 

BEST! 
Solid Service • Choice Lines 

Friendly Salesmen 

SOUTHGATE AMUSEMENT & VENDING 
2500 Broadway • San Antonio, TX 78215 

210/824-9223 
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FUN FACTORY, INC. 

ment videos and Nintendo, video 
games crashed. So did the company's 
sales, by nearly 30 percent in 1984. 
Its stores had netted as much as a 12 
percent pre-tax profit; now, several 
slipped into the red. But in 1986, 
with the beginning of a statewide eco
nomic boom, sales recovered and the 
outlets returned to profitability. Video 
games today bring in about a third of 
company revenues, but the majority 
continues to come from prize-orient
ed games-the old carnival standbys. 

TOWARD THE 
BIG TIME 

With locations in malls on Oahu, 
the Big Island and Kauai , Fun 
Factory, Inc., at the beginning of the 
1980s had grown into a $2.5 million 
business and was catching up to the 
$3 million EK Fernandez Shows. But 
Hawaii had a limited number of 
malls, which meant large-scale 
growth would have to occur on the 
mainland. 

Taking their presentation on the 
road, the Fernandezes approached 
shopping center developers in 
California. They found a cool recep
tion. "Mall developers are extremely 
cautious," Fernandez recalls. 
"They're afraid of getting stuck with a 
client that can't pay. And when we 
said we're from Hawaii, to them we 
were just another relatively small ten
ant from a long way away." 

After a number of tries in a series 
of different states, in 1981 a Kansas 
City, Missouri mall owner agreed to 
lease them a space. With $500,000 in 
financing from Crocker National 
Bank (since acquired by Wells Fargo) 
in San Francisco, Fun Factory, Inc. 
opened it first mainland outlet. The 
mix of carnival games, food stands, 
redemption center and video 
games-a combination untried on the 
mainland-proved a hit at the 5,620-
square-foot Kansas City location. It 
was soon followed by stores in 
Michigan, Georgia, Maryland and 
Illinois. 

The couple found that opening in 
the Midwest had advantages: 
Cheaper land and construction prices 
meant capital costs ran 30 percent 
cheaper than in Hawaii, and high 
vacancy rates meant more locations 
to choose from. Stores ranging in size 
from 2,000 to 12,-000 square feet 
were opening at a rate of two a year, 
services by Merchandising Intema-
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FUN FACTORY, INC. 

tional, a $2.5 million-in-sales Fern
andez subsidiary operating out of a 
warehouse in New Jersey. 

But in the fever to expand, set
backs occurred. At Furneaux Creek, a 
mall in Dallas, a $500,000 start-up 
was closed after the company miscal
culated the impact of nearby movie 
complexes. In Hawaii, the company 
had successfully located outlets near 
theaters. People milling around 
before or after a movie often spent 
their extra time at the arcade. 
Thinking the same formula would 
work even better at mainland sites 
with greater population density, the 
Fernandezes signed a five-outlet deal 
with a national theater chain. But it 
bombed. At Furneaux Creek and 
other sites where competing malls 
with competing multiplexes clus
tered together, moviegoers didn't 
mill. They came, picked a show and 
a starting time from among dozens of 
choices, watched the movie and left. 

Merchandise International supports Fun Factory, Inc. with plush, novelties and more. Pictured is 
the M.1. team with Shelley Fernandez, VP, and LJnda Fernandez, president. 

Furneaux Creek was the begin
ning of a costly lesson. All told, 
beginning in 1981 th e company 
built 24 mainland stores at an aver-

age cost of $35 0 ,000 apiece. 
Between 1986 and 1987 it closed 10 
of them. Buying its way out of con
tracts and closing stores left it with 
a $2.5 million loss. 

"When we started, we thought, 
'shopping center equals success.' But 
now we know that's not true," 

*VIDEO DOCTO~ 

THE RIGHT PRESCRTPTION ... 
For All Your Coin-Op Equipment Repairs 

Qu'ICK RE.,.U'ftftl On Most P:~·B.'s f 1 I j ft I U and Amphf1ers 

All Repair Work Guaranteed!! 
We Also Sell New and Used Equipment 

• ROCK-OLA DISTRIBUTOR • 
3020 Walker Dr. • Green Bay, W I 54311 

1-800-236-0167 
C414J4.SB-0167 •FAX: 414-468-0275 
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Fernandez says. "You have to know 
if you're in an area that's turned. You 
have to look at the demographics for 
the last five years and ask, Is it run 
down? Are people leaving? Has the 
crime gone up? Has big industry left 
so that the average industry is drop
ping? It's not any one thing. When 
Furneaux Creek didn't work out, the 
message to us was investigate, inves
tigate, investigate." 

The key lesson: In establishing a 
location, Fernandez says, determine 
the size of the niche market and build 
a store with the appropriate floor 
space to meet it. Unlike the video 
game addiction, from which it 
rebounded quickly, this time it took 
the company nearly four years to 
recover its losses. 

MORE FUN 
The success of family entertain

ment centers nationwide has 
changed the business equation for 
coin-operated vending arcades. Large 
corporations have entered the field, 
such as Namco USA, a California
based Japanese subsidiary with 275 
stores. Other chains have opened 
with names like Time Out, Space 
Port, Nickels and Dimes, Exhilarama 
and Discovery Zone, many imitating 
Fernandez's concepts. 

According to Nick Montano, news 
editor of the trade journal Vending 
Times in New York, these have had 
immediate impact on family recre
ation trends. "The new generation of 
arcade is seen as a destination theme 
park serving an area with a limited 
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radius. They have batting cages, 
miniature golf, fighter simulators and 
sophisticated prizes," Montano says. 
"Coin-operated amusement game 
centers are now bigger than the 
movies." His estimate of the indus
try's size: $2 billion nation-wide. 

The Fernandez's face a more com
petitive marketplace at a time of slow 
nationwide economic growth. Bigger 
chains are swallowing smaller ones, 
and the Fernandezes have turned 
down offers from interested buyers. 
Despite a national market share of 
under 1 percent, the chain has attract
ed some attention. "The company is 
profitable and growing fast," says 
Marcus Webb of the trade journal 
RePlay. "People who walk through 
one of their operations know it's a 
well-run business." 

By the beginning of 1993 , Fun 
Factory, Inc. was rebuilding: A store 
in Michigan was remodeled; in Kan
sas City, another was closed and two 
more built. Two new outlets opened 
in Hawaii. Fernandez's aim now is to 
double the chain's size in five years 
by opening an average of six outlets a 
year. With much of the country still 
in recession, she notes, construction 
costs are relatively low and shopping 
centers are offering favorable leases. 
And in a departure from the past, 
when the company and other arcades 
installed violent video games to 
attract 12- to 23-year-old males, new 
outlets are broadening the mix to 
attract customers from ages 2 to 80. 
At Fun Factory, FEC's, revenues this 
year should rise slightly above last 
year's $15 million. 

The push to broaden the chain's 
demographic base is a Fernandez ini
tiative. At the Campbell Industrial 
Park headquarters her company 
shares with the EK Fernandez carni
val business, she works closely with a 
staff of 20 including Warren Asing, 
vice president of operations , and 
Steven Lau, chief financial officer, 
and her daughter Shelley, vice presi
dent of Merchandise International, 
which wholesales teddy bears and 
other prizes to carnivals and arcades 
across the country. Regarded as a 
hands-on CEO, Fernandez manages 
the national chain from its Hawaii 
base through periodic visits, constant 
assessment of individual outlet sales 
and needs by Hawaii-based supervi
sors, and bonus incentives to keep 
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FUN FACTORY, INC. 

The Fun Factory team takes on the Stadium Cross challenge. From left: Michelle Oishi, Anthony 
Montero, Rick Raquel and Sam Kekumu, Jr. 

her 31 store managers long-term. 
Managers can add up to 50 per

cent more to their salaries through 
bonuses, while other employees com
pete for $5,000 vacations the compa
ny offers each quarter as incentives. 

An eight-point system devised by 
Fernandez lay out sales, cash control 
and other targets for managers, and 
leaves the rest of the decision-making 
to them. "Money will drive good peo
ple. It does not drive people who are 

6005 Fern Va e· KY 40228 
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FUN FACTORY, INC. 

Right on target. From left: 50th State Coin-Op sales director Joe Hinderer, Fun Factory, Inc. mar
keting manager Denise Godoy, and facilities director Karen Mitchell. 
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for over 25 Years. 
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not interested," she says. 
While her station is a long way 

from running carnival games from 
the dime pitch 30 years ago, the 
basics of the business are not dissimi
lar. Fernandez and Shelley fly fre
quently to the mainland, Europe and 
China to assess new rides and mer
chandise. They have looked into vir
tual reality games, for instance, but 
dismissed them (the helmets are too 
uncomfortable). On matching the 
right prizes to the right geographic 
regions, an ongoing problem as the 
company continues to expand, 
Shelly notes that while stuffed pink 
teddy bears work in Hawaii, stuffed 

Shelley Fernandez of Merchandise 
International compares samples of plush ani
mals. 

lambs have fallen flat. "People didn't 
know what these animals with short 
curly hair were," she says. Stuffed 
pigs are popular in the Midwest, but 
not in Hawaii, where boys show little 
interest in winning pigs for their girl
friends. 

The reliance on old-fashioned car
nival values sits comfortably with 
Fernendez. At a carnival, how you 
treat people is very important," she 
says. "And you better have the right 
stuffed animal on Saturday night. 
Because if you don't they won't play, 
and that's the whole deal." 

(Aloha) + 
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by Frank "the Crank" Seninsky 

PAPA'S Winning PR Strategy Should 
Be Applied Industry-Wide! 

PAP A 4, the fourth annual cham
pionships of the Professional & 
Amateur Pinball Assn. , took place 
Feb. 4-6 at the Park Central Hotel in 
New York City. After the success of 
our 1993 "Fall Flip-Offs" in three 
major cities around the USA, the 
question for PAP A 4 was: can you do 
it again? This time we had more 
entries and more press coverage than 
ever ... and it's time to throw a ques
tion back at the skeptics. Our ques
tion is, can the industry profit from 
this success? We'll discuss that ques
tion at the end of this column! 

PAP A 4 drew more than 650 play
ers and 1,300 entries. We had 60 pin
balls, plus plenty of videos for non
tournament entertainment. Qualifying 
rounds actually ran until 4:30AM on 
Saturday night/Sunday morning! It 
was a very exhausting (but fun) week
end. As far as media coverage goes, 
with four successful championships 
under our belt, PAPA is now the 
"established" coin-op tournament 
event - that is, PAP A is to pinball 
what the Kentucky Derby is to horse 
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racing. Most of the media we deal 
with (at least in New York) know that 
pinball is back. We're getting more 
sports coverage and more press which 
acknowledges that pinball is part of 
our culture. The media actually 
thanks us for giving them something 
exciting to cover, with competitive fire 
and colorful players (complete with 
nicknames), etc. (A partial list of 
media outlets which covered PAP A 4 
is given at the end of this column.) 

By the way, we PAPA officials 
didn't have to spend much time talk
ing to the press; they wanted to get 
the story from the players them
selves ... and they did. The only dis
traction was a celebrity appearance 
by Sports fllustrated swimsuit super
model Elle MacPherson! Other 
celebrity participants and visitors 
included famed rock singer Lou 
Reed; Gillette Penn of Penn & Teller; 
soap opera star Alice Barrett 
("Another World"); musician Laurie 
Anderson; and the entire cast of 
"Tommy" which is now back on 
Broadway; cast members from "Guys 
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PAPA's top-ski ll d ivision solo winner was 
Bowen Kerrin, seen here "dancing" through a 
round on a Star Trek pinball. 

The All-Collegiate Pinball Championships were 
run & sponsored by Alpha-Omega Amuse
ments. Here's Alpha's prexy Frank Seninsky 
(right} with Sec.-Treas. Joe Camarata. 

Mike Gottlieb of Alvin G. & Co. shows he's an 
intense flipper competitor. 
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PAPA President Steve Epstein (at right} with winners of the "A" (top skill) division. From left, Dave 
Stewart took 2nd place, Hal Erickson took 4th, Lyman Sheats took 3rd and Bowen Kerrin finished first. 

mA IN1uH1110N1t P1Nmt CH1M110N1H11s 

8 DIVISION 
! .l\ OI Kolw!ts ~ ~~~ 4~l, 'f-10 

~'\" Sh.<p< I ,'\ 9~ ,41, 350 

I, n' q1;i, 3/0 

Doubles champs Lyman Sheats & David 
Hegge with their well-earned trophies. 

Alpha-Omega' s comptroller Karen Nagel 
helps keep track of names and scores. She 
also expertly added billions & billions of points 
that were scored by PAPA players! 

PAPA President Steve Epstein with "B" division winner Kevin Kulek and PAPA veep Frank 
Seninsky. (Guess who should win the "Bill Cosby weird sweater" awards. 

Data East's Lonnie Ropp & Lyman Sheats with "Tommy" star Michael Cerveris and Steve Epstein. 
The show has returned to the stage, while a new Tommy flipper has made it's own reprise. 
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TV lights and boom mike dramatize the great 
news coverage for PAPA '94. It was quite the 
media event! 
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All-Collegiate Division finalists with Alpha-Omega Amusements staff. 

Broadway Arcade PAPA player Kai Bateman is interviewed for "In the Mix" TV show. 
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& Dolls"; Blood Brothers; and The 
Sisters Rosenzweig. 

Our event drew such a crush of 
people from different cultures that we 
practically needed U.N. translators at 
times. I've never heard so many dif
ferent languages in one place. And it 
is a family event, drawing just the 
type of crowd that our industry wants 
to attract. Of course, with all those 
people came a very big job of organi
zation and management. PAP A 
President Steve Epstein and I served 
as judges, running around settling 
any disputes among players and 
machines . Steve leapt into this 
demanding event immediately after 
his marathon cross-country trip for 
the PAP A Fall Flipoffs. 

We're very grateful to all the peo
ple who put in so much time. Our 
incredibly hardworking technical 
staff included Data East's Jim Gor
man, Alpha-Omega's Ramon Vivar, 
WMS's Greg McKay and Tom Cahill, 
Data East's Lonnie Ropp, Jim from 
Amusement Consultants, and Jeff 
from Mondial. Also helping out in 
various ways were AAMA's Michelle 
Piazza; Amusement Consultants ' 
Ilyssa Getlan; Alpha-Omega's Joe 
Camarata, Karen Nagel, Charlotte 
Camarata, Ada Vivar, Dave Loper 
and Mike Spillane; Sondi Epstein 
and their kids Dale and Erica; Mrs. 
Roger Sharpe; our own PR whiz Joe 
Shick; the Mayfair Amusements staff 
(sellers of pinball parts, antiques and 
related goodies); Premier's L.J. 
Greene; and WMS's Rachel Davies. 
Rich Babich came on behalf of 
AAMA's PR committee and helped 
hand out awards. Data East's Joe 
Kaminkow lent his presence and 
brought the family. Betson's Bob 
Boals, wife Dardy, and daughter 
Morgan all gave their time. 

The new PAPA "A Division" sin
gles champion is Bowen Kerrins from 
Newport, RI. He's 18 years old and 
attends Stanford University. He took 
home a prize of $4,000 in cash. Dave 
"Three Rivers" Stewart from Pitts
burgh was second, and Lyman "Silk" 
Sheats placed third. Hal Erickson, 
"The Tower of Power" from San 
Francisco, took fourth place. Rick 
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Stetta, our champion two years ago, 
was in the semi-finals but didn't 
place. Same goes for Mike Gottlieb 
and Dave "the Ice Man" Hegge. 

In the "B Division" our top winner 
was Kevin Kulek (Pinconning, 
Minn.). New Jersey's Sam Ryan took 
"C Division" first place. Perhaps our 
most intense competition was in the 
"Doubles Division," sponsored by 
Ampex Software. Lyman Sheats and 
Dave Hegge took top honors here. In 
the Women's Division, Ellen "Nails" 
Frankel from Pittsburgh bested some 
30 other competitors for a first place 
finish. In a special PAPA division (for 
people who had won PAP A league 
play in the past), Lyman Sheats won 
first place and Rutgers student Sean 
Grant took second, with Hal Erickson 
placing third. 

Our "Junior Division" (16 and 
under) was full for the very first time; 
it was sponsored by Toy Biz, maker 
of the "Pinball Warrior." New champ 
is Vincent Chasmer from New Jersey. 
Second place went to Zack Sharpe 
(Roger's son) from Chicago. Ritchie 
Truxillo (Wilmington, N.C.) placed 
third and Joshua Sharpe (Roger's fam
ily again) took fourth. (The Sharpe 
kids competed hotly with each other 
and did much better than their dad.) 

A successful new event at PAP A 4 
was the Alpha-Omega Amusements 
All-Collegiate Championships. Al
pha-Omega, my company, ran quali
fying tournaments on 60 college cam
puses last fall; top players from 40 
schools in many of the Eastern states 
actually competed at PAP A 4. The 
first place winner (Michael Krill from 
Rutgers) will enjoy a week-long, all
expense-paid trip for two to Cancun, 
Mexico. Second and third place win
ners in this division (Paul Chan from 
StonyBrook and George Dusichka 
from Rutgers, respectively) got similar 
trips to the Caribbean. 

Other events were called "PAP A 
Shootouts" with low entry fees and 
winner-takes-all pots of up to $100 or 
so. These included the one-ball con
test, the two-minute drill, "Zen" pin
ball (where one person plays each 
flipper) & "Scotch Doubles" (mixed 
doubles, taking turns on 2 balls). 
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Sponsors included the four U.S. 
pinball manufacturers (Williams 
Electronics, Midway Mfg., Premier 
Technology, and Data East Pinball) 
who donated some machines and 
brought some new ones. Also spon
soring PAPA 4 were: Ampex Soft
ware; Alpha-Omega Amusements, 
Amusement Consultants, Betson 
Enterprises, Mondial Distributing, a 
water company called Laval, Toy Biz 
(maker of "Pinball Warriors"), 
AAMA, IBO Interactive Software, 
Tristan, 8-Ball Deluxe PC, and Sub
way sandwiches (national headquar
ters). Our championship party was 
called "FLIPPERMANIA" and bene
fited this year's charity, Broadway 
Cares/Equity Fights AIDS to the tune 
of some $18,000. 

Well, a successful event in New 
York City is really nice, but what 
does it mean for the coin machine 
industry as a whole? And, what does 
it mean for your cash box? The 

answer is simple and powerful. Well
run promotional events can garner 
multimillion-dollar publicity for our 
industry! Our Fall Flipoffs and PAP A 
4 prove this conclusively. Their suc
cess is not a fluke; it's a solid, repeat
able result based on solid, demonstra
ble principles. AMOA and AAMA 
should learn the lesson from this 
years-long success story. They should 
establish well-funded PR committees, 
hire professional media consultants, 
and go out to achieve similar results 
for video, redemption and other types 
of games on a daily basis, around the 
USA. Every operator 's cash box 
would be fuller for it. Every opera
tor's pride and dignity would be lift
ed a little higher, too ... which is espe
cially welcome now, when we're get
ting (yet another) black eye over 
video violence. 

At PAPA 4 , Rich Babich and I 
spoke about possible ways for 
AMOA and AAMA to raise funds for 

• DIAL: 717-824-9994 • TOLL FREE: 800-432-8030 • FAX: 717·829·4441 • CABLE: " RONOCO" • 

col.YIP.A.NY 
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March 1994 ReP/ay Magazine 



.,_. 
SHOT GUN 

~ 





Steve Epstein with Jr. Division winners Vincent 
Chasmer, Zack Sharpe, Richie Truxillo and 
Joshua Sharpe. 

Mr. & Mrs. Roger Sharpe with sons Zack and 
Joshua. (The boys beat the pants off dad on 
the flipper competition. Mom helped run the 
event.) 

Premier's L.J. Greene helps score the flipper 
contests. 
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this purpose. Such as, maybe charg
ing another $1 per square foot of 
booth space at the ACME Show and 
AMOA Expo, with funds earmarked 
for PR uses. Let's face it: in the past, 
individual manufacturers and both 
associations have wasted hundreds of 
thousands of dollars on a quest for 
positive PR, without achieving real, 
lasting results. Here is a way to get 
more bang for your buck! 

And now, as mentioned above, 
here is a partial list of major media 
outlets which covered PAP A 4. In the 
world of television: CNN, New York 
1, NBC Today Show, WNBC Sunday 
Today in New York, Japan's Fuji 1V, 
Eco TV (Spanish), "In Th e Mix ," 
WNYW News -New York, WPIX, 
WOR-TV News , WNBC News, 
WABC News, ESPN2 , KRON-TV 
(Calif.), and National Geographic 1V. 

Radio coverage was provided by: 
BBC World News , WOR Radio , 
WBAl Radio, National Public Radio, 
Bloomberg Radio, 1010 WINS News, 
NBC Radio Network, WBZ-Boston, 
Associated Press Radio, San Fran
cisco Radio, WLIH-AM. 

Print coverage was provided by: 
Harper's Bazaar, New York Times, 
N. Y. Daily News, N. Y. Post, N. Y. 
Press, N. Y. Observer, Bikini Maga
zine, Family Fun, Word Up, News
day, USA Today, Sassy Magazine, 
Courier Lifestyles, Boston Phoenix, 
Boston Herald, Boston Globe, Balti
more Sun, Chicago Tribune, Atlanta 
Journal Er Constitution, New Yorker 
Magazine, Newark Star Ledger, Daily 
Mail, Associated Press, Reuters News 
Service, Brutus Magazine (Japan), 
Philadelphia City Paper, NYU Paper, 
Columbia U Paper, Gannette News
papers , San Jose Mercury News , 
Associated Newspapers, Columbia 
News Services, The Villager, The 
Face, Il Manifesto, El Pais, N.Y. Enter
tainment Scene, and College Wire 
Servi.ce. 

Photo agencies included: Retna, 
LGI, Granata Press, Gamma, Sygma, 
and the N.Y. Times photo agency (the 
famous journalist Dith Pran, whose 
amazing escape across wartime 
Cambodia was dramatized in the film 
"The Killing Fields"). + 
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PAPA President Steve Epstein (at left) pre
sents special award plaque to Joe Schich, 
who helps organize & publicize the event. 

Fresh from her "Sports Illustrated" swimsuit 
edi tion cover, superstar model Elle 
MacPherson turned all heads at PAPA as she 
played the Tommy pinball. 

Kim & Joe Kaminkow with little David & Katie 
at PAPA Great pinball jacket, Kim! 
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Competitors braved the elements to reach the third leg of the Grand Slam 
table soccer tour in Baltimore 

E ven one of the worst winters in 
years couldn't keep table soccer 
enthusiasts away from the third 

stop on Dynamo and the American 
Table Soccer Federation's Grand 
Slam tour in Baltimore, Md., January 
21-23. The Baltimore Airport Marriot 
hosted the Eastern States Classic, 
where players from as far away as 
California competed for $25,000 in 
prizes in 10 different events. 

The weekend began on the heels 
of a major storm that had rocked the 
entire eastern seaboard. Many com
petitors had to literally drive through 
a blizzard to get to hotel. But the 
wrath of Mother Nature couldn't stop 
the legions of devoted table soccer 
players from attending the largest 
event on the east coast in ten years. 

Tournament officials were very 
pleased with the large local turnout 
as well. The storm probably kept 
some people at home, but those who 
made it enjoyed a solid weekend of 
intense competition. 

Highlights included a couple of 
old pros coming out of retirement to 
take on the big guns. Larry Ches
brough of Spokane, Wash. and Rick 
Benitez of Tampa, Fla. won Open 
Doubles II Rollerball, and finished a 
strong second in Open Doubles I to 
Terry Moore of San Diego, California 
and Bob Diaz of Tampa. Since Diaz 

Don Sw an of Columbus, Ohio g ives a 
"thumbs up" after being awarded the top spot 
in Open Singles. 
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Open Singles semi-final action (from left): Terry Moore of San Diego against Thor Donavon of 
Ventura, Calif. 

and Moore already qualified for the 
Grand Slam finals for the two brand
new trucks, Chesbrough and Benitez 
are now in the running. 

Other new Grand Slam finalists 
include the Rollerball team of Marty 
Jenkins of Baltimore and Ray Sager of 
upstate New York. Expert Doubles 
winners Jim Peters of New York and 

Expert Singles champs (from left): Aaron 
Farrone of Florida and Jim Peters of New 
York. 
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Aaron Farrone of Florida also 
claimed a bracket in the playoffs. 

The ATSF crew packed up on 
Sunday night with a vow to return to 
this area in the near future. Table soc
cer is alive and well on the eastern 
USA-thanks in part to the many 
promoters, as well as the fascination 
and enjoyment of the game itself. 

Winners of Open Doubles II (from left): Ricky 
Benitez of Tampa, Fla. and Larry Chesbrough 
of Spokane, Wash. 
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achieves 
[Editor's note: the following 

story is based on reports from 
Amusement Business Europe 
and our correspondent Martin 
Dempsey. All photos are courtesy 
of Mr. Dempsey and Alex Fierek 
of the show's PR agency Scott 
and Jones Communications.] 

When is a British coin-op trade 
show not a British coin-op trade 
show? When it's billed as an interna
tional coin-op "event." When it 
draws over one-third more interna
tional attendance than last year (and 
last year was plenty). When industry 
members from around the world -
both buyers and sellers - feel they 
"must" be there. 

The 1994 ATEI (the Amusement 
Trades Exhibition International) met 
all those criteria. How did they do it? 
Basically, the show pulled itself up 
by its bootstraps to reach world-class 
status in this, its 50th year. Show 
organizers (and Her Majesty's com
merce department) have been beating 
the publicity drums for at least six 
months, heralding the Jan. 25-27 
show as a global coin-op forum par 
excellence. 

It worked. Americans who attend
ed the show said they saw more of 
their fellow countrymen at the 
London show than ever before. 
International attendance was up 38% 
to 3,454. The number of overseas 
exhibitors also broke ATEI's previous 
records: the 60 international exhibi
tors represented a 50% increase over 
last year. Besides lots of Yanks, A TEI 
also drew big numbers of Czechs, 
Russians, Japanese, and even some 
South Africans (and of course plenty 
ofEuropeans ). 

Overall numbers were also 
extremely good. Total attendance 
broke previous A TEI records, topping 
20,000 for the first time (the official 
number was 23,571...but remember, 
Europeans count repeat visits by the 
same person as a separate attendance 
unit). In total over 300 firms were rep
resented at ATEI. Some of the 230 
amusement booths and 35 gaming 
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booths obviously 
rep' d more than 
one company. 

Ex hi bi ti on 
organizer Peter 
Rusbridge pro
nounced himself 
"extremely 
pleased" with 
the sh anri-~~~~~~~~~~~~~~~~~~~~~~--

U.S. visitors said 
the logistics at the Earl's Court 1 site 
were the best they 've ever seen. 
"Trade journalists from around the 
globe were mentioning ATEI's name 
in the same breath as JAMMA and 
AMOA," reported Amusement 
Business Europe. 

PRODUCT: "SOME" 
NEW GOODS 
WERE THERE 

The show may have been a tad 
light on new product, but of the new 
goods, some were quite newsworthy 
indeed. Atari debuted Hard Drivin' 
Airborne. The local hi-tech firm, 
Virtuality Group Ltd., debuted its sec
ond-generation VR system featuring 
lower prices, lighter headgear and 
better graphics. Electronic Arts 
debuted its first-ever coin-op game, 

Battle Toads. It's a licensed product 
(from Rare) but EA plans to bring out 
a "homegrown" coin-op game very 
soon. 

Also new were Konami's low-end 
driver Racin ' Force and their kit 
Monster Maulers, ISG's Lord of Gun, 
Nova's Cops, Jaleco's Battle K-Road, 
and Seibu's Raiden 2 (sold through 
Fabtek in the States). Capcom 
showed three new games: Eco 
Fighters, Muscle Bomber Duo and 
Dungeons & Dragons: Tower of 
Doom. 

Some new pinballs debuted at 
ATEI, including Midway's Popeye, 
Data East's Tommy and Premier's 
World Challenge Soccer. Other flip
pers, previously seen at AMOA Expo 
'93, were also shown. 

(continued next page) 

Site of the 1994 ATEI (Amusement Trades Exhibition International) was the Earl 's Court 1 hall. 
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ATE! 

Members of BACTA (British trade group), ATE and guests gather for ATEl's opening ceremony, 
performed by the Honorable Tim Sainsbury, Member of Parliament and Minister for Industry. 

An overview of ATEI '94. 

ATEI hosted a World Summit Meeting of leaders from BACTA, JAMMA, AMOA and MMA. 
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OLDER TITLES & 
UNFINISHED 

PROTOTYPES 

The above titles were a relatively 
small percentage of the overall equip
ment shown at A TEL RePlay Euro
pean correspondent Martin Dempsey 
put it, "Some visitors from Japan 
commented that Europe seemed to be 
in a video game time warp, as many 
games reaching Europe now have 
been available in Japan for a long 
time." Namco's Ridge Racer and 
Sega's Virtua Formula were stand
outs among the "we've seen that 
already" group, and still garnered 
very positive reaction. Many other 
video titles shown at A TEI would be 
familiar to U.S. tradesters from last 
year's U.S. shows, observers said. 

Unfinished prototypes and "sneak 
previews" abounded. A very early, 
unfinished version of Jaleco's F-1 
Super Battle driving game was dis
played, along witl1 their still-under
development MegaSystem 32. Taito 
showed rough versions of Under Fire, 
a g1m game, and Dungeon Magic, a 
kit. Sega showed videotape previews 
of Daytona and Jurassic Park to the 
London crowd (both video games 
will actually debut at iliis month 's 
ACME). 

A POSITIVE MOOD 

The overall atmosphere of the 
show was "realistically positive. " 
After years in the doldrums, the 
U.K. 's domestic market is looking up 
a bit, and British manufacturers are 
also pleased about ilieir growing force 
in international markets. Beyond iliat, 
showgoers seemed reasonably satis
fied, if not overwhelmed, with ilie 
quality and quantity of new goods at 
ATEI. 

Most of all , attendees had excel
lent reviews for the show itself. "The 
atmosphere of the show was elec
tric," reported Martin Dempsey . 
"There were more exhibitors, more 
visitors, more games and more orders 
ilian ever before. The 50ili show was 
marketed as ilie 'show to beat all pre
vious shows ,' and with the Inter
national Casino Exhibition running 
alongside as a separate event, the 
stage was set for iliree days of frantic 
activity ... and iliat's exactly what tran
spired." (more photos aliead) 
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DISTRIBUTING 
EXP<>RT SALES DIVISl<>N 

AMERICA'S N0.1 EXPORT DISTRIBUTOR 
THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 

VIDEOS PINBALL 
SEGA = Virtua Fighter BALLY = Popeye 

SEG DATA EAST= T o mmy 
A = Daytona PREMIER = Rescue 911 

SEGA = Jurassic Park w1LL1AMs = s tar Trek: TNG 

KONAMI = Gunfighters 
NAMCO = Suzuka II 

P.C.B.'S 
MIDWAY = NBA Jam II -Tournament 

WILLIAMS = Mortal Kombat II 

REDEMPTION 
BROMLEY = Quarter Mile 
BROMLEY = Super Wheel 'Em In 

COIN CONCEPTS = Home Run Hitter 
LAZERTRON = Aftershock 

QUICKSILVER = Turbo Pusher 

Call or fax for a complete listing 

DEITH DISTRIBUTING INC. 
84 Mineola Ave. • Roslyn Heights, N.Y. 11577-1248 

MEMBER OF 

AAMA Ph: 516-621-1234 ~ 
Fax: 516-621-1238 - ·---



A TE Chairman Charles Henry and BACT A prexy Roger Withers emerge 
from a Sega simulator. 

Sega Japan's Kohtaro Noda with Sega Amusement Europe's Kenji 
Harri. 

Electrocoin's John Stergides with a prize-payout Mr. Do (small-stakes 
gambling is a British coin-op staple). 

Family Leisure 's Alan Rawlinson, Deith Leisure's Bob Deith, Family 
Leisure's Michael Green, Deith Leisure's Colin Mallery and T. Ogata with 
Sega's Virtua Formula driving game. 

NAMCO's Ridgeracer was quite the attention getter at ATEI. 

Taito's S. Yamakata and Gran Freerks with their firm's simulator. 

Konami's Steve Bierrum & Sue Hatherall with their Racin' Force driver. 

The new Virtua Formula driving experience in action. 
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Data East Pinball's general manager Gary Stern with Tommy, their new 
ftipper. 

Jaleco's Norman Leftly and Hiroshi Sawai with their Best Bout Boxing 
video. 

Irish visitor Dick Quirke test-drives Hard Drivin ' Airborne from Atari. 

Bob's Space Racers showed The Water Game. Alicia Clarke is seen 
with the game on Crompton's stand. 

Rowe's Joel Friedman & Bob Navara with their Lady in Red CD juke. 

Strata's Driver's Edge got lots of interest. 

Two visitors try out Lord of Gun from IGS, a Taiwanese firm. 

Fortuna Automaten 's John Griffioen with Royal Bell 's Bill & Rosanna 
Harris and some of their refurbished classics. 
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American Laser Games' Stan Jarocki with Atari-Europe's David Smith 
and Atari-Ireland's Mike Nevin. ALG's Drug Wars is shown in the new WMS Games (Europe)'s Mike Sengelman with the Star Trek and Popeye 
Atari cabinet. pinball games. 

Deith Leisure's Matthew & Bob Deith with Cops laserdisc game from Namco's Ridge Racer seen here in a new wide-screen, three-monitor 
Nova. format. 

• VENDING • JUKEBOXES • FLIPPER GAMES • VIDEO GAMES • VENDING • J 
EXPORT SPECIALISTS • EXPORT SPECIALISTS • EXPORT SPECIALISTS • EXPORT 

EXPORT SPECIALISTS • EXPORT SPECIALISTS • EXPORT SPECIALISTS • 
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WORLD WIDE DISTRIBUTORS, INC. 
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H ow many times have you insert
ed money in a phone, vending 
machine or game - and lost 

money? Plenty of times, and when 
this happens many of us get mad 
enough to hit the equipment. Most of 
us, after losing a few coins, will walk 
away from the equipment. 

As operators, how many times 
have we found four to six dollars in 
the coin entry of a game? How many 
times does that money represent lost 
business from "walk-away cus
tomers"? Sadly, this kind of thing 
happens far too often, and every time 
it does, we are stealing from our cus
tomers ... not to mention costing our
selves thousands of dollars. 

Today, coin calls make up about 
30% of the total service calls for the 
operator. Maybe that ratio was 
acceptable 50 years ago, when the 
mechanical coin mechs now in use 
were originally designed. After all, 
back in those days, wages were $2 an 
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hour and gasoline cost $0.18 a gallon! 
But in the 1990s driving time is a big 
expense factor, both in terms of man
power and fuel costs. 

Cutting down on the number of 
coin calls would dramatically reduce 
operator overhead. Where can we 
turn for help on this problem - to 
our national trade associations? 
Unfortunately, there is no major effort 
from AMOA or AAMA to help the 
operator in this department. But we 
need to stop passively accepting 
whatever "the powers that be" hand 
to us. We need to start thinking bold
ly in terms of our rights as customers. 
If manufacturers give you shoddy 
products which hurt your business, 
then refuse to correct the problem, it's 
time to become a consumer activist. 
(Maybe we don't have to go as far as 
the group that filed a class-action law
suit against General Motors because 
of poor performance by their 4-6-8 
diesel motor, but you get the idea.) 

Fortunately, the coin mech service 
problem is one area where we opera
tors can really help ourselves, with
out calling on trade associations or 
the courts. In this case, a variety of 
superior products are already on the 
market. It's simply a matter of insist
ing on them. The "coin compensator" 
from Coin Mechs, and the electronic 
coin control from Coin Controls, are 
both nice, if a bit on the "pricey" side. 
But what I'd really like to call your 
attention to, is the new coin rejector 
from Imonex which was shown at 
the last AMOA Expo. 
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by Todd Erickson 

The difference between lmonex's 
rejector and the standard model is: no 
moving parts! The standard coin 
rejector has two main design flaws. 
First, the cradle: any time you stop 
the coin, it has to start moving again. 
Second, the magazine , which will 
stop a coin with iron content like 
Canadian coins, iron slugs, etc. If the 
rejector is not adjusted correctly and 
the coin return button pushed in all 
the way in, the jam-up starts. The 
Imonex separates by size and iron 
content. Its small magnet works on 
the same principle as a Valley pool 
table. 

Many years ago, I purchased a 
coin counter from a well-known 
maker. It had terrible problems, but it 
did perform one function quite well: 
it separated smaller coins out the side 
at a rate of 2,000 coins per minute. So 
if this otherwise poor unit could 
accomplish that task, surely it would 
be reasonable to expect the same per-
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formance from our standard coin 
mech in the industry today, right? 
Wrong. The coin mech generally 

used by the trade today cannot sepa
rate even one coin at a time without 
having problems! 

ROCK-OLA • VALLEY • GRAYHOUND 

1000 N. Main Ave., San Antonio, TX 78212-4731 

Ph: 210/222-2306 •Fax: 210-222-2300 
Jim Gildart • Rudy Luna • Se Habla Espanol 

BELAM is proud to announce ... 
We Are The EXCLUSIVE DISTRIBUTOR 

For SMART Products 
FOR SOUTH AMERICA, CENTRAL AMERICA, 
AND THE CARIBBEAN AREA . .. We can help 
you with any of your needs. Contact us now for 
immediate service, prices & catalogs! 

R.H. BEIAM COMPANY, INC. 
Nassau Plaza • 1 Fulton Avenue I SE HABLA ESPANOL I 
Hempstead, New York 11550 . . 

Tel: (516) 292-2670 Fax: 516-486-0957 BIG BERTHA 
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REACH FOR THE STARS 
AND GO FOR AMERICA 

* New LaserStar CD-100D 
and LaserStar CD-51 

your exclusive 

ROWE DISTRIBUTOR 

We are Louisiana and Mississippi's #1 distributor 
for all your coin-op music, games and pool table needs. 

Exclusive VLC and Premier video poker 
distributors for Louisiana. 

Call for Billy, Bob or Ron at: 

A.M.A. DISTRIBUTORS 
1525 Airline Hwy. • Metairie, LA 70001 

(504) 835-3232 • Fax (504) 835-9594 
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Looking at Imonex, the next ques
tion is how well do they work? 
Judging by the major game and music 
manufacturers who have begun 
putting Imonex into their equipment 
as standard components, they must 
work quite well. Rowe was the first to 
use lmonex 3-coin mechs in their 
jukebox. Smart Industries saw the 
Imonex rejectors at the last AMOA 
Expo, and they're already using this 
coin mech .. . probably because 
President Gordon Smart and VP Jeff 
Smart were operators before they 
were manufacturers, and they under
stand the importance of reliable coin 
mechanisms. With the Imonex rejec
tor, they have just eliminated approx
imately 25% of the service on their 
excellent equipment. 

Imonex is not a new company; 
they are just new to our industry. 
They've been in the payphone and 
vending trades for a long while, how
ever. I feel their mech could eliminate 
at least 80% of the coin jams we oper
ators experience today. I base that 
claim on my experience so far, testing 
almost 100 Imonex units which have 
been phased in over a 60-day period. 
The first units have been out for 
around four months. We've seen a 
few minor problems due to different 
coin doors, but needed changes are 
now being made. 

Making coin mechs from Imonex 
the industry standard would be a 
great first step in an industry-wide 
program to reduce the operator's ser
vice workload by 50%. Is that a rea
sonable goal for our factories to 
adopt? I think so. After all, a glance at 
today's paper shows Northwest 
Airlines is the only one of the big five 
to make money in their fourth quar
ter. The reason? Reduced operating 
costs! GM is making money again, 
and the same reason is largely behind 
it. As for the coin machine industry, 
Williams Electronics has adopted the 
"cut service by 50%" goal...and 
under Dan Galarde of their quality 
control department, it's starting to 
happen. 

While you're at the ACME Show 
in Chicago this month, stop by the 
Imonex booth and meet Butch 
Bruner. Then you judge the coin 
mech for yourself. I think you'll be 
pleased with what you see! + 
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SHARP IMAGE INTRODUCES 
33" BEHEMOTH MONITOR 

by RANDY FROMM 

Videogame monitors generally 
sport a warning or two somewhere 
on the chassis or the picture tube 
itself. These warning stickers usually 
refer to the high voltages that are pre-
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sent at various parts of the monitor. I 
recommend that this monitor carries 
a warning label that states the follow
ing: 

WARNING: Do not attempt to lift 

FIGURE 1 
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and install this monitor without help. 
When Sharp Image delivered their 

new 33-inch monitor (dubbed model 
Sl-233) to my home shop for review, I 
first tried to pull it out of the shipping 
carton by myself. Ha! No way! This 
thing is huge! With help, I set it up on 
the bench to fire it up. Later on, I had 
to bring the monitor outside in the 
back yard to photograph it! 

This all new design incorporates 
Panasonic's new flat screen CRT. 
While this new picture tube is not 
really perfectly flat, the curvature of 
the CRT screen is a lot less than other, 
more conventional picture tubes. It is 
this massive CRT that contributes 
mostly to the weight of the monitor. 
The electronics on the chassis doesn't 
weigh any more than conventional 
monitors. 

The picture quality was perfectly 
acceptable, with only a tiny bit of 
misconvergance in the extreme lower 
right corner of the CRT. This was 
only visible using a pattern generator 
set to "dots" or "crosshatch". With a 
game board connected, the picture 
looked great! 

This new, 33-inch monitor also 
includes a switched-mode power 
supply to provide the monitor's B+ of 
+ 123 volts DC. It is also known as a 
"free voltage" design, although I'm 
not exactly sure why. Perhaps it's 
because you're free to use any input 
voltage from 90 to 265 volts AC to 
power the monitor. The switching 
power supply also means that an iso
lation transformer is not required to 
power this monitor. 

Although the spec sheet provided 
with the monitor claims a power con
sumption of 70 watts, I measured it at 
105 watts with the AC input set to 
117 V AC and the monitor set up at 
normal brightness. Interestingly, as 
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the AC line 
voltage drops , the current 
consumption goes up, keeping the 
power consumption level. The oppo
site is also true; as the AC line voltage 
increases, the current consumption 
drops. This is exactly how a switch
ing supply is supposed to work. 

Technicians note: As with virtual
ly all switching power supplies, the 
primary side of the power supply is 

cmmected directly to the 120-
volt AC line. Never connect any 
part of the primary circuit to 
earth ground. Grounding the live 
primary circuit (through either 
an oscilloscope ground or the 
grounded tip of a soldering sta
tion) WILL cause some serious 
fireworks. 

The use of a switching supply 
to provide the monitor's main B+ 
power is quickly becoming uni
versal. Virtually all computer 
monitors use switching supplies. 
The latest monitors from 
Hantarex and Wells-Gardner do 
too. The power supply in this 

monitor is the most straightforward I 
have seen to date. 

Thankfully, the other voltages 
required by the monitor (the low volt
age supplies that power the video 
amplifiers and the CRT heaters, as 
well as the + 150 volt supply for the 
video output transistors on the neck 
board) are taken off the flyback trans-

BELAM is proud to announce ... 
We Are The EXCLUSIVE DISTRIBUTOR 

For ATARI Products 
FOR SOUTH AMERICA, CENTRAL AMERICA, 
AND THE CARIBBEAN AREA ••• We can help 
you with any of your needs. Contact us now for 
immediate service, prices & catalogs! 

R.H. BEIAM COMPANY, INC. 
Nassau Plaza • 1 Fulton Avenue I 
Hempstead, New York 11550 SE HABLA ESPANOL I 
Tel: (516) 292-2670 Fax: 516-486-0957 

~LAYFAIR® 
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WORLD RALLY 

Dimensions -
Playing surface: 
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FEATURES-

• 3" Solid Mltll• P11Ylna Surflc:e 
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former in the high voltage unit just as 
they are in conventional monitors. 
This makes troubleshooting easier if 
for no other reason than the fact that 
these circuits are familiar to most 
technicians. 

Troubleshooting 
There's a way to use an incandes

cent light bulb when troubleshooting 
monitors with switching supplies. 
Specifically, the bulb can be used to 
test the monitor's B+ power supply 
for proper operation when it includes 
"Over-Current Protection" or OCP. In 
fact, all monitors that use a switching 
regulator power supply have an OCP 
circuit. This Sharp Image monitor is 
no different. The OCP circuit shuts 
down the power supply when it 
detects a short on the B+ supply line. 
As an experiment, I used a clip lead 
to short the collector of the horizontal 
output transistor to ground. This sim
ulates a shorted horizontal output 
transistor, one of the most common 
monitor failures in all types of moni
tors. Instead of blowing a fuse or 
smoking some components, the 
power supply detected the short cir
cuit and shut itself down. As soon as 
I removed the short circuit, the moni
tor fired right back up again. 

In a situation like this, anything 
that causes an over-current condition 
can trigger the OCP and shut down 
the power supply. Naturally, the 
symptom is: Dead Monitor; the B+ 
power supply measures 0 volts. But 
what is the cause of the problem? Is 
the B+ power supply bad or has the 
OCP been triggered, shutting down 
the power supply? Isolating the B+ 
power supply from the rest of the 
monitor circuitry is not enough to 
verify proper power supply opera
tion. In order to test a power supply 
properly, it must have a load. In fact, 
the voltage regulator in many moni
tors will not work properly or will 
not function at all without a proper 
load. 

Here's how to test the monitor's 
B+ power supply by using an ordi
nary 40 watt light bulb as a "dummy 
load:" 

1. Disconnect the collector of the 
horizontal output transistor or 
remove the transistor entirely. 

2. Use a clip lead (jumper) to con
nect one side of a 40-watt lamp to the 
circuit where the collector of the hori
zontal output transistor used to con
nect. You can usually find a place to 
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HAPP CONTROLS 
MANUFACTURER OF ELECTRONIC CONTROLS 

HAPP CONTROLS, inc. 

• Illuminated and non
illuminated momentary 
contact pushbutton switches 

• Standard and custom printing 
• Numerous colors 
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connect the jumper. If not, solder a 
small piece of wire to the solder pad 
where the collector of the transistor 
normally goes and use that as a con
nection terminal for the clip lead. Do 
not connect to the collector of the 
transistor. The transistor is now out of 
the circuit and actually has nothing to 
do with this test. 

3. Connect the other side of the 
lamp to the chassis of the monitor 

TECHNICAL TIPS 

(ground.) 
4. Apply power to the monitor. 

The bulb should light at pretty close 
to normal brightness. If so, you know 
your problem is not in the power 
supply. A short circuit elsewhere in 
the monitor mu st be causing the 
power supply's OCP circuit to acti
vate. At this point, you can measure 
the B+ voltage just as you would if 
the monitor was working normally. 

NOTICE TO THE 
AMUSEMENT INDUSTRY 

FUN FACTORY® and #l FOR FUN® are 
federally-registered service marks belonging to our 

Hawaii-based corporation which owns and 
operates family entertainment centers in Hawaii 
and throughout the continental United States. 
The company continues to build new stores 
and is actively seeking locations throughout 

the U.S. and Canada 

We believe in FUN, but we also believe in playing 
according to the RULES. Companies using our 
name and infringing upon our service marks are 

not playing by the rules. Please be assured that we 
intend to prosecute infringement to the fullest 

extent of the law. 

~d~~o 
Fun Factory, Inc. 

9 1-246 Oihana Street • Kapolei, Hawaii 96707 
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You also can verify that the B+ volt
age adjustn1ent (if it exists) is working 
properly and adjust the voltage if nec
essary. 

However, If the bulb doesn't come 
on, the B+ power supply is not work
ing properly. You don't have to waste 
time looking for an overload on the 
B+ line somewhere. You know your 
problem lies in the power supply 
itself. 

WARNING: Never connect the 
lamp to the collector of the horizontal 
output transistor if the horizontal 
deflection circuit is working. (i.e.: 
You can hear the high-pitched squeal 
or a neon lamp lights when held 
against the high voltage unit or you 
can measure the high voltage at the 
second anode of the CRT with a high 
voltage probe.) 

While other "new generation" 
monitors have boasted increased 
video bandwidth in addition to the 
use of a switching regulator power 
supply, this monitor does not. The 
video bandwidth of this monitor is 
standard at 12 Mhz, displaying a res
olution of 540 lines X 240 lines. The 
video circuit is straightforward, using 
6 transistors for each of the three col
ors. Two of the transistors in each 
video circuit are located on the main 
printed circuit board; the other four 
are mounted on the "neck board." 

Sharp Image offers this monitor for 
under $500.00 (I assume that's sales
man lingo for $499.95) with a one 
year, unconditional warranty on both 
the electronics and the picture tube. 
U.L. approval is supposed to have 
been granted by the time this goes to 
press. 

For further information contact: 
Sharp Image Electronics, 9615 
Canoga Ave., Chatsworth, CA 91311; 
818/341-8000 or fax 341-8144 

Advanced Arcade School Update: 
Don't forget, my Advanced Arcade 
School starts April 25th in Las Vegas, 
Nevada. This is a one shot deal, so if 
you're interested in learning about 
digital electronics and advanced 
monitor repair, be sure to sign up 
early. Class will be limited to 20 stu
dents. For further information, call 
me at 619/593-6131 or fax 593-6132. 
See you at the Arcade School! 
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HOME RUN HITTER 
from Coin Concepts 

In the spirit of 
America's favorite pas
time, Coin Concepts intro
duces Home Run Hitter. 
Players roll coins down a 
baseball stadium playfield, 
where coins fall into one of 
ten different target holes
each scoring either a sin
gle, double, triple or home 
run. Each hit advances a 
runner around the dia
mond on an attached 
header unit, but be care
ful, two out holes will not 
award tickets. The great
est payout occurs during a 
grand slam, which can be 
worth as much as 250 
tickets. 

Along with the fast coin 
action and great baseball 
sound, Home Run Hitter 
has an optional progres
sive feature, where multi
ple balls are linked to 
award tickets. 

For more information, 
contact your local distribu
tor or call Coin Concepts 
at 908/390-9009. 
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TEXAS FRUIT AND 
BELLS 

from Xytek 
The Texas Fruit and 

Bells 8-line redemption 
game (according to its 
maker) fully complies with 
Texas 88#522. The pro
gram was developed by 
Wing/Eagle, and Xytek 
boasts the exclusive 
arrangement with Wing for 
this product. The dedicat
ed game is available in a 
"works-in-the-drawer" 
upright with a 19-inch 
monitor, high security bill 
acceptor and ticket dis
penser. 

For operators who have 
purchased grey area 
games, Xytek also offers 
conversion kits that make 
those games legal in 
Texas. 

For more information or 
distributor referral , contact 
Xytek at 908/919-7878. 

GODZILLA WARS 
JR. 

from Namco
America 

Godzilla Wars Jr. is a 
compact redemption 
game designed for a vari
ety of locations. 

Gameplay: Players 
press the fire button to 
launch bombs into 
Godzilla's mouth. Before 
the time expires, players 
must make six shots to 
win. The creature's mouth 
opens and closes while he 
sways back and forth 
faster and faster, becom
ing a harder target to hit. 
Players can win either tick
ets or prize capsules. 

The compact size 
(64"H x 25"W x 29"0) 
makes Godzilla Wars Jr. 
suitable for convenience 
stores, bowling centers 
and a variety of retail loca
tions. 

For more information, 
contact your local Namco 
distributor or call Namco
America at 408/383-3900. 
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New from the 
Ulimate Pool Table 

Mover 

The Ultimate Pool Table 
Mover is six feet long and 
capable of handling any 
size pool table. Overall 
width is 28", allowing for 
easy access through 
doorways. Constructed on 
one-inch tubular steel, the 
mover is centrally bal
anced on two 12-inch 
pneumatic tires. The pool 
table is secured in place 
by two ratchet-tightening 
belts; the roll bar allows 
the table to be turned ver
tically without damage to 
the casters or legs. It also 
comes with stabilizer bars 
to stabilize the mover and 
table when transporting. 

The company also 
manufactures the Slate 
Mover & Caddy to trans
port newly covered slates 
and rails to and from loca
tions, and the Slate 
Covering Table to allow 
one-person recovery of 
slates. 

For more information, 
contact the Ultimate Pool 
Table Mover at 800/925-
9275. 
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PCB PROTECTOR 
from Loxtronix 

Thieves around the 
country have been break
ing into video games and 
stealing the PCBs for a 
couple of years now. The 
PCB Protector is designed 
to stop them. The patent -
pending security device 
consists of wrap-around 
steel arms which are 
locked into place with a 
key, making removal of 
the main PCB and sound 
board "virtually impossible 
without your key," said the 
firm. Basic version costs 
$59.95; a deluxe version 
also comes with a non
breakable lexan cover. 

For more information, 
contact Loxtronix at 
818/347-7151 (24 hours). 

NEW PRODUCTS 

CONVERSION 25 
from J&L 

Enterprises 
Although J&L supports 

the idea of higher play
pricing for new games, the 
company says operators 
need the ability to lower 
play prices on older equip
ment. That's the reason 
for Conversion 25, a sim
ple device which reduces 
the price on Williams and 
Bally/Midway pinballs from 
50 cents per play or three 
plays for $1 , to a straight 
25 cents per play. 

The unit consists of a 
2" square box with four 
wires coming out of it. 
Operators can install it 
inside the coin door in 
minutes, no soldering 
required. The company 
claims its location tests 
showed dramatic cash 
box increases for older 
equipment with reduced 
play pricing. 

For more information, 
contact J&L at 201 /434-
7263 (24 hours, 7 days). 

COIN TRACKER 
from Compuline 

The Coin Tracker is an 
intelligent, electronic coin 
counting device that's 
simple and easy to install. 
Packaged in an encap
suled, tamper-proof enclo
sure, the device retrofits all 
types of coin-op equip
ment. It's compact and 
designed to fit on the in
side of the coin door in 
each machine. Once in
stalled, the Coin Tracker 
needs no maintenance. 

To read the Coin Track
er, simply aim the Micro
Wand (shown) at the unit 
and press a button. The 
data transfers in less than 
a second with two-way in-

frared communications. 
The data is stored and cal
culated in the handheld to 
produce a collection re
ceipt. At the end of the 
day, just download the inf
ormation to the home
office with a direct PC link 
or modem. 

System components 
include a handheld com
puter, menu driven soft
ware, portable printer, 
home office communica
tions software and 
modem. 

For more information on 
this innovative collection 
system, contact Compuline 
at 619/273-6270. 

Converter from Two-Bit Score 
and RCA plugs on all out
puts. 

For more information, 
contact Two-Bit Score at 

Voiceboard from Eletech Electronics 

Two-Bit Score's new 
RGB to NTSC converter 
board uses any television 
set as a game monitor. 
Just connect the red, 
green, blue, ground, 
synch and + 12 volts from 
any coin-op vidgame 
board; then run ordinary 
RCA-style cables from the 
output plugs to the video 
input plug of any televi
sion. It works without ef
fecting the picture on the 
original game monitor, 
allowing more than one 
monitor on each game. 

New from Glasco 

The DM2020 voice 
board is designed to play 
back up to 64 seconds of 
digitized sound stored in 
its EPROM chip, plus 
optional short sound 
effects triggered by exter
nal fire buttons. 

The board operates 
directly from a 11 OV AC 
power supply, and delivers 
up to three 3 watts of 
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power into an external 
speaker. Measuring 4" x 
4", it fits easily into tight 
enclosures. The short 
sound effects, each lasting 
up to one second, are 
stored in the same 
EPROM along with the 
music. 

The DM2020 is avail
able in three models, each 
with a different number of 
fire button support. A PC
based sound development 
system (VP-880) is avail
able for customers who 
want to digitize music 
themselves. 

For more information, 
contact Eletech at 
818/333-6394. 

This board can also be 
used to get the video out
put of a coin-op game into 
a VCR or a PC home 
computer that has a video 
board or frame grabber. 

Features include simple 
installation, separate red, 
green and blue drive ad
justments, mono or stereo 
audio inputs and outputs, 
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Glasco's new GSC-8 
snack/cold can combo 
features a combination of 
three shelves of snacks or 
candy and refrigerated 
cold cans. The can mod
ule has eight product 
selections and a total 
capacity of 144 twelve 
ounce cans. The unit can 
also be equipped with the 
standard five select, 120 
capacity gum and mint 
unit, and is capable of indi
vidual multi-price selec
tions for all snack, can, 
gum and mint selections. 

For more information, 
contact your local distribu
tor or Glasco at 314/298-
3510. 

ReP/ay Magazine 



Scan Coin 300's 
The Scan Coin 303 

(shown) and 313 are the 
latest additions to the 
company's 300-series of 
coin counters. Each unit is 
microprocessor controlled 
with a non-volatile memo
ry for storing data with no 
battery backup required. 
Features include electronic 
sensors for accurate 
counting and low noise 
level; seven pre-pro
grammed stops with man
ual override from 1 -
10,999; automatic disc 
reverse for jam clearing 
and shutoff when no coins 
are detected; small coin 
offsort that allows separa
tion of mixed denomina
tions; counts up to 2, 700 
coins per minute; and an 
easy-to-read six-digit LED 
display. 

Model SC303 is a 

· Creative Sound Effects 
· Lights and Buttons 
· Smooth Motions 
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NEW PRODUCTS 

portable machine and 
comes with a folding tray, 
built-in carry handle, and 
both a side bagging 
attachment and reject 
cup. The SC313 has a 
built-in motorized coin 
hopper for bulk feeding. 
Accessories available for 
both models include two 
types of packaging inserts, 
guides for filing small plas
tic or paper bags, and a 
large reject tray for conve
nient table-top sorting. 

New from XCP 
XCP introduces a new 

redemption ticket Credit 
VendaCard. The magnetic 
strip card is designed to 
be used with the industry 
standard Deltronic Labs 
redemption Ticket Eater. 
The new card replaces 
hand written receipts that 
were run through the 
Ticket Eater or ticket 
weight scale systems. 

In operation, the ticket 
holder inserts their Credit 
VendaCard into the en
coder, then streams their 
tickets into the Ticket 
Eater. Redemption points 
are shown on a display on 
the Ticket Eater and on 
the card's encoder. When 
finished, the player press
es the button on the en
coder and the card is writ -
ten with their new re
demption value. 

g g g g g g g 
g ASKABOUT g 
8 OURBONUS 8 
g BUCK PROMOTION g 
g g g g g g g 

"Qu•lily" 
THAT'S US 

To redeem redemption 
points, the card is inserted 
into an encoder connect
ed to a personal comput
er. The point values are 
read and debited from the 
card , with receipts issued 
to the customer and oper
ator. Total redemption 
sales are recorded on the 
PC and data can be ex
ported to most spread
sheet programs. 

For more information 
on the Credit VendaCard 
and related software, call 
XCP at 708/752-4153. 

We Are 
America's 
Kiddie 
Rides! 

· Gel Coated For Durability 
·High Grade Components 
· Service to Meet Your Needs 

-~ .S~J!9 E~!iE U P.O. Box 307 · Eldon, Missouri 65026 

Tel.: 1-800-325-3353 · FAX (314) 392-7125 
Visit Us At The ACME Show Booth #1639 
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LATINO Jukebox Top 30 
FORMONTHENDING JANUARY1994 

1 2 TAMBIEN LLORAN BANDA MACHOS 

2 TU UL TIMA CANCION LOS TEMERARIOS 

3 3 PURASANGRE BRONCO 

4 4 LASTIMA QUE SEAS AJENA VICENTE FERNANDEZ 

5 5 INALCANZABLE LOS BUKIS 

6 -- RIOS DE BABILONIA BANDA TORO 

7 7 LA GARRA DE ... TIGRES DEL NORTE 

8 -- 20 DE COLECCION VICENTE FERNANDEZ 

9 10 VIENTOS LOS HURACANES DEL NORTE 

-- 20 DE COLECCION JOSE ALFREDO JIMENEZ 

1 CARADENINO JERRY RIVERA 

2 5 ES UN ESCANDALO SONORA DINAMITA 

3 7 Ml TIERRA GLORIA ESTEFAN 

4 2 UN AL TO EN EL CAMINO GRUPO NICHE 

5 4 MERENGUISIMO VARIOS ARTISTAS 

6 6 LOMEJORDE ... BANDA BLANCA 

7 7 ELESPECTACULAR OSCAR D'LEON 

8 8 MAMBO AZUCAR MORENO 

9 9 ELORIGINAL4.40 JUAN LUIS GUERRA 

-- LOS EXITOS MAS EXPLOSIVOS SONORA DINAMITA 

1 LUNA ANA GABRIEL 

2 2 THE BEST ANA GABRIEL 

3 3 17SUPEREXITOS SELENA 

4 -- ROMANCE LUIS MIGUEL 

5 9 17SUPEREXITOS LA MAFIA 

6 -- LOMEJOR JUAN GABRIEL 

7 5 VERANO DE AMOR INDUSTRIA DEL AMOR 

8 6 ARIES LUIS MIGUEL 

9 8 AHORA Y SIEM PRE LA MAFIA 

9 17SUPEREXITOS MAZZ 

SAMPUNGBYTHELATINJUKEBOX,GARDENGROVE,CABASED 
ONN:TUALJUKEOOXPl.AYRBJJESTS. TOORIERCIU.L 1-axHATIN-CD 
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Two Newies from Smart Industries 

Smart Industries intro
duces their line of Clean 
Sweep Candy Cranes , 
including the two-player 
refrigerated version shown 
above. All units come in a 
black cabinet with gold 
trim, and red and white 
candy stripped graphics. 
They also feature a "Play 
Till You Win" program, 
allowing anyone to play 
until a prize is won. 

The standard Candy 
Crane is designed to dis
pense a variety of individu
ally wrapped candies, 
such as hard candy and 
suckers, while the 
Refrigerated Candy Crane 
comes with a refrigeration 
unit to dispense and keep 
soft candies and choco
lates fresh. Both machines 
include a motion sound 
system, double coin 
mechanism with a locking 
cash box, micro switch 
prize counter meter, tam
per resistance and square 
steel frame tubing. 

Dimensions for the 
Clean Sweep Candy 
Crane are 24"W x 24"0 x 
66"H. The refrigerated unit 
measures 24"W x 28"0 x 
68"H. And both are avail
able in single or double 
units. 

Smart Industries also 
has an updated version of 
its popular two-hoop bas
ketball game. The Shoot 
to Win Special Edition 
comes with a number of 
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new features, including a 
"Winner Stays, Loser 
Pays" programming: At 
the completion of the initial 
game, the loser has 30 
seconds to insert his 
money to challenge the 
winner to a rematch . 

Other features include a 
solid steel square tubing 
frame construction, dual 
coin mechs, microproces
sor game boards, photo
eye sensor, operator 
adjustable game time and 
high score, metal ball 
retaining gate, catchy 
music and 7" basketballs 
that accommodate all 
ages. Available options 
include a $1 /$5 bill accep
tor, a ticket dispenser, 
high-score-winner bubble 
light and top-net safety 
cover. 

The Shoot to Win Two
Hoop Special Edition is 48 
inches wide and 9 ft. long, 
with an adjustable height 
from 8-9 ft . 
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int'/ 
U.K. DEAL - New Image Tech
nologies has made arrangements 
to have its CD-ROM touch
screen coin machine, Photoplay, 
manufactured for the pub and 
bar market in the United King
dom by Electrocoin of Cardiff, 
Wales. The agreement was 
reached between Electrocoin, 
Dial-A-Deal of Leeds, England, 
and N.l.T. just prior to the 1994 
ATEI show. Electrocoin has man
ufactured coin-op pieces, under 
license for the European market, 
for companies such as Taito, 
Konami and Capcom. Dial-A
Deal aided in developing the data 
base and unique cabinet that has 
been designed for the U.K. mar
ket, and will be actively involved 
in the distribution of Photop/ay 
(pictured above). N.l.T. 's latest 
offering features touch-screen 
technology and CD-ROM gener
ated graphics on a high resolu
tion monitor. 

ReP/ay Magazine 

WINNERS - Japan 's Game 
Machine magazine presented its 
"Video Game of the Year 1993" 
awards for the best-earning units 
during the period from January 
1993 through December 1993. 
Konami Co., Ltd. received the 
plaque in the dedicated video 
category, for Lethal Enforcers, 
and Capcom Co., Ltd . was rec
ognized in the conversion PCB 
kit category for Street Fighter II: 
Champion Edition Turbo. Shown 

above is Yasuo Nishimura, presi
dent of Konami, while pictured 
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here is Masumi Akagi, publisher 
and editor of Game Machine 
(left), and Kenji Tsujimoto, presi
dent of Capcom. 

BULLETIN - Just learned that 
the phone and fax numbers in 
the Taiwan Expo ad on page 200 
are dated. If you're having trouble 
contacting the show organizers 
for hotel rooms or anything else. 
try these new numbers: (phone) 
011 -886-2-7 46-6860, (fax) 011-
886-2-7 46-6875. 

RESCHEDULED - The· coin-op 
Polish show. originally to be held 
mid-February, will now take place 
June 23-25. This one will occupy 
a venue near Krakow. For infor
mation on exhibit space, hotels, 
etc. call the APB sponsors at 
818/222-6161 . 

DE/TH LEISURE is celebrating its 
20th anniversary in the amuse
ment industry with various pro
motions and activities. The com
pany has come a long way from 
its humble origins in a small outlet 
in Wandsworth, England. Today, 
it is a part of the Sega Group and 
operates from a large, modern 
head office complex at New 
Malden. The company has four 
branches in the U.K., four in 
Hungary, Bulgaria, Czech 
Republic and Poland, a sub-
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sidiary in France, a 30,000 sq. ft . 
factory at Wimbledon , and a vast 
spare parts organization. Deith 
Leisure's export department cov
ers all of Europe, and its compact 
bowling systems are being 
shipped across Europe and the 
Middle East. Happy 20th! 

midwest 
GAMESTAR ARCADE - Word 
around the industry is that Rene 
Lopez has purchased a strip mall 
arcade in the Chicago area on 
behalf of GameStar, the new 
Japanese pinball concern. We hear 
the site was formerly owned by 
long-time operators Larry Glick and 
Jerry Gold. It looks like Mike Borg 
will be operating it under the name 
"Super Just Games." We couldn't 
reach Rene for comment. 

YO, ANCIENT ONES! - Steve 
Kordek reminds members and 
friends of the Half Century Club 
that the group gathers Friday, 
Mar. 18, at 3:00PM during ACME 
in Room 14 of the Rosemont 
Convention Center Oust a few feet 
from the Williams exhibit on the 
show floor). 

VALLEY GIVEAWAY - When 
Valley introduced four new Image 
Series pool tables at last year's 
AMOA expo in Anaheim, they 
asked operators at the show for 
their opinions on the design of the 
new tables. The responses were 
compiled and a winner was ran
domly selected to receive a free 
Valley Image Series table of his or 
her choice. And the lucky 
tradester was Jerry Stevens of 
Heritage Amusement Company in 
Athens , Ga. On the questionnaire, 
Jerry selected the Country table, 
which should be delivered to him 
in March. Congrats! 

BELAM is proud to announce ... 
We Are The EXCLUSIVE DISTRIBUTOR 

For SEGA Products 
FOR SOUTH AMERICA, CENTRAL AMERICA, 
AND THE CARIBBEAN AREA ••. We con help 
you with any of your needs. Contact us now for 
immediate service, prices & catalogs! 

R.H. BEIAM COMPANY, INC. 
Nassau Plaza • 1 Fulton Avenue I SE HABLA ESPANOL I 
Hempstead, New York 11550 . . 

Tel: (516) 292-2670 Fax: 516-486-0957 OUTRUNNER 
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New 96 Page Parts Catalog 
Call now for a free copy! 

The industry's largest select ion of state-of- the-art 
power supplies, video game parts, monitors, bil
liard suppl ies and eq uipment , crane parts, da rts, 
pinball supplies, foosball parts, sound supplies, coin 
handling equipment , locks and security and more! 

J-S Sales Company, Inc. 
5 South Fulton Ave., Mt. Vernon, Y 10550 

Phone 914-668-8051 • Fax 914-668-8735 
Toll Free 800-431-2944 

Export ing to 30 fore ign coun tries 
Foreign trade inquiries welcome 
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ACME NEWS - Everyone will 
have something special for this 
year's show in Rosemont, Ill. , but 
here are a few small pre-show 
items that have come our way: 
Rowe International wi ll have a 
special "Preview Music Presenta
tion" at their booth (#1106 & 
1107) during the exclusive distri
butor showing Thursday, March 
17 at 9:15AM; and for Bench
mark Entertainment of Pompano 
Beach, Fla., it will be their first 
ACME, where they will show their 
debut product, a skill redemption 
game called Roll For Gold, in 
booth #2232. See you there! 

southwest 
ON THE MEND - Doctors say 
it's a miracle that Mountain 
Coin's Salt Lake City, Utah head
quarters manager Merlin Symes 
is still alive after breaking his 
back and splitting his skull. Last 
June 16, he was walking on a 
second-story warehouse loft at 
their Vegas branch when he fell 
through a section of sheetrock 
flooring. He hit his head on a 
doorstep on the way down, then 
landed backwards on a concrete 
floor and stairway. After consid
erable treatment and rehab, he 
returned to work on a steady 
basis this past January. Some 
problems remain , but his spirit is 
magnificent. "I feel like I've been 
preserved for some purpose," 
Merlin said. "I've still got a lot of 
living to do!" With an attitude like 
that, we think "Miracle Man 
Merlin" can conquer anything. 

HEARTWARMING - Rich and 
Beverly Babich's 14-year-old son 
Chi (pronounced Kai) underwent 
an aortic valve transplant Dec. 3, 
a most serious operation, which 
the lad came through with flying 
colors. Matter of fact , the 
Colorado Game Exchange prog
eny will go skiing this month . 
Mom and Pop would like us to 
pass their gratitude along to all 
who voiced their concern . 
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• Effective Government Relations 

• Industry's #1 Trade Show 

• Jukebox Promotions 

• Hesch Scholarships 

• Educational Seminars 

• Increased Industry Professionalism 

• Notre Dame Program for 
Continuing Education 

• Annual Membership Directory & other 
Invaluable Communication Tools 

• AMOA National Dart & International 
Flipper Pinball Associations ... 
Increased Income Through Organized 
League Play 

• And Much More ... 

The Amusement & Music Operators Association 

Discover 
The Many 
Benefits 
of AMOA 
Membership 

We're 
working for 
a better 
industry! 

Be A Leader In Your State and At The National Level! Support/Join Your State Association and AMOA! 

,------------------------~ -----------, 
I Please send me information on: D AMOA membership D Becoming an AMOA director I 
I I I Please type or print I 
I Name: Company: I 
I I 
I I 
I Address: City/State/Zip: I 
I I 
: Phone: ( Fax: ( : 

I Return to: Jill Mateja, AMOA, 401 North Michigan Ave ., Chicago, IL 60611-4267 - 312.245.1021 or FAX 312.245.1085 I L _____________________________________ ~ 



WEDDING BELLS - Data East's 
Paul Jacobs and his lady Eliza
beth Steixner happily announce 
plans to tie the matrimonial knot, 
though a specific day has not 
been set yet. ... Sharon Harris, fa
mous Philly vendress, and her 
beau Ron Segal, will wed May 22. 
All happiness! 

GIVE HIM CREDIT - Ira Bettel
man, who's gone through the 
SoCal fires, earthquakes and 
floods at his Malibu Beach home, 
sent out a humorous fax an
nouncing the post-ACME open 
house at his CA Robinson out
lets. "What's coming next, frogs 
or locusts?" asked Ira. "Guess it's 
the most dreaded plague of all -
the distributor open house!" Act
ually, these affairs are great for 
operators and for airlines that ship 
factory guys and gals around. 

PREMIER PREMIERS! - The 
fine people at Mission Crane Ser
vice will be taking a show booth 
for the first time at ACME '94 to 
display their line of Premier skill 
cranes. A visit to booth 352 at 
Rosemont tradeshow will get you 
a firsthand look at a crane mach
ine that is not only extremely reli 
able, but gorgeous. The machine 
is available in blue and the brand
new red color scheme (both will 
be on display at ACME). Com
pany president Mike Lewis and 
others from this Huntington 
Beach, Calif. firm will be on hand 
to tell you all about the incredible · 
attention to detail that they say 
makes their crane stand head 
and shoulders above the rest. For 
more information, contact Mission 
Crane at 714/891-6422. 

southeast 
EXCLUSIVELY YOURS - Steve 
Henderson (Operators Distributi
ng) proudly notes that his dealer
ship is now the exclusive Arachnid 
Galaxy distributor in his N.C. terri
tory. Darts, as well as pool, have 
been doing pretty well for Steve, 
as is NSM's Performer Grand 
juke, he calls "a sweet music box." 
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GREATER SOUTHERN -Distrib
uting Co. opened the first ses
sion of its amusement continuing 
education series on Jan. 19. The 
Atlanta-based distributor is con
ducting a series of nine seminars 
from January through August, 
with a curriculum designed to 
provide attendees with a positive 

northeast 

PROUD PAPA - When Gary 
Warner of Coin Concepts (East 
Brunswick, N.J.) sent us a photo 
and description of his compa
ny's new product, he also 
included a snapshot of his wife 
Lisa and their new daughter 
Jessica Gabrielle. Jessica was 
born on Oct. 21 last year, 
weighed 7 lbs. 11 oz. and mea
sured 20 and a half inches. 
Congratulations to both of you! 
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learning experience. The first 
session dealt with Williams pin
ball. Upcoming seminars will 
cover Rowe music, dart leagues, 
dollar bill changers, beginning 
video repair and maintenance 
and monitor repairs. A vending 
continuing education series be
gan in February. 

FEC AWARD - Pictured above is 
Dimitri Mioulis (left) of Sports 'N 
Games, who was given the 
award for "Best Run Family En
tertainment Center" by Tourist 
Attractions & Parks Magazine at 
the recent Leisure Expo '94 in 
Orlando, Fla. The plaque was 
presented by the ubiquitous 
Frank "The Crank" Seninsky 
(right) of Alpha-Omega Amuse
ments, who provides equipment 
to Sports 'N Games and writes 
for TA&P. Dimitri's 35,000 sq. ft. 
FEC is located in East Hanover, 
N.J. 
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A COMPENDIUM OF USED EQUIPMENT ADS & OTHER ITEMS OF INTEREST TO THE COIN INDUSTRY 
A number of video game manufacturers have been successful in enforcing their copyrights and trademarks In the U.S. courts against those who supply 
or use unlawful copies. Readers are warned of the risks involved when copies of video games are purchased from sources other than the manufacturer 
or one of its authorized distributors. We can offer no assurance that a video game or printed circuit board set purchased from all the sources of such are 
legitimate. ReP/ay asks its readers to write us regarding any complaints about a product or service advertised In this magazine . 

TECHNICAL TRAINING FOR 
OPERATORS AND MECHANICS 

Textbooks - Videotapes 
- Classroom Instruction -

Randy Fromm's Arcade School 
CLASS SCHEDULE 

Chicago, IL March 21 - 25, 1994 
Lae; Vegae;, NV - Far Arcade Schaal Grade;J 

Advanced clae;e; - April 25 - 29, 1994 
Orlando, FL May 16 - 20, 1994 
Rena, NV June 27 - July 1. 1994 
San Francie;ca, CA- Augue;t 22 - 26, 1994 
San Antonia, TX--Sept. 26 - 30, 1994 
New Yark, NY -- October 17 - 21, 1994 
Atlanta, GA -- November 7 - 11, 1994 
San Die:go, CA -- December 5 - 9, 1994 
Rena, NV M,,.rc;h 27 - 31, 1990 
New Orleane;, LA- Sept. 25 - 29, 1995 

.. ~~.A+o ~ 

• • 
• 
• 
• • • • 
• • • 
• • • • • • 
• • • • • • • 

Randy Fromm's Big Blue Book 
of Really Great Technical Information - $ 39.95 
All-You-Need Beginning Electronics 
for Operators 2 tapes $ 79.95 
Basic Vldeogame Troubleshooting - $ 49.95 
Diodes, Transistors 
and Other Semiconductors 2 Tapes - $ 79.95 
Easy Pinball PC Board Repair $ 49.95 
Conventional Power Supplies 
(used in pinballs and monitors) --- $ 49.95 
Videogame Monitor Repair 
Made Simple 3 Tapes $109.95 
Switching Regulator Power Supplies-$ 49.95 
Videogame Conversions $ 49.95 
Using a Digital Multimeter $ 39.95 
How to Use an Oscilloscope $ 49.95 
Package Deal. All videotapes in this 
box plus the Big Blue Book ---- $550.00 

~ 1?~1.A.lAJ~ 

.ffRC.ffDf 
• • ~""'? 7~ • 
• NEW! Ser-lel119 1111 Aeuptors $49.95 

~(')p 1~ • NEW! Str-hl119 Video Lottery Printers Vol. t NCR $49.95 
SUia 19KO : NEW! Smhl119 Video Lottery Printers Vol. t TDC $49.95 

.. Remember to add $6.00 shipping & handling to all USA orders . 
Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 619.593.6131 FAX 593.6132 
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DON'T BUY MORTAL KOMBAT II 
Without installing the NEIN 
PCB PROTECTOR! 

THE PCB 
PROTEC10R THE PCB 

PRO t:CTOR 

Sleep good tonight knowing your new super expensive 
Mortal II board will still be there tomorrow. 

The PCB PROTECTOR was designed to flt all PCB's and 
will flt into all gaming machines. It makes removal of your main 
PCB and Sound Board virtually impossible without your key. 

from $69.95 Basic Unit 
to $89.95 for Basic Unit with non-breakable 

Lexan cover. It's "vandal proof". 
IT'SA MUST! 

call LOXTRONIX 
the people that design with the operator in mind. 

PATPEND. 3763902 (818)347-7151 (phone or fax 24 hours) 

SAVE UP TO 50% OFF ON REFURBISHED EQUIPMENT! 

New and Used Kiddie Rides 
Electric Train • Carousel • Horses 

Cars • Boats • Outdoor Pool Tables 
Moon Walkers • Tic-Tac-Toe 
Boon Balls • Lucky Parrot 
and many more to choose from! 

\VANTED 
• Wurlitzer 5225 

Wall Boxes or Parts 
• Rowe 2-66965-01 

Wall Box Interface 

M'TA Inc. 
9177 E. Courthouse Blvd. Ct 

Inver Grove Heights, MN 55077 

Call: 

(612) 451-0420 

THIS MONTH p 
STlll:l:T FIGHTl:ll II 1.29 c 
TMHT. (in cbne} 99 
MAGIC SWOllD 99 
Ml:llCS 99 B PUNK SHOT Z49 
CAPTAIN COMMANDO .169 0 
Vl:HDl:TTA Z49 
AllLIHGTOH HOllSI: ll. .lff A 
HIGH IMPACT .09 

B SVPl:ll OFF llOAD .189 
Allll:lllCAH HOllSI: SH. Z49 D Wlll:STI.J:Fl:ST 99 
PIT FIGHTl:ll .1%9 s 
111.S. PACMAH .lff 

CUP DISTJUBVTIHG 
TELi .Z%9-.ZS6-% %38 

~ FAX: 2.19·:.ZS6-U44 B3 

CALL FOR FREE CATALOG AND PRICE LIST. 

Call Today! ••• We Buy or Trade Your Kiddie Rides ••• We Export ••• Se Habla Espanol! 
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DISTRIBUTING 
DC>IVIESTIC &. EXPC>AT SALES 

Whether it's the latest P.C.B., the hottest 
new video game, pinball or redemption 
machine ... 
contact Deith Distributing for professional 
service, export pricing and guaranteed 
delivery. 

THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 

VIDEOS PINBALL 
SEGA = Virtua Fighter BALLY= Popeye 

SEGA D DATA EAST= Tommy 
: aytona PREMIER = Rescue 911 

SEGA = Jurassic Park w1LL1AMs =star Trek: TNG 

KONAMI = Gunfighters 
NAMCO = Suzuka II 

P.C.B.'S 
MIDWAY = NBA Jam II -Tournament 

WILLIAMS = Mortal Kombat II 

REDEMPTION 
BROMLEY = Quarter Mile 
BROMLEY = Super Wheel 'Em In 

COIN CONCEPTS = Home Run Hitter 
LAZERTRON = Aftershock 

QUICKSILVER= Turbo Pusher 

Call or fax for a complete listing 

DEITH DISTRIBUTING INC. 

MEMBER OF 

AAMA 

ReP/ay Magazine 

84 Mineola Ave. • Roslyn Heights, N.Y. 11577-1248 

Ph: 516-621-1234 
Fax: 516-621-1238 
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BELITA II 
PORTABLE 

COIN 
COUNTER 

ELECTRIC 
OR MANUAL 

230V or 110V 

• Automatic Stop 
• Lightweight (only 

10 lbs.) 
• Counts all sizes of 

coins or tokens 
5¢-10¢-25¢-50¢ ,etc . 

• Bag holder included 

• Inexpensive 
• Counts up to 1500 coins 

per minute. 
• Long lasting - requires 

very little maintenance. 
• Very useful - very 

convenient in all locations 

Write or Fax for prices, details, catalogs. 

N()'l1l(~I~ '11
() 

ill~I~ () IJll 
\T1\I~IJl~I) 
(~ IJ S 'l1f) ti I~ llS: 
Due to a Post Office error, our zip code was present
ed incorrectly on our latest flyer and stationary .. . 
Please note our correct new address and zip code: 

Ill~Nf) f;1\111~ S1ll~l~S 
4750 Longley Lane, Unit #105 

Reno, Nevada 89502 

or call us at: 

(7()2} 112!)-2()11() 
R.H. Belam Company, Ine. l~AX: 702-H2H-2oa:1 

One Fulton Avenue 
Hempstead, New York 11550 

Fax: 516-486-0957 Tel: 516-292-2670 
PLEASE CHANGE YOUR RECORDS 

ACCORDINGLY! 

ASK FOR THE PUCK STOPS HERE BY NAME 
The Original Air Hockey Safety Shield 

• PRACTICALLY ELIMINATES TABLE
SIDE INJURIES & COSTLY 
PROPERTY DAMAGE 

• ARCADE TESTED 
• DOESN'T AFFECT TABLE PLAY 
• INSTALLS IN 15 MINUTES WITH 

ONLY A SCREWDRIVER 

lOOO's IN USE THROUGHOUT 
THE USA, UK, CANADA, MEXICO 

AND AUSTRALIA 

CURRENTLY IN USE AT: 
• PUTT-PUTT® GOLF 'N GAMES 

• MALIBU CASTLE •GREAT AMERICA 
• FUN FACTORY • GREEN GAMES 

* IMAGINATION LEISURE * DYNAMO * U.S. BILLIARDS 
• Increased player appeal! 
• Demand the 9-inch shields with the angle! 
• Made from virtually indestructible space age 

material! 
• Increase Revenue . . . Decrease lost pucks and 

expense from downtime! 

• Ask your distributor for ''THE PUCK STOPS 
HERE" by name! 

• Insist on the original or call direct and save the 
sales tax! 

• When your customers ' safety and your liability 
are at stake ... specify the quality product! 

PLASTITECH PRODUCTS, INC. 

(903) 757-0543 P.0.~~3~~~~;~~~B~x;;6o8 1-800-933-0145 
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FACTORY DISTRIBUTORS FOR: 
DEDICATED GAMES: 
KONAMI: Run & Gun 
SEGA: Virtua Fighter 
NAMCO: Suzuka II 
DATA EAST: Tommy 
STRATA: Driver's Edge 
PREMIER: Wipe Out, 

World Challenge Soccer 
MERIT: Countertops, Scorpion Darts 
TAITO: Two Minute Drill 

CONVERSION IMS: 
FABTEK: Raiden II 
AMERICAN SAMMY: Survival Arts 
KANEKO: Gal· s Panic 11, 

Blood Warriors 
KONAMI: Run & Gun 
DATA EAST: Spinmaster Software 

NOTE OUR NEW ADDRESS ... 
NEW IND EXPANDED FACILITIES! 

REDEMPTION EQUIPMENT: WE HAVE A SMALL INVENTORY OF: 
American Sammy Simple Simon 

Bromley Wheel 'm In, Premier Mushroom World 
Data East Wacky Gator, Hop-a-Tic-Tac-Toe, 

Cosmic Gang, Lippy the Clown, Lizard Command 
Coin Concepts, Lazer Tron, 

SNK: Neo-Geo Hardware & Software 
CAPCOM: Super Street Fighter 

Bob's Space Racers, Skee Ball 
Seidel, Meltec ... and others! 

WE PROUDLY REPRESENT: 
PIONEER CD JUKEBOXES 

DYNAMO POOL TABLES, CABINETS 
& AIR HOCKEY 

RENO GAME SALES, INC. 

ReP/ay Magazine 

4750 Longley Lane, #105 • Reno, Nevada 89502 

Ph: (102) 829-2080 
or Fax us at: 102-829-2083 
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REST EASY! 
Vou•re . Covered by NKRA 

The Original W-lndustries (low maintenance) 
Machine with 5 programs included. 

Great income producer with the right location. 

I *May be seen in Charleston, South Carolina * I 

• 
CALL: (803) 886-8822 

Calll 1-800-677-6572 
for a FREE quote on 

coin-op liability insurance! 

The &a•••e Exch~nge 
Used Games 

After Burner ........... 499 
Art of Fighting II .... 1299 
Battleshark . . . . . . . . . . . . . 599 
Capt. America(25"). 799 
Johnny Rock(33") .. 4499 
Mad Dog(33") ....... 4499 
Mercs(25") ............ 499 
Ms. Pacman ............ 399 
N.B.A. Jam(25") .... 2499 
Pacman ................. 399 
Samurai Showdown 1299 
Simpsons(25") ........ 799 
Space Gun ............ 1499 
Space Pirates(33") . 4499 
X-Man (6 Player) .... 3299 

Sitdown(Used) Redemption(Used) 
Afterburner ........... 3999 Bingo Reno (2P) .... 1799 
B.O.T.T.S ............. 2999 Can Crusher ......... 1999 
Choplifter ............... 599 Clown Around . . . . . . 2499 
Cisco Heat ............ 4599 Cosmo Gangs ....... 2499 
Galaxy Force ......... 4999 Dump the Ump ..... 2999 
Grand Prix Star ...... 5999 Ghost Town ......... 1599 
Hydra ................... 1299 Lasertron (6P) ....... 5999 
Missile Command .... 999 Neck -n- Neck (6P) ... Call 
Rad Mobile ........... 5999 Perfect Landing ....... 799 
Spy Hunter ............. 699 Pro Quarterback . . . . 1999 
Star Blade ............. 3499 Road Runner ........... 999 
Star Wars ............... 999 Rock-n-Bowl ......... 2999 
Steel Talons .......... 3999 Shoot-to-win .......... 999 
Thunder Blade ....... 1999 Starburst . . . . . . . . . . . . . 2499 

P.O. Box 09598 Super Shifter ........ 7999 
Columbus, Ohio 43209 

(614) 258-2933 
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CALL NOW FOR 
GREAT PRICING 

• 13 11 monitors 
• 19 11 monitors 
• 25 11 monitors 

SPECTACULAR FEATURES INCLUDE: 
• Front and Rear Control Panels • Fully Guaranteed! 
• Black Matrix, Non-Glare, 

U.L., C.R.T. 
• Replacement Parts are Always 

Available 
• Higher Resolution than Normal 
• Manual or Auto Degaussing 

Switch 
• IMMEDIATE DELIVERY 

• Schematics 
• Meets the Standards Set by 

the AMOA 

ESPACEAGE• 
ELECTRONICS 

26524 GokJen Valley Road Ste. 507 •Saugus, CA 91350 

1-800-822-0280 • (805) 252-4400 
Fax:805-252-9380 
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I 

WANTED! WANTED! 
11Street Mechanics11 

Tired of the cold? Stuck in a rut? Sunny 
South Florida is waiting for you! South 
Florida's largest, fastest growing company is 
looking for qualified street mechanics. Must have 
experience in CDs, JBs, combos, vynals, pins, 
videos, and cigs. Company vehicle, good salary 
and benefits. Must have clean driving record. 

SEND RESUME TO: 
P.O. Box 2084 

Fort Lauderdale, Florida 33303-2084 

Aero Fighter's (V-2-Kit) ................. $395 
Arch Rivals (H-2-Bd./Marq.) ............. 50 
Ataxx (H-2-Bd./Marq.) ...................... 85 
Bad Dudes-(H-2-Bd./Marq.) .............. 75 
Black Tiger (H-1-Bd./Marq.) ............. 75 
Blazeon (H-2-New Kit) .................... 295 
Cabal (H-2-Bd./Marq.) .. .................. .45 
Cadash (H-2-Bd./Marq.) ................. 100 
Caliber .50 (H-2-Bd./Marq.) ........... 100 
Champion Wrestler (H-2-Bd./Marq.) .85 
Combatribes (H-2/3-Bd.Marq.) ........ .45 
DJ Boy (H-2-Bd./Marq.) ................. 100 
Double Dragon II (H-2-Bd./Marq.) .... 80 
E.D.F. (H-2-Bd./Marq.) .... .......... .. ..... 95 
Fighter's History (H-2-Kit) ............... 295 
Final Blow (H-2-Bd./Marq.) .............. .75 
Final Fight (H-2-Bd./Marq.) ............ 160 
Final Starforce (V-2-Bd./Marq.) ....... 195 
Gold Medalist (H-2/4-Kit) ............... 195 
Gun Force (H-2-Bd./Marq.) ............ 100 
Halley's Comet (V-1-Bd./Marq.) ........ 95 
High Impact (H-2/4-Bd./Marq.) ....... 150 
In The Hunt (H-2-New Kit) .............. 795 

· Kid Niki (H-1-Bd./Marq.) ................... 45 
. King of Dragons (H-3-Bd./Marq.) .... 195 
Mega force (Bd./Marq) ...................... 95 
Meres (V-3-Bd./Marq.) ................... 145 
Mortal Kombat (H-2-Kit) ............... 1045 

Investment group is 
interested in acquiring 
Family Entertainment 
Centers, Waterparks. 
Softplay Centers and 
Amusement Related 
Business in the Northeast, 
Southeast & Midwest. 
Please fux responses to: 

203-967-2886 

Mutant Fighter (H-2-Bd./Marq.) .... $125 
Nastar Warrior (H-2-Kit) ................. 295 
Neo Geo 2-Slot (H-2-New Kit) ......... 795 
Ninja Gaiden (H-2-Bd./Marq.) .......... .40 
Pit Fighter (H-3-Bd./Marq.) ............. 125 
Pyros (H-1-Bd./Marq.) ...................... 60 
R-Type II (H-1-Bd./Marq.) ............... 125 
Raiden (V-2-Kit) ............................. 395 
Regulus (V-1-Bd./Marq.) .................. 50 
Relief Pitcher (H-2-Bd./Marq.) .......... 95 
Search & Rescue (V-2-Bd./Marq.) ..... 85 
Silkworm (H-2-Bd./Marq.) ................ 60 
Sky Shark (V-1-Bd./Marq.) ............... 95 
Solar Warriors (H-1-Kit) .................. 195 
Street Fighter (H-2-Bd./Marq.) ........ 145 
Street Fighter II (H-2-Kit) ................ 225 
Street Fighter II: C.E. (H-2-Kit) ........ 395 
Street Smart (H-2-Bd./Marq.) ........... 75 
Strider (H-1-Bd./Marq.) .................. 145 
Survival Arts (H-2-Kit) .................. 1195 
Task Force Harrier (V-2-Kit) ............ 195 
Time Killers (H-2-Kit) ...................... 445 
Twin Eagle (V-2-Bd./Marq.) ............ 145 
Vendetta (H-4-Kit) .......................... 245 
Victory Road (V-2-Bd./Marq.) ........... 50 
World Series (H-2-Bd./Marq.) ......... 100 
Wrestle Wars (V-2-Bd./Marq.) .......... 85 
WWF Superstars (H-2-Bd./Marq.) ... 245 

WANTED: 
MORTAL 
KOMBAT 

$850 
We'll watt until you get your 

Mortal Kombat II Kits! 

(504) 924-6111 

NEO GEO CARTRIDGES 
Art of Fighting (H-2-Cartridge) ........ $60 
Crossed Swords (H-2-Cartridge) ....... 25 
Fatal Fury (H-2-Cartridge) ................ 20 
Fatal Fury Special (H-2-Cartridge) ... 345 
King of Monsters (H-2-Cartridge) ...... 35 
Magician Lord (H-2-Cartridge) .......... 20 
Samurai Shodown (H-2-Cart.) ........ 295 
Sengoku (H-2-Cartridge) ............... ... 30 
World Heroes (H-2-Cartridge) ........... 60 

The ULTIMATE: 
VIDEO GAME AlARM 

ca1rfor Info! 

CONVERSION SUPPLIES 
Atari ControlPanels ........... $40 · 
Williams Control Panels ....... 40 
Dynamo Control Panels ....... 45 
Jamma Harness .........•......... 11 
Gloss Black Spray Paint ... 1.95 
Splatter Spray Pairlt .......... 3.95 

(818) 504-0440 • (800) 766-3166 • Fax: (818) 504-1153 
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NEW ••• NEW •• · .NEW 
Now you can print a bar code label, stick it on your machine, 
have your collector scan it. Then, add a few numbers, take the 
hand held unit back to the office and download the data to the 
computer. NO MORE INPUTING BY HAND. Works for 
vending too. 

AlSO ••• AlSO ••• AlSO 
Now you can hook your hand held unit to a jukebox, download 
the audit report and take it back to the office. Transfer the re
port to the CD INVENTORY program, and produce popularity 
reports: what discs are being played most in this location, 
where are the most and least popular discs of a given title, etc. 
WORKS WITH SILENT PARTNER or can be used as a 
STAND-ALONE PROGRAM! 

TAXES ••• TAXES ••• TAXES 
FORCASTING WILL SAVE YOU 
THOUSANDS OF $$$$$$$! 

Now the bad news ... 
You will have to keep very detailed and precise records for up to 5 years on each of your games. 
Now, if you are not careful, you will end up giving the biggest share of savings to your accounting 
firm or hire another person in the office ... 

Solution... Solution... Solution ... Solution ... 

The FORECASTOR 
The FORECASTOR is a computer program designed specifically to meet all the requirements of the 
IRS letter ruling on depreciation of video games. It maintains all records, calculates depreciation per
centages, and retains in a special log all details needed for tax returns . Works in conjunction with 
SILENT PARTNER program or as a STAND-ALONE PROGRAM. 

Distributed Exclusively By: 

SllENT PARTNER, INC. 
3441 South Park • Springfield, IL 62704 

217 /793-3350 • Fax: 217-79~-1842 
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VISIT THE RePLAV STAFF AT THE ACME SHOW 
BOOTH #1631 

March 17-19 • Rosemont Convention Center 

EDDIE* KEY* MARCUS* CURTIS * CAROLYN * INGRID * BARRY 

*WANTED* 
MERIT PIT BOSS 

4-IN-1 
CIRCUIT BOARDS 

Must be working 

* ( 408) 978-8846 

8-LINE/ POKER 
BOARDS 

1-800-966-98 7 3 

THIS MONTH p 
sra~cr FIGHT~lr. II .IZ9 c 
TMNT (In clnaeJ 99 
MAGIC SWO//r.D 99 
MUCS 99 B PUNK SHOT .149 
CAPTAIN COMMANDO .1"9 0 
V~D~A .149 
Alr.l.INGTON HO//r.S~ a. .19S A 
HIGH IMPACT .139 
MJPU OFF lr.OAD .189 B 
AMUICAN HO//r.S~ SH. .149 D WJIJ:.STL!:F~ 99 
PITFIGHTU .IZ9 s M.S. PACMAN .19S 

C&P DISTRIBUTING 
TELi .Z.1'9-.ZS6-.1138 

~ FAX: ll9-:ZS6-.l.144 83 

GOLF MACHINE: 
Putting 

Challenge 
Front and Back Nine Course 

with dollar bill acceptor. 
Excellent Condition! 

$1950 
Can be seen at: 

635 E. Atlantic Blvd. 

Great for family arcade 
and fun centers 

1-800· 7 47-1144 

USED 
Virtua Racing Deluxe ......... $13,500 
Virtua Racing Twin ................ 8,200 
Suzuka 8 Hours ..................... 8,200 
Terminator 2 Pins .................. 1,700 
Getaway Pin .......................... 1,500 
Lethal Weapon Pin ................ 1,600 

& 
MANY, MANY MORE! 

• EPROMS * 

4 ·Meg * z.1.so I 
Pompano Beach, FL 33060 

or call: 2 Meg w 9.ss ; 

• Training 

•Marketing 

• Cash Controls 

• New Attractions 

• Management Information Systems 

Page232 

(305) 942-6164 

Higher PROFITS! 
Let me help you increase your bottom line. 

ca11 MITCHAEL P. DREW 
A complete consulting service. 

Over 14 years experience in the business. 

Fax 818.894.8738 Phone 818.894.4778 

March 1994 

z. Meg e 3.9s 
27SZ.2 E 2.1s 
272S6 x 2.2s 
27%28 p z..2s 
2764 0 z..3s 
2732 .. z..6s 
2S.32 't 2.1s 
27%6 * Z. • .3S 

phone .2.1'9·.2S6·.l'.l'.J8 I 
Fai .2.1'9·.2S6·.1'.1'44 I -

PBOGBAMMEB 
AVAILABLE 

%9S 
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MIAMI OFFICE 
1673 NW 79TH AVE. 
MIAMI, FLORIDA 331i!6 
PH.(305) 715-9440 
F.AX(305) 715-9445 

PUERTO Rico OFFICE 
MARGINAL•LO!i ANGELE§ J7-B 
CAROLINA, P.R. 00979 
PH.(809) i!53-7169 
F.AX(809) i!53-7189 

MEXICO CITY OFFICE 
IN!iURJENTE §UR # 605 
0FICINA 901 
COL. NAPOLE!i 
MEXICO 0.F. 03810 
PH.(011)5i!5-543-1174 
F.AX(~11) 5i!5-687-8537 

ReP/ay Magazine March 1994 
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~l.j'i]'t] QJ~ 11.o.!J~ 
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THIS MONTH p 

Easter is APril 3! sra-i:rr FIGHTU II .1%9 c 
TMNT (Jn tJme} 99 
MAGIC swoaD 99 
MUCS 99 B 

Easter 
Pre-Packs 
Available! 

PUNK SHOT .149 
CAPTAIN COMMANDO .169 

VENDETTA .149 
AaJ.INGTON HOaSE a. .(ff 

HIGH IMPACT .l.J9 
SVPD OFF aOAD .189 
AMUICAN HOaSE SH. .149 
WJIESTI.EFEST 99 
PIT FIGHTEa .1%9 
M5. PACMAN .(ff 

CUP DIBTIUBVTING 
TELi .Z1 .. .ZS6-1138 

0 
A 
B 
D 
s 

~ 
FAX: :U9·:ZS6-.l.144 83 

SOFTINARE 
~ 

$$$Ask about our St. Patrick's Day Plush$$$ 
See us at ACME 194, March 17-19. Booth #2052 

ENGINEER 
International Gaming Co. 
is looking for 6809 ASSY 
and "C" Programmer 
with 2 years gaming 
experience. Graphics a+, 
competative salary. U&&llJ!IJ!I 

Plush, In&. 
1-800-396-8888 

Send resume to: 
750 S. Rock Blvd. 

Reno, Nevada 89502 

10660 Kinghurst Drive. Houston, TX 77099 or fax: 702-856-5646 

ARACHNID 
SUPER SIX PLUS TWO 

$995.00 
AVAIIABLE W /THIN LINE SPIDER 

REDEMPTION 
BANK.-IT ••••••............................... $1995 
SWEET IJCKS ................................ 995 
~~AY C~ ....................... 995 
PITCH IIlITER ............................. 199 5 
SHOOT-A-WAY ••••••••••.•..••••••••••••••• 5995 

PINBALLS 
Bad Cats ...... ... ........ ...... $395 Fish Tales ............ ..... .... 1895 
Cactus Jack .................. 1295 Game Show .......... ......... 895 
Comet ............................ 595 Hardbody ...................... .495 
Q Ball Wizard ............. . 1845 Hollywood ..................... 395 
Diamond Lady ..... ... ...... . 895 Hook ................ ... .... .. ... 1295 
Dr. Who .... ................. .. 1895 Monte Carlo ... ... ............. 395 
Dracula .... ....... ............. 2295 Roller Game .. ........... ..... 895 
8 Ball Champ ..... ... ... ...... 495 Simpsons ............. ...... .. 1095 
Elvira ........................... 1695 Spring Break .................. 495 

WE SPECIALIZED IN SPECIAL REQUESTS 

STANSFIELD VENDING, INC. 
P.O. Box 157 • La Crosse, WI 54601 

CALL MAX: (608) 782-7181 

* INTRODU.CING THE "ECONOMY"* 
LINE OF POKERS AND 8-LINES! 

COMPLETE GAMES W/ OBA 
STARTING AT: 

8-LINES= $1195 
POKERS= $1295 

8-Lines 
Official Wing Distributor 

(w7)Skill Chance (w8) BonusChance 
(w1 O)Lucky Gold (w11 )Lucky Star 

Lucky Bingo+ Lucky Gir1+Lucky75 
Many Others Available 

Cherries+ Treasure Island 
Bank Robbery + Double 8 

etc ... 
POKERS 

+Kramer+SMS + 
+Blitz+BTR+Wing+ 

Xytek Adaptor Boards 
convert pokers to 8-lines 

in just secondsl 

[ ] 
PO BOX 518, 5033 INDUSTRIAL ROAD 

WALL, NJ 07719 

PHONE (908) 919-7878 FAX (908) 919-7880 
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Bu 12 - Get 1 FREE 
Available with all Wings products also Treasure Island, Magical 

Odds, Dynasty, and all Cherry Games. 
19" Wells Gardner Monitor, HSV-300 DBV 

New 150 Watt computer Power Supply 
Complete Games Start at $1295 

1 YEAR FULL WARRANTY ON ALL PARTS 
- Advance Re lacement On All Parts -

Mars VFM-5 _______________________ $340 Valleys _________ _________________ _______ __ Call 

Mars VFM-5 w /stacker._ $469 
Mars Gl-5 _____ __ ____________ ________ $399 
JCM-45 ___ ______________________________ $299 

JCM-45 w /stacker _________ $429 

Top Draws 
Omega (903 and 905) 

Kramers 
Grayhound 

UBl-7 ft. ________________________________ $900 
Cooper Billiards ________________ Call 

Great American 
Billiards ___________________________ Call 

HSV-300 _________________ _____________ $190 

Rowe CD-1 OOA ______________ ________________ $3495 

Rowe RB-8CD(Nostalgia) ______ $5495 
Street Fighter I I ____ __________________________ $ 2 2 9 5 NSM Fire w/RVC _________________________ $2700 

Q-Ball Wizard __ __ _______________________ ___ __ $1945 Pioneer CJ-V99 ________________________________ $3195 

Lethal Weapons _________________________ $1695 
Wurlitzer NY. NY ___________________________ $ 3 69 5 
Rowe R-82 - R-94 _______________________________ Call 

Riverboat Gambler _______________________ $1250 Rock-Ola 480-496. ___________________________ Call 
Monday Night Football___ _______ $1195 NSM' s 45 Boxes _____________________________ _ 
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Want to Kno\N 
Ho\N to Double 
the Profit on 

Your Dra\N 
ao1s!?! 

• RE-BET FEATURE 
• FULL ADJUSTABILITY 
•TOTALLY RANDOM 

• WORKS WITH ALL OBA 
• INSTALLS IN ONE HOUR 

• SATISFACTION GUARANTEED 

::::{:~::· :::::::::::::::;.:::::::::::;::::::~::~:)::;:; =::;:~:(:~=:::=:·i::::::::?<\i'.i:i?::i:::::::}::::::::·::·.· ;:;:~~-:ft:;;;;(:;~:~~ 
. . . . . ·.·.·,· . ,·,·.·.·.·. ·:·.·:~::·.· . : :-:-::::::: : ::::::: : :·::-:::::: -:.;-:-:·:- ·:::::;:; ; :::;:;:;:: ::::. ·,:· . .',=,;,:[··.·.~=,·.~=,,.;=,:.~·,::.: .. =.•.=.:,:·,·.:.·,:=.·,::.','.' .:.: 

::::~:}}}: :::::::::\>:::::::::::::::::::::::=:::::::: ~=~:::::::~:~:t:=r~::~~n:~nt~:~r:r~:::<:::··:=.-~r . . z"'i,j".''''''''''''"'''"'' ''~~"'.''''''.'''.''''>''·' ' 
' ~ ' . , ' . . 

, .. . .. . 

· ,,,;,,,;wi lill8~:11:::1:11111~1:1~:m:1· 
=~ ·.·.·.·.·.·.·.·.·.·.··.· ·.· .:-:·>:·:·:.:.:-:::-·-;:::-:-:-:.;:-::·2::;:::::.;.;:·:::.:.:::.·.::::.·:"::·:..;.·;~~..:. 

The BEST buy in 
the industry! 

PSOS -10 ·AMP 
P515 -15 AMP 
P507- ?AMP 

(New slim size for countertop) 
TALK TO THE DRAW 80 

EXPERTS!!! 
Mike or Dave 

Raritan Computer, Inc. 

' 10(;~;;~;::~:~;;2 
1-800-262-2434 Fax: 908-874-5274 
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THE 

BILL COLLECTOR® SYSTEMS 

cf£R/& 1515 (Shown Here) 

• Accepts and stacks $1 and/or $5 bills 

• Dual pricing capability 

• $50 capacity, self-replenishing, quarter change payout 
system 

•Pricing to $15.75 

• LED display shows bills and quarters inserted 

• Systems for National , Rowe and Automatic Products 
cigarette machines 

• Quick and simple installation 

- Also Available -

"NO CHANGE RETURNED" kits for National, Rowe and 
Automatic Products cigarette machines 

FOR MORE INFORMATION CALL 1-800-344-6795 

Designed and Manufactured by : 

Revenco Corporation 
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LATE moDEL GRmES 
REDEMPTION 

After Shock (new) .................. $4095 
Awesome Loop ......................... 895 
Awesome Rat ........................... 895 
Big Bertha (new) ..................... 2995 
Bouncing Bandit ..................... 2295 
Bromley Quarter Mile ................ 695 
Cracky Crab (5 mos. old) ......... 5100 
Circus Hi-Rise 10' ................... 2800 
Crazy Clown (Fact./Recond.) .... 2895 
(1 0) - Dealers Choice Pokers 
w/tckts ................................... 595 

High Tension ........................... 1095 
Junior All Amer. B-Ball ............ 1695 
Jungle Jive (1-Player) .............. 3800 
(4) Meltec Knock Downs .. 1995 & up 
Pop-A-Ball .............................. 2995 
Pop-A-Slot (Fact./Recond.) ...... 3300 
Rock 'N Bowl .......................... 3200 
Skee Balls (model H-1 O' & 13') 
.................................... 1400 & up 

Skee Balls (model S-13') 
Starburst Pusher ..................... 2995 
SMS Poker Rolls .... 1100 ea. w/base 
Spin-to-Win (new) ................... 3895 
Wacky Gator (1 season) ............. Call 
Wheel 'em In .......................... 3995 
*IF YOU HAVE GAMES FOR SALE 

OR TRADE. .. SEND US A LIST! 

NOVELTY 
Doyle Hoop Shot ................... $1395 
Fanky Malloon ........................ 11 00 
Helicopter Rides .............. 1395 & up 
Ice Cold Beer ............................ 495 
Love Tester .......... ..... .. ..... ...... .. . 750 
Sex Tester ................................ 750 
Space Train by Kiddie Rides USA 

(used 1 seas.) .................... 12,000 
UBOB ..................................... 2495 

RACING GAMES 
Big Run ....................................... $995 
Final Lap II .................................. 6900 
Hard Drivin' (u/r) .......................... 2995 
Indy Heat. ...................................... 995 
Out Run (s/d) .............................. .4300 
Race Drivin' (u/r) .......................... 3895 

UNBELIEVABLE 
SPECIALS 

Operation Wolf ............................. $250 
Indy Heat. ................... ................... 995 
Steel Talons .............................. .. . 3500 
X-Men (6 player) .......................... 2200 

POKERS 
IGT Castles w/BA ...................... ... $900 
IGT Draw 90 w/BA ......................... 900 

*PIONEER JUKEBOX WINTER 
SALE. .. CALL 

ARCADE GAMES 
Out Run (s/d) ............................. $4300 
Race Drivin' (s/d) ...... ...................... Call 
Steel Talons ................................. 3500 
StarBlade .................................... 3500 
Hard Drivin' (s/d) ............................ Call 
Final Lap II (s/d) .......................... .7095 
X-Men (6 player) .......................... 2200 
G-Loc (u/r) .................................. 1395 

JAMMA BOARDS 
Aliens ..................................... .. $95 
Champ. Wrestler .................... ...... 35 
Crime Fighter .............................. 25 
Desert Assault ........................... 100 
Guerrilla Wars .............................. 25 
Growl .......................................... 75 
Heavy Barrel ................................ 35 
High lmpact. .............................. 200 
Main Event .................................. 25 
Ninja Gaiden ................................ 25 
P.O.W .......................................... 25 
Rim Rockin' B-Ball ..................... 195 
Robocop ............ .. .... .. ................. 95 
Side Arms ................................... 50 
Simpsons .................................... 95 
Slam Master .............................. 895 
Street Fighter 11 .......................... 250 
Street Smarts .............................. 50 
TMNT ......................................... 45 
WWF .......................................... 95 
WrestleFest ............................... 195 
V-Ball ..... .. ............................... .... 75 

MANY MORE BOARDS 
STARTING AT 

ONLY$5 

AMERICAN LASER 
Mad Dog II Software .............. $1600 

-~ BEWABD-p] 
*Program or boards for Bally-Sente "STOMPIN" 

* Lucky Cranes and parts 

lUElnER DISTRIBUTlnG CO. 
409 North Warwick Ave. • Baltimore, Maryland 21223 

1-800-4WEINER (493-4637) Phone: (410) 233-2600 FAX: 410-233-2602 
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Cheap & Limited Guantity ••• 
Hurry! 

Used Kit CP.C.B. & Header) 
Bottom of Ninth .. .......... ............ $49 
Altered Beast . . . ....................... .49 
1943 .................................... .49 
Robocop 2 ............. .. . .. . . . . ........ 69 
PO.W ................... ........ 29 
Double Dragon . .. . . . . ............ . .... 39 
Dyger .............. . ..... 19 
Golden Axe . . ... ... 59 
Ryger .................... .. .... .. .. ...... 29 
Karate Champ .......................... 19 
Side Arms .................. .............. 29 
Buster Bros . . . . . ........ .......... . .... 79 
Crime City ....... ............ .. . .. .... .. 59 
Cadash...... . ............ 29 
Thundercade .......... 19 
Touchdown Fever ..................... 59 
Ninja Gaiden . . . . ... ................ . .. 19 
Bad Dudes .... . . . . . . . . . . . . . . . . . . . . . . . . .39 
Combatribes ................ . .......... 29 
R&I ..................................... .49 
Super Mario. . . . . . . . . . . . . . . . . . . . . . .49 
Eswat ................................... .49 
Gondomania ............ ...... .. .... . .. 19 
Contra ...................................... 39 
Superman ................................ 79 
Super Contra .. ..49 

MVP .... ........ .... ...................... $79 
Bloxeed ................................... 129 
WWF .............................. .. ......... 19 
WrestJFest . . . . . . . ............. .... . .... 99 
Air Carrier ............ ................. .199 
Sim psons . . . . . . . . .. ....•......•.. ... . .. 149 
TMNT .............. . ....... 39 
Final Fight. ..................... .... 249 
Street Fighter II ... .... ..... .. .. . ..... 349 
Arch Rivals ....................... . ...... 59 
Smash TV ......... ....................... 99 
Shinobi .... . ...... ....................... 69 
Main Event. ........................ . ..... 19 
lkari Warriors .. ........................... 29 

NEC-GEO 
Crossed Swords ... .. . ............... $19 
Baseball Stars .. . ....... 29 
World Heroes ... . ....................... 79 
Fatal Fury . . . . . . . . . . . . . . . . . . . ............ 39 
Fatal Fury 2 . . . . . . ........... 149 
Ninja Commando ..... 39 
King of Monsters 2 .................... 79 

PlayChoice 10 f;#/6 games) ..... $99 
Grayhound Trivia .. . ................. 149 
Trak Pak for Off Road ............. 249 

Columbine Coin 
P.O. Box 839 •Wellington, CO 80549 

(303) 568-3126 

FOR SALE 
AMUSEMENT ROUTE BUSINESS 

JUKEBOXES, POOL, REDEMPTION 
& SKILL GAMES 

875 MACHINES IN PLACE AT 90+ 
LOCATIONS- N. CENTRAL INDIANA 

SELLING EVERY COMPONENT 
OF BUSINESS, PLUS HOME, 
15 ACRES & PRNATE LAKE 

• 
ASKING $1, 400, 000 

(Possible oumer financing) 

1-800-645-5841 

Neo-Geo STREET FIGHTER II USED PCB'S 
AVAILABLE 1 Slot $450 ea. 

Used 
Cartridges 

Samurai Shodown ......... $275 
Spin Master ..................... 295 
Fatal Fury Special ............ 295 
Art of Fighting II ............... Call 

NEW FACTORY 
KITS 

Survival Arts ................ $1095 
Metamorphic Force ......... 499 

PCB'S 
+MARQUEES 

$250.00 each 

STREET FIGHTER II 
Champ. Edition 

$350.00 

MORTAL KOMBATS 
$1195 

Arch Rivals, Arkanoid, 
All American Football, Cadash, 

DD Crew, Final Fight, Guerrilla Wars, 
High Impact, Super High Impact, 

Toki, Snow Bros., Ninja Kids, 
Super Buster Bros., Relief Pitcher, 

Seibu Cup Soccer, Turbo Force, 
Pound for Pound, Warriors of Fate, 

Mutant Fighter, Time Killers, 
Rim Rockin' Basketball, Pyros, 

Hot Shot Tennis, Silkworm, TMNT, 
Skull & Crossbones, Megazone, 
Wizards Fire, Wheel of Fortune, 
MVP Baseball, Shadow Dancer, 
Kunckle Bash ... Many More Call! 

M.D. GAME SALES, INC. 
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20423 State Road #7, Suite 6242 
Boca Raton, Florida 33498 

Tel./Fax: (407) 852-0590 
BANKING INFO: Barnett Bank of Palm Beach County, Jacksonville, FL 

ACCT. NAME: M.D. GAME SALES• ACCT. #1611691137 •ROUTING CODE #067008582 
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Us. Amusement 
Auction~ 

March 

April 

May 

June 

September 

October 

November 

December 

5 
Columbus, OH 

Rhodes Building. Ohio State Fairgrounds 
t 7th Stret{ & Qair A venue 
Cdlular: 614-271-7626 
Reorder Tone Dial: 502-551-1866 

9 
Jackson, Miss. 

Mississippi State Fa~grounds, AnnO!)' Bldg. 
H~ Street l':d (Exit #96B) Offl-55 
cellular: 601-946-7626 
Reorder Tone Diat 502-551-1866 

7 
Houston, TX 

Ft Bend Counly Fairgrounds, Bldg. 'C' Hwy 36 
9/10 mile south of Hwy 59 (Rosenberg) 
Cdlular: 713-824-7626 
Reorder Tone Dial: 502-551-1866 

4 
Indianapolis, IN 

Our Land Pavilion 
Indiana State Fairgrounds 
Cdlular: 317-432-7626 
Reorder Tone Dial: 502-551-1866 

17 
Columbus, OH 

1 
Indianapolis, IN 

2 thru 5 
IAAPA 'Ifade Show 

Miami, FL 

10 
Indianapolis, IN 

For further information contact: 
Auctioneer: Bill Hughes, P.O. Box 4819 
Louisville, KY 40204 - 502-451-1263 

12 
Indianapolis, IN 

Our Land Pavilion 
Indiana State Fairgrounds 
Cdlular: 317-432-7626 
Reorder Tone Dial: 502-551-1866 

16 
Columbus, OH 

Rhodes Building. Ohio State Fairgrounds 
17th Str<'<'! & Qair Avenue 
Cdlular: 614-271-7626 
Reorder Tone Dial: 502-551-1866 

14 
Chicago, IL Area 

ST. CHARLES. ILUNOIS 

Kane Councy Fairground...; 
525 S. Ran<lal Rd ., 
Be™""n Route 38 and Route 64 
Cellular: 312-550-7626 
Rk<!rder Tone DiaL 502-551-1866 

22 thru 24 
AMOA EXPO '94 

San Antonio, TX 

2 thru 4 
FUN EXPO '94 

Las Vegas, NV 

23 
Tampa, FL 

Aorida State Fairgrounds, 
Special !':vents Building Highway 301otT1-4. 
Cellular: 813-623-7626 
ReorderTone Dial: 502-551-1866 

21 
Columbus, OH 

Rhodes Building, Ohio State Fairgrounds 
17th Sire({ & Qair Avenue 
Cdlular: 614-271-7626 
Reorder Tone Dial: 502-551-1866 

8 
Chicago, IL 

30 
Indianapolis, IN 

Our Land Pavilion 
Indiana State Fairgrounds 
Cellular: 317-432-7626 
Reader Tone Dial: 502-551-1866 

::;: 
·:;~ 

t 
J 

Oct. 22 
Tumpa, FL 

Oct. 29 
Columbus, OH 

5 
Indianapolis, IN 

12 
Chicago, IL 

Ramada Inn - O'Hare 
4th AfUlual Pinhead cdlecta's Auctim 
in association with Pinball Expo '94. 

Auction Information 
• No cigarettes or candy machines 

older than two years. 

Licensed by Div. of Licensing, Ohio Department of Commerce and 
bonded in favor of State of Ohio, OH/IA4065, OH/ AC2208; in 
Florida, FL/AU882; in Kentucky, KY/P1597; in Indiana, IN 
AU08700280; in Georgia, 2270; 

• To consign games for sale: 
hring to the auction site on the 
Friday before the auction 
Between 9 am and 9 pm. 

• All auctions begin at 1 O am local time. 
• Inspection: day of sale 9-1 O am. 
• Removal of all equipment hy 

midnight day of sale. 

• Phone numbers listed for 
auctions are for Friday and 
Saturday only. 

• Contact USAA for special 
hotel rates. 

in California, A-2586; and in Texas, TXlOl 71. 

Sales Manager: Jeff Schwartz 
502-456-1600 
24 hr. Fax: 502-897-7771 

Advertising Manager: Ric Stephen 
812-333-9939 

Terms & Conditions 
Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or Company Check 
with Irrevocable Bank Letter of Guarantee, Visa or MasterCard. 
4% &{yers Premium 
4% Discount.for pqyments in cash, Cashiers Check, Traveiers Check, Per5ona/ or CompalfJI 
Check with Irrevocable Bank Letter ef Guamntee. 
Applicable state and local sales taxes must be collected unless you provide a current copy of 
your Sales & Use Tax Permit 



8-LINE/POKER 
BOARDS 

1-800-966-9873 

NEED AN EXPERIENCED 
LOCATOR? 

Work with the Best. 
We Travel anywhere In the 

USA and canada. 
800-676-5704 

Address: 1150 INDUSTRIAL PL.#110 
DIXON, CA 95<020 Fax (q1<o} <078-1313 

?hone.~ 1-800 44·HOT-KITS ( 1-800-444--<0854) 

REDEMPTION TICKETS 
TICKET SIZE 2 x 1 5/32 .010 TAG 

***** )> &FIVE g 
POINTS §l 

***** = 0 IN01"'-NA T1CllET 0 

•••••••••• )> 

1 ONE g 
COUPON ~ •••••••••• = 

Q INOIANA TICll ET 0 

SKEE·BALL g 
N ... 

ONE COUPON ~ 
0 INO! ... NATICllET Q 

STOCK TICKETS AS SHOWN ABOVE 
UNDER 3oo,000 ....... $1 ·25M STOCK TICKETS AVAILABLE NEXTDAY 
OVER 300,000 .......... $1.00M 

CUSTOM PRINTED 
160,000 to 480,QQ0 ....... $1.60M 
480,000 to 1,000,000 .... $1.1 OM 
1,000,000 or More ..... $1.00M 

ALL PRICES PER 1 ODO 
FREE FRONT SIDE PRINTING!!! 

Add $28.00 for Printing 2 Sides 
Packed 60,000 Per Case 

Case Weight 38 Lbs. 
8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 

MUNCIE NOVELTY CO. 
ORDER P.O. Box 823 Muncie, IN 47308 FAX 
TODAY! Ph. 800-428-8640 Nationwide 317-288-3434 

Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. 

Manufacturers of Quality Tickets for Over 50 Years 
(Roll Tickets Also Available) 
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GOOD AS NEW! 
For Sale Reconditioned Used 

Redemption Games 
Silver Skiis, Splash Down 
Lucky Cranes. P.C. Boards 

Pinballs, Video Games 
Jukeboxes 

We recondition for individuals 
and companies. 

BEST PRICES, Excellent 
Service, Quality Work. 

Over 20 years of experience. 

We also BUY used 
Redemption Games, 

Dead or Alive 
- Se Habla Espanol -

For details call or fax: 

ADCO AMUSEMENT 
(201) 887-2122 

KIDDIE RIDE 
SOUND SYSTEMS, 

GAMES AND 
ELECTRONICS 

KIDDIE RIDE SOUND BOARDS 
1 Sound System ... ..................... $45.00 
1 Sound, 1 Button ..................... .49.00 
1 Sound, 2 Button ...................... 49.00 
VS 110 Controller ...... ................. 99.00 
VS210 Controller ..................... 125.00 

KIDDIE RIDE ACCESSORIF.S 
F1asher 1 (1 Channel) ............ $20.00 
F1ahser 4 (4 Channel) .............. 39.00 
Display Boards ............................ 22.00 
12 Watt Speaker ..... .. ............ ......... 3.75 
2 Watt Speaker ............................... 2.50 

Quan.tity Dircounls Available! 

JM ELECTRONICS 
CUSTOM DESIGNED SOUND 

SYSTEMS, 
GAMES & CONTROLLERS 

For more i:11/irrmatimz or catalog call· 
JM ELECTRONICS 

970 Sunshine Lane,Ste. E, AltaTnbTlte, FL J2 714 

Ph: ( 407) 862-3363 
Fax: 407-862-0373 
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AUTHORIZED MARS 
SERVICE CENTER & GOW 

LEVEL DISTRIBUTOR 
FOR 19941 

~- ~ ~-~ ~ ......... _ -...,_,_ ---~--.-. --~
~- ~~.__,._._....~~~-~------ ------ - - _ _.. ~- __ .., -.. -- -- - -~- -- --- -... -- -- - --- -- --- ~ - - - - . - ----- ~- ---- ..-. ---~~ - - --- --~__... ---~-- ---- --~-..._ ~ ~ ._...... - - - ~ - -- .._.....~ 

GL 5 Bill Acceptors 

+ Highest Security 

+ Mars Exceptional 
Acceptance of Bills 

+ Instructions 
Included 

+ $1,$5,$10,and 
$20 Acceptance 

+ Up Stacker 

+ Down Stacker 

+ Stackerless 

- Many Models In Stock -

VFM2, VFM3, VFM4, VFMS, and GLS 

120 Southwest Drive • Spartanburg, South Carolina 29301 
Telephone (803) 574-0162 • Fax (803) 574-7680 



kiddie ride 

SOUND BOARDS 

TEAM MICKEY 

Measures onl\j 4 11 x 4 11 ! 

BASEBALLS 
FOOTBALLS 

BASKETBALLS 
SOCCER BALLS 0 Realistic digitized music, not just musical tones 

0 1 M (32 seconds) or 2M (64 seconds) EPROM 
0 0, 1 or 2 fire-button (sound effects) support Full color vinyl exterior, with polyester filling. Official licensed 

Team Mickey logos for those who love Mickey and his friends. 
0 Easy installation for new and used kiddie rides Great toy and gift item. 

Crones, Gomes.Gift Shops, Porks, Amusements, Redemption Centers 

Eletech Electronics, Inc. 
16019 Kaplan Avenue, City of Industry, CA 91744 
TEL: (818) 333-6394 FAX: (818) 333-6494 

{~ 1-800 
pr1zes1 !~~~! 

Your Single Source for Nearly Everything New 

Indoor/Outdoor 

Original Money Machine 

All New Calf Roping Ride Casino Equip. 

• Representing more than 30 Major Manufacturers of 
New Redemption and Amusement Equipment 

• We are the Largest Refurbisher in America with the 
Biggest Facilities, the Most On-Staff Technicians, 
and the Largest & Most Diverse Inventory 

• 1-1 /2 Acres of Warehouse Full of Equipment 
(60,000 sq. feet) 

• Full-Time Service & Parts Dept. 

• Save up to 50% on Freight 
using our Truck Fleet 

•We Warrant 
Everything We Sell 

You•ve Go••a See i• •o Believe i• 



)\tt.ention 1ID.exas ®p.erators! 
The only LEGAL •TEXAS FRUITS AND 
BELLs· 8-LINE REDEMPTION GAME is 
steamrolling the competition! Now 
available in 19" dedicated or complete kit. 

erexasFru~sandBellscompliesfully **TEST DATA** 
with Texas SB#522. 

Side by side with a Texas legal 
.FamousWingprogrammingensures poker, Texas Fruits and Bells 

top earnings and reliabilfy. outearned its competition 5 to 1 . 

e Change illegal 8-liners into legal r&- Do the math and find out for 
demption games w~h our complete yourself why this game is the 
k~s wisest investment you can e Outstanding graphics and exciting 
game play. possibly make in coin operated 

equipment. 
e "Works-in-the-drawer" cabinet. High ~~;:========::;'I 

qualfy, great looks, and designed for 
ease of servicabilfy. 

[XYT!EJK] 
( 908 ) 919- 7878 

Redemption Ticket 
Receipt Problems? 

INSERT THIS SIDE DOWN 

Valid For One Year 
From Date of Purchase 

This Debit VendaCard stores player cash value 
"Credits" and winning redemption "Points". 
Credits can be revalued by inserting additional 
cash. Points can be redeemed for prizes. 

VendaCard is a registered Trademark-of XGi"""" Dryden, NY USA 

Want to solve the ticket eater or scale counting and 
receipt headache'? The answer is issue Player Credit 
VendaCards. Ticket points are encoded on the card's 
magnetic strip. Customers come back time and time 
agam to increase their pomts to redeem prizes. 

Rent $65/mo. Contact Da,·id Swan, XCP Inc. 
Amusement & Gaming Dh·ision, 708-752-4153 

or Relluilt in the Amusement Equipment Business 
• Free Consolidation of Containers for International Shipment 

• We'll Take Your Used Equipment on Trade 

• We Buy Any Used Amusement 
Equipment m Any Condition 

Original 
Gilley's Bull 

Original 
Lawrence Welk 
Bubble Machine 

Electric and Gas Trains 

~~'trJe 
- ~USEMENT ,,., .. 

UIPMENT .,d,1~·:~ ~XCHANGE, INC. 't·l~M-'' 
1203 5th Avenue • Rock Island, Illinois 61201 

TEL (309) 788-0135 • FAX (309) 788-0148 
(800) 647-5060 



VendaCard® 
Plastic Magnetic Stripe 

Debit Card Vending Control System 
• INCREASE PROFITS: 30% 
increase of player usage with debit 
cards. Eliminate counterfeit or jammed 
coins/tokens and redemption ticket 
dispensers. 

•ADVERTISING: The plastic 
magnetic stripe card carries your 
advertising message, hours of 
operation and location. Sell advertising 
to other businesses; taxi, pizza, etc. 

•PATRONAGE: Your players will be 
back again and again. The VendaCard 
can be recharged with value from 
ATM's that dispense cards and 
revalue them by adding coins and 
currency. 

•REDEMPTION: The debit reader 
display indicates the players credit 
value remaining for plays and the 
winning redemption points accrued. 
Will operate as a Credit Card for 
ticket accountability. 

•INSTALLATION: The debit reader 
installs into virtually any video or skill 
game in minutes. Select 1-3 player 

For Additional Information 

.......... , ........ J ..... .,,, .. 

!!tL~· 

XCP Inc. Manufacturing 
40 Elm Street 

XCP Inc. Sales XCP Inc. Engineering 
213 W. Wesley St. Ste. 106 7212 US Hi~hway 19 
Wheaton, II. 60187 New Port Richey, Fl. 34652 
Tel: 708-752-4153 Tel: 813-841 -6630 

Dryden, NY 13053·9624 
Tel: 607·844·9143 

Fax: 708-752-4159 Fax: 813·845-3640 Fax: 607-844-8031 
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Big, Lively, Fun Critters! 
Great Music, Great Business ! 

Single or Multi-Character Shows 

* SALLY * CORPORATION 

803 Price St. Jacksonville, FL 32204 (904) 353-5051 

ReP/ay Magazine 



---1.-:,.. ·. _,., C 11 th Your independent source for all your 
J~ r. F) a e coin-op needs. From individual r )+tw;. equipment sales to full set-ups ... 

.. ~.. II EXPERTS II AlphaOmegaisyouranswer. 
1 • 'l Representing most manufacturers 

, ~\~j J) Serving our industry since 1969 in e~~~~e~~·d~g~:~ ::i~~~ing, 
-~~· ~ /( Frank "The Crank" Seninsky Consulting is also available. 
~ .1 Ken Schwartz & Joe Camarata 
~ ~ ~~ FINANCING AVAILABLE TO 

I ·-~ A QUALIFIED CUSTOMERS. 

~ ~j lpha-Omega Sales Exporters & Domestic Sales! 
6.;ri~~ 6 Stutton Place, Edison, NJ 08817 

(908) 287-4990 • Fax: 908-287-3079 

Cisco Heat (s/d - twin) 
Cisco Heat (s/d - deluxe) 
Fighter's History 
Final Lap 3 (u/r) 
F-15 (s/d) 
Full Court Frenzy 
Gun Buster 
Hard Drivin' (s/d) 

VIDEO 
GAMES 

Aero Fighter ...................... $795 
Afterburner (s/d) ................ 3495 
Air Carrier Wing .................. 595 
Beast Busters ...................... 995 
Bucky O'Hare ...................... 695 
Captain America (ded.) ........ 895 
Captain Commando (ded.) ... 895 
Chase H.Q .......................... 895 
C.O.W. Boys/Moo Mesa ....... 795 
Desert Assault.. ................... 695 
Dragon's Lair 11 .................... 795 
Final Fight.. ......................... 595 
G.I. Joe ............................... 795 
G-Loc (u/r) ........................ 1395 
G.P. Rider (u/r) .................. 1795 
Golden Axe II (ded.) ........... 1595 
Grand Prix Star (s/d) .......... 6595 
Guardians of Hood (ded.) ..... 695 
Hard Drivin' (u/r) ................ 2995 
Hang On Ride-On .............. 1695 
High Impact (kit) .................. 695 
Hit the Ice (kit) ..................... 595 
Hot Shot ........................... 2895 
Indy Heat .......................... 1195 
In the Hunt... ..................... 1595 
Knights of the Round ......... 1095 
Martial Champion (ded.) ..... 1795 
Neo Geo's (4-Pl/6-PI.) ....... 1995 
Operation Thunderbolt ......... 695 
Out Run (u/r) ..................... 1695 
Painted Lady ...................... .495 

SUPER SPECIALS 
$3995 Hard Yardage (ded.) Call Neo-Geo (2-PI.) $1495 
4995 Holosseum $995 Punisher (ded.) 2095 
795 Lethal Enforcers 2595 Space Lords 2595 

1995 Lucky & Wild (s/d) 5295 Steel Gunner 2095 
1995 Mortal Kombat (ded.) 1995 Steel Talons (s/d) 3895 
3295 Moto Frenzy (s/d - deluxe) 3795 Survival Arts (ded.) 2595 
2095 Moto Frenzy (s/d - twin) 2995 Terminator II M 1995 
3595 NBA Jam (ded.) 

Pit Fighter (ded.) ................ $695 
Quiz 'n Dragons .................. 795 
Race Drivin' (s/d) .............. .4595 
Rad Mobile ....................... 1695 
Relief Pitcher (ded.) ............. 795 
Rim Rockin' B-Ball 25" ..... ... 595 
Road Riot (s/d - ded.) ........ 5395 
Rowe BC-25 MC ............ ... 1795 
Rowe BC-35 .............. ....... 2395 
Seibu Cup Soccer 25" ......... 995 
Skins 25" ......................... 1395 
Space Ace .......................... 795 
Space Gun ........................ 1795 
Space Harrier (s/d) .......... .. 1795 
Spiderman (ded.) ................. 795 
Steel Gunner .... .. ....... ...... .. 2095 
Stree Fighter II (ded.) .... .. ..... 795 
St. Fighter II: C.E. (ded.) ..... 1495 
Strike Force ........................ 595 
Sunset Riders ...................... 995 
Super Chase ..................... 2395 
Super High lmpact.. ............. 795 
Super Off Road ................... 795 
Super System ..................... 795 
Tetris .................................. 795 
Time Killers ....................... 1495 
Title Fight ......................... 5595 
Turbo Out Run - Mini ......... 1595 
Turtles II ............................. 795 
Vendetta ............................. 795 
WrestleFest. ............. ........... 895 
X-Men (4-PI.) .................. $1195 
X-Men (6-PI.) .................... 2995 

2595 Virtua Racing (s/d) 10,195 

PINBALLS 
Addams Family ............... $2395 
Creature/Black Lagoon ...... 2195 
Cue Ball Wizard ................. 1795 
Dracula ............................. 1895 
Dr. Who ............................ 1795 
Getaway ........................... 1495 
Jurassic Park .................... 2295 
Lethal Weapon .................. 1395 
The Machine ..................... 1195 
Rocky & Bullwinkle ............ 1795 
Star Wars ......................... 1795 
Street Fighter 2 ................. 1795 
Super Mario ... ................... 1295 
Surf n' Safari ..... ............ .... 1195 
Tee'd Off .......................... 2295 
Terminator 2 .......... ........... 1895 
Twilight Zone .................... 2495 
World Tour ........................ 1395 

AUXILLIARV 
PRODUCTS 

Coin Counters Sorters/Wrappers 
Coin ke ..... ........................ Call 
Cummins ............................ Call 
Downey Johnson ............. .... Call 

Currency Counters/Scanners 
Cummins ...................... .. .... Call 
Lynde-Ordway .............. .. ..... Call 
Ticket Eaters ..................... $695 
Ticket Scales ..................... .495 
Tickets/Tokens .................... Call 

REDEMPTION 
NOVELTIES 

Air Hockey ...................... $1895 
Bank-It ............................. 2895 
Basketball-Smart sgl. ........ 1295 
Big Mouth ........................... Call 
Big Bertha ........................... Call 
Bozo Basketball ............. .... .. Call 
Buddy Bear ......................... Call 
Cop Capers .............. .... .. ..... 895 
Cracky Crab ..................... .4295 
Crane -Big Choice sgl .. ........ 795 
Crane - Double .................. 2295 
Crane - Betson triple ......... 3195 
Fantasy Island ................... 1995 
5-in Lines Skillo-Bingo .. ....... 795 
Full Court Frenzy ...... ......... 3295 
Kiddie Rides-NEW ................ Call 
Klondike Pusher ................... Call 
Mad Dog Mccree 27" ....... .4695 
Metal Stamper .................... 495 
Quartermile ......................... 795 
Powerhouse .... .... ..... ..... ...... 795 
Silver Ski .......................... 6995 
Silver Dollar Saloon ............. 395 
Skee Ball 13" .................... 1995 
Skee Toss ........... .............. 1995 
Skill-Dozer ....... ................... 795 
Smart Candy Crane ........... 2295 
Super Chexx ..................... 1495 
Super Pro Q'Back Jr. ......... 1795 
Sweet Licks ........................ 995 
Treasure Island ................. 1295 
Tug of War ....................... .. .495 

ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS- CALL FOR COMPLETE LIST 
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Prestige Poker Cabinet 
Complete With 19" Monitor $995. 

Aero Fighter 495. 
Art of Fighting II Call 
Golden Axe II 695. 
Mortal Kombat Kit 1195. 
NBA Jam 1695. 
NBA Jam II Call 
Neo Geo 1 Slot pcb 495. 
Neo Geo 1 Slot Kit 595. 

. Neo Geo 1 Slot Kit W /Samurai 895. 
Neo Geo 2 Slot Kit 750. 
Raiden II 
Run -n- Gun Call 
Samurai Showdown 300. 
Street Fighter II Kit 300. 
Street Fighter II CE Kit 495. 
Sunset Rider Kit 595. 
Super Street Fighter II Kit 1295. 
Time Killers Kit 495. 
Virtua Fighter Game 
Violent Storm 795. 
World Rally 1495. 
X-Men Kit 495. 

Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 
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Perfect 360rM introduces our 

New Spill-Resistant 
Pushbutton 

Call 1.800· 230· P360 
for Order 

Information 

~RFE.~ 

360,. 
lOYSTICK 
~NTROL.S: 

ONE-PERSON POOL TABLE LIFT 

CONVENIENTLY STORES UNDER TABLE 

+ 3" Lift + Heavy Duty 5" Casters 
+ Reduce Injury Claims + Reduce Service Calls 
+Use With Pool Tables, Air Hockey, Foosball, etc. 
+ UPS Shipping Weight 56 pounds 

Order Yours Today! 
800-521-6372 ~fD)r::;p~ffi:lfUl 
218-741-6075 -= LnJ L1 [E;\8llf'U 
Made in the USA 
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D~MckLAv~f 
• Key Switch To Pay On Your Command 
• Automatic Award Available With Your Choice Of Trigger 

(All Fruit, Blank Screen, 5 -7's, etc.) 
• Optional Flashing Dome Light, Bells, Sirens, Chase Lights 

A"4o A.v~ . . . 
Jackpot Award On Foxtronix & ElectroSport Pokers. 

Jackpot Pays On ANY Four Of A Kind - You Set Minimum Play. 

Made in Myrtle Beach, SC, USA 
by THE SERVICE DEPARTMENT 

803-448-7973 803-448-8086 Fax: 803-448-8284 
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COIN--IT BOX 
INCREASE COLLECTIONS, ELIMINATE 

DOWNTIME, KEEP LOCATIONS HAPPY! 
The most versatile coin box on the market. 

(i) 

• Kits available for all NSM wall 
mounts and Seeburg SCD 1 and 
1 A jukeboxes. 

• A necessity for all high volume 
or distant locations. 

• Easily adapted to any equipment 
that requires additional coin input. 

• Solid steel construction with black 
splatter finish and white screen 
lettering. 

• Front panel illumination with inter-
changeable coin mech. 

• Large coin box capacity . 
• Standard size lock and key . 
• Easy to install in field . 
• Complete kit with instructions, 

mounting template, hardware, 
wire and connectors. 

•Dimensions 17114" high , 4" width , 
7" depth. 

Designed and Manufactured by the: 
AMUSEMENT MANUFACTURING CO. 

Stamford, Conn. Phone: (203)329-3031 

CHANGE 
BALLY/WILLIAMS PINS 
TWILIGHT ZONE - JUDGE DREDD 

INDIANA JONES - STAR TREK ... ETC. 

TO 25C 
OUR COMPLETE "CONVERSION 25" KIT 
EASILY INSTALLS BY ANYONE IN 120 
SECONDS. (NO SOLDERING REQUIRED) 
IT CAN ALSO BE SWITCHED FROM ONE 
PIN TO ANOTHER. "CONVERSION 25" 
TEST REPORTS SHOW REVENUE 
INCREASES FROM 50% TO 200%. 

CALL (201)434-1263 

BUYERS' BULLETIN AD ORDER 
BUYERS' BULLETIN CLASSIFIED ADS are discounted from "up 
front" display ads. This is where you can showcase your used equipment, 
parts, employment opportunities, etc. to the coin-operated amusement 
and music trade. 

WE HAVE ART FACILITIES to turn your raw copy & layout sketch 
into an attractive advertisement. Send us some words, a rough sketch 
and the size you would like. We'll do the rest. 

RATES ARE: $24 per column inch. There are 3 columns per page, 10" 
in each column. Multiply depth of ad x # of columns wide x $24 for net 
cost. Minimum size: 1 column x 1" ($24) 

EFFECTIVE JANUARY 1994 
Full-page .................................... $695 
2/3-page .................................... $480 
1/2-page ..................................... $360 
1/3-page ..................................... $240 
1/4-page ..................................... $180 
1/6-page ..................................... $120 
Other sizes ................... $24/col. inch. 

COMPLETE THIS FORM and send it with your layout sketch and payment to : REPLAY MAGAZINE, P.O. 
Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call: (818) 347-3820 (ask for Barry) or 
Fax: 818-347-2112 (Monday - Friday 9 AM. - 5 P.M. Pacific Time). 

Company Name--------------------------------

Your Name _________________ _ Phone: ___________ _ 

Street ___________________ ~ Fax: ___________ _ 

City, State & Zip Code ____________________________ _ 

Payment of $ ______ is enclosed for _____ (# of) insertions. 

I 
I 
I 
I 
I 
I 
I 
I 

--------------------------------------------------------------· 
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RED BARON BOARD EXCHANGE 
6540 w. Central • Toledo, Ohio 43617 When you think of buying or selling a 

video game printed circuit board .. . Think 

1 • 8 0 0-3 31 • 3 7 6 6 of the RED BARON BOARD EXCHANGE. 
We don' t handle dedicated games, pin

VAUD IN ALL 50 STATES. MEXICO & CANADA balls, parts or jukeboxes. Because of this 
FAX: 419-841-6484 specializa~ion , we offer the largest selec

tion of video game boards at the best 
prices! If the board you need is not listed, please call to see if it has become available. Our 
inventory changes daily. Please ask about our mailing list. 

SPECIALS: Altered Beast .............. ....... $75 
Asterix ............................ ... 440 

Galaxy Force (s/d) ... $3995 Bank Panic ............... ............ 25 
Knuckle Bash (kit) ....... 395 Battle Shark .......... ............. 245 
Lethal Enforcers .......... Call Blood Bros .................. ....... 295 

Night Slashers .. .. ...... ... Call 
Raiden II (kit) .... ......... Call 
Run & Gun ... .. .. ............ Call 

Burning Force .................... 195 
Buster Bros ... ... ....... .. ... .... .. 195 
Cabal J/S Version ................. 95 
Cadillacs & Dinos .............. 475 

Shoot-Out! ................... Call Captain Commando ........... 475 
Samurai Shodown ....... 395 Combatribes (kit) ... .... ... .... ... 75 
St. Fighter II: C.E. ........ 295 
Super St. Fighter ..... .. .. Call 
Survival Arts .......... .. ... Call 

Cosmo Gangs (The Video) .500 
Crime Fighter. ...................... 75 
Daioh ..................... ............. 495 
Dark Seal... ........ ................. 195 

Mortal Kombat. ........... Call 
Thunder Dragon II ...... Call 
T-2 Gun Kit ... .. ....... .... . Call 

DD Crew (4-Player) ............ 145 
DJ Boy ...................... ... ... ...... 95 
Downtown .. ... ..... .. ... .. ..... .... . 25 

Virtua Fighters ............ Call 
Beast Busters .......... .. .. 1095 
Holoseum .. .... ....... .. ..... Call 
Dynamo Pool Tables ... Call 

Dynamite Dux .. ......... ..... .. .. 195 
Eswat. ....... ................... ....... 200 
Fighter & Attacker ...... ....... 345 
Fighter 's History ....... ..... .. .. 325 
Fighting Fantasy ...... ... ......... 95 

GENERAL TITLES: 
Final Fight (kit) ....... ... ....... 295 
Fixeight .. ... .. ... .. ......... .... ..... 345 

Aerofighters ..... .. .... .......... $395 
Air Busters .......... ................. 95 

Galaga ......................... ....... 195 
G.l. Joe (4-Player) ............... 295 

Alien Storm ............... ........ 125 Golden Axe II ............. ....... 725 

NEO-GEO PACKAGE OFFER: 
One-Slot Board Only ................... $495 1-Slot Bd. w/Fatal Fury 2 .............. 545 
One-Slot kit ......... ....... .... ... ....... ...... 595 1-Slot Bd. w/ Art of Fighting .......... 545 
Two-Slot kit ........ ..... ....... ......... ...... 695 1-Slot Bd. w/World Heroes II ........ 575 
World Heroes .... ....... ......... ... .... ....... . 75 World Heroes Il .............................. 195 
1-Slot Bd. w/Fatal Fury Special ... Call 1-Slot Bd. w/Samuari Shodown ... Call 

CABINETS: 
Angle System 19" .. .......... $475 
Jaleco Low Boy 25" ....... ... . 745 
Solo System 19" .. .. ... .. ... .. .. 295 

QUANTITY DISCOUNTS 
AVAILABLE - FREE INSTALLATION 

ON MOST GAMES!!! 

Guerrilla War ......... ...... .. .. .. $75 Rush 'N Attack (kit) ........... $25 
Gun Force .... ....... .. ..... .... .... 145 Samurai Aces .. .. ................. 545 
Halley 's Comet .. .... .... ... .. .. . 175 
Heated Barrel.. ............. ... .. . 360 
Heavy Barrel ..... ... .... ........... . 75 
Hook ............................ ....... 475 
Ikari Warriors .. ... .. ...... .... .... . 25 
In the Hunt .. .... ... .... ... .. ...... 745 

Secret Agent .............. ........ .. 45 
Shinobi .............................. 125 
Shogun Warriors ........ .... ... 275 
Shoot-Out ....................... .... . 25 
Silkworm (kit) ..................... 75 

Insector X ............................. 95 Snow Bros ........... ... ............ 200 
Karate Blazer (4-Player) ... . 360 Spiderman .... .. ..... ... ...... .. ... 195 
Karate Tournament ........... 395 Star Force .... .... .. ...... ... .... ... .. . 25 
Kicker ..... .............................. 25 
King of Dragons ................ .440 
Knights of the Round ........ 325 
Macross ..... ..... .................... 395 
Magic Sword (kit) ....... ....... 195 
Main Event ......................... .45 

Sunset Riders ...... ...... .... ..... 595 
Tao Taido .. .. .. .. .. .... ....... ... .. . 405 
Task Force .. .... ... .... ... ... .. .... 195 
Time Killers ........ ... ...... ...... 495 
The Deep ...... ................. ..... 145 

Martial Champion ... .. ..... .. . Call Thundercade ...... ................. 25 
Metamorphic Force ..... ... .. . 705 TMNT .... .. ...... ... ... ... .... ... ... .. . 95 
Midnight Resistance ............ 25 Truxton .. .. ... .. .. .. ... .... .... .... .. 180 
Mutant Fighter. .................. 195 
Operation Wolf.. ... ... .... ... .. . 225 
Pit Fighter ............... ... ........ 295 
Power Instinct ................... 645 
Punisher ............... ............. Call 

Truxton II ..... .... .. .... .. .... .. .... 300 
Tumble Pop ............ ... ........ 200 
Vigilante (kit) .......... ............. 45 
V-Ball .. .. .... .. ... .. .. ... ... .... .. .. ... . 45 

R-Type 2 ................. ........... 195 
Raiden ..................... .......... .445 

Warriors of Fate .... ... .... .... .. 425 
Wizard Fire .... ..... ....... ...... .. 195 

Robocop (kit) .. ... .. ... .. ... .. .. .. 125 X-Men ...... ... .. ... ..... .... .... .. .. . 395 

ADULT GAMES: SPORTS GAMES: 
Gal's Panic 2 (kit) .. .. .. .. ... .. . Call Arch Rivals ..... ... .. ...... ... .... .... 25 
Play Girls .... ... .. ... ....... ... .. .. $375 ~i~tEveni ~<;>lfth.{k:·j ........ .. 2~~ 
Pocket Gal (deluxe) ............ 375 ° om 0 m it ···· ·· ··· ·· 
Puzznic ...... .. .. .. .. ...... ... .. .. .... 195 Champion Wrestler (kit) ...... 75 
Splash ........ ........ ..... ........... .495 g~~hl~ · ci;'ibb~~er .. (~.~ '.l: ::: ::: :: :~~ 
Super Pinball Action ... .... .. 250 F' 1 Bl 360 

1--------------1 Gcld Me0d:i;~; : :: :: :: :: :: :: :: ::: ::: .. 25 
DRIVING GAMES: Golfing Greats .. .. ... ... ... .. ... .. 350 

Afterburner ...................... $325 Hard Yardage (kit) .. ... .... .... Call 
F-1 Grand Prix ................... 280 Hat Trick Hero 1993 ... .. ... 1095 
F-1 Grand Prix 2 ... ... ..... ... .. 325 Hi Impact... .... ............. ..... ... 295 
Lethal Crash Race .............. 600 Hit the Ice ........................... 200 
Super Formula .... ... ... ..... .. .. 170 Mat Mania ............. ............... 25 
World Rally .............. ........ . 995 Numan Athletics ................ 795 
World Rally (kit) .... .. ... ... .. 1295 Paddle Mania ...... ....... ....... ... 25 

~----------------------~-----------~ Paddle Mania (kiD .... .... .. ... .. 45 
Perfect Billiard .... .... .. ... .. .... 175 
Punk Shot .... ........ ................. 95 
Relief Pitcher (kit) .. ... ... .. .. .. 295 
Rim Rockin ' B-Ball .... ..... ... 125 
Roller Games (kit) ...... .......... 45 
Skins ........ .. .... .. .. ... .... ... .. ... .. 875 
Squash ................................ 250 
Super High Impact... .......... 395 
Top Ranking Stars .............. 550 
U.S. Classic ............ ..... ... .... 185 
World Cup '90 .... .... .... .... .. ... . 95 
WrestleFest.. ............... ........ 145 

PUZZLE GAMES: 
Arkanoid w/sensor .......... $185 
Block Block ........................ 335 
Bloxeed ...... ........... ............. 275 
Columns' ........................... 350 
Cosmo Gang the Puzzle ..... 125 
Emeraldia ............... ............ 395 
Flashpoint. ....... ... .......... ..... 230 
Pac-Mania ... .... ... .... ............ 330 

Puzznic ... .. .. .... .... .... ... ... .. . $195 
Quarth ................................ 150 
Revenge of Doh w I sensor .. 170 
Tetris (Sega) ................ .... ... 195 
Tetris (Atari) .... .. .. .. .... .. ... .. . 425 
Volified ........................... ... 230 
Wheel of Fortune 

w/sensor ......... ................. 175 

REDEMPTION: 
Coin Pusher-3 Player .. .. ... $695 
Coin Pusher-5 Player ......... 895 
Whac-a-Mole .. .. .. .... ... ... .... 1995 
Penny Falls-12 Player ... .. ... 995 
Splash Down-8 Player .... . 1495 
Fantasy Island .......... ... .... . 1895 
Cosmo Gang ..................... 2995 

SPORTS GAMES: 
All Amer. Football ... .... ...... $95 

We ship C.O.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 

30-day warranty on all boards. • Repair service available. • Trade-ins welcome. 
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MERIT DART BOARD OWNERS: 
Add Solo Challenger to 

Pub Time 2 + 2 Kit. .. $49.00 
Call: THE GAME ROOM 

(714) 999--0700 

8-LINE/POKER 
BOARDS 

1-800-966-98 7 3 

MULTI PLAYER CONTROL PANEL: 
• HINGED CONTROL PANEL %:'FDR 

CONVERTS CABINETS TO 3 OR 4 PLAYER'~ 
• EASY INSTALLATION ... FITS MOST 1 OR 2 PLAYER CABINETS & lb! 

MODEL 22 

• Pac-Man, Ms. Pac 
• Super Pac-Man 
• Double Dragon 
• Galaxian 
• Galaga 
•Tron 
• Berserk 
• Scramble 
• Super Cobra 
• Jungle Hunt 

AND MORE' 

ONLY s15900 
$159 ea./5 or more! 

MODEL 23 

• Dynamo Cabinets 
• Data East Cabinets 
• Centipede 
• Xevious 
• Track 'N Field 
• Champ Baseball 
• Dig Dug 

AND MOREi 

MODEL 24 
• Williams 

SPECIALTY COIN MFG. 1-800-988-7396 

CDS JUKEBOX CONVERSION KITS 
RECYCLE YOUR 45 RECORD JUKEBOXES TO CD JUKEBOXES. 

The CDS Conversion Kit is universal (works with all coin-op phonos). 
E-Z installation - Four (4) simple connections: coin, DBV, reject and the amp. 

The CD changer operates on 120 volts A.C. The +5 D.C. volts for 
the CPU and control panel is built in. 

Only components you keep in the jukebox you 're converting are the amp, 
speakers, lights, coin mech and DBV if available). 

CDS KIT INCLUDES: FEATURES: 
• JVC 50 Disc CD changer (19" x 12" x 12") 
•Control panel (4112" x 5112") with large (lite) 

select buttons and L.E.D. readouts 
•CPU board. (4" x7") 
• Decals, wiring harnesses 
•Warranty 
•Installation & service manual 
OPTIONAL: 
•Motorised title strip display ( 17" x 7") 

• Programmable pricing 
• Bookeeping 
• Popularity meters 
• Special disc play 
• Au to disc learn 
•Diagnostics 
• User friendly 

MEXICAN INQUIRIES: ALLCOIN EQUIPMENT 
1000 N. Main, San Antonio, TX Tel: 210/222-2306 

tAcME see us a 
sooth #1004 
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CD JUKEBOX KIT CO., INC. 
P.O. Box 747 •Dresden, 1N 38225 

Phone or Fax: 901/364-5140 

March 1994 

SA·.ZO PROGRAMEJI 

69g ,..., 

/aei••• 
~ 

CSP DISTKIBUTINC 
TEL: .ZZ9-.ZS6-.U.J8 
FAX: .ZZ9-.ZS6-ZZ'44 

KLOPE 
Coin Counters 

Wrappers, Sorters 

•Sales 
• Parts 
• Factory 

Service 
Made In The U.S.A. 

Fast Service - Call For Details 

CALL (813) 855-6789 
KLOPP INTERNATIONAL, INC. 

225 Dunbar Court - Oldsmar, FL 34677 

QUALITY ASSORTED 
TOYS FOR 

CRANE MACHINES 
SUPER SALE 

FREE FREIGHT 
ti 

BEST MFG. CO. 
1-800-962-4486 

(414) 541-5051 
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NEW CIRCUIT BOARD • BUY 
& SALES • SELL 

USED 335 Hill Ave.• Nashville, TN 37210 • TRADE 
AskAbOUt CALL: 1-800-535-8981 • TOLL FREE 
our FREE Phone: (615)256-7748. FAX: 615-256-7523 

,. ry" oe 1ve .. 8:30 to 5:30 Monday thru Friday (C.S.T.) 

Come And See Us At Our Booth #831 in Chicago ACME Show!!! 

I (@'ACME SHOW SPECIALS!!! I 
New Lucky 8 Lines NEW 19" SMS DRAW 80 BOOST your profits 

w/HSV-300 w/HSV-300 with all NEW 8-Line 
1-3 ....... $1, 150.00 $1,950.00 Single 
3-9 ....... $1,095.00 Progressive 

10 and Up ..... $1,000.00 NEWS LINES Units 
CALL CALL CALL with HSV-300 Call for Prices!! 
Printers & Interface + Ticket Dispenser SUPER MAX POKER 

Kits Available $1.150.00 w/ticket dispenser 
for most Programs (Win Points Kept Seperate) 

NEW 19" GAMES 
Now Available BIG TAB GAMES W/HSV-300 

w/Printer Riviera Hi-Score TEXAS TWISTER 

NOW AVAILABLE! $1,895.00 POKERS 

NEW Lucky 8 Line Kit ............................................. starting from ... $250 Super 97 Kits .......................................... $395 
Used Lucky 8 Line Boards ........................................ starting from ... 125 Dual Happy Jackie Kits ............................. 395 
All New Magical Tonic ...................................................................... 775 Lucky Girl Kit ............................................. 850 
Foxtronic Printer-Adaptor CPU ........................................................ 500 Dynasty Kit ................................................ 650 
Used Foxtronic PCB's ...................................................................... 300 Treasure Island Kit .................................... 495 
NEW HSV-400 w/stacker ................................................................. 329 Jolly Line Kit .............................................. 400 
NEW Lucky 8 Line w/Re-cond. PCB ...................... starting from ... 1,095 Dual 8-Lines/Poker Kit .............................. 425 
Merit Riviera Kit ................................................................................ 450 Ticket Dispenser ....................................... 325 
SMS Draw 80 Kit ............................................................................ 1,100 All Poker Kits Available .............................. Call 

ALWAYS AVAILABLE Quantity Prices Available 

New & Used Pool Tables/Dynamo or Valley ........ Call Isolation Transformers .................................... $12. 95 
New Jukeboxes/All makes .................................. Call Empty 8-Line Cabinets ........................................ 250 
New & Used Pokers/All makes ............................ Call JCM Bill Acceptor $1-5-10-20 ............................. 295 
Full Line of Pool Table Supplies ........................... Call Mars GL-5 OBA $1-5-10-20 ................................. 399 
Klopp Coin Counters ......................................... $650 Mars VFM-4 OBA $1-5-10-20 .............................. 325 
Tommy Gate wn' extension ............................... 950 Mars VFM-5 OBA $1-5-10-20 .............................. 340 
19" Sharp Monitor ................................................. 215 Mars VFM-4 w/stacker 400 ................................ 399 
13" Sharp Monitor ................................................ 205 Mars VFM-5 w/stacker 400 ................................ 440 
19" Wells-Gardner Monitor .................................. 235 DBV $1-2-5-10-20-50-100 DBA ........................... 299 
13" Wells-Gardner Monitor .................................. 225 HSV-300 $1-5-10-20 ............................................ 189 
Coin Mechs & Channel ...................................... 11.95 Tekbilt DBV-35/$1-5-10-20 .................................. 299 
Power Supplies ................................................ 32.95 All Lucky 8 Plexis .............................................. 25.00 
150 W Computer Power Supply ....................... 44.00 Lucky 8 Harness .............................................. 38.00 
12v Meters .......................................................... 6.50 Lucky 8 Button Set ........................................... 24.00 
AC Line Filters .................................................... 5.00 4" Speakers ....................................................... 4.00 

Phone: (615)256-7748 • FAX: 615-256-7523 
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8-LINE/POKER 
BOARDS 

1-800-966-9873 

10 
POOL 

TABLES 
ff alley 

oi· 
Dyi1an10 

Oiily! 
• 

( 412) 266-4353 
wfiIIIl IJ>ft!?lh 111IJ>2 

PRECISION 

'"~' \ ____ .... ------>-11m1a11n 

THIS MONTH p 
SC&~ FIGHTE.lt II -1:19 c 
TlllNT (bJ ~bnr} 99 
lllAOIC SWOJID 99 
lllE.ltCS 99 B PUNK. SHOT -149 
CAPTAIN COllllllANDO -169 0 Vl:NDJ:TTA J:49 
Aal.INGTON HOJISll!: JI. -''IS A 
HIGH llllPACT U9 

B SVPE.lt OFF &OAD -189 
AlllE.ltlCAN HO&Sll!: SH. J:49 D WJlll!:STLll!:Fll!:ST 99 
PIT FIGHTll!:Jl -':19 s 1115. PAClllAN -''IS 

CUP DISTIUBUTING 
TBLI .Z%9-.ZS6-U38 

~ FAX: :U9-:ZSl>-U44 83 

AMUSEMENTS 
KIDDIE RIDES 

I "Coin pare' Our Rides - Compare Our Prices" I 
Semi-Truck ........................... . $1900 MADE IN AMERICA 
Indy Racer ............................... 1795 INCLUDES: 
Safari Jeep ...... ................. ..... ... 1795 • Waterproof double entry box 
Sports Car ...... ............... ........... 1695 • Solid state sound board 
Horse ....................................... 1695 • Double lock security box 
Raceboat ............... ................... 1695 • Aluminum base available at additional cost 
Super Cycle ............................. 1695 • 1 year warranty on moving parts 
Jet .... ... ............. ... ..................... 1695 PRICES EFFECTIVE 1-1-94 

All Prices F.O.B. High Springs. FL 

PRECISION AMUSEMENTS, High Springs, FL. 1-800-829-1719 Fax: 1-904-454-7343 

I ,/;: ACT/ONMATICLTD 
.,' P.O. Box 326 
'F :_ _ Chatham, Ontario 

,-_,~~ ·> N7M 5K4 

',~, ~ 

TALKING VENDOR ® 
Records In 3 languages 
7 - English 5 - French 

Vends 
1.3' Capsules or Large Gum 
1' Items 
Small Bulk Items 

5 - Spanish 

Coinage Size - Up to 1.25' (32 mm) 

Machine Size - Height 25" (63.5 cm), 
Width 8' (20.3 cm), Depth 8" (20.3 cm) 
Custom Sounds - Can have your own record 
made to say anything for 5 seconds. Up to 4 
different sayings on each side. 

Talking Vendor (Reg) Trade Mark 
Canada No. 266520 

U.S.A. No. 1221 491 
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CJ Your S~~;~~!;:u;~s 
(Mixed Colored Tops with Clear Bottoms) 

Filled or Empty 

Rings in Holders 
Bulk or Assembled 

• Mixes 
• In-Capsule-Items 
• Rings & Holders - Bulk & Assembled 

2.3" Round 
Small Empty Eggs Clear Capsule 

6 Colours _ Red. Both Halves Same 

~ 
Blue.Green,-Yellow, White, Gold 8 
~ 2.3 EMPTY CAPSULES 

Canadian Dist. for Beaver Vendors 
Fax (519) 351-7304 Phone: (519) 351-2181 

March 1994 

FACTORY 
BOARD & HEADER 

NO PARALLELS 
OR COPIES! 

Aliens .......... ................. $195 
Altered Beast ................ .145 
Arabian Magic .............. .220 
Arch Rivals ...... ........ ...... 250 
Ataxx ................ ... ...... .... 125 
Captain America ............ 195 
Combatribes .... ................. 50 
Desert Assault.. ........... ... 175 
Double Dragon ....... ...... .... 95 
Final Fight ... .......... ........ .395 
Gal's Panic 2 ............ NEW! 
High Impact .... .... ........... 295 
Hook ............... ............... 445 
In the Hunt .......... .... ... .... 995 
Karate Blazers ... ...... ...... .395 
Legionnaire .................... 225 
Magic Sword ....... ......... .. 295 
Mutant Fighter .............. .380 
Mystic Warrior ............... 525 
Pit Fighter ... ... ............... . 175 
Prime Time Fighter 
(NEW in Box) ............. 1385 

Raiden II .................. NEW! 
Rampart .................. ....... 125 
Relief Pitcher ................. 325 
Rim Rockin' B-Ball ...... .195 
Silent Dragon ................. 220 
Simpsons ......... ............... 195 
Skins .. .......................... 1095 
Strret Fighter II ............. .495 
Survival Arts ............ NEW! 
TMNT ........... ................... 60 
Turbo Force .................... 295 
Violent Storm .......... NEW! 
Wizard Fire ......... ........... 195 
WrestleFest ... ......... ..... .. .495 

BLOWOUT NEO GEO 
CARTRIDGES 

• 
Call ROB 

AVA 
2301 Olive St.• St. Louis, MO 63103 

(314) 421-5100 

ReP/ay Magazine 



Metal 11Casino Style11 Cabinets Printer Interface Kits 

19" Wells-Gardner Monitor - Polished Chrome Door 
JCM or Mars Bill Acceptor - 230W Power Supply 

Printer Or Hopper Support 
Configurable Button Panel - Wiring Harness 

"Best Solution On The Market" 

Prints Either Points or Dollar Amounts 
User Programmable Name & Address 

Supports Epson or Star Printers 
Time & Date Function 

Validation & Machine Number 
Maintains last Two Tickets Printed 
Complete unting Reports 

* Respin Bonus 
* 16 Lines To Play 
* Center Cherry Hold 

Bonus 
* Cherry Jackpot Bonus 
* Same Great Bonuses 

As Original 

Exclusive Distributor For 
Greyhound-Dyna Games 
In The State Of Tennessee 

1 -800-6-CS[}{]~W 

ReP/ay Magazine 

Authorized Distributor Of: 
WING Game Boards 

Mars Dollar Bill Acceptors 
Wells-Gardner Monitors 

JCM Dollar Bill Acceptors 
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JUKEBOX 
AM&FM 

RADIO 

* BEST 
REDEMPTION 

PIECE 
EVER! 
Only 

$19.95ea. 
or 2 for 
$35.00 

WE HELP PROTECT 
YOUR INVESTMENT 

We Have the Right Cover For You 
ONE OF THE MOST DEPENDABLE COVERS 

JUST TRY ONE & YOU WILL BE SOLD 

Video Moving Cover-Heavy Duty ...... $55.00 ... ~ 
Pinball Moving Cover-Heavy Duty .... $60.00 ... $QQ.QQ 
Jukebox Moving Cover-Heavy Duty .$60.00 ... $QO.OO 

TRY ONE DOZEN IN YOUR CRANE .50 EACH 
30 CASETTE TAPES only $15.00 

ALL OF OUR COVERS ARE MADE OUT OF HEAVY 
DUTY VINYL. .. LIKE VINYL TOPS ON CARS 

Dealer Inquiries Welcome! 
TRY Call about our covers 

g~:. (513) 783-2036 g,~E 
rbtR COPE PRODUCTS cu~~g~ER 

CRANE 45 Orchard Circle A PAIR 
....- Blanchester, OH 45107 .,... 

BLUE BLOCKER SUNGLASSES AS SEEN ON 
TV FOR $50.00 A PAIR- $16.00 A DOZEN 

frCALL fr 1·800-GAME KITS 
$50 

Avengers, Break-Thru, Champ. Baseball , Choplifter, 
Chopper, Comet, Congo Bongo, Dark Mist, Dead 

Angle, Double Dragon, Downtown, Exerion, Express 
Raider, Firetrap, Frogger, Ghosts 'N Goblins, Joust, 
Karate Champ, Kuri Kinton, Mania Challenge, Mat 

Mania, Ninja Gaiden, Omega, P.O.W., Pengo, 
Quarterback, Quartet, Rad Action, Ring King, Rush 'N 
Attack, Sarge, Side Arms, Sinistar, Space Position, 

Super Dodgeball, The Main Event, Terra Cresta, 
Tiger Road, Time Soldiers, Tokio, Tuff Turf, Track 'N 

Field, Victory Road, Vigilante, World Series, 
WrestleWars, Zaxxon 

$75 
Alabaster, All Amer. Football, Altered Beasts, 

Bad Dudes, Dangar, Double Dragon II , E-Swat, 
Gate of Doom, Golden Axe, Gondomania, 

Heavy Barrel , lkari 3, lkari Warriors, 
Legendary Wings, Tutankham, Twin Eagle 

$100 

$150 
Arknow, Cobra Command, Desert Assault, Growl, 
Gun Force, M.V.P., Pyros, R-Type 2, WrestleFest 

$200 
Ameri Darts, Bloxeed, Dangerous Dungeons, Dark 
Tower, Dragon Breed, Hammerin' Harry, Mustang, 
PlayChoice 10, Revenge of Doh, Simpsons, Street 

Fighter II, Tail To Nose, Thunder Strike, 
Vendetta, Violence Fight 

$250 
Hatris, Out Zone, Pipe Dream, Strider, Strike Force, 

Tank Force, Thunder Jaws 

MORE ... 
TETRIS ....... ..... . .................... .... .. .................. $300 
SF II CHAMPION ...... . ............................ 300 
SILENT DRAGON . . . . . . . . . . . . . . .................. 350 
CAPTAIN COMMANDO ... . ................................. 350 
COLUMNS ....................................................... 375 
KNIGHTS OF THE ROUND ............................... .400 

88 Games, Air Buster, Attax, Battle Lane, China NED-GEO Single Slot ................. .495 
Gate, Combatribes, Crime City, DJ Boy, Gauntlet, NED-GEO Double Slot ...................................... 645 

Guerrilla War, Klax, Moonwalker, Paladin, Pushman, MORTAL KOMBAT .. .. . ........................ 1295 
Street Smart, Super Mario Bros ., TMNT, Thunder Fox, NBA JAM ... 1395 
Top Secret. Two Crude, Vindicators, WWF Superstars SUPER STREET FIGHTER II ............................. 1395 

••••••••••••••••••••••••••••••••••••••••••••••••••••• 1 •••••••••••••••••••••••••••••••••••••••••••••••••••••• 

THE GAME ROOM 
Call for complete product list 

~ (714) 999-0700 • 
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8-LINE/POKER 
BOARDS 

1-800-966-9873 

~~~~~~:.:~s: MONITOR 
GET-WELL KITS 

SAVES TIME Atll MONEY 
ON MONITOR REPAIRS 

Monitor repair kits take care of picture warping, blacking 
out, smearing, low brightness and brightness problems, 
poor regulation, jail bars, vertical shrinking, etc. Call for 
FREE technical help with your monitor proolems. All kits 
come with Instruction and are easy to install. * WICO DISTRIBUTES GET-WELL KITS* 
• KIT 1101: For Electrohome G07-CBO 19" color 
monitor. 17 parts - $7.95 ea. WlCO #36-0243 

•KIT 1102: For Electrohome G07-FBO 13" color 
monitor. 16 parts - $7 .95 ea. 

• KIT 1201: For Wells-Garciler K4600 series color 
monitor. 15 parts -$6.95 ea. WlCO #36-0244 

• KIT 1202: For Wells-Gardner K4900 series color 
monitor. 15 parts - $7.95 ea. WICO #36-0248 

• KIT 1203: For Wells-Gardner K4800 series color 
monitor. 16 parts - $7.95 ea. 

• KIT 1206: For Wells-Gardner 19K6100 Color Xf 
Monitor. Includes c~s. resistors, diodes & 6 pa.ver 
transistors. 30 parts - $14.95 ea. 

• KIT 1204: For Wells-Gardner 13", 19" & 25' 1<7000 
seriescolormonltor.15 parts -$6.95ea. WIC0#36-0249 

•KIT 1301: For Nintendo Sanyo 19' color monitor. 
16 parts - $6.95 ea. WlCO #36-0245 

•KIT 1302: For Nintendo Sharp 19" color monitor. 
24 parts - $8.95 ea. 

•KIT 1401: For Atari Disco 19" color monitor. 
18 parts - $6.95 ea. 

• KIT 1701: For Matsushita color monitor. 
Model #TM 202G. 17 parts · $6.95 ea. 

• KIT 1801: For Hantarex color monitor. 
Model #MTC-900. 21 parts - $7.95 ea. 

• KIT 1802: For Hantarex color monitor. 
Model #MTC-5000. 18 parts · $7 .95 ea. 

• KIT 1910: Nintendo Sanyo color video inversion kit. 
Coovert Nintendo C<ilinets with non-Nintendo game 
boards. 15 parts - $4 .95 ea. 

• KIT 1920: For Pac-Man, Ms. Pac-Man logic boards. 
Eliminates hum oor In picture. 4 parts - $6.95 ea. 

DISCOUNT! Buy ten kits and take $1 .00 off each kit. 
Money back guarantee. We pay S & H! 

Drew M1A Bill Changer. ..................................... ... $995 
Electrohome GO? -CBO Replace . Chassis (new) ..... 89 .95 
Electrohome Flyback A29951 -B ........................... 39.95 
Electrohome with Coil C30380-A .. .... ...................... 8.25 
2SC3039 ................. $1 .39 STR 3123 .................. 6.26 
2SD870 .................... .4.49 STR 30130 ............ .. . .5.29 
2SD1398 ............... .... 3.97 2N3712 ..................... 1.95 
2SD1138 ................... 1.39 2N3792 ..................... 1.95 

ZANEN ELECTRONICS 
(806) 193-6331 
Fax:806-793-9136 

ReP/ay Magazine 



MICRO ~FACTURING INC. 

MAGICAL ODDSoo BUYERS 
Micro Manufacturing Inc. holds the Trademark (name) and Copyri~ht (symbols & software) on the Magical Odds 00 and 

Magical Odds Grand Pri"@© games. 

There is a copy board and plexi that have been circulating in the industry. This board and plexi infringe upon the Trademark 
and Copyright held by Micro Manufacturing Inc. 

The original board is 15" x 9 1/4" in size and blue. Also, on the board, there is a black sealed chip approximately 1" x 4" with the 
name Magical Odds oo engraved on it. 

The copy board may or may not have our name, Micro Manufacturing Inc. written in the attract mode. The Double-Up 
game may have also been changed. In some versions there is a lady, but, she doesn't strip, and the cards do not have graphics 

(Kings, Queens, Jacks, Etc.) 

We have found that these boards tend to malfunction often. Our service department will not repair copy boards. 

Don't get caught with a copy game that your customers will not enjoy. 
Don't get caught with a copy that may cause you legal problems. 

Don't get caught with a copy that we will not repair. 
Don't get caught with a copy that may cause you problems. 

Stay with the original board and plexi. 

Thank You, 
The Management and Em lo ees Of Micro Manufacturing. 

MICl:?U ~~Ut= ~CTUl:?l~f3 l~C. 
See U§ at the .&.CM~ ~4. §he>W in Chicaeu! 13uuth # 1JJ~ 

LONE STAR DRAW 
Texas Redemption Game 

MAGICAL 
ODDS ©™ 

DYNA GAMES 
CHERRY BONUS II 

and 
CHERRY BONUS III 

available 

e ew 
MICRO MUSTANG 

7' Pool Tables 

I NEW 19" I 
SIT DOWN CABINET 

MAGICAL 
TONIC©™ 

KITS AVAILABLE 
FOR ALL GAMES 

*INCLUDE* 
PLEXI, HARNESS, BOARD 
BUTI'ONS, and MANUAL 

WING GAMES 
Skill Chance (W-7) 

Bonus Chance (W-8) 
Lucky Gold (W-10) 
Lucky Star (W-11) 

Lucky Bingo 
Lucky Girl 
Lucky75 

TURBO POKER 
II 

SERVICES PROVIDED 
FOR THE SA-20. 

HARDWARE AND SOFl'WARE 
CAN NOW BE UPDATED TOO! 

TICKET 
PRINTERS 

These printers 
meet redemption 

regulations in 
many states. 

For amusement only. Not for sale or use in States or Municipalities where prohibited by law. 

l~C-
li3li ()Id ~a§hVille ~- Laventne!I T~ 37US£> (f31li) 7Sl3-{ili1U r=ax: (f31li) 7Sl3-{ili1'.l 

1-SOO-'.l77-f)13f) After- ti()UI"§ Technical SUPP()rt (f)lli) Sf3'.l-Sl'.l'.l4 



FOR TRADE ONLY! 
But I will take your money if you don't 

hare anything to trade!!! 

THESE ARE ALL REDEMPTION MACHINES 
AND IN WORKING ORDER 
JENNINGS SKILL STOP SLOTS 

UNIVERSAL SKILL STOP SLOTS 
CROMPTONS FLIP-A-WINNA MONEY PUSHER 

OLD 13 FOOT SKEE-BALL ALLEYS 
BLACK/WHITE PHOTO MACHINE WITH SUPPLIES 

SMS GOLD RUSH VIDEO 21 MACHINES 
TREASURE ISLAND ROTARY 4 PLAYER MACHINE 

**NOT A GAME**· 1962 CHEVY BEL-AIR 4 DOOR, 
40,000 ORIGINAL MILES, MINT CAR, 

BABY BLUE, 6 CYL., STICK (no coin slot!!!) 

Will trade for most any other redemption machine, 
particularly kiddie games (Bertha, Gator, Crab, Oown, Dino, etc.) 

Call: 
(908) 723-9371 or Fax: 908-723-9372 

"HARNESSES OF QUALITY" 
Amusement and Industrial 

LOUISE 1S HARNESS 
SHOP, INC. 

JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 

W-4 • W-6 • W-8 

CONVERSION MADE SIMPLE 
WITH INTERFACE BOARDS 

We specialize in custom manufacturing all types of 
amusment wiring harnesses. Each harness made to your 
specifications. Price quotations based on quantities. 

LOUISE 1S HARNESS 
SHOP, INC. 

100 Spring St.• Tuscumbia, AL 35674 

1-800-365-1941 
(205)381-6639 •FAX: 205-381-6180 

Plices suqect to change without notice 

Dun• • 82-828-8702 

CLOSEOUT! MUST SELL! CALL TODAY! 
COMPLETE 

GAMES 
1942 .............. .. .. ...... ... .... ..... .. $50 
Alcon ................................. ...... 75 
Aliens ..................... .. ... .... ... .... 300 
Arch Rivals ........ ................ .... . 300 
Atomic Punk .......... ... ............. 350 
Ataxx .. ............. .. .................... 100 
B Rap Boy .......... ................... 375 
Bad Dudes ............................ 200 
Bottom of the Ninth .. .. ... ....... . 150 
Break-Thru ........... ......... ..... .. ... 75 
Buck Rogers .......... ............ ...... 75 
Cabal ................... .... ......... .... ... 75 
Captain America .................... 300 
Centipede .......... ...................... 50 
Choplifter .. .... ...... ....... ......... ... 200 
Contra ........... .... ... .. .. ..... .......... 50 
Crackdown ............... .. .. .......... . 75 
Crime Fighters .. .. ........ .... ....... 225 
Devastator ...... ... ....... .. ........... .. 50 
Double Dragon ........................ 75 
Final Fight ............. ................ . 525 
Goo~~2 ................... ........... 1~ 
Gladiator .............. .... .... .. ... .. .. ... 75 
Golden A:xe ...... ..... ... .......... .. .. 450 

Guardian of the Hood .......... $450 
Guerrilla War .......................... 100 
Gun Force ............................. 300 
lkari Warrior .. ........................... 75 
Knights of the Round ........ ..... 550 
Mad Planet ........ ....... .... .. .. ....... 50 
Magic Sword ......................... 225 
Mania Challenge .... .. ................ 50 
Mission XX .. ... .......................... 75 
Mutant Fighter ...... ............ ..... 250 
Ninja Gaiden .......... .. ..... .... ... .... 50 
Pit Fighter ...... ............. ........... 1 75 
PlayChoice 5 ........ ................. 200 
Punk Shot... .. .. ... .................... 625 
Rastan Saga ............................ 50 
Rim Rockin' .. .... ................... .. 125 
Ring King .... .. .. ...... ........ ........... 50 
Robocop .......... .. ................... 1 00 
Shinobi ... .... ... ... .. ........ ........... 150 
Side Arms .......... ... .. ................. 50 
Sky Shark ...................... .......... 50 
Sky Soldier ............. ................. 75 
Sly Spy ........... .. ............ .... ..... 175 
Space Harrier ....... .................... 50 
Spiderman ..... ......... ............... 500 
Street Fighter II .................... 1100 
Street Smart ...... .. .... .. .... .. ........ 50 
Super Basketball ...................... 75 

Superman ............................ $175 
Task Force Harrier .. ...... .. ......... 75 
Tetris ............................. .... .... 275 
Thunderblade .......................... 75 
Time Pilot ................................. 75 
Time Soldiers ........................... 50 
Toobin' .. ........... .. .... ... ..... .... ... 250 
Triv Whiz ........... .. .... .. .... .. .... ..... 75 
Twin Eagle .............. ... .............. 75 
Vendetta ...... .... ... ...... ....... ..... . 900 
Vigilante ........ ....... .. ...... .... .. .... 100 
Vindicator .... ... ........... .. .......... 150 
Willow .. ........ ..... .. .... .. ...... .... ... 300 
World Cup Soccer .. ... ... .. ....... 100 
WrestleFest ............................ 300 
WWF Superstars ...................... 75 
Xenophobe ....... ... .................... 50 

DRIVING 
GAMES 

Chase H.0 ........................... $725 
Hang On ....... .... .............. .. ..... 225 
Out Run Mini ........ ... ............... 725 
Pole Position .......................... 325 
Road Fighter .......................... 100 
Stunn Runner ........ .............. 1050 
WEC Lemans ... .. .. .............. .... 100 

GUNS 
Mechanized Attack ............. . $600 
Operation Thunderbolt ........... 600 
Operation Wolf .. ..................... 375 
Steel Gunner ........................ 2150 

PCB's 
(most w/marquee) 

Ajax ............... ........................ $50 
Alcon ..................... .. ................ 50 
Crime Fighters ....................... 100 
Double Dragon ............ .. .......... 50 
Hang On ... ... .......... .. ................ 75 
lkari Warriors .. ....... ............... .... 50 
Meres ....... .. .. .. ...... ... ....... ....... 250 
Sky Shark ...... .......... .. .... .......... 50 
Super Hang On ...... ....... ......... 100 
Yie Are Kung Fu ....................... 50 

PINBALLS 
Back to the Future ............... $725 
Bad Cats ....... ...... .. ................ 775 

NOVELTIES 
King Arthurs Court ............... $500 
Pit Boss .................... ..... .... ... . 150 
Pop-a-Shot. .... ...... ...... ...... ... .. 500 

I GAMES ARE LOCATED ACROSS THE U.S. - CALL TODAY FOR GAMES IN YOUR AREA! I 

• 
General Amusement Corporation 

23801 Calabasas Rd., Ste. 1020 •Calabasas, CA 91302 

1-800-423-4669 ·Fax: 818-222-5620 
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R55 RACE CAR 

P-11 2 SEA DOG 

P-120 KANGAROO 

ReP/ay Magazine 

R56 RACE BOAT 

AMUSEMENT RIDES INC. 
TOP QUALITY NEW KIDDIE RIDES AT LESS THAN 

THE PRICE OF REFURBISHED 
FEATURING . .. 

• Up & Down and Back & Forth Movement 
• Maintenance Free Electronic Sound 
• Fully Interchangeable Bodies 
• Shear Pin Protection on Shaft and Motor 
• Full 90-day Warranty on Moving Parts 
• Fully Stocked Domestic Parts Dept 
• Proven Customer Service Record 

ONE LOW PRICE FOR ALL UNITS 

$1495. 
F.O.B. PATERSON. NEW JERSEY 

RAINBOW AMUSEMENT RIDES, INC. 
114 Roseville Road, Westport, Connecticut 06880 

203-454-2179 FAX 203-454-2584 

DONKEY 
A113 ELEPHANT 

March 1994 

P-107 SMALL CAR 

P-103 

P-103 PONY 

P-131 CARTOON HORSE 

P-110 BELL HORSE 

LOVELY HORSE 

Page 257 



MUSIC 
OPERATORS 

SERVICE 
EST. 1972 

LON DAR ENTERPRISES CO., LTD. 
Manufacturer of Counters 

High Quality • Inexpensive • Very Useful 

EUCI'RONIC MAGNETIC COUNl'ER 
• Stand Speed Type: 15 CPS and 25CPS 

"SERVICE IS IN OUR NAME" • Normal 1V Grune, Gainbling and Slot Machine Use 
• 6 and 7 Digits • 4VDC to 30VDC • 100 mA 
• PCB Mounting and Other Types 

45's and Compact Discs with pre
printed Title Strips guaranteed. 

• Clip Version 

EUCI'RONIC COUNI'ER 
• 6 Digits • External Reset and Manual Reset 

Ask about our Spanish 45s & CDs • SVDC to 30VDC • LCD 

MICROSWil'CH 

WHOLESALE PRICES with FAST 
DELIVERY!! Call us today, you'll be 
glad you did! 

• lSA Gainbling and Slot Machine Use 
• Long Service Life 

OTHERS 
• Electronic Power Wire 

Authorized Dealer for Wurlitzer 
Jukeboxes and MTX speakers 

• Transformer 
•Coil 

Send Inquiries or Provide Sample/Specs for Quote to: National California 
8001354-5853 7141879-1771 

No. 3, Bill Show Rd, Chi-Teo Hsiang, Kaohsiung Hsien, Taiwan, R.O.C. 

Tel. 886-2-7659230 • Fax. 886-2-7659208 

SOM S'Flt'FE COIN-OP 

•-B00-424-5050 

complete Uideo 
Beast Busters $895 
Captain America $795 
Clutch Hitter $895 
King of the Dragons $995 
Knights of the Round $1 , 195 
Laser Ghost $2,695 
Line of Fire $1,995 
Mortal Kombat $1,995 

, complete Uideo 
Title Fight 
Varth 
Virtua Racing Twins 
WGP 
Wrestlefest 
X-Men (6 player) 

$3,995 
$1.095 

Call 
$1,995 

$795 
$1,995 

Miseellaneous 
Mutant Fighters $795 Awesome Rat Call 
NFL Hardyardage Call Bank It Call 
Relief Pitcher $895 Cosmogang Call 
Silent Dragon $895 Ghost Town Call 
Slam Masters Call Hoop Shot BTC Call 
Steel Gunner $1,995 Monkey Mole Panic Call 
Street Fighter Champ Hyper $995 Sidewinder Call 
Stun Runner $995 Slug Fest $1295 
The Slmpsons $695 Spin to Win Call 
Time Killers $1,295 Whac-A-Mole Call 

Call about our CONTAINER. 9ALE in Ml and MDII Many Othera Availablel 
All games are arcade pieceal On locaiion throughout the UQA ...................... 
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MERIT PIT BOSS 
4-in-1 POKER 
Color Countertops 

7 for Sale! $395 each 

(714) 586-9498 

Tlllll JIONTll p 
sra.:Jn' FIGHTJUI. II l'.29 c 
TlllNT (Jn tbne} 99 
MAGIC SWO&D 99 
MDICS 99 B PUNK &HOT l'.49 
CAJ'TAIN COMMANDO l'.69 0 
V.:ND.:TTA l'.49 
Aal.INGTON HO&s.: Jl . l'.ff A 
HIGH IMPACT l'.39 

B tilVPJUt OFF &OAD Ul9 
AKDllCAN Haas.: &If. l'.49 D WJl.ESTl..:F.:BJ' 99 
PIT FlOHTJUt l'.29 s M&PACMAN l'.ff 

CUP DltlTIUBUTlNG 
TEI.I .Z•9-.ZS6-U38 

~ FAX: :U9·U(>.l'.J'.44 83 

FOR SALE 
B.O.T.S.S .... ........... ... .... ..... .. .. ... $2495 
Mad Dog McCree 50" ........... 5750 
Hop-A-Tic-Tac-Toe .... .............. 2295 
Bouncing Bandit .. ................... 2195 
Rlzzle Dazzle ............. .... .... .. .. .. 1295 
Monkey Mole Panic ............... 2295 
Lil Dump The Ump .. ............. 1795 

(815)932-7666 
askforDon 
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CLEVELAND AREA 
Call: 

(216) SG1-S4S5 

FOR SALE 
Hollywood Jumbo Crane 
($1-$5 validator) .. ........... ..... ......... $1250 

5-Grayhound Single Cranes .. .... ...... 400 b/o 
1 Betson Single w/joystick ........ ........... 600 
3-Brand New Wellow Electronic Darts 
NEW in box ........... ............ ....... .. 87 5 b/o 

Merit 13" Superstar Pit Boss .... .. ..... 650 ea. 

WANTED: SMS Draw 80 Boards 

BUY • SELL • TRADE 
(Maryland Area) 

WORLD AMUSEMENT'S, INC. 
(410) 488-7330 

if no answer, leave message . .. will return your call. 

Redemption Merchandise 

* SPECIAL VALUES * 
Mini Yo-Yo ......................... .. 3¢ each 
Magnetic Address Books 

(misprints) .. .... ............. ... . 10¢ each 
USA (lapel pins) .... .... .... ..... 17 ¢ each 
Magnets (variety) ...... .. ....... 18¢ each 
X-Mas Stocking 

(20" vinyQ .. ........ ..... ......... 12¢ each 
Stickers (Herman the Bookworm) 

................................. .. .. .. 12¢ pkg . 

Tom David Lewis 
CLOSEOUT SERVICES 

380 Rector Pl. , Ste. 6E •New York, NY 10280 

(212} 945-1765 
(212} 945-2949 

March 1994 

A-1 PRODUCTS 
Phone Toll-Free: 1-800-849-7763 

or 800-THY PRODucts 
Phone or Fax: 1-919-728-5311 

Route t , Box 654 A. Hwy. 101 , Beaufort, NC 28516 

All smart operators and 
distributors meet at booth #934. 

"Someday you'll need us!" 

ReP/ay Magazine 



MONDIAl INTERNATIONAL CORPORATION 

- PEL~H~~:: ~0~~803 -

TEL: (914)738-7411•FAX:914-738-7521 

r-fr'!h . ~'4•T 
\ 'f : fOI. ME! 

-.::--

Don't miss the boat on our post-ACME Specials! 
PINBALLS VIDEOS 

STREETFIGlITER II (New) ............................................. $1,899 AIR COMBAT (SID (New) ........................ ....................... $12,500 
WORLD CHALLENGE SOCCER ............................................. Call VIRTUA RACING SID (New) ............................................... 9,500 
RESCUE 911 (New) .............................................................. Call SHOOT AWP.Y 50" ......................... .. .. ...................................... Call 
TOMMY (New) ...................................................................... Call WRESTLE FEST ................................................................... 1, 150 

STAR TREK ............................... .. .. ......................................... Call STREET FIGHTER II ............................ ......... ....................... .499 

STAR TREK ........................ ................................................. 1,550 MUSIC 
TWILIGHT ZONE ................................. ............................... 1,899 GRAND PERFORMER ....................................................... $3,399 

For All Your Export Needs Contact: 

ReP/ay Magazine 

Fernando Galeb, Export Sales Manager 
Louie G. Rummenigge, Export Sales 

Jorge Allende, Export Sales 

PLEASE VISIT US AT ACME BOOTH #1723 
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USED P.C.B'S 
USED NEO-GEO CARTRIDGES 

USED GAMES 
USED 45 RECORD JUKEBOXES 

USED CRANES 
HOLLYWOOD CRANE PARTS 

HABLAMOS ESPANOL! 
VENDEMOS Y PODEMOS HACER 

ARREGLOS PARA ENVIOS A MEXICO. 
LI.AME AHORA Y PREGUNTE POR SYLVIA. 

E.E.I. INC. 
("Extra Effort" Inc.!) 

597 East Crosstimbers, Houston, Texas 77022 

Ph. (713) 695-4220 •Fax 713-695-1145 

VIDEO'S 
Final Lap II ..... ... ......... ..................... .................................... ......... $7795 
NBA Jam ....... ............. .............. ......................... ............... .............. 2395 

PINBALLS 
Twilight Zone ...... ...... ..................... ....... ..................................... .. $2695 
Addams Farnily ... ....... ..... ...... .. ............... ......................................... 2495 
Whitewater .. .... ..................................... ........... ................. ....... ... ..... 2495 
Creature of Black Lagoon ........................ ...................... ............ ..... 2395 
Fish Tales ...................................................... ................. ....... .......... 1995 
The Getaway ........................ ...... .... .. ... ............................................ 1795 
Terminator II ................................................................................... 1795 
The Machine ................................................... .. ........ .. ...... .... .... ...... 1395 

REDEMPTION (including ticket dispenser) 
Putting Challenge .... ... ......... ..... ..................................... ....... ... ...... $2995 
Dump the Ump - maxi .. .... .............................................................. 2995 
Barnyard Babies ........... ... .. .................. ...... ... .... .. .. ........................... 2595 
UBQB w/dollar bill .. ...... ... .................. .. .......................................... 2495 
Doyle Hoop Shot w/dollar bill ................................. .... .. ... ... .... .. .. .. .1495 

OTHERS 
Pub time Darts (Premier ED) ...................... ............ ...................... $1095 
Leisure Lucky 8 DBV LAST 2 NEW! ............ .. ... .. .......................... 995 
Cal-Omega Cabinet (Forrnica) ... ... .... .......... ... .................... .. ............. 400 
Snack 14 Colurnn ... ....... ... .. ..... .. .. ..... ................................................. 225 

PCB 's with HEADER 
Legend ofKage ..... ... ............ . $50 
Street Smart ..... ....... ...... ........... 50 
Bad Dudes ............... ................ 50 
Heavy Barrel ...... ... ...... ..... ... .... 50 
Sengoku• ... .. ....... ......... .... ........ 50 
Fatal Fury• .. ..... ......... .. .. ... ....... 50 
Baseball Stars• ................. ....... 50 
Art of Fighting• .................... .l 00 
Time Soldiers ... .................... .l 00 
Rim Rockin' BB ......... .... ...... .175 
Strata Bowling ............. .......... 200 
St. Fighter II: C.E . .... .. ........... 275 
Total Carnage .. .......... ....... ..... 350 

*NEOGEO 

WE BUY 
USED 

PINBALLS 

EGVENDING 
(f) 

Tel 201 •942•5656 
Fax 201 •942•5004 

NEW FROM TWO-BIT SCORE! 

RGB to NTSC converter board 
Now you can drive a 

WIDE SCREEN TV FROM ANY VIDEO GAME! 
YOU CAN: Tie into the video of the "best game in the room" and display it on the TV over the bar so everyone 
gets to watch the game being played. Or build your own custom cabinet! All you need is a JAMMA harness, 
power supply, control panel , and our RGB-NTSC converter board! Use any television set as your monitor; 
25 inch, 31 inch, even a 50 inch projector television! And once you've built it, you can plug any game into 
your JAMMA harness. This board can also be used to get the video output of a coin-op game into a VCR or a PC 
home computer that has a video board or frame grabber. Like all TWO-BIT SCORE products, the instructions 
are easy to follow and installation is a snap! Just connect the red, green, blue, ground, synch and + 12 volts 
from any coin-op video game board . Then run ordinary RCA style cables from the output plugs to the video 
input plug of any television set. The picture is sharp, brignt, and crystal clear, and it works without 
effecting the picture on the original game monitor, so you can run more than one monitor off each game! 
This board has features rivaling converters costing five times as much including: Simple installation, 
separate red, green, and blue drive adjustments, monaural or stereo audio inputs and outputs, and 
convenient RCA plugs on all outputs. Can you think of another use for this board? Give us a call and share 
your ideas and success stories! TWO-BIT SCORE: You can order direct by telephone and we ship today! 

RGB to NTSC converter board with complete directions: $199. 

-
~ TWO-BIT SCORE AMUSEMENTS ( YORBANK l 

· · · • 4418 Pack Saddle Pass Austin, TX 78745 ""Y/SA 
512 447 8 8 8 8 R. SOKOL 3~5& 237' 5~52 

- - .\. abunch afa,htr stuff.) 
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11 ED INDUS1RIAL PL, #110, DIXON CA 95620 

COMPLETE FACTORY KITS 
ALL KITS CONTAIN: Legal P.C. Board, Marquee, CNerlay, Wire Harness, Stick, Buttms & lnstructims! 

Super Street Fighter II ..................... New Super Low Price! Final Fight (2-PI., Superb Streetfight Action) ................. $350 
NBA Jam (#1 Kit!: 2-4 Player) ............... Lowest Price in USA Boogie Wings (2 Pl., Unique Cartoon Novelty Advent.) .350 
Mortal Kombat II (Hottest Kit for 1994) .......................... Call Bubble Bobble (2 Pl., Excellent Novelty for All Ages) .... 295 
Mortal Kombat (2 Pl., #1 Hit Kit) ................ Greatly Reduced High Impact (2-4 Pl., Fabulous Football Action!) ............ 295 
Neo-Geo (2 Slot w/ 1 Free Cartridge) ..................... Reduced King of Dragons (2-3 Pl., Top Medieval Fantasy) ........... 295 
Neo-Geo (1 Slot w/ Samurai Shodown Cartridge) .Reduced Midnight Resistance (2 Pl. Super Night Commandos) .295 
Street Fighter II: Champion Edition .......... Special Low Price Smash 1V (2 Pl., Fast Action Shoot-em-up) ................... 275 
Raiden II (2 Pl., Excellent Sequel for Vertical Manito~ ..... Call Simpsons (2-4 Pl., America's Favorite Cartoon) ............ 250 
Survival Arts (2-PI., Mortal Kombat Look-a-Uke) ....... $1295 Rally Bike (2 Pl., Vertical Motorcycle Racing) .................. 250 
Peek-a-Boo (A-Rated Strip-Tease Style Arkanoids) ...... 950 Silent Dragon (2-3-4 Pl., Superb Fighting Action) .......... 250 
Cadillacs & Dinos (2-3 Pl. OXTic Heroffi Battle Dinos) .... 650 Relief Pitcher (2 Pl., Realistic Baseball Action) ............... 250 
Golden Axe 2 (2-PI., Excellent Top Earner) .................... 595 Super Pool 3 (Top Pool SharkAction) ............................. 250 
Martial Champion (2 Pl.10 Fighters w/all New Moves) . 595 Prehistoric Isle (2 Pl., Jurassic Dinosaur Theme) ........... 250 
Time Killers (2 Pl., Warriors Battle to the Death) ............. 595 Snow Bros. (2 Pl., Super Novelty Action) ....................... 195 
Metamorphic Force (2-4 Pl. Transforming Power Beasts) .. 595 MVP (2 Pl., Sega's Finest BasebalQ ................................. 195 
Slam Masters (2-3 Pl., Excellent Wrestling Action) ........ 595 Arch Rivals (2 Pl., Basketball Super Brawl) .................... 175 
Capcom Bowling (Steady Bar or Tavern Piece) ............ 595 Rampart (2 Pl., Medieval Fortress Strategy) .................... 175 
Sunset Riders (2-4 Pl., Wild Western Shoot-Out) .......... 575 Out Zone (Outerspace Commandos) ............................. 150 
Tetris (2 Pl., Top Novelty for Upright or Tables) ................ 550 Cadash (2-PI., Magical Mystical Mystery) ........................ 150 
X-Men (2-4 Pl., Comic Super Hero Adventure) ............... 550 B Rap Boys (2-PI., Rappers Hit the Street) .................... 150 
Raiden (2 Pl., Superb Steady Shoot-em-up) .................. 525 Turtles in Time (2-4 Pl., Plugs into TMNT) ........................ 150 
Cool Pool (A-Rated Strip-Tease Style Pool Game) ........ .495 Bioship Paladin (2 Pl., Space Cruiser Deluxe!) ............... 150 
Aero Fighter (2 Pl., Top Airplane Shoot-em-up) ............. 495 Double Dragon 3 (2-3 Pl., Quest for Rosetta Stone) ........ 95 
Fighter's History (2-PI., Straight Plug-In for S.F. 11) ......... .450 Combatribes (2-3 Pl., Top Streetfight Gang Brawl) .......... 95 
Violence Fight (2 Pl., Lightning - Fast Boxing) ............... 395 Crime Fighters (2-4 Pl., Street Punk Battle Action) .......... 95 
720° Skateboard (Kit Includes Med.-Res. Monitor) ....... 395 Samurai Shodown ....... $350 or Fatal Fury Special .... $365 

I EXPERT VIDEO GAME REPAIRS! I Legionnaire (2 Pl., Final Fight Style Street BrawQ ........... 395 
Carrier Air Wing (2 Pl., Navy Top-Gun Jet Fighters) ....... 375 

COMPLETE LOCATION READY GAMES {Shopped Out) 
Super Street Fighter II w/New 25" Monitor .......... $2395 
Survival Arts (w/New 25" Monitor) .......................... 1995 
Mortal Kombat w/New 25" Monitor ........................ 1995 
Peek-A-Boo (13" Complete Countertop) ................... 395 
Champ. Sprint (2-PI. w/Steering Wheels & Pedals) ... 650 
Hang On (Motorcycle Racing with Handlebars) ......... 595 

FREE WITH ORDER OF ANY TWO KITS: 
Control Panel Button Label Sheet or Neo Geo Cartridge: 
Super Spy, Ninja Combat, Nam 75, Sengoku, Crossed Swords or Cyberlip. 

Status 12-in-1 Trivia or Merit Trivia Whiz Ill C'top ... $550 
Merit Pit Boss (4-in-1 Poker, Color Countertop) ......... 550 
Little Casino II (Color 5-in-1 Countertop) .................. .495 
Too bin' (Dedicated Watersports Fun!) ....................... .450 
Narc (Dedicated 2-PI., Cops Busting Drugs) .............. 395 
Spy Hunter (w/ Steering Wheel, Shifter & Gas Pedal).295 

Call Toll Free: 
Se'Habla 
Espanol! 

BUY ANY 3 KITS & GET $100 OFF: 1-800-44-Hot-Kits. (1-800-444-6854) 
Crime Fighters, Cadash, Combatribes Black Tiger, Ph: (916) 678-5189 •Fax: (916) 678-1313 
Double Dragon 3, Paladin or WWF Superstars . 

.,..C_ALL __ F_O_R_O_UR_FRE __ E_C_O_NVERS ___ IO_N_KIT __ uu~iinm BUY• SELL• TRADE ['tR•J 
NEWSLEITER (OVER 200 KITS LISTED!) 
I * WE DO EXPERT CONVERSIONS * I 



ACTION AMUSEMENTS 
(813) 544-5515 

9292 B 49th St .. N. Pinellas Park, FL 34666 
PAGER: 813-529-2398 (anytime) 

LEASING AVAILABLE - CAU FOR QUANTITY DISCOUNTS! 
PINS l NBA Jam 25" ........................ 2495 

Jurassic park ....................... $2295 l Off Road Trak Pak (ded.) .......... 895 
Twilight Zone ........................... 2695 l Raiden II 25" ............................. Call 
Hardbody .................................. 695 l Run & Gun ...... ............ ........... 2450 
Tee'd Off ................................. 2050 j X-Men 19" (4-P1.) ..................... 750 

Cyclone .................... ...... 895 l NEO-GEO 
! 1-Slot 19" w/game ............ $995 

POOL TABLES : 2-Slot 19"w/games ...... 1195 
7' Valley Cougar (Cherry) ............. $1550 l 1-Slot 25" w/game ... .. ... 1495 
7', 8' Etxrite, Americai, UBI etc. l 2-Slot 25" w/games ..... 1695 

............................................. from 650 l Pac-Man.. . .. ............... 300 
l Pole Posttion II . .. .................... 950 

DARTS l Street Fighter II C .E. Hyper 25' 

Pubtime Premiere ................... $700 l .................. ................ 1100 - 1595 
l Super St. Fighter II 25 • ............ 2295 

VENDORS j Super Mario Bros ........ .400 
Fawns Cig. w/DBV . ........ ......... $550 l Survival Arts .. ..... .. ... Call 

VIDEOS l Time Killers 25" ....................... 1495 

AfterBumer ............................. $595 j Turtles 19" (4-P1.) ..................... .400 
Big Event Go~ . .. .... .................. 450 l World Rally 25" (s/d) ................ 2095 
Buster Bros. .. ... 395 l World Rally 25" (u/ rj ................ 1795 
Double Axle. .. .......... 1995 i WWF Superstars ... 495 
Gals Panic II 25" .................... 2095 • 
Galaga ........ .. ...... .. .... 495 l MISC. 
Golden Tee Go~. .. ......... 695 : Basketballs .................... from $400 
Lethal Enforcers 25" .............. 2400 i Changers ......................... from 375 
Martial Champ ..................... 1495 l Cranes... . .. ... 295 & up 
Mechanized Attack ................. 795 l NEW 25" (2 Pl.) Cabinet ........... 995 
Metamorphic Force 25" .......... 1695 l NEW 25" (4-P1.) Cabinet ......... 1049 

... ~~~~'..~~~.~.~.:.~:.::~~~·::::::::::::~~:~ . ..l. .. ~~.~~~.~~.:.~~:::::::::: .. :.::::::: .. ::::.'.~~~·· ·· 
WE STOCK KITS, BOARDS, SUPFi./ES, <:AB/NETS (13-33") & ASSEMBLE CONVERT/ONS 

Super Street Fighter II $1295 •NBA Jam S 1395 
Street Fighter C.E. $345 •Mortal Kombat S 1195 

Fighters History $395 

And Much More Too Numerous to List !!! 

WE ARE MOTIVATED TO SELLI 
CPU, Header, and Manual - We Pay Freight 

CALL LEE OR DENNY AT: 

1-800-S88-S 1 SS 
I v/S4" I Fax 808-842-2748 [18 1] 

KIDDIE RIDES & MORE INC. ON SALE! 
ANY OF THESE RIDES 
FOR ONLY $1,725!!! 
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2739 W. 79th St., Bay 10 •Hialeah, Florida 33016 

1-800-676-0231 01' 1-800-255-6559 
FAX: 305-558-5694 

CIRCUS ELEPHANT 

For More Information, 
Prices and List of 

Other Rides ... Call NOW! 
- Ask for David Vega -
VOLUME DISCOUNTS 

ALSO: Call for USED Kiddie Rides PEPE THE DINO 

JET SKI NAMUWHALE FAST BOATS 

March 1994 ReP/ay Magazine 



Serving the 
world 1s coin-op & 

billiards needs 
for over 60 years 

A Nuestros Estimados Cl ientes en 

PUERTO RICO 

Comunicamos que, co mo siempre, estamos a vuestras ordenes 
Para proveerlos con todo ti po de: 

Maquinas de Entretenimiento - [Videos, Pinballs,Sim uladores, GruasJ 
Kits de Conversion - COriginales, CompletosJ Cartuchos Neo -Geo 
Partee - CRepuestos - Components - AccessoriosJ 
.Juke-Boxes - Rowe/ AMI, CBellonerasJ 
Maquinas Vendedoras Automaticas - CCafe, Soda, Golosinas, CigarrillosJ 

ReP/ay Magazine 

Para mayor informacion; par favor llamar Co Enviar faxJ 
* * * *Muchas Gracias par la Continuidad de Vuestros Negocios **** 
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KIT CLOSEOUTS! 
KITS INCLUDE: Board and Marquee (&Monitor Glass if available!j 

Jamma Harness, Joysticks and Buttons ... $20.00 extra per kltl 

$25 $99 
Bubble, Combatribes, Duck Hunt, Excite Brute Force, Demons Wor1d,Flnal Blow, 

Bike, Heavy Barrel, Ninja Gaiden, Gun Force, Hellfire, I-Robot, Superman, 
P.O.W., Vs. Tennis, Xenophobe Tank Force, Thundercross, Willow, 
NEO GEO $25: Crossed Sword, Wizard Fire, World Soccer, WrestleFest 

Cyber1ip, King of Monsters, Magician $149 
Lord, Nam 75, Super Spy Caveman Ninja, Final Fight, Mutant 

$49 Fighter, Paperboy, TMNT 2, Toki 
Double Dragon 3, Ninja Gaiden, Search $199 'N Rescue, Sente Bds., Status Trivia, 

Super Mario Bros.,Super Contra. Blood Bros., Captain America, 

Vs. Mother Bds., Vs. TKO, WWF Dragon's Lair II, Relief Pitcher, Stocker, 

NEO GEO $49: Baseball Stars, 
St. Fighter II: Turbo.Super Off Road, 

Mutation Nation Thunder Dragon, Tumble Pop, Vendetta 

$69 $279 
Arch Rival, Boot Camp, Birdie King, 

Carrier Air Wing, Fighter 'N Attacker, 
Guardians of the Hood, Macross, 

Cal .. 50, Crime City, Escape Robots, Quiz ' N Dragons 
Eswat, Gang Wars, Gauntlet, Hat Trick, 
Journey, Joust, Midnight Resistance, $379 

Moonwalker, Merit Phraze Craze, Beast Buster, Fighter's History, King of 
PlayChoice 10, Rampart, Sly Spy, Dragon, Knights of Round, Raiden, 

Street Smart, TMNT, Vs. RBI, Vs. Tennis Simpsons, Slam Masters, 
NEO GEO $69: Sengoku, St. Fighter II: C.E., Total Carnage, 

Football Frenzy Undercover Cops, X-Men 

• ALPHA AMUSEMENTS a!e 
580 Ajax • Madison Heights, Michigan 48071 

TOLL-FREE 800-33-GAMES • (810) 583-1000 

POWER SUPPLIES 
Introductory Price ...... $29 
(No minimum quantities) 

+5V ........................ 15AMP 
+12V .......................... 3AMP 

-5V .......................... 1AMP 

• Overload protection 
• Short circuit protection 
• 1 Year warranty 

E & E Enterprises 
Miami, Florida 
(305) 884-077 6 
(305) 874-9735 (pager anytime) 

We specialize in exporting! 

SUN CO., LTD. 
USED P.C.B. 's and COMPLETE MACHINES 

Best Qualitv! Fast Deliverv!! 

Page266 

Reasonable Price!!! 
Sun Co., ltd. 

Ozenji 7 468-1 • Aso-ku, Kawasaki-shi • Kanagawa 215 

TEL: +81 44 954 9459 
FAX: +81 44 966 8281 

March 1994 ReP/ay Magazine 



,. 

AUCTION 
AMUSEMENT EQUIPMENT 

Saturday, March 26, 1994- 11:00 A.M. 

ST. LOUIS, MISSOURI 
(Auction held atJ&J Distributors, 2111January Ave.) 

AUCTION 
AMUSEMENT EQUIPMENT 

Saturday, April 9, 1994-11:00 A.M. 

RADCLIFF/FT. KNOX, KENTUCKY 
(Redmar Plaza off Redmar Blvd. Held at Auction Warehouse) 

AMUSEMENT EQUIPMENT 
Saturday, May 14, 1994-11:00 A.M. 

RADCLIFF/FT. KNOX, KENTUCKY 
(Redmar Plaza off Redmar Blvd. Held at Auction Warehouse) 

r . .. . . . -- - - -- - - -- . . I 

• Equipment may be checked in Friday from 12:00 noon til 
10:00 p.m. or Saturday from 8:00 til lO:OOa.m. 

• TERMS: Full payment day of auction. Cash, Cashier's check 
or Company check with current bank letter of credit. 
NO EXCEPTIONS! 

•Commissions: 10% on all items with $100.00 maximum. 
• $10.00 buy back fee. 

Video Games • Pool Tables • Juke Boxes 
Bingo Flippers • Darts • Crane Games 
Pinball Machines • Redemption Games 
Kiddie Rides • Foosball Tables • Kits 

Gameroom, and Collectables 

Call 

-f-B00-624--f 782 

ReP/ay Magazine 

'or a Brochure! 
JIM BRAMBLETI 

Auctioneer 

502-769-1655 

March 1994 

CURTIS HARDIN 
Amusement Sp ecialist 

502-737-4328 
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LOW COST • HIGH RETURN 
DESK TOP COIN PHONES 

FUNLAND'S USED EQUIP~1ENT 
Lowest Prices in Town! 

PINBALLS Fish Tales (WMS) 
Rocky 'N Bullwinkle (D.E.) 

REDEMPTION 

VIDEO U/R 

(2) Noah's Ark (Coastal) 
(2) Pop-a-Slot (Coastal) 
(2) Pop-a-T.T.T. (Coastal) 

Final Fight (Konami) 
Golden Axe (Taito) 
Pit Fighter (Atari) 

BEST WHOLESALE PRICES IN THE US ... 
Strike Zone (Leland) 
Sunset Riders (Konami) 
TMNT (Konami) WE WILL NOT BE UNDERSOLD! 

FORGET THE REST, CALL THE BEST! Steel Talons (Atari) 
Mechanized Attack (SNK) 
Relief Pitcher (Atari) G-TEL 

u .s . MOsTA!\lG 

SKY ~YENTURE 
PACMAN!A 

CHECKPOINT 

\~~i:• :~~:~~~ALLEY 
$319 ···· . SPACE STATION 

FUNLAND (708) 438- 3834 
fax: 708-438-5254 

I 

Guaranteed!!! w,, "'' corrn1111ted lu yuu1 

100 c sal1sf,icl1n11' 30 D<ly W,rn,111ly No hassle, 
No Questions, 7 Day Return Policy 

$1395 
$535 

Try tt and like It, or send tt back 

CAMll: r.C.13.': SUPER DODGE BALL 
NEOGE06SLOT(USED)SPECW. $899 SCI 

'••• .•.• $565 AEROFIGHTER $339 UFE FQ~CE . 

:;~: } ~:~~~~::e~~':AURS $~!~~ .· :N~~~ ~;r~~~ . 
$25 

$429 
$25 

$29$ · LIGHTS CAMERA ACTION 

$349'· .; TRANSPORTER 
STRE~tkw 2 Special $995 
Capt. Anter' "D.edicated" 4plr $1099 

WHEEL OFfoRTllN.E $325 
CTHll:n: 

CLOWN ROLL DOWN 

$629 
$495 

$99 $749• • RIM ROCKIN B BALL $199 ·: TANK FORCE 
COWBOYS OF MOO MESA $54$.: :•._ ______ .... __ _. 

$1595 

GALAMEDES $12a• • 
HEATED BARREL 
MORTAL COMBAT 

RAIDEN 2 FULL FACT KITS 

$249' : $995 ...... ______ ..,._ ... 
SPEED BUGGY. 

PIT FIGHTER 

BUGGY CHALLENGE 

720 

GALLOP 
SUCK SHOOT 'VIDEO POOL'. 

RIM ROCKIN B-BALL 

ROLLER GAMES 
AME RI DARTS 

F 14 
TAXI 

JOKERZ 
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$395 
$699 
$395 
$449 
$299 
$649 
$479 
$699 
$399 

$395 
$765 
$799 

QUICK SHOT BASKET BALL $449 
BIG CHOICE CRANE $549 
BIG TOP NOVEL TY VENDOR $299 STREET FIGHTER 2 
KICK AND CATCH $399 SUNSET RIDERS 

HORSE KIDDIE RIDE $'749 : STREET FIGHTER C. ED 

TRAIN KIDDIE RIDE .• $i49 : •. SUPER STREET FIGHTER 
~~STLcFEST LION KIDDIE RIDE (W/sou.~b) $699 

CANDY VENDOR W/MICRO $299 
LEATHEFfMAN-RcrufE~URViVAL-
TOOL! A must for , · \ /{ 

all route people! ~~ ••: .•. · ..... : t,/; 
20 yr. Guarantee i (~·\)~ .. ' 

ONLY $43.95 • ,%0 < <. 

B RAP BOY$ 

KNIGHTS OFtTHE ROUND 
TMNT2 : 

KARA TE BLAiE~S 
STREET FIGHTER 1 

CAPTAIN AMERICA 

March 1994 

$149 
$449 
$349 
$999 

$99 

$369 
$99 

$189 
$99 
$99 
$49 

$179 

WORLD HEROESi. 
SAMURAI SHODOWN, 

. ·•• . .. SPIN MASTER, 
. FATAL FURY SPECIAL 

FATAL FURY 2, FOOTBALL 
FRENZY, SOCCER BRAWL. 

VIEWPOINT 
and ALL THE NEWEST 

SOFTWARE! 

NED GEO 1 SLOT) iVITH 
YOUR CHOICE.OF 

CARTRID.(§; ! 

Call Today for The Best 
Price and Selection! 

ReP/ay Magazine 



Contact Bart Posey 

Triangle Enterprises 
Service Price 4 North Main Street 

Springfield, TN 37172 

1-800-554-4488 
: • . . . j ! vJSA• . 
I I -

FAX 615-384-5450 

WE HAVE THE BEST BUILT, 
MOST RELIABLE MACHINES 

ON THE MARKET TODAY! 

Includes: 19" Wells Gardner monitor, HSU-300 bill acceptor, 
New 150 watt computer power supply, Top or front coin entry. 

Cabinets are all Precision Cut, Screwed, Doweled from 
3/4" wood with Plywood Bottoms. We will 

customize to your specifications on all games. 

All games come in 19" uprights, 13" Mini, 13" & 
9" counter top with stackers 

18 month advance replacement warranty on all parts, 
no questions asked/ 

•••••••••••••••••••••• • 
: CALL US FOR 
• • • • • • • • • 

NEW 
EQUIPMENT 

PRICING! 
•••••••••••••••••••••• 

We would like to thank all of 
our customers for a great 
year. We hope to pass on 
our great savings to you and 
all our new customers! 

YOUCALL tt 
tll-. WE'LL HAUL! 

Buying & Selling Used Equipment! 

We will beat any prices you have been quoted. So call the rest, then call the best. 
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N~M 
JIU~IU BOXE~ 

• Performer Grand 
•Wizard 

• Firebird II 
•Performer 

Classic 
•Silver Sky 
•Galaxy 

MO~TMODEIM 
IN~TOCU! 

• Sales • Service 
• Parts •Technical Support 

COLUMBIA. TENDING 
~EBTICE 

• ·~00•262•2':19':1 

MONUDO COIN COUNTER 
DISTRIBUTED EXCLUSIVELY BY MONDIAL! 

• Electric or Manual 

• 220V or 110V 

• Only 10 lbs 

• Counts up to 1800 
coins per minute 

• High quality 
construction 

• Engineered to our 
exacting standards 

• Adjustable to any 
size coin ·or token 

MONDIAL INTERNATIONAL CORP. 
661 Hillside Rd. • P.O Box 889 • Pelham Manor, NY 10803 

PHONE FAX 

(914) 738-7 411 (914) 738-7521 
- SE HABLA ESPANOL -

DIRECT GAME SALES FROMONEOPERATORTOANOTHER ... SAVEWJTHUS! 

VIDEOS 
Aero Fighter ........... ........... $895 
Attar Burner (s/d) ........ ...... 2995 
Attar Burner (u/r) .. ...... .. ...... 650 
All. Amer. Football 2s· ....... 595 
Aqua Jack .............. .... ...... .. 695 
Beast Busters .......... ............ 1295 
Bonan:ia Bros. 2s· 
Dynamo cut Comer ........ .. 795 

Buggy Challenge (s/d) ....... 695 
captain Amert= (4-Pl.) 
ded. 25" ........ .. .............. ..... 995 

captain Commando 
ded. :is· Dynamo .............. 995 

Dragons Lair II ................... l l 95 
Escape Robot Monters ......... 495 
Final Fight .... ...... ............ .... . 495 
Galaxy Force (ver. II<lel.).3995 
G.I. Joe (4-Pl.) 2s· .............. 1095 
GP Rider (s/d<lel.) ............. 4995 
Hard Drivin' (s/d-<X>Ckpit) .4695 
Hard Drivin' .. .............. ....... 3095 
Heavyweight Champ ......... 405 
Hydra ............. ..................... 795 
Hydra (ded.) .. .......... .. .......... 995 
Knights of the Round .. .. ...... 695 

Galaga ...... ... ..................... $495 
Night strtker (s/d) .............. .. 895 
Narc .................................... 595 
NBA Jam ........................... 2295 
Nao Geo I-Slot 2s· 

w /Fatal Fury 2 .......... ...... 1150 
Nao Geo 4-Player ded. 

w /games ........................ 1795 
Operation Thunderbolt ....... 995 
Operation Wolt .................... 495 
Out Run .... ............ ........ .. ... 1195 
Pole Position .... .... ................ 495 
Rail Chase (s/d<lel.) ......... 6495 
Rambo3 .............................. 405 
Road Blaster (s/ d) ............. l 250 
Road Blaster (u/r) ...... .... ... ... 595 
Smash TV 25" ...................... 795 
Snow Bros ............................ 595 
Space Gun ......................... 1495 
Sp):ierman (3-Pl.-25") .......... 895 
Speed Buggy ....................... 725 
Street Fighter II .................... 795 
St. Fighter II: Hyper Fighting 

(ded. 25") ........................ 1795 
Stunn Runner .................... 1250 
Super Hang-On (u/ r) ........... 995 
Super MonaCX> GP 

(s/ d) del.) ................ ........ 3895 

Touchdown Fever ............. $495 
TX-1 (s/d<lel.) ..................... 595 
Viper (s/d) ........................... 495 
WrestleFest (2-Pl.) 19" .......... 550 
WGP (s/d) ...................... .. .. 1295 
WWF WrestleFest (4-Pl.) 

(ded. 25") .......................... . 995 

MISC. 
Ardac Changer $1 & $5 .... $595 
Astro Tank Kiddie Ride ..... 1095 
Boat KiddJe Ride .................. 995 
Dynamo Air Hockey ......... 1295 
Fab 500 Car KiddJe Ride .. . 1395 
Heliropter Kiddie Ride ...... 1395 
Hydraulic Heliropter ......... 1995 
Love Meter .......................... 450 
Rowe BC -35MC Changer . l 995 
Sex Tester .......................... .. 495 
super Chexx ...................... 1095 
Talking Animated Bear 

F.gg Vendor ..................... 1095 
Talking Love Meter ............. 595 
Talking Powerhouse .......... .. 595 
Thunderhorse KJddie Ride .. 1495 

Monday Night Football .. $1195 
Monte Carlo ........................ 550 
Police Force ....................... 1295 
Soccer Ball-Alvin G ........... 1750 
star Wars .. .. ....................... 1995 
Slmpsons .... ....................... 1095 
Silver Slugger ...................... 850 
Space Shuttle ...................... 495 

PINBALLS: 
Bone Busters ................... $1095 

REDEMPTION: 
Bank-It B-Ball (La:z.e!Tron) .. . $2595 
Big Choice Trtple Crane .... 2395 
Big Choice Single ................ 945 
Low Boy Crane ........ .. .......... 895 
Treasure Island Rotary Crane 

........................................ 1195 
Skillo Bingo .......................... 495 
Trtple Cholce Jumbo Crane 

........................................ 1495 
Gray hound Steel Crane ...... 895 
Gray hound Single Crane ..... 795 
Golieth Jumbo Crane w / $ .1195 
Tiple-Way Crane ................. 995 
Bob's Space Racer Roller 
Bowler w jlights ......... 1295 / pr. 

Penny Falls (12-Pl.) Pusher..895 
10· Skea Ball Oike new) ..... 2495 

Mechanized Attack .... .. ...... 995 Super OH Road ................ .. .. 895 Bonzal Run ... .. .......... 895 13' Skea Ball ...................... 1495 
Meres (ded.) 2s· .......... ...... .. 795 Super Sprtnt (3-Pl.) ............... 595 Black Knight 2000 ............. l 095 Toss 'Em ............................. 1695 
Moon walker (ded.) 2s· ....... 795 Team Quarterback 2s· ....... 595 Eight Ball Champ .... ............ 495 Belgian Single Crane .......... 995 
Mortal Komlx:rt (ded.) ....... 2595 Tetrts .................................... 495 Genesi.s ................................ 495 Spin-Out M erchandiser ....... 695 
Mortal Komlx:rt Tune Killers 2s· .................. 1245 Hollywood Heat .................. 495 Fireball w / ticket (2-Pl.) ....... Call 
(Dynamo HS-4) ........ ......... 2095 

Ms. Pac-Man ....................... 495 
Turtles in Tune ..................... 595 
Turbo (s/ d) .. ........ ................ 495 

Hot Shots ............................. . 795 
Lost World ...................... ..... 695 

Kramer Krane ..................... 850 
SMS Gobler Crane ............... 795 

CALL BOB RI'ITERHOFF (609) 881-6777 or Digital Pager (609) 729-5371 
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Digital Disc America 
5617 Business 50 West 

Jefferson City, Mo. 65109 
Phone: (314) 893-8497 

Fax: (314) 893-3601 

DIGITAL DISC • Finally an affordable way to utilize your 
Vinyl & CD Jukeboxes, and enjoy the 

AMERICA increased PROFIT$or KARAOKE! 
Call for more details on 

DDA CD Conversion Kit ! 

Combine CD's Selection with CD+Graphics KARAOKE 

H60" x W27" x D22" 

"1812" Deluxe 
This slim beautifully crafted jukebox is de

signed with a rich cherry finish, chrome-plated 
grills & trim, and has no horizontal surfaces 
for a long lasting investment protection. 
Comes standard with a coin & bill unit located 
above with a movable drawer for convenient 
servicing. Features include DDA System with 
a full disc management, background music 
programming, P.A. capabilities, promotion 
and happy hour features via clock-time board. 
The amplifier is designed with Mos-Fet of200 
watts of power, and a 100 CD selection title 
Flipping Pager. Also capable for adding 
KARAOKE and Advertising option! 

H60" x W32" x D28" 

"Classic" 
This classic jukebox has 1940 styling, all

aluminum cast-metal trim (24 pieces); it's 
hand-polished with triple-plated chrome 
(optional 14-karat gold trim). Other features 
include eight bubble tubes, simple push and 
flip, 60 disc full view display area (40 discs for 
background or KARAOKE and Advertising 
option) Has all the great features ofa DDA 
System. Allows maximum flexibility when 
changing discs. Mos-Fet amplifier with 200 
watts of power!!! 

H60112" x W37112" x D26" 

"Panther" 
This attractive cabinet is designed with 

modern-day styling. With 4 position blinking 
light controls, one big open front door with 
one small back opening for convenient servic
ing. 100 CD selection pager, Mos-Fet 200 
watts amplifier that can be linked up to 3 
additional amps providing up to 800 of 
WA TIS POWER! Has all the great fea
tures of the DDASystemandKARAOKE 
option with additional room to install the 
DDA "Cheetah" mechanism. This creates 
no delay in music, and can also be operated in 
a split mode! This allows 2 different types of 
music to be played in separate rooms. 

TWO JUKEBOXES IN ONE! 

COME SEE US AT THE ACME SHOW - BOOTH #1452 
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NEW KIDDIE RIDES 
MADE IN THE U.S.A. 

Solid State Engineering • Lightweight • Durable 
Weatherproof• American made replacement parts 
Universal base for all rides • High-security coinbox 

Heat-treated strips for construction 

SPACE SAVER RIDES 
These newly designed small 
rides still offer solid state sound 
and mechanics , heat-treated 
steel strips on coin post, and 
American made replacement 
parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, 
Carousel Horse 18 x 36 inches) 
saves you money as well as 
space. 

4 X4 BIG FOOT 
This Classic 4 X 4 Bigfoot truck 
has solid state sound, seats 
two, and has a standard state of 
the art security box making it our 
most popular ride. It is available 
in red and blue . Also available are a 
Kiddie Car and a Biplane. 

18 WHEELER 
This ride is made with indivi
dually molded tires for realism . 
It shares all the standard char
acteristics of our other rides; 
seats two, fits on a universal 
base, high-seccrity coinbox, 
heat-treated strips, replace
ment parts.are American made . 

HYDRO BOAT 
This all new speed boat will be a 
favorite of all water-loving chil
dren! It has the same solid state 
sound and mechanics, and high 
security features of our other 
rides. It is available in eye-catching 
yellow, blue, or red. 

Kiddie Amusements 
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P.O. Box 939 •Florence, MS 39073 

601-845-7501 • 800-64 7-6460 

March 1994 

PINBALLS 
FOR SALE 

Addams Family ................... $2295 
Black Knight 2000 ...... ............ 695 
Bullwinkle ............................. 1795 
Creature from Lagoon ........... 2095 
Cue Ball Wiz.ard .................... 1795 
Dr. Who ............... .......... ...... 16 95 
Fish Tales .............................. 1695 
Getaway ... ... .......................... 1495 
Hook ........ ... ........................... 1195 
Indiana Jones ......................... 2695 
Jurassic Park ... .. ........... ......... 2295 
Lethal Weapon 3 .................. .1495 
Simpsons ................................. 895 
Star Trek .............................. .1195 
Star Wars ....... ........................ 1595 
Tee'd Off ........... ...... .... .......... 2395 
The Machine ......................... 1245 
Turtles ...... .... ..... .. .................... 895 
Twilight Zone ... .. .................. 2295 
White Water .......................... 1895 

Call ROB or DOUG 

AVA 
2301 Olive St.• St. Louis, MO 63103 

(314) 421-5100 

WE CAN 
SAVE YOU 

MONEY 
Why Repair, 
When You 

Can Simply Replace/ 

REPLACEMENT 9" MONITORS 
* New Zenith Monitors & Chassis * For Arachnid Dart Boards 

(6000 &Up Series) •. , * 12 Volts DIC 1 · , , , 

USED PC BOARDS 
P.O.W ............. ............... ... ........ .... ............ $30 

TMNT .....................•. .. ....... ........•............ ..... 55 

Double Dragon ........ ..... ........ ...... ................ .40 

Simpsons ...... .......................... .... ... ........... 115 
Toki ........................................................... 115 
Robocop ................................................ 22.50 

NEW Perfect 360 Electronic Joystlcks .... 21.95 

Ph: (713)489-3233 
Fax:713-489-3233 

17009 Wells • Pearland, Texas 77584 
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IMONEX® 

U.S. MODELS 
AVAILABLE FOR THE 
FOLLOWING 
CONFIGURATIONS: 

• UNDERSIZE TOKEN 

• QUARTER AND 
UNDERSIZE TOKEN 

• QUARTER ONLY 

• QUARTER AND 
OVERSIZE TOKEN 

• OVERSIZE TOKENS 

• FOREIGN 
CONFIGURATIONS 
AVAILABLE-
CALL FOR DETAILS 

RETROFITS A VARIETY OF MACHINES: 

·ARCADE AND VIDEO GAMES 
-PINBALL 
AND MORE 

·CAR WASHES 
• KIDDIE RIDES 

Coin Validating Equipment 

INTRODUCING OUR NEWEST 

MANUAL COIN ACCEPTOR FOR THE 

ARCADE AND VIDEO GAME 

INDUSTRY THAT PROCESSES 

BENT OR DAMAGED COINS WITHOUT 

ELECTRONICS OR CRADLES 

• DRAMATICALLY REDUCE 
SERVICE CALLS AND 
MACHINE DOWNTIME. 

• MADE OF DURABLE 
MATERIALS - BUILT TO 
LAST. 

• INCREASE REVENUE AND 
REDUCE VANDALISM 
WITH A MORE RELIABLE 
MACHINE. 

• NO MAINTENANCE 
REQUIRED. 

CONTACT IMONEX® 
OR YOUR 

DISTRIBUTOR 

FOR EXCEPTIONAL SAVINGS ON SERVICE 

AND EQUIPMENT DOWNTIME 
P.O. BOX 519 

ReP/ay Magazine 

CALL 
1-800-446-2719 

THANK YOU FOR YOUR BUSINESS 

March 1994 

KA TY, TX 77492-0519 
PH. (713) 391-4704 
FAX (713) 391-4239 

0 1993, IMONEX SERVICES, INC. 
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JC Research Inc 
5667 Snell Ave. Suite 345 
San .Jose CA 95123 

TEL (408) 274-1111 FAX (408) 274-4848 

Power I nstict $725 
(No. 1 rated in Japan} 
Super S.F. C.E. 11 $1225 
Fighter's History $415 
Shogun Worrier $245 
Aero Fighter $329 
Ra~en $375 
Rim R. Basket $185 
Wrestlefest $175 

1 Slot (Stock) $425 
2 Slot (Stock) $605 
Samurai Showdown $295 
World Hero 2 $155 
Fatal Fury 2 $175 
World Hero $115 
Art Of Fighting II Call 
Spin Master $285 
Cross Sward $85 

We buy Mortal Kombat II Super Spy $75 
Top Player's Golf $135 

Super Pang, Bommber Man, Baseball 2020 $135 
Call us for Inventory Clearan Other 5 ort ames Call 

Power Supply $29 each I JAMMA Cable $15 each 
5Vf1.0A, 12V/8~ (Min. Qty4) Coin Mech. $15 each 

-.-...... :::::;;11111::::; "<"·'":·:·:·: ~''.:·i;:· ·::ii~ 
Display any game on Large Screen TV 
Super VHS Picture quality at $195 each 

Stable Synchronization, High quality Picture 
Easy installation with complete wiring instruction 
RGB converter works very well with any games 

Street Fighter, NBA JAM, Mortal Combat, Neo-Geo 

NEW REPLACEMENT 
9'' DART MONITORS 

FITS ALL ARACHNID 
AND MERIT DART GAMES 

•Easy Installation •Low Cost 
• Reliable • Better than original equipment! 

$79.95 
PORTABLE IC TESTER 

Hand-held unit will test all 7 4LS series and 
CMOS IC's. Tells you if IC's are bad or 
good in plain english. Simple to use. Nice 
LCD Display also checks RAM IC's. A must 
for any techs toolbox. 

$250.00 

(404) 923-2136 

OPERATORS & DISTRIBUTORS - COIN MACHINE CONSIGNMENT 
800 GAMES LAST AUCTION 

•JUKEBOXES 
•VIDEOS 
•BINGOS 
•POOL TABLES AUCTION 

•FLIPPERS 
•PINBALLS 
•CRANES 
•MUCHMORE 

Page274 

SATURDAY, MARCH 26, 1994 - 10:00 A.M. 
KNOXVILLE CONVENTION CENTER - KNOXVILLE, TN 

525 Henley Street -Telephone (616) 544-5371 

• TERMS - FULL PAYMENT DAY OF AUCTION - CASH, CASHIER'S CHECK or 
COMPANY CHECK WITH BANK LEITER OF GUARANTEE (No Exceptions) 

•MOTEL RESERVATIONS - WORLD'S FAIR HOLIDAY INN, (615) 522-2800 
•EQUIPMENT MAY BE CHECKED IN: 

Friday-Noon until 9p.m. or Saturday--8a.m. until lOa.m. 
•SALES TAX -Applicable state and local sales tax must be collected unless you provide 

a current copy of your sales and use tax permit. 

FOR CONSIGNMENT INFORMATION CONTACT: 

AUCTION GAME SALES 
RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 

TO BE ADDED TO OUR MAILING LIST, CALL TOLL FREE: 

* * * * 1-800-551-0660 * * * * 
March 1994 RePlay Magazine 



M & P AMUSEMENT 
658 West Market St. • York, PA 1 7 404 

(717) 848-1846 •FAX: 717-854-6801 
ASK FOR PHIL OR TERRY OR MIKE 

I $100 PRE-PAYS FREIGHT ON ANY GAME IN CONTINENTAL USA I 

SUPER SPECIALS: 
After Burner (s/d) ................................. $3500 
Big Choice Single Crane .......................... 895 
Bullwinkle (pin) ...................................... 1695 
Capcom Bowl .......................................... 395 
Cisco Heat (s/d) ................................. ... .4495 
Dump the Ump w/ticket... ...................... 2495 
F-15 (s/d) ............................................... 2495 
Final Lap I (s/d) ..................................... .4495 
Final Lap II (s/d) ..................................... 5995 
Flip-to-Win ............................................. 6995 
Four Trac (s/d) ....................................... 4995 
Galaxy Force (s/d) .. ............................... .4995 
GP Rider ................................................. 4995 
Hoop Shot Basketball ............................ 1295 
Jumbo Crane ........................................... 895 
Jurassic Park Pin ................................... 2395 
Knock Downs (like new) ........................ 2500 
Lethal Enforcer ...................................... 2595 
Mortal Kombat ....................................... 2195 
Moto Frenzy (s/d) 2-PI. .......................... 4495 
NBA Jam (ded.) ...................................... 2795 
Rad Mobile (s/d) .................................... 5495 
Rowe MC-25 Changer .......................... ,1250 
Rowe MC-25 Changer Kit: Transport, 

Harness, Power Supply, CPU .................. 595 
Skee Ball 10' Model H ........................... 2195 
Skee Ball 13' Model H ........................... 1795 
Skee Ball Model H Green ......................... 995 
Sonic Blastman (like new) ..................... 5250 
Steel Talons (s/d) ................................... 3995 
Street Fighter II: C.E. (kit) ... ..................... 395 
Street Fighter Turbo (kit) ......................... 395 
Terminator Gun .................................... .. 1995 
Thunder Blade (s/d) ............................... 1200 
Twilight Zone Pin ................................... 2395 

PINBALLS: 
Addams Fam illy ................................... $2345 
Big Gun .................................................... 695 
Black Knight 2000 ..................................... 995 
Bride of Pin bot ........................................ 1595 
Bullwinkle ............................................... 1695 
Checkpoint....... .. .. .. .. . .. .. .. .. .. . ... ..... 1395 
Comet ..................................................... 595 
Creature From Black Lagoon .................... 2195 
Dr. Dude .. .. .. . .. ............................ 1350 
Earthshaker ............................................. 1350 
Eight Ball Champ ....................................... 495 
Elvira ..................................................... 1450 
F-14 ......................................................... 595 
Fire ............ .. ............................................. 695 
Fish Tales .............................................. .. 1895 

ReP/ay Magazine 

Game Show............. .. ....................... $1095 
Judge Dredd ........ ... .. ......................... 2695 
Jurassic Park .......................................... 2395 
Lethal Weapon .. .. ......................... 1795 
Mousin' Around ........... .. ................ 995 
Pinbot .. . ...... .. ........................... 695 
Police Force........ .. ........................... 995 
Pool Sharks....... .. .. ............................. 1250 
Roller Games....... . ........................ 995 
Taxi ................... . ................................ 895 
Terminator Pin .. ...................................... 1895 
The Simpsons.... .. ............................... 895 
Truck Stop...... . ...................... 1250 
Turtles Pin. .. . .. ......................... 895 
Twilight Zone .......................................... 2395 
Whirlwind ............................................... 1295 

DEDICATED P.C. BOARDS 
WI USED ACCESSORIES: 

All American Football ............................... $100 
Altered Beast ... ... .... ................................... 1 00 
Captain America ........................................ 175 
Empire City......................... .. ........... 100 
G.I. Joe ............... ............................. 195 
Magic Sword ............................................. 295 
Quarterback .............................................. 100 
Rim Rockin' B-Ball ............ .... .... .. .. ... 125 
Simpsons ..... .............. .. ..... .. .............. 195 
Super Street Fighter ................................... Call 
Team Quarterback ..................................... 100 
Time Killers ......... ...................................... 795 
TMNT.. ................................ .. .. .................. 100 
World Series .............................. ................. 50 
WWF Superstars ........................................ 100 

VIDEOS: 
720° ....................................................... $395 
Afterburner (u/r) ........................................ 695 
Alien ....................................................... 395 
Altered Beast.................... .. .................. 395 
Assault........................... . . ................... 395 
Beast Busters .. .. .. .. .... ... .. .. .. 1295 
Big Run ........ 1395 
Blasteroid .. . .......... ... . . . ............ 395 
Championship Sprint.. ................................ 395 
Chase H.Q .................. .. ... ...................... 1295 
Clutch Hitter ............................................ 395 
Cyberball ................................................. 395 
Final Fight ............................................... 395 
Gate of Doom .. .. ......................... 395 
Golden Axe .............................................. 395 
Hang On .................................................... 650 
Heavyweight Champ .................................. 550 
High lmpact.. ........... ................................. .495 
lkari 3 ....................................................... 395 
Indy H~at ............................................... 1650 

March 1994 

Lightning Fighter ..................................... $395 
Operation Wolf ......................................... 495 
Out Run ................................................ 1395 
Paperboy ................................................. 395 
Pole Position 11 ...... ... ................................ .495 
Power Drift. .. .. .. .. .. .. .. .. .. .... .. .. .. .. .. 1395 
Roadblaster. . . . . .. . .. .. .. .. .. .. .. .. .. .. .. .... 495 
Shinobi....... .. .. .. ...................... . ...... .395 
Sky Shark.... ........................... .. ....... 395 
Speed Buggy .......................................... 395 
Stunn Runner (s/d)........ .. .................. ..1200 
Super Contra .. .. .... ................. ... .. . ........ 395 
Super Off Road w/T rak Pak .. .. .. .. .. .. ....... 995 
Super Sprint.. .. .. . . . .. .. .. .. .. .. .. .. . . . . . . ...... .495 
Thunderblade (s/d)......... .... .... .. .. .. .. .. 1200 
Thunderblade (u/r) ..................................... 495 
Toki . .. ......................................... 395 
Toobin ' ............. ........................................ 395 
U.N. Squadron .... ...................................... 395 
U.S. Classic .............................................. 395 
Volleyball .................................................. 395 
WWF Superstars . ............................. ......... 395 

NEO-GEO CARTRIDGES: 
3 Count Bout.. ........................................... $40 
Art of Fighting .............................................. 50 
Burning Fight.. ........................... .................. 30 
Cyberlip ....................................................... 20 
Eight Man ................................................... .40 
Fatal Fury ................................................... .40 
Magician Land ............................................. 20 
Nam 75............................ .. .......... ........ .. 15 
Sengoku... ....................... . ..................... 20 
Super Baseball........ ......... . ..................... 20 
Super Spy ................................................. 20 
Top Players Golf .......................................... 30 
World Heroes .. .. .......... . .. . .. ....... 30 

REDEMPTION EQUIPMENT 
SPECIALS: 

Cosmo Gang ........................................ $2995 
Cracky Crab (Like New!) ......................... .4195 
Dump the Ump w/ticket................. .. .... 2495 
Flip-to-Win.......................... ....... .. .. .... 6995 
Hoop Shot Basketball .. .. .. .. .. .. .. .. .. .. .. .... 1295 
Knock Down ........ ........................ .. .... 2500 
Lotto Fun w/hopper.. .................... .. ...... 395 
New York, New York . .................. .. .... 3500 
Penny Falls (12-pl.) ... .... ............... .. .... 1595 
SMS Poker Roll .. .......................... .. .... 1295 
Twister Skee-Ball ....................... .............. 595 
Wacky Gator (Like New!) .......................... 4750 

WANTED: Big Choice Triple Crane, Beast 
Buster, Gottlieb Pinballs, Lazer Ghost, Merlins Magic, 

Road Riot s/d, Super Hang On s/d, Tin Can Alley 
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,.. 
MONEY MAKERS ""Ill 

CONSIGNMENT /LIQUIDATION 
OPEN AUCTION OPEN 

TO TO 
THE WED., MAR. 30 • 1 Oam THE 

PUBLIC 4th AVENUE SOUTH, (Agriculture Bldg.) PUBLIC 
NASHVILLE, TN STATE FAIRGROUNDS 

Antique to New/Sold As Is, Where Is. 
Pinball Machines, Pool Tables, Jukboxes, Arcade Video Games 
and Rides, Gum/Candy Vendors of All Types Being Liquidated 

by Operators and Distributors for the Best Cash Bid. 
Silent Auction On Selected Equipment. (Write In Your Best Bid) 

CONSIGNMENTS WELCOME 
Consignments Accepted Noon ti\ 10PM Tuesday, Mar. 29 
Consignors Pay 10% With $10 Minimum & 100 Maximum 

BB - 1-10 .. . $10.00 ea., $25.00 ea. for all above. NS - $100.00 
SAME DAY SETTLEMENT! NO WAm 
•Buyers: Bring Your Sales Tax Number or Pay Sales Tax! 
Cash, Certified Funds or Good Check with Positive l.D. 

or Bank L.O.C. Made to Money Makers 

CONDUCTED BY: DEAN REAL ESTATE & AUCTION SALES co. 
FIRM #716 COL. WAYLON C. DEAN, AUCTIONEER, LIC#193 

ORGANIZED BY: MONEY MAKERS, 407 Gallatin Ave. 
Nashville, TN 37206 Local Phone: (615)226-3826 

Out of Town - Call Toll Free 1-800-972-3222 

BILL CHANGERS 
Prices Too Low To Print! 

1 -800-338· 7031 

Rowe BC-3500 

~ 
~ 

Standard SC·94T 

e 
WE SERVICE 

Rowe, Hamilton , Standard, 
Ardac , Mars , Dixie Narco 

Hamilton VN-1 

8 
We Buy, Sell, Trade and Auction Arcade Games and 

Laundry Equipment of All Types. com~mn~o~ ((((@) 
YOU'LL MAKE MONEY BUYING OR SELLING WITH 
MONEY MAKERS BECAUSE YOU SET THE PRICE! 398 Commercial St. , San Jose, CA 95112 

~ ~ 

B~Lines • Poker Kits • Magical Odds 
USED 8 LINES starting at •• • $995 

Our Values will Save you Money!!! 
Honesty, Reliability Quality and Service ... 

Call Felicia Burk for the Best Prices! 
Don't Forget to Call Call Leanna Clanton for Quality Service! 

DON'S VIDEO 
for Call days, Nights, or Weekends! 

REPAIRS 
(615) 684-7332 1-800·2 3 5-KITS 
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California Games, Inc. 
1235 E. Francis, Ontario, CA 91761 Se Habfa 

Espana/ 

(909) 930-5828 Fax: 909-629-4090 
We Will Match or Beat Any Advertised Price! 

NEW 25" VIDEOS 
25" NEO-GEO 1-SLOT ................ $1395 
25" NEO-GEO 2-SLOT.. ................. 1595 
25" MORTAL KOMBAT .................. 1995 
25" NBA JAM (4-PI.) ............ ......... 2495 
25" SUPER STREET FIGHTER II ..... 2095 
25" STREET FIGHTER II: C.E .......... 1185 
25" MORTAL KOMBAT 11. ............... CALL 
25" LETHAL ENFORCER ................ 2550 
25" WORLD RALLY ..................... .. 2195 

GAME PCB'S 
SUPER SF II W/GRAPHICS ........... $1095 
SF II: C.E ........................................ 355 
AERO FIGHTERS .............................. 395 
RAIDEN ........................... ... .. .. ........ 445 
X-MEN ........................................... 495 
RUN 'N GUN .................................. CALL 
FIGHTER'S HISTORY ........................ 435 
MARTIAL CHAMPION ....................... 550 
MOO MESA .................................... 485 
NBA JAM ...................................... 1490 
MORTAL KOMBAT ........................ 1095 
WORLD RALLY ................................ 995 
WORLD RALLY - KIT.. .................... 1195 
RAIDEN II - KIT .............................. CALL 
POWER INSTINCT ............................ 550 
MORTAL KOMBAT 2 ...................... CALL 

REDEMPTION 
POP-A-SHOT .............................. $1495 
HUNGRY HIPPO ............................. 3395 
PUTTING CHALLENGE ................... 2995 
SUPER CHEXX ................................ 995 

PARTS 
25" HITACHI MONITORS ... $325 ... 5/300 
COIN DOORS .................................... 80 
TRANSFORMERS ......................... 10.95 
BUTTONS ...................................... 1.30 
JOYSTICKS .................................. 10.00 
PERFECT 360 ATIACHMENTS ...... 19.00 
BILL CHANGERS $1,5,10,20 W/$1300 

CAPAQTY .................................. 1,800 

NEW & USED PINBALLS 
SELL • SERVICE • lHADE 

COMING THIS MONTH: 
Turbo Cabinets in 
27"' 33" & 35" 

COMPLETE 25" TURBO 
SYSTEM CABINET SPECIALS 

$895.00 
THE ABSOLUTE 

BRIGHTEST COLOR 
& BEST PICTURE 

AROUND!!! 
New 4-Player 
Cabinet -$995 

RED/BLACK OR 
BLACK/GREY 

1 YR. PARTS & LABOR 

The "CG/ TURBO" Cabinet 
complete with: 

• Heat treated melamine wood 
• 150 watt Peter Chou 

Power Supply 
•Super Jamma System 
• 25" Hitachi picture tube 
• Angle iron reinforced joints 
• Easy slide out drawer system 
• Stainless steel marquis holder 
• 1 year parts and labor 
• All front service 

AFTER YOU'VE TRIED THE OTHER 
CABINETS, GET A REAL CABINET! 

BUY A CGl-TURBO TODAY!! 

CALIFORNIA OPERATOR 
SERVICES 

NEO GEO SYSTEMS 
1-SLOT ........................................ $445 
2-SLOT ............................................ 615 
4-SLOT .......................................... 899 

W/GRAPHICS ADD ................... 30.00 
4-SLOT .......................................... 899 

COMBOS 
1-SLOT/SAMURAI ......................... $699 
1-SLOT/FATAL FURY 2 .................... 669 

CALL FOR TODAYS COMBO DEAL! 

NEOGEO CARTRIDGES 
ART OF FIGHTING 2 ....................... CALL 
SAMURAI SHODOWN .................... $350 
WORLD HEROES II .......................... 170 
FATAL FURY SPEQAL ...................... 215 
FATAL FURY 11 ................................... 99 
NINJA COMBAT.. ............................... 25 
ART OF FIGHTING ............................ 130 
SENGOKU ......................................... 50 
WORLD HEROES ............................. 100 

WE•••tAkl••••tt11dE41Ns•••••••••· 
. NJltldNWIDE 

.. ·eRlltlCllfC ··· 
CALL US FOR 

QUANTITY 
DISCOUNTS!! 

(909) 930-5828 
Monday to Friday 

After Hours 

(909) 949-3499 
GAME CONVERSIONS ......... $50- $100 FINANCING 
CHANGE YOUR 19" GAME TO 25" AVAILABLE!!! 

FOR ONLY .................................... $35 

ALL PRICES ARE SUBJECT TO CHANGE AND AVAILABILITY 

ReP/ay Magazine March 1994 Page 277 



POT '0 SILVER 
Single Coin Pusher 

Our Service 
Department bas 

proven time and time 
again to be the Best 

in the industry! 

GTi 
COME AND JOIN US 
THIS YEAR & MAKE 

THIS THE BEST 
SHOW EVER! 

• 
Our booth 

will be #145 
at ACME! 

Used Equipment: 
Starting at 

Coin Pushers ............ .. ... .... $1 , 095 
Darts ......... .. ..... .. .. .............. .. 1,195 
Videos ..................................... 795 
Pool Tables ........................... 1,495 
GTI Pokers .. .... .. .. .. .. .............. 1,095 
Pinballs ......... ....................... 1, 195 
Cigarette Machines ................ .. 595 
Rowe CD's ............................... Call 

call TO LL FREE: QUALITY 
FIRST& 
ALWAYS! 

1-800-456-6882 
CALL 

TODAY 
for 

FREE 
BROCHURE! 
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GAMES OF TENNESSEE 
1220 West Jackson St., Shelbyville, TN 37160 

Phone: (615) 684-0100 
Fax: 615-685-0144 

CIC Ill 
March 1994 

8-LINE/POKER 
BOARDS 

1-800-966-9873 

* BC-8 * 
CONVERSION KIT 

SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 

CONVERTS A BC-9 to BC-35 
• $5 Acceptance 
• Solid-state, self diagnosing 

computer 
• Installs in minutes 

TO ORDER, CALL: 
(818) 245-8235 

THIS MONTH 
sraJU:T FIGHTE• ll .1.:19 
TJIHT (Jn tbne] 99 
MAGIC .swoaD 99 
JIDICS 99 
PUHi< SHOT .149 
CAPTAIN COJIJIAHDO .169 
VKHD~A .149 
Aa£1HGTOH Hoasi: •• .lff 
HIGH IMPACT .U9 
SVPDI OFF aoAD .189 
AJIDllCAH HOaSE SH. .149 
WllESrI.JtFEsr 99 
PITFIGHTDI J'..:19 
JI& PACJIAH .lff 

CUP DlSTBlBUTlNG 
TELi .Z.19-.ZS6-U38 

p 
c 

B 
0 
A 
B 
D · 
s 

~.· FAX: 2.19-2S6-.ILU ~ 

PUBTIME DELUXE 
CRICKR DARTS 

$500 
Quantity Pricing Available! 

PREMIERS ••.••••••••• $100 

AMUSEMENT 
DEVICES, INC. 

Menasha, WI 
Call Kurt or Rollie: 

(414) 122-1932 
ReP/ay Magazine 
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MAKING CHANGE 
SHOULD NOT COST 

A BUNDLE!!! 

MODEL AC-4000 
Measures only 
8IJ4"wx18"h x lO"d---

Scratch resistant 4-color -
graphic front 

--14 ga. Heavy steel construction 

High security screw in T handle 

$1.00 stackerless bill acceptor 

--600 quarter capacity bulk 
loaded hopper with options to 
1000 quarters/tokens 

Recessed saftey coin cup 

ReP/ay Magazine 

*Optional base and header available 

$599.00 
six other models from which to choose 

American Changer Corporation 
1-800-7 41-9840 
call for your local distributor! 
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USED 
Virtua Racing Deluxe ......... $13,500 
Virtua Racing Twin ................ 8,200 
Suzuka 8 Hours ..................... 8,200 
Terminator 2 Pins .................. 1,700 
Getaway Pin .......................... 1,500 
Lethal Weapon Pin ................ 1,600 

& 
MANY, MANY MORE! 

Top Quality 1,2,3,4,5 & 6 
Pocket Change Aprons 

• Arcade Aprons - Game Aprons. 
• Coin Roll/TickeVT oken Dispensing Aprons. 
• Money/Pick-up Bags - Chef & Bib Aprons. 
• Glow-Jewelry Vending Aprons. 
• Options: Many Colors, 2 Inch Wide Hook & 

Loop & 2' Wide Adjustable Side Buckle Belts, 
Side Buckle Belts, Ballistic Nylon Pockets, 
Monograming. 

CCA/Ct1STOM 
CHANGE APRONS 

1·800·8·ARCADE 
1·800·827·2233 

Spt·t i.1lit.1 Lighting Supplit·r' 
To lht• ( ;;1111i11g llHhl\ll'~ 

for 
M \'.\l 1: \( · 11 •l{El{S •<WEI{\ I Ol{S 

LO< . \TIONS 
• 12V, 24V, UOV Chase 

Lighting Systems 

• Bnlbs All Kinds 
Including Miniatures 

• Prognmmable 
Lighting 

Controllers 

• Relays 

Direct Importers - Manufacturers 
Free 1993 Catalog 

1-800-248-0076 

Redemption Games 
Pop-a-Ball ...... ............. .... .. ...... .... ... $2195 
Skee Balls (model D) ........... ... ..... 595 ea. 
Mettee Knockdowns ................. 1500 ea. 
Seide l Bingo Reno ..... .. ....... ..... 1195 p air 
Seide l 3-in-Llnes .... ......... ... ....... 1395 pair 
Whirley Buckets .... .... .. .... .......... ... .... 595 
5 Player Pusher ..... ................. .. .... ... 1995 
Hollywood Crane ... ............. .. ......... 1595 
King Arthur Rotary .... .. ....... ... ... .. ...... 695 
Clown Rolldowns ...... .. .. .. ... .. ......... . 2595 
Skill Dozer .... ..... .......... .... .......... .. ... .. 895 
Single Player Pusher ..... .. ......... ... .... 1195 

Also Available: 
Misc. Video, Jukeboxes, Pinballs. 

Wanted: 
Rotaries (Treasure Island, Smart Ind.), 

and o ther redemption p ieces. 

Call Keith or Bill at: 

(616) 329-7019 

WANTED: 
Pioneer Laser Disc Players - Model LVD 2000 

• 
Also we carry a complete line 

of quarter horse and dog racing games 
and related parts. 

VIDEO SLOT GAMES: 
W-4 ...... ..... .... ................ $159 Poker Lucky 77 .... .. ..... .. ... ... .... $549 
W6 ..... ........ .. ... ................ 249 Super Bell .. ....... .... ...... ... .. ... .... .. 249 
Lucky 55 .... ... ... ... ..... .... .. 499 
Lucky 75 .. ...... ...... ... ...... .499 
Lucky 89 ........ ..... ... ........ 549 

Lucky 74 Llne .. .. ........ ... .......... .. 625 
Call for volume discounts! 

Lucky 90 ........ ..... ... ...... .. 549 Meg-a Poker. .... .. .. ............ ....... .. 625 

MSR ELECTRONIC LTD. 
390 Edgeley Blvd. Unit 15 • Concord. Ontario L4K 3Z6 

(905) 738-3511 • (905) 738-3512 • Fax: 905-738-5853 
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TJllS MONTJI p 
sra~ FIGBTIUl II U9 c 
TllNT (in time} 99 
MAGIC SWOJlD 99 
KJUlCS 99 B PUNK tlllOT .149 
CAPTAIN COMMANDO .l'9 0 
V~D.!:TTA .149 
AllLINGTOH HOJlSE Jl. .lff A 
HIGH IMPACT .l.J9 

B SVPJUl OFF JlOAD .189 
AJIJUllCAN BOJlSE SH. .149 D WJlESTL.EFEST 99 
PIT FIGBTEll .129 s 
KS. PACMAN .lff 

CUP DlSTJUBVTlNG 
TELi .Z%9-.ZS6-:U38 

~ FAX: %.l9·U6-.l.l44 EB 

WANTED: 
CLEAN SWEEP CRANES 

Single & Double 
• 

MASTER AMUSEMENT 
(214) 494-0180 

~NEED REPAIRS 
CALL 

BLUE BELL SERVICE 
FOR 

Fast and Professional 

MONITOR & BOARD 
REPAIRS 

~ 
BLUE BELL SERVICE 

301 East Airy Street 
Norristown, PA 19401 

(office) 

215/215-4263 
(fax) 

215-239-9880 
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35" SYSTEM CABINET 
IS 

AVAILABLE 
..........................................•........... ...................................................................... 

PT-9 SPECIAL OFFER FOR 
COMPLETE GAME: 2711 SYSTEM CABINET 

$875.00 

35" MORTAL KOMBAT II .. .... .. .. ..................... .. CALL TO RESERVE 
27" MORTAL KOMBAT II ..... .... ..... ...... ..... ... ... .. CALL TO RESERVE 
27" SUPER STREET FIGHTER II .......... .................. .. ............. $2095 
27" MORT AL KOMBAT I .... .......... .. ...................... ...... ......... .... 1995 
27" SAMURAI SHODOWN or FATAL FURY SPECIAL ........... .. 1675 
27" ART OF FIGHTING 11 .... ..................... , ............... .... .. ... ..... .. 1750 
27" NEO GEO ONE-SLOT ..... ... ............... ............... ... ...... ....... 1425 
27" NEO GEO TWO-SLOT ..... .... .... .. ....................................... 1595 
27" STREET FIGHTER II: . C.E. (TURBO) ........ ..... ... .. ............... 1225 
27" FIGHTER'S HISTORY ... .............................. .... .. ............. ... 1225 
27" RAIDEN II COMPLETE GAME ......................... .... .. .. ........ . CALL 
27" POWER INSTINCT .... ....... ... .... .. .... ... ....... .. ....... ..... ........... 1499 
USED P.C.B.'S 
STREET FIGHTER II: C .E ............ ..... .......................... ... ......... ....... ...... $295 
STREET FIGHTER II .. ....... .......... ...... ..... ... ....... ..... ... ..... ..... ...... ............. 195 
FIGHTER'S HISTORY ..... ..... .......... ........ ..... ..... .... ............... ........ .... .. ... . 395 
POWER INSTINCT .... .... ... ...... ....... ... ... .. .... ....................... .. .. ... .. ........ .. .495 

MAX PRODUCTION!!! 
PT6-35 ....... .. 35" PT COMPLETE SYSTEM CABINET .... ... ... . $1195 
PT6-33 ...... ... 33" PT COMPLETE SYSTEM CABINET ............ . 1349 
PT9-27 ....... .. 27" PT COMPLETE SYSTEM CABINET ... ....... .. ... 895 
PT8-27 ......... 27" PT COMPLETE SYSTEM CABINET .. .... ..... .... 895 
PT-25 .. ... ...... 25" MONITOR ..... ...... .. ...... ............................. .... . 305 
PT-27 ... ........ 27" MONITOR .......... ............... ........................... . 310 
PTPS ..... ..... .. 15 AMP POWER SUPPLY .. ..... .. .... ... .. .............. 21 .95 
PTC .............. CONTROL PANELS ............. .............. ... ..... ..... . 39.95 

NOTE: ALL PT COMPLETE SYSTEM CABINETS INCLUDED WITH CONTROL PANEL HOLES SETUP FOR 
(Mortal Kombat II, Super St. Fighter II, Neo Geo, etc.) & PT HIGH SECURITY BAR WITH 

ONE YEAR PARTS & LABOR 

P&T ELECTRONICS CO. 
165 Stare Street • Pomona, California 91768 

Phone: (909) 392-1470 
Fax: 909-392-1472 

Call for Brochure - Call for Delivery! 
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USED PC BOARDS - CHEAf NEO-GEO CARTRIDGES 
1 - Captain America ........................... $150 1 - Nam 1975, Sengoku, Magician Lord 
1 - Vigilante .. .... ............. ................. ..... .. 35 $25 each, 3 for $60 
1 - Turtles in Time ........... ....... .... .......... 200 • 1 - WrestleFest ......................... ....... ...... 75 
2- The Main Event .. ......................... 25 ea. 3 - Rowe WRF, Wallboxes 
3- Moon walker ................ .45 ea./3 for 100 "MINT CONDITION" 
2- TMNT ..................... 75 ea./both for 125 $200 each, 3 for $500 

ROY GEORGE MUSIC & VENDING CORP. 
124 So. State St. • Painesville, OH 44077 

Phone: (216) 946-8885 • Fax: 216-357-0531 

CABINET SPECIALS! 

I 

4-PLAVER 2-PLAVER 
Empty Cabinet... ....... $299 Empty Cabinet .......... $279 
27" System Ready ...•. 895 27" System Ready ..... 850 

27" Cabinet w/Dynamo 
Panel ...................... $259 

• Universal 19", 25" or 27" mounting 
• Removeable front control panel 
• All front service from bottom 

slide-out panel 
• Monitor, marquis, control panel plexis 
• Trim continues on back & bottom to 

prevent chipping 
• Corner guards 
• Heat treated melamine wood 

• ~.~.'~ .. ~!~'.~.~.~~'.~~~.~~~'.~~.~.~:.:.'.$~~9.00 
• Countertop Cabinet ................ $109.00 

8-LINE 
Empty Cabinet.. ........ $199 
5 or more ........... 175 ea. 

Kit Ready w/Well-Gardner 
Monitor ..................... 679 

• 19" mounting 
•OBA cutout 
• English oak 

woodgrain 
• Very flashy gold trim 
• Gold locks & hinges 
• PVC currency tube 

included 
• Flip latches on re

moveable control 
panel 

• Trim continues on 
back, bottom & 
doors to prevent 
chipping 

ATC 
P.O. Box 606 •Mt. Juliet, TN 37122 

(615) 754-7253 
40% - 50% Freight discounts available! 
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599 Bartlett • St. Clair, MI 48079 

1-800-914-9024 
(313) 364-9506 

Fax: 313-364-8847 
BOARDS ONLY! 

WE CAN LOCATE MOST 
HARD TO FIND PCB's!!! 

FREE FREIGHT ON ORDERS 
OFOVER$300 

ALL BOARDS ARE LEGAL 
AND COME WITH A 

30 DAY WARRANTY!!! 
Best prices & service available! 

Lethal Enforcer ............ ....... $1195 
Super Street Fighter .......... .... 1395 
St. Fighter II Champ. Hyper .. .495 
Martial Champion .................. .495 
Stryder* .... ... .......................... .. 200 
Kinf of Dragons* ......... ........... . 200 
Superman* .................. ... ......... 295 
Fighter's History ..................... 495 
Shadow Force .............. ........... 495 
X-Men (4-Pl.) .............. ............. 395 
Violent Storm ........ .................. 695 
Toffy ...................... ...... .... .... .... 395 
Neo Geo 1-Slot.. ...... ............... .475 
Neo Geo 2-Slot factory kits ..... 695 
WrestleFest* ........................... .. 75 
Pac-Man Plus* ............. ........... .. 99 
Toki ......... ......... .......... ............. 100 
Street Fighter* ................ .... .... 100 
Slam Master* ...... .... .. .. ........... . 495 
Shogun Warriors ..................... 195 
NBA Jams ................ .............. 1595 
High Impacts ................... ........ 150 
Punk Shot* ..... .. ......................... 50 
Heavy Unit ........ .............. ....... .. . 50 
Turbo Force* ...... ............ ...... ..... 99 

NEO GEO CARTRIDGES 
Fatal Fury Special .................. Call 
Samurai Shodowns ............... $325 
World Heroes 2 ...................... . 140 
Viewpoint ............... ................ 150 
League Bowlings ....... ...... ........ 150 
Fatal Fury 2 ......... .. .................. 150 
King ofMonsters .............. ......... 99 
Soccer Brawl .............. ..... .... .... 150 
King of Monsters 2 .............. .... 150 

* MARQUEE INCLUDED 
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Happy 
Plaza 
Item No. Al 
Size: 

Height 19lcm 
Width 8lcm 
Depth 84cm 

Coin-Slotting 
Machine 
Item No. AS 
Size: 

Height 2 l 8cm 
Width 155cm 
Depth 24lcm 

Catcher 
Item No. A4 
Size: 

Height l 94cm 
Width 168cm 
Depth 89cm 
Weight 230Kg 

Hand Pick 
Machine 
Item No. A3 
Size: 

Height 193cm 
Width 168cm 
Depth 83cm 
Weight 180Kg 

'
, .. I'" 
I. ,\ 

Catcher 
Item No. A2 
Size: 

Height 186cm 
Width 77cm 
Depth 78cm 
Weight 95Kg 

Catcher Kit 
Item No. AKI 



VICE PRESIDENT 
FOOD OPERATIONS 

$60,000/YR + 
Seeking results - oriented individual with expe
rience in Pizza Operations as the operating 
manager, vice president level. Must be able to 
develop pizza operations and operate them on a 
day-to- day basis. This opportunity demands a 
self motivated, entrepreneurial individual that 
requires no supervision. Demonstrable results 
required! Must be able to administer multi
store operation. Excellent opportunity expand
ing pizza/entertainment company. Benefits 
include profit sharing. 401(k) and medical. 
Send resume and references in confidence to: 

.lfV~~~· .,,.® 91-246 Oihana St. 
Kapolei, ID 96707 

Attn: Personnel Dept. 

1EMPIRE AMUSEMENT 
CORPORATION 

MICHIGAN'S PREMIER GAME 

AUCTION COMPANY! 
Upcoming Auctions: 

Apr. 9 • Mav J .June 4 
at our newly expanded facilities! 

WE SPECIALIZE IN USED EQUIPMENT! 
FACTORY DIRECT WITH: 

Wurlitzer, Merit, Kramer, l.C.E., U.S. Games 
CALL JOHN BENO AT: 

EMPIRE AMUSEMENT CORP • 
32242 W. 8 Mile Rd. •Farmington Hills, Ml 48336 

(313) 477-2200 

THE GAME DEPOT 

Unbeatable 
Prices!! 

301 Webb Rd •• Williamston SC 29697 
f803J 231-6704/f803J 231-6717 

rwatch for new SOO#J 

New Kid in Town 
THIS MONTHS 

OPENING SPECIAL! 
NEW 
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New & Used 
Buy Sale Trade 

*Poker 
*8-Lines 
*Uideo 

* Pool Tables 

March 1994 

CherrY Master 
Complete Game 

1911 Weirs Gardner 
HSU 300 

$1050.59 
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GREEN COIN MACHINE 
DISTRIBUTING, INC. 

VlNVllV 

sares 

if ~I 
Check with us for the cleanest equipment at the best prices. 
Hundreds of games are available from our route inventory. 
Free delivery on four or more east of the Mississipi. 

Mr. Exporter, we can fill your orders! 

> 
a:>< 
::J er: 
~1-
.J 

ii ~I Games Are Our Only Business. 
Why Take a Chance? 

t en c: :I: zo 
m ::D 
~ 

"Serving the Coin Machine Industry Over 35 Years; 
Distributing With an Operator's Point of View" 

150 Jet Port Industrial Park 
Myrtle Beach, SC 29578 

(803) 626-1900 
Fax 448-9899 

Ask for Royce or Ed 

2560 Overton Crossing 
Memphis, TN 38127 

(901) 353-1000 
Fax 353-1155 
Ask for Jan 

PEACH STATE 
COIN MACHINE EXCHANGE 

1050 Boulevard S. E. 
Atlanta, GA 30312 

(404) 622-4401 
Fax 622-7972 
Ask for Riley 

3701 1·55 South 
Jackson, MS 39212 

(601 ) 371·1000 
Fax 371-1259 
Ask for Jay 

Royce and Jan hope to see you at the ACME Show 
March 17-19 at the Rosemont Convention Center 

in Chicago and can be contacted at the Hotel Sofitel. 

CHANCE Rock-Ola Bromley 

• Run & Gun Sales ? Rocket 
Rock 'n Bowl Cops 

Cue Ball 
Tee'd Off 
Wipe Out Lethal MEMPHIS Bubbler 'n 

EVERYDAY Enforcer 800-426-3786 • Gala 
SAVINGS 

Wheel Em Im Robbers 
Rescue 911 

ReP/ay Magazine March 1994 
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3HUGE 
ARCADE 

AUCTIONS 
System-$495.00 

* Machine location tracking Trial Version-$45.00 
• Moiling labels, checks, 1099' s m;n. ' ... 386& HO •oq'd; 

ALL IN CALIFORNIA IN MARCH 
Arcade Games • Pinballs • Jukeboxes * Quicken TM interface V;oa, Ma>"'c"'d occ"'oOd 

• Gome and location history * Merchandise tracking, redemption 
* Commission calculation * Collection, move & service forms 

CALL NOW FOR 
BROCHURE, DATES & TIMES! 
-CONSIGNMENTS WANTED-

• Meter tracking * Bulk vending option 

TEAM WRITE 1403 N. Batavia St., Suite 203 
Orange, CA 92667 (714) 535-5353 CORPORATION Tel : (7141744-1496 /Fox: (7141744-1497 
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WILLOW ENTERPRISES 
*NO STEALS .. JUST FAIR DEALS * 

PINBALLS 
Getaway 
Fish Tales 

Bride of Pinbot 
Checkpoint 

Cyclone 
Bad Cats 
Creature 

Addams Family 
Rocky & Bullwinkle 

Taxi 
Secret Service 

VIDEO 
Beast Buster 

X-Men 
St. Fighter Champ. (Ded.) 

Martial Champs 
Afterburner 
Road Riot 

Road Blaster 
Super Hang On 

MISCELLANEOUS 
Rowe CD-lOO'S 

Rowe Vinyls 

NSM Vinyls 

Shuffles 

Pokers 

Redemption 

STATE OF THE ART SOLID STATE BINGOS (6-Cards) 

Here Comes Summer ... Better Get Ready NOW! 
Phone: {410)768-3400 •Fax: {410)768-9563 

March 1994 ReP/ay Magazine 



-----------TEKBILTiric 

Encoder 
Automated 

Teller 

Card Acceptor 

Make ANY Game "Cashless" 
No Poor Acceptance 

Ends Cash Handling Problems 
No Cash in the Game - No Vandalism 

Extremely Fast Play - In.creases Revenues 
A.T.M. Bank Teller Security Technology 
Adapts to ALL Currencies Worldwide 
Highly Intelligent - Network Capable 

GREAT "for Arcades~ Clubs 
S1>ecial Need Locations 

© 19941C L01 

ReP/ay Magazine 

BiLT inc: 
Quality Products 
Quality Service 

Fiu.:nting do:n Valley Indus trial Cente r 
3 983 1'11a nn Road 

Fiu.nti:ngclo:n Valley.,. PA 19006 U.S.A. 
215-322-3232 "*"* Fax 215-322-3238 

I_-800-666-7776 
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(~0AS'l1Af, 
POP-A-HAJJ, GAHES 

only $lt1!}5 
!IE'l'UO l\)llJSE!IEN'I' 
(503) 665-1847 

(20) VIDEO GAMES 
.-$1995 .. 

(518) 3'12-3883 

FOR SALE 
(30) LITTLE CASINO H's 

Working & Non-Working 
Many Many Extra Parts 

(310) 457-4418 

GALAXY DISTRIBUTING 
7811 E. Admiral Place• Tulsa, OK 74115 

1-800-678-7665 • (918) 835-1166 • Fax: 918-835-1266 

USED PINBALLS 
Back to the Future .................. .. .......... ... $1000 
Gilligan's Island .. ... .. ... ......................... ... .. 1495 
Terminator 11 ............................................ 1895 
Class of 1812 ...... ........ ...... ... ..... ...... ...... .. 1350 
Surf 'N Safari ........................................... 1475 
Super Mario Bros ..................................... 1695 
Whirlwind .................... ... .......... .. ...... ..... .. 1295 
Rocky 'N Bullwinkle .................................. 2095 
Fun house ....... .... .. .. ........ ... ...... .... ..... ....... 1450 
Taxi ........................................................... 795 
Roller Games ........ .. ..... ...... .. .................... 1100 
Fish Tales .. .... ............................ .. .. .......... 1895 
Hook ........ .... ...................... .. ..... ... ........... 1595 
Jurassic Park ...................... ..... ..... ........... 2195 
Lethal Weapon Ill ..................................... 1695 
Star Wars ........ .................................. ...... 1795 
Riverboat Gambler ........................... ........ 1495 
Black Knight 2000 .... ................................. 995 
Operation Thunder .... .... ...... ..... .. .............. 1295 

USED VIDEO GAMES 
Rampart (2-pl., 2-dr., Dyn.) .... .................. $395 
Gunforce (2-pl. , 2-dr., D.E.) ........................ 395 
Gunforce (2-pl. , 1-dr.) .... ............ .. .............. 295 
Arch Rivals (2-pl., 2-dr., Atari) .................... 295 
DJ Boys (2-pl., 2-dr., Dyn.) .. ....................... 350 
Gang Wars (2-pl., 2-dr., D.E.) ................ ..... 295 
Indy Heat (1 -pl., 1-dr.) ................................ 195 
Klax (2-pl ., 2-dr., D.E.) ........................ ....... 250 
Atax (2-pl., 2-dr., D.E.) .... ...... .... .............. ... 250 
Pound for Pound (2-dr., Atari) ...... ............ ... 250 
WWF Superstars (2-pl., 2-dr., D.E.) .. .. .. ....... 295 
Championship Sprint (2-pl.) ........................ 595 
Captain America (2-pl., 2-dr., D.E.) ............. Call 
Arch Rivals (2-pl., 2-dr., D.E.) ..................... 295 
Shinobi (1 -dr., Defender) ....................... ..... 150 
Buster Bros. (1 -dr., Nintendo) ..................... 150 
Knights of the Round (2-pl., 1-dr .) .. .... ........ .495 
Knights of the Round (2-pl., 1-dr.) .............. .450 
Silent Dragon (1 -pl., 1-dr.) .......................... 350 
Task Force Harrier (2-pl., 2-dr., D.E.) .. .. .. .... 350 
Final Fight (2-pl., 1-dr.) .. .. .................... .. .... 295 
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Final Fight (2-pl., 2-dr., Atari) ................... $295 
Street Fighter II (2-pl., 2-dr., Atari) .............. 495 
Strider (1-pl. , 2-dr., Williams) ..................... 295 
Raiden (2-dr. , Nintendo) ............................. 395 
3 Wonders (2-pl. , 2-dr., Williams) ........ ....... 395 
Thunderblade ...................................... ...... 395 
Roadblaster ........... ...................... .............. 695 
Tecmo Knight (2-dr., Dyn.) .. ....... .. .............. 395 
Afterburner .............................. .... .. .... .... .. .. 895 
Operation Wolf .... ................................. ...... 495 

NEW FACT. KIT CLOSEOUTS 
Captain America .... .................................. $195 
Time Killers .... .......................................... .450 
Silent Dragon .......... ................................... 195 
Funky Jet ................................ .................. 195 
Fixeight .............. ... ........................ ............ 195 

NEW FACTORY KITS 
Ninja Batman Baseball .......................... .. .. .. Call 
Survival Arts .................... .. ...................... ... Call 
Raiden II 0Jery Good) ................................... Call 
Samurai Shodown .......... ... ......... .. .... .. ........ Call 
Art of Fighting 2 ...... .............. .. .... .. ............. Call 
Pit Boss Kit (for Superstar) .................. .... .... Call 
Pit Boss Board Kit (for old Pit Boss turn into 

Superstar 30) ........................................... Call 

11MR. BALL POLISHER" 
• Makes your pool balls 

. ~. i , look shiney & new! 
r.,.:\· 1•~.\ 1 • 90-day money-back f·'·' i · r·1· , I 
, • 1 i,: •'. !; warranty. I . I. i ·, . , 

,i '~~··-~ *Callfordetails! 
1 .... --~~~ 

r~:;:,,_ ·, . only 
-'\__ -v' ; ~r/__; $495 

\_,,_./ 

March 1994 

COLOR GENERATOR 

Finally a low-cost solution to monitor 
pattern generator ... Hooks up to most 
RGB negative sync monitors. Choose 
dots, squares or cross-hatch patterns. 
For all your allignment needs - no more 
guesswork. Repair monitors on the 
bench in the shop, instead of in the 
game where it is dangerous & cumber
some. Very easy to use & hook up. 30-
day money-back guarantee! 

$99.95 
SOUND SWITCH 

Will hook up to any jukebox and any 
background sound source. Will switch 
automatically to the jukebox. When it is 
done - it switches back to the back
ground with an adjustable delay. Works 
on 70V and 8 ohm system. Very easy 
to install. An affordable price. 

$39.95 
POWER SUPPLY 

21 Amp with Fan 
Lots of 8 or more ... 

s25.oo each 
SNK or DYNAMO TYPE POWER 
SUPPLIES ................................ $41.95 ea. 
POWER CORD ....................... .......... $2.50 

ReP/ay Magazine 



10,000 + Coin Capacity Hopper 

$1,$S ,$10 ,$20 
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RePlay Magazine Deadline Notice: 
The APRIL 1994 POST-ACME SHOW REVIEW 

issue will close for ads on Friday, March 11, 1994. 

(This date is before the show, but in-depth 
ACME coverage will be included in the issue.) 

Ac1F1c l'1oEo GAMING 
12941 Ramona Blvd., Suite E • Irwindale, CA 91706 

Phone: (818) 960-1789 •Fax: 818-960-5774 

NED-GEO 1 & 2 SLOT 
SAMURAI SHODOWN 

MORTAL KOMBAT 
NBA JAM 

STREET FIGHTER II: C.E. 

COMPLETE 25 11 

SYSTEM CABINETS 
WITH SLIDING FRONT 

CONTROL PANELS 

NOW AVAILABLE 
Super Street Fighter! • Art of Fighting 2 • Mortal Kombat! 

25" Monitors .......................................................................................................................... $325.00 ea. - $300.00/5 
27" Monitors .......... .. ..... .. ....................................................................... .......... .. ................................. .................... Call 
25" Monitors Chassis .................................................... .. ................. ....... .... .......... .................... .... 109.00 ea. - 99.00/5 
27" Monitors Chassis ........................................... ....... .................... ........................................ SPECIAL ONLY 80.00 ea.! 
15 AMP Power Supply .................................................................................................................. 24.00 ea. - 22.00/24 
Over Under Coin Door ..................................................................................................................... 85.00 ea. - 80.00/5 
Monitor Bezel ................................................................................................................................... 9.00 ea. - 6.99/1 O 
Overlay ..................................................... ........................................................................................ 9.00 ea. - 7.99/10 
4" Zip Ties (Bag of 1000) .................................................................................................................. 10.00 ea. - 9.00/10 
Micro Switch Terminal Connectors (Bag of 1000) .............................................................................. 40.00 ea. - 35.00/5 
Jamma Harness ....................................................................................................................... ....... 10.00 ea. - 9.00/1 O 
Generic Header ............................................................................................. .................................... 8.00 ea. - 6.00/10 
We have NEW Black Overlays - 18" x 26" .................................................................................................... just 7.99/1 O 

DISCOUNTS ON LARGER VOLUMES! 

Call everyone else! Then call us last! 

(818) 960-1789 
Page290 March 1994 

WE SHIP 
C.O.D.! 
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BllLACCEPTORS!BllLACCEPTORS! 
MARS 
ELECTRONICS 
INTERNATIONAL 

GL 5 
BILL ACCEPTORS 

HIGH SECURITY 
HIGH PERFORMANCE 

$1, $5, $10, $20 
ACCEPTANCE 

COMPLETE INSTALLATION 
KITS INCLUDED 

UP STACKER 

DOWN STACKER 

STACKERLESS 

ALL MODELS AVAILABLE FROM STOCK 
VFM2, VFM3, VFM4, VFM5 & GL5 

FACTORY AUTHORIZED SERVICE CENTER • ONE-DAY TURNAROUND SERVICE 

BlLT inc 

ReP/ay Magazine March 1994 

3983 MANN ROAD 

HUNTINGDON VALLEY, PA 19006 

215-322-3232 •FAX 215-322-3238 

1-800-666-7776 
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FAMILY FUN CENTER 
FOR SALE 

Northern California/Bay Area 
Only entertainment center for 35 miles, 3.5 acres, 
(2) 18 hole mini golf courses with award winning 
landscaping (2 waterfalls), 6 batting cages; 8,000 
sq. ft. arcade, Go Kart Slick Track, Go Kart Road 
Track, Kiddie Bumper Boats & Electric Cars, Snack 
Bar, & 1,000 sq. ft. private office with full bath & 
kitchen area. Established year round activity. 

Contact: Don Scott, Golf 'N Games 
501 Somersville Rd., An~och, CA 94509 

Ph: (510) 754-5100 
Fax: 510-754-5102 

WANTED 
Old Jukeboxes & Parts 

or 
Related 

Clean out those back.rooms for 

CASH! 
1962 and EARLIER MODELS 

TOLL FREE: 
I-800-585-3297 

COUNTERTOPS 
U.S. Games 13" $800 - $1000 

GRAYHOUND 
CRANE 

Single with DBA $950 

PINBALL 
The Machine $1500 

IN CA: 1-800-750-5853 
OUTSIDE: (619) 444-6517 

ACME SHOW SPECIALS! 
MY COIN DISTRIBUTORS, INC. 

132-10 Jamaica Ave. • Richmond Hill. New York 11418 

OFFICE & SALES: (718) 291-5757-8-9 •PARTS & SERVICE: (718) 526-8383 •FAX: 718-739-3805 

Welcome Ex ort Customers ... Se Habla Es anol 

UPRIGHTS: PINBALLS: 
Virtua Fighting ....................... NEW 
Mortal Kombat U ................... NEW 

Tales from the Crypt.. ............ NEW 
Star Trek (Williams) ............... NEW 

NBA Jam u ............................. NEW Jurassic Park ........................ $2495 
Mortal Kombat ...................... USED 
Lethal Enforcer ...................... USED 
NBA Jam ............................... USED 
Terminator II Gun .................. USED 
Run & Gun (ded./used) ........ CALL 

Twilight Zone ......................... 2395 
Addams Fcnnily ..................... 2295 
Creature From Lagoon .......... 2195 
Tee'd Off ................................. 1995 
Fish Tales ............................... 1895 

KITS/P.C.B.'S: Rocky & Bullwinkle ..................................... $1895 
Star Wms ....................................................... 1895 

Run & Gun (kit-new) ............... Call 
Raiden II (kit-new) .................. Call 

Terminator II ................................................. 1895 
Cue Ball Wimrd ............................................ 1895 
Dr. Who ......................................................... 1795 

Super St.F. II (kit-new) ............. Call 
NBA Jam (used) ...................... Call 
Mortal Kombat (used) .......... $1095 

Lethal Weaµ:m 3 .......................................... 1595 
Fun Hoose ..................................................... 1595 
Getaway ....................................................... 1595 
The Machine ................................................. 1295 

Slam Masters (kit-new) ............ 495 Hook .............................................................. 1295 
Skins (PCB) ........ .... ...... .... .......... .......................... $695 Star Trek ........................................................ 1195 
Punisher (PCB) ................................. .......... ........... 695 Checkp:iint ................................................... I 095 
Martial Champon (PCB) ...................................... 595 Riverboat Gambler ....................................... I 095 
Codallacs & I:Mlcrours (PCB) ............................... 595 Turtles ............................................................. 995 
Waniorsol Fate (PCB) .. ......................................... 450 Cyclone .......................................................... 995 
Street Fighter ll: C.E. (PCB) .................................... 400 
Tune Killers (PCB) ................. .................... .... ......... 395 
Shogun Warriors ................................................... 395 

MUSIC: 
Used Rock-Ola Trilogy ................ $2895 

Fighter's History (PCB) ........................................... 395 
Street Fighter ll (PCB) ............................................ 300 
Guardians ot the Hood ......................................... 295 
Knightsot the Round ........................................... can 
USED REDEMPTION ... CALL NOW! 

Used Pioneer CJV-55 
2-player ....................................... 2495 

Used Rowe CD-100 ....................... 2995 
Used Rowe AMi Combo & Vinyl 
Jukeboxes ..............................•....... Call 

Page292 March 1994 

USED SITDOWNS 
& DELUXE VIDEOS: 

Exhaust Note ............................... $7 495 
Lucky & Wild ................................. 5995 
Grand Prix Racer ........................... 5995 
Race Drivin' Cockpit.. .................... 5495 
Road Riot ....... ... ............................. 5495 
Star Blade ..... ........... .. ....... ....... .. ... .4395 
Cisco Deluxe ................................. 3995 
Moto Frenzy(ride-0n) ....................... 3695 
X-Men (6-Pl.) ................................. 2295 
Line of Fire ... .. ............... ................. 1995 

LARGE SELECTION 
OF $50 PCB'S ... CALL 

"BRAND NEW" 
Cabinet with 
25' Monitor. 

Sliding Draw, 
JAMMA Harness 

and Power Supply! 

ReP/ay Magazine 



TE K
 B~l T ~nc 

l~i#nii;l1]1Jilill~ll•J;l®f;lll1J~I 
11111:11111 

''T
70'' 

SIMPLE to USE 
Completely 
Automatic 

Saves Tim
e 

Counts in "Batches" 
(J0,20,25,50or100) 

for Im
m

ediate W
rapping 

Be M
ore Accurate 

Auto Start and Stop 

LED
 and Photo Sensor 

C
ounting D

evices 

3 D
igit D

isplay 
Counts to 999 

C
U

R
R

EN
C

Y C
O

U
N

TE
R

 

/I ! 

Counts 1000 Bills per Minute 
Complete Error Detection 

B
~
L
T
 in

c
 

H
u

n
tin

g
d

o
n

 V
a
lle

y
 In

d
u

s
tria

l C
e
n

te
r 

3
9

8
3

 M
a
n

n
 R

o
a
d

 
H

u
n

tin
g

d
o

n
 V

a
lle

y
, P

A
 1

9
0

0
6

 
2

1
5

-3
2

2
-3

2
3

2
 *

F
a
x

 2
1

5
-3

2
2

-3
2

3
8

 

U
A

L
IT

Y
 
P

R
O

D
U

C
T

S
 

Q
U

A
L

IT
Y

 S
E

R
V

IC
E

 
8

0
0

-6
6

6
-7

7
7

6
 

~BILTinc 
Q

U
ALITY PRO

DUCTS 
Q

U
ALITY SERVICE 

CALL FO
R G

REAT PRICES! 

TEKBILT M
onitors Are M

anufactured W
ith 

Grade "A" Tubes ... Grade "A" Electronics! 
19" H

O
R

IZO
N

TAL M
O

N
ITO

R
 

ALSO
 AVAILABLE 

W
ITH

 U
N

IVER
SAL 

M
O

U
N

TIN
G

 

HO
R

. #70152 
U

N
IV

. #70150 

13"H
O

R
IZO

N
TAL 

~BILTinc: 

9
" HO

RIZO
NTAL 

#70104 

H
untingdon V

alley Industrial C
enter 

3983 M
ann R

oad 
H

untingdon V
alley, PA

 19006 

(215) 322-3232 • (Fax) 215-322-3238 

1-800-666-7776 



FREE 
FOR CRANE MACHINE OWNERS 

$500.00 VALUE!!! 
PLUSH COUPON BOOK '94 

celebrating our 20th year in the coin-op business 

a A.L.o~'SE:lVICES~ INC. a 
~ 1-800-77-PLUSH ~ 

now shipping: SPRING/EASTER VARIETY PACKS! 
(same day shipping available) 

LUCKY EGGS = GOOD MONEY! 

• Reconditioned Chick'.-m and Flintstone Animated Egg Vendors with Warranty 
- Like New! 

• Prize-Filled Egg Capsules with Same Day Shipping - Phone for Quote. 

TOLL FREE 
800-344-7467 

FAX (417) 358-1849 

CC:0 INNOVATIVE 
~ INDUSTRIES, 

lLLl !!!'~ae~~~~~836 

~~ ,,,. fl.IP ALl .loo 
~ It's Here ~~ 

• ~r C 
~ R89-90-91-92-93-94 ~ 
~ CD COMBO KIT ~ 

10 Disc CD player added to your jukebox 

Kit includes: Sony CDPC 91 O CD player/8 times oversampling 

* Kits Priced Right For Small Accounts * 
* 2 types of label insert kits available * 

~· Call or Fax: 

\ C&C Games 
~ ~ 800-551-KITS ~$ 

0Ji~tt 219-238-4028 • •~fl:) 
l's· . ~ ~ 

1011 on locat\0 
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PINBALLS 
C4LL FOR LOW LOW COMPETmVE PRICES. 
QUANTITY and CONTAINER DISCOUNTS!!! 

WE BUY USED PINS & VIDEOS, 
FAX US YOU UST! 

NEO•GEO (min. $100) 
Fatal Fury 11 .. .... ........... ... .......... .. ........... .... $149 
3 Count Bout ................................................ 99 
Wor1d Heroes .... ...... ..... ... ... ................... .... ..... 99 
Art of Fighting ................................... ...... ....... 99 
Baseball Stars ............ .. ............... .......... ........ 7 9 
King of Monsters ........ .............. .. .. ...... ........... 49 
Mutation Nation .. ....... ..... ......... ..... .... ... .......... 39 
Sengoku ......................... ........... ... ................ 39 
Fatal Fury .. ... ................................................. 39 
Burning Fight ............................... .. .. ..... ........ 39 
Crossed Swords .. ...... ... .......... .......... .... ........ 39 
Ninja Combat ....................... ........ ................. 19 
Super Spy .. ................................................... 19 
Nam 75 ............... ....... ...................... .......... ... 14 
Magician Lord ....................................... ...... .. 14 

WE BUY USED NED-GEO CARTRIDGES 

SPECIAL 
Capcom Turbo Hyperfighting 

Chips w/out Header - $69 
New! Capcom St. Fighter II Champ 

Marquis - $19 

USED P.C.B.' s (min. $100) 
Champion St. Fighter II: Hyper Fighting ...... $349 
Captain America ................................. ........ 149 
Enduro Racer .............................................. 149 
Simpsons .................... ... .. ... .. ...................... 149 
WrestleFest .... .... .......... ... .. ............... .... ....... 129 
Quartet ......... .... .......................................... 129 
SmashTV ............. ... ..................................... 99 
Devastator .......... ..... ........ ............................. 99 
Gauntlet ..... .. .. .................... ........ ... .. .. ......... ... 99 
Blasteroids ................................... .. ..... .......... 99 
Vigilante ................... ..................................... 99 
Gladiator ........ .................... ......................... .. 99 
Vindicator ..... ......................... ...... .... .............. 99 
lkari 111 ...... ......... ............................................ 99 
Arch Rivals .... .............. ................. ......... .. ...... 99 
Cadash ................... ..................... ................. 99 
Cabal ............. ....... ........................................ 99 
Brute Force ......... ..... .... .. .................... .. ......... 99 
Gate of Doom .............. .. ............................... 99 
Sly Spy .................................... .. .. .... ............. 99 
Golden Axe ................................................ .. . 99 
Side Arms .... .......................... ... .. ............ .... .. 99 
Ataxx ... ............................... .. ............... ......... 99 
Alien Storm ........................ ........ .................. 79 
Moonwalker ... .... .......................... ....... .......... 79 
Teenage Turtles ....... ...... ............................... 7 9 
Pit Fighter .................. .. ................................. 79 
Combatribes .......... ..... ................................. . 79 
Bad Dudes .............. .... ......... ... .................... .. 69 
WWF Superstars .. .... ..................................... 69 
Ghost Busters ...... ......................... .. .............. 59 
Operation Thunderbolt .............. .... ........... ..... 59 
lkari Warriors ........................ ....... .................. 59 
Crime Fighters .............. .......... .... ..... ... .. ......... 59 
Xenophobe ................. ......... ..... ........ .. ......... .49 
P.O.W ......................... ......... ... .... ........ .......... 49 
Time Soldiers ....................... ........ .... .... ......... 29 
Heavy Barrel ............ ............. .... ................ .... 29 
Life Force .... ............................................ .. .... 29 

FAMILY AMUSEMENT CORP. 
se Habla 876 N Vermont Ave. 
fSpanol Los Angeles, CA 90029 

(213) 660-8180 
Fax: 213-660-8976 
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BlLT inc 
$1?0 BILL ACCEPTOR 

Low COST 

GREAT PERFORMANCE 

TEKBiLT MAKES BILL ACCEPTOR USE AFFORDABLE 

DROPS INTO 
DATA EAST 

& 

WILLIAMS 
PINBALLS! 

"DOLUR-READY PINS!" 
• Increase price per play 
• Dramatically increase 

your collections! 

MODEL NV110 - GAl 

DESIGNED TO MEET PRICE SENSITIVE NEEDS 

©1991 

* Cost Effective * High Performance * Increase Profits 

• Programable pulse outputs 
dip switch selectable 
1, 2, 3, 4, 5, 10, or 20 pulses/dollar 

• Microprocessor controlled 
magnetic and pattern recognition 

• Simple to clear jams 

BiLT inc 
Quality Products 

Quality Service 

• Red L.E.D.s at bill entry 
flash for attraction 

• Modular Electronic design 

• Small compact 1 piece unit 

• 11 O V AC operation 
(12V DC unit available) 

Huntingdon Valley Industrial Center 
3983 Mann Road • Huntingdon Valley, PA 19006 
(215) 322-3232 • FAX: 215-322-3238 

1-800-666-7776 
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KEISU ELECTROMAGNETIC COUNTER 

RELIABILITY GUARANTEED 
FEAATURES: • Miniature size for easy installation. 

• High quality. • Long service life. 
•LOW COST. 

GX SERIES FX SERIES 
(5 and 6 digits) 

GX-06RL 
•Stand speed type (STD: 10 

CPS), MAX: 15 CPS) . 
• Normal T.V. & Poker game 

machine use. 
• Base plate mounting and other 

3 types . 
• Lead wire connections. 
• Low power consumption 

(112mA 1.4W at 12V DC) . 
• 5V DC to 24V DC. 
EXCLUSIVE EXPORT AGENT: 

(5,6 and 7 digits) 

FX-06RT 
• High speed type (STD: 20 CPS) . 

(MAX: 25 CPS) 
• Gambling and slot machine use. 
• PCB mounting and other 5 types. 
• Terminals for PCB and Lead wire 

connections. 
• Low power consumption (only 

45mA 1.10W at 24V DC. 
• 5V DC to 24V DC. 

CONTEX CORPORATION 
SUZUKI BLDG. , 1-13-14 AKEBONO-CHO 
TACHIKAWA, mKYO 190 JAPAN 
Tel: 81·425-22-0051 • Tix: 2842217 
Fax: 81-425-26-2345 

Contact us or your nearest 
distributor today for 

detailed catalogue and 
prompt offer! 

~INC. 
FOR All THE EASTERN EUROPEAN 
COUNTRIES: Hungary, Romania, Bulgaria 

Poland, Prague 

FOR All THE MIDDLE EASTERN 
COUNTRIES: Kuwait, Dubai, Abu Dhabi, Bahrain, 

Egypt, Oman, Saudi Arabia, Qatar 

We can supply you with new and superb~ reconditioned 
video games, gambling machines, simulators, pool tables, 
pinballs, new & used PCB's, and all kinds of spare parts ... 

Please contact our company of more than 20 years of 
experience! 

(3s) INC. 

Fax: 00-1-416-444-2131 
100 Rowena Drive 707 • Don Mills, Ontario 

CANADA M3A 1 P9 

BUYERS' BULLETIN AD ORDER 
BUYERS' BULLETIN CLASSIFIED ADS are discounted from "up 
front" display ads. This is where you can showcase your used equipment, 
parts, employment opportunities, etc. to the coin-operated amusement 
and music trade. 

EFFECTIVE JANUARY 1994 
Full-page .................................... $695 
2/3-page .................................... $480 

WE HAVE ART FACILITIES to turn your raw copy & layout sketch 
into an attractive advertisement. Send us some words, a rough sketch 
and the size you would like. We'll do the rest. 

RATES ARE: $24 per column inch. There are 3 columns per page, 1 O" 
in each column. Multiply depth of ad x # of columns wide x $24 for net 
cost. Minimum size: 1 column x 1" ($24) 

1/2-page ..................................... $360 
1/3-page ..................................... $240 
1/4-page ..................................... $180 
1/6-page ..................................... $120 
Other sizes ................... $24/col. inch. 

--------------------------------------------------------------
COMPLETE THIS FORM and send it with your layout sketch and payment to: REPLAY MAGAZINE, P.O. 
Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call: (818) 347-3820 (ask for Barry) or 
Fax: 818-347-2112 (Monday - Friday 9 AM. - 5 P.M. Pacific Time). 

Company Name--------------------------------

Your Name _________________ _ Phone: ___________ _ 

Street ___________________ _ Fax: ___________ _ 

City, State & Zip Code-----------------------------

Payment of$ ______ is enclosed for _____ (# of) insertions. 

--------------------------------------------------------------
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Special Notice: 
PURCHASE YOUR USED EQUIPMENT 
FROM NEW ORLEANS NOVLETY CO. 

Over 60 years in business! 
International reputation for selling 
the finest in used videos, flippers & 
amusement games available any
where! Each game is beautifully 
refinished by experts and is like 
new. All games are factory models. 
- absolutely no copies. 

GET ON OUR MAILING LIST FOR 
PRICE BULLETINS OR CALL CELIE OR 

MARY FOR LATEST PRICE LIST. 

NEW ORLEANS NOVELTY CO., INC. 
3030 N. Arnoult Rd., Met.airie, LA 70002 

1504) 888-3500 
Fax: 504-8 88-3 506 

ONE STOP SHOPPING FOR YOUR NEED OF VIDEO GAME & PARTS 

11FRUIT CLUB11 

• FRUIT REEL GAME WITH BINGO GAME 
• 9 FREE FEVER GAME AVAILABLE 
• STRIP GIRL OF DOUBLE UP 

VIDEO GAME PARTS* POWER SUPPLIES* CHASSIS* VIDEO GAME PCBS & CARTRIDGES 

~ 
CVE 

ReP/ay Magazine 

CVE COMPANY LTD. 
25, Lane 48, Tung An Rd., 
Tainan, Taiwan R.O.C. 

March 1994 

TEL: 886-6-2742686 (4 Line) 
886-6-2356797 (3 Line) 

FAX:886-6-2347077 
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THE WILLIAMS BALLY/MIDWAY ADVANTAGE: 
CLASSICS, NOT COPIES 

Master craftsman Antonio Stradivari produced just over 1, 000 violins 
in his Cremona, Italy workshop before his death in 1737. 

Today the Stradivarius is still considered the pinnacle of perfection. 

There's no substitute 
for a sound investment. 

D f you're content to fiddle around, any violin will do. 
But if you appreciate the value of a true classic, there's 

no substitute for the legendary Stradivarius. 
Williams Bally/Midway appreciates the value of classics 

as well-and strives to create one with every new game 
we design. 

We take the time to research the market, and then with the 
industry's top design teams we individually and meticulously 

craft our games from the ground up. We refine and redefine 
until the game we eventually release is the absolute best it can be. 

It's this obsession with excellence that ensures the profitability 
and longevity of each and every Williams Bally/Midway game 
you buy. 

So when you're considering your next coin-op investment, 
consider the classics of Williams Bally/Midway. After all, if 
something sounds like a bargain, it'll probably play like one, too. 

A subsidiary of 

l!!iil: 
Industries Inc. 



Introducing §ll()W(:(I§(; JJ, a deluxe cabinet Hke no other. 

OPERATOR CONVENIENCE 

Universal control panel for 1-4 players 

Fully JAMMA compatible 

Backlit attraction module accepts 

standard decals 

Front access electronics 

rr·s TIME FOR A VISIBLE CHANGE! 

Dimensions: 

Height: 
Width: 
Depth: 
Weight: 

80 in. (20.3 cm.) 
465 in. (1181 cm.) 
60 in. (152 cm.) 
660 lbs. (300 kg.) 

@ 1993 Atari Games Corporation. All rights 'eserved. 

JI~ 
ATARI® 
G A M E S 

Atari Games Corporation 
675 Sycamore Drive 
Milpitas. California 95035 
(408) 434-3700 
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