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Featuring
BUY-A-BALL"™
BUY-IN OPTION

»  Height: 92" (234 cm)

* Height with Lightbox

Folded: 55" (140 cm)

o Width: 27" (69 cm)
e Depth: 52" (132 cm) G
* Weight: 289 Ibs. (131 kg)

GUYS, GALS, AND{GOPHERS ALIKE
LOVE TO PAR-TEE ON TEE'D OFF

IN BOTH STREET A.I_m ARCADE LOCATIONS |
© 1993 Premier Techno . All Rights Reserved. d
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VIRTUAL REALITY prototypes will be unveiled at this
fal's AMOA Expo by the South San Francisco firm,
Visions of Reality (VOR). Production is slated for
December. Coin-op vet Brian Duke is taking the helm
as director of sales/VOR Group for a marketing firm
called the Black Diamond Group (Irvine, Calif.). Under
prexy Ken Stone, Black Diamond will market VOR virtu-
al reality entertainment centers worldwide. Brian, whose
services were highly sought by some “prestige” coin-op
factories, shared details with RePlay to back up his
belief that VOR’s product will be on the cutting edge of
technology, quality and marketing (translation: “pricey
goods but affordable deals for operators”). Keep your
eyes open for this one!

MEXPO JULY 21-22 — The 1993 AAMA Latin
American Amusement, Music & Games Expo takes
place at the “Exhibimex” convention center in Mexico
City later this month (Wednesday & Thursday, July 21-
22). AAMA's fourth annual “Mexpo” will be their largest
ever, judging by record preshow space sales. In a free
seminar, Mexican operators and distributors can learn
about new enforcement actions and policies by their
government, and learn how to obey copyright and
trademark laws. The seminar takes place at 1 PM on
Thursday, July 22 in the Exhibimex. Admission is free,
but a visitor's badge is required. Seminar panelists will
include AAMA Exec VP Bob Fay; AAMA’s Mexico City
attorney David Shaw; and AAMA-AAG Latin American
investigator Rhyn Tryal. For more information on the
show, call William T. Glasgow, Inc. at 708/333-9292.

NAMCO TO CHINA — In 1992 Japanese firms from
various industries signed 2,000 investment deals in
China worth $2.1 billion. Coin-op is among those getting
into the act. Namco opened its first game center in
Shanghai on June 8 and will start building games there
next month. Namco provided 70% of the $1.35 million
budget. A local firm (owned the government of China) is
a joint venture partner; it provided 30% of capital.
Namco forecasts $1 million revenue the first year. By
1997, with a total of 19 planned Shanghai game centers
and more manufacturing, the joint venture’s yearly earn-
ings should top $14 million, said Namco.

PCB THIEVES — At least three major operators in the
St. Louis, Mo. area have experienced a rash of stolen
PCBs from hit video games. The crime wave started
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June 20 and several bowling alley locations were hit
within a few days, according to Barry Schraier
(Warehouse of Vending & Games). Similar crime sprees
have plagued the Northeast, Chicago area and Southern
California over the past 18 months.

TEE’D OFF is Premier’s newest Gottlieb pinball. It's just
out and not enough operators evaluated it for inclusion
on this month’s Player’s Choice chart. But those opera-
tors who have it, gave the game super-duper high
marks. If this pattern holds, Gottlieb could have a
“sleeper hit” on its hands.

IN THE HUNT is the latest video from Irem America.
Scoring nicely on our Player’s Choice chart in this issue,
the game offers two-player simultaneous sub warfare.
“The best non-fighting game yet, earning in the street as
well as arcades,” raved distrib Steve Levy (Music Vend).
Factory VP Steve Blattspieler says the game has bro-
ken all previous Irem monthly sales records, with help
from operators like Sean Layman (City Games) who
says “I’'m buying one for every location | have.”

TELCO BILL — Congressmen Rick Boucher and Mike
Oxley have introduced a bill in the U.S. House of Rep-
resentatives which would unleash America’s big tele-
phone corporations to build the much-discussed “infor-
mation superhighways.” The bill would lift telco/cable TV
cross-ownership restrictions. Telcos would have to pro-
vide “up to 75% of equipped capacity” for competitors’
use (i.e., a “video dial tone”). However, AMOA member
operator Bill Stone points out that since fiberoptic info
hiways may carry 1,000 channels, telcos could allow
others to use 75% and they’d still have up to 250 chan-
nels to sell entertainment programming (like video
games) in competition with our industry.

ROCK-OLA NEWS — Rock-Ola Mfg. Corp.’s new
owner Glenn Streeter has amicably ended the firm’s
agreement with Deith Leisure. RMC will now represent
itself in Europe. Prior management had granted Deith an
exclusive on the Rock-Ola line over there, but the
arrangement was somewhat “loose.” Also, RMC has
announced it will use Dixie-Narco’s new “DBA” bill
acceptors exclusively in all jukeboxes, including both the
contemporary Gala and the nostalgia line. Streeter
praised the acceptor’s reliability and user-friendliness,
saying it would help operators increase music income.
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best upright videos best video software

MODEL/MANUFACTURER RATING DIST. MODEL/MANUFACTURER RATING DIST.
= 1 NBA JAM (Williams) (4) 9.67 69% ] = 1 WORLD HEROES 2 [S] (SNK) (3) 833 54%
= 2 TITLE FIGHT (Sega) (1) 9.13 6% 2 ST.FTR.Il: CE. TURBO [R] (Capcom) (5) 8.25  85%
3 MORTAL KOMBAT+ (Midway) (11) 899  87% | ™ 3 NECKN'NECK [H] Bundra) (8) 8.14 6%
4 LETHAL ENFORCERS (Konami) (9) 859  66% 4 WARRIORS OF FATE [H] (Capcom) (4) 8.09 9%
5 ST.FIGHTER Il: C.E.+ (Capcom) (15) 8.06  89% | ™ 5 INTHE HUNT [H] (rem) (2) 772 14%
= 6 SUPER CHASE (Taito) (3) 805  15% | ™ 6 TIMEKILLERS [H] (Strata) (6) 759  49%
7 TERMINATOR 2 (Midway) (19) 751  60% | = 7 C.0.W./MOO MESA [H] (Konami) (3) 7.40 8%
= 8 FIGHTER'S HISTORY (Data East) (2) 750  16% | ™ 8 3 COUNT BOUT [S] (SNK) (4) 733 42%
9 STEEL GUNNER+ (Namco) (19) 729  11% | ™ 9 FATAL FURY 2 [S] (SNK) (6) 720  55%
10 GOLDEN AXE ll+ (Sega) (7) 700  23% 10 STREET AGHTER Il [H] (Capcom) (28) 697  78%
+ Indicates game was produced in both dedicated & software forms = 11 ART OF FIGHTING [S] (SNK) (9) 6.88 74%
* indicates game was also produced in deluxe form
12 STEEL GUNNER 2 [R] (Namco) (14) 6.14  17%
best deluxe videos = 13 IREM SKINS [H] (rem) (8) 680  12%
(sitdowns, cockpits, arcade attractions) = 14 WORLD HEROES [S] (SNK) (11) 6.77 67%
= 1 VIRTUA RACING (Sega) (9) 9.21  44% 15 SHADOW FORCE [H] (Amer. Technos) (1)  6.67 5%
2 SUZUKA 8 HOURS (Namco) (9) 893  14% 16 AERO FIGHTERS [V] (McO'River) (13) 660  42%
3 STADIUM CROSS (Sega) (8) 8.63 7% | ™ 17 CADILLACS & DINOSAURS [H] (Cap) ) 657  11%
= 4 LUCKY & WILD (Namco) (1) 8.40 5% 18 ATOMIC PUNK 2 [H] (rem) (8) 650  10%
5 RACE DRIVIN'% (Atar) (32) 79  36% 19 RAIDEN [V] (Fabtek) (35) 6.48  34%
6 MOTO FRENZY (Atari) (5) 783 11% 20 BUCKY 0'HARE [H] (Konami) (4) 6.27 9%
7 GALAXY FORCE (Sega) (29) 7.83 6% [H] horizontal ~ [V] vertical ~ [S] system  [R] retrofit
= 8 MAD DOG ll+% (ALG) (6) 779 13% r
9 X-MEN+ (Konami) (15) 758 oon | OP Pmbaus
10 HARD DRIVIN' (Atari) (46) 742  29% | ™ 1 TWILIGHT ZONE (Midway) (3) 9.46 43%
% e s Braicsd Ecih dedicaied S satuai Sare = 2 JURASSIC PARK (Data East) (1) 8.80  21%
3 ADDAMS FAMILY (Midway) (16) 859  81%
4 CREATURE/LAGOON (Midway) (5) 821 4%
5 WHITE WATER (Williams) (6) 8.04  47%
® 6 ROCKY & BULLWINKLE (Data East) (4)  7.88  35%
7 STAR WARS (Data East) (7) 783  54%
8 DRACULA (Williams) (4) 781 32%
9 TERMINATOR 2 (Williams) (24) 775 66%

= 10 STREET FIGHTER Il (Gottlieb/Premier) (3) 767 31%

=»- available brand new at certain distribuors; number following brand shows months on chart including this one.

RATING: Operators were mailed "ballot sheets” listing games in active operation in U.S. locations and game centers and asked to “rate” the eaming
performance of each on the "1 to 10" measure: 10 for “power-house eamings,” 9 for “excellent,’ 8 for “very good game,” 7 for “good game,” 6 for “decent game,” 5 for “just
average,” 4 for "below average,” etc. The written votes were tallied up and divided by the actual number of times the specific game was rated. Hence, the decimal points.
DIST.: The percentage of the surveyed arcade and street location opeators who have the item on location. No upright videos rated by less than 10% of these operators appear on
the Upright Videos chart, but promising new items appear under Best New Videos.
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14 characters, they can have total fighting equality by the ability to choose the same character. SNK

32 completely new fighting scenes with a choice of “regular” or “death” match. 146 Megs of

non-stop NEO-GEQ action. Contact your SNK distributor today! SNK Corporation of America, NEO. EO ‘
20603 Earl Street, Torrance, CA 90503. Phone (310) 371-7100. Fax (310) 371-0969.

Corporation of Americal
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Dynamo Corp. started 20 years ago
with one guy named Bill Rickett working
out of his garage making soccer tables.
Now the “garage” has grown to a huge
plant. That single product has grown
into a broad range of equipment, includ-
ing a varied line of table games, hi-tech
VLTs, and (under subcontract) tons of
amusement videos. And prexy Rickett
now leads a team of 400 hardworking
people. As you can see from our cover,
they're raring to go into their third
decade. VP Mark Struhs tells us the
future is world-class quality, leading to
worldwide sales and import-export abili-
ty. But, adds Bill Rickett, we never for-
get that our number one customer and
our prime focus, is the operator!

RePlay Magazine, July 1993, Volume XVIIl, No. 10.
RePlay Magazine is published monthly by RePlay
Publishing, Inc., P.0. Box 2550, Woodland Hills, CA
91365. Subscription rates per year (all mailed by
Priority Mail): United States... U.S. $60.00 Canada and
Mexico...U.S. $80.00 (Canadian currency... $100.00).
All other foreign countries $200.00 per year (Air Mail),
$75.00 Steamer Mail (Surface). Please address sub-
scription applications to RePlay, P.0. Box 2550,
Woodland Hills, CA 91365. Copyright 1993 under the
Universal Copyright Convention. Al rights reserved
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very time we think readers must be getting sick

of seeing hi-tech stories in our pages, we notice

another “straw in the wind” that says just the
opposite. Lately, these straws have been piling up so
fast we’ll have to clean them out with a pitchfork.
Item: Rubin Franco, a distributor in the Deep South,
tells us virtual reality is a major topic of conversation
in his region (where amusement operators are not
exactly cash-rich to buy expensive new technology).

tem: a leading Western operator was recently

overheard worrying that in a year or two his com-

pany might be swamped by vidgame download-
ing by big corporations. “Maybe I should sell my busi-
ness now, while I can still get something for it,” said
this normally super-optimistic fellow. Item: progres-
sive operators from coast to coast are starting to ask
RePlay what AMOA has up its sleeve to respond to
all this. “Be patient,” is our reply. “News is coming
very, very soon.” We could go on, but you get the
idea. In the late '80s operators lost half their vidgame
profits to home systems; in the '90s they’re under-
standably worried about losing the rest of their video
income to hi-tech.

he good news is that coin-op game factories are

not going to abandon this industry. Most don’t

want to admit it yet, but leading video firms are
quietly working on “networking” systems of their own
for coin-op application. American and European
jukebox factories, too, are quietly exploring music
“downloading” technology.

ost factories are mum about all this future

tech because they’re worried about harming

sales of current products...also because they
want to keep rivals in the dark. A notable exception
is NSM-America, which in this issue is franker than
ever about its hi-tech “contingency plans.” What may
have looked like hype before, now looks like respon-
sible reassurance to their operator customers. Maybe
it’s time more factories (especially the video guys) fol-
lowed suit. Let the trade know you’re not blind to the
emerging threat of hi-tech competition. Let operators
know you’ll stand by them.

— Marcus Webb

July 1993 RePlay Magazine



Introducing the easiest,
most "hassle free", SIMPLE
league scoring system ever
devised ... The League
Machine™ Automated
Scoring System from Valley.

Now operators can cut the
amount of time they invest in
entering league scores by 75%
or more. Increase accuracy by a
similar percentage. And elimi-
nate a lot of league-running
"hassles" overall.

Sometimes a simple answer is best.

N\ ‘V

Best of all, they can do it inex-
pensively. And it works for all
dart and pool leagues, with any
manufacturer's equipment, new
or old. Fact is, it works with any
league, any type of game.

For all this, it has yet another
very big advantage: It's simple.
Just plain simple. That's the rea-
son it works so well ... and is so
totally reliable.

If you'd like more information
on the Valley League Machine

Automated Scoring System, just
call your Valley Distributor. Or
contact us directly for literature
and the name of the Distributor
nearest you.

If you don't currently operate
leagues and would like to dra-
matically increase your income
from pool and darts, there really
couldn't be a better time to start.

Sometimes waiting for the right
moment pays off.

This is one of those times.

Commitment To Excellence )

333 Morton Street, P.O. Box 656, Bay City, M| 48707 * (517) 892-4536 FAX (517) 892-6513

™ “League Machine” is a trademark of Valley Recreation Products, Inc., Bay City, Ml. © Copyright 1993, Valley Recreation Products, Inc., Bay City, MI.



SPECIAL ARTICLES

COPYBOARD RAIDS

In Mexico, AAMA assisted Capcom
and Midway Mfg. as they prodded
local cops to hit five businesses that
were allegedly trafficking in counterfeit
PCBs. In New York, AAMA assisted a
local police investigation which also
spawned big raids. Two stories.pg. 23

HI-TECH FOR SALE

A “black box” that can play movie-
quality video games on CD-ROM was
unveiled at the summer Consumer
Electronics Show. Designed by a new
firm called 3DO, the unit will also allow
digital downloading on cable and
interactive play via AT&T. Read the
tWO StOrES .....eevvniiiiiiiiiiiiiienne pg. 28

CHIN UP!

Vegas big boys, state governments
and Indian tribes are running away
with much of the gambling biz. Big
corporations threaten to take over hi-
tech video. What's an operator to do?
Take heart; coin-op has overcome big
challenges before, says industry vet
Louis Boasberg..........ccccevennne pg. 47

ABOUT SPEEDUP KITS

For the next several months, our Legal
Questions column examines the issue
of speedup kits. Are any of them
legal? In this issue, we print Part One
of a two-part essay by attorney
Richard Stern. Capcom’s attorney lan
Rose will address the question in
future months..........cccceeieinn pg. 78

NSM THROWS GAUNTLET
NSM America boldly predicts it will be
America’s top-selling jukebox in a year
or two. They also get more specific
about their preparations for tomor-

row’s hi-teCh.........cccevuviriiuvennnne pg. 93
REGULAR FEATURES
ASSOCIATIONS IN ACTION.......... 101

BIG AL'S CORNER.........cccoevnens 112
BUYERS' BULLETIN ........cccvnnee. 133
COVER STORY iscusessssssmsssassssississons 67
DY [1==10. | S —— .132
DISTRIBUTOR PROFILE ... ....85
FRANK TALK .......cccoevuennn 55509
GRAPEVINE: <. sesvs s ssssassans ensusavens 127
JAPANESE CHART ........cccevviinen. 106
LEGAL QUESTIONS ... -
NEWS DIGEST............. sias | O
NEW PRODUCTS ... .123
ON YOUR MARK ........... 22
OPERATOR OPINIONS.. .++:63
TECHNICAL TIPS........ccveviiinnn 105
THUMBNAIL SKETCH ... 122
TOURNAMENT NEWS... 117
VIEWPOINTS ..o 10

omeone recently said

“summer came early this

year.” Funny, but we're
amazed when this traditionally
quieter period once again looks
traditionally quiet. Don’t sweat
it...I'm not about to roll into
one of those take advantage
of the slack season to get your
45 library in shape editorials.
Those interested in reading
how operators should devote
their energies in the summer
(written by trade journalists
who don’t operate) can refer
to practically every June issue
ever published. Since most of
our readers are grownups, they’ll know what to do.

o, I'd just lke to make one, small request of every-
None...to spend a few minutes of that extra time you

may find on your hands thinking about something
that could become a hot potato, but in my opinion, hasn’t
reached the danger point yet. I'm talking about violence on

video games which, left unaddressed, could provoke some
really serious “violence” from outsiders one fine day.

American citizen, I don’t like it for additional rea-

sons. But neither do I think video game designers
should push that “violent envelope” until some public fig-
ure grabs onto it and turns it into a moral crusade. In case
anyone out there has been asleep the psat 40, 50 years, we
have enough public relations problems already.

e all know that the industry quite naturally censors
I / | / itself...be it a designer who pulls back from pro-

gramming something really gruesome on the
screen, to the distributor who takes a pass on something he
feels is tasteless, to the operator who's in the best position to
say yes or no to placing a machine before the playing pub-
lic. The quandry always comes down to a contest of dollars
vs. common sense (and, in many cases, moral sensibilities).

q s a writer, I don’t like censorship on principle. As an

home television) the same way I looked at the Three

Stooges. I think it’s funny, unreal, sometimes twisted but
on the whole, a joke. But others (many others?) perceive this
stuff rather differently...and they are concerned. I know
vou're thinking about this and that’s all I ask (besides a
decent shake for you all in summer revenues).

- Eddie Adlum

lmyself view violence on any screen (coin-op, theater or

Page 8
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Wanna see a traffic jam? Hey, this is no ordinary driving game. With its advanced high resolution
Park thiS graphics made possible by SYSTEM 32 and the incredible Sega

Digital Stereo System, OUTRUNNERS brings all the pulse-
baby on / ' S " pounding, adrenalin-

pumping realism of a

your floor (] ‘, . ‘ “ . ' 'l A A | A @) Gran Prix driving
and YOU,H be - S W . dventure right to your
: floor. And its knock-dead
stopping twin seat cabinet will have
customers you turning record profits

in record time!

OUTRUNNERS takes
players on a touring race
around the world via hairpin
turns, dangerous detours and
constantly changing road and weather
conditions. Speed and strategy will
determine the victor as OUTRUNNERS

i challenges every ounce of driver skill.

f‘){fp ﬂhia ol With OUTRUNNERS' interactive
- W steering wheel and lightning quick
=Pl 1 Ccleration, you'll be turning
RS C-forces into C-notes.

Players can choose from eight exciting
vehicles, each with its own set of character-
istics, such as transmission, perspective, power
and maneuverability. Each machine is geared

¢ to a different level of driving ability, so

everyone from veterans to novices can
compete equally for the checkered flag.

left and right.

To further accelerate profits, you can link
OUTRUNNERS with additional two player
models to provide head-to-head competition
S for up to eight players. With a starting lineup like that, you'll have a pile
up of customers eager to compete.

o= To test drive OUTRUNNERS, contact your author-
/i ized SEGA distributor. Then floor it to the bank.

Sega Enterprises, Inc., (USA), 275 Shoreline Drive,
Suite 201 Redwood Clt\, Ca 94065.
Phone: (415) 802-3100. FAX: (415) 802-3120.

SEGA and Outrunners are trademarks of SEGA Enterprises, Ltd



VIEWPOINTS

HI-TECH WORRIES

Dear RePlay:

New technology is about to change our industry forever.

I've owned a small arcade (2,500 sq. ft., 60 games) for 12
years. It appears that the coin-op video game industry as I
have known it is about to end. The new fiberoptic technol-
ogy, cheap home computing power, compression tech-
niques, home interactive gaming, and virtual reality head-
set displays will allow the current player to enjoy great
entertainment from his own home.

I'd like to see more information on the above topics.
New competitors that your magazine has not covered are
the interactive dial-up gaming networks such as “Dakkar”
and “Sierra On Line.” These are two gaming networks that
can be accessed for $3 per hour via modem. The cus-
tomer’s home computer provides most of the graphics and
gameplay, with a central computer providing information
to all players currently logged on.

These games currently have no sound and are 2D
graphics, but new products are coming which will make
these networks as good as today’s arcade games in two or

LISTED

7" SHEEBIHE, in

121 Liberty Lane, Chalfont PA 18914 Phone (215) 997-8900 FAX (215) 997-8982
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. compliance with FCC rules.

July 1993

three years. They also have the advantage of being large-
scale interactive. The Dakkar game often has 50 to 75
gamers on line. These gaming networks are expanding
their customer base by hundreds of new players every
month. Imagine virtual reality headsets with high-quality
graphics and sound in your own home for $3 an hour!

Can we see articles on these new developments in your
magazine? Is there a place in these new technologies and
markets for the small arcade? These are questions that we
need to have answered. Thanks for your time. I hope you
can address these important questions in upcoming issues.

Sincerely,

Troy Folkner, president

Fantasy Faire Amusements

Cupertino, California

[Dear Troy: Your concern about hi-tech, fiberoptics,
etc., is well-founded, and is shared by a growing number
of operators. We've avoided writing about Sierra On-Line
and other PC-based game networks in the past because we
perceived them to be a different, non-competing market
from coin-op. Now all these markets are merging, so vou
will see more information about modem-based computer
game networks in future issues. As for the place of small
arcades, nobody really knows. We’ll give more details on
hi-tech projects by AMOA and individual factories as soon
as we can. Meantime, we agree with 3DO president Trip
Hawkins: successful new media technology generally adds
new markets while reshaping — not rep]acmu — older
markets. The survival of small arcades, like the survival of
small radio stations and independent movie theaters, will
probably depend on finding the proper niche. — RePlay.]

Tic-Tac-Toe

vAm-Tecu INTERNATIONAL

1-800-245-2737

All games are in

RePlay Magazine



DIMENSIONS:
CRATED 73.5" High
42.5" Deep
30.5" Wide
UNCRATED 72" High

35.25" Deep
28.5" Wide

I
o/
>

¢ 2-Player Upright Gun Game

¢ Buy-In & Continuation 4

* Horizontal Monitor ‘ \
» ¢ Features Digitized Graphics
| ¢ 2 Different Modes:
" Standard or Street VVersion

(Dip Switch Adjustable)

Konami ® is a trademark of Konami Co., Ltd.
LETHAL ENFORCERS™ is a trademark of Konami Inc.
, € 1992 Konami Inc. All Rights Reserved.
] KONAMI INC.e 900 Deerfield Parkway e Buffalo Grove, IL 60089-4510
Phone (708) 215-5100 o FAX (708) 215-5144 e Telex: 6871385 KONAM UW
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SPORTECH?® makes everyone an MVP with A PITCHER’S DREAM™,
the hot new trouble-free game that turns fantasies into reality.

For excitement and profit, there’s never been a game like

A PITCHER’S DREAM! l|ts state-of-the-art interaction with :

players turns less than 50 square feet of floor space into a OGN I e T Speac aNTARRUEGY
grand slam of opportunity. If you're looking for a game that'll olevRrE el auauam 10 10 010 MEHI
line ‘'em up, it's A PITCHER’S DREAM... Don't miss this hit! + Handles one or two players ages 5 and up

AL LN oo b S B A « In “Trainer” mode, it's a pitching coach’s dream!
2009 FGDPSP2OCIEGIDIISO
STRIKE 12 OUT @

SC VW 2] [waikl

: OOPS WILD PITCH - + Tamper-proof bookkeeping system ensures
o accurate collections

PIICH 123458 @ « State-of-the-art modular game throughout allows
(1] ) quick and easy assembly

pe ® |
29 PDEGCIPIP2OIIOGOSECIEF2YS

» Sophisticated interactive speech, music and
sound system

- Self-diagnostic trouble-shooting feature helps keep
the game up and running and the money rolling in

« With or without ticket redemption

« Many extra features available

SPECIFICATIONS
Model PD16: 6’ x 16’ x 7.5 Model PD12: 4’ x 12" x 7.5’

Where Sports and Technology Mee!
409 Southwest Blvd.
Kansas City, MO 64108
816-472-1101 Fax 816-842-4913

!

—

For more information, or the name of a nearby
authorized distributor, call or fax today!
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AAMA TO CHICAGO HQ

AAMA'’s new Chicago office
will become operational July
12. The address is 450 E.
Higgins Rd., Ste. 201, Elk
Grove, IL 60007-1417. It’s on
the second floor of the First
Chicago Bank building, just
off the Northwest Tollway,
about 15 minutes from
O’Hare International
Airport. Phone for AAMA’s
new site is 708/290-9088;
the new fax is 708-290-9121.
The AAMCF (American
Amusement Machine
Charitable Foundation) also
has a new phone which is
708/290-9171. With so
many major factories and
dealerships in and near
Chicago, the move puts
AAMA closer to the center
of industry action. AAMA
President Steve Koenigsberg
explained: “We hope that by
being closer to our members,
we’ll be able to get more

RePlay Magazine

people involved in our com-
mittees, making AAMA less
staff-driven and more mem-
ber-driven.”

AAMA Exec VP Bob Fay
will head a larger team, yet
all under one roof, in the
Chicago office. New faces
will include associate direc-
tor Elaine Kite; director of
investigations Richard
Trindle; PR/programs coor-
dinator Angela Orlando;
assistant/receptionist
Michele Piazza and execu-
tive assistant Roberta Baird.
AAMA’s new site also puts
it close to ACME show orga-
nizer William T. Glasgow,
Inc. and PR firm Golin-
Harris, both Chicago-based.
Back in Washington, D.C.
AAMA will be represented
by three attorneys from its
longtime firm (Arent Fox
Kinter Plotkin & Kahn).
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THE FUTURE IS NOW:
“MULTIMEDIA” AT CES SHOW

The lid came off the “multi-
media” world at the
Summer CES (Consumer
Electronics Show), which
took place in Chicago from
June 3-7. The big news is
that The 3DO Co. (San
Mateo, Calif.) is on track for
a fall release of its $700
“black box” which will play
ultra-realistic CD-ROM
vidgames and also allow
interactive play over phone
lines (some reports say it
will even download games
over cable TV lines).
Strategy for this hoped-for
“new standard” is being set
by 3DO prexy Trip Haw-
kins, but the hardware will
be built by the likes of
Panasonic (Matsushita) and

AT&T! Meantime, the list of
302 software suppliers (so
far) for the 3DO machine
reads like a “who’s who™ of
tomorrow’s hi-tech enter-
tainment: Time-Warner,
Universal, Spectrum Holo-
byte, The Software Tool-
works, and Hawkins’ own
Electronic Arts, to name a
few. By the way, Amuse-
ment Business (London)
reports that Namco has
invested in 3DO and intends
to be a major software sup-
plier. Inside this issue,
you'll learn more about
3DO, CES and some more
digital networking ventures
by major computer firms
and telcos. Two related sto-
ries, starting on page 28.

JAMMA: SHOW DATES, NEW
ADDRESS & PHONES

Various sources have offered
conflicting reports on show-
dates for this year’s Tokyo
trade expo. We contacted
the association by fax and
got it “from the horse’s
mouth.” JAMMA 93 offi-
cially takes place Aug. 26-
28! By the way, the associa-
tion moved to larger quarters
on June 21 to handle its
expanded duties (JAMMA

July 1993

plays a major role in the
new, worldwide Anti-
Counterfeit Advisory
Group). The new address
is]JAMMA, Seidensha Bldg.
1-10-11, Hamamatsucho
Minato-ku, Tokyo, Japan
105. Phone is 011-813-
3438-2363. Fax is 011-813-
3438-2721.

Page 13



NEWS DIGEST

JAPANESE VID FACTORIES
REPORT STRONG EARNINGS

In the last half of May, seven
major Japanese vidgame
manufacturers announced
1992 earnings (their fiscal
year closed March 1). We
took earnings reported in
yen by Japan’s Amusement
Press magazine, and multi-
plied them by a figure of
.009824 which Bank of
America quoted for the June
17 dollar-yen exchange
ratio. Nintendo’s gross rev-
enues were up 10.9% over
fiscal 1991, to about $5.5 bil-
lion. Apparently Nintendo’s
exit from coin-op didn’t hurt
them much, but competition
from Sega on the home front
slowed their momentum
somewhat. Sega Japan re-
corded a whopping 62.6%
increase in gross revenues,

to about $3.4 billion, thanks
to growth in coin-op and 16-
bit home system sales alike.
Capcom Japan said revenue
was up by a stunning 98.2%
due to smash worldwide
sales of Street Fighter II,
resulting in gross 1992 rev-
enues of about $690 million.
Namco Japan reported its
‘92 gross as about $642 mil-
lion. Konami reported six-
month figures which would
add up to a $454 million

gross for the 1992 fiscal year.

Tecmo’s $141 million gross
for 1992 was up by about
half of one percent over the
previous year, while Jaleco’s
$133 million for fiscal ‘92
represented a slight drop
from 1991 revenues.

PHILIPS SUES 8 COIN-OP
MANUFACTURERS OVER
VIDEOGAME PATENTS

N.V. Philips is the Dutch
mega-corporation which
invented CDs and plenty of
other consumer electronics
products and technologies.
Their U.S. subsid, North
American Philips, has
apparently acquired rights to
some old (1972) Magnavox
patents on “digital circuitry”
used in “microprocessor
based TV game cartridges
and consoles.” Major U.S.
vidgame firms have already
been successfully sued in
defense of these rights and
have settled out of court,
according to Capcom USA
attorney Ian Rose. Mattel
Toys was apparently also
sued over the same patent
rights, and lost its resulting
court battle. Around June 1,
Philips and Lockheed/-
Sanders Corp. (also patent
rights holders) filed suit
against eight more U.S. coin-
op manufacturers. It seems
Philips’ intent is to recover
infringement damages from
the remaining major
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vidgame factories which
weren't sued earlier.
Defendants include Capcom
USA, Data East USA,
Konami America, The

Leland Corp., Romstar, SNK,

Taito America, Tecmo, and
TradeWest. For reasons
which were unclear at
presstime, plaintiffs also
sued two leading Chicago
distributors and one opera-
tor. Capcom'’s Rose said the
suit covered vidgame rev-
enues during a window of
time through the late 1980s,
during which the original
patents were still active.
Subsequent to serving
defendants with the suit,
Philips contacted them and
indicated it was willing to
discuss an amicable settle-
ment, Rose added. At
presstime, Capcom and
other defendants contacted
by RePlay had not yet set-
tled on a precise legal
response to the suits.

WURLITZER PICKS PANKUS
FOR ITS NEW USA PRESIDENT

Joe Pankus, an officer and
director of the “older”
Seeburg Corp., has been
named president of Wurlit-
zer’s USA operations, re-
placing Joe Tedeschi at the
firm’s Moonachie, N.J. dom-
estic headquarters. Pankus
reports directly to Klaus Tel-
gheder, deputy managing
director of Wurlitzer GmbH
in Germany. Best known for
his six years as a sales top-
per at Seeburg until it was
sold to the present Nelson
Carlo group, Pankus returns
to the jukebox business after
doing some consulting work
with an outside finance firm
as well as briefly with
Capcom. He says there’s a
different spin to jukebox
marketing these days and
that “Wurlitzer will change
some of its philosophies to
match this changing envi-
ronment. Aside from the
basic issues of quick deliv-

REAL PHONE
NUMBER FOR
“REAL
WHEELCHAIR
ACCESS”

Oops! We ran the wrong
phone number last month at
the end of that marvelous
guest essay by Jamie Mc-
Cornack. His McSquared
Design sells hand controls
suitable for video games,
which allow “real wheel-
chair access” to arcades.
Jamie said operators can be
good members of the com-
munity and enhance arcade
profits at the same time by
making games comfortable
and convenient for the phys-
ically challenged. To reach
him about getting some of
those nifty hand controls,
write or call: McSquared
Design, P.O. Box 73415,
Puyallup, WA 98373;
206/848-3319. Fax is 206-
841-2829.
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ery response, equipment
reliability, and competitive
pricing,” Joe added, “Wurlit-
zer will offer programs pro-
viding good reasons for cus-
tomers to favor its products:
long-term benefits rather
than quick-fix sales offers.”

Saying the industry has
accepted CD technology,
Pankus believes operators
are seeking better ways to
satisfy locations and players.
“When a distributor or oper-
ator shops the market, he’s
looking for both financial
and technical support. He
wants to demonstrate cer-
tain advantages to his cus-
tomers. Wurlitzer will
attempt to satisfy these
requirements, plus offer
other programs that haven't
existed before in this indus-
try. I guess I might say
Wurlitzer intends to make a
little noise,” he stated.

During his Seeburg years,
Pankus was among those
urging AMOA to establish
its National Jukebox
Committee, designed to pre-
serve the 45 disk through
promotions. He was one of
the very last aboard the
older Seeburg until its asset
sale to the new regime. At
Waurlitzer, his product line
includes the popular One
More Time 1015 reprise
(available in vinyl as well as
CD), the 100-disc New York,
N.Y. and the 5-disc New
Orleans.

RePlay Magazine
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THE ONI.Y ELECTRONIC PULL DISPENSER THAT PLAYS LIKE A SI.OT MAGHINE'

" Where there’s smoke,

there’s fire! And the news of
this unique electronic pull

~tab machine is spreading

like WILDFIRE! It features
the fun slot machine play
action that people love...

and the profits that you’ll

This is the machine you’ve
been looking for as it
combines the best features
of both a standard slot
machine and an electronic
~pull tab dispenser. From its

to its modular components
inside for fast and easy field
service, Wild Fire® will
really heat up your location

- revenues.

This is not a gaming device.
This is an electronic pull tab
- dispenser. Spinning reels are
- for amusement only.

Patents Pending.

~casino-style cabinet exterior

M

For distributor information, contact:

NS

HARP INAG

ELECTRONICS,

I N C.

E

Features of Wild Fire® and
the ReelTab 2000™ system
include:

- e finite cartridge system
.« guaranteed percentages

¢ adjustable pay tables

* ticket dispensed on each
and every play

« full accountability

» stepper motor reel mechs

e optional tower lamp and
handle mechanism

Other exciting games that
are available in the ReelTab
2000™ system:

¢ Wild Diamonds

* Red Hot & Blue

* Sevens & Diamonds
¢ Deuces Wild

¢ Lucky Break

¢ Gold 'N’ Gems

* Sovereign Sevens

(the above titles are under
license from the Infinity Group™)

9615 Canoga Avenue, Chatsworth, California 91311 « phone: (818)341-8000 - fax: 818-341-8144
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explore 1 diffefent
mini-games. g

Start by taking
your best shot
at the deadly
Velociraptor
using the
Tazer Stun
Gun — but
save your
missile; you'll
need it later.

status of the Park on the monitoring
computers.

o

Data East USA, Inc.
1850 Little Orchard St.
San Jose, CA 95125

Phone: (408) 286-7080
Fax: (408) 286-0842

Take a shot at
the mosquito
fossilized in

B amber. The

tasted didn’t .
come from any |
present-day

: @“N@SA@@S Watch out for

AR | big T-Rex —
you'll know he’s
approaching
when you feel
the cabinet
rumbling. Get

B toOo close and

- he’ll eat your
ball for lunch!

I You'll see and hear actual scenes
Jll from the movie via the full-size dot

il matrix display and the BSMT 2000
|| digital stereo sound system.

Featuring

Quality Coin Doors
FOR AMUSEMENT ONLY —_— and Validators

50¢ - 1 PLAY
75¢ - 2 PLAYS
$1.00 - 3 PLAYS 2 d"“'"
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Data East Pinball has joined forces with Steven
Spielberg and Universal Pictures to bring you
the pinball event of this era. JURA$$IC PARK
offers a profusion of

terrific gameplay

features along with

the hottest licensed

title in history!

' The most fearsome predator
ever to walk the earth comes
to life — a fully-automated, \
ball-eating Tyrannosaurus
Rex!

JENSATION: ;
: S /
m”'.
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INDIAN GAMING REFORM:
DON’T HOLD YOUR BREATH

With all the recent clashes
between Native American
tribes and state governments
over Indian gaming, nobody
seems terribly satisfied
by the 1988 Indian

Gaming Regulatory

Act. That's why Congress is

looking at “eventually” mak-
ing changes in the Act. Talks

and hearings are going on
now, but don’t expect
results anytime soon. In the
House, the Native
American Affairs subcom-
mittee took testimony from
tribal representatives on
June 7; a “field hearing” was
scheduled for June 27 in
Wisconsin with more hear-
ings to follow elsewhere
around the country. Over in
the Senate, Sen. Daniel
Inouye (chairman of the
Senate Select Committee on
Indian Affairs) has been
shepherding behind-the-
scenes negotiations between
tribes and state govern-
ments. Inouye hopes to
build consensus between

major players before open-
ing the IGRA law to amend-
ments, according to reports.
A reform bill has been intro-
duced by two other senators,
but the whole process could
take well into this year or
next, we hear. Meantime,
Indian gaming is a growing
concern for operators who
say they can’t compete.
Learn more from our story
on page 43.

Coin-Op

&

Home

Pool Tables

“Beyond Perfection”

GREAT AMERICAN BILLIARDS

800/831-2011
FAX: (401) 463-6673
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TRADE MOVES TOWARD SELF-
REGULATION OF VID VIOLENCE

The flap over media vio-
lence — including video
games — continues. During
public hearings in May and
June, the U.S. Senate roasted
TV producers because of
violent shows and two bills
which were introduced to
regulate broadcast content.
Producers promised to tone
down the blood and guts
this fall. Parent groups said
it was “a matter of time”
before attention turned to
video games, as well.
Accordingly, Sega of
America (consumer divi-
sion) announced May 23
that it will impose a volun-
tary rating system on home
video games. Games will be
rated suitable for all; suit-
able for 13 and up; or suit-
able for 17 and up. In
Australia, operators are tak-
ing matters into their own
hands. Faced with a major
media outcry (mostly about
Sega’s violent live-action
consumer game on CD-
ROM, Night Trap) Aussie

ops have created a policy of
self-regulation including a
“seal of approval” for games
that meet certain content
guidelines. This news comes
from NAMOA president
George Campbell and pow-
erhouse distributor Malcolm
Steinberg (Leisure & Allied
Industries, Perth) whose
marketing director Chris
Blackman helped the
NAMOA effort. “They have
made submissions to the rel-
evant Australian authorities,
arguing their case for indus-
try self-regulation in respect
to coin-op games,” Malcolm
added. “Indications are that
government authorities
favor industry self-regula-
tion, providing that the
industry and the companies
involved can demonstrate
their ability to perform that
function in the community
interest.” In this issue,
RePlay prints its policy
statement on violent games,
prompted by a query from
EuroSlot magazine. See page
66.

500TH FULL COURT FRENZY

Innovative Concepts in En-
tertainment (ICE) tossed an
employee picnic to celebrate
the May 28th shipment of
the 500th unit of Full Court
Frenzy. The popular game’s
moving hoop lets players
shoot from every possible
angle. At operators’ request,
anew “free game” option is
now standard on all units (a
retrofit is available for early
models). “The current back-
order almost equals the
number of games shipped,”
said proud ICE prexy Ralph
Coppola. “Order delivery is
picking up steam as produc-
tion has been doubled to
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meet demand.” Ralph quot-
ed weekly location earnings
that are simply awesome
(we don'’t print these types
of figures, but take our word
for it). “The clearest indica-
tion of the game’s success, is
the number of reorders from
existing customers,” Ralph
said. “Large arcade chains
are starting to place the
game in multiple sites.”
Beyond the impressive U.S.
sales, samples have gone to
20 other countries, so obvi-
ously total sales potential is
quite something. Congrats to
this hardworking Buffalo,
N.Y. manufacturer.

RePlay Magazine



FACTORY NEWS & NOTES

At presstime Seeburg said
its low-cost Blast! CD juke-
box, which caused such a
stir at the ACME Show last
March, was slated to begin
shipping from the Chicago
factory in late June. “We're
doing everything humanly
possible to meet that target
and are on schedule so far,”
execs said in mid-month...
VR8 Inc.’s virtual reality vid-
game, Virtual Combat, has
been revamped and perfect-
ed since it sparked excite-
ment and orders during
ACME, said execs. At press-
time, the unit was sched-
uled to start shipping June
30. Execs said the plant in
Simi Valley, Calif. has been
expanded by 15,000 sq. ft. to
help expedite backorders...
Japan’s Amusement Press
writes that Namco has sold
its stock in Data East. Namco
had owned a 25% share of
DE...Gordon Smart (Smart
Industries Corp.) has a
daughter in the business
who’s hanging out her own
shingle. Nancy Smart Singh
is founder and CEO of Pur-

ple Star Inc., a new Urban-
dale, Ia. redemption game
factory (515/276-7500).
Former Smart employees
Keith Ashbacher and Tod
Bertram are Purple Star’s
VP and director of engineer-
ing, respectively. Their first
product, Chase the Rain-
bow, is a kiddie-sized game
(see New Products)...A Tren-
ton, N.J. bankruptcy court
issued a preliminary ruling
on May 21 that trustees
could sell assets and patents
of Kramer Mfg. Co., Inc. to
Zober Industries, with a
proviso for an oral hearing
on June 14 in case anyone
objected. If it goes through,
Zober will purchase said
assets for “$200,000 and
other consideration, subject
to better and higher offers”
and trustees will apparently
use the money to pay credi-
tors. Kramer made video
poker games for many years
but entered Ch. 11 in 1989.
Court documents said the
reorganization was unsuc-
cessful and Kramer entered
Ch. 7 in 1990.

MERIT NEWS

Dave Myers
has been pro-
moted to VP
of sales &
marketing at
Merit Indus-
tries, filling
the slot va-
cated by vet
Dave Ruben-
stein who re-
signed in May
to partner
with Mark
Simmons at
Roadmaster
Music &
Games. This
route, head-
quartered in Laurel, Md.,
serves locations in Dela-
ware, D.C., Maryland and
Northern Virginia. Myers,
with Merit two years this
August, had been their sales
operations manager until the
promotion (previously he’'d
worked for firms like Betson
and T.O.P. Distributing). He
now heads a sales team in-
cluding Howard Smoyer,
Lamar Forque, Scott Dough-
erty, Rick Bianci & Bob

Wiles. Now joining their
product line is Pit Boss Su-
perStar 30, a countertop vid-
eo. Its menu offers twice as
many trivia questions as be-
fore, plus their classic casino
games and nine new amuse-
ment games including a one-
player ping-pong item! Mer-
it prexy Pete Feuer told
RePlay he’s very pleased to
have Myers at the sales
helm. Regarding Rubenstein
he said: “We all wish him
well. We had a great rela-
tionship during the years he
was here and he did a fine
job.” Dave himself told us:
“Pete and Merit have been
very good to me. I'm sorry to
close that chapter in my life
but I have to pursue my own
personal needs and I'm very
excited about this route.”
Merit advised that the firm’s
present marketing scope is
much more distributor-ori-
ented than previously. The
sales team is spending a lot
of time with their dealer net-
work, building up main-
stream dealers and culling
out some other customers.
New appointments could be
announced shortly.

COMING SOON:

THE
ULTIMATE

CONTENDER FOR
HEAVYWEIGHT
PROFITS.




NEWS DIGEST

JALECO SHAKE-UP TOPS SUMMER PERSONNEL CHANGES

@
i

Jolly Backer is the new VP
of coin-op sales at Jaleco
USA, the Chicago-area
vidgame subsid announced
June 8. Jolly’s prior post was
national sales manager for
Capcom USA and he’s also
served as regional sales
manager for Data East. Jaleco
USA prexy Shinichi Ikawa
said he was “very pleased”
to have industry vet Jolly
aboard. Jaleco plans to raise
its coin-op profile in the
U.S. considerably. In addi-
tion, Jaleco regretfully
announced that former
staffers Bob Haim and Joe
Gilbert have left the compa-
ny. “We wish them every
success in the future,” said
Mr. Ikawa...Irem America
Corp. has announced its
new management lineup.
The firm is led by Chairman
Yuki Takashima; President
Tetsuo Nakano; Sales VP
Steve Blattspieler; and GM
Max Fujimoto. Regional
sales managers are Paul
Wiederaenders (east) and
Matt Davison (west).
Darlene Kindler is aboard in
an administrative capacity
and Mark Gavett is service
manager...Paul Jacobs has
been promoted to Executive
Vice President and General
Manager of Data East USA.
The move gives him broad
authority over every aspect
of coin-op and consumer
division management. More
details in our story on Data
East, inside this issue...Jim
Gorman has been promoted
to the position of Interna-
tional Sales & Service
Manager for Data East
Pinball (he was previously
Int’l. Field Service Mgr.). He
has also worked for the
Game Connection in Alsip,
Ill. and has extensive experi-
ence in field operations...
Euromat, the umbrella group
of Europe’s national coin-op
trade associations, elected a
new president at its spring
meeting in Belgium. Brian
Meaden said he hopes to
build bridges to the Euro-
pean Parliament and nation-
al regulatory agencies.
Previous 15-year prexy
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Jaleco’s JOLLY BACKER with his parents John and Wilma.

PAUL JACOBS

JUN AIDA

Willy Michiels stepped
down voluntarily, becoming
the group’s VP...Nine year
trade vet (and all-around
nice guy) Jun Aida is the
new director of licensing at
Capcom USA. He’ll head
North American & European
licensing of Capcom’s top
properties like Street Fighter
and Mega Man (better
known to home game play-
ers). Capcom characters are
about to appear in movies,
on boys’ clothing, and on
toy store shelves (courtesy of
Hasbro and 22 more manu-
facturers)... Industry vet
Sondra Doyle is the new
director of redemption for
Dan Brechner & Co., the
merchandise supplier. A co-

founder of Doyle & As-
sociates, Sondra brings
many years’ experience with
redemption operating and
game design for U.S. & glob-
al arcades, fam/fun centers
and amusement parks.
Brechner is delighted to wel-
come Sondra and her “ma-
gic customer service act”
aboard...After 12 years with
Bally Gaming, Lorraine Wil-
son is their new sales direc-
tor. She’ll serve as primary
liaison between the Vegas
firm and its U.S. dealer
net...At Tekbilt, Jim Chaney
was promoted to interna-
tional sales manager while
Frank Eckert was elevated
to assistant sales manager.

July 1993

JIM GORMAN

JIM CHANEY

FRANK ECKERT
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A new driving simulator
called Outrunners will be
the star attraction in Sega’s
summer game lineup, ship-
ping by mid-July. U.S. coin-
op distribs previewed the
game during Sega’s June 24-
25 dealer meeting at the
Silverado Country Club
(California). Outrunners is a
racing game in the Sega tra-
dition, featuring super-real-
istic digital stereo, System
32 polygon graphics, and
interactive steering. Players
can choose from eight vehi-
cles, each with its own
transmission, perspective,
power and handling charac-
teristics. Each car is geared
to a different level of driving
ability. Gameplay features a
world tour via hairpin tours,
dangerous detours and con-
stantly changing road and
weather conditions. Up to
four two-player units can be
linked for eight-way interac-
tive play.

At the Silverado meeting,
dealers met several new

faces now aboard at Sega.
Coin-op national sales man-
ager Doug Shipley comes to
this newly-created post after
handling sales at Sports
Sciences and Cleveland
Coin. Marketing coordinator
Andrea Burnett is responsi-
ble for advertising, conven-
tion services and press liai-
son duties. Kymberly Patton
is Sega’s new sales adminis-
trator, in charge of shipping
schedules, inventory track-
ing, order processing, etc.
All three new hires report to

T

i
L

DAY NICHT

Sega’s coin-op
sales & marketing
chief Ken An-
derson. We'll
have a full report
on the Silverado
meeting next
issue.

Left, DOUG SHIP-
LEY; right, Sega’s
new OutRunners;
below, ANDREA
BURNETT and
KYMBERLY PAT-
TON.
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MEET THE CHALLENGE THIS SUMMER
WITH THE TOURNAMENT THAT WILL SLAM
MORE PROFITS INTO YOUR POCKET.

Don't risk missing the event that will make profit history. C A P COM
To be a part of the SLAM MASTERS tournament,
call your Capcom distributor or 18008330190 now.
© 1993 CAPCOM USA, INC., 3303 SCOTT BLVD., SANTA CLARA, CA 95054 (408) 727-1665.



TOKENS

IN THE RACE

FOR QUALITY,

THE
WINNER

HOFFMAN 8 HOFFMAN
EVERY TIME!

Custom Tokens shipped in
ten days

Minimum custom order is
1000 Tokens

Lowest prices in the country
Highest quality

You can buy the best Tokens
for less. Check our prices
and see

HOFFMAN €y HOFFMAN

P.0. Box 896, Carmel, CA 93921

800-227-5813

FAX: 408-649-3318

"Quallty is our family tradition”
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On Your Wark..

by MARCUS WEBB

Do you ever feel overwhelmed by all
the stuff you have to read? If so, we
sympathize. This magazine alone some-
times tops 300 pages. The load can
reach staggering proportions if you
include valuable publi-

Well, there’s one good aspect to all this.
If you need more info on foreign coin-
op, or on related industries, it's avail-
able. At RePlay, we have our hands full
just covering U.S. coin-op news. That
includes acting as a “sieve” to filter out
stuff from the above sources that we
think you would want

cations like PlayMeter,
Vending Times, AMOA
Location, Fun World,
Star*Tech Journal,
Family Amusement
Center Quarterly,
Tourist Attractions &
Parks, Amusement
Business, Gaming &
Wagering Business,
Interactive Update,
Street Beat, Indian
Gaming Monthly,
Public Gaming Inter-
national and probably
several others I've
missed.

Then consider for-
eign trade journals. In
English, there’s Cash
Box Australia, Leisure Line, Canadian
Coin Box, EuroSlot, Coin Slot
International, Amusement
Business/Europe, Amusement Press
(Osaka), Japan Amusement Monthly,
and Fair Play. Several more are pub-
lished in German, French, Spanish,
Japanese, etc.

Next, you have a bunch of monthly
newsletters from state operator associa-
tions. AAMA members also have two
different internal publications. Coin-op
leagues (and some individual coin-op
manufacturers, distributors and opera-
tors) have their own magazines or in-
house newsletters. Local newsstands
carry nearly a dozen consumer video
game magazines, plus dozens of trade
papers for related industries (movies,
electronic media, consumer electronics,
computers, advertising). Different class-
es of locations have their own trade
magazines, too.

Talk about information overload!
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to know. By next
month, we anticipate
being on-line with the
Prodigy service; this
will doubtless open
an entirely new uni-

| verse of source mate-
rial. In five years,
everyone’s cable TV
and telephones may
| also be surging with
| billions of bytes of

.| available information
from around the
world, around the

{ clock.

Today, some U.S.
operators are won-
dering if digital down-
loading is about to
outmode their routes and arcades. We
understand this feeling, too, because we
occasionally wonder where and how
magazines will fit into the 21st Century
world of instant electronic transmission.
Somehow, we think operators will sur-
vive because the most important kind of
“interaction” is not between a person
and clever software. No, the most
important kind of interaction is between
real, live people...face to face...in public
locations of all types. There is no substi-
tute for reality.

We also believe trade magazines will
survive because this industry needs in-
house research, reporting and advertis-
ing targeted directly at coin-op’s unique
market niche. But in 20 years — maybe
10 — you might find your locations are
all serviced by games and music down-
loaded from your office. And you may be
getting RePlay via modem, rather than
in your mailbox.

RePlay Magazine



CRIMINAL RAIDS
IN MEXIGO

over 800 counterfeit videos seized in AAMA-organized Mexico City raids;
“watch out, crooks — this is just the beginning,” investigators warn

How do you say “You're Busted”
in Spanish? The phrase may come in
handy, because a new day has
dawned for copyboard dealers in
Mexico.

On Friday, May 28, seven loca-
tions in Mexico City (representing
five different businesses) were raided
by federal authorities. Mexican prose-
cutors and cops were accompanied
on the raids by investigators and
attorneys for the coin-op industry.
Over 800 counterfeit boards were
seized from the various sites.

It was Mexico’s first-ever crack-
down on illegal video copyboards.
Industry spokesmen said it won't be
the last.

“We're delighted and very grati-
fied,” said AAMA Exec VP Bob Fay.
“I see this as the start of liberating the
legitimate market in Mexico. It’s
important to us. We've had a problem
will illegal copies in Mexico for a
long time. We had to take aggressive
action because the problem was not
solving itself. More action will fol-
low,” Fay promised, “first in Mexico
and later in the rest of South
America.”

RePlay sent fax queries to four of
the raided companies, but did not
receive relevant replies from most by
presstime. In addition the magazine
attempted to contact the fifth firm,
without success.

Under Mexican law, copyright
infringement is a federal crime.
Mexican law also permits private
plaintiffs to file suits alleging criminal
acts — which is what happened in

RePlay Magazine

these cases. After Capcom and
Midway filed charges, federal prose-
cutors from the Attorney General of
Mexico’s office then assisted in the
criminal investigation. The procedure
began with routine verification that
Capcom USA and Midway Mfg. did

AAMA Exec VP Bob Fay said recent raids on
accused Mexican copyboard dealers are just
the beginning of an across-the-board, heavy-
duty enforcement campaign.

indeed control the copyrights as stat-
ed, verifying defendants’ addresses,
etc.

Next, plaintiffs” attorneys provided
legitimate and counterfeit vidgame
boards for government officials to use
in expert test comparisons. Once the
tests and other evidence made a case
that counterfeits were indeed being
sold from the defendants, prosecutors
received a court order for the search
warrant. The whole process took
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months. AAMA’s Fay oversaw the
general operation from his office in
the U.S., while investigators and
attorneys stationed in Mexico City
did the day-to-day work of develop-
ing the individual cases and coordi-
nating with local government author-
ities.

After this long build-up, warrants
were suddenly issued on the morn-
ing of May 28. Federal authorities
and the coin-op enforcement team
instantly swung into action, raiding
seven business addresses that very
day. Industry representatives at the
raids included David Shaw, AAMA’s
attorney in Mexico City; an investiga-
tor working for Shaw; and Mr.
Maldonado, an attorney for Capcom.

Running much of the actual inves-
tigation was former DEA agent Rhyn
Tryal, who performed this task as
part of AAMA’s consulting agree-
ment with Capcom. Tryal is expected
to be named the Latin American
Director of Investigations soon, when
AAMA announces the formal launch
of a global copyright “enforcement
empire” funded by JAMMA. “We
will actively pursue these counterfeit-
ers,” stated investigator Tryal. “We
also want to congratulate President
Salinas of Mexico on his country’s
first PCB copyright enforcement
action,” Tryal added.

AAMA’s attorney David Shaw
thanked the government officials
who assisted in developing these
cases. “We've gotten a lot of support
from the U.S. Embassy, especially
Mr. Ted Pitts from the commercial
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area who has been closely involved
and made some very useful sugges-
tions. We also deeply appreciate the
cooperation of the Mexican Attorney
General’s office.”

Legitimate operators in Mexico
have long begged government author-
ities and coin-op manufacturers to
take strong action against counterfeit
traffickers. AAMA’s Fay told RePlay
last spring that “we know who the
guilty parties are, but we simply
haven’t had the resources to pursue
action against them.”

Starting this summer, AAMA is
going to get all the money and man-
power it needs. After months of care-
ful preparation, JAMMA has now
signed a contract with AAMA, agree-
ing to provide a million-dollar bud-
get. The money will fund a two-year,
anti-counterfeit campaign around the
world. Former FBI agent Fay will
supervise the effort from AAMA’s
new Chicago headquarters. The new
organization will be called the Anti-
counterfeit Advisory Group, or AAG.

AAG should be up and running
very soon, Fay indicated at presstime.
In fact, the G-man-turned-association
exec said it was possible his new
group would start official operations

by mid-June. AAG’s global investiga-

tions team will be comprised of for-
mer Drug Enforcement Agency offi-
cers and/or other former U.S. federal
cops. “They’ll be all over the map of
Latin America,” Fay warned,
“putting away the bad guys and
opening up business opportunities
for legitimate manufacturers and
local operators. Once we clean up the
illegal copies, Mexico will present a
much more profitable market for the
industry.”

Meanwhile, in the wake of the
May 28 raids, the legal process
against the five defendants is continu-
ing on course in Mexico’s federal sys-
tem. In due time, punishment will
come to the guilty parties, said indus-
try spokesmen. That punishment
may take the form of very heavy fines
or other serious criminal sanctions.

“We're already getting a lot of
momentum from these raids,” said
Capcom USA attorney Ian Rose.
“Many other distributors in Mexico
are approaching us with a desire to
cooperate rather than become the
next target. We will do whatever it
takes to defend our copyrights.”

RePlay will report further develop-
ments as information becomes avail-
able. &
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NYPD BUSTS COPYBOARD
& GAMBLING DEALERS

Officer Peter Shanhai leads raids resulting in 45 arrests;
AAMATs Bill Kidwell helps ID copyboards for felony charges

Some 45 people were
arrested and a bonanza of
cash and illegal equipment
was seized in New York
Police raids against shady
private businesses, conduct-
ed on Wednesday, June 8.
Confiscated booty included
1,400 illegal gambling
devices; 270 counterfeit
vidgame PCBs; and approxi-
mately $170,000 in cash.
Also seized were three
weapons and two late-model
vehicles.

At presstime, grand jury
hearings were scheduled for
June 14-15. Police said they
were seeking criminal
indictments, and eventual
convictions, on copyright in-
fringement charges. “We
want to see some jail time for
the people involved,” stated
the lead investigating officer.

Raided were companies
and individuals doing busi-
ness under the names

month investigation I gained
enough probable cause to
obtain a search warrant and
we arrested them.”

Trading in gambling de-
vices is only a misdemeanor
in New York, so Officer
Shanhai decided to seek
more serious charges that
carried heavier punish-
ments. “Since we could
only charge the suspects
with misdemeanors under
state law, I decided to seek
felony charges such as coun-
terfeit and copyright in-
fringement charges that
could result in jail time,” the
officer said. “I called Cap-
com USA and they put me
in touch with AAMA Direc-
tor of Investigations Bill
Kidwell.

“Kidwell was terrifically
helpful,” Shanhai contin-
ued. “Without him we
could not have proved these
boards were counterfeits.

Liberty Vending; Amuse-
ment Vending; PNT Amusements;
and JAMMA Electronics (not con-
nected to the Japanese trade associa-
tion).

RePlay attempted to contact these
firms for comment, but no listings
were found under these company
names by local telephone directory
personnel. At presstime, police had
not released names of individual sus-
pects.

The simultaneous raids on five
addresses in Brooklyn and Queens
took place from 8-10AM. New York
police officer Peter Shanhai
(Organized Crime Control Bureau,
Public Morals Division) put the case
together over seven months of rigor-
ous surveillance and investigation.
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Officer Shanhai and his fellow inves-
tigators were accompanied by
AAMA’s Director of Investigations
Bill Kidwell as they executed search
warrants.

The case originated when the
NYPD received a tip from U.S.
Customs regarding possible illegal
gambling activity. Officer Shanhai
did surveillance at the address in
question. Eventually he spotted a sus-
pect who delivered PCBs to that site.
Following the suspect led Shanhai to
various other addresses, where more
PCB deliveries occurred.

“From there it just mushroomed
and I started doing surveillance
daily,” Shanhai said. “In a seven

July 1993

Kidwell and three technical
experts from the coin-op industry
accompanied me on my raid on
Liberty Vending’s primary address.
My fellow investigators hit the other
addresses simultaneously so the sus-
pects could not warn each other.”

For his part, Kidwell told RePlay:
“I feel the raids were very successful.
The NYPD put a lot of time and work
into the investigation and had excep-
tionally thorough preparation for
these raids.” Kidwell, who has taught
seminars to NYPD regarding illegal
video game counterfeits, testified at
the Grand Jury hearings against the
defendants.

RePlay will report further develop-
ments as information becomes avail-

able.

RePlay Magazine
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-TECH

S HERE

Summer CES showcases CD-based vidgames
whose quality rivals the movies;
meantime telcos, cable TV & entertainment giants
set up more networks

Multimedia and interactive net-
works are busting out all over — and
both include a heavy dose of video
games. Multimedia is the “content”
and interactive networks are the
“conduit.” When you put them both
together, these hi-tech marvels are
ushering in a breathtaking new world
of home-based entertainment.

Multimedia is the “latest and
greatest” in hi-tech content: a combi-
nation of computer text, TV graphics
and CD sound. New games coming
out soon in this format will use CD-
ROM as a platform to create, finally,
the “interactive movies” which have
long been the goal (that is, games
with graphics, sound, plot, acting, etc.
as good as a movie).

If multimedia is content, then

¢ At the Summer CES (Consumer
Electronics Show), held in Chicago in
early June, about 40 multimedia firms
showed products, according to a
reports. That’s double last year’s
number. “An entire building [of the
Summer CES show] is filled with CD-
ROM, multimedia type of products
just coming onto the market,” said
CES organizers. Show execs added

that By 1994, the number of multime-

interactive networks is the means of

transmission...the “latest and great-
est” in hi-tech delivery systems, using
cable TV or telephone lines or satel-
lite broadcasting to put games into
people’s homes. The same systems
will let people in remote sites play
games against each other.

Here’s a rundown on just a few
recent developments in both areas:
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dia software suppliers with CES
exhibits should jump another 50%,
to about 140 firms.

@ 3DO bowed its multimedia
player (see related story in this issue)
at CES. The firm previewed some
incredible CD-based games for this

actors whose images can also be con-
trolled by the player. CD quality
sound enhances both games...and
many more of this caliber are coming
to the 3DO system (and undoubtedly
to competing systems as well).

@ Starting next summer, AT&T
plans to sell units that plug into exist-
ing Sega Genesis 16-bit home video
machines, allowing interactive play
via existing phone lines. The adapter
units will cost $100 to $150, accord-
ing to a June 4 story in the
Washington Post, and will have a
“slight delay” in transmission of
“heavy action” games like Street
Fighter I1.

# Cable TV giant Viacom will
work with AT&T to test interactive
TV next year. The market test will
involved 1,000 of Viacom’s cable TV
subscribers in Northern California.

¢ The Prodigy on-line computer
services network, which currently
lists two million subscribers, is join-
ing forces with Sears and IBM to
expand its access from telephone
links to cable TV. Prodigy’s TV link
will offer interactive services like

| banking, shopping, and information.

system. Spectrum Holobyte’s Star |

Trek: The Next Generation offers
stunning computer-generated, ani-
mated graphics whose look is so
rounded and lifelike, you'd swear an
top airbrush artist had created every
frame...except the player can control
the characters. Crystal Dynamics
actually hired real actors for its Crash
‘N Burn game, which combines

George Lucas quality special effects of

sci-fi ships, planets, etc. with live

July 1993

Prodigy also plans to link its phone-
based setup to Sierra On-line service,
which includes complex games.

¢ Apple Computers announced at
the CES Show that it will join forces
with three major telcos (AmeriTech,
BellSouth, and US West) to offer
telecommunications services to
homes and offices.

¢ Time-Warner has chosen Sil-
icon Graphics, Inc. to make a hi-tech
“black box” for interactive cable TV
programming. The unit will enable
video games users in remote sites to
enjoy interactive play.

# In the realm of software devel-
opment, Disney is working with
Virgin Games and Sega on a home
video game version of Aladdin.
Development costs could hit $1.5
million, and the partners expect to
sell one million cartridges by year-
end — about four times sales for an
average title, according to the L.A.
Times. In another hit movie to
vidgame crossover, MCA-Universal
Pictures is developing an interactive
CD version of Jurassic Park for the
forthcoming 3DO player unit.

RePlay Magazine
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TRIP HAWKINS'
BRAVE NEW WORLD

Silicon Valley firm “3D0” bows multimedia CD home player unit;
some of the world’s leading corporations are part of the action

What Nolan Bushnell was to video
games, Trip Hawkins may be to the
emerging multimedia market. He is
visionary guru, business leader and
industry spokesman all rolled in one.
Hawkins, president of Electronic Arts
and CEO of a sister company called
3DO0, introduced his firm’s new mul-
timedia, interactive CD player unit
and gave the June 3 keynote speech at
the summer Consumer Electronics
Show in Chicago.

Both the product and the speech
pointed to an emerging industry that
Hawkins thinks will reach $20 billion
in annual earnings by the next
decade. According to the youthful
CEQ, multimedia will be a different
market from video games, and it will
also be different from the much-dis-
cussed “information superhighway.”
Further, said Hawkins, multimedia
may not be a threat to either vid-
games or the yet-to-materialize info

Trip Hawkins, chief executive officer of The
3D0O Co. (San Mateo, Calif.).

highway.
Backed by the world’s largest con-
sumer electronics firm (Matsushita/

Panasonic & AT&T will make 3DQO's interactive hardware, which is expected to sell for about $700.
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Panasonic) and by America’s biggest
media giant (Time-Warner), 3DO
(San Mateo, Calif.) is positioning it
system as the “800 pound gorilla” of
multimedia. 3DO and its heavy-
weight backers intend to scoop up a
good-sized share of that anticipated
$20 billion per year through a
remarkably open business arrange-
ment that’s intended to set up a “uni-
versal standard” for their new tech-
nology in record time.

But what exactly is multimedia, if
it’s not video games or an information

| superhighway? As Hawkins sees it —

and as 3DO is selling it — multime-
dia is going to be a multi-use, interac-

tive CD player that hooks up to your

TV set, something like a Nintendo
home system...but it will do much,
much more. Yes, it will play games,

" but their quality of image, sound, act-

ing and plotting will be more like a
first-class Hollywood movie. It will
also run educational software (and
perhaps just about anything else you
can put on a compact disc). The
Panasonic 3DO multimedia player is
set to reach stores this fall, with a
wide variety of software available for
Christmas.

Citing 10 critical success factors in
the past launches of the radio, TV,
personal computer and video game
industries, Hawkins predicted:
“Multimedia...is going to be a certain
winner and it’s going to happen faster
than any market we've ever seen.”
The bulk of Hawkins’ keynote
address listed those 10 factors and
explained why they’ll work in favor
of multimedia.

The 10 factors are: 1. Multimedia
has strong backers (3DO itself is heav-
ily supported by Time-Warner, Mat-
sushita, and others). 2. It represents a

RePlay Magazine
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big jump in performance over previ-
ous technology (3DO says its
machine delivers 50 times the anima-
tion performance of personal com-
puters and video games — i.e., real-
time, full-motion, interactive graphics
and CD quality sound). 3. Customers
already exist (that is, all the people
who are now in the home vidgame

| and personal computer markets will

upgrade to the right product). 4.

(computer chips, plastic boxes, CDs

are easy indeed to make). 8. Multiple

brands are available (a variety of
firms will offer both hardware and
software compatible with the 3DO
system). 9. Hardware price is under

| $1,000 (Hawkins pointed out that the

Multimedia has lots of software (3DO |

alone has signed up a total of 302
third party software suppliers,
including MCA-Universal, Warner

|

Bros., Paramount Interactive, GTE |
| way be a hugely expensive, slow-
| growing project, heavily regulated by
| government. “It’s going to be a great

ImagiTrek, American Laser Games,
MicroProse, Spectrum Holobyte, The
Software Toolworks, etc.).

5. The 3DO machine is not “back-
wards compatible” (i.e., it forces a
leap forward and instantly outdates

first generation of black and white
TVs would cost $1,600 in 1993 dol-
lars). 10. Multi-format software is
available (you can play games, listen
to music, and so on).

Hawkins predicted the much-
anticipated “information superhigh-
way” will pose little or no competi-
tion to multimedia. He said the high-

thing for all of us,” he smiled. “On

' the other hand, what are you going to

its competitors by not playing regular |

CDs, regular vidgames, VHS or
laserdisc movies, etc.). 6. It has low
media cost (CDs now cost $1 to
make). 7. Ease of manufacturing
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do about the shopping instinct?”

By the same token, Hawkins’
keynote speech implied what he has
explicitly stated before: that a more
powerful home media can actually
strengthen the commercial market.
Hawkins pointed out how this actual-
ly happened for Hollywood (VCR
rentals and cable TV promoted and
added to box office receipts, instead
of killing them). The implication is

. that coin-op video could also profit

| righ

from the explosive kick of multime-
dia (if our industry plays its cards

Despite Hawkins’ reservations
about information superhighways,
3DO does plan to link its users over
phone lines for interactive play. The
firm has a hardware licensing agree-
ment with AT&T, the U.S.’s leading
long distance telco. 3DO said the deal

| will allow “access to a wide variety of

interactive entertainment and educa-

| tion services via the telephone net-

work.” AT&T will make and market
its own 3DO player units as part of
the agreement.

Oddly enough, 3DO will not actu-
ally make the 3DO CD player
machine. As cited, AT&T will manu-
facturer the players, as will
Panasonic, etc. Hawkins’ own soft-
ware firm, Electronic Arts, will be
one of the hundreds of game suppli-
ers, but 3DO won’t make software
either. Instead, 3DO is simply the
central “matrix” of this ambitious
scheme to realize the potential of

| multimedia. &
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1993
ACME Show
(already held)

1994

ACME Show

March 17-19 (Thurs.-Sat.)
Rosemont Convention Center
Rosemont, lllinois

1995

ACME Show

March 23-25 (Thurs.-Sat.)
Reno Convention Center
Reno, Nevada

1996

ACME Show

March 7-9 (Thurs.-Sat.)

Orange County Convention/Civic Center
Orlando, Florida

1997

ACME Show

March 13-15 (Thurs.-Sat.)
Sands Expo Center

Las Vegas, Nevada
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(W34 AMOA:
ST EEARITES, 1993-1997

The following are showdates and sites for the AMOA
and ACME coin-op trade shows. At presstime,
schedules were firm for both shows through 1996. For
more information about AMOA, call the association at
800/YES-AMOA. For more information about ACME,
call William T. Glasgow, Inc. at 708/333-9292.

1993

AMOA Expo

Oct. 21-23 (Thurs.-Sat.)
Anaheim Convention Center
Anaheim, California

1994

AMOA Expo

Sept. 22-24 (Thurs.-Sat.)

San Antonio Convention Center
San Antonio, Texas

1995

AMOA Expo

Sept. 21-23 (Thurs.-Sat.)

New Orleans Convention Center
New Orleans, Louisiana

1996

AMOA Expo

Sept. 26-28 (Thurs.-Sat.)
Dallas Convention Center
Dallas, Texas

1997

AMOA Expo

dates TBA

Atlanta Convention Center
Atlanta, Georgia
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~warriors are set to thrill you with their methods of mayhem!
WO N D E R c 0 L L I D E ’ : Our latest 100-MEGA release features 2-player competitive
H ; play, with the second player joining in at any time.

SNK Corporation of America, 20603 Earl Street, Torrance, CA 90503
(310) 371-7100 * Fax (310) 371-0969. ©1993 SNK CORPORATION OF AMERICA
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as Capcom'’s VP of coin-op Jeff Walker ©

CAPCOM'S NEXT MOVE

Slam Masters merges 3-D sound, new gameplay & a national tournament

The company that brought you the
Street Fighter video games has some
nifty new moves up its sleeve.
Capcom USA is knocking over the
other chessmen to make way for
Saturday Night Slam Masters, the
first coin-op game to use the amazing
3-D “Q-Sound” process. In addition,
Capcom is promoting this game with
a nationwide, six-week Slam Masters

RePlay Magazine

| video tournament. Also in release are

The Punisher, a kit based on Marvel

| Comics’ hottest character, and a mod-

ified version of the Capcom-polaroid
Instant Memories photo booth which
allows a $3 vend price.

Capcom demo’d the new games
and new technology to its distribut-
ing team at the posh Phoenician
resort hotel complex (Phoenix, Ariz.)

July 1993

during a May 23-25 meeting. Present
from the California manufacturer’s
leadership team were Chief Opera-
ting Officer, Mr. Kazushi Hiaro; new-
ly-elevated Senior Coin/Commercial
VP Joe Morici; coin-op VP Jeff Wal-
ker; coin-op national sales manager
Jolly Backer; new marketing director
Lee Kramer; and VP George Leslie.
Capcom is hyping “Q-Sound”
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Above: The poster for Saturday Night Slam
Masters. Top left: From left to right, Capcom
people — Chief Operating Officer Mr. Kazushi
Hiaro; their arcade expert Ron Malinowski;
marketing director Lee Kramer; VP George
Leslie. Center left: A screen shot from
Saturday Night Slam Masters. Bottom: A
look at the action on The Punisher.

quite a bit, and deservedly so. A sit-
down demonstration of the audio
process only (without a game at-
tached) gave the incredible sensation
of a helicopter circling 360 degrees
around the player as he rotated the
joystick. Patented by Archer Com-
munications of Canada, Q-Sound is
described as a “sound localization
technique” to fool the brain into
P CaP=-1 000000 thigkéng it heais 3-Dbsound. Arlfher

and Capcom have been working
— 33123y ;"NKK fm XO el a®s] | together on putting the process into

Sy | video games for two years.

1 “We'’re very pleased and proud to
be a partner with Capcom,” smiled
the director of Archer Communi-
cations. “It’s to the credit of Capcom’s
chairman, Mr. Tsujimoto, to have rec-
ognized the potential of Q-Sound in
the video game market.” (Then the
Archer chief jetted back to Holly-
wood, where several top recording
stars and movie studios are incorpo-
rating Q-Sound into their products.)

Slam Masters begins shipping this
month in three different dedicated
formats, all with Q-Sound. A kit
(without Q-Sound) follows sometime
this fall. In all, that’s four different for-
mats. Here’s the rundown:

Clll s cors
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Noah's Ark | noa}l‘s flnn |

73 1/2"x 26 1/4"x 30"

[\

-

- Weight: 375 Ibs
VAW :

g‘:fs- . b= z |
Robo-Bop .= =%

93" x 56" x 39"
Weight: 495 Ibs

~ Jumbo
Elephant

,{S(\ 68" x 26" x 68"

Weight: 195 Ibs

Jungle
Jive

88" x 49" x 45"
Weight: 850 Ibs

Jive

82 1/2"x 24 1/2"x 29 1/2"
Weight: 275 Ibs

AVAILABLE IN
2 or 4-PLAYER

Jet-Mobile

61" x 27" x 39"
can Weight: 165 Ibs

27 1/2"x 44"x78"
Weight: 295 Ibs

Melody | [ .,
Mouse | &

79 1/4"x 29 1/4"x 24 1/4"
Weight: 325 Ibs

COASTAL
AMUSEMENT
DISTRIBUTORS, inc.

601 PROSPECT STREET
LAKEWOOD, NJ 08701 ® (908)905-6662 ® FAX: (908)905-6815

Amusement Machine
Manufacturer & Distributor




1.) The largest version comes in a ‘

50” Dynamo cabinet. 2.) A four-play-
er “tournament edition” ships the
second week of July (it’s actually two
dedicated uprights linked in a “mod-
ular” configuration that can later be
broken into independent units, i.e.
standard upright versions).

3.) A standard upright (one screen,

h )
i T
"

four players) ships the third week of
July but is not eligible for tournament
participation. 4.) Kits ship sometime
this fall but as stated, they will not
have the Q-Sound process, which
requires stereo speakers. Kits will also
not be eligible for tournament partici-
pation.

Jeff Walker told dealers that Slam

Above: Capcom coin-op VP Jeff Walker in-
troduces Slam Masters. Left: Jim Goddard
(at left) of Capcom’s R&D staff demon-
strates the new game for the distribs.

Masters is “strong enough to justify”
including the licensed Q-Sound
process. “Gameplay follows the
proven Street Fighter formula with
built-in incentives for head-to-head
gameplay and continuation,” Jeff

Above left: Cleveland Coin’s Ron Gold tries out ‘Slam Masters.” Above right: Greater Southern’s David Capilouto experiences dramatic demo of Q-
Sound 3-D audio. Below left: Shaffer Dist.’s Bill Kraft with AVS'’s Frank Gumma Jr. Below right: Capcom’s Larry Wood & Shelly Sax.

July 1993
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The International Family Fun Center & Miniature Golf Show—FUN EXPO
September 30 - October 2, 1993 ¢ Nashville Convention Center

Find out more about how you can profit from  ful money making seminars feature experts
the fastest growing segment of the amusement from every area of family entertainment.
industry—Family Entertainment Centers. Cometo Network with thousands of your peers
the third annual International Family Fun Cen- who've successfully filled their facilities
ter & Miniature Golf Show — FUN EXPO. with families and fun.

FUN EXPO’s specialized trade- Whether you're developing a fun

( ) ( )
TELEPHONE FAX

show features the latest products N center or are already a part of this

and services unigue to this expand- growing segment of the amusement

ing market. Po industry — FUN EXPO has it all. For
Attendees call our seminars the more information call (914) 993-9200
best in the business! Over 30 power- | RN Fax (914) 993-9210.

The only show focusing exclusively on family fun centers and miniature golf.
[ 79 € 8 Blosc cand o ottt ifevrmation Tre teoretar i [ Exririirn 1 anandion |
| YE S ! Please send me additional information. I'm interested in: [_] Exhibiting [ | Attending |
I I
| NAME/TITLE COMPANY I
| ADDRESS cIry STATE 2P I
| TYPE OF FACILITY PRODUCT SERVICE I

I
I



Chief Op’g Officer Mr. Kazushi Hiaro.

declared. “You’ll get two or three
credits pumped in, every couple of
minutes.”

Gameplay offers a video first:
“team battle royale” where four play-
ers wrestle head to head, with two
teams in the ring at once. The game
also brings 10 new colorful new char-
acters to the screen like a “flying
Canadian” bad guy, a jungle wildman
with a monkey on his back, etc.

Capcom’s location testing showed
the game as number two behind NBA
Jam at Golfland Arcade in Northern
California, but the game jumped to
number one in earnings after a local
“quickie” tournament promo. The
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national Slam Masters tournament
starts Aug. 28 and will be publicized
to players in Game Pro magazine.
Operators will run their own local-
level qualifying events. Capcom will
determine regional levels and sites
according to density of game distribu-
tion, tournament participation and
suitable arcade availability. Capcom
itself will sponsor the finals, to be
held at their Yellow Brick Road
arcade in San Diego six weeks after
tournament kick-off.

The age-old question about
enhanced sound in arcade games is,
can players really hear it in a noisy
arcade setting? Capcom said yes,
especially during tournament pro-
mos...and by the way, it may be pos-
sible for players to plug in their own
Walkman headsets in a special sound
jack on the game. At the Phoenix
meeting, distributors also asked
Capcom execs: “How much did earn-
ings improve when you added Q-
Sound to this game?” The answer:
“Earnings rose substantially,” said Jeff
Walker. He added that as designers
learn to best exploit the possibilities
of Q-Sound, the incremental earnings
from this audio process should con-
tinue to rise.

Also shipping is The Punisher, a
two-player, action-themed video
game. The title character from Marvel
Comics teams up with “Nick Fury,
Agent of SH.IE.L.D.” to fight against
Marvel’s master villain, The Kingpin.
The video was previewed at this
spring’s ACME show and is available

July 1993

Above: Western regional sales rep Dennis
Sable with distribs Linda Fernandez & War-
ren Asing of 50th State. Left: Mountain
Coin’s Elden Kingston, Atlas’s Jerry Marcus
& Franco’s Rubin Franco with Capcom’s
Instant Memories Polaroid photo booth.

Product manager Larry Wood.

in dedicated upright and kit formats.
Six levels of action offer graphics that
closely resemble Marvel’s comicbook
drawing style.

While operators are promoting Q-
Sound and Slam Masters with a
national tournament, Capcom will be
busy preparing still more “chess
moves” for its 1993 business strategy.
One of Capcom’s biggest ploys will
be the release of Street Fighter III this
fall, Jeff Walker confirmed. We sus-
pect we’ll hear more about Q-Sound,
about other hi-tech, about more
national video tournaments, and
additional intriguing developments
from this ambitious company.
Capcom, the “king” of street video,
plans to keep dominating the coin-op

chessboard! ©
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EARNS BIG !

Here’s Proof....

® After 5 weeks, did 2700 plays last week (that’s $1350).

SOMMA'’S PIZZA PARTIES & FUN
Salem, Virginia
® The game’s been here for 8 weeks...Last week,
it did 1400 plays (that’s $700).
PISTOL PETE’S PIZZA
Glendale, Arizona

¢ Full Court Frenzy is my top earning game in a
location with 25 other sports games...It's been
that way for 3 monthsl!!

EMPIRE SMOKES AND MUSIC
Buffalo, New York
® The best game | ever put into a Sports Bar!!!
CHILTON VENDING
Wichita, Kansas

® Great money maker...Earned $600 last week
...My best purchase ever!!

SPORTS PAGE
Homestead, Florida
® After 3 months at the arcade, always ranks in the
top 5!l Extremely Reliable.

PUTT PUTT GOLF AND GAMES
Tonawanda, New York

Basketball
Of The 90’s!!

FOR

FURTHER W U.S. PATENT No.5,074,552
INFORMATION % Other U.S. and Foreign
CALL YOUR Patents Pending
DISTRIBUTOR OR:

Licensed From G.L. Technology, Inc.

Innovative Concepts in Entertainment Inc.
1501 Kensington Avenue, Buffalo, New York 14215
Phone: 1-716-833-0481, 1-800-342-3433 * Fax: 1-716-833-1342
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STRATA GROUP INC.
AND

INCREDIBLE TECHNOLOGIES, INC.

INTEND TO VIGOROUSLY

PROTECT OUR RIGHTS To
OUR INTELLECTUAL PROPERTY,

OUR HARD WORK, OUR SOFTWARE,
AND OUR GAMES.

INCllelBLE

TECN:OLOGIES

Our successful $1.3 million settlement of case #90 CH 327 in Cook County, Illinois,
on May 13, 1993 is testimony to our commitment to protect these rights.

We promise to aggressively protectand defend our rights to all of our copyrighted games
and other products.

We also call upon all others in the coin-operated games and amusements industry to
join us in an ongoing effort to rid our industry of illegal copyboards and illegally copied
software.

We solicit your help.

It you can provide any information that will help us locate and stop any individuals,
groups, or companies engaged in the illegal copying of our games and other software
in the United States or elsewhere, please contact us at the address below.

Incredible Technologies, Inc. ¢ Strata Group, Inc.

Legal Department
4010 Winnetka Avenue * Rolling Meadows, Illinois, 60008 ¢ 708-870-7027 (phone) ¢ 708-870-0120 (fax).




POW-WOW

ON INDIAN GAMING

experts discuss legal & financial impact of Indian Gaming Regulatory Act

AMOA called some N\
big chiefs together recently %
to read the smoke signals on
Indian gaming. During the ™
industry’s Government Affairs

~

Conference, held May 16-18 in |

Washington, D.C., tradesters were
treated to a seminar on <SS
the subject. Pan- \\\‘\'\\
elists included &= 38

leading oper- S/~ ™ _

ators, a U.S. 2/
Senate insider, and
Donald Trump’s attorney (Trump has
filed a lawsuit alleging that preferen-
tial treatment for Indians is unconsti-
tutional). The seminar shed some
light — and a reflected a bit of heat
— on this controversial subject.

Competition from tribal gam-
ing is a growing concern fo
the coin-op industry. By
one count, some 58 tribes
across America had £,
negotiated 74 compacts 4 i ",.
to allow high-stakes \
gaming in 18 different 2
states by spring of 1993. ’
Many more states have com-
pacts “pending.” A large
number of coin machine oper-
ators say they have no way to
compete.

About half the existing Indian |
gaming complexes are located in °
Wisconsin and Minnesota. Operator
Gene Winstead (American Amuse-
ments, Minn.) explained that his state
has $750 million worth of Indian
casino and resort developments
including hotels, golf courses, etc.

Local hospitality and amusement
industries were not consulted during
the negotiations which resulted in
Indian gaming compacts with the
state, Gene said. “No one is taking
responsibility for the regulations,” he
warned. “If there are negotiations for

RePlay Magazine
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Indian gaming in your state, get
involved early.”

N

\ \\“. " 1
NN 507

'

\

Tradesters also
heard from Patricia Zell, from

and similar forms of small-stakes
games with a wagering component.
Class 1T covers racetrack betting, casi-
nos, video lottery, slots, etc.

The IGRA set up a federal agency

' which deals primarily with Class IL

Responsibility for regulation of Class
I is left up to the 50 states. This is
where the law gets murky. Exactly
what rights do states have, and what

. rights do tribes have?

by

7

U.S. Interior Secretary Bruce
Babbitt has reportedly interpreted the
IGRA to mean that if a state govern-
ment allows any form of Class III
gaming (such as a state lottery), then
Indian reservations in that state may
have any other form of Class IIl gam-
ing (including, in theory, everything

up to full-blown casi-
>7 NO0S).

In practice, exact-
ly what types of gam-

ing are allowed on each
reservation, are defined
state law as applied
through a negotiated compact,
Zell told the AMOA seminar
audience. States “have to” negotiate

. with tribes on this issue. A later

speaker added that if the state and

" tribe cannot agree, the Secretary of

the staff of Sen. Daniel Inouye (D.- |

Hawaii). The senator runs the U.S.
Senate Committee which has juris-
diction over Indian affairs, specifical-
ly the Indian Gaming Regulatory Act
which unleashed this recent flood of
casino gambling. Zell explained the
major provisions of the IGRA as fol-
lows.

Indian gaming is divided into
three “classes.” Class I covers stick
games and traditional tribal rituals or
game activities. Class II covers bingo

July 1993

the Interior declares one side or the
other’s proposal as the “winner.”
That side’s proposal becomes the
state law on Indian gaming,.

“Many members of Congress do
not embrace gaming as the ultimate
solution” for economic problems of
Indian reservations, said Zell. But
these same congressmen and women
do admit gambling has provided

| more money for tribes than Uncle

Sam ever could, she added.

At the moment, IGRA is up for
review, so tribes and state govern-
ments are working with Congress on
amendments which might be intro-
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duced this session. In addition, Sen.
Inouye may hold hearings on the law
(however, Gene Winstead said these
hearings might not include input
from private business).

As stated, casino mogul Donald
Trump has sued over preferential
treatment for Indians, claiming it is
unconstitutional. His attorney Leon
Friedman participated in the AMOA
seminar, telling operators that “a
Pandora’s box has been opened.” In-
dians are coming out of the wood-
work, sometimes as few as 25 people

claiming to be a “tribe” have redis-
covered their roots in order to qualify
for exclusive gambling rights, he said.

Lacking expertise in the casino
industry, Indian tribes often turn to
management firms to run their gam-
ing business for them...but, said the
attorney, many of these management
firms have been turned down by
gaming commissions in Atlantic City
and Las Vegas because of “question-
able backgrounds.” Friedman quoted
an FBI agent’s estimate that “as much
as 50% of Indian gaming has some or-

CALL TRACY, MARLO, CHUCK or PAT (the King himself) at:

Fax: 310-834-7905
"Dedicated to the survival of crane operators!"

While the
DISNEY PROpi ST
Available now!

SPORTS ITEMS...

NFL AUTOGRAPHED
FOOTBALLS...

GENERIC MIXES...
LIGENSED ITEMS...

BULK PLUSH
AVRILABLE!

YOU WANT IT,
YOU GOT IT AT
KING PLUSH!

Page 44

July 1993

ganized crime connection,” be it man-
agement, investment, or whatever.

Friedman further said a 1992 in-
vestigation by the Dept. of Interior
showed that “an enormous amount
of money is being siphoned off” be-
tween the gaming tables and the
rightful tribal beneficiaries. “Talk
about trickle-down economics!” said
Friedman. “Even on its own terms,
the Indian Gaming Regulatory Act is
not working as intended.”

Trump’s lawsuit points to a recent
Supreme Court ruling on waste dis-
posal which established the principal
that Congress can’t force states to
carry out federal policy. “If Congress
wants to do this on a national basis,
fine,” said Friedman. “Then they’ll
have to pay for it, regulate it, enforce
it, and take care of it in every way.
They could do that, but Congress
doesn’t want to.

“So if Congress is going to force
the states to get involved,” Trump’s
attorney concluded, “they’ll have to
allow states some comprehensive reg-
ulatory authority over the whole pro-
gram. If we win our lawsuit, that will
be the result.”

It should be noted that no Indian
tribal representative was present at
the seminar. There’s no requirement
for “equal time” at these affairs, of
course. But if a tribal spokesmen had
been on the panel, it’s easy to guess
what he or she would probably have
said in response. Native Americans
are quite defensive about their gam-
ing operations. They say tribal casi-
nos are well-run and claim there’s no
solid evidence of million-dollar swin-
dles.

Further, tribal gaming reps usually
point proudly to the housing,
schools, hospitals, etc. which are
funded by casino proceeds. “Indian
gaming provides economic self-suffi-
ciency and self-respect for native peo-
ples which no previous government
program or policy has been able to
achieve,” tribes typically assert.

At any rate, the AMOA seminar
provided a useful introduction to this
subject, which remains a growing
concern for coin-op. AMOA presi-
dent Craig Johnson and gambling law
expert I. Nelson Rose have both pre-
dicted that states will eventually pres-
sure Congress to put a damper on the
unintended explosion of Indian gam-
ing. Tradesters in some states are
hoping they’ll still be around to enjoy
it, by the time that happens. &
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SELL MUSIC
INCREASE YOUR CASHBOX

The Rowe LaserStar® America CD-100C
The Fastest And Most Spectacular Display
Of Music Merchandising Ever

® Panoramic view of 12 CD jackets ¢ View 12 new CDs at the touch of a button
¢ INCREASE YOUR CASHBOX ¢ INCREASE YOUR CASHBOX

¢ Attract more and more players ® Music merchandising at its very best

¢ INCREASE YOUR CASHBOX ¢ INCREASE YOUR CASHBOX

* Increase Your Cashbox e
* Make It Fast, Make It Easy — Your Customers Will it e

SROWE/

Whippany, NJ 07981 USA (201) 887-0400 Fax (201) 887-2851




Users’ Reports

“We really liked our first Token Tech,
which is why we ordered our second.
I'm calling now to order our third.”

“The Token Tech eliminates the need to
spend hours making up rolls of 20 and
40 Tokens. We are saving enough
labor cost to more than pay for it in
less than two months.”

“The best investment since we bought
our fax machine. | can’t ever imagine
doing business without either one.”

“We have good employees . . . The
Token Tech removes the temptation
for them to become “silent partners” by
skimming the till.”

“It's great! You should have come out
with it 10 years ago.”

“After using our Token Tech for
Quarters, we are switching over to
Tokens. Thanks to the dispenser, we
got acquainted with your Token
Systems.”

“The Token Tech eliminates long lines at
our cashier’s cage. Our customers like
it, too!”

“Our Batting Cage Tokens are valued at
$1 each. Anyone with a high-value
Token should be using a Token Tech.”

“We use a larger size Token for our
Carwash. All Tokens are sold through
the Token Tech. It’s accurate, and
much faster, and it keeps our people
honest.”

“The first two Token Techs are excellent.
We are sending our purchase order for
six additional units.”

“It's working just perfect. We love it!”

“For a $3 Cigarette Token, it's the only
way to do business.”

“We were using a system which had the
“illusion of control” . . . The first shift
manager counted all our Tokens. The
third shift manager emptied all the
cashboxes, and did a day-end count.”

“The Token Tech has simplified our
whole operation, and we know exactly
where we stand every hour.”

“We bought a similar item, made in
Europe. It cost a lot more, but it never
worked right, so we sent it back. Your
Token Tech is far superior.”

-

TOLL FREE 1-800-553-3134
\ Call Us and Talk to Real People — Not a Machine /

If you want to take more of these
to the Bank every week . . .

Just Push the Right Buttons.

Token Tech™ #2000

High Security Token Dispenser

Control, Accuracy, Security & Dependability.

Non-Resettable Counter. Vended Token or Coin
counts can be taken on a daily, hourly,
or work-shift basis . . . or Anytime.

Changeable Display Signs. (Stock or Custom)

Ideal for Amusement, Vending, Carwash, Casinos,
... or Anywhere Tokens or Coins are used.

Full Refund
on 30 Day Trial . . .Only $1,195 ea.

FOB LEXINGTON

Phone or Fax for
Free Brochure

LARGE HOPPER CAPACITY
Token Size Capacity Token Size Capacity
800............ 10,000 984, ... ........ 7,500
882....i0000mnss 9,000 1.000. . .coiemunans 7,500 Specify Size
900 ............. 9,000 1125............. 6,000 of Coin or Token
Coin Capacity Coin Capacity Wihen Ordering
US Quarter............ 7,000 Brazilian 20 Cruzados ... .. 4,500 P
Canadian25¢ . ........ 8,000 Venezuela 1 Bolivar. . ..... 5,000
Australian 20¢ . ........ 5,000 Chile 1Peso ............ 4,500
Canadian Dollar. .. .. ... 6,000 Ecuador 1 Sucre ........ 4,000

We Ship Worldwide

VAN BROOK OF LEXINGTON, INC.

P.O. BOX 5044 ¢ LEXINGTON, KY 40555 « U.S.A.
PHONE (606) 231-7100 ¢ FAX (606) 231-7108

( ) (venpinGg ) (VENDING Y (CIGARETTE) (_ T
MACHINE g TOKENS
TOKENS MAS VENTA AVAILABLE MOVIE
I Al HERE TOKENS s
AVAILABLE PROOF OF AGE T
kTOKENSJ \_ HERE ) ¥TOKENSJ ¥REOUIRED J ) kToKENS)
( VIDEO ) (——) il N (- N\ ( sior )
S04 PARKING
‘\ - METER SUBWAY
5y 3 TOKENS Vo8
' TOKENS TOKENS —— -
\ POKER )} \=——-—] | ) \QUARTERS) ™ ~) \_ TOKENS J
(CARWASHN (TQKENSFQQ () (___\ ( ICE )
BATTING Vi
CANDY CAGE TOLLROAD| | (7 (4
and TOKENS TOKENS [ieE ]
\_ TOKENS ) \ SNACKS J \——) \_tokens J \T_ ) \_TOKENS

Many Stock Signs available. Custom Signs (black & white or color) designed to order.
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TRADE CAN OVERGOME

ODAY’S GHALLENGES

Once again, I must borrow
Franklin Roosevelt's famous admoni-
tion that “we have nothing to fear but
fear itself” and apply it to our own
coin machine business. Once upon a
time the great fear among manufac-
turers, distributors, and operators was
what seemed to be an all-out effort by

RePlay Magazine

by Louis Boasberg

some manufacturers to concentrate
on and develop the home market to
the exclusion of the coin-op business.
Also at the time there were other
home developments and improve-
ments that were looked upon with
great fear by the aforementioned dis-
tributors, manufacturers, and opera-

July 1993

tors. Cable television with its multi-
ple channels, a great variety of
movies and entertainment was just
coming into its own. Sports on televi-
sion was becoming greater and
greater, to say nothing of the rental of
the latest movies for the home.
Music, air conditioning, home food
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The Revenue
Generators!

The Proof’$ in
Your Ca$hbox $




*

*

R B TR R NG e

*

on your bank account
standard operator friendly features:

* Adjustable payout ticket dispenser
Operator defined pricing

Double coin mechanism with locking cash box

(quarters or tokens)

Ability to hold 4000 tickets, with low level ticket light

Player stimulating voice action
Electronic audits
Adjustable timing

Progressive JACKPOT (operator adjustable)
All ticket payout indicated on display board
Difficulty level automatically adjusts to player

performance

Exciting and challenging for players of all ages

DIMENSIONS:

W =27-1/2" D =29-1/2"

TO ORDER CONTACT:

*q)urp[e Star, Inc.

2900 JUSTIN DR.
URBANDALE, IA 50322
USA

1(800)525-7475

or your local distributor

H =66"

™

“WE SHIP FUN WORLDWIDE "™

PATENT PENDING



ESSAY

delivery, and other comforts and fac-
tors forecasted a bleak future for
arcades, game rooms, street locations,
and most coin-operated equipment. It
was the end of the world and nothing
could save us. However, we did sur-
vive the invdsion of the “home bod-
ies.”

Now a version of the “four horse-
men of the apocalypse” is threatening
the coin machine world as we know
it. The new “four horsemen” are all

PITBOSS

™

30 Games in 1
Convert Any Video Game
with Our
Full Conversion Kit

AR

MERIT INDUSTRIES

1-800-523-2760
Call For Your Authorized Distributor

united into one horseman, worse
than the original Death, Pestilence,

War, and Famine. And the new |

horseman is called “Gambling,” espe-
cially poker machines, slot machines,

“if you can't beat em, join em.” To the
majority of amusement game and
flipper game manufacturers, don't sit
home and lament. Get out and fight,

| build better equipment, use better

gray area machines, casinos, river- |
| boats, lotteries, pull-tabs, bingo, all

forms of gambling politicians at all
levels have found out to be the so
called painless substitutes for the rais-
ing of taxes. And perhaps these politi-
cians are correct because all gam-
bling, if it is allowed to be run,
should be legalized and controlled
and above all should contribute the
majority of its enormous profits to the
comfort and welfare of the people.
My advice to all operators, distrib-
utors, and especially manufacturers is
don't fight the inevitable. It is coming
and you are fighting a losing battle in
making any attempt to stop legalized
gambling. In the case of some manu-
facturers, operators, and distributors,

AND THE CARIBBEAN AREA. ..

BELAM is proud to announce. ..
We Are The EXCLUSIVE DISTRIBUTOR

For JALECO Products

FOR SOUTH AMERICA, CENTRAL AMERICA,
We can help
you with any of your needs. Contact us now for
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business methods, cut the pork, cut
the overhead. But above all, build bet-
ter equipment, so fascinating, entic-
ing, amusing and addictive that it
will always get its share of the pub-
lic's spare change, no matter what.

A few years ago, the fun-and-
amusement people were all feeling
sorry for themselves as poker
machines and gambling appeared on
the horizon. But along came Street

| Fighter II, Street Fighter II Champion

Edition, and Street Fighter II Turbo.
For good measure Williams gave us
Mortal Kombat, and in addition to
these great games there were many

- beautifully designed and well engi-

neered guns, flippers, and other
games. All exceptional but not quite
up to Street Fighter II Champion
Edition and Mortal Kombat for pure
appeal and staying power. While
some of us were electing Street
Fighter II Champion Edition the
greatest game of all time, many gave
the nod to Mortal Kombat. But at the
time all of us were crying in our beer
(or was it champagne?) and lament-
ing that it will be a long time before
we would have another great game
and that lightning does not strike
three times. Up jumps the devil (or it

| might have been an angel) in the form

of N.B.A. Jam and many critics
revised their opinions as to what was
and is the greatest video game of all
time.

So, take heart you people of little
faith, as long as we get such games as
N.B.A. Jam, Street Fighter II
Champion Edition, Mortal Kombat,
guns like Lethal Enforcer, Mad Dog,
Crime Patrol, and some other super
kits from Capcom, Williams, Irem,
Fabtek, Atari, SNK, and a few others,
all is not lost.

Then there are the flippers. The
amazing, astonishing, stupefying,
bewildering, mind-boggling flipper

| games of today with more toys, gim-
| micks, and gadgets than F.A.O.

Schwartz and Toys R' Us combined!
Most of us can't wait to see what the
ingenious boys at Williams, Data
East, and Premier will come up with
next! And what about the “new boy
on the block” Alvin G.? He is proba-
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bly the only person in the industry
who has royal flipper blood in his
veins. And please let us not forget all
of those interesting participation
sports games like basketball, baseball,
arm-wrestling, and punching bags, all
having great appeal to sports-minded
participants of young and old, male
and female. As for the super million-
dollar auto and motorcycle race
games made by Sega, Namco, Jaleco,
Atari and others, these are the Rolls

ESSAY

Royces, Jaguars, and Cadillacs of the

coin machine industry. These are the |

| games that make the difference
| between a well-equipped arcade and

just another game room.

Now we have the new world of
redemption and what a world it is!
This is a world all of its own, and its
customers are for the most part
youngsters whose parents would

make any sacrifice, go without food |

and clothes, just to make their chil-

-

99
CD

Suggested List $16.98

FOR ALL
“PLUGGED IN’?
JUKEBOXES!

ROD STEWART
Unplugged
---and Seated

\

about all other

Rod Stewart
titles!

SERVICING CD JUKEBOXES NATIONWIDE

PHONE:

ADDRESS: BED[ ' (313)

1116 N. ’ 5629xt6 :i*3 bt

Dearborn, Mi _ (313

48128 E 562-5060

- 1-800-875-BEAT

\ ' (outside MI) )
Page 52 July 1993

dren happy and let them play the col-
orful games and win a prize. And
win they do, perhaps not every time
that they put in a coin but almost
every time. And one thing is for sure,
the longevity of a good redemption
game is five to ten times as long as a
companion video or flipper. Like
roulette wheels, slot machines and
craps tables, the novelty and prospect
of winning a prize is everything. A
case in point, iron claw-diggers and

| rotary merchandisers which have
' been good for well over 70 years will

be good for another 70 because the
merchandise suppliers for the claws

always come up with a new clever
novelty prize or plus animal. How
can anyone resist those adorable little
dinosaurs?

One final note before closing.
Perhaps whoever said it years ago
that operators who run gambling

' equipment can now afford to buy
' amusement games was probably

right. Because evidently the people
who run the casinos in Nevada, New
Jersey, the Gulf Coast, and elsewhere
realize that if you are going to attract
the parents, you have to attract the
kids. And what better way to attract
the kids and families than by the
installation of elaborate theme parks
and beautiful well-equipped game
rooms. A large casino on the Gulf
Coast has in addition to a game room
none other than a day care center
with toys, trained attendants, cartoon
movies, even cute floor pads for nap-
ping. So, the new motto is gamble to
your hearts content and leave the
kids to us. “If we can't beat em, we
will surely join em,”and who knows.
The combination of risk entertain-
ment and coin operated entertain-
ment may be a marriage perhaps not
made in heaven but certainly a mar-
riage of convenience and mutual

prosperity. @
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“MONSTER” PINBALL

Jurassic Park is Data East’s biggest pinball ever;
firm’s Paul Jacobs promoted to exec VP & general manager

Above: The Data East Ltd. group included Estuko Adelman, Mrs. T. Fukuda, DE President

- T. Fukuda, Aideo Fukuda & Kiyo Sugie. At right, top:The flipper got raves from distributor
Rich Babich's kids (Colorado Game Exchange). At right, top: From left, DE staffers Judy
Burt, Drew Maniscalco & Kerann Christopherson. Right, center: From left, DE’s Jim
Gorman, Darlene Lamz & Pete Gustafson. Right, bottom: DE’s Kristen Montgomery with
Birmingham Vending's Charles Caplan.

|
Large photo, facing page: From left, that’s pinball design chief Joe Kaminkow (with son ‘
David), pinball division general manger Gary Stern, Paul Jacobs, President Fukuda and his ‘
wife Sachikio. ;

Page 54 July 1993 RePlay Magazine



A hit movie is the best possible
advertising for a hit pinball. On June
12-13, Steven Speilberg’s film “Juras-
sic Park” shattered all box office re-
cords for largest-ever opening week-
end ticket sales ($50.2 million). When
all is said and done, ticket sales for
the cinematic dino-thriller may top
$400 million worldwide. Related
merchandise sales may provide
another $400 million in the United
States alone.

Data East USA is one of the
delighted “JP” licensees. According
to EVP Paul Jacobs, Jurassic Park is
the pinball division’s all-time biggest
hit. “We are racking up unbelievable
orders worldwide,” smiled company
execs. “Jurassic Park is the top-earn-
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ing pinball in all our test locations,
solidly beating all competing titles in
every single case.”

During mid-June, the flipper got
an extra boost from nationwide TV
publicity on “CBS This Morning”
and NBC’s “Today Show.” DE
Pinball’s general manager Gary Stern
and pinball design chief Joe
Kaminkow did the industry proud.
Of course, distributors enjoyed their
first look at the game during a May 15
gala preview dinner party in
Washington, D.C. Photos from that
event, hosted by Data East in the
Smithsonian Museum’s “Dinosaur
Hall,” accompany this story.

Paul Jacobs himself has been pro-
moted to Executive Vice President
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and General Manager of Data East
USA. The move, announced June 8,
means Paul continues to oversee all
coin and consumer sales and market-
ing; and he’s now also in charge of
other key operations (including pro-
duction, purchasing, customer ser-
vice, engineering and R&D).
Additionally, Paul is a member of the
DE Management Committee along
with three other top execs.

“I'm extremely pleased by this
new appointment and by the confi-
dence which Dat East’s president, Mr.
Tetsuo Fukuda, has placed in me,”
stated Jacobs. “Ilook forward to many
successful years with Data East.”




MIDWAY

FLEXES LEGAL MUSCLE

factory beefs up anti-counterfeit campaign in USA & worldwide;
firm warns copy users: the * I didn’t know” defense won’t work

[Editor’s note: two stories else-
where in this issue give details about
police raids on several businesses in
Brooklyn, N.Y. and Mexico City,
Mexico which were dealing in coun-
terfeit video games. Those stories

quoted sources from AAMA, the New |

York Police Dept., and Capcom USA
explaining their involvement. Now
comes official word from Midway
Mfg. Co., a subsidiary of WMS, Inc.,
about how the Mexico City and
Brooklyn raids fit into Midway’s larg-

er picture. The Chicago vidgame |

maker is pursuing an aggressive U.S.
and worldwide enforcement cam-
paign to defend its copyrights. The
following is excerpted from a June 16
news release.|

Midway Mfg. has substantially
extended the scope of its battle
against counterfeiters of its video

games in recent weeks. In a series of |

raids in Korea, Canada, Mexico,
France and the U.S., with the cooper-
ation and assistance of local authori-
ties, Midway recently seized in
excess of 1,000 counterfeit video
game boards.

Midway also cooperated with
authorities in order to obtain the
arrest of two manufacturers of coun-
terfeit game boards, and seized volu-
minous documentation relating to the
manufacture and distribution of
counterfeit vidgame boards in the
U.S. and throughout the world.

The recent actions are part of
Midway’s continuing global efforts to
strictly enforce its copyrights and pro-
tect its intellectual property. In
February of this year, Midway
achieved major success in seizures in
Italy. In April and May, Midway par-
ticipated in broad enforcement
actions in Taiwan.

Here’s a rundown on the latest

Page 56

Midway efforts:

Korea: Authorities here have
staged raids, arresting one counterfeit
game manufacturer. A second is
sought. “Continuing investigations in
Korea and other Far Eastern countries
are unearthing valuable leads in the
complex web of worldwide counter-
feiting,” said Midway execs.

Canada: Here Midway’s been
working closely with the Royal
Canadian Mounted Police (RCMP) in
cracking down on a large network of
distributors and operators of counter-
feit Mortal Kombat game boards.
Over 60 distributors and operators
were implicated in which the Ontario
Provincial Police and York Regional
Police also assisted. The information
obtained, which is still being devel-
oped, is leading investigators to other
distributors of counterfeit game
boards in the U.S.

Canada is believed to be a major
channel for the distribution of coun-
terfeit PCBs in the U.S., and the
RCMP is “vigorously expanding its
investigations” to cut off the flow of
illegal goods, said Midway.

Mexico: Aided by the Mexican
Attorney General’s office, Midway
has prompted a major civil effort
against some of the largest distribu-
tors of illegal copies. Midway seeks
substantial civil penalties and dam-
ages, and is “developing valuable
information” on the Mexican copy
network.

Europe: The enacted new criminal
copyright laws on Jan. 1 to protect
software, giving Midway the basis for
enforcement activities in Italy which
resulted last spring in raids on two
major distributors of illegal copies.
Midway says its enforcement cam-
paign here is continuing in several
additional countries.
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The USA: Midway says it's been
involved in several recent actions
which “have developed substantial
documentation and leads about the
distribution of illegal counterfeit
game boards in the United States.”
Working together, U.S. Marshals and
Midway have confirmed a “Canadian
connection” in the copyboard
pipeline into the USA. Midway has
mostly targeted copyboard dealers
until recently; but recent raids have
yielded plenty of documents and
other evidence leading to copyboard
purchasers and users. Midway says
it'’s “developing” this information —
legal lingo for “building a case against
the crooks.”

“It appears that most of the end-
users have reason to know that they
are profiting from counterfeit game
boards,” said Midway execs.
“Midway is preparing to launch
major actions now against these end-
users. Expansion of the campaign
will include arcades, convenience
stores, bars and other purchasers and
users.”

Barbara Norman, VP and general
counsel to Midway, addressed the
issue of counterfeiting and theft of
Midway’s property as follows:
“When we catch an operator profiting
from a counterfeit game board, the
typical response is ‘I didn’t know it
was a counterfeit.” That response
never worked and will not work in
the future.”

Midway’s attorney continued:
“Operators are hereby again on
notice: you are responsible for mak-
ing sure that you are dealing with an
authorized dealer. When we catch
you using a counterfeit game board
— not if, but when — we will do
everything we can to stop further ille-
gal profiteering. We are very serious.”
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TEANI-UP FOR PRO

forget Kato and the Green Hornet, now there’s Lucky & Wild
Namco’s shooting-driving unit is named after two tough cops

The history of crime-fighting is
filled with great teams: Sherlock
Holmes and Watson. The Lone
Ranger and Tonto. And now,
“Lucky” and “Wild” — two tough
cops in the mean streets of modern
America. Their job is to clean up the
city, get rid of the crooks, stop the
drug trafficking and gun-running, and
round up the criminal masterminds.
Namco-America’s new two-player
sitdown deluxe game lets players
take the part of those dedicated
super-lawmen, Lucky & Wild. Both
players shoot while one drives.

Lucky, a cleancut cop who’s the best
driver on the police force. Lucky &
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Wild gives a first-person point of |
| in the “windshield.”

view, as if you were looking through
a car’s front windshield. The game
challenges players’ road skills with
driving obstacles like fuel trucks,
moving vans, helicopters (some
throwing debris on the road). High-

speed chases through city streets are

followed by harrowing drives
through shopping malls (don’t hit
those pedestrians, and watch out for
the photo kiosk!). A highway race
provides the ultimate road test.

The player who mans the machine

| gun plays the character of Wild, a
The player who sits behind the ‘
steering wheel takes the part of ‘,

long-haired undercover cop who is a

crack shot. Targets include fast-mov- |
incoming |

ing enemy vehicles,
Molotov cocktails, etc. When the vil-

July 1993

lains shoot at you, bullet holes appear

The game runs through several
stages and settings, including high-
ways, shopping malls, city streets,
and even desert canyons. Players pile
up their score and get more time by
avoiding driving obstacles, catching
up to the crooks, and hitting targets.
Between stages, the car visits “Pink
Cat’s Garage” where attractive female
mechanics restore the vehicle to fight-
ing shape. One player may play with

. the computer as his “partner,” or two

can play simultaneously. Buy-in and
continuation features are included.
For more information, contact
your authorized distributor or phone
Namco-America at 408/383-3900.
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ALK

by Frank “the Crank” Seninsky

Needed: More Fun, More Excitement, More PR in Washington, D.C.

This year I took part in the trade’s annual Washington
D.C. conference for the first time since 1991. Why the two-
year absence? Well, two years ago I received a letter from
AMOA thanking me for creating and running the
Congressional Tournament program for its first four years.
[Editor’s note: astute readers are invited to fill in the impli-
cation here.]

This time around, however, we had a Standardization
Committee meeting planned to coincide with the indus-
try’s Government Affairs Conference...so I came back.
Well, it sure was different from the D.C. events I remem-
bered. Several things caught my attention — some good,
some bad.

The most striking change from previous years, was
how many trade members betrayed a certain lack of
enthusiasm. We’ve got our political routine down pat —
seminars, lobbying, congressional party with charity tour-
naments. It’s slick, but stagnant.

Why? For one thing, largely the same group of industry
folks have visited the same members of Congress and
talked about the same issues for years. We need some cre-
ativity and excitement like the old days! This event

should be the highlight of the year. Maybe we need some
more dynamic, high-profile speakers from Capitol Hill to
get our people charged up, too. At all events, the
Government Affairs Conference is our chance to show the
government and national press who we are, and how
much fun we can provide. But trade members in
Washington did not look like they were having a lot of
fun.

Another observation: many members of Congress don’t
seem too high on dollar coins. One congressman told me
that our industry is really the only dollar coin backer that
actually shows up to make this issue its top lobbying pri-
ority. We are leading the charge, but look over your shoul-
der — where are the rest of the troops? I suspect the lead-
ership of both associations has actually given up on dollar
coins, but just hasn’t publicly said so yet.

A positive highlight of the 93 D.C. conference was the
presence of TV cameras from C-SPAN. Previous lobbying
events banned the press — one of the worst decisions our
industry has ever made. I'd like to see 50 cameras cover-
ing this event. Again, this is a priceless opportunity to
“sell” our industry to the press. Let’s make the most of it!

RePlay Magazine
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FRANK TALK

Standardization! The modem protocol subcommittee met in Washington, D.C. Standing, from left: NSM-America’s Rus Strahan; committee chair-
man Ed Tolisano; AMOA director Kenny Price; Frank “The Crank” Seninsky; Rowe International’s Joel Friedman; Strata Group's Richard Ditton;

At left: Second from the right is N.J. con-
gressman Frank Pallone, Jr. He agreed to
back dollar coins after Frank Seninsky (cen-
ter) asked him to show how many dollar bills
were in his pocket. The congressman was
surprised to find only seven. “You're blocking
| our legislation for seven bills?” Frank asked.
| Pallone laughed and changed sides. From
left, AMOA-NJ prexy Bill Treger; Alpha-
Omega Amusements’ Karen Nagel; Frank
Seninsky; the congressman; and Coast/-
Majestic Amusements’ Anthony Storino. At
bottom: AMOA president Craig Johnson
talks up dollar coins to a camera crew from
| C-SPAN, the Congressional TV station. “After
eight years, we finally get TV coverage of this
event!” said Frank Seninsky. “It's about time!”

The best thing about the confer-
| ence was that it provided an excuse
for AMOA and AAMA to show (at
long last) that they can work smooth-
| ly together. No hidden agendas, no
backstabbing, no arguments — and
there easily could have been. By the
way, let me congratulate distributor
| Steve Koenigsberg (State Sales &
' Service, Maryland) who was elected
| the new president of AAMA. He
stuck his neck out during a some-
times rocky-year, and he made it.
{ Finally, let me report that
| Washington, D.C. provided a good
meeting place for the Standardization
Committee’s computer-modem pro-
tocol group. We're getting very close
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-
comlng Pictured at right: Over
200 owners of roller
soon rinks listened to Frank
EEE Seninsky’s redemption

seminar. “You're in a
dying industry,” Frank
PITBoss warned. “You've got

to expand your attrac-
™ tions to compete with
family entertainment
centers.” The seminar
took place during that

industry’s national
" convention in Orlando,
Fla. this May.

- to selecting a sim- e
30 Games in 1 e Systefn that e
Convert'Any Video Game will be compatible ,
with Our with any machine s ,
Full Conversion Kit around the world. THE 1993 ROLLER SKATING

Once it’s in place, ONS TRADE SHOW

you’ll be able to

’ communicate with
C C any machine on
. I i XHIBIT

location via

T0
ASSOCIATI

OURS
modem or cellular r
MERIT INDUSTRIES E?S;e- YOU’glllllia}Il
1-800-523-27,60 more — about all
Call For Your Authorized Distributor this in the future.

VIRTUAL
REALITY z{eled ()

BENEFITS OF VIRTUAL REALITY BENEFITS OF ALTERNATE WORLDS
ARCADE GAMES: TECHNOLOGY’S REALITY ROCKET:

» Virtual Reality games offer a type of submersion into e AWT’s Reality Rocket is a sitdown model with a light-
the game action that is unequalled. Players get real-time weight helmet for full player immersion in the action.
interaction with the gameplay. Players feel like they’re IN the game.
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Don't be surprised to see folks line up and wait for hours ¢ The system has two game titles — Wolfenstein V.R. (for
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JIM MORGAN
J&P Amusement
Fresno, California

| can think of a couple right off.
| wish that when the manufac-
turers came out with a new
game, they could program it so
it operates it on 50-cent play.
Then after about a year, pro-
vide a chip which would allow
the operator to readjust price
per play to a quarter, or what-
ever they wanted. In a nutshell,
I'd like to see a standard 50-
cent play on all games for the
year of its release. I'd also like
to see a standard on all CD title
strips: make them all the same!

DAVID STROUP
Go Bonkers
Indianapolis, Indiana

| wish there would be a wide-
spread change of attitude
toward the coin-op industry by
the locations. It would be nice if
they could see the operator is
working for them, and not
against them. A universal wish:
lower equipment prices, espe-
cially for the virtual reality
pieces. And finally, my profit-
motivated wish is that the kids
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wouldn't get bored by the
games so quickly!

PAUL MCNEW
Kentucky Arcades
Richmond, Kentucky

| hope the industry would work
more together rather than
against itself (i.e. the dollar
coin). | wish the AMOA show
would be more in line with
ACME when it comes to show
expenses, like the cost of
attendance and exhibiting. And
I really wish the individual dis-
tributors would not be given
exclusive territories by the
manufacturers, because it
completely eliminates any price
competition between the dis-

tributors, and the operator has
to pay top prices.

ALAN NEWELL
Tri Corp Amusements
Somerset, New Jersey

| want mega hits! Lower game
prices! And realistically, the
standardization of commis-
sions. It would be great if it was
50% across the board to loca-
tions.

LARRY ANKENY
Po-Jo of Idahe
Boise, Idaho

| want a widespread industry
standard on the JAMMA har-
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If you could have
three wishes for
your business or the

industry, what
would they be?

ness, more research and devel-
opment on games before
they’re shipped out and lower
dedicated game prices.

STEPHEN SEVILLE
Whitey’s
Arlington, Virginia

My first wish is for some sort of
standardization for the bill
acceptors. For example, | want
to see all games going for dol-
lar bill...no more fooling around
with the dollar coin; let’s just
put a dollar bill acceptor on all
games and stop wasting time.
Secondly, though I'm not famil-
iar with the technology, it would
be nice if all new games would
make use of space-saving
electronics. Make things small-
er. | have a problem with my
game variety, because | just
can't fit it all into the space |
have. Something down-sized,
easier to work with, maybe
something modular could solve
this problem. Lastly, I'd like to
know what is going on in the
industry! Especially from the
trade magazines. Everything
seems to be so top secret. |
mean, we're the ones who will
eventually use the new equip-
ment and technology. I'd like to
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know what the new ideas are,
what’s coming out. Someone
ought to ask what the operator
thinks.

HAL WILLIAMSON
Gardner Sales
Janesville, Wisconsin

What we've seen in Wisconsin
lately is a lot of people selling
equipment to bar owners and
bypassing the operator. | wish
that would stop. They're just
cutting out our role. Some of
the bad guys are smaller dis-
tributors, coming from out of
state and selling pool tables,
CD jukes, etc. direct to the
bars. | hope for stricter regula-
tions regarding this problem.

JERRY JOHNSTON
Amusement Unlimited
Eugene, Oregon

Number one is let's do some-
thing with the state taxes and
the license fees our industry is
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subject to. Currently, that’s
what we're working on in our
association and | wish our fight
would turn out successfully.
Ideally, I'd also like to see bet-
ter commission splits and a
rash of hot games!

MIKE REYNOLDS
Pinball Pete’s
East Lansing,
Michigan

Ideally, | want the manufacturer
to have more personal contact
with the technical layperson. |
wish the time would be taken
to understandably explain spe-
cific game electronics to the
service person who may not
have an extensive background
in technical repair. Number
two, | think | want what every-
body in the industry wants:
more creativity in game design
and theme. There's a lot of
repetition out there. The punch,
kill, fighting games seem to be
the norm, and every year
they’re just resuited and put
out for sale again. The only dif-
ference is the price is maybe
$400 dollars higher than last
time. My final wish is that the
U.S. market be put before the
rest of the world! Stuff shows
up in Europe months before it
does here, and I'd like to a
chance to check it out first.

*
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POLICY

STATEMENT ~352

RePlay supports industry self-regulation & vidgame standards
but we won't evaluate games or censor ads based on vidgame content

Last month’s issue included a
guest essay on video game violence
and RePlay’s editorial reply. After the
May issue appeared, the following
fax was sent to us by David Snook,
managing director of EuroSlot maga-
zine in London.

“Dear RePlay;

“We are both under some pressure
on the subject of violence in video
games. Like you, we at EuroSlot are
concerned about the possible impact
of very graphic and/or bloody games
on our industry and on society at
large. I noted your publication of a
letter from Jack Rodios of Cash Box
Australia. He has similarly written to
us on the subject.

“Jack is really asking the world’s
press to take the lead in cleaning up
the industry’s act. It is something of a
hot potato, of course...not that
EuroSlot has ever shown itself reluc-
tant to juggle hot potatoes, and per-
haps the issue needs an airing,

“For the moment, I am canvassing
people like yourselves to see if you
have an official policy on the subject
(you can't sidestep it forever, guys!)
and if so, what it is. I would like to
quote you if possible, so please make
it clear whether we are on the record
or off it.

“Sorry to land you with a
moral/commercial quandary, but
Jack’s landed us all with one.

“Best wishes,

“David Snook, Managing Director,
EuroSlot.”

Dear David,

Any or all of the following is on
the record and may be quoted by
EuroSlot.

After we received Jack Rodios’s
essay on vidgame violence, I asked
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him if he was proposing that trade
magazines adopt a blanket policy of
banning advertisements for violent
games. He replied that no, he was
not.

Jack simply hoped for a statement
that RePlay recognizes violence is a
serious social problem; that violent
movies, TV shows and video games
may well contribute (or at least, are
perceived by many to contribute) to
the problem; and that our industry
needs to examine this issue and con-
sider changing its product according-
ly. His hope is that if enough industry
voices complain about violence, fac-
tories will soften the content.

We agree with many of Jack’s
points, as do a growing number of
manufacturers, distributors and oper-
ators. For example, Sega has recently

adopted a self-imposed rating system |

for its home video games. We support
that. Australia’s AMOA (National
Amusement Machine Operators
Assn. Ltd.) has recently adopted a

“seal of approval” with correspond- |
ing content guidelines, such as that |

employed in the USA for the past 35
years by the comicbook industry. We
support that. The Champions arcade
chain in the USA has announced it
will not buy or use video games it
deems excessively violent. We
applaud their stance. If AAMA
comes out with guidelines, a rating
system, or code of ethics, we will
support that.

We're happy to air this issue and
to support efforts by the industry to
regulate itself (and voluntarily tone
down the bloodiest games before gov-
ernment does it for us). However, we
do not believe it is the role of trade
magazines to lead an anti-violence
crusade. Accordingly, we do not pro-
pose to preview and evaluate specific
video games, nor to accept or reject
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ads based on game content.

RePlay has maintained a policy for
years of refusing to accept tobacco
advertisements, strictly on moral
grounds. Regarding game advertising,
our chief requirement is that the ads
themselves be in good taste — no
explicit nudity in ads for striptease
video games, etc.

RePlay publisher Ed Adlum’s per-
sonal belief is that a morally sound
person of reasonable maturity would
not, and could not, be influenced to
misbehave by viewing or participat-
ing in exaggerated fantasy action in
video games.

At the same time, Ed, myself and
others are well aware of the “copycat
crime” syndrome, where morally
unsound people are inspired to imi-
tate acts of violence they see in mass
media. As a result, RePlay is con-
cerned about the industry’s vulnera-
bility on this score. All it will take is
for one child in one country to com-
mit some horrendous act, then tell
police “I got the idea from watching a
video game,” and our entire industry
will feel the repercussions on a
worldwide scale.

Accordingly we have run numer-
ous articles on this subject in the past
few months. If events dictate, we’ll
run more. We're trying to take a com-
mon-sense approach and urge the
industry to do likewise.

Best regards,

Marcus Webb, Editor, RePlay.

Editor’s Note: Since writing this
letter to David, one more thought has
occurred. It would be strange indeed
for us to publish a “Player’s Choice”
chart showing a certain game as
Number One, yet at the same time

| refuse to accept advertisements for

that very game.
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READY FOR TOMORROW

1993 is Dynamo Corporation’s 20th anniversary in coin-op amusements;
firm keeps the operator in mind while adapting to many changes

“When I started this company 20
years ago in a garage, | had no idea 1t
would someday grow to this size,’
mused Bill Rickett, president of the
Dynamo Corp. (Richland Hills,
Texas). The firm is relebratmg is “two
decade anniversary” this year...and
launching into its third decade with
significant strengths and tremendous
optimism.

“Today we have close to 400 em-
ployees and will break $50 million in
sales this year,” Bill continued.
“Thank goodness I was able to have
really talented people associate with
me and help make this happen,
because there was no way I could do
it by myself. It's a team effort and
every job is important to make our
products and our company success-
ful.”

Added Dynamo’s exec VP Mark
Struhs: “We feel the business has
been good to us and we have a lot of
friends in the industry. We are proud
of our accomplishments so far; look-
ing into the future, we see great
opportunities for new growth. We're
very bullish about the amusement
industry today and tomorrow.”

Dynamo concentrates on three
major manufacturing areas. The com-
pany began 20 years ago with sports
table games, and these remain its
bread and butter. Contract manufac-
turing is another major component,
while video lottery terminals are their
newest product line — one that’s
teaching them plenty about hi-tech
and high-pressure politics.

KEEPING THE
OPERATOR IN MIND

What’s most striking about Dy-
namo is a tremendous zest for new
challenges and opportunities, while

RePlay Magazine

Dynamo President Bill Rickett (he also was
AAMA president for 1991-1993).

keeping a firm emphasis on the “fun-
damentals.” Yes, Dynamo is explor-

ing computer communications, sales
to China, and Total Quality Man-
agement programs with the best of
them. Yet at the same time, Dynamo
never forgets that its customer is the
operator...and that all these new-fan-
gled developments must serve the
operator and make his life easier.

“We take the position,” said
President Bill Rickett, “that we’ve
been serving the interests of the
amusement game operator for 20
years now, and his welfare remains
foremost in our minds.”

“Our fundamental philosophy is
that you have to keep your end user
in mind,” declared Mark Struhs.
“Good products with good ROI: that’s
the filter for everything we do at
Dynamo. We try to get closer and
closer to the operator as we grow.
We're beefing up customer service,
doing lots of market research on oper-
ators and players to keep our prod-

The Dynamo sales & marketing department (from left): Manager or Technical Service Lou
Rudolph, Co-Nat'l. Sales Manager Chris Brady, Co-Nat’l. Sales Manager Damon Paramore, VP
of Sales & Mktg. Mark Struhs (who is also AAMA's Foreign Business Development Committee
Chairman), Administrative Manager Terry Stone and Regional Sales Manager Blenda Selvey.
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COVER STORY

From left to right: Dynamo Corp.’s Production Manager Morris Onjesky, Manager of Operations
Ray Reuter and Executive Vice President H.L. Coats.

ucts current, and working closely
with our distribution team to get the
input from the field to make our
products better all the time.”

“We're interested in finding out
what kinds of problems operators
have — not only with specific prod-
ucts, but with their daily business,”
Bill Rickett explained. “If we can
design products that solve those
problems, the operator will value that
relationship. Our goal is to exceed the
operator’s expectations.”

DOMESTIC SALES ARE
GROWING

Dynamo must be meeting that
goal, because sales in the U.S. contin-
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s : :
Ed Love, Dynamo’s Quality Control Manager, at work on the video game production line.

ue on a steady growth curve. The
company’s market share in pool, air
hockey, shuffleboard and table soccer
are all growing. “The core products
that we have now look real good and
sales keep increasing every year,”
smiled Struhs. “Also we’re develop-
ing several new ones that we'’re very
excited about.”

Pool tables are a bright spot, Bill
Rickett said. “Operators look at pool
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