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JAMMA SPEAKS- As you'll read inside, the Ameri
can manufacturer/distributor association, AAMA, 
has announced that it won't fight the new U.S. law 
which allows operation of parallel imported coin-op 
videos starting Dec. 1. RePlay has learned that 
JAMMA, the Japanese manufacturer association, 
also will not fight the new parallel legislation, call
ing it a matter of domestic American law. JAMMA 
is, however, quite concerned about the possible mar
ket impact of parallels. In a letter to RePlay Editor 
Marcus Webb, JAMMA Chairman Masaya Naka
mura has suggested that an international summit of 
coin-op tradesters should discuss ways to combat 
"skillfully-made counterfeits," which his association 
feels will be intermixed with legitimate parallel ship
ments into the U.S. "The long-term effect of a flood 
of illegal copies into the international coin-op mar
ket would be devastating," Mr. Nakamura said. In 
addition, Mr. Nakamura stated to RePlay his belief 
that JAMMA members do not have an effective 
mechanism of curtailing the flow of parallels from 
their end ... but Japanese manufacturers do strong
ly suggest that U.S. operators would do better with 
new games, for reasons of game quality and mech
anical reliability. We will print the full text of 
Mr. Nakamura's letter next issue. 

/REM & FABTEK are parting ways April 1, when dual 
prexy Frank Ballouz moves his company, Fa btek, to 
new facilities where he'll devote full time to that 
firm. Steve Blattspieler is expected to remain with 
Irem of America and take charge. 

CIG BAN - May 1 is the effective date for a total 
ban on cigarette vending in City of Santa Monica, 
Calif. The city council passed the measure unani
mously, making this the state's second town with a 
total ban (Rancho Mirage was first). 

WURLITZER WOWS 'EM - Coming to ACME is a wild, 
new Wurlitzer CD juke. New York, New York, pre
viewed at Germany's IMA in January, features the 
city skyline etched on a mirrored front, bubble tubes 
and animation on the back, and 8 album covers dis
played on the side. By Feb. 20, advance buzz was so 
strong that U.S. dealers had ordered five containers, 
sight unseen (and price unset), said Wurlitzer's Joe 
Tedeschi. Joe adds: "If we're ever going to get a 
'Jukebox of the Year' award, it will be for this!" 
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HI-TECH REVOLUTION - The long-awaited video 
hi-tech revolution is here! Reliable sources say a 
dedicated video game with 3-D, holographic-style 
graphics (requiring no special glasses) will be dis
played at ACME. This disc-based technology was 
licensed from an impressive consortium of Southern 
California developers by the U.S. subsid of one of 
the biggest Japanese video manufacturers. 

MORE REVOLUTION - A different Japanese firm, 
Data East, will bring to coin-op this fall a CD-ROM 
based dedicated video game, using a special chip 
from Intel which employs "Digital Video Interactive" 
(DVI) technology. No 3-D here; the big advance is 
super-realistic, motion picture-type resolution and 
realism in graphics ... vastly expanded memory 
capacity ... and - get this - lower prices! 
Instead of using traditional masked ROM chips, 
Intel's DVI chip on Data East's proprietary 32-bit 
PCB hardware stores imagery on a CD-ROM disc. 
Storage is not in analog picture form, as on mid-1980s 
laser games, but in the form of digital data (i.e. 
numbers). DVI's special mathematical formulas can 
"compress" a huge volume of data, equalling 72 
minutes of images, onto one CD-ROM disc. During 
gameplay, the DVI chip re-translates the numbers 
back into lifelike, 24-frames-per-second images. 
Because it's computer-based, not laserdisc-based, 
performance is reportedly much stabler than 1982-
type laserdisc videos. Player mechs are also expect
ed to be far more durable. Prototypes were demo'd 
at multi-media conferences in Japan and the U.S. last 
fall, said the firm's new coin-op marketing director 
Connie Freeman. You may have seen recent reports 
on this from CNN and USA Today. 

NEW NINTENDO SYSTEM - Nintendo previewed a 
new 16-bit coin-op video game system at the ATEI. 
At presstime it was still being tweaked and was 
not expected to show at ACME. 

CHECK IT OUT - Data East Pinball designer Joe Kam
inkow says their new Check Point is "our best pin 
ever, even better than The Simpsons." Details inside. 

NEXT MONTH - Our April issue, with coverage of 
the ACME show, will be late (it'll mail early April). 
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UP_!ight videos best software 
MODEL/MANUFACTURER RATING DIST. MODEL/MANUFACTURER RATING DIST. 

• 1 RACE DRIVIN' (Atari) (5) 9.31 360/o • 1 HIGH IMPACT [H] (Williams) (2) 9.16 330/o 
2 HARD DRIVIN' (Atari) (24) 8.44 42% • 2 FINAL FIGHT [HJ (Capcom) (13) 8.24 82% 

3 PIT-FIGHTER (Atari) (6) 8.39 71% • 3 RAIDEN [VJ (Fabtek) (7) 8.10 32% 

4 GALAXY FORCE (Sega) (10) 8.32 13% • 4 BLOOD BROS. [HJ (Fabtek) (3) 8.00 15% 

• 5 SPACE GUN (Taito) (3) 8.31 19% • 5 CYBERLIP [SJ (SNK) (3) 7.93 19% 

• 6 RAMPART (Atari) (1) 8.20 13% • 6 CARRIER AIR WING [HJ (Capcom) (3) 7.88 11% 

7 G-LOC (Sega) (9) 8.08 32% • 7 NINJA COMBAT [SJ (SNK) (5) 7.67 38% 

8 TMNT (TURTLES) (Konami) (15) 7.88 96% • 8 MAGIC SWORD [HJ (Capcom) (6) 7.32 67% 

9 CYBERBALL 2072+ (Atari) (13) 7.48 40% • 9 HIT THE ICE [HJ (Williams) (3) 7.23 15% 

10 FINAL LAP (Atari) (28) 7.42 28% 10 VIOLENCE FIGHT [HJ (Taito) (12) 7.12 17% 

11 S.C.I. (Taito) (14) 7.39 29% • 11 OFF ROAD TRAK PAK [RJ (Leland) (10)7.05 40% 

12 SMASH TV (Williams) (9) 7.19 64% 12 WWFSUPERSTARS[H](Technos)(20) 7.03 77% 

13 OFF ROAD (Leland) (24) 7.05 76% e 13 VS. CYBERBALL [SJ (Atari) (3) 7.00 15% 

14 BIG RUN (Jaleco) (8) 7.00 13% • 14 STRATA BOWLING [VJ (Strata) (5) 6.92 8% 

15 TURBO OUT RUN+ (Sega) (20) 6.95 56% • 15 SUPER SPY [SJ (SNK) (3) 6.80 27% 

16 BEAST BUSTERS (SNK) (14) 6.93 18% • 16 POUND FOR POUND [VJ (lrem) (1) 6.71 5% 

17 2-DUDE OFF ROAD (Leland) (10) 6.92 16% 17 TETRIS [HJ (Atari) (19) 6. 70 70% 

18 OPERATION THUNDERBOLT (Taito)(22)6.91 49% 18 THUNDER FOX [HJ (Taito) (6) 6.70 13% 

19 CHASE H.Q. (Taito) (27) 6.89 54% • 19 BASEBALL STARS [SJ (SNK) (5) 6.68 31% 

20 TEAM QUARTERBACK (Leland) (22) 6.86 46% 20 ROADBLASTERS [SJ (Atari) (39) 6.61 65% 
+ indicates game was produced in both dedicated & software forms • 21 HAMMERIN' HARRY [HJ (lrem) (2) 6.60 7% 

f lipners 22 META FOX [VJ (I-Vies) (5) 6.50 8% 
r. 23 HYDRA [HJ (Atari) (6) 6.46 26% 

• 1 FUN HOUSE (Williams) (3) 9.31 520/o 24 LIGHTNING FIGHTERS [VJ (Konami) (4)6.38 11 % 

• 2 THE SIMPSONS (Data East) (4) 8.54 58% 25 ARCH RIVALS [HJ (Midway) (16) 6.37 75% 
• 3 BUGS BUNNY (Midway) (2) 8.33 16% ._ __ rH_~-h-or-iz_o_nt-a1 __ r_VJ_v_e_rt1-·ca_1 __ rs_1_s_ys-te_m __ fR_1_r_et-ro_ti_t _. 

4 DR. DUDE (Midway) (5) 7.87 41% 
5 DINER (Williams) (7) 7.85 44% 

best new videos 
6 WHIRLWIND (Williams) (13) 7.73 64% • MAD DOG (del. u/r) (Betson/lcat) 
7 ELVIRA (Midway) (17) 7.65 54% • 2 GP RIDER (u/r+s/d) (Sega) 
8 EARTHSHAKER (Williams) (23) 7.59 56% • 3 F-15 [u/r + s/dJ (MicroProse) 
9 RIVERBOAT GAMBLER (Williams) (4) 7.39 21% • 4 LASER GHOST [s/d u/rJ (Sega) 

10 POLICE FORCE (Williams) (16) 7.37 47% • 5 CISCO HEAT [u/r+s/dJ (Jaleco) 

• available brand new at certain distributors; number following brand shows months on chart including this one. 
RA TING: Operators were mailed ' 'ballot sheets " listing games in active operation in U.S. locations and game centers and asked to " rate " 

the earning performance of each on the " 1to10" measure: 10 for "power-house earnings, " 9 for "excellent," 8 for " very good 
game," 7 for " good game, " 6 for " decent game, " 5 for "just average," 4 for " below average," etc. The written votes were tal
lied up and divided by the actual number of times the specific game was rated. Hence, the decimal points. 

DIST.: The percentage of the surveyed arcade and street location operators who have the item on location. No upright videos rated 
by less than 10% of these operators aE_pear on the Upright Videos chart, but promising new items appear under Best New Videos. 
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GUN FORCE™ 
War-As It's Never Been Fought Before 

GUNFORCE steps in 
to save humanity. 

EARTH---Continued alien 
attack on planet Earth has led to the 
formation of the ultimate multi--
national army, the GUNFORCE. 

Backed by the largest arsenal 
of weapons ever assembled, the GUN
FORCE is the planet's last hope for 
survival. 

GUN FORCE 
at a glance. 
I Two player simultaneous action 
I Explosive screen graphics and 
special effects 
I Six-stage battle plan moves players 
into the tieart of enemy operations 
I Advanced tactical weapons and 
command power 

For the latest news coverage on GUNFORCE operations, see your 
AUTHORIZED IREM DISTRIBUTOR or call I REM at (206) 882-1093. 

IREM AMERICA CORP® 
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On our cover, that's NSM-America 
President Rus Strahan inside the firm's 
"Quick-Change Artist" CD changer 
mech. Rolling up a giant CD is Rus's love
ly w ife Carol. (When she's not hauling 
around oversized software, Carol man
ages the office for NSM's Chicago-based 
American subsidiary) . 

The cover art is most appropriate, be
cause NSM believes they've got the in
dustry's very bestjukebox technology 
" under the hood" of their phonograph. 
The " big plans" at NSM-America these 
days include redesign of the product 
line's exteriors for a flashy, more Ameri
can, look .. . and much more, as you'll 
learn from our Cover Story, inside. 

RePlay Magazine, March 1991 , Volume XVI , No. 6. 
Re Play is published monthly by RePlay Publishing, 
Inc., P.O . Box2550, 22157Clarendon St. , Woodland 
Hills, CA 91365. Subscription rates (all mailed by 
First Class Mail): United States, Canada and Mexico: 
U.S. $60.00 per year (Canadian currency: $80.00). 
All other foreign countries $200.00 per year (Air Mail), 
$75.00 Steamer Mail (Surface). Please address sub
scription applications to Re~lay , P.O. Box 2550, 
Woodland Hills, CA 91365. Copyright 1991 under the 
Universal Copyright Convention. All rights reserved . 
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Parallel video games will be legal for operation on 
Dec. 1, 1991. The law says so and now the AAMA 

has officially abandoned any remaining resistance to the 
importation of product once called "gray" but soon to be 
lily white. After "P Day," the operator 's mailbox, fax 
machine and telephone will be busy receiving solicitations 
from parallel distributors listing titles and prices. Some 
of these companies will be brand new to operators, and 
many will be located offshore. 

Operators are far from stupid when it comes to order
ing goods, and just about every one prefers to buy 

from a known U.S. company. After Dec. 1, it'll be their 
right to "experiment" with alternate resources, provided 
they have the sense to ask the pertinent questions: will 
parallels really be that much cheaper? Will they have all 
the goodies (like the cabinet header) along with the 
board if they want them? Will they be backed by service 
if they glitch (or arrive glitched]? What's the method 
of payment if the company's located offshore? And most 
important: will they be real parallels or knockoffs? 

The whole point of operator Bill Beckham's drive to 
legalize gray goods was to get more uniformity in the 

marketing of video games [kit vs. dedicated] and in prices 
throughout the global market. A good bit of this has been 
accomplished (e.g. few if any new videos come out dedicated 
these days unless there's a big reason for it]. 

T he way the video game industry is going, it doesn 't 
appear that parallels will become a huge thing in 

the local operator 's scheme. Only 420/o of street operators 
express interest in them. No, the larger issue remains 
the same: price and play appeal. Manufacturers and 
distributors know this and often try to work within slimmer 
profit margins these days in an attempt to satisfy 
operators, get new goods into the field , get the players 
more active and (for some) simply to stay in business 
awaiting better times to come. 

T he ACME show opens March 22 at the Sands Conven
tion Center in Las Vegas. In these recessionary 

times , it 's not a whole lot to expect operators from all 
corners of the nation to come out there to inspect the new 
goods on stage shown by factories months before P Day 
[you'll be impressed with the spread, we think). But even 
if new product isn't in your mind, surely parallel develop
ments, video poker legislation and the other key issues 
are, and Vegas is the place to discuss it all right now. 

March 1991 RePlay Magazine 
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* * THE AGELESS VETERAN * MOST VALUABLE PLAYER * 

All TIME EARNINGS LEADER * ROOKIE OF THE YEAR * 

Meltec hos just hit a grand slam I From BOOMBALL, "The Ageless Veteran", to SHOOT OUT, "The 
Rookie of The Year", Meltec has continued to provide long lasting, high earning ticket redemption 
games that have endeared themselves to the playing public. Quality, high profits and player 
appeal are trademarks of this line up. For more information on Meltec's ALL-STAR LINE UP contact: 

Melteclnc. 15508 Los Plumas Ave., Son Jose, CA 95133 Tel: (408) 923-1302 Fox: (408) 923-0835 Outside Co: (800) 356-4777 

* 
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SPECIAL ARTICLES 
PARALLEL PEACE PLEDGE 
AAMA's new policy of " not fighting 
parallels ' ' closes the door on five years 
of operator vs. manufacturer " cold war." 
But many questions remain about the 
market impact to follow when this prod
uct becomes legal Dec. 1 ..... pg. 25 

ACME ARRIVES 
The trade heads to Vegas this month for 
the annual spring product show. We pro
vide comprehensive coverage - every
thing from show hours, to exhibit floor 
plans, to a long " sneak preview" of what 
you 'll see there ........ . .... pg. 59 

WHERE THE GAMES ARE 
Locations carry the major burden of 
building customer traffic and bringing 
people to our games. We survey eight 
major types of locations, from taverns to 
" pocket parks," with an eye on their 
health . Overall , they're surprisingly op-
~m~~ ................... ~. % 

THE OPERATORS SPEAK 
We polled the folks whose ratings cre
ate our national equipment chart each 
month, basically asking them " how's 
business" ? The answer: the majority 
say it' s off. But their reasons why, and 
their thoughts on other trade questions, 
make fascinating reading .... pg. 133 

WHAT PRICE VIDPOKER? 
Direct as a shotgun blast, our publisher 
Ed Adlum holds forth with some fun
damental thoughts about the industry's 
hottest buzzword : video poker. (He 
despises that " video lottery" euphi
mism, by the way.) Straight talk about 
the demands - and eventual effects -
of poker legalization . . . pg. 48 

REGULAR FEATURES 
BIG TICKET .. . ... . . . . ....... 130 . 
BONDEAL CHART ..... .. . . ... 128 
BUYERS' BULLETIN . . . . . . . . . . 207 
COVER STORY . . . . . 167 
DATEBOOK ....... . .. . ... . .. 206 
FRANK TALK . . . ..... . .... . .. 122 
GRAPEVINE. . . .. . . ... 202 
JAPANESE CHART .... . . . .. .. 124 
LEGAL QUESTIONS . . . . .. 200 
NEWS DIGEST . . ... 13 
NEW PRODUCTS ..... . . . ... 194 
ON YOUR MARK . . . . . . . . . . . . . 23 
PINBALL POWER . . .. 182 
TECHNICAL TIPS . .. . . . . 174 
TOURNAMENT NEWS . . . . . . ... 186 
VIEWPOINTS . . . . . 10 
VITAL TITLES ................ 199 
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A number of press pundits 
called the Persian Gulf 

crisis the "video game war" in 
reference to the military 's use 
of computer-guided weapons. 
This gives the rank and file 
member of the amusement trade 
a bittersweet taste; like it's fine 
to see our chief class of product 
held up in a patriotic way, but 
not so nice to associate it with 
real smoke, rubble and human 

pain (as much as Saddam 's egomania has forced the Coalition 
to respond]. Silly to say, but how much better it would have 
been if Saddam and George fought it out on one of the uprights. 
All they 'd get, after all this time, would be joystick wrist and 
flat button fingers. We thank one and all in the press for their 
"compliments," but we didn 't invent these games to train 
people to shoot Patriots or Scuds. 

P ress linkage of our games with the Gulf War has largely 
been positive for our side. I remember back when Presi

dent Ronald Reagan told an audience that today's Space In
vaders players would be tomorrow's pilots. He may have had 
the wrong game, but his thought was sincere. Now let's just 
hope press pundits won 't dwell on this kind of thing, because 
all we sell is fun. We are not a " training ground" for combat 
fliers . And we don 't need the thanks of previously anti-video 
forces who are suddenly our friends, either. 

But there are people within the trade who want to r.ide the 
patriotic wave, maybe even naming games after some

thing to do with the war. Whitney Houston 's Star Spangled 
Banner single is a comer for jukeboxes [a beaut, especially 
considering the travesties committed by Roseanne Barr and 
Whoopi Goldberg on our national hymn]. Our people have 
sung their own patriotic songs in varying ways to support the 
troops [money, sending equipment, other gestures) and in a 
quiet way . .. the way people have always supported loved ones 
who stand in front of steel. Some industry activity on the troops ' 
behalf is detailed inside this issue. 

I don'tthinkihavetoaskjukeboxoperatorstoput Tiea Yellow 
Ribbon back onto the jukeboxes; they 're ahead of me. I don 't 

have to ask you to read the front pages of the local tabloids be
fore you read RePlay. And I don 't have to ask for your prayers 
that this horror show stops. No journalist likes to be scooped, 
but I'd sure like to learn that my magazine came out after the 
war stopped and I didn 't have a story on it ''in time. " If not now, 
maybe next issue. See you in Vegas (and wear a yellow ribbon). 

Ed Adlum 

March 1991 RePlay Magazine 

• 



• 

• 

Within seconds of being behind RAD MOBILE'S wheel, SEGA's 
new-generation technology sends you rocketing through 
traffic-clogged cities, skidding over mountain 
switchbacks, and careening around high-banked 
turns. You flip on your headlights as night 
falls, and brush aside the torrential rain 
with RAD MOBILE's wind-shield 
wipers. A quick glance at your 
rear-view mirror lets you 
know the status of 
trailing racers and 
pursuing troopers. 

The moment you 
climbed behind the 
RAD MOBILE's wheel 
you knew that this race 
across the continent 

wasn't going to be routine. Not when the thrills were 
provided by SEGA. And not with the brawny 32-Bit CPU that 

SEGA engineers have stuffed under the hood. 
Thanks to SEGA's advanced "System 32" 

electronics, RAD MOBILE provides a three
dimensional realism never before possible. 

Available in deluxe and upright models, the game offers 
constantly changing scenes through multiple stages of play, 
exceptional sound effects, and play action that is 
challenging to all skill levels. 

Contact your SEGA distributor for more information, 
or for an appointment to take RAD MOBILE for a hair 

raising race cross-country. 
SEGA Enterprises, Inc. 2149 Paragon Drive, 

P.O. Box 610550, Sanjose, CA ~,IE 4\ 
95161-0550. C4os) 435-0201 1) IE6a 

Copyright 1991 Scga Enterprises, Inc . 

INSTALLATION DIMENSIONS: 
Delu.xe Model: 

65.0" (HJ, 51.5" ("7), 71.0" (LJ. 
Upright Model: 

74.5" (H), 25.0" ("7), 35.5'' (DJ. 



VI 
GALI PANIC 

Dear Ed: 
I'd like your readers to know that the use of the 

phrase "not pornographic" appearing in our February 
ad was your decision and a totally unnecessary 
one because our new game Gals Panic is in no way 
pornographic! To put this in the ad seems to have 
Kaneko apologizing for something there is nothing to 
apologize for. 

We are proud of this two-player interactive action 
game and have sold over 10,000 units worldwide. 
It is a proven successful game in very cultured 
societies like Japan, Germany, France and Italy. 
I am personally and professionally appalled that 
you would take this position and not trust me when I 
told you this was a good game for adult locations, 
and we made it a good game for most locations with 
dip switches. 

Marty Glazman 
President 
Kaneko USA, Ltd. 
Buffalo Grove, Illinois 

[Dear Marty: because I have respected you personally for years, 
I inserted that wording in your Gals Panic ad since I wanted 
readers to know this wasn't some sort of "controversial" item, 
but a basic fun and skill game for adult sites. I still don't think I 
hurt this game, though I've deleted those words from the ad 
should you wish to run it again. I simply didn't want any 
operator to get the idea this was in any way prurient. I tried to 
do a favor and ended up making you angry. Guess I should have 
left well enough alone. Ed] 

PARALLELS SOLVED TIE MEDIEVAL WAY 
Dear Ed, 
I believe I have come up with a way to resolve 

the parallel issue. If we go back in history to the 
medieval period, disputes were resolved very simply. 
Each side appointed a champion to represent him 
in battle. The surviving warrior was delared the 
winner and his side won. 

My suggestion would be a contest between the 
champions of AAMA and AMOA meeting in an arena 
with rows of the 1990 video dogs lined up on each 
side. Each champion would be given a sledge 
hammer of equal weight and at a given signal, begin 
destroying their line of video games. 

At the end of one hour, the judges (2 from AAMA 
and 2 from AMOA) will determine the winner. If 
they can not, then the contest will continue for 
another hour and then the four judges will again 
determine a winner. If they can not, then a fifth 

impartial judge should be appointed (I would suggest 
either Wally Bohrer or Bob Fay). After the winner is 
declared, we should then sit him on a sitdown game 
and pull him around the arena. As he passes, we'll 
throw him flowers and proclaim "our industry is 
saved, the parallel issue is solved." It worked for 
the Romans, why not us? 

See how simple it is to resolve a complex problem? 
Look at the thousands of dollars and hundreds of 
hours we would have saved. Then the industry 
would not have tied up Congress on this issue, even 
though it is "more important" than such things as 
the Federal Deficit. On second thought, maybe it 
was best to present this to Congress because they 
may have come up with some silly legislation such 
as: 1. manufacturers cannot sell a kit or game 
unless it collects a minimum of $250.00 per week 
for 6 weeks, 2. location share of gross receipts can
not exceed 30%. 

If my proposal is accepted and the parallel issue 
is resolved, then there would be no need to try to 
implement any of the above proposals even on an 
individual company basis, as our industry will be 
saved. I can then come into my office every morning 
and begin hearing from our customers that their 
collections are increasing and pretty soon their 
volume will be so great that we may have to 
consider equipping our games to accept American 
Express, Master and Visa cards. 

Sincerely, 
Norman Goldstein 
Monroe Distributing Inc. 
President 

[Dear Stormin ' Norman: your letter came in before AAMA decided 
to quit fighting the parallel law, so the industry "is saved" 
without resorting to the fascinating game-bashing contest you 
prescribed. While your tongue-in-cheek style of prose is well
known (and appreciated] by lots of trade people, the serious 
sides come through crystal clear (i.e. government involvement), 
although the idea to cap a 300/o lid on location commissions is 
tasty (hey, Texas has its 500/o lid). Enjoyed the letter, particularly 
since it wasn't one of your periodic subscription cancellations. Ed] 

LITTERS TO THE EDITOR - If you have something to 
say, RePlay has a place for you to say it . .. this "View
points" section. Letters should be mailed to RePlay Maga
zine at P.O. Box 2550, Woodland Hills, CA 91365. While 
letters signed ''Anonymous' ' are accepted and printed, 
please send your name and phone number in case we have 
any questions. Any questions? Call us at: 8181347-3820. 

Page 10 March 1991 RePlay Magazine 

• 



• 

.. 

1v1u1r1r11~~13 
~c1tiA\IL1L1~~~131~ TM 

~g'~IJame 

• "Operators 
are making over 
$500 a week in bars, 
$400 in arcades!" 

Rick Kirby, New England Coin-Op 

• "Games in good bars all collect very 
well, several $125-150 per day. 
This was the AMOA Sleeper." 

Glenn Charney, Lieberman Music 
• "The game is a proven winner! Earnings 

$300-600 per week. Great Game!" 
Jim Wittler-Atlas Pittsburgh 

• "Our bar in Oklahoma City averaged 
over $500 per week since Decem
ber! Our worst location does over 
$300. 11 

Jim Poteet-Oklahoma Nets 

Fantastic Earnings-Tremendous Fun 

A 5TROKE OF GENIU5 
Innovative Concepts in Entertainment Inc. 
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ACME SHOW ORGANIZERS 
SAY "WE'RE ON A ROLL" 

" " ' " This year's ACME takes I 
place March 22-24 in Las 
Vegas at the new Sands Ex-
po Center. Tradesters will 

• 
e 

stay at Baily's and other ~ 
surrounding hotels; Caesar's . 
Palace hosts the annual 
Charity Banquet. Get com-
plete information on show 
hours, seminar schedules, our show section, starting 
exhibit floor layout, etc. in on page 59. 

VIDPOKER SEMINAR AT ACME 
ACME's most crowded sem
inar may be "Video Lot
tery: Outlook for '91." It 's 
at the Sands Expo Center 
on Friday, March 22 from 
9:15AM to 11:15. Moderator 
Sal Mirando (president, 
SMS Mfg.) will conduct dis
cussion among several ex
pert panelists. At press
time, they were expected to 
include distributor Steve 
Lieberman, lobbyist Bob Latz 
and technical pro Jim Maida. 

• 
SAL MIRANDO 

AMERICAN TECHNOS PLANS 
RETURN TO CALIFORNIA 
Effective April 1, American 
Technos will do business 
from a new Northern Cali
fornia office. Technos prexy 
Ken Iwamoto noted that 
' 'most of our competition is 
located in the Bay Area," 
and said the move would 
bring Technos "closer to 

the industry's inner circle" 
where they could keep a 
sharp eye on the competition. 
New address and phones 
are: American Technos, Inc., 
19200 Stevens Creek Blvd. 
#120, Cupertino, CA 95014; 
phone: 408/996-1877; fax: 
408-996-8736. 

MARCH I 9 9 I 

SNEAK PREVIEW: MANY NEW 
PRODUCTS TO BOW AT ACME 
Lots of new equipment de
buts at this month's ACME. 
SNK will bow additional ti
tles for its Neo•Geo system 
including Ghost Pilot, King 
of the Monsters, Burning 
Fight, Sengoku, and Alpha 
Mission II. "We're proba
bly also going to show one 
or two more!" said the 
firm's Susan Jarocki. SNK 
will also show its "opera
tor memory card" which 
translates valuable data 
from the game to your of
fice computer with ease. 
Taito will enter the redemp
tion market in a big way 
with three games. Sonic 
Blastman is a combination 
video game/novelty with real 
boxing gloves and a padded 
target for players to punch 
(see photo). Taito also has 
two animal-whackers: 
Rock'n'Mole features '50s 
music, while UFO-Mogura 
is sci-fi-themed. 
Coin Concepts is bowing 
three new redemption games: 
a kiddie skill game called 
Cat 'n ' Mouse; an electro
mechanical coin toss game 
with organ-grinder music 
and theme called Baker's 
Corner (midway version al
so available); and a bingo
type unit with very large 
digital display called Prize 
Boxes. 
Merit will show their " five
in-one touchscreen tech
nology" in the Superstar 

line of video lottery equip
ment. They'll also have Pub 
Time Supreme, a " Solo 
Challenger" update program 
for existing games. New 
technology is also in the 
works for Merit 's Pit Boss 
countertop video system. 
Exidy will have a new "pro
gressive ticket dispenser" 
(more players means more 
tickets) on their horserace
pachinko novelty Camp
town Races. 
Not expected to be shown 
(yet) is the 16-bit arcade 
system technology that Nin
tendo previewed in London 
recently, but they will bring 
out many new PlayChoice 
games including TMN Tur
tles II, Tetris II, Sword
master and more. A sneak 
preview of other new prod
ucts coming to ACME 
starts on page 66. 
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JUKEBOX MUSIC PROMO SET 
FOR THIS SPRING 
April, May and June will 
see the jukebox used to 
highlight four singles (all 
available on 45) in a nation· 
wide promotion called 
"Jukebox Spring for a Song." 
Songs on the A and B sides 
are: Proofffhe Coast (artist: 
Paul Simon}; Cry for Help/ 
Behind the Smile (artist: 
Rick Astley}; Pocket Full of 
Gold/A Little Left Over (ar
tist: Vince Gill}; and Ballad 
of Davy Crockett/Smooth 
(artists: the Kentucky Head
hunters}. The campaign is 
jointly underwritten by 
AMOA and four record la-

IAAPA 
NEW ADDRESS 
The International Assn. of 
Amusement Parks & Attrac
tions relocated as of Feb. 25. 
Contact them at IAAPA, 
1448 Duke St., Alexandria, 
VA 22314; 703/836-4800. 
Fax is 703-836-4801. 

GE.Ez,, .oo~r 1<oow, AL ... 
I rnJtTJ.llNKTUAT'S WUAT 

Tl.IEYMEAN BY 
JUKE.SOX' Llce.1$1N6. 

~ 
! 

~ 

cartoon courtesy of 

NSM 

bels - Warners, RCA, MCA 
and PolyGram - and is co
ordinated among these par
ties and one-stops by 
AMOA's music firm liaison 
Sam Atchley. Operators 
will be able to advertise 
the songs in their locations 
with posters, "table tent" 
brochures and title strips 
(the latter from Sterling Ti
tle Strips}. Participating 
one-stops will furnish these 
materials at no charge 
when operators purchase 
the featured records. For 
more details, contact your 
one-stop or AMOA Jukebox 
Promotion Committee at 
312/245-1021. 

The Pertorm.nce MKhtne 

INDUSTRY SALUTES TROOPS: 
PROMOS, TIE-INS, MUSIC! 
With American flags and 
yellow ribbons popping out 
all over the country, sever
al coin-op tradesters have 
jumped aboard the patriot
ic bandwagon. Machine 
promotions, redemption 
merchandise, dollar coin 
lobbying and even (poten
tially} jukebox music have 
been tied into the first 
"popular" war since WWII. 
Atlas Distributing (Pitts
burgh} themed a Feb. 23 
charity fundraiser around 
supporting the troops; 
money from a tourney on 
10 Williams' Fun House 
pins was donated to soldiers' 
families via the American 
Red Cross. Atlas' cospon
sors included Canonsburg 
Amusement Co., Cameron 
Coca-Cola Bottlers & radio 
station WDVE-FM ... AAMA 
says new dollar coin legis
lation may jettison the pro
posed Columbus desig.I'l. 
(sorry, Chris} in favor of 
one saluting Our Boys 
Overseas ... Star Track, 
Inc. is working overtime to 
supply Desert Storm-themed 

SUPPORT OUR 
TROOPS 

This show of support for our troops 
In the Persian Gulf comes from a 
Da;ton, Ohio collect/on report. 

redemption merchandise 
from t-shirts to mugs and 
cigarette lighters. Some 
proceeds will go to the Pen
tagon's armed forces sup
port group. Call 800/733-
5013 ... Whitney Houston's 
stirring Super Bowl rendi
tion of the National Anthem 
has turned into a hit. The 
45's flip side is "America 
the Beautiful," says Terry 
Hopple of Music Operators 
Service. Put it on your juke
box if you haven't already! 

MEDIA LINKS VIDGAMES TO WAR 
The coin-op industry has 
garnered both good and bad 
publicity from its perceived 
connection to the Gulf 
War. One report broadcast 
on the CNN worldwide tele
vision network showed a 
video arcade and described 
Operation Wolf as "in
spired by the Persian Gulf 
conflict." Fine, except that 
game debuted in 1987, a 
few years before the war 
even started. The impres
sion left was that our in
dustry was trying to rake 
in profits by exploiting 
suffering and death over
seas. Not true! If anything, 
the war briefly reduced 
earnings in certain loca
tions (see related story in 
this section}. 
Other media mentions of our 
industry have been "gray," 
neither good nor bad for 
us. Because U.S. forces are 
employing hi-tech weapons 
that use lasers, TV cameras, 

etc., many journalists and 
commentators are reminded 
of video games ... and the 
Fourth Estate hasn't been 
shy about making the com
parison. "America is fight
ing a hi-tech, video game 
war where faceless pilots 
push buttons and blow up 
buildings," was one U.S. 
correspondent's typical 
comment. On the other hand, 
quite a few reporters have 
asserted: "The Gulf War is 
not a video game! People 
are actually dying." 
Happily, we're not experi
encing a wholesale return 
to the game-bashing days 
of old. Some publicity aris
ing from the war has actually 
been good. For instance, 
the New York Post carried 
a Jan. 24 column by Charles 
Carillo explaining how a 
war-stressed public could 
find relaxation by playing 
video games. 
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SNK's Great New Lineup: 

BURNING FIGHT™ 
SENGOKU'M 

ALPHA MISSION II TM 

GHOST PILOTS™ 
KING OF THE MONSTERS™ 



A'S HOLD FRIENDLIER SUMMIT 
With the anouncement that 
AAMA will no longer at
tempt to fight the new law 
legalizing parallel boards 
(that goes into effect Dec. 1), 
reps from this manufacturer/ 
distributor association sat 
down with counterparts 
from the AMOA operator 
group Jan. 31 to discuss 
common concerns. The big
ger concern is the drive for 
a new dollar coin. With a 
new Congress in place, a 
lot of start-from-scratch 
work has to be done (get
ting co-sponsors, etc.). 
These senators and con
gressmen will be lobbied at 
separate association meet
ings in DC this May (they 

.,,, 
may hold joint meetings 
once again in the future). 
The association reps talked 
about video lottery (AAMA 
is behind AMOA's drive 
for state legalization), 
a bout location trade shows 
(jointly sponsored they'll 
have nine this year) and 
about pro-cigarette activi
ties (AAMA took a pass on 
this in Ft. Lauderdale). Still 
in all, it's nice to see the 
spectre of a true "detente" 
rebuilding between the two 
national associations. Would 
be grand to see more AMOA 
people at AAMA's Las 
Vegas show later this month 
to cement that. See page 34. 

ROWE ROUTE SALE TO 
HOUSTON MAN MAKES HIM 
LARGEST U.S. STREET OP 
Last November, TW Hold
ings (parent of the Canteen 
Corp.) sold its entire Rowe 
division to a Houston oil 
man name of Terry Davis. 
(For newcomers, the Rowe 
routes have nothing to do 
with Rowe International; 
more on this later.) With 
street routes offering music, 
games, cigarette, snack and 
candy vending in a dozen 
states at least, the com
bined assets and number of 
locations purchased make 
Davis the nation's largest 
street operator today. (They 
have routes in Texas, Cali
fornia, New Jersey, New 
York, Pennsylvania, Mary
land, DC, Virginia, Michi
gan, Ohio and Colorado.) 
Executive control is moving 
to Davis' Houston head
quarters; the Paramus, N.J. 
office is closing up but 
veteran Sr. Chairman Mel 
Grossberg remains aboard. 
All routes will retain their 
current names (and machine 
nameplates), according to 
Grossberg (e.g. B&B Vend
ing in Texas, Oakland Cig
arette Service in the Bay 
Area, Rowe Services in 
Southern California). More 
than 300 people are em
ployed by this mega-route. 

MEL GROSSBERG 

Grossberg said Davis is a 
foreward-looking exec in
tent on growing the compa
ny. Mel himself will work 
out of his house after the 
Paramus office completely 
shuts down this April. He 
is one of the deans of the 
U.S. operating industry and 
likes the development. He 
also explained a bit of the 
background: the original 
Rowe was founded back in 
1926 as both a manufac
turer and route operation. 
They sold out to Canteen in 
1955. In 1968, Canteen sold 
the manufacturing division 
to Triangle, keeping the 
routes. Canteen itself even
tually became part of TW 
Holding which sold the Rowe 
Division routes to Davis 
this November. Hi, Terry! 

FACTORY/DEALER GATHERING 
AAMA held its most recent 
board meeting in Florida, 
issued a press release 
backing off the parallel 
fight completely, and went 
onto lots of other business. 
They say they have FCC 
and ARL technicals under 
control, are about to issue 
their third anti child-abuse 
poster (this one featuring 
Nolan Ryan and his family) 
and reviewed progress of 
their ACME show (looking 
for a booth count that 
could actually be bigger 

than at AMOA's Expo in 
New Orleans last year). 
Prexy Gil Pollock announced 
that he will not run for re
election, and a bylaw change 
now enables distributors & 
suppliers to dominate their 
board if May elections run 
in that direction. They are 
verbally supporting poker 
legalization, saying that 
AMOA and the state oper
ator associations have the 
point. For more details, see 
page 30. 

CAPCOM BOWS STREET FIGHTER II, 
HINTS AT 3D COMING ON CPS 
If it's kick & punch you 
want Capcom showed a 
dandy at their recent deal
er meeting. Called Street 
Fighter II, it's also been 
termed by them as the com
pany's "greatest video 
ever." Maybe, but Jeff 
Walker also broadly hinted 
that 3D sound and actual 
3D vision will be coming to 
their CPS system, and may
be even in 1991. 
Unconfirmed reports say 
Capcom is dealing with 

Archer Electronics for the 
latter's 3D sound concept. 
Regarding vision, the rumor 
mill says Capcom is hud
dling with a licensor who 
rep's people that have ac
tually developed a way to 
show 3D visuals without 
glasses. But, this last thing 
sounds like you're talking 
quite a few months from 
now, probably not until 
1992. See more on Cap
com's meeting on page 54. 

DESERT STORM GAMES SEEN ON 
TEST; MAY NOT REACH MARKET 
RePlay has learned that a 
prototype of a video game 
called Operation Desert 
Storm was being tested at 
presstime by a major Jap
anese video firm. The firm 
has a full-fledged subsidi
ary in Northern California; 
it's a company you all 

. know. Some public reaction 
at the mall where the test 
occurred was "not exactly 
positive," we hear. Else
where in the country, a pin
ball game of the same title 
was being location-tested. 
In a third related develop
ment, a major American 
video factory has applied 
to trademark the name 
Operation Desert Storm for 
a coin-op game. 
All of this could be moot . . . 
or confirmed as a definite 
intention for marketed 
goods ... by the time of the 

ACME show. Quite possibly 
neither firm will actually 
end up using the name 
Desert Storm. Public reac
tion may be the deciding 
factor. "We've been getting 
calls from the Today Show 
trying to build a story to 
the effect that the video 
game industry is already 
profiting from the war, '.' 
said one video manufacturer. 

. "They were trying to prove 
that cashbox earnings of 
combat-themed games have 
increased since Desert 
Storm began. Today has 
apparently dropped plans 
for that story," the manu
facturer continued, "but 
we're not sure we want to 
add to the controversy by 
calling a game Desert Storm 
and giving the mainstream 
press any more ammunition." 
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try us on 
th is season! 

CENTRAL 
DISTRIBUTING 

A leading supplier of coin-op 
equipment. Proudly selling 
all major game lines. 

3814 Farnam Street 
Omaha, NE 68131 
402/553-5300 

FAX: 402-553-8707 



Pinball. 
Checkpoint™ 
It's the ride of your life. Checkpoint will ignite your arcades with 
digital car sounds and a heavy duty shaker motor. The suspense of 
European road rally racing comes alive in Checkpoint. Equipped 
with the industry's first turbo booster, Checkpoint lets gamers 
play instant multiball at a moment's notice. Plus, lasermatic 
automatic speed detection lets players see how fast their ball can 
go. Checkpoint, new from Data East. 

• 

Caveman Ninja™ 
This is no Tarzan rerun. Caveman Ninja brings your gamers 
cartoon characters set in prehistoric times. They' ll battle their 
way through jungles and fight against beasts, flying pterodactyls, 
and deadly dinosaurs as they try to rescue the captured cave
babes. This captivating videogame jungle adventure will bring 
out the beast in gamers of all ages. Caveman Ninja, new from 
Data East. 

.. 

.. 
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Redemption. 
Wacky Gator™ 
Ir's a proven winner. All over the world, Wacky Gator is logging 
chart-topping redemption collections. No arcade location is 
complete without the riotous action of this crowd pleaser. It's not 
easy trying to whack our elusive group of gators - and after just 
one try your players will be hooked. Possessed by a reptile
smashing obsession, they'll be trading tokens for tickets all night 
long. Wacky Gator, licensed from Namco by Data East. 

Cosmo Gang™ 
Two-player redemption gaming has never seen anything like the 
five extraterrestrial characters sent to capture our planet in this 
fun, light-hearted shoot-' em up. Light-gun technology and 
mechanization sets Cosmo Gang apart from anything else on the 
arcade floor. It's endearing and non-threatening - ideal for your 
family and youth-targeted arcade locations. Cosmo Gang, 
licensed from Namco by Data East. 

Wacky Gator and Cosmo Gang are registered trademarks of Namco Ltd., designed and developed by amco and distributed by Data East USA, Inc., exclusive distriburor for North and South America. 

' • 
eve ® 

Data East USA, Inc. I 1850 Little Orchard Sr. 
San Jose, CA 95125 

(408) 286-7074 



LEPRECHAUN'S OFF & RUNNING WITH BOWL-A-RAMA RETRO KIT 
Now, what's this all about? 
Bill Cravens, owner of the 
new Leprechaun Games, 
officially debuted the brand 
new Bowl-A-Rama enhance
ment kit from the Pellegrini 
Group to distributors in Ft. 
Lauderdale Feb. 1. It 
retrofits the Capcom Bowl
ing game to offer flash 
bowling and a 21-type thing, 
but the new cabinet header 
wasn't ready when Billy boy 
showed it off. Hence, deal
ers Johnny Gatens (South
gate), Glenn Charney (Lie
berman) and Bob LeBlanc 
(Rowe-Dedham) masked off 
the old header "just so you 
ain't confused!" 
The games offered by the 

new kit, however, are any
thing but confusing. Flash 
bowling speaks for itself 
(value numbers dance left 
and right as you spin your 

track ball) and the 21 game 
is even more solid. Idea is 
to build to a score of 21 
with three spins of the ball 
(a single pin counts for either 

one or 11, the game works 
it out). If you go over 21 
points, you bust in that frame. 
Important: even though the 
game is 21, it's a game unto 
itself which doesn't require 
the "gaming element." 
The enhancement kit is in
expensive since it's basically 
a piggyback retro plug-on, 
but Cravens said it has 
often doubled collections 
on Capcom Bowling which 
reportedly count over 12,000 
in the field right now. 
Advanced dealer orders 
placed in Ft. Lauderdale 
were impressive, marking 
a great start for Cravens's 
new company. 

PIONEER RECALLS VID JUKES: IMPROVED VERSION LIKELY TO COME 
One of the most unprece
dented decisions ever taken 
by a coin-op manufacturer 
popped early February 
when Pioneer Laser Enter
tainment issued a volun
tary recall of every LJ-V66 
laser video jukebox in the 
field, including those in dis
tributor inventories as well 
as those sold to operators. 
Citing their belief that the 
machine carries too nar
row a selection of songs, 
plus incompatibility with 
Pioneer video laser disc 
technology coming down
stream, the factory will is-

sue full credit on all goods 
sold to distribs and actually 
double the cost of freight
ing everything back to their 
Carson, Calif. plant. 

They will not only issue full 
purchase credit to distribu
tors for machines, plus 
software, monitors, stands, 
service kits and spare laser 
disc players now in their 
showrooms, but have asked 
their distributors to offer 
repurchase (for credit) of 
goods sold to operators. 
Monthly production of the 
disc software will be dis-

START OF WAR CAUSED BRIEF 
COIN MACHINE EARNINGS DIP 
Due to national attention to 
the war, a short-term but 
serious drop in machine 
earnings was reported in 
certain classes of locations 
for the middle of January. 
"Customers in many tav
erns were glued to the TV 
set, watching CNN cover
age of the war," said David 
Peck (Family Amusement 
Corp., Los Angeles). Said 
another operator: "Sudden
ly everybody was ordering 
take-home pizzas instead of 
spending time in pizzerias, 
and coin machine earnings 
suffered drastically. One of 
my normally best-earning 
jukeboxes in a Round Table 

Pizza restaurant took in 
just $5 in two weeks." 
Other types of locations 
(notably bowling centers, 
movie theaters and arcades) 
said they felt little or no 
negative effects from the 
war. And some street oper
ators said business was 
down, but only by the typi
cal seasonal amount. By 
now it's expected that cus
tomer traffic (and spend
ing) patterns are probably 
back to normal. After all, 
even the bomb-dodging pop
ulations of Baghdad and 
Tel Aviv have largely re
turned to business as usual. 

continued as soon as possi
ble and all parts and war
ranty support will discon
tinue just after the first 
week of April. 

The machine and its soft
ware program were intro
duced to Pioneer's coin-op 
distributors in Long Beach, 
Calif. last August. Being in 
the forefront of laser disc 
video hardware and soft
ware production, it was a 
natural extention of their 
coin-op scope after intro
ducing their CD jukebox 
(which remains on sale, in 
production, and not affect
ed at all by the laser disc 
machine's recall). What 
happened to the videobox? 

Wrote Pioneer Laser prexy 
Ted Karasawa to his deal
ers: "Although the concept 
of (coin-op) video music is a 
good one, the approach of 
our current product may 
not be the one that best 
exemplifies it. We realize 
now that the machine does 
not offer a large enough 
song selection ... that video 
music when applied to a 
jukebox format will require 
a product that can handle 
more selections from a 
larger variety of different 
song titles ." Then in a 
broad hint at Japanese 
R&D movements, Karasawa 
said the LJ-V66 will be 
"incompatible with the ad-
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vanced software and hard
ware Pioneer has planned 
for the future . Pioneer 
firmly believes that the fu
ture trend of the jukebox 
industry will incorporate 
the concept of video music 
combined with the technol
ogy of laser disc software 
and hardware. The knowl
edge we have gained from 
operators and distributors 
in our efforts to market the 
LJ-V66 has led us to take 
the recall action,'' he added. 

RePlay has learned that 
some technical difficulties 
with the unit's slider motor 
may have played a part in 
the recall decision. Appar
ently, the machine has so 
many moves to make on the 
player (from song selection 
to the attract mode and 
eventually to the advertis
ing mode), that the thou
sands of moves required 
simply put too much stress 
on the rig (like asking a 150 
lb. man to carry 300 lbs. of 
weight). This is a gutsy 
move and clearly will buoy 
the company's credibility. 
As stated, they will also 
cease production of software 
discs (and even though it's 
now a moot point, they 
never made a deal to sell 
operators of the Videobox 
Networks laser video juke
box their software as re
ported in last month's issue). 

RePlay Magazine 
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WORLD CLASS SOCCER ACTION AT ITS 
BEST, WITH NINTENDO WORLD CUP. 

• • • 
HERE'S A GREAT WAY TO IMPROVE YOUR NET: And a great way to add 

a few more kicks to your PlayChoice"' system. Insta ll the all -new Nintendo World Cup,,,' 
and your players will have a ball. 

Players choose from 13 World Class national teams and plan their own game 

strategy. Use advanced super moves like the Bicycle Kick and the Super 
Header to make the game come alive. And as wins pi le up, the pres

tigious Nintendo World Cup final looms even closer. Finally, the whole 

world watches as the greatest upset in soccer history unfolds. 
This is incredible sporting fun. With thousands of 
competitors ready to give it a boot. 

Your players will go into overtime fun with even 
more exciting new games from our PlayChoice 
library. Including TMNT II , the Arcade / , 
Game', Yo!Noid3, Dr. Mario", Rad \ //~ 
Racer n•, Solar Jetman'"~ and "'\..\""-V ~~-........... 
MegaMan 1116. Order now and ~ 

cash in on our hot new releases! - ~ 

Contact your authorized ::2/1, ~ 
Nintendo Distributor or \ \ 
Nintendo of America Inc ., I 
at 206/882-2040. 

~ Nintendo -~ 
Ni n1cndo of America Inc. 
P.O. Box 957. Redmond. WA 98073-0957 
1-800-633-3236. Fax: 206/882-3585 

© 199 1 Nirttendoof America Inc .. 
TM and ® are tradcrnarks of Nin1endo of 
Americ<!- Inc. 

All titles are subjec1 10 location 1cst!ng. 
Game release datcs_may vary . . 
Printed in U.S..A . • • $ • • 
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by Marcus Webb 
Some of coin-op's most thought

ful and responsible folks believe our 
down-cycle is ending and things will 
be looking up - way up - very 
soon. As evidence, they cite some 
games that are currently testing , 
some new technologies which will 
arrive this spring, and the industry's 
own past history. All three indicators 
point the same way: up! 

Ron Malinowski (Aladdin 's Castle 
arcades) is testing Konami 's new 
Simpsons video and says it looks 
very promising. " Product and earn
ings will both improve after Easter," 
Ron affirms. " We 're expecting a 
strong spring and summer. " 

Tom Petit of Sega USA says video 
runs in cycles (roughly five years of 
growth, then two " fallow" years of 
regrouping). It was April 1989 when 
Tom confirmed we were in a "soft 
market" due to " complacency about 
the application of new technology.'' 
By Tom's own timetable, we 're 
nearly due for an upswing . . . and he 
says Sega is ready to help spur the 
revival. In 1991 , he said, " specifical
ly from Sega, you will see a new 
trend of technology that will be in
strumental " in leading coin-op to its 
next growth phase. We believe him! 

Midwestern distributor Bob Roth
man tracks earnings carefully on his 
computer. He says the current cycle 
" appears to be following almost pre
cisely what happened in the earlier 
video bust. The numbers are so 
close, month by month, it's almost 
eerie . If the trend continues to 
repeat our last cycle, that's good 
news: it means we 're about to come 
out of the trough and start heading 
up again. Last time, some 18 months 
after revenues began to decline in 
our region , they had rebounded to 
80% of their peak. Obviously today 
some factors are different, but I 
think we may be about ready to start 
climbing. One thing I'm sure of, 
recovery will come.'' 

RePlay Magazine 

Then there's new technology. 
We've been talking about it on these 
pages (mostly wishful thinking) for a 
couple of years. But we now have it 
from at least three well-connected, 
reliable sources that a well-known 
video game license broker has a deal 
in the works to bring authentic 30 
vision to coin-op (no glasses need
ed). The technology was reportedly 
demonstrated at the Consumer 
Electronics Show, and it's impres
sive. At presstime, the broker was 
reportedly ready to strike a deal with 
one of the largest Japanese video 
game developers, a very well-known 
industry firm. Want more details? 
Ask us at ACME! (For other coming 
hi-tech developments, see our story 
" Technology Watch " in this 
issue, and the story on Arachnid's 
new dart game.) 

Of course, even the greatest new 
technology will not, by itself, solve 
all of this industry's problems. 
We're still facing a recession ; a play
price structure that's old enough to 
vote; and a perceptible social trend 
toward " cocooning" (staying home 
for entertainment with loved ones in
stead of going out). But some vital 
ingredients needed to jump-start our 
next growth phase are in the air. 
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TOKENS 
IN THE RACE 
FOR QUALITY, 

THE 
WINNER 

IS 
HOFFMAN & HOFFMAN 

EVERY TIME! 
• Custom Tokens shipped in 

ten days 

• Minimum custom order is 
1000 Tokens 

• Lowest prices in the country 

• Highest quality 

• You can buy the best Tokens 
for less. Check our prices 
and see 

HOFFMAN (J HOFF MAM 
P.O. Box 896, Carmel, CA 93921 

800-227-5813 
IN CA 800-227-5814 

"Quality Is our family tradition" 
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PARALLEL 
FIGHT' I OVER I 

MMA suspends efforts to combat parallel legalization 
united with operators on other national concerns 

• 
none dramatic stroke, 
the AAMA Board of 
Directors put an end 

to the long fight over parallel PC 
boards by voting to a band on any re
maining efforts to overturn the re
cently-passed federal law which 
legalizes the public performance of 
' 'certain" gray market video goods 
beginning Dec. 1 ... now known as 
"P Day. " 

In its brief but historic 3-para
graph press release issued onFeb. 4, 
the manufacturer/distributor asso
ciation announced the cessation 
of any attempts to get Congress to 
"change its mind" .. . effectively 
opening the door wide to the use of 
parallels on American routes and 
arcades (provided the copyright 
owner of the game program also 
owns appropriate rights to all the 
music, characters and artwork used 
on that game). 

AAMA's press release speaks for 
itself (see cut). But its use of the 
word "certain" bears explanation 
since the new law exempts games 
like Konami 's TMNT and Sega's 
Moonwolker because their game 
developers licensed music, charac
ters and/or artwork from outside 
creators. It is hoped that video man
ufacturers will be placing notices in 
their product brochures and adver
tising after P Day whenever a game 
falls into this category. 

But it's clear that parallel ver
sions of many "standard" video 
games will be legal for operation 
once the law goes into effect. That 
law stands to be reviewed by Con
gress four years afterward. There 
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AAMA Makes ''Gray Market'' Decision 
Recently, the U.S. Congress passed legislation 

concerning the public performance of certain gray 
market video games. This legislation is due to take 
effect on December 1, 1991. 

In response to this congressional action, the 
AAMA Board of Directors has voted to accept the ac
tion of the U.S. Congress and to suspend all efforts 
to overturn the law. 

AAMA President Gil Pollock summed up this is
sue by stating, "We feel that there are more impor
tant national issues, like the dollar coin, that need our 
attention and the coordinated efforts of the entire in
dustry. I hope that this action will put the 'gray mar
ket' issue behind us once and for all." 

are some fascinating questions re
garding the impact of all this on the 
U.S. market: 

•How many authentic new or 
used parallel boards will actually 
reach these shores after P Day? Ob
viously, the Japanese developers 
(some of whom are operators) have 
the ability to curtail or even deny ac
cess to much of this product by sus
pected parallel broker/dealers if 
they want to, in order to protect 
their American subsidiaries and 
distributors. Simply by saying "no" 
to obvious parallel dealers or by 
questioning a "suddenly larger" 
order by a distributor in the Orient 
or in Europe, they can exercise 
enormous control over the amount 
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of parallels heading to America. 
• How many (if any) "establish

ed" American distributors will be
gin to handle the product? While 
conventional wisdom says they'll 
stay in the mainstream of market
ing as they know it, one never 
knows how this new "legal animal 
in the forest" may be handled down
stream. 

• What will happen to game pri
ces? Parallels are viewed as cheap
er by American operators. Will the 
market, suffused by a possible rash 
of used American operator-owned 
boards, be glutted whereby paral
lels become just one more piece of 
dust in the wind? How about "regu
lar kit" prices? 
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• And the granddaddy of all ques
tions: will legalization open the 
doors to "sleazeballs" who may at
tempt to sell conterfeit boards mask
ing as parallels? 

Conventional wisdom says the ac
tual percentage of legal parallel 
games sold after P Day will be very 
small in a market that will be domi
nated then by "regular authorized 
kits", improved dedicated attrac-

• • • • • • • 
~iichowN Oh 

We have winners and 
when we win, 
you all win! 

Children as young as 3 years of age 
to kids of 83 come back time and 

time again! 

llAYt.TEK 

Manufactured in Wisconsin by 
Bay Tel<, Inc. 

.. 1077Sunlite Dr. .. 
"'llllf Oneida, WI 54155 ..... 

Call Collect (414) 822-3951 
Fax: (414) 822-8936 
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tions which "must" be dedicated by 
their natures, and by a newish do
mestic market called "used Ameri
can operator boards." So, is this 
best described as "much ado about 
nothing"? Hardly, because it has al
ready had a profound impact on the 
nature of the coin-op video game in
dustry here. 

TIP TOE 
THROUGH ISTORY 

As most video game operators 
know, the whole parallel fight be
gan on a completely different plane 
... on the argument that said "the 
rest of the world can buy our dedi
cated games as kits and we're get
ting it in the shorts on the price." 
Personified by Ohio operator Bill 
Beckham, this issue went from the 
trade papers to the courts and all 
the way to Congress before paral
lels were legalized. 

Oddly, it was never Beckham's 
intention to legalize parallels but 
that's what he, backed up by private 
operators and by the AMOA itself, 
ended up doing. How about Beck
ham's original wish for "fair play" 
(i.e. kits and comparable prices all 
around the world)? 

The reality of today's American 
video game market is crystal clear: 
few if any new video games will 
be brought out dedicated unless the 
nature of the cabinet or some other 
obvious reason commands it. High 
Impact is an obvious example of a 
strong game that would have been 
dedicated in years past, but was 
brought forth as a kit (although 

ROLL WITH OUR TICKE'IS 
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Keep your machines and your profits rolling 
with redemption tickets from National Ticket 

Company. Our tickets fit all skeeball machines 
and ensure jam-proof dispensing every time. 

d Jl'I.."'' ,, ... ,, ....... 
1'iriiona1 
TICKET CO 

Ticket Avenue P.O. Box 547 Shamokin, PA 17872-0547 
Telephone 717-648-6803 Toll free fax: 800-326-9320 
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some dedicated versions were avail
able to those operators who have 
wanted them that way). 

No, the majority of the videos 
throughout the world are now mar
keted in software format and since 
that's what Beckham always want
ed, he gets the "green balloon." 
Note: Konami's Sirnpsons 4-player 
video will come in dedicated form 
both here and in many overseas 
markets; their American subsidiary 
has requested that the game be de
dicated in Japan as well. 

AMOA'S 
TRUCANO PLEASED 

History will score this as a vic
tory for both Beckham and for the 
AMOA, both of whom fought for 
legalization of parallel boards. 
Reached for comment, AMOA's 
President Jim Trucano stated: 

"I'm profoundly pleased that this 
argumentisfinished,thatoperators 
will be able to buy and use this prod
uct if they wish, and more so that 
everyone on every level of our in
dustry can now go forward in real 
friendship and tackle some of the 
other issues on our table." 

Trucano was quick to add his and 
AMOA's condemnation of counter
feit video boards, saying that oper
ators are "wise to this cancer of our 
industry and will shun it like the 
plague if anybody knocks on their 
doors trying to sell this stuff by call
ing it parallel product." 

If the sleaze factor attempts to 
mask copy games as parallels, they 
will have AMOA as well as AAMA 
to contend with this time around, 
not that AMOA ever condoned the 
use of such product beforehand and 
clearly not because they intend get
ting into any sort of law enforce
ment process. Their condemnation 
alone is powerful medicine to fight 
this disease. 

Counterfeit product is still here, 
but in very small amounts. Thanks 
largely to AAMA's enforcement ac
tivities during the latter part of the 
'80s, counterfeits (often called "co
py games" or "knockoffs") have 
pretty much disappeared from the 
domestic market and even from the 
Canadian market where they were 
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STAINLESS STEEL TOP 

SST is the ideal game for thousands of 
operators worldwide . Why? Because it 
consistently produces higher earnings and 
its Stainless Steel top just won 't wear out! 

SST is loaded with features that players 
want-digital scoring , fast action , and a 
good sol id feel. Operators like you really 

Two Sizes: 
SST-8 : l 03" x 50" 
SST Lite: 79" x 44" 

SST's are found in some of the finest locations in 
the world including: 

0 Disneyland 0 Disneyworld 
0 Show Biz Pizza 0 Malibu Grand Prix 
0 Pizza Time 0 Chucky Cheese 
0 Putt Putt Golf & Games 

appreciate the serviceability, rugged 
trouble-free construction, and built-in cash 
box security. 

And best of all , you can purchase SST 
d irect from the manufacturer and save 
hundreds of dollars . In fact, ou r nearly 
indestructible SST costs you less than the 
comP-etition 's game with a better top and 
significant service advantages. So, isn't it 

about time that you make your life easier 
and more profitable? Call or 

FAX today and place 
you r order. 

251 Dixon Avenue, Amityville, NY 11701 

(516) 842-4242 
FAX: (516) 842-0532 



" ... everyone on every level of our 
industry can now go forward in real 

friendship and tackle same of the 
other issues on our table. " 

- Jim TruClllo 

once quasi-legal. Korea, once the 
"capital" of the knockoff game, has 
its own copyright laws now, so 
everyone wonders if the practice 
even has the ability to reappear 
with any strength. Many worry any
way. 

BILL BECKHAM 
There was no grandstanding here. 

When Bill Beckham heard the news 
that AAMA had dropped its fight on 
parallels, he thought real hard be
fore he made a press statement: 

"You know, I hope they (the video 
manufacturers) really give this a 
chance to work because I believe it 
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will work out for the best for every
one. I don't think that counterfeits 
will become a problem at all. Oper
a tors are smart enough to know 
what they're getting and who they 
buy from and there are laws around 
the world now that didn't exist in 
the old days. No, I don't think coun
terfeits will be a big problem." 

Beckham believes that most par
allel product will come into the 
States in used form rather than new 
once the law goes into effect. "And 
I'll tell you another thing. I think this 
will force prices around the world 
to get more uniform, everything will 
become a lot fairer and the industry 
will improve as a result. 

"And do you want to know some
thing really important? I'll bet that 
100% of American operators would 
rather buy from an American distri
butor than some foreign company 
and further that 80% of them would 
even pay a little more for the prod
uct just to buy from an American 
concern. I mean, who really wants 
to go through the hassle of dealing 
with wire money transfers to for
eign banks and all the rest when you 
can deal with a known company 
right here?" he declared. 

TIE FUTURE 
Many will score this as a victory 

for Beckham and AMOA for their 
fight to legalize parallel boards. But 
how many will praise AAMA for 
having the common sense to call it 
a day even though several members 
continue to bridle, feeling they never 
had an adaquate chance to pre
sent their side to Congress before 
the amendment was passed? For 

Ill,,,, 1111111111111111111 

II .1111111111 
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NEED PARTS & SUPPLIES IN A HURRY? 
CALL TOLL FREE 800-431-2944 

LOWEST PRICES ON POWER SUPPLIES 
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CONVERSIONS, VIDEO GAME PARTS & SUPPLIES, JOYSTICKS, CONTROL PANELS, OVERLAYS 
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" ... I hope they (video manufacturers) 
really give this a chance to work 

because I believe it will work out for 
the best for everyone. " 

- Biii Beckham 

AMOA's part, some residual resent
ment also remains regarding their 
belief that AAMA "broke its prom
ise" not to lobby against parallel 
legalization during the joint associ
ation lobbying trip to Washington in 
1990. 

AAMA people will not say this 
publicly, but it's clear they hated be
ing at loggerheads with operators 
who, after all, are their ultimate 
customers. They also quite rightly 
felt that other common interests 
(e.g. getting the congressional ball 
rolling again toward a new dollar 
coin and playing their part in the 
patch-quilt agenda pushing for legal 
video lottery) command their co
operation with AMOA's people far 
more than this ''mountain made 
from a molehill" (as one pundit put 
it). 

AMOA's "price" for its victory 
will clearly be to continually warn 
its members against the danger of 
the counterfeit peddler. Beckham 
doesn't think too many of them will 
show up. We atRePlay do. We also 
fully expect the two national associ
ations to recapture their business 
friendship now that this thorn has 
been removed from the industry's 
paw and get together to pull our in
dustrial wagon back onto the speed
way. 
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READY FOR YOU NOW! ~ 
New COUGAR DARTS from VALLftJH.J 

• Flush-mounted for shadow-free, more satisfying play 
• Spider is closest to bristle board to attract steel tip players; has 

60% less spider area, 30% more hitting area for faster games 
• American size target standard; interchangeable with 

Regulation size 
• Handles any soft tip darts weighing up to 30 grams 
• Features Valley's selectable, patented double bull's-eye 
• Cuts service to the minimum 

• Overhead scoring with 4-player CRICKET is standard 
• All new player-appealing graphics 
• LEAGUE SOFlWARE WITH FEATS READOUT 

Ask to see the new COUGAR DARTS 
at your distributor! 

' . VALLEY ~ 
RECREATION 333 MORTON STREET. P.O. BOX 656, BAY CllY, Ml 48707 
' PRODUCTS (517) 892-4536 I 1-800 248-2837 I FAX (517) 892-6513 

INC. 



AAMA ACTION 
• 

busy board agenda addressed by those who make and sell the games 

he American Amuse- Las Vegas (which they own in part- their debut at ACME," he added. 
ment Machine Assn. nership with Ploy Meter Magazine). In addition, Pollock is pleased 
held it Board of Direc- President Gil Pollock and expo chief that Sal Mirando (SMS) will chair a 

tors meeting Feb. 1 at the Marriott Bill Cravens happily told the other panel of experts at their video lot-
Harbor Beach Resort in Ft. Lauder- directors that exibit space already tery seminar. "Powerful seminars 
dale, Fla. one day after some previ- sold for the March 22-24 outing at and good products are strong rea-
ous "summitry" with AMOA reps in the Sands Convention Center was sons for operators to visit the Sands, 
the same hotel. The big news at both not only bigger than at last year's andlexpectmanyofthem will," the 
was AAMA's decision to cancel ACME but could conceivably top AAMA chief stated. 
any efforts to fight the new parallel AMO A's 700 + booths at the latter's There weren't any elections at 
board law. But the latter's own New Orleans Expo. this board meet since this process 
meeting made news as well. They only began sending advance will be conducted at their full mem-

AAMA is super-active today. registration blanks to operators bership conference in Washington 
Boasting a 87-member roster (with some weeks beforehand, so there this May. Pollock will not run for 
a couple of additional applicants un- was no accurate reading on how reelection, opening the field for 
der review), they represent the in- well attendance will run at the some other possible candidates (one 
terests of machine manufacturers, ACME. But Pollock is quite confi- of whom, present at the meeting), is 
distributors and quite a few service dent that attendance will be high: considered the likely front-runner). 
suppliers. They have irons in many "Speaking generally, the last quar- AAMA also made a change in its 
fires and it was remarkable they ter of 1990 wasn't exactly strong bylaws in Ft. Lauderdale, which 
could cover them all in one day's in good new equipment brought to takes all constraints off the com-
time. We'll try to cover them in one market," he said. "Therefore, it's plexionof its boards. Previously, the 
story. logical that many operators will be board had to have nine manufac-

Foremost on AAMA's agenda looking for new things and I know turers and five distributors. Under 
was their upcoming ACME show in that good, new products will make the new bylaw, there are no such 
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AAMA heavyweights 
Gil Pollock (right) and 

Bill Cravens discuss 

facts and figures on 

their upcoming 

ACME show during 

the board meeting in 
Ft. Lauderdale. 

Pollock told the 

directors he will not 

run for AAMA's 

presidency in May 

and now the name of 
his successor is being 

whispered all over the 

place. 
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TOGIVEYOU 
THE MOST 

HITS PER DISC, 
WEHADTo 

MAKE A 
FEW CUTS. 

One of the fastest ways to lower 
your costs in the jukebox business 
is to cut out the songs that people 
never play. And that's exactly what 
Pioneer's new CD juke and exclu
sive compilation disc program is 
designed to do. 

It all starts with our block
buster software compiled entirely 
of smash hits, all of them ever
greens and top-of-the-chart favor
ites. And new hit releases are con
stantly coming, each one recorded 
by the original artist. And the 
price .. .. . as low as one-third the 
cost per hit tune compared to 

!0 1990 Pioneer Laser Entcrtainment. Inc .. 2265 East 220th St., Long Beach, CA 90810 

conventional CD albums. 
The program also means 

money in the bank in terms of 

profits. Because, Pioneer's new 
CD juke uses a modular hardware 
concept which holds up to 54 
discs in three 18-disc changers, 
you have the option of adding CD 
changers or software only as 
required. 

Then, there's the juke itself. 
From its incredible 4-way, 
8-speaker sound design all the 
way to its state-of-the-art digital 
circuitry, there's nothing hybrid 
about the new CD juke from 
Pioneer. Assembled in the USA, it's 
s~cond to none for performance 
and value. 

To get in on the action, call 213-
PIONEER for the distributor near
est you. After all, nothing else 
quite cuts it like this revolutionary 
new program from Pioneer. 

~~ 
@PIONEER. 

The Art of Entertainment 



parameters, making it theoretically 
possible for the entire directorate to 
be composed of non-manufacturers. 
Along with the new slate of officers 
for the coming year, their new board 
members will also be elected in D.C. 

This May meeting will afford 
AAMA members the chance to lob
by congressmen and senators on the 
various items of interest to them. 
With the parallel issue put to bed, 
there will be no ''pushing and shov
ing" with operators as at some past 
lobbying trips (it's impossible any
way, since AMOA's lobbying junket 
will be held at a different time). 

Pollock said the drive to get a new 
dollar coin is the most obvious ''com
mon interest" issue between his 
group and the AMOA operators. He 
urges all trade people to participate 
in their respective association lob
bying efforts. "We have a new con
gress so we have to sign up those co
sponsors all over again and get some 
new ones," he advised. 

FCC AND ARL 
On the technical side, all video 

game members have been advised 
of FCC requirements from A to Z 
and Pollock said it's up to each of 
them to comply. AAMA has also 
contracted with Applied Research 
Laboratories in Miami to develop 
test procedures on safety standards, 

eries E 

Electronic Rack/Time Play 
Pool Table 

Make more 
money when your 
pricing and play 
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and that ARL's lab (for approval or 
rejection) is now available to mem
bers and non-members alike (but at 
different rates). 

ARL operates like UL. They test 
samples of new machines at their 
Miami lab and if they find them up 
to snuff safety-wise, they issue stick
ers the manufacturers can place 
on their cabinets. Most municipali
ties have electrical codes, and even 
though few players have ever suf
fered from shocks or fires resulting 
from malfunctioning machines, Bob 
Fay believes it's sensible for coin 
machine factories to have approval 
stickers on their equipment. For 
more information on this, contact 
the AAMA at 703/494-2758. 

By the way, certain "problems" 
that came up in Chicago and in Los 
Angeles in this technical realm have 
been "all workedoutandit'sall un
der control,'' Pollock advised. 

SHOWMEN 
Besides their big ACME event, 

AAMA participates in quite a few 
other machine exhibitions each 
year. This year, for example, they'll 
promote the industry at nine differ
ent "location trade shows" jointly 
with AMOA (some of these have al
ready been held). 

After their first equipment show 
in Mexico City last year, they've 

mode change automatically 
to meet your location's demand! 

(Shown with optional Bill Acceptor) 

llill· UNITED BILLIARDS, INC. 
51 PROGRESS ST. UNION, NJ 07083 1-800-526-0080 

"Built to last from the inside out" 
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scheduled a follow-up to be held July 
24-25 at the Maria Isabella Shera
ton in the same city. This time, non
members will be able to participate 
as well (at a cost of $2,200; AAMA 
members will pay less). Called the 
La tin American Amusement, Music 
& Games Expo, it might be a good 
idea for all companies interested in 
the growing Mexican market to par
ticipate. Call Bob Fay at the associ
ation for particulars. 

INDUSTRY PROMOTION 
AAMA has done the industry 

(and the citizens) a lot of good with 
its anti-drug campaign (personified 
by the Winners Don't Use Drugs 
message shown on so many video 
monitors these days). But one of 
their best efforts in meeting a social 
issue has been their anti-child abuse 
program. 

Simple but effective (although not 
exactly inexpensive), AAMA's p~o
gram is to take a professional pho
to of a famous person backdropped 
by coin machines, make a poster 
with anti-child abuse wording and 
distribute it to libraries, schools, 
boys clubs, etc. via the National 
Committee for the Prevention of 
Child Abuse. 

This year's poster photo has al
ready been taken of Nolan Ryan and 
his family and shows Ryan with one 
of his sons playing Air Hockey (a 
NSM jukebox is also shown) while 
Ryan's wife and their other children 
cheer them on. They expect to print 
20,000 of this poster; operators 
can obtain some by contacting the 
AAMA office in D.C. 

"The child abuse poster is one of 
the most successful PR programs 
this industry runs," said Bill Cra
vens. "We've done Madden, the 
Savage boy and now we have Ryan. 
Every one of them jumped at the 
chance to make a statement against 
child abuse. This thing works," he 
added. 

Lunch midday at the Marriott 
featured Florida Congressman Clay 
shaw who discussed matters affect
ing small businesses. It was well 
received. AAMA's agenda of activi
ties on behalf of the coin industry 
should also be well received by the 
trade. This is an action group! ~ 
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ASSOCIATION 
SUMMIT MEET 

AMOA & MMA heavies convene in Florida; 

• 

discuss common goals at friendly sitdown 

pirits were upbeat as Rickett, Steve Kaufman, Bill Cra- Interestingly, there's now a move 
representatives of the vens and Bob Fay. Administrative to honor war veterans on the pro-
two national associa- supporters April Sojka (AMOA) and posed coin rather than Christopher 

tions gathered at the Marriot Har- Joyce Weller (AAMA) kept the min- Colombus (the previous subject sug-
bor Beach resort in Ft. Lauderdale, utes, and the meeting moving along. gested.) Perhaps with the Persian 
Fla. Jan. 31 for one of their periodic DOLLAR COIN Gulf war in everyone's mind, con-
" summit meetings." With AAMA gressmen will have an extra emo-
advising the AMOA people of its de- The two associations have always tional reason to support creation of 
cision to drop any efforts to turn the agreed on the industry's need for a new dollar coin this time around. 
parallel board law around, the at- a new dollar coin. The trouble is, We shall see. 
mosphere was as shiny inside the there 's a new Congress. But while 
conference room as it was outside all the work done with the past Con-
the window. 

With this quarrel between the 
operator group and the manufac
turer/distributor people put to bed, 
the reps were able to go forward on 
a variety of common interests. In
deed, the only big legislative issue 
where they bunked heads was over 
cigarette vending (AAMA decided 
not to take a "supportive role" 
in any pro-cigarette activities en
dorsed by the AMOA). If there was 
any further negative side to the 
meeting, it was AMOA's refusal to 
combine the two upcoming spring 
lobbying meetings in Washington 
D.C. Both organizations will hold 
separate junkets as scheduled, but 
the future could be different with 
joint meetings held as in past years. 

The Ft. Lauderdale agenda was 
mostly positive with such issues as 
the dollar coin, video lottery, loca
tion trade shows and game play
promotion on the table. AMOA was 
represented by Jim Trucano, Wally 
Bohrer, Gene Urso, Craig Johnson, 
R.A. Green and John Schumacher; 
AAMA by Gil Pollock, Al Stone, Bill 
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gress is not exactly ''in the basket,' ' 
a lot of "battery recharging" has to 
be done. 

At this writing, neither the House 
nor the Senate has been presented 
with a bill to create such a coin. 
However, both bills are expected to 
be dropped into the respective hop
pers by their former sponsors Sen. 
Pete Domenici (NM) and Rep. Jim 
Kolbe (AZ), possibly by the time this 
article is being read. Now, both as
sociations have to amass all the 
needed co-sponsors from both bran
ches of Congress all over again (al
though many who supported last 
year's legislation were reelected.) 
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PLAY PROMOTION 
A new idea hatched at this sum

mit and a committee of reps from 
both groups was formed to tackle 
the most important (but most elu
sive) common goal of all: increasing 
machine play. Composed of Frank 
Ballouz, Gil Pollock, John Schuma
cher, Jim Trucano and Bob Fay, the 
committee was thinking of meeting 
sometime before the ACME and 
"brainstorming" ideas toward push
ing the good citizens to the machines 
with more coins (and bills) in hand. 
Good luck (and we mean this) to all. 

VIDEO LOTTERY 
AMOA has taken a very active 

role in helping various state oper
ator associations toward gaining 
passage of video gaming legislation. 
AAMA supports the whole idea 
(provided, like AMOA, that the coin 
operator gets a role in the program.) 
But while AMOA has budgeted as
sociation funds toward this goal, 
AAMA's role is largely one of "con
ceptual assistance" (e.g. their Bob 
Fay has personally spoken at a num-
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... Yet it never so much as touches 
the disc. 
With jukeboxes, all you're really selling is 
time. And the NSM line of HyperBeam™ 
CD Jukeboxes - with their "Quick Change 
Artist" Changers - give you more of it to sell. 
A lot more. 

By minimizing the delay time between patron 
selections, our ultra-fast changer increases 
operator income by an average of 5% over 
our biggest competitor. 

Yet the changer mechanism never even 
touches the discs ... just the trays they're 
cradled in. So there's no disc breakage. 
No scratching or damaging of discs . 
Not even any wear. 

The changer isn't the only "Quick 
Change Artist" in our ne Juke-
boxes. Just push the button ou n w 
Picture Display title strip mecha ,·sm. 

4 full CD jackets, with their standard
ized title strips, appear and disappear as fast 
as the eye can absorb them. It takes less than 
90 seconds to speed-view all one hundred. 
Best of all, titles are positioned and presented 
so patrons can really see them well. 

A I 00 CD jukebox that looks full 
with as few as 4 CD's. You can load an 
NSM with as few as 4 CD's , 
as many as 100. 
Or anything in 
between. Yet, it 
always appears 
full. What's 
more, the NSM 
system handles 
S"album discs, 
3" singles and 
the new 
"Maxi Singles." 

You name it, the NSM system does it . 
You need it, the NSM system has it. 
Background Music. Single or full album play. 
Attract Mode. Play length 
control for fading out 
excessively long
playing songs. 
And over 100 
other pre
programmed 
functions to 
maximize 
income. 

Not to mention the 
wireless remote ... and the 

hand held DataPrint 
2000™ that prints 
out collection and 
popularity informa

tion on the spot. 

But, with NSM, what you see is only 
a small part of what you really get. 
We fit our equipment with more, larger and 
better quality speakers. We use longer lasting 
electronic components. We install loomed & 
fitted wire harnesses. In short, we speak to 
literally hundreds of performance and depend
ability details that most people never notice. 
But that doesn't make them any less impor
tant. Fact is, these "details" are far more im
portant in the long run than alot of what you 
see. And were the main reason NSM was over
whelmingly voted "Number One Jukebox" by 
operators at the international trade show in 
England last year. 

But we're not asking you to buy NSM. 
Just compare. Feature for feature . Fact for 
fact. And, to help make it easier for you, we've 
put together an informative, quick-reading 
booklet: "NSM Presents". Call, write, or FAX 
us for a free copy. Or stop by your local NSM 
distributor and pick one up. You'll quickly 
see why NSM is called ... "The Performance 
Machine." 

For more information and the name of the Distributor nearest you : 

NSM 
The Performance Machine 

5207 N. Rose Street· Chicago, Illinois 60656 
(312)-992-2280 FAX: (312) -992-2289 

----Now performing in every NSM HyperBeam CD Jukebox ---



• Same day shipment 
on stock orders. 

• Receive custom 
orders in 3 weeks. 

• FREE design service. 
• Buy direct from the 

Mint and save. 

Check Our Quality. 
Request Free Sample Pack. 

Roger~ 
Williams~ 

MintTM 
79 Walton Street, P.O. Box 1038 

Attleboro, MA 02703-0890 
In Massachusetts, call (508) 226-3310 
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ber of pro-lottery functions and his 
weight as a former FBI agent has 
been duly noted.) 

It's no secret that AMOA's Wal
ly Bohrer and Bob Fay have not al
ways agreed with each other, so it 
was refreshing to hear that Bohrer 
said Fay was a valuable asset in the 
drive toward legal video lottery. 

AAMA's President Gil Pollock 
told RePlay, ''the operators have the 
video lottery campaign well in hand 
and I for one believe it's best that 
operators take the point in this." 
Pollock also runs the Premier (Gott
lieb) factory, so we took the 
occasion to ask this amusement ma
chine maker why he was supportive 
of legalizing a machine he didn't 
make: 

"I do believe legalized video gam
ing will ultimately be good for every 
level of the industry, regardless of 
whether you're directly involved. 
Obviously, it's been good for those 
operators in the two states where 
it's running right now. I've also seen 
gaming work well in Europe and 
bring in extra cash flow that's been 
translated right back into the pur
chase of non-gaming equipment. 

"In the beginning, we expect that 
much of the operator's investment 
dollars will go into video payoff 
games if and when they become le
gal. But after a time, a lot of money 
they earn will be spent on amuse
ment and music machines. I view it 
as a long-term benefit for every
one," he said. 

Pollock further advised that his 
ACME show in Las Vegas will fea
ture a seminar manned by a panel 
of experts on video lottery, a big rea
son for operators everywhere to at
tend this Las Vegas outing. (He has 
also offered AMOA the use of sever
al exhibit booths for their state as
sociations to run.) 

AMOA's President Jim Trucano 
is an extremely sober realist on 
video lottery . .. and totally experi
enced, having been one of the point
men in getting the South Dakota law 
passed. As AMO A's chief, he sup
ports local drives to create "more 
South Dakotas." As an individual, 
he cautions everyone that this won't 
happen overnight and that the road 
to legalization must be walked very 
carefully (he repeated his offer to 
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share advice on this subject to any
one requesting same). His phone 
number is in the AMOA directory. 

LOCATION 
Nine non-industry expositions 

will once again be visited by our 
people this year in AAMA/ AMOA' s 
continuing location trade show cam
paign (the purpose of which is to 
promote the use of jukeboxes and 
games to owners of sites ranging 
from pizza parlors to amusement 
parks, with the coin operator tout
ed as the only man to deal with). 

The two associations split the 
cost of these exhibit booths right 
down the middle and both send reps 
to man those booths. They've al
ready exhibited at the pizza show 
and the movie theater show with 
coming events to include the night
club & bar event in Tampa, the res
taurant show in May, the bowling 
show, another bar show and two 
amusement parks events as well as 
Atlanta's Fun Expo. They like the 
leads operators get from this com
bined association effort, so the cam
paign continues. 

TOGHHER 
Some say the coin amusement in

dustry is "leaderless" and that it's 
really just a collection of thousands 
of little companies that "looks" like 
an industry a couple times a year at 
national trade shows. Judging by the 
renewed spirit of cooperation at the 
AMOA/AAMA summit in Florida, 
this is hardly true. We do have lead
ers and they are leading. But it's a 
broad agenda and it takes time from 
their normal businesses for these 
executives to attend to it all. 

Yet they do it. And now that the 
parallel issue has been tossed into 
the closet, they may do more .. . all 
translating into improved economic 
health for everyone in the trade 
(and a more "common goal" cannot 
be found). More meetings like this, 
please! ~ 
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AFFAIRS OF STATE 
"AMOA Council" of state operator associations holds 2nd annual meet; 

• 

participants note progress in interstate and state-national relations 

bad organization chart: .----~--....... 
information flows from 
the bottom up and pow

er flows from the top down. A good 
organization chart: power and in
formation are both a two-way street, 
with top and bottom "boxes" con
stantly adjusting to each other's in
put. .. and information moves later
ally among the "boxes" on the bot
tom of the chart, too. 

If the second ''chart'' represents 
a picture of a flexible, enlightened 
organization, then American oper
ators should be smiling these days. 
The lines of power and communica
tion that connect the national and 
state operator organizations are 
getting stronger and more demo
cratic by the month. That was the 
diagnosis after a Jan. 22-23 meeting 
in Chicago of the AMOA Council of 
Affiliated States (a group consisting 
of leaders of operator associations 
and the state and city levels). 

AMOA's Counc/I of Afflllated St.1tes 2nd annual meet drew reps from 20 St.1te groups & I city assn. 

The Council held this, its second 
annual gathering, under the direc
tion of AMOA State Association 
Committee chairman Jim Stansfield 
Jr. Uim convened last year's meet
ing, too.) The event demonstrated 
that state operator associations are 
knitting together more closely with 
each other - and with AMOA- to 
bring the coin-op industry to new 
levels of professionalism. 

Attendance was up slightly over 
last year's first Council meeting; as
sociations from 20 states and one 
city (New York) were represented. 
Believe it or not, 45 states now boast 
operator associations, Jim Stans
field reported. Alaska, Maine and 
Nevada have recently formed - or 
are forming - new groups; a Ha
waiian operator also says he's form
ing an association there. Currently 
lacking a state operator associa
tion are only five states: New Hamp
shire, Kentucky, Alabama, Kansas 
and Oklahoma. 

"Some of the smaller states may 
not have a big membership," Stans
field explained, "but if there are 
only 20 operators in the state and 
they have a mailing list, they've got 
AMOA's full attention and they're 

AMOA president Jim Truano, the keynote speaker, t.1lks about federal lobbying techniques. 
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hearing from us." Proof of AMOA's 
attention to the state groups includ
ed attendance at this la test Council 
meeting by leading figures in the na
tional association, including Presi
dent Jim Trucano, Executive VP 
John Schumacher and government 
relations chairman Wally Bohrer. 

This degree of state-to-state and 
national-state coordination is fairly 
recent, Jim Stansfield explained. In 
the past, state associations were 
often out of touch with each other 
and with AMOA. The Council has 
done much to solve both problems. 

STRONGER TIES TO AMOA 
"I've seen a real turnabout in the 

feeling of state associations toward 
AMOA," Stansfield declared. "On
ly a few years ago, many state as
sociation leaders were pretty un
happy with AMOA. Today there's 
very visible improvement in how 
state groups feel about the way 
things are going. AMOA has shown 
that it cares about the health and 
welfare of state associations and 
their officers and membership. That 
has been our goal: to show that we 
do care, that we want to work with 
them. I believe the message has been 
conveyed that AMOA is willing to 
do just about anything to help state 
associations succeed." 

At the meeting, AMOA Execu
tive VP John Schumacher discussed 
AMOA's efforts to coordinate with, 
and support, state associations. He 
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The council members ~lk over national and state issues and relationships. 

asked states to inform AMOA of 
dates and schedules for their key 
events (conventions, tournaments, 
etc.) so that AMOA can schedule its 
own events accordingly. The idea is 
to avoid conflicts between the na
tional and state association calen
dars. 

Schumacher also asked states to 
provide lists of current and prospec
tive members for cross-checking 
against AMOA's member list in 
each state. The information would 
help both national and state groups 
build better data bases and recruit 
new members. At presstime, eight 
state associations had already mail
ed such lists to AMOA, Stansfield 
reported. "The results," he said, 
"are eye-opening. Some people who 
are members of their state group ar
en't members of AMOA and vice 
versa." 

AMOA prexy Jim Trucano gave 
the keynote address. He discussed 
lobbying with federal legislators, 
stressing the importance of getting 
to know your senators and repre
sentatives .. . but also not allowing 
familiarity to become contempt. In 
addition, Trucano also strongly ad
vised tradesters to protect their 
credibility with lawmakers by pro
viding a balanced view of any issues 
discussed. 

AMOA's Wally Bohrer provided 
the Council with a discussion of the 
upcoming (Dec. 1) parallel legali
zation, plus a state-by-state report 
on video lottery legalization cam
paigns. The Council also reviewed 
and critiqued AMOA' videotape 
promotion for video lottery, giving 
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suggestions for improved future 
editions. 

ST ATE TO STATE RELATIONS 
In addition to tying states more 

closely to AMOA, the Council once 
again proved itself a useful forum 
for the state associations to coor
dinate with and learn from each 
other. " It was a very fine group with 
productive exchanges on many nuts 
and bolts issues of running associ
ations," Jim Stansfield reported. " It 
provided an excellent workshop, 
especially for leaders of smaller, 
struggling groups." 

One of the most obvious benefits 
that states have accrued from each 
others' experiences, Stansfield ad
ded, is that more states are publish
ing professional newsletters for 
their members. Many of these news
letters are closely patterned on the 
formats of other states' newsletters, 
he said: a president's message, gen
eral news, legislative update, new 
member lists, association calendar, 
classified ads, etc. 

State-to-state communication is 
stronger all year round thanks to 
the Council, too. Last year, Council 
members agreed to try a "news 
networking" program - a sort of 
monthly, in-house pony express for 
material that goes out to all the state 
associations. Stansfield said the 
program has been used heavily. If 
you were on the Council's mailing 
list, you should now have an 8" 
stack of material from this source 
by now, Stansfield noted. For exam
ple, the Council's network was the 
first to provide state associations 
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with NAGRA's recommended stan
dards for video poker legislation. 

AN OPEN CHANNEL 
"Anyone in the industry who 

wishes to convey information to 
state association leaders and/or 
members is invited to take advan
tage of this communications chan
nel," Stansfield said. Send ma teri
al to John Schumacher at AMOA 
headquarters in Chicago; mark it 
"Attn: State Assn. News Network
ing." Materials must be ready for 
xeroxing (AMOA will not type it for 
you, will not clean it up nor add art
work!). Materials will not be edited 
or censored. The network's "pack
ets" are mailed to all the 40-odd 
state associations on the 14th of 
each month, so get materials into 
AMOA by the 10th of the month for 
timely dispatch. 

Other topics discussed during 
two days of Council sessions includ
ed membership-boosting programs; 
fundraising for states and commit
tees; hiring full-time state execu
tives (for those associations who 
don't have them); government rela
tions; dollar coins; education; plus 
such items as a Tobacco Institute 
briefing on anti-smoking laws, and 
an introduction to AMOA' s Interna
tional Flipper Pinball Assn. by that 
group's Exec VP Doug Young. 

In all, the January meeting was an 
important milestone for the AMOA 
Council of Affiliated States. "We've 
come a long way," concluded Jim 
Stansfield, "but we still have a long 
way to go in increasing member
ship in local state associations. I be
lieve it's important for AMOA to 
demonstrate its support for state 
groups and we're doing that. I also 
believe that getting more operators 
to become active at the state level 
will show these local members the 
value of their national association 
... which in turn will strengthen 
AMOA's membership and bolster 
its activities. it's a two-way street; 
everybody benefits." 

The next meeting of the AMOA 
Council of Affiliated States will con
sist of a luncheon, to be held in con
junction with this fall's AMOA Ex
po. The third annual "Council of Af
filiated States" meeting is scheduled 
for Jan. 21-22, 1992, in Chicago. 
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FEATURES 
• High-Quality Laminate 

Construction 

• Micro-Processor 
Controlled Time & Score 

• Locking Mechanism 
To Secure Rollers When 
Not In Play 

• Digital Sound 

• Clear Score & 
Resume Features 

• Laser Lighting Along 
Alley Sides 

• Versatile Settings For 
Coins, Game Time & 
Scores 

• Removable 8" Drink 
Ledges 
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• Bill Validator 
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MAINE ANTES UP 
Are Maine operators lobbying to legalize video poker? Yup! 

• 

Will their (very professional) effort succeed by May? Mebbe 

-aine operators have with regulating games of chance, 
tossed their hats into explained MGA exec director David 
the video lottery ring. Kerry. 'We'vemetwiththemtwice," 

• 

.. 
Operators have formed the Maine he said, "and what's impressing 
Gaming Assn. (MGA) to work for these people is the South Dakota 
legalization of pay-out video games system and the central computer 
ofchance(poker,kenoandbingo)in created by Video Lottery Consul-
the state. Using the South Dakota tants, which gives regulators read-
system as their model, MGA presi- outs on every single transaction." 
dent Joe Ferris (Ferris Music Ser- Also, MGA's proposed bill draws 
vice), vice president Ross Furman strict lines between locations, oper-
(Skillful Vending) and their col- a tors, manufacturers and distribu-
leagues have moved adroitly to tors so that nobody can do business 
mount a smart, professional cam- at more than one level, and "tht. 
paign. state police like that very much," 

MGA is very optimistic about Kerry said. 
eventual success, and for good rea- How does Maine's legislature 
sons. The state needs money; the feel about video lottery? "I think our 
governor and legislature have al- legislature is completely in the dark 
ready demonstrated favorable atti- about this," Kerry declared. "But 
tudes toward gambling by establish- the timing is absolutely perfect be-
ing a state lottery; and MGA has cause the state is in need of funds. 
recruited some real pros and politi- In fact, Maine is in one of the worst 
cal heavyweights to their cause. financial messes it's ever experi-

Maine didn't have a state opera- enced in its history. And, with the 
tor association, so MGA had to start economy in a downturn, the gover-
organizing from scratch. They have nor needs new revenues and doesn't 
wasted no time about it! Former want to raise taxes." 
statesenatorDavidKerryisalready Nobody knows how Gov. Jack 
working hard as MGA's executive McKernan feels about gambling, 
director; by March 1 was it expect- but so far he hasn't said he's against 
ed that their bill would be drafted, it. And the state Attorney General's 
submitted and filed. office has advised that SouthDako-

State senator Jerry Conley (Demo- ta-style opera tor-run gaming would 
crat, Portland) is sponsoring the bill. ROSS FURMAN not present any constitutional prob-
Three cosponsors include House and major locations. The group con- lems. ''The governor does not have 
majority leader Dan Gwadosky (De- centrated first on recruiting non- a reputation for being anti-gaming," 
mocrat), and two Republican repre- profit locations to their cause (Elks Kerry pointed out. "We don't sense 
sentatives, Alan Stevens and Bever- Clubs, VFW posts, Moose Lodge, that he's anti-gaming, particularly 
lyDaggett- bothofwhomserveon etc.). By mid-January, MGA had al- in view of the fact that Maine's en-
the Legal Affairs Committee, which ready recruited 50 location mem- try into Lotto American came at his 
will have jurisdiction over MGA's hers; that number was expected to initiative." 
bill. rise to about 300 location members When MGA eventually makes its 

MGA is also rounding up support by March 1. sales pitch to lawmakers, they'll 
from key groups like state police Maine's state police are charged tempt the politicians with mouth-
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watering numbers. "We think $20 
million to the state, per year, is a de
cent figure," David Kerry said (es
timates based on the past experi
ence with video lottery in Montana 
and South Dakota). "That figure will 
be worked over more carefully in 
the future with the police and with 
the related legislative committees," 
he added. 

The numbers look pretty mouth
watering from the operators' point 
of view, too. If the state's $20,000 
represents 25% of the first year's 
take, then operators and locations 
would presumably split the rest -
a tidy gross earnings of $30 million 
each. Current plans call for the 
state's share to rise gradually to 
3 3 % by the seventh year of the pro
gram, and remain fixed at that per
centage from then on. 

Manufacturers would also find 
some profit opportunities in the pro
jected Maine market. "Conserva
tively we expect 4,000 machines 
total in the state would be the mar
ket and could be operable by next 
year,'' Kerry said. ''That's based on 
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regulations permitting no more than 
three games of chance per liquor
licensed, on-site consumption estab
lishment. We're looking at a $2 bet 
limit and a top prize of $800 to 
$1,000," he advised. 

Fund-raising is a key requirement 
for political lobbying, and Kerry 

says MGA members have raised 
"substantial" funds to pay for their 
campaign. Some money has also 
come in from sources such as manu
facturers and distributors, he ac-

knowledged. 
MGA's Kerry is an educated poli

tical handicapper; besides state 
senator his resume also lists service 
as a district director for a state con
gressman (who just happened to be 
a former governor). So it carries 
some weight when Kerry says, "I 
think we've got a 50-50 chance of 
passing our bill in this session." He 
points out that Maine had negative 
experience with slot machines in 
late 1970s and early 1980s, but he 
believes the virtues of the South 
Dakota system will overcome any 
lingering doubts. 

Maine's 1991 session runs till 
June and "I don't see anything hap
pening before May," Kerry fore
cast. "I hope our bill will be in com
mittee in March, get to the floor in 
April or May, and come up for a vote 
at that time ... but it's all rather 
hazy right now," he conceded. 

Interested parties can contact: 
Maine Gaming Assn., P.O. Box 134, 
132 State St., Augusta, ME 04332-
1034. Or call David Kerry, care of 
Skillful Vending, 207/775-3000. 

#906 - Easter Pk. - 144 pcs. $1 .10 average, $158.40 5" to 9" 
#900 - Econo - 86C average, 144 pcs. $123.84 
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#901- Good Pack - $1.10 average, 144 pcs. $158.40 
#908 - The Best Jumbo Pack in the Business - 10" to 14", $2.25 average, 

72 pcs. for $162.00 
#916 - Jumbo Easter - 72 pcs. at $162.00, $2.25 average 

Some of the Items from our Easter Pack 

* We directly import 3"to 72" plush toys so we can 
give you the very best value at the lowest price. 

* Special Bulk prices for people who make their 
own Pre-Packs. 

* On orders of $1,000 or more we will pay 112 of 
your UPS charge. 

NEXT DAY DELIVERY! 

IMPRESSMENT PLUS INC. 
6217 Factory Rd. • Crystal Lake, IL 60014 

815-456-2031 • Toll Free Outside IL. 

1-800-441-5769 
March 1991 

Visa & Mastercard 
Cheerfully Accepted 
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Whether they're right or whether they're 
wrong, an enormous number of trade people 
believe video lottery will become legal, state-by
state, in our time. While some sober-headed 
tradesters say, "don't hold your breath before 
more than South Dakota and Montana come 
aboard," it seems more others are dripping with 
sweat awaiting the arrival of this form of gam
bling in their states. 

This nation's reluctance to gambling remains, 
though maybe not as strongly as before live 
lottery. But so do many states' needs to gather 
extra funding without raising taxes. Critics say 
religious groups could kill any referendum, 
certainly in some southern states like Texas. 
Others say don't be surprised to see Louisiana 
and Mississippi go gaming. 

With respect, "little states" like Montana 
and South Dakota, and maybe West Virginia and 
Wyoming are far different from "big enchaladas" 
like Illinois and Pennsylvania (the latter had it 
last year until its governor veto'd the passed 
bill). If just one of the big ones says "yes," it will 
make big noise. 

The majority of these United States have a 
"live lottery" in place these days, and it all 
started with New Hampshire in the 1980s. The 
obvious pro-gaming wish is that these new 
dominos fall the same way. Which "dominos" 
will tumble this year (if any)? Here's our reading on 
the likelihood of that and some other thoughts. 

West Virginia is, by all reports, the state 
closest to securing passage of video lottery. 
Most of the other states which are considered 
"possible" will not get down to the short hairs 
until the fall legislative session, but serious 
contenders include Wisconsin and a couple of 
"surprise" states we've promised not to mention. 
Based on seriousness of effort and commitment 
of resources, plus support from local politicians, 
states such as Maine, Texas, New Jersey, Loui
siana, Pennsylvania and Michigan also bear 
close watching (although none of them faces a 
cakewalk). Oregon, Vermont, Wyoming, Nebraska 
and North Dakota have all lost previous attempts 
to legalize poker but say they'll try again. 

Frankly, it doesn't help operators when the 
trade press labels a certain state as "weak" or 
"unlikely" to legalize video lottery. Such labels 
cause local tradesters to lose heart, and may 
tend to dry up needed financial contributions 
toward lobbying efforts. So we're not going to 
bad-mouth anyone here, but let us note that 
some of the states listed above make "very 
optimistic'' noises in public, while privately 
conceding that weak operator support, opposition 
from key politicians, locations and/or entrenched 
religious groups or gambling interests, may 
seriously hurt their cause. 

This is our opinion, but one supported by 
much of the talk we hear on and off the record. 
It is not the be all and end all at this time, 
because we always seem to hear of yet another 
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ZIGGY THE TALKING CLOWN 
Cash in on the growing 
children 's market with Ziggi 
the Talking Clown. This low 
cost, high volume toy vendor 
offers years of trouble-free 
profits and these unique 
Mayoni features: 
• Extensive Vocabulary 
• Self Clearing Anti-jamming 

Mechanism 
•Vend Any Size Egg or 

Capsule 

• 1 Year Warranty 
Call Mayoni today for more 
information. 

1 (800) 345-1183 
MAYONI ENTERPRISES 10340.Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 89.9-0152 
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Powerful 
With Our 

POWER SUPPLY 
High Efficiency Compact Size 
Dual AC 110/220V Power-On LED 
Low Ripple & Noise Built-In EMI 
Top Quality Control Soft Start 
Protected Over Voltage/Short Circuit 

+ 5VDC = 15A 
- 5VDC = 1A 
+ 12V DC = 2.5A 

Entron Enterprises Co. Ltd. 
P.O. Box 19-18 Hsin Tien 

Taipei, Taiwan ROC 
Tel: 886-2-9135023 
Fax: 886-2-9135029 

LOTTERY 
state operator group cranking up their pro
lottery engine. 

Despite the hopes of so many, legalizing 
video lottery is the farthest thing from a slam/ 
dunk you can find. The very phrase "video 
lottery" is troublesome because we're really 
talking about payoff poker, keno, lotto and 
bingo, having little to do with the state "lottery" 
per se. To protect the interests of the coin-op 
industry, each and every pro-lottery bill now 
drawn up (or in the process of same) should 
warrant the presence of an ''operator.' ' Of 
course, giving the operators a piece of the financial 
pie may give some or more states the jitters 
(as in "why do we need these people anyway?"). 

No question, without the professional coin 
machine operator (and his distributor) in the 
cards, this whole thing is an exercise in futility. 
And even with them written into the law, there's 
the very real danger that huge outside companies 
will bulldoze their way into the program with 
their mega-bucks and make the little operator 
look a true fool for doing all the spade work but 
losing out to bigger investors (who could include 
some equipment makers themselves). 

Gambling is not child's play. Many investors 
foam at the mouth when the subject comes up. 
Why should we think they'd leave "our people" 
alone if they can get a foot in the door? We 
know why, because we are a professional service 
industry that's catered to the nation with coin-op 
for too many years to count, that has the loca
tions on the books, that knows how to fix things, 
is small-business oriented and cheerfully says 
"no" when asked if the owner ever had a felony 
conviction. 

Terrific, but do our "wonderful people" have 
their locations under contract? These security 
agreements have always been handy, but now 
more than ever ... even if video lottery isn't 
legalized in their states. Warning: never, ever 
think your stops can't be bumped just because 
you've been friends with the location owner since 
Noah docked his boat. We are talking big bucks 
here. Think Hollywood. Get location contracts. 

There have been some operators running 
poker games for years, many of whom have 
participated (willingly or reluctantly, doesn't 
matter) in customerpayoffs. Others have tried 
this device as pure amusement. Oddly, the 
industry has never been tarred as a result. Even 
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What lies beneath the SHADOW? 

PROFIT$ 
When it comes down to it, the 
measure of a game is ' ' the 
bottom line ' ' . 
Kaneko, manufacturer of clever 
video products since 1980, 
changed one of the rules to 
successful · · Street Games '' . 
Keep them, 

1) Simple 
2) Simple 

3) Simple Sexy 

Players will be intrigued by the 
shadow, breaking through reveals 
a beautiful girl , breaking through 
again exposes her. 
That is just l/6th of the story! 
There are six different girls each 
one with her own strategy. 

GALS PANIC: 
• Vivid Graphics 
• Simple Operation 
• One-handed Play 
• Operator Adjustable 

Contact your local 
distributor and cash 
in on Gals Panic. 

A true skill game bringing good 
clean fun to adult locations 

1370 Busch Parkway Buffalo Grove, IL 60089 

Phone 708/808-1370 FAX 708/808-1375 © 1991 KANEKO USA Limited 



COMPUTERIZED 

REDEMPTIO N 

MS 
AMUSEMENT REDEMPTION MANAGEMENT SYSTEM 

VIP MEMBERS / B UILD & MAINTAIN CUSTOMERS 
• SECURITY LOCKED INVENTORY TRACKING 

• USER FRIENDLY MENUS & HELP SCREENS 
• EMPLOYEE TRACKING & REPORTING 
• CONTROL POINTS & RECEIPTS 

• SOFTWARE & HARDWARE SUPPORT 

A DIVISION OF BONITA MARIE INTERNATIONAL, INC. 

CALL RHONDA FLETCHER FOR MORE INFORMATION 

1540 RTE 37 WEST 

SUITE 2 

1-800-272~375 

908-349-1994 

TOMS RIVER, NJ 08755 FAX 908-341-4056 

LOTTERY 
newspaper reports of organized crime allegedly 
involved back in Jersey haven't hurt the program 
to any real extent (this may be a good thing for 
the legitimate industry, considering that state 
commissions will scrutinize individual operator 
criminal records, allowing only the whistle-clean 
to get into the program). 

But what program? Other than two cow states 
(we say this with respect), absolutely nothing 
else has happened yet. But this hasn't stopped 
many state operator associations from pushing, 
nor has it dampened the spirits of some equip
ment manufacturers (from here and overseas) 
to slice out a piece of the pie. There's a whole 
lot rumbling under the surface that never 
reaches the pages of the trade magazines, all 
described as "cautious optimism." 

Operator groups have done a decent job 
lobbying various states, but "decent" by our 
standards. It's one thing to yell about increased 
licenses but quite another when you want to 
change the "jelly" of pinball into the "jam" of 
payoff poker at the neighborhood gin joint. Face 
it: the very complexion of the industry in legal 
states will change. Gambling is not amusement! 
Please drink that sentence in! It is not! 

Therefore, many worry about the stability of 
the "normal" coin amusement business (i.e. 
how much attention to the jukebox and game 
operations the lads will spend once they get the 
nod to install gaming devices). Well, we don't 
have enough examples yet to go by, only the 
thought that additional cash flow will enable the 
average operator to upgrade his " normal" 
equipment after a period of years outfitting his 
locations with gaming machines. We sure hope 
it happens that way. How 'bout you? 

End of sermon: be open about your dreams 
if this is one of them. Don't think you can lobby 
for this with a whisper. Be candid, be loud, 
and please have all your ducks in a row when 
you talk with legislators. If it's gambling you 
want and your heart and conscience concur, 
don't be ashamed of it. And please don't be 
ashamed of your role in all of it. You, the operator, 
really are the best guy to put it before the 
players. We hope you believe that and understand 
all the other things said here, because if you 
think solid state pinballs and electronic video 
games caused an historical leap in this industry, 
you ain't seen nothing yet! ~ 

Page 52 March 199 1 RePlay Magazine 

-

• 



Roll-A-Ball Derby 

© Bob's Space Racers 1988 

100°/o INTEREST COMPOUNDED DAILY 
REDEMPTION CENTERS In family fun centers and arcades the use of 

redemption centers really compounds the interest of customers. At Bob's Space 
Racers we are experts in redemption systems, ticket dispensers, tokens, merchan
dising, stocking, cash control and distribution facilities for redemptions. We will be 
glad to help you develop the redemption set-up which is right for you. 

Whac-A-Mole 

Super Shifter 

Bob's Space 
Racers, Inc. 
427 15th Street 
Daytona Beach, Florida 32017 
Telephone: 904-677-0761 
FAX: 904-677-0794 

Bully Buster 

Bowler Roller 

MINI MIDWAYS A mini midway can 
compound the interest of long time custom
ers and new customers alike. Why limit your 
facility to arcade games? You can capture 
the magical fun and excitement of parks 
and carnivals with your own mini midway. 
Group games and individual games such 
as Water Games, Roll-A-Ball Derby, Super 
Shifter and Bowler Roller can add new 
interest and sparkle to your operation. We 
have developed many mini midways for 
operations around the world. Let us cus
tomize a mini midway for you. 

EXPERIENCE For twenty years we 
have played a major role in the games and 
amusement industry. We are the largest 
manufacturer of group games in the world 
and a major producer of arcade games. We 
have first hand experience from operating 
to manufacturing and as a result you get 
popular, dependable games with a proven 
record of success and profitabi lity. 

We have become the biggest because 
we are the best. You can be sure of quality 
products, dependable service and helpful 
operations support when you buy or lease 
our games. Look to us for great games, 
great new innovations and great operating 
concepts. We can help you capture 100% 
OF YOUR CUSTOMERS' INTEREST, 
AND COMPOUND IT DAILY. 

Roll-A-Ball Derby 
Super Shifter 
Water Games 
Crossbow Shoot 
Gotcha (Crane Game) 
Can-Alley 
Handle Game 
Horizontal Games 
Whac-A-Mole 
Bowler Roller 
Bully Buster 
Pattie Cakes 
Hot Spot 
Gun Ball 
Custom Designed Games 

Telex: 249-238 RACER Designers and manufacturers of games since 1970 



STREET FIGHTER II 
interactive jawbreaker shines bright at Capcom's Florida dealer meet; nice goods! 

• 
ay what you want, but 
''punching the next 
guy's lights out" re

mains a favorite video game theme 
among players. One of coin history's 
best in this genre was the 1985 Cap
com Street Fighter. Now, five years 

later, the company has introduced 
the sequel, and it's a doozie! 

Called Street Fighter II, this lat
est in Capcom's line of CPS videos 
made its official debut at their dis
tributor meeting held Feb. 1 at the 
Marriott Harbor Beach in Ft. Lau-

Capcom's Brian Duke (left) and Gene Sieben (M.H. Associates) punch away on the new video game 
as Capcom USA president George Nakayama observes. 
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derdale. Obviously piggy-backing on 
the AAMA board of directors meet
ing held earlier in the day (to save 
some distributors the trouble of an 
extra flight in these difficult times), 
Capcom appreciated the presence of 
many if not most of its North Ameri
can dealers, be they AAMA direc
tors or not. 

It was a good house watching a 
good new game born. Jeff Walker, 
Capcom USA's new sales topper af
ter the departure of Bill Cravens, 
started the meeting with a promo 
film about their CPS system, saying 
"3D sight and sound are coming to 
CPS in 1991." But right now, they 
have a solid entry with Street Fight
er II as even distributors who are 
wrestling with inventory of unsold 
products from here and there gener
ally agreed. 

Walker minced no words, calling 
the game "the best Capcom's ever 
produced." It gives players a choice 
among 8 different tough guys on the 
screen (each from a different part 
of the world). The game uses one 
stick and three buttons per player 
and can be played by two interac
tively or one against the computer. 
When two play, it's your basic one
on-one street fight, and the graphics 
and sounds are tops. 

Walker said dedicated versions 
were scheduled to ship to dealers 
beginning Feb. 15 with kits to go out 
March 15 (this could yo-yo depend
ing upon the amount of each that 
distributors ordered). There's no B 
board change to convert previous 
CPS games on this one. There will, 
however, be a $400 future spiff on 
the cost of the kit board, bringing 
down the price if mentally deduct
ed from the cost going in. Here's 
how it works: 

Each kit will contain a serialized 
certificate entitling the bearer to a 
$400 rebate if he returns a Street 
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Double Their Pleasure. 
Rowe's CD/Video Jukebox combines the 
most popular features in today's music: 

CD sound and music videos. 

Having a Rowe CD/ Video Jukebox 

means having more to offer your customers: 

CD music plus music videos - that's two 
completely different forms of music - all 
in one jukebox! 

It's a winning combination. Because 

the more you offer patrons, the longer 

they'll want to stay ... and spend. 

By changing our original video juke

box over to CDs, we've made a proven 

money-maker even better. The Rowe CD/ 

Video Jukebox holds 20 CDs and up to 40 
of the most popular and current videos on 
the market. We make sure they stay that 

way, too, with monthly video updates. It's 

just like having two different jukeboxes 

. . 

(CD and video) in the space of one! 

If the CDs or the videos aren't play

ing, you can even program the Rowe CD/ 

Video Jukebox to play on its own. Because 
once customers hear 

that astounding CD 

sound, they'll want 

to play it again and 
again. And when 

they do, you can 

count on the 

Rowe CD/Video 

Jukebox to meet 
the challenge. 

All Rowe 
jukeboxes are 
available 
through your 

local music and 

games operator . 

~1111111· 
QUALITY LEADERSHIP INTO THE 21 sT CENTURY 

Whippany, NJ 07981 



Private talk abounded during the Florida Capcom meeting, like this 
conversation about the state of the coin machine biz with (from left to 

right) Bob Halm, Dave Patterson, Jolly Backer and Jeff Walker. 
Pittsburgh's Lou Larson and New Jersey's Tony Yu/a show how real street 

guys tackle the new Capcom fighter video at the distributor meeting. 

Fighter II CPS board to an autho
rized Capcom distributor on or be
fore April 30, 1992. This rebate can 
only be used, however, toward the 
purchase of future Capcom prod
ucts. 

Comparing the ''throw weight'' of 
this fighter with the price of the kit, 
less rebate, Walker termed it a solid 
investment. "This is bound to be
come the kit of 1991," he declared. 
''After reading the state of the video 
game market, we decided to hold it 
until now," he candidly revealed. 

Capcom likes Street Fighter II so 

much they decided to ship it on 50¢
start/25¢-continue pricing. "We 
had a two-week test and I can tell 
you it's earning on the same track as 
Final Fight," said Walker, referring 
to one of their top games of 1990. (By 
the way, Final Fight, Mega Twins, 
Air Carrier Wing, Super Buster Bros. 
and Magic Sword are all still avail
able for operator purchase, through 
Capcom's dealers. 

Several Japanese Capcom reps 
(like Mr. Harata) joined Walker's 
sales staffers Brian Duke, Paul Wie
deraenders and J oily Backer in host-

ing the affair. Discussions on ser
vice turnaround, inventory, market 
conditions and futures were dis
cussed formally and informally (they 
provided a fine buff et dinner to the 
dealers). 

The very fact that Capcom held a 
distributor meeting in the lower/ 
right corner of the country at this 
time in coin history was fascinating. 
The fact that so many dealers, in
cluding principles in many cases, 
came down, showed plenty of life in 
the business. Best of all, the game 
was solid. ~ 

CENTURY VENDING 
& DISTRIBUTING CO. 

12817 SOUTH HALLDALE • GARDENA, CA 90249 

(213) 532-2351 
FAX: 213-532-2355 

''When Only The Best Will Do'' 
Proudly Representing: WE SPECIALIZE IN 

REDEMPTION Skee-Ball • Bob's Space Racers 
Smart • Meltec 

Perceptive Resources• Lazer-Tron 
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SALES & SERVICE! 

We Buy & Sell New & Used Games! 
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A TICKLE, A KICK, A KISS 
you'll get 'em all at ACME, plus some pulse-pounding new product; 

• 

industry heads to Vegas for March 22-24 "in search of our future" 

ith America facing the coin-op video game ... to a specta- table games, sports games, redemp-
twin challenges of war cular new jukebox design from one tion pieces, novelties, impulse 
abroad and tough eco- of the oldest names in music ma- games, kiddie rides, video pokers 

nomic times at home, show organiz- chines. and anything else with a coin slot on 
erssaythisyear'sACMEwillbejust "We may be on the verge of a it that might turn a profit. You'll 
what the industry needs to get mov- brave new era in coin-op technolo- have a chance to view over 700 
ing again: a kick in the pants, a poke gy,'' some manufacturers are say- booths' worth of new product, and 
in the ribs, a tickle under the chin ing hopefully. That could be true alsomanychancestoattendawhole 
and- most important - a big, fat (see our story "Technology Watch" slew of industry award ceremonies, 
kiss in the cashbox. elsewhere in this issue). At the very cocktail parties, educational semi-

Manufacturers are promising least, ACME should provide an ex- nars, entertainment tours, fund-
• some spectacular new products citing glimpse into a different fu- raising raffles, plus the usual mix of 

will be revealed at ACME, the Amer- ture, starting with a keynote ad- planned meetings and unplanned 
ican Coin Machine Exposition, slat- dress on "The Future of Coin-Op" run-ins with your fellow tradesters 
ed to take place in Las Vegas (Sands by vidgame industry founder Nolan in assorted hotel rooms, lobbies and 
Expo Center) from March 22-24. Bushnell. casinos. 
Mouth-watering goodies should Besides the revolutionary items It's a trade show, man! We're 
abound: from the rumored debut of and ideas, you'll see and hear the talking about packing most of the in-
a 3D, holography-style, laserdisc usual sterling assortment of pins, dustry (say 6,000 operators, 700 dis-
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NEWS 

WIN A VETTE! That's right, you can win this beauty! It's a silver (with black interior) 
1968 Corvette Sport Coupe with a 427 Tri-Power engine, Turbo Hydromatic, automatic and 
loads of other features. All you've got to do for your chance is enter the American Amusement 
Machine Charitable Foundation raffle during the ACME show (though you do have to pay tax, 
tags and delivery if you win). Each ticket Is $50 (or J for$ I 00) and the whole shebang benefits 
a great charity- the Ga/ante/Dunls Northwest Children's Endowment Fund. The drawing will 
be held the last day of the show (Sunday, March 24) at noon. Buy some tickets! 

tributing people and 800 manufac
turing staffers) into just one or two 
hotels! 

THREE DIFFERENT SITES 
Actually, it's three hotels. Listen 

up, this is important: ACME official
ly takes place at three different 
sites. First, the show and the semi
nars are set for the Sands Expo Cen
ter. Second, many of the rooms are 
booked at Baily's Hotel (and buses 
will run regularly between the two 
sites). Third, the AAMA Charitable 
Foundation banquet takes place at 
Caesar 's Palace (and bus service 
will probably be available from Bal
ly's to Caesar's). All three hotels are 
centrally located within a few 
blocks of each other on the Vegas 
Strip, so between buses, cabs, pri
vate cars and feet we should all be 
fine. 

HOURS & REGISTRATION 
It's too late now to register in ad

vance by mail, so you can register 
on-site from 8 AM to 3 PM on Friday 
and Saturday, and from 8:30AM to 
3 PM on Sunday. Registration fee is 
$20 (if you lose your badge, it will 
cost $10 to get a new one). Minors 
under age 19 will be admitted pro-
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vided they've paid their registra
tion fee and are accompanied by a 
badge-wearing adult. 

The registration fee entitles you 
to attend the exhibit floor, the man
ufacturer's firing line, the "all-show 
cocktail party," and the keynote ad
dress by Nolan Bushnell (including 
continental breakfast). 

Hours for the exhibit floor are: 
Friday, March 22 , 9AM to 11AM 
(exhibitors only) and 11AMto 5PM 
(general admission). Saturday, 
March 23: 9AM to 11AM (distribu
tors only) and 11 AM to 5 PM (gener
al admission). Sunday March 24: 
lOAM to 4PM (general admission). 

Keynote speaker NOLAN BUSHNELL 

March 1991 

HOTELS 
The Sands Hotel was sold out for 

show dates at presstime. ACME had 
booked a large block of rooms at 
Bally's Hotel with rates of $109 per 
night for single or double occupan
cy, plus 7% tax. But they wanted 
you to pre-register by mail by Feb. 
15, so at this late date your best bet 
is to phone Bally's directly or try 
some of the other nearby hotels: the 
Mirage, the Holiday Inn Casino, 
Caesar's, the Aladdin Hotel, the 
Flamingo Hilton, Bourbon Street, 
Maxim's, the Dunes, the Frontier, 
the Marriott Residence Inn, Quali
ty Inn, or the Desert Inn. For hotel 
information you may contact the 
Las Vegas Chamber of Commerce at 
702/45 7-4664. 

CHARITY PROGRAM 
At this year 's fund-raising ban

quet of AAMCF (American Amuse
ment Machine Charitable Founda
tion), the Men of Honor are two out
standing distributors, who also hap
pen to be friends and partners: Ray 
Galante of Music-Vend and, post
humously, Lou Dunis of Dunis Dis
tributing (who died on Jan. 22). 

The AAMCF affair is always a 
highlight of the ACME show and the 
1991 edition promises to be a mem
orable tribute to a respected and be
loved team. Proceeds raised by the 
banquet will benefit the Galante/ 
Dunis Northwest Children's Endow
ment Fund, which will make ongoing 
donations to children's charities in 
the region. 

Tickets cost $125 per person or 
$1,250 for a table that seats ten. Af
ter the award presentation, speech
es and dinner, the audience will be 
entertained with dance music by the 
Endless Summer Band, featuring 
Dean Torrence (of the popular '60s 
duo Jan & Dean) and Gary Beckley 
(singer from the '60s band Ameri
ca). Cocktails are at 7 PM next to the 
Sun Garden Pool; dinner follows at 
BPM at the Coliseum Room. You 
can purchase tickets at the AAMA 
booth, next to the registration area; 
or call the AAMCF at 703/494-0756. 

The Galante/Dunis fund will also 
benefit from the proceeds of a raf-
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fie which will be held in conjunction 
with ACME. Grand prize is a 1968 
Corvette Sport Coupe (silver with 
all-black interior and lots of snazzy 
extras). Tickets cost $50 for one 
chance, or three chances for $100. 
Tickets are available from your lo
calAAMAmember, or attheAAMA 
booth at the show (next to registra
tion area), or call AAMA at 703/ 
494-2758. 

NEWS 

SEMINARS 
ACME's Judy Novak and her team 

worked hard to come up with acre
ative list of interesting, fresh topics 
and energetic, qualified speakers 
this year. They succeeded. Manage
ment and ownership subjects will 
be addressed in separate events by 
professor Dick Priesmeyer, attor
ney David Hagen and operator Char-

SHCW~CWN™ 

Finally ••• 
Something 
Really New! 

This 
will be your 

#I Money Maker! 

A Competitive, Live-Aetion 
Quiek-Draw Game 

Auf.henf lc: SHOWDOWN is a realistic s imulation of a gunfi ght. We utilize a heavy-duty sixgun 
with digi tized sound and highly reliable modular e lectronics, which have been speciall y designed 
and shock mounted fo r maximum reliabili ty and accuracy. 

Unique: We are the only competiti ve quick-draw game in the country whe re you compete against 
you r frie nds. (Design Patent Pending) 

Promofable: Every SHOWDOWN is sold with a location tournament kit. which incl udes a 
poste r of the world 's fas test draw contest (first p lace $5,000) , a poste r for your loca l fast -draw 
contes t. tournament s ign-up sheets with dou ble e limination charts, a how-to book for operators and 
har owners. and a tournament hotline to answer any questi ons. Reg ional tournaments will be held 
throu ghout the world before the final showdown. 

It's the hottest new sport game for the 90's 
Bound For #I 

• !A·:-.1gnl'<l .rnd M.rnuf..i ctu rt>d by: 
Ad,1st r.1, Inc ffhe HOOPS Peop le I 

• :-.t1 rkl' t• ·c1 hl ltl'•iwly hy : Skill Ga mes, Inc. 
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(213) 988-8977 
FAX (213) 988-8979 
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lie Ross. Nuts and bolts operating is
sues will be chatted over in sep
arate sessions by operator Frank 
Seninsky, operator Paul Spiegel, 
and a security expert. 

Technical pro Randy Fromm of
fers a whole series of technical sem
inars; and it will be " standing room 
only" as two separate panels of ex
perts discuss those "growth mar
kets," redemption and video lottery. 
Finally, some of the most respected 
manufacturers' reps in America 
will take your questions in the tradi
tional " Firing Line." 

The firing line is free to all regist
ered showgoers, but everything else 
costs a nominal fee. The "general 
sessions" are $20 each or three ses
sions for $50. The "management 
sessions" are $30 each or all four 
for $100. The technical seminars 
are $30 each or $75 for all three. 
You can pay on site. 

TIME TO RELAX 
If you or a member of the family 

has a free afternoon during the 
show dates, you can take an "enter
tainment tour" arranged by ACME. 
For $40 per person, a tour called 
"That's Entertainment" includes a 
look behind the scenes at a Las Ve
gas revue, a trip to the Liberace 
Museum, lunch at the Tivoli Gar
dens, and a tour of the stars' homes. 

For $45 per person, you can visit 
the "Valley of Fire," a Nevada State 
Park featuring ancient Indian rock 
carvings and beautiful cliffs, plus 
enjoy a box lunch and a walking 
tour of Wayne Newton's famed Ara
bian horse ranch. 

Again, you're too late for advance 
registration, but you can register on 
site at the AAMA booth. Also, don't 
forget the other Vegas entertain
ment possibilities, ranging from ho
tel floor shows (your hotel's con
cierge can help you book tickets) to 
nearby Boulder Dam. And- oh, yes 
- we've heard some people actual
ly come to Vegas in order to gamble. 

ACME is sponsored and produced 
by AAMA and Play Meter Maga
zine, and is organized by ACME 
Show Management, c/o William T. 
Glasgow, Inc. , 16066 So. Park Ave., 
So. Holland, IL60473; 708/333-9292. 
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I.EPRECHAUN INC. 
40 Lake Bellevue, Ste. 100 • Bellevue, WA 98005 

PHONE: (206) 454-4052 • FAX: 206-451-9438 

•. 

Will be giving a-way a 

POT OF GOW 
AT TIIE ACME SHOW 

BOOTH#B50 
Where we'll be featuring our 

OUR BRAND NEW REDEMPTION PIECE! 
A MUST SEE! .. 
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"\ \ SCHEDULE OF EVENTS -_[//~ 
"'- Exhibits and Seminars will be held at the --~ 

Sands Expo & Convention Center unless otherwise noted. ) 
Complimentary shuttle bus service will be provided between 

Bally's Hotel and the Sands Expo & Convention Center. 

THURSDAY, MARCH 21 
8:00· 10:00 pm ........ . .... Distributors Cocktail Party (by invitation only) - Baily's Hotel 

FRIDAY, MARCH 22 
8:00 - 11 :00 am ........... Technical Session #100: Power Supplies - Sands Expo & Convention Center 
8:00 - 10:00 am ........ . .. Management Session #101: Location Profit & ROI Analysis - Sands Expo & 

Convention Center 
General Session #102: Bowling Centers & Other Gold Mines - Sands Expo & 
Convention Center 
General Session #103: Estate Planning - Sands Expo & Convention Center 

8:00 am - 3:00 pm .. . ...... Registration Open - Sands Expo & Convention Center 
9:00 - 11 :00 am ....... . ... Exhibits Open - Distributors Only - Sands Expo & Convention Center 
9:00 am - 2:00 pm ..... . ... Guest Program: That's Entertainment Tour/Luncheon - Buses depart Baily's Hotel 
9:15 - 11 :00 am . . .. . ...... General Session #205: Video Lottery & Gaming: Outlook For '91- Sands Expo & 

Convention Center 
10:15 am - 12:15 pm ..... . . Management Session #104: Performance Management - Sands Expo & 

Convention Center 
General Session #105: Ways & Means To Increase Price Per Play - Sands Expo & 
Convention Center 

11 :00 am - 5:00 pm ........ Exhibits Open - General Trade Admission - Sands Expo & Convention Center 
3:00 - 6:00 pm ............ Technical Session #106: Monitors - Sands Expo & Convention Center 
3:00 - 5:00 pm . .... . . . . . . . General Session #107: Arcade Security: Alarming News - Sands Expo & 

Convention Center 
7:00 - 10:00 pm ........... American Amusement Machine Charitable Foundation Annual Appreciation Dinner 

honoring Lou Dunis and Ray Galante - Caesar's Palace 

SATURDAY, MARCH 23 
8:00 am - 3:00 pm ......... Registration Open - Sands Expo & Convention Center 
8:00 - 11 :00 am ... .. . .. ... Technical Session #200: Conversions - Sands Expo & Convention Center 
8:00 - 10:00 am .... .. . . ... Management Session #201: 50 Of The Best Ideas In Management- Sands Expo & 

Convention Center 
General Session #202: Redemption: Trends In The 90's- Sands Expo & 
Convention Center 
General Session #203: Location Planning- Sands Expo & Convention Center 

9:00 - 11 :00 am . . ......... Exhibits Open - Distributors Only- Sands Expo & Convention Center 
9:00 am - 5:00 pm . . ....... Guest Program: Valley of Fire Tour/Box Lunch - Buses depart Baily's Hotel 
10:15 am - 12:15 pm ....... Management Session #204: How To Prepare An Equipment Budget- Sands Expo 

& Convention Center 
11 :00 am - 5:00 pm ........ Exhibits Open - General Trade Admission- Sands Expo & Convention Center 
3:30 - 5:30 pm ............ Manufacturer's Firing Line (FREE ADMISSION)- Sands Expo & Convention Center 
5:30 - 7:30 pm ............ All-Show Cocktail Party (FREE ADMISSION)- Sands Expo & Convention Center 

Presentation of: AAMA Achievement Awards, Play Meter Awards for Excellence, 
Play Meter Ralph Lally Award 

SUNDAY, MARCH 24 
8:30 am - 3:00 pm ...... ... Registration Open- Sands Expo & Convention Center 
8:30 - 9:30 am ..... ... . . .. "The Future of Coin-Op" featuring Nolan Bushnell (FREE ADMISSION) with 

complimentary continental breakfast - Baily's Hotel 
10:00 am - 4:00 pm . . . ... . . Exhibits Open - General Trade Admission- Sands Expo & Convention Center 
12:00 Noon . . ..... . ..... . . American Amusement Machine Charitable Foundation Raffle- Sands Expo & 

Convention Center 

• 
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ACME '11 EXllllTIRI: 
A· 1 Products ............. . . ....... 533 Bonita Marie ..... . .. . ....... .. .. .. 740 Electro Games Industries ... .. . ... . .. 852 
Ace Novelty Co .................... 105 Bottelsen Part Co ... ..... to be announced EuroSlot . .... .. . . ........ .. ... . .. 1425 
Acme Premium Supply .. .. ...... . . 1428 Dan Brechner & Co .... ....... ... . .. 326 Exldy . ........ . ..... ... . . . ... .... 128 
Action Lighting ........ ... ..... .... 945 Bromley, Inc .. ............... .... . 256 Exit Entertainment. . . ..... . ...... .. 850 
Adastra ........ . .. .. ....... . .... 1034 Bundra Games ....... . .... .... . ... 255 Eygo Co .. .... . ... ... ......... . . .. 452 
Advanced Graphic Designs ... ... . ... 248 C.D. Jukebox Kit Co ............... 1445 Fabtek . ... ........... . . . .. .. .... . 634 
Advent Technology ........... . .... 1339 Canadian Coln Box Magazine . ....... 110 Foto Fantasy . .. .. .. ............ .. . 445 
Aeries lntematlonal ........ .. . . ... 1445 Capcom USA ............. .. . .. .. .. 624 Game Sales Manufacturing ... . ...... 345 
Alman Enterprises . .. ............. 1458 Capito! Lighting/Gem Sound ... ... . . 1156 Games & Leisure Magazine . . ........ 645 
Alter Enterprises ...... . . .. ......... 229 Carousel lntematlonal . ... . . . . ...... 340 Gemini Sound Products ........... .. 252 
American Sammy ..... . .......... . . 647 Clever Devices Ltd ................ 1426 Grayhound ............... . ... ..... 528 
American Shuffleboard ............ 1237 Coastal Amusement Dlstrlbs ........ . 416 Great Lakes Dart Dist ............... 846 
American Slmulators ..... . ... . ..... 118 Colusa Enterprises ................ 1257 HMS Monaco Et Cle Ltd ........ .. ... 116 
American Technos ....... . ........ 1037 Coln Acceptors . ... . .... .. .... . . . . . 114 Hamllton Manufacturing ........ . .. 1332 
Amusement Equipment Exch ........ . 145 Coln Concepts .... . . ........... . ... 837 Hantarex . . .. . ... . . .......... . .... 450 
Amusement World .. . .. . .... .... .. 1340 Coln Controls ........ . . .. ..... ... 1410 Happ Controls .. .. ................. 120 
Anscot Distributing ..... . ........... 350 Coln Mechanisms ...... . ........... 432 Hayes Speclaltles .... .... .. ...... . 1353 
Arachnid ....... .. . .. . . ........ .. . 424 D&R Industries ............... .... . 842 Hoffman & Hoffman .. .. . ....... .... 352 
Asahi Seiko USA ... ... .... .. ...... 1154 Dart World .. ... ....... . .... .... .. 1024 l.C.E .. . . . .................. . . .. . 1039 
Asia Star Enterprise .. .. ........ .. . 1427 Data East USA ........ . . . ..... .. . . 1000 lmperlal lntematlonal. ...... ....... 214 
Atari Games ...................... 408 Debbie's Amusements .. ..... ....... 644 lrem . .. . . ...... . .. . .... ... . . .... . 637 
B&C Trading ........... . ....... . . . 545 Deltronlc Labs ........ . ......... . . . 129 J.E.R.M. Enterprises .... .... .... . . 1341 
BRW Control Systems . .. . . . . ... ... . 845 Design Plus ................. . ..... 446 J-S Sales ... ..... .... . .. .. . . . ... 1239 
Bally Gaming .. .... ..... . .. . . ... . . 347 Deutsche Wurlltzer ............. . . .. 224 Jalsy .. .. .. . .......... ... ....... 1042 
Baton Lock & Hardware ............. 544 Doyle & Associates ......... . .. ... . 1229 Jaleco USA . ............. .. .. .. . . 1210 
Bay-Tak ..... . . .. .. .. ... .. ....... 1130 Dynamo Corporation . ....... .... ... 1216 Jamp Corp ... . ......... . ....... . . 1342 
R.H. Belam Co .... .. .............. . 434 E.S.D. Co ......................... 942 Just Kiddle Rides .... ... .......... 1142 
Best Mfg. Co .. . ......... . ......... 148 Eagle Utt .. . . . ... . ... . . . ........ .. 127 Just Vibrations lnt'I .. .. ......... . .. 1442 
Betson Enterprises ................ . 208 East Coast Design . . ........ . .. ..... 546 Kaneko USA . . ...... .. .. . ... . .... 1047 
Bob's Space Racers ..... .. .. ... ... 1234 
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Kiddle Rides USA .................. 640 Nova Technologl11 ............. . ... 156 Seldel Amuaement Machine ......... 254 
Kon1ml .......................... 824 PMI Toya & Noveltl11 .............. 1021 Selectra Int' I. Designs ..... . ....... 1447 
Kramer Mtg ...................... 1016 PVT, Inc .......................... 444 Sharp Image Electronlcs ............ 621 
L.A. Elll ......................... 552 Pitt Supply ...................... 1424 Siient Partner .................... 1056 
Llramle Interests .................. 834 Pearson Products ................. . 346 Skee Ball ................... .. ... 1132 
Lizer-Tron ....................... 1326 Penn-Ray ......................... 125 Smart lndustrlea .......... . .. . ..... 816 
Leisure Entertllnment ............. 1250 Perfect 360 Controls ............... 1456 Space Age Electronlcs .............. 154 
The Lel1nd Corp ............... . ... 200 Pioneer Lller Entertainment ........ 1247 Standard Changemakers ......... . . 1046 
Leprech111n ....................... 850 Plu1h·4-P11y ... . .................. 441 Star Track, Inc ..................... 355 
Lock Amerlci ..................... 331 Plush Appeal. .................... 1448 Strata Group ..................... 1050 
Loewen-Amerlc1 (NSM) ............. 650 Premier Technology ................ 616 Sunmark Business Products ........ 1446 
M1chlne·O-Mltlc Ltd ............... 1450 Prlzeal ........................... 131 Superior Toy Novelty ............... 541 
Mira Electronlca .................. 1224 Quantum lnduatrlea ............... 1329 Talto America Corp .......... . ...... 608 
Meyonl Enterprl111 . . ............... 226 Qulcklllver Development ........... 1045 Tavern Sports lnt'I.. .............. 1457 
McO'Rlver, Inc ................... 1253 Ram Star, ....................... 1241 Technology Exclualve, Inc ........... 247 
Mettee .......................... 1226 Rebecca'a ....................... 1141 Tecmo ........................... 428 
Me~ lnduatrlea ................... 437 Record Source Int' I. ......... . ...... 253 Tekbllt, Inc ........................ 547 
Micro Mtg •.............. . ........ 150 RePlay Magazine .................. 745 3-Koam Co ....................... 1054 
MlcroProae ....................... 857 Rock-011 Manufacturing ............. 946 Tornado Table Soccer .............. 342 
J.R. Minick & Aaoc ............... 1328 Romatar .......................... 808 Tourist Attractions Parks Mag ....... 1412 
Moblle Record Service .............. 848 Routte ......................... 1031 U.S. Amuaement Auctions ........... 149 
Muncie Novelty Co ................ 1139 Rowe lnternltlonal. ................ 100 Valley Recreation Products .......... 216 
Nadel & Sona Toy Corp ............. 1127 SMS Mfg. Corp .................... 416 Vari-Tech lnt'I .................... 1437 
Namco America ................... 457 SNK Corp. of America ............. 1008 Vending Times .................... 119 
N1nco/N111cy Sales ................. 337 S.O.S. Good Stuff .................. 158 Vendtron ......................... 130 
Nltlonal Sports G1m11 ............. 1440 Scan Coln ....................... 1015 Wells-Gardner Electronics ........... 642 
Natlonal Ticket Company ............ 130 Scan Coln ........................ 353 Wlco Corp ....................... 1027 
Nevis, Inc .................. . ..... 1355 Seeburg Phonograph Corp .......... 1413 Roger Wllllams Mint. . . ............ 113 
Nintendo of America ....... . ..... . . 400 Sega Enterprl111 USA .............. 800 Zamperla, Inc .................... 1453 
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NEWS 

SNEAK· PREVIEW 
what new games will be unveiled at this month's ACME? 

-, ReP/ay sneaks a peek at videos, pins & redemption games 

•
here's that crystal ball year long. The following rundown, fices in Cupertino, Calif., will show 
when you need it? Val- then, is by no means complete. . . a videotape which previews the 
entine's Day was still a but here's what we were able to gameplay of a new video game title, 

futureeventwhenwephonedman- learnaboutthenewmachinesyou'll WWF Wrestle/est. Execs say the 
ufacturers for this report. We asked see at this year's American Coin game won't actually be released un-
what new titles would be shown at Machine Exposition, March 22-24, til May or June, but the trade will 
the upcoming ACME. Any informa- slated for the Sands Expo Center in certainly be looking forward to this 
tion received after this story went , Las Vegas. sequel to Technos' earlier wrestling 
to press, appears in our "News Di- hit. 
gest" or "Hot Off the Press" section. VIDEO GAMES Atari will show four new games 

As usual, some factories didn't American Sammy: a two-player at ACME. One is a deluxe (and we 
know yet what games they would space shooting video called Paladin mean really deluxe) version of Race 
show at ACME. Others prefer to will be shown, plus one other "sur- Drivin' which is slated for summer 
hold back the information until the prise" game. This firm is one to keep release. Think multiple monitors · · · 
drapes come off the actual game in an eye on; chat with them at ACME As one of the leading U.S. firms , we 
Las Vegas. Also, we simply didn't about their future plans for 1991. know for sure Atari has a lot of ex-
address the jukeboxes, table games, American Technos: this firm, citing product in the works but .. . 
etc. which are largely the same all which is moving April 1 to new of- they don't want to spoil the surprise. 

"Our other games will represent a 
variety of kits and dedicated up
rights, " smiled marketing chief Ma
ry Fujihara. "Sorry - no specific 
names to be revealed yet!" 

Betson Enterprises: their big
screen, laserdisc shooting game 
Mad Dog McCree was one of the 
biggest hits of last fall's AMOA Ex
po and has earned strongly on loca
tions since then. Betson will pre
view Who Shot Johnny Rock? whose 
new software features a 1930s pri
vate-eye, crime-fighting scenario 
set in Chicago. As in Mad Dog, the 
new game features a first-person, 
real-life video scenes in which the 
player takes the part of hero. This 
time out, you're a private eye who 
tracks down the murderer, helped 
by an sexy onscreen female charac
ter named Red (who carries a tom
mygun). 

Capcom will lead off with Street 
Fighter II, a sequel to their 1985 hit. 
Sales topper Jeff Walker says test 
earnings are smashing and that 
"it's the number one game" at a 

Sega's new driver Rad Mobile in moving cabinet form; it's also available in uprights. major national arcade chain out-
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Namco America's Final Lap 2 two-player, two-monitor driving game. 

let. (Please see separate story else
where in this issue for more on this 
game.) Also from Capcom: two full 
lanes of their coin-op bowling im
port Bowlingo will be set up for 
operators to see and play. Quite an 
attraction! 

Data East promises a good selec
tion of new video. Most are still 
under wraps but we can tell you 
there 's a lot of excitement and be
hind-the-scenes development and 
testing of different products going 
on. Will their promised CD-ROM/ 
Digital Video Interactive game ap
pear at ACME, as some sources 
have claimed? "We don't have a 
formal release date right now," Da
ta East execs smiled. Guess we'll all 
have to check out their booth at 
ACME and see if they clear up the 
mystery in Las Vegas. 

Irem of America will debut Gun 
Force, a shoot-' em-up video with a 
jungle setting and lots of different 
vehicles and weapons to enliven the 
action. "It 's got Irem's usual great 
graphics and is doing very well on 
test," reported the subsid's prexy 
Frank Ballouz. 

Kaneko: many operators will get 
their first chance at ACME to see 
Gals Panic, an adult-themed strip
tease game which did quite well 
in Japan. (The cartoon images are 
about as risque as an early Playboy 
pictorial.) Some savvy U.S. opera
tors have said they think it will earn 
nicely in truck stops, certain bars, 
etc. 
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Jaleco USA: the firm's Howie Ru
bin told us that a dual-monitor ver
sion of Cisco Heat will be on stage 
at ACME, along with one or more 
kits . The company hopes to bring 
five kits and two "simulators" to the 
coin-op market per annum! Jaleco in 
Japan recently bought Bit Box, the 
design company that played a ke~ 
role in the development of Enduro 
Racer and Hang On, so look for 
some special products from this 
new Japanese-American concern. 

Konami only plans to show one 
major new game, but it's a winner: 
The Simpsons, a dedicated four
player video. Operators who have 
the piece on test say it's absolutely 
terrific. By the way, Konami intends 
for the game to go out in dedicated 
format to all world markets - and 
they've requested that their Japan
ese plant follow this plan. 

Namco of America: the new U.S. 
subsidiary of this Japanese giant 
will show Final Lap 2, a two-player, 
two-monitor sequel to their popular 
racing game. First seen in Japan last 
fall (where it was a big hit), this ti
tle should fill the bill very nicely for 
U.S. operators seeking a new driv
ing game. The game now has four 
exciting race courses to select from 
(Japan, Italy, Monaco and the U.S.). 
Up to four units may be linked, al
lowing eight players to compete in 
the same race, while seeing their 
competitors onscreen. Manufac
tured in the U.S., it will include 
two 25" monitors, plywood cabinet, 
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backlit header and diamond-plate 
aluminum floorboard. 

Namco will also show Steel Gun
ner, the dedicated upright video gun 
game which most U.S. tradesters 
liked best of anything shown at last 
fall 's JAMMA. Ten weeks of tests in 
the USA have brought "fantastic" 
results, according to Namco's U.S. 
sales and marketing chief Joanne 
Anderson. The game is a sci-fi, anti
terrorist themed unit for two play
ers simultaneously. Ships in April. 

Nintendo: among the new titles 
slated for this firm's PlayChoice sys
tem are Teenage Mutant Ninja Tur
tles II and Mega Man III. The first 
' 'Turtles'' game for PlayChoice was 
different from the Konami coin-op 
hit of 1990; this new PlayChoice pak 
basically is the Konami coin-op 
game, translated for PlayChoice 
system use. 

Romstar: their Neo•Geo kits Sen
goku, King of the Monsters andBurn
ing Fight will be shown, kitted into 
other cabinets like Double Dragon, 
Joust, Robotron, etc. "This is what 
the kits of the future will be like," 
said the firm's Rene Lopez. 

Sega is a big believer in ' 'new 
technology" and they're going to 
have some eye-popping examples 
at ACME. They debuted a sitdown 
driver called Radmobile at the TAM
MA show last fall , featuring a 32-
bit hardware system (most current 
coin-op games have 8- or 16-bit sys
tems) that results in "graphics five 
times sharper than most games," 
says the firm. Now U.S. operators 
will have a chance to see Radmobile 
in both a moving, sitdown cabinet 
version and an upright version. Both 
U.S. versions have sleeker, flashier 
cabinets re-styled for the American 
market. Gameplay takes you on a 
transcontinental race, featuring ob
stacles unique to each locale. Play
ers use their rearview mirror, head
lights for night driving, windshield 
wipers in torrential downpours, and 
speed-sensitive steering to win the 
race. Operators will probably race 
to see who gets the first production 
units. 

SNK: At ACME, look for new ti
tles for the growing Neo•Geo sys
tem. The flexibility of this system 
has gone from the six-, four- and 
two-slot system cabinets available 
from SNK itself, to the one-slot con-
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version kit marketed by Romstar. 
Remember though, all software (ex
cept for the pak that comes with the 
Romstar kit) are purchasable only 
from SNK's authorized dealers. 

Strata Group: The sales arm of 
that U.S. design house, Incredible 
Technologies, will display their first 
non-sports themed video. It's a "re
demption video game" called Peg
gle. Players use a spinner control 
and start a button to give the cute, 
colorful title character a 30-second 
joyride on two concentric circles of 
pegs. Idea is to work fast, clear the 
pegs, keep the character moving -
and keep him from falling into one 
of the carnival train cars passing 
below him. Strata prexy Richard 
Ditton calls it a cute, non-threaten
ing game that appeals to all types of 
players, including women and chil
dren. This company created the 
long-earning Capcom Bowling, so 
check out their latest! 

Taito of America: at last - a so
cially responsible video game! Pro
tecting the environment and crack
ing down on illegal game poachers 
in the African wilderness are hot 

NEWS 

DatJ East's Checkpoint pinball. 

topics for the '90s ... and Tai to 
America is right on top of the times 
with their video kit Growl. It start
ed shipping the third week in Feb
ruary, but many operators will get 
their first chance to see it at ACME. 
Taito may also have some even new-

VAN SICKLE ANoCO . • • 

A NEW APPROACH TO CRANE OPERATION 

PLUSH PREPACKS s49sseach 
Designed By A Professional Crane Dresser! 

• Simplify inventory control and 
expense! 

• Fill each crane in consistent 40, 50, 
or 60-piece pre-mixed lots! 

• Experience proves to maintain high 
revenues; single crane should never 
be low enough to accept more than 
this amount of product. 

• 100% guarantee! 

• Daily U.P.S. shipments! 

EASTER 
PLUSH 

AVAILABLE! 
Call Today . .. Orders & Personal Consultation: 

VAN SICKLE & COMPANY 
5939 Hwy. 61-67 • Imperial (St. Louis), MO 63052 

1-800-421 -7431 • (314) 464-3085 
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er videos on show in Las Vegas, 
execs said . .. plus some redemption 
pieces! 

Williams/Bally-Midway: a new 
version of their very cute video con
cept Trog lets players guide the car
toon dinosaurs with their joystick. 
Many new twists and features have 
also been added. Another new video 
may be introduced, the factory said. 

PINBALL 
Data East: one new pin you'll see 

at ACME is Checkpoint, themed 
around race driving. The player 
turns a chrome-plated key starter to 
begin. Digital sounds (roaring en
gines, music, etc.) and a heavy-duty 
motor shaker are just the start of the 
game's goodies. How about letting 
the player choose his own music? 
(Rock, country, rap, jazz or soul.) 
How about a revolutionary "dot 
matrix display" on the backboard 
(shows instructions, messages and 
scoring)? This game's got it all! 

Premier: The Gottlieb factory 
will debut a multi-level, multi-f ea
ture game called Cactus Jack's with 
a country rock music track and a 
tongue-in-cheek theme. Backglass 
art depicts three singing cacti who 
wear sunglasses and cowboy hats 
. .. and they're being pelted with 
eggs and fruit by an unhappy audi
ence! This musical trio is duplicat
ed with animated rubber charac
ters at the rear of the playfield area, 
though they don't interact with the 
ball. Ramps, light shows and sounds 
make this a state-of-the-art player's 
pin. Gameplay has players collect 
" fruit" for points; the more you 
score in regular play, the higher you 
can score in multiball. By the way, 
the cabinet is a bit longer than 
recent Premier games have been. 
·'We pegged this game to be fine for 
the street but also to be especially 
strong for the arcades, bowling cen
ters and other similar locations," 
said the firm's Dan Clarton. Be sure 
to stop by Premier's booth because 
they're really taking the "amuse
ment" aspect of the amusement bus
iness to heart this time: staff will 
wear cowboy costumes and show
goers will get to compete on the 
game for "bonus bucks" - these 
"bucks" will serve as raffle tickets 
for a prize drawing for one of these 
pingames. The bonus bucks can al-
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WHAT GAME HAS HELD ITS PLAYER APPEAL FOR NEARLY 100 YEARS? 
Easily played alone, or in friendly competition, basketball has proven to be a big 
winner in many locations. However, problems of size, reliabil ity, and installation 
time have discouraged many operators. 

THE UNIQUE DESIGN OF THIS GAME WILL REVOLUTIONIZE THE 
OPERATOR'S USE OF COIN OPERATED BASKETBALL GAMES. 

In addition to the three knockout features highlighted in the photos, 
the game otters many Important benefits Including: 

• Sturdy, all-metal. welded construction with transparent fiberglass 
screen side panels for long lasting good looks. 

• Highly reliable, shock mounted microprocessor-based electronics. 
• All games have two-player scoring & unobtrusive sound enhancement. 
• Coins-per-play. game time, replay level, etc. are operator settable. 
• Resilient acrylic backboard with heavy duty custom hoop. 
• Attract mode light chaser automatically switches to steady backboard 

lighting for play in dim locations. 
• Optional bill acceptor, ticket dispenser. 

Putting the operator's concerns first has produced a game 
that, though a bit more expensive, will provide many years $2495 
of value, service and earnings for the discriminating buyer. 

The Famous 
Fold-up, Adjustable 
Basketball Game 

1. GAME FOLDS UP! 
The entire game folds up into a self-contained 
package measuring an astonishing 5' x 2' x 32". 
Problems with storage and transportation are 
obviously minimized. Best of all, since the folded 
game fits through any door, one man can easily 
install it in under 30 minutes. 

2. ADJUSTABLE LENGTH AND HEIGHT 
Now you need only one game for all your location 
situations. This game is adjustable in both length 
and height from a compact 8' x 8' game to an 
impressive and challenging 1 O' x 1 O' set-up. Any 
combination of length and height (in 6" 
increments) is easily set. Adapt to a new size for 
your next location. 

3. DUAL BEAM PHOTOCELL SCORING 
Players particularly appreciate the dead-accurate 
photocell scoring and fast, smooth action of this 
game. (No ugly plastic ring hanging from the 
hoop net to break or slow things down.) The 
accuracy and consistency of scoring is especially 
conducive to league play. 

ADASTRA, INC. 720 Corporate Circle 
Golden, CO 80401 (800) NET-HOOP 

Serving the Coin-Op Amusement Industry since 1974 



Bromley's Ghost Town. 

so be cashed in for some hot-look
ing hats with the pinball's name on 
it. 

Williams/Bally-Midway: the Mid
way side of the firm will show their 
new Bally pin Harley-Davidson, fea
turing a popular licensed theme. 
This pin incorporates the Earthshak
er rumbling motor, timed with the 
game's motorcycle engine sounds 
and with multiball play. Simpler 

Doyle's Dump The Ump. 
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gameplay makes it perfect for the 
street (makes reliability higher, too] 
... and there's even a lower price 
for today's economy-minded opera
tor! A new pin from the Williams 
side of the factory is also a possibil
ity, execs said. 

REDEMPTION & 
VIDEO LOTTERY 

Betson: along with their fine line 
of skill games for kids, families and 
grown-ups, Betson may show a pro
totype of a ''true skill redemption 
poker game" called Quick Draw, 
based on an earlier (very success
ful] game from them. As with all Bet
son card-themed games, it truly is 
"amusement only." 

Bob's Space Racers: Operators 
will get their first look at Sidewind
er, a one-person novelty skill piece 
that requires the player to use a 
steering wheel to tilt the playfield so 
as to roll a ball along a winding pa th 
toward the backboard. "It's a re
verse eye-hand coordination game," 
smiled the firm's Jerry Weiman. 
By the way, an updated version of 
Whac-A-Mole will feature some 
funny new sounds and voices. 

Bromley Inc.: Shades of the 1950s ! 
Bromley's new "shooting gallery" 
piece Ghost Town features a rifle 
attached to an upright cabinet that 
is slightly larger than a video cab
inet. Players try to hit all 20 sta
tionary targets; a ticket is typically 
vended with every other target that 
is hit. The game is adjustable, but 
has been tested at 30 seconds for 20 
shots; the firm says it's earning 
$500 a week in a Chicago location 
using that setting. Lauran Bromley 
says seasoned players can almost 
get all 20 targets for a special 10-
ticket bonus, but "either the pres
sure of the time factor or just play
ing the machine tends to make a per
fect score very hard to get .. . your 
eyes go blurry; your trigger finger 
gets sweaty, the game is audibly tell
ing you time is running out . .. you 
just blow the last shot!" This time
less theme sounds tantalizing for 
players of all ages, and profitable 
for operators of all types of loca
tions. 

Design Plus: this dedicated firm 
will debutRoll-R-Ball Shuffle, a mini
shuffleboard in a cocktail-type ca bi-
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Design Plus' Roll-R-Ball Shuffle. 

net that 's sized and themed just 
right for those bars and lounges 
where operators have been crying 
for new pieces, said the firm's Diane 
Seibert. Hey, they've even got drink 
ledges attached to the cabinet ... 
and they'll sell matching barstools 
if you want! Digital sound, laser 
lighting and microprocessor-con
trolled time and score give the unit 
a bit of flash. Rollers lock down 
when the game is not in play. 

Doyle & Associates: this leading 
redemption innovator does it again 
with Dump the Ump, a new ticket
vending game that starts shipping 
this month. The player pitches balls 
to knock over clown-like "umpires." 
Two versions are available: stan
dard sized and kiddie sized. 

GaMCO: Personable redemption 
pro Ron Yaffe says "We're introduc
ing four games in 1991- more than 
we've ever done in the business!'' A 
new Lotto Picks (a number-picking 
game with three chambers of bounc
ing, numbered ping pong balls] has 
been adapted to fit in with the lot
tery in all 50 states. A variation on 

GaMCO's Lotto Picks. 
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EIGHT NEW", ACTION-PACKED LEVELS 
WITH TEENAGE MUTANT NINJA 
TuRTLES II, THE ARCADE GAME 

C hoose o ne of f our rurrles o n your 
way ro sa1•ing April from rhe e 1·il 

foo t clan . 

A challeng ing ques t wirh 
niany enernies to conquer . 

Use rhe p o we1f11lj11mp 
kick to def ear your enem y. 

(Nintendo) 

Nin1endo of America Inc . 
P.O. Box 957 , Redmond, WA 98073-0957 
1-800-633-3236, Fax: 206/882-3585 

© 199 1 Nintendo of America Inc .• 
TM and ®are trademarks of Nin1endo of 
America Inc. 

All tit les are subjec1 to location 1eo;1ing. 
Game release dates may vary. 
Printed in U.S.A. 

CALLING ALL OPERATORS: They're back! And bigger than ever. In Teenage 

Mutant Ninja Turtles II, the Arcade Game ', an exhilarating, action-packed sequel to their 

record-busting first game. 

And this time their arch-enemy, Shredder, isn't pulling any punches. Lethal electro-

zappers, laser beams and freezer burners plus nasty scoundrels like Scorpion Robots and 

Stone Warriors are ready to make turtle soup out of our heros. Worse yet, Tora and Sho-

gun, two alien bounty hunters who have never known defeat, are also itching for a take-no

prisoners showdown. Thousands of players who won their black belts on TMNT have 

b e en waiting for this release. Now it's here! 

Nintendo's whopping PlayChoicen- library also includes these 

hot new releases: Yo!Noid2, Nintendo World Cup™3, 

Dr. Mario™, Rad Racer 11 4, Solar Jetman,. 5 , and 

Mega Man 111 6• At Nintendo® the action 

never stops. So order now! Contact 

your authorized Nintendo Distributor 

or Nintendo of America 

Inc., at 206/882-2040. 
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this called Hi Five features ''poker 
balls" with card-styled markings; 
three players can try to get best pos
sible hand. This is a novelty which 
awards no prizes but makes a great 
bar piece. Both games are inexpen
sive and give great ROI, Ron says. 
The Music Machine will be a self
loading, two-player (simulataneous) 
rotary merchandiser, designed to 
let players win audio cassette tapes. 
GaMCO is working with K-Tel Rec
ords (you see their music commer
cials on TV all the time) and opera
tors will be able to buy many tapes 
from K-Tel at tremendous discounts 
(cheaper than plush!) It plays ex
tremely fast and Ron says test earn
ings are quite good . 

The Pellegrini Group (including 
Yankee Games, PMP and others) 
will debut a fascinating redemption 
novelty requiring players to move a 
ball through a transparent tube. 
That's all we know about it, except 
that trade sources believe it can be 
used as a bartop "booze barome
ter" operating on a dry-cell battery! 
(Potential claim-jumpers beware; 

NEWS 

knowing Ed Pellegrini, this concept 
is his!) 

Smart Industries will augment 
their line of cranes and basketball 
games with some interesting new 

, items, including a football toss game 
and a new, mechanical basketball
themed game in a video upright-type 
cabinet. To play this latter unit, 
players manipulate controls to man
euver ''puppet-type'' characters 
who throw the ball. Sounds very 
promising! 

SMS Manufacturing will bow a 
new redemption game, Robo-Bop. 
It's a one-player, ticket-vending kid
die game reminiscent of a classic 
old "striker" carnival game. Kids 
use a canvas-type hammer to strike 
the ground-level target. Instead of 
sending a weight up a tall scale, the 
hammer blow causes a lighted post 
in the center of an 8' tall, talking 
robot to light up. Lights run up to a 
variable height, depending on the 
force of the blow. Also, the final 
version of SMS's new Video Touch 
game for video lotteries, cruise 
ships, Indian reservations, Europe-

an gaming markets, etc. will be dis
played. This game features touch
screen technology combined with a 
multiple game format. At least three 
different poker games, plus keno 
and bingo, are the minimum number 
of games you'll see with this unit in 
Las Vegas according to Jim Pietran
gelo of SMS. 

Taito America: best known for 
video, this major Japanese firm will 
probably bring three redemption 
games to ACME, execs said, which 
leads to an interesting question: 
how many other previously "non
redemption" firms will jump on the 
redemption bandwagon this time 
out? Several more, we'd wager. 

As we said, this story contains 
far from a complete list of upcoming 
new products; many more surprises 
will doubtlessly be unveiled at the 
show itself. Reading about a new 
game is fine, but there's absolutely 
nothing like seeing it, and playing it, 
for yourself. We urge readers to 
find out the rest of the "news about 
new products" for themselves . . . 
on the exhibit floor at ACME! ~ 

WHY GAMBLE 
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video manufacturers agree "it's high time for high tech"; 
here's current bill & coming attractions for American arcades 

• 
he coin machine indus
try and hi-tech go back 
a long way together. 

Coin-op was the first to bring re
corded music to American consu
mers, when the jukebox was invent
ed over 100 years ago. We were al
so the first to bring electronic, am
plified sound to the American mar
ket, with the reinvention of the juke
box in 1928. We were the first to 
bring computers to most of the con
sumer market with Pac-Man in 
1982. 

But these days, coin-op is not as 
far out on the leading edge of tech
nology as perhaps we once were. 
Nine years after CD hit the consu
mer market, CD jukeboxes are final
ly the dominant sales product in the 
coin-op amusements industry. Hi
tech continues to race from the lab 
into the consumer marketplace, be
fore it reaches the arcades and 
street locations. 

But maybe coin-op is starting to 
close the gap. Some hi-tech is (final
ly) coming to the amusement ma
chine market. Let's hope we get 
aboard some of these other band
wagons a little faster than we did 
with compact disc music! 
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Here's a rundown of several re
cent technological developments, 
plus a forecast of some items you'll 
soon see at your local distributor 
... or in some cases, your local elec
tronics store. 

COIN-OP CD ROM 
The industry took note last month 

after a news leak that Data East 
was planning to bring out a truly 
high-tech coin-op video game. "They 
are coming out with the first coin-op 
CD-ROM based game," some sour
ces said. "It will use a brand new 
video compression chip from Intel to 
create graphics as realistic as any
thing you see in the movies." Other 
sources questioned if, or when, such 
an achievement would actually be 
possible. When RePlay contacted 
Data East for details, the company 
would neither confirm nor deny tim
ing or details of coin-op application 
of this technology. 

Even more persistent rumors 
buzzed about the possibility that 
another major Japanese firm would 
display a CD-ROM or laserdisc
based game at ACME, using tech
nology licensed from a consortium 
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of non-industry developers. Here 
again, nobody wanted to go on the 
record ... but we sure didn't get any 
denials, either. So it's not clear yet 
when, where, or from whom the 
first coin-op CD-ROM or laserdisc 
game will appear, but remember 
this: when rumors reach the trade's 
sales and marketing circles, you 
know something's getting near to 
the market. 

We're playing catch-up here, 
since consumers have been able to 
use CD-ROM discs on their personal 
computers and home video game 
systems for a few years already. In 
1989, anestimated$600,000worth 
of CD-ROM software was sold; by 
now that market is undoubtedly 
even bigger. 

Can't visualize what this new for
mat does? A CD-ROM encyclopedia 
for your personal computer lets you 
see a color picture of, say, Leonard 
Bernstein; read or hear something 
about his life; sample some of his 
music with sophisticated CD sound 
reproduction (and view the score at 
the same time); see pictures of the 
city he lived in; watch films of him 
conducting and being interviewed; 
hear or read scholarly analysis of 
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his musical technique; look up mu
sical terms in a special glossary, 
etc., etc., etc ... and you can access 
this information in any order or 
combination you like. Plus, you can 
get the same in-depth, multimedia 
treatment of nearly any subject in 
the encyclopedia. 

Video games using this versatile 
format are said to be "more like an 
interactive drama than a standard 
game." NEC already has five CD
ROM video games for their Turbo
Grafx home system, and they expect 
to release 16 more CD-ROM games 
this year. Sega and Nintendo are 

·working on similar technology, ac-
cording to sponsors of the Consumer 
Electronics Show. Also, Commodore 
has announced plans to market a 
CD-ROM home game system called 
CDTV. It looks like a VCR and Com
modore claims to have 100 games, 
reference works and software titles 
in the works. Nolan Bushnell is 
heading up Commodore's "Interac
tive Products" group. 

IMPROVED 
DIGITIZED GRAPllCS 

Already on the distributor's floor 
(and a top the RePlay game chart) is 
High Impact from Williams Elec
tronics. This four-player video kit 
uses digitized, live-action graphics. 
That is, Williams filmed real foot
ball players, referees, cheerleaders 
and coaches, then turned those film 
images into computer animation via 
a process called "digitizing," which 
translates pictures into numbers 
that are recorded on silicon chips. 
The result is a highly realistic-look
ing animated image which the play
er can control. 

Yes, this technique has been used 
before with games like Narc and Pit 
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Fighter. But Williams has taken the 
process to new heights in High Im
pact. "Past football games used on
ly 100 'frames' of data," explained 
Eugene Jarvis, part of the game's de
sign team. "High Impact includes 
over 2 ,000 individual frames of mo
tion compressed into computer me
mory, which is the current limit 
for competitively-priced arcade 
games.'' 

By the way, the computer gets 
multiple use out of those 2,000 
frames by recombining them in an 
ingenious variety of ways. For ex
ample, to create the image of a half
back making a long run, the com
puter doesn't have to store this ac
tual image. Instead, it can summon 
up a brief data sequence of a run
ning player, program in the correct 
uniform color and jersey number, 
then repeat the action sequence 
over and over for as long as the run 
is supposed to last on screen. Thus, 
the same brief animation sequence 
can be adapted and multiplied for 
any or all players on the screen. 
This versatility greatly extends the 
range of realistic motions and im
ages created- economically- by 
the game. 

CllN-OP ID SOUND 
Coming (eventually) to video 

games from Capcom, a patented 
· system called QSound uses stan
dard stereo speakers to create a 
fantastic audio illusion. Different 
soundtracks seem to be generated 
simultaneously at points over, un
der, and all around the listener. The 
process was invented by a Canadi
an firm called Archer. Madonna 
has already announced plans to 
record an album in QSound. Report
edly, Capcom has purchased exclu
sive rights to use QSound in video 
games. 

CllN-OP TOUCHSCREEN 
This unique player control allows 

you to play the game or run the pro
gram by simply touching the indicat
ed part of the screen. You can al
ready see it in action in coin-op 
video poker games such as a new 
model by SMS Mfg. Of course, con
sumers have been able to use these 
at airports, national hardware store 
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chains, etc. for several years now. 
Whether and how soon touchscreen 
will be adapted to non-poker video 
games is anyone's guess. 

COMPUTER-AIDED IAMEPLAY 
Williams' High Impact also her

alds another industry first : compu
ter-aided gameplay. Combined with 
simpler controls, this feature means 

TOKENS 

Call or write for complete information 

VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON KY. 40555 

(606) 231-7100 
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that players can play "instinctive
ly" (making split-second decisions 
without having to intellectually co
ordinate many buttons and func
tions) and the game itself will settle 
the details of player objectives and 
execution. Said Williams' John New
comer: "It's sort of a like an auto
matic transmission. With this fea
ture, the player can really get into 
the game emotionally and yet still 
perform well - even if he's a couch 
potato, or even if he 's playing in a 
tavern and has consumed a couple 
of drinks." 

For example, a player can use his 
joystick to point the quarterback in 
a general direction and then hit the 
action button. The computer selects 
the correct action (make a pass) and 
determines proper execution (the 
ball goes to the halfback who's open 
on the 20 yardline). The computer 
also helps the player aim the ball. 

"With 16-bit games like Joe Mon
tono Football and John Madden 
football going to the home systems," 
observed Williams' Roger Sharpe, 
' 'you need something different and 
better in the world of coin-op. With 
High Impact, we offer something 
that the home can't duplicate ... 
something that provides a reason 
for players to get out of their houses 
and play the games on location." 

VOICE RECOGNmON 
A computer that responds to voice 

commands? They're getting more 
common - and more sophisticated 
- all the time. Businesses already 
use them to dictate letters and trade 
stocks. Later this year, Sanyo plans 

REDEMPTION I 
THE NAME OF OUR GAMES 

FOR OVER 30 YEARS 

• TWSNTY-ON• 
• POUR•NO 
• BING-O·R•NO • LIR·A·LIN• 
SEIDEL AMUSEMENT MACHINE CO., INC. 

P.O. BOX lll62 • ALBUQUERQUE, N.M. 87192 
Phone: 505-298-6994 Fax: 505-291-0052 
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to release a car stereo system that 
will obey the driver's spoken orders 
to change CDs, stop or start a new 
selection track, stop or start a cas
sette tape, or control the car radio. 

Some jukebox manufacturers 
have speculated that downstream, 
voice recognition technology could 
be used for operators to sit in their 
offices, call up their jukeboxes and 
verbally order the jukebox to send 
them electronic data on cashbox 
take, most popular selections, etc. 

Any industry whose most famous 
product uses video monitors has to 
be intrigued by this technology. The 
huge HDTV monitors contain far 
more lines of "visual information" 
than regular television, turning your 
TV screen into a gigantic, startling
ly sharp, life-like image. Of course, 
they're not cheap. At present, an 
HDTV monitor costs lots more than 
a complete dedicated video game. 

But HDTV monitors are slowly 
coming into use. Some Japanese TV 
programs are already broadcast in 
this format; a few U.S. commercials 
and other programming are also be
ing filmed (but not broadcast) in 
HDTV these days. (That decision 
will pay off in several years when 
these show go into reruns.) In the 
latest development, some off-track 
betting parlors in the U.S. are about 
to begin testing use of HDTV in their 
broadcast of horseraces and other 
sporting events. 

Obviously, coin-op is another 
''special' ' arena where HDTV might 
be applied before it reaches the 
average American home and the 
magic wears off. Assuming, that is , 
ROI justifies the prices, and assum
ing that the· product is available to 
OEMs (original equipment manu
facturers). Otherwise, coin-op will 
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move to HDTV after consumers have 
adopted it and come to expect it (as 
we did in the case of CD music). 

The main obstacle to bringing 
HDTV to the U.S. commercial broad
cast market is finding a universal 
standard system for broadcasting. 
Zenith has developed such a system 
which it hopes the FCC will adopt as 
the industry standard in 1993. If so, 
the road to HDTV will be wide open. 

SPECIAL REPORT 

It's expected to be a billion dollar 
market by the year 2 ,000 (including 
worldwide hardware, software, 
consumer, business and military ap
plications ). 

But make no mistake, HDTV is 
coming by early next decade. One 
reason that Japanese electronics 
firms like Sony and Matsushita have 
been buying up major U.S. movie 
and TV studios (Columbia, MCA-
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Universal, etc.) is because the Jap
anese want to ensure a supply of en
tertainment product. These Japan
ese firms will reportedly format 
their future software exclusively 
for laserdisc and HDTV hardware 
in a few years. This will help them 
convert the U.S. market over to their 
next generation of electronics prod
ucts. 

AND OVER THE HORIZON ••• 
The above represents just a sam

pling of hi-tech products which are 
already well along the consumer 
pipeline. Much wilder items are 
moving from the research lab to the 
product development stage already. 
For example: 

• Howaboutusingyourtelephone 
as the ordering mechanism to turn 
your cable TV into a "home juke
box" for music videos? Limited mar
ket experiments with this are al
ready underway. Some tradesters 
wonder what will happen if video 
games are ever transmitted in the 
same fashion. 

•How about a headband that 
creates a TV image that floats in 
space in front of you ... no screen 
needed? A working model is being 
shown around to various firms by 
Cyberspace Corp. in Georgia. 

• How about compressing an en
tire movie onto a 5" CD? The Pio
neer people in Japan have that one 
in the works. 

• How about 3D graphics on full
motion video, with no polarized len
ses or expensive holography need
ed? RCA/Columbia has invested 
nearly a million in developing this 
process. 

We've said it before, and we'll 
say it again: if you thought the 1980s 
were about hi-tech, wait till you see 
the '90s! ~ 
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KIDDIES 
MANUFACTURING 

Eric Torres reports phenomenal growth in kiddie ride market; 

• 

his Puerto Rico-based firm (with many U.S. outlets) keeps up 

hile most game reven
ues go up and down like 
a roller coaster," said 

Eric Torres, "kiddie ride revenues 
are increasing day by day!" Eric is 
president and CEO of Kiddies Man
ufacturing, a leading producer of 
coin-op children rides (Lares, Puer
to Rico). He says the American mar
ket is in the middle of a kiddie ride 
boom, and that today's explosion is 
"only the beginning" of a long up
ward trend. 

"Sales are up three-fold over last 
year," Eric declared. Accordingly, 
his firm has expanded its manuf ac
turing facilities and work force by 
40%. Another sign of the kiddie ride 
renaissance is the formation of an 
association especially dedicated to 
this type of product (American Kid
die Ride Assn.). As it happens, Eric 
Torres was one of the founders and 
serves on the board of the group. 

Kiddies Manufacturing is happi
ly wading into this growing market 
with additional funding for their 
R&Dgroup. "We'veintroducedsix 
new units in the last three months 
and will continue to introduce ma
ny others in the months to come," 
Eric stated. "We expect to have a 
whole new line by July of 1991. 
We're working on the high-end unit, 
as well as the down-to-earth opera
tional and economic unit. " Torres 
also promised to. "meet or beat" 
anybody else's prices while provid
ing the la test design and production 
technology. Said Torres: "We're 
prepared to meet the demand for 
a reliable and well-priced kiddie 
ride! " 
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At the American Kiddle Ride Assn. meeting last 
October is Eric Torres (center) with Steve Banks, 
Steve Caplan, Dick Salisbury and Anita Bennett. 

The firm has several sales and 
customer service offices throughout 
the U.S. to serve its clients. Call 
800/543-343 7 for the office nearest 
you. 
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narnco® 

RIDE WITH THE WINNERS! 
FEATURES FOUR EXCITING RACE COURSE 
SELECTIONS 

• Monaco 
• Italy 

25" MONITORS 
NAMCO-AMERICA.Inc. 
3255-1 Scott Blvd. Suite 102 
Sonia Clara, CA 95054-3013 
(408) 496-6371 Fax: (408) 496-6399 

• U.S.A. 
• Japan 

DURABLE PLYWOOD CABINET CONSTRUCTION 
• Diamond-plated aluminum floorboard 

EYE CATCHING BACK-LIT HEADER 

namco® 
The Game Creator 

© 1991 Namco ltd. All rights reserved. 



NEWS FEATURE 

MAD DOG'S 
MAKIN' BACON 

• 
sn't it grand to report 
that an "AMOA Expo 
hit" is living up to its hot 

debut? Such hasn't always been the · 
case, but the story of Mad Dog Mc
Cree, which began with a resound
ing boom at the New Orleans show, 
is moving along with legs as long as 
Magic Johnson's lugging a cash bag 
that would get the attention of the 
Hunt Brothers. 

We're talking about the laser 
disc cowboy shootout developed by 
American Laser Games and mar
keted by Betson (which has the ma
chines built for them at Dynamo). 
Anyone who's seen the game in ac
tion at a trade show or in a distribu
tor's showroom (maybe even on loca
tion as the numbers begin to build) 
knows it's fierce fun. You put in a 
dollar's worth of coins or tokens, 

pop your pistol from the holster at 
the appropriate time in the screen 
saga and the scene on the tube re
acts, depending on your speed. 

You get three lives for your vend 
and when you miss, the scene shows 
an understanding undertaker tip
ping his hat. When you hit, the bad 
guy drops and you go on to the next. 
The wonderful thing is that it works 
both in the cash pan and in tech-

Pictures speak louder than words. Here's the crowd around Mad Dog McCree at Ron Mogerman's Grand Prix in Ft. Lauderdale. RePlay shot this on Feb. 2. 
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Presents 
The Newest Member in our Lineup of 

SPORTS GAMES 

Doyle Redemption 
The Key to Long Term Success 

• Consistent profit producing games fo r the fa mil y 

• Redemption promotes repeat play 

• Ticket redemptive games produce high revenues 

• Short term results on long term investments 

LIL ' HOOP SHOT 

• Doyle 's New Products mean New Money for Operators 

HOOP SHOT FAST BREAK PRO-PITCH 

DOUBLE LIL' HOOP SHOT 

BULLPEN 

The Doyle Dedication to Excellence 

~ &Assoeiafes:oc 
Sarasota , Florida, Lewiston , Idaho 

P.O. Drawer 49467, Sarasota, FL 34230-6467 
1-813-366-3735 FAX: 1-813-366-5197 

PANDA PITCH 

BADER-UP 



NEWS FEATURE 

Gotcha! Youngster nails /ive-aaion cowpoke ac Grand Prix. Sounds from speakers add co Che accraccion. 

nique (the only principle glitch they 
have had was with the gun holdster 
combo; new ones have replaced it. 
It's a far cry from the originallaser 
game days when compliments about 
earnings were so often blunted by 
criticism about breakdowns. This 
game, apparently, wins on both 
sides. 

Peter Betti of Betson said around 
400 machines will be on the domes
tic market by ACME time with an 
additional 300 sent offshore (Cap
com will build Mad Dog in Japan, 
Atari Ireland for Europe, using Sony 
disc player, PCB, harness and its 
single disc supplied). Dynamo is 
presently building two versions for 

Two-handed "marshal/" in process of cleaning up che cown while his buddies are watching. 
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Betson's domestic use: a 50" screen 
using rear projection and a 33" mo
nitor one (Betti estimates that two 
33" versions are selling for every 
50" unit). 

Betti says collections nationwide 
have been running at $18 an hour on 
average. "The game almost never 
stops being played," he said. "If you 
want to see the attract mode, you 
have to come into a distributor show
room.'' (Betson deals through sever
al picked U.S. distributors like Bra
dy, Shaffer and SunBelt besides 
their own offices on both coasts and 
in Phoenix). 

He said top spots can do $250 in 
a day, but more normal locations 
like pizza places and bowling cen
ters often run around $100. The 50'' 
rear-projected version(more costly) 
works well in a large arcade or a 
darkened location while the more 
popular 33" monitor version is ob
viously clearer to the eyeballs, espe
cially in a normally-lit site. 

Despite the fact that Mad Dog 
makes big bucks, Betti advised that 
a ROM chip has been developed to 
speed game play up a tad. "We'd 
like to get the average up to the low 
$20 figure a day," he advised. In 
truth, both versions of Mad Dog 

' McCree are pricey, so the manuf ac
turer' s concentration on collections 
is understandable. 

American Laser Games promised 
that software updates would be 
coming around twice a year. And 
while the Mad Dog version of this 
shooting gallery is still relatively 
new to the business, Betson will 
preview the followup, pre-war de
tective shootout called Who Shot 
Johnny Rock at the ACME show. It's 
set to ship mid-summer. All pro
grams feature live-action footage of 
professional actors playing out their 
roles. Mad Dog scenes shift from a 
cowboy gloating to a cowboy dying, 
based upon player skill; we assume 
the same goes for the bad guys in 
Johnny Rock. 

Curiously, there's no generic name 
to this laser disc system. Right now, 
it's Mad Dog Mccree. When its disc 
is switched to the followup, it'll be 
Johnny Rock. It's a system without 
aname butonethat'smakingpower
bucks, is working (according to its 
maker) and has the seeds of longe
vity. There is a godzilla on the map. 
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4 gauge steel cabinE?t and mounting 
bracket 

• Mars \lFM 3S-D4C down s cker 
bill acceptor with 400 bill st cker 

• Universal hopper with 1600 coin capacity 

• Cannot shor the customer 

• ~rt Lock Ace cyl·nder with 
locking points 

' 
• Motoro • icroprocesso .co trolled CPU with 

battery backup • 

• Coin counting feature with accessory bracket 
fen easy coin removal 

• Adjustable coin/token pu chase price 

• ~eadily accepts <>Kens 

• Colors - Bl e, o n , Black .. 
J • 

rletail Price 

s9g1.o 
Drew Industries 

P.O. Box 632 • Fairforest, SC 29336 
Phone (803) 574-0162 
FAX (803) 574-7680 



A BOWLING CENTER 
NO LOCATION SHOULD 

BE WITHOUT. 

You've seen arcades in bowling centers. Now 
experience a bowling center in an arcade. Turn your 
location into a family entertainment center with 
CAPCOM's BowlingOTM. 

Bowlingo is a coin-operated, fully automatic 10-
pin installation that's built to fit locations large and 
small. With Bowlingo, you can broaden your 
entertainment to include the entire family. 

Hank Grant, owner of Sport· 
land Entertainment Center. 
World's largest arcade. " /liked 
the product so much, I bought the 
worldwide distribution rights." 

CAPCOM USA realizes that coin-operated 
amusement is becoming increasingly competitive. 
That's why you should make your next amusement 
investment in America's favorite pastime. Bowling 
with Bowlingo. 

For more information, call CAPCOM USA at 
( 408) 727-0400 and find out how you can turn your 
location into a family fun center. 

CAPCOM® 
USA 

© 1990 CAPCOM USA, INC. 3303 Scott Boulevard • Santa Clara • CA 95054 
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SEEING 
B IEVI 

If you thought it was impossible to put an entire bowling alley in an arcade, 
think again. With Capcom' s Bow lingo, you can have the excitement and fun of a 
bowling alley right in your own arcade. You want proof? Simply fill out the card 
below, pop it in the mail and we'll send you a free videotape demonstrating how 
you can become a part of America's favorite family pastime. 

CAPCOM® 
USA 

3303 Scott Boulevard, Santa Clara, CA 95054 

SEEING IS BELIEVING. 
D Please send me a free videotape so I can see Bowlingo for myself. 

Address __________________________ _ 

City _________________ State ____ Zip ___ _ 

Phone ___________________________ _ 

Please give a brief description of the type of location that you are considering for "Bowlingo" 

CAPCOM® 
USA 3303 Scott Boulevard 

Santa Clara, CA 95054 
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The three requirements for success in business are: 

1. LOCATION 
2. LOCATION 

3. LOCATION 
RePlay looks at the health of the Great American Location -

taverns, C-stores, malls, pizza places, truckstops and more 
in the words of the location experts themselves 

Mega-hit products which draw crowds by 
themselves are rarities in our industry. In the 
workaday world of coin machine operating, 
success often depends on "putting your games 
where the people are" - i.e., operators de
pend on the location to pull in players. Having 
the right location can spell the difference be
tween success and failure, profit and loss, for 
many an operator. 

How healthy are the different types of U.S. 
locations these days? We contacted trade as
sociations and industry publications which 
represent many of the major locations served 
by the coin machine industry. We asked them 
many questions, including: How strong is your 
market? Is the number and profitability of your 
type of location going up or down? Has the 
recession and/or the war affected customer 
traffic and spending patterns? How are coin-op 
games performing for you? 

The fascinating answers seemed to confirm 
some timeless "truths" (truckers really do love 

those cranes). They also seemed to question cer
tain cherished beliefs (on-site liquor places 
suggest DWI hasn't hurt as badly as we thought). 
Certain older locations, like C-stores, may be 
slowly divorcing us while some new ones, like 
pocket parks, are embracing us with gusto. 

Reported effects of the recession are, as 
you'd expect, mixed: strong regions and lower
priced market niches are doing fine. Weak 
regions and higher-priced niches are struggling. 
Competition, promotion and service are the 
words on nearly every location's lips ... and 
our allied industries are talking a bout main
taining or cutting prices, not raising them. 

As you'll see, the "Great American Location" 
is feeling cautious, but basically optimistic, 
about long-term survival. Operators can take 
comfort in knowing most locations believe coin
op amusements remain an intrinsic part of their 
profit mix for today, and tomorrow. Read on for 
in-depth reports on several types of locations, 
their economic health and their outlook on coin-op. 
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CONVENIENCE 
STORES 
'80s building boom leads to sometimes-painful 
"restructuring"; as earnings drop, many 
C-stores reportedly jettison coin-op games 

• 
oin machine operators 
bemoan convenience 
stores as one of their 

bleakest performers in the last few 
years. Quite a few operators report 
earnings of videos and pins have 
dropped 40 to 50% from 1988 highs 
in this type of location. 

"I do a yearly analysis of our 
stores and I'd say earnings dropped 
at least 40% in the last few years," 
said one large Eastern operator. 
"The result has been a correspond
ing decline in the number of stores 
who want our games. In '1986 we· 
operated in 176 C-stores and our 
average annual earnings per store 
was over $10,000. But by 1990, we 
had equipment in only 81 stores and 
the yearly average earnings was 
$5,329." 

A WIDESPREAD PROBLEM 
Similar figures were reported by 

a large Midwestern operator and 
two West Coast operators, who all 
said their C-store earnings have 
dropped around 50% in the last few 
years. "We have steadily put top 
hits into some of these stores, but 
the earnings keep falling," said one 
operator. "A strong location that 
earned over$ 500 weekly at its peak, 
now earns just a little over $250. 
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Another decent store is now stuck in 
the $120 to $140 per week range, no 
matter what we try." 

Why did game earnings sink? 
''The customer traffic just is not 
there," explained the Eastern oper
ator. "Competition from home video 
is part of it. But public concerns 
about safety, juvenile delinquents 
and crime in the streets are also 
partly responsible. Too many con
venience stores are hangouts for 
teenagers. Unfortunately, video 
games still have a questionable im-

. age in that regard." 
The consumer press is also full of 

bad news about the basic health of 
C-store market itself. Major gas sta
tions chains like Arco and Exxon 
have added mini-markets, increas
ing competition and hurting the bus
iness of many C-stores. Southland 
(owner of the 7-Eleven chain) is in 
bankruptcy court, seeking cash from 
Japanese investors. The Circle K 
chain is in Chapter 11. 

' 'RESTRUCTURING'' 
THE MARKET 

At first glance, figures from 
the National Assn. of Convenience 
Stores seem to confirm this bleak 
picture. But association spokesman 
Sheri Aguirre told RePlay: ''The in-
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dustry is basically healthy and is 
simply restructuring. The agenda is 
changing from the expansion of the 
'80s, to creating value in existing 
stores in the '90s. It's a mature in
dustry now. You'll see continued 
growth, but not at the same rate." 

And now to those figures. The 
number of C-stores stores rose slight
ly from 69,200 in 1988 to 70,200 in 
1989 . .. a much slower rate of in
crease compared to the previous 
year. Inf act, it's the slowest rate of 
increase since they've been keeping 
track. 

But the eye-opener in the associ
ation's official figures relates to 
C-store profitability. During 1989, 
pre-tax profits fell right through 
the floor, plummeting an incredible 
76.7% compared to 1988. (And 1988 
had already been a bad year with 
an 11.4% decline in profits.) 

This "unprecedented drop" was 
mainly due to large companies 
which made huge interest payments 
(on debt, restructuring, acquisitions 
and leveraged buy-outs), said the 
the C-store association. Smaller 
companies were ''four times more 
profitable than the industry aver
age,'' the association asserted. Un
der the circumstances, it was small 
comfort that overall sales at C-stores 
rose during 1988-89. Gasoline ac-
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C- STOR E TREN D 

counted for most of that increase 
(from$61 billionin '88tonearly$68 
billion in '89). 

Operators might note that cus
tomers spent more nearly one-third 
more money (per visit) on merchan
dise in C-stores in 1989thanin1988. 
The merchandise sales figure rose 
from $1.83 per customer visit in 
1988, to $2.29 in 1989. Part of this 
was probably due to inflation and 
higher taxes, of course. But were 
C-store customers spending any of 
that increased amount playing our 
equipment? Most operators say 
"no." 

C-STOIES SAY 
THEY LIKE GAMES . .. 

How hospitable are C-stores to 
coin machines these days? The na
tional C-store association says that 
the overall number of stores with 
video games on location rose from 
55%in1988 to 60% in 1989. Break
ing that down by size classification, 
23% of independents and the very 
smallest chains (one to ten stores) 
had video games on location in 1989 
(no figures available for 1988). The 
percentage of small chains (11 to 50 
stores)withgames rose from 14% to 
16% from 1988 to '89. 

Medium-sized chains (51 to 200 
stores) reported a big drop: in 1988, 
48 % of them had games, but in 1989 
only 35 % did. Big chains (201to500 
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1988 1990 

stores) more than made up the dif
ference, more than doubling from 
25% with games to 52% with games 
from 1988 to '89. And the mega
chains (501 stores and up) also in
creased very significantly, from 
55 % with games in 1988 up to 67 % 
with games in 1989. 

From those numbers, it sounds as 
if C-stores and video games are still 
a match made in "profitability heav
en." However, these rosy figures 
run counter to the "anecdotal evi
dence,'' i.e. the experiences report
ed by many coin machine operators. 
Several we spoke to claimed that 
"C-stores are definitely losing their 
enthusiasm for us." 

BUT OPERATORS 
FEEL UNWANTED 

"In our market," explained one 
operator, "they all wanted automat
ic tellers several years ago. We lost 
some C-stores to that. Then they all 
got into video tape rental, which 
knocked out some more of our game 
areas. Then they all wanted to in
stall self-serve food and drink are
as, or lottery ticket venders. Every 
time the C-stores come up with a 
new plan, they remodel some of 
them and we lose another handful of 
stores. We had 205 of these stores 
at our peak; now it's down to about 
80 and I've talked to some other 
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operators who had the exact same 
experience." 

Who is to blame for the decline of 
the C-store/video game romance? "I 
think it's lead by their corporate 
headquarters," said one major C
store operator. "If somebody atthe 
top pushed it, video games would get 
better placement. But the statement 
I hear over and over is: 'yes, it pro
vides income, but it's not a priority.' 
It's very difficult to deal with people 
who just won't give you a chance." 

A Western operator who has ser
viced C-stores for many years was 
equally disenchanted with this type 
of location. "When collections were 
strong, convenience store owners 
would put up with a little bit of mess, 
a little bit of pilferage, and a little bit 
of aggravation from kids," he said. 
''But now earnings are down and 
they're saying 'it's not worth it.' 
They have to pay a lot of money for 
rent and they want to make sure 
that space will earn the optimal 
amount of money." 

BIG GAMES, 
SMALL SPACE 

This operator noted that larger 
game configurations are contribut
ing to the problem. "C-stores are 
squeezing us into less and less space, 
but manufacturers are coming out 
with more three- and four-player 
games!" said the operator. "When 
we tell C-stores that we have a new 
game but we need another 8 or 12 
inches, they say 'no way.' So you 
can't service locations that need 
three and four games anymore, and 
you can't rotate larger games into 
as many other places, either," the 
operator lamented. "Yes, four-play
er games make more money, but it's 
a Catch-22. I really don't know what 
the answer is." 

So the contradictions and myster
ies continue. Why do so many oper
ators feel unwanted by C-stores, 
when industry statistics seem to 
prove otherwise? How can opera
tors fit bigger and bigger games in
to less and less space? When will 
coin-op games regain customers lost 
to home systems? If operators do at
tract these customers again, will the 
location and other customers resent 
"too many kids"? 

In the fast-food, quick-stop world 
of C-stores, no instant, easy answers 
are being offered today. 
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In 2135 AD, the Earth forces are attacked by a crafty and tenacious enemy. Two ultra 
high-tech "Aero Tactic Fighters" are dispatched across the galaxy into the heart of enemy 
territory to conq.uer the aggressive foe. You are chosen to successfully complete the mission. 

ARE YOU READY!? 

ANNOUNCING AN EXCITING NEW VIDEO GAME KIT 

FROM TECMO TM 

STRATO FIGHTER 

Soar to new heights with this fast action 
cross-universe battle. The " Aero Tactic 
Fighter" enters a new dimension with 
homing missiles, vertical shooting, 
instant turns, guard weapons and the 
ION-L. Excite your senses with Strata 
Fighter! 

f I 
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I I 
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• HORIZONTAL 
•STANDARD JAMMA 
• CONTINUATION FEATURE 
• 1 OR 2 PLAYER INTERACTIVE 
• 6 STANDARD LEVELS & 6 PRO LEVELS 
• UNIQUE WEAPON & SPEED-UP FEATURES 

VICTORIA BUSINESS PARK 

TECmo 18005 S. ADRIA MARU LANE • CARSON, CA 90746 

(213) 329-5880 • 1-800-338-0336 
FAX: 213-329-6134 



SPECIAL SECTION 

TAVERNS & BARS 
on-site liquor market sees stable location base, great demographics; 
coin-op seeks to add video poker to line-up of pool, darts & music 

•
he very first U.S. juke
box location was a tav
ern (San Francisco's 

Palais Royale, 102 years ago), andin 
1991 taverns remain "the" classic 
coin-op location. Experts believe 
about 260,000 sites around the U.S. 
are currently licensed for on-prem
ise liquor consumption. These sites 
include restaurants, bars, night
clubs, cabarets, hotels, country 
clubs, private clubs, etc. 

Is the tavern location in good 
health today? Many coin machine 
operators would say "heck, no," but 
the experts who study this market 
across-the-board reply ''basically, 
yes." Why the differing views? 

"DRINlllG LED, 
BUT DRINKING BETTER'' 

Coin-op tradesters have long be
lieved taverns are suffering from 
reduced traffic and lower liquor 
sales, due to tough new DWI laws, 

_,. higher drinking ages, and stiff er en
forcement. Coin-op people also feel 
that urban renewal and various 
demographic trends have wiped 
out many of the neighborhood bars 
which were once staple locations 
for them. 

Jack Kenny, editor of Top Shelf 
Bar magazine, confirms some of 
this, but the overall picture he sees 
is far less gloomy. "The effects of 
DWI and urban renewal have hurt 
the neighborhood bars, yes," he 
said. "And the cost of having an 
alcohol-related customer problem is 
far too high for any tavern operator 
to experience, so prevention pro
grams and bartender training is be
coming very important.'' 
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As for lower liquor sales, Kenny 
stated: "People are drinking less in 
liquor-licensed sites, but we don't 
have any information on people 
drinking more at home. We often 
hear it said that customers may be 
drinking less, but they're also drink
ing 'better': they buy better brands. 
Food sales are also becoming more 
important to tavern profitability." 

GREAT DEMOGRAPHICS, 
OABLE LOCATIONS 

The bright spot in the liquor-site 
picture is that demographics are 
moving in the right direction. The 
Baby Boomers (America's largest 
demographic group) are hitting 40 
or passing it, and their kids are also 
reaching their 18th and 21st birth
days. That means an unprecedent
ed number of customers are eligible 
to visit bars. Top Shelf Bar publish-
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er Rod Groetzinger recently wrote 
that "more two-income, on-the-move 
families mean more on-premise vis
its. For now and the next 25 years, 
American business will market to 
the largest legal drinking age popu
lation in history." 

The overall number of on-prem
ise liquor locations has been stable 
for a good while. "The bar business 
itself - places to hang out and en
joy after hours - is surviving," Jack 
Kenny said. The current recession 
has cost the "upscale" places(white 
tablecloth restaurants, fancy hotel 
bars, etc.) some business, but com
petition is strong and good locations 
are still succeeding by active pro
motion and advertising, experts 
added. 

"You can gauge an industry's 
health by what is happening at 
chains," Jack Kenny pointed out. 
"They're taking a good hard look at 
their beverage operations due to 
several factors - including prices, 
DWI laws, insurance and so on. 
To deal with this, they're changing 
menus, cutting back on inventory, 
stressing house brands, renegotiat
ing deals with suppliers, increasing 
sales with promotions, etc. to avoid 
raising prices." 

FERN BARS I SPORTS BARS 
Some coin-op tradesters have 

touted the upscale, yuppie "fern 
bar" as the next big tavern location 
for placing CD jukeboxes and other 
equipment. The Bennigan's chain 
and its brothers beckon seductive
ly to many a coin machine operator: 
such places attract more customers, 
with more money in their pockets, 
who may be willing to play a hi-tech 
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jukebox or other amusement ma
chine. Are fern bars really a growth 
market? 

According to Jack Kenny, "The 
fern bar picture is not as clear (as 
the weakened situation with work
ing-class neighborhood taverns). 
Fern bars are still around, but no 
one is starting new ones. Yuppies 
are taking their turn at being hurt 
by the national economy, and we an
nounced in a recent issue that the 
fern bar is dead. People who are 
looking for new ideas to build traffic 
are the ones who are succeeding -
largely through promotional and ad
vertising ideas." 

Sports bars are "still pretty sol
id," Kenny believes, and he says 
some of the most popular ones in
clude a wide array of coin-op equip
ment. ''There are just some areas 
where sports bars are big," he said. 
"The big boom in sports bars is 
mainly regional, although it's hap
pening in a small way even outside 
of those regions. The Champions 
chains, for example, opened their 
15th site in Cleveland in January, 
and number 16 will open in New 
Orleans soon." 

WHERE COIN-OP FITS IN 
How does coin-op fit into the lar

ger picture? Operators have found 
that video games earn the largest 
share (35%) of their gross revenues 
- but after the era of Space Invad
ers and Pac Man, this biggest weap-
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on in the operator's arsenal has in
creasingly been viewed by tavern
goers and operators alike as a "kid's 
game," more suitable to arcades 
than the local lounge. 

In recent years, dart and pool 
leagues have greatly increased the 
health of tavern operators and on
site liquor locations alike. The pop
ularity of both continues to spread. 
Music, the first coin-op tavern 
amusement device, is enjoying a 
strong resurgence thanks to the ar
rival of CD, which gives operators 
an excuse to increase price per 
play. Music is a profit center once 
again, although - as always - ROI 
is a long-term proposition here. 

The trade continues to search for 
a video game that will appeal to 
grown-ups in taverns. Many trades
ters believe they have found Pac
Mail 's successor in legalized video 
poker. In up to half of the 50 states, 
operators are lobbying for the rights 
to use this equipment. How many 
states will "go legal," may deter
mine the future health of the coin-op/ 
tavern relationship. In Montana 
and South Dakota, where legaliza
tion first was achieved, video poker 
has reportedly made millionaires of 
operators and locations alike, and 
turned near-bankrupt businesses in
to flourishing profit centers. 

One truth about the tavern mar
ket remains exactly as operators 
picture it, Kenny said: it's still most
ly a single-owner business. "Inde
pendent, on-premise liquor site op-
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Neighborhood 
taverns like this 

remain the classic 

coin-op location. 

Experts say there are 

about 260,000 
licensed liquor 

locations around the 

U.S. from the small 

"joints" to "fern 

bars" to sports bars. 

erators control 19 out of 20 estab
lishments in this country," he de
clared. "Chains are important be
cause they represent large buys of 
food and beverage, and because 
they do things on a larger geograph
ic scale and set trends. But a recent 
survey we did indicated that 94% of 
all on-premise operations are inde
pendent.'' 

A MUSICAL NOTE 
Jack Kenny's final thought was 

that a new music trend is sneaking 
into America's taverns ... one that 
operators have heard of, but may 
not realize is really catching on. 
''One area of entertainment in bars 
that's growing is non-coin operated 
karaoke," he said. "There are three 
or four big manufacturers, and one 
of them told me this business has 
tripled since August. It's certainly 
starting to get some attention from 
the consumer press, too. 

"But with the equipment I know 
about," Kenny said, "a DJ is recom
mended unless there's somebody in 
the house whose good at running 
the machine. Having the customers 
punching buttons on expensive com
mercial equipment is not a good 
idea. A DJ helps pump up the crowd, 
too. On the other hand," he conced
ed, "if they made a karaoke ma
chine that functioned like a jukebox, 
so that customers weren't spinning 
their own laserdiscs, I think it would 
certainly be worth a try for coin 
machine operators." 
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TRUCK STOPS 
stable market enjoys high traffic, high turnover, great demographics; 

cranes still "extremely popular" here & other games also do well 

• 
he romance of the road 
translates into the ro
mance of the dollar for 

operators who are lucky enough 
to place equipment in busy truck 
stops. "Truck stops are good loca
tions for coin machine operators for 
several reasons," explained Randy 
Chilton (Chilton Vending, Wichita, 
Kansas). ''Turnover is extremely 
high; you may not see the same cus
tomer twice in a week. Traffic is 
heavy, and the built-in traffic flow 
means you can depend on something 
other than games to draw custom
ers to the location. The more gas 
and donuts the locations sell, the 
more money the games make." 

Truck stop industry experts say 
amusement equipment earns well in 
their locations. "Coin-op games are 
quite popular in truck stops," con
firmed Roger King, manager of mem
ber research and communications 
for the National Assn. of Truck Stop 
Operators. "Where cranes are le
gal, they're incredibly popular." 

GREAT CRANE EARNINGS 
Randy Chilton agreed strongly 

that cranes hold special appeal for 
truckers. "That's absolutely cor-
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rect," he stated. "Of my highest
earning cranes, most of them are in 
truck stops." In one location where 
the top video [Turtles) earns $149 
per week, Randy said his Triple 
Bear Claw crane consistently does 
$700 per week. "And it's been on 
that location since 1987!" Randy 
pointed out. "Visibility is the key 
to coin machine profits in a truck 
stop," he added. "If the the crane is 
in a highly visible location, the earn
ings are unbelievable. But the crane 
must be visible! If you put it back in 
the game room, it won't do squat." 

An estimated 2,500 truck stops 
dot the highways and byways of the 
American landscape. They range 
from places that basically just sell 
fuel, to super-deluxe facilities that 
include on-site restaurants, custom
ized department stores, shower fa
cilities and even special hotels for 
truckers. The basic customer re
mains the long-distance, 18-wheel 
truck driver, but families and va
cationers in RVs, four-wheelers, 
buses, etc., also visit truck stops if 
they have restaurants. 

STRONG COMPmTION 
How healthy are truck stops these 

days? "I think you'll find in this in-
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dustry, as in many others, the eco
nomic health of the region is a great 
indicator of the health of any indi
vidual truck stop lo ca ti on,'' said the 
truck stop association's Roger King. 
"Many of our members have been 
hard-hit by the greatest diesel fuel 
price fluctuation in history." 

The price of gas may be doing a 
rollercoaster ride, but the number 
of U.S. truck stops is not going mar
kedly up or down. ''As in the truck
ing market, I'd say the number is 
staying pretty stable," King stated. 
"However, the competition is be
coming tougher." National and re
gional chains are taking over single
unit ownership "to some degree," 
he explained, ''but there is still a 
well-run independent market of 
truck stop opera tors who own one to 
six units." 

King added that truck stops are 
responding to increased competi
tion in several ways. The big chains 
are making stronger efforts to tie up 
business via exclusive contracts 
with major trucking fleets. But, King 
said, "it's mostly a question of ex
panding and/or improving services." 

And that's where coin-op amuse
ments come in. 
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MOVIE THEATERS 
too many movie theaters are chasing too few dollars; 

• 

keen competition could spell opportunity for coin-op 

heredopeoplegofores- 7% to about one billion, box office traffic remains high, coin-op earn-
capist relaxation dur- receipts remained pretty solid at ings do, too. "People still go to the 
ing hard times? To the around $5 billion, due to increased movies," she said. "It's a real sea-

movies! Early returns seem to indi- price of admission (statistics from sonal thing, with the summer and 
cate that 1990 and 1991 will be no Daily Variety}. holidays being the biggest times. 
exception. Movie theaters-partic- Inside the theater lobbies of Amer- The movie theater industry is basi-
ularly the national chains - are a ica, the story was mixed. 1990 con- cally in good health. Even at $7.50 
profitable, but highly specialized, lo- cession sales dropped by $80 million a ticket, movies are relatively cheap 
cation for coin machine operating. compared to 1989. But two of the entertainment and that's attractive 
Since movie-goers are seeking en- largest game operators in movie the- to people during hard times.' ' 
tertainment, quite a few of them al- aters reported that their machine There's a catch or two in oper-
so play coin-op games- especially earnings remained fairly stable. ating in movie theaters, however. 
the youngsters. Jon Daugherty provides coin-op First, the best locations tend to be 

Another reason movie theaters amusements to the United Artists owned by large regional and na-
can make excellent locations is be- Entertainment Co. 's huge, nation- tional chains (which either operate 
cause the number of people who wide chain of movie theaters. Jon's their own equipment, or else prefer 
flow through the site can be stagger- UA Theater Amusements is a sub- to work with very large, highly pro-
ing. Multi-screen complexes located sidiary firm that operates in hun- fessional operators). Second, even 
in densely-populated urban areas dreds of those UA theater lobbies. the big chains have good and bad lo-
may attract tens of thousands of "Our 1990 earnings matched 1989," cations. .. 
different people each week to a sin- he stated. "I didn't have any con- "I find I've got good theaters 
gle location. siderable falloff at all and I attrib- and bad theaters," Jon Daugherty 

Industry estimates are that the ute much of this to the fact that we explained. "In the good ones, the 
U.S.nowhasaround26,000screens. had over 100 Ninja Turtles. They games perform well regardless of 

fl 

Of course, that translates far few- were very strong all year and still the quality of film they're showing 
er theater complexes; remember, were through year's end." or the crowd, because you have 
the most popular locations now Gail Sherman's General Amuse- enough of a game-playing crowd to 
have up to 18 screens in one site. ment Corp. provides coin-op amuse- keep the earnings up. Multiscreen 

Fewer people went to the movies ments for several other large na- places do very well, especially 
in 1990 than in previous years, but tionwide theater chains and she where they're open from 10or11 in 
although ticket sales were down agrees that so long as customer the morning, and where you don't 

Page 106 March 1991 RePlay Magazine 



"F-15 Strike Eagle is a top earning piece 
with long term staying power!" 

- Steve Epstein, Broadway Arcade 
New York. 

"F-15 Strike Eagle is doing 
three times more than 
any other game that I 
have in my nightclub." 

- Russ Ketchum, Doc 's Skyroom 
Sports Bar and Nightclub 

Reading, CA. 
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SPECIAL SECTION 

A collection of video games on location in the lobby of a California movie theatre. 

have to buy a ticket in order to play 
the games. We have four video 
games in one New York theater that 
consistently make $250 a week. 
That's 25¢ every 5 minutes!" 

The best locations are large, 
multi-screen complexes. "Multi
plexes are a good environment be
cause the more screens you have 
the more people come through the 
door and the more of them that play 
the games," Gail Sherman stated. 
"Also, for some reason we haven't 
figured out, it seems that people 
who attend larger complexes are 
more likely to play games! There's 
no scientific reason for that, but 
maybe there's just more entertain
ment value to attending the larger 
complex.'' 

Arcades fit right into today's 
larger theater complexes. "Some 
of them have attached amenities 
such as cafes, merchandise, and ar
cades," Gail said. "That fits a trend 
in the industry to make going to the 
theater more than just seeing a film. 
To capitalize on that entertainment 
trend, our company has some loca
tions where we've installed arcades 
adjacent to the theater. Normally 
that's in a mall or a strip center." 

So where does that leave the 
average operator? 

"For local operators, if they have 
· access to an independent, regional 
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chain of theaters who don't operate 
their own games, it should be a very 
good opportunity," stated Jon Daugh
erty. "The problem you'll have is 
that theater management wants you 
to put too many games in. Find a 
happy medium with the best return 
for the minimum investment. Don't 
let management get you to put in 
twice too many games!" Jon cited 
one theater he took over where the 
gross doubled after he cut the num
ber of games in half (but raised the 
quality). 

After the operator has landed a 
good theater location, the next key 
factor for success is where games 
are placed. "If they're outside the 
ticket booth, they can do tremen
dous business," Daugherty explain
ed. "I have a one place in the New 
Jersey suburbs where the games 
make more money than the theaters! 
They've been on 50¢ play for years. 
They're accessible to mall traffic 
and there is no competing arcade." 

Many theaters, by design or ne
cessity, will require placing games 
inside the actual lobby, where only 
ticket-holders can access them. "If 
they're inside the lobby, do you see 
them immediately or are they hid
denin back somewhere?" Jon asked. 
"That makes all the difference." 

While video games have long 
been the staple in this type of loca-
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tion, some theaters are becoming 
more open to other types of equip
ment, Gail Sherman reported. "Now 
we 're starting to get some requests 
for pinball," she said. "They're do
ing well for us. We also have some 
cranes doing very well.'' Jon Daugh
erty agreed that cranes are ' 'still 
very profitable" in his locations 
(though not earning at the strato
spheric levels of a few years ago). 
He also notes ''very good success'' 
with auto photo machines. 

By the way, theaterindustrytrade 
talk has made much out of the sup
posed over-expansion of theaters in 
the 1980s ... but by all reports, few 
theaters are actually closing their 
doors. Instead, the large chains are 
slashing staff and tapering off their 
building plans. ''Multiplexes con
tinue to do well," Gail Sherman 
said, "and if any are closing, they 
tend to be the single- or two-screen 
theaters." 

A longer-term concern may be 
that as America's population grows 
older, the audience for movies is 
shifting away from the typical pre
teens and teenagers who make up 
most of the game players. Holly
wood is targeting yuppies and young 
adults now, not just teens and kids. 

"That trend generally hurts us," 
Gail Sherman said. "The audience 
for 'Ghost' or 'Pretty Woman' is not 
the game-playing crowd. I'm work
ing on expanding the pool of people 
who will play, but it's tough. Many 
adults think if you're over age eight, 
you shouldn't play. Even with adult

. oriented strategy video games, ma
ny people are too intimidated to 
even try it - particularly women. 
Our best time is still summer, when 
the kid-oriented movies come out. 
I'm working on getting adults and 
women to play," she concluded, 
"but it's a slow process." 

The good news for operators is 
that most theaters make their mon
ey from concession sales. Since 
those sales are down, coin-op equip
ment may look even more attractive 
to theater managers these days. 
Perhaps relatively few operators 
will be up to the job of servicing the 
"cream" locations ... but for those 
who can handle the challenge, the 
rewards are clearly worthwhile. 
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America's National & International Distributor of all amusement machines 

GREAT KIDDIE RIDES FROM BELAM 
BELITA KIDDIE RIDES 

PEPITO HORSE 
~ ~ ~ 

FERRARI RACING CAR 

Music on all rides 
Complete line of 
horses, animals, 

cars, etc. 
.._ • - 7·· I . 

------ -
ALL RIDES WITH BEAUTIFUL MUSIC * ALL RIDES MOVE GENTLY TO AND FRO 

A Great New Game from Belam: * BELITA WORLD SPORT FOOSBALL * 

ALSO 
We off er the most complete assortment of new and used: 

SIMULATORS • SITDOWNS 
LARGE GAMES • REDEMPTION GAMES 

Including: 
Race Drivin ' Dlx., Top Landing Cockpit , Galaxy Force II Super Dlx . 

Final La p II, GP Rider , Radrnobile, Cosmo Gang, Cisco Heat 

AND MANY OTHERS! 

R.H. BELAM COMPANY, INC. 
One Fulton Avenue • Hempstead, New York 11550 

PLEASE CALL: (516) 292-2670•PLEASE FAX: 516-486-0957 



BOWLING CENTERS 
low-cost family sport shines brightly in hard times; 

arcade section is often a "small but vital" component 

• 
he $3.8 billion per year 
U.S. bowling industry 
represents 7,671 good 

sites for coin-op equipment (accord
ing to the American Bowling Con
gress). People visit bowling centers 
to be entertained cheaply, and our 
machines fit right in. Bowling is ex
pected to draw in as much or more 
customer traffic during the reces
sion than before- and that should 
benefit bowling and game revenues 
alike, experts say. In fact, judging 
from some numbers we've received 
from the Bowling Proprietors Assn. 
of America (BPAA), some bowling 
centers just might be capable of 
even greater coin-op earnings. 

Besides an average 19 lanes, most 
bowling centers also include a bar 
(think jukebox), a coffee shop and 
games. The game area can be as 
small as a couple of videos, or as 
large as an entire "family fun cen
ter" with redemption, pins, novel
ties, amusement card games, etc. 
Some bowling centers also have a 
dedicated pool room under the same 
roof. 

STABLE NUMBERS, BUT 
OWNERSHIP IS SHlmNG 

The average number of bowling 
centers has declined very slightly 
(6% down over the last five years, 
says BCA). Some of the smaller bowl
ing centers are being closed or go
ing out of business, but they're be
ing replaced with larger bowling 
centers and chains. In a recent na
tional BCA survey of bowling cen
ters, only 10% were owned by ma
jor chains (i.e., strings of four or 
more sites). 

Commented operator Paul Spie-
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gel (an AMOA member who runs ar
cades for his family's Active West 
bowling centers): "In most areas, 
the only people who can afford 
to build new bowling centers are 
groups of fairly sophisticated inves
tors, such as big law firms or those 
who are already in the business and 
want to expand. People are building 
40-lane bowling centers which cost 
$4 to $6 million. Mom and pop busi
nessmen can't afford it." 

THE EARNINGS PICTURE 
BP AA and BCA both report good 

gross earnings for the bowling in
dustry. Of the industry's total 
revenue, $2.3 billion comes from 
bowling - that is, money earned 
from renting the lanes. The remain
ing $1.5 billion comes from other 
sources, such as shoe rental, 
restaurant, bar, coin-op equipment, 
etc. Games, vending, pool and lock
ers account for $205 million annu
ally, says BCA. 

A recent BPAA survey indicated 
that for total earnings from all profit 
areas in the bowling center, 53% of 
all surveyed BP AA members report
ed annual 1989 revenue of under 
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$500,000. Another 30% report be
tween half a million and $1 million 
in average revenue. Another 9% 
earned between $1 million and $1.5 
million annually; while 5 % earned 
$1.5 million to $2 million. Only 3% 
earned over $2 million annually. 

"Profitability is stable," said op
erator Paul Spiegel. "Fewer games 
are being bowled, but centers are 
charging more money per game. We 
continue to see a big decline in bar 
business due to more health con
sciousness and awareness of .drunk 
driving. The game business is down 
for everybody generally, including 
us, over the long term ... but we ha
ven't suffered particularly from the 
events of the last several months." 

STRONG IN RECESSION 
The war and the economy may 

be putting the squeeze on high-cost 
entertainment, but that's not the 
case here. ''Bowling centers usual
ly prosper in a recession,'' said Ro
sie Crews, director of public rela
tions for BPAA. ''Many people don't 
want to throw out$ 7 per person for 
a movie that might not be any good. 
Bowling is always a good value for 
the money," she pointed out. "The 
average cost per game is under $2, 
which is a much better bargain. It's 
still a fun activity that the whole fa
mily can enjoy on a budget." 

Paul Spiegel agreed, and added 
that his bowling center arcades are 
doing nicely. "Use of bill changers 
is one good measure of money flow
ing into our arcades," he pointed 
out. "At Active West, that figure 
was much better for the middle 
week of January 1991 - the week 
the Gulf War began - than the 
same measure taken during the 
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Advanced Technology 

More and more manufacturers have 
turned to Asahi Seiko when faced 
with the need for technologically 
advanced coin and bill handling 
equipment. 

Amusement, vending and gaming 
route operators, along with casino 
slot departments, have found that it 
makes sense to retrofit with reliable 
Asahi Seiko coin handling equip
ment and hoppers. 

For over 20 years, Asahi 
Seiko has served the world
wide needs of a variety of in
dustries that utilize mecha
nisms that dispense coins, bills or 
prepaid cards. 

Asahi Seiko is dedicated to con
sistently finding new and innovative 
ways to respond to the diverse 

range of industry needs. Not only is 
Asahi Seiko a leader in the creation 
of highly reliable mechanisms that 
are compact in design, provide a 
speedy response, are tamperproof, 
but most importantly, have the abili
ty to recognize and handle the 
myriad shapes and sizes of coins 
and bills in circulation worldwide. 

Reliability 

craftsmanship. Quality Control then 
tests each piece for durability. Final
ly, each product is computer tested 
prior to shipment. No wonder Asahi 
Seiko products are rated the best in 
the industry! 

Worldwide Acceptance 

Not only are Asahi Seiko coin selec
tors and hoppers in use around the 
world , but we have manufactured 

~
, and exported more than 60 

~ •.'.·;.~~·, different money handling 
· ' , - products, ranging from bill 

Each Asahi Seiko product is pain
stakingly checked, one by one, on 
the production line for quality and 

validators and bill/card 
dispensers to coin timers, 

switches and accessories to 
over 45 countries worldwide. 

Custom Configurations 

Have a new design for an amuse
ment machine or gaming device? 
Call today. 

dsdhiSeiko USd INC. 4029 S. Industrial Road Las Vegas, Nevada 89103 

PHONE:(702)794-2920• FAX:(702)794-0644 The Future of Quality Coin Handling Equipment 



This bowling center game room shows what you can really do with this type of loation. It features a full line of equipment (including redemption). 

same week of the previous year. 
Compared to the period of Septem
ber through November of 1989 (that 
is, before the holidays and before 
the war), revenues are roughly the 
same, or up marginally." 

"OUTSIDE" & "INSIDE" 
OPERATORS 

As stated, quite a few bowling 
centers are very professional "in
side operators" who buy and run 
their own equipment. Others rely 
upon "outside" operators to come in 
and provide, rotate, maintain and 
collect games. And some centers ap
parently work with a combination of 

operator-leased and self-0wned ma
chines. According to BPAA's Rosie 
Crews, the leasing/self-owned pic
ture breaks down as follows. 

In the latest member survey, 60% 
of surveyed members owned 5 or 
fewercoin-0pmachines. That's60% 
who should or could work with op
erators! Another 12.5% owned 6 to 
10 machines (still plenty of room 
for outside operators). And 14.6% 
owned 11 to 15 machines, while 
12.7% owned 16 or more games. 

On a " leasing" basis, which we 
assume means operator-owned 
equipment, 30.9% ofBPAA'smem
bers leased five or fewer games. 
Another 37.5 % of lease six to 10 
games. Still another 18.1% leased11 

POP-fi-SHOY. 
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* THE PROVEN WINNER 
*THE ORIGINAL COIN-OP "Beat

The-Clock" BASKETBALL GAME. 
* STEEL CONSTRUCTION, SOUD

STATE ELECTRONICS. 
* WE ARE THE WINNERS. 

IT'S EXCITING IT'S ADDICTIVE IT'S PROFITABLE 

POP-A-SHOT, INC. 
P.O. Box 1073 • Salina, KS 67401 • 1-913-827-6229 

FAX: 913-827-6336 
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to 15 games. For 16 and over, it was 
13.4%. 

Bowlers are still more interested 
in bowling than in coin-op games, 
however. In 1987-88, surveyed 
BPAA members reported that, on 
average, 4.2% of total revenues 
came from coin-operated games 
(responses ranged from 0.2% to 
78 % !). 

OPPORTUNITY KNOCKS? 
Obviously, these figures lend 

themselves to many possible inter
pretations. To RePlay, they suggest 
there could be many opportunities 
out there . . . opportunities for bowl
ing centers to increase their game 
earnings, moving coin-op revenues 
further away from 4% of the total 
and closer to 78 % of total earnings. 
This holds true whether the bowling 
center owner wants to be his own 
operator (many owners make excel
lent operators), or work with an out
side contractor. 

Whether the equipment is run by 
" inside operators" who also own 
the bowling center, or by "outside 
operators" who work closely with 
location management, the marriage 
of bowling and coin-op amusements 
seems likely to remain a strong and 
stable one. 
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SHOPPING 
MALLS 
arcade chains once competed for space in 
every new mall; today, malls have 
more vacancies . . . and fewer shoppers 

• 
twas the best of times 
(for arcades); it was 
the worst of times (for 

malls). It was the age of closed-down 
boutiques and suffering retail out
lets; it was the age of bigger and bet
ter amusement centers. 

It was the era of fewer mall cus
tomers; it was the era of more visits 
to family amusement centers. It was 
the age of mall vacancies; it was the 
age of arcades getting more space, 
better placement and more families. 

In case you haven't gotten the pic
ture yet, malls may be under a cloud, 
but this cloud definitely has a silver 
lining for coin-op amusements. The 
consumer news media has already 
trumpeted loudly how retail sales 
are way down in malls and so is cus
tomer traffic. In fact, there's been 
so much gloom-and-doom that mall 
experts are getting rather touchy on 
the subject. 

"There's a lot of nonsense about 
'malls are dead,"' groused Bob 
O'Neil, editor of Mall Monitor Mag
azine. "Malls are going to survive, 
no doubt about it. " 

THE ILVER l.ftlNG 
But nobody in coin-op is crying 

about malls. The bad news is, the 
twin mall and arcade expansion 
booms which ran so hot (up through 
last year in some cases) has definite
ly cooled. The good news is, top ar
cade chains are doing a bang-up job 
at making the most of what they've 
got. 

"A lot of mall developers have 
stopped building new stores, or 
have delayed their plans,'' said Ron 
Malinowski of Aladdin's Castle, one 
of America's largest arcade chains. 
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"As a result, the major arcade 
chains are not running like wild, 
competing to get into the same malls 
like we were a year or 18 months 
ago. We 're not going crazy opening 
a bunch of new stores, either. What 
we are doing at Aladdin's," Ron 
continued, "is refurbishments, face
lifts and expansions into larger 
stores. That's done well for us, be
cause it's allowed product diversifi
cation." 

Ron confirmed that recession and 
expected seasonal fall-off have 
combined to cut down on customer 
traffic in malls in general. But, he 
added, some arcades are actually 
drawing more adults and families 
by stressing a broader product mix. 
"Before, with 2,000 square feet to 
work with, we were pretty well 
boxed into video," Ron explained. 
" Now, by doubling the size of the 
store in some cases, we can put in a 
redemption center and larger skill
type games that appeal to families 
as well as teenagers." 

ARCADES GET 
VIP TREATMENT 

Perhaps sweetest of all is this 
fact: as retail sales slow down, and 
as other mall tenants disappear, 
mall management becomes more 
and more enthusiastic about the 
amusement business. 

"We've got a plateful of opportu
nities," Ron smiled. "When times 
are tough, a mall that once had 
three shoe stores will find that one 
of them is behind in his rent. Sud
denly an amusement center be
comes a welcome tenant! By the 
way, this happened during the last 
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economic bust, too. Today arcades 
are being warmly welcomed into the 
mall and given better space, bet
ter visibility, and more prestigious 
neighbors." 

Before we get too carried away 
with rosy views of mall arcade 
health, let's note that malls are still 
charging the very high prices which 
drove some non-arcade tenants out 
in late 1990. "Decreased retail bus
iness and lower space demand has 
not translated into lower rents yet," 
commented Kevin Hayes, director 
of arcade operations for Namco 
America. "Everyone in the operat
ing business is suffering from some 
revenue drop, particularly since the 
middle of last year," Kevin added. 
"When Sadaam Hussein went into 
Kuwait in August of 1990, per-store 
revenues went off compared to late 
summer and fall of 1989 and they 
have remained off ... although you 
could make that case that compared 
to, say, two years ago, we 're doing 
about the same. We don't have any 
hard statistics on traffic and spend
ing patterns inside our arcades 
themselves, but generally speaking, 
we believe we've got the same num
ber of customers. They're just spend
ing less. " 

Looking at the trend toward lar
ger and larger mall arcades, Kevin 
warned that perhaps some arcades 
are being overbuilt ... too few games 
in too much space, simply because 
the malls have the extra space and 
"the owners are willing to make 
deals." 

But for now, at least, amusement 
centers appear to be getting the best 
of the American mall market. 
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teens roaming the mall can frighten grown-ups, 
but teens spend $56 million per year in malls 

Anyone who's ever dropped into a 
mall arcade knows that teenagers are 
the typical customer. Teens spend an 
estimated $56 billion a year on prod
ucts of all types in shopping malls, ac
cord ing to the Denver Post . .. but 
adults don't appreciate teens using 
malls as a hang-out. Groups of teens 
lounging around the hallways can -
and often do - intimidate grown-ups 
who come there to shop. At one mall , 
600 kids invaded the "food court" on 
a Friday night last year. Others malls 
have had outbreaks of teen violence. 

The trouble is, a lot of good kids 
have nowhere else to go. Many after
school activities have disappeared 
due to budget cuts; mom and dad are 
often still at work; some streets aren 't 
safe; and teens are too young for bars 
and other adult locations. What's the 
answer? 

Some malls, sad to say, have 
banned teens entirely. The Randall 
Mall in North. Randall , Ohio doesn 't 
allow teens at any hour. If they're 
going to the movies, an adult must 
pick them up and drop them off. In 
Omaha, Neb., the Park Fair Mall says 
" nobody under 18.'' Other malls ban 
teens during " critical hours," such 
as the McKinley Mall in Hamburg, 
N.Y., which prohibits teens between 
6-1 O PM Fridays or Saturdays, unless 
accompanied by an adult. 

Happily, some locations and ar
cades take a more enlightened ap
proach . The Aurora Mall in Denver 
recruits high school students as Ser
vice Ambassadors to help adult cus
tomers with shopping and giftwrap
ping. Southern California operator 
Larry Stearn (L.A. Amusement Corp.) 
allows a teen group called " Police Ex
plorers" to meet, under police super
vision , in his Space Station arcade in 
the Northridge Mall after mall hours. 
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PIZZA STORES 
despite recession, pizza places stress service 

& hold their own; coin-op can help provide 
low-cost family fun & in-store promotion 

• 
rom the great national 
chains (Pizza Hut, Dom
ino's, Little Caesar's, 

Round Table Pizza, etc.) to the tradi
tional mom & pop establishments, 
pizza stores are coping with the 
recession better than many other 
types of locations, according to coin 
machine operators and pizza loca
tion experts alike. 

"Pizza tends to be very recession
proof," said Paula Werne, editor of 
Pizza Today Magazine. "Pizza is 
economical food and it's healthy 
enough that people make it their top 
choice for eating out or bringing 
home. In today's economy, our piz
za store operators have been very 
fortunate. They're feeling the pinch, 
but not as much as some other types 
of places. And the good pizza stores 
have been able to cope by using 
creative promotions." 

Coin machine opera tors agree 
that promotion helps the better piz· 
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za stores stay strong. "The biggest 
factor in the success or failure in 
pizza stores is the manager," said 
Sue Monday (Century Vending, Gar
dena, Calif.). "Sometimes in a poor 
location, a new manager will come 
in, do some promotions and things 
pick right up." 

THE CASH BOX II MIXED 
Some operators report that even 

if food sales are holding their own 
in pizza stores, the cash box is hav
ing a harder time lately. "Some piz
za stores are down drastically, some 
are down just a little," said Sue 
Monday. "We'reworkingwithstore 
managers on game promotions like 
high-score contests; it'll take a while 
to see how that works." 

On the other hand, coin-op is the 
bright spot for some hard-pressed 
pizza firms. Operator David Peck 
(Family Amusement Corp., Los An
geles) explained: "We're getting 
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a lot of pizza stores saying if it was 
not for game revenues, they'd have 
closed up their doors. It's a very 
competitive business. I wouldn't 
want to be in it! " 

Pizza Today said the pizzeria 
market experienced lots of growth 
over the last decade. Growth has 
stabilized and now stands at over 
53,000storesnationwide, with open
ings and closings balancing each 
other. Many small success stories 
are cited, such as regional chains of 
30 or 40 stores that are booming. No 
major bankruptcies have hit the 
headlines recently, and any big 
chains that experienced financial 
problems last year are "getting 
their heads above water," said Pau
la Werne. 

SERVICE I PROMOTION 
Consolidation hasn't swept the in

dustry as some expected. "The na
tional chains like to say they're go
ing to take over all single-unit owner
ship," Paula Werne stated, "but it 
hasn't happened. There is growth 
there, but the chains don't seem to 
be gobbling up the independents non
stop. If many local outlets of nation
al chains are advertising heavily in 
a certain town or region, that can be 
difficult for the independents," she 
added. "But the mom & pop stores 
make a point of getting heavily in
volved in community service and 
that helps build clientele and cus
tomer loyalty." 

One interesting note: Werne says 
that in addition to promotion, suc
cessful pizza stores are stressing 
customer service. "Maybe pizza 
stores can't compete with each oth
er by offering more coupons or cut
ting prices," she said, "but this is 
the year to concentrate on service. 
That's going to be increasingly im
portant as we head into this new 
decade." 

To get in synch with this type of 
location, good operators should find 
ways their games can help promote 
the pizza store. Operators should al
so keep in mind that as the pizza lo
cation owner grows more service
conscious toward his customers, he 
may also grow more "service-<le
manding" toward his suppliers . .. 
such as the operator! 
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SPECIAL SECTION 

''POCKET PARKS'' 
go-karts & miniature golf mix well with coin-op games; 

some call this "the hottest location trend for the 1990s" 

• 
ajar amusement parks 
recorded lower atten
dance in 1990. Pocket 

parks, by all reports, didn't. And 
while no hard figures are available, 
the word on the street is that more 
pocket parks are opening ... practi
cally on a weekly basis. 

What is a pocket park? Well, it 
can be indoors or outdoors. It's 
much larger than a typical arcade 
... but considerably smaller than 
Disneyland or Six Flags Over Texas. 
Take a good-sized attraction - say, 
a miniature golf course, or go-kart 
track, or water slide, or bumper 
cars, add kiddie rides, redemption 
equipment, pitching and batting 
cages, video games, pins, novelties, 
food and drink ... and voila! You 
have a pocket park. 

Some thoughtful coin-op people 
have pegged "pocket parks" as 
one of "the growth locations of the 
1990s"; so has IAAPA (the lnter
nationalAssn. of AmusementParks 
& Attractions), although they call 
this category "action amusement 
parks.'' Others call it' 'family amuse
ment centers." But whatever you 
call it, this market is growing. In 
fact, a whole new trade show is be
ing built around the pocket park 
sub-niche (Fun Expo, Oct. 24-26 in 
Atlanta). 

"The typical video game arcade 
appeals mainly to males, and their 
age range is normally 10 to 25 years 
old,'' stated Betson redemption sales 
topper Jon Margold. "But pocket 
parks attract the entire family, be
cause they feature something for 
every member. By all indications, 
the number of them is increasing 
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very, very fast." 
Estimates are that between 1,700 

and 2,000 miniature golf centers 
are operating today (and it's grow
ing steadily). The number of family 
entertainment centers is harder to 
pin down, but reports are that it's 
growing at a very impressive rate, 
too. Miniature golf courses, go-kart 
tracks, and family fun centers re
portedly attract (all combined) over 
100 million visits by families per 
year. 

The future looks bright, since 
the Baby Boom generation (Ameri
ca's largest population group) is 
now hitting 40, and most Boomers 
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have started their own families or 
will very soon. "We think the demo
graphics mean that this market will 
continue to experience growth for 
at least ten years to come," said 
Bailey Beeken, show manager of 
Fun Expo. 

A slower economy makes pocket 
parks more attractive, said quite a 
few tradesters. Maybe you can't af
ford a trip to Disney World this 
year, but if there is a little amuse
ment park nearby it can make Sun
day afternoon lots of fun for mom, 
dad, brother and sister. (And by the 
way, the experience of some other 
countries during recessions seems 
to prove the point.) 

Last fall's Parks show (IAAPA) 
provided yet another informal indi
cator of the health of this type of 
site. Several of the exhibitors stat
ed that small arcade owners (who 
are among their customers) are ex
panding into this niche. Other exhi
bitors said "Everybody's getting in
to it - not just the arcade owners 
who want to expand, but bowling 
center operators and restaurant 
owners, people who haven't tradi
tionally been part of the games and 
attractions industry before." Execs 
of Malibu Grand Prix, one of the 
''granddaddies'' of this type of loca
tion, smilingly admit: "The compe
tition is heating up." 

Perhaps the best proof of wheth
er pocket parks are actually living 
up to all this word-of-mouth excite
ment, will come when organizers do 
a headcount at the Fun Expo. In the 
meantime, you're sure to hear more 
about this "in-between" family
oriented amusement location. ~ 
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Frank "the Crank" Seninsky 

Theft Increases in Tough Times; Here's How to Beef Up Route Security 
Running a cash business is always a vulnerable 

proposition ... but when times get tough (as they are 
for many people today), the coin machine operator 
suddenly finds that protecting his income is even 
more critical. For this reason, tight cash control is 
doubly important now. In hard times, every quarter 
you put in the bank is extra valuable! 

Theft comes in several forms: the outright steal
ing of money, products and - something many oper
a tors don't normally think of - time. Nobody is safe 
from theft. Even the mom and pop operators who 
keep all the keys in their own hands, must still worry 
about unethical locations and personnel, vandals, 
and break-ins. For all of us, then, tough times are 
a signal that we need to strengthen our security 
systems and procedures. It's hard enough to earn 
those quarters, without "giving them away" to people 
who have no right to them! 

R'S A Bii PROBLEM 
First, let me give you a few facts and figures that 

indicate the scope of the problem. A recent survey 
of American workers shows that "not stealing from 
your employer" only rates number 10 on a list of 
employee "no-no's" these days. (A decade ago, it 
was number three.) 

In business generally, many if not most employees 
feel it's "okay" to steal such items as stamps, 
paper, office supplies, etc. and to make personal 

phone calls on their employers' time (and on the 
boss's dime!). A 15-year study showed that 60% of 
all cashiers or change attendants consistently come 
up short - chipping five or ten bucks from their 
employers - with no explanation. A man I know did 
an in-depth study of pilferage by toll attendants on a 
state highway system. He discovered that most toll 
collectors felt it was "acceptable" to pocket a 
certain number of collected dollars per week (their 
technique was to shortchange the drivers, who 
never pay attention to the change they receive). 

Within our own industry (amusements and vend
ing), 30% of repair people reportedly will take 
money or products from machines they are sent to 
fix. Also, 30% of collectors reportedly steal from 
cash boxes, according to a study cited by Al Kreuger 
at last fall's AMOA seminars. Most employees will 
take any refunds that are in a coin return slot or in 
the bottom of a machine, too, I've noticed. They feel 
it's "theirs." 

If you ask "is the glass half empty, or half full," 
let's give the good employees their due. Even these 
worst-case statistics show that 30% to 40% of all 
employees are trustworthy and honest. But the 
number of non-trustworthy employees is high, and 
- I'm sad to say - it is growing daily. If you don't 
install security procedures, the bad employees will 
gradually corrupt many of the good ones. 

The bad apples can display amazing ingenuity 
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when it comes to "taking." Opera
tors have run into cases of employ
ees stealing tokens and tickets ... 
employees putting their own cigar
ettes into vending machines, then 
taking a certain amount of money 
off the top for themselves . . . collec
tors cutting deals with locations to 
"undercollect" machines and then 
splitting the missing money between 
them . . . I could go on and on. 

Operators must try to stay one 
step ahead of the sophisticated tech
niques which are used against them. 
In the last 20 years, my company 
has developed many systems by tri
al and error. Preventive strategies 
fall into three categories: physical 
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security; good paperwork (including 
computers); and hands-on manage
ment procedures. 

PIYICAL IECUITY 
Most operators are familiar with 

game hasps and locks. These are a 
must. You must also pay attention to 
who has the keys to these devices. 
We try to keep each route on its own 
key, and limit the number of people 
who possess keys to that route. 

We also try as hard as possible to 
install cash box locks, either on the 
cash box or, if you have over-under 
doors, on our padlock on the cash 
door. The only one who has a key to 
those small locks is the location. 

TOP HITS OF JAPAN 
from Game Machine Magazine, Feb. 15, 1991 

TOP 25 
VIDEO COCKTAIL 

Model (manufacturer) 
1 Gun Frontier (Taito) 
2 Gals Panic (Kaneko) 
3 Pound For Pound (lrem) 
4 League Bowling (SNK) 
5 Punk Shot (Konami) 
6 Super Burger Time (Data East) 
7 Final Fight (Capcom) 
8 Sky Smasher (Nihon!Taito) 
9 Raiden (Seibu) 

1 O Blood Brothers (TAD) 
11 Puzzled (SNK) 
12 Dragon Saber (Namco) 
13 Columns (Sega) 
14 Pit Fighter (Atari/Konami) 
15 Tetris (Sega) 
16 Quiz H.Q. (Taito) 
17 World Cup '90 (Tecmo) 
18 Super Masters (Sega) 
19 Columns II (Sega) 
20 Double Dragon Ill (Technos) 
21 Majestic Twelve (Taito) 
22 Capcom World (Capcom) 
23 Thunder Force AC (Sega) 
24 Super Pang (Mitchell) 
25 Shanghai II (Sun Electronics) 
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TOP 15 
UPRIGHTS & COCKPITS 
Model (manufacturer) 

1 Final Lap 2 [del.] (Namco) 
2 Final Lap 2 [standard] (Namco) 
3 Space Gun (Taito) 
4 Cisco Heat (Jaleco) 
5 Hard Drivin' (Atari/Namco) 
6 GP Rider [ride-on] (Sega) 
7 Laser Ghost (Sega) 
8 Big Run (Jaleco) 
9 G-LOC [deluxe] (Sega) 

1 O Beast Busters (SNK) 
11 Out Run [deluxe] (Sega) 
12 Super Monaco GP [del.J (Sega) 
13 S.C.I. (Taito) 
14 Winning Run (Namco) 
15 Air Inferno [deluxe] (Taito) 

TOP 5 
FLIPPERS 

Model (manufacturer) 
1 The Simpsons (Data East) 
2 Riverboat Gambler (Williams) 
3 Phantom of the Opera (Data East) 
4 · Rollergames (Williams) 
5 Whirlwind (Williams) 
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Naturally, each location has a dif
ferent key and lock system. It's ob
vious that if a technician has to fix 
the game, he doesn't have to get in
to the cash drawer. 

I have a few reasons for using 
these cash box locks. One reason is, 
it makes the lo ca ti on part of the col
lection procedure. Location owners 
are supposed to stand there and 
watch as money is collected, al
though I've noticed some location 
owners simply toss the key to the 
collector and let him do it alone. We 
try to avoid this. 

Another good reason for cash box 
locks is to discourage vandals from 
grabbing the cash box and running 
with it, when the machine is open 
during repairs. Technicians are less 
nervous with this extra protection. 
Also, it takes just a little bit longer 
for a thief to go past one additional 
lock. 

As part of our collection proce
dures, we want the location owner 
to go around with the collector and 
witness the meter readings on each 
machine. These numbers are noted 
on the collection sheet, and both 
people sign it. 

In locations with a more serious 
problem, we operate on tokens. The 
idea behind this move is to discour
age people from breaking into the 
games. You place a bill changer in 
the location, and make it very se
cure! Even so, you can find that peo
ple use tokens from outside your sys
tem, or break into the machines and 
steal your tokens. (We had one thief 
who very neatly broke into some 
machines in a university location, 
removed a handful of tokens, then 
sold them at five for a dollar to stu
dents outside the game room door! 
Definitely an enterprising young 
man.) 

In the worst cases, we rent video 
cameras (it's actually very cheap) 
and install them, if there is someone 
who will actually watch the screen. 
Some cameras even have micro
phones, so that whoever monitors 
your screens can be alerted by odd 
sounds such as someone kicking 
a door. Other, more expensive, ca
mera systems record three days' 
worth of video; if you have a break
in you can review the tape and may
be catch the thief (we caught a crook 
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that way). One bad break-in of five 
machines will justify the cost of a 
camera system. 

You can also install inexpensive 
siren alarms (like a smoke alarm us
ing the test circuit); these go off 
loudly when a break-in or tip-over 
occurs. Or, forabout$100per game, 
plus a console for up to 40 games, 
you can install silent, ultrasound 
sensors with radio transmitters. 
One such system is called "The Su
pervisor" and is made by Lanier. 
Just as in a home security hook-up, 
a central station is instantly alerted 
when a break-in is in progress; they 
call the police and sometimes the 
thieves are caught in the act. 

PAPERW•K I COMPUTED 
To institute really secure account

ing procedures, you do need a com
puter. Many of the software pro
grams are advertised in the trade 
papers. They're inexpensive and I 
think any operator who doesn't 
have one is crazy! 

We make up a fictitious machine 
for each location called "Meter 
Differences" and we track it every 
week to see how far the meters are 
off from actual collections. When 
the difference is big, it's a valuable 
tip-off that something is wrong. 

Our location contracts specify 
that collectors must keep machine 
meters in repair. To keep all our 
defenses working, we had our col
lection guys hand in reports on why 
any of our broken meters were not 
fixed. (Any manager who had ever 
attempted to get meters fixed be
fore, ran into a stone wall.) We re
fused to accept excuses for why 
meters could not be fixed. Within 
six months, we had dropped from 
about 180 broken meters to about 
18 ... a 90% reduction! 

Our "Meter Difference" is now 
down to far less than one-half of 
1 % . Part of that figure is due to 
refunds; another portion could be 
due to games being tested by repair 
crews. I feel under one-half of 1 % is 
an acceptable figure . Our techs 
have been instructed to use test 
credits when working on a game. 
This will further reduce our meter 
differences. 

Our route men generate two co-
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pies of each collection report. When 
route men walk into the location, 
this report already lists each game 
at that location, its previous meter 
readings, last week's dollar collec
tion figure for each machine, and 
last week's total collection figure 
for all machines on that location. 
Accompanied by the location own
er (I hope!), the collector goes to 
machine number one and writes 
down the present meter reading. 

He compares it to last week's 
meter number and sees if the pres
ent collection amount of money in 
the cash box looks right. If it does, 
he dumps it into a collection box and 
goes to the next machine. If the 
amount of cash collected for the 
number of plays recorded looks 
wrong, he bags the money separate
ly and makes a note so that this ma
chine can be investigated later. 

When the collector finishes with 
all the machines, he and the mana
ger go to a back room and count all 
the money. They enter the total 
amount of money from the location 
on the collection report. Any re
funds or expenses are deducted and 
recorded. Both the collector and the 
location sign the sheet and each gets 
a copy. 

The location also signs a money 
receipt (a three-copy form), where 
the collector writes out the total 
amount of collection, and the amount 
received by the location, in words 
... just like on a check. This small 
slip of paper is an added precaution 
against a mistake or misunderstand
ing. Again, the owner gets a copy. 
One copy is attached to the collec
tion report, and one copy goes with 
the collector's "Weekly Activity Re
port." 

This brings me to the third form 
used by our collectors - the "Ac
tivity Report," which accounts for 
all the monetary transactions that a 
collector has made for that week. It 
goes to the office, along with the col
lector's bags of money. 

We use a fourth form - also in 
triplicate - called a "money slip." 
Recorded on this form are cash 
amounts ($1, $5, quarters, etc.), 
date, location name, and destination 
(office, bill changer, etc.). One white 
copy goes into the money bag, to 
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show how much is in the bag, where 
it came from and where it's going. A 
second yellow copy is attached to 
the collection report, documenting 
the money that was collected. The 
third pink copy is signed in at the 
office when the bag of money is 
dropped off at the drop safe. 

Every bag that an employee drops 
into the drop safe is witnessed and 
signed in by a company supervisor 
on a special sign-in sheet. We have 
that to prove that an employee did, 
indeed, drop off a bag from a cer
tain location. (We've had instan
ces in the past where an employee 
dropped off a bag in the office, or 
says he did, and apparently some
body walked off with it.) All these 
bags and slips are matched up week
ly to ensure that every money bag 
actually reaches the office. 

In situations where collectors 
must give money bags to another 
company employee for delivery to 
the office, or whenever any other 
party could have access to the mon
ey, the collector first seals the bag 
with a special bag tie (bearing a 
unique code for each collector). 
Without the coded press seal, no 
one can open the bag, remove some 
cash and reseal the bag. If the bag 
is short, we know where to start 
looking! 

We use these seals because some
times a bag was taken home by a 
collector at the end of the day, with 
full intent to deliver it to the office 
the next morning ... but a family 
member or other person could pos
sibly reduce the contents of the bag 
if there was no seal. 

Bill changers are my area of great
est concern. Locations usually don't 
care about these because it's our 
money, not theirs ... so managers 
walk away and leave employees on 
their own. Consequently, most short
ages occur here. Machine malfunc
tions almost never cause shortages; 
I find the meters very accurate on 
our Rowe bill changers. Shortages 
are almost always caused by human 
error (honest, careless errors and 
the "five finger discount"). 

How can you secure your bill 
changer banks? In theory, this is 
how our system is supposed to work: 
each collector signs a form making 
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him responsible for the changer and 
if he's short, he makes up the differ
ence. He gets the only key to the 
changer. When changers are ser
viced, the collector must be there 
with his key so the repair man can 
get into the machine. We also test 
coin counters to ensure accuracy. 
Each week, every bill changer is in
ventoried. We always know how 
much money is in each changer at 
any given time. 

MANAGEMENT PROCEDURES 
Good management is also a vital 

tool for operation security. In some 
ways, it's the most important tool 
you have! 

Bill changers, as mentioned above, 
are a weak spot in cash control. One 
management defense is to keep rec
ords on bill changer shortages. We 
review these at raise time. The best 
way to get shortages paid back, I've 
found, is to let the employee know he 
deserves a raise and or bonus, but 

FRANK TALK 

delay it until all shortages are ze
roed. This technique has certainly 
reduced shortages! 

When an employee goes on vaca
tion, the ideal is for the route owner 
to do that collector's job and find out 
exactly what's going on. Do all the 
collections match? Are machines 
clean and working? How hard is the 
job? You will learn a lot about the 
route and the employee this way. 
Perhaps you'll like his work so much 
that you'll give him a raise when he 
returns! (Or fire him if you don't like 
his work.) 

If a collector doesn't want to go 
on vacation, this raises questions in 
my mind. I don't think the approach 
of letting employees accumulate 
leave, or paying them extra for va
cations not taken, is a good policy. 
I insist that each employee take a 
break. 

In addition to having employees 
take vacations, I also believe rotat
ing collectors among routes where 
possible. When that can't be done, 

The BONDEAL CHART 
top kits and dedicated videos at the Hong Kong 

Flashback Arcade tor the week ending Feb. 9, 1991 

Weeks on 
TOP KITS Feb.9 Feb.2 Jan.26 Location 
Escape Kids 1 1 2 
Passing Shot 2 6 5 87 
Columns 3 3 7 46 
Super Pang 4 2 1 13 
Super Space Invaders 5 8 8 8 
Carrier Air Wing 6 10 10 15 
Gals Panic 7 7 2 16 
Gun Frontier 8 4 3 5 
Thunder & Lightning 9 9 9 8 
Edward Randy 10 5 2 

TOP DEDICATED GAMES 
Hard Drivin' 1 3 3 95 
Big Run 2 2 2 54 
Cisco Heat 3 1 1 6 
Four Trax 4 4 4 10 
Super Hang On 5 5 5 181 
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somebody from management will 
spend an entire day with a collector, 
observing everything he does. How 
does he speak to the location own
er? Does he waste time? Make er
rors? How secure are his habits of 
handling money? All of this informa
tion is valuable. It can detect prob
lems and give you an opportunity to 
solve them. The employee gets a 
chance to show off his good perfor
mance, or learn how to improve. 

It's also a good idea to review 
these procedures with location own
ers and request their help. I have 
found that sharing my concerns 
about my employees can create rap
port with a location owner. This 
may seem to be a negative at first, 
but I put it this way: 

"I have the same situation you do; 
I am concerned about making sure 
everything my employees do is pro
per and that procedures are fol
lowed to the letter. I want to keep 
honest employees honest, and weed 
out the dishonest ones, if any. I hope 
you will work with me on this, and 
I'll work with you to keep your peo
ple on the straight and narrow, too." 

Honesty really is the best policy. 
The location owner usually does 
feel the same way about his employ
ees, that I feel about mine. Also, I've 
learned many location owners think 
that "every" collector steals ... 
that collectors are supposed to do 
this! I've pointed out that half of any 
money stolen from the games, is al
so stolen from me. It would be ridi
culous for an operator to pay all his 
collectors to steal. Location owners 
who understand this, become better 
business partners for the operator. 

The greatest praise I can get from 
a location owner is not that I keep 
machines clean or supply lots of 
new games. The best reference I 
can receive is one that says I'm hon
est. 

As I've stated on previous occa
sions, putting all these procedures 
into place can only have two out
comes, both good. Either your earn
ings will stay the same, and you'll be 
delighted to realize your staff, lo
cation owners and customers are 
100% honest and efficient, and 
never make a mistake .. . or else, 
your earnings will go up. Either 
way, you're a winner! ~ 
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•Bonus Draw 
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upright cabinet, or as a kit. Kits include satellite 
board and front Plexiglas TM graphics. Contact 
PARS Electronics, Inc. for information concerning 
hardware compatibility. 

SATISFACTION 
GUARANTEED . .. 

TEST TRY OUR WINNER! 

Made in the USA 

DISTRIBUTORSHIPS 
AVAILABLE NOW! 

It is not intended for this ad to solicit sales 
of such games where they may not be law
fully sold or operated. 
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the 
Big 

Ticket 
VARIETY IS THE SPICE OF . .. FAMILY AMUSEMENT CENTERS 

With the spring buying season 
fast approaching, equipment pur
chase may be uppermost in the 
minds of many readers. I believe 
that the ultimate goal of every ar
cade is to attract players of all ages: 
that should be a guiding thought as 
you approach your next purchase. 
The challenge then is to create a fa
mily entertainment center and at 
the same time make your facility 
stand out from the rest. 

All too often the facilities I visit 
around the country limit their busi
ness by making two very basic mis
takes: they do not make themselves 
distinctive and they do not offer a 
true variety of games for a variety 
of players. 

For instance, I have often visited 
arcades on First Street that look ex
actly the same as the one on Third 
Street. I walk into the second ar
cade and feel as if I had never left 
the first ... deja vu! Both fun cen
ters may do well, but neither really 
gives customers a reason to return. 
Careful equipment purchase can 
make all the difference. 

Of course, all operators want to 
maximize their income and profit; 
this is understandable. So it is na
tural to rent or purchase the best 
earning games available. But if that 
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is the only basis for purchase deci
sions, the operator isn't seeing the 
whole picture. A good operator looks 
beyond the single machine; the good 
operator also considers the playing 
audience. Think about it in another 
setting: the clothing store. Sure, 
blue suits sell very well. But if a 
clothing store offered nothing but 
blue suits, how big would the busi
ness grow? How many times would 
a customer return to browse? 

The machine mix of the most suc
cessful arcades are interesting and 
varied. It attracts all types of play
ers. Some of the recent sports cen
ters are "missing the boat" by not 
offering entertainment other than 
the sports games. What about the 
rest of the family? Games like Jr. 
Basketball, Bozo, Grand Prix and 
Toss Em are proven winners, but 
can a whole arcade be built on one 
or two or even three games? 

Very often, family games earn 
$ 300 to $400 per week, less than ex
pected for the investment. But these 
games may be played by members 
of the family who otherwise would 
not play at all. When you expand the 
kind of games you off er, you expand 
your customer base. You create 
"new revenue." You may offer 
games that make your center stand 
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out from the crowd. Sure, a sports 
theme attracts lots of customers, 
but the added family games, and the 
added kiddie games provide fun for 
the whole family. Your sports 
center becomes a family center with 
a sports theme. Suddenly, an entire 
family can come to your arcade and 
settle in to enjoy fun for every mem
ber of the family. 

I do not mean to suggest that your 
arcade should try to attract every 
customer with every kind of ma
chine ... I know there are limits. But 
selecting one central theme for the 
arcade and sticking to it without ex
ception may also be a limit. Select a 
theme - as I suggested in an earli
er article - but then consider the 
whole arcade and the whole cus
tomer base. This is the only point I 
want to make this month . . . when 
shopping for equipment, keep in 
mind whom you want as players. 

Also, be advised: I believe that 
many manufacturers may take a 
short position on inventory this 
year. This is, I presume, because of 
the present economy. So either place 
your orders early or anticipate 60-
to 90-day lead time for deliveries. 

And, of course, keep thinking re
demption! 
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• WITH DR. MARIO, THE FuN 
IS REALLY CONTAGIOUS. 

THE PRESCRIPTION FOR PROFIT: Here's a sure-fire way to pep up 

the income on your VS. and PlayChoicen• systems. It's Dr. Mario•" . And this hot 

game is generating quite a fever! 

he object of the game is to help Dr. Mario destroy the most sickening bunch 

of viruses around. These miserable germs can only be destroyed by lining up 

the app opriate combinations of vitamins as they fall. And Dr. Mario is relying 

on your players to help him get the job done! This game isn't just fun . It's 

contagious. That's why players of all ages keep coming back to Dr. Mario for 

another dose. 
Dr. Mario isn't the on ly prescription for fun. The huge Nintendo® 

PlayChoice library includes more hot releases: TMNT II, the Arcade Game', 

Yo!Noid ', Nintendo World Cup"\ Rad Racer II', Solar Jetman,.5, and 

Mega Man 1116. Don't miss your chance to cash in on the excitement. Order 

now! Just contact your authorized Nintendo 

Distributor or Nintendo of 

America Inc. , at 

206/882-2040. 

! Jr. lvla r io - H'ilh g enn\ 1lta1 
u re/i111 to catch. 

Whe n all the \'iruses are d estro \'cd. 
/)r. Mario Ulh 'l lltces to a n 1o;·c 

c lta lle 11gi11g round. 

P layers co111pete to 111atclt colo rs 0 11 
the , -i 1a n1i11 caps ules as the_r_/(11/. 

(Nintendo) 

l. ® and © Mirage S1udio~. U.S.A. Licensed to Ultra Games. 2. ® and © 1990 Domino's Pizza. Inc. © 1990 Capcom U.S.A.. Inc. 3. TM and © 1990 Nintendo. © 1990 Tcdmos Japan Corp. 
4. r "l and © 1990 Square Co. I.id. 5. ni Tradcwcs1. Inc . © 1990 Rare Ltd. 6. T \{ and © 1990 Capcom U.S.A .. Inc. 

Nintendo of America Inc., P.O. Box 957. Redmond. WA 98073-0957. 1-800-633-3236. Fax: 206/882-3585 
© 1991 Nintendo of America Inc .. r.,. and ® are trademarks of Nintendo of America Inc. 
All titles an: subject 10 location testing. Game release date~ may vary. Printed in U.S.A. 
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here's looking at you, guy I 

ROUTES ARCADES 

combined operator survey shows dark shadows 
lingering, and a few bright spots peeking in 

The amusement & music oper- love, exercised by filling out our folks on the payroll and the re-
ating business heads into the chart ballot sheets, is often exact- maining quarter carry eleven or 
ACME spring show sober as a ly that, a labor. To honestly rate more. Now, let's see what they 
judge at a farm foreclosure and the relative earnings of all the have to say. 
clothed in more caution than a games on our ballot is hard work 

REVENUES DOWN Missouri cat approaching a hot when done correctly. Then to see 
tin roof. Most will be supremely an extra survey questionnaire in Asked how overall collections 
alert to any promising new prod- the same envelope can be a heart have been this season compared 
ucts coming to the spring market. stopper. to the same last year, roughly two 
Why? As only the dearly departed 

But, more than 90% of the out of every three responding 
don't know, business has been 

folks who filed chart ballots this operators said they're down! 
off . .. and not just on the street 

month filed a survey sheet as While conventional wisdom has 
but in the game room as well. 

well, and we thank each and repeatedly said that the arcade 

ReP/ay decided to mount an- everyone who did. Speaking of sector was more healthy than the 

other of its operator surveys just "one," we were surprised that street side, this survey shows an 

before ACME to see if the ice was ten of the reporters are actually incredible commonality of woe, 

finally breaking and to unearth one-man operations! Imagine as these figures bear out: 

any "bright lights" that may be that? STREET LOCATIONS 
turning on for the route and ar-

The survey pool was divided 
12% report higher overall col-

cade folks in terms of their own lections. 
success stories. Unfortunately, up pretty nicely. 81 % of the re- 20% say they've been steady 
the survey shows that the indus- turns came from street opera- overall. 
trial eagle has more dark feath- tions, the other 19% from ar- 68% are down in overall col-
ers than bright ones right now, cades, which is pretty much the lections. 
though a few are peeking through . way the machine market suppos-

edly breaks down. Reporting op- ARCADE LOCATIONS 
All surveyed operators came erators ranged from mom and 16% boast higher overall col-

from our Player's Choice reporter pop companies to big routes and lections. 
pool .. . the same folks who set arcade chain stores. Roughly half 16% say they're steady. 
the numbers on our chart. These employ five or fewer people (in- 68% are down. 
people are very special to ReP/ay eluding themselves), another (Notice that both sides were off 
because their monthly labor of quarter have between six and ten 68%; and both surveys were tab-
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ulated independently. Note also 
that a couple of operators who 
said revenues were up penciled 
in the fact that they have more lo
cations & equipment out.) 

Street operators service a wide 
variety of locations, but two of the 
main ones are taverns and con
venience stores. As these figures 
show, business hasn't been very 
good at either (especially at C
stores) these last few months: 

BAR REVENUES 
6% say they're higher. 
37% find them steady. 
57% say they're off. 
(We also asked if they lost 

any bar locations due to closures 
and 45% of the street operators 
did lose some over the last six 
months; 7% actually said they 
lost "a bunch," like a Cleveland 
operator who lost 15.) 

C-STORE WOES 
The story of the convenience 

store has turned from a musical 
into a tearjerker for many opera
tors. Here's how our street folks 
say their C-store collections have 
been running: 

5% say they' re up. 
15% find them steady. 
80% say they're down. 

WHAT'S BEHIND 
All OF THIS? 

Nobody in the industry knows 
the financial picture of his com-

•NO ASSEMBLY REQUIRED 

munity as well as the game oper
ator. The questionnaire listed five 
of the more-publicized reasons 
why collections have fallen and 
asked them to rate each accord
ing to the impact in his respective 
market therefrom. Amazingly, 
both street and arcade operators 
ended up placing the reasons in 
exactly the same positions. So, 
why are overall collections off? 
According to operators on both 
sides of our aisle, the reasons 
are, and in order: 

1. the general economic re
cession. 

2. equipment play-appeal has 
fallen. 

3. home video game compe
tition. 

4. prices of equipment forced 
them to lower attraction levels by 
buying fewer pieces. 

5. driving-while-intoxicated 
laws. 

(Obviously, none of the arcade 
operators voted DWI among their 
reasons for a collection fall-off. 
But it's curious that tavern oper
ators placed this last on their list. 
It would appear that industry wor
ry over OWi's impact on the col
lection box has been exaggerat
ed or at least less important than 
the other factors listed. Regard
ing machine prices, one operator 
pencilled in a short but telling 
message: ''Equipment costs are 
not that much higher; the ma
chines just earn less.") 

•NO AIR COMPRESSOR NEEDED 
•MINIMAL SPACE REQUIRED 
•IDEAL FOR KIDS AND ADULTS 
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WAR IMPACT 
With so many servicemen and 

women off to the Gulf War, it had 
to have some impact on the na
tional cash box. We asked the 
operators if they've experienced 
any direct loss of income due to 
Operation Desert Shield/Storm 
due to troops and reservists leav
ing their areas and 42% said they 
have (one said he's had a consid
erable loss). The survey shows 
that the war has had a slightly 
harder impact on the street than 
on the arcade. 

A number of stories linking 
coin-op war games to the Gulf cri
sis have appeared on TV and in 
the newspapers since the trou
bles began. Curiously, only 16% 
of the surveyed operators believe 
they've noticed anything like "an
ti-game press." Instead of saying 
"curiously," maybe we should 
say "gratefully" because a few 
operators said they've seen posi
tive press relating games to this 
mideast situation (see our own 
"press" about the connection 
elsewhere in this issue). 

A West Coast operator wrote a 
curious addendum to his answer 
that you' II find fascinating: ''About 
four, five days after war started, 
we saw a big jump in revenue, 
even with our dogs, as a result of 
what I call news burnout. We had 
TV monitors in the arcade with 
news bulletins early on, but turned 
them off after requests from cus
tomers saying they wanted to get 
away from the news. We had a 
big jump in war-theme games." 

Constant TV coverage in the 
taverns, however, may have had 
a negative impact on machine 
earnings there (but this is just 
hearsay as nobody wrote this on 
his questionnaire). 

ATTITUDES 
With business off, we won

dered how bullish or bearish the 
guys and gals were about buying 
new goods these days. Maybe, 
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ORIGINAL "PETER CHOU"® 

POWER SUPPLIES 
Named By "Randy Fromm" As The Best In The Industry 

B. 

Meet Peter Chou at 
Acme Booth 214 
Imperial International 
tor Power Supply 
technical assistance. 

U·SAN ELECTRON CO., LTD. 
7F., No. 216, Ho Ping E. Rd., 
Sec. 1, Taipei, Taiwan, R.O.C. 
Tel: 886-2-363-6369, 957-1483 
Fax: 886-2-953-1382 
Designed & Manufactured by Peter Chou 
l.D. No. F102141288 

Distributed Exclusively in 
North & South America By: 

Imperial 
International Co. 

Model Fig Output Safety 
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USP· 11·200C E - 5 0.5A -12Y 0.5A TUY 

'Models available in stock. AC INPUT 1101230V 

Models not presently in 
stock avai lable upon request. 

FIG (L) x (W) x (H) mm 

A 175 x 122 x 50 

B 150 x 140 x 85 

c 222 x 140 x 118 

D 155 x 155 x 145 

E 211 x 150 x 150 

UL: E116963 

CSA: LR93091 

TOv Rheinlmnd 

TUV : R9052168 

~ 
~••11 ~L II - - II -- -- --- -- --- -- -

INTERNATIONAL 
a division of H. BETII INDUSTRIES, INC. 

Main Office: West Coast Office: 
1270 Valley Brook Avenue 
Lyndhurst, New .Jersey 07071 
Telephone: 1-800-526-6261 

5116 N. Azusa Canyon Road 
Irwindale, California 91706 
Telephone: 1-800-423-2753 

In New Jersey: 201-507-0936 
Telex: 910-250-5661 (Imperial, NJ) 
Fax: 201-507-9181 

In Callfomla: 818-962-1024 
Telex: 244025 
Fax: 818-962-1311 



as some said, the scarcity of 
good, new product these past 
months would put people in a hot
ter buying mood. Sorry, that's not 
so according to this survey .. . at 
least, not on the street. 

Here's where arcade and street 
people parted. When asked to 
check off the description which 
best identified their present bus
iness posture, the tabulated 
results break down thusly: 

ON THE STREET 
72% said they're only buying 

equipment they absolutely need 
while making due with what they 
already own. 

21 % said they're continuing to 
buy new & used equipment at 
their normal pace. 

7% (only) said they're actually 
increasing their buying in these 
times. 

AT GAME ROOMS 
64% said they're continuing to 

buy product attheir normal pace. 
36% wrote that they're on

ly buying what they absolutely 
need, making due with what they 
already operate (not one arcade 
operator said he or she is in
creasing their buying in these 
times). 
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POLL 

BRIGHT LIGHTS 
All is not gray sky (or gray 

goods, as we'll see further along). 
We wanted to know which class 
of machine they were most posi
tive about right now and any way 
you look at it, the pinball stands 
tallest in the biz. Here are the 
specific "bright lights" listed by 
order of appeal to the two class
es of operators: 

ON THE STREET 
1. pinball (by far). 
2. CD jukeboxes and 

pool tables (tie). 
3. video games. 
4. redemption games. 

AT GAME ROOMS 
1. redemption games. 
2. pinballs. 

It's important to note here, re
grettably, that the video game is 
also the number one pariah to the 
street operator. Therefore, many 
operators qualified their #3 vote 
for this class by detailing: system 
video, laser video, good kits, and 
"high quality" items like F-15, 
Race Drivin' and Mad Dog Mc
cree. 

Some operators view their bus-

inesses through "long lenses" 
looking downstream while oth
ers take a more "right now" ap
proach (like the fellow whose 
"bright light" is "Williams video" 
even though this factory hadn't 
had a smash hit TV game before 
High Impact in a while). Others 
listed Putting Challenge (the golf 
novelty) and things like "observa
tion systems" as bright lights, 
and no doubt they are. 

Long-haulers penciled in a 
bunch of their own bright lights 
like: billiard halls, roller skating 
rinks, miniature golf courses, col
lege vending, arcade birthday 
parties, machine exports, im
pulse games and ... leagues, 
leagues, leagues. (One operator 
said his "bright light" lay in a to
tally unrelated industry.) 

Two "darlings" right now are 
redemption machines (both for 
the street as well as the arcade), 
pinball (especially for the street) 
and some other interesting class
es like vending (candy, soda, 
snack and even bulk) on the 
street and kiddie rides for both 
sides of the aisle (survey advan
tage to the arcade). Darts, CD 
jukes, soccer, cranes and pool al
so got street mention. 

* APRIL 26, 27 & 28 * 
Omni Hotel 

March 1991 

MEMPHIS, TENNESSEE 

FOR EXHIBIT INFORMATION CALL: 
LaVerle Franzen or Jan Green at (901) 353-1000 

FOR ATTENDEE INFORMATION CALL: 
TENN.: Gordon Archibald at (901) 377-3525 

Jan Green at (901) 353-1000 

MISS.: John Bell or Stacey (601)636-3481 

ARK.: Andy Anderson at (501) 247-2821 
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Coming soon 
a new member 
of our money
Making family 



Kiddie Rides 
& 

MORE, INC. 

NINJA CYCLE 

TRI MOTO 

PONY 

SHOW SPECIAL: 
$1,495 each! 

Also-
• Parts • Sound Systems 
• Coin Box Protectors 
• Timer Assemblies 
• Reduction Gears, etc. 

TOLL FREE: 
1-800-676-0231 

KIDDIE RIDES & MORE 
8024 W. 21 Court 

Hialeah, FL 33016 

(305) 557-8356 
DAVID VEGA 
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On the darker side: while ma
ny reporting operators simply left 
the ''bright lights'' answer blank, 
around one of four pepciled in 
something like "nothing." If any
thing, we prefer this response if 
nothing else can be said: "There 
are no bright lights right now. 
We're-just maintaining good ser
vice and good customer rela
tions." 

DARK SHADOWS 
We also asked operators to list 

the classes of games they were 
most negative about right now 
and 7 4% put the video game on 
the top (in one form or another) as 
their number one bummer. Com
bining complaints from both 
street and arcade people, spe
cific complaints were directed 
toward dedicated videos they felt 
didn't deserve their prices, but 
kits were mentioned as well. 
Here's how the votes tallied up on 
the dark side. Biggest negatives: 

ON THE STREET 
1 . video games (by far!). 
2. pins & jukeboxes (tie). 
3. cranes. 

IN GAME ROOMS 
1. pinballs. 
2. video games. 
(We assume those who men

tioned jukeboxes were referring 
to 45rpm models, don't you?) 

PULLING BACK 
You can't beat a dead horse, 

and apparently you can't beat an 
unwanted machine on location 
into making its own hay. We 
heard a bunch of operators were 
pulling equipment off location in 
these times (diminishing the na
tional attraction spread) and 
asked about it in our survey .. The 
question went: "Are you pulling 
more machines than usual?" 

41 % of the street operators 
said yes (only 12% of the arcade 
people agreed). They're pulling 
less-played videos (oldies & fillers 
especially), cigarettes, 45rpm 
jukeboxes and some cranes and 
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pins. With 41 % of street opera
tors pulling more goods off the 
field, that field is getting a tad 
aired out. Maybe this machine
culling is a good thing; in many 
cases, it's necessary (as in cig
arettes, and phonographs being 
switched to CDs). 

PUmNI BACK IN 
There are two (shall we say) 

"pregnant" types of machines 
waiting in the wings for operators. 
One is the parallel PC board, the 
other the video lottery terminal. 
Mobs of copy has appeared in the 
trade papers about both, but we 
wanted to learn from the folks 
who count. Poker. Video lottery. 
Call it what you want, we all know 
what it is. In one form or another, 
operating associations in dozens 
of states want payoff poker le
galized. What do their " consti
tuents'' in the industry think? 

ON THE STREET 
49% want video lottery legal

ized in their states. 
42% are "neutral" on the sub

ject right now. 
9% don't want to see it legal

ized. 

- IN GAME ROOMS 
16% want video lottery legal

ized. 
42% are "neutral" on the sub

ject right now. 
42% don't want to see it legal

ized. 

Clearly, half of the nation's 
street operators want legal payoff 
poker, keno, lotto and/or bingo, 
but only 16% of the arcade peo
ple do (understandable, consid
ering their different audiences). 
But check out the fact that the 
other half of the street crowd 
either doesn't care right now or is 
against it. Notice that 49% of the 
yeas fall just under a majority. 
This industry isn't a democracy, 
but this is still worth attention. But 
as one operator wrote: "This is 
the only way I can see the vend
ing industry lasting much longer." 
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Arachnid has created Galaxy™darts, a revolutionary "HANDS OFF" league 
management system. Now, the only thing to running a profitable dart league is 
emptying the cash box! 

Galaxy™darts will increase profits while reducing the collection and recording 
of statistics. All league information is stored within Galaxy's TM battery backed 
memory until the operator transfers the information onto a small collection 
card. Statistics on the card are then transferred into the Dartman II League 
Master™ software. This software will calculate standings, achievements and 
all information required by the AMOA-NOA. 

Take it a step further with a modem kit and transfer all information over the 
phone during the off hours. In the morning all league statistics are completely 
formatted and ready to print. 

Also on the Galaxy™ is "Top Gun Challenge TM , a competitive dart ladder with 
the location champ trying to defend his #1 position as others try to become the 
top gun. 301, 301 double in\double out and cricket are all tied into "Top Gun 
Challenge™' . 

... EN fOP GlM PLAYERS RAINI< LI S T 

\ \ \ \ \ \ \ \ \ \ \ \ \\ \ \ \\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\' I "ARll< tELftER 02 13 91 

2 <;ENE ---- 02 13 91 

3 DICK JONES 02 13 91 

4 RUSS SP I CKERttF*I 02 t3 91 

" CotetlE REECE 02 13 91 

6 VAL HISS«»«; 02 13 91 , '°" BUTLER 02 13 

R ROY S rtl fH 02 

9 ANN JOHNS ON .. 
.JEFF SNEEllE t3 

HEM PL.AYER TODAY 

6421 Material Ave. Rockford, IL 61111 815-654-0212 800-435-8319 FAX 815-654-0447 



PARALLELS 
You knew we'd ask and we're 

glad we did. 42% of the street 
operators are in favor of paral
lel PC board marketing and are 
awaiting legalization this Decem
ber. Now, please note: 58% of 
street reporters don't think this is 
a big concern for themselves, 
and that's almost three out of five. 
Arcade-wise, only one out of four 
game room people are waiting for 
P Day. 

Wrote one operator: ''Current
ly, I have to wait for the kits to go 
to closeout because I can't make 
enough money to counteract the 
drop. I also only use the PC 
board, so the parallels are now a 
favorable item to me.'' On the 
opposite poll, another operator 
wrote: "I have not and will not use 
them." And said another: "No, 
almost all of my games are pur
chased from one mainline distri-

AlJER 
YOUR 
GAME 
PUNS! 

S plash Guns. With the excitement that only 
a water game can generate, it's the greatest 
attraction for kids since cotton candy. 

Small as a typical parking space, each self
contained unit has four individual coin
operated stations. And profits soar as players 
come back again and again. 

Choose 
Medieval or 
f iremen · 
theme. 

ALTER ENTERPRISES 
Westpark Business Center 

210 West Parkway 
Pompton Plains, NJ 07444 

Phone 201 -616-11 11 
Fax 201 -616-1415 
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butor.'' Yet another said: ''I don't 
like it." 

LICENSES AND 
INSURANCE FEES 

Parallels are perceived as 
cheaper video games, the appeal 
being obvious. But there are oth
er operator expenses that claw at 
the brain, like licenses and insur
ance costs. We investigated both. 

It turns out that 57% of the 
street operators usually split the 
cost of their machine licenses 
with their locations, 41 % usually 
pay the whole fee themselves 
and only 2% say the location 
usually pays the fee. An operator 
penciled this in: "I'd go into juke
boxes except for the stupid li
cense.'' 

Many small businesses have 
been hit with higher health in
surance rates, so we decided to 
check this subject out. The sur
vey shows that the larger the 
company (in terms of employ
ees), the more likely it is to have 
insurance coverage for the help. 
Here's how the over all picture 
breaks down: 

ON THE STREET 
35% of operators insure all em

ployees (including themselves). 
27% only insure some employ

ees. 
38% say none are insured. 

IN GAME ROOMS 
9% of the arcade operators in-

sure all employees. 
59% insureonlysomeofthem. 
32% say none are insured. 
That's the general picture. 

Let's examine it more specifical
ly, according to the size of the 
street route employee rosters: 

ROUTE EMPLOYING 
1TO5 PEOPLE 

24% insure all. 
23% insure some. 
53% insure none. 

ROUTES EMPLOYING 
6 TO 10 PEOPLE 

46% insure all. 

March 1991 

25% insure some. 
29% insure none. 

ROUTES EMPLOYING 
MORE THAN 10 

46% insure all. 
39% insure some. 
15% insure none. 

Of the street routes presently 
insuring all employees, 28% are 
considering either dropping in
surance entirely or cutting back 
on benefits these days. The ma
jority of the rest will maintain their 
insurance policies as-is (another 
23%, though still fully insured, 
said they've already cut back on 
benefits). We had a good handle 
on the street side, but not enough 
response from the arcade oper
ators to explore this further. 

WINDUP 
Yes, more arcade responses 

would have given us a lot more 
confidence when we wrote up 
their figures, but there's a decent 
"straw poll" nonetheless. How
ever, in a verbal chat with an East 
Coast arcade owner (in sharing 
our figures with him) we heard: 
"Listen hard. The indoor recrea
tion business is where it's at. If 
you've got savvy and the right 
machine mix, you can make mon
ey hand over fist ," he declared. 
"What it takes in today's busi
ness, on the street or in the ar
cade, is staying power and a de
cent level of machine appeal. 
Those arcade operators who told 
you their businesses were off 
have the wrong machines on the 
floor," he added. Perhaps the 
same can be said for some street 
people as well. 

Again, we thank one and all for 
helping out and close with this 
stem-winder from one of our more 
vocal Player's Choice reporters: 
"Hey you, get out and look for 
new accounts. Give the best ser
vice on all your games and then 
you ' ll get more accounts." We 
didn't write that .. . one of you 
did. ~ 
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Bromley's Rock 'N Bowl has been #2 on Redemption 
Polls for 4 months. 

At ACME '91, we will introduce a game that will be #1-
on ALL POLLS. 

It's a Redemption Piece, A Bar Piece, An Arcade Piece 
A Street Piece! 

ANY 
QUESTIONS 

''' • • • 

In the United States: 

Joe or Frank Bundra 
3955 Suffolk 
Hoffman Estates, IL 60195 

(708) 705-5991 

Outside the United States: 

Lauran Bromley 
3231 W. Victoria 
Chicago, IL 60659 

(312) 267-6030 
(312) 509-9508 FAX 



OUR YOGI'S NO BEAR ... 
JUST ONE CONCERNED CATI 

There were no "Likes, Gripes and 
Swipes" at the close of our operator 
poil in this issue. But one Guest Edi
torial said enough for the rest . .. a 
valedictory on the business from 
California's Yogi Taylor [Ultimate 
Amusements, Inc., San Jose]. 

Yogi's got concerns and opinions. 
He's also got a street-wise idea on kit 
conversions. A big pinball fan, Yo
gi's put out about quality control on 
new product right now (you should 
know he deals with one principle 
brand, so he's not tarring the whole 
bunch). Here are his words on the ix, 
nix, and drix affecting his business 
in the parlance only an operator 
could provide . 

• 
he name's Yogi Taylor. 
I've been intrigued by 
and impassioned with 

amusement games all my life. I have 
an average-sized street route and 
an independent contractor handles 
my repairs. f do the rest: I collect, ro
ta te and defuse crises. My finger
nails are dirty, my hands are cal
loused and my back aches. 

I've seen a lot and I'd like to tell 
you what's on my mind and what I'm 
doing to survive the most turbulent 
times in our industry since the ear
ly '80s. Pick up the phone and call 
your fellow operators and you might 
hear "business is terrible," "collec
tions are in the gutter" and/or "the 
good old days are gone." Call me 
and I might tell you something simi
lar. 

But I'm still making a decent buck 
on my route. And I'm still thinking 
... and thinking about things that 
affect you as well as me. I want to 
talk a bout them, beginning with ... 

CONTRACTS 
The time to get "installation 

agreements" signed is when collec-
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You can't get more "mom & pop" than this: Ultimate Amusement's Yogi Taylor, wife Trish and their 
beautlful new daughter, /Ytie, born Dec. 22 & weighing libs. 11 oz. ("just like the C-store!" says pop). 

tions are booming ... like last year 
when Final Fight and Turtles were 
bringing in big numbers. Too ma
ny operators try to get a contract 
signed when times are slow to pro
tect their locations from more ag
gressive competitors. This doesn't 
work. When times are good, stock
pile your bucks and solidify your 
business relationships. When times 
are slow, you sleep a lot better at 
night with a mattress full of signed 
contracts. 

50 CENT PLAY 
Wishful thinking. Yes, I know we 

deserve a raise and that our equip
ment costs have escalated. I also 
know fuel and insurance costs went 
through the roof. But there's one 
simple fact about 50¢ play: it does 
not work! 
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My new pinballs should command 
the factory setting (1 play for 50¢, 
2 for 75¢, 3 for a dollar). But when 
you put them out like this, they do 
$140thefirstweek,$120thesecond 
and then hover at about a C-note. 
People are constantly kicking the 
front door, oblivious to the fact that 
it takes two coins to start play. 

You then ''give in'' and lower the 
game to quarter play. The weekly 
collection doubles to $200 and the 
regular customers give you "high 
fives" every time you walk in the 
door 'cause you're not "rippingthem 
off" anymore. 

Times are tough. You can get a 
taco or burger on any street corner 
for under four bits. Many other con
sumer items are down in price. So, 
my games stay at 25¢ per play! 
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When we announced our "strip for action" Lucky 8 Line video game 
machine back in the Eighties, we really started something. Not 
only has the demand been tremendous, but it has now spurred the 
creation of a full line of new-generation A&P machines for t he Nineties: 

• CHERRY MASTER 
• AMAZING BELLS 
• SUPER BELLS 
•FARLONG 

•ALLGHOSTS 
•JOKER LINES 
•BAR LINES 
•ALLLINES 

Like Lucky 8 Line, these exciting new units feature intriguing 
sound, vivid graphics, a big screen, a sturdy and attractive 
cabinet and an equally attractive price tag. 
And, we are the exclusive distributor! 

Multiply your chances for outstanding 
profits - by contacting us for details ... 

Incidentally, if you are interested in a joint-venture, where we 
can either operate or distribute together, we are open minded people . 

ATLANTIC & PACIFIC AMUSEMENT CORPORATION 
CALL AND ASK FOR "MARIO", RUDY OR "APPLES" 

1-800-327-6076, or 201-926-0700, FAX: 201-926-3512. 
1428 NORTH BROAD ST., HILLSIDE, NEW JERSEY, 07205-1639 

For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 



PINBALLS 
"It's hit deep! Way back! It's go

ing, going, it's gone!" What am I 
talking about? Quality control of 
course. Most of you know by now 
that, for years, I have praised the 
silver ball and boasted about how 
profitable pins were to my opera
tion. Times have changed! 

I remember the days gone by 
when I could uncra te a new pinball 
and have it working perfectly on lo
cation within an hour. The games 
were well built and also thoroughly 
checked and tested before leaving 
the factory. My location owners 
praised me for bringing them quality 
equipment. I considered the games 
a drawing card and strove to put a 
pinball into every location. Reven
ues were terrific and I touted my 
success on these pages to the oper
ating world. 

Today's pinballs are of a lesser 
breed. In my opinion, workmanship 
is shoddy and product is just shoved 
out the door. Idon'tknowwhatyour 
recent experiences have been, but 
with me, it's rare for the machine to 
work correctly upon set-up. The at
tention to detail that was evident in 
yesterday's models is nonexistant 
today. My locations curse me be
cause their games break frequent
ly, often on a daily basis. 

My mechanic gazes at me through 
bloodshot eyes, caused by sleepless 
nights spent laboring over these 
four-legged adversaries. My gray 
hairs are now numerous and I cringe 
every time the phone rings, fea ring 
it will be yet another pin-related 
call. I used to consider pinballs my 
greatest asset; now they represent 
my greatest liability. 

It 's really a shame. I love to put 
pinballs in front of the public. There 
is only one problem: I don't want to 
refinance my beautiful home in or
der to do so! 

CONVEmONS 
Wake up! The days of doing com

plete conversions are gone! Now, 
don't get me wrong, because there's 
nothing more attractive than a com
pletely converted game that looks 
like it's a dedicated piece. But in to
day's marketplace, we must put 
beauty aside and concentrate more 
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GUEST EDITORIAL 

Ultimate's Yogi Taylor with his beloved 1950 
Hudson (he still makes collections in it). 

on what's practical and profitable. 
Allow me to introduce the Ultimate 
Generic System. 

We start with a used cabinet. My 
favorites are the classic Williams 
and Taito units (there are no better 
cabinets made today). These street 
warriors will be on the route a lot 
longer than today's "system cabi
nets." These "classics" are made of 
real wood, have great coin doors 
and are easy to transport. 

The marquee is painted black. If 
desired, you could put your com
pany name or your location's logo 
there. The control panel is stripped. 
An attractive multicolored overlay 
is applied. Three buttons are in
stalled on each side, each with an 
accompanying joystick. The sides of 
the cabinet are left alone. Who looks 
at them anyway? You've got better 
things to do than waste time and 
money painting cabinet sides. 

The game's then wired "TAMMA 
Standard" and we're ready to con
vert. When our kit arrives, we care
fully open the box and remove only 
the board and instruction book. We 
set our dip switches, replace the in
struction book and place the rest of 
the kit (minus board) up in the raft
ers. We now install the board in our 
"generic" cabinet, power it up, and 
we 're r eady to go! Our game is on 
the street and making money within 
an hour. 

Later on when we decide to sell 
this kit, we simply remove the board 
from the cabinet, place it back in its 
original box and it's ready to go. We 
are selling a factory-fresh kit with 
a "tested" board. It just happens 
that the "tested" board has made 
you hundreds of dollars on the route! 

I firmly believe that the "Ultimate 
Generic System" is the only way to 
go. It's a breeze to swap games in 
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and out. You get top dollar when you 
resell your kits. Most importantly, 
your product is out earning immedi
ately! I also firmly believe that in the 
near future, manufacturers will be 
offering "board only" kits for a 
greatly reduced price, and when 
they do, you'll be ready to roll! 

GAME SALES 
I don't know where I'd be today if 

I wasn't constantly "turning" my 
equipment. This is a cash flow bus
iness, and selling off used and not
so-used equipment is the key to suc
cess for the small operator. 

The game industry used to be a 
"buy and hold" business. You kept 
your games for three to five years 
and milked every cent you could out 
of them. You then stuck them in the 
back corner of the warehouse. To
day's environment requires that you 
take smaller profits and move on, 
selling your equipment while it still 
has good resale value. You can al
ways buy your equipment back next 
month, for less money. Don't "fall in 
love" with your games; move 'em 
out! If you plan on surviving on your 
game collections alone, good luck, 
Walter Mitty!! 

'Nuff said! Hang in there. If you 
think business is bad now, be pre
pared; it will probably get worse! 
Keep your eyes out for those "dia
monds in the rough'' ... those good 
locations that have been neglected 
because of today's dismal condi
tions. These are the stores worth 
jumping on for future profits. Talk 
to your locations. Show them how 
much you have to lay out for your 
equipment. Let them know that you 
are barely getting by (if that's the 
case). They should relate 'cause 
times are tough for them, too. De
fend your right to operate "generic" 
cabinets and less-than-brand-new 
equipment. After all, it's your money. 

Be energetic! Hustle! Clean those 
monitors! Shine those playfields! 
Keep your rotations up! Thank an 
old location owner for his years of 
loyalty. Court a new location and 
promise great service. Look for the 
good in every man. 

Keep you chin up! Walk tall and 
proud! You are a survivor! Remem
ber: when the going got tough, you 
got going! .. ~ 
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CALL 1-800-77-PLOSH 
~.L.D. SERVICES, INC •. 

New for 1991 - ''Bigger and Better'' 

ALL VARIETY PACKS ARE $99 
You choose the average price per piece 

ALWAYS SPECIFY TYPE OF LOCATION 

30°/o REVENUE INCREASES are not uncommon 
when you use the right pack for your location 

$99 Variety Packs for your cranes 
We bag your packs for your convenience. 

TRUCK STOP PACKS: For travelers and truckers 

STANDARD PACKS: Good for all location 

BOWLING ALLEY PACKS: Your best accounts deserve special attention 

BAR TAVERN PACKS: GP (General Public, R (No Nudity), 
X (Has Nudity) 

ARCADE PACKS: Geared for younger audience 

HOLIDAY PACKS: Capitalize on these special times of the year 

JUMBO PACKS: 50 pieces average $2.00, $2.50, $3.00,etc . 

BAKER'S DOZEN: 13 pieces poly bagged; all different prices, 
always changing; 13 pieces= $14.95 

SAME DAY SHIPPING!!! 
· ~ 519-B Rudder Road 

(314) 349-5050 FAX l -314-349-5137 
St. Louis, MO 63026 

l -800-77PLUSH 

12-YEAR MEMBER OF THE ~ 



DARTS REVOLUTION-
AGAIN 

Arachnid unleashes Galaxy Darts & brings downloading to darting! 
game records own league stats; modems data over phone to operator 

•
rachnid has done it programmedbytheoperator, itnow 
again! They were the "tells" the machine which team is 
firstcoin-opamusement playing, who the players are, and 

firm to build an electronic dart ma- what order they're going to play in. 
chine. They were the first to intro- The machine takes this informa-
duce "cricket" to electronic darts. tion and personalizes the CRT mes-
Well, now they're introducing their sages - instead of "Player One" it 
next two revolutions: automatic will say "Bill" when it's his turn. 
league management, and modem- The machine also adds the result of 
based data transfer from games on each throw and each match to the 
location totheoperator'sofficecom- statistical data base on individual 
puter. Wow! Debuting at ACME will and game ranking which are re-
be the marvelous machine which corded in game memory. 
accomplishes both of these revolu- To enter all these results (of, let's 
tions, Galaxy Darts. say, a week's worth of matches) in-

The game automatically records to the league computer, operators 
dart league statistics. This feature no longer have to copy data by hand 
makes money for the operator, since from player sheets. Instead, the 
he doesn't have to enter or manual- operator can visit each machine 
ly compute this data but can auto- with an "operator card" which will 
matically collect it. And, players no extract the new data from each 
longer have to keep a score sheet; game. Then, back at the operator's 
they can just enjoy the game! headquarters , the operator card 

Another benefit of automatic da- will transfer this data into the 
ta collection is that the game en- league computer with Arachnid's 
ables much more accurate player "Dartmanll" league softwarepack-
ratings, since the Galaxy Darts sta- age. This package will update all in-
tistics program incorporates the formation on individual and team 
player rating methodology used by rankings. Results can be printed 
the National Dart Assn. "It will and distributed as before. 
produce team standings and player The operator card has other uses, 
ratings, all the statistics an opera- too. Want to put location advertis-
tor needs to run a league," smiled ing or league messages on the TV 
Arachnid President Bill Ward. "We screens of your Arachnid games? 
feel very strongly that this feature You don't have to stand at each 
will remove some of the work and game for five or ten minutes, pro-
worry of league management which gramming in a new message. While 
has challenged opera tors for some at the shop, simply pre-program the 
time." 

MEMORY CARDS 
Each dart team will have its own 

memory card (credit card sized) 
that is inserted into the game before 
the match. Since the card was pre-
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Arachnid's Galaxy Darts 
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operator card and run it through 
each game. In seconds, each game 
will have the identical message on 
screens. By the way, Galaxy Darts 
has the capability to show three 
different message screens on its 
monitor. 
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" CL CTIONI 

BRING YOU BACK THOSE GLORY DAYS 

COINTEK (USA) CORPORATION 
216 ROUTE 206, SUITE 17 
HILLSBOROUGH, NJ 08876 U.S.A. 
TEL:(908}281 -0616 FAX:(908}281 -0316 

® 
COINIEK © 1990 COINTEK (USA) CORPORATION 

For amusement only. Not intended for sale or use in states or 
municipalities where such games are prohibited by law. 



DIAL-UP INFORMATION 
Legal video lottery games in South 

Dakota are already based on a com
puter dial-up system. Now this tech
nology comes to non-gaming amuse
ments. By midsummer, said Arach
nid, Galaxy Darts operators will be 
able to collect data from each ma
chine over the phone lines. Here's 
how it works: 

After midnight on league match 
nights, the operator's home office 
computer will dial the location 
where league play has occurred. 
The location will automatically 
download all statistical results from 
that night's league play into the 
office computer. The operator will 
be able to walk into his office the 
next morning, calculate individual 
player stats, league standings, etc. 

"The information transmitted is 
the exact data that AMOA-NDA re
quires for each league, team and 
player, plus a lot more information 
that players would like to know 
themselves," said Arachnid tourna
ment chief Sam Zammuto. "It will 

Arachnid's Chief Engineer Gene Harlan has 
worked four years perfecting the technology 

for the Galaxy Darts machine. See it at ACME. 

automatically and accurately show 
player feats, rankings, points and 
more." (By the way, if some prob
lem with phone lines has occurred, 
transmission can be repeated man
ally the next day.) 

When league play is not occur
ring, the game will create a "Top 
Gun Challenge," ranking individual 

players so that they can compete in
dividually (outside of the league and 
tournament format) to be " top gun" 
in the location. "It will declare a 
house champion whose name is dif
erent in each location, and who re
tains the title until he is challenged 
and defeated - which could be a 
period of hours, or weeks. " But this 
feature obviously has a stimulating 
effect when leagues aren't promot
ing play! 

''A bout 2 million people are play
ing in dart leagues across America 
today," declared Arachnid's sales 
and marketing topper Marcio Bonil
la. "Now the operator can rank 
each player properly and when the 
player moves, he can take his accu
ate ranking with him. It's the need
ed evolution of darts - as the sport 
grows, it enhances play, keeps more 
players interested yet allows the 
operator to control the situation." 

Operators can see this revolu
tionary new product at the upcom
ing ACME show, or call Arachnid to 
learn about the nearest authorized 
distributor at 800/435-8319. ~ 

Choose the "industry standard" for ticket dispensers 
Don't take chances! Dependable 
performance, on time delivery, and 
outstanding service have made us the 
preferred choice of manufacturers, 
operators and distributors for over 

Redemption Machine 

10 years. 

"We very mach appredate a11 the 
elf'ort that yoa have pat forth to 
meet oar anschedaled needs." 
Jack Mendes, Jr. Bob's Space Racers, Inc. 

"Yoa certainly deserve yoar status as 
the leader. Keep ap the good work." 
John S. Mc Ewan, MELTEC Inc. 

"The qaallty ofyoar product Is excellent. 
It has truly withstood the test of time." 
Joseph W. Sladek, SKEE BALL Inc. 

"Ia oar business where service Is the key 
.. . everyone la yoar orgaalzatJoa excels." 
Gene Cramm, ShowBiz Pizza Tune, Inc. 

See us at ACME 91, Booth 129 

Ticket Dispenser 
• Push button loading 
•Validation 
• Quick release ticket 

guide for easy 
servicing 

"The redemptJon 'hit of the show' was the 
'Ticket Eater' by Deltronic Labs." 

John Margold, Play Meter 12/90 

• Counts and destroys 
redeemed tickets IL/!A oeltr~nic 

Labs inc. 
8th & Maple Avenue, Lansdale, PA 19446 • 215 362-91 12 • FAX# 215-368-7159 

As of 3/31: 120 Liberty Lane, Chalfont. PA 18914 • 215 997-8616 • FAX# 215-997-9506 
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WITH MEGA MAN ill 
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MEGA MAN MEANS MEGABUCKS: Mega Man III ' will bring big business to your 
PlayChoice'" system. Because this game is big on fun, excitement and challenge! 

Contenders blast Mega Man, in his search for energy 
crystals, through a galaxy of mining stations controlled 
by ruthless robots. An amazing 21 different levels of 
rapid fire help Mega Man battle against these armies 
of metal maniacs to gain their super powers. But the 
rebellious robots won't give up without using every 
android-annihilator known to Mega Man. That's 
when players call on Rush, the wonder dogdroid, for 
special mechanisms that speed them past danger 
and assist in enemy melt-down. It's man vs. metal 
as players have more fun than humanly possible. 

Nintendo's incredible PlayChoice"' library 
offers a mega-choice of exciting new releases: 
Yo!Noid' , TMNT II, the Arcade Game ', 
Nintendo World Cup'"', Dr. Marion•, Rad 
Racer II', and Solar Jetman "•". At 
Nintendo ' , the action's always out-of
this-world, so order now! Contact 
your authorized Nintendo 
Distributor or Nintendo of 
America Inc. , at 
206/882-2040. 

(Nintendo) 
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8100 PER WEEK 
that's what Bill Van Anda's countertops earn in taverns; 
"almost any operator in the country can do it," says Bill 

Bill Van Anda, who penned this 
guest essay, has experience at all 
three levels of our industry. As a 
manufacturer, he created the clas
sic coin-op table tennis game mar
keted by National Sports Games 
(Phoenix, Ariz.). As a distributor, Bill 
is associated with Coast to Coast 
Distributing (Roseville, Calif.]. As an 
operator, he runs a small route in 
Reno, Nevada, called Alpine Game 
Share. He's a thoughtful, down-to
earth fellow and we're pleased to 
share some of his insights with our 
readers. 
- the editors 

The patient's prognosis is excellent! 
Reports of its death are greatly ex
aggerated ... and completely un
confirmed. What am I ref erring 
to, you might ask? Countertop quiz 
games ... those socially interactive 
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Bill Van Anda and his fiancee Sandra Wolf. 

video bartops. I'm talking about the 
video games that mimic the very 
successful game shows which are 
an integral part of day and evening 
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programming on all three TV net
works. 

I personally operate four types 
of countertop video systems (Gray
hound, U.S. Games, and two differ
ent types of Merit countertops ). I am 
still making over $100 per week in 
some tavern locations with these 
systems ... and with the majority of 
them, I get 60% of the gross. (Not 
with all, but I average 5 7 % ). If you 
are an opera tor, you can accom
plish the same thing. How? By crea
tively using the software packages 
offered by the manufacturers. 

I'm not talking about amusement 
video poker here. I operate in Neva
da and believe me, nobody would 
bother playing amusement poker 
when the casinos and taverns off er 
gaming machines that pay out in 
cash! 

My feeling is that almost any op-
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era tor in America can succeed with 
countertops. Let's face it, the most 
popular kind of game on TV these 
days is the quiz show- "Wheel of 
Fortune," "Jeopardy!", "Hollywood 
Squares,'' etc. Some of these shows 
have been on television for over 10 
years. These programs are enjoying 
a resurgence in popularity and are 
not only shown on daytime televi
sion, but also in prime time. Some 
consistently attract over 10 million 
viewers in their prime time versions! 

What is a trivia video game, ex
cept a countertop version of a TV 
quiz show? The Q&A format has 
been around since the Greeks, and 
will be with us forever. The video 
countertop system will also be with 
us forever, assuming manufacturers 
continue to provide us with interest
ing, topical, thought-provoking, 
conversation-stimulating questions! 

Trivia quizzes are socially inter
active games for grown-ups in tav
erns. Remember, people go to bars 
to have fun, visit their friends, and 
meet the opposite sex. Trivia games 
fit right into that purpose. Unlike 
sports-themed or combat-themed 
amusement video games (which pit 
a single player against the machine), 
trivia games are social: they allow 
anywhere from two to 20 people to 
get to know each other. 

In fact, trivia games strongly en
courage social interaction. When 
the player doesn't know the answer, 
he turns and asks the next guy, who 
asks the next guy, etc. New players 
are born! And, with the " sex" ques
tion category, men and women have 
a legitimate excuse to flirt in a more 
intimate and playful fashion with 
each other. It's a natural! 

A point to remember about oper
ating countertops is to take their 
name literally: put them on top of the 
counter! It is a cardinal sin to put a 
countertop game on a table, off in a 
corner somewhere. Think about it 
- this discourages the social inter
action which is the secret of the 
game's success. Besides, even when 
the bar is empty, the bartender and 
the waitress sometimes become your 
best customers. They play when 
they're bored. Maybe the first cus
tomer who walks in will join the 
fun . .. and you've got something 
rolling. 
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Another thing to remember about 
operating countertops is variety. 
Would you play a jukebox whose 
records had not been changed in 20 
years? Of course not. The operators 
who claim that "trivia is dead" are 
often the ones who killed it ... by not 
changing the questions! Too many 
operators put a countertop system 
on location, but only install a single 
software program. They rotate the 
game, but they never rotate the 
questions (software)! These opera
tors could bringtheir "dead" coun
tertops back to life very quickly, just 
by using the software as the manu
facturers intended. Give the players 
some variety! 

People love the Q & A format, but 
they also get bored easily. They like 
variety and change. That's why I 
have acquired thousands of dollars' 
worth of software in my " trivia 
library," and why I make a point of 
rotating the software on a regular 
basis. 

Although each software package 
sells to the operator at about $400 
apiece, we get them for nothing. 
How? By requesting a different soft
ware package each time we buy a 
countertop game unit. Like us, you 
can accumulate an excellent inven
tory of software (i.e. new topics and 
fresh questions) simply by request
ing a different program each time 
you purchase a new unit from the 
manufacturer. Each of my Merit 
countertops, for example, came 
with a different software program 
... selected by me, because I spe
cially requested it at the time of 
purchase. 

Using this variety of software, I 
can keep the games fresh and topi
cal for the players ... without hav
ing to rotate the hardware from 
location to location. (By the way, 
Merit deserves special praise for 
offering the most questions - 10,000 
per software package - and for 
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offering the highest quality ques
tions.) 

Acquiring new software ''for 
free" is instrumental in getting a 
60/40 split in favor of the operator. 
When I solicit the account, I make a 
point of telling the location that each 
updated program of questions re
presents an investment . . . and I 
promise to keep a con!itant rotation 
of software happening. 

"Let's look at it this way," I tell 
the location. "We'll split 40/40, with 
20% going to new software." Or I 
might say: "Based on the costs I in
cur to keep the questions updated, 
I feel I deserve 60% of the take." 
Most of the time, the location own
er agrees. 

As a dedicated countertop oper
ator, I'd like to see manufacturers 
work as hard as I do, to keep the 
questions up to date. Their chal
lenge is to come up with fresh, new 
topics that are relevant to the late 
1980s and early 1990s ... catego
ries with exciting, thought-provok
ing, interesting questions. Or at 
least keep the answers current! 

Which football team has won the 
greatest number of superbowls? 
Eight years ago the answer might 
have been Baltimore. Today it 's the 
San Francisco Forty-Niners, but if 
you're still using 1983 chips, your 
players are in for a real letdown. Al
so, let's have some of those inter
esting tidbits of sociology like you 
see in USA Today, i.e., what are the 
three most requested electronic 
gadgets in a U.S. home? (A video 
cassette recorder, a computer, and 
a CD player). 

In today's business atmosphere, 
operators need to be innovative 
enough to find new sources of rev-

; enue. Many times, you've heard in
dustry veterans say ''The three sta
ples of coin-op are pool, music and 
cigarettes." Well, in some parts of 
the country, too many locations own 
their own pool tables these days. 
And cigarette machines are under 
constant assault from lawmakers, 
health boards, regula tors, the Sur
geon General. .. and from locations 
that operate their own cigarette 
vending machines! So if you agree 
it's time to find a new "staple" for 
that classic tavern location, give 
countertops a second look. ~ 
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·Get exciting one color screen for FEVER. 

·Super! Double win on dual appear. 

·Enjoy easy win from both sides. 

·The top of reel games. 

·King of card games. 

Development Manufacturer & Exporter 

WINGco . .LTD. G ~@(J)JJ?[J) 
Tokyo, .Japan. Tokyo, .Japan. 
Tel.: (03) 3331-7311 Fax: (03) 3331-7800 Tel.: (03) 3331-7611 Fax: (03) 3331-7600 



by Bob Rondeau 
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• 
n anticipation of getting 
more re-involved in our 
industry, I took a tip 

from Charles Kuralt and hit the 
road. During my recent trip, I talked 
to a few big operators, a couple of 
distributors, a manufacturer and a 
lot of smaller operators who make 
up the major part of our business up 
here in the Wisconsin area. 

This trip was my way to get a 
first-hand re-education on today's 
business, and to be told (with no 
finesse) how the guy in the ''jungle'' 
feels. I had my eyes opened on a lot 
of issues by the guys who put the 
machines out. 

I got the impression, for example, 
that low priority is placed on the 
parallel board amendment. It does 
not worry them that AAMA is upset 
about AMOA's lobbying methods, 
nor that AMOA doesn't approve of 
AAMA's system of doing things. 

They see other problems they wish 
both organizations would spend 
more time at, such as improving 
product, opening the door to new 
areas of operation, making prod
ucts that don't fade away after six 
months or less, putting lower prices 
on kits and, as I said before, making 
a product that doesn't cost more 
than the truck you deliver it to the lo
cation in. 

They are now in the transition 
period going from vinyl to CD juke
boxes, which is a very expensive 
thing for them. They have mixed 
emotions on the gaming laws that 
seem to be on the agendas of half the 
nation's state legislatures. They ar
en't sure if legal poker games repre
sent the future of our industry or if 
they even want them to. They know 
it will be expensive (like changing to 
CD phonos) and some are worried 
that the state will be their partner 
and to an extent, control their des
tiny. (In Wisconsin alone, 12,000 
taverns could qualify for poker.) 

They're glad the AMOA brought 
the jukebox license issue to a suc
cessful conclusion, but those that 
paid from the beginning, followed 
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Our author Bob Rondeau with his bride Bev in 
Green Bay's East Town Mall with a guy who 

promises a better year ahead. 

the law and the recommendations of 
AMOA, ASCAP, etc., are not too 
happy about the reprive given those 
who never paid a dime. They figure 
these are the same guys who ride 
for free on any good the state and 
national organizations do ... the 
same guys who put out illegal games 
while others tried to remain legal 
and run their businesses legally and 
proudly. 

While the industry comes back to 
a good cycle, frustration and irrita
tion are evident. But, the humor ... 
the positive attitude only found in 
our industry ... is there are well. 
My visits and education took me to 
a lot of places, and the same honest, 
straight-from-the-shoulder conver
sations that you expect from coin 
machine people took place. I'd like 
to share a few with you now. 

WALLY BOHRER 
I stopped in Big Bend to visit Wal

ly Bohrer, past AMOA president 
and owner of about five enterprises, 
among them Hastings Distributing. 
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Harry Levy's Spectacular. .. 

MERLIN'S MAGIC 
6-PLAYER PUSHER 

MAOIC PROFITS 

• Cosmetic exellence 
• Ultimate in play-appeal 
•Token dispensing feature 
• Dual jackpots 
• Fantastic coin display 
• Full anti-cheat system 

Another Coastal Exclusive .. . 

POP-A-BALL 
HOTTEST REDEMPTION 

GAME IN AMERICA 

• Deltonic ticket 
dispenser 

• Dual coin mech 
• Winner bell 
• Winner light 
•Anti-jam system 
•Cartoon graphics 

Another Levy Exclusive Import.. .. 

ROOSTA SHOOTA 
FUN FOR ALL! 

• 100% skill shooter 
• Ticket dispenser 
• Illuminated rotating 

timer 
• Realistic sound 

effects 
•Arcade standard 

601 Prospect Street Lakewood, NJ 08701 • (908) 905-6663 • FAX (908) 363-6329 



As everyone knows, Wally has been 
in the thick of everything in our in
dustry since he bought the company 
from Sam Hastings over 20 years 
ago. 

Not only has he held about every 
office in the AMOA and served on 
every committee, but he's also been 
past president of the Wisconsin 
W AMO when he fought against the 
sales tax and for the free play pin
ball bill (Wisconsin didn't allow free 
play for about 15 years). The things 
Wally's done in our industry would 
fill a book. 

He wears many hats, but after 
you talk with him for just a bit, you 
realize his top priority (apart from 
his family) is the coin machine bus
iness. He's also one of those indi
viduals who doesn't see any value in 
sleep and his "go go" attitude has 
rubbed off on six of his kids who are 
in the businesses he either owns or 
is involved with. For example, son 
MikeanddaughterDebbierunHast
ings (a large operation in Milwau
kee). Mike is also the active VP of 
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Wally Bohrer at his desk making yet another call. 

WAMO, the state operator associ
ation. 

Wally's wife Pat is his partner, 
his friend, his confidante. Every
one's who's met her loves her. We 
have known Wally and Pat for years 
and years and to be as active as 
Wally, you need a wife like Pat. .. 
not too many could keep up with that 
pace. 

Wally is presently head of the 

AMOA Government Relations Com
mittee, and worked more hours than 
Carter had pills on the new federal 
jukebox license procedure. This is a 
sliding scale, mandating a $275 fee 
for the first jukebox, $55 for these
cond through the tenth and then $48 
for each of the rest. [I bring the fee 
schedule up again because this was 
something Wally and a lot of people 
at AMOA worked very hard on.) 

From my visits and talks, I know 
that a lot of operators aren't thrilled 
with this ... a few will disregard it 
and some others won't follow it 100 
percent. In talking with Wally, two 
things scared me and should scare 
the operators who don't license all 
their phonographs. First off, this is 
federal stuff and if any case goes to 
court, it will go to a federal court, 
not a local or state court [the perfor
mance societies have never lost a 
case in a trial). Secondly, rumor has 
it that enforcement agents at the so
cieties will be given a commission 
for every unlicensed jukebox they 
find playing their music without a 

New 10 and 13-foot 
SKEE-BALL 

with sound, flashing lights 
and digital scoring! 

... a proven money maker. 
The game they've known and loved for 
nearly a century is now better than 
ever with electronic audio scoring and 
flashing lights. 
New Audio Skee-Ball is available in a 
broad range of sizes - from small 
models 6 or 8 feet long, ideal for kids, 
to larger models ranging from 10 to 13 

feet. 
To operate, players simply drop 

a coin into a slot, and they're 
served 9 balls - and a lot of 
fun. Every round is tallied 
by a "big brother'' electronic 

scoreboard. (Mini Skee-Ball works the 
same way.) 
A variation of the standard game is 
also available: Bonus Ball, with two 
more scoring pockets that can deliver 
100 extra points per pocket. 
Contact Skee-Ball for information and 
literature. 
Now there's also a Mini Skee-Ball 
for the kids. But don't let the little size 
fool you, for even adults can find it an 
exciting challenge. 

... the game they keep coming back to. 
Skee-Ball, Inc. 

8th & Maple Sts., Lansdale, PA 19446 • (215) 362-0300 
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EVEN THE 
CABINET 
SAYS / 

I 

Yamate video games would be real 
money-makers on the basis of their 
outstanding software alone. But we 
don't stop there. We house our games 
in the finest, handsomest cabinet 
available today. 

Cabinet features include a 13" or 19" 
Wells /Gard monitor that tilts 
for easy servicing and conveniently 
located up-front monitor 
controls and an optional E. E. L. 
currency acceptor. 

And here's more good news. 
Our printed circuit boards are 
copyrighted. Each one has an AAMA 
sticker that guarantees you're 
getting a genuine copyrighted 
Yamate game and not a 
costly counterfeit. 

TALK ABOUT A GREAT PACKAGE DEAL! 
GET IN ON THE PROFITS NOW -

CONTACT YOUR AUTHORIZED DISTRIBUTOR OR: 

YAMATE USA CORR 
185 WEST MAIN STREET 

DUDLEY, MA 01570 
508-949-3595 • FAX: 508-943-1394 

MEMBER AAMA 
For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 



license. 
Now, if any of these agents finds 

an unlicensed jukebox after March 
15th, they will license the establish
ment where that jukebox is located. 
This is serious stuff; it wouldn't ex
actly "improve" relations between 
the operator and his bar owner if 
such a thing happened. 

Wally's currently involved in the 
drive to get a law legalizing video 
gaming in Wisconsin. He wants a 
law that benefits both the state and 
the operator. His desk right now is 
large enough for a professional ping 
pong match, necessary to support 
everything he's got going. Keep go
ing, Wally! 

BERllE I JIM'S 
I also drove to Delavan, Wisc. to 

see the new building housing 1002 
Distributing, the new dealership 
formed by Bernie Powers and Jim 
Buckner. When I gotthere, the con
tractors were just putting the finish
ing touches on, and I was impressed 
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SECURITY! 
Inexpensive, reliable & 
versatile protection for 
ALL COIN-OPERA TED 
MACHINES such as: 

• Can Vending 
• Snack Vending 
• Bottled Water Vending 
• Video Games 
• Pinballs, Jukeboxes 

Cranes & Changers 
& MANY OTHERS! 

"· 

ESSAY 

when Bernie said they were plan
ning to add another 5,000 sq. ft. for 
warehousing soon. Their place is 
easy to get to since it's near the junc
tion of Highways 43 and 50. Good 
luck, fellas. 

ON TO PIONEER 

Bev Rondeau & good friend Sam (Pioneer) Cooper. 

BRW Control Systems lne. 
28310 Avenue Crocker • Suite B • Santa Clarita, CA 91355 
(805) 295-6740 • (BOO) 235-6740 • fax (805) 295-6752 
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I stopped in at Pioneer Sales in 
Menomonee Falls and talked to Joel 
Kleiman, Sam Cooper, Danny Karol
zak, Rick Tills and a gal that I and 
hundreds of operators throughout 
the years have talked to, Mary Hon
tros. As everyone knows, Mary is 
their receptionist, secretary and 
peacemaker. She knows where 
everything is and who everyone is. 

Joel, Sam, Danny and Rick know 
the business, but without Mary, 
they'd be lost. She's been with Pio
neer since 1978. She retired for 15 
months, but got lonely for the cus
tomers and co-workers and came 
back, and everyone is glad! 

Coming into Pioneer, I stepped 
back in time when I realized that the 
large, oval desk Mary works at, 
greets the customers from and an
swers the phone at is the same desk 
Sam Cooper used on Fond Du Lac 
A venue 3 7 years ago, and the same 
desk upon which we changed our 
daughter's diapers 39 years ago. 

This was an interesting stop on 
the road, and if (as some say) our in-
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Pioneer's Mary Honrros ar rhe "magic desk" rhar's nearly old enough ro vore rwice. 

dustry is slowing down, the activity 
and traffic at Pioneer was no in
dication. Everyone was busy, the 
phone was ringing and the display 
floor was filled with new product. 
The operators I talked to were busy, 

busy and very upbeat, and my talks 
with Sam and Joel were very posi
tive and educational. As Joel said: 
"Things could be better, but then, 
they always could be." 
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Want to Know What's 

See Us at the ACME SHOW 
BOOTH #116 

Call the HOT line: 

1-800-777-0901 
HMS MONACO et CIE, LTD. 

135 W. 20th St . • New York, NY 10011 
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Stopped at Mellen Sales in Green 
Bay where I had a nice talk with 
Mike and Tom Mellen. They took 
this operation over from their dad 
Dick (a long-time active operator) 
and like him, are involved in civic or
ganizations and support the local, 
state and national coin machine as
sociations. 

They're proud of their business 
as both have been in it since they 
were kids. The day I got there, Mike 
(who is the president) was feeling a 
little low as he'd just been to court 
about one of the location's having 
a poker game. As he told me (and 
some operators confirmed this), he 
held out for over two years before 
he was forced to buy this one ma
chine for this good location. 

In two years, he lost six locations 
because he wouldn't put out a poker 
game until they were approved. He 
just couldn't afford to lose another 
location, and the law wasn't being 
enforced. Some other illegal ma
chines had been out there for two 
years. As "luck" would have it, soon 
after reluctantly putting this single 

Tom & Mike Mellen flank Sharon Bryfcznski ar 
rheir place of business in Green Bay. 

machine out, the police pulled a raid 
and picked it up. 

Mike and Tom are good people, 
running a good long-established 
business. All they wanted was that 
the machines be declared legal or 
illegal and the law enforced. For 
two years, they were losing loca
tions. But as soon as Mike and Tom 
put one out, the law acted. 

While at Mellens, I got to talk to 
Sharon Bryfczynski. She's been 
with the company over 15 years and 
is their Jane of all trades (secretary, 
home sales manager, record and 
disc buyer, receptionist, bookkeep
er, janitor, etc.). Every Mellen loca
tion knows Sharon. She keeps Mike 
and Tom organized and pointed in 
the right direction. 
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FROM LEISURE 

SIMPLY THE BEST $1-5-10-20 BILL ACCEPTOR 
ON THE MARKET TODAY! 

INSERT 

• SIMPLE ONE PIECE UNIT 
• SIMPLE INSTALLATION 
• SIMPLE TO USE-ACCEPTS 

BILLS IN ANY DIRECTION 

INSERT 

• SAME DAY SHIPPING 
• PROMPT SERVICE 
• QUANTITY PRICES 

AVAILABLE 

DISTRIBUTOR and OEM INQUIRIES WELCOME. 

LEISURE ENTERTAINMENT, LTD. 
25 HUTCHESON PLACE• LYNBROOK, N.V. 11563 

516-593-5050 •OUTSIDE N.Y. STATE 800-645-2162 •FAX 516-593-5896 



I stopped in at Hallada Coin where 
long-time friends and partners Dave 
Fonder and Bob Greatens were in 
the place for a change. They have 
accepted the turns in our business 
these past twenty years and met 
them. For instance, they're busy 
with dart and pool leagues and they 
upgrade their route when it's time 
and the correct thing to do. 

Bob and Dave have been in this 
business most of their lives, so they 
learned the hard way "that no loca
tion is worth losing money for. " In 
other words, they run their business 
like a business. 

While discussing poker games in 
Green Bay, Dave made a statement 
I think all operators will find inter
esting. He said they never put out a 
poker game, but if he could have 
seen into the future, he would have 
two years ago because the law was 
not enforced till then and Hallada 
lost some locations because they 
didn't put them out. 

Like with the jukebox licensing 
fee they've been paying since it 
came up, they want pokers legal or 

ESSAY 

Dave Founder & Bob Greatens at their place . . . a rare photo, since they're so often out on the route. 

illegal. Either way, they want the 
law enforced! Like they said, if they 
had known that the jukebox law 
was not going to be enforced, maybe 

they should have gotten a free ride 
like so many others. There are too 
many double standards out there in 
our industry. 

A MESSAGE TO OPERA TORS OF 
ATARI FINAL LAP VIDEO GAMES 

FROM NAMCO AND ATARI 
The Atari Final Lap Video Game includes trademarks belonging to Philip Morris Incorporated. Upon 
learning of our use of their trademarks, Philip Morris raised objections. They do not want children to 
smoke. They have stated it is against their policy for any of their cigarette trademarks to be used on or 
in connection with children's games or other items intended for children . 

Although our use of the trademarks was inadvertent, Namco Limited, as creator and manufacturer, 
Namco-America Inc., and Atari Games Corporation, as manufacturer and distributor of the game, 
take responsibility for such use. Accordingly, we have made up conversion kits consisting of 10 Eproms 
with instructions for you to convert existing games into non-infringing games. The kits are free and will be 
shipped to you pre-paid. 

We have placed advertisements for the past three months notifying you of the need to convert your Atari 
Final Lap games. We advised you to work through your distributor to get the necessary conversion kits. 
To assist you we offered you a $100 credit for each game converted valid against purchases of the new 
Final Lap 2 dedicated video game. Up to five $100 credits can be added together and applied to the pur
chase of each new Namco Final Lap 2 dedicated game. 

At this point, if any of you are having any difficulties whatsoever in making the conversion please contact 
Namco-America, Inc. directly at (408) 496-6371 , Extension 29, and you will be provided with a means for 
having the conversion made. 

Namco, Namco-America and Atari join Philip Morris in urging you to cooperate with us in making the 
conversions. This will guarantee your ability to continue using the Atari Final Lap video game and the 
$100 credits will enable you to obtain new Namco Final Lap 2 dedicated video games at substantial 
savings. 
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Ralph Lubinski 

Stopped in at Video Doctors and 
Pioneer Sales of Green Bay, my old 
stomping grounds, where I met ma
ny operators that I dealt with for 
years and years. The place is the 
same ... busy, busy. Pioneer and 
Video Doctors share the same build
ing (which was the old Bally Dist. 
place) and work very closely with 
one another. This is a real smooth
working place where operators can 
get service, buy new and used equip
ment and parts from Gregg Mar
weg, now a full partner in Video 
Doctors. 

Mike Reetz (president) continues 
to emphasize service and runs Video 
Doctors in a fashion that if you have 
a problem, he'll do everything pos
sible to help you now! Unlike a me
tropolitan area, these operators 
who need service help come any
where from 50 to 300 miles away. 
So it gets very expensive for them 
if every time they have a machine 
problem they have to leave it and 
come back for it. 

Mike and Ralph Lubinski both 
worked for me at one time and I'm, 
of course, proud of them. Ralph be
came manager of Bally Green Bay 
when I left to take those many other 
jobs at Bally "corporate." He was 
the best thing that happened to me, 
to Bally and to our customers in the 
Green Bay division ... always level 
headed, always fair, never hyper
excited . .. we made a great pair. 

During the four years I traveled 
from one point to another for Bally, 
I never met a guy more qualified to 
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be a distributor than Ralph Lubin
ski. He was part of my life, and I am 
glad. When Bally decided to get out 
of the distributing business there, 
Ralph joined Pioneer and he handles 
equipment sales for them while Vid
eo Doctors supplies the service and 
par~. This was one Bally office that 
the Qperators never lacked service 
for even an hour. Video Doctors and 
Pioneer were there immediately to 
take care of their problems. 

I talked to many operators during 
my short visit and their theme was 
the same as mentioned in most of 
this article. John Miller of Denmark 
Coin (one of the original guys into 
dart leagues) looked great after win
ning a battle with a serious physical 
ailment. Mark Secora of Bay Coin 
Machines said some things that im
pressed me. He is gung-ho on the in
dustry, is ready for change and look
ing forward to it. 

I talked to him about the illegal 
games and he said "the guy who 
drops an illegal game into one of my 
locations will hear about it, and so 
will all the law enforcement people. 
I won't put up with illegal equip
ment screwing up my operation and 
the industry's image." 

Bay Coin's Mark Secora visits Gregg Marweg's 
parts department at Video Doctors/Pioneer. 

BAY-TEI RILL 
In Oneida, I stopped in at Bay

Tek, the manufacturer of roll-downs 
which have been popular for years. 
Lori Treankler, VP and sales man
ager, gave me the grand tour and in
troduced me to all the people who 

Video Docton' Gregg Marweg's on the parts job. He's become a partner in the company. 
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make and ship games like Fielders 
Choice and Clown. They are ship
ping to distributors all over, most 
having ticket dispensers for redemp
tion. 

Bay-Tek's Lori Treankler Joins part of her staff 
our on the production line. 

This is a family-owned business 
and as Lori said, they really give 
their customers personalized busi
ness . The machines are exciting to 
play and due to their construction, 
are dependable and require little 
maintenance. I was impressed with 
the names of the people in our in
dustry who are ordering these ma
chines. This may be one of the new 
things we are looking for . Even 
though roll-downs have been around 
for years, these have a new wrinkle 
and the redemption feature may be 
something to look at. 

Youthful Bay·Tek staffers proudly show off 
factory sign by their Oneida, Wisc. plane. 
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The ulnmate tacing challenge: Supet Stunt track. 

Getting thtough the Cotksctew will leave you bteathless. 

Cl 1990AtariGamtsCorporation. AllRightsReserved. 

When it comes to the thrills and excitement of Atari 
racing games, once is definitely not enough. 

Introducing Race Drivin'-the electrifying new racing 
simulation game with all the white knuckle fun of our 
popular Hord Drivin'. Plus some new extras that make it 
even more challenging. 

Race Drivin' features a choice of four high-performance 
cars to race on four thrill-pocked tracks. The new Autocross 
track, with a built-in pace car and lop timer, will make it 
tough to tell which is racing foster, your car or your heart. 
And Super Stunt track hos a corkscrew loop, a iump loop, 
and a treacherous mountain rood Look out below! 

Other Atari innovations include Buddy Race, where players 
compete against each other and the clock. Improved 
handling and life-like 3-0 graphics. Plus your choice of two 
models-either the Deluxe Sitdown or the Compod Upright. 

Experience the racing game that's toking the world by 
storm. Toke Race Drivin' out for a test spin, loop, iump, 
race, roll, crash, drive today. Coll your Atari Gomes 
distributor for further information today. 

Deluxe Cockpit dimensions: 
Height: 77 in. ( 197 cm.) 
Depth (seat in): 62.5 in. ( 160 cm.) 
Width: 31.5 in. (81 cm.) 
Weight: 750 lbs. (341 kg.) 

Compact Uptight dimensions: 
Height: 79 in. (201 cm.) 
Depth: 40 in. (102 cm.) 
Width: 27.25 in. (69.2 cm.) 
Weight: 475 lbs. (215 kg.) 

G A M E S 

Atari Games Corporation 675 Sycamore Drive, P.O. Bax 361110, Milpitas, CA 95036-1110 (408) 434-3700 



Paid a call to the new Wizard Ar
cade in the East Town Mall where 
I met Norb Le Captain, the manager 

ESSAY 

and brother of Bernie Le Captain 
who owns the arcade as well as an 
operation in Manitowoc. Norb was 

"Captain" Le Capt.Jin by their new Wizard Arcade In the East Town Mall in Green Bay. 

Distributor Fright? 
Let Progressive Help 
Sales • Service • Parts 
New & Used Equipment . -~ 

Progrooive Grune ~ 
Distributors, Inc. 
1300 Hill Street • El Cajon, CA 92020 

(619) 441-9100 
Fax: 619-441-9106 
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well-pleased with business and is 
trying out a pool table which is do
ing very well (not always the norm 
for an arcade). He may try a time
table to see if this will work out bet
ter. I'm sure this will not be the last 
of the Wizard arcades. 

These visits were fun, education
al, eye opening. It was different be
cause I wasn't selling anything. I 
didn't have to worry about saying 
the right thing, I just had to listen 
and ask questions. I learned again 
in talking with people that commu
nication is our greatest gift ... the 
ability to exchange information in 
fellowship and friendship. 

It also strengthens my belief in 
the old saying "People don't care 
how much you know until they know 
how much you care." Then we will 
all learn something from one an
other. There are some other people 
in our industry who might try going 
"on the road again." 
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NIM'S NEW LOOI 

Germany's "quiet giant" charts bold new course for America; 
appearance & marketing will soon match advanced CD technology 

The Clark Kent of the jukebox in
dustry is about to step into an ex
hibit booth, remove his glasses and 
conservative business suit, and 
burst into action with bulging mus
cles, a confident grin and flashy, 
colorful costume. At last, NSM's 
secret identity revealed! It's a bird 
.. .. . it's a plane ..... it's Super
man[ufacturer )! 

"You will see an entirely new 
NSM this year," promised Rus Stra
han, president of the Chicago-based 
subsidiary of this huge German 
firm. NSM's "new look" means a 
top-to-bottom change of approach, 
all geared to pleasing the American 
market by giving everything a more 
American flavor. 

There's a new corporate name 
and logo for their U.S. subsidiary 
... a new emphasis on getting feed
back and input from American deal
ers and operators ... a whole new 
era in NSM jukebox design ... more 
advanced technology than other 
music factories offer ... new U.S. 
service personnel, service programs 
and service tools for operators ... 
and new U.S. marketing and adver
tising campaigns ... and you'll see it 
all get started in a larger, more strik
ing booth at the ACME show! 

NSM hopes and believes the re
sults of all this will be dramatic. 
NSM hopes the American opera tor, 
like the leading lady in a Hollywood 
romantic comedy, will wake up and 
realize that the quiet, hardworking 
guy who never tooted his own horn 
very much, was really "Mr. Right" 
all along. 

NEW CABINET DEIGNS 
Wisely, the company is starting 

its make-0ver for the American mar-

RePlay Magazine 

NSM-America President Rus Strahan 

ket from the outside in. Advanced, 
smooth-working technology has al
ways been NSM's long suit (more on 
this later), but appearance was ad
mittedly weak. Now that's all about 

to change in a big, big way. Design 
studiesareunderwayandsomenew 
visual elements will be introduced 
at ACME, with more redesign work 
to follow downstream. 

"Because this is a European
based company, NSM's emphasis 
has historically been on technical 
performance," American chief Rus 
Strahan candidly concedes. "Visual 
appearance was always secondary. 
A lot of things are treated that way 
in Europe - everything from cars to 
houses," he explained. "Europeans 
typically base their buying deci
sions on quality and performance; 
looks are not so important. 

"You've heard the old adage 'You 
can't judge a book by its cover.' 
Well," Strahan added, "NSM has 
found out it 's hard to get people to 
even look inside the book, - no mat
ter how great it is - if they don't 
like the cover. So now NSM has de
cided to put the same emphasis on 

NSM MARKS 35TH YEAR IN JUKEBOX BIZ 
"NSM had a very good last year 

and is having a very good year this 
year," Aus Strahan noted. "With the 
reunification of Germany and the 
opening of Eastern European mar
kets, they're running production lines 
six days a week and we're all stand
ing in line for allotments." 

NSM stands for Nack, Schulze and 
Menke, the trio of German business
men who founded NSM in 1952. They 
have made about 160,000 jukes since 
1956 and over 15,000 CD changers 
since late 1988 (some went to con
sumer applications, etc.). 1991 is 
NSM's 35th year in the coin-op music 
market. Currently, NSM employees 
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produce at least 25 jukeboxes per day 
at their 30,000-sq .-ft. factory in Bin
gen, Germany (on the Rhine River in 
the heart of the wine country). 

The company employs a total of 
1,350 people. Nearly three-quarters 
of all production is pay-out gambling 
equipment for the German market; 
besides jukes and gaming equip
ment, other current products include 
vending machines (for video and au
dio cassettes), universal video game 
cabinets, and subcontracting work on 
confidential components or products 
for IBM. More products are absolutely 
guaranteed to join this list - soon! 
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A look at the NSM " Quick Change Artist" CD changer mechanism. 

NSM's Sliver Sky phonograph. 

appearance, that they've always 
devoted to technical quality. The 
result is NSM will shortly offer what 
I honestly believe is the best-looking 
jukeboxes of all times. 

"Take a look for yourself at the 
ACME trade show! " Strahan con
tinued. "You'll see the beginnings of 
an entirely new line of beautiful 
machines - by anyone's definition. 
That's not just my opinion. We've 
now heard from distributors, oper
a tors and jukebox patrons." 
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NSM's Fire Bird wall-mount jukebox. 

HI-TECH CD MECHS 
Once operators look inside the 

NSM jukebox, they'll discover a 
technology that's second to none 
.. . and light years ahead of many. 
''Where NSM really shines - heads 
above every one else - is their CD 
sound system," Strahan declared. 
" It's literally a decade ahead in 
terms of technology. NSM builds 
the undisputed machine of choice 
throughout Europe - hands down, 
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number one - because they per
form." 

Strahan didn't pick that "decade 
ahead" number out of the air. Un
like some other firms which quick
ly re-engineered their old 45rpm 
jukeboxes for CD play, he said, NSM 
spent 10 long years starting from 
scratch, building a brand new sys
tem "from the ground up" that truly 
is on the leading edge of technology. 
They'll keep making upgrades and 
enhancements downstream, but 
NSM boldly vows that their basic 
CD system will not require whole
sale redesign in a couple of years. 

"Our CD technology is different 
from what operators are accus
tomed to, ' ' Rus Strahan pointed out. 
" It's a little like the transition that 
automobile dealerships had to go 
through, a few years back. Some
body developed a much more effi
cient, electronically monitored en
gine which did away with the 'plugs 
and points ' engines we all grew up 
with. Some dealerships and some 
mechanics had a hard time making 
the transition," Strahan added. "It 
was completely different from what 
they were used to. 

"Ultimately, of course, all manu
facturers switched and so did their 
dealers and mechanics," he point
ed out. "NSM has a similar transi
tion we're going through now with 
our advanced system. It's fast, ex
tremely dependable and surprising
ly easy to service, etc. But it is 
different." 

Strahan goes on to say that some 
of his competition is still selling 
"plugs and points" jukeboxes. He 
suggests that these factories - as 
well as operators who have invest
ed in their CD equipment - may 
have to play catch up at some future 
date. (Indeed, this may already be 
starting to happen in a small way, 
some technically savvy jukebox op
erators suggest.) 

"I think the other major jukebox 
companies in the industry are work
ing feverishly on a new technology 
system right now," Strahan said. 
"The question is, will they introduce 
it in two years? Five years? And 
once they introduce it, how long will 
it take them to work out the bugs?" 

A wise operator will take these 
factors into account when making 
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National Sales Manager George Haydocy (a 
jukebox veteran of over JO years) will be 

assuming full responsibility for U.S. NSM sales. 

Service Technician Orlando Marrero 

the transition to CD, Strahan ad
vised. "I recommend that operators 
look carefully at which jukebox 
manufacturer offers the level of 
technology now that will not be an
tiquated in a few years," he said. 
''The NSM system will serve the 
operator well now ... and 10 years 
from now. I'll further predict that 
some new systems that may come 
out from other manufacturers, will 
rely on a lot of the technological 
strides already made by NSM. A 
good question to ask, when you're 
considering buying a new box, is: 
will you obsolete me in six months?'' 

FASTER THAN 
A SPEEDING BULLET 

Operators who check out the fac
tory's "new look" will also discover 
NSM's 100 CD changer mech. They 
call it the "Quick Change Artist" 
and - just like Clark Kent when he 
dons that red cape - it has "pow
ers and abilities far beyond those 
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Office Manager Carol Strahan 

Chief Engineer Horge Irizarry 

of mortal men." This fast, flexible 
changer may well soon be used by 
other industries, too: computers, 
consumer electronics, radio broad
casting ... you name it. 

The NSM changer can change CD 
tracks as quickly as 1,500 micro
seconds (a micro-second is a mil
lionth of a second). The absolute 
longest it takes to change a CD is 
9.5 seconds. "It's the smallest, fast
est, most advanced CD changer in 
the world,'' NSM engineers assert. 
Operators know what that speed 
means to customer satisfaction and 
to cash box earnings: more of both! 

Besides speed, the NSM changer 
offers another key advantage to 
operators: it protects the CD disks 
from wear and tear. Discs are stored 
in trays; the changer mechanism 
never actually touches the disc it
self. Only the laser beam touches 
the disc. Also, the changer is sealed 
inside the cabinet and the cabinet's 
own outer door is also sealed ... 
preventing dust, dirt and other air-
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Service Manager Mike Jablonski 

National Training Manager Keith White 

borne contaminants from damaging 
the discs or interfering with the 
laser function. The result: far less 
chance of music skipping, music 
track rejection, and long-term disc 
damage. 

''This level of P"Otection is impor
tant," said one operator who has 
studied this question, "because CDs 
are more fragile than we all first 
thought. Scratches and dust can 
harm them. When you're spending 
$12 per disc on software, you don't 
want a mechanism that will scratch 
up the discs. When you 're using pre
cision laser-readers, you sure don't 
want the discs exposed to dust and 
dirt, either." 

As an added bonus, operators 
will discover that the ''tray storage 
system'' in the NSM changer offers 
extra flexibility. The changer can 
handle any size compact disc on the 
market today ... and if a new size 
comes along, anywhere up to 5114 
inches, an NSM jukebox can accept 
it with ease. 
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George Haydocy and Rus Strahan clown around in the NSM·America offices. 

At the NSM January 1991 distributor meeting, George Sammons of 
Sammons-Pennington, T&M Distribudng's Mike Riquier (with back to camera), 

Rus Strahan and Mondia/ lntemational's Tony Yu/a. 

TRUTH, JUSTICE 
I THE AMEICAN WAY 

Part of dropping NSM's "mild
mannered disguise" is a new adver
tising and marketing campaign, 
aimed squarely at converting the 
company over to the "American 
Way" of doing business, Rus Stra
han said. That begins with the very 
name of the firm's U.S. subsidiary. 
The confusing German-English lan
guage hybrid "Loewen-America" is 
out; the new name for the U.S. sub-

sid is "NSM-America." 
Advertising to the American mar

ket will take on a big, bold new look 
as well. "Here again, the European 
way has dominated our marketing 
efforts in the past," Strahan stated. 
"They don't believe in 'blowing your 
own horn' in thewaythatAmericans 
do; it's considered a bit crass. In
stead NSM has practiced the 'Mer
cedes Principle': you just keep mak
ing the best car in the world, and 

own advertising for the U.S. market 
now, which is different from any
thing NSM does overseas. '' 

What will be the ultimate out
come of all this? Knowledgeable 
tradesters predict that 1991 may 
begin NSM's "day in the sun." In
formed sources have said that in 
1990, NSM experienced the biggest 
sales increase in the American mar
ket of any jukebox firm. 

people will begin to figure it out. . . NSM is poised for greatness in 
in 10 or 20 years! I couldn't wait," 1991. From now on the cry is "Up, 
Strahan grinned. "We're doing our up and away!" ~ 

.------LO-TT-0-Pl-CK-S ----. invest eEsT.-
(Modets for every __ • 

state with lottery) the 
ALL FOR ONE QUARTER! 1 n . W~Nr:i~ 

Side pockets for 
Lottery Slips 
Players love 
the action! 
(Balls bounce simulating 
state lottery) 

Eye-catching 
Heavy-Duty Cabinet 
Easy to Locate 
A Proven 
Money Maker 

Virtually Maintenance Free! 

GaMCO 
'""nR"'·"'°""·u ,,..,t. 

kllroducilg lord Robo-Vend. 
Turn this dual bulk vender 
loose on any location and 
increase your profits fast 
A 2000 unit capacity in 
each side vends your 
choice of small capsules 
or rubber balls. 
• High Visibility Graphics 
• Battery Operated Voice 

Option & L.E.D. Eyes 
• Extra Large Capacity 
• Trouble Free All 

Mechanical Operation· 
1 (800) 345-1183 
MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 . 2153 10th Street 

Sarasota, FL 34237 
(813) 366-1133 
Fax (813) 366-1134 1-800-642-7263 
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FEATURES: 
•Horizontal UniYersal 
ConYersion Kit 

•Fantastic Cartoons 
on Backgro11nds 

•Score Puzzle Game 
•Unique Idea Game 
•Players Can Play and Compete l11teractiYely. 

Imported by: ~ FOUR J INTERNATIONAL CO. Tel. : (213) 329-1772 •Fax: 213-329-4480 



TECHNICRL 1iPS 
HOW DEGAUSSING COILS WORK 

plus some alternate methods for degaussing picture tubes 

by RANDY FROMM 

I perform quite a few interesting 
demonstrations and experiments at 
the Arcade School. One of my favor
ites is to show the relationship be
tween magnetism and electricity by 
holding a powerful magnet against 
the picture tube of a video game mo
nitor. This causes the picture tube 
to display a beautiful rainbow pat
tern that follows the invisible mag
netic field that surrounds the mag
net. But when I pull the magnet 
away from the screen, the colors re
main skewed in large areas of the 
picture; the picture tube has be
come magnetized and the display 
looks lousy! 

Let's take a look at the picture 
tube and see how a little magnetism 
can really mess up the picture in a 
color monitor. Take a close look at 
the screen on the front of a color pic
ture tube. There are thin vertical _ 

AC 120V 
60HZ 

I C501 
0. 1 
~ 12!5V 

stripes of "phosphor" coating the 
inside of the glass. There are three 
different types of phosphor, laid 
down in alternating stripes. Each 
glows with a different color when 
struck by a stream of high-energy 
electrons. These energetic electron 
" rays" come from three "electron 

_guns" that live in the skinny neck of 

Thermistor 

DECiAUSSING COIL 
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Note the 
"back-to-back" diodes_ 

A Typical Circuit For 
Automatic Degaussing 
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the picture tube (also known as the 
cathode ray tube or CRT). 

When properly aligned, the elec
trons from each of the three elec
tron guns will strike only a single 
color phosphor. Electrons from the 
so-called "red gun" will strike only 
the red colored phosphor, the green 
gun hits green phosphor and blue 
phosphor gets zapped by the blue 
gun. This alignment process is 
known as the "purity and conver
gence procedure." Six slightly mag
netic rings, centered over the elec
tron gun assembly in the neck of the 
CRT, are used to bend the streams 
of electrons so that each strikes the 
correct color phosphor. 

If the picture tube becomes mag
netized in any way, the streams of 
electrons may hit the wrong color 
phosphor. It doesn't take much of 
a magnetic field to cause a notice
able change in color. Just the mag
netic field of the earth is more than 
enough to do it. This is especially ap
parent in a monitor that is mounted 
"face up" such as in a cocktail ta
ble or rifle video. Turn the game on 
and then rotate it. As you spin the 
game, you probably will see the col
ors shift as the picture tube inter
cepts the magnetic field of the earth. 

To prevent the earth (or anything 
else) from permanently magnetizing 
the CRT, all color monitors use a 
"degaussing coil." A degaussing 
coil is a demagnetizing coil that sur
rounds the outside of the picture 
tube. The degaussing coil is power
ed by 120 volts AC. The rapidly 
changing field quickly demagnetizes 
the CRT by scrambling any mole
cules that might be aligned through 
magnetic attraction. 

But the degaussing coil can't re
main continuously energized while 
the monitor is in normal operation. 
Disregarding the fact that it will 
burn up if left continuously ener-
gized, the magnetic field produced 
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Representing: 

AMERICAN LASER 
GAMES 
ATARI 
AUTOMATIC 
PRODUCTS 
(Arizona & Nevada) 

CAPCOM 
DATA EAST 
DYNAMO 
JAL ECO 
KONAMI 
LELAND 
MERIT 
MICROPROSE 
ROMSTAR 
ROWE MUSIC 
& VENDING 
SEGA 
SHARP 
SNK 
TAITO 
TECH NOS 
TECMO 

BETSON 
PACIFIC 

T 

OPEN HOUSES 
Post-ACME Shows 

* WED. APRIL 3rd San Francisco * THURS. APRIL 4th Phoenix * FRI. APRIL 5th Los Angeles 

1 O:OOAM - 4PM 
New Games • Kits • Pinballs 
Redemption • Factory Reps 

Refreshments and MORE! 

CALIFORNIA'S EXCLUSIVE 
CAPCOM DISTRIBUTOR 
ALSO MICROPROSE'S 
EXCLUSIVE DISTRIBUTOR IN 
ARIZONA, NEV ADA & CALIFORNIA 

WEST COAST REDEMPTION 
HEADQUARTERS 

Representing: 

Featuring the Hits of the Show! • Bay-Tek • Grand Products 

MAD DOG McCREE 
• Betson • Lasertron 
• Bob's Space Racers • Meltec 
• Bromley • Skee-Ball 

STREET FIGHTER II 
• Capcom • Smart 
• Data East • Vari-Tech 

EXCLUSIVELY AT BETSON PACIFIC 
• Doyle & Associates 

3 Full Service Branches to Serve You -
Providing Parts, Service, Kit Conversions and 

Sales Experience Second to None! 

CALL OR VISIT OUR SHOWROOMS AT: 

Los Angeles: (213) 388-9338 ....... FAX: 213-388-4550 

South San Francisco: (415) 952-4220. FAX: 415-952-6819 

Phoenix: (602) 233-0190 ........... FAX: 602-272-8028 



TECHNICAL TIPS 

A soldering gun can be used to degauss a picture tube. 
Start at the center and slowly move the gun out to the 
edge. Tum off the gun when far away from the monitor. 

by the coil will produce some radi
cal distortion in the picture. Most 
monitors use an "automatic degaus
sing circuit" to control the coil. The 
degaussing coil is only activated 
when the monitor is first turned on, 
and then only briefly at that. To 

reactivate the coil, the monitor must 
be allowed to cool for ten to twenty 
minutes. 

Let's look at a typical circuit and 
see how it works. The key to this cir
cuit is a component called a "ther
mistor" - a component that chan-

WORLD WIDE Distributors 
Celebrating 48 Years in the 

Coin-Op Business 

We offer the world's finest quality 
product, dependable service back-up 
and a staff of trained professionals to 

accommodate our operator customers. 

WORLD WIDE. . . dedicated to the 
success of the operator. 

family-owned. . . family-operated 
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ges its resistance with a change in 
temperature. In a degaussing cir
cuit, the thermistor will increase in 
resistance as its temperature rises. 
This type of thermistor is also known 
as a posistor. As the temperature of 
the thermistor drops, so does its re
sistance. 

The basic degaussing circuit is 
simple. It contains just two compo
nents: the thermistor and the coil it
self. They are connected in series 
and to the 120 volts AC input of the 
monitor. When power is applied to 
the monitor, the degaussing circuit 
is powered as well. At this time, the 
thermistor is cold and has a low 
resistance. The alternating current 
flows through the thermistor and 
the degaussing coil, creating the AC 
magnetic field and demagnetizing 
the CRT. 

But as soon as current begins to 
flow through the thermistor, it be
gins to heat. As it heats, its resist
ance increases rapidly until just a 
tiny trickle of current is allowed to 
pass; not enough to cause a notice
able effect on the screen but just 
enough to keep the thermistor nice 
and warm. This prevents the de
gaussing coil from activating again 
until the monitor is turned off for a 
while and the thermistor has had a 
chance to cool. 

A slightly more sophisticated ver
sion of the automatic degaussing 
coil circuit uses a 15 ohm resistor 
and a pair of diodes in addition to 
the thermistor and the coil itself. 
The addition of the resistor assures 
that the thermistor will heat rapid
ly (whether or not the degaussing 
coil is plugged in, by the way) and 
cut off the current to the coil. 

The diodes are used to choke off 
any residual flow of AC to the coil 
when the thermistor is at its maxi
mum resistance. Notice the unusual 
connection of these two diodes. They 
are connected in parallel, with the 
anode of one diode connected to the 
cathode of the other and vice versa. 
This arrangement allows AC to pass 
through the diodes and to the de
gaussing coil when the thermistor is 
cold. When the heated thermistor 
cuts off most of the current, the 
small amount of residual current 
that's left is cut off from the coil by 
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the voltage drop of the diodes. This 
assures that there will be absolute
ly no interference from the degauss
ing coil; it is completely shut down. 

MAKE YOUR OWN 
DEGAUSSING Clll 

If you operate games in a con
venience store or other 24-hour lo
cations, your automatic degaussing 
circuit will never have a chance to 
operate (remember, it needs to cool 
for about twenty minutes to operate 
properly.) You can use your own 
degaussing coil to demagnetize the 
CRT manually. Degaussing coils can 
be purchased from just about any 
good electronics retail outlet or 
from industry parts supply houses 
like Wico. 

You also can make your own de
gaussing coil from parts you have 
salvaged from a junk color monitor. 
The obvious method is simply to re
move the degaussing coil from the 
old picture tube and connect it to a 
line cord with a momentary switch 
in the line. The use of a momentary 
switch is critical as the coil may 
burn up if left energized for extend-

ed periods of time. 
Another, novel approach is to use 

the yoke of the junk monitor as a 
degaussing coil. Specifically, the 
vertical deflection coil of the yoke 
is connected to the line cord and 
switch. If you want to try it yourself, 
make certain that you connect to the 
vertical deflection coil orily, not to 
the horizontal deflection coil. Use an 
ohmeter to identify the two coils. 
The vertical deflection coil will have 
a much higher resistance than the 
horizontal deflection coil. Typical
ly, the vertical deflection coil will 
have around 30 ohms of resistance 
while the horizontal will have orily 
2 or 3 ohms. If you connect the 120 
volts AC to the wrong coil, you'll 
probably blow the circuit breaker, 
with the possible accompaniment of 
smoke and pyrotechnics. 

Another workable degaussing coil 
substitute is a bulk tape eraser (nor
mally used to erase magnetic tapes 
or disks.) You can even use a solder
ing gun to degauss a CRT. It must 
be the transformer type such as a 
Weller 8200 or similar. 

Whether it's store-bought, sal
vaged, jury-rigged or home-made, 

the method of using your coil to de
gauss a picture tube is the same. 
The CRT can be degaussed with the 
monitor on or off. I like to have it on 
so I can see the results right away. 
Besides, it's neat to see how the 
powerful magnetic field of the de
gaussing coil distorts the picture. 
Start at the center of the CRT. Hold 
the momentary switch closed while 
moving the degaussing coil in a spi
ral across the screen. When the 
spiral extends well beyond the edge 
of the picture tube, move it away 
from the CRT, turn the coil at a 90-
degree angle and release the mo
mentary switch to turn off the coil. 
Turning the coil at the end is simply 
a precautionary measure to assure 
that the magnetic field of the de
gaussing coil doesn't have any ef
fect on the CRT at the moment the 
coil is shut off. In practice, I don't 
find it to be necessary. Likewise I 
have found that degaussing the front 
of the picture tube is generally all 
that is necessary. "The Book" says 
you also should degauss the sides 
and top of the CRT and chassis. 

Copyright March 1, 1991 by Ran
dy Fromm. All rights reserved. 

REDEMPTION MANAGEMENT 

ARMS 
A DIVISION OF BONITA MARIE INTERNATIONAL, INC. 

IS NOW THE EXCLUSIVE DISTRIBUTOR OF REDEMPTION & COLLECTION SCALES 

SCALE FEATURES INCLUDE: 
• EXTREMELY ACCURATE • OPERATES ON AC OR BATTERY 
• AVAILABLE FOR TICKETS & TOKENS • 30-MONTH WARRANTY 
• LIGHTWEIGHT & FULLY PORTABLE • CUTS LABOR COSTS DRAMATICALLY 

• PERFECT FOR ROUTE COLLECTIONS 

ARMS IS NOW ALSO OFFERING AN EXCLUSIVE LINE OF REDEMPTION TOOLS 
INCLUDING SHREDDERS & ON-LINE COMPUTERIZED CASH AND TICKET CONTROL SYSTEMS. 

CALL FOR MORE INFORMATION! 
1540 Route 37 West 

Suite 2 
Toms River, NJ 08755 
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PLAYFAIR 
SHUFFLEBOARD 

Brian Crowl & company say "shuffleboard is hot"; 

• 

offer hi-tech table for today's tavern players 

hen operators say they bles features dynamic graphics and orized play when the machine is not 
are"gettingbacktobas- versatile chip-based electronics. being supervised. 
ics," they usually mean The latter allows operators to con- One operator who endorses the 

tavern games. Pool and music are trol game time and prices, use a game and the company is Al Miller 
hot these days, and so is ... shuf- computer interface to collect score- (Miller Music Co., New Carlisle, 
fleboard. Brian Crowl, president board data for tournaments, and Ind.). "Shuffleboardisheretostay," 
of Playfair Shuffleboard Co. (Ft. tailor boards to many different cur- he asserted, "and Playfair gets an 
Wayne, Ind.), says his sales are up rencies, rates and playing styles. A-plus for product, service, quality 
50% in the last two years. Playfair's Grand Master also features a "play and support." Indeed, Miller's be-
Grand Master series of coin-op ta- barrier control" to prevent unauth- lief in Playfair is so strong, he also 

Playfair Shuffleboard VP Rico Alleje and President Brian Crowl report increasing sales as operators continue to return to the basics for street stops. 
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distributes their game! Operator 
Hubert Leslie (Leslie Music Co., 
Logansport, Ind.) agrees. "The big 
draw," he said, "is the increase in 
business and customer loyalty that 
shuffleboard generates." He added 
that shuffleboard lends itself per
fectly to league play, "plus it's a 

NEWS FEATURE 

game you can play regardless of 
age, with equal appeal for men and 
women.' ' 

Playfair was launched nearly a 
decade ago. "As a distributor and 
operator, I spotted a niche in the 
market in the early '80s," Crowl ex
plained. "Tavern owners and club 

Playfair's Accounc Coordinator Kelly Caudill in the firm's Fe. Wayne, Ind. offices. 
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managers were looking for higher
quality, more durable product with 
more opportunities for entertain
ment activities. Shuffleboard was 
the sport with the right fit for long
term growth. Backed by my family's 
60 years in the coin-op amusement 
business, and a hunch that we could 
do better, we foundedPlayfair Shuf
fleboard in 1982." 

Today, seven employees assem
ble Playfair 's games and install elec
tronics in the firm's 7,800-sq.-ft. 
manufacturing facility. The same 
site houses corporate offices, a 
showroom and complete customer 
service and repair centers. Playfair 
recently expanded its warehouse 
an extra 2,000 sq. ft. to meet de
mand, and they've taken distribu
tion worldwide with a special em
phasis on, believe it or not, Japan! 

With the industry looking more 
and more to tavern-based staples 
and league and tournament play for 
rock-steady cash flow, Playfair's 
place in the product mix seems guar
anteed. For more information, con
tact them at 7021 Bluffton Rd., Ft. 
Wayne, IN 46809-2705; 219/747-
7288 or 800/541-3743. ~ 
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1 ST REGIONAL 
PINBALL TOURNEY 

Steve Epstein and Frank Seninsky organize NE regional event; 
plan lots more regionals soon & National Championship in 1992 

Can league play and major tour
naments help promote pinball? 
Northeastern operators and pro
moters Steve Epstein and Frank 
Seninsky answer with a resounding 
yes ... and now they've got a suc
cessful tournament under their belts 
to prove it. Initial rounds of their 
first-ever regional pinball compe
tition took place starting at 9AM 
Feb. 2 at Epstein's famed Broadway 
Arcade (on Times Square in New 
York City). That same afternoon, 
finals were held at the Lone Star 
Roadhouse ("New York's favorite 
Western nightclub"). The whole ex
travaganza drew favorable jour
nalistic notices from such august 
media outlets as The New York 
Times. Said a smiling Steve: "The 
world of competitive pinball has 
taken a long leap forward." 

Epstein's arcade has been run
ning pinball leagues for years under 
the aegis of his "Professional Ama
teur Pinball Assn." (PAPA), which 
also sponsored the Feb. 2 event. 
New Jersey operator Frank Senins
ky (Alpha-Omega Amusements), 
who serves as PAPA's East Coast 
promotion coordinator, also has 
plenty of experience with pinball 
contests since he organized and ran 
a few successful ones for AMOA
AAMA Congressional parties in 
Washington, D.C. 

PAPA's regional drew 50 sanc
tioned players who competed on 
eight different pingames represent
ing all four U.S. pinball makers. At 
issue was a purse totalling $1,500 
and, for the top winner, a free trip 
to Rob Burk's upcoming Pinball Ex
po (fall of 1991). 

"This tournament represents just 
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Shimon /skowitz (4th place), Hams Pankin (3rd), Sam Fields (2nd), PAP A's Steve Epstein, Ken Karamichael 
(6th), Joel Grant (5th), Alpha-Omega's Frank Seninsky and last but not least, I st place Joseph Cartagena. 

the beginning for sanctioned league 
and tournament play," Epstein de
clared. New PAPA leagues will soon 
begin in Maryland, California, Mas
sachusetts, Pennsylvania, New York 
and Canada, he explained, with a 
spring league schedule to be an
nounced. PAP A is working toward a 
National Pinball Championship, the 
first of which is planned for spring 
of 1992. 

Very fast growth in PAPA league 
strength was also predicted by 
Frank Seninsky. ''We expect to 
quickly create a base of 2,000 to 
3,000 loyal players coming from all 
ages and income brackets,'' he said. 
"The possibilities are explosive." 

Players at the Feb. 2 contest en-

March 1991 

joyed Tex-Mex food and the "Rig
Rock '' sounds of the ''World Famous 
Blue Jays" band, all courtesy of the 
Lone Star Roadhouse. First-place 
winner was Joe Cartagena, a 25-
year-old doorman at a Broadway 
theater (by the way, the New York 
Times quoted Joe as saying that he 
lived around the corner from the ar
cade and that Steve Epstein used to 
be his babysitter!). Joe won $700 
and the free tip to Pinball Expo; 
other winners were paid through 
sixth place. 

For more information on how to 
participate in PAPA leagues, con
tact Steve Epstein at 212/247-3725 
or write PAPA, 81 Carrar Drive, 
Watchung, NJ 07060. 
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THE PIONEER HIT LIST 
MARCH HITS 

COMPILATION CD 

1. Travelling 
Riverside Blues 
Led Zeppelin 

2. If You Needed 
Somebody 
Bad Company 

3. Waiting For Love 
Alias 

4. Love Can Make 
You Blind 
Every Mother's 
Nightmare 

5. The Garden 
Bobby Mcferrin 

6. Blue (Is The Color 
Of Pain) 
Caron Wheeler 

7. Fairy Tales 
Anita Baker 

orth Li llie Rock. A R 
Godwin Dis1ribu1ing Company 
(501) 753- 11 38 

Phoenix. AZ 
Mou111ain Coin Machine 
(602) 269-7596 

El Cajon. CA 
Progressive Game Distributors 
(6 19) 44 1-9 100 

Los Angeles. CA 
Weymouth Distributing Company 
(21.l) 748-5 18 1 

Denver. CO 
First Choice D is1ributing 
(303) 292-9657 

Miami. Fl. 
Brady Di,tributing. 
(305)62 1-14 15 

Orlando. FL 
Brndy Dis1rib u1 ing 
(407) 872-1666 

Honolulu. Ill 
Buar 
(808) 848-0347 

. - . . . 
Bringing you more sights and sounds in the Juke Box business. 

Booth # 1247 has the only game 
in Vegas that pays 3 to 1. 

Never Gamble on an 
8. Play That Funky 

ordinary juke box. Music 

Instead, hit the jackpot with 
Vanilla Ice 

9. Power Of Love 
Deee-Lite the Pioneer CD Laser Juke. 10. All The Man 

It's the only juke that plays That I need 
Whitney Houston 

our exclusive 15-hit 11. Brother Jukebox 

compilation discs-at Mark Chesnutt 
12. Little Things 

one-third the per-hit cost of Marty Stuart 
13. There You Go 

standard discs. So stop by Exile 

Booth #1247 and give the 
14. Don't Hold Back 

Your Love 

Pioneer CD Laser Juke a Daryl Hall & 
John Oates 

spin. It's the odds-on favorite 15. Rags To Riches 

for the biggest pay-off. 
Tony Bennett 

To find out more about Pioneer Compact Disc Juke Boxes, 
call 2 13-PIONEER or an authorized distributor near you. 

Des Moines, IA 
Moss Distr ibut ing 
(575) 266-6422 

Chicago. IL 
World Wide Distributors 
(3 12) 384-2300 

Indianapolis. IN 
Cleveland Coin Machine Exchange 
(3 17) 895-4270 

Louisvi lle. KY 
Kentuc ky Coin 
(502) 966-5266 

Norwood. MA 
New Eng land Coin·Op 
(6 17) 769-9760 

Baltimore. MD 
We ine r Distributing 
(301) 233-2600 

Livonia. M l 
C leveland Coin Machine Exchange 
(313) 458-2646 

5 1. Louis. MO 
Audio Visual/ Brandt 
(3 14)421-5 100 

C harlo lle. NC 
Brady Distributing 
(704) 357-6284 

Springfield. NJ 
Mondia l Distr ibuting 
(201) 467-9700 

Las Vegas. NY 
Mountain Coin Machi ne 
(702) 798-0900 

Reno. V 
Reno Game Sales 
(702) 829-2080 

Richmond Hill . Y 
Mid At lantic Amusement Company 
(7 18) 29 1-5757 

Syrac u"ie. NY 
Betson/Advanced Distributing 
(3 15)455-5400 

Cleveland. 0 1-1 
C leveland Coin Machine Exchange 
(2 16) 692-0960 

Hillard. O H 
Cleveland Coin Machine Exchange 
(614) 77 1-5901 

Pon land. OR 
General Coin 
(503) 256-3930 

Wilke~ Barre. PA 
Roth ovelty 
(7 17) 824-9994 

~~~ 
@PIONEER' 

The Art of Entertainment 

C hallanooga, TN 
Brady Distributing 
(6 15) 855-0322 

Corsicana. TX 
Master Sales 
(2 14) 874-4749 

Salt Lake City. UT 
Mountain Coin Machine 
(801 ) 262-5494 

Scall lc. WA 
General Coin 
(206) 625- 1474 

Menomonee Falls. W I 
Vik ing Vending 
(4 14) 255-6580 

We irton WV 
Hilltop Dis tributing 

(304) 723-3195 

CANADA 
St. Laurent. Quebec 
Lanicl (Canada) Inc. 
(5 14) 336-5050 

Vancouver. BC 
Pacific Vend Di11tributors 
(604) 324-2 164 



SUPER 
SUNDAY 
football-themed arcade 
at Super Bowl XXV 
entertains thousands 
at Tampa Stadium 

!.. 
• 

ucky fans attending 
Super Bowl XXV got a 
chance to enjoy football 

mania of the coin-op variety, thanks 
to a temporary promotional arcade 
created by Southeast Game Brokers 
(Tampa, Fla.). Southeast's Richard 
Holley and Paul Virgadamo were 
on hand as thousands of players 
swarmed through the arcade area 
to play 10 different games, including 
two Data East Monday Night Foot
ball pins, a Williams High Impact, 
two Leland football videos [Quarter
back and Team Quarterback]. an 
Atari Cyberball 2072, a cocktail ver
sion of the old Atari Football, and 
others. 

"The players spontaneously 
staged their own tournaments!'' 
said Southeast's Glenda Knowles, 
who helped run the show. "Six or 
eight of them would compete till 
they were exhausted, then the next 
bunch in line stepped forward. It 
was terrific!" Players used beauti
ful commemorative Super Bowl to
kens which Southeast had minted 
especially for this event. Many fans 
saved extra tokens as keepsakes. 

The arcade was part of a 250,000-
sq.-ft. "Super Bowl Town Square" 
commissioned by the NFL. Open 
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Pictured in their arcade area are Southeast Game Brokers' Ted Bachman, Paul Virgadamo and Rich 
Holley. Among the sports celebrities stopping by to play the games were Jeff Hofstedler (Giants' 

quarterback), Dan Marino (Dolphins quarterback) and tennis star Andre Agassi. 

from Jan. 24 through Super Sunday, 
Jan. 27, the area featured several 
bigtop, circus-type tents, under 
which the public could play the 

March 1991 

games, tour exhibits, trade bubble
gum cards, purchase souvenirs and 
more. As you can see from the pho
tos, the event was a smash success! 
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Ted Bachman, Paul 

Virgadamo and Rich 

Holley "tough it out" 

in the game area with 

several members of 

the Tampa Bay 

Cheerleaders. Really 

cheering on the guys 

from Southeast was 

distributor Charles 

Caplan (Birmingham 

Vending) who they 

say was instrumental 

to their success . 

Ac right is a nice shot 

of the game area 

before the football 

fans poured in. It was 

part of a 250,000· 
sq.-ft. "Super Bowl 

Town Square" 

commissioned by the 

NFL. Above left, 

Southeast's Mike La 
Mondra assembles a 

High Impact game. 
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1 Tok~n/$.25 

4 Tokms/ $1.00 

20 T•ns/ $5.00 
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TOURNAMENT CALENDAR 
Note: The following is a list of local 

and regional qualifying tournaments 
for Arachnid and Merit dart programs, 
plus national events in pool, darts 
and pinball which are sponsored by 
various manufacturers, AMOA, etc. 

MARCH 1-3 
First annual AMOA International Flipper 
Pinball Assn. team championships, 
O'Hare Hilton , Chicago, Ill. For more 
information , contact IFPA Executive 
Director Doug Young at 414/263-0233. 

MARCH 1-3 
Arachnid BullShooter VI Qualifying 
Regional Tournament. Hopkins House, 
Minneapolis, Minn. For more info, 
contact Arachnid at 815/654-0212. 

MARCH 8-10 
Merit's World Series of Darts New 
York Classic, Buffalo, New York. For 
more information , contact Merit at 
215/639-4700 or 800/523-2760. 

MARCH 15-17 
Arachnid BullShooter VI Qualifying 
Regional Tournament. Parliament 
House hotel , Birmingham, Alabama. 
For more information , contact Arach
nid at 815/654-0212. 

MARCH 21-23 
Arachnid BullShooter VI Qualifying 
Regional Tournament. Hotel Ramada, 
Montreal , Canada. For more informa
tion , contact Arachnid at 815/654-0212. 

C.A. ROBINSON & ARACHNID hosted a "English Mark Darts BullShooter 
VI" tourney at the Los Angeles airport Hilton Hotel Feb. 15-17. Players from 
California and Arizona, including world champion Craig Belardes and his top 
contender John Gray, competed in eight events to qualify for the BullShoot
er VI coming to Chicago over Memorial Day weekend. Belardes took second 
place to top finisher Mike Coots in the Pro Singles event while he and partner 
Fred Aguero took first in Open Doubles and third in Cricket Singles. Belardes 
and Linda Endo placed third in Mixed Doubles. John Gray took third place 
in Pro Singles, first in Cricket Singles, first in Mixed Cricket with partner Ellen 
Rice and sixth in Open Doubles with Brad Halley. 

Through the weekend's exciting matches, the players never lost sight of 
the war in the Persian Gulf. An Operation Desert Storm USO Fund was es
tablished by C.A. Robinson with one game set aside during the festivities for 
a game of "Count-up. " At the end of eight rounds, if a man scored over 900 
points or a woman over 700, C.A. Robinson would donate $25 to the fund in 
the player's name. In all , 19 players made the mark! Pictured above left is the 
distributorship's Dean Gamburd presenting a check for $1000 to USO Exec. 
Director Bob Bernier. At right, Craig Belardes and Linda Endo with Arachnid's 
J.L. Woodard. Below is John Gray and Ellen Rice with J.L. Woodard. 
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MARCH 23 
Valley North American Dart Champion
ships, Imperial Palace Hotel , Las 
Vegas, Nevada. Valley dart operators 
only. For more information , contact 
Dave Kristal at 517/892-4536. 

MARCH 29-31 
Tornado Table Soccer $25,000 U.S. 
Open. San Bernadino Hilton, San Ber
nadino, Calif. For more information , 
contact 817/483-0626. Hotel reserva
tions: 714/889-0133. 

APRIL 5-7 
Merit's World Series of Darts Keystone 
Classic, Youngstown , Ohio. For more 
information , contact Merit at 215/639-
4700 or 800/523-2760. 

APRIL 12-14 
Arachnid BullShooter VI Qualifying 
Regional Tournament. Wendover, 
Nevada. For more information , con
tact Arachn id at 815/654-0212. 

APRIL 19-21 
Merit's World Series of Darts Sun
shine Classic, Clearwater, Florida. For 
more information , contact Merit at 
215/639-4700 or 800/523-2760. 

APRIL 19-21 
Arachnid BullShooter VI Qualifying 
Regional Tournament. Hyatt San Jose, 
San Jose, Calif. For more information , 
contact Arachnid at 815/654-0212. 

APRIL 26-28 
Merit's World Series of Darts North
west Open , Spokane, Washington . 
For more information, contact Merit at 
215/639-4700 or 800/523-2760. 

APRIL 30-MAY 4 
AMOA National Dart Assn. team 
championships, Sahara Hotel , Las 
Vegas. For more information , contact 
NOA Executive Director Joe Conway 
at 414/263-2444. 

MAY 25-JUNE 1 
Valley National 8-Ball League Assn . 
(VNEA) 11th annual international singles 
& team championships, Riviera Hotel 
& Casino, Las Vegas, Nevada. (VNEA 
members only.) For more information 
contact Gregg Elliott at 517/893-1800. 

JUNE 7-9 
Merit's World Series of Darts L.A. 
Open , Anaheim , California. For more 
information , contact Merit at 
215/639-4700 or 800/523-2760. 
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VALLEY'S 
GLOBAL REACH 

integrated marketing, promotion & sales knits world market together; 
lots of savvy behind their White House "excellence in export" award 

• 
lobalization of mar- Valley's global reach: teams from toward American-style balls and 
kets" is a big buzz-word several foreign countries are pre- league play. 
in business circles these paring to come to Vegas to compete ''Europe does appear to be mov-

days, but the American coin-op in- in the VNEA 11th Annual World ing towards American-style pool," 
dustry has its own very down-to- Championships in Las Vegas this Griffiths noted. British firms were 
earth, real-life example which May ... and there's a strong sales Europe's manufacturing giants for 
proves all the talk isn't just hype. and promotional program to back many years, but beginning with the 
That example is Valley Recreation them up in each one of those nations. slow growth of this market from the 
Products (Bay City, Mich.). "Valley now has tables entering 1950s, the European industry was 

Valley pool tables keep winning all the markets," said the firm's dominated by a smaller ball than 
quality awards from operators at James Griffiths. "Despite the costs that used on Americans tables, he 
AMOA every year, and Valley's ofoverseas and inland freight, duty said. "In recent years, " Griffiths 
operator-run league program is the and customs charges, and distribu- stated, "there's been a resurgence 
successful model which many an- tionmargins, Valley quality is taking and players have moved noticeably 
other coin-op league organization preference over less costly, locally- toward the larger ball that we use. 
has followed. Altogether, it's a "one manufacttJred tables," he stated. Placement of tables by Valley has in-
hand washes the other" marketing fluenced this trend. Players- par-
strategy in which promotion, player VALLEY POOL IN EUROPE ticularly league players - have 
excitement and unit sales all stimu- given us an enthusiastic reception." 
late each other. Griffiths said Valley was achiev-

But American operators aren't ingnotablesalesinGermany, where 
the only ones who appreciate Valley they have a super-strong ally in 
pool. Players and operators around NSM, their German distributor and 
the world are "voting with their charter holder. Valley is also chalk-
quarters" - or pounds, or Deutsch- ing up nice sales in countries like 
marks, or what have you - for Val- Holland, Belgium and Spain. Val-
ley's manufacturing quality and ley claims a healthy share of the 
promotional expertise. One proof of credit for influencing European pool 
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GERMAN SUCCED STORY 
Valley's proudest success story in 

the European market takes place in 
Germany, where their league tour
nament is "now regarded as the 
premier amateur pool event in Eu
rope" and league !)lay had its best 
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TOURNAMENT HIGHLIGHTS 

A player rakes careful aim during the Loewen Valley Cup competition in Dortmund, Germany. A record number of players participated in the event. 

year ever in 1990, Griffiths report
ed. NSM staged a pool contest which 
drew a record number of teams and 
record media attention. 

The NSM event took place in the 
old Westphalian city of Dortmund, 
which is fast becoming a center of 
new construction and hi-tech indus
try. "Scandic Crown," a brand-new 
indoor recreation location, proved 
a first-class playoff site for a hard
fought contest. Valley's field consul
tant and longtime VNEA supporter 
Bill Nemgar represented Valley at 
the Dortmund event. He assisted 
NSM with the judging and play 
rules, and by the way, Bill " judged" 
the NSM event to be top quality, 
both in terms of organization and 
player skill. 

The winning team of German 
players from the Dortmund tourney 
is coming to the U.S. for a tour this 
month, in the company of NSM' s Ulli 
Kuennecke and Guenter Schmidt. 
These overseas tours for winning 
players between major events are a 
built-in part of the Valley program; 
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they help build great excitement 
around Valley events when the win
ning players return to their home 
country and tell their friends about 
their trip. 

"To most people overseas, names 
like Las Vegas, Miami and others 
are magical places," James Grif
fiths explained. "These glamorous 
spots are high on the list of places 
our players would like to visit. " 

The German team will return to 
the USA in May, to enthusiastically 
compete in the 11th annual VNEA 
World Championships (May 25-
June 1, Riviera Hotel & Casino, Las 
Vegas). 

"The Germans continue to im
prove their standards of play," not
ed Griffiths. "Match decisions went 
right down to the last games before 
a decision was reached.' ' He added 
that during last year 's VNEA finals , 
the 1990 German team placed a re
spectable third and predicted that 
this year 's German team would be 
as good or better. 
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BILLIARDS IN BERMUDA 
Bermuda? Site of that infamous 

triangle that swallows ships and 
planes without a trace? No, site of 
a fine group of Valley pool players! 
Greg Falzone organizes Valley's 
league and tournament play in this 
tiny, sunny island. The player base 
remains very small, but enthusiasm 
is big. In addition to play-offs to 
determine who goes to Vegas for 
VNEA finals , the group also runs 
Bingo Nights, etc. to raise funds for 
the trip. 

Valley execs said last year's Ber
muda team "played well, mixed 
well and made an unending stream 
of new friends. They made a lasting 
impression and we're looking for
ward to the same from Greg and this 
year 's team." 

COIN-OP SPORTS IN SPAIN 
Sport and Spain will be forever 

associated after the 1992 Olympics 
in Barcelona . .. "but we won't have 
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NOW Y TE KEEPS LUCKY- 8-LINE 
PIRATES FROM SCUTTLING YOUR PROFITS! 

INTRODUCING YAMATE 
USA'S DRAMATIC NEW 
COPYRIGHT-0.K . 
OPERATOR 
PR OTECTJ 0 N As always we copyright all of our 

OGRAM Lucky-8-Line@ W-4 and Fever Chance@ W-6 PR 1 printed circuit boards. And now we make it 
easy for you to be sure you're getting a 
genuine game and not a costly counterfeit. 

ATfR 
AAMA PROTECT 

1234567 

AAMA sticker. Your guarantee 
of authenticity. 

Ads offering a copyrighted Lucky-8-Line@ or 
Fever Chance@ game for sale will now include 
the words "Genuine Yamate © - OK@ boards." 
And, more importantly, the boards themselves 
will have an AAMA sticker of authenticity. 
(If you still have doubts, you can of course 
also demand a written copyright guarantee from 
the seller, ask for an "indemnify and hold 
harmless" agreement and even check out the 
seller with Yamate.J 

SO WHY RISK COPYRIGHT INFRINGEMENT HASSLES. 
LOOK FOR THE AAMA PROTECT STICKER -

AND STICK IT TO THE PEOPLE WHO CAN HURT YOUR PROmS! 
FOR DEfAllS, CONI'ACT YOUR AUIHORIZW DISTRIBUl'OR OR: 

YAMATE USA CORR 
185 WEST MAIN STREET 

DUDLEY, MA 01570 
508-949-3595 • FAX: 508-943-1394 

MEMBER AAMA 



JAMES GRIFFITHS 

to wait that long to meet with our 
very colorful Spanish players," 
smiled Valley's James Griffiths. 
"They've been filling the taverns 
and leaning over the felt, and they 
are bringing their local league pro
gram to a close in anticipation of 
this year's VNEA finals in the USA.'' 

Yes, Valley's reach extends to 
this country, too. The 1991 Valley 
program has attracted more players 
than last year and is consequently 
running longer, but Valley's distrib
utor for Spain Roberto Aparcicio 
said their national VNEA team 
would be organized by March. 

"Since last year, the number of 
Valley Cougar ZD4 tables has seen 
a dramatic increase on the Spanish 

TOURNAMENT HIGHLIGHTS 

scene," Griffiths reported. "Inter
est continues to be very promising. 
This market is beginning to fulfill 
the potential that everyone always 
believed was there." 

CHALKING UP IN CANADA 
A good mix of Canadian teams is 

expected at the VNEA Vegas finals. 
Our neighbors to the north boast 
thorough knowledge of the game, 
good strategic moves and very high 
motivation, said Valley execs. "This 
has come about over the years be
cause of well thought-out and atten
tive league functions placed by Ca
nadian charter holders," Griffiths 
explained. "We expect to see strong 
challenges in all divisions, and when 
the prizes are awarded you can be 
sure the Canadians will be well re
presented. '' 

SCANDINAVIA 
AND THE EASTERN BLOC 
Valley's been selling tables in 

Norway for two years, but the popu
lation is widespread over this vast, 
snowy land and that presents a chal
lenge for league organizers ... and 
players. ''Leagues tend to be frac
tured," James Griffiths acknowl
edged. "Distances between loca
tions are great enough to preclude 
inter-pub rivalry. Nevertheless,' 'he 
added, "we are hopeful that atleast 
a utility program can be instituted 

NSM's Ul/i Kunnecke (stJnding toward the right) with a group of German pool players during the 
VNEA championships last year. The I 990 German team placed third in the competition. 
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here, along with the small nation of 
Denmark, which is the newest mem
ber of the Valley family. " 

As for Eastern Europe, it's begin
ning to look like a viable future mar
ket for Valley. For 50 years, harsh 
laws and basket-case economies 
precluded placement of equipment. 
A few scattered soccer tables and 
some old pinballs were about it in 
many nations behind the then-Iron 
Curtain, Valley execs report. 

But now trade barriers are drop
ping, free enterprise is thawing 
out from the Cold War, and "our 
thought turns to the possibility of 
seeing players from those countries 
join our program," Valley says. 
"We've begun to receive many in
quiries about pool tables . .. and we 
believe it's just a matter of time be
fore we see, at least, a representa
tive contingent (of players) from that 
part of the world'' competing in the 
American VNEA championships. 

GLOBAL REACH 
In all, the Valley program has be

gun to knit together the diverse na
tions of this shrinking globe of ours 
into a single, unified program. In the 
process, Valley is turning our whole 
planet into one big coin-op market. 
Company execs are quick to share 
the credit for their success with 
players, operators and distributors 
both here and abroad. But the folks 
at Valley can be excused if the song 
they're humming is "I'm Sittin' On 
Top of the World" - because they 
certainly are! • 
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TOURNAMENT HIGHLIGHTS 

INDY CLASSIC 
Merit's flagship state dart tournament draws 1,2 65 entries to Indianapolis 

• 
ow! With local TV cov- league players and their elected 
erage of a whopping Dart Player Congress. Their months 
1,265 entries, Merit's of preparation and hard work real-

fourth annual "Indy Classic" $10,- ly paid off Friday night during the 
000 dart tournament was termed Pro-Am Celebrity Shoot-Out and 
"without a doubt, the success of the again Sunday morning at their Youth 
1990-91 season" by the Bensalem, Event." 
Pa. firm. From huge player partici- Merit itself deserves a lot of 
pation, to notable distributor and Dan Hoge and Doug Highcshue, winners of che credit for the happy outcome, too. 
operator teamwork ... from an ex- Pro-Am Celebricy Shootout, ac the "Indy Classic." "Indy's tournament," said Mike 
citing, competitive atmosphere, to a Smythe, bowing in turn toward his 
heartwarming charity tie-in .. . the tournament partners, "would not 
fourth annual Indy Darts Classic have achieved this level of success 
had it all! without the professional staffs of 

Merit Industries makes the fine both Merit Industries and J &J Dis-
Pub Time Darts line of electronic tributing." 
darts games. They also sponsor an United Cerebral Palsy received 
annual "World Series of Darts" over $3,000 collected during the 
state and regional dart promotion- event. The funds were raised via 

Second place finishers in the 4-person team event: f 
al program which encourages dart- Todd Kunz, Tom Gantner, Keith Lan, Russ Nelsen. auction of many gi ts and prizes, 
playing around the country (the ranging from beach balls and bikes 
World Series dovetails with the lend a helping hand, Bob Hodges to dart boards and TV sets. The 
AMOA National Dart Assn. finals said. Thenhesmiled: "Thanks again, prizes were rounded up by Indy 
every year in Las Vegas). Dave!" charity committee folks Steve Mc-

Held Jan. 25-27 at the Sheraton J &J's general manager Pat Harp- Manus and Terry Sims, plus UCP's 
Northeast Hotel (Indianapolis, Ind.), er was also present throughout the Linda Loveland many more. Merit 
the Indy Classic was once again weekend event. "We work hard at also credited the players' "golden 
Merit's "flagship event" at the state these contests because we need to hearts" for the success of the char-
or regional level. People came from stay in tune with the public," he ity drive. 
all over the U.S. and Canada to com- declared. "We certainly realize Local media personalities Ronnie 
pete in eight different events, said that music, pool and darts are keep- Duncan (WTHR-TV), "Big John" Gil-
the firm. ing our doors open. We want our lis(WBC-TV)andAnnCraig(WZPL 

"Huge crowds formed around customers to know we care about radio)participatedinaFridaynight 
matches, making it impossible to them." "celebrity" event, along with many 
move," Merit execs reported. "In Bob Hodges also praised support local merchants and league spon-
the crush all eyes were turned to the by Indy Amusements . "Efforts by sors. Said Merit, "All of the cele bri-
ma tch and a strange silence fell owner Jo Ann Essex and general ties learned a little more about our 
over the room. Without saying it, manager Mike Smythe were fantas- sport and had a great time to boot." 
everyone knew the best were here tic and went far beyond the call," By the way, TV's Ronnie Duncan 
to strut their stuff . .. and they did!" Bob said. He added that their firm's was so impressed with the spirited 

Merit's tournament director Bob reputation for strong leagues and a competition that he came back the 
Hodges praised J & J Distributors as great tournament have been deve- next day- with cameras - to pro-
" an integral part of the team and a loped through hard work and much vide TV coverage which was broad- • 
key player ... their support, from care for their people and locations, cast on the "Sunday Sports" show. 
the initial planning, to an exhaust- Merit pointed out. "That work turns In all, it was a model competi-
ed sigh of relief late Sunday even- out the crowds, and boy what a tion that Merit and its partners and 
ing, was outstanding," he added. crowd!" Bob enthused. players may all be proud of. For in-
J & J's veep Dave Sheehan served as With over 400 people in the room formation on upcoming Merit events 
jack of all trades through the event, day and night, Mike Smythe said: and how you can get involved, con-
1:!lways ready to step forward and "The key to our success is our dart tact the company at 800/523-2760. 
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hats small in height, 
but big on features? 

Introducing the Lo-Pro"' from Jaleco."' It stands 
only four feet tall, but it's packed with fantastic 
features for you and your players. 

Players will be dazzled by the visual impact of the 
19" Wells-Gardner universal monitor. It's quickly 
converted to either horizontal or vertical play by 
unscrewing only four easily accessible bolts. 

--

@JALECO,, 
Jaleco" and Lo-Pro" are trademarks of 
Jaleco USA. Inc. © 1989 Jaleco USA. Inc. 

-

Jaleco USA, Inc. 
5617 West Howard 
Niles, Illinois 60648 
(312) 647-7077 

Standard JAMMA cables and connectors make 
conversion to a new kit simple. A universal control 
harness fits any 1, 2 or 3 button game that uses 1 
or 2 joysticks. Unlike other cabinets, Lo-Pro lets 
you complete all conversions in front, with no need 
to remove back panels. Dual speakers offer players 
stereo sound and excitement. 

Custom designed and assembled using screws and 
hardwood cleats, the Lo-Pro offers years of depend
able and durable service. For more information, 
contact Larry Berke. 

• 19" Welts-Gardner Universal 
Monitor. 

• Horizontal and vertical overlays. 
• Converts quickly by removing 

4 bolts. 

• Standard JAMMA cable and 
connectors fit any compatible 
PCB and universal control panel. 

• Monitor adjustment board 
mounted in drawer for easy 
accessibility and adjustment. 

• Two blank panels included for 1 
or 2 joystick controls. Joysticks 
and buttons not included. 

• Panels slide in or out by 
removing 2 bolts. 



Atari's RAMPART 

Rampart from Atari is a three
player dedicated video game with 
wide-bib control panel. The design 
team's previous hits include 'Cyber
ball,' '720 and 'Paperboy,' and 
Atari says initial earnings are living 
up to strong location test reports . 

Theme: a "king-of-the-hill" play
er vs . player competition, featuring 
action and puzzle/ strategy. 

Gameplay: the first phase has 
players select sites for their castles, 
then position their cannons. Phase 
two involves the battle, with each 
player hurling projectiles to destroy 
enemy walls . Finally, players must 

Dynamo's SHUFFLEBOARD 

Dynamo Shuffleboard is a "revo
lutionary" new advance in this sta
ple category, said the firm, because 
it "eliminates many of the hassles 

. formerly associated with such equip
ment." A new, tougher finish (3116" 
poured resin) has been applied to a 
4/4 maple playing surface for much 
longer use than lacquer allows, 
without frequent and expensive re
finishing. Other features include: 
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quickly rebuild their own walls be
fore the next onslaught. At the end 
of each round you must have enough 
artillery left to completely surround 
at least one enemy castle (or else 
deposit another coin) in order to 
continue play into the next game. 
Cannonfire grows more destructive 
in higher levels of gameplay, mak
ing wall repair more challenging. 

Features: operators can decide 
how many "battles" constitute one 
game (factory setting is seven) . One 
player may play against the computer 
(which controls an "invading arma
da" against the player's castles); the 
objective is then for the single play
er to establish a fort and expand his 
realm to the entire island! 

For more information, ask your 

furniture-type oak polish; completely 
programmable scoreboard; heavy
duty leg levelers; metal detector/ 
game over feature; climactic ad
justers; options include light kits 
and dollar bill acceptors. 

By the way, the table has been 
selected as the "official table of the 
1990 shuffleboard championships" 
in Las Vegas. 

For more information, ask your 
authorized distributor; or for referral 
it's Dynamo Corp., 2525 Handley
Ederville Rd., Richland Hills, TX 
76118; 817/589-7699 or 800/527-6054. 
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authorized distributor; or for referral 
it's Atari Games Corp ., P .O. Box 
361110, Milpitas, CA 95035-1110; 
408/434-3700 . 

Talto's GROWL 

Growl is a video conversion kit 
for two- or four-player cabinets. It 
can be linked via an enhancement kit 
so that a couple of standard two-player 
games can become a four-player, 
two-monitor game using one PCB. 

Theme: stopping animal poachers. 
Gameplay: players use 8-way joy

stick and two action buttons to con
trol a variety of weapons to fight the 
enemy and save the jungle beasts . 

·A nice touch: once an animal is 
freed from its captors, the animal 
returns to help the players!. 

Features: buy-in and continuation 
are standard; dip switch setting al
lows adjustment to any coin door 
configuration. 

For more information, ask your 
authorized distributor; or for refer
ral it's Taito America Corp . , 390 
Holbrook Dr ., Wheeling, IL 60090; 
708/520-9280. 

Coln Concepts' 
PIO RACING 

Pig Racing is a new redemption 
game for one to four players, suit
able for children and adults . At the 
recent IAAPA "parks" show, judges 
gave it an Honorable Mention in 
the "best game" contest. 

Theme: "group race" featuring 
cute pig characters. 

Gameplay: pinball-style plunger 
shots on a separate playfield at each 
player station determines how fast 
each player's pig moves toward the 
finish line. First across the finish 
line wins a ticket that can be 
redeemed for a prize (ticket vended 
at player station). 

Features : colorful playing field 
and cabinet; four coin mechs; full 
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metering; adjustable ticket rewards 
and race speeds; optional bench 
seat; etc. 

For more information, contact 
your distributor or Coin Concepts, 
Inc., 16 Edgeboro Rd ., Unit 5, 
E. Brunswick, NJ 08816; 800/462-2646 
or 2011390-9009. 

BOOP 
from Access Entertainment 

Hoop is a coin -op basketball 
game which sets up in nine minutes 
with a single tool. "The trick is that 
the steel frame collapses into itself, 
leaving the nets and wiring com
pletely intact," explained designer 
Eric Brashear. 

Son of Adastra's Foster Brashear , 
Eric says he helped design that 
firm's basketball game and later 
picked up additional knowledge of 
p ractical design while working with 
Wedges/ Ledges prexy Steve Shoe
maker. By the way , this game is not 
affiliated with 'Hoops' from Adastra. 

The company reports that the 
game's glossy black finish made it 
acceptable in some upscale loca
tions which previously had declined 
to accept basketball games. In
creased revenues were reported 
(thanks to greater player appeal) in 
spots which already had other 
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brands , Access said. 
For information or referral, con

tact Access Entertainment at 800/ 
444-6677 . 

Free Catalog 
from Championship 

For operators who have pool ta
bles to recover, Championship Bil
liard Fabrics now offers a free cata
log with cloth swatch samples, show
ing a variety of colors, styles, 
models by weight, backed and un
backed . etc. Fabrics are made in 
North America with sta te-of-the-art 

Updated Venlon of Data East's 
COSMO GANGS 

Cosmo Gangs is a fun, family
oriented redemption shooting game 
with a wacky sci-fi cartoon type 
theme. Players of a ll ages from moms 
and dads to kids have been ob
served enjoying it at trade shows 
and the same thing undoubtedly 
happens on location. Now Data East 
has updated the game with some 
extras that add to the fun. 

The two-player sitdown unit fea
tures five goofy-looking aliens who 
start from the back of the playfield 
and move toward the player, bab
bling funny remarks back and forth 
with their " leader" who sits atop the 
backboard in an alien spaceship, 
giving orders. The five playfield 
aliens try to roll to the front of the 
playfield to grab "energy blocks," 
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equipment (no machine in the plant 
is over 15 years old), even though 
the firm's been in the fine woolen 
fabrics business for over a century! 

The new catalog is available for 
free by calling D&R Industries, na
tional distributor to the coin 
machine 
industry, by calling 800/323-2852. 

Licensed Plush 
from S.O.S. Good Stuff 

The Good Stuff Corp . has ac
quired stuffed toy licenses for sever
al major sports leagues and associa
tions: the NFL , the NBA, major 

with which they retreat to their 
starting position. Players shoot at 
the aliens with light guns; each hit 
causes the alien to slam back to his 
starting line. Then the fun starts 
over. After a few seconds , aliens 
are all over the playfield in different 
phases of advancement, so the action 
never slows. 

Features include two separate 
ticket dispensers, updated graphics 
and instructions, improved sound 
quality, and a smoked plexiglass 
top (this increases visibility of the 
light beams). The game is shipped 
in a specially designed crate and 
pallet . 

For more information, ask your 
authorized distributor; or for refer
ral it's Data East USA, 1850 Little 
Orchard Dr. , San Jose, CA 95125; 
408/286-7080 . 
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league baseball , the National Hockey 
League and 65 U.S . colleges. 
(Rights were acquired as part of 
their Oct . 10, 1990 purchase of Trudy 
Corp.'s sports division). The firm 
now offers bears and other soft toys 
whose costumes, etc . are themed 
around all four major U.S. sports -
football, baseball, basketball and 
hockey. Execs stated that these 
products offer great player appeal 
and recognition, long-term popular
ity (sports is not a fad) and should 
help operators keep redemption 
revenues high. 

For more information, contact 
S.O.S. Good Stuff Corp., 47-00 -
33rd St., Long Island City, NY 11101; 
718/937-3333 . 

ZICCY TBE TALKING CLOWN 
fromllayonl 

A new, improved version of the 
popular Ziggy vends eggs and cap
su les; he also talks. After three suc
cessful years on the market, the unit 
has been modified with a new "hap
py" clown; greater product capa
city; more attractive and colorful 
artwork; and a better voice (gener
ated via microchip, 100% solid state 
audio). All new electronics , front 
loading of product and front removal 
of coins are also featured. 

Features retained from the first 
generation include anti -jamming 
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feature; adjustable ability to dispense 
any size capsule currently on the 
market; and a one-year limited war
ranty on parts and labor. 

For more information, ask your 
distributor or Mayoni Enterprises, 
10340 Glenoaks Blvd ., Pacoima, 
CA 91331 ; 818/899-2488 or 
800/345-1183 out of state. 

Australian Adapter Platform 
from Perfect 360 

Is the Land Down Under ready 
for a solid state joystick? If so, a 
U.S. firm called Perfect 360 has just 
the thing. The 'Australian Perfect 
360 joystick adapter platform' can 
easily retrofit U.S. -type 'Perfect 
360' switching modules to the popu -
Jar Australian joystick, as well as 
Wico's heavy-duty and joystick and 
Happ's Super Joystick. 

The solid state switching module 
eliminates outdated mechanical 
switching on joysticks . Priced under 
$20, the unit's switching is ultra
fast, prec ise and designed to oper
ate perfectly for over a decade 
since it has no moving parts to 
wear, oxidize, misalign or break. 

For more information, contact 
Amusement Emporium, Inc . at 800/ 
525-7059 or Perfect 360, 3840 Hill 
side Lane , Salt Lake City, UT 
841090; 801/5344-8950. 

New from Klopp 

Concerned about coin wrapper 
security? Klopp's Model C is a 
heavy-duty crimper designed for 
use only with cartridge or gunshell 
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type wrappers . It crimps the open 
end of the wrapper, creating a 
tamper-proof rolled edge so coins 
can't be removed without wrapper 
mutilation. Fast, interchangeable, 
snap-on crimping heads are includ
ed for each coin denomination. Unit 
is covered by one-year factory war
ranty on parts and labor. 

If you'd like to upgrade your coin 
counter without investing in a new 
machine, try the firm's heavy-duty, 
cast aluminum Klopp Top to replace 
the sheet metal tops on older Klopp 
counters (models D, D-2, DE and 
DE-2). Easily installed, it's bigger 
than the old tops, so it holds more 
coins. Also, the more rugged con
struction provides more protection 
for coins while the counter is in 
transit. 

For more information, ask your 
distributor or Klopp International, 
Inc., 225 Dunbar Ct., Oldsmar, FL 
34677; 813/855-6789. 

PVI' s IPB 2000 
Automatic Photo Booth 

IPB 2000 vends the largest-format 
colo r Polaroid print available, yet 
the booth size is 60' of standard 
machines of this type, making for 
ease of placement in many otherwise
incompatible locations. Design and 
construction are completely modu
lar, with easy access to component 
parts (machine can remain on loca
tion while technician replaces any 
component). 

Features: attractive design; voice 
instructions; instant picture delivery; 
currency lockout; Rowe $1 and $5 
bill acceptor; 30 film pack capacity 
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Sol Groentemen and Henry Grant of 

Belgian Amusement Company 

CAPCOM USA: 

authorized 
world-wide 
distributors of 
the Mendes 
BOWLIN GO 
wish every 
success to 
distributors 
handling this 
great new . 
coin-op game. 

George Nakayama • Jeff Walker • Dennis P. Sable 
DMD UNITED KINGDOM: 

Reg & David Morosol i 
STELLA INTERNATIONAL: 

Bernd Donalies •Andrea M Schatz 
CAPCOM JAPAN: 

Kenzo Tsujimoto • R. Hirata • K. Hirao 

Belgian Amusement Co. 
L.angeleemstraat 187 

2018 Antwerp, Belgium 
Phone: 01032-3-239-3079 

Fax: 01032-3-230-7865 

or at Blankenberge: 
Phone: 01032-50-412958 

Fax: 01032-50-411181 
Hank Grant & Jeff Walker say: 

"Get to know Bowllngol, it 's a big ticket 
into the '90's! " 



(300 shots); uses color Polaroid in
dustrial film . Dimensions are 55" long 
x 32" wide x 72" high . 

For more information , contact 
PVI, Inc., 3363 La Cienega Place, 
Los Angeles , CA 90016; 213/559-0596 . 

Amusements BUI Acceptor 
from Man 

VFM2 is an "amusement bill ac 
ceptor" from Mars, specifically made 
for our market and providing all the 
features that operators need the most 
into "a single unit that is cost-effec
tive to own and use," said the firm. 

"Bill acceptors help operators im
prove revenue," said Kira Burdick 
at Mars, "because they let custom
ers play a game whenever the im
pulse strikes, regardless of whether 
or not they have the correct change 
on hand." The device can be set to 
accept $1 bills only, or both ones 
and fives . The unit 's pulse interface 
and serial interface make for com
patibility with both existing and 
new amusement machines; the pulse 

interface is an industry standard 
used in a wide range of machines, 
while the serial interface is being 
used in some. Also, the acceptor 
can be programmed to provide 1, 2, 
3, 4, 5, 8 or 10 pulses per dollar 
with credit pulse accumulation 
capability. Compact size, simple in
stallation and transferability be
tween machines make the unit easy 
and convenient for operators . 

For more information, ask your 
distributor or Mars Electronics 
Int'!. , 1301 Wilson Dr ., West . 
Chester, PA 19380; 215/430-2500. 

Belt Coln Changen 
from ABC Coln 

ABC Coin offers a complete line 
of belt coin changers in fixed three 
or four barrel types (penny, nickel, 
dime & quarter are the standard 
configurations). A heavy-duty model 
is available; customers can order as 
many barrels (any denomination) as 
they wish. They can also select how 
many coins are dispensed from 
each barrel. 

Also offered is the Model 10 four
barrel changer with rubber bumper 
guard around the front. Attendants 
can wear this quick coin changer on 
their person, without scratching 
anything they graze or bump into. 

For more information or a cata
log, contact Marcia Steffen, ABC 
Coin Counting & Sorting Co. , 2839 
Biscayne Dr., Plano, TX 75075; 
214/596-1212. 

KWIK·KOIN DISPENSER 
from ABC Coln Co. 

Kwik-Koin is a complete line of 
fast, easy to. use coin dispensers . An 
effortless thumb movement is all 
that's needed to release multiple 
coins. Hitting the 25¢ trigger releases 
four quarters; hitting the 5¢ trigger 
releases five nickels; hitting the 10¢ 
trigger releases five dimes. 

Units can be purchased to mount in 
a sing le-hole base, or up to a five- hole 
base . They detach from the base 
with just the turn of a lever, allow
ing for quick rearranging to meet 
your various needs . The 25¢ dis
penser holds coins in two sizes ($30 
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tube and $50 tube). The 5¢ tube 
holds $8 while the 10¢ tube holds $20. 

For more information, ask your 
distributor or ABC Coin Counting 
& Sorting Co . , 2839 Biscayne Dr., 
Plano, TX 75075; 214/596-1212. 

New Controls from JAMP Corp. 

• 
Some innovative new controls 

made by Sanwa Denshi of Japan are 
represented in the U.S. by JAMP 
Corp . in Southern California . They 
include: 

Joysticks: A 2-4-8 way joystick 
features an interchangeable switch. 
You can change it from micro-switch 
to a leaf switch (specially made to fit 
this joystick) without taking out a 
heavy control panel. Just loosen four 
screws on the joystick (you can even 
use a coin instead of a screwdriver) 
and make the change in seconds . 

JAMP's 360 degree joystick is like 
the above, except that the micro
switch permits 360 degree motion. 
The firm says you can even "feel the 
movement of the character" on
screen by playing with this joystick. 

Interchangeable pushbuttons: 
this model can be made to fit just 
about any kid of hole on the control 
panel (from 24 to 30 millimeters), 
simply by quick-changing some of 
the components. Button can accom
modate a micro-switch or JAMP's 
unique, original key switch which 
provides faster action and a "softer 
touch," says the firm. The result is 
that players can play longer (and 
better) without getting tired . Avail
able in many bright colors (check 
out those neon color caps). 

For more information, contact 
JAMP Corp. , 3010 Plaza Del Amo, 
Unit 47 , Torrance, CA 90503; 213/ 
787-0140. 

• 
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top-selling 45s and CDs at key one-stops as of Feb. 20, 1991 * = significant crossover activity 

a. 
0 a. 

u 

1. WAITING FOR THAT DAY, George Michael, Columbia 73663 
2. COMING OUT OF THE DARK, Gloria Estefan, Epic 73666 

* 3. SOMEDAY, Mariah Carey, Columbia 73561 
4. MONEYTALKS, AC/DC, Atco 98881 
5. NIGHT AND DAY, Bette Mid/er, Atlantic 87825 
6. I SAW RED, Warrant, Columbia 73597 
7. CHASIN' THE WIND, Chicago, Reprise 19466 
8. WICKED GAME, Chris Isaak, Reprise 19704 
9. SHELTER ME, Cinderella, Mercury 878700 

* 10. ALL THE MAN THAT I NEED, Whitney Houston, Arista 2153 

* 
* 

* 

* 

1. FOREVER'S AS FAR AS /'LL GO, Alabama, RCA 2706 
2. LOVING BLIND, Clint Black, RCA 2749 
3. THESE LIPS DON'T KNOW HOW . .. , Doug Stone, Epic 73570 
4. DADDY'S COME AROUND, Paul Overstreet, RCA 2707 
5. BROTHER JUKEBOX, Mark Chesnutt, MCA 53965 
6. RUMOR HAS IT, Reba McEntire, MCA 53970 
7. HEROES AND FRIENDS, Randy Travis, Warner Bros. 19469 
8. LITTLE THINGS, Marty Stuart, MCA 53975 
9. I MEAN I LOVE YOU, Hank Williams Jr., Warner/Curb 19463 

10. I COULDN'T SEE YOU LEAVIN', Conway Twitty, MCA 53983 

1. ALL THE MAN THAT I NEED, Whitney Houston, Arista 2156 
2. SOMEDAY, Mariah Carey, Columbia 73561 
3. ALL TRUE MAN, Alexander O'Neal, Tabu/Epic 73627 
4. FAIRY TALES, Anita Baker, Elektra 64910 
5. LOVE WILL NEVER DO, Janet Jackson, A&M 1538 
6. IT NEVER RAINS, Tony! Toni! Tone!, Wing/Polydor 879068 
7. MELT IN YOUR MOUTH, Candyman, Epic 73652 
8. MY LAST CHANCE, Marvin Gaye, Motown 2083 
9. POWER OF LOVE, Deee-Lite, Elektra 64912 

10. THE FIRST TIME, Surface, Columbia 73502 

1. NO FENCES, Garth Brooks, Enigma/Capitol 93866 
2. TO THE EXTREME, Vanilla Ice, SBK 95325 
3. PUT YOURSELF IN MY SHOES, Clint Black, RCA 2372 
4. MARIAH CAREY, Mariah Carey, Columbia 45202 
5. THE IMMACULATE COLLECTION, Madonna, Sire/Warner Bros. 26440 
6. DAMN YANKEES, Damn Yankees, Warner Bros. 26159 
7. l'M YOUR BABY TONIGHT, Whitney Houston, Arista.8616 
8. PLEASE HAMMER DON'T HURT 'EM, M. C. Hammer, Capitol 92857 
9. WILSON PHILLIPS, Wilson Phillips, SBK 93745 

10. RECYCLER, ZZ Top, Warner Bros. 26265 
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POP PICK HITS 
CRY FOR HELP 
Rick Astley- RCA 2774 

PROOF 
Paul Simon - Warner Bros. 19464 

HOLD YOU TIGHT 
Tara Kemp - Giant 19458 

UNCLE TOM'S CABIN 
Warrant - Columbia 73644 

ALL THIS TIME 
Sting - A&M 1541 

COUNTRY PICK HITS 
POCKET FULL OF GOLD 
Vince Gill - MCA 54026 

IF THE JUKEBOX TOOK TEARDROPS 
Billy Joe Royal - Atlantic 87770 

MARY & WILLIE 
K. T. Oslin - RCA 2746 

IS IT RAINING AT YOUR HOUSE 
Vern Gosdin - Columbia 73632 

l'M THAT KINO OF GIRL 
Patty Loveless - MCA 53977 

R&B PICK HITS 
ROUND AND ROUND 
Tevin Campbell - Paisley Park/W.B. 19748 

STAR SPANGLED BANNER 
Whitney Houston - Arista 2207 

HERE WE GO 
C&C Music Factory - Columbia 73690 

/'LL BE BY YOUR SIDE 
Stevie B. - RCA 2758 

ALL I WANT IS YOU 
Surface - Columbia 73684 
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Legal 
_QJ!estions 

by Laurence Merritt and David Hagen 

General Uability Insurance 
Saves You Money -
And Headaches - In 
The Long Run 

Doesn't it seem like every time 
you turn around, someone has his 
hand out for more money? One of 
the places that business people are 
always sending money, is to their in
surance agent. Vehicle insurance, 
health insurance, workers' compen
sation (in most states) ... it seems as 
though the list never ends! 

One area where I'm sure many 
operators are tempted to trim costs 
is in that of general liability insur
ance. General liability insurance 
covers the risk that someone might 
be injured on the premises of your 
business or injured by your ma
chines out on location. 

Now, I'm sure you're all thinking, 
"Well, I guess someone could slip 
and fall; but it's very unlikely that 
one of my machines would fall over 
on someone or electrocute him." 

While this is true, the key thing to 
remember about liability insurance 
is that it protects you from any type 
of claim . . . however tenuous or un
likely. This is the true benefit of 
general liability insurance. 

Many of our readers will remem
ber from prior columns what the 
cost can be, in terms of time and 
money, to defend a lawsuit. Gener
al liability insurance will not only 
protect you from your lost time, but 
it will also protect you from a loss of 
dollars. For example, in California 
it can cost $25,000 or more to suc
cessfully defend a lawsuit. Even if 
the claim is shaky at best, the cost 
of a defense is something you will 
need to pay, to protect your business 
from a judgment. In most jurisdic
tions, each party pays his attorneys' 
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LARRY MERRIIT 

DAVID HAGEN 
Laurence Merritt has been helping operators with their 
legal problems for over 12 years. He has experience 
as a Judge Pro Tem in the Santa Monica Municipal 
Court and as a family law mediator for the Los Angeles 
Superior Court. He is also on the panel of arbitrators 
for the L.A. Superior Court in addition to teaching 
courses for paralegals at Waterson College. His part
ner, David Hagen, also has a great deal of experience 
representing operators in litigation matters. Both wel
come comments and questions - they may be 
reached at their offices by writing or phoning: Merritt 
& Hagen, Attorneys at Law, 6400 Canoga Ave., Ste. 
311, Woodland Hills, CA 91367; 8181992-1940. 

fees. Accordingly, you will be sad
dled with a bill of $25,000 or more 
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if you are uninsured and someone 
sues you, claiming your machine 
hurt them. 

The beauty of a general liability 
policy is not so much that it will pay 
any judgment rendered against you; 
rather, the attraction is that the in
surance company will have a duty 
to defend you. In our mind, this is 
one of the most important benefits 
of having a policy. 

Of course, cost is always a factor. 
Accordingly, you may wish to con
sider getting a general liability poli
cy that has a $5,000 or $10,000 de
ductible. This means that if a judg
ment is rendered against you, you 
pay the first $5,000 or $10,000. Your 
insurance company will generally 
still have the duty to defend you. 
With a deductible such as this, your 
maximum exposure would be the 
amount of the deductible. 

Interestingly enough, general lia
bility insurance is usually not tre
mendously expensive. Claims are 
usually fairly infrequent and, ac
cordingly, the amount of the premi
um is less. Many trade associations 
make arrangements with an insur
ance carrier to provide low-cost in
surance for their members. This is 
yet another advantage of belonging 
to your trade association! 

Remember, if you are going to cut 
costs, do not cut on insurance cover
age - no matter how annoying it 
may be to pay the premium. If you 
must cut costs, obtain higher de
ductibles on your policy. This limits 
your exposure and ensures the over
all continued success of your busi
ness. 
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HCC/ MEMBER NEWS - Half Century Club prexy 
Steve Kordek won't be gathering the clan together in any 
sort of formal meeting at the ACME show, but figures a 
few of the old-timers may meet informally during the 
spring national when they meet up at hotels. Steve and 
Harriet, as you may know, recently celebrated their own 
golden anniversary wedding in Chicago. . . Johnny 
Bilotta was treated to a splendid family dinner Jan. 30 
on the occasion of his 80th birthday. Trade people called 
that day to wish him the best. Daughter Labby and some 
other Bilotta progeny had fun reading birthday messages 
to J.B. at their dinner ... Joel and Peggy Kleiman (Pi
oneer/Milwaukee) did an eleven-day cruise aboard the 
Royal Princess in January. They picked up the boat in 
Acapulco, Mexico, traversed the Panama Canal, stopped 
at a few ports and generally had a wonderful time. After 
returning, Joel had to go in for some minor surgery (not 
related to the cruise) and should be feeling chipper right 
now. Looking forward to meeting him at ACME ... 
Arjay's Bob Jones returned from the ATEI show in Lon
don, heard our attendance figure of 18,000-plus and said 
"Huh? I was looking down the main aisle and I'm not kid
ding when I saw three people walking along, not count
ing exhibitors." We checked the number out and the 
ATEI folks insist it topped the 18K mark (twice what 
AMOA ever did in its rip-roarin' Chicago days.) Maybe 
they count the same person each day he enters? 

PERSONALS - Bill & Marilyn Cravens celebrated their 
25th silver anniversary Feb. 5 with family dinner for them
selves and sons Todd and Ryan in Redmond, Wash . Bill 
presented his bride with a gorgeous bracelet he bought 
via Harriet (Central) Singer (who has contacts in that bus
iness). Apparanetly it was a nice piece of goods, because 
Harriet told Bill, "If you don't like it, I'll buy it" . .. Dave 
Fonda of Wisconsin's Hallada Coin is getting married 
June 12. He's been going steady with his girlfriend for 12 
years(local ops say Dave believes in long engagements). 

midwest 
MOTHER TRUCKER - Jim Gineris, a 12-year vet with 
freight carriers that hauled Konami's and other games 
to dealers, has signed on with Jaleco in the sales de
partment, joining Larry Berke. A graduate of Yankton 
College, Jim also worked for Klein's Attractions (a live 
music promoter), so he knows his showbiz. What about 
our biz? Bossman Howie Rubin says Jim's been a point
man delivering freight to dealers like Ira Bettelman 
and his years running freight-forwarding on the phone 
stands him in good stead in the amusement business. 

(Howie recently introduced him to dealers at General 
Coin, Betson & C.A.Robinson on road trip.) 
Product-wise, Jaleco is bringing out a 2-monitor version 
of Cicso Heat. This sitdown has a vibrating steering 
wheel and joins their upright version of the game (they 
also had a small run of cockpits). Jaleco intends to be 
a big part of the coin amusement industry's future and 
toward that end, recently bought Bit Box, the Japanese 
designers that played a key role in the development of 
Hang On and Enduro Racer. They have also opened 
aJaleco Europe division under Norman Leftly. (PS: look 
for one or more new video kits from Jaleco at ACME.) 

SANDLER VENDING showed the new Rock-Ola Mirage 
CD juke to several customers on Jan. 10, fed 'em some 
lunch and technical tips from service chief Mike Smith. 
''All of this generated mucho interest in the new phono
graph!" smiled David Sandler. "It's the best Rock-Ola 
box in 15 years-a machine that will makeourcustomers 
a lot of money!'' Operators must have agreed, since sev
eral jukes were shipped that very day from Sandler's No. 
Girard Ave. warehouse. Seen from left: Jim Korhonen 
(Northern Amusement); Jeff & Loren Beaudoin and Dean 
Smith (B&K Music&Sales); and of course B&K'smas
cot J.D. (which probably stands for "Jukebox Dog"). 

SUPER BOWL PUSH! The debate about sports games 
picking up collections when "the season is on" (some 
say it doesn't matter) is leaning toward those who think 
a football video should do better when the league is play
ing. Well, Mark(United/Wichita) Blum's collection report 
at his 225-game arcade showed Leland's Team Quar
terback hitting number one on his Feb. 4 report, beat
ing out Hard Drivin' and everything else in the center. 
Leland's All American Football showed up at number 11. 

VICTORY GLASS CO. has mailed out its 1991 catalog 
of antique jukebox parts for old Seeburgs, Rock-Olas 
and Wurlitzers. Phone them at 515/223-8820 for info. 
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Above (left to right): Hans Rosenzweig, ]on Brady, John Gatens, 
Joe Dillon and Joe Cirillo at the meeting. Below (left to right) are: 
Ken Fedesna, Hans Rosenzweig, Jon Brady, John Gatens and Joe 

Dillon (with backs to the camera are Ira Bette/man and Joe Clrlllo). 

WMS DEALER MEETING - In the first of a planned on
going series of semi-annual meetings, Williams/Bally
Midway convened its "Distributor Advisory Board Com
mittee" at their Chicago factory in January. Four top 
dealers from the U.S. and one from Europe met with 
WMS veeps Ken Fedesna and Joe Dillon to preview 
new games, to discuss scheduling, and to conduct 
heavy talks on business conditions and forecasts. Joe 
Dillon said it was "quality time" for responding to daily 
concerns of market support and stimulation, with spe
cial focus on "what we can do for the operator so he 
can be more successful and realize greater revenues." 
Committee membership will be rotated among the fac
tory's entire dealer network. 

IMPRESSMENT PLUS of Crystal Lake, 111. is a survivor, 
back in business and stronger than ever after a major 
setback last fall . They managed to save $185,000 in 
redemption merchandise, which luckily was stored in 
another warehouse ... but their manufacturing plant 
was 100% destroyed by a raging fire last October 5. 
"We moved to a new rental location and were back to 
normal shipping by Oct. 15," said spunky owner Gene 
Coughlin. ''We have all new goods and our monthly ship
ments are running ahead of last year. We will re-build," 
he advised, "and be in a new, bigger and better build
ing at our old address by April 151" Way to go, Gene! 

DUD 'N' SUDS is the name of a nationwide chain of 
60 self-serve laundromats which also feature coin-op 
amusements like pool and video games. Snack bars and 
big-screen TV rounds out the fun for customers who are 
waiting for their clothes to wash and dry, says company 
founder Phil Akin . The firm is one of America's top 500 
franchises, and the top laundry franchise for the past 
three years, according to Entrepreneur magazine. Two 

new games added to the mix include Smart Industries' 
basketball toss game and their Smart Ball novelty. Both 
were location-tested first; the firm reports steady earn
ings from heavy customer play. •'The games are utilized 
about 25% of the time, and double that in heavy traffic 
times," said Suds 'n' Duds franchisee Scott Butler. By 
the way, players can redeem the tickets vended by the 
Smart games at the laundromat's snack bar! 

TRAINING VIDEOTAPE - NAMA has released a sec
ond edition of its VHS-format training videotape for vend
ing service personnel. Called " On the Front Line," the 
tape provides in 17 short minutes an in-depth lesson on 
the importance of cleanliness and sanitation rules, tools 
and habits for vending staff. The new version includes 
such additional material as how to clean your hands when 
the only nearby water source is a coffee machine's hot 
water nozzle! Cost is $20 to members or $40 to non
members; both must also pay $3 shipping cost. (If you 
have the first edition, you can trade In for the new ver
sion for just $10.) Also provided at no extra charge: a 
newly-printed manual called a "Video Training Guide." 
This publication tells how to run a training program with 
the NAMA videotaped program. A short written test for 
your employees is included. Order by contacting Gale 
Samuels, Public Health & Safety Dept., NAMA, 20 No. 
Wacker Dr. #500, Chicago IL60606-3102; 312/346-0370. 

KARL KELLER is the new sales staffer at Atlas Dis
tributing (Chicago). "He'll be particularly attuned to 
the local operator's needs," said Atlas, "since he was 
an operator himself for many years in Chicago and its 
suburbs." Welcome aboard, Karl! 

southwest 

NATIONAL SPORTS GAMES opened its new 15,ooo
sq .-tt. facility in Phoenix on Jan. 3. Combining offices, 
warehouse and production operations under one roof, 
NSG says they can build even more of their new football
themed UB-QB, U5 plus their line of sports games. New 
address and phones are: National Sports Games, 3669 
E. La Salle St., Phoenix, AZ. 85040; 602/470-1490. 

TO LAKE TAHOE-CCMA, the California Coin Machine 
Assn., has selected the Hyatt Lake Tahoe in Incline Vil
lage as site of its June 20-23 annual convention. They 
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usually select an exotic spot for their get-togethers, but 
this has to be the most exotic yet. Although their literature 
says it's in California, the map says Incline Village is in 
Nevada. A friend of ours advised out-of-towners to fly into 
the Reno airport and rent a car for the drive to the Hyatt 
("a beautiful spot," he adds). There is also a local air
port at So. Lake Tahoe, but only American Airlines flies 
into it. Driving-wise, our friend figures the hotel's about 
a four-and-a-half hour drive from San Francisco or two
and-a-half hours from Sacramento. Like we said, they've 
once again picked an "exotic spot" for their annual. 

TO THE SUN/ Distributors get cold, too, so Atari likes 
to hold its spring dealer annuals in warmer spots in 
the nation (last year's took place on Maui, the previous 
in Naples, Fla.). Their 1991 meeting returns to Florida, 
April 20-23, at the Boca Raton Beach Resort ... The 
1991 IAAPA Parks show will hold forth Nov. 13-16 at 
Orlando's Orange County Convention Center. It will 
mark their 73rd annual convention. By the way, IAAPA's 

· headquarters have moved to 1448 Duke St., Alexandria, 
VA 22314. You can call them at 703/836-4800. 

FINAL LAP NOTICE - Namco Ltd., Namco-America 
and Atari Games have served notice that their Final Lap 
game inadvertently contains Phillip Morris trademarks. 
The tobacco giant objected when it learned of this, 
saying it doesn't want children to smoke and that it's 
against company policy for any of their cigarette trade
marks to appear on or with kids' products. Namco and 
Atari have created free conversion kits which will be 
shipped pre-paid to all Final Lap operators. Plugging in 
the 10 new EPROMs will make this a non-infringing 
game. Operators who send the old chips to Namco
America will be rewarded with $100 credit (through their 
distributor) for each game converted. Credit can be 
used toward future buys; up to five $100 credits can be 
added together and applied toward the purchase of each 
new Namco Final Lap 2. "Together, Namco-America 
and Atari join Philip Morris in urging you to cooperate 
with us in making the conversions," said both firms. 

LTGI EXPANDS SERVICES - Parks and attractions, 
listen upl President Steve Dooner of Leisure Technolo
gy Group, Inc. (Thousand Oaks, Calif.) has announced 

that his firm now offers expanded services. In addition 
to LTGl's own comprehensive consulting on all kinds of 
game and amusement facility concept and operations, 
the firm is now working with Irvine, Calif. based Diver
sified Marketing Concepts, which provides full market
ing and advertising services. By the way, L TGI has 
opened a European office in Surrey, England (that phone 
is 0252-713260; ask for Steven Goulder). 

•rtheast 
MAILING LIST - The gang at Star* Tech Journal ad
vises they've cleaned up their mailing list. Anybody who 
didn't reply to a mailing for two years was wiped from the 
data bank, "making this list the most accurate and com
prehensive mailing list in the industry!" says the com
pany. Call them at 609/662-1080 for detailed information. 

•rthwest 

THOSE MILLER GIRLS - When your dad runs a nice 
tavern, like Music-Vend VP Rick Koch's dad does, you 
get all sorts of "extras" thrown your way. From left, 
here's Rick with the "Miller Girls" (promoting Miller 
Genuine Draft Beer) and Sean Layman at a certain 
tavern in South Seattle ... the Runway Inn, so named 
'cause it's near the Seattle-Tacoma Airport. And, hey, 
isn't that a Rowe CD-1 OOA jukebox in the center? Sure 
isl "Joel Friedman, eat your heart outl" Rick chortled. 

inter1ati11a1 
CANADA FIGHTS COPIES - The Mounties are still 
getting their man. Yes, with the new tough copyright 
law firmly in place, the Royal Canadian Mounted Police 

Page 204 March 1991 RePlay Magazine 

,, 

.. 

• 



.. 

JI 

• 

• 

• • • 

INDUSTRY STANDARDIZATION-or uniform parts 
and components for the coin-operated amusement 

industry-helps both manufacturers and operators reach 
a higher level of efficiency, productivity and profitability. 

AMOA's industry standardization committee now has a list 
of 24 standardization recommendations. These range from 

power switches and pricing options to coin door locks 
and leg levelers. Standardized parts and 

components simplifies the manufacturing process 
as well as machine repairs. It also saves you money. 

INDUSTRY STANDARDIZATION! 
Another way AMOA is working to build the coin-op industry . 

Amusement• Music Operators Association 

' • 
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have cracked down hard on trafficking in counterfeit 
video games. One example we can tell you about -
after a lengthy investigation conducted with assistance 
from AAMA, the RCMP filed 27 charges of counterfeit
ing games against a Hamilton, Ontario firm. The com
pany pied guilty to 17 of the charges last December. 
Fines imposed by the court totalled $9,500. (Defendants 
got off relatively light only because all games involved 
pre-dated tough new amendments to the Canadian 
copyright act. The next bunch probably won't be so 
lucky.) "This action shows that both the Mounties and 
Canadian courts take counterfeiting seriously," com
mented AAMA's investigations chief Bill Kidwell. "They 
are vigorously enforcing the law." 

JAPAN'S AWARD WINNERS - Congrats to Sega 
Japan for a double honor! Seen at left is Mr. Masumi Aka
gi, publisher of Japan's Game Machine Magazine, pre
senting the magazine's "Video Game of the Year, 1990" 
award plaques to Sega Japan's president Mr. Hayao 
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MARCH 1-3 
First Annual AMOA International Flipper Pinball 
Assn . Tournament, O'Hare Hilton, Chicago, Ill. 
For more information, contact IFPA exec direc
tor Doug Young at 414/263-0233. 

MARCH 22-24 
ACME '91, Sands Expo & Convention Center, 
Las Vegas, Nev. For more information, contact 
Glasgow & Associates at 708/333-9292. 

APRIL 12-14 
National Amusement & Vending Expo, Com
monwealth Convention Center, Louisville, Kent. 
Contact show organizers Andry Montgomery & 
Assoc.: 502/473-1992; fax: 502/473-1999. 

APRIL 19-21 
NAMA Western Convention, Anaheim Conven
tion Center, Anaheim, Calif. For more informa
tion, contact NAMA at 312/356-0370. 

APRIL 25-28 
Florida Amusement & Vending Assn . annual 
convention & trade show. Omni Convention 
Center, Orlando. For more information, call 
Wanda Neupauer at 407/898-3451 . 

APRIL 25-28 
Mid-South Regional Amusement & Music Oper
ators Convention & Trade Show, Omni Mem
phis Hotel, Memphis. For info, contact LaVerle 
Franzen or Jan Green at 901/353-1000. 

APRIL 30-MA Y 4 
AMOA National Dart Assn . Team Championship, 
Sahara Hotel & Casino, Las Vegas. For room 
reservations, call 800/634·6666. For more info, 
contact Joe Conway at 414/263-2444. 
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Nakayama and Sega Japan's senior managing director 
Mr. Tokuzo Komai. Sega won the award twice - for 
Tetris (best kit) and Super Monaco GP (best dedicated 
game). Mr. Nakayama stated: "We at Sega will do our 
best to get both awards again next year!" 

MAY 3-5 
Northeast Regional Trade Show (co-sponsored 
by AMOA-NY, NYSCMA & AMOA-NJ). Atlantic 
City, N.J. For more information, contact Sue 
Matterson at 518/439-0981 . 

MAY 5-9 
AAMA Government Affairs Conference, Hyatt 
Regency on Capitol Hill, Washington, D.C. For 
more information, contact AAMA at 
703/494-2758. 

MAY 16-18 
WAMO Spring Convention, Country Inn, 
Pewaukee, Wisc. For more information, contact 
WAMO at 414/529-4704. 

MAY 25-JUNE 1 
The 11th Annual Valley National Eight-ball 
Assn. lnt'I. Singles & Team Championships, 
Riviera Hotel & Casino, Las Vegas. Contact 
Gregg Elliott at 517/893-1800. 

MAY 31-JUNE 1 
Ohio Coin Machine Assn. Annual Expo, Colum
bus. For more information, contact OCMA at 
614/486-8677. 

MAY 19-21 
AMOA Government Affairs Conference, Hyatt 
Regency on Capitol Hill , Washington, D.C. For 
more information, contact AMOA at 
312/245-1021. 

SEPTEMBER 12-14 
AMOA Expo '91 , Las Vegas Convention Center, 
Las Vegas, Nev. For more information, contact 
AMOA at 312/245-1021. 
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A COMPENDIUM OF USED EQUIPMENT ADS & OTHER ITEMS OF INTEREST TO THE COIN INDUSTRY 
A number of video game manufacturers have be.en successful in enforcing their copyrights and trademarks In the U.S. courts against those who supply 
or use unlawful copies. Readers are warned of the risks involved when copies of video games are purchased from sources other than the manufacturer 
or one of its authorized distributors. We can offer no assurance that a video game or printed circuit board set purchased from all the sources of such are 
legitimate. ReP/ay asks its readers to write us regarding any complaints about a product or service advertised In this magazine. 

,-----------------------------------------------------------------------------, 
I : 
I 

DO IT YOURSELF! 
INSTRUCTIONAL VIDEOTAPES 

Using a Digital Multimeter ----------$29.95 
Basic Electronics $29.95 
Semiconductors $29.95 
Linear Power Supplies 9.95 
Switching Regulator Power Supplies $39.95 
Raster Scan Monitors $49.95 
X-Y Monitors $29.95 

1991 CLASS SCHEDULE 
Seaside Heights, NJ ••••••• April 22 • 27 
Charleston, SC-·········· June 24 • 2 9 
Celumbus, OU ·······---August 12 - 17 
Las Vegas, NV·············· Sept 16 - 21 
Chicago, IL-················· Oct. 14 • 19 

Customized classes also available for operators and dis
tributors. 1 to6days. CallAandytodiscussyourneeds. 

,. ~., 

I iliC.ffDf 
FOR RUSH DELIVERY 

CALL 

(619) 593-6131 
Be sure to ask for your free 

information package! i ~ r61CHOOLtlJ ~ 
: •.A-D-BCAD--8-0-P-SRR-Vl-CB_T_.O.THR COIN AMUSl!MRNT INDUSTRY" 

NOW 
AVAILABLE! 

Randy Fromm's Big Blue 
Book of Really Great 
Technical lnformation. 
This is the same book I use for my 
Arcade School class. It's full of 
useful information, troubleshooting 
shortcuts, parts sources etc. Includes 
schematic diagrams for monitors 
and power supplies. $24.95 

: Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 [ __________________________ ___ ___________________ __ _________ _______________ __ _ 
RePlay Magazine March 1991 Page 207 



The Future Has Arrived! 
Say Goodbye to 45's! 

C'A>nvert The C'A>in-Operated 
Phonograph With Our New CD 

Jukebox C'A>nversion Kit. 

FEATURES: 

• - -• • _ ... 
-= 

KIT FEATURES: 
• Programmable Pricing 
• Bookkeeping Functions 

• I (12) Compact Disc Player 
(Add-ons Optional; 

• Attract Modes up to 3 players) 
• Programmable Disc 

(Undersirable songs can be 
programmed out.) 

• CPU Board ~!j~~~ 
(USA Manufactured) l 1n1emo11onoJ~ 

• Selection Buttons 
• 12 Month Warranty on CPU • LED Readouts 

and Disc Player • Control Panel 
• Built by Operators for Operators • Wiring Harness 
• Easy Installation 
• User Friendly • Decals and Instructions 

SEE .US AT 
ACME SHOW 
Booth 1445 

I 

CD JUKEBOX KIT CO. INC 

Page 208 

P.O. Box 747 • Dresden, TN 38225 
PHONE: (901) 364-5140 

FAX: 901-364-3303 • 901-364-5140 

SALES REPRESENTATIVES: 
SOUTHERN CALIFORNIA: SMALL CHANGE DIST. -Dave Suhy (818) 994-3352 
CENTRAL NORTHWEST: Jack Deming (812) 933-1041 

(Technical Assistance) 1-800-441-5117 
SOUTHEAST: Scott Morris (815) 831-2998 
NORTHEAST: Vincent Francischetti (201) 1183-3883 
NORTHERN TEXAS: PLAY-MORE GAMES (817) 921-8198 
SOUTHERN TEXAS: ALL COIN EQUIPMENT (512) 222-2308 
FOR EXPORT: ELEMAR EXPORTS .Jorge Morfin (201) 273-7355 

March 1991 

USED GAME 
SIMULATORS 

G.P. Rider ..... ... . . . ... ... $7495 
G-LOC ... ... ... ..... ... ... . 5995 
Hard Drivin' . .. . ... .. ....... 3995 

USED KITS: 
Combatribes (H) .... . ..... .. . $495 
ESWAT (H) .... . .... ... ...... 399 
Final Fight (H) ... ... . . . .... ... 995 
Gate of Doom (H) ....... .. .... 695 
lkari Warrior (V) .. . . . ..... . . ... 99 
Magic Sword (H) ... ..... . . . .. 895 
Midnight Resistance (H) .... . ... 595 
Smash T.V. (H) .......... . ... 895 
Task Force Harrier (V) . .... . . .. 495 
Two Crude (H) .... ....... . . .. 595 

USED GAMES: 
All American Football (4-pl.) ... $1795 
Battleshark ......... ... . ... . 1695 
Blasteroids .. . .......... .... . 495 
Championship Sprint ..... . .... 995 
Crime Fighter ..... .. ..... . . .. 695 
Dark Adventure ...... ... .. . ... 495 
Galaga . . .......... . ....... . . 495 
Guerrilla Wars .......... . .. ... 595 
Hang On .. . ........ . ...... . . 995 
Hot Rod ...... . ... ... .. ..... 995 
Kageki . ... . .. . . ... ... . ...... 399 
Last Duel. .......... .. . . .... 399 
Mechanized Attack . ... ... .... 1495 
Moonwalker . ........ . ...... 1295 
Operation Wolf. ... . ...... .. . . 995 
Out Run . . .... ............. 1995 
P.O.W. ... . . .. ..... . . . . ..... 595 
Pig Out. . ....... ........... 1295 
Pole Position . ... .. . . . ... . . ... 795 
Power Drift . . ..... . .. ....... 1895 
R-Type ...... .... . . . ........ 495 
Robocop .. ..... ............. 695 
Shooting Master ..... .. ...... . 695 
Sky Soldier ... .. ..... ... ..... 495 
Spy Hunter ....... . ...... .... 495 
TMNT ............... .. ... . 1595 
Toobin' . . ... . . .............. 795 
Twin Eagle . ...... .. ........ . 495 

USED CHANGERS/ 
UNIVERSAL CABINETS 
Rowe BC-25 ............... $1295 
Dynamo HS5 (25" Monitor) . .. .. 695 
19" Cabinets (Jamma Wired) ... 399 

USED REDEMPTION 
GAMES 

Seidel Bingo Reno .......... $1495 
Seidel Hi-Lo ......... ... . . . . 1495 
Turbo Drive ..... . . ....... . .. 1295 
13' Norton Hi-Ball .... .. ... ... . 695 

THE GAME EXCHANGE 
(614) 258-2933 
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FACTORY DISTRIBUTORS FOR: 
DEDICATED GAMES: 

NAMCO: Final Lap 2 
SEGA: Rad Mobile, Laser Ghost, 

GP Rider 
KONAMI: The Simpsons 
LELAND: Brute Force 
PREMIER: Car Hop 
TAITO: Space Gun 
MERIT: Countertops, Pub Time Darts 
GRAND PRODUCTS: Dyno Bop 
JAL ECO: Cisco Heat 
STRATA: l.R. Bowling, Arlington 

Horse Racing 

CONVERSION KITS: 
TAITO: Growl, Majestic 12 
ROMSTAR: Neo-Geo kit 
TECMO: Strato Fighter 
KONAMI: Roller Games~ Punk Shot 
LELAND: Ataxx 
AMER. TECHNOS: Double Dragon 3 
AMER. SAMMY: Push Man, Bio Ship 
STRATA: Bowling, Hot Shots Tennis 
NINTENDO: PlayChoice 5, Dr. Mario 
SEGA: Aurail 
GAMETEK: Wheel of Fortune 

WE ARE NOW PROUDLY REPRESENTING: 
NAMCO-AMERICA & PIONEER CD 

INC. JUKEBOX 
REDEMPTION EQUIPMENT: 

Bromley Rock 'N Bowl, Yankee Bozo, 
Coin Concepts, Hollywood Cranes, 

Bob's Space Racers, 
Skee Ball, Seidel, Meltec, 

Coastal .. . and others! 

WE HAVE A SMALL INVENTORY OF: 
CAPCOM: Street Fighter 2, Final Fight, 

Carrier Air Wing 
ATARI: Rampart, Race Drivin' 
WILLIAMS: High Impact 
SNK: Neo-Geo 
FABTEK: Blood Bros. 
DYNAMO: Pool Tables, Cabinets & Air Hockey 

RENO GAME SALES, INC . 
5301 Longley Lane, #47 • Reno, Nevada 89511 

Phone (702) 829-2080 1g~~~9~~~~3 
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PINBALL REPAIR 

- GOTTLIEB -
Supporting 

P. C. Board Repair on 
System 2's and 3's 

AND FOR THOSE OLD FLIPPERS 

WE REPAIR 

ATARI, ALLIED LEISURE 
DYN-0-MITE, PLAYMATIC 
WICO, GAME PLAN 
and ZACCARIA 

WE BUY OLD PIN PCB's 

Dan's Pin Repair 
8403 Bargamir Dr. 
Austin , TX 78736 

Call (512) 288-4307 

LOCATION-READY 
ALL THESE & MORE! 

•DANGER 
• ELEVATOR ACTION 
•GLADIATOR 
• HOGAN'S ALLEY 
• IKARI WARRIORS 

•JAILBREAK 
•MAT MANIA 
• RUSH 'N ATTACK 
•TROJAN 
•WORLD SERIES 
• VIE AR KUNG FU 

ONLY $25QOOEACH 
PLEASURE TIME 

-SE HABLA ESPANOL-

(818)1c!~~:18731 

Consignment-GAME AUCI'ION: 
SATURDAY, APRIL 6 • 10 A.M. • DALLAS, TX 

SETUP: FRIDAY, APRIL 5 • 9 A.M.-9 P .M. 

Don't Let Your Games 
Collect Dust! 

GET TOP SSS FOR 
YOUR EQUIPMENT 

Bring Your Games to Our Auctions. 
We pay our operators th~ night of the Auction. 

We Have Foreign Buyers! 

SALE LOCA llON IS: 

WIIlTE ROCK ARMORY 
7901 Goforth ¢ Dallas, TX 

(214) 348-2200 
Central Expressway to N.W. Hwy. Go east approx. 2 miles. 

Watch for Armory & Auction Sign -
Go North on Goforth - 1/2 mile. 

TO CONSIGN GAMES & FOR INFORMATION: 

LOU GIBBONS 
1-800-875-8061 

(Local) (214) 348-2200 

NEXT AUCTION LOU GIBBONS AUCTIONEERS 
IN MAY 3917 HARVEST HILL, 5104 . DALLAS, TEXAS 75244 

SAN ANTONIO (214) 406-8061 
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GREEN COIN MACHINE DISTRIBUTORS, INC, 
150 Jet Port Industrial Park • Myrtle Beach, SC 29578 • 803-626-1900 • Fax 803-448-9899 • Ask for Royce 

NEW ADDRESS: 2560 Overton Crossing • Memphis, TN 38127 • 901-353-1000 • Fax 901-353-1155 • Ask for Jan 
37011-55 South • Jackson, MS • 601-371-1000 • Fax 601-371-1259 • Ask for Jay 

1li1~f:psiti,~ely The Mqst Beautiful 
~1~lii,u.all'9tw1lPment' Anywhere! 
linb~llll::l l•l li•llls .. • Pool Tables • Cranes 

Vidlp C1\'•tlll!~f{s Counters 

. \ ... :.v= .• ·.l.rlllll1N.; .. : •.. ••.1 .. • .•.•. !.c.i.• .. ~• ..••..••.•. BB.&, ;::::::::::::::::::::···:::.•::::::···:::.:::;:::: ······· ·-:;.,:;:;::··::: ·==::~~~;;~:::;:;~~~;;;::~~~~:;:. 
··::::~:~~j~~~i~i~i~1~i~i~jjj:ii1f :i~i~]~i~ ;:::::;::::::::::::::::::::.. . . ::::;::;:;:;::::::::::::::::::~:::~:f: ~~.;.1~1:;:~::·:·. ·::;;:::::::::: 

• 

• 

.... :::;:;:;:;:;:;:;:;:;:;:;:;:-:-:-:- ;.;-:.;-:-:-:-:-:.:-:.-:-:-:-:-:-:-· ·.·.· . ;>:::::.._ ::::::::::::;:::-.·. ·.·.···· · 

Fr~@·•· .. oe1iJ,~~~•·•·•~l!•••IU:l1::•:•2r,••·••IY!er;.:•·•:·~~·,~··::•:~t:••tQ:~.::,. • .. : .. •.:.:.,•. •.M. , J§~'-!:§·~n~i ::(:/\f:tr · · · ·. :.:·:::::::.. ::: 

Call to be put e?. ~.~r mailing fist. .. \.,..r )\ . < /JJJ 

·: .. ····· •·•••:•))• ::•· ·.::•::::: ... : ., ... 

MID So ..... ····UrTrHuvtic ~l:l•.·.:.1.· ..•••. 'ii')>··'j, ~~l' ; .......... . . . .. 

::!iii}),/ REGIONAL SHO\\t.t::: 1 -i~~/> 
·11:i ....• •> April 26, 27 & 28 ......... •::, :::i: .. : 

':•::::• Memphis, TN ~:,.:! i!:•·: :••t 
l.:p11 901-353-1000 or 615-684-1067 · :••>• 

WANTED 
SALESPERSON: Position open for aggressive, 
honest individual, working out of a first class 
facility, selling premium new and used 
equipment. Some telephone work, some travel. 
Generous commission structure. Call Royce or 
Jan at (901) 353-1000 or send your resume to 
the Memphis address above. 



GAMES UNLIMITED 
SHOW SPECIALS! 

ALL GAMES ARE RECONDITIONED & GUARANTEED! 

VIDEO GAMES: 
Turtles . .. . .......... . $2095 SHOW SPECIAL! 
Final Fight . ........ 1995 TURTLES 
Magic Sword ..... .. 1595 & CABAL 
Cabal .... .. .... .. . 795 $2650 Altered Beast . . .. . . . 695 
Galaga ...... . . .... 595 
Golden Axe ..... . . . 1295 
Operation Wolf .. ... 1295 (3) MASTERSHOT 
Bad Dudes .. . ... . .. 1095 BASKETBALLS 
Pole Position . . .. ... 695 2-COMPLETE 
Off Road . ... . ..... 1695 $1295 

* (1) SHOOT-TO-WIN 
$995 

PINBALLS: 
Cyclone .. . ... .. ... $1495 

BOARDS & HEADER Pinbot . . .... . . . .. . 895 
Comet ... . .. . ... . . 695 FOR SALE 
Whirlwind . .. .. . ... . 1895 BEGINNING IN APRIL 
Black Knight . .. . ... 1595 
Elvira ... .......... 2095 

TRADE-UP PLUSH 

* 
ALL SIZES 

HALF PRICE! 

ARCADE 
EQUIPMENT: SALES & SERVICE 

Fred Flintstone . . . . . $395 FOR 18 YEARS! 
Fun Chicken .. ... . . 395 

Phone (213) 737-1633 Fax: 737-0706 
ASK FOR LIZ OR GREG 
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*FOR SALE* 
Neo•Geo 1,2,&4-Slot ... . ..... . .... Call 
Cyberlip .. ...... . ... ... ... .. Neo•Geo 
Ninja Combat ..... .... . . . . . .. Neo•Geo 
Riding Hero ............ . .... Neo•Geo 
Puzzled .............. ..... . . Neo•Geo 
Ghost Pilot (New) .... ... ...... Neo•Geo 
League Bowling ......... ..... Neo•Geo 
Super Spy ........ .... . .. .. . Neo•Geo 
NAM 75 . ..... . ... . .. . ... ... Neo•Geo 
Snow Bros ... . ... ......... ... ... $398 
Raiden ... .. . ...... .. .. .. ... ... 775 
Task Force Harrier ...... .......... 495 
Golden Axe ...... ................ 450 
Thunder Jaws .... .... .. . . . ...... . 650 
Spy . . .. ... ......... .. . ........ . 295 
R-Type II ............ .. . .... . .... 395 
Final Fight ............ . .. . . . ..... 935 
Double Dragon 3 ... ... . . .. . ...... 7 40 
Combatribes ...... . ... . .......... 489 
Gals Panic ............. .. .... ... . Call 
Blood Bros .. . . . . . . . .. ... ... . . ... . Call 
Lightning Fioghters .. ... .. ......... Call 
Moon Walker . . ......... . .. . . . . .. 695 
Magic Sword .......... . . .. ... .. . 845 
Pit Fighter ... .. . . ... . .. . . . ... . .. 1295 
Crime Fighter ....... .. ......... . . 489 
Shinobi ......... .... .... . ....... 349 
Toki .... . ...... .. .. ........ .... . 495 

CALIFORNIA GAMES, INC. 
Ph.:(714) 949-3499 
Fax:714-629-4090 

COMPLETE 
GAMES 

Arkanoid . . . ....... . . .. . . ... $295 
Bad Dudes . ...... .. .. . . .. .. . 795 
Contra ..... .. . . ..... . . ...... 595 
Cheyenne ... .... . .. . ........ 495 
Double Dragon . ... . . . . .. ... .. 495 
Devastator .. ...... . . . . .. ... . 495 
ESWAT ................ . .... 695 
Gondomania .......... .. ..... 595 
Galaga '88 .......... . .. ..... 595 
Hang On .......... . ... ...... 8~5 
Karnov ... . . . .. ... . ... ...... 695 
Narc ......... ........ .. .... 995 
Out Run . .. ....... . . ... .. . . 1295 
Quarterback ... . ... .. ........ 795 
Sarge . .... ...... . .. . .. . .. .. 495 
Super Contra ... . . ...... ..... 695 
720° .............. . ... .. .. 1295 
Shinobi .. · . .... ..... . ....... . 495 
Tecmo Knight . ..... ... . . . .... 595 
Thunderblade ... . ...... ...... 995 
Vindicators ... ... . ...... .. ... 595 
Zero Wings . .. . ..... .. . ... . .. 495 

Plus Many More!!! 

PLEASURE TIME 
California 

(818) 981-4388 
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ACME SHOW 
SPECIALS! 

COLOR VIDEO 
GAME MONITORS 

25" ... $320 . 
13" ...... $150. 19" ...... $170. 

SPECTACULAR FEATURES INCLUDE: 
* Horizontal or Vertical Frame 

* Front and Rear Controls 

* Black Matrix, Non-Glare 

* Higher Resolution Than Normal 

* Manual or Auto Degaussing 
Switch 

* Assembled and H~at-Tested 
in the U.S.A. 

* Immediate Delivery! 

* Fully Guaranteed! 

* Quantity Discounts 
Available 

SERVICIO ESPESIAL DIRECTO A MEXICO 
Y SENTRO AMERICA TRATO EN ESPANOL 

WE WILL NOT BE UNDERSOLD! 

SPACE AGE SEE US AT 

BOOTH 154 
ELECTRONICS AT ACME! 

26524 Golden Valley Road, Suite 507 • Saugus, CA 91350 

1-800-822-0280 (805) 252-4400 
CALL FOR FREE 8-PG. CATALOGUE! FAX: 805-251-8596 
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GIVES YOU 

PRICE - QUALITY - SERVICE - SELECTION 
GAMES: FULL SIZE UPRIGHT GAMES (13 " & 19" MONITORS) • MINI UPRIGHT GAMES • 

COUNTERTOP GAMES• TV/POKER & TV/8-LINE GAMES 
Available With : 

8-Line • W-4 & W-6 & W-7 & W-8 (THE HOTTEST GAME IN THE U.S.A.) 
JOKER POKER • AMERICAN POKER • ASK ABOUT 8-LINE SKILL STOP! 

TICKET DISPENSERS: 
ZANADEW - "THE BEST PULL-TAB DISPENSING MACHINE BUILT IN THE U.S.A." 

CHANGE MACHINES: 
TBlOOO - $1 & $5 CHANGER WITH AMAZING 10,000 + COIN HOPPER AND AN 
EVEN MORE AMAZING PRICE. 

MONITORS: 9", 13", 19"(H), 19"(U) 25" SUPER MONITOR - OUR MONITORS ARE SIMPLY 
THE BEST - SUPER QUALITY - GREAT PRICES! 

POWER SUPPLIES: 
TEKBILT'S OWN AMERICAN POWER SUPPLY 12 AMP 

• Computer Grode Quality • Super High Efficiency 
• Red "POWER ON" Light • Overload Protection 
• Dual AC Inputs - 115/230 VAC • Built In EMI Filter 
• Short Circuit Protection • 105-Watt Supply 

+ 5V @ 12 AMPS + 12 V @ 2 AMPS - 5V @ 1 AMP 

FULL 
l YEAR 
FACTORY 

WARRANTY 

BILL ACCEPTORS: 

Page 214 

THE NEW MARS VFM . .. Built for Amusement & Gaming Applications! 
Better Security ... Better Acceptance ... Better Performance! 

Ask about the new DOWN Stacker 

WE HAVE THE BEST PRICES IN THE COUNTRY! 
CALL US FOR YOUR NEEDS ... 

GREAT PRICES- GREAT SERVICE- SAME-DAY SHIPPING 
SEE US AT ACME

BOOTH #547 
Huntingdon Valley Industrial Center 

3979 Mann Rd. • Huntingdon Valley, PA 19006 
(215) 322-3232 FAX: 215-322-3238 

1-800-666. 7776 
(SE HABLA ESPANOL) 
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VFMS BILL ACCEPTORS 
Designed and Built For: 

GAMES • AMUSEMENTS • GAMING MACHINES 

* BETTER SECURITY 

* BETTER ACCEPTANCE 

* BETTER PERFORMANCE 

Ask About the New DOWN Stacker! 

TEKBILT Inc. is proud to 
announce its official 
appointment as: 

MARS ELECTAOnlCS 

Factory Authorized 
Service Center 

CALL US TOLL-FREE TODAY! 

RePlay Magazine 

SEE US AT ACME 
BOOTH#547 

Huntingdon Valley Industrial Center 
3979 Mann Rd . 

Huntingdon Valley, PA 19006 

(215) 322-3232 
Fax: 215-322-3238 

1-800-666-7776 SE HABLA ESPANOL 
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"We're not the 
oldest, not the 
largest . . . just the BEST!" 

Games 

Announcing . .. 
COOPER BILLIARD TABLE-

The best in the industry) Why? Because it never gets old! 
All parts are replaceable at very reasonable prices! 

* 3112 x 7 BAR TABLE: 
$1495 each; (3-5) $1425 each; (5 + ) $1395 each 

* 31/2 x 7 DROP POCKET: 
$1395 each; (3-5) $1350 each; (5 +) $1295 each 

* REPLACEABLE PARTS: 
• Rails (also fit Dynamo and Valley) . . . ..... $110.00 
• Slate (also fits Dynamo and Valley) . . .. ... 325.00 
• Ball View Door (also fits Dynamo & Valley) . 55.00 
• Coin Box Assembly. . . . . . . . . . . . . . . . . . . 45.00 
• Coin Door . . . . . . . . . . . . . . . . . . . . . . . . . . 9.95 

UPSTATE GAMES COIN MECHANISM ••• 
CJ (NOW ADAPTED SPECIALLY FOR 8-LINES!) 

a> 
Unconditional 
Warranty 
for 1-Year 
from date 
of purchase! 

• Easy installation . 
• Prevents stringing. 
• ELECTRONIC-prevents repeated service calls! 

~~,SPECIAL PRICE 

$24.95 
8-LINE VERSION 

$29.95 
CCH-125 ANTI-CHEAT DEVICE: We can't advertise what it's 
for or what it prevents, we just know it works! Ca// for info!!! 

Reconditioned quality PINBALLS at reasonable prices! 
CALL NOW! 

122 Cannon Street • Greer, South Carolina 29651 

(B~A~) a!!~;~s?~5 
ASK FOR CHUCK OR WARREN 
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FREE 12 AMP 
POWER SUPPLY 

TO ALL NEW 
CUSTOMERSlll 

***** 
NEW & USED KITS: 

Raiden .. ......... .. $995 
Final Fight . ...... . . .. 1195 
High Impact. .. . ... .. 1445 
Blood Brothers ... . . .. 1295 
Magic Sword .. . ... . . . 895 
Golden Axe .. .... .. .. . 525 
W.W.F ..... . ....... . 795 
Snow Brother ... ... . .. 475 
Bad Dudes . . .. .. . .. . . 365 
Robocop . .. .. .. ... ... 325 
Shinobi ... ..... ... . .. 325 
P.O.W .. . .. . .... ... .. 175 

USED GAMES & PINS: 
Dr. Dude ..... . . .... $1845 
Pool sharks .... . .. . . 1595 
Jokerz ....... . ... ... 1095 
Diner ......... .. ... 1845 
Cyclone . . . . . . . . . . . . 1395 
Earthshaker . . . . . . . . . 1695 
Mon. Night Football . .. 1195 
Narc . ........ . . . ... 1295 
S.C.I. ... .. .. ....... 1995 
Roadblaster ......... 1095 
Operation Wolf . . ... . .. 995 
Pitfighter ..... . .. .. . . 2395 
Super Hang On .... ... 1295 
Guerrilla War . ... .. . . . 495 

DANOR CORP. 
1-800-594-5144 

Ask For Cheryl 

Call for Complete Inventory 

WE REPAIR BOARDS 
& TAKE TRADE-INSI 
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Auctioneer: Bill Hughes 
502-451-6241 

RePlay Magazine 

Tampa, FL 
March 16, Florida State Fairgrounds 
Special Events Bldg., Hwy. 301 off 1-4 
(813) 623-7626 cellular 
Reorder Tone Dial: 502-551-1866 

• 
CA>lumbus, OH 
April 6, Ohio State Fairgrounds 
DiSalle Arts & Crafts Bldg. on 17th 
Avenue in Downtown Columbus 
just off 1-71 
(614) 271-7626 cellular 
Reorder Tone Dial: 
502-551-1866 

2415 West Amherst 
Bloomington, IN 47404 

For Information 
Call Ric Stephan: 

812-333-9939 
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BETSON ENTERPRISES 
6 Empire Blvd. • Moonachie, New Jersey 07074 

(201) 440-2200 IN NJ 
1-800-524-2343 OUTSIDE NJ 

Used Rowe Music For Sale 
Rl-3 . . .... . ..... $599 R-90 w/dbv ..... $1499 
Rl-4 ............. 799 R-91 w/dbv ... . .. 1799 
Rl-5 ....... . .... 1099 R-91 CD w/dbv ... 1999 
R-84 w/dbv ....... 799 R-92 w/dbv ...... 1899 
R-85 w/dbv .. . .... 999 R-92 CO w/dbv ... 1999 
R-87 w/dbv ... . .. 1199 R-93 w/dbv .. . ... 2099 
R-88 w/dbv ...... 1399 R-93 CD w/dbv . .. 2399 

Take $ 200 off for (As is complete & working) 

ALL ARE FULLY RECONDITIONED & LIKE NEW! 
PRICES INCLUDE CRATING! 

ALSO: Used videos, pinballs and redemption 
always ava i lable at the best prices ! 

(100) TOYS 
*FREE!!! * 

WfI1I PURCHASE OF 
5 BOXES! 

JUMBO 
PLUSH, 
$1.49 

BEST MFG. CO. 
914 East Moreland Blvd. (Highway 18) 

Waukesha, Wisconsin 53186 
Phone: (414) 547-5051 •Fax: 414-547-0905 

1-800-962-4486 

--

WHY GAMBLE ON JUST ONE GAME PER CABINET? 
Want to get more money out of 
your games? Reduce your 
licensing expenses? Offer more 
variety of game play in your 
locations? THEN GET . .. 

PLAY-4! 
PATENT PENDING 

• Put any 4 games into 1 cabinet. 
• Use your own PCBs - new or 

old . 
• All Jamma compatible harness 

system w/adaptor cards for non 
original Jamma games. 

• Games used in Play-4 can be 2 
joysticks, 3 buttons to 1 /joystick, 
1 button , doesn 't matter 

• Revitalize your older games! 

DON'T LIMIT YOURSELF 
TO 

"1 GAME - 1 CABINET' 
EXPENSE ANY LONGER! 

PLAY·4 ... $350°~ 
FOR MORE INFORMATION, CALL BRAD BROWN AT HIGBEE ENTERPRISES 

1 ·800-729-6979 • (805) 484-0253 • or FAX: 805 • 388-8232 
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VIDEO GAME P. C. B :s & KITS 
DOUBLE DRAGON 3 KIT .......... CALL NOW! 

CALL FOR PRICES ON THESE NEW KITS: 
~ 

• KLAX • BLOCKOUT • BLOXEED • CASTLE OF DRAGON 
COMBATRIBES • MARIO BROS. • PLUS OTHERS! 

USED PCB's: ASSORTED 
NINTENDO 

Final Fight ... $1100 Double Dragon . $250 Vs PCB's 
Buster Bros ..... 499 Sky Adventure .. 250 WITH 

SOFTWARE Thunder Jaws .. 595 Hatris ......... 250 
Cabal ......... 350 Sky Soldiers .... 200 sgg & under Aliens ......... 650 Dead Angle .... 250 
Violence Fight .. 695 Two Crude ..... 495 
Strider . . . . . . . . 695 Shadow Dancer . 495 MANY SPECIALS Michael Jacksons' 

Moonwalker .. 695 Assorted Nintendo & CLOSEOUTS 
Dragon Breed ... 299 Vs. PCB's DAILY ... 
Super Championship w/Software 

CALL US NOW Baseball . . . . . 250 $99 & Under! 
FOR GREAT PRICES! 

M.D. GAME SALES LTD. 
1640 East New York Ave. • Brooklyn, New York 11212 

• (718) 346-8165 
FAX: 718-346-0207 * SE HABLA ESPANOL* 
BANKING INFO.: Bank Name: Manufacturers Hanover Trust Co. • Branch: New City 

Route Code#: 021409033 Account#: 8310606309865 .. 
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Slightly Used Bill Acceptors 
While Quantities Last 

PCB's 
Black Jack $395.00 

Mars $1,5 
Mars $1,5 
Mars $1-20 
Rowe CBA2 $1,5 

NEW 
Mars DBA's 

With 
Mounting 

Kit 

$325.00 

No Stacker $195.00 Lucky 89 
With Stacker $225.00 Lucky 90 
With Stacker $275.00 
550 Stacker $175.00 

Lucky 55 

Hottest Games 

Cherry Bonus D 
Lucky 8 Lines 
Jumbo 8 

Turbo D 
Lucky 86,21,90 

Tic-Tac-Toe 
Black Jack 

Dream 9 (8-Line Game with Numbers Instead of Symbols) 
Bakara (8-Line Game with cards Instead of Symbols) 
Lucky Bar (All Bar 8-Line Game) 
Super Bingo 
Jumbo 8-Line (Animals Instead of Symbols) 
Miracle Joker (New 8-Line Game) 
Lucky 37 CW-mg's Newest!) 

$695.00 
$795.00 
$495.00 

$495.00 
$495.00 
$395.00 
$495.00 
$395.00 
$350.00 
$825.00 

.. 
• 

-
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We Use Only 
TOP QUALITY Components 

MARS, EEi, CBV, or ROWE bill acceptors WELLS GARDNER monitors 
WICO power supplies HAPP CONTROLS lighted push buttons 

Countertop Units 
w I 9'' or 13" Monitors 

Available for All 
Games 

Skill Chance 

LICENSED ORIGINAL PCB's 

Turbo Poker 

30-DAY MONEY 
BACK GUARANTEE 

1 YEAR WARRANTY 
On Machines 

~t-----;---+---+---+---+--+---+---+--+---+-------< 90-DAY WARRANTY 
On Kits 

Lucky 8-Line 

Cherry Bonus II 



Master Sales SERVICE 
Crazy Crane Board Repair and Service: 

We have a good stock on NEW Crazy Crane parts, P.C. 
Boards, plexiglass fronts, complete trolley assembly, 
digital displays, etc ... CALL EX'J:ENSION #223. 

SPECIAL!!! 
EYGO monitor replacement chassis for Electrohome G07 
19" and Disco ADI 19" for only S99.00. One-year 
warranty on Model #1520H-G07. Call us now! 

Great for family arcade 
and fun centers 

319-323-7511 

WANTED: 
POLE POSITION 

MOTHER BOARDS 

* 
ANDARY'S VENDING 

P.O. Box 357 
Pinon Hills, CA 92372 

(619) 868-6004 
Ask For Eddie 

*FOR SALE* 

MASTER SALES 
2400 S. Hwy. 75 • P.O. Box 692 •Corsicana, TX 75151-0692 

Adjustable P.C.B. Holder . $5.95 
Molex Edge Connector w/Solder 

Eyelet Extractable Pins . . 6.60 
Molex Edge Connector Pin 

Extractor Tool . . . .. ... . 2.25 

(903) 874-4749 Call 24 Hours 
BUFFALO BILL JOHNSTON 

(716) 838-3038 

SUPER "CRANK" 
SPECIALS 

Dr. Dude ...... ... .... $1895 
Final Fight. .... . . . ..... 1695 
Majestic 12 .. .......... 1395 
Narc .. . .. .. . . ....... 1295 
Punk Shot .. . .... . .. . .. 1795 
TNMT Turtles . ... . ..... 1795 
S.C.I. .. . . . .. ..... 2095 
Simpsons . ...... ... . .. .. call 
Super Monaco GT . . .... . 1995 
Super Off Road .... ..... 1595 
Moonwalker ............ 1695 

GREAT DEALS ON REDEMPTION EQUIPMENT-TRY US FIRST! 
YOU WILL BE PLEASANTLY SURPRISED ... SKEE-BELLS, CRANES, PUSHERS 

ROT ARIES, BASKETBALLS, TOKEN/TICKET GAMES, WE SELL TOKENS 
GAMEMASTERS BASKETBALLS 2-pl. • $795 

MORE SPECIALS 
American Horseshoes . ... $795 
Ataxx ..... . .. . . .. ... 1195 
Big Run .... . 1995 
Combatribes (u/r) . . ..... 895 
ESWAT (u/r) ......... . .. 895 
G-LOC ..... ... . . .. 2895 
Gate of Doom . . ....... . 1395 
Golden Axe (u/r) . . .. 1295 
Hydra........ . . . .. 1595 
Magic Sword (r/r). . . 1695 
Oper. Thunderbolt ...... . 1595 
Overdrive . . . .. 1895 
Pigout . . . . . ... 1495 
Pigskin . . . . . . ... 895 
Smash TV. . . .. . 1995 
WWF (u/r). .. . .. . 1395 

. . ... $695 
. . 1295 

..... 1295 
..... 595 

.. . 795 

.. 1095 
... .. 1795 

.. 1195 
.695 

.. 1495 
.. 1895 

Double Dragon .... . .... $695 
Elvira ... ..... ......... 1995 
Escape Robots ..... .. ... 895 
Jokerz (pin) .... . .... . .. 1295 
Klax . .. ..... . .......... 695 
Lights, Camera, Action! .. 1395 
Ninja Gaiden . . . . .. . 595 
Ninja Warrior . . . . 1295 
Operation Wolf ......... 1195 
Out Run . .. . ......... . . 1795 
Pinbot (pin) .. ........... 795 
Playboy (pin) ...... . .... 1095 
Playchoice 1 O ........ .. . 895 
Police Force (pin) ... . ... 1595 
Pool Sharks (pin) ........ 1595 
Power Drift ............ 1795 
Quarterback . . . . . . 895 
Road Blaster (u/r) . . . . 1295 
Rollergames . . . . . 1795 
Rolling Thunder . . . .. 595 
Rowe BC 25-MC ...... .. 1795 
Shinobi . . . . . . . . . 595 
Silver Slugger .......... 1595 
Sly Spy ... . ........... . 995 
Stun Runner ......... . . 2595 
Super Sprint .... . ..... . 1195 
Taxi Pinball . . . . 1595 
Turbo Outrun Mini. . . .... 2195 
Vegas ....... .... .. . . . 1595 
Volleyball (u/r) .... .... .. . 495 
Whirlwind . . . . . . . .. 1895 
World Soccer Finals ..... 1995 

REDEMPTION: (Reconditioned) 
ROLL DOWNS ............. CALL 
SKILL DOZER . . ........... $1195 
KLONDIKE PUSHERS ... . ... 2995 
TOSS 'EM .. .1895 
5-IN-LINE . . . . . 995 
POP-A-BALL . . . . . . . . . . . . . 3295 
DRIBBLES .. . . 1895 
SILVER SKI (6-pl.) ......... . . 8900 

PCB• HEADER 
Aliens . . . . . . . .... $595 
Ameri Darts . . . .... 395 
Blockout . . . . . . . . . . • . • . . . .. 295 
Buster Brothers .. . 395 
Bottom of Ninth ... 295 
Cabal . . . . . . . . . . . . . .. .. . . 395 
Combatribes . . . ... 595 
Crime Fighters .... 495 
DJ Boy ... . ...... .... . . . . 495 
Double Dragon . . . . . 195 
Escape Robots . . . ..... 395 
ESWAT . . .... 495 
Final Blow . . . .... 595 
50. Caliber . . . . . . .. . . . .. . .. 495 
Gate of Doom ... 595 
lkari Ill . . . . . . . . . . . . . . • . . . 195 
Klax .................. . ... 295 
Moonwalker . . . . . . . . . . . . . . . 895 
Out Zone .. ..... 795 
Pigout. . . . 695 
Sly Spy ... .. 395 
Twin Eagle . . . . .. .. .. .. . . .. 295 
V-Ball . . . . . . . . . . . . . . . . 295 
Zero Wings ...... ... 395 

Sales EXPORT- FREE OCEAN CRATING 
PH.:(908) 287-4990 OR FAX: 908-287-3079 

6 Sutton Place Edison, NJ 08817 call "Frank the Crank" or Joel 
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Let it help you manage and control your business. 

• It will tell you where a machine is, where it has been, life 
time income, year-to-date income, and weekly average 
with a keystroke. 

• It will watch your money, check your service calls, give 
mileage reports on your trucks. 

• It will give instant graphics showing monthly income for 
three years on every machine you have. 

• It will give you a line graph on every machine in every 
location with just a keystroke. 

• It will allow comparison with other like machines. 
• It will allow comparsion with every pinball, video game, 

etc. that any specified location has ever had. 

If that is not enough there are 789 additional reports 
available at the touch of a key. The only requirements are 
that you enter the incomes of each machine and the 
computer will do the rest. 

JUST ONE ENTRY . ... 
In an operation of 1000 machines, it usually takes one hour 

a day to post income. 

The SILENT PARTNER uses the time tested ideas and ways 
of aproximately 425 operators worlwide. 
Here is our guarantee. Not 30 days but 365. That's right!!! Put 
the SILENT PARTNER to work for you in the next 365 days. If 
you find something faster and better, we will also purchase it 
and DOUBLE your money back. 

CALL OR WRITE FOR FREE INFORMATION: 

THE SILENT PARTNER, INC. 
3441 South Park • Springfield, Illinois 62704 

(217) 793-3350 or FAX: 217-793-1842 
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CARTEL FOR SALE 
DISTRIBUTING (5) Clean Sweep Cranes (single) 

FEATURING: Slightly used at only ..... $1000 each 

* MERIT POKERS W-6 Boards . . . . . . . . . . . 145 each 
* 2 PLUS II DARTS Cal-Omega Boards -

150 each * KONAMI Mod. 903, 905 , 922 .. .... 

*ROCK-OLA Grayhound 
4-in-1 Boards . ...... 150 each 

WE FEATURE MONTHLY Kramer Boards ........ 175 each 
USED GAME AUCTIONS ·* 

CARTEL DISTRIBUTING Tel: (506) 395·6361 
13180 Wayne Rd. • Livonia, Ml 48150 FAX: 506-395-5663 

(313) 422-2111 ASK FOR KEN 

THE GAME DOC 
8000 WHEATLAND AVE., STE. B •SUN VALLEY, CA 91352 

INVENTORY CLEARANCE ... ALL PRICES REDUCED! 

Altered Beast (H-2-Kit) . . . . . . . . . . .... $295 
Altered Beast Jr. (H-2-Rom/Kit) . . . . . . . .. 75 
Ataxx (2-H-Kit) . . . . . . . . .... . 495 
Blockout (H-2-Kit) . . ................. 275 
Cadash (H-2-Kit) . . .. .. . . . . . . .. . . . .. 595 
Combatribes (H-2/3-Kit) . . . . .. 595 
Crime Fighter (H-4-Kit) . . . .. .... .. . ... 495 
Dark Adventure (H-3-Kit) ..... 150 
Devastators (V-2-Kit) . . . . . . . . . . . . . . . 195 
DJ Boy (H-2-Kit). .... .. . ... 395 
Double Dragon (H-2-Kit) ...... . ........ 295 
Double Dragon II (H-2-Kit) ..... . . .... . . 295 
Double Dragon Ill (H-2/3-Kit) .... . ...... 1350 
ESWAT (H-2-Kit). . .. .. . . . . . . . . . .. .. 395 
Final Fight (H-2-Kit) ......... ... . .... 1350 
Gate of Doom (H-2-Kit) . . . . . ... . 550 
Gemini Wings (V-2-Kit) . . . . .... 250 
Ghosts 'N Goblins (H-1-Bd./Marq.) .. . ... 150 
Golden Axe (H-2-Kit) . . . . . . . . . . . . . .. . 595 
Great Swordsman (H-1 -Bd./Marq.) ....... 75 
Heavy Barrel (V-2-Kit) . . . . . . . . . . . . . ... 295 
Heavy Unit (H-1-Kit) . . ... ..... ........ 250 

lkari Warrior (V-2-Kit) ... . . . . .. .... . ... 150 
Kung-Fu Master (H-1 -Bd./Marq.) .... ..... 99 
Legendary Wings (V-2-Kit) . . ...... . .... 175 
Megazone (V-1-Bd./Marq.) .. .......... . . 75 
Midnight Resistance (H-2-Kit) .. . ....... 550 
Mission XX (V-1-Kit). . . . . . . . . . 195 
Pyros (H-1-Kit) ............ .. ........ 250 
Rally Bike (V-1-Kit) ......... .. . . . ..... 295 
Rolling Thunder (H-1-Kit) . . . . . . . . . . . . 295 
Rygar (H-1-Kit) . . . . . . . . .. . . . . . ..... . 99 
Shinobi (H-1-Kit) . . .. . . . . . . .. . . . .. . . 395 
Sky Adventure (V-2-Kit) ....... . . . . . . . . 395 
Street Smart (H-2-Kit) ....... .... . .... 395 
Super Oix (V-1-Kit) ........ ...... .... . 150 
Superman (H-2-Kit) ...... .. .. ........ 495 
Time Soldiers (V-2-Kit) ................ 195 
Trojan (H-1-Bd./Marq.). ....... . .. 99 
Two Crude (H-2-Kit) . . . . . . . . .. . ..... 595 
Vigilante (H-1-Kit) . . . . . . . . . . . . . . . . . . 250 
Willow (H-2-Kit) . . . . . . . . . . . . . . . . . . . 595 
WWF Superstars (H-2-Kit) .. . 695 

*MONITOR REPAIRS 
* BOARD REPAIRS 
*EXPERT CONVERSIONS 
*LARGE PARTS SUPPLIES 

CONVERSION SUPPLIES 
Electrohome Flybacks .. .. ..... $65 
Atari Control Panel ...... . .. · . . . 35 
William Control Panel .... . . : : . . 35 
Dynamo Control Panel ... ... ... 40 

FAX 
(818) 504-0440 • (800) 766-3166 • (818) 504-1153 
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Our reliable 40-column printers will meet your needs! 
NCR is your supplier of printers and print 

mechanisms for Video Poker, Kiosks, ATM's 
and POS terminals. We offer a full line of 
receipt, journal, and validating printers with 
options like 2 part paper, receipt knives, paper 
low and paper exhaust. Printer runs on 28 VDC 
or optional 120 VAC. These printers are used 

NCR 2202 Receipt, 
Journal Printers 

worldwide, they are proven! You'll have fewer 
problems, less downtime, more business! 

These are not throwaway mechanisms! 
Includes 90 day mail-in warranty. Printers 
and mechanisms can be factory refurbished! 

Here is just one example of what NCR can 
offer you! 

~ 

Features • Snap-on ribbon cassette with tear off edge 
• Print speed: 171 lines/min. 
• 42 column print 
• Driver/options board standard 

• Manual paper advance wheel 
• UL recognized component 
• Journal paper out sensing (option on receipt) 

• Fast, simple paper loading module 
• Smooth stepper motor line feed and fast feed Options 
• Single and double width printing on the same line • Receipt knife-selectable full or partial cut 
• Automatic forms thickness compensation • User selected Electro-stamp 
• Journal cover with autograph window and lock • Val idation of inserted forms (6 or 15 lines) 
• Full paper handling capability • Paper out sensing (standard on Journal) 
• Fully cabinetized • Two part paper handling (journal take-up) 

NCR Corporation 
Technology Marketing Division 

950 Danby Road, Ithaca, NY 14850 
(607) 274-2525 FAX (607) 274-2404 



NEW FOR 1991! INTRODUCING .•. "THE WINNER" 

BY THE GAME FACTORY 

ONLY $695°0 
(CALL FOR PRICE BREAK OF 5 OR MORE) 

c~tl~~T (504) 246-0806 
• Unique redemption concept with racing theme . 
• Appeals to all ages 
• Complete mini coin box cabinet takes only 

5112 "x 5112" in back bar space. 
• A novel fun maker 
• Easy to locate 
• Great for "in house" promotions 
• 90 DAY FULL WARRANTY 

THE GAME FACTORY 
4510 Read Blvd.• New Orleans, LA 70127 

FOR AMUSEMEMENT ONLY. Not intended for sale or use in states or municipalities where such games are prohibited by law. 

Harnesses • Interfaces • Color Conversion PCB 
Custom & 8-Line Wire Type Harnesses Made to Order 

JAMMA/GENERIC HARNESSES 
1 thru 25 @ $15.50 • 26 thru 50 @ $14.00 • 51 thru 75 @ $12.50 

76 thru 100 @ $10.50 • Over 100 @ $9 
CONVERSIONS MADE SIMPLE WITH INTERFACE BOARDS 

Double Male Interface board with Jamma pinout one side & choice 
of either 28/56, 22/44 or 18/36 on other side@ $12. Male/Female 
Interface board with Male Jamma pinout on one side with choice of 
28/56, 22/44 or 18/36 female connector on other@ $15. Boards 
wired to your pinout $7. Nintendo Monitor Color Conversion PCB, 
instructions furnished $22. 8-Line tails @ $20. 8-Line generic 
complete with termination @ $26.50 Quantity prices on request. 
(Prices subject to change without notice.) 

LOUISE'S HARNESS SHOP 
712 County Rd. 58 • Prattville, Alabama 36067 

1-800-365-1941 (205) 365-1841 
FAX: 205-365-4435 
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S&C ENTERPRIZES 
PRE-MIX ASSORTMENTS ... 

''CRANES ARE OUR ONLY BUSINESS'' 

NOTE: HOLIDAY ITEMS INCLUDED! 

75 piece PREMIUM PRE-MIX. . . . . . . . . . . . sggoo 

100 piece PRE-MIX ASSORTMENT. . . . . . . . . sggoo 

80 piece REGULAR PRE-MIX. . . . . . . . . . . . s95oo 

72 piece JUMBO VARIETY PACK ......... s144oo 

50 piece SUPER JUMBO MIX ............ s15ooo 

RePlay Magazine 

INTRODUCTORY OFFER: 

''MR. MAGOO'' 
ASK FOR IT. . . IT'S THE HOTTEST ITEM AVAILABLE! 

* * CALL US TODAY! * * 
1-800-833-4667 
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A.LO. SERVICES, INC. 
519-A Rudder Road 
St. Louis, MO 63026 

1-800-777-587 4 
COMPLETE GAMES 

FOR SALE: 
Enduro Racer ....... . $945 
Jokerz ..... . . . ...... 1395 
Twin Cobra ... . ...... . 395 
Space Shuttle . ....... . 7 45 
Fire .... .... . . . ..... . 745 
Pinbot . .. ........ . ... 895 
Legend of Kage ....... 295 
High Speed ... . .... . .. 7 45 
Pit Boss (bartop) . . . . . . 7 45 

USED FACTORY KITS! 
final Fight . .. .. .. .. .. . . . . . $1175 
W.W.F ..... . . . . . . . . . . ....... 675 
Willow ... .. . . . . . .... ....... . 550 
Cadash ...... . . . .. . . . . .... .. 475 
To~ .... ... . ... .......... . .. 450 
Bad Dudes ... ... . ... ........ 325 

Board/Header Deduct $25 
From All Above Prices! 

* Wanted - Tetris Boards/Kits 

* 
COIN-OPERATED 
ENTERTAINMENT 

(415) 322-4212 

End Ball Juggling Forever! 
With 

"The O riginal Lane Retainer" 

Keeps the balls 
where they belong. 

T his P roduct 
Practically Elim inates 

• Balls crossing in ro othe r lanes 

• Left hand player' s ro lli ng balls int\l 
right hand lanes 

• Player's raking rickets from the 
wrong dispenser 

Save $$$ in labor cost and lane 

downrime. Arrracrive, du rable mar~ria l 
with lifetime re placement guaranree. 

0 

Call Today 
TOLL FREE 

1·800°933-0 145 
1·2 14·937·3002 

AIR HOCKEY SAFETY SHIELDS 
1-800-933-0145 or (903) 757-0543 

THE ONLY NUMBER TO CALL, ANY MAKE OR MODEL 
The Puck Stops Here!!! The Original 

"The Angle Makes the Difference!" 

ACCEPT NO SUBSTITUTES 

IF YOU ARE PURCHASING SHIELDS THROUGH YOUR DYNAMO 
DISTRIBUTOR, MAKE CERTAIN THAT THEY ARE -

" THE PfJCI( STOPS HERE" AND NOT THE INFERIOR SHIELD! 

Currently Used At: 
* Chuck E. Cheese 
* Great America 
* Show Biz 
* Putt Putt 
* 1,000's in use throughout the U.S. , 

Canada, U.K., Mexico & Australia 

* LIFETIME UNCONDITIONAL WARRANTY * 
Page 228 March 1991 

AVA 
WORKING 

PCB & HEADER 
legitimate, 

no parallels or copies 

Championship Wrestling . . . ...... $395 
Aliens . . . . . . . . . . . . . 695 
Dragon Breed . . . . . . . . . . . . . . . . . . 295 
Vs. Dual w/Software . . .... 175 
Sports Match . . . .. 195 
Fire Trap . . . . . . . 50 
Dark Adventure . . . . . . . . . . . . . . . . . 145 
R-Type II .. . ...... .. . .. 325 
Cabal .................. ... ... 350 
Crime Fighters (4-pl.) . . . . . 395 
Bottom of the Ninth . . ....... . . 395 
Superman ....... 395 
Double Dragon . . . .. 225 
Devastator . . . . . .... ... 325 
Altered Beast .. . .. .. . .. .. . .. . .. 325 
Ninja Gaiden . .. . . . . . . .. .. . . . 445 
Toki .. . . ..... . ... 595 
Vigilante . . . . . . . . . . . . . .. . . . 295 
Gondomania . . . . ....... 295 
Super Contra . . .. . . . . . . .. . .. . . . 325 
Nastar Warrior . . . ...... 245 
S.P.Y .................... .. ... 245 

NEW KITS 
full factory 

U.N. Squadron .......... . . .. .. $995 
Lightning Fighters . . . . . .. .. .. . . .. 795 
Bottom of the Ninth . . . . . . .. .. . .. 395 
88 Games ... . .. 95 
Strider . . . .. . . . . . .. . . .. . . .. 995 
U.S. Classic .... . .............. 345 
Horseshoes .... 395 
Rollergames . . . . . . . .. . .. .. . . ... CALL 
Majestic 12 . . . . CALL 
Growl ......... .. . .. .. .. ... . . CALL 

*** AVA 
2301 Olive St. 

St. Louis, MO 63103 

(314) 421-5100 
PETE OR DOUG 

RePlay Magazine 
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Competitive power supply and chassis 
O.E.MS & customers' design welcome! 

:j::\:53020 

#53210 

ALL KINDS PARTS OF VIDEO GAME ALSO AVAILABLE 

RePlay Magazine March 1991 

SWITCHING POWER SUPPLY 
MODEL AC INPUT DC OUTPUT 

53020-1 AC 90-135V + 5V/7A, -5V/1A, + 12V/1A 

53020-2 OR + 5V/12A, -5V/1A, + 12V/1.0A 

53020-3 AC 190-245V + 5V/15A, -5V/1A, + 12V/2.5A 

1. OVERLOAD PROTECTION 
2. BUILT-IN EMI FILTER 
3. SHORT-CKT PROTECTION 

ON ALL OUTPUT 

4 . HIGH EFFICIENCY, LOW COST, 
HIGH QULAITY 

5. DESIGNED TO MEET U.L,. 
C.S.A. V.D.E. 

6. 100% BURN-IN TEST (FULL LOAD) 

VIDEO CHASSIS 
MODEL SUITABLE CPT COMPATIBLE DEFLECTION YOKE 

53210-1 14" ,20" 1 4" (20") RH: 2.4fl RV: 560 

53210-2 26" ,28" 26" (28") RH:1.30 RV: 380 

1 . POWER SOURCE: AC 110V 4. H. & V. POSITION ADJ., H. & V. 
2. POWER COMSUMPTION: 40W 

MAX 
HOLD ADJ., H. & V. SIZE ADJ. 

3. R.G.B.GAIN CONTROL 
5. INTENSITY ADJ. 110V DC 

VOLTAGE TUNING 
6. HIGH VOLTAGE OUTPUT 25KV 

EAGO COMPANY LTD. 

TAIWAN OFFICE 
5F., #250, AN-HO RD., 
TAIPEI, TAIWAN, R.O.C. 
TEL: (02) 736-8785-6 
TELEX: 23892 EAGO 

FAX: 886-2-733-1005 
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SEEBURG 
SCD-1 Laser Music . ... $2895 
SCD-1A Laser Music ... $3095 

WALL BANGER SPEAKERS 
(6 mo. on route ... $329/pr.) 

Slightly Used CD's Mixed 

$100 Per 20 
••••••••••••••••••••• 

AVA 
call collect for: 
PETE or DOUG 

2301 Olive St. • St. Louis, MO 63103 

(314) 421-5100 

3~ :o~ F~R~~!~rt~e~b~o~t ~"o 
(615) 890-6865 

CALL KEVIN SHARP 
COMPLETE KITS, BOARDS, BUTTONS, PLEXI 
AND HARNESS .. . CALL NOW FOR PRICES: 

• Lucky 8-Lines: W-4, W-6, W-7, W-8 
• Cherry Bonus and Cherry Bonus II 
• Cherry Master 
• We also sell USED pokers. 

WE DELIVER! 
Tennessee, Kentucky, Illinois, Indiana, Ohio, 

North Carolina, South Carolina, West Virginia, 
Alabama & Georgia ... CALL FOR DETAILS! 

DARTS 
ARACHNID 

English Mark Darts 

4500 - $395 
4500 W/Crick-Kit - $675 

6000 - $1,075 

Jim Stansfield 
Vending, Inc. 
La Crosse, Wisconsin 

CAll MAX (608) 782-7181 

FOR ALL YOUR 
LUCKY B·LINE 

NEEDS! 

WE BUY•WE SELL•WE TRADE 
COMPLETE GAMES INCLUDE: 
• 19" Wells-Gardner Monitors 
• Mars or EEi Bill Acceptors 
• 13" and 19" plexis 

CALL NOW FOR PROMPT SERVICE! 
WE WILL NOT BE UNDERSOLD! 

• 
CALL FOR QUANTITY PRICING 

• 
WE BUY· WE SELL • WE TRADE! 

Page 230 March 199 1 RePlay Magazine 

.. 
. . 

.. 



.. 

" 

• 

THE BEST BUY IN THE 
INDUSTRY JUST GOT 

BETTER! 

P515 P505 
15AMP 

1. CROWN BILLIARD & SOUND SUPPLIES 
(516) 593-4747 

2. STATE SALES & SERVICE 
(301) 646-4100 

3. BRADY DISTRIBUTING CO. 
FL. (305) 621-1415; (704) 357-6284 

4. COLORADO GAME EXCHANGE 
(303) 893-4300; 1-800-999-3555 

5. UNITED DISTRIBUTORS 
1-800-SEL-GAME 

r\ 

6. ELDORADO PRODUCTS 
(213) 630-3300 

7. MOUNTAIN COIN DISTRIBUTING 
(702) 736-1983 

8. WORLD WIDE DISTRIBUTORS 
(312) 384-2300 

9. C & P DISTRIBUTING 
(219) 256-1138 

10. BORMA HIGH TECH 
(416) 889-7989 

MRCI Raritan Computer, Inc. 
10-1 Ilene Court, Belle Mead, NJ 08502 

10AMP 

11 . SHAFFER DISTRIBUTING 
OH: 1-800-282-0194 
KY & WV: 1-800-848-0307 

12. SOUTHGATE AMUSEMENT & VENDING 
(512) 824-9223 

13. WILD DISTRIBUTING 
(713) 528-6655 

(908) 874-4072 • (908) 231-8686 •FAX (908) 874-5274 
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*SPECIAL* 
INTERMARK BASKETBALL 

GAMES - USED 

EXCELLENT CONDITION 

NO REASONABLE OFFER 
REFUSED!!! 

SUNSHINE VENDING 
(619) 424-7857 

Ask For Howard 

WANTED TO BUY 

MERIT 
· CHICKEN DRAW 

MACHINES 

• 
Call: 

1-800-448-27 43 

BRAND NEW-IN STOCK 
* NSM HYPERBEAM GALAXY CD * 

USED EQUIPMENT 
MUSIC BOXES 

NSM Concert 240 Ill ......... . .......... $1695. 
NSM Galaxy.. .. .. .. . .. .. .. .. .. . .. .. .. 1895. 
NSM Prestige II .. . . . . . . . . .. . . . . . . . . . . . 1095. 

BASKETBALLS CRANES 
Merit • Grayhound 

POKERS 
Siroma Draw 80 
SMS Draw 80 

SMS Joker Poker 
Merit Joker Poker 

Merit Chicken Poker 
Kramer Hi-Lo Double Up 

Kramer • Grayhound 
Betson 

* 
CIGARETTE 
MACHINES 

20 and 22 Column National 

COLUMBIA VENDING 
SERVICE INC. 

Toll Free: 1-800-262-2434 
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COMPLETE ORIGINAL 

FACTORY KITS ••• 
THESE ARE NOT PARALLEL BOARDS! 

"When we receive the kit, we 
remove the game board, close 
the box back up and place it 
on the shelf in our back room. 
We do not open or use any 
graphics, buttons, joysticks, 
instructions or anything else 
inside the kit. We then use the 
board in one of our gamerooms 
inside a universal cabinet that 
has our own personalized 
graphics and controls arleady 
in position. (We encourage all 
serious videogame operators to 
work this way.) We then 
operate the game until we are 
ready to sell it (usually 3-12 
months). When it is sold, we 
get the original board and put 
it in the original kit box and 
send it to you. What you are 
buying is a brand new, original 
kit with a tested (used) 
board." -J.D. 

Final Fight ....... $1195 
Willow ........... 795 
WWF Superstars ... 695 
Crime Fighter ...... 595 
Superman ........ 495 
Cobra Command ... 445 
Escape the Planet ... 395 
Wrestle War ....... 345 
Super Volleyball .... 295 
Bloxeed .......... 245 
L.E.D. Storm ...... 195 

• 30-day warranty on all kits! 

• Our stock is continuously 
being updated, so if your in 
the market for complete 
factory kits , give us a call 
today! 

• MASTERCARD-VISA
AMER. EXPRESS (please 
add 4%) 

RED BARON OF OHIO 
6540 W. Central Ave. •Toledo , OH 43617 

1 ·800·331-3766 
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IM ONEX® 
MAKING CHANGE 

ACCEPTABLE TM • • • 

Introduced at NAMA (Orlando) and lnterBev (Chicago), 

a 3-coin Contin-U-Op® for a variety of machines . 

Getthe same 

dependability with 

your 3-coin 

acceptors as 

Vendors have been 

getting with their 

Contin-U-Op ® 

Model #520 for 

cigarette machines. 

CALL TODAY TO FIND 

OUT WHICH 3-COIN IS 

AVAILABLE FOR YOU 

1-800-446-2719 

P.O. BOX 519 
KA TY, TX 77 492-0519 
PH. (713) 692-7021 
FAX (713) 391-4239 

© 1991, IMONEX SERVICES INC. 
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National 
TICKET CO. 

TICKET AVENUE 
SHAMOKIN, PA 

17872-0547 
717-648-6803 
Toll free fax : 

800-326-9320 

WANTED TO 
BUY: 

VENDING ROUTES! 

******* 
CALL: 

1·800·448·2743 

COMPLETE FACTORY KITS: 
All kits contain; Legal P.C. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 

Final Fight (#1 Kit Final Closeout) ............ . call 
High Impact (2 or 4-PI. Competitive Football) ... call 
Raiden (2-PI. Top Gun Fighter Jets) .. ....... $1095 
Capcom Bowling (Top Tavern Piece) ........ .. 850 
Golden Axe (Excellent Income, 2-PI.) .......... 750 
Double Dragon 3 (2 or 4-PI. Latest Hot Winner) . 695 
Snow Bros. (2-PI. Bubble Bobble-Style Winner) . 575 
Ninja Gaiden (2-PI. Fast Action Ninja Combat) ... 550 
Twin Cobra (2-Pl.-Top Earning Choppers) . . . .. . 495 
Sly Spy (James Bond & Golden Gun Adventure) . 475 
Bubble Bobble (All-Time Novelty Sleeper) ...... 450 
DJ Boy (2-PI. Wolfman Jack on Roller Skates) .. 450 
PlayChoice 1 O (For Punch-Out Cabinet) ........ 450 
Shinobi (Top Kung Fu Throwing Stars) . ... . ... 395 
Bad Dudes (2-pl. Rescue President from Ninjas) . 395 
Columns (2-PI. Tetris-Style Winner) . . ... . ... . . 395 
Nastar Warrior (2-PI. , Rastan Saga II) ....... . . 395 
Double Dragon II (The Revenge-Now A Kit 2-Pl.)395 
U.S. Classic Golf (Excellent Bar or Tavern Piece)395 
Omega Fighter (New 2-PI. Vertical Space Blaster)375 
Super V-Ball (2-PI. Hot Sports Action) ......... 375 
Hellfire (2-PI. Incredible Space Action) ......... 350 
Dead Angle (Guns & Grenades in NYC) ........ 295 
Silkworm (2 Games in 1 - Jeeps & Helis) ....... 295 
Pyros (Enchanted Forest Maze Like S.M.B.) .. . . 295 
Pushman (Mind-Boggling Strategy Maze) ...... 295 
1943 (2-pl. , Vertical Airplane Blaster) ....... . . 275 

Double Dragon (2-PI. Excellent Top Earning Kit)$250 
Kageki (Vertical 2-PI. Top Boxing Action) ...... 250 
Thundercade (2-pl. Rambos on Harleys') ...... 250 
Castle Of Dragon (2-PI. Like Golden Axe) ...... 250 
Fighting Golf (Good Bar Piece for Tables) .. ... . 250 
Sky Shark (Vertical Airplane Shoot-em-up) . . ... 195 
Time Soldiers (2-pl. lkari-Style Combat) . .. .... 195 
Black Tiger (Mystical Medieval Caverns) ...... . 195 
Renegade (Similar to 1-PI., Dbl. Dragon) ....... 150 
Top Gunner (2-PI. , G.I. Hostage Rescue) ....... 150 
Life Force (2-Pl.-Absoutely Fantastic Voyage) ... 150 
Gladiator (Medieval Swordfight-Realistic!) .... .. . 95 
Kid Niki (Radical Ninja Swordfight Deluxe) ... . ... 95 
Last Mission (Space Weapons Galore) ......... . 95 
Legend of Kage (Knives & Throwing Stars) .... . . 95 
Gauntlet I or II Software(Medieval 4-pl. Adventure)95 
Marble Madness, Road Runner or Indiana Jones . 95 
Vs. Dr. Mario (Hot New Software-Like Tetris) .. . 375 
Vs. Super Mario Bros. (Best Software) .. ... ... 195 
Vs. RBI Baseball (Top Earning Software) ...... . 195 
Vs. Sky Kid (Airplane Shoot-em-up) .. . .. . .. . ... 75 
Vs. Freedom Force (Airline Hostage Rescue) ..... 75 
Vs. TKO Boxing (Like 2-pl. Ring King) . . ...... . . 49 
New Red Uni-System Gun ...... . ..... . .... . . 75 
Control Panel Button Label Sheet (over 

150 Labels: Enough for 20 Conversion: 
Fire-Bomb-Punch-Kick-Sword-Shield .etc.) .. . . 29 

CALL OR WRITE FOR OUR FREE CONVERSION KIT NEWSLETTER (OVER 200 
KITS ARE LISTED) , "THE CONVERSION KIT HIT PARADE." 

CONTROL PANEL BUTION LABEL SHEET, FREE 
WITH ORDER OF ANY (2) KITS! 

Page 234 

BUY ANY (3) KITS & GET ONE OF THE 
FOLLOWING FREE: 

Time Soldiers, Gauntlet, Nintendo Uni-System 
lkari Warriors or Rampage P.C. Board 

WE SHIP WORLDWIDE 
WANTED: SPANISH-SPEAKING AGENT 

IN SOUTHERN U.S.! 

BUY - SELL - TRADE 

'llBIO IC8111CTIOI 
930 Jeffrey Lane • Dixon, CA 95620 

(916) 678-5189 I 678-1313 
March 1991 RePlay Magazine 
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COMPETITIVE 
PRODUCTS CORP. 

OUR NAME SAYS IT ALL! 

SUPPLIER OF COIN MACHINE PARTS 
AND BILLIARD SUPPLIES. 

COMPETITIVE PRODUCTS CORP. 
P.O.BOX 1645 

RIVER ROAD BLDG. #5 
TULLYTOWN, PA. 19007 

TOLL FREE: 1-800-562-SA VE(7283) 
IN PA :215/547-7520 
FAX: 215/547-7577 

WE ARE AN INTERNATIONAL PARTS HOUSE 
WE SHIP WORLDWIDE!!! 
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," TALKING VENDOR DISPENSES 
,~, --
}::~:, 1.5" (38 mm) Wheel Vends ~"'o"\ 
·~~: ' :.: • 1.3" (33 mm) Capsule o\\"'"'!1£.0 . '~, ...... 'f<IP." ~t\ 

'<',' • Large Gum and Candy \olfit ~~"'"'t\ 
' ' t\)\l" 

1.125" (29 mm) Wheel Vends f>.l\O o\'tl\ 

• Gum and Candy 

Adjustable Merchandise Wheel Vends 

YOUR SOURCE 
FOR: 

Our All New 
2.3" Round 

Clear Capsule 

All types of small bulk items. 
Coinage size up to 1.25" (32 mm) 
Machine size height 25" (63.5 cm) 
Width 8" (20.3 cm) Depth 8" (20.3 cm) 

Custom sounds - can have your own 
record made to say anything for 5 seconds. 
Up to 4 different sayings on each side. 

Both Halves Same For: .__ _____________ ----ti 

$1 .00 items; 50 items 
.25 Feature items ~ 
/"··\cranes etc. ~~} 

~ 1.3" CapsLles 
\_____/ Mixed colore!} top with clear 

bottom. Filled or empty. 

Rings in 9 Holders 
Bulk or Assembled. 
•Mixes 

· • In-capsule - items 
• Rings & Holders 

Bulk & Assembled. 

ACTIONMATIC LTD. 
P .0. Box 326 • Chatham Ontario • N7M 5K4 

Phone: (519) 351-2181 Fax: (519) 351-2181 

. FOR SALE. 
Dallas, Texas 

EVERYTHING IN 
EXCELLENT CONDITION 

* 8 Brunswick Gold Crown Billiard Tables 
9-ft • Automatic Ball Return • 1 yr old 

S!Z,400 

* 1 Playfair Shuffle Board • 22-ft • 1 yr old 
St,100 

* 1 Cuenique Billiard Computer 
$1,800 

* 25 Pool Cues/2 Cue Racks/9 Ball Sets 
$300 for all or Individually Priced 

Call 1-800-424-5050 

• For More Information • 

ORIGINAL PCB KITS 
Empire City ..... .. .. $75 
Super Dodge Ball ..... 50 
Commando .. . ....... 45 
Final Fight ........ 1250 

&OTHERS 

(415) 632-1671 

SlJI> 1~ ll (~ 111\ll (; 1~ ll 
for your 1 f) ~12 

Anyone can install this ROM kit in just fifteen minutes, and suddenly the player's airplane 
has twice the horsepower! In addition to his controls being more responsive, the player's 
guns are transformed into machine-guns and holding down the fire button causes a steady 
stream of bullets. The player will be surprised to find that he is no longer limited to the 
lower half of the picture; now he is free to fly all the way up to the top of the screen to meet 
incoming planes. Although the player has increased firepower, he will need it because he 
will be challenged by more aggressive· enemies flying unfamiliar formations in the new 
version of this strong earning game room favorite. If 'professional' players seem to tie up 
your 1942 for an hour on one coin, give our SUPERCHARGER a try! Just $175. 

Order direct by calling: 

r Two-:BLt Scof'e Amusements ~ 
11600 '.Manchac:a '.Rei. :Austin, 'Texas 78748 

512-282-9369 
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DUKE DISTRIBUTING 
210 CHERRY STREET 
FRANKLIN, KY 42134 

(502) 586-1663 • (502) 586-9066-SALES 
(502) 586-1773-FAX # & SALES • (502) 586-9058-SERVICE 

Free Freight on 4 or more pieces - UPS Shippable 
Free Freight on 4 or more pieces in a 20-State Area 

* LUCKY 8 LINES * 
W-4 • F-5 • W-6 • W-7 • W-8 • JUMBO 

BINGO• CHERRY BONUS I, 11, Ill 
LUCKY 21 • LUCKY 90 • LUCKY 55 

LUCKY 75 • LUCKY 77 

UPRIGHT 19" - 13" 
COUNTERTOPS •COCKTAILS• MINl'S 
KIT READY CABINETS • CONVERSIONS 

COMPLETE KITS 

* FOR SALE NOW * 
Tommy Gates (for standard Pick-ups) w/7" extension ....... . . . .. ... . . . . . ... .. ..... ... .. ....... . ... . $945 
New Pool Tables .... . ............. ..... . .... ........... . .. .. ..................... starting at ... 1395 
Used Williams Pinballs ... .. .. ... ....... . . . . .. . . .. . ... . .. ..... . . ....... . ..... . .. . . ... starting at . . . 595 
Klopp Coin Counters ....... . ..... . .... .. .. . . ... . ........ . .. . ... ........ . ......... .. ... . . . .... . 650 
Lucky 8-Line Conversions . . .... .. . .. .. .... . . ... .. . . . .... . .. . ... ........... ... ... .. .. starting at . .. 695 

for a new bill acceptor .. ... .. . ..... . . . .... . .. .. ... . ... . ... . .. .. ... . . . . . . . . .... . .... . ... add 30.00 
IGT D-BO's raised button double & single slot . . . ....... ... . .......... . .... .. ...... . . ... . starting at . .. 795 
Golden Poker/Bonanza countertops ..... ..... .. .... ...... .. . . .. .. ............... . ...... ... . . .... . . 595 
Draw/Joker Poker/Hi-Lo's . . ............. . . .. .. ..... .... ..... .. . .. ..... ... ...... . . ... starting at ... 595 
Omegas - 903, 905, Keno, Derringers ....... . .. . ........ .. . .. . .. . . ..... .. . . . . .. ... . ......... ... . . . call 

* WE'RE BUYING!!! * WE'RE TRADING * 
WE NEED: USED LATE MODEL POKERS • USED JUKEBOXES 

ROWE/NSM/ROCKOLA •POOL TABLE• ELECTRONIC SHUFFLE ALLEYS 

*PARTS & SUPPLIES * 
Mars ........................ $333 Wiring Harnesses 1-10 ......... $45.00 
EEi ......................... . 279 over 10 ................ .. 39.00 
$2, $5, $10, $20, $50, $100 OBA ... 325 19" - 13" Wells- Gardner Monitors .. 235 
Power Supplies ............... 33.00 .25~ Coin Mechs & Channels .. 14.95 ea. 

, Boards starting at .... . ......... $295 Button & Switches w/legends ...... 3. 79 
Games & Kits starting at .......... 375 Lucky 8 Glasses/Cherry . .. 1-10@ 35.00 
Empty Cabinets ................. 279 . ........... . . 10-25 @ 30.00 ea . 

. . . . . . . . . . . . over 25 @ 25.00 ea. 
*QUANTITY PRICING AVAILABLE * 

RePlay Magazine March 1991 Page 237 



CLEANEST SHOPPED 
MACHINES 

Send for f BEE brochure -
Including Vintage 

Slot Machines 

LEGAL JN MOST STATES! 

ROYAL BEU., LTD. 
5776 Lamar St./ RP 
Arvada, CO 80002 

1-800-525-8694 

WORLD'S CLEANEST 
SLOT MACHINES 

REMANUFACTURED 
TO ANY COINAGE 

SPECIALTY 
MACHINES 
TO ORDER 

FAX: 303-431-6978 

*USED* 
TOMMY LIFT GATE 

For 112 or 3,4 ton pick-up 
$600 

(714) 992-0363 

D I S T R I B U T I N G C 0 . 

Raiden 1070. Double Dragon III 795. 
Ataxx 595. U.S. Classic 395. 
CapcomBowl 845. Growl Call 

Au rail 699. Snow Brothers 495. 
Magic Sword 995. Klax 395. 
Crime City 495. High Impact Call 

Pit Fighter 1395. Vzolence Fight 745. 
WWF 745. Crime Fighter 475. 
Final Fight 1295. E-Swat 495. 
Magic Sword 895. T.M.N.T. 995. 
Raiden 895. Moonwalker 645. 
Golden Axe 595. Big Event Golf 425. 
U.N Squadron 695. Arch Rival 595. 
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CRANES FOR SALE 

******* 
(3) Hollywood Super Singles 

$995 each 
(1) Challenger . .. $795 
(1) Showcase . .. $795 

ALL (5) ... $44001 

(717) 427-4648 

JUKEBOXES 
AVAILABLE NOW 

FOR EXPORT: 

ROWE: 
R-83 ......... $795 
R-84 ...... . ... 895 
R-85 ... . ...... 995 
R-86 ......... 1095 
R-87 ...... . .. 1295 
R-88 w/dba .... 1395 
R-89 w/dba .... 1495 
R-90 w/dba .... 1595 
R-91 w/dba .... 1795 
R-92 w/dba .... 1995 
ANY CD-COMBOS, ADD $500 

SEE BURG: 
SCD-1 Laser 

Music ..... $2295 

CALL US NOW AND 
ASK FOR RICK KOCH 

MUSIC-VEND 
1550 Fourth Ave. S 

P.O. Box 24807 
Seattle, WA 98124 

(206) 682-5700 
FAX: 206-682-3622 
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KRAMERGAMETM 
BETTER THAN EVER !!! 

•GREAT PRICES AND 
COURTEOUS SERVICE 
•SAME DAY SHIPMENT 

OF PARTS ORDERS 
•OU/CK TURNAROUND 

ON REPAIRS 
KRAMER MANUFACTURING'S CUSTOMER 
SERVICE PERSONNEL ARE THE BEST IN 
THE BUSINESS AND WE'RE ANXIOUS TO 
PROVE IT TO YOU! JUST PICK UP THE 
PHONE AND DIAL 1-800-631-2126 FOR 
PARTS OR 1-215-788-8516 FOR CUS
TOMER SERVICE. 

ASK ABOUT OUR 8-LINE KITS 
"THE EASIEST TO INSTALL, MOST COMPLETE KIT AVAILABLE" 

KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 

PARTS: 1-800-631-2126 
CUSTOMER SERVICE: 1-215-788-8516 

LITTLE CASINO 
& MERIT 

Sales, Service & Repair! 
Video Services will modify your LC-I • Digital Controls 
CPU board to enable you to have horse • Merit 
racing and slots with battery back-up to • US Games 
hold the top 10 scores. 24 hour • Greyhound 
turnaround time on most repair work. • Status 

LITTLE CASINO PARTS 
Maintenance-free LC-2 Switchplates 

Countercade Conversions 
Updates for LC-II • New & Used Games 

WE HAVE FOR SALE IMMEDIATELY: 

* USED MERIT & UTILE CASINO COUNTERTOPS 

Also : MERIT countertop conversions & repair! 

* CALL NOW FOR GREAT PRICES * 

VIDEO SERVICES 
3324 Timbercreek Dr. • Lawrenceville, GA 30244 

(404) 925-8337 

*LUCKY 8 * 
BOARD REPAIR 

HI-LO DOUBLE-UP JOKER POKER BOARD REPAIR 
Ask for John or Jeff 

MARS BILL ACCEPTOR REPAIR • WARRANTY· OR NON WARRANTY 
Ask for Helene or "Peanut" 

FAST . . . FAST . . . FAST TURNAROUND 

COMPLETE 8 LINE KITS, GAMES PARTS, MONITORS, POWER SUPPLIES 
ARE AVAILBLE WITH FULL SERVICE BACK-UP 

ASK ABOUT OUR "AMERICAN POWER SUPPLY" 

* CALL FOR PRICES . . . WE ARE COMPETITIVE . . . WE HAVE SERVICE * 

RePlay Magazine 

Huntingdon Valley Industrial Center 
3979 Mann Rd. • Huntingdon Valley, PA 19006 B' LT ~nc c21s) 322-3232 FAX: 215-322-3238 

1-800-666. 7776 
March 1991 Page 239 



GAMEROOM MAGAZINE 
A MUST for the collector of "Big People Toys" or 
owner of a home or business gameroom. 

• Jukeboxes 
• Pinball Machines 
• Arcade Games 
• Coke Items 
• Tech Tips 
• Show and Auction Reports 
• Want Ads 
• Restoration Articles 

We 'll show you how to rebuild jukeboxes, pinball 
machines and more. We are currently runninK 

one of the most complete series on jukebox 
amplifier restorations ever published. 

12 Issues $24.00 

TO SUBSCRIBE, HAVE YOUR VISA OR 
MASTERCARD READY AND CALL 

1-800-462-4263 

GAMEROOM MAGAZINE 
1014 MT. TABOR RO. 

NEW ALBANY, IN 47150 

Paris Computers 
RR 6 Box 43 Kankakee, II. 60901 

1-815-932-8878 

Solid State Music Boards 
for Kiddie Amusements 

$44.95 
(Dealer Inquiries Welcome) 

Quality board and 
monitor repair. 

72 hour 
turnaround 

(in most cases) 

We Make Prepacks For All Holidaysl 
FREE SHIPPING WITH ORDERS OVER $100.00 

ST. EVANS IS NOW OFFERING FOR YOUR CONSIDERATION: 

$ .7 5 average .. 144 pc. pre-pack . . . . . . . . . . . . . . . . .. s 1 08 
$1.00 average. . . 72 pc. pre-pack ................. S 72 
$2. 00 average. . . 50 pc. jumbo pack ..... . ...... .. . s 1 00 
FREE SHIPPING WITH ORDERS OVER $100- CALL NOW! 

ST. EVANS INC. 
2010 S. Franklin Street • South Bend, IN 46613 

1-800-747-1045 OR (219) 282-2550 
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WANTED: 
* NEWER PINBALLS 
* SHUFFLE ALLEYS 

(Alley Cat & newer) 

* DIXIELANDS 
* CD JUKEBOXES 
* USED ARDACS 

* 
Phone: (412) 922-5680 
Fax No.: (412) 922-0661 

NEW BUSINESS OPPORTUNITY 
•SEEKING OPERATORS FOR NATIONAL ACCOUNTS• 

Helicopter - color options: Cobra, Desert Shield, Police. 

KI D D I E 1 S ®co1N OPERATED KIDDIE RIDES 

CALL 1-800-543-3437 
Tel. (809) 897-3180 Fax (809) 897-3377 

•45 DIFFERENT MODELS AVAILABLE • PARTS: REDUCERS 
MOTORS, COIN MECHANISMS, SOUND BOARDS ... 

MUSIC OPERA TORS SERVICE 
* For Over 20 Years * 

ALL 7'' & CD's COME WITH FREE TITLE STRIPS 

COMPACT DISC YES: WE STILL CARRY 
TITLE STRIPS ALL CURRENT 45's 
For All Machines 

INCLUDING LASER PRINTED 
OUR CUSTOMERS REPORT. 

SEEBURG STRIPS 
APPROXIMATELY 900/o 

FILL ON OLDIES ORDERS 

If you want a distributor who cares about you remember 
"SERVICE IS IN OUR NAME" 

MUSIC OPERA TORS SERVICE 
P.O. Box 4193 • Fullerton, CA 92634 

PHONE: (714) 879-1771 • FAX: 714-870-0_107 
J • ' • • 
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FOR SALE NEW & USED 
POKER MACHINES 

QUIK-SHOT BASKETBALLS FOR SALE: 
$599 each Gametronix - All Draw 80 Types 

#105 GRAYHOUND & Various Others 

CASINO BOARDS ALSO AVAILABLE: 
Information on Custom 

$150 each Programming 

* 
POWER SUPPLY, WIRING 

* CALL: HARNESS, Etc ... Included! 

ROWE DBV BLACK BOX & HEAD-$100 FAMILY VENDING 
For Prices! 

TOM'S JUKEBOX SERVICE (215) 264-4240 
(312) 342-4420 Ask For Jim or Charlie! 

ASK FOR CHAR OR TOM 
WANT TO BUY: 

Valley Cougar Dart 
Machines & USED 

Powerkick Soccer Tables 
W/ complete league & tournament 

MERIT BOARDS . .. 
support available at: CALL: 

Lynch Distributing of California 1·800·448·2743 CALL RICK AT(619) 273-1028 

II 
TOPGVNS 
WANTED 

Page 242 

Positions available in Texas, Georgia, Kansas, Hawaii, Missouri, Michigan & Illinois! 

We need your winning attitude, demonstra1able results, 
arx:i desire to succeed on our winning team! 

March 1991 

USED COMPLETE GAMES 
Super Off Road ...... ... .......... $1899 
Outrun . ........ .. ................ 1799 
720° .... ........ . •..... .... ...... 1499 
Final Fight .. .. . . . . . .... .. . .... . . 1499 
After Burner .......... . ... .. . . • .... 1399 
Road Blaster ...... .... . ...... . .... 1199 
Championship Sprint ... . ••• . ... . .. . 1299 
Operation Wolf ........ . .. ......... 1099 
Tecmo Bowl. . . . . . . . . . . . . . . ...... 999 
Arch Rival ........... . ............. 799 
DJ Boy.............. .. ... 799 
Cabal .......... . .................. 799 
Vindicator II . .. ..... . .......... . .... 999 
Rolling Thunder . . . . . . . .. . .. . . . ... . .. 799 
Space Harrier ........ . ........ . .... 899 
Shinobi ........... . . . .. . . ....... .. 599 
Double Dragon ..... c •.. . .....•••••. 549 
Gridiron Fight ...................... 549 
Spy Hunter . .......... ... .....•.. . . 599 
Cheyenne ...... . . ••... .. .......... 499 
Time Soldier ....... . ............... 499 
Kid Niki ........... ...... .. ........ 399 
Rastan ...... .. . .. . .•........ . ... . . 399 
Life Force ........ . .. . ... . . . ....... 399 
Arkanoid ........... ... ............ 399 

PINBALLS 
Whirlwind . . . . ................. $1999 
Elvira ....... . .................... 1999 
Earthshaker ......... . . . ........... 1999 
Police Force ...... ... . . . . . ........ 1699 
Jokerz ..........•................ 1499 
Cyclone .... . ... . .. ..... . . .. . .. ... 1499 
Taxi .. .. . .... .. .................. 1499 
Space Station ... .. ... . ... ......... . 999 
Fire .... . . .... . ... . •• ............. 899 
Pinbot ......... .. . ... •. .•......... 799 
High Speed .................. .. .... 799 
F-14 Tomcat . ...................... 599 
Kings of Steel. ...... . . .. ...... . .... 599 
Comet ...................... . ..... 599 

NEO-GEO 
Nam 75 ....... ... ... . ............ $149 
Magic Lord . ... . .... ..... . ......... 199 
Golf .. .. . ................. . ...... . 199 

USED P.C.B.s (min. $100) 
Bad Dudes ........................ $379 
Superman ........ ................. 249 
Altered Beast. ..... . . . .............. 199 
Final Round ...... ... ... .... ...... .. 199 
Heavy Barrel. ... . . .... .... .. ....... 199 
Double Dribble .... . ................ 179 
Perteet Billiard ... . .............. . ... 149 
World Series ............ . ...... .. .. 149 
Punch-Out! .......... .. ..•.••... . ... 99 
Rampage ...........••.. .. . ... . . .... 99 
Gauntlet ... ............. . .. . . ... ... . 79 
Mad Crasher ...... . . .. . . ... ... . ..... 69 
Xenophobe . ........ . ............... 59 
Karate Champ ............. .... ...... 59 
Super Basketball .... ...........• • . ... 59 
Mario Bros .. . . ...... ... . .. .. .. . ..... 59 
Bomb Jack ............ . ...••.• ..... 49 
Burger Time ....... . .... .. • .•. .. . ... 49 
Elevator Action . .... • •••.. ... ... . .. . . 49 
Krull ..... ..... .................... 49 
Moon Patrol. ......... ......... ... .. . 49 
Championship Baseball ... . . ... . . .. ... 49 
Zaxxon ........ . .... . .... . . . ....... . 49 
Frogger ................. . .... ...... 39 
Gort ..... .. .... ... .. . . ... . .... 39 
Centipede ... ..... . . .. . .. . . ......... 39 
Donkey Kong or Jr ............... . .... 39 
Food Fight .......... .. .......... .... 19 
Dig Dug . . ... . ...... .... ... . . .. .... 19 

FAMILY AMUSEMENT CO. 
876 N. Vermont Ave. 

Los Angeles, CA 90029 

(213) 660-8180 
FAX: 213-660-8976 
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TRIPLE OUTPUT 
SWITCHING 

Control Panel 
Overlays 

This is the exact material and 
adhesive we use for the original 

equipment manufacturers. 

Colors Available 

POWER 
SUPPLIES 

$15.00 
Black • Blue • Red • Green 

1-19 $15ea. 20plus$12.50ea. 

WITH EQUIVALENT TRADE-IN ... 

1-800-678· 7393 
(505) 821-2317 

Quality Technical Service 

I) 

Sheet Size 24" x 36" 
3 piece minimum 

Orders shipped UPS, C.O.D. 
Call, write or FAX orders. 

Willis Enterprises 
15335 Kennedy Road 

Los Gatos, California 95032 

408-356-9596 
FAX 408-356-2351 

I) 
SOthSTATE SOthSTATE 
COIN-OP COIN-OP 
All Games From Fun Factory Centers• Excellent Condition & Like New Appearance 

On Location In Arizona, Texas, Georgia, Kansas City, Michigan, Illinois, Maryland 
Immediate Availability While Quantities Last 

Call Toll Free (800) 424-5050 To Find The Game Nearest You 

DEDICATED 
Afterburner (V /R) $ 995 Double Dragon I & II $ 395 Quarterback $ 795 Superman 
Aliens 
Bottom of 9th 
Cabal 
ChaseH.Q. 
Combatribes 
Crime City 
Devastator 

Cabal 
Double Dragon 
Devastator 

RePlay Magazine 

$1095 E-Swat $ 595 Road blaster 
$ 695 Final Round $ 495 Rolling Thunder 
$ 595 Midnight Resistance $1195 S.C.I. 
$1595 Moon walker $1500 Spy Hunter 
$1295 Narc $1395 St. Dra~on 
$ 495 Ninja Gaiden $ 695 Street mart 
$ 495 P.O.W. $ 495 Super Off Road 

KITS (Board & Header) 

$ 445 Escape 
$ 245 Guerilla War 
$ 345 Kageki 

$ 495 
$ 275 
$ 195 

Ninja Gaiden 
Quartet II 
Rally Bike 

$ 895 Thunderblade (DLX) 
$ 495 Twin Eagle 
$1795 U.S. Classic Golf 
$ 295 V Ball 
$ 595 Vindicator 
$ 895 WWF Superstars 
$1295 1943 

$ 545 Sky Soldiers 
$ 150 Teed Off 
$ 295 1942 

A FREE call is all it takes to SA VE money! 

Toll Free 1-800-424-5050 FAX: (808) 682-4789 
91-246 Oihana St., Ewa Beach, HI 96707 

March 199 1 

$ 695 
$1695 
$ 395 
$ 495 
$ 395 
$ 495 
$ 995 
$ 295 

$ 395 
$ 395 
$ 195 
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Master Sales PLUSH 
144 piece prepack ........ 80 ¢ avg. 

144 piece prepack ........ 90 ¢ avg. 

144 piece prepack ...... s 1.00 avg. 

CUSTOM 
PLUSH 

PACKED 
TO PLEASE 

"RECESSION 
BUSTER" KITS 

~ 
PATRIOTIC 

KITS 

• Seasonal prepacks available! 

• Capsule crane merchandise! 

• King Arthur Round Table Prize kits! 

• Toy-filled eggs for capsule vendors! 

MASTER SALES 
2400 S. Hwy. 75 • P.O. Box 692 •Corsicana, TX 75151-0692 

(903) 87 4-4 7 49 

25°/o 
Discount 
ON REPAIR: 

*Monitors 
* PCB's 
* Conversions 
*Pinballs 

P & L VIDEO 
GAMES 

1673 N. Hacienda Blvd 
La Puente, CA 917 44 

Ph.: (818) 917-5415 
Fax: 818-960-5939 

Games of Tennessee 
LUCKY 8 LINES 

AH Types of Games or Kits 
Anitque Bally One Pinballs 

We also feature the popular GTI Poker & Poker Plus 
Get Our Low, Low Price! 

********** CALL TOLL FREE 
1-800-456-6882 

For the Best Quality & Service Around ... 
CALL: LEIGH ANN NASH or FELICIA BURK 
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LErs MAKE A DEAd 
JUKEBOXES: COCKTAIL 

(1) Rowe R-82 TABLES: 
(3) Rock-Ola Max 

Ms. Pac-Man 11-481 
(3) Rowe Rl-5 1942, Alcon 

(2) NSM City 11 Arkanoid, Dan gar 

(1) R-90 Video Gaplus, Mag Max 

Jukebox My Hero 

*** 
Sky Shark 

Shooting Gift Star Force 

Cranes & OTHERS!!! 

AREA AMUSEMENTS 
(619) 471-6232 

DARTS * DARTS * DARTS 
Darts 
Valley Cougar .. ..... .. .. New & Used 
Pubtime ... .. . . . .. .. . ... New & Used 
Arachnid . .. .. . ...... . . . . ..... Used 
FULL LINE OF DARTS AND SUPPLIESlll 
Counter Top Games 
U.S. Games . . . . .. .. . ..... New & Used 
Merit ... ..... . .. .. .. .. . New & Used 
Grayhound .. .. .. . ... .. .. New & Used 

Also Sales & Service of: 
VIDEOS• PINBALLS• JUKEBOXES 
CRANES & CIGARETTE MACHINES 

Star Service 
411 S. Brookhurst Rd. 

Fullerton, CA 92633 

(714) 992-0363 
Call Bob Graves or Phil Scarborough 

*SINGLE PREPACKS... ~~--
* JUMBO PREPACKS. . . .,._ ~.... . . . 

No free plush ... 
No free freight ... 

*ADULT PREPACKS... ,-- No gimmicks, but: 
*TRADE-UPS... WE'RE BEATING THE 

* Bulk purchases welcome! STUFFING OUT OF THE 
COMPETITION * Call us toll-free! 

BARGAIN PRICES 
ON THE BEST 
PREPACKS! 

USED CRANES FOR SALE - CHEAP! 
WHY BUY NEW WHEN USED WILL DO?! WE HAVE: 

HOLLYWOODS (WORKING ... OLD STYLE) • GRAYHOUNOS • BETSONS • CHALLENGERS 

- RECONDITIONED OR OFF-THE-ROUTE-

If we don't satisfy--~• you don't pay 

Call Today! 1-800-448-8100 
RePlay Magazine March 1991 Page 245 



Have You Seen 
The Incredible 

T.V./8-LINE 
SYSTEM? 

* Call Us Now 
For Details! 

* TEKBILT, INC. 
1-800-666-mS 

$ VALIDATOR: 

Like New "ARDAC" 
$1 &5 some $10 & 20 

$150 EACH 

Viking (708) 396-1075 

WE DO ALL TYPES OF 
P.C. BOARD REPAIRI 

WE SPECIALIZE IN 
POKER BOARD REPAIR 

* * Sales-Service-Parts 
* Distributor for leading coin 

Machine Factories! 

JAY'S VENDING SERVICE 
North Point Village Shaping Center 

4035-4037 North Point Blvd. 
Baltimore, MD 21222 

(301) 388-0993 /(301) 388-1425 
FAX: 301-4n.3110 

HiTRON POWER SUPPLIES 
(also - isolation transformers, & multimeters) 

• HIGH EFFICIENCY 
• LIGHT WEIGHT 
• DESIGN FOR CUSTOMERS 
• SELECTABLE OUTPUTS 

UP TO QUAD OUTPUTS 
•QUALITY GUARANTEE 
• BEST SERVICE 

CALL OR WRITE 
TODAY! 

Fl DE LITY TRADING I NC. 
1760 Oak Tree Road 

Edison, N.). 08820 U.S.A. 

TEL: (201) 549-5721 FAX: (201) 549-8790 

Page 246 March 1991 

45RPM 
STORAGE BOXES 

Holds 200 records. Triple thick front/ 
back walls. Double thick sides/bottom. 
Lift off lid. Tote grips. $5.00 each ... 
minimum order of 5. Pllease add $4.00 
shipping and handling. We accept Visa, 
Ma5tercard, American Express. 

CALL TOLL FREE 
(voice or 24-hour FAX) 

1-800-950-JUKE 
TITLE STRIP PROGRAM COMPANY 

Box 333, Riva, Maryland 21140 

COMPUTER 
SOFTWARE 

·CAMS· 
ROUTE MANAGEMENT 

SYSTEM 
A Powerful, Fast, Easy To Use System 

Increase Your Profits * Location 
and Machine Histories * Identify 

Non-profitable Machines and 
Locations * Print Collection 

Sheets * Super Easy Revenue 
Entry * Prints 1099's * 

Rotation Advisor * Numerous 
Statistical & ROI Reports * 

Free Updates 

AND MUCH MORE! 
... for only $995 ... 

• 30 Day Money Back Guarantee 
•Demo Disk Available• For 

IBM PC, XT, AT & •Compatibles 
• Free Brochures • 

write or call: 

E-Soft Systems 
1276 Red Pine Circle 
Baxter, MN 56401 

(218) 829-4743 

also available 

·CALMS· 
POOL, DART & CRICKET 

LEAGUE MANAGERS: 

Turn Hours Of Work Into Minutes 

Automatic Schedulers * Super 
Easy/Fast Score Entry * Tracks 
Team & Player Achievements * 
Simplifies Awarding Trophys & 

Prizes * Tracks Team Financial 
Information * Numerous 

Reports & Listings 

AND MUCH MORE! 
... for only $395 each .. . 

Multi-Package Discounts 

RePlay Magazine 
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INCREASE YOUR PROFITS 
with 

ZANADEW 
TICKET DISPENSER 

· 6 COLUMN DISPENSER 

· EACH COLUMN CAN HAVE A 
DIFFERENT PRICE ($ .25-$2.00) 

• HOLDS OVER 3000 TICKETS 

• LOW PRICE - HIGH RELIABILITY 

· $1-$5-$10-$20 BILL ACCEPTOR 

· COMPLETELY AUTOMATIC 

• 4 DIGIT L.E.D. "MONEY IN" DISPLAY 

· FULL .BOOKKEEPING/ ACCOUNTING 

••• •• • 
' 

.,.. 

ZANADEW DISPENSES "PULL TABS" OR 
"BREAKWAYS" OR "PICKLE TICKETS" IN 
THE MOST POPULAR SIZES: 3 3/4" OR 
4 1 /4" WITH SIMPLE ADJUSTMENTS 

(no special tools required) 

BiLT inc: 
Se Habla Espanol 

© 1990 

RePlay Magazine March 1991 

Huntingdon Valley Industrial Center 
3979 Mann Road 

Huntingdon Valley, PA 19006 
(215) 322-3232 * (FAX) 215-322-3238 

1-800-666-7776 

Page 247 



ATTENTION OPERATORS 
& DISTRIBUTORS 

CASH BUYER FOR USED: 
* Hollywood Cranes * 

Singles, Super Singles, Jumbos 
Fax your list and prices! 

M.C.S.I. 
FAX: 714-365-0953 

PHONE: (714) 364-0805 

WANTED PINBALLS! 
* Mechanical Pinball 

Machines 1950-1970 
* Pinball Playfields 

Backglass & Related Items. 

CALL ROB: 
1-800-323-3547 

DON'T FORGET: * PINBALL EXPO '91 * 
OCTOBER 25th - 27th 

WANTED 
BETSON CRANES 
(Doubles , Triples and Jumbo Only) 

ALSO BUYING GREYHOUND JUMBOS 

RllARK 
AMUSEMENTS 

2015 East Riverside Drive Austin, TX 78741 1-800-458-2523 

Page 248 

mf!~ i=I S:t'"TAOnlcS® 
Bill Acceptors 

Accepts $1, $5, $10 & $20 

SPECIAL 
$309 W/KIT 

/ ~l :Miami 'Vending 
I 'E{ectronics 

MARS ELECTRon1cs 
---~·---

FACTORY SERVICE CENTER 

1-800-822-8327 
350 N. Seaboard Rd .• Miami, FL 33169 

March 1991 

COIN CONCEPTS INC. 
East Brunswick, NJ 

******* 
NEW & USED EQUIPMENT: 

Goldmine (6-player) 
Silver Splash (6-player) 

Fariground Attraction (3-4-6-player) 
Starburst (1 -player) 

Silver Glide (3 or 6-player) 
Penny Falls (12-player) 

LOTS MOREii/ 

WANTED: 
Fantasy Island, Lucky Crane 

PLUS: 
*All Types Redemption Games 
* Crompton Parts 
* Big Choice Crane Parts 

1-800-462-2646 

• FOOSBALLS • 
Smooth White 15 ~ ea. 

Minimum order 100 

(702) 387-8789 

v 
I 
D 
E 
0 

Low Rates 
&. 

FREE 
Pick-up 

& 
Delivery 

G 
A 
M 
E 
R 
E ~1 p •· .. ,., 
A 
I 
R 

Chris' Kol in S. Calif. 
Tel: (805) 294-0067 
Bpr: (818) 417-2690 

(805) 286-0346 
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ENTRON® (All Rights Reserved) 

POWER 
SUPPLY 
High Efficiency & Compact Size 
Great Price & Prompt Delivery 
Dual AC Source 110/220V Input 
Superior Quality Control 
Short-circuit Protection 
Low Ripple & Noise 
Each unit Computer Tested 

'?< &iii!a &ca~:1:1 •. 
P 0 BOX 81-110, Taipei , Taiwan , R.O.C . 
TEL: 886-2-713-8071 
FAX: 886-2-713-9646 
TLX: 19252 ENSCOL TD 
WTC NETWORK: ENSCO 

RePlay Magazine March 1991 

Kiddie Amusements 
P.O. Box 939 • Florence, MS 39073 

1-800-647-6460 
MADE IN THE U.S.A. 

BIGFOOT 

18-WHEELER 

RUN OVER YOUR BUILT FOR THE 
COMPETITION'S TOES! LONG HAUL ... 

DRIVE A BIGFOOT 
ROLL IN THE INTO THAT 

NEW LOCATION! MONEY! 

MODEL + 5V - 5V + 12V 

EN1001 15A 1A 2.5A 

EN1002 12A 1A 2.5A 

EN1004 BA 
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J e . 
for toy professionals! 

1-800-992-2388 

BELITA 
LIGHTWEIGHT, PORTABLE 

Coin Counter 

MANUAL OR ELECTRIC 

Automatic Stop, Inexpen
sive , Coin Tray Support , 
Bag Holder, Fast & Long 
Lasting, Only 9 Pounds ! 

R.H. RELAM COMPANY, INC. 

(516) 292-2670 
Fax: 516/ 486-0957 
Telex : 221568 BELAM UR 

Have You Seen 
The Incredible 

T.V./8-LINE 
SYSTEM? 

* 
Call Us Now 
For Details! 

* 
TEKBILT, INC. 
1-aoo-666-ms 

JUMBO 

1-800-992-2388 
Page 250 March 1991 

TITLE STRIP PROGRAM COMPANY 
200 free title strips with the purchase 
of the easy-to-use computer title ~trip 
program. Print your own song tJtles. 
Print a I ist of all your records at each 
location! Over 150 features! $79.95 

CALL TOLL FREE 
(Voice or 24-hour FAX) 

1-800-950-JU KE 
Visa/Mastercard/ American Express 

•TITLE STRIP PROGRAM CO." 

.... P.O. Box 333 -

"RIVA, MARYLAND 21140" 

BIO· RHYTHM 
Compunetic & Destron 

·parts ·rickets 
·service 

Bio·Rhythm Sales 
2820-A Honolulu Avenue 
Verdugo City, CA 91046 

(818) 249·2077 

BC-9 Conversion Kit 
SAVESIRJNDREDSOFDOLLARS 
FROM BUYING NEW CHANGERS 

Converts a BC-9 to BC-35 

• $5 Acceptance 
• Solid state, self-diagnosing computer 
• Installs in minutes 

To Order Call: 
616-245-8235 

PLUSH BAGS 

* 
Heavy nylon with drawstring. 
Assorted colors. 30" x 40". 
Holds 180 pieces (a box of 
pre-mix plush) easily! 

* 
$3.50 EACH 

Davis Music Co., Inc. 
(803) 494-3333 

RePlay Magazine 
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Route Management Software for the BM PC 

• Machine location tracking 
• Meter tracking 
* Unlimited number of machines 
• Income reports and graphs 
• Game and location history 
• Commission calculation 
• Collection, move, & service forms 
• Prize merchandise inventory 
• Mailing labels, commission checks, 1099s 
• Menu-driven, easy to use, fast data entry 

1$399.951 
*Trial Version 
available - $45.00 

*640k & hard disk required 

*Visa, Mastercard accepted 

TEAMWRITE CORPORATION 
1403 N. Batavia St. , Suite 203, Orange, CA 92667 (714) 744-1496 

ELECTRONIC 
ENTERTAINMENT, INC. 

NEW & USED 
VIDEO GAME SALES 

* USED P.C.B.'s 

* CONVERSIONS & REPAIRS 

ELECTRONIC ENTERTAINMENT, INC. 
597 E. Crosstimbers • Houston , TX 77022 

(713) 695-4220 
FAX: 713-695-1145 

We speak Spanish. Ask for Sylvia! 

FUN-20 LIGHTS 
NEW 1991 UNIQUE 

VIDEO BINGO GAME! 

Excellent Game That Is 
Very Reasonably Priced!!! 

* Multiple Crisper Music Pleasant to the Ear. 
* Multiple Random Prize, Abound with Entertainment. 
* There are Six Fashion Products in a Year. 

CALIFORNIA DISTRIBUTOR: 

KHAN CORPORATION 
Tel: (818) 968-9922 
Fax: (818) 968-0227 

Att: MR. CHOW 

CHANG YU ELECTRONIC COMPANY LTD. 
No. 25 , Lane 48, Tung An Rd ., Taiwan , R.O.C. 

CYE TEL: (06) 235-6797 • FAX: 886-6-2347077 
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FEATURES: 
• Counts coins and 

tokens of almost 
any size 

• Metal coin tray 
and base 

• Reversible motor 
• 5 digit resetable 

counter 
• 1 Year Warranty 

HAPP CONTROLS, inc. 
Manufacturers of Electronic Controls 
106 Gari Isc h , Elk Grove, IL 60007 
Phone: (708) 593-6130 
FAX : (708) 593-6137 TELEX : 297249 CONTROLS UR 

Compuscale 
Weighing machines are proven 
pertormers and the 
Compuscale is the industry 
standard . You 'll get a fast 
return from a low investment 
thanks to these unique 
features: 
• Heavy Duty Steel 

Construction 
• Easy Portability For Any 

Location 
• Long Life Battery or Optional 

AC Operation 
Call Mayoni today for more 
information. 

1 (800) 345-1183 
MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 . 

ONEPLA¥BLACKJACK 

CY-036 (FUN-21 LIGHT) CY-032 (BLACKJACK) CV-033 (13 P.K.11) 

WE DEVEIDP A NEW VERSION AT 2-3 MONTH INTERVALS. OUR OWN DESIGN P.C. BOARD. 

POWER SUPPLY 

INPUT: 110/220 VAC 
OUTPUT: DC + 5V 12A 

NOR (15.t,. MAX) 
DC + 12V 2.5A 
DC - 5V 1 A 

CYE 

Page 252 

No. 1 In TAIWAN 
CHASSIS 14", 20", 28" 

RH 1.3 
(HORIZ. IMPEDANCE) 

RV9 or 36 
(VERT. IMPEDANCE) 

Contact Us for Reasonable Price and Good Effects Today! 

CHANG Yu ELECTRONIC co., LTD. 
No. 25, Lane 48, Tung An Rd., Tawian, R.O.C. 

Tel: 06 235-6797 • FAX: 886-6-2347077 
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MOllTOR&POWER KIT 

25" I 27" 

~ Full Square C. P. T. 
~ Highest Resolution. 
~ Up-Front Control. 
~ Universal Frame. 
~ Neck Protector. 

C. G. A. [15. 75KHz] 

~o «Uo A.o [~~o (83(Q)m'.18IJ1] 

\V~A ~ ~11J1Jp>J.IJB \V{GA 
[ :ll 1l '" i5 #' :13 IE '" IE JI 1BI ~ ] 

9" I 13" I 19" 

~ First &. Second Grade C. P. T. 
~ American Type Chassis. 
~ European Type Chassis. 
~ Up-Front Control. 
~ Universal Frame. 
~ Neck Protector. 

POWER SUPPLY 

• 12AMP S.M.P.SUPPLY 
• 15AMP S. M.P.SUPPLY 
• UNIVERSAL POWER 

SUPPLY KIT. 

ZETRO ELECTRONIC CO., ITD. 
Poong Lim B/ D 1117, 
417-2 Kong-Duck- Dong 
Mapo-Ku, Seoul, KOREA 
T EL : 8 2 - 2 - 7 0 1 - 9 9 9 8 
F AX : 8 2 - 2 - 7 1 6 - 7 4 5 7 



MONITOR 
GET·WELL KITS 
WICO Now Distributes 
Zanen Get-Well Kits 

SAVES TIME & MONEY 
ON MONITOR REPAIRS! 

* KIT #101 : Eliminates most problems with 
the Electrohome GO? color monitors 
(warping, blacking out, smearing, etc.) 
17 parts. $7.95 ea. L/10 $6.95 ea. 
WICO #36-0243 

* KIT #201 : Eliminates most problems with 
the Wells-Gardner K4600 series monitors 
(warping, brightness problems, etc.) 
14 parts. $6.95 ea. L/10 $5.95 ea. 
WICO #36-0244 

* KIT #301 : For Nintendo color monitors 
(Sanyo). Eliminates vertical shrinking, 
jail bars, low brightness, etc. 
$6.95 ea. L/10 $5.95 ea. 
WICO #36-0245 

MONEY-BACK GUARANTEE! WE PAY S&H 
A29951-B Flyback .. . ....... $47 .95 
2SC1106 .. ... ... ... ....... . 3.89 
2SC3039 . . ........... .. . .. . 1.95 
2SD870 . .. . . . .. . . . . . . . ..... 4.49 
2N3716 . .. .... .. . .......... 1.95 
2N3792 . .. ...... .... . ...... 1.95 

AVAILABLE SOON .. . 
5 NEW REPAIR KITS 

ZANEN ELECTRONICS 
(806) 793-6337 

WE ACCEPT VISA & MASTERCARD! 

Purple Neon Arcade Sign - $895 

llm©~~I 
-llETAI. CHMNEl. LETlERS -15 FEET LONG 
(817) n3-2444 OR (512) 863-9459 

*(Also metal/lex.an Grayhound crane) 

FOR SALE 

Pop-A-Shot 
Basketball 

*Steel Game 
* Reconditioned 

*Like New 

CALL: 
(913) 827-6229 

AVAILABLE NOW! 

******* 20 Year Industry Veteran 
Seeks Sales and/or Service 
Position. Will Relocate. 

CALL ME NOW!!! 

(518) 523-2775 

SPACE AGE 
ELECTRONICS 

FOR FREE CATALOGUE: 

(805) 
252-4400 

FAX: 805-251-8596 

REDEMPTION ~ 
.,..._ __ T_IC;,.,_K_E_TS,,;;;..__ _ __. I\:> 

ONE COU·PON ~ 
i---------------------~cn 
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MUNCIE NOVELTY CO. 
PH. 800-428-8640 

GOOD QUALITY-LOW PRICES 

~ 
0 

March 199 1 

CD/STORAGE 
BOXES 

Holds 100 CDs. Triple thick front/back 
walls. Double thick sides/bottom. Lift 
off lid. Tote Grips. Stackable. White 
color. 200 lb. test. $6 each (minimum 
order 12) . Add $8 shipping & handling. 
Visa/Mastercard/American Ex1-ress 
TITLE STRIP PROGRAM COMPANY 

P.O. Box 333, Riva, MD 21140 
CALL TOLL FREE 

(Voice or 24-hour FAX) 
1-800-950-JU KE 

CONVERSION KIT 
NEWSLETIER 

YIBEO COllECTIOI 
(916) 678·5189 

T.V./8-LINE 
SYSTEM 

TEKBILT, INC. 
1-800-666-7776 

''Rebuild'' 
your old 
liLOP~ 
at the 
faetory 

Fast Service 
Call for detail s 

CALL (813) 855-8789 

Kl.J_)J>J> 225 Dunbar Cou rt 
1:.·1u1.·uTio,.,u. , 1.~1 . Oldsmar Florida 34677 
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THINKING ABOUT ? 
REDEMPTION • 
If you are opening an arcade or family 
entertainment center, or wonder if your 
existing location is realizing its full 
redemption potential, then call for an 
in-depth, on-site consultation regarding: 

• The proper mix and best sources of 
equipment and merchandise. 

• How to percentage your machines. 

• Using your distributor as a resource -
not as a sole source. 

• Personnel training. 

• Promotions. 

I have 24 years of experience in 
redemption, video arcades + games, and 
presently operate multiple locations on the 
competitive Jersey shore. Contact: 

KEN GATSIK 
29 Oakmont Place• Media, PA 19063 

(215) 566-4077 

DEBBIE'S AMUSEMENTS 
1-800-44&4569 

FREE FIRST FREIGHT 

VALENTINE PREP ACKS 

PLUSH PLUSH PLUSH 

PREP ACK SPECIALS 

ADULT NOVEL TIES 

DEBBIE'S AMUSEMENTS 
1-800-446-4569 

FREE FIRST FREIGHT 

ANGLE MANUFACTURING CO. 
P.O.Box 309-0rchard Lane • Tracy City, Tennessee 37387 

1-800-34 7 -4405 
ASK FOR TIM OR TONY OR DAVE 

THE PERFECT CABINET FOR 
YOUR POKERS, 8-LINES, CHERRIES, ETC. 

NOW . .. FOR A LIMITED TIME ONLY . . 

$55500 COMPLETE CABINET! 
INCLUDES: 
* 19" Wells-Gardner Monitor 
* Coin Door with Bill Validator Cut-Out 
* Power Supply 
*Speaker 

READY FOR YOUR KIT! 
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KIDDIE RIDES 
*FOR SALE* 

(5) Bally Horses 
(2) Helicopters 

(2) Bally Motorcycles 
(3) Altec Ponies (1) Batcar 

Call (918) 425-2844 
or (918) 425-2910 

Part-Time 
TECHNICIAN 

WANTED 
Downtown Los Angeles Arcade 

PH.: (213) 687-8923 
or fax: 213-627-0918 

Ask for Boaz 

* SH~Ji~~~:RD * 
QUALITY PRODUCTS and SERVICE 

Liquid Wax • Silicone Spray • Glaze/Cleaner & Polish • Dance 
Wax • T-Squares • Board Wipes • "quality" weights • Quality 
Shuffleboard Speed Powder, 3 speeds Yellow Ice, 2 speeds Brown 
Ice and "Ultra fast" White Ice speed regulator. - ---

i~) TRIPLE CROWN SHUFFLEBOARD SUPPLIES, INC. 
~~! WHOLESALE- RETAIL 

CALL TOLL FREE - 800-827-0316 or 402-896-0468 

••• lust what you've Hen Marchlnw forlll 

We have all the 7" vinyl 45rpm singles you've been looking for! 

Over 4,000 titles in stock! 1940's - 1990's included. We carry 
all the best-selling oldies as well as those HARD TO FIND recent 
hits. FAST, RELIABLE SERVICE! 
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Call, write or fax for our free singles catalog. 

P.O. Box 66455-RP • Los Angeles, CA 90066 
(213) 821-4005 •FAX: 213-823-3389 

March 1991 

SEE US AT 
BOOTH 533 AT 
ACME SHOW! 

''KICKER STOPPER'' 
BARS 

STYLE 
SN-19KSR 

(with regular 
hasp) 

(cover tor 
padlock) 

ALL " KICKER STOPPERS" are made with a 
kicker bar 2" wide by 3/16" thick with hidden 
hinges. They cover the top half of coin return 
boxes for maximum door protection against 
bending & vandalism. Your choice of regular 
padlock hasp or covered padlock hasp. 

A·1 
PRODUCTS 

Route 1, Box 654A, Hwy. 101 
Beaufort, NC 28516 

PHONE US TOLL-FREE: 

1-800· 782-6721 
1-800-ST ANS-A-1 

Ph. or FAX: 1-919-728-5311 

RePlay Magazine 
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•FOR SALE• DEBBIE'S AMUSEMENTS 
1-800-446-4569 

TRUCKSTOP LOCATIONS 
WITH EQUIPMENT 

• Betson Big Choice Cranes - Button version 
- Single/Double/ Triple 

• Betson Big Choice Cranes - Ca lifornia 
Joystick Version - Single/ Double/ Triple 

• New Big Choice Limited Edition , with Bill 
Acceptor - Single/ Double 

• New Smart Clean Sweep Classic Jumbo, 
with Bill Acceptor - Single/ Double 

• New Version Lucky Crane Low Boys 
• Rowe Bill Changers - BC-1, BC-12, BC-25, 

and BC-35 
• Coin Counters - Lynde Ordway 380-

Fast Count 
• Redemption Showcases: 

FREE FIRST FREIGHT 

VALENTINE PREP ACKS 

PLUSH PLUSH PLUSH 

PREP ACK SPECIALS ... 
'k$'dAl .. m 

ADULT NOVELTIES 

~ ~ 
,Jl\llMIWt 78 3/4" Height x 30" Wide x 24 1 /8" Deep 

Equipt with shelves, lights and keyed locks 

Jeff or Chuck 
DEBBIE'S AMUSEMENTS 

1-800-446-4569 
(800) 950-9696 • (407) 582-6309 FREE FIRST FREIGHT 

ANGLE MANUFACTURING CO. 
P.O.Box 309-0rchard Lane •Tracy City, Tennessee 37387 

1-800-34 7 -4405 
ASK FOR TIM OR TONY OR DAVE 

THE BEST AND ONLY 
DRAW SYSTEM CABINET 
YOU WILL EVER NEED! 
* 19" or 25" monitor in standard size cabinet. * Oversize 4-player drawer available. 

''ACME SHOW 
SPECIAL'' 

3 PLYWOOD ANGLE 19's ... s202500COMPLETE 
2 PLYWOOD ANGLE 25's ... s 157500COMPLETE 
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WA.tlTBD 45RPM 
RECORDS SLEEVES 

Dead or Alive 

SEEBURG 3W1 
WALLBOXES 

M inimum order 300. 20 lb. wh ite. 
$ 15 per (300) plus $3.00 shipping 
& handling . We accept Visa, American 
Express, Mastercard. 

CALL TOLL FREE 
(voice or 24-hour FAX) 

1-800-950-JUKE 
TITLE STRIP PROGRAM COMPANY 

Box 333, Riva, Maryland 21140 

RENO REPAIR SERVICE 

"The Monitor People" 
We're Always Here to HELP! 

(alias 160s & 200s) ***** 
(213) JUKE-BOX (702) 852-3447 

STEP-N-ROLL 
DOLL'lM Ac~: Us at 

Booth llSHow 
1341 

Unique heavy duty 
levers raise table 
off ground for easy 
transport, one
person operation! 

... Saves time 
and money!! 

The fastest 
and easiest 
way to move 
pool tables! 

•How many times have you had to send two men to a 
location to move a pool table for a party, band, D.J., etc .? 

•TheNew " Step-N-Roll Dolly" stays on location under the 
pool table and can be easily operated by one person. 

•Enables pool table to be easily moved into, and out of, 
hard sell areas such as dance floors . dining space. 

•The New "Step- N-Roll Dolly" will keep your pool table 
level, elimi'1ates leg and caster damage, protects floors . 

•Features a limited warranty. 

For more information call or write ... 

STEP-N-ROLL DOLL YTM 
a division of J.E.R.M. Enterprises 

131Voungstown-Warren Road Phone: (216) 652-1251 
Niles, Ohio 44446 TOLL FREE: 1-800-634-6157 

Page 258 

PATENTS PENDING 

March 1991 

VIDEO GAME 
P.C. BOARDS 

***** 
@@~~~@®11 
NEW ERA VIDEO 
(CANADA) CO. 

86 Chapel Park Square 
Ontario, MIV 2S5 

PH.: (416) 293-7291 
FAX: (416) 754-1328 

CALL FOR OUR FREE 
CONVERSION KIT 

NEWSLETTER 

YIBIO eOllEGTIOI 
(916) 678·5189 

Have You Seen 
The Incredible 
T.V./8-LINE 
SYSTEM? 

* Call Us Now 
For Details! 

* 
TEKBILT, INC. 
1-aoo-666-ms 

RePlay Magazine 



GALAXY DISTRIBUTING 
401 S. Elgin • Tulsa, OK 74120 

1 • 800 • 678 • 7665 
Fax: 918 • 584 • 4168 

NEW CLOSEOUT DEDICATED P.C. Cadash .. . . ... $495 
FACTORY KITS BOARDS 1942 . . .. ...... 295 

Double Dragon 3$795 
W/HEADER Sky Soldiers . . .. 395 

& USED ACCES. .50 Caliber .. . .. 495 
Snow Brothers . . 595 Air Buster .... .. 495 
V-Ball (4-pl.) .... 295 Thunder Fox . .. $795 Astyanax ....... 395 
Ataxx ......... 495 Tecmo Knight . . . 395 Crime City ... . .. 395 
U.S. Classic .... 350 Street Smart . . . . 495 Meta Fox . ... . . . 395 
Sports Match . . . 295 Prehistoric Isle . . 395 Nastar Warrior . . 395 
lkari 3 ... . . .... 350 Pinball Action . . . 249 Ninja Gaiden . . .. 295 
Dr. Mario . .... . 325 Rambo Ill . .... . 495 

* 
Super Dodgeball .100 

NEW Task Force Harrier395 
Twin Eagle . . ... 395 POWER 

WE BUY 
Magic Sword . . 1150 SUPPLY Final Fight ..... 1195 

& SELL Ghost Busters ... 150 WITH BUil T-IN FAN 
P.O.W . .. . ..... 175 21 AMP 

REDEMPTION Big Event Golf ... 395 1-Year Warranty 

EQUIPMENT Altered Beast .. . 295 $33.95 each 
U.N. Squadron .. 795 8 or more: $31.95 

MR. "BALL 
POLISHER" 

ONLY $395.00 
90-day money-back guarantee 

POLISHES 
COMPLETE SET 

Makes Old Pool Balls 
Look Shiny and New! 

1-Year Warranty On Motor. 

************************************** * I. 
! STILL Los1NG MoNEY ON VouR DRAW 80s? ! 
* • 
! WE HAVE THE SOLUTION!!! t 
* • 
* * . * • * • 
! CUSTOM FEATURE PROGRAMMING AVAILABLE ! 
! -CALL FOR DETAILS- ! 
* * . * • 
* • 

: 1 800-262-2434 t 
! ASK FOR BOB OR MIKE ! 
************************************** 
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* Provides up to 90% 
reduction in chalk 
consumption. 

* Simple to install ; easy 
to service. 

* Helps eliminate costly 
service calls and 
broken chalk messes. 

* Manufactured from 
top-quality aluminum. 

* LIFETIME 
WARRANTY! 

CALL OR WRITE 
TODAY FOR 

PROMPT DELIVERY! 

'PATENT PENDING 

CHALK IT UP WITH 

"MR. CUE"* 

ONLY $11.95 per pair ... 
(All HARDWARE IS IN CLUDED) 

HERE'S WHAT SOME 
CUSTOMERS SAY ... 
..I m·1·ded help .md 1h11 1t'J1 

th,· •ol11110n.·· 
- Bob Mos(_. h 

BEST A MUSEMENTS 

··1h,ul111r du11hh hu1 
t/11, '"·dfi w11rk1 .1·· 

- Dan Dukn 
FUNTIM E 
A MUSEMEN'IS 

Hu~h Andrt·w, 
DREW> 
DI ST CO 

·· 11 ork. /fJf mr ro11fi' ·· 

- D:i \ 't" FoshtT 
COLLI N> 
ML:> J< < 0 

"MR. CUE," INC. 
Seven George Street • Honea Path , SC 29654 

(803) 575-2800 

~ : .. / \/ ' ~ = ... ~ '!,/ ~ ·~~ / .--.-!!Ill 

~ . ::/. -m · m ~ ::·, · iii; ~ :<· 13 i; 
': .......... : ..... ............ ... .. ·:.··.·:.,.: .... ... .. ........ ..... . ................. . 

f RLL :15~3,,~S~~:bls~:l~~. 

"WORK WHERE FUN 
WAS INVENTED!" 

STORE MANAGER 
Valdosta, Georgia 
$21,000 - $24,000/yr. 

PLUS BONUSES! 
•Great opportunity 
•Excellent benefits 
•Experience in In-Door 

Family Amusement 
Centers required. 

Exciting, challenging 
position for dynamic 
person. 
Call (808) 682-5767 

or send resume to: 
Fun Factory, Inc. 

Personnel Department 
91 -246 Oihana Street 
Ewa Beach, HI 96707 

TECHNICIAN 
WANTED FOR 

WEST VIRGINIA 
AREA!!! 

We will re-locate the 
right person! 

(304) 485-6498 

You can still convert those PRC:mRns to ms. PRC:man YOURSELF 
in just fifteen minutes with TWO BIT SCORE's complete 

ms. PRC:man conversion kit! You get a brand new satellite board, 
ribbon cable, Roms, a free SPEED-UP chip, and easy-to-follow directions: 
Just plug into any original PRC:man circuit board and you can be playing 

ms. PRC:man in minutes. $100. @l kit 
We ship TODAY, UPS blue label! ORDER DIRECT BY CRLLIIlG: 

TWO-BIT SCORE 512-282-9369 
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Special Notice. 
PURCHASE YOUR USED EQUIPMENT 
FROM NEW ORLEANS NOVELTY CO. 

Over 50 years in business! International 
reputation for selling the finest in used 
videos, flippers & amusement games 
available anywhere! Each game is 
beautifully refinished by experts and is 
like new. All games are factory models 
- absolutely no copies. 

GET ON OUR MAILING LIST FOR PRICE 
BULLETINS OR CALL CELIE FOR 
LA TEST PRICELIST. 

New Orleans Novelty Co. 
3030 N. Arnoult Rd., Metairie, LA 70002 

(504) 888-3500 
FAX: 504-888-3506 

for toy professionals! 
Call Us Now For 

Plush 
& 

Jumbo Items! 

* 1-800-992-2388 

EVERY 
MAKE & MODEL OF 

RePlay Magazine 

e KIDDIE RIDES e REDEMPTION GAMES 
eARCADE NOVELTIES & SPECIALTY GAMES 

AMERICA'S 
LARGEST 
SELECTION 
OF USED 
AMUSEMENT 
EQUIPMENT 
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S&M We Ship Nationwide 
At Incredibly 
Low Prices! 

Repair • Sales • Auctions 
24540 Capitol • Redford Ml 48239 

(313) 534-7171 
CALL MONDAY- FRIDAY 9-5 
OR FAX US AT 313-534-n04 

• BOARD REPAIR -
WE HAVE DAILY UPS PICKUP! 

• GAME PARTS - WE SHIP DAILY! 

NEXT AUCTION 

SATURDAY, MAR. 9 
AT 11:00 A.M. - Over 350 Games! 

APRIL AUCTION: APR. 13 
Auction Site: 

24540 Capitol • Redford, Ml 

Impulse Machines are Hot! 
And we have the best with the 
biggest selection. You can 
maximize your profits in any 
location with our eleven models. 
Check Mayoni's unique features: 

• Digital Voice- Sounds Like the 
Original 

• Very Attractive Graphics 
• Many Lights for Added 

Attraction 
• One Year Factory Warranty on 

Parts and Labor 
• Heavy Duty Steel Construction 
•Trouble Free Solid State 

Electronics 
Call or write today for a full 
brochure. 

1 (800) 345-1183 
MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1 183 Fax: (818) 899-0152 . 

ORIGINAL ''PETER CHOU'' 
SWITCHING POWER SUPPLY 

Exclusive Distributor: 
IMPERIAL INTERNATIONAL CO. 

1270 Valley Brook Ave. • P.O. Box 803 
Lyndhurst, New Jersey 07071 

(201) 507-0936 1-800-526-6261 
FAX #: 201 -507-9181 

WEST COAST OFFICE: 
5116 N. Azusa Canyon Road 
Irwindale, California 91 706 

(818) 962-1024 1-800-423-2753 
FAX #: 818-962-1311 
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ANY POWER SUPPLY
RELATED PROBLEMS, CALL 
IMPERIAL INTERNATIONAL! 

(A DIVISION OF H. BETTI INDUSTRIES INC.) 

+5V + 12V -5V 

?A 1A 1A 
11A 2A 1A 
15A(new) 3A 1A 

DESIGNED & MANUFACTURED BY PETER CHOU 
l.D. No. F102141288 
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M&P AMUSEMENT 
658 West Market St. • York, PA 17405 ~'"' 

(7~ 7~-~~ c:,ic:,v~\\\)\. 
ASK FOR PHIL OR TERRY OR MIKE 

SUPER SPECIALS 
(COMPLETE GAMES) 

Attaxx .............. . . $395 
Betson Big Hitter Golf 

(w/ticket) . . . . ............. $5995 
Buggy Challenge (s/d) . . . . . . . . . . . . . 895 
Choplifter (s/d) . . . . . . . . . . . . . . . . . . . . 450 
Combatribe Kit . . . ... 395 
Crime Fight Kit ..................... 395 
Doyle Batting Cage (w/ticket) . . ... 5995 
Flip a Winner (3-pl.). . . . . . . . . . . . . . 895 
Frog Bog (w/counter and 

money drop) . . . . . . . . . . . . ...... call 
Gate of Doom Kit .................... 595 
Gate of Doom (dedicated new) . . .. 1495 
Greyhound Basketball 

(w/dollar bill acceptor) . 
Goblet Toss (w/counter and 

money drop) ....... . 
lntermark Driving Range . 
MC #35 Changer . 
Pig Skin Kit. ..... 
Pop Gun (w/counter and 

. . call 

. .. call 
. ..... 2995 

.... 1995 
. .695 

money drop) . . . . . . . . . . . . . ...... call 
Rowe MC-25 ........... ... . . ...... 1550 
Single Cranes w/dba ................. 995 
SMS Poker Roll w/ticket ............. 2595 
Stock Market. . . ...... .... ..... 500 
Ticker Tape . . . ............. 500 
Thunderjaws Kit . . ..... 695 

MUSIC 
Rowe R-88 . . . . . . . ... .... . .... .. 1345 
Rowe R-90 w/$1 & 5 ... . ........... . 1545 
Rock-Ola 456 . . . 395 
Rock-Ola 447 . . . . .. . .. ..... 495 
Rock-Ola 464 . . . . 495 
Rock-Ola 4 70 . . . . . . . . . . . . . .. 495 
Rock-Ola 474 . . ..... .. .. . . ... 495 
Rock-Ola 480 . . . ... 550 
Rock-Ola 488 . . ..... .. . . ...... 795 
Rock-Ola 488 

(w/dollar kit) . 
Rock-Ola 490 . 
Rock-Ola 490 

......... .. ...... 895 
.895 

(w/dollar kit) . . . . . . . . . . . . . . . . . 1050 
Rock-Ola 490-1 (w/dba) . . . . . 1350 
Rowe combo w/$1 & $5 . . .... .. 2495 
Seeburgs . . ....... . ..... 495 

WANTED 
After Burner Sitdown, Dixieland 

Galaxy Force (s/d), Namco Four-Trac (s/d) 
Power Drift (s/d), Wacky Gator 

RePlay Magazine 

BOARDS WITH USED 
ACCESSORIES 

Bad Dude . . . . . . . . . . . . $395 
Blasteroid . . . . ........ ....... 150 
Choplifter .......... . . . . . . . . . . . . ... 150 
Combatribes . . . . . . . • • . • . • . . .. 395 
Contra . . . 200 
Crime Fighter . . . . . . . . . . . . . . . . 395 
Double Dragon . . ... 150 
Escape from Planet . . . . . . . . . . . . . . . 395 
Gauntlet II . . . . . . . . . . . . . . . . . 150 
Gonda Mania ............... . ....... 200 
Guerrilla War . . . . . . . . . . . . . . . . . • . . . . 200 
lkari Warrior . . .... . ... ... .. . ... 100 
Karate Champ . . . . . . . . . . . . . . . . . • . . . 50 
Kung Fu Master . . ..... 50 
Miss Pac-M.an .... ... . .. ...... •.. ... 300 
1943... . .................. 200 
Ninja Gaiden ....................... 395 
Pig Skin . . . . . . ............... 850 
PlayChoice Vs. Dual. ... •• .••....... 495 
P.O.W.. . ...... .. .. . .... 225 
Rampage . . . . . . . . . . . . . .. 150 
Rastan .. . . . . ...... ..... . .. ... 395 
Road Runner . . . . . . . . • . . . ........ 50 
Robocop . . . . ............ 395 
Shoot-out. .......... .. . .. . .. . ...... 195 
Sly Spy . . . . . . . . . . . . .495 
Superman . . . . . . . . . . . • • . . . . . . 395 
10 Yard Fight ..... .. ... . ... . ........ 100 
Terra Force ........... . ..... 100 
Thunder Jaws . . . . . . . . . . . . . . ... 795 
Triv Whiz ... . .... . ............ .... 100 
Yie Ar Kung Fu . . . . . . . . . . . . . . . 50 

PINBALLS FOR SALE 
..:omet . . ................. $595 
Fire . . . . . . . . . . . . .. 695 
Gold Wing . . ................. 550 
High Speed . . . . . . . . . . . . . . . . . . . . . 695 
Hot Shot . . .. 895 
Jokerz . . . ............ 1295 
Millionaire . . ...... .. . . . 595 
Mousin' Around ...... ..... . .... .... 1550 
Pinbot . . . . . . . . . . . . . • . . . 795 
Police Force ........ .............. 1550 
Pool Sharks ...... . . ....... . .... ... 1495 
Sorcerer ..................... . ..... 595 
Space Station ...................... 995 
Taxi .... . ... . .. .. . .. . . . . ... . 1250 
Whirlwind . . . . . .... 1695 

SHUFFLE ALLEYS 
Top Dawg .............. .. . 
Strike Zone .............. . 

March 1991 
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VIDEOS FOR SALE 
APB w/ seat . . ....... . .. $795 
Arkanoid . . . . . . . . . . .. 495 
After Burner (u/r) . . .......... . 1295 
Alley Master . . ............ 350 
Altered Beast . . ........ . .... . 550 
Archrival . . . .......... . .... 895 
Blades of Steel. ..... .. .. ... . ...... .495 
Championship Sprint .... ... . . ....... 995 
Chase H.Q.. . ... 1750 
Choplifter (s/d) . . ............ 1450 
Darius ......... ....... ..... 750 
Double Dragon . . . . . .......... 625 
Empire City . . . . . . . . . . . . . . . . . . . . . . . 295 
Enduro Racer (u/r). . . .......... . . . 850 
Fire Trap .... . ............ . .... 150 
Gimme-A-Break . . . . . . . . . . . . 550 
Gate of Doom (dedicated new) .. . . 1395 
Gauntlet II . . ....... .. .... 595 
Ghosts 'N Goblins . . .. 395 
Gunsmoke . . . . . . . . . . . . . . . . . . . . . . . . 325 
Gyruss ... . ............ ..... . . ..... 225 
Hang On ........... . ......... 845 
Heavy Barrel. . . . . . . . . . 450 
Heavy Weight Champ . . ......... 750 
Hot Rod (3-pl.) ........... ..... .. .... 695 
Indiana Jones . . ......... 695 
Kajeki... ........... . ... 395 
Legend of Kage . . . . . . . . . . . . . . . . . . . . 295 
Mario Bros .......... . .. ....... ..... 195 
Mat Mania............ . . 175 
Mania Challenge . . .... . .. . ... 195 
1942 (s/d) .......................... 495 
Operation Wolf ........ . ............ 995 
Out Run . . ... . .. . .. .. .. ... 1750 
Out Run Mini. . . . . . . . . . . . 1750 
Paperboy . . . . . . . . . . . . . . . . . ... 850 
Pole Position I . . . .. 595 
Pole Postion II . . ..... 795 
Quarterback ..... .............. ... . 995 
Rampage .. . .......... .. . . .. . . . .... 550 
Rastan .. . . . ..... . ............... 495 
Ring King ......... .. ... ... ... . ..... 295 
Road Blaster ...... ... ... . . . . ... ... 1095 
Rolling Thunder . . . .... 695 
Rough Ranger .. .................... 295 
Shinobi . . . . ........... .. ...... 595 
Super Off Road .................... 1750 
720° ............ . . . . .. . .. . . . . .... 995 
Sky Shark ................. .. .... .. 395 
Spy Hunter ............ ..... . .... .. 550 
Super Hang On (s/d) .... ..... ... .... 1995 
Super Hang On (u/d) .... ...... ..... 1395 
Super Sprint .......... ...... . . .... 1195 
Superman ........ .. . .... .......... 595 
Tiger Heli . . . . . . . . . . . . . . .. 395 
Time Soldier . . . . ................ 395 
Thunder Blade (u/r) ...... ....... .. .. 1095 
TMNT .. . ... . ........... . . . . 1950 
Triv Quiz .................. ... . .... 100 
Trojan ...................... ... .. . 295 
Turbo (u/r) . . . . . . . . . . . . . . . . .. 450 
Twin Eagle . . ................ 450 
Vigilante . . . . . . ... . .. .... . .. ...... 495 
Vindicator ....... ............ . . .... 695 
Volleyball ........ .... ............ . . 695 
World Series .. . . . . . ......... . ...... 295 
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Medium Resolution 13" 
Color Monitor 33'' Color Monitor 
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RESOLUTION = 720 PIXELS 
HxV = 600 x 430 

TUBE = 0.31 DOT PITCH STANDARD RESOLUTION 

SYNC = H = INPUT = 26K HZ 
V = INPUT = 60 HZ 

QUALITY GUARANTEED 
13", 19" 27" COLOR MONITORS 

* First grade (black matrix) tube. 
* Higher resolution chassis. 
* Front "Total Control 

• Complete adjustment control 
• Easy mounting design 

* Stronger frame construction and "neck 
protection ." 

* Easy access chassis design 
* Horizontal or vertical mounting. 

ONE YEAR WARRANTY 
ON ALL CHASSIS 

IEYGOI EYGO COMPANY, LTD. 
N N 

U.S.A. 

FAX: (214) 255-4007 
TEL: (214) 986-9008 

P 0 BOX 167873 
IRVING , TX 75016 U.SA 
''SE HABLA ESPANOL" 

0 VAT IVE EXPERTISE 

TAIWAIN OFFICE : 

TEL: 886-2-725 3953 
FAX: 886-2-729 8657 

3F-1 512 Sec . 4 
CHUNG-SHIAO E. RD . 
Taipei , Taiwan , R.O.C. 

March 1991 

GERMAN OFFICE: 

FAX: 40-232-843 
TEL: 040-23-0268 

Amsinckstr . 45 
2000 Hamburg 1 
West Germany 
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EYGO REPLACEMENT 
MONITOR CHASSIS 

* SEE US AT 
ACME 91 BOOTH 452 

* 
STOP! 

DON'T THROW AWAY THAT 
MONITOR YET! 

ONE YEAR WARRANTY 

SALE 
PRICE 

$10995 

GIVE IT A 
CHASSIS TRANSPLANT 

SWITCHING POWER SUPPLY 
MODEL +5 -5 +12 +12 

1003 12A 1A 2.SA -

1005 13A 1A 2A 1A 

-

ONE YEAR WARRANTY 

ELECTROHOME SERIES 

MODEL FITS 

1520H-G07 
* ELECTROHOME G07-CBO 19 11 

* DISCO ADI 19 11 

1620H-E13 * Electrohome G19-41113 11 

HANT AREX SERIES 
1620-H13 * MTC-9000 13 II 
1620-H19 * MTC-9000 19 11 

1620-H25 MTC-9000 25 II 
1620-H28 MTC-9000 18 II 

WELLS-GARDNER SERIES 
1620H-WG1 
1620H-WG2 

1628H 

1520H 

19K 4600 SERIES 
19K 4900 SERIES 
25K 7100 SERIES 

OTHER 
I * KORTEC, SAMPO, EYGO 19 11 

1620H/1628H 
CHASSIS FOR OEM 

FITS 
1006 15A 1A 2.SA 

1007 7A 1A O.SA -

QUALITY GUARANTEED 

EXCLUSIVE 
TERRITORY 

for 
DISTRIBUTORS 

NEGOTIABLE 
INQUIRE 
EARLY 

Zenith • Phillip • Hitachi • Goldstar 
Orion • Samsun & Chunghua CRT 

RCA - 13", 19", 25", 27", 33" 

I EYGO I EYGO COMPANY, LTD . 
INNOVATIVE EXPERTISE 

U.S.A. 

FAX: (214) 255-4007 
TEL: (214) 986-9008 

P.O. BOX 167873 
IRVING, TX 75016 U.S.A. 
"SE HABLA ESPANOL" 

RePlay Magazine 

TAIWAIN OFFICE: 

TEL: 886-2-725 3953 
FAX: 886-2-729 8657 

3F-1 512 Sec . 4 
CHUNG-SHIAO E. RD. 
Taipei , Taiwan , R.O.C. 

March 1991 

GERMAN OFFICE: 

FAX: 40-232-843 
TEL: 040-23-0268 

Amsinckstr. 45 
2000 Hamburg 1 
West Germany 
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S·LINE CLASSIC 
A MECHANICAL SLOT MACHINE IN VIDEO! 

5 LINE CLASSIC is a real simulation of a mechanical slot machine in the form 
of an electronic video. It functions exactly as a mechanical one in percentage 
calculation and spinning actions PLUS skill stops feature. 

5 LINE CLASSIC is a "RANDOM" game purely based on probability from 
combinations of symbols on reels. There is no internal control of percentage. 
Percentage is calculated based upon standard equation on winning 
combinations of symbols. Each reel presents different symbols in different 
positions. Arrangement of symbols on each reel is carefully studied to yield 
the best results. 

To change percentage, if desired, the only way is to change the symbols and 
their positions on reels so as to obtain different winning combinations. This is 
exactly the same in a mechanical machine. 

PURE CLASSIC VERSION of 5 LINE CLASSIC provides a selection of 5 
different types of reels with different symbols and winning combinations. Hence, 
it provides quick and easy alternation of percentage according to need. 

5 LINE CLASSIC does not have the trouble of wear and tear of parts in a 
mechanical machine. It avoids a lot of repair and fixing works. It is trouble free. 

5 LINE CLASSIC is more accurate and close to the theory of RANDOM 
PROBABILITY. Each reel is triggered to spin and to stop at random for at least 
one and a half revolutions (if no skill stop applied.) No predetermined factor is 
taken into account. Only when a result comes out the computer starts to 
examine it and to award a winning, if there is any, accordingly. 

To know more about this fascinating game which will bring a new interest to 
yourbusiness and brings you back all those glory days, please call your 
supplier or: 

RAY E. DEOUENNE, SR. DISTRIBUTING 
234 Broadway street © Meyersdale, Pennsylvania 15552 

Tel. <814) 634·0848 
FAX: 814·634·5796 
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R & M DISTRIBUTING CORP. 
540 Hempstead Turnpike • West Hempstead, New York 11552 

(516) 292-8900 or Fax us at: 516-292-8025 
PHONE: 1-800-229-4FUN 

WE EXPORT WORLDWIDE 
- NOS HACEMOS CARGO DE TODA EXPORTACION REQUERIDA -

We Have Expanded Our Exports Division! ESPANOL-ITALIANO-DEUTSCHE 
Contact Rich Bartlett or Roberto Hernandez or Louie Gutierz-Rummenigge 

MARCH ''ACME SHOW SPECIALS'' 
Ask About "FREE FREIGHT" 

VIDEOS: 

720° . . . .......... $1095 Narc . . . . . . . . .. . . . . 1599 
Afterburner . . . .... . . 1299 
Air Buster ....... . .. 1100 
Air Inferno ........... Call 
Air Wing Carrrier .. . . 1495 

Ninja Gaiden ......... 895 
Oper. Thunderbolt .. . 1995 
Operation Wolf .. . .... 995 
Out Run . . . . ...... . 1750 

Aliens ... . ....... . . 1295 Overdrive ... .. ..... 1999 
Alien Storm ... .... . . 1695 
Altered Beast . . ..... . 550 

Paperboy . . . . . . . . . . . 745 
Pigskin . ... .. . . . . . . 1599 

American Darts .. . . . . . 895 
Arkanoid . .. ...... . .. 395 
Ataxx . ............. 1495 

Pit Fighter ... . .. . . . . 2299 
PlayChoice 5 ....... 1195 
Pole Position ......... 695 

Badlands ....... . ... 1450 Pole Position II ....... 795 
Battle Shark ........ 1995 Power Drift ......... 1695 
Beast Busters . . ... .. 2995 Pound for Pound . . . . 1495 
Big Run .......... . . 1795 Punk Shot .......... 2195 
Blasteroids ...... . ... 399 Quarterback . . . . . . . . . 895 
Blood Brothers . .. . . . . Call 
Bonanza Bros ...... . 1995 

High Impact Q.B ...... Call 
Road Blaster . . . . . ... 1195 

Brute Force . . ... . .. . 1495 
Buster Bros .. . .. . . .. . 795 
Capcom Bowling ..... 995 
Championship Sprint. 1295 

Robocop .. . . . .. . . . .. 895 
Sega Mega System . . 1495 
Shinobi ...... .. ..... 695 
Smash TV ........ . . 1695 

Chase H.Q .... ...... 1995 
Combatribes .... . ... 1295 

Spy Hunter .......... 450 
Strider ... . .......... 895 

Crime Fighter . . . . .. . 1295 Stun Runner . . . .. . . . 3195 
D.J. Boy .. . .. . . ..... 995 
Double Dragon .... . .. 600 
Final Fight. ......... 1449 
F-15 Strike Eagle . . . .. Call 
Golden Axe ......... 1195 

Super Monaco GP ... 1999 
Super Off Road ...... 1799 
Super Sprint . . . . . . . . 1195 
Superman . . ......... 695 
Team Quarterback . . . 1150 

Hang On ............ 895 Thunder Fox ... . .... 1450 
Hammerin' Harry ..... Call 
Hard Drivin ' . ... . . . . 4799 

Thunderjaws ......... 995 
TMNT ............. 1895 

Hit The Ice ......... 2395 
Hydra ........ . . . .. 1595 

Thunder & Lightning .. Call 
Two Crude . . .. . .. .. 1195 

Klax ..... .... . . . . .. . 799 
Lightning Fighters ... 1195 
Magic Sword . . . . . . .. 1495 
Majestic Twelve ..... 1695 

Violence Fight ....... 1295 
WWF Superstars . . . . 1295 
Zero Wings ... . . . .... 695 
All American FB ..... 1295 

Meehan ized Attack . .. 1599 
Mega Twin ... . . .. . . 1350 

Space Gun . .. . . . . . . 3295 
World Soccer ....... 1795 

MIA .. .. ... . . ...... 1095 
Meres . . . .. . .. . .... 1799 
Moonwalker . ....... 1499 

Little Slugger (u/r) .... 2750 
Rock-Ola Hideaway 20 

Wallboxes ........ 4000 
MVP ...... . . . . . . .. 1495 

RePlay Magazine March 1991 

ARCADE PIECES & SITDOWNS: 
Four Trax . . .. . .. . . . ... . . . . . .......... . . $9500 
Galaxy Force ................ . . ... . ... . . . 7500 
Hard Drivin ' .... .. . ....... . . . . . . .. . . . . .. . 7995 
Line of Fire ........ .. . . .... . . . ... . .. .. . . 5795 
Race Drivin ' . . . . .. . .. .. . .. . .... . . .. . . . ... 7995 
SMS Crane . . .......... . . . . . ... . .. . ..... 995 
Stun Runner . ........ . .. .. .. .. . .... . ... . 2795 
Thunderblade ... ... . .. .. .. . . .. . . . . . . .... 2495 
Top Landing . .. .. . . . . . . . . . . .............. Call 
WGP ... . . . .. ... . ................ . ..... 2895 

PINBALLS: 
Back to the Future . . . . .............. . . .. . $1995 
Bad Cats . .. . ... . . . . . . . . .. . ... ... . .. . ... 1695 
Bugs Bunny ....... . ...... . ... . ....... .. . . Call 
Cyclone ....... ... ... ...... ... . ... ... . .. 1499 
Earthshaker ...... . ....... . . .. ....... . . . . 1895 
Elvira . . .. . ... . ... .. . .. . . . ..... ... . ..... 1995 
F-14 ........... . .... . .. . .. .. .. . . . . . . . .. . 650 
Fire ...................... . .. . .... .. . .... 795 
Fun House .......... . .. .. . . .. . . . . . .. . . . .. Call 
Game Show . .. . . .. . ....... .. . ..... .. . ... 1650 
Harley Davidson . . .. . . . .. ... . .. . .... . .. .. . Call 
High Speed ......... . . . . . .. . . . ... ... . . . . . 695 
Phantom of Opera .. . . ....... .. ... .. . .. . .. 1995 
Pinbot ........... . .... . .............. . . . 795 
Playboy . . ..... .. . . . .. ... .. .. . ..... . . ... 1400 
Police Force ....... . .. . .............. . .. . 1695 
Pool Shark . . . . ... . . .. . ... .. . . . . .... .. .. 1899 
Roller Games ..... . . .. . . . .. . .. . .. . ..... .. 1895 
Silver Slugger .. . .. . . . . . . . . .. .. . . ......... Call 
Simpsons . .......... . .... . .. . ....... . . .. Call 
Space Shuttle .. . .. . . . . . . . .. . ... ..... . . .. . 695 
Vegas .......... .. . . . . .. . . . .. . .. ... ..... 1850 
Whirlwind .... . .. ... . . . .. . . . .. .. . . . . . . .. . 1850 
Black Knight 2000 ................... . .... 1750 

CALL US FOR EXCITING NEW PRODUCTS 
SEEN AT THE ACME SHOWlll 
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*LUCKY 8 * 
BOARD REPAIR 

HI-LO DOUBLE-UP JOKER POKER BOARD REPAIR 
Ask for John or Jeff 

MARS BILL ACCEPTOR REPAIR • WARRANTY OR NON WARRANTY 

Page 268 

Ask for Helene or "Peanut" 

FAST . . . FAST . . . FAST TURNAROUND 
COMPLETE 8 LINE KITS, GAMES PARTS, MONITORS, POWER SUPPLIES 

ARE AVAILBLE WITH FULL SERVICE BACK-UP 
ASK ABOUT OUR "AMERICAN POWER SUPPLY" 

* CALL FOR PRICES . . . WE ARE COMPETITIVE . . . WE HAVE SERVICE * 
Huntingdon Valley Industrial Center 

3979 Mann Rd. • Huntingdon Valley, PA 19006 

8 ' LT inc (215) 322-3232 FAX: 215-322-3238 

1·800-666-7776 

''SUPERDERBY©'' 
NOW-COMBINATION BETS 
BET ON 1st & 2nd PLACE! 

Replace your Quarter-Horse 
P.C. Board Only! 

RACETRACK EXACTA BETS: 
•Bet to Win. 
• Bet 1st & 2nd Place. 
• Reported earnings of $1000/week! 
• Quarterhorse income ... the way it used to be! 

EXCLUSIVE 
DISTRIBUTOR GOLD KEY SYSTEMS, INC. 

Orlando, Florida 

Tel.: (407) 246-1883 • Fax: 407-246-1886 

March 1991 RePlay Magazine 
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• MARS ¢1 - 5 -10 -20 
fn with Stacker STANDARD 
W •Just 17"High x 18 Wide x 20" § • Lightweight - 58 lbs. 
!::;: • SOLID Construction 
~ • 9" Color Monitor 
W • 369 ° Full Swivel Base 
U. • UPS Shippable 
ic • No Coin/No Bill Version Available 

for Export 

"' ::i • LUCKY 8 LINES 
c:( W-4, W-6, W-7 and 

COUNTERTOP 

a: W-8: The hottest game in the U.S. 
~ ASK ABOUT OUR 
0 • HI-LOW JOKER POKER SKILL-STOP FEATURES! 
a: 
A. • AMERICAN POKER . ...__ _______ ___, 

I QUALITY BUILT * QUALITY SERVICE * COMPLETE FACTORY SUPPORT I 

SE HABLA ESPANOL * CALL US TOLL-FREE!!! 

RePlay Magazine 

SEE US AT ACME
BOOTH 547 Huntingdon Valley Industrial Center 

3979 Mann Rd . 
Huntingdon Valley, PA 19006 

(215) 322-3232 
Fax: 215-322-3238 B'LT inc:: 

1-800-666-7766 
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CHERRY MASTER 
BOARDS, 

KITS 
& 

COMPLETE 
19" 

MACHINES 
NOW 

AVAILABLE 
II I 

* Call 9:30 A.M.-5:00 P.M. (JOE or MARK) for our LOW PRICES! 
* Turbo II Kits Available ... Mars Bill Acceptors Available! 

ENTERTAINMENT ENTERPRISES 
2136 So. Highland Avenue• Berwyn, IL 60402 

{708} 484·6555 or {708} 484·6571 

USED KITS 
IN STOCK NOW 

*Board & Header* 

Double Dragon II ... s299 
Champ Wrestlers . .. 699 
Magic Sword . . . . . . 999 
Thunderjaws . . . . . . 4 99 
Gate of Doom. . . . . 4 99 
Dynasty War ...... 499 
Twin Hawk . . . . . . . 159 
Search & Rescue ... 249 

NEW KITS 
IN STOCK NOW: 

Punk Shot. ...... ss99 
Bloxeed ... .. . .. 299 
Double Dragon 3. 7 49 
Ataxx . ......... 449 

(price just reduced) 

Others too . . call 
us now for 

complete list! 

MASTER SALES 
2400 S. Hwy. 75 • P.O. Box 692 • Corsicana, TX 75151-0692 

(903) 87 4-4 7 49 
Page 270 March 1991 

KITS-KITS-KITS! 
ALL KITS INCLUDE 

BOARD I MARQUEE 
(& MONITOR GLASS IF AVAILABLE) 

Jamma Hameu • Joystick I Buttons 
are Available $20.llO e11ra/klt 

$35 
Arabian, Championship Baseball 

Buck Rogers, Donkey Kong, Crazy Climber 
10 Yard Fight, Frogger, Kangaroo 

Make Trax, Mat Mania, Looping , Pleiades 
Stargate, Polaris, Statn 's Hollow, Tag Team 

Theil, Time Pilot, Track 'N Field 
Wizard of Wor , Zarzon , Zaxxon 

$50 
Bump & Jump, Commando, Elevator Action 

Food Fight, Front Line, Gunsmoke 
Hogan 's Alley, Mania Challenge 

Roe 'N Rope, Seicross, Tron 
Vs. Duck Hunt, Vs. Tennis 

$75 
Birdie King , Choplifter, Hat Trick, Jailbreak 

Joust, Joust II, Karate Champ, Kung Fu Hero 
Marble Madness, Pac-Man+ , Star Wars 

Vie Ar Kung Fu, Vs. Excite Bike 
Xenophobe (w{Joystick) 

$100 
Bionic Commando . Clash Road 

Cobra Command (Laser Disc), Dyger 
Draw Poker, Gauntlet, Gimme·A·Break 

lkari Warrior , Nintendo Vs. Motherboard 
Sente Motherboard , Vs. Top Gun, Vs. Platoon 

Vs. Goonies, Vs. TKO, Vs. Freedom Force 

$150 
Blasteroids , Guerrilla War , Last Duel , Rampage 

World Series, V-Ball 

$200 
Devastator, Kageki , P.O.W. , Pyros, Vigilante 

$250 
Altered Beast, Sillkworm, Rolling Thunder, S.P.Y. 

$325 
Bad Dudes, Escape from Robot Monsters 
Final Round, Heavy Barrel , Hippodrome 

Prehistoric Isle, Ninja Gaiden, Robocop, R·Type 
Shinobi, Stocker, Super Contra, Thundercross 

$425 
D.J. Boy, Double Play, Ghouls 'N Ghosts 

R-Type II , Quarterback, Twin Cobra, Sly Spy 
U.S. Classic Golf, Stocker, Vindicator, Zero Wing 

$495 
Combatribes, Crime Fighter 

Crime Fighter (for Gauntlet), Dragon Breed 
ESWAT, Shadow Dancer, Street Smart 

Sky Adventure, Snow Brothers, Task Force 
Wrestle War 

$125 
Arch Rival , Columns, Strider, Wheel of Fortune 

REDEMPTION 
DOYLE: BAmR UP BATTING CAGE 

$5,495 
SUPER SHIFTER (4-pl.) . .. $6995 
10' SKEE BALLS ... $1395 (Heh) 

BUY $1000 (or more) WORTH 
OF BOARDS AND GET A 

1011/o DISCOUNT 
VISA - MASTERCARD 

ALPHA AMUSEMENTS 
26477 Hoover• Warren , Ml 48089 

TOLL-FREE (800} 33-GAMES 
(313) 756-1555 After 5 P.M. EDT 

FAX# 313-756-1563 
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13" 
LUCKY 

I 

WHY MINI, 
AND OUR NEW 

8-LINES COUNTERTOP PAY 
AVAllABLE $995°0 

NOW MORE? ~ 

INCLUDES: 
I 
( 

* * $1-5-10-20 Dollar Bill Acceptor 

WORKS * 19" Color Monitor 
* Complete Button Assembly 

IN IMMEDIATE * Wiring Harness and Plexi 

A * Complete Electronics Package AVAILABILITY 
DRAWER * Full Factory Warranty 

* 
TUBULAR UNIVERSAL CABINETS * STEEL WORKS 

CONSTRUCTION UV-19 ... s725oo IN 
READY TO PLUG UV-25 ... s93000 A 
IN YOUR BOARD * Wells-Gardner Monitor DRAWER 

OVER/UNDER * Button Assembly, JAMMA Wiring Harness 

* COIN DOOR * Full Electronics Package 

EAST COAST DESIGN 
P.O. Box 681 • Hammonton, New Jersey 08037 

Phone ( 609) 567-1700 i~ ~¥: 609-567-3255 
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NEW FACTORY KITS: 
Capcoms Newest Hit -

Streetfighter II .... .. . . Call 
Taito Growl. . . ..... .... Call 
New Sega Aurail ....... $495 
New Leland Ataxx . ..... . 495 
Klax .... .. . . .. .. . .. . .. 300 
Ameridart ........ . . . ... 395 
Super Volleyball . ... . . . . . 295 

3 for . ........ . . . .... 600 
Vs. Dr. Mario . ...... . ... 250 
ESWAT Jr .... .... . . . . . . 395 
U.S. Classic .. . ... . . . ... 495 
Riverboat Poker Kit . . . ... 495 
New 2-pl. Pit Fighter Kit . . Call 
Namco's Dragon Sabre . . . Call 
Combatribes . . . . .... .. . 695 
Thunder Jaws .... . . . .. $695 
Gate of Doom ..... .... . 695 
Capcom Bowling . ... .. .. Call 
Leprechaun Bowl-0-Rama, 

Capcom Bowling update 
(makes 3 9ames) ...... Call 

Majestic 12 .. . .. . . ... . . Call 
Atari Shuuz . .. .. . ..... . Call 
Carrier Air Wing .... . .. . . Call 
Magic Sword ...... .. . . . Call 
Konami Roller Games . . . . Call 
Romstar One Slot Kit w/ or 

w/out game . . .. . . . ... Call 
Atari Race Drivin ' Kit (update 

your Hard Drivin ') . . .. . Call 

SNK Paks: Super Spy, Cyber Lip 
Ninja Combat, League Bowling 
AND MORE!!! 

DR. MARIO 
PLAYCHOICE PACK 

CLOSEOUT ... 
$109°0 

Call Bet ore It's 
Too Late! 

Play Choice Packs $79: 
Contra, Fester's Quest, 
Gauntlet, Super Mario II 

Ninja Gaiden, Tecmo Bowl, 
Super Contra, 
Double Dragon 

RECONDITIONED JUKEBOXES: 
ALL STYLES-ROWE CD100 

MISCELLANEOUS: 
• Used Cranes 
• Used National Cigarette 
• Original Skeeball 
• Reconditioned Model T 

Kiddie Ride 

CALL 
FOR ANY OTHER 
COIN-OPERATED 

EQUIPMENT! 

BIRMINGHAM VENDING CO. 

Page 272 

ESTABLISHED IN 1931 

GENERAL OFFICE 
540 Second Ave. N. • Birmingham, AL 35204 

(205) 324-7526 
SE WATTS: 1-800-238-8363 

FLORIDA DIVISION 
4542 L.B. McCleod Rd . • Orlando , FL 32811 

(407) 425-1505 
FLORIDA WATTS: 1-800-330-1 233 

National Watts Line: 1-800-288-7635 
FAX: 205-322-6639 

March 1991 

AVAILABLE NOW! 

******* 20 Year Industry Veteran 
Seeks Sales and/or Service 
Position. Will Relocate. 

CALL ME NOW!!! 

(518) 523-2775 

SPACE AGE 
ELECTRONICS 

* 
FOR FREE CATALOGUE: 

(805) 
252-4400 

FAX: 805-251-8596 

Have You Seen 
The Incredible 

T.V./8-LINE 
SYSTEM? 

* Call Us Now 
For Details! 

* 
TEKBILT, INC. 
1-aoo-666-m& 
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CALL 

MONDIAL INTERNATIONAL 
CORPORATION 

EXECUTIVE OFFICE: 

661 Hillside Road •Pelham Manor, New York 10803 

FERNANDO GALEB Tel: (914) 738-7411 
EXPORT SALES MANAGER OR FAX US AT: 914-738-7521 

OR TELEX: 421810 

GAME EXPORT SPECIALISTS FOR 38 YEARS 
• ESPECIALIZADOS EN EXPORTACION POR 38 ANOS 

DIRECT LINE (DISTRIBUIDORES DIRECTO): 
ATARI , AMERICAN TECHNOS, CAPCOM, 

WE TAKE CARE OF ALL YOUR EXPORT NEEDS 
• NOS HACEMOS CARGO DE TODA EXPORTACION REQUERIDA 

DATA EAST, DYNAMO, FABTEK, JALECO, 
KONAMI , LELAND, NSM, PREMIER, ROMSTAR, 
ROCK-OLA, SEGA, SNK, TAITO, WILLIAMS, 
WURLITZER . . . AND OTHERS! BEST SERVICE AND LOWEST PRICES! 

• EL MEJOR SERVICIO Y LOS PRECIOS MAS BAJOS 

VIDEOS: VIDEOS: 
American Horseshoe .... $899 lkari Warriors . ...... .. . $495 
Afterburner .. . ........ 1195 Klax ......... . . . 995 
Alien Storm ..... .... .. 1495 Laser Ghost .... call 
Altered Beast . . ...... . .. 499 Lightning Fighter ... .. 850 
Ataxx ................. 999 Magic Sword . . . ... call 
Arch Rival ............. 895 Mat Mania . . . . . . . .... 199 
APB ......... .. ... 750 Moonwalker .... . . . ... 1399 
Air Buster .... ... ...... 1050 Mechanized Attack ..... 1695 
Arkanoid ...... .. ....... 375 Meres ...... . . . . .. .... 1795 
Badlands .... . .. .. . . .. 1395 Monaco GP ........ .... 450 
Beast Buster . . ... 2995 Neo•Geo ............ . . . call 
Buster Bros. . . .. 795 Ninja Gaiden . . . .. . . 795 
Bad Dude . . . ... 1095 TMNT. . . ......... . . 1895 
Bottom of Ninth . . . .. 699 Operation Wolf . . .. . .. 995 
Big Run . . . . . 1750 Oper. Thunderbolt ...... 1595 
Bowling ......... .. .... 850 Out Run . . . .. ......... 1695 
Cad ash ( 4-pl.) . . .. . .. . . 1295 Overdrive ..... .... ... . . call 
Cheyenne . . . . ........ . . 350 Paperboy .............. 7 45 
Cont. Circuit ........... 1195 Pit Fighter ............. call 
Chase H.O.. . . . 1595 PlayChoice 5 .......... 1199 
Cyberball . . . . .. . 1095 PlayChoice 10 . . ..... 999 
Crime Fighter . . ... 1095 Pole Position . . . . . ... 595 
Cross Bow . . . . ......... 350 P.O.W........ . .799 
Combat ...... .. .. 250 Quarterback . . . . . . .... 895 
Double Dragon . . . ... 595 Rampage . . . . . . .. 499 
D.J. Boy ............... 895 Rastan . . . . .. . . ... . .... 499 
Dr. Mario ............. 1199 Road Blaster . . . . . ... . . 1095 
Escape of Planet ..... . .. 899 Robocop . . . . . . . . . . . . . . 899 
Eswat .......... . . 895 Rolling Thunder ... 695 
F-15 ............. . . call Rough Ranger . . .... 599 
Final Fight .. 1495 Race Drivin '. .. call 
G-LOC ................. call Shinobi . . . . . ... 650 
Guerrilla War . . . .. 750 720° ......... . .. .. .... 945 
Golden Axe . . . . ... 995 Spy Hunter . . . ..... . .... 499 
GP Rider . . .. .......... call Super Hang On ..... ... 1395 
Hang On .. . .......... 850 Super Off Road ........ 1799 
Hard Drivin ' . . .. . .. call Super Sprint . . . . . . 1099 
Hydra ........ . . 1495 Super Contra . . . . .... 650 
Heavyweight Champ . . . . 995 Space Gun . . . . . .. call 
Hot Rod ............. .. 995 Speed Buggy . . .. call 
Indiana Jones .... .. . . .. 595 S.C.I.... . . . . . call 

• Representantes exclusivos en U.S.A. 
de simuladores cisco Ualeco). 

VIDEOS: 
Super Monaco GP ..... $1995 
Sly Spy ............... 899 
Sky Shark . . . .. 399 
Slick Shot ............. 1995 
Thunder Blade ......... 1295 
Thunder Fox . . . . .... call 
Thunder Jaws . . . . ... call 
Time Soldier . . .. 350 
Turbo Drive . . .......... call 
Two Crude ........... . . call 
Baseball Vs. Cabinet . .. .. 550 
Vindicator ............ . 899 
Volleyball .............. 699 
World Series . . .. . ..... .450 

PINBALLS: 
Back to the Future . . .. . $1999 
Black Knight 2000 ...... 1399 
Comet .... . ..... 595 
Diner .. . ...... . .. . ..... call 
Elvira ......... .. . .... 1995 
F-14 .................. 599 
Game Show ........... 1650 
Deadly Weapon ........ 1995 
Time Machine ......... 1299 
Title Fight ..... ... ... . . 1999 
Silver Slugger ......... 1599 
Motordome ............ 499 
Car Hop ...... . . . .. .... call 
High Speed ........... 699 
Pinbot ... 799 
Hollywood Heat ......... call 
Playboy .............. 1350 
Police Force ........... 1695 
Bone Buster ........... 1350 
Roller Games . . . ... 1899 
Whirlwind. . . . . ... 1799 
Simpson ............... call 
Dr. Dude . . . . . . . . . . . . . . call 
Fun House . . . . ... call 
Phantom of Opera . . . .. call 
Robocop Pin . . ..... call 

ARCADE PIECES: 
Afterburner (s/d) ....... call 
Air Inferno .... . . . . .. ... call 
Cisco (s/d) deluxe . . . . . call 
Final Lap II. ............ call 
G-Loc (s/d) . . . ... call 
GP Rider ............... call 
Race Drivin ' (s/d) ....... call 
Laser Ghost ............ call 
Power Drift . ............ call 
Stun Runner (s/d) ...... 2695 
Super Hang On (s/d) ..... call 
Out Run (s/d) . . ... call 
Top Landing (s/d) ...... 4999 
Super Monaco GP (s/d) ... call 
Turbo Out Run (s/d) ...... call 

REDEMPTION: 
Skee-Balls, TMNT Pizza Drop 
Wacky Gator, Cosmo Gang 
Basketball, Air Hockey Table 
Darts , Foosball, Space Pods 
Playland Cranes, Starfighter 

Shoot-to-Win , Skill Dozer 

* JUKEBOXES: 
Rowe R-88 ............ $799 
Rock-Ola 478 .......... 698 
Rock-Ola 490 II ....... 1299 
Wurlitzer SL900 ......... 899 
Rock-Ola 498 CD ....... 1999 
Rowe R-74 ............. 299 
Rock-Ola 498 X. . . ... 1599 

WORKING GAMES: 
s199.s250 
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FOR LOCATION-READY 
PRE-OWNED EQUIPMENT 

"If it takes a coin, SGB has it!!!" 

USED UPRIGHT USED PINBALLS: P.C. BOARD & HEADER 
VIDEO GAMES: $49 Cyclone . . . . . $1195 

All Amer. Football .... 1595 
Altered Beast .... . .... 695 
Arch Rivals ........... 995 
Arkanoid . . ...... 895 
Bad Dudes ........... 895 
Bottom of Ninth . . .. 895 
Cabal ............... 895 
Capcom Bowling ...... 995 
Choplifter . . . . .. 295 
Chopper I. ........... 595 
Combatribes .......... 695 
Commando ........... 295 
ESVVAT ............. 1095 
Final Fight . ......... 1495 
Golden Axe . . . . 895 
Guerrilla VVar .... . .... 495 
High Impact .......... Call 
lkari VVarriors ......... 495 
Kageki .............. 495 
Klax ................ 595 
Magic Sword ........ 1295 
Mechanized Attack .... 1395 
Ninja Gaiden .......... 795 
Operation VVolf .... .... 895 
Operation Thunderbolt . 1395 
Pigout .............. 1495 
P.OW.. . ........ . . 795 
Pitfighter ........... 2295 
Quarterback .......... 895 
Robocop .. . .895 
Rush 'N Attack . . . . 295 
Shadow Dancer . . . . 795 
Shinobi .. ............ 795 
Silkworm . . . .. .. 395 
Sky Shark ............ 595 
Stike Zone ........... 395 
Street Fighter ......... 595 
Super Off Road . . . 1595 
Superman ........... . 695 
Ten Yard Fight ........ 250 
TMNT . . ............ 1795 
Toobin ' .............. 695 
U.S. Classic .......... 595 
VVorld Series . . . . 395 
VVorld Soccer Finals ... 1895 
VVVVF .............. 1095 
Xybots ..... .. ....... 395 

Diner . . . . . . . . . 1995 
Elvira . . .. 1895 
Funhouse . . 2495 
Mon. Night Football. .. 1295 
Phantom of Opera .... 1695 
Riverboat Gambler .... 2195 
Rollergames ......... 1695 
Simpsons .......... 2295 

MISCELLANEOUS: 
Reel Poker w/ticket 

dispenser ........ $2495 
Night Striker 

(s/d) video game ... 1495 
l.C.E. Putting Challenge 

New ... .......... 3895 
Chexx Hockey ........ 395 
Pubtime Premier Edition 

Special . . . 995 
Rowe BC 12 Changer .. 1795 
Rowe BC 25/BC 25 MC1795 
Tornado Foosball Table. 595 
Shoot-to-VVin w/DBV .. 1595 
Atari Football (2-pl.) .... 195 
NSM Prestige 2 . . . . . . 995 

WANTED 
TOP$$$ PAID FOR: 
All used upright & sltdown 
driving games, especially: 
Race Drivin ', Hard Drivin ' 

Final Lap, Four Trax 
Super Monaco GP, GP Rider 
Power Drift, S.C.I., G-LOC 

• Recent Late Model 
Betson I Greyhound Cranes 
• Pokers, Pushers & Recent 
Redemption Equipment 

P.C. BOARD & HEADER 
$25 

Centipede, Dig Dug, Frogger 
Jungle Hunt/King, Mr. Do! 

Q*Bert, Pengo 
Tin-Star and Tron 

Champ. Baseball , Choplifter 
Crystle Castles, Elevator 

Action, Empire City 
Gauntlet, Ghosts & Goblins 

Jailbreak, Karate Champ 
Mat Mania, Mania Challenge 
Punch-Out, Rush 'N Attack 
Super Pac-Man, Two Tigers 

Super Basketball 

OTHERS: 
Altered Beast ....... $495 
Bad Dudes ........... 195 
Badlands ...... . ..... 795 
Blockout ....... .. .... 395 
Blood Bros .......... 895 
Cabal ............... 495 
. 50 Calibre ........... 695 
Champ. VVrestler ...... 495 
Columns ............. 495 
Combatribes .......... 495 
Commando .... . . . .. . 150 
Dead Angle .......... 495 
ESVVAT ......... ..... 495 
Final Fig ht ............ 995 
Gate of Doom ........ 695 
Golden Axe ........... 595 
Guerrilla VVar ......... 150 
High Impact ......... Call 
lkari VVarriors ......... 195 
Kageki ........... . .. 195 
Klax ................ 295 
Magic Sword .... . .... 895 
Moonwalker .......... 695 
Ninja Gaiden ..... . .... 495 
Pig Out ....... . ..... 395 
P.O.VV .............. . 395 
Robocop ............. 395 
Shadow Dancer .... ... 395 
Shinobi .............. 495 
Silkworm ........ .... 195 
Sky Shark . . . .. 395 
Street Fighter . . . .... 595 
Strike Zone ........... 195 
Superman ............ 495 
Tecmo Knight ........ 595 
Ten Yard Fight ....... 150 
TMNT ............... 995 
VVorld Series .. . ...... 195 
VVVVF ..... .......... 795 

All Equipment Shopped & Location Ready! 
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Trades Welcome! 

Southeast Game Brokers. Inc. 
Tampa, Florida 

(813) 885-1080 
March 1991 

8-LINES 
* Upright Cabinets with 

Monitors & Harnesses 

* 8-Line Boards 
' 'version 6 
Cabinets w/monitors 

$450 
8-Line Boards 

$400 

Call John: 
1-800-535-5489 

SKEE-BALLS 
(4) Model E Skee-Balls with 
Deltronic Ticket Dispenser 

"Like New" and on Location! 

(713) 468-5152 or 
FAX: 713-468-5175 

*US GAMES'* 
SUPER DUPER 

CASINO 
used 

$750 
Odessa Corporation 

(303) 530-3500 

Have You Seen 
The Incredible 
T.V./8-LINE 
SYSTEM? 

* 
TEKBILT, INC. 
1-aoo-666-ms 
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SOUTHLAND DISTRIBUTING 
1611 Castle Hayne Rd., Bldg. B •Wilmington, North Carolina 28401 

(919) 343-8200 • Toll Free: 1-800-659-1999 
OR FAX US AT: 919-343-0084 

ASK FOR BOBBY, ROBERT OR RUDY TODAY! 

* FREE DELIVERY AVAILABLE NOW * 
SPECIAL. . . CABINETS ... KIT READY 

EXTENDED OFFER INCLUDES: 

s37500 *MONITOR W-6 Kits. . . . *POWER SUPPLY s59500 
*COIN MECHS 

LOOKING FOR GOOD TECHNICIANS! * FORMICA CABINET (not paper) 

KITS AVAILABLE • CALL FOR PRICES 
* W-4 
* W-6 
* F-5 

* CHERRY BONUS I 
* CHERRY BONUS II 
* CHERRY MASTERS 

CALL us ... WE CAN DO BUG TRAP Logic Comparators 
__ v_o_uR_C_O_NV_E_RS_IO_N_S!_----1 Reg. $399 Special Introductory 

COMPLETE GAMES AVAILABLE! Offer: $349 (LIMITED TIME!) 

GLASSES: 13" or 19" 
* LUCKY 8-LINE 
* CHERRY BONUS 
* CHERRY MASTER 

$3500 

PICK-UP & DROP-OFF 
SERVICE IS 
AVAILABLE! 

USED EQUIPMENT FOR SALE NOW: 
Rock-Ola 474 .. . . .. $475. Rowe R-92 Combo .. $3100 PlayChoice 10 . .... $975. 
Rock-Ola 4 78 . .... . 525. Kramer High Speed 800. Kramer Krane . .. ... 750. 
Rock-Ola 480 . .. ... 675. G'hound 5-in-1 . ... 800. Skill Master ....... 450. 
Rock-Ola 484 . .... . 750. Jackpot Bonus . .. . 900. Pinballs . ... . .. .... Call 
Rock-Ola 488 . . . . . . 850. Top Draw .. . . . . .. 950. Drews Tiger Paw ... 900. 
Rowe R-82 . .. . . . .. 650. Dynamo Foosball .. 550. G'hound Crane . .. . . 900. 
Rowe R-87 .... ... . 1225. Clean Sweep Crane 1000. Big Choice Trip ..... 1300. 
Rowe R-90 ...... .. 1n5. Omega . . ... . . .. . 800 Pushman . .. . . . . .. Call 
Rowe R-91 .... . . . . 2045. GTI .. ....... . .. . 1100. Pool Tables (all brands) 800. 

Rowe R-92 ........ 2375. Galaga (cocktail) . .. 350. Rene Pierre (recond. toosballsl 600. 

TRADE-INS ARE WELCOME! 
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WANTED: 

SEEBURG 
JUKEBOXES 

USC-1 (Bandshell) 
USC-2 (Firestar) 
SPS-160 (Olympian) 
SPS-2 (Matador) 

STD-1 (Vogue) 
STD-2 (Entertainer) 
STD-3 (Sunstar) 
STD-4 (Mardi Gras) 

ANY QUANTITY . . . 
WE PAY CASH! 

RAMA 
ENTERPRISES 
110 Bridge St., Brooklyn, New York 11201 

(718) 858-7445 
FAX: 718-858-7446 

YOUR KEY 
TO 

ARGENTINA 
If you are a busy businessman with good products 
to sell , but lack the time, opportunity or know-how 
for placing your products in our country, turn to 
us for help!. 
Through our extensive network of more than 500 
eager-to-buy clients in our territory and a staff of 
20 highly-qualified collaborators, we can guarantee 
the best for your profits! 
Save time ... save money .. . avoid trouble ... we will 
do the work for you! 

* 
LOMONACO 

ALEJANDRO M. CERVANTES 2001 
1416 - Buenos Aires -Argentina 

FAX: 54-1-786-1747 •TEL: 54-1-581-9152 
54-1-581-1634 54-1-581-5084 54-1-582-9550 54-1-583-2098 

BUYERS' BULLETIN AD ORDER 
BUYERS' BULLETIN CLASSIFIED ADS are discounted tre
mendously from " up front" ads. Here is where you can display 
your used equipment, parts, employment opportunities, etc. 

WE HAVE ART FACILITIES to turn your raw copy & layout 
sketch into an attractive advertisement. Send us some words, 
a rough sketch and the size you would like. We'll do the rest. 

RATES ARE : $20 per column inch . There are 3 columns per 
page, 10" in each column. Multiply depth of ad x #ofcolumns 
wide x $20 for net cost. Minimum size : 1 column x 1" ($20). 

Full Page ............... $580 
2/3-page ............... $400 
1/2-page ............... $300 
1 /3-page ............... $200 
1/4-page ............... $150 
1/6-page ............... $100 
Other sizes ....... $20/col. inch 

-----------------------------------------------
COMPLETE THIS FORM and send it with your layout sketch and payment to: REPLAY MAGAZINE, 
P.O. Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call (818) 347-3820 
and ask for Barry Zweben (Monday - Friday 9 A.M. · 5 P.M. Pacific Time). 

Company Name------------------

Your Name Phone 

Street ----------------------------------
City, State & Zip Code 

---------------------------~ 

Payment of $ is enclosed for (# of) insertions. ------ -~~-

-------------------------------------------~----J 
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Missouri's Largest Coin Machine Distributor 
Representing all Leading Manufacturers 

of Equipment and Kits 

Kansas City Branch 
1518 N. Topping 
Kansas City, Mo. 64120 

816-231·2349 

* 
HOME 

OFFICE 

* 

St. Louis Branch 
2800 Market Street 
Valley Ctr. Bldg. H 
St. Louis, Mo. 63103 

314-531-8777 

5617 Business 50 West 
Jefferson City, Mo. 65109 

314-893-2756 

USED KITS NOW AVAILABLE: 
Complete with controls, 

marquee & wiring harness! 

********* 
$895 

Golden Axe (Sega), Robocop (Data East), 
Strider (Capcom), US Classic Golf (Taito) 

Moonwalker (Sega) 

$695 
Arch Rivals (Bally), Crime Fighter 2-pl. 

(Konami), Ninja Gaiden (Tecmo), Shadow 
Dancer (Sega), Superman (T aito) 

$595 
Crime Fighter 4-pl . (Konami), 
Cyberball 2072 2-pl. (Atari), 

$495 
Chopper 1 (SNK), Crime City (Taito), 

Escape the Planets (Atari), ESWAT (Sega) 
Final Round (Konami), Heavy Barrel(DataEast) 

Main Event (Konami), Skull & Crossbones 
(Atari), Super Contra (Konami), Thundercade 

(Romstar), Vigilante (Data East), 
Wild Arrow (Neyco) 

$395 
Cobra Command (Data East), Double Dragon 

(Taito), Guerrilla War (SNK), Kageki 
(Romstar), R-Type (Nintendo), Silkworm 

(Tecmo), Splatterhouse (Namco), 
Zero Wings (Williams) 

$295 
Chelnov (Data East), Dragon Spirit (Atari), 
Haunted Castle (Konami), lkari Ill (SNK), 

P.O.W. (SNK), Rescue Raider (Bally), 
Twin Eagle (Taito), 

$245 
Alien Syndrome (Sega), Bad Dudes (Data 

East), Bermuda Triangle (SNK), Birdie 
King Ill (Monroe), Bionic Commando 

(Capcom), Black Tiger (Romstar), Double 
Play (Leland), Fighting Golf (SNK), Poker 

(RVI), Rastan (Taito), Side Arms (Romstar) , 
Side Arms (Romstar), 1943 (Capcom), 

Tee 'd Off Golf (Tecmo), Tiger Road (Romstar) 
Yukon Power (Exidy) 

RePlay Magazine 

$195 
Alley Master (Cinematron), Birdie King II 
(Monroe), Boot Camp (Konami), Bottom 

of Ninth (Konami), Contra (Konami), 
Crusin (Kitkorp), Galaga (Midway), 

Gondomania (Data East), Gauntlet II (Atari), 
lkari Warrior (Trade West), Karnov 

(Data East), Kid Niki (Data East), Metro 
Cross (Kitkorp), Sky Shark (Romstar), 
Ten Yard Fight (Tecmo), Time Soldier 
(Romstar), Touch Down Fever (SNK), 
1942 (Capcom), Top Gunner (Konami) 

World Series (Cinematron) 

$145 
Life Force (Konami), Pac-Land (Bally), 

Rygar (Tecmo), Solar Warrior (Romstar), 
Tiger Heli (Romstar), Wonder Boy (Sega) 

$95 
Galaxian (Midway), Gladiator (Taito), 

Karate Champ (Data East), Mania Challenge 
(Metro), Happy (Bally), Mario Bros. 

(Nintendo), a·Bert (Gottlieb), Special 
Forces (Konami), Two Tigers (Bally), 

Vie Ar Kung Fu (Konami) 

$45 
Break-Thru (Data East), Donkey Kong 

(Nintendo), Donkey Kong Jr. (Nintendo) 
Donkey Kong Ill (Nintendo), Express Raider 

(Data East), Goonies (Nintendo), Popeye 
(Nintendo), Rush 'N Attack (Konami), Terra 

Cresta (Nichibutsu) 

* 
NEW CLOSEOUT FACTORY KITS 

Bottom of Ninth (Konami) .......... ... $445 
Cadash (Taito) . . . 695 
Championship Bowl (Romstar) . 595 
Double Play (Leland) . . 395 
Road Runner (Atari) . . . ............ . 45 
Strike Zone (Retrofit) (Leland) ......... .. . 95 
World Series (Cinematronics) . .195 
Starguards to Rampage (Bally/Midway) .... . 35 

March 1991 

PLEASE CALL RICH OR RON 
AT (314) 531-8777 

or FAX 314-531-7814 

SEE OUR NEW 
100-CD·DECK PLAYER 

CONVERSION KIT 
for 

Any Type of Phonograph 
AT OUR BOOTH 

AT THE ACME SHOW!!! 

USED DEDICATED COMPLETE 
VIDEO GAMES 

Blasteroids (Atari) . . .. . ... $395 
Gain Ground (3-pl. Warrior)(Sega) ... . .. .. 895 
Hot Rod (3-pl. Driving)(Sega) ............ 945 
Moonwalker 25" (Good Buy!)(Sega) . . . . 1495 
Power Drift (Driving)(Sega) ........... . 1595 
Xybots (Atari) . . .. . . 495 
Crackdown (Sega) . . . . . . . . . . .. 995 
Gain Ground (Sega) . ... . ... ....... . .. .. 995 
Scramble Spirits (Sega) ................ 995 

SYSTEMS SOFTWARES & MARQUEES: 
(Controls If Available) 

Systems 1 (Atari) ..... ............... $195 
Marble Madness (W/C)(Atari) . . 95 
Road Runner (W/C)(Atari) . . .. .. .... 45 
Sac-Pac System (Bally/Sente). . .... 45 
Mini Golf (W/C)(Bally/Sente) . . .. 95 
Night Stocker (W/C)(Bally/Sente) . . . 95 
Name That Tune (W/C)(Bally/Sente) ... .. .. 95 
Spiker (W/C)(Bally/Sente). . . 95 
Street Football (W/C)(Bally/Sente) . . . 95 
Stompi (W/C)(Bally/Sente) . . .. 95 
Vs. Systems (Nintendo) . . 95 
Baseball (Nintendo) . . ............. . .. ... 45 
Golf (Nintendo) . . . ................ . .... 45 
Hogan's Alley (no gun)(Nintendo) . . .45 
Slalom (w/skis)(Nintendo) . . 75 
Tennis (Nintendo) . . 45 
T.K.O. (Data East) .. ... ............. . .. . 45 

SPECIALTY GAMES: SIT DOWN 
COCKTAIL TABLES, COCKPIT DRIVING GAMES 

& NOVELTY GAMES 
Double Player Basketball (lntermark) ... $1595 
Grid Iron (F/Ball table)(Atari) . . . 495 
Final Lap (2-pl. S/D)(Atari) ... 5995 
G-LOC Deluxe (S/D)(Sega) . . ... . . 9500 
GP Rider (2 -pl . Motorcycles)(Sega ) 
Jr. Pac-Man (Cocktail Table )(Bally) . . 495 
Pot Shot (Redemption)(Atari) .......... . 2995 
Race Drivin ' (S/D)(Atari) . . .. . .. Call 
STUN Runner (S/D)(Atari) . . .. . 2695 
Super Monaco GP Del. (S/D)(Sega) ...... 5795 
Time Pilot (Cocktail Table)(Centura). . . . . 395 
Quik Poke (Valley) . 595 
World Cup Soccer (Tecmo) . . .... 445 
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Big Ten Electronics ........ ......... 123 Nintendo ... 21-22, 75-76, 131-132, 149-150 
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