




POKER MOVES SOUTH - On June 20, Loui
siana's House of Representatives passed HB.1509, 
a pay-off video poker legalization bill, by a vote 
of more than two to one (67 yays, 28 nays), said the 
Baton Rouge Morning Advocate. The LAMOA-spon
sored bill would allow per-play bets of up to $5; per
play jackpots up to $1,000; up to five vidpoker ma
chines in liquor-licensed stops; and unlimited vid
pokers at horse racetracks and parimutuel betting 
parlors. Machines would return 80% of the total 
money that's bet, back to players over the long 
run. The senate could vote by June 29 and LAMOA 
hopes Gov. Roemer will remain neutral. "I feel 
sure it will be a victory all the way around," said 
LAMOA's David Goudeau. 

JUKE UCENSE SCORECARD - As you'll read 
inside, the Jukebox License Office has extended the 
deadline for applications and checks from June 1 
to August 1. As of June 21, JLO Manager Melonie 
Krisza told us they'd already computer-logged over 
52,000 licensed boxes; many more awaited process
ing. Some unprocessed forms contained checks writ
ten to the wrong parties (like "ASCAP," "Licensor," 
etc.). Remember: inscribe checks to the "Jukebox 
Licensing Office." Of the response to date, Melonie 
said ''Ithinkwe'redoingprettywellsofar.'' 96,000 
jukes were licensed for the year 1989. AMOA was 
instrumental in getting the deadline extended and 
continues to mail many applications and explanatory 
letters to certain distributors and one-stops who've 
requested them, to ensure that as many operators 
as possible know their licensing duties. 

AMOA EXPO '91 - Next year's operator-spon
sored expo takes place mid-September at the Las 
Vegas Convention Center, not in Orlando or Nash
ville. That means Vegas will host both ACME and 
AMOA again in '91. By the way, the upcoming 
AMOA Expo '90 (New Orleans, Oct. 25-27) is already 
an exhibit sellout at the Rivergate. 

HANK TRONICK, popular sales veep at C.A. 
Robinson's L.A. headquarters, underwent emergen
cy surgery June 15 at St. John's Hospital in Santa 
Monica after being hit by a most serious infection 
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centered around his artificial hip. Hank's condition 
was extremely critical just after the operation and 
he was placed on a respirator. Sandy Bettelman 
told us on June 21 that Hank had stabilized, though 
he was very groggy and in bad pain. Hank will be 
given IV antibiotics for a month at least, even if 
he returns home, in order to kill the infection. If 
drugs don't work, more serious implant surgery may 
occur. In any case, the "Giant of the California 
Industry'' will be sidelined for many months to come. 
Please include him in your prayers. 

PLAY THAT CD - Snap out that CD (pasted onto 
Pioneer's brochure in this issue) and give it a spin. 
One of them (or perhaps one going out via direct 
mail) has a special message on it which will entitle 
the lucky operator to a free Pioneer CD jukebox, 
to be presented at the AMOA show. Presently ship
ping their box to dealers, Pioneer will give 9 free 
"compilation CDs" per juke to any operator who 
buys one or more boxes duringly July, Aug. & Sept. 
(that's six current hit CDs, three with evergreens). 
"We're moving 'em out!" smiled the factory's Steve 
Rogers, "and this free CD offering should give the 
product even more attraction to operators." 

AMOT'SNEW DATES, SITE-Tennessee oper
ators will hold their annual convention and trade
show at Nashville's spectacular Opryland Hotel on 
Aug. 10-12. (The change lets AMOT and exhibitors 
dovetail their event with the National Conference of 
State Legislators, slated for the same site Aug. 3-10.) 
Look for important lobbying, spectacular entertain
ment and the friendliest folks around. Call AMOT 
expo chair Jan Green for details at 901/521-1234. 

KUDOS to Capcom for fast action in offering free 
update chips to fix a minor glitch in some (not all) 
boards of their high-charting vidgame Meres. The 
fix boosts earnings up to 27%, said the firm. Ask 
your authorized dealer ... RSI (45 record subscrip
tion service) has pressed its first record: Kim Carnes' 
"Everybody Needs Someone" from the film "Im
pulse." It ships with promotional posters for juke 
locations ... Thanks to all who asked after our Editor 
Marcus Webb's health; he's fine. 
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u~right videos best software 
MODE L/MANUFACTURER RATING DIST . MODE L/MANUFACTURER RATIN G DI ST . 

• 1 TMNT (TURTLES) (Konaml) (7) 9.52 980/o • 1 FINAL FIGHT [HJ (Capcom) (5) 9.22 740/o 
• 2 G-LOC (Sega) (1) 9.00 13% • 2 COMBATRIBES [H] (Amer. Technos) (1)8.43 11% 

3 HARD DRIVIN' (Atari) (16) 8.74 46% • 3 CADASH [HJ (Taito) (3) 8.27 21% 

• 4 SMASH TV (Williams) (1) 8.54 28% 4 WWFSUPERSTARS[H](Technos)(12) 8.19 , 81% 

• 5 GALAXY FORCE (Sega) (2) 8.50 110/o • 5 ALIENS [HJ (Konami) (3) 7.98 440/o 

• 6 MERCS (Capcom) (3) 8.32 450/o • 6 AIR BUSTER [HJ (Sharp Image) (2) 7.78 70/o 

7 FINAL LAP (Atari) (20) 8.03 250/o • 7 MVP [HJ (Sega) (3) 7.74 220/o 

• 8 2-DUDE OFF ROAD (Leland) (2) 7.87 120/o • 8 DJ BOY [HJ (American Sammy) (3) 7.67 240/o 

9 OFF ROAD (Leland) (16) 7.80 740/o • 9 LIGHTNING FIGHTERS [V) (Konami) (1)7.43 60/o 
• 10 BEAST BUSTERS (SNK) (6) 7.64 200/o 10 GOLDEN AXE [H] (Sega) (13) 7.38 730/o 

11 BIG RUN (Jaleco) (2) 7.64 11 % • 11 OFF ROAD TRAK PAK [R] (Leland) (2) 7.20 320/o 

12 TURBO OUTRUN+ (Sega) (12) 7.51 480/o • 12 BLOCKOUT [HJ (American Technos) (3)7.19 130/o 
13 CYBERBALL 2072+ (Atari) (7) 7.39 330/o • 13 SNOW BROS. [HJ (Romstar) (2) 7.18 14% 
14 OPERATIONTHUNDERBOLT(Taito)(15)7.36 480/o 14 TOKI [H] (Fabtek) (7) 7.14 350/o 

15 CHASE H.Q. (Taito) (19) 7.26 460/o • 15 BLOXEED [H) (Sega) (1) 7.14 110/o 

• 16 S.C.I. (Taito) (6) 7.25 230/o • 16 VS. CRIME FIGHTERS [SJ (Konami) (8) 7.08 300/o 
17 S.T.U.N. RUNNER (Atari) (8) 7.23 32% 17 VIOLENCE FIGHT [H] (Taito) (4) 7.07 120/o 

18 OUT RUN (Sega) (43) 7.12 670/o • 18 BUSTER BROS. [HJ (Capcom) (6) 7.00 35% 
19 SUPER HANG-ON (Sega) (36) 6.99 60% • 19 BADLANDS [HJ (Atari) (5) 7.00 340/o 

20 POWER DRIFT (Sega) (15) 6.89 280/o • 20 TECMO WORLD CUP '90 [HJ (Tee.) (4)7.00 70/o 
21 CYBERBALL (Atari) (16) 6.87 31 % [HJ horizontal [VJ vertical [SJ system [RJ retrofit 

.... __________________________________ _,. 
22 CRIME FIGHTERS+ (Konami) (16) 6.83 56% 

23 NARC (Williams) (17) 6. 75 420/o flip~ers 
24 AFTER BURNER (Sega) (32) 6. 71 620/o 1 WHIRLWIND (Williams) (5) 8.63 720/o 
25 MIDNIGHT RESISTANCE+ (D.E.) (7) 6.71 330/o 

+ indicates game was produced in both dedicated & software forms 
2 ELVIRA (Midway) (9) 8.48 490/o 

• 3 POOL SHARKS (Midway) (2) 8.47 140/o 

best new videos • 4 ROLLER GAMES (Williams) (2) 8.34 340/o 

5 PHANTOM OF THE OPERA (D.E.) (4) 8.24 340/o 

6 EARTHSHAKER (Williams) (15) 8.18 50% 

7 POLICE FORCE (Williams) (10) 7.79 500/o 
8 GAME SHOW (Midway) (3) 7.74 280/o 

9 CYCLONE (Williams) (26) 7.55 620/o 

10 MOUSIN' AROUND (Midway) (6) 7.55 34% 

• LINE OF FIRE [s/d] (Sega) 8.00 
• 2 WINNING RUN [u/r] (Namco/Belam) 8.00 
• 3 THUNDERJAWS [h-kit] (Atari) 8.00 
• 4 SPORTSMATCH [h-kit) (Fabtek) 8.00 
• 5 WGP [u/r+s/d] (Taito) 7.75 

• RATING: 
available brand new at certain distributors; number following brand shows months on chart including this one. · 
Operator_s were mailed "ballot sheets" listing games in active operation in U.S. locations and game centers and asked to " rate " 
the ea~~mg P~.rformance o\;ach ~.n the "1 to 10 ': ;rieas~;.e: 10 for "po":-:er-house earnings, " g for " excellent," 8 for " very good 
f!ame, 7 for . f!OOd game, 6 for decent game, 5 for JUSt average, 4 for "below average," etc. The written votes were ta I
/Jed up and d1v1ded by the actual number of times the specific game was rated. Hence, the decimal points. 

DIST.: 
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The percentage of the surveyed arcade and street location operators who have the item on location. No upright videos rated 
by Jess than 10% of these operators appear on the Upright Videos chart, but promising new items appear under Best New Videos. 
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A Two Player Game of Magic Spells, Fantasy Role Playing and 
Rich Graphics That Will Keep Your Players Spellbound! 

SEE YOUR DATA EAST DISTRIBUTOR OR CONTACT: 

DATA EAST USA, INC. 
1850 LITTLE ORCHARD, SAN JOSE, CA 95125 

(408) 286-7074 
'"' 1000 nATA FAST llSA. INC. 



P.O. Box 2550 22157 Clarendon St. 
Woodland Hills, CA 91365 

818/347-3820 
For subscription info rmation, ask for Carol Casuga. 

Fax: 818-347-2112 
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Our July cover features the heroes 

of the 'Back to the Future' film trilogy: 
Marty McFly and Doc Brown. But wait! 
There's a third hero: it's 'Back to the 
Future: the Pinball' from Data East! And 
we suspect that with this hot item on 
location, you may get the same rush 
that Marty and Doc get from zooming 
backward and forward in the Time
Space Continuum. This game comes 
strongly endorsed by none other than 
the film's co-writer and co-producer 
himself, Bob Gale. 

Read more about it inside (and take a 
second look at DE's design leader Joe 
Kaminkow and General Manager Gary 
Stern on our cover) . 

RePlay Magazine, July 1990, Volume XV, No. 10. 
RePlay is published monthly by Re Play Publishing, 
Inc., P.O. Box2550, Woodland Hills, CA91365. Sub
scription rates (all mailed by First Cla~ Mail): United 
States: U.S.$60.00;Canadaand Mexico: U.S.$80.00 
per year (Canadian currency: $100.00). All other for
eign countries $200.00 per year (Air Mail), $75.00 
Steamer Mail (Surface). Please address subscription 
applications to RePlay, P.O. Box 2550, Woodland 
Hills, CA 91365. Copyright 1990 under the Uni
versal Copyright Convention. All rights reserved. 
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This industry confronts more double standards than 
Aladdin's Castle has video games. Take gambling, 

something that's generally considered immoral unless 
the government runs the operation (sort of like capital 
punishment, "you can't but we can"). Sure, there are 
pockets of the country where private enterprise is 
allowed to participate in gambling. But who ever heard 
of a private lottery (i.e. a legal one)? Several state associ
ations (with backing from AMOA) are hammering for 
legalized pay-off poker. We just hope everyone realizes 
that the legislators they're talking to are quite possibly 
"competitors" who are reluctant to give up even a small 
piece of their "gambling franchise." The state wants a 
big slice, if not the whole pie. But as they said in South 
Dakota, "ya never know." 

Another double standard lies in the tobacco field . 
On one hand, you have federal Health Secretary 

Sullivan asking states to outlaw cigarette machines, while 
another branch of the same government is subsidizing 
tobacco growers. Operators may shake their heads in 
bewilderment, but they'd do better to shake out the 
cigarette route to ensure that minors can't buy smokes 
from their machines. That even means pulling a machine 
from a place where the personnel don't care if kids buy 
or not. Don't worry so much about the civil law all the 
time. Think about the moral one as well. 

N ow, as everyone who hasn't been asleep the last 
couple of years knows, the video game developers 

have been making the bulk of their income from the home 
sector, not from coin-op. Maybe some operators think 
this "double standard" is unravelling because so much 
home software is backing up in the pipe. Not so, that arm 
of the video business is still robust. It's just that buyers 
have become as picky about titles as coin-op players. The 
"hit syndrome" has hit home video, and welcome to it. 

The best the game operator can expect is for the video 
developers to push a bit harder to give our side 

something players can't get at home. However, some see 
a very quiet market for coin-op and frankly wonder how 
much they'll get back on the R & D money put in. For 
example, operators cry for "something different. " Yet, 
they don't "experiment" with some of the more unique 
games when released, waiting for them to hit the charts. 
That's a double standard worth thinking about as well, no? 
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NEO•GEO's Summer Savings: 

SNK "Fills It Up" For Free! 
Introductory Special: 
Our first four games 

included at no charge 
with every NEO•GEO 

MVS purchased! 

Premiering This Summer On NEO•GEO: See your authorized SNK distributor. 

~SNK 
SNK Corporation of America 
246 Sobrante Way 
Sunnyvale, California 94086 
(408) 736-8844 

© 1990 SNK CORP. OF AMERICA 



SPECIAL ARTICLES 
MEXICO'S SMASH EXPO 
Mexican operators organized that coun
try's first-ever trade show for new coin
op amusement goods, and by all reports 
it was a beauty. We' retold 5,000 attend
ed; some of coin-op's biggest had their 
equipment on view at booths such as 
Mexel's, which is profiled in a follow-up 
story. Coverage begins on . . .. pg. 99 

VIDPOKER PRO & CON 
Wisconsin's a good indicator of a nation
al trend: state associations are dream
ing and scheming to legalize pay-off 
video poker along the lines of the South 
Dakota model. This upbeat story is fol
lowed by a cautionary essay by trade vet 
Louis Boasberg .. . . . . . . .... pg. 41 

SMOKERS' BLUES 
Cigarette vending machines are a dis
appearing breed in many cities around 
this country, and let's face it: it's going 
to get worse. ReP/ay publisher Eddie 
Adlum ruminates on the forces and the 
fates that will determine the destiny of 
tobacco .. . .. . . .. .. . . ..... . pg. 34 

SUZUKI SPEAKS 
Taito America's new president Minoru 
Suzuki has moved to Chicago and 
"gone American." That is, his top priori
ty is to report U.S. tastes back to Tokyo 
headquarters Future product will be 
shaped accordingly .... . . . . . pg. 94 

FRANK TALK 
This month's column by Frank Seninsky 
is worth the entire year's subscription 
price. "How to cope with tough times" 
is Frank's topic, and he gives you clas
sic advice for making your route run lean 
and mean .. ....... . . . .... pg. 130 

. REGULAR FEATURES 
ASSOCIATIONS IN ACTION . .. . . 67 
BONDEAL CHART . . . .. . .. . . .. 143 
BUYERS' BULLETIN ...... . . . . 151 
COVER STORY ....... . . . . ... . 61 
DATEBOOK ....... . ... . . .... 142 
FRANK TALK ................ 130 
GRAPEVINE . . .. . .. . . . . ... . .. 138 
HOT HITS ON THE STREET .. . . 128 
INTERNATIONAL NEWS ........ 54 
JAPANESE CHART ...... . ... . 133 
JUKEBOX 2001 . ........ .. ... 121 
NEWS DIGEST .. . . .. . . ........ 15 
NEW PRODUCTS .... .. .. . ... 135 
ON YOUR MARK . ...... . . . .... 23 
PINBALL POWER ... . ... . .. . . 146 
THOSE LEGAL QUESTIONS . ... 143 
TOURNAMENT NEWS . . . . 109 
VIEWPOINTS . . ... . . . . . 10 
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They can try as hard as 
they like, but the equip

ment manufacturers and dis
tributors can't stop the earth 
from turning around the sun. 
Summer, that dreaded "slow 
season," has the unwelcome 
habit of corning along each 
year. It used to be a time for 
operators to send some of 
their machines and all of their 
kids to camp and then lock the 

checkbook in the desk drawer. It was a time when the trade 
said, "The hotter it gets, the worse business gets," and that 
included big city operator collections when the population 
shifted to the Catskills or some other vacation spot. 

A nthropologists know that the more progressive nations 
occupy geography that's cold more times than it's hot , 

(Los Angeles has air conditioning, so we're right with you, 
Jack]. Still in all, summer's heat along with its urge to do 
nothing (unless absolutely necessary] has usually made 
things rather quiet in coinland. But, things have changed 
a few degrees (pardon the pun] and the game makers seem 
to introduce new products almost at the same rate they 
do during the other seasons. And even though the arcades 
are supposed to be completely set up by Memorial Day, 
the better new pieces find their way to the shore despite 
the date on the calendar. 

I haven't the vaguest idea what the summer of 1990 has 
in store for the trade. Hey, it's been "summer" for many 

factories this past winter and spring. Operators continue to 
make money with video, but in the minds of many, aren't put
ting enough of it back into new goods. And nobody seems to 
know exactly why. With that in mind, just what will summer 
hold? Business as usual (whatever that means] or a further 
drop while "waiting to see what pops in the fall?" 

This is the traditional month for trade magazines to roll 
out their "whitewash the shop wall while you have time 

on your hands" editorials. Not this year. Too much "catch
up" work needs to be done out there in terms of rotation 
and injections of new games. Don't whitewash the shop, 
visit the distributor. Can you think of a better time for a 
relaxed chat and an unhurried look through the new and 
reconditioned goods? Take advantage of the "slack months" 
to put your business a leg up. And remember, those show
rooms are air conditioned. 
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PLAYERS WILL LOVE HOW 
IT PERFORMS IN THE AIR. 
YOU'LL LOVE HOW 
IT PERFORMS AT YO 
LOCATION. 

G-LOC AIR BA TILE can pump adrenalin 
through a body with about the same 

velocity that an F-4 gulps jet fuel. Ditto for the way coins 
will be rattling through the coinbox. 

Only Sega can build a video simulator game that 
performs as well at your location as it does on your bottom 
line. G-LOC delivers the pulse pounding excitement 
your customers will keep coming back for. 

G- LOC offers players 38 stages within three 
different player-selectable skill levels. The beginner level is 
a challenging 9-stage training course with plenty of action. The 
intermediate level introduces the use of the throttle and 
afterburner and sends players into 13 stages of faster 
paced aerial combat. The third level lets "Aces" 
engage in 16 stages of fierce, high-speed dogfights. 

G-LOC Air Battle is available in upright, cockpit, 
and deluxe (moving cabinet) configurations. 
Each features realistic flight stick, throttle 
(with afterburner button), guided missile 
launcher, machine gun trigger,and 
continous play. Air 
sickness bags are 
not included. 

Copy11ght 1990Sf.lil\ EntMpristS, Jnc. (USA) 



Editor's note: we carried a Viewpoint in our 
June issue written by Orlando operator Steve 
Piantieri, castigating RePlay for selling some 
subscriptions directly to locations. RePlay said 
it does have some going to locations (less than 
1°/o of its run), and those include bowling alleys 
that own their own equipment. We received 
mail in response. 

LOCATION MAGAZINES 
To the Editor: 
I read with great interest Mr. Steve Piantieri's 

comments concerning the availability of trade jour
nals such as RePlay to locations (June 1990). I am 
not sure how many hotels Mr. Piantieri has on his 
route. I do know however that he currently serves 
four Fair Lanes bowling centers. 

Fair Lanes adopted a quantifiable Operator's 
Performance System approximately two years ago. 
The system was developed to help in managing the 
game machine operations in 112 bowling centers 
located in 18 states and Puerto Rico. We have 
chosen to use independent game operators rather 
than purchase our games. Our roster of active 
operators contains over thirty companies. 

The system is based on four standards; quality, 
quantity, turnover (rotation), and income. The 
system has worked to improve game income. 

We have one additional rule for game operations. 
We want to know everything we can about the game 
machine industry; and we want game operators who 
know more than we do. Mr. Piantieri on the other 
hand is apparently opposed to having an informed 
consumer of his service. He advocates ignorance on 
the part of his customers. 

The location is not the end user of game machines. 
The customers of locations are the end users of the 
games provided by operators such as Charles 
Music. A sharp location wants to know if potential 
income is being lost because a game operator is not 
providing the proper equipment. 

Mr. Piantieri's letter and, to a degree, the 
editor's response perpetuates a common misconception 
concerning game operations. First of all, mine are 
not the "wrong hands" for trade publications. My 
"hands" control 100% of the game revenue in our 
locations. We decide who to share this income with 
by way of our operator selection procedures. 

Operators serving Fair Lanes are expected to 

provide top quality games, keep all games fully 
operational, rotate games frequently, and participate 
in promoting the game business in our centers. For 
this effort, we pay them half of our total game receipts. 

I am pleased to say that Fair Lanes currently 
works with some of the best game operators in the 
country. The Operator Performance System works 
only to put weak operators at a disadvantage. 

Sincerely, 
Joe Schumacker 
Fair Lanes, Inc. 
Baltimore, Maryland 

To Steve Piantieri: 
You're right. Trade publications do not belong in 

locations. But unfortunately, many location owners 
are starved for information regarding the music
and-game industry. Like any good business person, 
he/she wants to be informed. What sits in his/her 
location, to the end-user patron, is an immediate 
reflection of the establishment and its proprietor -
not of you, the opera tor. 

In your letter, you liken your situation to that of 
purchasing a car, where end-users have no access 
to inside trade publications - nor do they really 
have any need of them. In that exists some truth. 
But how many automobile purchasers do read Road 
& Track, Car & Driver, Consumer Reports or watch 
television commercials to see what is available 
before ultimately buying a vehicle? 

With that point, let us stress that Tavern Sports 
International does not - nor has it ever -
encouraged locations to purchase game-and-music 
equipment direct. On the contrary, we endorse 
utilizing operator professionalism and expertise. 
You are right in asserting that operators comprise a 
service industry. Likewise, TSI serves the coin-op 
industry by bridging a communication void between 
what should be two essential partners in business 
- operators and location owners. 

Allow us to get a little self-serving here - while 
Mr. Piantieri did not address TSI specifically in his 
letter, RePlay's publisher, Ed Adlum, did - and 
some information printed must be clarified. 

Yes, TSI goes to locations. But out of our total 
circulation of 25,000, our largest single readership 
segment is operators - all 9,369 of them. The 
melding of these two audiences requires a diversified 
and commercial editorial focus to reinforce that 
union. TSI is not what you're used to - but it can be 
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You took balloon rides in Bubble Bobble: .. 
Now take some quarter rides with 

omsTAR. •Ne. 
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VIEWPOINTS 

I 
effective when it comes to touting industry efforts 
and garnering a raised public image, sharing 
promotion ideas or soliciting input from locations. 
Input like what's going on to be printed in our 
September edition on the results of our location 
owner/operator survey. You'd be amazed what a 
majority of location owners say about pricing per play. 

Regarding the inference that AMOA did not 
know of TSI's intent to announce the upcoming expo 
in New Orleans, we do receive the organization's 
press releases. Usually, that action implies a 
request for publication, which was accommodated 
accordingly. And at this writing, TSI has applied for 
membership within AMOA as well. 

The bottom line is, yes, operators are going to 
have those hard-case locations that will demand 
specific games only. We sympathize - TSI receives 
its fair share of demands for advertising insertions 
contingent upon editorial trade-offs. Some times, 
we have to say no. Unfortunately, these situations 
only result in losses for all involved. 

As the recent joint AMOA/AAMA Government 
Affairs Conference so markedly demonstrated, 
working together produces enviable benefits. 

Jocelyn Hathaway 
Managing Editor 
Tavern Sports 
Chicago, Illinois 

[Readers: our brother Steve Piantieri opened an interesting 
window here. No one who's been in this business a while misun
derstands his motives in wanting to keep "the news of the coin 
machine industry within the coin machine industry. " On the 
other hand, Joe Schumacker makes a telling point as a location 
owner, saying 'We decide who to share this income with . .. " 
Then location magazine editor Jocelyn Hathaway believes her 
publication is filling up a communications gap. Each position has 
merits, and each has opponents. RePlay will continue its policy 
of not soliciting subscriptions from locations, but will honor those 
that come in unsolicited. Half-baked? It's a gray world. And Joce
lyn . .. where'd you get all those operator subscribers from? ed} 

To Steve Piantieri: 
I sympathize with you but I don't feel RePlay or 

any other publication is wrong. A location owner, or 
anyone for that matter, can walk into a distributor's 
office, pick up a publication and send for a sub
scription as an "operator." He can tell the distribu
tor he's starting a route or opening an arcade. In 
other words, "give him a line of bull and get the 
information needed." The distributor has two 
choices, but can't take a chance because the person 
could be telling the truth. 

Obviously, the distributor knows the product 
cost but "must he tell the operator his cost?" It 
seems that every operator knows the distributor's 
cost anyway. Why? It's the way the industry seems 
to function today. The operator "gets to see every
thing, hear everything and told everything." 

I've just begun my 45th year in this sweet busi
ness and I pray for many more. I have gone through 
the peaks and valleys and I really know both. My 
wish for you is that this problem should be the 

deepest valley you will ever encounter in or out of 
this business. 

Respectfully, 
Larry Berke 
Jaleco 
Northbrook, Illinois 

ABOUT 45 SINGLES 
To the Editor: 
Let's cut through the fog on the 7" issue. I'm 

sure that most of you know that for years, the 7" 
product was fully returnable. If your local one-stop 
didn't sell it, then they returned it and the record 
company "ate" the return. Unfortunately, this sys
tem was abused for years. After all, there was no 
penalty for returns, and it was to the one-stop's 
benefit to always have enough product to sell. 

With the record companies absorbing huge losses 
on the 7" product (for years), it's no wonder that 
they question the benefit of making them. Since the 
7" single accounts for less than 5% of sales of a hit 
(compared to cassette singles), it seems logical that a 
company would concentrate on product that repre
sents the other 95% and drop the less profitable line. 

However, they didn't drop the 7" record. A&M 
lead the way with a one-way, no-return policy on their 
1400 series. It seems to be working, since most of the 
other major labels have followed suit. The companies 
now pass the risk onto the one-stop and we must 
buy smart so we don't end up with extra product. 

I must commend the record companies for their 
support by continuing to press the 7" single during 
the transition period from vinyl to CD jukeboxes. 
The record companies have found a profitable no
risk way to keep the product coming. 

Since they continue to support the jukebox 
operators who serve millions of listeners weekly, my 
biggest question is this: are they going to press the 
hits we really need (the super stars?). Who knows, 
someone sitting at that barstool may like the song he 
hears and buy the CD? (Record company wins again, no?) 

Terry Hopple 
President 
Music Operators Service 
Fullerton, California 

Dear Sir: 
All we're hearing is about unlicensed jukeboxes. 

What about the guy playing his stereo. Is he in 
violation of AMOA? 

Danny Edwards 
Entertainment Outlet 
Tulsa, Oklahoma 

[Dan: Only jukeboxes come under the "protection" of what 
you call the "AMOA." Hi-fis with multiple speakers, record
spinning live deejays, live bands and just about every other form 
of music apart from the jukebox have to be licensed by the socie
ties in a one-on-one method. We don 't. We only have to file 
prearranged paper. And in that, at least, we have the better 
part of "music licensing." ed] 
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flcm of hope fills the sky as 
RA/ OEN thunders into combat 
against the aliens. ltS all or nothing 
in this exciting fight in flight for 
Earths survival! 

Challenging one or simultaneous 
two-player action 

Excitement builds through eight 
stages of combat to the final 
confrontation against the alien 
r,omnand battleship 

Hidden power-up items increase 
fighting power and arsenal with mom 
bullets, lasers, missiles and bombs 

Intense graphics and special 
effects engage players in the action 

Second player buy-in at any time 

Game continuation mode 

.,..,..._..,. ..... .,, . .,, .... """,,,,, .., ... ... 

FABTEK• 
8335154th Avenue N.E. 
Redmond, WA 98052 
•1990 FABTEK 

RAI DEN is licensed by FABTEK INC. 
SEIBU KAIHATSU, INC. • 1990 
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The Newest Concept In High Profit 
Kiddie Redemption Games from 
Betson Enterprises ... 
Skee-Toss. B.C~ It 's the irresistoble appeal of Skee-Boll dressed up with 
on exciting new prehistoric -theme scoreboard! Lovable dinosaurs ... goofy 
cavemen ... erupting volcanoes .. . action sound effects ... synthesized voice. 
Skee-Toss. B.C® attracts kids like a magnet. promotes total involvement. and 
keeps them coming bock again and again. 

• Vibrant prehistoric graphics combined with synthesized speech, music 
and, sound effects for maximum child appeal 

• Operator adjustable pricing, payouts and ball selection 
(3, 6, or 9 per game) 

• 3/4~ 7-ply birch plywood construction for durability and long life 
• State-of-the-art Deltronics ticket dispenser 

• All Skee-Toss, B.C~ parts are interchangeable l~f~~ .... 
with the original Skee-Ball to minimize parts --· ~ _ W _ 
replacement and repair costs 

• Built exclusively for Betson Enterprises by Skee-Ball, Inc. 
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JUKE LICENSE DEADLINE EXTENDED TO AUG. 1 
The IRS may hold their 
April 15 tax deadline secure, 
but the music performing 
rights societies showed 
some good will by extend
ing the original June-1-drop
dead date for filing 1990 
jukebox licenses to Aug. 1; 
amnesty for any previous 
non-complier (unless he's 
being sued) was extended 
as well. While the AMOA 
(which helped to get the ex
tension) says it's welcome, 
they also warn unlicensed 
operators not to abuse the 
"grace period" (rumors 
are that ASCAP, BMI, etc. 
are about to field 2,000 ad
ditional "policemen" who 

will look for unstickered 
jukeboxes, and this time out, 
they could get real nasty). 

Plans are underway to noti
fy locations that own their 
own jukeboxes about the 
new fees. The idea is to get 
as many registered by Aug. 
1 as possible, since the fees 
will come down in years to 
come if a set number are 
licensed this year (Wally 
Bohrer said if the same 
number is licensed this 
year as last, the fee sav
ings to the industry will 
amount to around $250,000 
under the new fees). See 

' more details on page 24. 

WARNING: By the wording 
in the new license agree
ment, the performing socie
ties have the right to nego
tiate fees directly with lo
cation owners if they find 
the box there unlicensed. 
After Aug. 1, any ASCAP, 
SESAC or BMI rep finding 
an unstickered box has the 
authority to exact his "nor
mal" license money from 
the location itself. Consid
ering that three different 
agreements can be exacted, 
you're talking a lot more 
money, as well as a load of 
embarassment for the oper
ator who missed his cue. 

NAMCO BUYS ATARI'S ARCADE CHAIN (40) 
WHILE W.B BUYS NAMCO'S FACTORY SHARES 
Namco, Ltd., the prominent 
Japanese manufacturer and 
operating company that's 
been a major shareholder 
in Atari Games, has pur
chased the entire 40-store 
Atari Operations, Inc. ar
cade chain and simultane
ously sold its shares in the 
gameworks to Warner 
Communications. Warner 
had been a shareholder in 
Atari Games (which includ
ed both the factory and the 
arcade network) and is 
now the majority owner of 
the factory only. The Atari 

RePlay Magazine 

arcade chain has game
rooms located in the South
east and Southwest. Nam
co, now the sole owner of 
this large network, will 
probably relocate its U.S. 
operations base to another 
site in Northern California. 
The chain's chief, Kevin 
Hayes, continues to pilot 
the network. 

With Namco completely out 
of the Atari Games picture, 
it basically means that this 
Japanese firm has opted 
for operating in the U.S. 

rather than game manufac
turing (the Tengen home 
video software division re
mains a wholly-owned enti
ty of Atari Games). It is al
so interesting that three of 
the biggest American ar
cade chains (Atari, Alad
din's Castle and Time-Out) 
have all changed owner
ship in recent times. By the 
way, Masaya Nakamura, 
Namco's President, moved 
up to the Chairman's slot 
at the firm June 28. Tadashi 
Manabe became the new 
President. 
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AMOA EXPO '90 
SOLD OUT! SRO 
IN NEW ORLEANS 
All 682 booths for AMOA's 
Expo '90 were sold out by 
Memorial Day. There's 
now a waiting list for any 
possible openings at the 
show's site: Oct. 25-27 at 
the New Orleans Conven
tion Center. Tradesters 
will stay at any of three 
nearby hotels: the Hyatt 
Regency New Orleans, the 
New Orleans Marriott and 
the Sheraton New Orleans. 
Association members get 
free admission badges 
(how many badges depends 
on your membership cate-

Amusement• Music Operators Assoclatton 

gory). If you're an AMOA 
member who's exhibiting 
at the show, you also get 
some free badges on top of 
that. Additional member 
badges may be purchased 
at $30 each before Sept. 1, 
or $40 each thereafter. You 
can get discount fares on 
American(call 800/433-1790 
and ask for file number 
S13ZOKS) or Delta (800/ 
241-6760; file number 
R0628). For more informa
tion, call Registration Su
pervisor Laura Maione at 
AMOA headquarters: 312/ 
644-6610. 
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NEWS DIGEST 

AAMA MAKES PROGRESS ON AMOA BUDGET TOPS $2 MILLION; 
EQUIPMENT SAFETY APPROVALS LOBBYING IS TOP PRIORITY 
The industry is making pro
gress on the issue of meet
ing government safety regu
lations. Some 20 officials of 
AAMA, the manufacturer
distributor association, met 
with officials of the ARL 
[Applied Research Lab, Mi
ami, Fla.) on May 24 to dis
cuss the industry's needs 
for product safety testing 
of supplies and component 
parts. Idea is to get the 
standard types of individu
al elements approved in ad
vance, so that all games 
built from these elements 
thereafter would automati
cally be AHL-approved. 
AAMA hopes to have this 
problem licked as early as 
Jan. 1. Cabinets and kits 
would be submitted inde
pendently. Testing proce
dures will be negotiated by 
a special AAMA committee 

chaired by Sega's Howell 
Ivy; other firms represent
ed on the committee include 
Premier, Midway, Wil
liams, Data East, SNK and 
Atari. AAMA members will 
get lower rates for ARL 
testing and approval. 
Since testing is underway, 
the City of Chicago has 
given the trade a six-month 
extension [till October) for 
safety approvals of games. 
The request for a "grand
father clause" to waive 
current equipment from 
safety approvals was de
nied by the city. Meantime, 
AAMA has asked Chicago 
officials for a clarification 
of their ordinance: it seems 
to require $15 ground fault 
interruptors on arcade 
games only . .. but not games 
in street stops. 

DIRECTORY IN PRODUCTION 
The industry's supreme 
reference book is in prep 
and will be presented to 
subscribers the first week 
of September. The Directo
ry is a combination phone 
book of factories and deal
ers, a catalog of current 
product and a parts source. 
Dated September, it moves 
back to its traditional post
Labor Day time slot. 

A mailing to companies list-

ed in last year's Directory 
will go out (for revision) 
early this month. Anyone 
[repeat ANYONE) not listed 
last time has to review the 
way listings are done and 
send by mail or fax his own 
company listing as he'd like 
it to appear. The issue will 
also feature tons of product 
advertising to further flesh 
up the functional use of 
this dog-eared "dictionary" 
of coinbiz. 

AAMA MEXICAN SHOW SLATED 
AAMA's Latin American 
Amusement, Music&: Games 
Exposition is set for Tues
day and Wednesday July 
10-11 at the U.S. Trade 
Center in Mexico City. Due 
to the heat, show hours are 
4-9PM both days. A pinball 
seminar runs from 8-9 PM 
Tuesday. On Wednesday, a 
jukebox seminar runs 2-4PM 
while a video seminar runs 
from 8-9PM. "As of June 
15, we have 29 exhibiting 
companies and approxi
mately 30 booths," said of-

ficials at Bill Glasgow, Inc., 
the trade show manage
ment firm which is running 
the affair. Exhibitors in
clude firms from A to W 
(Atari to Wico). $15 covers 
two-Oay admission. We'll 
carry a full report on 
AAMA's July expo in our 
August issue. Meantime, 
get an advance look at 
what's doing South of the 
Border as we profile Nin
tendo's Mexican distribu
tor, Mexel, in a feature on 

_page 103. 

AMOA's 1990 budget tops 
$2 million, according to as
sociation leaders who pub
licly discussed these fig
ures at a recent state as
sociation convention. AMOA 
Secretary-elect Craig John· 
son stated that this year, 
the group is spending 
$50,000 helping states le
galize video poker; $110,000 
on government relations 
[including Washington lob
bying and - presumably -
additional poker promotion 
efforts); $100,000 on the 
Jukebox Promotion Commit
tee [some of this will come 
from the performing rights 
societies in future years); 
$100,000 on the Pinball 
Promotion Committee [most 
donated by manufacturers); 
$25,000 on the National 
Dart Assn.; $83,000 on 
educational programs; and 

$68 7 ,000 on expo site rental. 
"Obviously the total far ex
ceeds our $1.2 million 1987 
budget, adjusted for infla
tion," Johnson said. "We've 
grown immensely with new 
programs and new ideas. 
We're taking a very ag
gressive stance to promote 
the joint interests of opera
tors, manufacturers and 
distributors throughout this 
industry." AMOA toppers 
Wally Bohrer & Gene Urso 
expressed the wish that 
trade journals would do 
more to publicize AMOA's 
budget so that members 
and other tradesters could 
better appreciate the scope 
of AMOA's activities, and 
the depth of its commitment. 
We'll try to provide a 
detailed look at the AMOA 
budget in our next issue. 

PREMIER'S VEGAS IS SECOND 
IN SERIES OF 'STREET' Pl:Ns 
Shipping now, Premier's 
latest game in its "SL Line" 
of pins [specially targeted 
for the street) is Vegas. 
Like the earlier SL title Sil
ver Slugger, it offers "clas~ 
sic" gameplay and will cost 
hundreds of dollars less 
than earlier Premier pins, 
said the firm. "We expect 
the simplified gameplay of 
Vegas to provide strong 
earnings, but few service 
problems and no ball hang
ups thanks to our Zero De
fects Program," touted 
Premier execs. The player 
finds himself in a Las Ve
gas casino, trying his luck 
at different styles of gam
ing. Various targets and 
shot combinations symboli
cally represent slots, cards, 
etc. For example, if you 
complete the three jokers, 
a "select a feature" lights 
up, allowing the player to 
choose a game mode. If you 
light up five consecutive 
cards (hit five consecutive 
targets), you set up the ex-

tra ball shot. Consecutive 
shots on the "dice high 
roller" features builds up 
to a million points. And, in 
an industry first, the game 
offers a "super jackpot" of 
fifty million points. The all
new LEDS Electronic Roto 
Unit (patent applied for) 
changes the cards, too! 
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ROCHETTI FORMS DOUBLE PLAY, 
RE-ISSUES OP. THUNDERBOLT 
Ben Rochetti, most recently 
VP of Production & Market
ing for Taito America Corp., 
has opened his own new 
video game company called 
Double Play, Inc. and is al
ready well into building 
and shipping Operation 
Thunderbolt, the late 1989 
video gun released by Taito 
and now under license to 
the new firm. Double Play 
headquarters in the Partee 
facility in Schiller Park, Ill. 
where final assembly of 
Thunderbolt and other 
games to come is completed 
(cabinets are purchased 
from Linc Smith). The pur
pose of the new firm is to 
design, manufacture and 
market games, although 
Rochetti told RePlay he will 
also license product and 
release same in either dedi
cated or kit form. 
The accent at the moment 
seems to be re-issuing games 
no longer in production at 

the original manufacturer 
but still commanding some 
demand from the field. 
Rochetti said he's dealing 
with a limited number of 
distributors at present " to 
keep things streamlined" 
but accepts calls from others 
for product (all games, by 
the way, will sport the Double 
Play moniker rather than 
the original manufacturer's). 
Despite his tenure with 
Tai to, Rochetti is best known 
in the midwest as a sales 
rep with Empire/Bally's 
Chicago outlet. He came in
to the industry in 1969 as a 
salesman for Specialty Sales 
(NSM dealers) and later 
worked for Stern Electron
ics, Wico and Ideal Darts 
besides Empire. Double 
Play, Inc. is located at 
10517 United Pkwy., 
Schiller Park, IL 60176. 
Their phone is 708/678-9506. 

NO LONGER INTERESTED 
An indirect (but important) 
crimp in the future of the 
45 single came from Bill
board Magazine when this 
supreme record trade pa
per advised its one-stop 
sales reporters they would 
no longer call for data re
garding sales to jukebox 
operators. We called their 
chart director Mike Ellis 
who said, "We're only in-

terested now in charting 
sales to final consumers." 
So, even if our industry the
oretically bought a million 
of one title, that sale 
wouldn't even register on 
the Hot 100. Speaking of 
this chart, fewer than half 
of the singles listed on a re
cent sheet were available 
as 45 vinyl records. 

SEGA SHIPS MOONWALKER 
As hinted in February, Sega 
USA will release a coin-op 
version of Moonwalker, 
which the firm's Lenore 
Sayers touts as being "de
signed by Michael Jackson." 
The home version of this 
title featured digitized 
images of Jackson doing his 
trademarked dancing moves, 
along with instrumental 
versions of three of his fa
mous tunes on the sound
track. Lenore says the coin
op version will be a three
player dedicated upright, 
and somewhat different 

from the home version dis
played at the winter CES. If 
we know Sega, that means 
more depth, more excite
ment, and more earning 
power! Testing now, pro
duction units of the game 
ship in July, she added. 

NEO•GEO GETS GOOD GRADES 
By the very fact that SNK's 
new New•Geo is a "video 
system," some have won
dered how the product 
would perform at the dis
tributors, but more impor
tantly, at the location. In 
brief: would operators buy 
and would players put 
money into another entry 
into the patch-quilt video 
system concept? The answer 
is not only "yes" but seems 
to be a unanimous "yes" 
from the folks we've con
tacted. For example, Kan
sas operator Mark Blum 
chalked it up as number 
one at one of his arcades 
on a recent "chart" mail
ing (and Blum has many 
new and older games at that 
site). In addition, Nickels & 
Dimes, Aladdin's and Time
out have all put some out 
and distributors like Betson 
NJ, Brady, American Vend-

ing (a new SNK dealer) and 
Progressive Games seem to 
be doing well in the opera
tor order book. 

When called with the good 
news, SNK prexy Paul 
Jacobs replied: " I know, 
it's working. I get these col
lection reports too and I've 
yet to see a bad one." But 
why is this multi-game 
video system finding favor 
when some others haven't? 
Is it the quality of the 
games, the price, or both? 

MUSIC NOTES: X-RATED LYRICS DOWN; CDS UP 

Too early to tell anything 
except that their first two 
software packages (Nam-
1975 and Baseball Stars 
Professional) seem to have 
legs ... and, this software 
came free of charge to op
erators (two additional free 
games called Top Players 
Golf and Magician Lord 
shipped out mid-June to ini
tial buyers of the Neo•Geo 
master cabinet). Anyone 
who buys a Neo•Geo now 
receives all four software 
packages when he buys one 
or more master cabinets, 
but this offer is limited in 
time. Additional new soft
ware ships in July (which 
will be charged for), which 
includes a fighter called 
Ninja Combat, a driver 
called Riding Hero and a 
" spy game" named Cyber
lip. Come AMOA showtime, 
five more titles will be un
veiled, making for a total of 
12 games in the library (the 
machines as constructed 
offer players a choice of 
four different titles). 

If you've been watching or 
reading the news at all 
lately, you know some 
members of a rap music 
band called "2 Live Crew" 
were arrested recently on 
obscenity charges for per
forming their songs in Flo
rida concerts. Also, some 
Texas retail music stores 
were reportedly warned by 
police not to sell the 
group's hit album, entitled 
" As Nasty As They Wanna 
Be." Which raises the 
question: can operators be 
hurt legally because of 
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dirty lyrics on jukebox rec
ords? AMOA's attorney 
Roy Wolff thinks it's "high
ly unlikely" that operators 
would be bothered, be
cause 1. the record labels 
are really responsible; and 
2. the music industry has 
" deeper pockets" than the 
jukebox industry, which 
makes them more attrac
tive targets for lawsuits. 
AMOA Exec VP John Schu
macher added that AMOA 
has no plans to issue an ad
visory to jukebox operators 
at this time. 

In other music news, cas
settes are losing ground in 
retail music stores. CDs will 
probably be the top retail 
sales music format by mid-
1991, according to a front 
page story in the June 23 
issue of Billboard. Tower 
Records, a leading chain, 
said CDs are already their 
top seller, accounting for 
57.5% of dollar volume, 
with cassettes pulling in 
24.6%. CDs also lead tapes 
in Tower's unit sales. Vinyl 
LPs account for just 2 % of 
Tower's album sales. 

July 1990 RePJay Magazine 

• 





NEW "ACTIVIST" AAC ASSN. IS 
"THERE" FOR SOCAL OPS 
Founded by Bob Snyder 
and Dave Jackson (among 
others), California's new 
Southern Amusement Assn. 
of California (AAC) has 
been growing like an oak. 
The 50-member group (may
be more at this reading) 
has tackled L.A. county 
machine taxation, provided 
solid info on insurance al
ternatives and even has a 
newsletter combining func
tional news with chatty 
gossip. 
They meet fairly regularly, 
drawing mostly Southern 
California operators, and 
recently gathered at Peter 
Betti's place on Pico (Bet
son Pacific) to address such 

"now" topics as the L.A. 
license (they've discovered 
a money-saving idea) and the 
ABC's new authority to pre
clude machines from carry
out liquor locations when 
ownership changes hands. 
New officers suggested for 
the incoming term are Jerry 
Monday for prexy, Snyder 
for veep, Dale Moore for 
treasurer and Gelly Bor
romeo for corresponding 
secretary. Jackson himself 
will always be there (his 
phone remains the hot line; 
dial 818/775-1935 for help 
and also if you want to join; 
dues are easy while ser
vices are large). 

FLORIDA'S BLUE SKY ARTISTS 
RUNNING COIN-OP SCAMS 
Would you buy a Capcom 
Bowling game for $5,300? 
Unfortunately, somebody 
did. It's a great game, but 
its market value is consid
erably lower, of course. 
Seems an office furniture 
salesman in Florida came 
into some money and al
ways dreamed of owning 
his own business. He saw a 
"business opportunity" ad 
in a local newspaper and 
paid $5,300 each for three 
games. Operator John 
Crestani Oust 4 Fun, Sara
sota) tried to help the vic
tim after the scam. "I see 
these advertisements in the 
paper every day," John ad-

ded. "These unscrupulous 
types promise video games 
will make $800 per week! 
It just burns me up to know 
how people are being taken 
advantage of.'' Newsweek 
recently reported Florida 
scams are flourishing -
everything from phony real 
estate to fraudulent finan
ces. Calling the Sunshine 
State "a con man's para
dise," the publication 
warned of fake "loan offi
cers" who promise credit 
to troubled businesses. You 
pay a big, fat, non-refund
able fee ... and never see a 
dime in credit. 

ALASKA OPS FORM STATE ASSN. 
TO PURSUE VIDPOKER, CIG ISSUES 
"It looks very good that 
Alaska operators have a 
state association going," 
said AMOA prexy Jack 
Kerner, who met with a 
dozen Alaskan operators in 
mid-June. Kerner estimates 
that 30 to 40 operators 
populate the state, many 
accessible only by airplane, 
train and snowshoe. The 
group's tentative title is the 
Alaska AMOA; national 
AMOA board member John 
Knox could be the first 
president. Kerner said the 
new association's agenda 
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will include fighting 
"America's toughest anti
tobacco laws." (And we 
thought Alaska was the last 
great outpost of the Wild 
West.) Video poker legali
zation could also be a goal. 

MICROPROSE TO SHIP REVISED 
F-15 LATE JUlY OR EARLY AUG. 
This innovative Maryland 
firm says samples of their 
hi-tech, one-player dedicat
ed upright flight simulator 
video, F-15 Strike Eagle, is 
expected to ship in late July 
or early August. "We're 
over-subscribed for them, 
and many of the first ship
ment will go to Europe for 
cash flow reasons," stated 
MicroProse President Bill 
Stealey. "That's because 
Europeans provide a letter 
of credit which translates in
to cash right away, ena
bling us to build the next 
lot. The second week's 
shipment will go to the 
U.S." MicroProse expects 
to have 12 U.S. distribs 
with exclusive territories. 

The trade is looking for
ward to seeing how players 

take to this 25" monitor 
game, with its 3D polygon 
graphics which allow you 
to "fly" all around an ob-
j ect, not just move along a 
fixed, pre-programmed, 
two-dimensional track. 
"Some of our distributors 
were concerned that not 
every player can meet the 
challenge of ultra-realistic 
jet flight on the first go
round," Stealy added. "Af
ter three weeks watching 
tests in an arcade mall, 
we've added a beginner's 
mode which will allow a 
novice to fly around, shoot 
at targets and have a great 
time. Thenyoucangraduate 
to the 'Ace Mode,' which 
offers real 3D flight. Or, you 
can pay a higher vend and 
jump into 3D right away." 

CORRECTION: DOLLAR COINS POSSIBLE, BUT TOUGH SELL 
THE BETSON 
FOLKS HAVE IT 
Contrary to what was re
ported in last month's 
"News Digest" section {pg. 
16), R.H. Belam (Hemp
stead, N.Y.) does not have 
the Romstar line. Betson 
Enterprises represents that 
product on an exclusive ba
sis in both N.Y. and N.J. 
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Congress finally got around 
to holding hearings on dol
lar coins on May 23. Nye 
Stevens, a division director 
from the U.S. Government 
Accounting Office (GAO), 
was the sole witness before 
a House subcommittee. 
Based on GAO's own studies, 
plus consultation with the 
U.S. Mint, Treasury Dept., 
etc., Stevens told the com
mittee that dollar coins 
could save taxpayers a 

whopping $315 million per 
year ... but that American 
citizens would resist the 
change from dollar bills. 
Bottom line: the GAO re
commended Congress pro
ceed with dollar coins only 
if somebody with clout in 
the White House (maybe 
the Treasury Secretary) 
goes to bat for the idea. 
Calling dollar coins "our 
top priority," AAMA lead
ers met in Washington in 
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late June to recruit a White 
House ally for just that 
purpose. Will dollar coins 
pass? "Not this year," said 
AAMA EVP Bob Fay. 
•'Nothing controversial 
passes in an election year. 
But we have strong support 
- as of mid-June, we're up 
to 128 House sponsors and 
28 Senate backers - and I 
believe we can get pas
sage." Get more details in 
our story on page 29. 
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Aside from deadly flying kicks 
and punishing somersault attacks, 
Thunder Fox heroes must be on 

the lookout for more powerful 

weapons in their attempt to even 
overpowering odds. Thunder Fox 
heroes always have their trusty 
knife but can pick up a variety 
of assault weapons. Hand guns, 
machine guns, bazookas, hand 
grenades, and destructive flame 
throwers can be obtained in order 
to aid Thunder Fox heroes in their 

quest to defuse a terrorist outfit. 

While walking through a 
thunderstorm, the anti-terrorist 
unit, code named Thunder Fox, 

must be aware of blitzing lightening 

bolts from the sky that can strike as 
quickly as the heroes themselves. 

The anti-terrorist unit must 
progress through a rigorous five 
stage sequence that includes land 
battles, sea battles, and air battles. 
jeeps, marine jets, and autogyros 
can be used to help the anti
terrorist unit battle the enemy. The 

Thunder Fox unit must endure the 
five stages, invade the terrorists' 

base, and defeat the final boss in 
order to complete their mission. 

With quick non-stop action, 

state of the art graphics, two player 

capabilities, and a continue play 
option available, Thunder Fox will 
surely be a favorite at any location. 

Game features include: 
- Scroll action screen 
- Two player and Continue 

Play Option 
- Eight-way joystick action 
- Three action buttons 
- Special attack capability 

with button combinations 
- Final conflict pits player 

against player. 
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by Marcus Webb 

Publishing earnings figures is a 
touchy business, especially where 
video pokers are concerned. Still, the 
numbers are becoming well known. 
One person who 's never asked anybody 
to bury information is Phil Benson. He 's 
a forthright fellow and a true gentleman. 
He 's also chairman of AMOA 's " Truth 
in Amusement' ' pro-gaming commit
tee. As Phil says, ' 'The numbers are in 
the public domain." Let's talk about 
them. 

Before we do, though, please notice: 
the information printed below is fact, 
not opinion. This specific article is not 
advocating pokers, nor criticizing them. 
We merely note that gambling fever is 
abroad in the land . .. and some ele
ments of our industry have sure caught 
it. 

Legal video pokers in Montana take 
nothing larger than a $5 bill. They took 
in a total of $112 per citizen annually for 
1988-89 (or just over $2 per week, per 
person, times 52 weeks). Montana 
operators expect 1989-90 vidpoker in
come (after paying the winners) to to
tal $105 million, of which operators and 
locations will keep 85% (15% goes to 
taxes). 

South Dakota operators earned an 
average of $584 per poker machine as 
of May 5; by now their weekly average 
could top $600. The state 's 3,200 ma
chines grossed $8 million in their first 
eight months. 

Fact: whether you love pokers or hate 
them, these numbers have had a tre
mendous effect on our industry. Prac
tically all state operator associations 
- including those in "conservative" 
states - are thinking seriously about 
following Montana 's and South Dako
ta's lead. Many state associations are 
actually going forward with the legali
zation attempt, or will soon. Some dis
tributors are actively helping these lob
bying campaigns, too (they want the 
right to sell video poker machines). 
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Fact: at the national level, AMOA is 
spending $50, 000 this year alone to 
help state associations legalize pokers. 
They're working closely with NAGRA 
(National Association of Gaming Regu
lators) to create and distribute guide
lines for drafting good poker laws. 
AMOA will send top people to an up
coming world gaming conference in 
London, etc., etc. , etc. 

Fact: AAMA, for its part, sent Exec 
Director Bob Fay to the latest NAGRA 
convention, where he made a very ef
fective presentation on behalf of coin
op video poker. (NAGRA 's state-level 
bureaucrats really perked up when a 
former FBI agent took to the podium.) 
Will AAMA take a formal stand for or 
against gambling? It's unknown at 
presstime, but bear this in mind: it's al
so a fact that some major Japanese 
video game makers are heavily into 
gambling equipment production, back 
in the Land of the Rising Sun. 

Okay, those are the facts. Now here 's 
the opinion. The time for discreet shar
ing of data with " insiders only" is over. 
Poker legalization is today's hot issue 
. .. but too often, it's being discussed 
without the facts on the table, and that's 
bad. For good or ill, poker is too impor
tant to leave to a few VIPs making poli
cy behind closed doors. That's why this 
column "did the numbers, " and why 
next month 's RePlay will feature a com
prehensive special report on the video 
poker market. 
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TOKENS 
IN THE RACE 
FOR QUALITY, 

THE 
WINNER 

IS 
HOFFMAN & HOFFMAN 

EVERY TIME! 
• Custom Tokens sh ipped in 

ten days 

• Minimum custom order is 
1000 Tokens 

• Lowest prices in the country 

• Highest quality 

• You can buy the best Tokens 
for less. Check our prices 
and see 

HOFFMAM{JHOFFMAM 
P.O. Box 896, Carmel, CA 93921 

800-227-5813 
IN CA 800-227-5814 

"Quality Is our family tradition" 

Page 23 



NEWS 

Extension 
• 

juke license deadline moved back to August I st 

une l, 1990 was the stat- Now, AMOA may include a col- eties go into their "search and sue" 
ed deadline for opera- lection of record one-stops on its list mode. Therefore, it's imperative 
tors to file their jukebox to receive mailed packages of appli- that all jukebox operators take ad-

license applications with the Juke- cations and explanatory literature. vantage of this grace period to sign 
box License Office. However, on There is also the possibility that the up their machines and have done 
May 29, the performing rights soci- Jukebox Licensing Office may issue with this sordid business. 
eties agreed with AMOA to extend a press release listing the new fee Dock Ringo, speaking for AMOA, 
that deadline to Aug. 1, 1990. schedule to Gomes & Leisure and said, "We're pleased and encour-

They didn't cite reasons for the Tavern Sports magazines (both of aged with the positive response 
extension, but it's assumed they felt which go directly to bar owners) ap- from the jukebox industry so far, 
the operators had insufficient time prising them of the fact that single and we hope that this good-will 
to complete and file their applica- jukebox owners have to pay $275 gesture by the performing rights or-
tions and also that some operators per year to the JLO to license the ganizations will encourage further 
and locations (which own their own music on their machines. compliance with the new jukebox 
machines)hadn'tevenheardabout As previously reported, the fee licensing procedure." 
the new fee schedule by the original schedule mandates $275 for the Wally Bohrer, who with Ringo 
deadline time. first jukebox license, $55 for the andsomeotherAMOAexecshelped 

Amnesty for any previously-un- second through the tenth and then hammer out the new fee scale, told 
licensed operator was also extend- $48 ad infinitum. Anyone caught by RePlay that if the industry licenses 
ed until Aug. 1, provided that the in- one or more of the performing soci- even the same number of jukeboxes 
dividual wasn't sued by one or more ety "policemen.. with unlicensed this year as it did last, the trade will 
of the performing societies, with liti- machines after the new deadline is save around $250,000 under the 
gation currently in progress. subject to suit (and the cost can be new sliding scale. He also shared 

The new "voluntary" jukebox considerable). his belief that the performing soci-
license agreement was announced eties will be sending an additional 
by the societies and AMOA in late The place to contact for applica- 2,000 field agents out this year to 
March. Since then, info packs con- tions and also to send completed ap- locate unlicensed jukeboxes and re-
taining license blanks, a question/ plications with checks is: Jukebox port same to their superiors for pos-
answer brochure and other perti- Licensing Office, P.O. Box 5458, sible litigation. 
nent materials have been mailed to New York, NY 10185-0044. Opera- There are industry people "in the 
AMOA member operators and to tors with questions may phone 800/ know" who firmly believe the soci-
state associations and jukebox dis- 955-5853. This deadline extention is eties are going to get "real nasty" 
tributors for disbursal to all opera- welcome news on one hand, but al- about unlicensed boxes this time 
tors, previously licensed before or so an obvious attempt to gain as ma- around, not that they haven't hurt 
not. ny licenses as possible before soci- some operators before. As this is 
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ROLL WITH OUR TICKETS 
Keep your machines and your profits rolling 

with redemption tickets from National Ticket 
Company. Our tickets fit all skeeball machines 

and ensure jam-proof dispensing every time. 

National 
TIC KET CO. 

Ticket Avenue P.O. Box 547 Shamokin, PA 17872-0547 
Telephone: 717-648-6803 Toll free fax: 800-326-9320 
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now a voluntary license, it's quite 
possible that one motive for the so
cieties to extend the deadline was to 
give them even more legal ammuni
tion when they face off in court with 
unlicensed operators whose possi
ble claim that they "didn't know" or 
"didn't have enough time to com
ply" would be severely weakened. 

In order to get the latest figures 
on compliance with the new agree
ment, RePlay waited until its very 
own last deadline before calling 
the JLO. Therefore, you'll see this 
data on Hot Off the Press, the last 
page composed by this journal each 
month. 
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... Right in the cash box. 
Get set for non-stop action, and 

non-stop profits. Combatribes is 
one of the hottest arcade games in 
years. And early test markets 
prove it. 

Here's street fighting like never 
before, incorporating tfie latest 
advances in r,raphics carabilities. 
Players wont believe al they can 
do. And you'll hardly believe 
all the quarters coming in . 

Another TechnosrM 
first. 

Combatribes is easily adaptable 
as either a 2-player or 3-player 
game-the choice is yours. A flip 
of a dipswitch is all it takes. 

Double elbow headbash Feet-swing a villian Lift and hurl motorcycles 

• Horizontal monitor. 
• JAMMA adaptable universal 

.conversion kit. 
• Buy-in and continuation feature. 
• Complete with graphics and 
hardware to convert multi-player 
cabinet. 

Get ready. 'Cause Combatribe's 
going to get you- making every 
square foot count, right where it 
counts most. In your cash box. 

4805 S.W. Griffith Drive 
Beaverton, OR 97005 (503)643-9768 



This article Is 
repeated from the 

May Issue of RePlay 

since the deadline for 

Jukebox licensing has 

been extended until 

August I. As the first 

paragraph of this 

story states, licensing 

your Jukeboxes Is 

voluntary, but Just 
like an lnnoculatlon 

against the measles, 

"going without" 

could be fatal. 
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''What If I Don't License My 
Jukebox. . . And Get Caught?'' 

• 
he new jukebox license 
setup, they say, is "vo
luntary.'' But then, so is 

getting an inoculation shot against 
the measles. In both cases, deciding 
to "go without" could be fatal. 

What if you have a jukebox (or 
several of them), don't sign up for 
the AMOA-type license, and get 
caught by a field agent for ASCAP, 
BMI or SESAC? 

Simple. You then have to "cut 
your own deal" with these three 
performing rights societies which 
represent the musicians, composers 
and music publishers. Each of the 
societies will charge you on a per
juke box basis, using their own "for
mula" to determine the price per 
box. Their "formula" usually takes 
into account the size of the location, 
number of seats, number of speak
ers, how many nights it's open, etc. 
(This is the same basic method used 
to assess other license fees for other 
forms of musical entertainment in 
locations.) 

How much will your "personally 
negotiated" jukebox license cost? 
You could easily wind up paying as 
much as $600 per jukebox, instead 
of the (average) $40 per box you 
could have paid, under the AMOA 
deal. (That's assuming you operate 
a 50-jukebox music route.) 

You can't afford $600 per box, of 
course. Most jukeboxes don't make 
that kind of money. So you'll wind up 
pulling your boxes off the route. 
And you'll be disqualified from buy
ing the cheaper AMOA-type licen
ses for two years. 

Oh, one more thing: if you're 
caught without an AMOA-type li
cense, you'll also be subject to 
copyright infringement fines, be
cause you have broken the law. You 
publicly performed copyrighted 
music without permission. That 
could add up to $10,000 per play, 

per song. 
The way it usually works is this. 

A performing rights society field 
agent sits in the location long 
enough to document that three or 
four songs were played on your un
licensed jukebox. Now you're liable 
for $40,000 in fines alone. The soci
eties threaten to take you to court. 

Or, they offer to settle out of 
court, for a percentage of the $40,-
000 - say, one third. But you have 
to agree to certain conditions. For 
instance, providing the societies 
with a complete list of all your loca
tions. Otherwise, see you in court. 

So, friends, if you don't sign up 
for the new Voluntary Jukebox Li
cense, three things will happen: 1. 
You'll probably be driven out of the 
jukebox business for two years by 
the high cost of a "non-voluntary" 
license. 2. You'll have to pay a big 
fat settlement cost, plus your attor
ney's fees. 3. You'll have to give the 
performing rights societies a com
plete list of all your jukebox loca
tions. 

Now, are you really likely to get 
caught? Sure you are. Your compe
titors will turn you in, for one thing. 
They'll be doing the right thing for 
the industry, as well as themselves. 

"The performing rights societies 
are waiting for the phones to ring, 
and they will act," stated AMOA's 
Dick Hawkins, who helped negoti
ate the new voluntary agreement. 
"The societies' field agents weren't 
very eager to pursue $63 licenses 
last year, because the financial in
centive for each agent was low. But 
they will be extremely eager to pur
sue a $600 license." 

Hawkins concluded with a grim 
smile: "Anybodywhodoesn'tlicense 
his jukebox is dead in the water. 
It's a form of rough justice. Very 
rough!" 
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"Anybody who 

doesn't license his 

Jukebox is dead in the 

water. It's a form of 

rough justice. Very 

rough." 

- Dick Hawkins 
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A Currency Affair 
Dollar coins are a good idea 

that will save taxpayers' money. 
But if you want Joe Citizen to use 
the new coin, you'd better eliminate 
the dollar bill. 

Problem is, Joe Q. Public isn't 
exactly storming the streets 
demanding these changes be made 
in U.S. currency. In fact, when he 
first hears about these ideas 
[creating the coin, killing the bill] 
Joe Citizen will probably dislike 
both of them. 

To become a reality, the dollar 

RePlay Magazine July 1990 

coin needs a "champion" in the 
White House - ideally the President, 
maybe the Treasury Secretary -
to push it through Congress. The 
dollar coin also needs a high
powered public education campaign, 
paid for by Uncle Sam, to over
come expected public opposition. 

The good news: such a White 
House "champion" could probably 
push dollar coins through the 
government machinery. 

The bad news: it's quite possible 
no such "champion" will emerge. 
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That, in plain English, was the 
message on May 2 3 when Congress 
finally got around to holding its first 
day of hearings on dollar coins. The 
hearings lasted just a couple of 
hours, and only one witness testi
fied. But the "witness" was Nye 
Stevens, Director of the Govern
ment Business Operations Issues 
Div. (GBOI) of the U.S. General Ac-

NEWS 

American population would favor 
abolishing the dollar bill and replac
ing it with a coin." He added: "Our 
interviews ... indicated that public 
[&business] reaction would be skep
tical. Some [groups which handle 
cash], such as armored car carriers 
and the banking industry, thought 
that some of the savings would come 
at the expense of additional costs 

counting office ----------------------------- being borne by 
the private sec
tor, particularly 
coin process
ing and trans-

(GAO), which 
means the wit
ness had total 
credibility with 
the committee. 

Congress finally holds hearings on dollar coins; learns coins 
could be successful, but strong White House backing is needed 

The overall impact of Stevens' 
testimony was probably more posi
tive than negative. To summarize 
his testimony in a two sentences: 
dollar coins make good financial 
sense; they will be difficult, but pos
sible, to accomplish. 

If Stevens' assessment is accu
rate, then the Coin Coalition (dollar 
coin supporters including AMOA 
and AAMA) has its work cut out for 
it: recruit a "champion" in the Bush 
Administration. AAMA Executive 
Director Bob Fay, perhaps the in
dustry's single hardest-working dol
lar coin lobbyist, focused on this 
part of the GAO testimony. "The 
industry's next step is to go shop
ping for a so-called champion," he 
smiled. "In an upcoming Coin Coa
lition meeting, slated for June 27, 
we'll discuss a list of possible can
didates for the role ... then we'll go 
to work, trying to recruit the right 
Bush Administration member to our 
cause!" 

COIN-OP WANTS IT ... 
AMOA and AAMA have made 

dollar coins their top legislative pri
ority for the past two years. Aggres
sive lobbying by the industry has 
helped win numerous Congression
al sponsors for HR.1068 and S. 814, 
the House and Senate bills which 
would introduce a new dollar coin 
into American currency. Based on 
results in coin-op industries of other 
countries, the trade believes dollar 
coins could help raise play prices -
and increase industry profitability. 

AAMA's latest dollar coin lobby
ing foray took place June 25-27, 
when Fay, six manufacturers and 
one distributor met with key con-
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gressmen and some Administration 
officials in Washington. These in
dustry figures included AAMA Pres
ident Gil Pollock (Premier), plus 
NSM's Rus Strahan, Fabtek/lrem's 
Frank Ballouz, State Sales & Ser
vice's Steve Koenigsberg, Ninten
do's Al Stone, Dynamo's Bill Rickett, 
and Coin Contr.ols' Rick Currie. 

In his May 23 testimony, GBOI 
Director Stevens cited a very famili
ar argument in favor of dollar coins: 
potential government savings. It's 
more cost-effective to mint one coin 
every 30 years, than to print a new 
bill every 18 months. But whereas 
the Coin Coalition had estimated a 
mere $120 million annual savings, 
GBOI Director Stevens said switch
ing to dollar coins could save a 
whopping $318 million per year. 

. .. BUT 
JOE PUBLIC DOESN'T 

"But [this savings would occur] 
only if the coin was widely accept
ed and used," Stevens cautioned. 
And there's the rub. According to 
Stevens, the GAO believes Ameri
can citizens won't take to dollar 
coins without serious prodding. He 
told Congress the coin would have to 
be "imposed" on the public, adding: 
''We think these savings are unlike
ly to occur unless the Congress and 
the Administration jointly resolve 
. .. to stand up to a negative public 
reaction that should be fully antici
pated." (Emphasis added.) 

Spelling out where this "nega
tive reaction" would come from, 
Stevens said: ''A Gallup Survey last 
month showed that only 15% of the 
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portationcosts." 
The good news in Stevens' cav

eats was that the GAO backed the 
idea of eliminating the dollar bill. 
''Based on the Susan B. Anthony ex
perience, on the lessons learned 
from foreign governments that have 
made equivalent conversions, and 
on public surveys," he said, it seems 
likely that the dollar coin's success 
will also depend on Congress and 
the Bush Administration being 
strongly committed "to eliminate 
the dollar note.'' He added: "A uni
versal belief among those we inter
viewed was that if a dollar coin and 
dollar note were both available, peo
ple would choose to use the note." 

THE POLITICS 
OF THE ISSUE 

The specter of the ill-fated Susan 
B. Anthony dollar coin (born 1978, 
died 1979) still haunts the hoped-for 
"Columbus Dollar Coin." As the 
GAO noted to Congress in its lengthy 
written report, also released May 
23: "The Susan B. Anthony experi
ence is not conclusive proof that a 
dollar coin cannot be successful. It 
does show, however, that if a coin's 
introduction is not effectively man
aged, the coin will not be accepted." 

Stevens did not sweet-talk Con
gress with favorable arguments 
a bout consumer convenience and 
the desire of some key elements of 
the business community for dollar 
coins. Nor did he discuss the role of 
inflation, which - in the words of 
dollar coin supporters - makes "to
day's dollar equivalent to the quar
ter of the 1950s." 

Stevens didn't talk about these 
things, because Congress didn't ask 
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him to. Those issues are political 
considerations which Congress 
wants to evaluate for itself. Con
gress only asked the GAO to look 
into "feasibility," and that's what 
the GAO did. 

Director Stevens did tell Congress 
that other countries which switched 
from paper to coins had the same 
basic problems as a U.S. dollar coin: 
people didn't like the idea at first. 
However, said Stevens, most of 
these countries "have parliamen
tary forms of government, making it 
easier to impose unpopular changes 
... they have central banking sys
tems, which gives the government 
more control over the banks ... and 
they produce currency and coins on 
a smaller scale than the United 
States." 

Director Stevens' overall conclu
sion in his prepared testimony was 
not an enthusiastic pro-dollar coin 
endorsement. "Treasury, Mint and 
Bureau officials agreed that be
cause of these differences," he said, 
"it would be much harder for the 
United States to successfully substi
tute a dollar coin for the note." 

NEEDED: A "CHAMPION" 
What's needed, Stevens added, 

was a strong, united push from both 
the White House and Congress ... a 
"champion" who will "make it hap
pen" and "sell" the dollar coin to 
the public. Will we get such a cham
pion? 

"We think this is unlikely, in view 
of what happened with the Susan B. 
Anthony dollar coin and the Treas
ury Department's lack of enthusi
asm to champion another dollar 
coin that receives its primary sup
port from special interests," Ste
vens told Congress. [Of course, 
that's political speculation and this 
non-political bureaucrat could be 
wrong.) The GAO's "final recom
mendation" was that Uncle Sam 
should go ahead with dollar coins 
only if the White House and Con
gress could give it the strong politi
cal backing it needs. 

The bottom line: now it's up to the 
Coin Coalition to knock on the White 
House door and recruit that "cham
pion"! ~ 

RePJay Magazine 



The 100 CD Galaxy HyperBeam'" 
The most impeccably clear, thunderously power- available. And incomparable reliability. 
ful music reproduction ever attained. A speed of It all adds up to cashbox increases. Dramatic in-
music change over 12 times faster than anything creases. Give us an opportunity to prove it to you. 

Call us for the name of the NSM Distributor nearest you: 312-992-2280 



NEWS 

Burning Issue 
the cigarette light gets dimmer as Salons and public apply more anti-smoking pressure 

•
ears ago, some news
papers and magazines 
used the term "Solon" 

(Solon was a wise, ancient leader) in 
reference to lawmakers in their 
headlines. And during those post
war days, a lot of those editors were 
probably smoking while they typed. 
Cigarette smoking was a roundly ac
cepted practice, especially after 
many Gis returned from battlefields 
with "the habit" acquired in the 
barracks, in trenches or on board 
ship. 

Luckys and Chesterfields were 
popular brands (regular size, no 
filter). It was the days when Camels 
ran ads showing a doctor as their 
spokesman (one ad even recom
mended lighting up between every 
course of a Thanksgiving Day meal). 
There was the memory of FDR puff
ing away through his cigarette hold
er and the romantic example of ac
tor Paul Henreid offering Bette Da
vis a lit cigarette on a cruise ship in 
the classic film 'Now, voyager.' 

But, while anyone with at least 
100 IQ points in his or her head 
knew that smoking wasn't exactly 
' 'health food, '' the tie between smok
ing and civility didn't begin to un
ravel until the U.S. Surgeon Gener
al issued his Report on Smoking and 
Health in the early '60s, officially 
linking the ha bit to lung cancer (the 
top doc's office summarily added 
other lung ailments, plus heart dis
ease to the list, as the years went 
by). 

Today, the public attitude toward 
smoking is taking a 180 degree turn. 
Instead of "being cool," smokers 
are often considered social pariahs 
... people who have volunteered to 
"self destruct" and even take others 
with them ("second hand smoking"). 
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But even those adults who continue 
to smoke, claiming they have a per
sonal right to do so, do not like see
ing kids (especially their own) doing 
the same thing. 

For the American cigarette ma
chine operator, certainly those who 
have mixed emotions offering this 
product to the public, the present 
times are hard on the conscience 
and (for some) on the route pocket
book as well. Declining sales, pub
lic antipathy and massive taxation 
have all taken their toll on what was 
once a key ingredient of the nation
al route. 

No one alive today, including op
erators and even members of the 
tobacco industry, seriously doubts 
that smoking leads to premature 
death. Many operators have either 
pared down their cigarette opera
tions or have gotten out of it entire
ly, either from conscience, bad bus-
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iness or both. There's even the story 
(and it's true) about the New York 
State cigarette operator who some
times delivered his machines to lo
cations in a hearse, which brought 
new meaning to the phrase "dark 
humor." 

On the other hand, there are 
some big cigarette operators around 
today who will rationalize this a rm 
of the business, citing the taxes paid 
to state and federal governments 
and the number of employees they 
support. A couple may even add the 
"classic" observation: "If people 
want to hurt themselves, that's their 
business." Some operators even 
smoke themselves, though others 
wonder if they'd like their grand
children to light up. 

Millions of people don't like to see 
anybody light up, especially in their 
presence. And a lot can be very vo
cal about it, throwing dirty looks 
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and starting arguments with smok
ers even where the practice is per
mitted. A lot of people, by their own 
volition, have ruled their cars and 
their homes no-smoking areas. Pi
oneer Sales' Joel Kleiman remem
bers having "words" with neigh
bors who'd invited him and his wife 
over for dinner after they told him 
smoking was prohibited in their 
home. That was then. Kleiman to
day has kicked the habit. 

The "future" for the cigarette 
business lies with the next genera
tion coming up, and this subject is 
core to the controversy. Many if not 
most adult smokers picked the prac
tice up as teenagers way back when 
it wasn't considered as much of a 
"horror" as it is today. Well, times 
have indeed changed and the many 
anti-smoking measures being enact
ed voluntarily or by law, are square
ly directed at preventing teenagers 
from smoking. 

ENTER UNCLE SAM 
The U.S. government makes a 

healthy amount of money from cig-

VIE DO IT JUL= 
Buy/Sell, Import/Export, 

Manufacture, Wholesale, Distribute, 
Operate, Rent, Consult, and Advise 

on every aspect of the 
Amusement industry. 

We've got the product, 
and are interested in buying, selling or 
entering into a joint-venture concerning 

any of the following: 
• Bally Bingos 
• Electronic Six Card 
• Slot Machines (Export) 
• Video Games 
• Boards 
• Juke Boxes 
• Pool Tables 
• K eno s 
• Winners Circle 
• Quarter Horses 
• Lucky-8-Line 
• Pokers 
• Arcade Games 

We have three generations of 
world-wide experience in the industry! 

SO, CONTACT MYRON SUGERMAN 

JUl1ES. PINS& 
/lMUSEf"ENTS. LTD. 

1 Mertz Avenue, Hillside, NJ 07205-1639 
201 -929-3681 or FAX 201 -926-3512. 
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arette sales from its excise tax. Big 
money. Part of that is turned around 
into subsidies for tobacco growers. 
Thanks to Senator Jesse Helms and 
a few others, this subsidy continues 
to exist, even though the "medical" 
arm of the same government casti
gate smoking with relish (the Sur
geon General recently concluded 
that second-hand smoking also caus
es the same smoking-related diseas
es as smoking itself, although in less
er degrees). 

On May 24, 1990, U.S. Health and 
Human Services Secretary Louis 
Sullivan made a formal request that 
the 50 states outlaw cigarette ma
chines, saying minors have access 
to them. Already, 44 states plus 
Washington D.C. have laws on the 
books prohibiting kids, 17 or youn
ger, from buying cigarettes from 
any source, but Sullivan believes 
these laws are not seriously policed. 

Sullivan has more critics than 
just tobacco folks. Anti-smoking 
people, for example, castigated 
his "limp" approach of asking the 
states to outlaw the machines, pre
ferring that the federal government 
do so itself. While the national gov
ernment hasn't really been "half 
pregnant" on the anti-smoking issue 
(they did limit smoking on air lines), 
most of the "no smoking" signs have 
been ordered by states and local 
municipalities. 

No smoking areas in restaurants, 
no smoking, period! in goverment 
offices and other such local ordi
nances are not uncommon in the 
country today. Some private compa
nies have held employee voting and 
decided to outlaw smoking at their 
work places (which even includes 
some in this industry like Lieber
man's and Brady's distributing 
headquarters). It's getting harder 
and harder to find a "respectful 
spot" to light up and it will get 
worse, not better, as news about 
passive smoking comes out of the 
pipe. 

According to Newsweek, the U.S 
EPA (environmental protection) may 
issue a report that says second
hand smoking (fumes breathed by 
non-smokers) is causing 3,800 lung 
cancer deaths in the U.S. each year. 
If this report is approved, News
week says the document could con-
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elude that airborne tobacco smoke 
is a class-A carcinogen (just think 
what happened to asbestos). Based 
upon other statistics, Newsweek 
said it's possible that one non
smoker dies for every eight smok
ers, adding in all the other applica
ble ailments, the focal one being 
heart disease. 

OPPOSmON 
Two of the biggest def enders of 

the cigarette vending industry are 
the Tobacco Institute, and NAMA 
(National Automatic Merchandis
ing Assn.) representing many cigar
ette machine operators. NAMA has 
maintained that of the 370,000 (ap
proximate) machines on location 
throughout the country, 80% of 
them are in places where young
sters under 18 either don't have ac
cess or rarely frequent. 

Unfortunately, a "mini sting" of 
sorts took place at a federal build
ing in D.C. where some youngsters 
were sent down to buy cigarettes 
from the building's machine and 
came back with theminhand, "prov
ing" to the lawmakers that it's 
"easy" for kids to buy from venders. 

NAMA says only 3112 % of all cig
arettes are bought from vending 
machines and that minors rely much 
more on over-the-counter sources 
than on the cigarette units. Ac
cording to the vending association, 
"those who puchase over-the-coun
ter cited four locations as the ones 
they go to most frequently: conven
ience stores (43%), gas stations 
(29% ), grocery stores (11 % ) and 
drug stores (6% ). NAMA's figures 
were based on a Response Research 
Inc. study of minors who " frequent
ly purchase" cigarettes. 

The association's stance is obvi
ous and compelling from a legisla
tive fair-play position. With so ma
ny packs purchased over the coun
ter, why destroy the smaller source 
while allowing the larger sources to 
keep selling? And in order to bank 
the fires even more, the association 
has repeatedly asked its members 
(and all cigarette opera tors) to plas
ter Minors Are Prohibited stickers 
onto the machines and (assumedly) 
ask operators to remind their loca
tion personnel about the possibility 
of kids popping coins into the rigs 
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when they're m.1t looking. 
NAMAcameoutwithanewpiece 

of ammunition on May 31, declaring 
that " extensive research shows 
that the major influence on teen
agers' decisions to begin smoking is 
whether their parents or their peers 
smoke." NAMA also stated that 
28% of smokers under 18 get them 
from friends and family and (sad if 
true) that 45% of teenage smokers 
are permitted by their parents to 
purchase cigarettes. 

IDS TORY 
The tobacco "industry" started 

with the American Indians. The 
' 'pleasant prospects of the prcx:luct'' 
were discovered by Sir Walter Ra
leigh, in the service of Queen Eliza
beth I. Comedian Bob Newhart had 
great fun in an old "Sir Walter" 
sketch, wondering what anyone 
would do with ground-up dried to
bacco rolled up in a piece of paper. 
Raleigh said, "You light fire to it" 
and Newhart (playing a London 
court administrator) rolled onto the 
floor in laughter. 

No joke, tobacco became big bus
iness for early Americans and has 
been for their forebears ever since. 
The Surgeon General found out why, 
when he determined that tobacco 
was a "chemically addictive" sub
stance (specifically, the nicotine in 
it). Observers of the amusement 
machine industry used to say cer
tain games were "addictive," but 
they were misusing the word. Some 
games may have been "compelling," 
but smoking is "compulsive" and 
therein lies the heart of the matter: 
is the cigarette operator selling "le
gal drugs" ? 

QUANDRY 
The jukebox and games business 

deals very directly with taverns. 
These places, dispensing hard and 
softer versions of alcohol, provide a 
primary spot for its coin-op prod
ucts. It's been that way for genera
tions. Consider this: alcohol abuse 
and smoking are the two leading 
causes of "preventable death" and 
you see clearly that the average 
operator has more on his mind than 
merely running cigarette machines. 

Human nature, religious back
ground, moral conviction and all 
those other forces that push a man 
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to make a decision, come into play. 
Of course, there's the "greed" side 
to consider. It depends upon which 
way the tree is bent. DWI laws have 
disciplined the amount of alcohol a 
"player" can consume before he 
gets into his car. Other laws come 
into play for those who attempt to 
stagger home. Athletic games like 
pool and darts can burn off some of 
the booze, but the plain facts are 
that bars vend booze and most else 
comes second. 

Operators can't be responsible 
for the intake of the players. They 
con be responsible for minors buy
ing smokes from the machines, al
though that's largely the responsi
bility of the bar owners and their 
people (same as when they serve 
another vodka to a guy who really 
oughta go home, no?). The best they 
can do is get the warning stickers 
onto the machines, get the machines 
into plain sight of the bartenders 
and waitresses, tell them to throw 
the kids out and then cross the fin
gers somebcx:ly's 14-year-old doesn't 
get nabbed by the cops buying a 
pack of Ken ts. Or, they can pull the 
machine entirely if they know the lo
cation doesn't give a hoot whether 
kids buy from it or not. 

The number of new cigarette 
vending machines produced each 
year has come down and down. The 
taxes and prices on the vendibles 
have gone up and up (another 6¢ 
was added recently). The use of 
cigarettes by the general public con
tinues along (compulsion), while ma
ny people in their heart of hearts see 
the day when, as Dr. Koop (last Sur
geon General) does, the U.S. would 
be a smoke-free society. Apart from 
some diehards, that's what a lot of 
Americans want, and that includes 
a lot of smokers as well. Realistical
ly, that depends a whale of a lot on 
keeping kids away today. 

POLITICAL FOOTBALL 
OR POLITICAL PATSY? 
Cigarette sales fall undr the "sin 

tax" nomenclature. While the fed
eral excise stays pretty much the 
same (for the moment), many states 
have had a financial field day slap
ping on their own excise taxes and 
slopping up the fiscal rewards. Odd
ly, those add-on taxes have caused 
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more than one cigarette opera tor to 
raise his price (divisible by quart
ers ... anyone remember pennying 
the packs?) where they actually 
welcomed the increase. 

After all, anyone with a compul
sion to smoke is going to buy them 
from a machine, regardless of price, 
right? Right, unless there's a retail 
store you can walk to within 20 
yards. An east coast operator said 
Sullivan's ban idea was going to get 
into trouble because the states make 
so much from their excise taxes. 
When reminded that people will 
continue to buy cigarettes even if 
they couldn't get them from ma
chines, he said, " I didn't think of 
that." 

ADVERTISING 
Cigarette ads have been banned 

on U.S. television and radio since 
the early '70s (says the Los Angeles 
Times) due to "concerns that cigar
ette commercials, particularly on 
television, largely attracted teen
agers and children." That paper 
says numerous bills are currently 
before the congress aimed at killing 
tobacco ads in the remaining media 
like magazines and newspapers. 
The fear is that these ads attract 
non-smoking youngsters. 

The Times reported that smoking 
among teenagers in Norway, for ex
ample, has been significantly re
duced since that nation banned to
bacco ads in 1975. Now comes a 
new French move to ban all tobac
co advertising by 1993 which would 
not only cover broadcast but all 
print media and sports and cultur
al events (like our Virginia Slims 
tennis tour). (Similar legislation is 
cooking in our own congress.) The 
idea must go before their national 
Assembly for a vote. 

So, from France, to Australia to 
the United States and elsewhere, 
anti-smoking forces are gathering 
momentum. It will be easier to mo
nitor the daily papers than the 
monthly trade magazines to see the 
news on all of this, with events hap
pening so quickly. The dike isn't 
broken yet, but with so much water 
trickling through, the vendor had 
better get his lifeboat in order. The 
tobacco companies already have 
... it 's called diversification. ~ 
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Latest intel
ligence from 
the game front 
shows the Nintendo Play
Choice TM CounterTop is the 
new leader in space 
technology. 

This condensed version 
of the successful Play-
Choice Upright is filling voids 
where coin-operated video 
games of this quality have never 
ventured. And with the PlayChoice 
CounterTup you can explore those 
potentially profitable black holes in 
establishments where games have 
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I 
never 
been 
played. 

It's no secret that the Nintendo PlayChoice 
Entertainment CenterT" is a big monet maker. 

Around the world, Nintendo Play
Choice is recognized as the system 

· con be 
• ployCho1c~ U right or . -

installed in !nfigurot1ons 
(ounterloP oce olloWS· 

. he\ler sp 
wh1c I Choice librorY ·nstoll 

• The p oy he option to ' 
gi._,es you ~ dlY suited to 

omes pe e 
gyour custo~er~~unterlop con 

• A ployCho1ce re re\fenue per 
generotet "': onnuollY ! 
squore oo 

with more choices
the only system 
offering so much for 
so little. 

DIMENSIONS 
Widtlr 
Dept/r 
Heig/rt 
Diameter Sweep 
Weigbt 

21 in. 
23 in. 
20-314 in. 
31 in. 
107.3 Ills. 

«:> 1990 Nintendo of America Inc. 
™ and ® are trademarks of Nintendo of America Inc. 
' T• and «:> 1990 Konami Industry Co., Ltd. 
2 ™ and «:> 1989 SNK Corporation of America 

Small wonder more locations are 
choosing Nintendo. 

PlayChoice is the only 
system that gives players 
5 to 10 of the hottest game 
titles from Nintendo and 
the other top game 
developers around 
the world. More 
than 40 excit
ing game hits 
are currently 
available. And 
Nintendo's 
ongoing pro
gram of new 
game releases 
will continue to keep your selection cur
rent and exciting. So make the smart 
choice today. Get a PlayChoice Counter
Top and watch the money roll in. 

Nintendo of America Inc. 
P.O. Box 957, Redmond, WA 98073-0957 

1-800/633-3236 
FAX: 206/882-3585 
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Bullish on Poker 
1 991 is target date for legalized pay-off vidpoker in Wisconsin; 

a "very" confident WAMO prepares strong, smart lobbying campaign 

•
isconsin tradesters are 
confidently preparing to 
wage - and win - a 

legislative campaign to legalize pay-
off video poker in their state. In
deed, WAMO (Wisconsin Amuse
ment and Music Operators) feels so 
confident of getting the legislation 
passed, that some operators in the 
state have already placed orders 
for pay-off video poker games, said 
area distributors. 

WAMO's legalization bill is cur
rently being revised along the lines 
of South Dakota's ticket-printing, 
computer-linked system. The final 
bill is expected to include the follow
ing provisions: $5 maximum bet per 
play; a win percentage of at least 
80% (and probably higher); a $1,000 
maximum win per play; a maximum 
of 10 video poker machines (prob
ably fewer than that) per liquor
licensed location only; and perhaps 
22.5% of the cashbox take (after 
paying winners) to go to the state. 
Winners would get "tickets only" 
from the machines, which they 
would trade for cash from the loca
tion owners. Gray-area games will 
become clearly illegal and unable to 
be licensed. 

This revised bill will probably be 
re-introduced to the Wisconsin leg
islature when that body reconvenes 
in January, 1991. The state legisla
ture could vote on the bill by next 
spring or summer, and Governor 
Tommy Thompson - a strong WA
MO ally - is expected to sign it. 

It won't be a slam-dunk, how
ever. "Anti-gambling forces are out 
there," warned WAMO's lobbyist 
Tom Coenen. ' 'Remember, pari-mu
tuel barely passed in Wisconsin. 
Video lottery may be tougher , be-
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WAMO Executive 

Director Joe Phillips 

and prexy Jim 
Stansfield. The group 

feels quite confident 

that they'll have legal 
pay-off poker 

approved in their 

state by summer '91 . 

cause there's no mandate from the 
people." 

Still, WAMO is confident enough 
to look beyond legalization to the 
eventual effects - good and bad -
that legalized poker could have on 
the Wisconsin market. Even opera
tors who strongly support poker, ad
mit that the price of buying lots of 
expensive video poker machines is 
"scary." (South Dakota-style video 
poker machines have metal cabi
nets and computer communications 
capabilities; they can easily cost up 
to $6,000 each.) Tradesters also 
concede that the purchase of non
poker amusements (especially video 
games) may suffer for a while, dur
ing the initial period of creating the 
new poker market. 

But distributors, operators and 
manufacturers alike appear eager 
for the legislation to pass. The Wis
consin trade anticipates large pro
fits ... profits which, they say, will 
eventually be re-channeled into buy
ing more and better amusement 
equipment. 
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CONFIDENT OF PASSAGE 
WAMO has many good reasons 

to feel confident about eventual pas
sage of their legislation. A while 
back, WAMO succeeded in passing 
crane regulation; since then, oper
ators have run their cranes in a 
responsible fashion and maintained 
good rapport with state officials. 

These days, the Wisconsin state 
treasury needs money, and the over
taxed citizens won't stand for high
er taxes. Based on the per-capita 
earnings performance of video po
kers in South Dakota and Montana, 
tradesters believe the State of Wis
consin could realize $ 2 5 million per 
year from legalized video poker. 
That figure is expected to make 
legislators' mouths w~ter, especial
ly when they realize the coin ma
chine industry will pay virtually all 
of the overhead. 

More reasons for confidence: 
WAMO is politically strong on sev
eral levels. They enjoy good finan
ces, political unity amongst them-
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selves, expert lobbyists, powerful 
friends in high places, a good strate
gy, and - last but not least - the 
"domino effect" (i.e., persuasive 
precedents in Montana and South 
Dakota). 

WAMO'S STRATEGY 
WAMO's primary lobbyist, Tom 

Coenen, is highly respected in the 
Madison statehouse. (The Milwau
kee Sentinel just ran a very com
plimentary profile of Coenen, now 
considered one of the ''inner circle'' 
of Wisconsin lobbyists.) Coenen and 
his able associate, lobbyist Janet 
Swandby, have mapped a grass
roots strategy which will bring 
WAMO members face to face with 
individual state representatives this 
summer, fall and winter. 

In these meetings, WAMO mem
bers will say: 'Tm a voter in your 
district and I support your reelec
tion. My company employs X num
ber of people and I hope you can 
agree to support our pro-poker legis
lation, which will create higher rev
enues for the state and bring more 
jobs to our district. " Coenen and 
Swandby believe this message, re
peated dozens of times with indi
vidual politicians, will have a pow
erful impact on the legislature. 

WAMO's strategy also depends 
upon good word-of-mouth from state 
legislators and regulators in South 
Dakota. WAMO believes Wiscon
sin legislators will be favorably im
pressed by testimony from people 
such as South Dakota's lottery com
mission director Susan Walker, who 
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WAMO lobbyists 

Tom Coenen and 

Janet Swandby at the 

group's recent 

convention. These 

two are shepherding 

the association's 
video poker strategy. 

is an enthusiastic supporter of op
erator-run pokers. 

Finally, WAMO is counting on 
help from their friend in the gover
nor's mansion. WAMO strongly sup
ported Republican Tommy Thomp
son before he was elected to his first 
term, and the group remains quite 
friendly with the state's top execu
tive. WAMO's current and future 
presidents, Jim Stansfield and Ro
ger Westmont, recently had a 45- · 
minute meeting with Gov. Thomp
son, during which they briefed the 
governor on their video poker plans 
and concerns, and discussed how 
WAMO could support Thompson in 
his upcoming political campaign. 
WAMO members are already writ
ing plenty of checks for the "Friends 
of Gov. Thompson" committee which 
will finance the governor's reelec
tion campaign this fall. 

By the way, the Milwaukee Jour
nal portrays Thompson as a suc
cessful governor who has kept most 
of his campaign promises, so his 
chances for reelection appear good. 

GETTING READY 
Beyond following this political 

strategy, WAMO members are also 
preparing for a "new era" of legal 
pokers in their individual business
es. Jim Pietrangelo, VP of poker man
ufacturer SMS, says that "Substan
tial orders [for pay-off poker ma
chines] have already been placed" 
with area distributors. Since the 
poker machines are housed in die
cast metal cabinets and will proba
bly include sophisticated compu-
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ter communications equipment, an 
eight-week gap between orders and 
delivery will be the norm, Pietran
gelo explained. Operators who or
der early will get the equipment first 
... and get the locations. 

Wisconsin operators are also 
looking to cement good relationships 
with their locations. Some 12,000 
taverns in the state are expected to 
qualify for video gaming, and oper
ators have been advised that it's 
smart to "lock them in" with strong 
contracts now. The expected arri
val of video pokers will make con
tracts needed "by administrative 
(government) agency or by statute," 
law teacher John Whitehall inform
ed WAMO members at their recent 
Spring Meeting. "I wouldn't wait 
until then to start using contracts," 
Whitehall continued. "Start learn
ing about them now." (For a report 
on other aspects of the WAMO 
Spring Meeting, see our "Associa
tions in Action" section.) 

Some operators in the state are 
also beginning to cement good rela
tionships with their banks. As the 
South Dakota experience proves, 
operators must often borrow and 
repay the cash for thousand-dollar 
pay-offs (which are made by the lo
cation owners) on a daily basis. 
"Let's start telling our bankers now 
that we will need this kind of ser
vice," past WAMO president Wal
ly Bohrer advised the group. 

OUTSIDE THREATS 
"Your state needs money and if 

you don't legalize and run video lot
teries, they will," Wisconsin oper
ators have been told by experts. His
tory has shown that state govern
ments leave the coin-op industry out 
in the cold when it comes to running 
lotteries; a single manufacturer 
such as Bally Scientific Games may 
land the account, instead. The same 
could happen with legalized video 
poker in some states, coin machine 
tradesters fear. 

But WAMO believes they can 
head off this threat before it arises. 
First, they're moving very fast and 
running a "quiet" legalization lob
bying campaign. They may get their 
bill passed before an outside manu
facturer even realizes the market 
opportunity exists. Second, WAMO 
is well-connected politically. They 
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believe that legislators can be per
suaded to give this opportunity to 
voters in their own districts, rather 
than to an out of state firm. Third, 
WAMO can point to the positive ex
periences that Montana and South 
Dakota are having with operator
run pokers. 

Finally, Wisconsin tradesters 
have put up an "advance guard" 
against having the poker market 
taken away from them. WAMO offi
cials have already warned their 
friend Gov. Thompson that a large 
corporate entity could come along 
and try to steal the state residents' 
poker market out from under them. 

BIG PROFIT 
Based on results from other legal 

states, WAMO has been informed 
that its player base could expand 
tenfold. As stated above, WAMO al
so expects that the State of Wiscon
sin's annual share of video poker 
profits will run around $25 million. 
Assuming that $25 million repre
sents about 25% of post-payoff pro
fits, operators and location owners 

TOKENS 

Call or write for complete information 

VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON KY. 40555 

(606) 231-7100 
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would then split around$ 75 million 
dollars in profits per year. 

Looking at poker profitability on 
a per-machine basis, SMS topper 
Jim Pietrangelo reported that in 
South Dakota, each machine earned 
about $200 per week (net after pay
offs to winners) during the first 
month of operation (South Dakota 
went "on line" last October). By 
May of 1990, Pietrangelo added, 
South Dakota pokers were netting 
an average of $584 per machine. 
"Some are much higher," he ad
vised. "And remember that the in
come is on a steady growth curve, so 
by now it's probably higher." 

Since video poker equipment car
ries a hefty price tag, operators will 
have to borrow heavily to buy their 
first machines. "It's scary to think 
about all that debt," said outgoing 
WAMO president Jim Stansfield. 
"But at the same time, video poker 
represents a dramatic opportunity 
for the entire coin-op industry." 

POKER'S EFFECTS 
ON AMUSEMENTS 

If pay-off poker is legalized, will 
operators rush headlong into gam
bling, and stop buying traditional 
amusement equipment? Sales of 
amusement equipment may suffer a 
little bit during the first couple of 
years while the poker market is be
ing established, WAMO's Stans
field admitted. But pure-amusement 
equipment spending will not slow 
down in all categories, he said, and 
would rebound eventually. 

"In Wisconsin, we are tied in 
with dart and pool leagues," he ex
plained. "That will make it neces
sary for us to keep buying that type 
of equipment. And people will still 
want music in taverns. We like to 
replace a certain number of juke
boxes every year, to facilitate rota-
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tion and help justify higher play
prices." 

Stansfield, part of a WAMO 
group which made a "field trip" to 
South Dakota to observe the effects 
of poker legalization there, said 
operators in that state are now buy
ing better amusement equipment. 
"South Dakota's poker profits are 
being re-invested in amusement
only equipment," Stansfield stated. 
"We saw some real fancy Rowe 
nostalgic jukeboxes and other new 
non-gaming equipment in many lo
cations. Routes out there are looking 
pretty spiffy." 

WAMO members who came back 
from the "South Dakota field trip" 
reported that amusement video 
game sales are still suffering some
what and have not necessarily en
joyed a rebound from poker profits. 
But then, video sales are already 
"soft" in much of the country ... 
particularly the Midwest, where 
tavern locations are by far the dom
inant type of location. 

WIDER OUTI.OOK 
W AMO is part of a broader effort 

to legalize video pokers in perhaps 
20 other states ... and Wisconsin 
probably won't be the first state to 
join Montana and South Dakota in 
the winners' circle. How many 
states will have legal video poker by 
the end of 1991? 

"Probablyfive,"predictedAMOA 
Government Relations Chairman 
Wally Bohrer, perhaps the trade's 
savviest political figure. And how 
many states will get legalized video 
poker in the 1990s? "I'd guess be
tween 15 and 18 states," said Lie
berman Music's Linda Winstead. 
"Many people see video poker as 
our industry's next big trend for the 
'90s," she added. 

More and more folks in Wiscon
sin (and elsewhere) are coming to 
the same conclusion. Operator Rich
ard Jacomet reportedly was not al
ways in favor of video poker, but 
he's apparently changed his mind. 
Called on to give the invocation at a 
recent WAMO banquet, Jacomet 
concluded his prayer: "And may we 
have video poker next year!" 

A lot of folks inside and outside of 
Wisconsin are praying for the same 
results along with him. ~ 
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Profit Service 
Message#2 

from 
OJf~®-

Jim Spinello, The Entertain
ment Industry of America 

Ray Shroyer, Metro/Canale 

let the good times roll with 

6Jf~®· 

II 
II Have you done any pinball 

promotions? Have they been successful? 
"I did a fantastic promotion with WHIRLWIND. A Before it came out, only a few of us knew about 

•• it. To build excitement and curiosity, I pulled a 
pinball machine from an arcade and left the 
space open. On the wall I hung a sign that said 

'Something's blowing in from Williams'. And I drew a spiral on the 
floor. That got everyone asking questions and made the first week 
phenome"lnl.~ That one prom.otion brought up pinball appeal in 
general." J . /, _ 

~Al .~tP-
/ A " Right now I'm setting up a dart and pinball 

promotion where entrants have to play both. 
• There'll be a 32 player grid. All the money is paid 

• back to the players, except the coin drop and 
collections on the practice play. With a promotion 

like this every 90 days, the collections continue high. To get the 
word out and stimulate play, I place advertisements in the 
newspaper, hang ads in taverns and make phone calls to regular 
players to pre-register them. 

"I've also done promotions where I've given away black & white 
portable televisions. The location shares the cost, which is minimal 
to begin with. They're high score competitions with the game 
reprogrammed every week to make it easier and keep interest high. 
The high scorers fill out cards in hopes of getting their names next 
to the winning numbers. 

"There are all kinds of promotions you can do and you'll find you get 

~~;;;~;;,;~~~II with ~ ~4/ 
Williams pinball. 
If you have a promotion you'd like to share, send it to Roger Sharpe 
at Williams Electronics Games, Inc., 3401 N. California Ave., 
Chicago, IL 60618. And we'll send you a free T-shirt! 

AVAILABLE NOW! 
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Poker Pitfalls 
sure, legalized video poker promises profits. . . but it also attracts 

powerful opposition, asserts trade veteran Louis Boasberg 

Industry veteran Louis Boasberg 
says he grew up around gambling 
and estimates he's visited Las Vegas 
upwards of 50 times in his life. "But 
would you believe I've never played 
the roulette wheel or thrown dice at 
a craps table?" Louis smiled. "Per
sonally I find gambling somewhat 
boring and for my own amusement 
I prefer the theater, classic movies 
and professional sports!" 

But nowadays, with the success 
of Montana and South Dakota in 
operating pay-off gambling equip
ment, "video poker is the buzzword 
in our industry," as operator Jim 
Stansfield put it. Several operator 
associations are actively working to 
legalize coin-op gambling for their 
own states. 

Is this a good trend, or a bad one? 
The earnings figures speak loudest 
to many ... but the gentleman from 
New Orleans, Mr. Louis Boasberg, 
believes the industry should also 
think seriously about the negative 
implications of wide-open, wide
spread gambling. Even if you come 
down on the pro-legalization side, 
says Louis, it's important to realize 
who and what you're up against. 
[The gentleman from New Orleans 
also grew up in the Bible Belt, so he 's 
had plenty of experience with "thou 
shalt nots"!) 

Here, then, is the second article in 
a three-part series on legalized po
ker gambling by our friend Louis 
Boasberg.- the editors 

I may be wrong in everything I say 
or suggest in this article on legali
zation of coin-operated gambling 
games. But nevertheless, I will speak 
my piece based on 55 years of oper
ating and distributing all kinds of 
equipment - legal, illegal and semi
legal! My opinion is also based on 
many years' experience attending 
many meetings and conferences 
with legislative committees, crime 
commissions, and the media ... on 
years of study and discussion of the 

laws, ordinances and subterfuges 
which surround gambling ... to say 
nothing of years of speeches and de
bates in favor of limited forms of 
legalized gambling, as opposed to to
tal prohibition! 

Based on all of this, here is my po
sition on legalized gambling. To ex
press it poetically: any industry 
group which seeks legalization of 
any form of coin-operated gambling 
equipment must crawl before they 
can walk. They must walk before 
they can run. And perhaps it would 
be better for everyone concerned, if 
they crawled permanently! 

By this I mean that most groups 
seeking legalization try for the 
whole jackpot, right off the bat. 
They want to rush right in and im
mediately legalize what amounts to 
non-automatic slot machines. 

Unlimited multiple play! Unlimit
ed pay-offs in cash! The sky's the 
limit! This is the battle cry for ma
ny pro-legalization groups. They 
may submit this type of equipment 
because one or two other states are 
already using this type of equipment 
for revenue. 

This supposed "precedent" is not 
necessarily relevant to all areas of 
our country. States which currently 
enjoy legalized gambling are sparse
ly populated and do not have too 
many other attractions ... except 
forests , trees, fresh air and blue 
skies ... so there is little or no oppo
sition. 

But when you get into the majori
ty of states, there's intense opposi
tion to any and all forms of gambling 
and risk entertainment. This oppo
sition comes from many different 
elements of our society, and when 
they all work together, they can 
prove extremely difficult and ex
pensive to conquer ... if they can be 
conquered at all. 

First and foremost, there is the 
opposition of the religious rightists, 
who believe that any kind of gam
bling is the Number One evil on 

July 1990 

" . . . any Industry 

group which seeks 

legalization of any 
form of coin-operated 

gambling equipment 

must crawl before 

they can walk. They 

must walk before 

they can run. And 

perhaps it would be 
better for everyone 

concerned If they 

crawled permanently! 

RePlay Magazine 

• 



ROWE'S OBA BILL 
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HIGHEST ACCEPTANCE 
RATE IN THE INDUSTRY. 

Rowe's OBA bill acceptors 
have an acceptance rate that 
approaches 100 percent, so you 
know customers won't be turned 
away- even when their bills 
are crumpled. 

Rowe's legendary reliability 
makes the OBA-2 and OBA-4 
the most dependable bill accept
ors in the industry. Our OBAs 
quickly accept everything from 
$1 to $20 bills without sacrificing 
security. And both the OBA-2 

and OBA-4 include a wide 
variety of options, so they can 
be adapted for everything from 
video games to vending machines, 
ticket sales to lotteries. 

Count on Rowe to give you 
reliable products and incom
parable service. And count on 
Rowe's OBA-2 and OBA-4 
to give you flexibility plus 
acceptability! 

For more information about ® 

the OBA-2 and OBA-4, contact: ttl·· I·· llllllE® Rowe International Inc. ~ 
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Earth, and was invented by the 
Devil himself. These people repre
sent a loud, well-financed minority 
. . . and believe me, the Bible Belt in 
every state has a great influence 
with legislators and other officials. 

Many retail and service business
es are also opposed to gambling, 
fearing if it's legal, their customers 
may stop spending so much of their 
paychecks at department stores 
and others. (This is not necessarily 
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true, as witnessed by the crowds of 
customers in Las Vegas stores and 
shopping malls.) But it's a factor. 
Next, because of pressure from ad
vertisers, newspapers often fall in
to line, opposing gambling so as to 
protect their advertisers' perceived 
interests. 

Finally, there is opposition from 
firmly-entrenched gambling inter
ests (both legal and illegal). These 
include the thoroughbred racing 
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community, the charity and church 
bingo groups, the organizations 
which raise funds with Las Vegas 
Nights, and other charity gambling . 
Believe it or not, strong opposition 
would also come from your friend
ly sports and race horse bookie, who 
depends on sports betting and other 
illegal betting for his living. Never
theless, he has friends "at court," 
and all of these people want a mono
poly on their own "House of Cards." 
Naturally, theywillfightanythreat 
to their living and welfare. 

For all these reasons, I believe 
that any and all coin-operated gam
bling equipment operated in bars, 
taverns and other such street loca
tions is dangerous. Why? Because 
any form of gambling which makes 
it possible for a working man to lose 
his entire week's salary, draws 
fierce opposition from the above
mentioned groups. The backlash 
can hurt the entire industry, includ
ing gambling and non-gambling sec
tors alike. 

Nevertheless, many groups in our 
industry will press on, insisting on 
trying to legalize gambling, despite 
the pitfalls and dangers. Which 
brings me back to "crawling before 
you can walk.'' If you insist on sub
mitting a bill to the lawmakers for 
legalization, at least make it a mild 
form of coin-op entertainment. And 
call it a "Trade Stimulator," rather 
than poker, blackjack or a slot ma
chine. 

See that the proposed law con
fines play on said machine to one 
coin (perhaps a quarter), and see to 
it that the maximum cash prize or 
pay-off that can be won on this 
Trade Stimulator is $5 in cash or 
merchandise. Merchandise is bet
ter than cash, since most opponents 
of gambling do not consider it gam
bling to award merchandise, where
as cash awards really fire up the op-
position. " 

It would be wonderful if opera
tors and distributors could get le
galization of coin-operated poker, 
blackjack and fruit-reel machines 
in their states, and this may come 
someday.Butlcannotseeitcoming 
to pass in the very near future. My 
final article in this series, discuss
ing other pitfalls in legalization of 
coin-op gambling machines, will ap-
pear in August's RePlay. ~ 
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Home Video 
the pasture may be overgrazed, but the grass is still a lush green, says C.E.S . 

• 
he Summer Consumer video. The hit syndrome has infect- even bigger one with a whopping 
Electronics Show took ed this once carefree business and $1 million worth. 
place early June at the unsold titles are backing up in the There is clearly a glut of software 

sprawling McCormick Place con- pipe. Companies who buy cartridges out there with only a minority of the 
vention center in Chicago. Sitting by of their own games from Nintendo titles selling really well. Those that 
Lake Michigan and shouting across for use on the latter's N.E.S. player do sell well like Super Mario 3 and 
the waters, "I am the showcase of are called "third-party licensees" TMNT do so in the millions. But in 
industry," McCormick usually does and while there were little over the past, a "decent" hit sold around 
well over 100,000 in attendance at a dozen of them in the beginning, a half million; today that same word 
the summer C.E.S., but not this year. there are 60 today, and growing. "decent" is attached to a 200,000 

According to one estimate, the There are just too many so-so ti- seller. As one supplier put it: "The 
headcount was perhaps 25,000 off tles on the retail market (someone overall pie, counting in the amount 
from last and the expo was dubbed said around 30 are already being of hardware, is increasing, but the 
"the wake by the lake." With few discounted off the shelves). Worse number of pieces taken from that 
electronic things on stage (save for yet, we learned there are huge in- pie are smaller." 
some development in camcorders Hardware sales are robust. Nin-
and in D.A.T.), it was really due to tendo, the clear leader here as al-
the continuing pull of home video Any operator who may ways, sold something like 20 million 
that the show turned out as many N.E.S. home sets into the States be-
as it did. As one tradester put it, be salivating over rumors fore the show and could actually 
"Thanks to Nintendo, it wasn't so that home video is in sell an additional 9 million more by 
bad." trouble had better winti year's end. They've already done 

By "Nintendo" the man meant ,,,... one million Game Boy sales and 
the whole home video exhibition of his lips. some think that could increase to 
hardware and software. Nintendo five million by New Year's Eve. A 
itself maintained the largest exhibit supplier told RePlay he thinks there 
in the arena dominated by television ventories of cartridges paid for at will be around 50 Game Boy titles 
games, all within cruising distance Nintendo but languishing at facto- available by the end of the year for 
of Sega, Tengen and other home vid ry warehouses with few buyers in a total of 20 million cartridge sales. 
firms like "the other Atari" run sight. There is a definite shakeout He further said a whopping 70 mil-
by Jack Tramile. For some reason, going on, butnothinglikewhathap- lioncartridgesforNintendo'sN.E.S. 
N.E.C. maintained its exhibit in an- pened back in the early '80s when system could be sold in 1990, "and 
other hall, while the "Nintendo the first attempt to launch a stable that could go as high as 85 million," 
hall" bustled. market fell right off the cliff. he added. 

So, what's doing in home video, So, with hardware numbers and 
you ask? In a nutshell ("car- DON'T GIGGLE software projections like this, what 
tridge" ?), the sport is very much Therefore, any amusement ma- is the problem? "There are too ma-
alive and continuing to grow. (Se- chine operator who may be salivat- ny third-party licensees making car-
ga 's newish Genesis 16-bit system ing over rumors that the home video tridges, so there's much too much 
got solid reviews, for example, and game business is in trouble, had bet- software on the market," a suppli-
Nintendo 's Game Boy hand-held ter wipe his lips. It's not in trouble, er said. Nintendo itself is partially 
player is a hot number on the retail although some software suppliers responsible for this. Their original 
circuit, with lots of software to back are. Trade floor scuttlebutt said allocation program was lifted in the 
it up). So it's still growing, but a dark one supplier was selling cartridges second quarter of this year. Now 
lining has appeared around that sil- at $6.00 wholesale when he already third parties can get as many car-
ver cloud. paid $16 to make them. There's talk tridges for N.E.S. as they want (al-

The people who buy home car- of another supplier (who makes though Nintendo can still refuse an 
tridges have gotten just about as coin-op kits) sitting with $100,000 order if they don't like the game). 
choosey as those who play coin-op worth of unsold cartridges, and an There is no longer a chip short-
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With a Joint Venture on Atlantic & 
Pacific's exciting new Lucky 8-Line 
"Striptease" slot game! 
Our rapidly expanding buying power, has made it necessary to 
expand our sales and operating networks in new and used coin 
machines. If you have an established market, we can supply 
you with large quantities of a wide variety of machines. 
We'll even split the profits 50-50. This is a 
once-in-a-lifetime opportunity! 

ALSO AVAILABLE FOR 
JOINT VENTURE: 
Bingos, Quarter Horses, Winners Circles, Kenos, 
Pokers, Roulettes, Slot Machines (Export), Etc. 

To find out how "taking it off'' can 
boost your take, write or phone: 

ATLANTIC & PACIFIC AMUSEMENT CORPORATION 
CALL AND ASK FOR "MARTY", "PUDDY", "APPLES" or "ALEX ARKMEYER." 

1-800-327-6076, or 201-926-0700, FAX: 201-926-3512 
1428 NORTH BROAD ST., HILLSIDE, NEW JERSEY, 07205-1639 

For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 
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When we announced our "strip for action" Lucky 8 Line video game 
machine back in the Eighties, we really started something. Not 
only has the demand been tremendous, but it has now spurred the 
creation of a full line of new-generation A&P machines for the Nineties: 

• CHERRY MASTER 
• AMAZING BELLS 
• SUPER BELLS 
• FARLONG 

•ALL GHOSTS 
• JOKER LINES 
•BAR LINES 
•ALL LINES 

Like Lucky 8 Line, these exciting new units feature intriguing 
sound, vivid graphics, a big screen, a sturdy and attractive 
cabinet and an equally attractive price tag. 
And, we are the exclusive distributor! 

Multiply your chances for outstanding 
profits - by contacting us for details ... 

Incidentally, if you are interested in a joint-venture, where we 
can either operate or distribute together, we are open minded people. 

ATLANTIC & PACIFIC AMUSEMENT CORPORATION 
CALL AND ASK FOR "MARIO", RUDY OR "APPLES" 

1-800-327-6076, or 201-926-0700, FAX: 201-926-3512. 
1428 NORTH BROAD ST., HILLSIDE, NEW JERSEY, 07205-1639 

For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 



age, so suppliers can order as ma
ny pieces of software as they think 
they can sell, so long as they pay in 
front to Nintendo and wait for deliv
ery. Obviously, they have been over
ordering in a market that's turned 
hit-oriented. Double whammy, un
sold goods, fiscal nail biting. 

SHAKEOUT 
Yes, a shakeout. One supplier 

thinks the 60 third-party game licen
sees now on Nintendo's roles could 
actually dwindle down to 20 by next 
summer's C.E.S. and of that 20, 
maybe only five will be making any 
serious money. "Nintendo will still 
make money by making cartridges 
paid for in front and, of course, by 
marketing software, ' ' said one rep. 
"But some suppliers are getting 
hurt, and one of the things that's 
hurting is the rental business." 

Nintendo doesn't like it, is trying 
to find legal ways to stop it, but it 
goes on: some retail stores are buy
ing software cartridges on a one
time basis and then renting them out 
for small money just like stores rent 

NEWS 

60 game licensees could 
dwindle to 20 by next 

year with only fwe 
making any serious 

money. 

VCR cassettes. This hardly helps 
the glut of unsold cartridges at the 
stores and in the warehouses, al-

Hardware, including 
hand-held units, 

continues to sell, but the 
hit syndrome has bitten 
home video just as it bit 

the coin operator. 
Players (buyers) have 
gotten very choosey. 

though some think if a player likes 
the cartridge he rents, he might end 
up buying one. 

COIN-OP IMPACT 
The money produced through 

the sale of coin-operat&d uprights 
and kits is only a pimple on George 
Washington's face compared to the 
volume done in home video. Opera
tors who may think a pall in home 
video means an automatic increase 

POP-fi-SHOY. 
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in the player coin drop are wrong. 
The coin drop rises when the indi
vidual games are hot, and now the 
same sort of thing is disciplining 
home video. 

It's bad for some home software 
people, and some think it could spell 
the ruin of one or more companies 
currently making software for the 
coin machine industry as well. "Ma
ny coin-op developers depend on the 
cash provided by home sales and I 
feel very uncomfortable with the 
present picture,'' said one tradester 
who straddles both fences. "Let's 
say the RePlay Directory could be 
smaller next time,' ' another added. 

But if the hand-held games per
sonified by Game Boy are any indi
cation of the future in home vid, that 
"directory" is getting larger. Both 
the "other Atari" andN.E.C. report
edly showed hand-helds, and Sega 
seems to be working on their own. 
The N.E.C. one is also supposed to 
offer an optional attachment that 
turns theirs into a commercial TV 
set like Sony's Watch Man. 

NEW TITLES 
A significant number of new ti

tles appeared at the C.E.S. and some 
names will be familiar and/or curi
ous to operators (e.g. TMNT 2, Hard 
Drivin ', SCI, MVP, The Sirnpsons 
and Dr. Mario). There were mobs of 
old coin-op titles and mobs of titles 
never brought out on a coin machine 
there as well, some on floppy disc 
for home computers, as well as on 
cartridges. 

On the personal front, the most 
curious thing to see was Nolan 
Bushnell (who used to own Atari) 
heading up Commodore 's CD ROM 
development team while Jack Tra
mile (who used to own Commodore) 
headed up the "other Atari." (No
lan, by the way, finds CD ROM seri
ous stuff; it works like a laserdisc 
and could have future impact on 
coin-op.) 

So, there's a little switch inside 
the bigger switch of the public 
spending countless more money on 
home video when they used to con
centrate on coin-op. Might there be 
another switch as home vid gets bit
ten by the hit syndrome and game 
developers turn more of their atten-
tion back to coin? Hmmm? ~ 
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INTEJ~_~NATIONAL NCW5 
Oh, Democracy! 

British journalist David Snook provides a candid (and entertaining) glimpse 
into European coin-op's behind-the-scenes political battles 

by DAVID SNOOK 

It's a fact of life: back-stage polit
ical maneuvering, and the shame
less pursuit of self-interest, feature 
prominently in quite a few coin-op 
gatherings from the local to the in
ternational level. Come to think of it, 
isn 't that what democracy is all 
about? But this magazine rarely en
joys the luxury of no-holds-barred 
reporting of "behind-the-scenes" 
scuffles in the American trade. [If 
we did, we 'd compromise our sour
ces, anger our readers, or hurt our 
advertisers . .. or all of the above.] 

Journalism in Britain, however, 
often plays by a very different set of 
rules. So when Euromat (the "Unit-

ed Nations " of 14 European trade 
as socio tions) asked Britain 's Do vid 
Snook (editor of Coin Slot Interna
tional magazine) to send the Ameri
can trade press an official report on 
their latest confab, they may have 
gotten more than they bargained 
for. 

The resulting story deals with 
concerns far from our own shores, 
but it's presented with such high
octane entertainment value that 
we 're running the full report. Hap
pily, sanity and fairness seem to 
have prevailed in the end - a hap
py outcome for Euromat and demo
cratic principle alike. Think of Da
vid 's article as "light summer read
ing" ... and as you read, remember: 
this sort of thing happens all the 

time in this country, too. You just 
don 't get to read about it! We send 
our thanks to our fellow trade maga
zine editor across the seas, for his 
very enjoyable contribution. 

It was almost like a Greek trage
dy. The actors all knew their lines, 
right down to the "heavily whisper
ed asides. " The dramatic interposes 
were carefully rehearsed, and the 
predictably nail-biting conclusion 
was almost prosaic in its complexi
ty and confusion. 

It was, of course, the annual 
meeting of Euromat, that testimony 
to European coin machine unity -
which so often threatens to be any
thing but. The leaders of 14 Euro
pean coin machine trade associa
tions met at the Sheraton Hotel in 

Noble Goals, Pragmatic Interests Define Euromat' s Role 
The purpose behind Euromat is to 

ensure that the EEC (European Eco
nomic Community) Parliament in 
Brussels, Belgium doesn't implement 
coin machine laws potentially damag
ing to the national laws already exist
ing in any one member country. For 
example, Euromat wants to prevent 
adoption of one uniform system of 
testing (if such is ever proposed) 
wh ich may be inoperable for the 
amusements business. It also hopes 
to ensure that such things as a ban on 
gaming machines (slots) is not im
posed on the unsuspecting industry. 
With Euromat in place, concerted ac
tion may be initiated at an early stage 
in the legislative proceedings to head 
off anything undesirable. 

These lofty principles are unshak
able in good intent and indeed, in 
good sense. It is so often the internal 
politicking which accompanies the 
activities of Euromat which creates so 
much interest, fascination and some
times downright fun for the rest of the 
European trade (in the absence of 
anything "nasty" from the so-far 
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docile European politicians). 
Belgium, Holland, France, Spain, 

Italy, Great Britain , Ireland, Northern 
Ireland, Austria, Denmark, Malta .• 
Portugal , Switzerland and West Ger
many are all among the members of 
Euromat, which is not necessarily 
confined to EEC member countries. 
The respective trade association in 
each country is represented within 
the federation , in some cases in mul
tiples. There are, for example, three 
West German trade associations. 

They all have a block of votes de
pendent upon the relative size and 
strengths of their coin machine indus
tries. Great Britain and West Germa
ny, for example, each have 12 votes, 
but Spain, France, Italy and Holland 
have successively fewer, and so on 
down to the " minnows" which com
mand just two votes. 

The strengths of their markets are 
generally dictated by whether they 
have legalized " slots" or similar gam
bl ing machines, to add to the obvious 
video games, jukeboxes and pinballs. 
In that way, the British , Germans, 
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Spaniards and Dutch are regarded as 
the " rich" countries, with the addition 
of Belgium for its permitted bingo 
tables. 

Often , however, Euromat is clear
ly seen as more of a watchdog of one 
trade association, or country, over the 
aspirations of the others. The British, 
for example, will be there as much to 
make sure that if common laws on 
gaming machines are adopted, then 
it is the British system rather than the 
German one which gets the vote, as 
much as it is there to watch the EEC 
pol iticians. Many of the trade associ
ations in membership of Euromat, 
therefore, are seeking to protect what 
they have at the moment from preda
tors in neighboring countries. Others, 
of course, without the income gener
ated from slot machines, are there to 
seek those benefits for their own 
countries. The protection of self-inter
est is very much a keyword among 
Euromat member associations. Hard
ly surprising , since protecting mem
bers' interests is one cornerstone of 
any trade association. 
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minutes! Just substitute and plug in a Valley 
T-60/30 target* - the one with the patent
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INTERNATIONAL NEWS 

AMA president Hank Grant (right, pictured with father Sal 

Groentemann) has been trying to get Euromat membership for his group t 
UBA's Omer DeMunck (a Euromat joint secretary) and Willy Michiels 

(Euromat president) at the I 9 8 9 meeting of the association. 

since I 988. UBA, with Its network of Euromat hierarchy, was ideally 

placed to thwart his efforts and has been effectively doing so. 

Brussels, Belgium on May 22 to car
ry on their "watchdog" mission at 
the European Community, to ensure 
that the politicians don't do any
thing nasty to the coin machine busi
ness. 

For all its more serious purpose, 
the meetings so often turn into illus
trations of why so many people firm
ly believe that there's very little 

Can-Alley TM 

Here are two units of money-making 
excitement that you'll want to have in 
your operation. Call us! 

We can help with all your redemption 
needs. 

Bob's Space Racers, Inc. 
427 15th Street 
Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 
Telex 249-238 RACER 

Since 1970 e>Bob's Space Racers, 1990 
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"common" about the Common Mar
ket, or unified in intent between the 
various countries thus involved. 

As the May meeting approached, 
the absence of any proposed legis
lation set the scene for a somewhat 
dull meeting. The agenda promised 
a debate on funding a permanent 
Euromat general secretary (to re
place the current three part-timers 
already otherwise engaged as full
time secretaries for the British, Ger
man and Belgian trade associations 
respectively). Also slated was a de
bate on the possibilities of adopting 
a code of conduct for general appli
cation throughout Euromat member 
associations. The relish on the ham
burger came from a delicate piece 
of in-fighting between two Belgian 
trade associations, which threaten
ed to break out into open bickering, 
leaving the somewhat staid Euro
pean unitarians blushing at the sug
gestion of scandal. 

Belgium is a small country in a 
unique situation, in coin machine 
terms. It permits bingo games: the 
pinball look-alikes which are, in 
essence, thinly-disguised gambling 
machines (they're banned in most 
countries of the war ld). In the topsy
turvyworld of international coin ma
chines, history has seen countries 
accept slots, reject video games, 
declare pinball to be "gambling 
devices,'' and often - paradoxical
ly - throw the baby out with the 
bath water. 

In the case of Belgium, the autho
rities declared slot machines illegal, 
but tacitly accepted bingos. This 
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has never been popular in that coun
try, despite the fact that the Union 
Belge de l'Automatique (known more 
simply as the UBA) actually spear
headed public opposition to slot ma
chines in the early years. The UBA 
(which incidentally supplies Euro
mat with its president, Willy Mich
iels, and one of its joint secretaries, 
Omer de Munck) is as keen to see 
their bingo tables survive as its Brit
ish, Spanish, German and Dutch 
counterparts are to see their legal 
slots survive. 

UBA therefore set its face against 
the aspirations of the fledgling 
Amusement Machine Assn. of Bel
gium, when the latter wanted to join 
Euromat. The AMA is headed by the 
mercurial Henry "Hank" Grant, the 
colorful owner of a giant amuse
ment arcade on the Belgian coast, 
arguably one of the best arcades in 
the world. AMA president Grant is 
also very well known in internation
al coin-op circles and is a familiar 
face at most of the world's coin ma
chine shows. His father, Sol Groen
temann, is a Dutchman by birth but 
a stalwart of the industry going 
back 60 years, having at one time 
run a string of amusement centers 
in Pennsylvania and running a Bal
ly sales agency, prior to moving to 
Belgium after the war. 

Henry Grant and his membership 
of around 80 individual amusement 
arcade owners from around Bel
gium (with a scattering of traveling 
arcades operated mainly on carni
val sites) sees the return of the slot 
machine as fundamental to the fu-
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ture of the industry in Belgium. They 
also see the Euromat tag as an en
dorsement which will indelibly im
print the credentials of his organi
zation and its aspirations in the 
minds of lawmakers. 

It is not hard, then, to see why the 
UBA should set its face so firmly 
against the AMA. The initial shots 
were fired in 1988 when the AMA, 
then two years old, first applied for 
Euromat membership. The UBA, 
with its network of Euromat hierar
chy, was ideally placed to thwart 
any and all attempts, and duly set 
about doing so. 

AMA's first setback in '88 was on 
the grounds that it had not been 
around long enough. "Re-apply in 
1989," it was told. AMA did so, and 
that time they were told it didn't 
have evidence to show it was of
ficially accepted as a nationally
based organization, and its office 
was not a part of another business 
premises. The tacit understanding 
from last year 's debate, however, 
was that 1990 would be AMA's year 
(provided it could satisfy Euromat 
on these two points). 

Back came Henry Grant this year 
to be told, just before the meeting, 
that he should have put in another 
formal application more than 28 
days prior to the meeting. He had 
been left with the impression that it 
would come up automatically, and 
in any case, in 1989 the UBA was 
told firmly by Euromat to hold talks 
with the AMA to settle the issue. 
Since then, the UBA had made no at
tempt to do so. The official line to 
AMA, therefore, was that it had 
missed the boat again. 

This proved rather too much for 
some to swallow. During the meet
ing at the Sheraton, from which Mr. 
Grant and his delegates had again 
been excluded, Spain's Eddie Mo
rales rose to express concern at the 
way the whole matter of AMA's ap
plication for membership had been 
handled. He demanded a special 
meeting of Euromat to re-examine 
the application. 

Under Euromat rules, if a member 
country demands a special meeting 
and the proposition is seconded and 
duly carried by the meeting, then it 
·has to be held within six weeks. In 
this event, Northern Ireland second-
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INTERNATIONAL NEWS 

The British delegation at the I 989 Euromat meeting Oeft to right): Jimmy Godden, Philip Shefras, 
Mal Kravis, Alan Wi//ls and Michael Shefras. Euromat prexy Willy Mich/els vacated his chair during 

the special meeting because he was "personally Involved" in favor of First VP Michael Shefras. 

ed the Spanish proposition. 
Euromat president Willy Mich

iels, declaring himself "personally 
involved" because of his presiden
cy of UBA, vacated the chair for the 
debate, in favor of First VP Michael 
Shefras from Great Britain. Mr. 
Shefras began by outlining the cir
cumstances of the case as he saw it, 
and then making it plain that if the 
vote was successful, then the proper 
procedure would be for a Presidium 
(consisting of himself and vice presi
dents from Great Britain, Germany, 
Holland, Spain, France and Italy) to 
meet within six weeks to discuss the 
matter. This Presidium would then 
make a recommendation to the spe
cial meeting . .. which would then 
have to be held within six weeks of 
that date! 

Shefras also invoked the ire of 
the UBA by declaring that Belgium 
should not have a vote at the Presidi
um. He overruled the UBA protest, 
insisting that the UBA should not be 
able to "sit judge and jury" over a 
rival trade association, and that it 
would still have the opportunity to 
vote on the issue when it reached 
the special meeting. 

Support from the AMA case came 
from the British delegation in the 
discussion which followed. The Ita
lians were worried a bout the costs 
of a special meeting, the French 
downright suspicious of everyone's 
motives, and so the debate went on. 

Put to the vote by Mr. Shefras, the 
74 votes cast were split: 32 in favor, 
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30against, 12 abstentions. (Each as
sociation controls a different num
ber of votes, depending on certain 
qualifications which are described 
in the sidebar to this story.) 

With a plurality favoring AMA's 
position, Mr. She fr as announced 
that the Presidium to discuss the 
AMA application would take place 
in about six weeks ' time (now con
firmed as June 28). This brought an 
immediate protest from the UBA, 
which attempted to have the vote 
declared the other way, as it need
ed a 75% majority. Mr. Shefras dis
missed the protest and said that a 
simple vote was all that was neces
sary. "Common sense must prevail, 
or we make ourselves a laughing
stock," he said. 

The Amusement Machine Assn. 
of Belgium is therefore on its way, 
with the hurdle of a Presidium re
commendation to climb, and then 
the final test: a special meeting of 
Euromat which will hear AMA's 
case. This meeting should occur 
sometime around late summer. 

Europe's coin machine "United 
Nations" got there in the end: demo
cracy won. But it went all around 
the houses to reach this conclusion. 
The entire episode was a wonderful 
tableau, an example of what may 
yet be to come when the European 
Parliament really gets down to look
ing at legislation which may please 
some, but displease others in the 
coin machine sector. It all adds up 
to a fascinating prospect! ~ 
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coverstor~-
'Back To The Future' 

new Data East pin themed on blockbuster movie trilogy bows to trade for summer action 

•
ideo Games have had 
their fair share of pro
motional tie-ins with the 

entertainment field (e.g. TMNT, 
Robocop and Willow), but pinball's 
list of honored celebrities stretches 
back to the electro-mechanical days. 
While Bally scored a real bunch, 
Gary Stern at Stern Electronics had 
his share (with Ted Nugent and Mo
hammed Ali). 

Since Gary's been the head man 
at Data East's Pinball division, he's 
more than kept up the practice of 
marrying entertainment entities to 
pinballs with critical games like 
ABC Monday Night Football and 
their still-madcap Phantom of the 
Opera. 

And now, close upon the release 
of Universal Pictures' Back to the 
Future III, Data East has locked in
to this box office sensation to theme 
its newest flipper attraction. Un
leashed to the general public on 

On the night of May 

2 I, Universal held 

the world premier of 

Back to the Future 
Ill at their studio and 

followed same with a 

party where I 0 Data 

East pins were among 

the attraaions. 

Shown at the display 
are Ed Ad/um 

congratulating Gary 
Stern on another fine 

game with D.E.'s new 

prexy Joe Keenan. 

Memorial Day weekend, this latest 
(and reportedly last) movie epic of 
Marty McFly (Michael J. Fox) and 
Doc Brown (Christopher Lloyd) triir 
ping through time swept the ticket 
buying sweeps that weekend for an 
inaugural $23.7 million hi sales. 
· Between this latest gambit and 

the two preceding films, this trilogy 
is obviously well known and loved 
by the movie-going public, which 
Gary Stern says also makes up a big 
chunk of the pinball-playing public. 
And, the timing of both product re
leases could hardly have been bet
ter. 

You'd never know it, fans, but that's Christopher (Doc) Lloyd at right 
with Dave & Georgia Stroud (P.G.D.) at the premier party. 

C.A. Robinson veep Hank Tronick (left) with RePlay's Tippy Ad/um and 

Betson Pacific's Mike Betti in the lobby, shortly before the showing. 
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COVER STORY 

Did Data East, under chief de-
signer Joe Kaminkow, make a good 
"marriage" between movie and pin-

Above, thanks to our 
ball? None other than the film trilo-
gy's own writer and producer Bob 

high-speed camera, Gale said they did, and in spades 
Joe Kaminkow is (see separate sidebar this section). 
caught mid-word as Visually and vocally, it appears that 
he explains the Kaminkow & company nailed the 
numerous shooting spirit of the BITF madness onto a 
possibilities on the playboard, hopefully creating for 
BTTF pinball to an the pinball operator the best of both 
interested bystander. worlds: recognizable title, solid skill 
This is camera play. 

history. Below, is a The machines sample-shipped • 
studio photo of the to Data East Pinball distributors 

new pinball machine. the latter part of June and produc-
tion was cranked up the end of the 
month. So, buyable machines could 
be at most DE pin dealers by this 
reading. European dealers got their 
samples earlier, which is not un-
usual in the pinball business. And 
before we go any further in this sto-
ry, yes, Mr. Haney, Back to the Fu-
ture has a free play knocker! 

Ask Joe Kaminkow (who was re-
sponsible for the ingredients) how 
the game plays and you invite a 
seminar of considerable proportion. 
Like Fox and Lloyd, Kaminkow is his 
own artist (the pinball playfield be-
ing his canvas. And he loves to talk 
about it. 

''The game has many elements of 
the films of Marty and Doc going 
back to their Delorean time ma-
chine," he began. "Sound and mu-
sic designer Brian Schmidt choreo-
graphed over two hundred sounds 
and special effects, like the light-
ning strike on the clock tower and 
the Delorean ripping through time, 
plus the hit music of Love, Back in 
Time by Huey Lewis, and the hit 
Z:Z Top song Double Back. The game 
also features selected cuts from the 
movie itself and select special ef-
fects to spice up the appeal. It also 
sports a new Twin Jackpot feature 
for skilled players." 

Besides Schmidt, other team de-
signers on BITF included noted 
graphic artist Paul Faris (who did 
the artwork on it, as well as on 
Phantom). Kaminkow was joined by 
Ed Cebula on game design and Re-
hman Merchant helped out a bunch. 
Merchant, by the way, has over ten 
years ' experience working at Bally 
and over 80 pinballs on his credit 
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list. 
"Without these folks and the rest 

of the design team and the people in 
the front office, this quality machine 
would never have been possible," 
stated Kaminkow. "But, we really 
had only a glimmer of an idea how 
well it would really do in the field 
until we saw the first collection test. 
Now we know it's strong . . . really a 
matter of counting the coins ... and 
there are plenty of them," he added. 

COVER STORY 

BACKGROUND 
The Back to the Future pinball 

came about in a relatively short 
period of time. According to Gary 
Stern: "We received the license in 
early April along with the challenge 
of getting ten games completed in 
time for the film's world premiere in 
late May. We decided to go for it 
and in one month, engineering put 
almost two man-years' worth of 
hours into the project. 

"This pinball," Stern continued, 
"is without doubt the best overall 
package ever done on a flipper 
game. It was heavily researched, 
beginning with marathon viewings 
of the first two BTTF films, plus 
clips of the third one. Then Joe and 
Paul went to Hollywood and spent a 
day with the writer/producer Bob 
Gale. 

"Intensive phone and written 
communication ensued as the pro-

Producer/Screenwriter Delighted With Translation of Film to Pin 
Bob Gale, not only a script writer 

but a producer of all three Back to 
the Future movies, obviously has an 
emotional attachment to his "babies" 
and was rather curious how a pinball 
machine themed on them would turn 
out. As the following letter sent to 
ReP/ay proves, his original skepti
cism turned to pure love when he saw 
the finished product. Wrote Gale: 

"I was skeptical when I first heard 
about it: somebody wanted to make 
a pinball machine based on the Back 
to the Future movies. Right. Exactly 
how does a movie even translate in
to a pinball game, much less three 
movies with the complexity that these 
have? 

"But, the enthusiasm and excite
ment that Joe Kaminkow and his de-. 
sign team at Data East had for the 
project convinced me to green light it 
- particularly after seeing the quali
ty of their work in the Robocop and 
Phantom of the Opera pinballs. 

"Hey, I thought, this isn't just an
other case of somebody wanting to 
throw a Back to the Future logo on a 
piece of merchandise - these guys 
really love our movies and want to 
make something with quality and in
tegrity here. They're fanatics! 

"Well, it's now several months 
later, and never had I been more de
lighted to have approved a licensing 
deal. The Back to the Future pinball is 
absolutely incredible, exceeding my 
expectations on every level. It's visu
ally stunning, aurally extraordinary
with its incorporation of actual film 
dialogue, sound effects and music -
and an engrossing, all emcompass
ing game experience that never fails 
to leave me saying, 'I gotta try that just 
one more time!' 

''The folks at Data East really pulled 
it off: they've truly captured the spirit 
of the three movies in this amazing 
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machine. Just when you think you 
know what's going to happen -
Great Scotti -you're hit with some
thing new! It's even a kick to watch 
somebody else play this pinball! 

"We've all seen licensing deals 
and tie-in merchandising that leaves 
us sour (you won't see me writing 
about LJN's Back to the Future Nin
tendo cartridges), but Data East's 
awesome pinball will leave you exhila-
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rated, totally jazzed, and digging in
to your pocket for another quarter. 

"This is a machine that Doc Brown 
himself would be proud to have in
vented - and I'm truly proud to have 
been a small part of it. Thanks, Joe 
and everybody at Data East- it's an 
outstanding accomplishment!" 

Bob Gale 
Screenwriter/Producer 
Back to the Future Trilogy 
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The photos above and right provide a look at the machine's terrific-looking backglass and playfield. 

Below, the new "quick lock" feature found on BTTF that makes back box set up quick and easy. 
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ject went into high gear. Within a 
week from that meeting, the white 
wood was playing and artwork and 
sound effects were underway. Every 
supplier and worker for Data East 
Pinball helped make this game pos
sible in terms of quick art turn
around and cabinets, down to the 
smallest metal parts," he added. 

PHILOSOPHY 
Entertainment promo tie-ins have 

become an important part of Data 
East's long-term marketing plan
ning. "It's really paying off gigantic 
dividends in game earnings,'' Stern 
declared. "In the past year and a 
half, we've also worked hard to in
novate our pinball technology with 
impressive firsts like solid state flip
pers, quick lock and easy-set-up 
head locking systems. We've also 
tuned bass-ported cabinets and our 
new operator alert that even tells 
the operator when he needs to clean 
his game," Stern added. 

"While the mechanical engineer
ing and game design group headed 
by Ed Cebula and John Lund have 
been changing the face of pinball, 
Joe Kaminkow and I have been busy 
laying the groundwork for some 
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COVER STORY 

Back in the wild west in the third installment of the Back to the Future trilogy, Doc (played by Christopher Lloyd) and Marty (Michael]. Fox) confront 

yet another obstacle in their quest to return to the modem world. The movie has scored big bucks in the box office. 

devastating themes for more movie 
and TV licenses, including things 
from 20th Century Fox, Warners, 
DC Comics, Universal, Paramount, 
ABC TV, Lucas Film and MCA," 
Stern advised. 

DE'S OWN FUTURE 

This is a company that many con
sider the "new kid on the pinball 
block," even though they've been 
around for a while. They take that 

The dynamic duo set for time travel - Paul Faris and Brian Schmidt. 
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to heart and while devoting the 
necessary, perhaps "extra" time, 
to promotional marriages and play
field scoring techniques, are rooted 
in trying to turn out a Swiss watch 
in terms of machine durability. 
Says their Operations Director Wes 
Moore: 

"The games get played before 
they go into the box. We are very 
concerned that we ship a product 
with the highest quality possible. 
Operators will notice such changes 
that engineering and Jim Ross and 
his purchasing staff put into effect." 

So, with technique, target chal
lenge and Hollywood's box office at
traction behind their newest flipper 
game, Data East pinball thinks their 
future is so bright they have to wear 
shades! Great Scott! Check that 
BTTF out right now ... certainly 
while the film is hot and that initial 
quarter is trembling in the fingers of 
the millions of folks who want to see 
if the whiz-bang on the screen is on 
the pinball as well. ~ 
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ASSOCIATIONS IN ACTION 

Real "George" 
Ohio's "Rumpus in Columbus" marks another fine show & convention for Buckeye association 

• •ybackbeforetheNASA 
space program, " real 

Outgoing OCMA 
George" meant A-OK. 

Since it seems that every other route prexy Dave George & 

operator in Ohio is named George, wife are presented 

and since the Ohio Coin Machine with a portrait by R.]. 

Assn. (OCMA) is headed by prexy Reynolds VP Neal 

Dave George, it stands to reason McCleary. Rather 

that their May 17-19 Expo '90 meet- than accept a gift 

ing in Columbus was yet another from OCMA itself, 
solid trade convention and product the Georges gave a 
showing. check to "Make 

In terms of attendance, number Room Columbus" a 
of exhibit booths, quality of semi-

non-profit agency 
nars and social affairs, the mid-May 

that gets homeless outing was largely an updated re-
peat of last year's successful con- people off the streets 

vention. Produced by permanent and back into the 

OCMA staffers Paul Corey and Judy mainstream). 

Martin, under the aegis of Dave 

Proving that the Ohio Coin Machine Association never puts the cart before the horse, the group sponsored a harness race at Scioto Downs (May I 8) and 

the winner was Happy Okey, driven by Mark Stockwell. Pictured from the winning horse's "left" are: driver Stockwell, OCMA's Dave Corey, Ron Rentz, 

horse owner F. Weldon Stockwell, AMOA's Jack & Shirley Kerner and Pat Rentz. 
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ASSOCIATIONS IN ACTION 

Enjoying the visit to Scioto Downs are (left t'' right) Jim Stansfield, AMOA prexy Jack Kerner, Larry 
Van Bracke/ and Ron Rentz. Dinner was part of the "night at the races." 

George and his association team, 
the event drew people from 71 dif
ferent operating companies and 
sold 46 exhibit booths to firms rang
ing from distributors to parts and 
plush suppliers and to some facto
ries like Gamemasters, See burg and 
Valley. 

Even the Expo venue was the 
same as in 1989, although Corey 
said it will be the last time they have 
the seminars in a separate hotel (the 
Ramada North) from the exhibition 
site (the Ohio Expositions Center). 
"It's really too inconvenient for the 
members and guests to have to trav
el back and forth between the two 
places, so next year's annual will 
take place all in one locale," Corey 
advised. (OCMA did provide shuttle 
service between the sites for those 
without cars.) 

Not counting exhibitor personnel, 
the Expo '90 drew 271 trade people, 
including 14 youngsters. Corey, al
ways receptive to new ideas to keep 
Ohio at the forefront of the state 
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Left: The great Ted 
Furlcln showed his 

Siient Partner 
computer software to 

Tri-County's Bob & 

Jeanne Badgley of 
Chll/kothe. Right: 

OCMA director ]oe 
Rutherford & wife 

and daughter Heidi at 

the PMI Toys exhibit. 

association pack, offered a baby
sitting service for operators who 
brought their kids (run by two train
ed nurses). "It was my son Dave's 
idea and we'll do it again," he en
thused. 

Enthusiasm is Paul Corey's mid
dle name. He approaches every 
show as if it was the first one he 
ever did. He travels through the ex
hibits back-patting and checking on 
action ("every one of the exhibitors 
was pleased with the business they 
did, even the guys who like to gripe," 
he smiled). He hits the seminars, mo
nitors the words spoken between 
panelists and audience and some
times gets his own thoughts (and 
congrats) onto the microphone. He 
is a whale of an industry booster 
and one more reason OCMA is look
ed up to by many other state groups. 

Ohio itself is about as "model" 
a jukebox and games state as they 
come. It's a highly-populated chunk 
of territory proudly boasting many 
route operations that go back many 
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With a busy exhibit area behind them, OCMA 

officers Ron Rentz Oeft) and Lowell Wessels say 
"good show" over at the Rhodes Hall venue in 

the Ohio Expositions Center. 

generations. The tradesters not on
ly come to socialize but to learn 
whatever they can to keep their 
state a "leg up" on new ideas. 

Subjects covered included CDs 
and 45s and where the software sit
uation is headed (see last month's 
issue of RePlay), Pinball Basics, and 
Successful Route Management. For 
"competition among friendly com
petitors," OCMA held their Ed Shaf
fer Golf Tournament the day before 
the show opened, they also had an 
Arachnid State Dart Championship 
on Saturday (19). Door prizes, cock
tails and dinner plus a trip to Scioto 
Downs harness racing track spiced 
up the weekend. If there was a stone 
unturned, Corey was probably turn
ing it over to see what else they 
could do to make the affair even 
more worthwhile. 

OCMA's annual membership 
meeting took place on Saturday af
ternoon. Their slate of officers is 
elected by their board (this will take 
place this month), but board mem-
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hers themselves are elected by the 
membership. Those coming on are 
Joe Cordone, Ray Lonsway, Phil 
Elum, Ron Rentz, Lowell Wessels, 
Bob Steffey, Tony Paradiso, Mike 
Zappa and Steve Robinson. 

Congratulations to the new mem-

ASSOCIATIONS IN ACTION 

bers of the board as well as to 
the outgoing officers for running a 
solid association and producing 
a "George" convention. Here are 
some photos snapped during the 
"Rumpus in Columbus." 

Above left: Fielding a question at the "Pinball 

Basics" seminar are panelists (from left) Greg 

McKay (Wiiiiams), Pete Gustafson (Dat.J East) 

and Bob Rentz. Above right: Getting ready for 

dinner at Scioto Downs are Jim 

St.Jnsfield and Larry Van Brackel. 
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SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 

STAINLESS STEEL SPACE I..CXl< 

(NIO<LE SILVD<) (STAINLESS STEEL) 

~@IB ~ 
#695-800 #697-0>6 

i 
#697-Fl 1,Fl7 ,F25 1697-019 

#697-812 , 816 , 824 #695-G04 #6974'7 

BATON LOCK AND HARDWARE COMPANY 
11521 SALINAZ DR. • GARDEN GROVE, CA 92643 1-800-395-8880 
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ASSOCIATIONS IN ACTION 

The Sky's the Limit 
WAMO holds Spring Meeting & Trade Show at Stevens' Point; 

video poker dominates agenda but other hot topics covered 

Photos above and below show just some of the action on the WAMO trade show floor June 8-9. 

Outgoing WAMO prexy Jim Stansfield, at podium, moderates seminar on video pokers. Panelists, 

from left: lobbyist Tom Coenen, SMS's Jim Pietrangelo, Ralph Fleege and lobbyist Janet Swandby. 
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• 
he Sky's the Limit!" pro
claimed WAMO (Wis
consinAmusement&Mu

sic Operators). That cheerful boast 
proved true at WAMO's latest 
Spring Convention and Trade Show, 
an event which provided another 
milestone in WAMO's never-ending 
quest for excellence. The affair took 
place June 8-9 at the Holiday Inn 
resort hotel at Stevens' Point, lo
cated among the lush green mea
dows, virgin forest and beautiful 
lakes of Central Wisconsin. 

While attendance was down from 
earlier years, everything else was 
decidedly up: WAMO's finances, 
membership roster, optimism, polit
ical ambition, and political stature. 
Also on the "up" side was the 
group's fine convention program, 
organized by WAMO Executive Di
rector Joe Phillips. "We hit all the 
hot topics," Phillips smiled, "includ
ing video poker, music software, 
pinball promotion, the future of 
video games and high technology. 
I'd say it's one of the best business 
programs we've offered in many a 
year." 

WAMO also elected a strong new 
officer slate for 1990-92. The new 
leadership includes: President Ro
ger Westmont; VP Mike Bohrer; 
Secretary Eric Jacobson; and Treas
urer Bryan Hubbard. Pioneer Sales 
& Service president Joel Kleiman 
was elected as the new distributor 
representative on WAMO's board 
of directors, while Mike Mellen be
came a new operator board mem
ber. 

TALKING ABOUT POKER 
Video poker definitely topped the 

WAMO Spring Meeting agenda. As 
reported in the News section of this 
issue, WAMO is preparing to mount 
a well-planned, well-thought-out 
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• SIMPLE ONE PIECE UNIT 
• SIMPLE INSTALLATION 
• SIMPLE TO USE-ACCEPTS 

BILLS IN ANY DIRECTION 

INSERT 

• SAME DAY SHIPPING 
• PROMPT SERVICE 
• QUANTITY PRICES 

AVAILABLE 

DISTRIBUTOR and OEM INQUIRIES WELCOME. 

LEISURE ENTERTAINMENT, LTD. 
25 HUTCHESON PLACE• LYNBROOK, N.Y. 11563 

516-593-5050 ·OUTSIDE N.Y. STATE 800-645-2162 ·FAX 516-593-5896 



ASSOCIATIONS IN ACTION 

Above: New WAMO VP Mike Bohrer & wife Sue are seared ar rhe head 

cable for rhe banquer wirh ourgoing presidenr Jim Sransfield & wife Marge. 

Righr: WAMO Execurive VP Joe Phillips dances up a srorm wirh Rene 
Hayes (her hubby works for Jim Sransfield) during rhe Wesrern Jamboree. 

WAMO pasr presidenr John Fleege helped run 

rhe fund-raising aucrion. (Ralph's on rhe righr.) 

campaign to legalize pay-off video 
poker . . . and they're very optimis
tic about their chances. 

Poker was on everyone's lips 
throughout the weekend, but the 
central poker event was a seminar 
moderated by outgoing W AMO pres
ident Jim Stansfield. Panelists in
cluded Jim Pietrangelo, VP of Sales 
& Marketing at SMS, who strongly 
advised operators to do the follow
ing: make sure you've got 100% po
litical unity when dealing with the 
state; nail down good contracts with 
locations; "make friends with your 
bankers - you're going to need 
them"; and finally "order early. " 
Some opera tors had already placed 
"substantial" orders for video pok
er games in anticipation of a legal 
market in 1991, he added. 

Also on the poker panel were 
WAMO lobbyists Tom Coenen and 
Janet Swandby. Coenen outlined a 

Page 74 

Wisconsin's cop rax man, Secrerary of Revenue 

Mark Bugher, gives rhe luncheon address. 

comprehensive lobbying strategy 
which included having WAMO's 
rank and file meet with their state 
representatives in their home dis
tricts. Coenen said he, Swandby and 
WAMO's leaders were also consult
ing closely with the governor, the 
state's attorney general, the Wis
consin Indian tribes which wish to 
run gambling on their reservations, 
and with the Tavern League, all of 
whom he hopes to enlist as allies. 

Rounding out the poker panel was 
W AMO past president RalphFleege. 
Based on observations from a re
cent "field trip," Fleege said opera
tors in South Dakota were pleasant
ly surprised by the large amounts of 
cash they had to handle. According
ly, he advised Wisconsin opera tors 
to "get good security, or you're ask
ing for trouble." 

Will the bill pass? "Things look 
very good," Tom Coenen said. "I'm 
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Legal expert John Whirehall discusses rhe value 

of conrracrs wirh a crowd of WAMOers. 

optimistic." Of course, a fellow in 
Tom's position must be cautious; 
most of the WAMO group seemed 
"extremely" confident that video 
poker will play a large part in 
WAMO's future. 

TALKING ABOUT DOLLARS 
Due to last-minute schedule con

flicts, Wisconsin Governor Tommy 
Thompson could not address the 
convention, as originally planned. 
(The day before his scheduled 
speech, Thompson had a whirlwind 
day with President Bush in Milwau
kee which knocked his calendar 
askew.) Subbing for the state's chief 
exec was Wisconsin's Secretary of 
Revenue Mark Bugher, who gave a 
light-hearted account of the tax 
agency's work. ("We've got what it 
takes, to take what you've got," he 
joked.) More seriously, Bugher as-
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TRADERS TOLD 

Upright cabinet configurntion . 

Cocktail table config11rntio11. 

FORTUNES. 
For y OU I it Ill mr n one. Ta;: about a game with staying 

power. Ancient Phoenician sea traders played a version of COLUMNS over 4,000 years ago. 

We think the old boys would be pretty impressed with the new SEGA kit version of their favorite 

game. So will you. 

COLUMNS is a riveting one or two-player game of strategy, skill, and a touch of luck. Like most 

classics, the concept is simple. Players attempt to manipulate descending three-unit modules of colored 

jewels. If a horizontal, vertical, or diagonal sequence of three jewels of the same color is created, the unit 

dissolves. The object is to keep the descending units from accumulating in a column that eventually 

touches the ceiling ... and ends the game. Players can choose between three skill levels. 

The COLUMNS kit contains everything needed to convert standard upright cabinets or cocktail 

cabinets-{:ircuit board; two sets of joy sticks and buttons; in-cabinet control panel with volume control, 

service switch, and test switch; wiring harness; and bold cabinet graphics. Changing from upright to 

cocktail table configuration is as simple as changing a dip switch. 

For more information call your authorized SEGA distributor. 

SEGA Enterprises, Inc., (USA), 21 49 Paragon Drive, P.O. Box 610550, 

San Jose, CA 95161-0550.Telephone (408) 435-0201. 
Ill& 
Copyright 19'.Kl SEGA Enterprises, Inc. {USA) 



ASSOCIATIONS IN ACTION 

Left: AMOA 

Secrecary-elect Craig 

Johnson said, "I'll cry 

co make chis short," 

buc ac his heighc 

(6'5"), ic was a 
challenge! 

Righr: AMOA Gov'c. 
Re/acions chairman 

Wally Bohrer outlines 

provisions of Che new 
Voluncary Jukebox 

Agreemenc. 

Ac che podium, Pioneer Sales & Service's Joel Kleiman moderates che Pinball Promocion seminar 

held during che WAMO convencion. Paneliscs from lefc: Williams' Roger Sharpe, Midway's Bob 

Lencz, Daca Ease's Pece Gustafson, Premier's Dan C/arton and Williams' Leslie Ross. 

sessed Wisconsin's improving eco
nomic and business climate, and 
described how the Thompson ad
ministration hopes to keep the im
provements coming. 

AMOA's Secretary-elect Craig 
Johnson was a featured luncheon 
speaker. He made a strong pitch 
for industry-wide political unity. 
as well as operator and location 
cooperation. To demonstrate the 
strength of AMO A's commitment to 
promoting and improving the indus
try, Johnson provided key details of 
AMOA's 1990 budget (see News 
Digest). Figures for AMOA's total 
annual expenditures and individu
al program outlays had never be
fore been made public. 

TALKING ABOUT 
PINS &VIDEO 

"Pinball Promotion" was the title 
of a Friday morning seminar moder
ated by Pioneer's Joel Kleiman. 
Panelists included Williams' Roger 
Sharpe and Lesley Ross; Data East's 
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Pete Gustafson; Baily's Bob Lentz; 
and Premier's Dan Clarton. All of 
the panelists indicated that pins 
made by their firms provided a tick
et-vending option (or might off er this 
option soon), so that pinball could 
be promoted as redemption equip
ment. Beyond that, Roger Sharpe 
spoke for the group when he said, 
"There really is no single formula to 
promote pinball that will bring re
sults in every location, for every 
machine. You have to craft promo
tions on a case-by-case basis." 

Another business session was 
held on Saturday afternoon. RePlay 
editor Marcus Webb gave a speech 
in which he examined market cycles 
as they apply to new technology -
particularly video games. Webb cit
ed the availability of exciting for
mats such as CD-ROM and others. 
He also predicted the eventual emer
gence of drama tic new games which 
would "make home video systems 
look like what they really are: yes
terday's technology." 

July 1990 

Barry Lederman of PM/ Toys & Novelcies 

shows off a handsome ciger. 

TALKING ABOUT MUSIC 
AMOA's Government Relations 

Chairman, Wally Bohrer, continued 
the Saturday session with a discus
sion of jukebox licensing and soft
ware. Any operator who doesn't 
wish to buy a license under the 
new Voluntary Jukebox Agreement 
which AMOA negotiated, said Bohr
er, is free to negotiate his own li
cense with the performing rights 
societies (ASCAP, BMI and SESAC). 
Bohrer warned that the societies 
collectively would probably want at 
least $550 per jukebox. 

He also said that compared to last 
year's $63 compulsory license, 
AMOA members would save over 
$250,000 per year in licensing fees 
under the voluntary agreement, as
suming the same number of boxes 
was licensed in 1990 as in 1989. 
"Some operators in this room will 
individually save over $10,000 this 
year,'' Bohrer added. 

Will the new licensing agreement 
be aggressively enforced? "Abso-

RePlay Magazine 

# 



.. 

• 

'I/ 

The Simpsons, Mario Brothers, Mighty 

Mouse . .. Glenn Sagendorph of Acme 

Premium Supply has 'em all! 

lutely," Bohrer said. "The societies 
have a much greater financial in
centive now to go after non-comply
ing parties. They're adding 2,000 
field agents to their police force . .. 
and believe me, they mean busi
ness." 

WAMO's Exec Director Joe Phil
lips seconded this idea. "Two re
presentatives of BMI visited me in 
my offices recently," Phillips re
counted. "This had never happened 
before in my decade of service to 
WAMO. The BMI reps politely ex
plained that they appreciated our 
cooperation. They also warned 
scofflaws in a matter-of-fact way 
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J&J Ent.'s Jim Guderjahn, Loose Change's 

Leonard Stewart, J&]'s Jack E.J. Barrett. 

that 'It's a whole new ball game. 
Things are going to get nasty.' I firm
ly believe they really meant it!" 

THE PERSONAL SIDE 
WAMO's president for the last 

two years, Jim Stansfield, ended his 
term of office on June 30. During 
brief and gracious remarks at the 
Spring Meeting's formal banquet, 
he voiced his appreciation to his 
fellow association members, the 
WAMO staff, his wife and family, 
his employees, plus various industry 
friends and supporters. 

"Membership in WAMO is at an 
all-time high," Stansfield report-

Left: Dennis Ferriter 

(Badger Music & 

Equipment) with 

Capcom's Paul 

Wiederaenders. 
Right: Bally Midway's 

Bob Lentz & daugh

ter Erica with Pool 
Sharks and Mike & 

Laurie Larrison 

(Stansfield Vending). 

Left: Ralph Lubinski 

(Pioneer Sales & 

Setv.) with Arachnid 

VP Marcia Bonilla, 
Jay Jacomet (Red's 
Novelty) and Arach

nid prexy Bill Ward. 

Right: Nintendo's 
Mike Minor with 

Pioneer Sales & 

Setvice's Rick Tills. 
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From left: at the booth of Video Doctors are 

the firm's Vern Huntington and Gregg 

Marwegg with WR Vending's Curt Cooper. 

ed. "Our finances are in very good 
shape. WAMO is healthy, growing 
and alive." Summing up his feelings 
about his term, Jim said: "It's been 
fun,'' but he declined to claim much 
credit for himself: "They say no
body is ever successful, unless a lot 
of other people want him to be," 
Stansfield demurred. Well, a lot of 
other people must have wanted Jim 
Stansfield to be successful, because 
he turns over an organization to his 
successor which is stronger because 
of his stewardship. 

WAMO Exec Director Joe Phil
lips, who shares in that success as 
he comes up on his 10-year anniver-
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Midway's Bob Lentz says samples of their new 

Pigskin video will be shipping this month. 

sary with the group, called Stans
field "a consummate profession
al ... an old-fashioned believer in 
integrity ... he will leave behind a 
legacy of significant accomplish
ments and a term of service of 
which he and the membership can 
be truly proud." 

BUSINESS & PLEASURE 
Business done at the Spring Meet-

ASSOCIATIONS IN ACTION 

Valley Recreation Products' Melody Sutkowi 

with Valley Marketing VP Alan Schafer. 

ing included plenty of talking a bout 
and examining equipment on the 
trade show floor. Over a dozen ex
hibitors including some top national 
game makers displayed their wares, 
as did area distributors (Lieberman 
Music and Pioneer Sales & Service 
had handsome spreads) and suppli
ers of plush and music software. 

Other business: Saturday's ban
quet was followed by an entertain-

Lieberman 's Linda Winstead with SMS Sales & 

Mktg. VP Jim Pietrangelo. Lieberman markets 

SMS products and hopes to be selling their 

video pokers to Wisconsin operators next year. 

ing equipment auction (goods were 
donated for this purpose by manu
facturers, distributors and suppli
ers). The affair raised over $22,000 
for WAMO's legislative action fund. 
As an added bonus, SMS pledged 
to match this amount with a check 
for 10% of the total. 

The Spring Meeting enjoyed its so
cial side, as well. Lighter moments 
included a Thursday tournament 

Operator Fred Weigel (P&P Amusement) with Williams' Leslie Ross and 
distributor Joel Kleiman (Pioneer). Micro Mfg.'s Mark Brown & Don Hawks with their video poker games. 

Opewor Bob Fitzke (Wausau Coin Machines) with Premier's Dan C/arton 
and their Silver Slugger pin designed especially for street locations. 

Data East's Pete Gustafson takes an operator through the fun features of 

the popular Phantom of the Opera pinball. Pete says additional pins 

with popular licensed themes are forthcoming from D.E. later this year. 
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ASSOCIATIONS IN ACTION 

Above: Three tradesters touring the floor of WAMO's trade show: from left, WAMO director Bryan 

Hubbard; Chuck Sacco (Worldwide Distributing); and Jay Coubal (Northwest Coin Machine). 

Right: Record Source International co-owner Wally Bohrer and National Sales Manager Doug Young. 

Jerry Carr shows off a bill changer from Mars 

Electronics, which now makes these items 
especially for the amusements industry. 

on one of the Midwest's finest golf 
courses. Tradesters proved that in 
this crowd, a score of over 100 is no 
handicap when it comes to winning 
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Left: newly-elected 

Secretary Eric Jacob
son examines a target 

segment from Pub 
Time Darts with 

Merit's Howard 

Smoyer. 

Right: Hanson's Scott 

Nelson with Annette 

Jankowski & Gerald 
Friebert of Wisc. one

stop Radio Doctors & 

Records Ltd. 

Does Wisconsin have a local plush supplier? · 

''Yes!' smiles Jim Possi of Best Mfg .. 

prizes! (Golf tourney prizes were 
provided by Hanson Distributing.) 
Friday night saw a cowboy-style 
barbecue with a fine country band 
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providing entertainment; tradesters 
were told to come in their Western 
duds. Pioneer Sales sent one rep 
(a fellow from the Middle East) 
who apparently thought "Western" 
meant "leave your caftan and tur
ban at home" - he wore a suit and 
tie. Saturday's banquet was graced 
with the stand-up comedy of Royce 
Elliot, whose good-natured act en
joyed a hearty reception. 

Future WAMO meetings include 
a joint event with MOMA (Minneso
ta operators) on Aug. 10-12 at the 
Radisson Hotel in Minnetonka (just 
outside Minneapolis). Next year, the 
W AMO Spring Meeting takes place 
May 16-18 at the Country Inn in Pe
waukee. 

If you're a gambler, odds are 
good that by then, WAMO will be 
celebrating the imminent success of 
its new video poker legislation! 
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Ex caliber 
Video Kit Kabinet™ 
The cabinet of the 21st century. It's innovative design gives it a 
lite expectancy in excess of 10 years. 

Interchangeable and replaceable panels makes this cabinet 
convenient and versatile. 

The Kit-Kabinet accommodates 19'; 25" or 27" monitors. 
Although with its unique space saving design its only 3" wider 
than a standard 19" video cabinet. 

Light weight quality plywood construction Jowers the base 
cabinet weight to only 180 pounds. 

The most space saving design of all large monitor cabinets. 
Ideal for all street and arcade locations. 

This unique. versatile Kit-Kabinet is designed to increase 
profitability in the competitive kit marketplace. 

Special Features 
• Removable and interchangeable slide-drawer system. 

• Accommodating a 19'; 25" or 27" monitor vertical or 
horizontal. 

• Stronger than standard cabinets. Made of 100% high-quality 
durable plywood. 

• All parts interchangeable or replaceable if damaged. 
Versatile enough that it can accommodate recycled parts 
from older machines. 

• Rear steel corner protectors with enclosed 3" wheels for 
easy mobility. 

• Handcups on the rear and bottom of the cabinet make for 
ease of vertical movement. 

• Side impact bumpers for added protection, on location or in 
transit. 

• Base model cabinet or fully loaded cabinet available. 

• High pressure plastic finish available in Black or White. 

Call KD Industries for more information 
INDUSTRIES Bus: (612) 786-7766 
~c~~,:~NLa~14 Fax: (612) 784-9628 

Video Kit-Kabinet is a trademark of KD Industries. All copyright apply. 
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Smashing! 
750 attend FAVA's latest music & games convention and trade show; 

industry works, plays, views tons of product & elects new officers 

•
ver notice how big 
states like Florida, New 
York, Texas, and Cali

fornia are always bragging about 
big numbers? Like number of oper
ators, number of locations, number 
of exhibitors? Well, heck, you can't 
blame 'em. If you got it, flaunt it! 
FA VA (Florida Amusement Vending 
Assn.) sure flaunted it during their 
annual Music and Games Trade 
Show and Convention, held in Or
lando April 19-21. 

Over 160 companies registered 
for the three-day event, and the 
headcount came to around 750! Ex
hibitors filled a whopping 94 booths 
with the latest and greatest in coin
op product and related supplies. 

Of course, FAVA didn't just have 
size. They also had quality. Keynote 
speaker was AMOA prexy Jack 
Kerner who, with wife Shirley, was 
guest of honor at a cocktail recep
tion and the Saturday evening ban
quet. 

FAVA Exec. Dir. Bob 

Rhinehart, AMOA 

prexy Jack Kerner 

and FAVA prexy 

Anthony Faldgno 

(Collier County 

Games, Naples) at the 

group's 1990 trade 

show and convention. 

Quality was also evident in the 
new slate of officers elected to lead 
FAVA for 1990-91. Bill Miller of 
WGM Amusements (Kissimmee, 
Fla.) is the new president. Readers 
may remember he's also the fellow 
who led the industry's involvement 
with "Give Kids the World," that 
wonderful charity resort for kids 

with terminal illnesses. First VP is 
Ed Tolisano (Madeira Beach Fun 
Center); Second VP is Mike Dodson 
(Lawson Music Co.); secretary-trea- · 
surer is Rick Johnson (All Brands 
Vending Co.). 

All in all, it was another "big" 
winner for the Sunshine State! 

(more FAVA photos on the next page . . . ) 

The FAVA annual golf tourney was sponsored by Valley and Wlco. Left 

co right are Ken Starling (Starling Music Co., Deland), Valley's Alan 

Schafer, Wico's Mike Rudowicz and Birmingham Vending's Al Taranto. 

Karen Smith (daughter of Donald Smith of Tic Tac Toe, Miami) was the 

recipient of a Wayne E. Hesch Scholarship Award. /Yren Is one of 20 na

tional recipients of the AMOA scholarship program. Presenting a plaque 

to her is convention chairman Stan Seymour (Seymour Music, Sarasota). 
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• 5-CARD STUD, 7-CARD STUD, DE-LUXE 
(TWIN JOKER), SUPER (4- ln-1) and DOUBLE 
GAME. 

GOLDEN POKER 
5 CARD DRAW POKER 
Model : CP-5000/ MB 

4-IN-1 
Model : BE-1000/ SBM 

DELUXE POKER 
TWIN JOKERS 
Model : DX-6000/ MB 

DIAMOND POKER 
7 CARD STUD 
Model : C?-20000/ MB 

PLEASE CONTACT: 

&NANZA ENTERPRlSES, L TO. 
PORT P.O. BOX 111, YOKOHAMA, JAPAN 

TEL : 045-623-5711 FAX : 045-651-6242 

TELEX :WIKIWIKI J47901 



Folks talk plush at the PM/ Toys booth during 

the 1990 FAVA Trade Show and Convention. 
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Left: FA VA president 
Anthony Falclgno 

awards a plaque of 
appreciation to Jack 
Kerner and a gift to 

his wife Shirley. 
Right: A showgoer 

gives Taito's WGP a 
test drive at the 

Brady booth. 

Cummins-Allison's Don Del Greco, Ed Fletcher 

and Fred Kohlhepp at their FA VA booth. 

Dart World's rep talks with a showgoer about 

the firm's line of darting accessories. 

wson Music \JU J.lj 
"""' XCLUSIVE NSM C Left: Star Track Plush 

of Farmingdale, NY 
headed south to take 

a booth at the FAVA 
event. Right: Lawson 

Music's Mike Dodson 
and Andrea Lawson 

were on hand to 

show NSM Jukes to 

attendees. 

FLO,..rw 

Left: Tom Cahill gives Williams and Midway pin
ball service repair tips at a seminar. Center: Ted 
Furkin demo'd his Silent Partner software and 

conducted a seminar on the "ABCs'' of 
computers for operators. Right: Bonita Marie's 

George Ritacco with a FA VA member. 
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__ INTERVIEW __ 
Kenn Hague 

music op says CD will help raise play prices; plans 1 00% conversion from 4 5 route over 8 years 

We chatted with Kenn Hogue re
cently about the changing music 
market. Kenn is president of Hit 
Parade Music Co. [Albany, Ore.). 
He's beenin the industry since 1974 
when he started working for on ex
isting firm, eventually buying the 
company 10 years later. He calls 
himself a "typical operator" and 
runs amusements, vending, pool and 
music. His route covers nearly 200 
square miles in central Oregon, with 
machines in communities as large as 
70,000 and as small as 600 people. 

Kenn's street route is evenly di
vided into various types of locations 
- taverns, C-stores, pizza restaur
ants, bowling centers, etc. He oper
ates between 48 to 55 jukeboxes on 
on annual basis [some ore token off 
campus stops during the summer). 
The arrangements he hos with his 
locations varies widely: most ore on 
a lease basis, but others hove vari
ous commission splits or guaranteed 
front money for the operator, de
pending on Kenn's earnings needs. 

REPLAY: Kenn, how do you 
feel about music these days? 

HAGUE: I'm hopeful about the 
future, but guarded about the 
present. Fifteen years ago, the 
music business was much better 
for me than it is at the moment. 
But I also expect music to get bet
ter in the next few years than it 
is today. 

REPLAY: Why was music bet
ter 15 years ago? 

HAGUE: Today, locations don't 
promote the jukebox; they're 
more interested in competing 
forms of entertainment such as 
background music. 

REPLAY: What's going to 
make music better again, in the 
years to come? 

HAGUE: I can see a lot of po-
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tential down the road with the 
CD machine. Within six to eight 
years, I foresee completely re
placing my 45 jukeboxes with 
dedicated CD units. 

REPLAY: What percentage of 
the jukeboxes on your route are 
CD-capable today (including 
both combos and dedicated ma
chines)? 

HAGUE: Probably 15% of my 
phonographs are combos. We 
don't have any dedicated CD 
jukeboxes yet. We're feeling our 
way into the market and will 
probably start buying dedicated 
CD jukeboxes in September or 
October. 

REPLAY: You're planning to 
replace between 10 and 20% of 
your 45 machines per year with 
dedicated CD units, over the 
next several years? 

HAGUE: Yes. It's a very com
petitive market! 

REPLAY: What play pricing 
do you use for combos and for 
45 phonographs? 

July 1990 

HAGUE: All my machines are 
set for two plays for a quarter, 
five plays for 50¢, eight plays for 
75¢ and 11 for a dollar. So when 
you get right down to it, you're 
talking dime play for a machine 
that should be higher. 

REPLAY: Why is play pricing 
so low? 

HAGUE: My locations feel 
that the economics around here 
aren't strong enough for higher 
pricing. Our area's number one 
industry, timber, has lots of trou
bles and environmental contro
versies. My locations believe mill 
workers and loggers don't have 
enough money in their pockets to 
support three for a dollar play. 
I'm going to have to convince 
them otherwise, and I think CD 
equipment will help me do it. 

REPLAY: Is that because your 
combo machines are already 
collecting more than your vinyl 
boxes? 

HAGUE: No, I haven't noticed 
any real difference at all. Main-
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ly, it's just giving the customers REPLAY: Your main strate- of resentment that maybe you 
more selections to choose from, gy, then, is to educate locations are being forced into this new 
that makes CD attractive. about the need for higher pri- configuration? 

REPLAY: Isn't anybody excit- ces? Congratulations. Many op- HAGUE: It's just the nature of 
ed by the higher quality sound erators are afraid to do that! the business that we're going to 
of CD music? HAGUE: We have a good rela- see changes. Look, there's no 

HAGUE: Not really. It's kind of tionship with our locations and mpre 78s out there, either! CD is 

a hard working man's area, with they understand that we want to really the only way to go now. 

basic beer-drinking taverns. If Sure, the machine and software 

they hear noise, they're happy. 'Our area's number one 
costs a lot. But down the road, 

We don't have too many places operating these units will cost 

where they'll appreciate higher industry, timber, has lots of less overhead, because better 
quality sound, so we haven't got- troubles and environmental selection means you won't have 

ten too many calls for CD music. controversies. My locations 
to change the software as much. 

Everybody's cheap around here! We'll make more money even-

REPLAY: What sort of atti- believe mill workers and tually. 

tude do you and your locations loggers don't have enough REPLAY: Have you purchased 
take toward the "album play" money in their pockets to any new vinyl jukeboxes in the 
dynamics of CD jukeboxes? 

support three for a dollar 
last year? Do you plan to? 

HAGUE: I don't believe play- HAGUE: No to both questions. 
ers are more interested in album play. I'm going to have to We 're strictly going to go full CD 
play than playing hit songs, on convince them otherwise after this summer. 
CD. In this area, they're more in- and I think CD equipment REPLAY: How will you en-terested in the the artist and the 
individual title, and they like var- will help me do it.' sure a smooth transition on your 

iety. I don't have any locations route from 45s to CD? 

where customers would play an make money for both of us. This 
HAGUE: As I said, once I put 

entire album by a single artist. CD in a few locations, I believe 
area has been so far behind on they'll start making a good deal 

REPLAY: It sounds like your price increases for all forms of more money . .. if the locations 
biggest challenge is to convince coin-op entertainment, that it's promote them. Then, all my loca-
locations that although their time we began showing the loca- tions will want them, right away. 
patrons are facing hard times, tions that we can raise prices They don't realize how costly the 
they will pay good money for and make money together, if initial investment is for the oper-
high-quality entertainment. But they'll work with us. We've got a tor, considering both hardware 
if nobody's excited about better to educate locations that maybe and software! So I'm going to 
sound quality, album play, or we don't have to jump to three have to insist on a higher price 
new technology, why do you plays for a dollar right away. At per play, or minimums before the 
expect CD jukeboxes to make first, we can succeed with four split. That means we'll have to 
more money? plays for a dollar, or even five for select certain locations to start 

HAGUE: I believe customers a dollar. The main thing is get- CD with, and will also have to 
will pay more for music, if I can ting the locations to agree to make careful arrangements to 
convince locations to raise play raise play prices, then getting make sure we get proper return 
prices. We'll justify the higher themtoforgetaboutbackground on investment. 
play price to players, by pointing music and promote the jukebox. 

REPLAY: Whatarmngements to the greater selections they get REPLAY: So the factor which 
from CD. We'll justify the higher will bring jukebox income up will you ask for? 
play price to locations, by point- won't be CD sound quality, it HAGUE: When locations ask 
ing to the higher price of the CD will be promotion. for a CD jukebox, I'll say: "I can 
machine. And we'll also appeal HAGUE: Promotion and great- put one in, but I have to have a 
to the locations' natural desire er musical selection. guaranteed $75 a week." When .. 
for higher profits. As we get in- REPLAY: You sound pretty they hear that, they'll go through 
to CD, I'm going to have to sit the roof ... at first. But I'll say, 
down with each location and enthusiastic about CD. "Let's put one in and see what 
point out that they can have a HAGUE: I do feel CD repre- we can do. Even if we have to 
form of music which brings them sen ts a real opportunity. start with five plays for a dollar, 
income. So why give it to the cus- REPLAY: In the back of your that's still more than twice what 
tomers for free? mind, do you have even a touch we 're getting now.'' I think they 
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will go along with that. If the $ 7 5 
minimum still scares them, my 
line of attack will be to put them 
on a 50-50 split. Locations will 
feel more comfortable with the 
split at first, because many of 
them don't believe this type of 
machine can produce this kind of 
income. Once we set it up and 
promote it, I expect a dedicated 
CD will pull in $200 per week. 
Once locations see that, they'll 
want to lease it for $75. 

REPLAY: Sounds like a care
fully· planned strategy. Good 
luck! 

HAGUE: Thanks. CD really 
does look like a good opportuni
ty, and I'm optimistic that as our 
company gets into CD over the 
next few years, music will be
come much more profitable for 
me and my locations. 

REPLAY: Great. Meantime, 
100% of your jukeboxes need 
45 product. Do you have any 
problems getting the right 45s 
for your route? 

HAGUE: Yes, we're running 
into more and more problems all 
the time as far as new records. 
We consult Billboard's Top 40 
Country and Pop lists, and we 
get requests from customers. But 
when we go to our one-stop, we 
find many of the requested songs 
are available only on cassette or 
CD. That's true about half the 
time now. It wasn't too bad three 
months ago, but we're noticing 
it's getting tougher and tougher 
every month. 

REPLAY: Do you actively use 
a library of 45 oldies to make 
up any difference in new prod
uct availability? 

HAGUE: Yes, we have a big 
library of close to 60,000 records 
and people seem happy with gol
den oldie substitutions. A lot of 
the requests we get, nine out of 
ten times, we have in our file. 
We've had no complaints from 
locations about not supplying 
certain titles on 45s. As I said, 
relationships between opera-
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tors and locations are very close 
around here; they realize we're 
going to do everything we can to 
make as much money as possible 
for both of us. 

REPLAY: Have you heard 
about Record Source Interna
tional, the 45 subscription ser
vice run by some leading oper
ators and a few entertainment 
executives? 

HAGUE: I've seen it in the 
trade papers, but haven't had 
time to really sit down and study 
the proposal. 

'It's just the nature of 
the business that we're 
going to see changes. 
Look, there's no more 

78s out there either! CD 
is really the only way to 

go now. Sure, the 
machine and software 

costs a lot. But down the 
road, operating these 

units will cost less 
overhead, because better 

selection means you 
won't have to change 
the software as much. 

REPLAY: Are you interested 
in dealing with RSI? 

HAGUE: If they could supply 
45s when other sources couldn't, 
I would definitely be interest
ed in a subscription service, be
cause we'll be operating 45 ma
chines in at least some locations 
for quite some time. As I said, 
we'll probably phase them out 
over the next six to eight years. 

REPLAY: Some operators 
question whether CD is truly go
ing to be " the" technology in 
five or ten years. They specu
late that some other form of 
high-tech could supplant CD. 
Do you ever hear this kind of 
talk? What do you think of it? 
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HAGUE: I've heard some of 
that, but look at history. Take 
amusement machines. We went 
from electromechanical ma
chines, to solid state, to CPU 
boards which made the equip
ment much more dependable. All 
of these changes were for the 
better. So anything which can 
make the jukebox more reliable 
will phase out older equipment, 
and that's fine with me. 

REPLAY: So if something else 
does come along in a few years, 
it won't bother you that you 
have already invested heavily 
in CD? 

HAGUE: Right. 

REPLAY: How's the competi
tion from other jukebox opera
tors these days? 

HAGUE: For many years, com
petitors would offer a jukebox 
for nothing, in order to get the lo
cation. What they really wanted 
was the right to put video games 

INTERVIEW 

in. Today it's different. We're 
seeing less and less of that. Also, 
since I bought the company, I've 
obtained written agreements 
with all my locations so I can 
have a guarantee of getting my 
investment back. I think the op
erator is finding out you can't 
give away one thing to try to get 
something else. Any coin-operat
ed device has to pay its own way, 

'I think more operators 
need to get involved 

politically and work at 
getting taxes and licenses 

reduced.' 

whether it's music, vending or 
amusement. If any machine can't 
support itself, then I'm not going 
to operate it. 

REPLAY: How do you feel 
aboutthenew "Voluntary Juke
box License, " with its sliding 

scale for music copyright fees? 
HAGUE: Of course, any li

cense fee or tax upsets me, be
cause a lot of these people think 
our business is all profit and no 
overhead. I've said I'd really 
fight on a statewide and local 
level to get license fees reduced 
on all types of equipment. It's 
kind of strange how, for many 
years, record companies would 
send records to jukeboxes, know
ing that if customers heard it and 
liked it, they would go to the store 
and buy a copy of that song. To
day it's turned around and we're 
paying to play their music. But 
who knows, maybe it will turn 
around again and some day they 
will want to pay us to promote 
their music. I think more opera
tors need to get involved politi
cally and work at getting taxes 
and licenses reduced. 

REPLAY: Amen to that! 
Thank you for your time and 
your thoughts. ~ 
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NEWS FEATURE 

Game Buffet 
Taito spreads out full plate of new vids at second annual distributor conference 

• 
hree kits and a cockpit 
were displayed for Tai
to America's U.S. and 

Canadian dealers at the company's 
second annual meeting and golf out
ing. Held at the Marriott Lincoln
shire resort out in the Chicago sub
urbs, it was presided over by the 
video maker's new U.S. President 
Minoru Suzuki and his sales team at 
the Wheeling facility. 

The program began the evening 
of June 14 with a welcoming cocktail 
reception and the new products 
were presented the following morn
ing after a communal breakfast. Be
fore the videos were described by 
Taito salesman Jim Chapman, Suzu
ki was formally introduced by Rick 
Rochetti, VP of Sales. Suzuki him
self addressed the dealers through 
Yoshi Suzuki, saying his goal was 
to identify the unique "American 
taste" in video games and speedily 
bring that knowledge to his devel
opers in Tokyo. 

"There are many miles between 
Illinois and Tokyo," Suzuki said 
metaphorically, "but that distance 
can be closed up through communi
cations. America's special needs in 
video product will be identified with 
the help of our good distributors and __ 

Ta/to America's team /Ines up for the ballc/ub shot after the Lincolnshire meeting concluded. 

Tokyo in turn will produce the best 
of them," he added. 

Already reacting to the "unique 
American taste," Taito then intro
duced American Horseshoes which 
plays the classic game via a track 
ball control. This vertical kit affords 
from one to four players, enabling 
for competition on realistic horse
shoe pitching and scoring (e.g. a 
ringer is worth three points, a lean
er or "touch" two points and a pitch 
landing within the stake area is 

_worth one point) . 

In addition to the "screen char
acter" pitching the shoe, a lot of 
spectators are on the sidelines who 
react humorously when a wild pitch 
is tossed. There are other cartoon 
touches, like a car in the back
ground that goes " crash" when you 
hit it, and a well-endowed gal who 
screams when you hit her. The game 
is even fun when you purposely 
throw wild pitches, just to see the 
cartoon work go into action. (A car
toon of a "George Bush" character 
is also on screen.) 

Ta/to sales teamsters line up for photo during the cocktail reception. 
Heavy hitters gather for a snapshot: Jerry Marcus (Atlas), Jerry Gordon 

(Rowe), Suzuki, Rubin Franco (Franco Dist.) and Naganlshl (Ta/to). 
From left: Dave Cane, Ju/le F/llps (Marketing Asst.), Natalie Kulig, Tony 

Calcopletro and Jim Chapman. Yes, Nat's expecting in September. 
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Steve Koenigsberg bangs the buttons on the new Thunder Fox video. 

Atlas Pittsburgh's Lou Larson tries out the new Top Landing cockpit as 

Rick Rochettl kibbitzes. This game asks players to land big aircraft at 

assorted international airports. Looks like Louie crashed in Paris. This horizontal kit also employs an 8-way joystick. 

However, real scoring will be 
the way folks play this piece. Taito 
even has supplied American Horse
shoes tournament score sheets, 
hoping the game takes off in street 
locations to the point where players 
will get into organized competition. 
This game could "happen" and it's 
fascinating that the Japanese de
velopers were able to translate 
this American sport onto the video 
screen. (Rochetti advised that they 
actually set up a pit to teach to de
signers how horseshoes is played.) 

The next kit is called Thunder 
Fox, a 2-player horizontal item that 
takes the fighters through five sta
ges of combat, culminating in an in
teractive final fight between them. 
Combat settings include an air for
tress, an aircraft carrier and a jun
gle. The screen graphics and sounds 
are tops and as Chapman said: 
"There's been talk that fighting 
games are running on the same 
theme, but we all know players like 
these things and Thunder Fox is a 
beaut." 

The third (and most inexpensive 
kit) was seen by some dealers previ
ously. Called Champion Wrestler, 
it's a 2-player horizontal game offer
ing eight rounds of wrestling (play
ers have a choice of eight different 
wrestlers). You can even fight out
side the ring and attack with chairs, 
sticks and swords! There's even a 
tag team capability in the logic. 

All three kits are available right 
now and all three offer flexible coin
age (e.g. they can be set on quarter, 
half buck, 75¢ or a dollar to start; 
continue-to-play can also be set 
from a quarter on up, but not on a 
dollar). Horseshoes, by the way, has 
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'Neath the tent at the Marriott Uncolnshlre, 

Talto treated guests to welcoming cocktail 
party. From left: Matt Tarante/11, Jim Wittler, 

Dave GI/for, Lou Larson & Jeff Tarantelli. 

Jon (the Younger) and Joel (the Older) Kleiman 
trying out Taito's new American Horseshoes. 
With Wisconsin their territory, these Pioneer 
Sales folks could do a bit of business with the 
game (many taverns that populate that state). 

a small board, so it can fit into cock
tail cabinets as well as uprights. 

The "big" attraction on stage 
was Taito's new Top Landing sit
down flight simulator. This dedi
cated adventure tests the player's 
take-off, flying and landing skills. 
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There are eight different airports 
to chose from, including San Fran
cisco, Washington, Paris and, of 
course, Tokyo itself. 

The game is arcadey but it has 
appeal to older players, especially 
for those who've spent a lot of time 
on real airplanes and might like to 
try and fly and to land a "big bird" 
themselves. This game gives them 
the chance, rewards with points if 
you fly right and pops you on the 
beanie with a crash when you miss 
the runway. Control tower advice 
helps you along. It's a good simu
lation. 

As they say, there was something 
from column A, something from col
umn B and so on presented at the 
Lincolnshire. Prices swung from the 
low end wrestling kit to the higher 
end sitdown airplane simulator. For 
those who think there's "little to 
buy" at dealer showrooms, Taito 
has done well in filling that up. 
Check all four out, and certainly 
spend some time on the horseshoes 
kit which could end up being one of 
those rare "stayers" at the tavern 
stops. 

After the product meeting con
cluded, those distributors into golf 
(and there are a lot of them) hit the 
links for the Second Annual Taito 
Open. On the following day, inter
ested dealers were bused to the 
Medinah Country Club to spectate 
at the "real event," the U.S. Open 
itself. 

It was a nice capper for a produc
tive meeting. P.S. More Cadash kits 
shipped to some dealers toward the 
end of June and Rochetti advised, "It 
makes for a great V.S. cabinet con
version as well.'. 
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Taito America's new chief Minoro Suzuki 
Late in April, the giant Taito Corp. of Japan or

dered an executive realignment at its Taito America 
Corp. offices in Wheeling, Ill .. .. the manufacturing 
and sales outlet that serves North America with the 
video and novelty products engineered by the 
Japanese parent company in Tokyo. 

Many within distribution, as well as competitive 
video game manufacturers, quickly bent to "reading 
the tea leaves" about the meaning behind the 
replacement of Taito America's President Joe Dillon 
with a veteran Japanese executive Minoru Suzuki. 
Besides Dillon, others including board enforcement 
chief Pete O'Neill also exited the firm. 

Therefore, RePlay asked Mr. Suzuki to sit for a 
chat about the direction the company was taking 
in America (during their Annual Sales Meeting at 
the Marriott Lincolnshire) and to learn exactly what 
the "Japanese method" might mean for the trade in 
this part of the world. 

The overriding theme of Suzuki's responses to 
our questions was his deeply-felt need to establish a 
"speedier link in communications between the 
American branch and the Tokyo headquarters con
cerning the type of video products American opera
tors prefer." In short, it appears Suzuki's fundamen
tal goal is to produce videos with American players 
foremost in mind for this market, while aware of the 
differences in player tastes that exist in the other 
three key markets (i.e. Europe, Southeast Asia and 
Japan itselfl. 

If we ourselves read the tea leaves correctly, it 
could mean that Taito Japan will develop product 
that sometimes will be unique to America and Cana
da. To learn and communicate that "unique game 
taste" seems to be Suzuki's personal mission here. 

Minoru Suzuki has been viewed essentially as 
Taito Japan's International Sales Director. What 
many don't know is that Suzuki is a 25-year veteran 
of that organization, coming to it fresh out of univer
sity and working his way up from its distributing/ 
operating branches to the point where he is present
ly a director of the company and its fourth most 
important executive (under President Hasagawa, 
Exec. VP Oue and Sr. Director Tanabe). 

Suzuki, therefore, stands as one of the most 
important video game executives in the world-wide 
industry. The very fact that Japan sent him to 
America to head up its North American office is 
proof that this market is vital to their interests. And, 
Suzuki has not only relinquished his international 
sales duties for Taito products and devoted himself 
full-time to the American office ... he has even . 
moved here on a permanent basis, taking a house in 
Arlington Heights within commuting distance from 
the facility in Wheeling. 

Minoru Suzuki knows about operating (Taito 
commands over 100,000 units on location), knows 
about distributing (as commander of their multi
branch network years back, he is even versed in 
jukebox sales and operations) and obviously knows 
about video game manufacture and development. He 
is a triple hitter who understands a good bit of 
English (although he still feels reluctant to answer 
back in our tongue). He is a man who wants to 

understand exactly what the American and Canadian 
operator want to see under Taito's brand name and 
then make it happen (the spread of new video 
product shown the day after our interview was a 
spread of product for street and arcades, like the 
American Horseshoes kit they hope will be one of 
the rare long-term successes in tavern sites like 
Capcom Bowling). 

We began our chat with the obvious question, 
working with interpreter Yoshi Suzuki, Taito America 's 
popular Exec. VP and no relation to the interview sub
ject (the name Suzuki is like Smith in the western world): 

What exactly do you mean by the ''Japanese 
method'' of making products for this industry? 

The first part is to challenge the future, 
looking ahead to new technology and pushing 
the video sport to unimagined plateaus. The 
second means being creative, not just improv
ing on tested ideas but exploring new ones. The 
third requires being a contributor to society, 
and video games do provide a welcome form of 
entertainment to .a busy world. 

How might this impact on the American 
operator? Could you be more specific? 

I've been heading up Taito's international 
equipment sales for around five years and 
have close knowledge of what works in the 
four major markets ... Europe, Japan, the bal
ance of the Asian rim and America. We have 
seen U.S. video game sales rather stagnant for 
many manufacturers, but we all know that 
America has the great potential. Witness the 
success of Teenage Mutant Ninja Turtles and 
that proves the Americans have the ability to 
buy rather heavily if the game is potent. We 
ourselves experienced this with Double Dragon 
and Operation Wolf in recent times. 

America hasn't been strong overall in some 
time and perhaps that's due to operator invest
ment money going into CD jukeboxes and 
redemption equipment. These are things the 
American operators seem to want and what we 
at Taito have to do is add in our own "wanted" 
products ... maybe even make things specifi-
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cally for America. Our new Horseshoes game 
is an example of that. 

Let's switch gears for a moment. Some 
over here think that what happens to Japanese 
operators happens to us in a couple of 
months' time. How are machine collections 
doing in Japan these days? 

Well, the larger operators with a diversity 
of machines on their floors are doing better. 
We are putting some American products on 
those floors now, like redemption machines, and 
business is quite good for the bigger arcade 
people. We ourselves have many arcades in 
Japan and one of my other jobs here will be to 
send communication to the home office about 
some interesting products that American ar
cade people are working with. We know about 
Skee-Ball and now we want to learn about 
some others. 

Namco, one of your competitors in the 
Japanese arcade business, recently bought 
total ownership in Atari's 40-room arcade 
chain here. Why hasn't Taito gotten involved 
in U.S. arcades yet? 

Our priority at present is to advise on 
game ideas, to build up a continuing line of 
quality product for sales through distributors, 
so we have no concrete plans to get into Ameri
can arcade operations. We are looking at 
American arcades, as well as street locations, 
not to buy them but to serve them with equip
ment. That's all Taito America is about. 

The next question may be academic, but 
have you thought about buying into Ameri
ca's street routes at all? 

That's a very difficult concept for Japanese. 
It 's very much a local type of situation between 
the operating company and the various loca
tions they serve. How could you organize this? 

You need close relations with the locations 
from a personal and a service standpoint. That's 
a hard marriage to make and as I see it, the 
American operator knows best how to run that 
end of the industry far better than anyone else. 

The home video software business seems 
to be getting closer to what coin-op people 
have confronted. We call it the "hit syn
drome, '' where buyers largely pick the top ti
tles and the rest is sort of second rate and, at 
least at present, apparently difficult to sell. 

I am personally not involved in Taito's 
consumer software division. But I know that 
buyers have become selective and that a glut of 
unsold product has resulted. Any company in
volved in the consumer part of the video game 
business has to be cautious today. 

How would you define your own ''mission''? 
I will work with the established Taito 

America distributors, as always, to move good 
new product into the operating field. I will also 
visit with street location and arcade operators 
to learn more about their activities in order 
to give me the proper product direction to pass 
along to Tokyo. And, I assure you, this is a two
way street. We will also buy certain products 
from distributors to export back to our Japanese 
operations. Both countries have something to 
offer the other and both can grow more rapidly 
together if there's communication. 

As far as Taito America is concerned, we 
have good people here with Yoshi Suzuki, Rick 
Rochetti, Natalie Kulig, Jim Chapman and others 
I could mention. We have even hired three 
more sales and marketing people. Everyone's 
goal is to produce and ship quality product on 
a timely basis and to make the American oper
ator a better profit from his investment. Taito 
has always been a top brand name. This will 
continue and hopefully grow in importance. • 
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Lucky, or Unlucky? 
Sugerman and A&P win round in Lucky 8 Une drama 

• 
n the much publicized 
case of Yamate v. Su
german, and Atlantic & 

Pacific Amusement Corp. v. Dugas, 
depositions and other pre-trial dis
covery are well underway in the 
copyright infringement case over 
the Wing Lucky 8 Line. 

As reported in RePlay last month, 
on March 6, 1990, Federal Judge 
Harold A. Ackerman denied Ya
mate 's request for a preliminary in
junction and any impoundment or
der against Sugerman and A & P, 
ruling that Yamate (according to the 
Sugerman group) "failed to show a 
reasonable likelihood of success at 
trial" in this case. 

Sugerman contends that Yamate 
was dealt a "stunning blow" by his 
attorneys Biebelberg and Martin (of 
Springfield, N.J. ). Y amate was repre
sented by Richard Stern of Wash
ington D.C. Keith Biebelberg (of 
Sugerman's counsel) tried the evi
dentiary hearing, along with Alan 
Stark of West Orange. 

Sugerman's litigation team was 
guided by the expertise of Barry 
David Maurer (said Myron Suger
man). Maurer served at the hearing 
as a special consultant and has re
cently become counsel to Biebelberg 
and Martin. Keith Biebelberg, by 
the way, is the younger son of Les 
Biebelberg, the late sales veteran 
once associated with Runyon Sales 
and subsequently with H. Betti In
dustries. 

According to Sugerman, a sum
mary of the Court Ruling against Ya
ma te was as follows: 

"Number one, there was weighty 
evidence that the game was pub
lished in 1983, and is thus part of 
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public domain, which would render 
Yamate's copyright invalid. Two, 
there was convincing evidence that 
the game was derivative in nature, 
and that Yamate failed to disclose 
same in its certificate of copyright 
registration. Three, the certificate 
of copyright registration had other 
false information including wrong 
date; Yamate failed to show that its 
omissions were made in good faith.'' 

Continued Sugerman: "Evidence 
of Yamate 's un-clean hands had not 
been rebutted. Their main witness 
in their failed attempt to overcome 
the evidence that the game was in 
the public domain since 1983 was 
Shagahiko Murao of the Wing Com
pany of Japan. On cross examina
tion," Sugerman continued,' "this 
Japanese-speaking individual ad
mitted, through the assistance of an 
interpreter, that he had previously 
signed an affidavit under oath in 
similar federal litigation in New 
York without having the English af
fidavit fully translated to him." 

JohnDugasofYamateUSAagreed 
that his firm lost this round but said, 
"We're confident we'll prevail when 
a full disclosure of evidence comes 
out at the coming trial. We disagree 
with the March 6 decision and have 
filed for an appeal and expect them 
to reverse the lower court." Dugas 
continues to warn any operator 
against buying what he calls "coun
terfeit versions." 

The case continues. Sugerman 
and A & P also press their claims 
against Yamate and Dugas under 
the RICO act. Anyone needing a 
transcript of the Court's ruling or 
'Wanting additional information can 
call Max Hinks, A&P's president, 
at 800/327-6067. 
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NEWS FEATURE 

Mexico's First Expo 
operators South of the Border hold their own successful show; 
visitors like huge attendance, polished presentation, big sales 

•
eavy attendance and 
excellent organization 
highlighted the first an

nual Mexico Expo '90, a trade show 
organized by the Mexican operators 
association (it's called the National 
Federation of Operators, Assem
blers and Fabricators of Video Ma
chines). The affair was held in Mex
ico City's World Trade Center on 
June 6-9, and reliable sources esti
mated that "at least" 5,000 people 
showed or viewed coin-op amuse
ment goods. A program of technical 
and management seminars was al
so offered. 

Over 40 of Mexico's largest dis
tributors and manufacturers, along 
with many U.S. manufacturers, dis
played everything from videos, pins 
and jukes to cranes and kiddie rides 
in more than 110 booths. American 
firms whose lines were represented 
included Capcom, Data East, Kona
mi, Taito, Nintendo, Rowe, Sharp 
Image, James Industries, Happ Con
trols, Hollywood Merchandising, 
Wells-Gardner, and more. 

The Mexican operators' trade as
sociation itself had a stand, as did 
numerous other Mexican firms and 
organizations. Among them: Auto
controlMicrocomputerization, Com
puter Programming and Services, 
Cinescopes and Components, Chris
mo, Destre, Disenos Electronicos 
Avanzados, Distributors and Fabri
cators of Apparatus for Diversions, 
Felec, F.M. Distributors, Galactron
ic, H.M.B. Juegos Electronicos de 
Video, Mex Video Juegos Profes
sionales, Impulse Electronics, In
dustri~s FD, Industrias Vibrater, 
Katari's, Matthias Electronics, Me
dia Vision of Mexico, Mercadeo 
Corp. International, Mexel, Osvic, 
Rincon Music, Sinfonolas of Guada
lajara, Laser Sinfonolas of Mexico, 
San Andres Tobacco, Sandavol, Vid
eo Electronic Games, Video Games 
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At the Mexel booth with president Jacobo Shemaria, friends and Nintendo product is James 

Industries' John Blouin (at right) who provided most of the photos accompanying this story on 

Mexico Expo '90. That's James Industries new rep for Mexico & Latin America Carlos Colin at left. 

of Mexico, Video Juegos Tragamo
nedas, Video Systems de Juego y 
Computo, and Video Soft. 

"A lot of product was sold and 
the Mexican market is strong right 
now," reported one U.S. partici-

In this photo supplied by Sharp Image, standing left to right are: Jaleco's Larry Berke, D.E.A.S.A.'s 

Antonio Macias & David Traconis, Hollywood Merchandising's Ron Clapper and a D.E.A.S.A. 

associate. Seated (also left to right) are: D.E.A.S.A.'s Mrs. Macias, Sharp's Chris Anderson & Fabian 

Espinosa and D.E.A.S.A.'s Mrs. Traconls. About 5,000 people attended the show June 6-9 . 
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CAPCOM® 
USA 

AlTENTION 
CAPCOM - MERCS 

IMPORTANT !!! 

THERE'S A GLITCH IN THE PROGRAM 

BUT 
We found it! and we corrected it. 

Contact your authorized CAPCOM distributor for your FREE updated chips. 

We regretfully must inform you (the operator) that we have found a fiaw in MERCS. Worse yet its on only 
about 3/5 of the games, however CAPCOM feels they must offer this updated set of chips to all who purchased 
MERCS. We appologize for any and all inconvenience this fiaw has caused, but having found this error and with 
the new chips in place, earnings you will find actually increase by as much as 22 to 27 percent. 

Respectfully Yours, 

Bill Cravens 
Vice President of Sales 

CAPCOM U.S.A., Inc. • 3303 Scott Blvd., Santa Clara, CA 95054 • (408) 727-0400 Fax: (408) 496-5270 





NEWS FEATURE 

The Sinfonalas booth - they distribute NSM and Carson City product. Video Mexico's booth featured Konaml's Turtles and Wlco's parts. 

James Industries' Carlos Colin and John Blouin with Oscar Gutierrez, president of Video Mexico . 

Carlos Colin at the Difadi booth with Alberto Garcia Lopez and some of the firm's staff. 
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A peek at Dlfad/'s show booth. 

pant. Added another: "This expo 
was much more elaborate and con
temporary than any of us had antic
ipated. It verifies the growth and vi
tality of the Mexican market." 

As mentioned elsewhere in this 
issue, a second major Mexican trade 
show (this one organized by AAMA) 
is slated for July. One informed 
source added that AAMA and the 
Mexican operators would begin 
talks later in July, perhaps with a 
view toward merging their shows in 
future years. "Basically, the idea is 
for both groups to help nurture this 
blossoming market, without step
ping on each others' toes," the 
source said. 

At any rate, the Mexican opera
tors staged a show to be proud of. 
The professionalism and polish were 
particularly striking, considering 
that no major trade show had been 
held in Mexico before. The signs 
are all encouraging for continued 
growth and health for coin-op 
amusements South of the Border. 

RePlay Magazine 



• 

Mexico's New Dawn 
Mexel is Nintendo's exclusive manufacturer-distributor in Mexico; 
strong sales promise profits, growth, and a healthy, viable market 

It's a whole new world out there. 
With trade barriers plummeting 

- and heady talk of ''free trade" in 
the air - Mexico is the hot new 
market for coin-operated amuse
ments. For the first time, sales of 
new equipment are zooming; U.S. 
firms are appointing distributors; 
and Mexico City seems to be this 
year's hottest site for coin-op trade 
show extravaganzas (a success
ful operator's show was held last 
month, and a sold-out AAMA-spon
sored event is slated for July 10-11). 

In this midst of all this activity, 
Nintendo of America has establish
ed a key alliance with a Guadala
jara-based manufacturer-distribu-

. tor called Mexel. This firm's youth, 
professionalism and ambition per
fectly mirror that of Mexico's new
ly-awakened coin-op industry . .. 
and herald an excellent future for 
Nintendo in Mexico, and for Mexi
co's coin-op industry itself. 

Who is Nintendo's exclusive Play
Choice distributor South of the 
Border? It's a firm called Mexel, an 
"eight-years-young" company 
which already plays a major role in 
Mexico's coin-op renaissance. 

Mexel's combined operations are 
led by two brothers: President Jacob 
Shemaria, 27, runs Mexel's manu
facturing and distribution; Moises 
Shemaria, 24, is president of Diver
siones Moy, the company's operat
ing division. Their father, success
ful realtor Alberto Shemaria, is a 
partner. He started the brothers off 
with a 15-game arcade in 1982, per
haps little realizing his sons would 
soon parlay that small beginning in
to a coin-op empire. 

With a wisdom far beyond their 
years, the two brothers have esta b
lished Mexel as a fixture on the 
Mexican coin-op industry map ... 
and they're bidding for future "gi
ant" status. Today, Mexel boasts a 
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Mexel President Jacobo Shemaria & wife Olga. 

staff of 160 employees and they do 
a little bit of everything. They make 
and distribute Nintendo PlayChoice 
video games (their sole video line). 
They make and distribute their own 
line of cranes (and have sold over 
2,000of them). Theydistributeplush 
for cranes (they're Mexico's exclu
sive rep for PMI Toys & Novelties). 
And they operate 15 arcades, with 
more to come (such as a planned 
giant redemption center in Guadala
jara). They also operate a street 

From left: lrem's 

Darlene Kindler (soon 

to be Mrs. Al Stone), 

Nintendo VP Al 
Stone, Olga and 

Jacobo Shemarla, and 
Nintendo sales rep 

Jerry Monday. 
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route of over 1,000 games ... includ
ing over 250 PlayChoice games, 200 
cranes and various additional 
videos. 

Like Mexico itself, Mexel is on 
the move ... and the pace is very 
fast indeed. "We were five years 
behind the U.S.," said Mexel Presi
dent Jacobo Shemaria. "Now it's on
ly two months!" 

MEXEL & PLAYCHOICE 
The Nintendo PlayChoice system 

has always been a popular item 
overseas, perhaps because of the 
low cost of software and the effi
ciency of multi-game, single-cabinet 
operation. These qualities have 
made the product a successful "fit" 
for the economies of more than a 
few nations. For example, British 
operators have honored the Ninten
do system as one of their favorite 
pieces of equipment. 

Apparently, the same logic made 
PlayChoice the logical "choice" for 
the Mexican market. When Mexel 
went shopping for a good U.S. video 
game line to represent, it tested 
PlayChoice units in key Mexican 
cities. The result: ''They made good 
money," smiled Jacobo. 
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Using imported PCBs (an "inter
national kit" shipped from Ninten
do's Redmond, Wash. plant), Mex
el manufactures PlayChoice video 
game systems in their Guadalajara 
plant. Mexel carpenters build three
screen, three-player cabinets exclu
sively for the Mexican market. Mex
el' s been distributing these games 
since January, and by all reports, 
sales are thriving. "We've sold over 
1,000 PlayChoice games since the 
first of the year," Jacobo Shemaria 
stated. 

"We tell our customers, don't 
look for a location where there's no 
machine," Shemaria added. "Look 
for one where there's already a 
game, and tell the location owner: 

Guadalajara, jalisco is 

the HQ for Mexel . As 

Mexico's exclusive 

supplier of Nintendo's 

PlayChoice video 

game system, Mexel 

imports boards from 

the USA, builds the 
cabinets in their 

Guadalajara plant and 

distributes them all over. 

we'll replace your old game with a 
PlayChoice for the same split ( oper
ator's end 70% , which is the norm 
in Mexico). And your earnings will 
go up 500%." Jacobo smiled. "Oper
a tors come back to us and say, it's 
working! It earns like you said it 
would!'' 

''Their cabinet is probably stron
ger than ours structurally," said 
Nintendo VP Al Stone. "One reason 
is that a lot of hand labor is involved. 
The result is craftsmanship. A Mex
el cabinet is like a piece of furni
ture." 

MEXICO'S 
NEW OPERATORS 

Nobody knows how many opera-

tors work the trade in Mexico, but 
most are businessmen who invest in 
two or three coin-op games as a 
secondary venture. Mexel, how
ever, is going after new blood ... 
and expanding the market in the 
process. "Most of our customers 
have not been in the business be
fore," Jacobo Shemaria explained. 
"Coin-op began as a sideline for ma
ny, but since then, it has become 
their principle business." 

Mexel, then, is actively helping to 
build Mexico's new market by re
cruiting brand-new operators into 
the trade. Mexel also trains new
comers in the technical and man
agement skills needed for success
ful game operation, and offers fi-

CRANE PLUSH PRE-PACKS 
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Merchandise 
Changed 

Every 
2-3 weeks 

• Various sizes in Plush toys. 
• Lowest Prices • Best Quality! 
• 144 Pieces with 48 different styles 
• Best Value! 

We directly import 3" to 72" Plush toys 
& Manufacturer so we can give you 
the very best value at the lowest price. 

On orders of $1,000 or more we will 
pay V2 of your UPS charges! 
* 24-HOUR DELIVERY * 

IMPRESSMENT PLUS INC. 
6217 Factory Rd. • Crystal Lake, IL 60014 

815-455-2031 • Toll Free outside IL 

1-800-441-5769 
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nancing for purchase of games. 
"Getting new people involved is 
something we don't do enough in the 
United States," admired Al Stone. 
Nintendo's Western U.S. region
al sales rep Jerry Monday added: 
"With Mexel's combination of game 
distribution, financing and a good 
training program, they are practi
cally offering a turn-key operation." 

Left: Moises Shemaria 
is president of Diver

siones Moy, Mexel's 

operating company 

which runs I 5 

arrades. Right: Alberto 
Shemaria, father of 

Jacobo and Moises, is 
a successful real estate 
businessman who set 

his sons up in the 
video game business. 

The Mexican economy enables a 
"route" of just five PlayChoice units 
to support an operator, Nintendo's 

Al Stone explained. Machines are 
set on token play, in part because 

the value of the currency shifts at 
least every six months. Using tokens 
makes it easier to adjust play pric
ing accordingly. 

Above: Here's a produa/on Jot of Mexels's PlayChoice uprights. The company has been building 

these games since January . . . and is building a strong market as well. Below: Jacobo and Moises with 
a unique triple-screen version of PiayChoice which Mexel makes for Mexico. 
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POLICING THE MARKET 
The new professionalism of Mex

ico's coin-op industry is increasingly 
reflected in a better quality of goods 
on location. In past years, many -
if not most - video games in Mexi
co were "gray." This was due to 
high tariffs and to U.S. manufac
turer neglect. Both are changing. 
Tariffs have been coming down for 
the last couple of years. And, at Nin
tendo's initiative, the Mexican gov
ernment has agreed to "expedite" 
changing the country's laws to faci
litate more aggressive copyright 
and trademark protection activity. 

"We're investing considerable 
resources in the Mexican market, 
and we intend to protect our invest
ment and our distributors,'' explain
ed Nintendo's Al Stone. He and Nin
tendo's Mexican attorney, Dr. Lo
renzo de Anda, recently set up a 
meeting with Mexican Secretary of 
Commerce, Dr. Roberto Villarreal, 
to discuss copyright protection is
sues. Also present for the meeting 
was Mexel's Jacobo Shemaria. 

POSITIVE OUTLOOK 
In sum, Mexel and Nintendo both 

share a positive vision of a Mexican 
coin-op market that may someday 
even rival America's. "It's really an 
untapped market," said Nintendo's 
Jerry Monday. "In this virgin terri
tory, you see a lot of energy, enthu
siasm and optimism. You make your 
own destiny in Mexico. Everybody's 
young and aggressive." 

Certainly Mexel fits that descrip
tion. "We're very excited about 
PlayChoice and about our future," 
said Jacobo Shemaria. "New oper
ators, new locations and a whole 
new country for this product as our 
exclusive territory ... it all looks 
very good to us!" ~ 
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Hot Valley Pool Action! 
V.N.E.A. stages a colossal 10th anny tourney in Las Vegas 

•
twas huge and it was 
glitzy. It brought the 
man on the street into 

the unreal world of Las Vegas. 
"More people than you'd find at 
Grand Central Station during rush 
hour" bumped into each other, all 
with one common cause: to shoot 
8-ball in the nation's most presti
gious coin-oriented sporting event, 
the V.N.E.A. International. 

Held May 26 through June 2 at 
the Las Vegas Riviera, around 2,500 
players from 30 states and five for
eign countries faced off over 121 
Valley 7112' coin tables for round af
ter round of prize-winning events 
that this year even included Scotch 
doubles and 9-ball as well as the 
most beloved tavern sport, 8-ball. 

The V.N.E.A. International is pos
sibly the largest amateur pool table 
competition in the country, if not the 
world. It has gone far beyond the 
dream of Valley's Chuck Milhem 
and a group of operators who start
ed the organization back in 1981 to 
the point where it has a life of its 
own where players speak the ini
tials V.N.E.A. with the ease of a tax 
accountant saying IRS. 

Since this year's tournament 
marked the association's tenth an
niversary, extra touches were ad
ded (in signage and in emotion). The 
opening ceremonies were moving, 
certainly as the American national 
anthem played and shoulder-to
shoulder players of both sexes froze 
in attention. Flags flew, music blared 
and then, it was to the business at 
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Changing of the 

guard: after nine 

years at the front of 

the platform, 

Tournament Director 

Gary Benson (I) turns 

next year's tourney 
over to new Director 

Rich VanDyke. 

Pool t<ible " royalty" at the concluding banquet are: Valley supremo Chuck Ml/hem, Mrs. Mazzone of 

the L.E.A.N.I. slate company, V.N.E.A. prexy Roger Rasmussen, Florence Mi/hem & Lorenzo Mazzone. 
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TOURNAMENT HIGHLIGHTS 

The final matches of the V.N.E.A. international championships were held in a separate theatre form the grand ballroom. Here we see a light-splashed 

photo shot at the moment Gary Speach dropped the ball to win first place over Joe Alvarez in Mens 9-ball, to audience applause. 

hand ... chalking, racking, and giv
ing it your best. 

Over $145,000 was offered in 
prize money and many, many com
petitors came away with something 
(for example, while the first-place 
winner in men's singles got $1,500 
and a plaque, even the 192nd finish
er in that division was eligible for 
$60). This is a great idea and under
scores the word "amateur" in the 
whole program. Photos of some key 
winners appear in this feature. 

Competition was run in three sep
arate halls at the Riviera, including 
the huge 70,000-sq.-ft. grand ball
room. It's interesting that V.N.E.A.'s 
very first playoffs were held in 
a ballroom at the Kahler Hotel 
in Rochester, Minn. which wasn't 
much bigger than today's "extra 
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Gary Nelson (center) 

received this year's 

V.N.E.A. Meritorious 

Service Award. That's 

a real "charter'' 

charter holder, Dick 

Hawkins, at right. 

rooms" at the Riviera. Clearly, the 
event has grown like a poplar tree 
(fast and straight). 

Association Treasurer Gene Urso 
(one of the 175 "charter holder" 
operator members of the organiza
tion) estimated that over 49,000 in
dividual games of pool were played 
during the meeting. By the way, 
players must insert coins into the 
tables for each match; they also pay 
entry fees for each division they 
wish to enter (ergo, the size of the 
total prize purse). 

Urso, as well as V.N.E.A. Presi
dentRoger Rasmussenand the other 
officers who ran this year's tourna
ment, stay on board for one more 
year (as do most board members). 
However, Tournament Director 
Gary Benson stepped down after so 
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many successful years running the 
competition and turned the reins of 
next year's event (to be held again 
at the Riviera) to Richard Van Dyke. 
Benson will probably stay aboard in 
an advisory capacity. 

Around 100 of the association's 
"charter operators" were on hand 
at the Riviera this year. Between 
them and the 75 who didn't come 
out, they run local leagues which 
count approximately 40,000 regis
tered players in 38 states. What 
started as a "midwest thing" has 
spread rapidly. It's a well-run orga
nization, commanded at V.N.E.A.'s 
headquarters by Executive Director 
Greg Elliot. 

The overseas presence is getting 
bigger as well. Valley's Jim Griffiths 
said over 250 foreign visitors (in
cluding operator observers) flew in
to Las Vegas for the event. Coun
tries actually fielding teams this 
year were Spain, Austria, tiny Ber
muda, Canada (of course) and Ger
many ... and this latter country, un
der the tutelage of Ulli Kuennecke, 
should get even more involved in the 
V.N.E.A. as the years go by. 

Such companies as Kuennecke's 
NSM, Lorenzo Mazzone's L.E.A.N.I. 
(slate suppliers), Paul Huebler's cue 
sticks and Mali's billiard cloth do
nated special funds to help some of 
the events. It was a welcome touch 
and a nice anniversary present to 
the association. 

Besides a President's Reception, 
a gala suds & chips blowout and the 
concluding banquet and award ce
remony, other social events hap-
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Gary Speath (left) from Dayton, Ohio, beat 

popular Joe Alvarez out In the final singles 

match In Men's 9-bal/ for a $1,500 check. 

Gary also shared In $5,000 won by the 

number one men's team In 8-ba/I. Gary may 

have been the MVP of the weekend. 

pened at the Riviera competition 
(e.g. a total of 14 couples involved in 
the tourney got married while in 
Las Vegas). On a sad note, referee 
Wayne Stahl passed away from 
heart failure during the event. May 
4e rest. 

If Len Schneller, the modern pi
oneer of coin machine tournaments, 
were alive today, he'd bust his but
tons knowing how well the V.N.E.A. 
is doing. Actually, it and many of the 
industry's other tournament leagues 
are robust and that's due to the 
direct involvement of so many oper
a tors and their employees. 

Of course, there are financial 
rewards, lilce the coins going into 
the cash can on league nights, as 
well as little benefits when players 
just automatically brush the felt and 
otherwise maintain the apperance 
of the tables when playing. It's their 
"arena." And as Gene Urso put it: 
"Never forget that charter member
ship for an operating company is a 
corporate asset." It pays to belong. 
Congratulations to all involved. 
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TOURNAMENT HIGHLIGHTS 

Left: Men's Master 

Singles was copped 

by Weldon Rogers 

(left) from Flint, 

Mich., here with 
runners-up. Right: 

Lori Buendorf (Jrd 

from left) won the 

top spot in Women's 

Masters Singles. Here 

she receives her 
plaque with divisional 

runners-up • 

NSM's U/I Kunnecke (standing toward right) brought a group of Gennan game operators over to 

witness the pool table shoot-off. Some went on to a trip in the mountains with another Valley 
stalwart, 8111 Nemgar, after the Las Vegas event concluded. 

Robert Apparaclo and his wife (standing) with members of the Spanish team during the banquet. 
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TOURNAMENT HIGHLIGHTS 

Shooting the Bull 
Arachnid's fifth annual Bui/Shooter finals are their best yet! 

• 
re you surprised that 
Henry Ford's company 
is still one of the world's 

leading auto makers? Of course not. 
Would you be shocked to learn that 
Thomas Edison's firm (known today 
as GE) dominates the field of electri
cal manufacturing and innovation? 
Again, no. Those who start in the 
winners' circle, usually stay in the 
winners' circle. 

Arachnid, Inc. (Rockford, Ill.) 
proved that classic precept all over 
again on Memorial Day weekend. 
The firm, which invented the coin
op electronic dart game, is also cre
ator of the BullShooter World Chal
lenge of Champions (granddaddy of 
all electronic darts tournaments). 
So it's hardly surprising that Arach
nid scored high at the BullShooter V 
World Championships, held over 
the Memorial Day weekend of May 
25-28, 1990. 

Arachnid President Bill Ward en
thused: ''BullShooter V was our 
most successful tournament yet. 
Numbers were up, organization and 
logistics were superb, and player 
excitement was unprecedented! " 

PLAYERS & WINNERS 
A whopping 4,174 entries (up by 

500 from last year) competed on 140 
English Mork Dort games in this 
$40,000 extravaganza which cli
maxed months of $5,000 qualifying 
tournaments held in 16 major cities 
a round the country. Staged at the 
Holiday Inn O'Hare outside Chica
go, the BullShooter Championship 
was co-sponsored by Coors Light 
(Arachnid makes a Coors Light Sil
ver Bullet Sharpshooter edition of 
their game) and by Arachnid's own 
BullShooter Magazine. 

Eight ma jor contests provided 
thrills and excitement for shooters 
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Arachnid prexy Bill 
Ward with MVP's 

Teresa Nevills and Joe 
Schmitz at the fifth 

annual 

Bui/Shooter World 
Challenge of 

Champions Memorial 
Day weekend. 

who came from every region of the 
United States, plus several foreign 
countries. Those eight contests were 
Pro Singles, Open Singles, Women's 
Singles, Cricket Singles, Men's Dou
bles, Mixed Doubles and Mixed 
Cricket. 

Arachnid tournaments are al-
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ways notable for clockwork preci
sion, high player spirits, a hand
some prize menu and skillful ad
ministration. This time, the fun of 
international electronic darting 
was enhanced by several new de
velopments, including a special con
test for dart-throwing, bikini-clad 
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beauties . . . and a computerized 
registration system which added to 
player enjoyment, while reducing 
some of the pressure on Arachnid's 
hardworking "A-Team" staff. 

Perhaps the most dramatic shoot
out of the entire championship week-

TOURNAMENT HIGHLIGHTS 

Left: I st place Cricket 

Singles winner Art 

Robichaud of Salem, 

N.H. with Arachnid 

copper Bill Ward. 

Right: I st place 

Mixed Cricket 

winners Joe Schmitz 
& Karen Zimmerman 

with Bill Ward. 

Left: Biil Ward 

congratulates I st 

place Women's 

Singles winner Teresa 
Nevi/ls of Pasadena, 

Texas. Right: I st 

place Women's 

Doubles champs 

Natalie Hansen and 

Karen Zlmmennan. 

end came when Californian Craig 
Belardes and Arizonian John Gray 
played down to a tie-breaker match, 
vying for the title of "Pro Singles 
World Champion." The room was 
packed with fell ow darters and 
spectators, breathlessly following 

The Miss Bui/Shooter competition was won by ]Ill "Miss March" Mitt/ca of Houston (she's at left). 
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each feathered flight of the darts. 
Finally, Belardes ended the match 
by throwing a T20, T19 and Double 
19 for a "9 Dart Out." His score of 
155 gave him the title. Craig also 
took first in Mixed Doubles with 
partner Linda Endo, also from Cali
fornia. 

Other top darters included Texas' 
Teresa Nevills and Wisconsin 's Joe 
Schmitz. Their first place wins in 
Women's Singles and Open Doubles, 
respectively, plus additional high
placing victories in other catego
ries, earned them handsome ''MVP 
Gold Ring Awards." Arachnid Pres
ident Bill Ward made the presenta
tions during the final awards ban
quet and ceremony. 

INTERNATIONAL AND 
SPECIAL EVENTS 

The BullShooter finals are known 
as the "World Challenge of Cham
pions," and that title is well de
served. Teams from Japan and Ca
nada gave the U.S. a run for its mon
ey in the "Pacific Cup" competition. 
The U.S. team fielded by Arachnid 
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won this event. It was America 's 
second consecutive victory for this 
honor (Australia won in 1988). 

Looking across our other ocean, 
the U.S. team took on counterparts 
from Germany and Canada for the 
"European Cup." A second Bull
Shooter All-Star team won the con
test and will keep this trophy in the 
Land of the Free for a fourth year in 
a row. 

A new event on the roster this 
year was the "Ms. BullShooter Chal
lenge.'' Arachnid's BullShooter Ma
gazine runs a monthly beauty con
test, printing a pinup-style photo of 
one winner per month on their back 
page (the picture always shows an 
attractive female dart player in a 
swimsuit, posing next to English 
Mark Dart game). These winners 
competed in a 301 dart play-off com
petition . . . and they shot their darts 
while wearing bathing costumes! 
"Miss March," Jill Mittica, did the 
best shooting; her prizes for this feat 
included $500 and an English Mark 
Darts home electronic game. 

NEW TOURNEY SYSTEM 
Another first: under the direction 

of Marketing VP Sam Zammuto, 
BullShooter V ran under a complete
ly new computerized system which 
cut two hours from the charting 
time. Here 's how it worked: when 
players registered, they received 
exact times they would play. No 
more waiting to be called by an an
nouncer! Players caught on fast , 
reporting to the correct stage (major 
events were run from mini-stages, 
located in various places through
out the vast hall) and looked for 
their name on the chart. 

Whena boardnumberwasplaced 
beside their name, players went to 
that board and played their match. 
Afterwards they reported back to 
the stage, where they signed color
coded stickers indicating a win or 
loss. 

"Our new system worked beau
tifully," smiled Arachnid's VP of 
Sales Marcio Bonilla. "Everyone 
knew exactly when they were sup
posed to play, and they kept playing 
- no more idle games." 

"More players kept competing in 
a shorter time by utilizing all the 
machines,'' Sam Zammuto explain
ed. "We also were able to gather big 
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A peek at the offlclals at one of the eight "mini stages" during the Bui/Shooter championships. 

crowds for the final matches, and 
that really added to the excitement.'' 

THE ARACHNID SEASON 
Arachnid's full tournament sea

son runs on a "pyramid" system 
with a broad base of weekly league 
matches in locations across the 
country, funneling upward into 16 
regional tournaments, and capped 
by the BullShooter World Challenge 
of Champions. 

Arachnid does not charge an en
try fee for the climactic finals; in
stead, players obtain qualifying cer
tificates (from their local Arachnid 
league operator, or by placing in the 
top three in any of the regionals). 
These certificates entitle the play
ers to participate in the BullShoot
er championship. 

League operators, in turn, obtain 
the certificates by purchasing Qua
lifying Kits from Arachnid. Opera
tors can then tie their local league 
contests into the Arachnid tourna
ment structure. For example, many 
operators send their league cham
pions to the BullShooter finals; oth
ers send their best players with out
standing league accomplishments. 

As for the regional winners, any 
player can obtain a qualifying cer
tificate by placing first, second or 
third (in any event) at a BullShoot
er Qualifying Regional. Some play
ers travel great distances, in fact, to 
compete in the regionals - hoping 
to qualify to go on the the BullShoot
er championships. 

July 1990 

This year, Arachnid and local co
sponsors staged regional contests 
in sites including Arizona, Texas, 
Maine, Alabama, Florida, Nevada, 
Kansas, Washington, Michigan, 
Ohio, Tennessee, New York, Cali
fornia, Pennsylvania and Quebec. 

MAINLY, IT'S FUN! 
Arachnid's success can be meas

ured in many ways, from the im
pressive size of its tournaments, to 
the elated looks on the winners' 
faces. You can also count up all the 
dollars earned by happy operators 
who have joined the Arachnid tour
nament program, and have seen 
their league play (and darting pro
fits) grow and grow. 

Perhaps the best measure of suc
cess comes from the players them
selves. If they're happy, everybody 
makes money - operators, loca
tions and distributors. "That's why 
we're particularly proud of Bull
Shooter V," Araclnlid's Bill Ward 
concluded. "Many players and op-

. era tors wrote or called us after they 
returned home; to congratulate us 
on the best championship yet." 

Indeed, the players gave Arach
nid's "A-Team" a standing ovation 
at the end of the tournament. The 
sincerity of that kudo will be seen 
this fall, when thousands of darters 
around the country stream back to 
their locations to drop quarters in
to English Mark Dart games . .. and 
get another successful Arachnid 
season underway! 
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World's 
Best Darter 

'How I Won Arachnid's Pro Singles 
World Championship,' by Craig Belardes 

Why ore electronic darts profita
ble for operators? Because they 
bring so much fun, excitement and 
social interaction to players. Just 
ask Craig Belardes, age 28. He's a 
bulldozer operator and union man 
from Capistrano Beach, Calif. He's 
also one heck of a dart player. 

Craig's been shooting steel-tipped 
darts all his life, but now he's a dedi
cated "soft-tip darter." He came 
home from Arachnid's Moy 25-27 
Bu11Shooter V extravaganza with 
over $3,500 in cash from his first
place victories in two events, plus 
his respectable performance in a 
third category. Here's the story of 
how Craig Belardes fought his way 
to the Arachnid Pro Singles "World 
Chomp" title, in his own words. 

Sunday night I was tossing in 
my bed at the O'Hare Holiday Inn, 
thinking about competing for the 
World Singles title the next day. 

Monday morning, when I got to the 
staging area, my arm was a little 
stiff, but it felt okay after I started 
warming up. 

I knew it wouldn't be a cakewalk. 
The competition was there; I'd seen 
them during the earlier events on 
Friday, Saturday and Sunday. By 
the time we got to the semi-finals of 
the winners' bracket, I was shooting 
pretty well. 

I'd heard a lot of talk about an
other player named Terry Brown. 
Everybody was talking about him, 
how good he was, and I was looking 
forward to shooting against him. 
But I got so pumped up thinking 
about taking him on, that I stopped 
concentrating on the match I was 
playing ... and lost! 

That was the turning point. I de
cided I'd better stop looking ahead 
to the next match's competition, and 
start taking care of business, paying 
attention to the match I was playing 

Craig Belardes, Singles Pro Champion, is congratulated after his win by runner-up John Gray. 
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- using my tunnel vision and forget
ting everything else. 

I won the loser's bracket and had 
my work cut out for me by the time 
we broke for lunch. When we start
ed up again, I didn't feel too good. I 
played decent, good enough to get 
by. But then they called me up on the 
stage to compete in front of every
body, under the bright lights. And 
something changed. 

There was a packed crowd of 
people watching every shot. Big
screen TVs showed what happened. 
Suddenly everything started work
ing for me. I was just in tune. I hit 
140 every game, and in the second 
leg - against past national champi
on Bruce Holmes - I threw a six
dart perfect game. 

That's when I started thinking, I 
can win this. I kept hitting my 140 
Ons, kept putting pressure on every
one. After seeing what I could do, 
the crowd started getting behind 
me. They started rooting for me, and 
seemed to enjoy my playing as much 
as I enjoyed hearing them. 

We got down to the finals. In or
der to win, I knew I had to beat John 
Gray from Arizona, two out of three 
times, twice. That's because I was 
the winner of the loser's bracket, 
and he was the winner of the win
ner's bracket. So I had to perform 
better than he, to get the title. 

I beat him two games straight in 
the first two legs, and that brought 
us to the finals. Now the World 
Championship was really at stake. 
I won the first leg; he won the sec
ond leg. 
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YAMATE 
GIVES 
COUNTERFEITERS 
A REAL HARD TIME! 

Yamate USA Corp. is the owner of all Lucky-8-Lines, 
W4 and Fever Chance W6 copyrights for all 
countries of North and South America, by 
assignment from Wing Co. Ltd. 

Anyone selling counterfeit Lucky-8-Lines, W4 
and Fever Chance W6 boards or games can expect 
to be prosecuted to the full extent of the law. 
And that's for real! 

YAMATE USA CORR 
185 West Main St. 
Dudley, MA 01570 
508-949-3595 • FAX: 508-943-1394 MEMBERAAMA 

• 
() 



Prestige Games Presents BONANZA POKERS! 
The Favorite - Golden Mini-Boy 

5 Card Draw plus Hi-Lo - Nothing Else 
More popular than ever before!!! 

New Deluxe Mini-Boy Poker 
Jokers - Raise - Automatic Hold 

3's& Ts Bonus and Half Bet on Winning Hand 

The Smallest Poker on the Market 
that Out-Earns Large Upright Models 

Either Model Also Available in U.S.-Made 
Upright Cabinets 

************************* 

The Most Unique Game 
On The Market Today. 

Proven over the past 6 years to be the most 
exciting video amusement game in America. 

Dimensions: 
Unit - H-60" x W 241/2" x D 28" 

Note: The operation of these games and the features, 
therein may be subject to various state , provincial and/ or 
local laws or regulations. It is not intended herein to solicit 
the sale of such games in any jurisdiction wherein the same 
may not be lawfully sold or operated. 

Quarterhorse Features: 
• 19-inch monitor - new clean PC 

Board - new heavy-duty, 
industrial-type disc player - dual 
coin entry and optional bill 
acceptor - stylish design 
compatible with all decor. 

• Remote monitors to increase 
audience participation - electronic 
audit system - Adjustable number 
of credits - Easy play to generate 
greater profits. 

• 2-player game - "Double Odds" 
feature , on a random basis, will 
award the player double the odds 
displayed on the tote board. 

• Time tested , state-of-the-art 
technology - On screen diagnostic 
program for easy testing of all 
switch inputs, lamps, audio 
generator and random number 
generator plus a complete analysis 
of accounting information. 

• Special optional modifications are 
available such as redemption 
option. 

Marketed Exclusively By: 

Arjay Export Co., Inc. 
119-A Thornton Dr. • Hyannis, MA 02601 

(508) 771-6088 
Telex: 284417 (Arjay Hyis) •Fax: 617-771-6119 

DISTRIBUTORSHIPS AVAILABLE 
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Now we're on the third leg. I won 
the bullseye, so I got to start first. 
That was a big advantage for me. I'll 
never forget what happened next: I 
walked up to the line and missed my 
Double 20! The audience sighed, 
like they couldn't believe I missed 
it. I heard it, but didn't really think 
about it. My focus and intensity 
were total. 

John came up and did pretty well. 
On my second turn, I shot for the 
bullseye. But it turned out to be my 
worst performance of the whole 
day. Then John came up again, did 
well and left himself in a great po
sition. 

With that quality of competition, 
I knew this was it. I wouldn't have 
another chance. I stood looking at 
the target for a while, studying the 
board and deciding I'd shoot for a 
Triple 20, a Triple 19 and a Double 
19. Then I threw the first dart and 
it went right there. 

I knew I had it. I knew the next 
two shots would go right where they 
were supposed to, also ... and that's 
exactly what happened! 

I was the World Champion! It was 
great! It wasn't quite like watching 
my child be born, but it was defin
itely an experience. The audience 
roared and I shook John's hand and 
congratulated him on his playing. I 
was pretty excited, as you can im
agine. I couldn't really believe it. I 
came down off the stage and gave 
my Mixed Doubles partner, Linda 
Endo, a high five. Then I sat down. 
For the next 20 minutes, people 
crowded around, wanting my auto
graph. 

I had a smile from Chicago all the 
way back to California! 

The BullShooter Championship 
was the best-run tournament I've 
competed in, steel-tip or soft-tip. It 
was professionally run, everything 
was on time. Everything happened 
at the exact time and place the 
Arachnid people said it would. 

I can't say enough about the 
Arachnid organization. They're 
great people. Even under pressure, 
they were always happy to give you 
anything you asked for, always smil
ing and helpful. I'm definitely look
ing forward to the 1990-91 season of 
league play in some of the locations 
around my area ... and, I hope, an
other trip to Chicago for next year's 
World Championships! ~ 
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"THIS GAME IS HIP, WHAT A TRIP! 
THAT DJ BOY IS ON A ROLL!" 

* SLUG-IT-OUT WITH MORE THAN 25 UNIQUE "BAD BOYS"! 

* HORIZONTAL 1 OR 2 PLAYER ACTION! 

* AWESOME STEREO SOUND 

FEATURES THE VOICE OF "WOLFMAN JACK"! 

SEE YOUR LOCAL DISTRIBUTOR OR CALL 
AMERICAN SAMMY CORP. (213) 320-7167 

••A• American fBAfmlmlU !JW'9 ~v 



TOURNAMENT HIGHLIGHTS 

DYNAMO HOCKEY was promoted at Harper College (Chi
cago, Ill.) by a "Tournament of Power" event on Mar~h 24-2~, 
featuring exhibition matches between current national air 
table hockey champion Tim Weissman (pictured) and Dyna
mo's Mark Robbins, also a national champion player. The 
"pros" gave pointers to new players and then let the kid~ "take 
on the champs. ' ' As you can see from the rapt expressions on 
the youngsters' faces, the promotion was a big success! 

NOA DART SUMMIT - AMOA's National Dart Assn. held 
an open forum at the Chicago Hilton O'Hare on June 30 and 
July 1. Discussed were a myriad of topics relating to the nuts 
and bolts of dart league operation. NOA prexyTony Urso and 
Exec Director Joe Conway piloted the affair. In other NOA 
news, the group has formed a Judicial Committee to deal with 
any cases of possible deviations by NOA charter operators 
from the association's Code of Ethics. 

Impulse Machines are Hot! 
And we have the best with the 
biggest selection. You can 
maximize your profits in any 
location with our eleven models. 
Check Mayoni's unique features: 
• Digital Voice- Sounds Like the 

Original 
•Very Attractive Graphics 
• Many Lights for Added 

Attraction 
• One Year Factory Warranty on 

Parts and Labor 
• Heavy Duty Steel Construction 
• Trouble Free Solid State 

Electronics 
Call or write today for a full 
brochure. 

1 (800) 345-1183 

- - ...... 

MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (~1 8) 899-0152 

RACK 'EM UP! Operators Bill LaHart, Bob Prescott and Steve 
Hardy (Upstate Vending, Valley Vending and A.S. Hardy Co., 
respectively) were tournament directors for the 14th Annual 
Northern NewYork8-Ball Championship, held Sunday, May6 
in Plattsburgh, N.Y. Nearly $5,000 in cash and prizes were 
distributed to winners in this event, which climaxed eight weeks 
of qualifying rounds in 47 locations in three counties. Spon
soring locations paid $100 fees to take their w_inners to the 
championships, while sponsoring operators furnished the rest 
of the money and all supporting materials needed to run the 
event. Also during the event, $941 was raised for local chap
ters of the Special Olympics, via selling raffle tickets for a 
special drawing. Given away to the lucky winners were a 
loaded jukebox, a pool cue and case, and home dart games. 
" This championship is the largest 8-ball tournament of !ts 
kind in the U.S.," said organizers. "It's played on coin
operated Dynamo pool tables with no entry fee required of 
players. Players pay only for the games they play at ~he 
sponsoring locations and games are set on free play during 
the championship tournament. We're already planning next 
year's championship and hope to generate i~terest on t~e 
state and national level, through state and national associa
tions, for like tournaments of a much larger scale." 

BIG WAMO TOURNEY - Wisconsin Amusement & Music 
Operators held its 6th annual electronic dart tourney April 
27-29 at a splendid resort hotel in the state. A record 3,200 
players competed in various events and over $44,000 in prize 
money was paid out. Add in trophies and other awards, and 
the total purse topped $50,000 .. . another WAMO record. 
Over 55 sanctioned WAMO operators were involved in the 
event which utilized nearly 150 dart machines in continuous 
play from Friday through Sunday. Congratulations! 

TOURNAMENT CALENDAR 
JULY 5-10 
Coors Light World Series of Bar Games/National ~hampio~
ship, Riviera Hotel, Las Vegas, Nevada. For more 1nformat1on, 
contact Sports Tournaments of America at 800/327-5566. 

JULY 6-8 
Tornado Soccer U.S. Open, Hilton Hotel, Denver, Colorado. 
For more information, contact Tornado at 81 7/572-3708. 

AUGUST 31-SEPTEMBER 3 
Tornado Soccer World Championships, Hilton Hotel, Dallas, 
Texas. For more details, contact Tornado at 817/572-3708. 

NOVEMBER 9-10 
Pinball Expo, Ramada Inn, Rosemont, Illinois. For m_o~e .de
tails, contact Robert Berke at 21 6/369-1192. For exh1b1t info, 
contact Mike Pacak at 800/321-2722. 
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TAKING YOUR MUS IC SERVICES IN T 0 THE 2 1 S T CENTURY 

Cinderella Story: Jukebox Hi-Tech Changes "Frog'' Location Into "Prince" 

by Emery Kertesz 
and Steve Devlin 

Can jukebox hi-tech, plus a lit
tle marketing magic, transform a 
" frog" of a location into a wealthy 
"prince"? The answer is definitely 
yes . .. and to prove it, this month 
we'll tell you our all-time favorite 
Cinderella story. It's the story of 
how a rundown, $60-a-week loca
tion became an upscale, showcase 
tavern ... with a 700% revenue in
crease for the business as a whole. 
The coin-op segment has enjoyed a 
whopping 1,300% revenue in
crease. 

The handsome prince in this tale 
is a location owner named Brian 
Johnson. When he purchased the 
Greenhouse Tavern in Telford, Pa. 
in December of 1984, it was a mon
ey-losing business: dingy walls, 
crummy carpet, "undesirable" cli
entele. A classic shot-and-beer bar, 
with the classic terrible collections . 
The old console jukebox was taking 
in $10 to $20 a week. Pinball and 
video earnings were about the same. 

What to do? Brian began search
ing for answers ... and along came 
the "princess" of the story. Oper
ator Eileen Schembri (Lansdale 
Amusement Co.) offered Brian her 
assistance. 

Brian said yes, and they started 
by giving the location a face-lift: in-
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Eileen Schembri of Lansdale Amusement Co. with Greenhouse Tavern owner Brian Johnson. 
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JUKEBOX 2001 

Notice the two monitors In the rear. These are just one part of a full·blown entertainment system. 

stalled a new floor, totally rebuilt 
the dining area, extended the bar, 
upgraded the lighting, etc. 

Now it was Eileen's turn to make 
a contribution. She replaced the old 
juke with a newer model, and pro
grammed it to attract younger peo
ple. The music gross quickly in
creased to as much as $40 per week. 
Eileen also brought in two electronic 
dart games - the first in the area. 
Brian supported these games by ac
tively promoting two teams in Lans
dale Amusements' dart league. 

Well, collections began going up. 
New customers were dropping in, 

playing the games, playing the juke
box and buying food and drink. End 
of Act One: Brian was beginning to 
fall in love with coin-op; and the 
Greenhouse Tavern was starting to 
look a bit less like a deserted dun
geon, and a bit more like a shining 
castle of coin-op profits. 

But as the poet says, "The course 
of true love never does run smooth." 
Like the prince who kept trying the 
glass slipper on every girl in town 
(except the right one), Brian tried 
offering live bands, open mike nights 
and disk jockeys three nights a 
week. At first, these attractions 

Stuffed Animal 

CLOSEOUTS!!! 
******************************** 

For "FREE SAMPLES" 
Call Wade: 1-800-77PLUSH 

A.L.D. SERVICES, INC. 
OBA-The Stuffed Animal Warehouse 

Page I 22 July 1990 

seemed to bring in more people, too. 
But after a while, Brian ran into 

trouble with booking bands, more 
trouble keeping the crowds under 
control, and even more trouble keep
ing the noise level down to a bear
able limit. The more he struggled 
with these problems, the more they 
seemed "built-in" to live entertain
ment. 

Besides, there were six more 
liquor-licensed locations within a 
five-mile radius of Greenhouse Tav
ern ... and too many of them offered 
very similar attractions. For all his 
headaches, Brian was getting "me
too" entertainment. 

Fortunately, he remembered the 
"real" princess, and turned to oper
ator Eileen Schembri with his prob
lem. "I need to create a pleasant at
mosphere and draw higher-class cli
ents," Brian told her. "And that 
means, I need an exciting, reliable 
entertainment system that supports 
social interaction.'' 

"I think I've got the answer," 
Eileen replied. Here's where the hi
tech comes in. By this time, it was 
the spring of 1985 and Lansdale 
Amusements had begun offering 
video jukeboxes to selected loca
tions. When Eileen suggested this 
possibility, Brian was ready to listen 
to new ideas. The fact that most lo
cations didn't have video jukes, and 
knew nothing about them at the 
time, was a plus. Greenhouse Tav
ern would be offering something 
new and different. "Let's try it," 
Brian said. 

Lansdale Amusement first install
ed a single video jukebox, plus two 
TV monitors and four external loud
speakers so that everybody in the lo
cation could see and hear the enter
tainment. They also wired the audio 
signal into Brian's own personal ste
reo system, which he had brought 
into the Greenhouse. That meant 
music filled the place even more. 
Lansdale and the location worked 
out a reasonable weekly minimum 
charge that covered all hardware 
and installation costs, plus opera
tion and maintenance. 

Would it work? You bet. The in
itial impact was very favorable. 
Weekly grosses jumped to the $200-
250 range. Even more impressive 
was customer response. They were 
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Brian Johnson shows off che "command cencer" for che syscem . 
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THE TICKET DISPENSER 
WITH EXPERIENCE 

DELTRO.W C LABS DL-1275 Tickel Dispenser is now available in kils-for quick 
and easy installation on existing video, pinball and novelty games. 

For more than 7 years, top amusement manufacturers have relied on DELTROJ\'IC 
LABS for quality ticket dispensers, backed by prompt and efficient service. 

Now this time-tested dispenser is incorporated in kits for the same dependable 
performance on your present games. 

You can renew player interest wUh tickets for awards and bonuses-and keep them 
playing again and again and again! 

DELTRONIC LABS, INC. 
Eighth & Maple A venue • Lansdale, PA 19446 

215/ 362-9112 • Telex 317054 

Billiard Cloth 
Mali 

---&---
FORSTMANN(R) 

All Grades and Colors, 
Available through distributors 

ORDER DEPT: 

TOLL FREE - 800-223-6468 
NEW YORK - 212-475-4960 

The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South• New York, N.Y. 10010 

0 
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enjoying the video jukebox more 
than live entertainment! And they 
were spending more on food and 
drink, and - for the first time -
they were paying for the entertain
ment. Brian didn't have to pay for it 
himself. 

All of this was a revelation to Bri
an Johnson. "In 1985, my customers ' 
average age was in the higher 30s 
and 40s. The video jukebox started 
drawing a younger crowd, which 
was better because younger people 
tend to spend more money," he said. 
"Older people seem to want to come 
in, have one or two drinks, and so
cialize for four hours. When we be
gan changing our approach and our 
clientele, some of the old-timers 
were unhappy and said we 'd fail . 
But the more we offered, the more 
successful we became." 

Brian decided to eliminate the 
live bands and DJs. If one video juke
box was good, wouldn't more coin
op entertainment be better? What if 
he got a system which could simul
taneously program different sour
ces, to entertain customers who 
wanted to watch sports, enjoy mus
ic videos or play darts? Brian again 
asked Eileen to help him expand and 
improve his audio-visual entertain
ment system. 

Lansdale Amusement outfitted 
the Greenhouse Tavern with addi
tional monitors. They improved the 
house sound system. They removed 
the existing home stereo system, 
and installed a more flexible , com
mercial system. All of this equip
ment was purchased by Lansdale 
and sold to the Greenhouse Tavern, 
where it became a permanent part 
of the location . . . but a part which 
would be operated by Lansdale 
Amusement, to their mutual profit. 
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Left: Eileen Schembri 

and Brian Johnson 

with the dart game 

and the monitor 

display of the scoring. 

Righ t: A look at the 

bar area with 

additional monitors. 

To help Brian cover the costs , 
Lansdale made him a loan which he 
could pay back out of weekly collec
tions. "The loan made good busi
ness sense for several reasons," 
explained Lansdale's Eileen Schem
bri. " First, by giving the location a 
loan, you invariably secure a three
to five-year location contract. Se
cond, the money is used by the loca
tion as a direct, long-term invest
ment for future business ... not as 
personal pocket money, which the 
location owner might spend as a 
down payment on a fishing boat or 
some other non-business item. 

"Third," Eileen continued, "this 
form of investment-oriented loan 
made sense because it resulted in 
upgraded quality of the audio-visual 
system ... which in turn directly 
affected coin-op earnings. If the cus
tomers are enjoying themselves, 
they'll tend to stay longer, and earn
ings on all coin-op equipment will in
crease. 

" Fourth," Eileen added, "al
though there is usually a nominal in
terest charge attached to the loan, 
you earn profit on the sale of equip
ment as well. Think of it as a de
ferred payment schedule. 

"Finally," she concluded, " the 
loan means the location owner does 
not have to pay for the system out
right. Believe me, that's a valuable 
sales tool. In return, you - the oper
a tor - are guaranteed a weekly 
payment, the amount of which is 
agreed upon in advance. And you've 
developed a long-lasting location 
relationship. " 

The happy ending to this story is 
that the Greenhouse Tavern is now 
a thriving location. The wide varie
ty of hi-tech entertainment attracts 
a steady steam of new customers ev-
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ery night and keeps " old faithfuls " 
coming back regularly. Darts are 
earning up to $500 per week. The 
video jukebox peaked at $400 per 
week, and although today some of 
the novelty has worn off, it's still 
pulling in a steady $250 or so per 
week. The location isn't really a 
"pinball stop," but its single flipper 
earns up to $50 per week. Total 
coin-op earnings in this fairly small 
location: as much as $800 per week. 

"People look at bars as a second 
home, not a place of business," lo
cation owners Brian Johnson said. 
"They want bartenders to be per
sonal and friendly. They also want 
a chance to meet other people and 
socialize. That's where my coin ma
chine operator really helps set my 
location apart. My customers have 
lots of ways to strike up a conversa
tion and make new friends. Instead 
of talking about the Phillies or the 
decor, they can discuss the artists 
on the video jukebox, or try their 
hand at playing darts. We've even 
got single women coming alone, 
knowing they can meet new people 
and have a good time." 

Many taverns across the country 
have suffered under tough new 
DWI laws, but the GrE;Jenhouse Tav
ern has substituted good coin-op fun 
for hard drinking .. . and has found 
a cooperative spirit among its pa
trons. " If somebody's had one too 
many, one of the employees or one 
of the regulars will drive that per
son home," Brian said. "Sometimes 
a person will come in and at the 
end of the night, a perfect stranger 
drives him home. Invariably, they 
become friends." 

What equipment is responsible 
for this amazing transformation? 
Greenhouse Tavern, which is a 
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1,600-sq.-ft. location, now has a 
Videobox Networks jukebox and 
ten remote monitors, including one 
large-screen TV. This set-up enables 
everyone in the bar to see a nice 
large screen with ease - no cran
ing your neck, no twisting around in 
your chair,. no squinting at a tiny 
screen way off at the other end of 
the bar. 

This video monitor network not 
only plays music videos, it can also 
access 40 channels from the local 
cable feed. Not only that, but Brian 
sometimes uses a handheld video 
camera to film softball games played 
by teams which patronize his tav
ern; later he plays back the game 
on whatever number of monitors is 
needed. 

So the local softball team could 
be watching their own game on one 
or two monitors, while three more 
monitors are playing music videos 
froni·the Video box, and meanwhile 
the rest of the monitors might dis
play a boxing match or profession
al baseball game from the cable 
feed. This total flexibility is achiev
ed at the flick of a switch, and can 
be changed any number of times 
throughout the evening, as crowd 
patterns shift inside the location. 

By the way, sometimes Brian 
brings in a DJ for a special occasion, 
then uses his camcorder to broad
cast live images of his patrons danc
ing over the whole system. Custom
ers get a kick out of seeing them
selves, live, on the "Greenhouse 
Tavern network.' ' 

The audio system has been con
tinuously upgraded over the past 
five years, and now features indi
vidual volume controls for each pair 
of speakers and each area of the 
bar. Just like the video monitors, 
the speakers can broadcast signals 
from a variety of sources: the video 
jukebox, the cable TV, a video tape, 
a radio station, audio cassette tapes, 
AM/FM radio, etc. A relay ensures 
that when one source finishes 
broadcasting, the speakers instant
ly switch to another source for con
tinuous entertainment. A micro
phone input enables Mike to sing 
"Happy Birthday" over the entire 
system or do any other special an
nouncements or songs which seem 
appropriate. 

"Other location owners have told 
me Brian's diversity accounts for 
the success of his business," op er-
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ator Eileen Schembri said. "These 
other locations want to copy what 
Brian has done. His openness to 
new ideas and new technologies has 
given his business a definite edge." 

Clearly, the success of Green
house Tavern has also given Lans
dale Amusement a definite edge, 
which they are happily promoting. 
"We also find that we can set up 
meetings with other (non-competing) 
location owners in the Greenhouse 
Tavern, and they always come away 

MODEL 102KA 
(key activiated) 

or 

MODEL 102DA 
(door activated) 

impressed by what they see - and 
by what they hear from Brian him
self," said Lansdale Amusement. 
"It's one thing to hear a sales pitch 
from an operator; it's something 
else again to hear an enthusiastic 
endorsement from a fellow owner 
.. . and to see the results with your 
own eyes." 

The Greenhouse Tavern success 
story is one that many other opera
tors around the country could re
peat. Next month, we'll tell you how. 

llDAS™ 
INTEGRATED 

IMPACT, 
DETECTION 

ALARM SYSTEM 
IS AN 

ANTI-TAMPER, 
ANTI-ABUSE 

SECURITY SYSTEM 
FOR COIN-OPERATED 

EQUIPMENT! 

PROTECTION AGAINST: 
FORCIBLE ENTRY • EXCESSIVE ABUSE • SEVERE IMPACT 

FEATURES: 
* Patented, variable abuse sensor 
* Automatic reset 
* Service reset 
* External trigger input 
* Siren signal output 
* Operates from a 6V, 9V, or 12V battery 
* Easy on-site installation 

BRWSYSTEMS 
20219 Londelius St. •Canoga Park, CA 91306 

(818) na-0942 
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Top 45s and compact discs on jukeboxes as rated by operators & programmers. * =significant crossover activity. 
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1. ALL I WANT TO DO IS MAKE LOVE TO YOU, Heart, Capitol 44507 
* 2. VOGUE, Madonna, Sire/Warner Bros. 19863 
* 3. STEP BY STEP, New Kids On The Block, Columbia 73343 

4. NOTHING COMPARES 2 U, Sinead O'Connor, Ensign/Chrysalis 23488 
5. HOLD ON, Wilson Phillips, SBK 07322 
6. DOUBLEBACK (from "Back to the Future Pt. Ill"), ZZ Top, Warner Bros. 19812 
7. WELCOME TO THE REAL WORLD, Jane Child, Warner Bros. 19834 

* 8. THE POWER, Snap, Arista 2013 
9. DEADBEAT CLUB, The B-52's, Reprise 19938 

10. CRADLE OF LOVE (from "Ford Fairlane"), Billy Idol, Chrysalis 23509 

1. PASS IT ON DOWN, Alabama, RCA 2519 
2. /'VE CRIED MY LAST TEAR FOR YOU, Ricky Van Shelton, Columbia 73263 
3. GOOD FRIENDS, GOOD WHISKEY, GOOD LOVIN', Hank Williams Jr. , Warner/Curb 19872 
4. WALKING SHOES, Tanya Tucker, Capitol 44520 
5. OH LONESOME ME, The Kentucky Headhunters, Mercury 875450 
6. LOVE WITHOUT END, AMEN, George Strait, Epic 73312 
7. FIT TO BE TIED DOWN, Conway Twitty, MCA 79000 
8. WALK ON, Reba McEntire, MCA 79009 
9. HE WALKED ON WATER, Randy Travis, Warner Bros. 29878 

10. SHE CAME FROM FT. WORTH, Kathy Mattea, Mercury 876746 

* 1. THE BLUES, Tony!, Toni!, Tone!, Wing/Polydor 873994 
* 2. HOLD ON, En Vogue, Altantic 87984 
* 3. YOU CAN'T DENY IT, Lisa Stansfield, Arista 2024 

4. WHY YOU GET FUNKY ON ME (from "House Party"), Today, Motown 2036 
* 5. I WANNA BE RICH, Calloway, Solar/Epic 7 4005 
* 6. VOGUE, Madonna, Sire/Warner Bros. 19863 
* 7. TOMORROW (A BETTER YOU ... ), Quincy Jones w/T. Campbell, Qwest/W.B. 19881 
* 8. POISON, Bell Biv Devoe, MCA 53772 
* 9. DON'T WANT TO FALL IN LOVE, Jane Child, Warner Bros. 19933 

10. MAKE YOU SWEAT, Keith Sweat, Vintertainment/Elektra 64961 

NICK OF TIME, Bonnie Raitt, Capitol 91268 
PLEASE HAMMER DON'T HURT 'EM, Capitol 92857 
SHUT UP & DANCE, Paula Abdul, Virgin 91362 
FOREVER YOUR GIRL, Paula Abdul, Virgin 90943 
I DO NOT WANT WHAT I HAVEN'T GOT, Sinead O'Connor, Ensign/Chrysalis 21759 
POISON, Bell Biv Devoe, MCA 6387 
. .. BUT SERIOUSLY, Phil Collins, Altantic 82050 
SOUL PROVIDER, Michael Bolton, Columbia 45012 
l'M BREATHLESS, Madonna, Sire/Warner Bros. 26209 
ALANNAH MYLES, Alannah Myles, Atlantic 81956 
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New singles rated chart-bound by our reporters. * = significant crossover activity. 

WHEN I DREAM OF YOU 
Tommy Page - Warner Bros. 19839 

/'LL BE YOUR SHELTER 
Taylor Dayne - Arista 2005 

VISION OF LOVE 
Mariah Carey - Columbia 73348 

*HOLD ON 
En Vogue - Atlantic 87984 

*YOU CAN'T DENY IT 
Lisa Stansfield - Arista 2024 

*SHE AIN'T WORTH IT 
Glenn Medeiros featuring Bobby Brown - MCA 53831 

*READY OR NOT 
After 7 - Virgin 98995 

GOOD TIMES 
Dan Seals - Capitol 79120 

THIS SIDE OF GOODBYE 
Highway 101 - Warner Bros. 19829 

RICHEST MAN ON EARTH 
Paul Overstreet - RCA 2505 

WRONG 
Waylon Jennings - Epic/CBS 73352 

ON DOWN THE LINE 
Patty Loveless - MCA 79004 

MY ANNIVERSARY FOR BEING A FOOL 
Holly Dunn - Warner Bros. 19847 

FROM SMALL THINGS (BIG THINGS ONE DAY COME) 
The Nitty Gritty Dirt Band - MCA 79013 

MY, MY, MY 
Johnny Gill - Motown 2033 

*THE POWER 
Snap - Arista 2013 

*CAN'T STOP 
After 7 - Virgin 98961 

WE CAN MAKE IT ALRIGHT 
The Gap Band - Capitol 15560 

FOR THE LOVE OF YOU 
Earth, Wind & Fire - Columbia 73193 

FRIENDS' ADVICE (DON'T TAKE IT) 
Pointer Sisters - Motown 1986 

THIS IS LOVE 
Regina Belle - Columbia 73346 
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I DIDN'T WANT TO NEED YOU 
Heart - Capitol 44553 

ACROSS THE RIVER 
Bruce Hornsby & The Range - RCA 2621 

*THE BLUES 
Tony! Toni! Tone! - Wing/Polydor 873994 

PURE 
The Lightning Seeds - MCA 53816 

HOUSE OF PAIN 
Faster Pussycat - Elektra 64995 

BOUNCE BACK 
Alisha - MCA 53802 

*TALK TOME 
Anita Baker - Elektra 64964 

DON'T GO OUT 
Tanya Tucker with T. Graham Brown - Capitol 79149 

l 'M GONNA BE SOMEBODY 
Travis Tritt - Warner Bros. 19797 

WHEN I CALL YOUR NAME 
Vince Gill - MCA 79011 

NEXT TO YOU, NEXT TO ME 
Shenandoah - Columbia 73373 

PUTTIN' THE DARK BACK INTO THE NIGHT 
Sawyer Brown - Curb/Capitol 79040 

WANTED 
Alan Jackson - Arista 2032 

TANQUERAY 
Vem Gosdin - Columbia 73350 

*TALK TOME 
Anita Baker - Elektra 64964 

*STEP BY STEP 
New Kids on the Block - Columbia 73343 

I WANT IT NOW 
Cameo - Atlanta Artists/Mercury 875668 

LAY YOUR TROUBLES DOWN 
Angela Winbush (duet with Ronald Isley) - Mercury 87530 

LOVE HIGH 
Jeff Redd - Uptown/MCA 79028 

THE MASTER KEY 
Barbara Weathers - Reprise 19826 

MIDNIGHT LOVE 
Starpoint - Elektra 64956 
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by Frank " the Crank " Seninsky 

Sure-Fire Savings to Make Your Route Profitable 
Operators are sailing into economic bad 

weather. For the first time in several years, the U.S. 
government has just announced that retail sales 
have dropped for a third straight month in a row -
the classic indicator that a recession is coming. 

That's not the only ominous sign. Building of new 
homes is down drastically in the Northeast from a 
year ago. The once-booming Southern California 
real estate market is virtually dead. Inventories and 
retooling orders are uneven at best. Even our good 
friend Donald Trump is having financial difficulties! 

About a year ago, this column predicted that 
this would happen. I hope operators started tighten
ing their belts at that time. Revamping your route, 
making it " lean and mean," has been the subject of 
many seminars given by "the Crank" in recent months. 
It is also the subject of this month's "Frank Talk." 

To most operators, "belt-tightening" means 
"stop buying new products." This is a seat-of-the
pants, "Catch-22" approach. Without fresh, new, 
good product, it becomes a self-fulfilling prophecy 
that you will suffer more than you are now, and 
may even go out of business. Yes, more cautious 
buying is in order under these circumstances, but it 
is by no means a large chunk of the total solution. 
Operators must find other ways to save money and 
increase their efficiency. 

One way is to take a detailed look at how your 
employees are set up to run your routes. The owner 

of the business first needs to establish some basic 
cost factors, then compare these numbers to what's 
actually happening on his routes. Once the full 
picture is in view, then some reasonable and realis
tic goals can be established, and progress toward 
them can be easily measured over time. 

The basic procedure is to discover the average 
return (operator's commission) of a machine on your 
route, and compare that figure to what the return 
needs to be, if you're going to be profitable. This 
will fluctuate depending on what area of the 
country you operate in, but you should have a good 
understanding of this number. 

The first specific " cost factor " to consider, is 
what a new game actually costs you to put on 
location for a year. My number is about $1,500 for a 
dedicated video game. That includes an average 
purchase price (plus tax and freight) of anywhere 
from $2,500 to $3,000, plus interest cost for one 
year, minus the game's resale value (as is, working) 
one year later. 

For example, Turtles costs about $3,000 plus 
$300 interest to put out in a location. At time of pur
chase, I projected its resale value at the end of one 
year to be about $1,800. That translates into a cost 
of about $30 per week just for the machine, not in
cluding operating and maintenance costs, or office 
overhead, parts, etc. (Note: Turtles may be worth 
more than $1 ,800 a year after purchase, because 
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INDUSTRY STANDARDIZATION-or uniform parts 
and components for the coin-operated amusement 

industry-helps both manufacturers and operators reach 
a higher level of efficiency, productivity and profitability. 

AMOA's industry standardization committee now has a list 
of 24 standardization. recommendations. These range from 

power switches and pricing options to coin door locks 
and leg levelers. Standardized parts and 

components simplifies the manufacturing process 
as well as machine repairs. It also saves you money. 

INDUSTRY STANDARDIZATION! 
Another .way AMOA is working to build the coin-op industry. 

Amusement• Music Operators Association 

' • 



FRANK TALK 

Actual Cost of Machine for One Year Break-Even Gross Income Figures 
(min. weekly gross imied to pJy for machine/service COfil based on SG'SO spit) 

Dedicat. Video Dedicat. Video 
Videos Pinballs Kits Videos Pinballs Kits 

1st Year $1,500 $1,000 $750 1st Year $80 $80 $50 
2nd Year $650 $650 $JOO 2nd Year $46 $66 $32 
Jrd Year $350 $250 $200 3rd Year $34 $50 $28 
4th Year $150 $150 $150 4th Year $26 $46 $26 

"These two charts show average numbers which can only be used co give you a "ball park'' idea of your coses," says frank. "/ did not take into account 

chat as machines gee older, maintenance coses increase and the frequency of service calls also goes up. I also did not consider the face chat older games 

need co be rotated more often and chat pick-up/de/Ivery coses for one game could run anywhere between $50-$100." 

it's doing so well. But we're talking 
about the average new video.) 

For the average kit, per-year costs 
average about $750. Take an aver
age kit price of $1,000, add $300 for 
the cabinet, $150 for kit installation 
labor, delivery, pick-up, etc., and in
terest of a bout $130. The finished kit 
costs about $1,500. At the end of 
Year One, the game will probably 
lose at least half its value (say $750), 
which leaves you with this figure: it 
costs $15 per week (just for the 
game, exclusive of service and over
head) to operate a video kit game. 

A pinball machine falls in the 
middle. Prices vary depending on 
what brand you buy, but let's say it 
runs about $20per week($1,000per 
year) to place a brand-new pin lo
cation. 

The next step (which I've done for 
many hundreds of operators around 
the country) is to determine what it 
costs to service and collect the aver
age machine on your route. We've 
heard numbers anywhere from to 
$ 7 to $12 per piece, per week, to col
lect and service a single video game. 
Service, collection and maintenance 
runs about $20 per week, for a pin
ball. These service costs include 
gas, auto, and every expense that 
goes into taking care of the machine. 
I basically use the figures of $10 for 
videos and $20 for pins, as my col
lection and service costs. 

These are the hard numbers you 
have to deal with. By now, some 
operators should be getting the pic
ture: a brand-new, top video game 
or a new pinball costs you about 
$2,000 for the first year! Before 
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you see a penny of profit, your new 
game must gross over $4,000, or $80 
per week (based on a 50-50 split). 
But wait, you also have to remember 
licenses and taxes. That also adds 
to your costs. 

By the way, these numbers can 
be very quickly applied to a single 
location. By comparing total income 
to total cost, you can find out very 
quickly if a specific location is prof
itable or not. 

After you've established these 
figures for your specific route, it's 
time to gather some data on the in
come side. Find out the whole com
pany's average per-game income, 
average per-route machine income, 
total annual dollars earned by a 
route, and how many pieces are on 
that route, etc. 

I took each collector and route, 
and determined the following. 1. 
The total returned dollars to the 
company from that man's route; 2. 
how many pieces he collected and 
serviced; 3. divide the first figure by 
the second, and you'll also know this 
route's average dollar return on a 
per-machine basis. 

I might note that on some routes, 
two people overlapped or the route 
needed extra personnel to handle it. 
I combined the route and corre
sponding employee salaries to come 
up with the cost figures. 

One other piece of the puzzle will 
also help you. Take your year-end 
statement and look at company costs 
which aren't provided for on a per
route basis. This includes office 
staff salaries, building rent, phones, 
insurance, etc. You must assign a 
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portion of these total costs to each 
route. I did it by dividing each 
route's income into the company's 
total income. Let's say one particu
lar route gives you 1A of your total 
income. That means you must as
sign 1A of the total overhead to that 
route (not counting game purchases 
or the salary of that route's people). 
Another way of assigning overhead 
is to divide the total number of com
pany machines by the number of 
machines on a single route. This 
gives you another fraction. (Luckily 
for me, these two numbers are very 
close, which tells me I have accu
rate data, and/or that each route is 
"pulling its own weight" in terms of 
income.) 

By performing this analysis, I 
learned several interesting things. 
First, the route I thought was the 
company's worst, turned out to be 
not that bad. Another route which 
I felt was just fine, turned out to be 
our worst. 

Here are some numbers I came 
up with. My good employees were 
handling about 150 games each(that 
counts collection, service, cleaning, 
rotating, etc.). Some employees were 
only taking care of 70to100 games. 
The average annual return per 
game fluctuated anywhere from 
$1,200 to well over $2,000 dollars. 
(Remember, my route doesn't have 
all new equipment, so I don't need 
each game to earn $4,000 per year, 
only the new pieces. See chart.) 

Now we had some realistic stan
dards to apply to individual employ
ees and routes. We assigned respon
sibility for more games to some of 
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FRANK TALK 

our employees (which, by the way, standing how their route fits into the for that location. Some operators 
instantly eliminated the need for company's total picture. feel the location's goal is to put them 
two routemen). When my company performed out of business. Not true! Locations 

We set a 12-month goal of increas- this analysis, we discovered that just don't understand our business. 
ing the total average return per some of our routes were losing mon- Showing them these figures can 
piece by $300 for every game on a ey. We also found that certain em- help them see the light, and can 
particular route. This can be done ployees were carrying more of a motivate them to work with you to 
in many ways, all working together burden than they realized. Each em- achieve their maximum game earn-
for the same goal. For example, you ployee now has a goal, knows exact- ing potential over the long haul. 
can boost your per-machine aver- ly what's required to make his route With tough times ahead for our 
age first by cutting out the lowest- more profitable (and if it becomes economy, analyzing your route in 
income machines and/or locations. more profitable, he knows raises this fashion - and then getting your 
Try to reduce the number of ma- and bonuses become possible). route into shape - is one of the most 
chines per location, which will save The statistical portrait is also important things you can do for 
money all around: it eliminates the enlightening for locations, who can your company. I advise everybody 

' $10 service cost per video game, be shown why you can't afford high- to start crunching the numbers, as .. 
cuts down on licenses, spreads the er commission splits, and why you soon as you finish reading this ar-
employees' efforts to more profita- can'~ affc~rd to buy every new game ticle! .. ble games. These numbers should 
enable you to renegotiate commis-
sion splits and/or get minimums on 

TOP HITS OF JAPAN many of your "extra" or unneces-
sary games that the location de-
mands, just for appearance's sake. 

Looking at these numbers also 
from Game Machine magazine, June 15, 1990 shows you the kinds of new loca-

tions to seek. Some add money on a 
per-machine basis, and will boost 

TOP25 TOP 15 the average. Obviously, you don't 
want those locations which pull VIDEO COCKTAIL UPRIGHTS & COCKPITS 
your averages down. 

These guidelines can also help Model (manufacturer) Model (manufacturer) 
you consolidate routes. Look for lo-
cations in the middle of areas you al- 1 Alien Storm (Sega) 1 G-LOC [deluxe] (Sega) 
ready cover. Consider trading dis- 2 M.V.P. (Sega) 2 Final Lap [deluxe] (Namco) 
tant locations for nearby ones which 3 Meres (Capcom) 3 Beast Busters (SNK) 
are run by a fellow operator who is 4 Columns (Sega) 4 Racing Hero (Sega) 
(of course) a member of your state 5 Lightning Fighters (Konami) 5 Final Lap [standard] (Namco) 
association. Making such a trade 6 Tetris (Sega) 6 WGP [deluxe] (Taito) 
can cut down on travel time and in- 7 Final Fight (Capcom) 7 Hard Drivin' (Atari/Namco) crease efficiency for both of you. 

Now, you also need to consider 8 Parodius (Konami) 8 Super Monaco GP [del.] (Sega) 
the costs of running various types of 9 Aliens (Konami) 9 Line of Fire (Sega) 
games for the second, third and 1 O Rough Racer (Sega) 10 Big Run (Jaleco) 
fourth years, etc. The chart which 11 Snow Bros. (Toaplan) 11 Battle Shark (T alto) 
accompanies this column will give 12 Super Masters (Sega) 12 Out Run [deluxe] (Sega) 
you a general idea of what's hap- 13 Kyukai-Dochuki (Namco) 13 Turbo Out Run (Sega) 
pening in the first four years (includ- 14 Success Joe (T aito) 14 S.C.I. (Taito) 
ing interest costs, estimated at 10% 15 World Cup '90 (Tecmo) 15 Winning Run GP (Namco) 
per year). 16 Major Title (lrem) TOP5 .. Other money-saving procedures 17 Cadash (Taito) 
include keeping insurance costs 18 Adventure Quiz II (Capcom) FLIPPERS down, having employees drive their 19 World Stadium '89 (Namco) own vehicles, etc. These ideas have Model (manufacturer) 
been discussed in detail in previous 20 Capcom World (Capcom) 
editions of "Frank Talk." 21 Bloxeed (Sega) 1 Earthshaker (Williams) 

Sitting down with each employee 22 Quiz Detective Story (Taito) 2 Phantom of the Opera (Data East) 
and showing him this "statistical 23 Super Volley Ball (Vid. Sys./Nam.) 3 Elvira (Midway) 
picture' ' of his route is very helpful. 24 1941 (Capcom) 4 Monday Night Football (Data East) 
Most employees run their routes 25 Super Formula (Vid . Sys.) 5 Whirlwind (Williams) 
simply because they follow manage-
ment's orders, without really under-
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Ball Bowling 
Capcom & Geoffco team up to market/service Bowlingo attraction: 
arcade operators are first market, but bigger bars are also on tap 

• 
apcom USA, famous for 
the Capcom Bowling 
video kit, took a broad 

jump in that sport June 1 when it ab
sorbed Geoff co, the sales agency for 
the "real" Bowlingo bowling alleys. 
Naturally, Capcom also "acquired" 
the professional full-time services of 
Geoffco principal Jeff Walker who 
is now quartered at Capcom's San
ta Clara plant. Walker will not only 
devote his sales efforts to Bowlingo 
but will also explore redemption 
equipment possibilities for the com
pany. 

Capcom is obviously branching 
out by embracing the Bowlingo con
cept. Walker (now Capcom) has the 
marketing rights to this big ball 
bowling alley line in all of North 
America, as well as in Japan and 
Southeast Asia. Hank Grant's Bel
gium Amusement Co. actually main
tains world wide marketing rights 
(he concentrates on Europe), so the 
chain works from Capcom through 
Belgium to the Mendes manufac
turer in Quebec City. 

Mendes originally introduced 
Bowlingo back in 1969. Since then, 
R & D has turned their concept of 
real bowling pins hanging from ny
lon strings into a class piece of prod
uct. Mendes even makes fully regu
lation-sized bowling alleys (again 
with pins hanging from strings), but 
the shorter versions are the ones of 
interest to the coin-op industry. 

Arcade operators are the target 
buying audience now, but street 
operators will follow since the al
leys can be ordered in lengths as 
short as 20', and then on up. This is 
real bowling, but the ball measures 
around 4 Vz '' in diameter. When the 
·pins are struck, those knocked down 
rise up on the ropes and when the 
frame is completed, come back 
down on their spots. 

Players can either buy a line 
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(game) for $2.00 via the bill valida
tor (if that's the way the operator 
sets it up) or pay cash at the ar
cade's desk and the attendant push
es the button to activate the game. 
It's $2.00 a line in either case. It's al
so a welcome chance to put bowling 
into a coin-op location for operators 
who remember the old ChiCoin al
leys from past years (U.S. Billiards 
attempted to launch a ball bowler in 
the early '80s but the industry was 
then so video-Oominated the game 
didn't get much interest from opera
tors). 

Bowlingo is genuine goods and 
obviously comes with an impressive 
sticker. You cannot buy just one al
ley (two is the minimum order ac
cepted) and each costs $25,000 for 
any length. Professional installa
tion is included, but not the freight. 
There's a one-year warranty on 
parts and Capcom service people 
are being educated in the repair 
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side of things. 
"Operators should know that 

Hank Grant's been successfully 
operating Bowlingos for a year and 
the only things he's had to replace 
have been some pins and cords," 
Walker advised. "It's so well made 
it just goes on and on. Of course, it's 
based on solid state technology," 
Walker added. 

Arcade operator interest is build
ing around the country, Walker ad
vised, one big party being Nickels & 
Dimes. At last conversation, Walk
er said they've already gotten com
mitments for 20 alleys. So with Cap
com behind him, and the rest of the 
sales staff working with him, Walk
er sees big potential for Bowlingo in 
coinbiz. It's not cheap by any means, 
but it could be that big ticket (and 
crowd draw) that some operators 
may be looking for. For further in
formation, call Walker at Capcom: 
408/727-0400 
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New from Atari 

Thunderjaws is an interactive 
two-player video kit for horizontal 
monitor games. 

Theme: underwater and surface 
combat. 

Gameplay: an underwater special 
forces unit battles armies of mutant 
humans, cybernetic sharks, bionic 
warriors, and many other bizarre 
enemies as the heroes invade the 
underwater city of Madam Q, a 
beautiful mad scientist bent on world 
destruction. Surface action includes 
jet pack flight, hand-to-hand com
bat, shooting, jumping, climbing 
ladders, and activating playfield 
animations. Swimming action in
cludes retrieving air tanks and first 
aid kits for extra health, grabbing 
many weapons for greater firepow
er, swimming through toxic waste 
dumps, etc. The final confrontation 
with Madame Q sees her transform 
herself into her "true identity": a 
grotesque and ultra-powerful mutant. 
Features: one or two players can 
enter at any time. 

Hydra is a one-player video 
game available as a mini-upright or 
as a universal kit. 

Theme: driving/flying/shooting . 
Gameplay: Hydra is a hired cou

rier who delivers cargo to remote 
locations around the globe in his 
speedboat/hovercraft, while dodg
ing enemy patrols and grabbing 
"boost crystals." Hydra's competi
tor, the Shadow, is always on his 
tail waiting to pick up dropped car
go. Nine different missions of in
creasing difficulty are offered; the 
player can start on novice, inter-
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mediate or advanced levels. The 
final mission is to dispose of a dooms
day device (before it blows up 
Earth) by dropping it into an active 
volcano, then facing and fighting 
the Shadow, whose true identity is 
revealed if he's defeated. 

Features: controls for both mini
upright and kit consist of accelera-

I Seva'1 COLUMNS: Conectlon I 
Columns. the puzzle-type video 

kit for horizontal monitors, is for 
one player or two players simulta
eously (not two players taking 
turns, as reported in June's "New 
Products"). 

For more information, contact 
your authorized distributor or Sega 
Enterprises, Inc. (USA), P.O. Box 
610550, San Jose, CA 95161-0550; 
408/435-0201. 
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tor pedal, air launch buttons and 
custom flight altitude and direction
al controller with weapons buttons. 
Players can buy special weapons 
with "cash earned" for missions and 
money bags collected during game
play, or by adding coins to the cash
box. Artwork fits 19" and 25" cabi
nets; JAMMA harness. 

Gumball Rally is a one-player, 
electromechanical driving redemp
tion game. 

Theme: redemption with driving. 
Gameplay: players drive a minia

ture car on an exciting course full 
of turns, twists and hairpin turns, 
trying to drive as far as possible be
fore fuel runs out (gas tank refills 
with each completed lap). Keeping 
the car on the road builds faster 
speed and greater momentum, but 
the fun is off-road encounters with 
barnyard animals and characters 
who sound off with amusing noises 
and phrases. 

Features: compact upright cabi-
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net; colorful animated graphics; 
steering wheel and hi-low shifter 
controls; ticket dispenser on U.S. 
model; attraction beacon; real horn; 
step stool for toddlers; adjustable 
ticket payout levels; ticket enable/ 
disable option; adjustable fuel rate/ 
playing time levels; full diagnostic 
self-test. 

For more information, ask your 
authorized distributor; or for refer
ral it's Atari Games Corp., P.O. 
Box 361110, Milpitas, CA 95035-
1110; 408/ 434-3700. 

BALLABENA from Chevalier 

Ballarena (name means "Ball 
Arena") is a one- or two-player video 
kit for horizontal monitors. Import
ed by Chevalier Trading from the 
French manufacturer Systime, this 
game uses normal or rotary joysticks 
as player controls and converts up
rights and cocktail cabinets. 

Theme: pattern-break game. 
Gameplay: the player tries to 

knock out balls from different pat
terns on the screen. Graphics and 
gameplay are very eye-catching 
and cute, with various on-screen 
characters involved in the action. 
Eight levels of difficulty keep the 
challenges coming . Features: hi-res 
picture with 256 colors; JAMMA 
standard connection. 

For more information, contact 
Chevalier International Trading 
Services , 1088 Merle Ave., San 
Jose, CA 95125; 408/298-4250. 

TVBBINATION 
from The Hollywood Group 

Turblnatlon is a line of "multi
vend" skill claw redemption games. 
Players may select 25¢, 50¢, $1- or 
$2-play, depending on what size and 
value of prizes they wish to try to win. 

Game comes in a basic unit with 
single or jumbo four-fingered "hyper
claw" (patented); a "model II" with 
25/50¢ and $1 play pricing, plus 
both claw sizes in one machine; and 
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a "model III" which offers dual 
player capability, two claw sizes, 
and play pricing up to $2. 

Cabinetry is exceptionally attrac
tive with vast expanses of \14" tem
pered glass which show prizes to 
their best advantage; brilliant blue 
highlighting and chrome-type strips. 

For more information, ask your 
distributor; or for referral it's The 
Hollywood Group, 8044 Lankershim 
Blvd. , No. Hollywood, CA 91605; 
818/767-0981or800/992-2274. 

BOZO BASKETBALL 
from Desiga Pim 

Bozo Basketball (in one- and 
two-player versions) is a basketball 
skill toss redemption game for kid
dies, youngsters and adults. 

Theme: "the world's most famous 
clown" (whose Emmy Award-winning 
TV show is seen around the world) 
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is highlighted under exclusive li
cense with a colorful portrait and 
snappy circus music. 

Gameplay : toss balls at the hoop 
to win tickets. The 89" length was 
carefully chosen after location re
search showed it was close enough 
for tots, far enough away for grown
ups , said the firm. 

Features: colorful art; circus mu
sic; flashing winner lights; optional 
ticket system with adjustable ticket 
settings; all steel construction; 
pneumatic gate; top crown net; 
game offers thematic continuity with 
other "Bozo" products from the firm. 

For more information, ask your 
distributor or Design Plus Industries, 
737 E. Marietta Ave., Peoria Hghts., 
IL 61614; 309/682-9359; 
800/541-1288. 

Wmlltur'a 
ONE MORE TIME CD 

One More Time CD marries the 
classic Wurlitzer '1015' cabinet 
(lighted plastic columns, bubble 
tubes, etc.) with a modified CD mu
sic mechanism from Philips, which 
invented the CD. Stereo transisto
rized amplifier with automatic level 
control and electronic overload 
protection supplies 200 watts of mu
sic power. The cabinet contains six 
speakers in a three-way stereo sys
tem. Fully loaded, the machine 
offers over 50 hours of music. Discs 
are stored vertically in a 50-disc 
carousel, but played horizontally. 
Machine takes 3" or 5" CDs. 

Additional wall speakers with the 
same colors, lighted plastics and 
general design scheme are also 
available, as is infra-red remote 
volume control. 

The "program book" shows over 
1,000 titles and its pages are auto
matically turned back and forth, 
giving full view of six CD song lists 
at any one time. A four-digit LED 
display shows the CD and track 
number; a microprocessor controls 
all functions including credit and 
bonus steps, plus record plays and 
automatic memory of top tunes. 

A play stimulator automatically 
plays a record in intervals which 
the operator may select - anywhere 
from every minute , to every 99 min
utes. Operators can also program 
continuous play for background 
music with random play of all 
songs. A printer mech provides a 
hard copy of all essential information. 

For more information, ask your 
authorized distributor; or for refer
ral it's Deutsche Wurlitzer GmbH, 
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Postfach D-4995, Sternwede 1, West 
Germany; or in the U.S., contact 
Jerry Reeves, 503 W. Central Blvd., 
Orlando, FL 32801; 407/843-4302; 
fax : 407-849-1315. 

Talto's WOP 

WGP is a dedicated video game 
which is available in two configura
tions. The deluxe sitdown version 
looks like a bright red motorcycle 
(with monitor mounted between the 
handlebars). This deluxe cycle body 
can tilt from side to side; screen 
perspective matches these moves 
and there's also a small, built-in fan 
to blow "wind" through the player's 
hair. The upright cabinet comes 
with vibrating handlebars attached 
to the control panel. 

Theme: professional motorcycle 
racing. 

Gameplay: players select shift 
pattern (automatic, 4-speed or 6-
speed), controlling the bike with 
shift pedal in the latter two modes. 
Handlebar throttle controls acceler
ation; right handlebar hand lever 
controls braking, as on a real cycle . 

Crashes or rough terrain cross
ings make the upright's handlebars 
vibrate and makes the de luxe's 
whole bike body vibrate. Players 
can race around eight tracks repre
senting real motorcycle race set
tings from around the world. Each 
race consists of three laps; players 
must beat the clock in each lap to 
continue that race. A map shows 
track layout before each event; a 
data line map graphic on top of the 
screen shows various key informa
tion throughout the course (i.e., 
2nd lap, field position 6th out of 20, 
e lapsed time, etc.). 

Features: a communications func
tion can link eight machines for in
te ractive racing, with each screen 
accurately depicting the actions of 
the other linked "cycles." 

For more information, ask your 
authorized distributor; or for refer 
ral it's Taito America Corp., 390 
Holbrook Dr ., Wheeling, IL 60090; 
708/520-9280. 
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Cranes from lmaglnomfcs 

SuperCrane & Jumbo Super
Crane are joystick-operated skill 
cranes featuring Mars $1 , $2 and $5 
bill acceptors, tilt and abuse alarms, 
and a toy counter. Options include 
a modem, ticket dispenser, coin 
door with coin slot (including bill 
acceptor and ticket dispenser), and 
an eye-catching LED advertising 

marquee which flashes, wipes, rolls 
and scrolls. 

Other features include music, solid
state microprocessor and controller, 
direct mechanical driver, digital 
claw tension control, built-in diag
nostics, and digital display of re
maining time and play credits. 

For more information, contact Im
aginomics Corp. 607-50A Ellis Rd. , 
Durham, NC 27703; 919/596-4543 
or 800/828-8730. 

NO PAYMENTS 
FOR FIRST SIX MONTHS! 

NEW FINANCING PLAN FOR PURCHASE 
OF CD MUSIC MACHINES . .. ALL BRANDS! 

* For operators approved for credit by their distributor, 
* Must take delivery within two months. 
* Minimum purchase-2 CD machines. 
* 10% down (plus tax and freight). 
* 6 months . . . no payments! 
* 30 equal payments thereafter. 
* Ask your distributor about our very competitive finance rate. 
* Prepayment fee: Up to 18 months . .. two payments 

19-30 months .. . one payment 

TAKE ADVANTAGE OF THIS OFFER TO UPGRADE 
YOUR MUSIC LOCATIONS & EQUIPMENT! 
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Be a wise owl; call either 
Harvey Goldman or Philip Kass 
today to answer any of your 
questions or to discuss 
special situations. 

660 White Plains Rd. 
Tarrytown, New York 10591 

(914) 332-5200 
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VALLEY HONORS NSM - Yes, the fine German 
jukebox manufacturer is also European distributor for 
Valley's electronic dart games . . . and they recently 
sold game number 20,0001 Valley toasted the affair 
with champagne and a cake cutting ceremony in Flori
da (where the two firms held their annual international 
dart tourney). Seen here, Valley prexy Chuck Milham 
presents NSM topper Ullrich Schulze with a beautiful 
Steuben crystal lion to commemorate the historic sales 
milestone. Congratulations! 

GLOBETROTTERS - Gary Stern's back from Europe 
after June trip doing advance work for their new Back 
to the Future pinball . .. NSM/Loewen brought some of 
their top U.S. dlstribs over to Germany mid-June for a 
week of business pow wowing plus some relaxation. In
cluded in the group were Dave Patterson, Tony Yula, 
Paul Russell, Ira Bettelman and Steve Henderson. A tour 
of the Bingen jukebox factory was a highpoint, where CD 
machines marching off the line thrilled the visiting Yanks. 

MONTREAL VIOPOKER RAIO- Newspapers called it 
a "massive crackdown on illegal gambling." In mid-June, 
around 250video poker games were seized in and around 
the city of Montreal during a single day. Police staged 
coordinated raids on 200 locations, mainly on the city's 
South Shore. Another 400 machines were seized directly 
from the offices of poker machine operators. Video pok-

ers and slots have been clearly illegal in the Quebec 
province since a 1987 ruling, although a local paper 
pointed outthat the government still "rakes in" about $7 
million in licenses from the machines at $650 per license. 

ON THE MENO - While taking a routine physical 
exam before leaving on a European trip with his wife 
Enid, Joe Robbins got the "good news" that he'd bet
ter hit the operating table beforehand. Yes, big Joe un
derwent quadruple bypass and should be back hollerin' 
and shoutin' by now ... Legendary Chicago operator 
Fred Minter has been in poor health for some time, and 
your prayers would be welcome. After two attempts at 
retirement, the old horse (in his 70s) is now out of the 
business and "getting along" at home. Fred's one of 
the taat of the great "characters" In the operating field 
and we wish him the very best. 

TWEAKING - While Bromley, Inc. puts the finishing 
tweak to its new Rock & Bowl novelty, Frank Bundra 
did a little toe tweaking of his own. The gorgeous leg 
(below) belongs to Lauran Bromley who took a suite at 
the Marriott Courtyard in suburban Chicago to show the 
prototype off to distributors. It's a redemption piece 
where you slide quarters through the aiming-slot and 
steer them toward roll-up point targets at the back of 
the field for redemption tickets. 

Fellas and girls, who enjoyed testing the piece, were 
Jim Wittler & Lou Larson (Atlas, Pittsburgh) and Marty 
Smith (Greater Southern), shown with Joe & Frank 
Bundra (Lauran's sales hitters) and Lauran's friend 
Minerva Santiago. We don't know yet when this follow
up to Little Pro will be coming. 
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GRAPEVINE 

/AMOA OFFICERS - Yes, the new slate of leaders for 
the Indiana AMOA are in place as of March. They are 
President Dave Sheehan (J &J Distributors), VP Rose 
King (Jack Eiser Sales), Treasurer Mike Smythe (Indy 
Amusements) and Secretary Wayne Cunningham (CPC 
Music). The board of directors includes Fred Dunham, 
David Dugan and Gib Clevenger. Congratulations! By 
the way, the association's 8th Annual State Pool Tour
nament gave away $8,000; the group hopes the 1991 
edition will offer a $10,000 purse. 

MOMA OFFICERS - The Minnesota operators have 
new officers in place. They are President Earnest 
Woytassek, VP Roger Rasmussen, Treasurer Dan Gal
vin and Secretary Charles Leininger. New board mem
bers include operators Don Awe and Dan Dhalin, plus 
distributor Ray Hibarger. 

JOHN ZEGLIN, R.l.P. - Retired Lieberman Music 
sales manager John Zeglin passed away on March 22, 
from a heart attack. Known as a very knowledgeable 
man with a real grasp of the industry, Zeglin was de
scribed as a "tough competitor but a true friend" by 
Hanson's Ray Hibarger. MOMA Exec Director Hy 
Sandler said of John: "Johnny was a family man. I re
member him with warmth, respect and a good deal of 
affection." May he rest in peace. 

DEAN YOUNG started as 
the National Sales Manager 
for RSI (Record Source In
ternational) as of mid-April. 
This record subscription 
service mails 45s to jukebox 
operators from RSI chief 
Dock Ringo's home town of 
Mineral Wells, Texas. But 
Dean's office is located in 
Muskego, Wisc. (close to 
the HQ of another RSI top
per, Wally Bohrer). Dean 

has operated clubs in SE Wisconsin, done DJ work and 
handled various sales positions. Welcome to the industry! 

MARK KANE has been appointed general manager for 
Vari-Tech (Grandville, Mich.) effective Feb. 1. He's been 
with the amusement and redemption game maker since 
1987, when he came aboard as director of operations. 
In that post, he established the first games program for 
the Disneyland State Fair. Kane's extensive industry ex
perience Includes 11 years in management at the Six 
Flags organization. Congratulations, Marki 

ANNE COLEMAN has been promoted to operations 
manager at Vari-Tech. The firm had already added Tim 
Creswell as plant manager and Reggie Moultrie as sales 
manager, so they now have "a solid nucleus for the over
all management team," said execs. 

NEW DIRECTIONS at Vari-Tech are taking the firm 
into new products (they bowed a whole new redemption 
line this spring; see last month's New Products section 
for details) and new markets (international sales now 
include Europe, Australia and the Far East). This in ad
dition to continuing their line of innovative products, 

and their consulting and management services. Keep 
your eye on this firm, ladies and gents. You're going 
to be hearing more about them in the futurel 

SHOOT POOL, DRINK MILLER - Players who chalk 
up with the handy Pool Chalk Saver device (built by 
the Mt. Clemens, Mich. firm of the same name) will see 
one of three Miller Brewing Co. logos. Specifically, these 
are the logos for Miller Genuine Draft, Lite or High Life. 
Under a licensing agreement between the coin-op 
supplier and the brewery, these logos will appear on top 
of the chalk dispenser, which is attached directly to the 
pool table. The operating company's name is also dis
played on the device. By the way, Pool Chalk Saver, Inc. 
has added a back plate to its device: now you can 
secure the chalk-saving dispenser to the pool table with 
heavy two-way tape, or with a single screw. The dis
penser will adapt to the mounting plate, not to the pool 
table itself, for easy access to replace the cue chalk. Get 
more info from the firm at 313/949-8855 . 

northeast 

STAR*TECH SEMINARS- The national seminar pro
gram for advancing coin-op technicians conducted by 
Star*Tech Journal continues to meet with great enthu
siasm. Seattle's General Coin hosted the seminar on 
May 5-6. Seen here is Star*Tech's Sam Cross lecturing 
a good-sized Seattle crowd. "Well-prepared, thorough 
and very informative," judged General's Seattle service 
chief Steve Murphy. Early June brought the program to 
Mountain Coin (Vegas) and Dunis Distributing (Portland). 
Comments by attendees there included: "Very informa
tive, useful info. I passed up the Calaveras County frog 
jumps for this weekend, and I'm glad I did!" Another stu
dent said: " Picked up a lot of good info that will be help
ful immediately." An instructor from the Nevada Gam
ing School was one of the seminar students, by the way. 

MORE SESSIONS COMING - More seminars in 
Star*TechJoumal's successful series are on the way. 
Upcoming hosts, sites and dates include: Aug. 4-5 (First 
Choice Dist., Denver); Aug. 25-26(Commercial Music, 
Dallas); Sept. 15-16 (Struve, Salt Lake); Sept. 22-23 
(Cleveland Coin, Detroit); Sept. 29-30 (hosted by Star* 
Tech in Atlanta); Oct. 13-14 (Star*Tech, Los Angeles); 
and Nov. 16-17 (New Way Sales, Toronto). Be there! 
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ED WILER has been ap
pointed Senior VP, Vending 
Products at Rowe Interna
tional, America's largest 
maker of vending machines, 
currency changers and juke
boxes. Ed's previous post at 
Rowe was VP of National 
Accounts; he's been an of
ficer since joining Rowe in 
1977. Congrats, Edi 

NO SMOKE - What started in White Bear Lake, Minn. 
has apparently spread domino-style to some other Min
nesota burgs (i.e. a ban on cigarette vendin~, even in 
bars). Now Frank Seninsky info's the Jersey city of East 
Brunswick may pop its own banning ordinance. Some 
Minnesota operators have experimented with the lock
switch which enables location personnel to eyeball the 
cigarette buyer (for age) before activating the machine 
(but we hear that some locations find the idea a pain). 
But, some kind of self-policing is needed to keep young
sters away from the machines. Please do your best ... 
Speaking of self-policing, the Outdoor Advertising Assn. 
plans to adopt a voluntary code precluding any bill
board from using cigarette advertising that's located 
within 500 feet of schools, hospitals, temples and 
churches (says the L.A. Times). 

south rest 
NICE IDEA - Leland's Debbie Austin wants you to put 
down this magazine for moment, get your hands on a 
light-weight get-well card and a 45cent stamp and make 
a very sick little boy happy. Debbie says a brave young 
chap (7) named Craig Shergold is suffering from a brain 
tumor and has very little time left to live. Craig's greatest 
wish is to get into the Guinness Book of World Records 
with the largest number of get-well cards ever received 
by an individual. Debbie says there's a worldwide effort 
to help make Craig's dream a reality, so if you haven't 
been asked to do so, send a card to: Craig Shergold, 36 
Shelby Rd., Carshalton, Surrey SNS ILD, England. 

LELAND'S GOOD WISHES - When the "Make a 
Wish Foundation" for terminally ill children heard that 
15-year-old Sean Noel's fondest dream was to ride with 
famed off-road race driver Ivan "Iron Man" Stewart, they 

made his wish come true. Sean, who has Hodgkin's 
disease, received a free flight and Las Vegas hotel room, 
courtesy of the Foundation. The charitable organization 
also arranged for Sean to join the winning driver at 
the Las Vegas Speedway, from where they started 
across the desert in a 50-mile trek across some very 
rough country. In fact, this section of desert is part of 
the race route which Stewart has won more than once. 
Later, Toyota (who makes Stewart's vehicles) paid for 
Noel and family to travel and see Stewart compete in 
a Los Angeles area, off road event. 
Now comes the coin-op part of this story. When The 
Leland Corp. heard about Sean, they arranged for 
Sean to find his very own Super Off Road video game 
waiting for him when he got home. Overnite Trucking 
shipped the game across the country to Sean's home 
in Boston for free, and New England Coin-Op set up 
the game. Leland offered special thanks to both. Said 
the good folks at Leland: "To prove that wishes really 
do come true, Sean's mother recently reported that 
not only was Sean absolutely thrilled with the game, 
but that his disease was in remission. Best wishes to 
you, Sean," Leland continued, "and may you enjoy 
many more years of Off Roadingl" 

PLUSH SOLUTION - Coast to Coast distributors 
makes up its own 20-piece plush pre-packs for the oper
ator. Why? So you save labor costs on sizing and count
ing merchandise items. So your crane crews can get on 
the road faster. So you'll know you've gotthe right size, 
correct average price to base costs and pricing on, and 
accurate amount of prizes per bag, to fill those cranes! 
They call it the "It's In the Bag" pre-pack assortment; 
each box contains four 20-piece bags of merchandise. 
''All your employees have to do is open the box and 
take the number of bags with them they will need for 
that day,'' explained Coast's Patti Novak. She offers to 
discuss the program In detail and to send a sample col
lection ticket that will ''explain things even more clear
ly." Call Coast to Coast at 8001752-9879. 

WEDDING BELLS - Meltec's Roy Nishi got married 
"Hawaiian-style" on Saturday, June 9 at his home in 
San Jose, Calif. Some 200 guests looked on as Roy 
exchanged vows with his Hawaiian-born Gerry Pepper, 
then enjoyed the luau-style festivities and Hawaiian 
dancing. The happy couple honeymooned on the Kona 
Coast of Hawaii's Big Island, and on the Garden Isle 
of Kuai. Congratulations! 

501 LOCKS - Now available from Lock America is a 
series of economical multi-purpose alarm systems. 
Applications range from protecting coin-op equipment, 
to defending route vehicles and office and warehouse 
security. "Model 501 " is the top-of-the-line alarm in this 
new series. It attracted favorable attention at the latest 
NAMA Western Convention, said inventor and manufac
turer Doug Stetson. "501" features include a tilt-trigger 
switch device and a door switch. If a vandal rocks the 
machine or attacks it with a tool that induces vibration 
(pry bar, 'hammer and chisel, etc.), or manages to dr!ll 
or force the lock without vibration, a 120 decibel horn will 
sound. Other features include adjustable sensitivity 
(avoid false alarms); self-resetting alarm; six-second 
alarm sound-off before reset; etc. The long-life batter
ies (no current drawn till alarm is actually triggered) 
should provide at least one year of protection, Stetson 
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said. MUc:h more information about the "501" and other 
alarms, is available from Lock America. Call them at 
800/262-2866 (Calif.) or 800/422-2866 (U.S.). 

southeast 

VALLEY HONORS BV- Birmingham Vending (Orlan
do, Fla. and Alabama) was honored by Valley Recrea
tion Products as "distributor of the year" for their out
standing marketing and sales of Valley games. Valley 
Marketing VP Alan Schafer presented the Cougar's 
Head Award to Birmingham staffers at the conclusion of 
the recent FAVA show in Florida. He praised the dealer 
fortheirfinepertormance,especiallyagainstthecompeti
tion of an outstanding Valley dealer network. In the photo, 
Alan and the group are seen after a pleasant golf outing. 

MICROPROSE PEOPLE - Some new faces are aboard 
this Maryland firm as it prepares to launch F-15 Strike 
Eagle, the ultra-realistic video flight simulator. Former 
MicroProse VP Gene Lipkin is no longer with the firm, 
so MicroProse's board of directors member Steve Toad
vine (recently chairman of a $100 million NYSE-listed 
firm) is taking over some of Gene's duties on a con
sulting basis for the next 6-9 months, performing general 
management tasks. Also involved here is MicroProse 
sales manager Chris Preus. Other of Gene's former 
duties are being handled by Tom Dechant, the new 
project manager who's handling everything from pro
duction to game design, hardware and software. "Tom 
was manager of a $70 million division prior to this and 
is making sure that side of our company comes to
gether," MicroProse prexy Bill Stealey explained. 
"Basically, we're twice as large as we were a year 
ago, kids love our game in test sites and we're excited 
about our imminent coin-op debutl" 

AMOV CONVENTION - The Virginia operators are 
planning a big 32nd annual trade show and meeting at 
the Cavalier Hotel in Virginia Beach Aug. 16-18. Thurs
day starts with a directors meeting, while Saturday in
cludes a moming golf tourney and afternoon trade show 
floor hours, followed by a "patio party." Saturday offers 
more floor hours, plus a seminar on system cabinets, a 
general membership meeting (including a "report from 
the poker committee), buffet lunch, cocktail hour and 
banquet. AMOV calls their show "where good friends 
and good times come together!" Call the phone num
ber in our "Datebook" section for more info. 
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STATE LAWMAKERS and their families from around 
the country will convene in the thousands at Nashville, 
Tenn.'s Opryland Hotel in early August for the 1990 
Annual National Legislators' Conference. AMOT, AMOA 
and exhibitors are sponsoring a free-play amusement 
gameroom for the group, including an Aug. 8 parent
child competition. According to AMOT's John Estridge, 
the group is "simply ecstatic" about the entertainment. 
The lawmaker's convention also includes a trade show 
of its own, and the coin amusements industry will have 
three booths to promote our equipment. ReP/ay had 
previously reported that the Tennessee gameroom 
would feature video pokers, but that was somewhere 
between an overstatement and a misstatement. The 
gameroorn will feature amusements, while video pokers 
will be displayed in the coin-op exhibit area of the Legis
lator's Conference trade show, said Estridge. We hope 
to have more details on this event in upcoming issues. 

EG ENTERPRISES is the name of a new universal 
cabinet maker, headed by Lou and Elizabeth Chapman 
(she was former1y with CoinData). EG now makes a cock
tail table unit and will soon bow a line of upright cabinets . 
"All conversions will fit into our cocktail cabinets, 
whether they are for videos or pokers," said the firm. EG 
says its cabinet line is "space-saving outside, but 
equipped for all the big jobs" on the inside." Added 
execs: "If we don't have a model you like, we'll try to 
custom-manufacture one for you." EG also sells new 
and used kits, and they do installations and conversions 
of games in their own cabinets. Contact them at 6934 
Cooks Ave., Murfreesboro, TN 37129; 615/459-7427. 

Persistent Power Supply 

~ 
+ 5VDC-15A ~ 
- 5V DC - 1A 
+12V DC - 2.5A ENTRON 
• Power-on LED 
• High Efficiency 
• Compact Size 
• Light Weight 
• Built-in EM! 
• Soft Start 
• Low Noise 
• Short Circuit 

Protected 
• Over Voltage 

Protected 
• Over Current 

Protected 

Incredible Price 

ENTRON Ent. Co. Ltd . 
P.O. Box 19 - 18, Hsin Tien 
Taipei, Taiwan, ROC 

Tel: 886-2-913-5023 
Fax: 886-2-913-5029 
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THE WHITE HOUSE recently sent a complimentary letter 
to AMOA Government Relations Chairman Wally Bohrer. 
Jeffrey Vogt, Asst. Director in the White House Office 
of Public Liaison, commended AMOA for its " Carnival 
for Life" during this spring's Washington, D.C. lobbying 
trip. Said Vogt: "The event served as good and essen
tial exposure for AMOA in the Washington community." 

northwest 
CALLING DISTRIBUTORS - Nintendo will gather 
its U.S. & Canadian dealers to the Meridian at Coro
nado (San Diego) July 19-22. This will mark the 7th 
annual coin-op meeting of the Nintendo clan and their 
families. We've no idea at this point what new coin-op 
products will be launched there. On the consumer soft
ware side, it's clear that Nintendo wants their N.E.S. 
system to be more than an entertainment medium. 
Sometime next year, they should launch phone mo
dems that can connect to a home N.E.S. permitting 
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IJATEBOOK 
JULY 10-11 
Latin American amusement machine exposi
tion , U.S. Trade Center/Maria Isabella Sheraton 
Hotel, Mexico City, Mexico. For more informa
tion, contact AAMA at 703/494-2758. 

AUGUST 3-4 
AMOT-Texas Annual Meeting, San Antonio. 
For more information, contact Jimmy Franz at 
713/529-2440. 

AUGUST 10-11 
WAMO-MOMA Joint Conference, Minnetonka, 
Minn. Contact 414/529-4704 for WAMO or 
612/927-6662 for MOMA. 

AUGUST 10-12 
AMOT-Tenn. Annual Meeting & Trade Show, 
Opryland Hotel, Nashville. For more informa
tion, contact AMOT at 615/242-7747. 

AUGUST 16-18 
Wyoming Candy, Tobacco & Coin Vendors 
Annual Convention. Contact James Petry for 
more info at 307/632-2114. 

AUGUST 16-18 
AMOV 32nd Annual Convention & Trade Show, 
Cavalier Hotel, Virginia Beach. For more info, 
contact Charles Rowland at 804/262-9283. 

SEPTEMBER 13-16 
NCCOA Annual Convention & Trade Show, 
Charlotte Marriott Executive Park Hotel , 
Charlotte. For more information, contact Bobby 
or Cindy Earp at 919/584-4833. 
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people to order stocks and do some phone shopping. 
They've also funded an MIT professor to $3 million 
toward development of educational software. Expecting 
to have 29 million N.E.S. systems in American homes 
by year's end, this is a timely idea. 

AROUND THE HORN - S&B Vending's Sal DiBona 
says he's had a Leland 2-Dude Off Road next to a Turtles 
and the Off Road booked more money. ''Although both 
made an excellent collection, thought you'd like to know 
that," said Sal . .. Another operator sounded a more 
sour note (written onto his Players' Choice ballot): "Loca
tions are complaining that games are starting to look the 
same. They want something new to stimulate the inter
est. Collections are continually falling at about 1 % each 
month for the past 21 months. My average collection 
used to be $150 per machine. Now I'm happy with $50 
a week from the videos" ... Then a reporternamed Terry 
recommends 50cent play in areas where there's limited 
operator competition, but says, "You can't make it work 
with three or four other operators on the corner working 
on quarters" .. . Finally, a fellow named Todd writes: 
"It's a sign of the times when some of my old fillers 
are doing as well as games less than 12 months old." 

SEPTEMBER 13-15 
West Virginia Music & Vending Assn. Annual 
Convention & Expo, South Charleston. For 
more information, contact Leoma Ballard at 
304/949-3289. 

SEPTEMBER 13-15 
MCMOA-Michigan Annual Convention & Expo
sition. For more information, contact Walt 
Maner at 517/372-2323. 

OCTOBER 11-14 
NAMA Convention & Trade Show. Orlando, 
Fla. For more information, contact NAMA at 
312/346-0370. 

OCTOBER 25-27 
AMOA Expo '90. Hyatt Regency (and two other 
hotels), New Orleans. For more information, 
contact AMOA at 3121644-6610. 

OCTOBER 25-27 
Park Show International, Remini Exhibition 
Center, Remini, Italy. For more information , 
contact the organizers at telephone 054/171-
1111. Fax is 054/177-4313. 

NOVEMBER 9· 10 
Pinball Expo '90 and Flip Out pinball tourna
ment, Ramada O 'Hare, Rosemont, Ill. For 
more information, call Rob Berke at 
316/369-1192. 

MARCH 22-24, 1991 
ACME Show, Baily's Hotel, Las Vegas. For 
more information, contact Bill Glasgow, Inc. at 
708/333-9292 or AAMA at 703/494-2758. 
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Those Legal QJ!e_s_ti_on_s __ byLA-~~E:_~~~-~~~ 
If a Location Closes With Your Machines Still Inside . . . 

Locations close down all the time. 
Unfortunately, every so often a loca
tion closes with an operator's ma
chines inside. Not only does the op
erator immediately start losing in
come, but he is also in danger of 
losing his machines altogether! 
When this happens, you need to 
move quickly to protect your ma
chines. This month's column will 
discuss what you can - and cannot 
-do. 

Usually, the location owner is 
very difficult to reach. When a bus
iness closes down, it is usually be
cause it owes money to many peo
ple. Location owners will not return 
calls, or will simply have their num
ber disconnected, to avoid unpleas
ant conversations with their "credi
tors." Operators usually fall within 
the category of "creditors," even 
though they usually only want to re
move their machines. 

If the location owner is not co
operative, the key to recovering a 
machine then becomes making a 
deal with the location 's landlord. 
The landlord must first be located. 
Some operators require locations to 
list the name, address and telephone 
number of the landlord on the loca
tion agreement itself. The landlord 
is then very easy to find when a sit
uation such as this arises. 

If the operator hasn't obtained 
this information in advance, finding 
the landlord can be difficult. One 
trick we use is to contact a title 
insurance company. Many times, a 
title insurance company will tell 
you who owns the property if you 
give them the street address. Many 
times, they can give you the mailing 
address for the landlord as well. 

Once you've found the landlord, 
make arrangements with him to al
low you access to the premises to 
remove your machines. It's a good 
idea to have the landlord present 
during this activity, so that no one 
can later claim you took anything 
that did not belong to you. You will 
also have to prove to the landlord 
that the property is yours. Obvious-
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ly, it 's much easier to convince the 
landlord that the machines belong 
to you, if you have a written con
tract for the placement of the ma
chines ... and if they have stickers 
on them, indicating your ownership. 
The landlord may also request a re
ceipt, so be prepared to leave one! 

Occasionally, a landlord will in
dicate that he plans to retain the 
machines to recover the rent due 
him. If a landlord states that this is 
his intent, immediately contact your 
attorney, as it is not legal for a land
lord to do this. 

If you still have trouble locating 
the landlord, you may want to con
sider retaining the services of a pri
vate investigator. Many times a pri
vate investigator can locate a land
lord very quickly. Remember that 
speed is important in retrieving 

your machines from closed loca
tions. It is well worth it to pay an 
investigator $200 to $300 to save 
machines that may have a value of 
several thousand dollars. 

We realize it's very tempting to 
simply break into the closed prem
ises to retrieve your machines. How
ever, we do not ever recommend 
this. In most states, this is "break
ing and entering" and it is a crime. 
If you are caught, you will probably 
face criminal charges. 

Remember, the three keys for re
trieving locked-up machines are: 1. 
act quickly; 2. identify and contact 
the landlord; and 3. be able to prove 
your ownership of the machines. 

This situation will happen at least 
once to every operator. You should 
therefore have a "game plan" in 
mind for when the situation occurs! 

The BONDEAL CHART 
top kits and dedicated videos at the Hong Kong 

Flashback Arcade for the week ending June 9, 1990 
Weeks on 

TOP KITS Jun.9 Jun.2 May26 Location 
Alien Storm 1 1 8 3 
Lightning Fighters 2 3 9 3 
Meres 3 5 2 8 
Rough Ranger 4 4 1 6 
Chequered Flag 5 6 3 101 
Snow Bros. 6 2 4 7 
Gigandes 7 19 
Columns 8 7 5 11 
Final Fight 9 6 19 
R-Type II 10 10 16 

TOP DEDICATED GAMES 
Big Run 1 1 1 19 
Super Off Road 2 3 3 62 
Hard Drivin ' 3 2 2 60 
Ninja Turtles 4 4 4 27 
Super Hang-On 5 5 5 146 
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PHOTO FEATURE 

Product on Parade! 
C.A. Robinson hosts open house to show off new goods for the summer market 

• 
oly new products, Bat
man! C.A. Robinson & 
Co. showed off almost a 

dozen new games to their customers 
at a Friday, May 25 open house 
(they did likewise at their San Fran
cisco digs on June 1 ). The event, 
complete with the traditionally yum
my C.A. luncheon, treated the oper
ators to first-time-in-the-continen
tal-U.S. look at the latest from Atari 
- the Hydra and Thunder Jaws 
water-action themed videos and 
their redemption car race game, 
Gum ball Rally. The open house also 
provided a golden opportunity to 
debut many other new products -
Taito's new Championship Wres
tling kit and WGP, Fabtek's Raiden 
kit, Konami's Lightning Fighters, 
American Technos' Combatribes, 
Williams' Roller Games pinball and 
Smash TV vid, and Midway's Pool 
Sharks pin. It was most-certainly a 
fun- and new product-packed day. 
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Above: Showing off their Hydra for the first time in the continental U.S. 

are Atari girls Anne Hayes and Linda Benz/er with Active West's Paul 

Spiegel. Left: Paul Spiegel and Dave Peck pay a visit to the lovable sailor 
boy, Hank Tronlck, during the open house (notice the photo of Hank and 

Elvira in back). Below: Hey sailors/ Parts ace Dan Walsh and his son 

Trevor. (The nautical theme of the event was, of course, in honor of the 

the two water-themed Atari vids, Hydra & Thunder Jaws.) 
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. , 
Michelle Marlow, Dean Gamburd, Sandy Bette/man, Shane Breaks, Leah Bette/man, Anne Hayes, Linda Breaks, Linda Benz/er and Ira Bette/man with the 

new Atari product. The dealersh/p showed almost a dozen brand-new machines to their customers at the open house. 

Left: Arachnid's Rick 

Lynch with Don Lee 

with the bank of dart 

games. (By the way, 

Arachnid & C.A. are 

having the Pacific 

Coast Dart 
Championships Aug. 

I 0-1 2 In L.A.). Right: 

Bert Contreras of • 

Valley Video (Fresno) 

and Terry Butler (B's 

Amuse., Lancaster). 

Brian Brown of Crabb Amusement (Lakewood) and Clay Wilson of 

Funt/me USA (Long Beach) enjoy a game of WI/I/ams Smash TV. 
Don Nauer & Andy Eddy of Video Games & Computer Entert.linment 

Magazine check out Atari's Gumball Rally redemption piece. 
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STAN & SHARON 
PUSH PINBALL ON MTV 

Two well-known tradesters recently starred in 
flashy, nationally broadcast TV report on pinball's 
60th anniversary. Featured were operator Stan 
Harris and his daughter Sharon Harris (she's 
favored to become the first president of the trade's 
International Flipper Pinball Assn.). Father and 
daughter praised pinball as timeless entertainment 
and classic Americana. The two-minute broadcast 

aired on the MTV cable channel in mid-June. Here's some of the flavor of the piece. 
''Despite the video game boom of the 1980s, pinball is still with us,'' intoned the anchorman 

(who wore a skinny tie and shoulder-length hair). "In fact," he continued, "1990 marks the 60th 
anniversary of pinball, and the game seems to be making a comeback, with arcade revenues up 
35% in the past five years. To mark the occasion, we visited Stan Harris & Co. in Philadelphia, 
one of America's oldest and biggest pinball suppliers." 

Quick cuts to shots of flippers flipping, bumpers bumping, and Sharon Harris talking: "It 
involves skill. It is constantly a challenge. It's been the same price for 20 years, and there isn't 
anything else out there that's been the same price for 20 years!" 

More quick edits: players zinging the silver ball in a pinball arcade; Peter Frampton playing 
pinball; John Elton singing his hit song about the game; Sharon Harris conducting an "instant 
tour'' of major pins from 1901 to the present; a montage of backglass artwork. 
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' Sound bite from Stan Harris: "Ultimately, pinball 
continues to go on, and the other things fade into 
the sunset. " 

Players showed in the report were all positive 
about pins. "It's the easiest game to master and 
it's America's pastime," smiled one. "It's a rush 
for me; I'm here every night!" exclaimed another. 

The report added up to powerful pinball publicity. 
And the PR doesn't stop there: Sharon's also been 
doing live radio interviews, promoting pinball, 
plugging upcoming IFPA tournaments, and 
generally spreading the good word that flippers are 
alive and well. Well done! 
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PROMO GOODIES 
FOR DATA EAST'S 

BACK TO THE FUTURE 
Data East's hot new flipper 
Back to the Future (BTIF) 

already has an effective multi
million dollar "advertisement" 

(it's called a motion picture). 
But operators can also offer 

lots of movie-themed 
merchandise to further 

promote this movie-themed 
pin. Set up a tournament or a 

contest, offer some of these 
items as prizes, and watch 

the collections pile up. We 're 
talking BTIF movie posters; 

futuristic watches, sunglasses 
and backpacks like the ones 

seen in the film; pencils, 
patches, t-shirts, hats, satin 
jackets and keychains with 

BTIF logos; remote 
controlled toy cars which 

resemble the Delorean used 
in the film; and a skateboard 

that looks like the Hoverboard 
used by movie hero Marty 

McF/y. Fan club magazines 
are also offered. Prices run 
the gamut from $5 to $200, 

depending on how fancy the 
goodies are that you buy. You 
can use Visa or Mastercard to 

pay, but not cash. For 
detailed product descriptions, 

prices and order form, write 
to the Back to the Future Fan 

Club, P. 0 . Box 111000, 
Aurora, CO 80011. Pictured is 

Data East Pinball chief Gary 
Stern with the " time 

machine'' and BTIF. 
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Poto' Gold 
the Colorado Game Exchange throws a four leaf clover of a party; 
150 enjoy Irish-themed "eamin' of the green" after ACME show 

CGE's Hany Popiel, Dan & Barb Corwin (Pair A Dice Vending), Bernadette Popiel and CGE's Tom Grobe. 

Rory Cook Oeft) Is congratulated by Rich Babich for being voted "Best Costume" by the 

manufacturer reps. He won a $50 dinner for his efforts (by the way, that's a fake beard). At right, 
Rory Cook greets ]erre Leyden from Colorado National Bank at the March I 6 event. 

Mitch and Ken Summers of Hustle Amusements enjoy some of the tasty munchies provided. 
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• 
aithandBegorra! It was 
fine St. Patrick's Day 
Eve on Friday, March 

16, as the Colorado Game and Vend
ing Exchange (Denver, Colo.) held its 
day-long, post-show open house. 
You've heard of "the wearing of the 
green"? Well, the folks at CGE did 
even better: their affair was themed 
"the_ earning of the green"! 

The dealer's staff, dressed in 
their best Irish finery, hosted the 
party. (By the way, Rory Cook, one 
of the firm's newest leprechauns 
- er, employees - took the "best 
costume" honors with an elaborate 
get-up topped by dyed red hair, a 
false red beard and a gold hat.) 
Operators' eyes were smiling as 
over 150 customers and manufac
turers' reps from all the major firms 
enjoyed the Irish atmosphere, Irish 
food and the pot of "golden" new 
products at the end of the Colorado 
Game Exchange's rainbow. 

These fine distributors always 
take great pride in serving tip a 
beautiful repast which fits the theme 
of their parties. This time, the table 
groaned under such delicacies as 
corned beef and cabbage, Irish po
tatoes (naturally), Irish soda bread, 
and a spread of green (what else?) 
vegetables. Even the dessert tray 
went Irish, featuring white fudge 
with green nuggets, and ''Emerald 
Eyes" (cookieswithmintjellyin the 
center). Traditional green beer and 
assorted libations were served at 
the bar. 

By the way, the "pot of gold" for 
many guests turned out to be gener
ous door prizes. An end-of-day draw
ing sent many operators home with 
such things as kits, a stereo or TV 
set donated by CGE and its sup
pliers. 

Said CGE president Rich Babich: 
"Sure and didn't all the foyne 
coostomers go home happy after our 
wee affair, now!" That they did, me 
boy, that thev did. 
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Safe & Secure 
BRW's impact alarm system scares off would-be vandals; 

• 

customer list reads like "Who's Who of Coin-op" 

he top-selling security Sue Monday (Gardena, Calif.). 
systemforthevideogame "So far I have alarmed at least 
and pinball industry is 80% of my games with Bill's IIDAS 

BRW Systems' patented IIDAS (pro- system," Sue Monday stated. "It 
nounced eye-dis) impact alarm has proven to be a good deterrent. 
unit," according to BRW President In one location I took over, they 
Bill Willis (Canoga Park, Calif.). Bill didn't even have bolts on the games; 
says his phone has been ringing off they had chained them to the walls. 
the hook ever since operators first I put in security bars, but also the 
read about this very inexpensive, IIDAS system. For a week, the loca-
very effective, complete system in tion constantly called to say 'The 
our May, 1989 issue. alarm is going off.' But since then, 

Where else can you find reliable, I haven't had any calls or break-ins. 
well-designed,compactalarmsfrom In this high-risk location, the kids 
a reputable inventor-manufacturer, An artist's rendition of the patented llDAS have learned that the alarm is going 
for under $50 per unit? security controller avallab/e from BRW Systems. to sound, and they leave my ma-

" Operators, distributors and chines alone. I think BRW's alarm is 
state associations have a crying has integrated them into their pay- a valuable deterrent." 
need for alarms and security sys- phones. The unit is also stocked and IIDAS protection begins with a 
terns to protect their own machines, sold by outstanding coin-op suppli- bright red warning label which 
as well those of their customers and ers like Wico and Lock America. In scares off many would-be vandals. 
members," stated Bill Willis. "They addition, several crane manufac- In case anyone tries to break in any-
have discovered that IIDAS - the turers are currently evaluating the way, all points of entry are protect-
Integrated Impact Detection Alarm product for possible OEM applica- ed by IIDAS. The simple system in-
System - can do the job reliably tion. eludes contact points for the coin 
and simply. Our sales to the coin On the opera ting level, the Time- door, the service door and (option-
amusements industry are running Out Family Amusement Center ar- al) control panel. (That's important, 
in the hundreds per month ... and cade chain installed IIDAS systems because kids try to jimmy the con-
we 've found even larger markets in on all of their Wedges/Ledges trol panel to see if they can some-
vending, as well as a third market in games. IIDAS systems have been in- how make the machine give them a 
coin-operated payphones.'' stalled on all the Houston, Texas free game.) All contact points are 

BRW's customer list reads like a stops of Pete Casas' large Diversi- wired to the IIDAS impact unit it-
"Who's Who" of the coin-op indus- fied Coin Services route. Other well- self, an approximately 2 x 2" con-

1 try. Saga, Capcom and Omni have known operators using the IIDAS troller in a black plastic box. This 
purchased IIDAS units. Pacific Bell alarm include Century Vending's controller is small enough to be con-
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At left, the I/DAS 

"KA" model which 
means "key

act/vated." The 
model Is dis-armed by 

a key lock prior to 

opening the service 
door or any alarmed 

door/compartment. 

It's also available Jn a 
door-activated model. 
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• SIREN 

• \./ARNING LABEL 

• MAGNET 

• CONTACT S\.llTCH 

cealed inside any coin-op game. The 
controller senses the impact of a 
blow and sounds a loud, high-pitched 
alarm siren ( 3 .5 x 3. 2 5 ") which is the 
third component of the system. 

"Using an impact system means 
the alarm makes a noise as soon 
as someone hits the machine," ex
plained BRW's Willis. "So any po
tential vandal is scared off before 
he can pry a door open or cause any 
real damage. That sets IIDAS ahead 
of other alarms, which don't sound 
until a door has been opened. By 
then, it's often too late: the damage 
has been done." 

When vandals try to break into 
machines protected by BRW Sys
tems, IIDAS instantly triggers an 
alarm siren which sounds for 30 se
conds, then automatically becomes 
silent and resets itself. When the 
vandal hits the security bar, bangs 
on the lock, or tries to pry open 
the door a second time, the alarms 
sounds for another 30 seconds, then 
resets. The cycle can be repeated 
infinitely. If the vandal is entering 
through the coin or service door, 11-
DAS triggers the same alarm. Once 
the vandal stops, the alarm stops. 
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• PLACEMENT OPTIONAL 

• CONTACT S\.llTCH 

• MAGNET 

• BATTERY 

• !!DAS 

FLAT 
BRACKET 

Left and above are drawings showing placement of the /IDAS 
(Integrated Impact Detecdon A/ann System) components. The 

system Is available In two models, key-activated and door
acdvated. Aside from Its effecdve features, BRW's Bill Wll/ls says a 

real selllng point Is Its price - under $50 per unit. 

Operators can adjust the alarm to 
react to different degrees of heavy 
or light impact, simply by turning a 
dial. 

To avoid false alarms, IIDAS uses 
no motion detectors (i.e., no tying of 
alarm sensors to activity by mercu-

. ry switches, tilt switches, etc.). In
stead, the system is sensitive to im
pacts on the machine itself. IIDAS 
can work from the 12 volt current 
which powers the machine, or from 
a small 12 volt battery pack (sent 
with the system) which offers a 
three-year lifespan. 

Two models of IIDAS are offered. 
The 102 DA Model is "door-activat
ed." That means collectors and ser
vice techs can simply open the door, 
perform collections or repairs, and 
close the door. The alarm will auto
matically go off and on at the ap
propriate times. 

The 102 KA Model is "key-activa
ted," which means it is armed and 
disarmed via a key lock. Operators 
activate or de-activate the unit by 
using a key, prior to opening the 
service door or any door or com
partment that is armed. 

A new model from BRW System 
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will off er the IIDAS system with a 
delayed siren alarm, enabling oper
ators to open a door, reach inside 
and hit a concealed switch to dis
able the alarm. If the switch is not 
hit, the alarm sounds after 5 sec
onds. This variation should be avail
able in late July or early August. 

Bill Willis, the man behind the 
company, has 18 years' experience 
in the security field. He holds the pa
tents on the very first automobile 
alarms, and has successfully mar
keted IIDAS to vending and amuse
ment machine operators for four 
years. He stands behind his prod
uct, and likes to field service calls 
from customers himself. "After all, 
I know every aspect of the electron
ics," Bill smiled. "I can always tell 
the operator what he needs to know 
regarding a particular installation 
or application." 

The company's large and growing 
sales - and the industry's rising 
need for security - spell a bright 
future for this hard-working inven
tor. To become part of the IIDAS 
success story, contact BRW Sys
tems, 20219 Londelius St. Canoga 
Park, CA 91306; 818/773-0942. 
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A COMPENDIUM OF USED EQUIPMENT ADS & OTHER ITEMS OF INTEREST TO THE COIN INDUSTRY 
A number of video game manufacturers have been successful in enforcing their copyrights and trademarks In the U.S. courts against those who supply 
or use unlawful copies. Readers are warned of the risks involved when copies of video games are purchased from sources other than the manufacturer 
or one of its authorized distributors. We can offer no assurance that a video game or printed circuit board set purchased from all the sources of such are 
legitimate. ReP/ay asks its readers to write us regarding any complaints about a product or service advertised In this magazine. 

TECHNICAL INSTRUCTION 
CLASS SCHEDULE 

Columbia, SC .......... July 16-21 
Chicago, IL ........... Sept. 17-22 
New Orleans, LA .... Oct. 29-Nov. 3 

* 
} ~CHOOLtJ ( 

.... ~ 

7960 Culowee St. • La Mesa, CA 92041 

(619) 697-4035 

VIDEOTAPES 
Basic Electronics .......... $29.95 
Semiconducters ............ 29.95 
Power Supplies (parts 1 &2) ... 49.9~ 
Raster Scan Monitors . . . .... 49.95 
The Digital Multimeter ..... 29.95 
XY Monitors . . . . . . . . . ..... 29.95 

* This set of 6 instructional videotapes is the same as those 
I use during my popular Arcade School classes. The tapes 
cover a variety of subjects from basic electronics to 
understanding and using the digital multimeter . 

These are not "home movies," but professionally 
produced, studio quality presentations filled with enormously 
useful information. 

C.O.D. orders accepted over the phone. 
Sorry, no credit cards. 
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GALAXY 
ARCADE 

FOR SALE ... 
$125,000 

INCLUDES 50 MACHINES! 

• • • 
FOR MORE INFO., CALL: 

(714) 987-8393 

-----------------------~ 

SAVE * THIS * AD! 

EQUIPMENT WANTED 
OPENING UP ARCADES AFTER 

LABOR DAY ... ALWAYS LOOKING 
FOR GOOD, USED PIECES: 

* Skee-Balls, 6' & 13' 
* Fantasy Islands 
* Redemption 

Equipment 
* Sitdown Games 
* Bozo the Clown 
* Large Novelty 

Games 

* Wedges/Ledges 
* Water Games 
*Roll Downs 
* 250,000 

One-inch tokens 
* Token Counting 

Machines 

* WILL TAKE DELIVERY ANY TIME * 
1-800-336-0321 

-------------------------- ~-----------------------' 

ORIGINAL ''PETER CHOU'' 
SWITCHING POWER SUPPLY 

Exel usive Distributor: 
IMPERIAL INTERNATIONAL CO. 

1270 Valley Brook Ave . •P.O. Box 803 
Lyndhurst, New Jersey 07071 

(201) 507-0936 1-800-526-6261 
FAX#: 201 -507-9181 

WEST COAST OFFICE: 
5116 N. Azusa Canyon Road 
Irwindale . California 91706 

(818) 962-1024 1-800-423-2753 
FAX #: 818-962-1311 
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ANY POWER SUPPLY
RELATED PROBLEMS, CALL 
IMPERIAL INTERNATIONAL! 

(A DIVISION OF H. BETTI INDUSTRIES INC.) 

+5V + 12V -5V 

7A 1A 1A 
11A 2A 1A 
15A(new) 3A 1A 

DESIGNED & MANUFACTURED BY PETER CHOU 
l.D. No. F102141288 

' 
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The Game Exchange 
CALL TOLL FREE 

OUTSIDE OHIO 

1-800-848-0110 
We Save You Money 1590 Alum Creek Drive 

P.O. Box 09598 
Columbus, Ohio 43209-0598 
(614) 258-2933 IN OHIO 

1-800-848-1514 Fax (614) 258-2940 

NEW KITS USED FACTORY KITS 
Aliens (H) • • • • • • • • • • • CALL Altered Beast <H> ••••• $399 
Bloxeed (H) • • • • • • • SPECIAL 
Champion Wrestler <H> CALL Badlands <H> ••••••••• 1195 
Combat Tribe (H) • • • • • CALL Buster Bros. <H> ••••••• 995 
D.J. Boy <HI •••••••••• CALL Crime City <H> •••••••• 595 
Hydra (H) •••••••••••• CALL 

Cyberball 2072 (H) ••••• 595 Snow Bros. (H) • • • • SPECIAL 
Task Force Harrier <v1 •• 695 Dynasty Wars <H1 •••••• 595 
Thunder Jaws <H> • • • • • CALL ESWAT <H> ••••••••••• 695 
Two Crude <H> • • • • • SPECIAL 

Gang Wars <H> •••••••• 695 U.S. Classic Golf <VJ ••• 595 

USED BOARDS 
Altered Beast (H) ••••• $299 Renegade <H1 ••••••••• $145 
Battlantis <VJ ••••••••••• 99 Rough Ranger (H) •••••• 199 
Contra <VJ •••••••••••• 199 Rush'n Attack (H) ••••••• 145 
Double Dragon (H) ••••• 399 Shinobi <H> ••••••••••• 395 
Double Dribble <H1 •••••• 99 Shoot Out <H> •••••••••• 145 
Express Raider <H> •••••• 99 Speed Rumbler <VJ ••••• 199 
Kid Niki (H) ••••••••••• 145 Track & Field <H> •••••••• 75 
Legend of Kage <H1 • • • • • 145 Vigilante <H> •••••••••• 245 
Mat Mania <VJ •••••••••• 99 Vie Ar Kung Fu (H) ••••••• 99 
Kit Pack- For Jamma compatible boards- includes Jamma harness, generic graphics, 

and controls- $60 with board purchase. 

BLOXEED KIT 
SEGA 

New factory kit 
with wiring harness 
and player controls. 

BUYOUT PRICE 
2 Player Horizontal Kit 

OUTSIDE OHIO 

WANTED 
After Burner SID 
Hang On SID 
Out Run SID 
Power Drift SID 
Redemption Games 
Kiddie Rides 

Golden Axe <H> • • • • • • • $895 
lka ri Ill <H> • • • • • • • • • • • 495 

Midnight Resistance <H1 • 795 
Robo Cop <H> ......... 495 

Shadow Dancer <H> • • • • • 795 
Street Smart <H> • • • • • • • 595 

U.N. Squadron <H> ••••• 895 
WWF Superstars <H> •••• 995 

USED GAMES 
Battle Shark (H) ••••••• CALL 
Champion Wrestler .. $1095 
Crime Fighters ........ 995 
Contra ............... 595 
Cyberball 2072 (2P> ••••• 995 
Double Dragon ........ 695 
Mania Challenge ...... 299 
Meres ........... SPECIAL 
P.0.W ................ 695 
Road Blaster ........ 1495 
Robo Cop ............ 795 
Quarterback .......... 995 
Super Off Road ...... 1995~ 

FREE 
12 Amp Power Supply 

with purchase of 
any new or used kit 

ExP.ires 7 /31190. 
Not valid with any other specials. 

INOHIO 

1·800-848-0110 CALL TOLL FREE 1·800-848-1514 
JULY 1990 



KRAMERGAME™ 
BEDER THAN EVER !!! 

•GREAT PRICES ANO 
COURTEOUS SERVICE 
•SAME DAY SHIPMENT 

OF PARTS ORDERS 
•OU/CK TURNAROUND 

ON REPAIRS 
KRAMER MANUFACTURING'S CUSTOMER 
SERVICE PERSONNEL ARE THE BEST IN 
THE BUSINESS AND WE'RE ANXIOUS TO 
PROVE IT TO YOU! JUST PICK UP THE 
PHONE AND DIAL 1-800-631-2126 FOR 
PARTS OR 1-215-788-8516 FOR CUS
TOMER SERVICE. 

ASK ABOUT OUR 8-LINE KITS 
"THE EASIEST TO INSTALL, MOST COMPLETE KIT AVAILABLE" 

KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 

PARTS: 1-800-631 -2126 
CUSTOMER SERVICE: 1-215-788-8516 

WORKING PCB & HEADER 
(legitimate, no parallels or copies) 

Vs. Dual Boards Iron Horse .. . .. . $50 
w/software . $195 World Series . .. . 145 

Karnov ... .. . .. 175 Victory Road . . . .. 95 
Commando .... . 115 Superman . ..... 575 
Fire Trap . .. .. . . 195 Speed Rumble .. . 145 
Dark Adventure .. 200 Robocop ....... 450 
Pyros ......... 225 Double Dragon .. 295 
Rush 'N Attack ... 50 Shanghai Kid .... 145 
Alcon ....... .. . 125 Devastator ...... 495 
Gladiator . . .. . .. . 95 Altered Beast . . . . 499 
Renegade . ...... 95 Ninja Gaiden . . . . 675 
Centipede . ... . . . 30 Ghosts 'N Goblins 
Dig Dug .. . .. . .. . 40 ... . . .. 195 
Ring King .. . .... 95 

AVA 
Call: (314) 421-5100 

For: PETE, DOUG or LEW 
1901 Delmar Blvd. • St. Louis, MO 63103 

BUY TWO OR MORE AND WE PAY FREIGHT 
ANYWHERE IN THE 48 STATES 

For P.C. Board and Header Subtract $300.00 

1943 ....... ... . ... ............ $450 
Altered Beast ..... •.. . ..... . ... .. 550 
Arch Rivals ........... ... . .. . ... 1000 
Assault ........... ..... .•....... 900 
Bad Dudes . . ....... . ............ 700 
Battle Lanes ..... . .. .... ......... 400 
Black Tiger .....•.. . . . ...... . .... 400 
Blasteroids ........... . .......... 500 
Cabal ....... . .. . . . ....... ...... 700 
Double Dragon .. . . .... . ......... . 700 
Double. Dragon II ...... . ..... ..... 750 
ESWAT ... . ....... .... ... . ...... 900 
Golden Axe .. . .........•........ 1050 
lkari Warriors ..... .. .. .... .. . .... 600 
Monster Land ....... . ..... ...... .450 
Ninja Gaiden .......... . ......... 850 
Super Off Road ... .. .. . . .... .... 2050 
Operation Wolf .. .. . .. . . . . ....... 1000 

R.O.W . .. . .. ........ .... ...... 600 

FACTORY KITS SPECIAL 

AMERICAN TECHNOS 

BLOCK OUT 
$495.00 

* 
ATARI'S 

KLAX 
$645.00 

A-Type ..... .. . .. . . . .. . . ....... $450 
Robocop . . .. .. .. .. . . .. . . .. .. . ... 900 
Rastan . .... .. ..... . •..... ...... 450 
Shadow Dancer ............ . . ... . 950 
Shinobi ......................... 500 
Silkworm ...... . ...... . .. . ....... 500 
Street Fighter .... . ......... .. . . .. 750 
Strider . . .... ... . .. . ... . ..... ... 1050 
Terra Cresta .... .. ..... . ..... . ... 400 
Time Soldier . .. ..... . .. . ..... . . . . 400 
Twin Cobra ..................... . 750 
Twin Eagle .. ....... ........ . . .. . 750 
WWF Kit ... . ....... .. .. ......... 895 

PINBALLS 
8 Ball Deluxe ................... $500 
Pinbot .... ..... .. . . . .. .. . . . . .... 850 
Jokerz . . .. . ........... . ... . ... . 1600 
Black Knight 2000 . ... .... . ... . .. 1450 
Taxi . . ... . .... ....... .. . ....... 1750 

Electro Outlet 
(503) 629-8347 

RT. 1 Box 871 • Hillsboro, OR 97123 
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* Front & Rear Controls 
* Black Matrix, Non-Glare, U.L. 

ORION C.R.T. 
* Higher Resolution Than Normal 
* Manual Degaussing Switch 

THE ULTIMATE IN 
13" 19" COLOR VIDEO GAME 

MONITORS ••• 

OBION BBAND 
SPECTACULAR FEATURES INCLUDE: 

* Meets Standards set by the A.M.O.A. 
* Replacement Ports Always Available 
* Schematic Diagrams Included 
* IMMEDIATE DELIVERY! 
* FULLY GUARANTEED! 

SPECIAL DIRECT SERVICE TO MEXICO! 

BILL ACCEPTOR 
$1, 5, 10, 20 

Low Pricing! 
We Will Not Be Undersold! 

SPACE AGE 
ELECTRONICS 

26524 Golden Valley Road, Suite 507 • Saugus, CA 91350 

(805) 252-4400 
FAX: 805-251-8596 

RePlay Magazine July 1990 

AVAILABLE EXCLUSIVELY IN PUERTO RICO 
THROUGH AMERICANO IMPORTS 

PHONE: (809) 840-7410 • FAX: (809) 840-9565 
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S&M We Ship Nationwide 
At Incredibly 
Low Prices! 

Repair • Sales • Auctions 
24540 Capitol• Redford Ml 48239 

(313) 534-7171 
CALL MONDAY - FRIDAY 9-5 
OR FAX US AT 313-534-7704 

• BOARD REPAIR -
WE HAVE DAILY UPS PICKUP! 

• GAME PARTS - WE SHIP DAILY! 

NEXT AUCTION 
SATURDAY, JULY 14 

AT 11:00 A.M. - Over 300 Games! 
AUGUST AUCTION: AUG. 11 

Auction Site: 
24540 Capitol • Redford, Ml 

NEW-WAY SALES COMPANY 
77 Janda Court• Rexdale, Ontario M9W6V2 • CANADA 

TEL: (416) 674-8000 FAX: 416-675-6005 

BRAND NEW KIT CLOSEOUTS . . . ALL ARE 
COMPLETE & FACTORY-AUTHORIZED FOR 

USE IN NORTH AMERICA: 

Arch Rival ......... $695 Thundercross ..... . .. 695 
Cadash .. . . .. ...... 1095 Exterminator ....... 1295 
Toki .............. 1195 Wheel of Fortune . . ... 995 
Badlands . . . . . . . . . . 1295 Cobra Command .. . .. 395 
Dragon Breed .... . . . . 695 Cyberball 2072 ....... 995 
Buster Bros .......... 895 Ghouls & Ghosts (B-kit) 
Escape ......... . . . . 495 "" ... . "" " . . . 395 
Off-RoadfTrak-Pak .... 395 Vs. Unisystem . . . ... . 195 
All American Football KLAX ...... . ...... . 895 

Pak .............. 395 Sports Match . .. ... .. 495 

DEDICATED GAMES: 
Off-Road Operation Thunderbolt2195 

wffrak-Pak .. . . .... call WGP .. ........ ..... call 

ALL PRICES F.0.8. NIAGARA FALLS, NEW YORK 
QUANTITIES LIMITED - PRICES SUBJECT TO CHANGE 

ALLSTAR MUSIC, INC.'s 
''THE SILENT PARTNER" 
COMPUTER SOFTWARE 

SOFTWARE BY OPERATORS 
FOR OPERATORS ... 

Operator are using this program to 
manage their operations around the world! 
Dr. Smikun created this software using 
time-tested methods and ideas of operators! 
The software is menu-driven- the 
computer asks questions ... you touch 
the keys! 

COMPUTER PROGRAM FRIGHT? 
Buy our software and use it for a year. If, 
during that time, you find anything better, 
we 'll buy it and cheerfully refund your 
money! 

Page 156 

Over 300 operators from coast-to-coast (& in 3 foreign countries!) are finding 
more time for family & friends because THE SILENT PARTNER is 
watching the cash! It keeps track of: where the machines are and where 
they've been; when you should move them; it gives you instant graphics on 
each location individually allowing you to compare this year to the previous 2 
or 3 years . It gives you an instant line graph on each machine, letting you 
knr·,v at a glance whether the income for this machine is going up or down. 

CALL OR WRITE FOR FREE INFO.: 

THE SILENT PARTNER INC. 
3441 South Park • Springfield , Illinois 62704 

(217) 793-3350 or FAX: 217-793-1842 

SINGLE-USER 
OR MUL Tl-USER 
July 1990 RePlay Magazine 
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COMPLETE FACTORY KITS 
Airwolf .. . ....... $295 Fighting golf .... . . $895 Teed Off Golf . . ... $250 
ESWAT .......... 595 Kid Niki. .. .. .... . 295 Silkworm ... . . . . . . 350 
ESWAT Jr ....... . .495 Gang Wars ... ... . . 650 Last Duel .. . . . . .. . 275 
Battlantis . . . . . . . . . 250 Golden Axe ....... 795 Merit Match-em-up .. 200 
F-1 Dream ..... . . . 275 Mania Challenge . . . . 150 Sly Spy .......... 450 
Express Raiders . . . . 199 Twin Eagle . . .... . . 495 Street Smart ...... 595 

USED P.C.B.s & MARQUEES (it available): 
(NEW HARNESSES FOR JAMMA GAMES) 

ROM KITS SEGA 
Altered Beast .... . . $100 
Alien Syndrome ..... 100 
Shinobi ... .. . . . ... 150 

1943 .. . .. .... . . . $250 
Aeroboto ........ . . . 25 
Ajax . .. .. ... . ..... 295 
Altered Beast ... ... . 300 
Bad Dudes . . ... . .. .495 
Big Event Golf ...... 350 
Bionic Commando ... 150 
Blasteroids . . . . . . . . 100 
Boot Camp ... . . . .. 250 
Championship Baseball25 
Capcom Bowling . . .. 695 
Choplifter . ... .. .... 99 
Clash Road . . . . . .. .. 79 
Commando .. .. . . .. . 75 
Contra . . .. .. .. .. .. 199 

Dark Adventure ... . $150 
Devastators . . . . . . . . 450 
Double Dragon . .... 295 
Double Dribble . .. ... 75 
Driving Force (as is) .. 25 
Final Round .. .. . . .. 450 
Fire Trap . . . . . . . . . . . 99 
Galaga . . ... . .. .. . . 175 
Gaplus . . . .. .. . .... 175 
Gauntlet .. ... .. . ... 100 
Golden Axe .. . ... . . 750 
Gondomania .. . .... 125 
Hippodrome .... . . . 495 
lkari Ill . . .. .. .. .... 395 
lkari Warriors . ..... 150 
Jailbreak . ... . .... . . 75 
Karate Champ ... ... . 50 
Kid Niki. ... ..... . . 150 
KLAX . ..... . ... . .. 495 
Kung Fu Master . .... 75 

Kurikinton ... . .. . . $250 Seicross .... ... . .. $50 
Life Force ......... 150 Side Arms . ... ..... 150 
Mag Max .. .. . . ..... 75 Silkworm . . . ....... 200 
Mario Bros .......... 75 Skull & Crossbones .. 495 
Mega Zone ... . . .... 25 Sky Soldiers . . ..... 399 
Mr. Do! . .... . ...... 25 Splatterhouse .... . . 595 
Pac-Mania . . . . . .. .. 495 Strider . . . . ...... . . 795 
PlayChoice 1 O ..... . 395 Super Mario Bros .... 200 
Ninja Gaiden . . .. . .. 495 Terra Cresta ... . ... 199 
P.O.W . .. . ..... . .. 275 Time Soldier ..... . . 100 
Prehistoric Isle . .. . . 399 Touchdown Fever .... 50 
Psycho Soldier ..... 175 
Punch-Out . . . ... . . . . 50 

Tournament Arkanoid150 
TNundercross .. . ... 299 

Rastan .... . .... . . . 250 Trojan .. . ..... ... . 150 
Rastan II . . .. ...... 350 Vs. RBI Baseball .... 200 
Ring King ......... 150 V-Ball . . . . ...... . . 199 
Roe 'N Rope .. ..... . 25 World Series II .. . .. 150 
Rolling Thunder .... . 350 Xybots . . . . ........ 100 
Rush 'N Attack . . .... 75 Many More Please Call! 

* CALL US LAST FOR PRICES! * 
FOR ALL VIDEO GAME PRINTED CIRCUIT BOARD REPAIRS, CALL 

JIM IODICE (201) 867-8920 ~~0~e~~~~.t~~t07047 
"If he can't fix it ... nobody else can!" 

M.D. GAME SALES LTD • 
1640 East New York Ave. • Brooklyn, New York 11212 

(718) 346-8165 -
FAX: 718-346-0207 * SE HABLA ESPANOL * 
BANKING INFO.: Bank Name: Manufacturers Hanover Trust Co. •Branch: New City 

Route Code#: 021409033 Account#: 8310606309865 

RePlay Magazine July 1990 Page 157 



Lucky 8-Lines 
New Low Price! 

yo..,. f>4tl. to 11u fob-· 

1 ·800-277-6136 

CONVERSION KIT 
NEWSLETIER 

YIBIO COlllCTIOI 
(916) 678-5189 

PCB'S & KITS 

Mr:~end 
NEW and OLD 

CHEAP!!! 
(415) 862-2948 (818) 718-6061 

9588 Topanga Canyon Blvd. 
Chatsw orth, CA 91311 ' Ask for Kevin 

C MR . l/Elll0 · 1990 ·ALL. RIGHTS R!SCRVED · PAT£NT Pff.ONG 

ENTRON® (All Rights Reserved) 

POWER 
SUPPLY 
High Efficiency & Compact Size 
Great Price & Prompt Delivery 
Dual AC Source 110/220V Input 
Superior Quality Control 
Short-circuit Protection 
Low Ripple & Noise 
Each unit Computer Tested x Original Designer & Manufacturer 

EN'SCO CO., LTD. 
P 0 BOX 81-110, Taipei , Taiwan, R.O.C. 
TEL: 886-2-713-8071 
FAX: 886-2-713-9646 
TLX: 19252 ENSCOL TD 
WTC NETWORK: ENSCO 
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MODEL + 5V - 5V + 12V 

EN1001 15A 1A 2.5A 

EN1002 12A 1A 2.5A 

EN1004 SA 
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COMPETITIVE 
LIST 

Please check any of the following statements that apply to your 
current parts supplier. 

D Prices are too high. 

D Orders are not shipped fast enough. 

D Sales personnel are rude & unfriendly. 

D Problems are not handled efficiently. 

D Management personnel are unreachable. 

D Technical problems go unanswered. 

If you checked any of the above,it's time you give us a try. We aim 
to please in everything we do! 

COMPETITIVE PRODUCTS CORP. 
RIVER ROAD BLDG.#5 

P.O.BOX 1645 
TULLYTOWN, PA. 19007 

TOLL FREE: 1-800-562-7283 
IN PA.: (215)547-7520 

FAX: (215)547-7577 

QUALITY COIN MACHINE PARTS AND BILLIARD SUPPLIES FOR 
THE AMUSEMENT INDUSTRY. 

CALL FOR OUR 1991 FULL LINE CATALOG - COMING IN 
JULY!. 

~~ 

OUR NAME SAYS IT ALL!!! 
RePlay Magazine July 1990 Page 159 



WANTED: 

SEEBURG 
JUKEBOXES 

USC-1 (Bandshell) 
USC-2 (Firestar) 
SPS-160 (Olympian) 
SPS-2 (Matador) 

STD-1 (Vogue) 
STD-2 (Entertainer) 
STD-3 (Sunstar) 
STD-4 (Mardi Gras) 

ANY QUANTITY ... 
WE PAY CASH! 

RAMA 
ENTERPRISES 
110 Bridge St., Brooklyn, New York 11201 

(718) 858-7445 
FAX: 718-858-7446 

Operator Has 
KITS 

FOR SALE 
NO KIT OVER 

$199°0! 

* 
(818) 994-2885 

*LUCKY 8 * 
BOARD REPAIR 

(Also Hi-Lo Double-Up Joker Poker Board Repair) 
JOHN BROWNE (formerly of SMS Corporation) HAS JOINED TEKBILT as SERVICE 
MANAGER. John's experience means FAST TURNAROUND! 

Complete "Lucky 8", "Top Draw", and "Turbo Poker I & II" kits are available with full 
service backup. CALL FOR PRICES ... 

WE ARE COMPETITIVE. . . WE HAVE SERVICE! 

Huntingdon Valley Industrial Center 
3979 Mann Rd. • Huntingdon Valley, PA 19006 

B I J T · (21s) 322-3232 
1L1 inc FAX: 215-322-3238 

1-800-666-7 7 76 
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Now Available In 4 Offices! 

AVERAGE\ 
PRICE \ 

TOT~L\ 

* Full description on every box! 
* All orders are shipped the same day! 

INTRODUCING THE LARGEST ASSORTMENT AND 
VARIETY IN EXCITING-UNIQUE-NEW & 

SEASONAL ITEMS IN THE U.S. (PRE-PACKS)! 

OHIO (our main office): DETROIT, MICHIGAN AREA: 
CLEVELAND COIN INTERNATIONAL CLEVELAND COIN 
17000 South Waterloo Road 33975 Autry • Livonia, Mich. 48150 
Cleveland, Ohio 4411 O 1-313-458-2646 

1-800-776-6699 ORLANDO, FLORIDA AREA: 
CALL TOLL FREE & ASK FOR CAPTAIN PLUSH! CLEVELAND COIN 

COLUMBUS, OHIO AREA: 
Pinecastle Industrial Park, Unit 1, Bldg. 101 
6115 Anno Ave. • Orlando, FL 32809 

CLEVELAND COIN INTERNATIONAL (407) 851-7267 
4085 N. Leap Rd. • Hillard, Ohio 43026 

1-800-767-7779 SERVICE IS OUR SPECIALTY! 
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FREE! 
BULK VENDING PRODUCT 

PRICE GUIDE & CATALOGUE 

*FEATURING ... * 

LITTLE CASINO 
& MERIT 

Sales, Service & Repair! 
Video Services will modify your LC-I • Digital Controls 
CPU board to enable you to have horse • Merit 
racing and slots with battery back-up to • US Games 
hold the top 10 scores. 24 hour • Greyhound 
turnaround time on most repair work. • Status 

NOVEL TOYS AND CANDY TREATS IN 
V-2 CAPSULES AND IN BULK AT 

LITTLE CASINO PARTS 
Maintenance-free LC-2 Switchplates 

Countercade Conversions 
Updates for LC-II • New & Used Games GREAT PRICES! 

WE HAVE FOR SALE IMMEDIATELY: 

* USED MERIT & LITTLE CASINO COUNTERTOPS 

Also: MERIT countertop conversions & repair! 

* CALL NOW FOR GREAT PRICES * 

106-02 Rockaway Blvd. • Ozone Park, NY 11417 
(718) 843-6100 VIDEO SERVICES 

1-800-752-2890 
FAX: 718-843-3926 

3324 Timbercreek Dr. • Lawrenceville, GA 30244 

(404) 925-8337 

EVERYTHING YOU NEED 
FOR DART EXCELLENCE ... 

GREAT LAKES DARTS DISTRIBUTOR 

Page 162 

Supplier of Steel and Electronic The Pride of the Industry 

Darts and Parts u.s.A. 

IF WE DON'T HA VE IT, 

YOU DON'T NEED IT! 

• 24-hour Shipping 

• U.P.S. Red, Blue and Ground Service 

• Visa, MasterCard and American Express accepted 

4454 S. 108th Street, Greenfield, WI 53228 
Out of WI: 800-225-7593 In WI: (414) 425-7287 

FAX: (414) 425-2598 

DEALER INQUIRIES WELCOME 
PLEASE HAVE ORDER READY BEFORE DIALING 
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JULY CLEARANCE SALE 

USED GAMES I> I> 
SOthSTATE SOthSTATE 
COIN-OP All Games From Fun Factory Centers 

Excellent Condition & Like New Appearance 
COIN-OP 

On Location In Arizona, Texas, Georgia, Kansas City, Michigan, Illinois, Maryland 
Immediate Availability While Quantities Last 

Call Toll Free (800) 537-2327 To Find The Game Nearest You 

APB $ 795 
Arch Rivals $ 995 
Assault $1095 
Bad Dudes $ 595 
Blasteroids $ 595 
Cabal $ 895 
Chase HQ $1295 
Cheyenne $ 395 
Compact Hard Drivin $4595 
Cont. Circuit 
Contra 

Air Wolf 
Alien Syndrome 
Altered Beast 
Bermuda Triangle 
Black Tiger 
Blasted 
Bottom of the 9th 
Cabal 
Devastator 
Double Dribble 
Down Town 
Dynasty Wars 
Final Round 
Ghouls-N-Ghosts 
Heavy Barrel 

Arena 
Blackwater 
City Slicker 
8-Ball Deluxe 

Lotta Fun 
Reel Poker 

$1395 
$ 695 

$ 150 
$ 195 
$ 295 
$ 95 
$ 195 
$ 95 
$ 595 
$ 695 
$ 395 
$ 50 
$ 199 
$ 995 
$ 395 
$ 495 
$ 299 

$ 695 
$1595 
$ 695 
$ 595 

$1400 
$2200 

DEDICATED 
Crime City $ 595 
Crime Fiffhter $1195 
Cyberbal $1495 
Devastator $ 595 
Double Dragon $ 795 
Double Dragon II $1295 
Double Play $ 495 
E-Swat $ 795 
Gauntlet II U.R. $ 395 
Gridiron Fight $ 495 
Guerilla War $ 495 

KITS (Board & Header) 
Ikari III 
Ikari Warriors 
Karate Champ 
Kuri Kinton 
Mania Challenge 
Ninja Gaiden 
P.O.W. 
P-47 
Pyros 
Ras tan 
Renegade 
Rough Ranger 
Rygar 
Shinobi 
Side Arms 

PINS 
F-14 
Genesis 
Gold Wings 

'Hard Body 

$ 495 
$ 195 
$ 100 
$ 150 
$ 199 
$ 695 
$ 199 
$ 395 
$ 395 
$ 199 
$ 50 
$ 50 
$ 250 
$ 395 
$ 100 

$ 895 
$ 645 
$ 625 
$ 625 

REDEMPTION & NOVEL TY 
Skill Dozer 
Super Spin Out 

$1295 
$1195 

Ikari Warriors 
Karnov 
Narc 
Ninja Gaiden 
Ninja Warriors 
P.O.W . 
U.N. Squardron 
Xenophobe 
Xybots 
1943 
720 

Silk Worm 
Sky Soldier 
Speed Rumbler 
St. Dragon 
Superman 
Tiger Heli 
Time Soldiers 
Track 'N' Field 
Twin Cobra 
Twin Eagle 
US Classic 
V-Ball 
Victory Road 
Vigilante 
WWF 

Jokerz 
Lost World 
Monte Carlo 
Time Machine 

Super Six Dart 
Turbo Drive 

A FREE call is all it takes to SA VE money! 

Toll Free 1-800-537-2327 FAX: (808) 682-4789 
91-246 Oihana St., Ewa Beach, HI 96707 
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$ 495 
$ 595 
$1795 
$ 895 
$1595 
$ 795 
$ 895 
$ 595 
$ 595 
$ 695 
$ 995 

$ 199 
$ 295 
$ 99 
$ 495 
$ 595 
$ 195 
$ 99 
$ 50 
$ 395 
$ 395 
$ 695 
$ 495 
$ 195 
$ 395 
$ 695 

$1400 
$ 495 
$ 695 
$1300 

$1600 
$2200 
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ORIGINAL P.C.B.s: 
Bad Dudes . ... .. $575 
Bubble Bobble .. .. 425 
Bubble Bobble II. . 275 
Bubble Bobble Ill .. 325 
Contra . .. . . . .... 250 
Double Dragon . .. 295 
Galaga . ....... .. 175 
Golden Axe .. .. . . 795 
Heavy Barrel . .... 550 
Robocop ... . ... . 495 
Shinobi . . . ... .... 475 
Ninja Gaiden .. . . . 575 
Dragon Breed .... 550 
Halley Comet .. . . . 375 
Street Fighter .... . 625 

Cobra Command . $425 
1943 ... . ...... . . 195 
P-47 . . .... . .. . . . 395 
P.O.VV .. .. . . ... . . 325 
Silkworm . . . . . . . . 275 
Super Dodgeball . .. 95 
Twin Eagle .. . ... . 450 
V-Ball .. . .. . ..... 225 
Superman . .... . . 625 
Monsterland ..... . 250 
Monster Lair . . . .. 450 
Street Smart ... . . 575 
Vigilante ... . . .. . . 250 
Heavy Unit. . ..... 250 
Others .... Please Call 

UNITED SYSTEMS 
- SYSTEMS TO YOUR SOLUTION -

P.O. Box 720229 • Houston, Texas 77272 

(713) 933-3986 
FAX #: 713-933-1330 

• LUCKY 8 KITS • 
$520 
KIT INCLUDES: 

PCB - With Witch Bonus or Without 
Plexi - 113" or 19" • Harness • Buttons 

Manual • 90-0ay Warranty 

ALL BOARDS ARE AAMA PROTECTED 
We have kits to update you Avdac 

$1 .00 - $5.00 OBA 
To accept $1.00 - $5.00 - $10.00 - $20.00's 

$195 each 
We also sell Mars $1.00-$5.00 and 

$1.00-$5.00-$10.00-$20.00 OBA 

$CALL-SAVE 

Entertainment 
Enterprises 

COIN-OP DISTRIBUTORS 
GAME CONVERSIONS 

2136 SO. HIGHLAND AVE. • BERWYN, IL 60402 

708/484-6555 • 708/484-6571 
"We are not affiliated with Entertaiment Enterprises in NJ 

NEW AND AVAILABLE NOW. • • 

NSM GALAXY-CD 
CALL US! 

*************************************** 
USED: 

NSM Concert 240-111. ... . . . $1695 NSM Prestige II ...... . $1095 
NSM Galaxy .......... .... $1895 Rowe R-86 ....... . ... $1000 

Used Cranes and Cigarette Machines 
Reasonably Priced!!! 

COLUMBIA VENDING SERVICE INC. 
Toll Free: 1-800-262-2434 

In Md.: (301) 485-3700 
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Buddy, we wish we had the nerve to charge that much for one of our kits, but as an operator, 
you know that it's what you get back from your investment that makes a game good or bad. 
We've been writing software for video games for many years, and we intend to be around for a 
while yet. Our business is built on repeat customers: Operators who have purchased our 
software and who know what it means to be able to put a new game out in front of the public for 
under $100. All of the kits listed below require no soldering and can be installed in just fifteen 
minutes by even the least technical technician. So we say: 

Don't be fooled by high prices! 
Do a low-cost reality check: 

'11 ]~ ll ll () ll 18 '11 for Galaga: In just a few minutes anyone can install this PROM on a Galaga 

CPU board and suddenly you're not shooting at space-bees anymore! Now you must contend with an onslaught of 
armed soldiers and other lunatics. All for just $25. (You'll really need a machine-gun; See below ... ) 

ll 1\.1) I]) I~ Ill]~ Installed on your Galaga board, this PROM changes the player's single shot 

pistol into a machine-gun. Works alone or as an excellent companion to 'l'<n•1•01•ist above. You've already got 
a Galaga in every location; Here's how to get the most out of them! $25. 
HEARTBURN for Ms. Pacman or Pacman: Say goodbye to the little yellow guy with 
the big mouth and take a spin through our maze! Try to eat the slice of pizza, the greasy hamburger, the chili 
dog, and the taco; but don't let the firemen get close enough to squirt you or you'll get HEARTBURN! $50. 
SPEED-UP for Pacman, Ms. Pacman, or Jr Pacman: No buttons to install, 
no wires to solder. Makes the Pacman character go twice as fast as before; but the badguys go the same speed. 
Gives the player a real advantage, allowing him to advance to higher levels than he has ever seen before. But 
higher levels are extremely difficult, so a game does not last as long in real time. Result: More quarters per 
houri Works great with Heartburn above. $25. 

II) IU X for Centipede & Millipede: Install this set of ROMs on your Centipede CPU board 
and go duck hunting in our orchard! Use your double-barrelled shotgun on the ducks flying in formation 
overhead. Shoot buzzards for extra points; beware of angry mallards and falling dead ducks. In the Millipede 
version of DUX, which includes bird dogs, helicopters, and killer kangaroos, shooting the pick-up truck sets 
off an atomic explosion which knocks down_ all ducks within range. An amusing variation on an old theme! 

UUX for Centipede .... $50. U U X for Millipede .... $100. 
We ship today. UPS blue label COD. Just pick up the phone and order direct by calling : 

, TWO-BIT SCORE 
1 1 ,600 Manchaca Rd. Austin, TX 78748 

512-282-9369 
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Owner Retiring 

DARTS 
Arachnid - Model 5000 

* Good condition 
* Street ready 

$350°0* 
in lots of 10 or more. 

Available in 
Northern California 

(408) 732-0475 
*$450°0 5 to 9 • $500°0 1 to 4 

~~~ 
Route Management Software for the IBM PC 

* Machine location tracking 
* Meter tracking 
* Unlimited number of machines 
* Income reports and graphs 
* Game and location history 
* Commission calculation 
* Collection, move, & service forms 
* Prize merchandise inventory 
* Mailing labels, commission checks, 1099s 
* Menu-driven, easy to use, fast data entry 

$299.95 
*Trial Version* 

$45.00 

visa, mastercard accepted 

640K RAM & Hard Diak Required 

Automation Technology Research 
1403 N. Batavia St. Suite 203 Orange, CA 92667 (714) 744-1496 

SUPER "CRANK" 
SPECIALS 

ZERO WINGS - Wllllams Complete Kit .................................. $525 

Battle Sharks .. .. .. . ... $2495 
Beast Busters . .. ..... .. 3495 
Caliber 50 ...... .. ..... 1495 
D.J. Boy (u/r) .... .. ...... 995 
Meres ...... .. .... . ... .. call 
MVP . .. ... ........ . . .. 1495 
Narc ...... ..... •••.... 1895 
TNMT ..... . .. . .... ... 2595 
Rambo Ill . ..... . ....... 1295 
S.C.I. .. ..... .. . . ...... 2595 
Super Monaco GT .. ... . . 2195 
Super Off Road ......... 1895 
Volleyball ... ..... .. .. .. . 795 

BLACK KNIGHT 2000 Pinball - New In Crate Great ROI. .............•.•.• $1595 
GAME MASTERS BASKETBALLS 2-pl.. .....................•..•.....•.• $895 

MORE SPECIALS Mousin' Around ............ $1895 
Ninja Galden .. .. .. . .. .. .... . 895 
Ninja Warrior ............... 1595 
Out Run ....... . ..... .. .... 1895 

Arch Rivals (u/r) ........ $995 
Big Run .. ....... ... ... 1995 

Phantom of the Opera ........ 2095 
Plnbot Pinball. .. . .. . .. .... .. . 995 

Crime City (u/r) .. ..... . .. 995 Playboy . . . . . . . . . . . . . . . . . . . 1195 
Crime Fighters ..... . .... 995 PlayChoice 1 o . . . .. .. .. . . . .. 1495 
ESWAT (u/r) . . ....... . . 1295 Police Force (pin) ... . .. . . . . . . 1795 
Exterminator .. .. .. ..... 1295 Pool Sharks (pin) ............ 1995 
Final Blow ... . ......... 1495 Power Drift . . .. .. .... • . . .... 1795 

Golden Axe (u/r) .... . ... 1295 
Oper. Thunderbolt. ...... 1795 
Operation Wolf .... .. ... 1395 
Task force .... ..... .. ... 895 
WEC Lemans ..... . . ... . 995 
WWF (u/r) ............. 1495 

Quarterback . ... .. . . . .... .. .. 995 
Robocop (pin) .. ...... .... .. 1795 
Road Blaster (u/r) .. . .. .. . . . . 1295 
Robocop (dedicated) ......... 1295 
Rolling Thunder . .. . ... .. .. .. . 995 
Rowe BC 25-MC ... . . . .. .. .. 1895 
Shadow Dancer .. . .. .. .. . ... 1295 
Sliver Slugger . .. . .. . .. . .. . . 1895 

Amari Darts (u/r) ........... . 1495 
Assault . . . . . . . . ... $995 
Black Knight 2000 . . . 1495 
Bone Busters .. . . . .. .... 1495 
Bottom of the Ninth . . . .. 795 
Buster Bros.. . ..... . 1195 
Chase H.Q .. .. ............. 1895 
Cont. Circuit. ... 1295 
Cyberball . . ... . .. 1995 
Cyclone Pinball . . .... 1695 
Elvira . . . .. 2295 
Gain Ground . 995 

Skull & Crossbones . . .. .. ... . . 895 
Sky Adventure. . . . . . . .. . 595 
Sly Spy . . .. 1295 
Speed Buggy .. .. .. . .. .. .. . . 1195 
Street Smart ................ 1295 
Stun Runner2995Super Sprlnt1395 
Taxi Pinball .. .. .. .. . . 1695 
Team Quarterback . . . . . . . 1795 
T ecmo Bowl . ...... ... . •..... 995 
Turbo Outrun Mini . .. . ....... 2395 
Volleyball . . . . . ... . 695 
Whirlwind (pin) . . ... 2095 

.. 1895 RECONDITIONED 
& WARRANTEED: 

Skill Dozer .......... . ...... 1495 

Sales 

REDEMPTION: (NEW) 

JUMBO CRANES 
Klondike (single pusher) 

Clean Sweep Cranes 
Shoot-To-Win Basketballs 

Skee-Ball-13' 10' 
Jr. Basketballs 

BOZO Basketballs 

PCB+ HEADER 
Bad Dudes ..... ... .... ..... $295 
Cabal ........... . ....... ... 495 
Contra .. .. .......... . .... . . 295 
Crime City .. . ......•.• . ..... 495 
Double Dragon ...... •.• . . .... 295 
Double Dragon II . ....... . . . .. 295 
Dynamite Duke ...... . •..... . 495 
Escape Robots ... ... •.•..... 495 
ESWAT .... . . .. .... . . ...... 695 
Final Blow .... ...... .... .... 795 
Gauntlet ... .....•. . . . . . ..... . 75 
Golden Axe ..... . .. ... . . .. .. 695 
lkari Ill. ...........•... . .. .. 495 
P.O.W ...... ... ......• .. .... 295 
Robocop ...... ....•. ... ..... 595 
Shlnobi . . .. . . . .. . ... 495 
Sly Spy ..... .............. .. 595 
Sleet Smart ...... ... ... ..... 495 
Super Contra . . .. . ......... . 395 
Terra Cresta ... .. .. .. . ....... 195 
WWF ... .. .... . ........... . 895 

ALL GAMES 
GUARANTEED 60 DAYS 

PHONE: 

6 Sutton Place Edison, NJ 08817 • (201) 287-4990 
OR FAX: 201-287-3079 
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-+--l---1 g{icro Bill Changers 
-+--+-t Stop Paying High Prices! 

Starting at 
$999.00 

Ask About 
Our Other 

Lucky Games 
and our 

Countertops! 

~ • -+--+--I 

6 Models to 
Choose From 

... 
" Discounts 

Available! 

-+--+----i Bill Acceptors 
_.__..__........... Mars Rowe CBV EEi 
-+--+--1 with and without slackers 

.. 

$1,$5 
$1,$5,$10,$20 

$1,$5,$10,$20,$50,$100 

As Low As 
$279.00 CD Jukebox 

From $1775.00 
Kits also Available! 

Used Kramer 
Joker Poker 
PCB'S 

27256 Eprom 

$179.00 

$199.00 

$4.95 

$895.00 

T-molding $.45\Ft. 

Hourly 

~>-----+t Return this page to us and receive $100.00 off 
--+-+------1r--tt one machine's retail price. 
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Power Supplies Stuffed Animal 

CLOSEOUTS!!! WE HAVE THE POWER 
FOR YOU! ************************ 

8 Amp ........... $19.95 For 8 Amp w/fan . . . . . . 24.95 
17 Amp w/fan ....... 33.95 

"FREE SAMPLES" FULL 
Call Wade: o'IJ ONE-VEAR tJ WARRANTY! 1-800-77PLUSH 

Call Now! 

GREAT WESTERN, INC. A.L.D. SERVICES, INC. 
1300 Mohawk Blvd., Springfield, OR 97477 OBA-The Stuffed Animal 

(503) 726-1813 Warehouse 

LITSEY EQUIPMENT COMPANY, INC. 
- ALL GAMES IN CABINET & LOCATION-READY -

VIDEOS: VIDEOS: 
Astyanax ... .... .. $1595 Sly Spy ........... 1490 
Bad Dudes .. . . ..... 895 Super Monaco GP .. 1995 
Capcom Ladies Poker1895 Spy Hunter .... ... . . 650 
Double Dragon ...... 795 Super Sprint . ...... 1495 
Exterminator ........ 695 Terra Force ... . ..... 595 
Kageki ............ . 695 Thundercade ... .... . 595 
Main Event ......... 695 V-Ball ( 4-pl.) . . . . . . . . 595 
Mega Force ........ 595 Vigilante .... ... .... 695 
MX-5000 ........... 595 Vindicators ........ 1050 
Pac-Mania .......... 795 
Power Drift ........ 1595 

CRANE: 
Rastan .. . ......... 550 Skill Crane Double .. $1695 
Robocop .. . .. . .... 1295 

PINBALLS: 
Black Knight 2000$1295 
Cybernaut .. ... ..... 650 
Eight Ball Dix. Ltd. Ed. 750 
Joker Pin . . . . . . . . . 1150 
Lights,Camera,Action! 1895 
Pinbot ............. 895 
Police Force . . . . . . . 1995 
Rock .............. 550 
Silver Slugger ...... 1895 
Space Station .-. . . . . . 895 
Spy Hunter Pin ...... 495 
Taxi ............. 1550 
Tom Cat ........... 695 

LITSEY EQUIP. & DIST. CO., INC. INFORMATION: (502) -636-1706 
TOLL-FREE (Orders Only): 

. 1508 South Seventh St. • Louisville, Kentucky 40208 1-800-292-1640 
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PSSS T. . . . . . . . . . . 

WE'VE GOT IT IN THE BAG I I I 

~.L 
SAVE MONEY! *SAVE TIME! *IMPROVE INVENTORY CONTROL! 

DUE TO POPULAR DEMAND 
COAST TO COAST, IN ADDITION TO OUR CURRENT SELECTION OF 

PREPACKS, NOW INTRODUCES OUR ... .. 

IT'S IN THE BAG PREPACKS 

SEVEN BAGS IN EACH PREPACK AND TWENTY PIECES IN EACH BAG 
FOR ONLY $1 75.00 ! ! ! 

OPERATING WITH OUR n·s IN THE BAG PREPACICS ENABLES YOU TO: 

A. CUT YOUR LABOR TIME-EMPLOYEES WILL NO LONGER SPEND 
TIME SORTING AND COUNTING PLUSH SAVING YOU BOTH TIME 

AND MONEY. 
B. KEEP AN ACCURATE INVENTORY-EACH BAG HOLDS EXACTLY 

TWENTY PIECES. 
C. MAINTAIN AN AVERAGE SIZED PLUSH-NO MORE FINDING 

LITTLE PIECES LEFT AT THE BOTTOM OF THE PREPACK. 

COAST TO COAST 
AMUSEMENT GAME AND PLUSH DISTRIBUTORS 

1-800-752-9879 
CALL PATTI (THE BAGLADY) FOR DETAILS! 
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WANTED TO BUY: FOR SALE 
VENDING ROUTES! 

* CALL: 
1·800·448·2743 

2 
Redemption/Video 

Arcades 

USED CRANES 
For Sale, 3-4 Player 

DIG-A-MART CRANES 
EXCEUENT CONDITION 

$1500 11ch, 0.8.0. MUST SELL 

• 
(603) 332-8835 

• 
CALL: 

(919) 233-0922 

AIR HOCKEY SAFETY SHIELDS 
1-800-933-0145 

THE ONLY NUMBER TO CALL, ANY MAKE OR MODEL 

DYNAMO • U.S.B. • IMAG. LEISURE • BRUNSWICK 

The Puck Stops Here!!! The Original 

"The Angle Makes the Difference!" 

ACCEPT NO SUBSTITUTES 

Currently Used At: 
* Disneyland 
* Great America 
* Show Biz 
* Putt Putt 
* 1,000's in use throughout 

U.S., Canada, U.K. , Mexico 

* LIFETIME UNCONDITIONAL WARRANTY * 
Liberal Trade-In Allowance for Competitor's Broken Shields! 

Operator Endorsed 
* The Only True Air Hockey Professionals * 

WE SHIP UPS 
NOT COMMON 

CARRIER 

WE PAY FREIGHT 
NO HIDDEN COST, 

SAVES YOU$$ 

WE BILL YOU 
WE TRUST OUR 

CUSTOMERS 

WE EVEN PAY FOR THE PHONE CALL 

TOLL FREE 1-800-933-0145 - 24 Hours 

* .CALL NOW* 
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.. ASK FOR .. SPECIALS: 

FOR THESE PRICES, 
REFER TO THIS AD! 

Free Gift! 
WITH ALL $100 ORDERS 

TUBES (New/Rebuilt) 
13" and 15" ...... . .......... ... . $79.95 
19" .. .. ......... . . .. ........ . ... 99.95 

CONVERSION ITEMS 
P505 1 O Amp Power Supply ........ $34.95 
P515 15 Amp Power Supply ..... . ... 44.95 

(call for qty. discounts) 
Joysticks (leaf switch) . . ............ . 6.95 

In lots of 10 . ............. ... ... . 5.95 
Joysticks (Micro Switch) . .. ....... ... . 8.95 

In lots of 1 O .. . ......... .. ....... 7.50 
Cherry Microswitches ....... . .. . .... 1 .25 

In lots of 25 . . .......... . .. . . .. ... . 99 
Push Buttons (100 mixed) ...... .. ... 24.95 
Micro Switch Push Buttons .. .. ....... 1.95 

U25 1.50 USO 1.40 U100 1.25 
Replacement Control Panels 

For Dynamo Cabinets ........ . . . 25.00 

OVERLAYS 
Generic . .... . . ............ .. .. . . $11.95 
Mix or match: Rainbow blue & silver · 

galaxy, pyramid, sunrise, 
In lots of (12) . . ...... .. . .. ....... 9.95 

Solid Colors: Blue, red , black & 
green .... . . .............. .... . 9.95 
In lots of (12) . . ............. . .. .. 8.95 

Mr. Doi overlays .... . .... ...... ..... 3.95 

OTHER ITEMS 
19" monitors ................... $199.00 
13" monitors .................... 179.00 
Box of 1000 Quarter-wrappers ......... 2.95 
Case of 16,000 a-wrappers .......... 38.40 
Bag of 1000 Wire ties . .. ...... . ..... 12.50 
Track Ball Roller Sets 

For Centipede .............•.... 5.95 
For Millipede .. . .... ....... .. ... 6.95 

Roller Bearings ............... • .... 2.45 
Fans (3" or 5" ) . .. .................. 9.95 
Video Cabinets (new & empty) 

19" table .. ........... . . .. .. . 125.00 
Multi-game Systems 

3-in-1 ....................... 199.00 
4-in-1 ....... .. ... ...... .. . . . 329.00 
Used Kits & PCB's call for prices 

Video Arcade Analyzer: 
Test Fixture for monitors 
Lists for $495 NOW ONLY $295 

Used Parts 
We have the largest selection of used 
PCBs in America! We buy and sell -
Call us now for our u1>·to-date pricelist. 

Com1>le te Game R epair Service 
Monitors. PCBs, Power Supplies, etc.! 
I-DAY TURNAROUND AVAILABLE! 

Eldorado Products 
14816 Main Street 

Gardena, California 90248 

(213) 516-9522 
FAX # 213-516-7058 . 
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FOR SALE 

COIN-OP KIDDIE RIDES 
Y:! the Price of New! 

We have every make and brand available. 
(You name It, weve got It!) 

REDEMPTION GAMES 
~the Price of New! 

We have every make and brand available. 
Skea Balls - Hi Balls - Superballs 

Whac-A-Mole - Sweet Licks - Knockdowns 
Big Mouth - Boom Ball - Poker-Rines 

Bingo-Rines - 21 - Tin Can Alley 
Roll-downs - Bowler Rollers - Dip Bowlers 

(You name It, we've got It!) 

ARCADE NOVELTIES 
Y:! the Price of New! 

We have every make and brand available. 
Arm Wrestlers - Punching Bags - Balloon Machines 
Lovetesters - Egg Machines - Dollar Bill Changers 

Quiz Machines - Kiddie Games of All Kinds 
(You name It, We've got It!) 

CONTRACT REFURBISHING 
Save yourself a bundle of money! 

Recycle and rebuild any equipment 
to "like new". 

(Call for specific quotes.) 

REPLACEMENT PARTS 
Save up to 75% off of new! 

Large inventory for coin-op kiddierides parts only. 

CARNIVAL RIDES 
Save from 50% to 75%! 

We deal in any make or model of ground 
mounted rides like Carousels, Ferris Wheels, 

Coasters, Bumper Cars etc., etc. 

We'll buy anything In any condition that'• In the 
amusement Industry. (From the smallest coin-op 
kiddierlde to a major park ride.) Except, we ~ 
compete with distributors; so we l!..2....n.!!1 deal In 
videos, pins, juke boxes, cralns and pool tables. 

We will pick-up and deliver anything we buy, 
sell or trade anywhere In the U.S.A. and most 
of Canada! Save yourself nearly 75% In 
freight and crating charges alone 

RePlay Magazine 

NEW CASINO EQUIPMENT 
Monte Carlo Party Supplies 

Blackjack - Bix Six - Triple Crown - Las Vegas Roulette 
Under & Over - Riverboat Roundup - Casino Craps 
Chuck-A-Luck - Ace-Duece-Jack - Modern Craps 

Poke Dice - Crown & Anchor - E-Z Craps 
Baccarat - Beat The Dealer 

Poker Tables - Game Tables - Game Wheels 
Casino Chips - Cards - Casino Wheels 

Bunny BoardTM Table Toppers 
(We stock everything!) 

NEW PROMOTIONAL ITEMS 
Dunk Tanks - "Mini" Gas Cars - Flush 'Em Tanks 

Animated Characters - $ Machines 
Giant Inflatable Balloons 
Plus many more Items 

NEW DECOR ITEMS 
Fun Mirrors - Porcelain Signs - Street Lights 

Neon Clocks - Lamp Posts - Neon Signs 
Plus "Bigger than Life" Sports Items & Office Items 

Plus many more Items! 

NEW PARTY RENTAL GAMES 
Sea of Balls - Inflatable Bounces - Ladder Climbs 

Plus many more Items! 

ANTIQUES & MEMORABILIA 
Slot Machines - Coke Machines - Carousel Horses 
Coke Accessories - Gas Pumps -Arcade Games 

Gas Pump Globes - Fire Trucks 
Plus many many more Items! 

AMUSEMENT PARK RIDES 
Save from 50% to 75%1 

We deal in any make or model of trailer mounted 
or trailered rides like Swings, Trains, Ferris Wheels, 

Carousels, etc., etc. 

Now I• your chance to: Clean out your 
warehouse, back room and basement. . • no 
matter what the condition of the hem might be, 
turn It Into cash to buy ScOmethlng from me or 
someone else that will make you money! 

Come vlalt our plant and 1ee our large 
selection. See our facllltlea and meet our 
staff. We'll pay for your airplane ticket. (Call 
for details) 

CALL (309) 788-0135 
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for toy profes-sionals! 
1-800-992-2388 
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FROM 

KRAMER GAME TM 

YAMATE (W4/F5) 
PC BOARD 

HI-LO DOUBLE UP 
STRIPPER 

DUAL COIN MECHS 

KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 

PARTS: 1-800-631 -2126 
CUSTOMER SERVICE: 1-215-788-8516 

July 1990 

WE DO ALL TYPES OF 
P .C. BOARD RE PAI RI 

WE SPECIALIZE IN 
POKER BOARD REPAIR 

* * Sales-Service-Parts 
* Distributor for leading coin 

Machine Factories! 

JAY'S VENDING SERVICE 
North Point Village Shoping Center 

4035-4037 North Point Blvd. 
Baltimore, MD 21222 

(301) 388-0993 (301) 388-1425 

45RPM 
RECORDS SLEEVES 

Minimum order 300. 20 lb. white. 
$15 per (300) plus $3.00 shipping 
& handling. We accept Visa, American 
Express, Mastercard. 

CALL TOLL FREE 
(voice or 24-hour FAX) 

1-800-950-JU KE 
TITLE STRIP PROGRAM COMPANY 

Box 333, Riva, Maryland 21140 

HELP WANTED 
TOP-NOTCH ELECTRONICS 

TECH WANTEDI 

For leading mountain-area 
distributor. Salary is com
mensurate with experience. 

* 
FOR IMMEDIATE 

CONSIDERATION CONTACT: 

COLORADO GAME 
EXCHANGE 
2830 W. 9th Ave 

Denver, CO 80204 

303-893-4300 

RePlay Magazine 
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M&P AMUSEMENT 
658 West Market St. • York, PA 17405 

(717) 848-1846 
FAX: 717-854-6801 

ASK FOR PHIL OR TERRY OR MIKE 

SUPER SPECIALS WANTED 
(COMPLETE GAMES) 

APB (w/seat) . . . ..... . . . ... $895 
Bowler Roller (w/ticket) ....... 795 
Buggy Challenge (s/d) . . . .... 895 
Choplifter (s/d) ...... .. . .. .. 450 
Continental (s/d) ....... .... 1795 
Crime Fighter Kit .. . ........ 695 
Dwarl Den .... ......... . ... 850 
Flip a Winner (3-pl.) ...... .. 1295 
Grayhound Basketball 

(w/dollar bill acceptor) .. . 1195 
Kramer Crane . . ...... . .... 1195 
Nashville .. . ...... . ....... 1295 
Pixel # 903 .. . ............. 695 
Pixel # 905 ....... . ...... . . 895 
Rowe MC-25 ............. 1550 
Speed Buggy . .... ........ 995 
Splash Downs ........... 2995 
Stock Market ............... 500 
Superman (kit) .... . . .. ... . . 795 
Ticker Tape ............. . .. 500 
Toki Kit ... ... ............. 895 
Wedges/Ledges (4-pl.) ... . .. 4995 
Wac-a-Mole (2-pl. w/t) ..... .. 2495 
13" Philadelphia Skee-Ball . (H) 

with sound and tickets ... 1595 

DEDICATED P.C. 
BOARDS WITH USED 

ACCESSORIES 
Bad Dude ...... . . . ....... $595 
Contra . ........ . .......... 200 
Escape from Planet ..... . .. . 395 
Gauntlet II ................. 150 
Gondo Mania .... . ......... 200 
Guerrilla War ........ . ..... 200 
lkari Warrior ............... 150 
Karate Champ .... . ... . ..... 100 
KLAX . .. . ...... . ......... . 895 
Kung Fu Master ..... . ...... 100 
Main Event . . ... . ..... .. ... 150 
Ninja Gaiden ........... . ... 595 
P.0.W ........ . ... . ....... 225 
Rampage . . . . . . . . . . . . . . . . . 150 
Road Runner . . ... ... . . . .... 50 
Robocop ...... . ........... 595 
Vie Ar Kung Fu ............ . 100 

RePlay Magazine 

After Burner Sitdown 
MC 35 Changer 

Dixieland 
Final Blow (ded .) 

Final Lap (s/d) 
Galaxy Force (s/d) 
Hard Drivin' (s/d) 

Namco Four-Trac (s/d) 
Stun Runner (s/d) 

Thunderblade 

MUSIC 
Rock-Ola 480 .... . . . . . . ... $695 
Rock-Ola 484 ............ .. 750 
Rock-Ola 488 ........... ... 895 
Rock-Ola 488 

(w/dollar kit) ......... . . . 995 
Rock-Ola 490 ......... .. . . 1195 
Rock-Ola 490 

(w/dollar kit) . . ......... 1345 
Wurlitzer "One More Time" 

(w/dollar kit) ... ........ 3895 
Rowe combo w/$1 & $5 . . ... 2995 
Rowe 89 ... . . .. . . ..... . .. 1445 
Seeburgs .. .. .. ... ... .. . . . Call 

PINBALLS FOR SALE 
Comet ....... . ... . .. .. . .. $695 
~14 ... . .... . ............. 550 
Fire ...... . . . .... . ..... . .. 850 
High Speed .......... .. . .. . 795 · 
Millionaire ................. 795 
Mousin' Around .. . ... ... . . 1595 
Pinbot .............. ... .. . 945 
Police Force ......... . .... 2150 
Raven . .... . .. . ........... 495 
Truck Stop . .. . . . .... .. ... 1195 

VIDEOS FOR SALE 
After Burner (u/r) .. .. . . ..... . . $1395 
Alley Master ............. .. .. . . 350 
Altered Beast . .. . . . . . . .. . . ... . . 695 
Bad Dude . .. . . . ......... . .. .. 1195 
Big Run ...... . . . .. . .. . . . .... 2695 
Black Tiger ...... ..... .... . .... 395 
Blades of Steel ................. 550 
Buggy Challenge ....... . ....... 695 
Championship Sprint .... . . . .... 1295 

July 1990 

Cheyenne Gun .. . . .. . . . . . . .. .. $425 
Choplifter (s/d). . . . . . . . . . . . . . . . 450 
Contra ..... . ................. 495 
Continental Circuit. ............ 1295 
Continental Circuit (s/d) ......... 1595 
Crack Shot . . . . . . . . . . . . . . . . . . . 495 
Cross Bow Gun ............ . .. . 395 
Devastators ... .. . . ............ 595 
Double Dragon .. . ..... . ...... .. 850 
Empire City ...... . . . .......... 295 
Endure Racer (u/r) .... . . ........ 850 
Gimme-A-Break ..... . . ......... 850 
Gauntlet II .. .. . . . . ............ 695 
Gunsmoke ......... . ......... . 325 
Hang On . .. ..... . ............. 945 
Heavy Barrel ....... . . .. ....... 750 
Indiana Jones ..... . . . ......... 695 
Kajeki . ........... . . .. ..... . . . 395 
Karate Champ ......... . ... .. .. 400 
Kid Niki ... .. .... .. .... . .... . .. 395 
Konami GT ... . ........... . .. . . 995 
Mat Mania ... .. .. . ....... . .... 175 
Mania Challenge . .. . ..... . ..... 195 
Narc ....... . ...... . ... . . . . . . 1795 
1942 (s/d) ........ . ........ . ... 550 
Paperboy . . . ............ . ... . . 845 
Operation Wolf ... . . ... . .. . ... . 1350 
Pole Position I ........ . . . ... . . . 750 
Pole Postion II. . .... . .... . ..... 950 
Rampage .... . ... . . . . .. ....... 550 
Rastan ..... . ... . . . ........... 650 
Ring King ...... . ... . .. . ....... 295 
Robocop (dedicated) .. . ... . .... 1045 
Road Blaster ......... . ...... . 1295 
Shinobi ..... . . . .. . . . . . ........ 895 
720 ° . ............ . . . .... . .. 1495 
Sky Shark ...... . ............. . 650 
Spy Hunter ......... .... . . .. . .. 650 
Spy Hunter (s/d) . . .. .. ..... . .. . . 650 
Spy Hunter II .. . . . ............ . 550 
Super Basketball . . ..... . ....... 295 
Super Contra (ded.) ..... . .. . .... 695 
Super Hang On (s/d) .. ........ . 1995 
Super Hang On (u/d) ........ ... 1395 
Super Sprint ... . ..... . , . . . . .. . 1395 
Superman .............. ..... . 895 
Time Soldier .......... . . . .... . . 395 
Thunder Blade (u/r) ........ . . . . 1295 
Toki ...... .......... ........ 1295 
Turbo (u/r) .. ... ...... . ........ 450 
Turbo (s/d) ............ . . ... ... 650 
Vindicator . .. . ....... . .. . .... .. 695 
WEC Lemans . . ........... .. ... 995 
World Series ..... . . ...... ..... 450 
WWF Dedicated ....... . ....... 1495 
Xenophobe .... . .. . .... . . . ..... 395 
Xybot ............ .. ........ . . 695 

Page 173 



LIGHTED PUSHBUTIONS 

SPACE AGE 
ELECTRONICS 

26524 Golden Valley Rd. • Suite 507 
Saugus, California 91350 

CALL FOR FREE CATALOGUE: 

(805) 252-4400 
FAX: 805-251-8596 

AVAILABLE EXCLUSIVELY IN PUERTO RICO THROUGH 
AMERICAN IMPORTS: Phone (809) 840-7140 • Fax (809) 840-9564 

USED GAMES & 
USED P. C.B.s 

BUY • SELL • TRADE 
Full Line of Conversion Supplies 

*THIS MONTH'S SPECIAL* 

RYGAR P. C.B. 

$195001 
ONLY e 

ASK FOR MIKE OR JIM OR SYLVIA 
- SE HABLA ESPANOL -

ELECTRONIC ENTERTAINMENT, INC. 
597 E. Crosstimbers • Houston, Texas 77022 

(713) 695-4220 
FAX: 713-695-4220 

KITS! KITS! ROSES ARE RED, BOOTLEGS ARE BAD, WE LOWERED OUR PRICES : THE BEST WE'VE HADI 
ALL KITS INCLUDE BOARD AND MARQUEE (& MONITOR GLASS IF AVAILABLE) 

$30 $75 $150 $550 
Centipede, Challenger Elevator Action, Food Fight Blades of Steel, Demo Derby Ninja Gaiden , Robocop 

Donkey Kong Front Line, Journey Guerrilla War, Gunsmoke Tecmo Knight, Super Contra 
Donkey Kong Jr. Joust, Joust II, Mr. Do! Gold Medalist (for Gauntlet) Hippodrome 

Frogger, Kangaroo Moon Patrol, Pac-Man Karnov, Super Dodgeball 
Kaos, Locomotion Pac-Man+ , Pengo, Q*Bert Xybot, Rampage $850 
Phoenix, Pleiades Robotron, Rush 'N Attack 

Bottom of Ninth Seicross, Satan's Hollow $250 
$50 Tag Team, Time Pilot '84 Bionic Commando 

Crime Fighter 
Ghouls 'N Ghosts 

Astro Blaster, Bosconian Time Pilot, Theif, Tin Star Devastator, Kageki , Last Duel Midnight Resistance, Willow 
Buck Rogers, Dig Dug Tron, Track 'N Field Pyros, P.O.W., Silkworm 

Hogan 's Alley, Make Trax Xenophobe (wnoystick) Ras tan 
Mat Mania, Polaris Zookeeper 

MONTHLY SPECIAL Popeye, Roe 'N Rope $100 $350 
Scramble, Sinistar Birdie King, Breakthru Dyger, Downtown 1982 Lincoln 

Stargate, Vs. Duck Hunt Bump & Jump, Choplifter Heavy Unit, Nastar Warrior MINT CONDITION Vs. Freedom Force Commando, Empire City V-Ball , P-47 $6,000111 Wizard of Wor Gauntlet, Hangman, Hat Trick -~ Rolling Thunder 
Zarzon, Zaxxon I Robot,Jailbreak,lkari Warrior Load with Boards & 

$75 
Karate Champ, Kung Fu Hero 

$450 Drive it Home!!! 
Mach Ill , Mag Max, Millipede 

10 Yard Fight, Arabian Mania Challenge Altered Beast, Bad Dudes (board extra) 
Championship Baseball Marble Madness, Punch Out Cabal, Heavy Barrel 

VISA-MASTERCARD Crazy Climber, Crystal Castle Ring King, Star Wars R-Type, Shinobi, Twin Cobra 

ALPHA AMUSEMENTS 
26477 Hoover• Warren, Ml 48089 

TOLL FREE: (800\ 33-GAMES * FAX: 313-756-1563 * (313) 756-1555 latter 5 P.M.\ 
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NEW * NEW * NEW * NEW * NEW * NEW * NEW * NEW * NEW * 

*FEATURES 
COUNTERTOP 

• MARS $1 - 5 - 10 - 20 with Stacker STANDARD 
• Just 17" High x 18" Wide x 20" Deep 
• Lightweight - 58 lbs. 
• All Plywood/Formica Construction 
• 9" Color Monitor 
• 360° Full Swivel Base 
• UPS Shippable 
• No Coin/No Bill Version Available 

*PROGRAMS 
• Lucky 8 Lines 
• Hi-Lo Joker Poker 
NEW Bonus Poker 
NEW American Poker 
NEW American Video Pull Tabs 
NEW Florida Skill Draw 
NEW Super 16 Line/Trivia 

QUALITY BUILT • QUALITY SERVICE • COMPLETE FACTORY SUPPORT 

RePlay Magazine 

CALL US TOLL-FREE TODAY! 

Huntingdon Valley Industrial Center 
3979 Mann Rd. 

BI J .T inc: Huntingdon Valley, PA 19006 

IL I (215) 322-3232 
Fax: 215-322-3238 

1-800-666-7776 
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HARNESSES• INTERFACES 
COLOR CONVERSION P.c.e:s 
CUSTOM WIRE HARNESSES 

MADE-TO-ORDER 

JAMMA/GENERIC HARNESSES 
CONVERSIONS MADE SIMPLE 

WITH 

INTERFACE BOARDS ..... 

Double male interface board with 
Jamma pinout one side & choice of 
either 28/56, 22/44 or 18/36 on other 
side. Male/Female interface board 
with male Jamma pinout on one side 
with choice of 28/56, 22/44 or 18/36 
female connector on other. All boards 
have provisions for jumpers from one 
side to the other. Boards wired to your 
pinout. Also, 28/56 male cards. 
Nintendo monitor color conversion 
PCB, simple installation instructions 
furnished. Quantity prices on request. 

LOUISE'S HARNESS SHOP, INC. 
712 County Rd. 58 • Prattville, Alabama 36067 

1-800,365-1941 • (205) 365-1841 
FAX: 205-365-4435 

Zlggi The Talking Clown· 
Cash in on the growing 
children's market with Ziggi 
the Talking Clown. This low 
cost, high volume toy vendor 
offers years of trouble-free 
profits and these unique 
Mayoni features: 
• Extensive Vocabulary 
• Self Clearing Anti-jamming 

Mechanism 
•Vend Any Size Egg or 

Capsule 
• 1 Year Warranty 
Call Mayoni today for more 
information. 

1 (800) 345-1183 
MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 . 

NiQI! ~f:J<iKING 1~8 AGE!NT ...••... ·. 
. ·.·:·:·:·.-··:·: :":<:::::::::::::::~::::::: ... ·.·.·.".'.·.-.·.. . ·.·.·.·.·.·.· .. ·:-.-;.:-:-: .. :-:-:-:-:-:·:-:-:-:-:-:.:-:-:-:-:-:-;.·.·.· ... 

MONITOR 
GET·WELL KITS 

§~ 
e [Sl{ 
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IJL-Wl JOYSTICK 
•MICRO SW 

JLW - U 
•LEAF SW 

JLW - R 

July 1990 

WICO Now Distributes 
Zanen Get-Well Kits 

SAVES TIME & MONEY 
ON MONITOR REPAIRS! 

* KIT #101 : Eliminates most problems with 
the Electrohome G07 color monitors 
(warping, blacking out, smearing, etc.) 
17 parts. $7.95 ea. L/10 $6.95 ea. 
WICO #36-0243 

* KIT #201 : Eliminates most problems with 
the Wells-Gardner K4600 series monitors 
(warping, brightness problems, etc .) 
14 parts. $6.95 ea. L/10 $5.95 ea. 
WICO #36-0244 

* KIT #301 : For Nintendo color monitors 
(Sanyo). Eliminates vertical shrinking, 
jail bars, low brightness, etc. 
$6.95 ea. L/10 $5.95 ea. 
WICO #36-0245 

MONEY-BACK GUARANTEE! WE PAY S&H 
A29951-B Flyback ... ... . . . .. . . . $69.95 
2SC3039 .............. .. ....... 2.39 
2SD870 . . . .. ' .•................ 4.49 
2N3716 . ...... ... . . . . .......... 1.95 
2N3792 ................ . . ... ... 1.95 

ZANEN ELECTRONICS 
(806) 793-6337 
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SAVE 250/o 
ON COMPLETE SYSTEM 

Are you tired of swapping out machines, buying dollar bill validators, 
losing accounts due to breakdowns, and making coin-related service 
calls? Installing the IMONEX COIN SYSTEM can reduce all of the 
above! 

P.O. Box 519 • Katy, Texas 77492-0519 
(713) 692-7021 1-800-446-2719 

FAX: 713-391-4239 

e INCREASE SALES 

e ANTI-CHEAT 

e NO MOVING PARTS 

e NO ELECTRICITY 

e VEND UP TO $7.00 

e NO ELECTRONIC 

REPAIR COSTS 

e QUARTER ONLY 

e ACCEPT OR REJECT 

CANADIAN QUARTERS 

e DECREASE COIN 
RELATED SERVICE 
CALLS UP TO 95% 

e AVOID EXPENSIVE 
ELECTRONIC 
ACCEPTORS 

CALL 
TODAY! 



* OPPORTUNITIES * 
AVAILABLE IN: 

Texas, Georgia, Kansas 
Hawaii, Missouri 
Michigan, Illinois 

"We're looking for the very best talent to 
Requirements: join our excellent and exciting company." 

1. A winning attitude 
2. A passion for excellence 
3. Demonstratable results in Amusements Industry Management 

* Store Managers: $21,500 - 30,000 per year. 
* Area Managers: $27,500 - 32,000 per year. 
* District Managers: $36,000 - 48,000 per year. 

Benefits: 
I. A Great Company w ith Great People 
2. The Opportunity to Win 
3. Training 
4. 401K and Profit Sharing 
5. Exceptional Bonus Programs 

"If You are a Winner and want to work with 
the best, write us NOW!" 

1. Tell us about you and what you will add to our team. 
2. Attach a copy of your work history and accomplishments that 

you are proud of. 

Send To: FUN FACTORY, INC. • PERSONNEL DIRECTOR 

91-246 OIHANA ST. •EWA BEACH, HI 96707 

,-TALKING VENDOR DISPENSES 
,:~' __ ... 
/::.--: __ 1.5" (38 mm) Wheel Vends ~\l,0\\s 

..?.;;, ~~~: - :__ • 1.3" (33 mm) Capsule o\s'"'\ ... :1~0 
· ' '', 'ff P." ~tS 
~ ',',: • Large Gum and Candy so~~~~'\\\tS 

1.125" (29 mm) Wheel Vends r-.~\) l)\>t~ 
• Gum and Candy 

Adjustable Merchandise Wheel Vends 

YOUR SOURCE 
FOR: 

Our All New 
2.3" Round 

Clear Capsule 

All types of small bulk items. 
Coinage size up to 1.25" (32 mm) 
Machine size height 25" (63.5 cm) 
Width 8" (20.3 cm) Depth 8" (20.3 cm) 

Custom sounds - can have your own 
record made to say anything for 5 seconds. 
Up to 4 different sayings on each side. 

Both Halves Same For: ...._ _______________ __ 

$1.00 items; 50 items 
.25 Feature items ~ 

,,,.- --....., cranes etc. ~ 
. / \ \____ _ _,: 

~~ 1 .3" Capsules 
\..._ _ _/ Mixed colored top with clear 

bottom. Filled or empty. 

Rings in Q Holders 
j Bulk or Assembled . 

•Mixes 
• In-capsule - items 
• Rings & Holders 

Bulk & Assembled. 

TALKING VENDOR CO. 
P.O. Box 326 •Chatham Ontario • N?M 5K4 

Phone: (519) 351-2181 Fax: (519) 351-2181 

Page 178 July 1990 

BC-9 Conversion Kit 
SAVESHUNDREDSOFDOLLARS 
FROM BUYING NEW CHANGERS 

Converts a BC-9 to BC-35 

• $5 Acceptance 
• Solid state, self-diagnosing computer 
• Installs in minutes 

To Order Call: 
616-245-8235 

WANTED TO BUY 

MERIT 
CHICKEN DRAW 

MACHINES 

* Call: 

1-800-448-27 43 

FOR THE BEST IN 

IMPULSE 
MACHINES ... 
CALL OR WRITE TODAY! 

VAL ENTERPRISES 
1434 West Belt No., Ste. 120 

(713) 496-2900 

* 
MANUFACTURERS OF: 

• Stress Test • Fortune Teller 
• Love Analyzer • Astrology 

• Physical Rtness • Kiss-OMeter 
• Scale • Love Fever 

RePlay Magazine 
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NCR is your supplier of printers and print mechanisms for Video Poker, Kiosks, ATM's and POS terminals . We offer a full line 
of receipt, journal , and validating printers with options like 2 part paper, receipt knives, paper low and paper exhaust. Printer 
runs on 28 VDC or optional 120 VAC. These printers are used worldwide, they are proven! You 'll have fewer problems, less 
downtime, more business! 
These are not throw away mechanisms! Includes 90 day mail-in warranty. Printers and mechanisms can be factory 
refurbished! 

Here are just 2 examples of what NCR can offer you! 

NCR'2202 Receipt, 
Journal Printers 

Features 
• Print speed: 171 lines/min. 
• 42 column print 
• Driver/options board standard 
• Fast, simple paper loading module 
• Smooth stepper motor line feed 

and fast feed 
• Single and double width printing on 

same line 
• Automatic forms thickness 

compensation 
• Journal cover with autograph 

window and lock 
• Full paper handling capability 
• Fully cabinetized 
• Snap-on ribbon cassette with tear 

off edge 

• Manual paper advance wheel 
• UL recognized component 
• Journal paper out sensing (option on 

receipt) 

Options 
• Receipt knife - selectable full or partial 

cut 
• User selected Electro-stamp 
• Validation of inserted forms (6 or 15 

lines) 
• Paper out sensing (standard on 

Journal) 
• Two part paper handling (journal take

up) 

NCR 2285 Print Mechanism 

Features 
• Print speed : 200 lines/min 
• 40 column print lines 
• 7x7 or 7x9 language fonts 
• Programmable line spacing (5, 6 or 

7.4 lines/in.) 
• Fast line feed (1 character line every 

.030 sec.) 
• Standard voltage (24VDC ±5%) 
• Right angle ribbon cassette (1 OM 

characters) 
• Automatic forms thickness 

compensation 
• Worldwide safety approvals (UL, FCC, 

CSA, BSI , VDE) 

Options 
• Driver/option board 
• Paper supply 
• Paper take-up 
• User-selectable receipt knife (full or 

partial cut) 
• Fully addressable business graphics 
• Capabilty to print 2 part paper 
• End of paper sensing (journal 

exhaust) 

NCR Corporation 
Technology Marketing Division 

950 Danby Road, Ithaca, NY 14850 
(607) 274-2525 FAX (607) 274-2404 



TITLE STRIP PROGRAM COMPANY 
200 free title strips with the purchase 
of the easy-to-use computer title strip 
program . Print your own son!J titles. 
Print a list of all your records at each 
location! Over 150 features! $79.95 

CALL TOLL FREE 
(Voice or 24-hour FAX) 

1-800-950-JUKE 
Visa/Mastercard/ American Express 

'TITLE STRIP PROGRAM co.· 
~ P .O. Box 333 _m 

"RIVA, MARYLAND 21140" 

BIO· RHYTHM 
Compunetic 8r Destron 

•tickets 
·service 

Bio·Rhythm Sales 
2820-A Honolulu Avenue 
Verdugo City, CA 91046 

(818) 249·2077 

Have You Seen 
The Incredible 

T.V./8-LINE 
SYSTEM? 

* Call Us Now 
For Details! 

* TEKBILT, INC. 
1-aoo-666-ms 

HiTRON POWER SUPPLIES 
(also - isolation transformers, & multimeters) 

• HIGH EFFICIENCY 
• LIGHT WEIGHT 
•DESIGN FOR CUSTOMERS 
• SELECTABLE OUTPUTS 

UP TO QUAD OUTPUTS 
• QUALITY GUARANTEE 
• BEST SERVICE 

CALL OR WRITE 
TODAY! 

Fl DE LITY TRADING I NC. 
1760 Oak Tree Road 

Edison, N.J. 08820 U.S.A. 
-11'- .... ,".l·-· ... 

TEL: (201) 549-5721 ... "f:Ax:·-(201)" 549-8790 
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BELITA 
LIGHTWEIGHT, PORTABLE 

Coin Counter 

MANUAL OR ELECTRIC 

Automatic Stop, Inexpen
sive, Coin Tray Support, 
Bag Holder, Fast & Long 
Lasting, Only 9 Pounds! 

R.H. BELAM COMPANY, INC. 

(516) 292-2670 
Fax : 516/486-0957 
Telex: 221568 BELAM UR 

DOUBLE YOUR PROFITS WITH THIS 
UNIQUE FEATURE AVA ILABLE ONLY FROM 

" THE KING OF IMPULSE " 

Mr:~end 
(818) 718-6061 

9588 Topanga Canyon Blvd. 
Chatsworth, CA 91311 
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IMAGINE! Walkman Radio's, Telephones, Camera's, Speakers, In Your Jumbo Crane. 
IMAGINE! T-Shirts, Ninja Turtles, Rock Group, The Simpsons, 

Cartoon Characters in Your Jumbo Crane. 
IMAGINE! Hot Neon Caps, Neon Waist Pouches in Your Jumbo Cranes. 

IMAGINE! Adult Jokes, Novelties, Fun Items In Your Jumbo Cranes. 

Well You Don't Have To Imagine Any More! STAR TRACK Has Just Revolutionized The 
Jumbo Crane Machine With It's New Exclusive Super lumbo Bubble Packs"'. Our Unique 
Packaging Offers New & Exciting Hot Items That Will $$ DAZZLE$$ Your Jumbo Cranes. 
Kids, Teens, Adults Will Go Crazy For These New & Exciting Items. 

qq: ~~RE~& z;; 

T-SHIRTS 
• Simpsons • Ninja Turtles 

• Rock Groups • Novelty Prints 
• Funny Sayings • Adult Jokes 

ELETRONICS 
• Stero Radio's 
• Telephones 

•Cameras 

NEON CAPS 
• Popular Sayings 

•Jokes 
• Logo's 

MIDNIGHT DELIGHT (X-Rated) 
• 3 Pcs. Assorted Novelties & Jokes 

NEON WAIST POUCHES 
• Hot Neon Colors & Designs 

tlewYork STfll{ TJtflCK Inc. 
148 Allen Blvd. 

Sales Representatives 
Louisanna 1-800-843-0864 

New Jersey 1-800-733-6303 

Main Office & Warehouse 

Farmingdale, NY 11735 1 -800-733-501 3 
* FREE CATALOG 
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for toy professionals! 
1-800-992-2388 

CD/STORAGE BOXES Lucky 8-Lines 
New Low Price! 

Holds 100 CDs. Triple thick front/back 
walls. Double thick sides/bottom. lift 
off lid. Tote Grips. Stackable. White 
color. 200 lb. test . $6 each (minimum 
order 121. Add $8 shipping & handling. 
Visa/Mastercard/ American Express 
TITLE STRIP PROGRAM COMPANY 

P.O. Box 333, Riva, MD 21140 
CALL TOLL FREE 

(Voice or 24-hour FAX) 
1-800-950-JUKE 

ty.,.... poJI. "° Jiu foiuv. • 

1 ·800·277·6136 

$AVE $AVE $AVE 
GET $ECURITY & $AVE MONEY TOO! 

ALARMS • From as 
for Vending low as 

and Amusement $ 34.95 

§~ity 
Cam Locks, Padlocks and 

die Locks At Prices 
ou Normally Pay 

For 
Ordinary Locks! 

i 
I 

Your Money Is In 
This Machine -

Don't Make It 
Easy For A Thief! 

llilO!.I ~ CJ• 1 ~ 
DD 

video 697-D19 
TUBULAR Coin Box Protection game bar Double Door 

LOCKS at a Reasonable Price 697-G07 Security Bars 

LOCK AMERICA, INC. 
PHONE: (714) 373-2993 FAX: 714-373-2998 

1-800-422-2866 (national) 1-800-262-2866 (California) 
Mid-Atlantic States, call G&H Enterprises 
1-800-448-2075 1 ·301-732-4000 
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Have you seen 
the incredible 

T.V./POKER 
remote control 

business 
stimulator? 

*** Call for details! 

TEKBILT, INC. 
1-800-666-7776 

H ERE ARE THE 

2 TOP EARNERS 

THE 

TALKING 
GYPSY 

THE ONLY ONE WITH THE 

CRYSTAL BALL 

TH[ 

DELUXE 
LOVE METER 

THE ON LY TALKING 

LOVE lAETER ON THE MARKET 

Mr:~end 
(818) 718-6061 
9588 Topanga Canyon Blvd. 
Ch:.tsworlll, CA 9 13 11 

C MR . Vf'HO · l990 ·ALL R IGHTS RESERVED·Pt4TDIT PEPONG 
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MODEL THE BEST BUY IN 
THE INDUSTRY! P5D5 

24 

15 

1. R. H. Belam Co. 
(516) 292-2670 
2. Crown Billard & Sound Supplies 
(516)593-4747 
3. Mondial International Corp. 
(201)467-9700 
4. Active Amusement 
PA(800)822-3748, (800)523-3523 
5. State Sales & Service Corp. 
(301)646-4100 
6. Brady Distributing Co. 
(704)525-8130,FL (305)621-1415 
7. Drew's Distributing 
(803)574-0162 
8. Sunn Amusement Dist. 

(407) 774-9636 

RePlay Magazine 
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1.7 1.8 

23 

9. Commercial Music 
(214)741-6381, (800)442-7281 
10. Jack's Amusement 
(806)762-6283 
11 . Colorado Game Exchange 
(303)893-4300, (800)999-3555 
12. United Distributors 
(800)SEL-GAME 
13. Eldorado Products 
(213)516-9525 
14. Mountain Coin Distributing 
(702)736-1983 
15. General Coin Distributing 
(800)888-8205 
16. Central Distributing 
(402)553-5300 

7 

17. World Wide Dist. 
(312)384-2300 
18. C&P Distributing 
(219)256-1138 
19. Shaffer Distributing Co. 
OH (800)282-0194 
KY&VW (800)848-0307 
20. Borma High Tee 
(416)889-7989 
21. Southgate Amusement & Vending 
(512)824-9223 
22. Wild Distributing Corp .. 
(713)528-6655 
23. Roby Amusement & Vending 
(502)683-n54 
24.Vancouver Amusements Ltd. 
(604)298-8662 

Distributor & Game Manufacturer Inquires Invited 
Call (201)874-4072 Fax (201)874-5274 

RARITAN COMPUTER, INC. 
1o<nene ctt$9iJ§ ' ~ P.~H@M~ij~~ 'N?:''.QQ?Q~ : : :: :: : : :: r 
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* ATTENTION * 
CD MUSIC OPERATORS 

* 
Add color and appeal to your Rowe 
CD boxes. Blank pastel title strips in 
5 colors die cut and perforated for 
easy use . 

125 sheet (500 strips) asstortment 
FOR ONLY $25.00 

SEND COMPANY CHECK OR MONEY 
ORDER TO: 

COLONIAL VENDING CO. 
946S.Chapman St. 

Greensboro ,NC 27 403 
(919) 272-6000 

Send S.A.S.E. for Sample 

FOR SALE 
VIDEO ARCADE 

(w/license) 
With or without complete game repair business ... 

Los Angeles Area 

(213) 928-7735 or (714) 521-0580 

Have You Seen 
The Incredible 

T.V./8-LINE 
SYSTEM? 

* Call Us Now 
For Details! 

* TEKBILT, INC. 
1-800-666-m& 
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WANTED: 
* DIXIELANDS 

*G.D. JUKE BOXES 
* USED ARDAC'S 

Phone: (412) 922-5680 
Fax No.: (412) 922-0661 

TM 
QUALITY PLUSH PRE-PACS soe 

TM 
QUALITY PLUSH PRE-PACS $1.05 

TM 
QUALITY PLUSH PRE-PACS $1.30 

We are the only manufucturer of Quality 
Plush Pre-Pacs, wiili 8>upreme quality 

at lowest prices and over fli8ht delivery. 
[We have all season of variations) 

~BEST MFG CO. 
1-800-962-4486 
(414) 547-5051 

July 1990 RePlay Magazine 
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mARS ELECTRon1cs ® 

$1 .. $5 .. $10 .. $20 

BILL ACCEPTORS 

• Bigger Profits •Easiest to Install 

TEKBILT Inc. is proud to 
announce its official 
appointment as: 

MAAS ELECTROnlCS 
~/,«m,e;/ 

Factory Authorized 
SeNice Center 

CALL US TOLL-FREE TODAY! 

Huntingdon Valley Industrial Center 
3979 Mann Rd. 

Huntingdon Valley, PA 19006 

B I J T · (21 s> 322-3232 
I L I ~ n c Fax: 215-322-3238 

1-800-666-7776 



WANT TO BUY: 
USED 

MERIT BOARDS ..• 

* 
CALL: 

1·800·448·2743 

FOR SALE 
(10) Grayhound Skill 

Cranes 
8 used (3 months), 2 New 

Joysticks * Bill Acceptors 
Metal Cabinets 
DAN MOORE 

(406) 656-6401 or 
(406) 932-4419 

VIDEO MEJICO 
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DI NO A LAS DROGAS 
(SAY NO TO THE DRUGS) 

- PAY CASH -
YOUR NEW AND USED 

GAMES, NOVELITIES, 
KIDDY RIDES, AND 

CRANES, ETC. 

VENDEMOS TODO 
EQUIPO PARA SU SALON 

0 ARCADA 
FAX MEXICO, OF. (5) 7600949 

FAX TORREON, COAH. 
(17) 130668 

July 1990 

WANT TO BUY 
• Final Lap 
• Four Trax 
• Hard Orivin' 
• Shoot to Win (2-pl.) 

(815) 932·7666 Ask for Don 
Need by 9-15. If you have 

summer locations . . . let's talk. 

ATTENTION MECHANICS 
Learn and Understand 

the 70 VOLT CV System 
Easy to Understand 

31 -page Booklet 
ONLY $9.95 

Send Check or Money Order To: 

ROD MANCHESTER 
COMPANY 
350 Los Altos 

American Canyon, CA 94589 

Amusement & Vending 
Business For Sale 

KEY WEST, FLORIDA 
Video • Jukes • Pool 
Cranes • Pins • Gig . 

Business Established For 10 Years 
8 Sq. Mile Route Area 
40160 Gov't Contract 

Price: $350,000 I Net $100,000 

LIVE & WORK IN PARADISE!!! 

Myron Hammond Brk. 

(305) 296-3978 

FOR SALE 
COIN COUNTING EQUIPMENT 
* Standard-Johnson NNEC5 Console 

counter/wrapper/bagger . . . . . . . . .... $500 
* Bryand! SGSK sorter/counter/bagger. . 500 

TAKE BOTH COUNTERS FOR 800 

AMUSEMENT EQUIPMENT 
* Auto-photo Color Model 21 

Photo Studio ..................... $5200 
* Bob 's Space Racers Roller-Bowler (2-pl.) 

w/o compresser 2-available ....... 1500 ea. 
*Lucky Crane - low boy, 7-available .. 800 ea. 

NOT WORKING 
* Hercules Giant Pin. . . . . .. ........ . $200 
* Farfalla Pin ............ . 200 
* Meltec Boom Balls-No PCB 's 5-avail. ... 150 
* 6-U/R video games, all vert. monitors 

for conversions ............ . . . ... 150 ea. 

PACKAGE DEALS AVAILABLE 
Professional Electronics, Inc. 

P.O. Box 463 • Mt. Laurel, NJ 08054 
Tel: (609) 234-1742 (Iv. Msg.) 

Fax: 609-722-1483 

RePlay Magazine 
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45RPM 
STORAGE BOXES 

Holds 200 records. Triple thick front/ 
back walls. Double thick sides/bottom. 
Lift off lid. Tote grips. $5.00 each .. . 
minimum order of 5. Pllease add $4.00 
shiJ>ping and handling. We accept Visa, 
Mastercard, American Express. 

CALL TOLL FREE 
(voice or 24-hour FAX) 

1-800-950-JUKE 
TITLE STRIP PROGRAM COMPANY 

Box 333, Riva, Maryland 21140 

Lucky B·Lines 
New Low Price! 

fJI~ p,,J/, ID If..~· 

1-800-277-6136 

BALLY 
STRIKES & SPARES 

Shuffle Alleys 
WI Ticket Dispensers 

$1000 each 

• 
Available in No. Calif. 

(408) 732-0475 

Competitive power supply and chassis 
O.E.MS & customers' design welcome! 

#53210 

ALL KINDS PARTS OF VIDEO GAME ALSO AVAILABLE 

RePlay Magazine July 1990 

SWITCHING POWER SUPPLY 
MODEL AC INPUT DC OUTPUT 

53020-1 AC 90-135V + 5V/7A, -5V/1A, +12V/1A 

53020-2 OR + 5V/12A, -5V/1A, + 12V/1.0A 

53020-3 AC 190-245V + 5V/15A, -5V/1A, + 12Vt2.5A 

1. OVERLOAD PROTECTION 
2. BUILT-IN EMI FILTER 
3. SHORT-CKT PROTECTION 

ON ALL OUTPUT 

4. HIGH EFFICIENCY, LOW COST, 
HIGH QULAITY 

5. DESIGNED TO MEET U.L,. 
C.S.A. V.D.E. 

6. 100% BURN-IN TEST (FULL LOAD) 

VIDEO CHASSIS 
MODEL SUITABLE CPT COMPATIBLE DEFLECTION YOKE 

53210-1 14",20" 1 4" (20") RH: 2.4!1 RV: 56!1 

53210-2 26" ,28" 26" (28") RH:1.3!1 RV: 38!1 

1 . POWER SOURCE: AC 11DV 4. H. & V. POSITION ADJ .. H. & V. 
HOLD ADJ., H. & V. SIZE ADJ. 2. POWER COMSUMPTION: 40W 

MAX 
3. R.G.B.GAIN CONTROL 

5. INTENSITY ADJ. 11DV DC 
VOLTAGE TUNING 

6. HIGH VOLTAGE OUTPUT 25KV 

EAGO COMPANY LTD . 

TAIWAN OFFICE 
5F., # 250, AN-HO RD., 
TAIPEI, TAIWAN, R.O.C. 
TEL: (02) 736-6785-6 
TELEX: 23692 EAGO 
FAX: 886-2-736-3084 
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VIDEOS USADAS 
CANTIDAD CALIDAD 

Perfecto Para Su Conversiones! 

SPORTS INDOORS 
6180 Doniphan, B-1 
El Paso, TX 79932 

(915) 833·0444 

~ 
•POKERS •CRANES 
•8-LINES •BASKETBALL 
•KITS •SKILL DOZER 
CALL 1-800-631-2126 FOR 
PRICING. ALL GAMES ARE 
READY FOR IMMEDIATE 
SHIPMENT. JUST MENTION 
THIS AD AND GET $50 OFF 
OUR ALREADY LOW PRIC-
1 NG. OFFER EXPIRES 
8/31/90. 

KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 

PARTS: 1-800-631-2126 
CUSTOMER SERVICE: 1-215-788-8516 

July 1990 

USED POKERS 

* 8 SMS UPRIGHTS 
* 14 GRAYHOUND 

UPRIGHTS 

* 1-800-726-9543 

Lucky 8-Lines 
New Low Price! 

'YO<A """' "" II.. ~. 

1-800-277-6136 

~ 
j I CAN VEND ... 
~ .. CANOY * NUTS * CAPSULES 
~ .. TOYS *GUM * ETC. 
~ 

I Mr~~nd 
~ 
~ 
" 

(818) 718-6061 
9588 Topanga Canyon Blvd. 
Chatsworth, CA 91311 
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The BIGGEST 28" Color Monitor 
and INCREDIBLE Offer 

• Front Control 
• Black Matrix 
• Full Square 

Videocolor Brand 
Model #: A66EAS02X01 

X ig;;'scoMc~:u:e·LTD. 
P.O. BOX 81-110, Taipei, Taiwan, R.C.O. 
TEL: 886-2-713-8071 
FAX: 886-2-713-9646 
TLX: 19252 ENSCOLTD 

Portable 
Coin Counters 

FEATURES: 
• Counts coins and 

tokens of almost 
any size 

• Metal coin tray 
and base 

• Reversible motor 
• 5 digit resetable 

counter 
• 1 Year Warranty 

HAPP CONTROLS, inc. 
Manufacturers of Electronic Controls 

106 Garlisch, E lk Grove, IL 60007 
Phone : (708) 593-6130 
FAX : (7 08) 593-6137 TELEX : 297249 CONTROLS UR 

ORIGINAL ''PETER CHOU''® 
SWITCHING POWER SUPPLY 

THANKS! 
FOR CHOOSING US ... 
Over 300,000 Pieces Have Been Sold! 

• Improved New llA I990 Version. 
• New ISA, IOOW & ISOW Available! 

Distributed Exclusively in 
North & South America By: 

IMPERIAL INTERNATIONAL CO. 
Manufactured by: U-SAN ELECTRON CO. LTD. 

7th Fl., No. 2I6, Hoping E. Rd., 
Sec. I , Taipei, Taiwan, R.O.C. 

TEL: 886-2-9571483 
FAX: 886-2-9531382 

United Kingdom, Australia & Italy 
AGENCIES WELCOME! 

RePlay Magazine July 1990 

+SV +I2V -SV 

7A IA IA 
llA 2A IA 
ISA (new) 3A IA 

Designed & Manufactured by Peter Chou 
l.D. No. F102141288 
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WAtfTBD 
Dead or Alive 

SEEBURG 3W1 
WALLBOXES 

(alias 160s & 200s) 

(213) JUKE-BOX 

JUKEBOXES FOR SALE 
Chicago Area 

Rowe R81 ... . .... .. ..... ... ..... . .... . $495 
Rowe R82 ...... . . .. . . .. . . . .•. . ....... . . 595 
Rowe R83 .. .. ..... . . .. . . .. ...•.. .. . .... 695 
Rowe R83 w/dlNI ... . .... . .• .. . . .. . .. .. .. 795 
Rowe 84 w/dba $1 & 5 .. .. . . • .. ... . .. . .. . . 895 
Rowe 86 w/dlNI $1 & 5 ..... . ... . . .. .. . . . . 1095 

(312) 561-4886 

Lucky 8-Lines 
New Low Price! 

ty.- f>all. l;o If.. f.J..u • 

1 ·800-277-6136 

~ ...._ ________ .,.....I\) 

co co 
~------........ ----....... --...-.-----en 

MUNCIE NOVELTY CO. 
PH. 800-428-8640 

GOOD QUALITY-LOW PRICES 

~ 
0 

HELP' _:: ~ ~ ---· ~'-' 
OLD ---\ -----./ 

WE :~.~~ .~~P~E~OST I 
COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO 
SUPPLY YOU WITH THE MISSING PART THAT 
KEEPS YOU FROM MAKING MONEY! 

Video game P.C.B.s-Over 200 Kinds 
Power Supplies-Many types 
Electronic pinball parts-All makes-Playfields 
Backglasses & Electronic Components 
Laser Disk games- Players, disks & PCBs 
Monitors-All sizes: color, B&W +all XYs 
Manuals and other service data 
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WE BUY OLD 
P.C. BOARDS! 

ELDORADO PRODUCTS LIMITED 
14816 Main St., Gardena, California 90248 

(213) 516-9525 FAX# 213-516-7058 

July 1990 

PLUSH BAGS 
Heavy nylon with drawstring. 
Assorted colors. 30" x 40". 
Holds 180 pieces (a box of 
pre-mix plush) easily! 

$3.50 EACH 
Davis Music Co., Inc. 

(803) 494-3333 

COMPUTER 
SOFTWARE 

-CAMS· 
ROUTE MANAGEMENT 

SYSTEM 
A Powerful, Fast, Easy To Use System 

Increase Your Profits * Location 
and Machine Histories * Identify 

Non·profitable Machines and 
Locations * Print Collection 

Sheets * Super Easy Revenue 
Entry * Prints 1099's * 

Rotation Advisor * Numerous 
Statistical & ROI Reports * 

Free Updates 

AND MUCH MORE! 
. . . for only $995 .. . 

• 30 Day Money Back Guarantee 
• Demo Disk Available • For 

IBM PC, XT, AT & • Compatible s 
• Free Brochures • 

write or call: 
E-Soft Systems 

1276 Red Pine Circle 
Baxter, MN 56401 

(218) 829-4743 

also available 

-CALMS-
POOL, DART & CRICKET 

LEAGUE MANAGERS: 
Turn Hours Of Work Into Minutes 

Automatic Schedulers * Super 
Easy/Fast Score Entry * Tracks 
Team & Player Achievements * 
Simplifies Awarding Trophys & 

Prizes * Tracks Team Financial 
Information* Numerous 

Reports & Listings 

AND MUCH MORE! 
... for only $395 each . . . 

Multi·Package Discounts 
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LUCKY 
BUY 8 LINES ... BUY 

SELL FEATURING: SELL * Wells-Gardner monitors 
TRADE * E.E.I. $1-5-10-20-50-100 TRADE 

dollar bill acceptors 
* Full factory warranty 

LUCKY 8 LINE KITS - W4/F5 .. $525°0 
THIS KIT COMES COMPLETE WITH P.C.B., WIRING HARNESS, 

BUTION ASSEMBLY AND PLEXIGLASS. 

* 
LUCKY 8 LINE BOARDS - W4/F5 .... $369°0 

NEW CABINET AVAILABLE 

FREE DELIVERY AVAILABLE!!! 
WE'LL ACCEPT TRADES! 

SOUTHLAND DISTRIBUTING 
1611 Castle Hayne Road, Bldg. B • Wilmington, NC 28401 

(91~t ~1-~~~ioo 
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WANT .'TO IMPROVE YOUR 
JUKEBOX SOUN .. D:, 1000%? 

JUKE 

CD's 

SPEAKERS 

SK 
1K 

$150/pair 

81% 

16% 

3% 

3% of your investment is heard by 100% of paying customers. 
3% - 10% of your investment dramatically affects your return. 

PUT GOOD ACOUSTICS BACK INTO AMERICA! 
Call 1-800-366-4523 for some SOUND advice. 

Complete line of Commercial AudioNideo Equipment & Technical Services 

Full Range Loudspeakers, Ceiling& Outdoor Speakers, & Homs, 
Extension Amps, Pre-Amps, Distribution Amplifiers, Tuners & Equalizers, 

Speaker Selectors, Transfonners, Attenuators, and Relay Devices, 
In-house & Portable CD Storage Accessories, High Quality Wire, Connectors, 
Tools, TV & Speaker Mounting Brackets, Installation Hardware & Accessories 

Ask your distributor about the phenomenal LA EAST SDSeries 
Super Dispersion Ceiling Speaker! 

~t: 127 Union St., Hatfield, PA 19440 215-362-2890 or Fax 215-368-7272 
~ ~ 

EXPORT & IMPORT 

GAME PARTS! 
• High Quality 

• Speedy Delivery 

• Reasonable Prices 

• Fast Service 

• Complete Factory Support 

MADE IN JAPAN 

MAMA. TOP CORPORATION 

Page 192 

1-7-8 Higashichiyoda Shizuoka City 420 JA PAN 

TEL: 0542-63-6423 
TLX 3962-555-TOPPU-J 

•FAX: 0542-63-9374 

~· 
~ 

• OUR ACCOUNT NO IS 330-637139 WITH FU I BANK-SHIZUOKA BRANCH 

July 1990 

USED COMPLETE GAMES 
Outrun . . . . ... .. $1799 
720° .. . . ' .. ' ' ' ' ... .. .. . ' ' ........ 1599 
After Burner. . . . . . . ............ 1499 
Road Blaster . . . . . . . . .... .. 1399 
Championship Sprint . . ..... 1399 
Operation Wolf. . . . . . .... . . 1299 
Tecmo Bowl. .. . . . . . . . . . . . . . . 1299 
Arch Rival ........ .. .. ......... . .. 1199 
Vindicator II ........ ...... . . . .. ..... 999 
Rolling Thunder . . . .. 899 
Space Harrier . . . . ... . ......... 899 
Shinobi . . . . . . . ...... 899 
Double Dragon . . . .. .... . 799 
Gridiron Fight .. ... ... . ............. 699 
Spy Hunter ............ .. .......... 599 
Time Soldier .. . . . ............ 499 
Vigilante . . .. .... ........ . .... .... . 499 
Ghosts 'N Goblins .................. 499 
Xenophobe ......... . . ............. 499 
Cheyenne .......... . ... . ..•....... 499 
Kid Niki. . . . . . . . . . . . . . . . . .... 499 
Rastan ........... . . . ....... •• ..... 499 
Life Force . . . . . .... . . . . . 399 
Arkanoid ... .. . ... .. . ... . . .•••.... . 399 
Super Mario Bros.. . . . . . . . .... 399 

PINBALLS 
Elvira . . . . ... .... ................ $2199 
Police Force . . . . . . ......... 2099 
Jokerz .. . ..... . .. ............ . ... 1799 
Cyclone ..... .. . .... . .. .. .. .... . .. 1699 
Taxi ....... ................... ... 1599 
Space Station ... . .. .. .. .... .. .... .. 999 
Fire .... . .. .. . . .•••... . ..•... . . .. . 999 
Pinbot ...... .. .... ...•••• ......... 799 
High Speed ........................ 799 
F-14 Tomcat ... .... .... ... ... ...... 599 
Comet ......... ... ................ 599 
Genesis ......................... .. 599 

USED P.C.B.s (min. s100) 
P.O.W.. . . . . . . . .............. $279 
Guerrilla War .. .......•... ........ .. 179 
Alpha Mission . .......•••...... .. . .. 149 
World Series ..... .. ................ 149 
Side Arms .. ............ ......... .. 149 
Time Soldier .. .. . . ......... 149 
Rampage .... . .. . . ....... ... ........ 99 
lkari Warrior .... . . ... . . . ........ ..... 99 
Punch-Out! . . . . . . ...... . ....... .... 99 
Tank 3 .. .... .. .......... 99 
Gauntlet. ... .......•.•.............. 79 
Mat Mania ..................... ... .. 79 
River Patrol. ............ . .......... . 69 
Xenophobe ..... ... ............. . ... 59 
Karate Champ ... . . ... .......... ..... 59 
Super Basketball. . .. ................. 59 
Super Pac-Man ....... ............... 59 
Mario Bros ....... .... ............... 59 
10 Yard Fight. . . . . . . . ........ .. .... 59 
Nibbler .... ...... •. ..........•••.... 49 
~11 .......... . . . ........... ~ 
Moon Patrol .... .. .... ...... .. . ...... 49 
Championship Baseball .............. . 49 
Jungle Hunt . . .................. ..... 39 
Crystal Castle.. .. .. .. .. .. .. .. ...... 39 
Centipede ..... .. .... .. ............. 39 
Mr. Doi. .................. ....... ... 39 
Donkey Kong or Jr .. .... . . .... ... ..... 39 
Food Fight. ......... .. ... ....... .... 19 
Dig Dug ... .. .................. .... . 19 

Family Amusement Co. 
876 N. Vermont Ave. 

Los Angeles, CA 90029 

(213) 660-8180 
Fax: 213-660-8976 
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WANTED: 
LATE-MODEL 

REDEMPTION EQUIPMENT: 

*Whac-a-Mole 
Hockey Games 
Roll Down 

Bozo the Clown 
Arm Wrestlers 
Antique & Nostalgia 

DEBBIE'S AMUSE __, 
BECAUSE PLUSH IS NOT Er'-lOUGH' 

1000% PROFITS!! 
Big Mouth 
Cartoons 
Knock Downs 
Skee Ball 

Equipment 
Water Guns 
Boom Balls 
Crack Shot 
Photo Machines 
Spy Machines 

Increase Your Crane Revenues 
Up to 1000% When You Use 
Our Wide Variety Of Prepaks 

Dollar Bill Changers 
Punching Bags 

• Adult Novelty Items 
New!• Blister Carded Toys Now 

Available For Rack Jobbers. 
* Only late-model equipment in "like new" condition. ALL ITEMS IN STOCK 

& READY TO SHIP! We Pi,ck Up & Deliver 
Anywhere In The U.S.A. • 

CALL TOLL FREE Golden Amusements 
(601) 693-2484 1-800-446-4569 

NEW FACTORY KITS: 

Two Crude (Looks Great!) ..... . . $1195 
Tri Sports ........... .. .. ....... 895 
ESWAT Jr ........ ... ....... . . . . 395 
ESWAT ..................... ... 695 
'88 Games ... ........... . ... ... 395 
M.l.A ... .. . ........... ..... ... 495 
Spy ... ......... .. ... . . . .. . . ... 495 
Wrestle Wars ............. ...... 495 
U.S. Classic ......... ..... . ..... 595 
Klax ..... . .. ............. ..... 695 
Super Volleyball ............ . . .. $395 
Ameri Darts ...... ... . .... ...... 899 
Final Fight ... ........ ..... .... . . call 
Coors Bowling .. . . ... ...... . ..... call 
Badlands .. .. ... .. ... .... . ...... call 
R-Type II ......... ..... .. .. . ... . call 
U.N. Squadron ........... ... ... 1195 

lkari Ill . . . ... . ................. 495 
Lightning Fighters ..... . . . ........ call 
Thunder Fox . ...... . .... .... .... call 
Horseshoes .... ... ... ........ . .. call 
Columns (T etris Like Kit) . ......... call 
Shadow Dancer ............ . .... 895 
Bloody Wolf .. .... ....... ....... 395 
Hydra . .. ....... ......... . ... .. call 
Thunder Jaws .............. . .... call 
Combatribes . . ........ .. .. . ..... call 

USED PCB's • YOUR CHOICE • $50 

Metro Cross • Wacko • Sarge 
Donkey Kong • Defender • Joust 

Mach Rider • Super Pac-Man 
Stargate • Lazerian • Rampage 

MISCELLANEOUS: 
Used Cranes ......................... call 
Used Glass Front-Rowe & A.P.. . . . . ...... call 
Used Skee-Balls. . . . . . . . . . . . . . . . . . . .. .. call 
Model T - Beautifully Reconditioned! ..... ieall 
Whirley Buckets . . . . .. .. . ............. call 
Ice Cold Beer.. .. .. .. .. .. . . .. • . .. ... call 
Franz Big Top w/Gum Ball ............... call 
Fun Chicken . . . . . . . . . . . . . . . . . . . . . . .. call 
Candy Grabber - Great Kids piece ........ call 

RECONDITIONED ROWE 
JUKEBOXES • ALL STYLES 

EXCELLENT CONDITION 
R-B1 R-83 
R-B2 R-84 

NSM JUKEBOXES 
Galaxy 200 
City 

BIRMINGHAM VENDING COMPANY 
ESTABLISHED IN 1931 

GENERAL OFFICE FLORIDA DIVISION 
540 Second Ave. N. • Birmingham, AL 35204 4542 L.B. McCleod Rd. • Orlando, FL 32811 

(205) 324-7526 ( 407) 425-1505 
SE WATIS: 1-800-238-8363 FAX #: 205-322-6639 FLORIDA WATIS: 1-800-330-1233 

NATIONAL WATTS LINE: 1-800-288-7635 
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CENTURY VENDING 
is proud to be a member of the 

Amusement Association of 
California. If you're a California 
operator or supplier to our trade 

and want information about 
joining call: 

1 • 800 • 924-0084 
LOOK FOR OUR SEAL IN YOUR SUPPLIER ADS. 

COMPLETE KITS (with Used Tusted Boards) 

Aliens . .... . .... . . ... . . .. . . . call Strider .. .. . .. . . . . . ... .. .... $895 
Air Buster .. ........ . ... . . . .. call Toki .................... .... 995 
Badlands . ...... .. ........ .. 1395 Two Crude . . ........ . .. . .. . 1095 
D.J. Boy . .. ........... . . .... call Willow ...... ... .. .......... 1195 
Fire Shark ........ . ......... $895 Violence Fight .. . ... .. .... . . . 1095 

BOARD and HEADER 
Arch Rival. ............. .. .. $895 Ninja Gaiden .. . . . . .......... $795 
Break-Thru ................... 50 Quarterback ................. 895 
Cabal . . ........ ... ... . ... ... 975 Rastan ... . . . .. ... ......... . 395 
Crime City . ....... . .......... 995 Shinobi .......... ... . .. ..... 895 
Devastator . . .. . . ..... .. . .... 595 Silkworm ........ .......... . . 600 
Golden Axe .. . .. . . .. .. . .... . 1095 Solar Warrior ..... .. . . . . ... . . 350 
Heavy Barrel .. . . . . ........... 695 Twin Eagle ... ...... ....... .. 995 

DEDICATED VIDEOS PINBALLS 

All American Football .. . . ..... $995 Fire .... . .. ........ ... .... $1095 
A.P.B ......... .... ... ..... . . 895 F-14 ...... . ..... . . .... .. ... 695 
Bad Dudes . . .. ... . ... ... ... 1295 Jokerz . .. ............ ... ... 1695 
Contra ... . . . ................ 795 Taxi . .... . ...... .. . ... . .... 1495 
Double Dragon ........... ... 1095 
Narc ........ . . ............ 1595 

REDEMPTION 
(2) SHARP SHOOTER w/VALIDATOR (Like New) .. $4495EA. 

WANTED: USED REDEMPTION: 
SKEE BALL (Late Model Only) • KNOCKDOWN• BIG MOUTHS 

VISIT OUR SHOWROOM· 

CENTURY VENDING 
& DISTRIBUTING, INC. 

12917 S. Halldale •Gardena, CA 

IN CA. 1-800-924-0084 
OR 

(213) 532-2351 • FAX: 213-532-2355 
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FOR SALE: 

II 
CHALK 

HOLDERS 
II 

800 VALLEY VENDING INC. 
440 6th Street 

Sioux Center, Iowa 51250 

PHONE: 

(712) 722-3807 
FAX: 712-722-3808 

WANTED 
Countertops & CD Jukeboxes 

FOR SALE 
U.S.A. Countertop ... . $750 
Araknoid Countertop .... 375 
Merit Trivia Countertop . . 450 

HARRY':S VENDING CO. 
(213) 541-6744 

FOR SALE 
QUIK-SHOT BASKETBALLS 

$650 each o.b.o. 

#105 GRAYHOUND 
CASINO BOARDS 

$185 each 
POWER SUPPLY, WIRING 

HARNESS, Etc .. . Included! 

TOM'S JUKEBOX SERVICE 

(312) 342-4420 
ASK FOR KAREN or TOM 
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You Need 

DARTS?. 
We Got 

DARTS! 
*ARACHNID* 

1) Original Model 4500 ..... ... $475 each 
2) Model 4500 with Crick-Kit .... $675 each 
3) Original Model 6000* 

* Limited Number 
* Call for price 

All - Street Ready - No Break-Ins 

Jim Stansfield Vending, Inc. 
Lacrosse, Wisconsin 

608/782-7181 
Ask for Max 

DEBBIE'S AMUSEMENTS 
BECAUSE PLUSH IS NOT ENOUGH! 

1000% PROFITS!! 
Increase Your Crane Revenues 
Up to 1000% When You Use 
Our Wide Variety Of Prepaks 

•Adult Novelty Items 
New!• Blister Carded Toys Now 

Available For Rack Jobbers. 
ALL ITEMS IN STOCK 

& READY TO SHIP! 

• 
CALL TOLL FREE 

1-800-446-4569 

MOBILE RecMJ SelWice e~ 

COMPACT DISC TITLE STRIPS 
ALL MAKES & MODELS: 

ROWE INTERNATIONAL 
NSM • SEEBURG • ROCK-OLA • WURLITZER 

Call us today and receive free a complete list of CDs and prices ... 
Pre-printed title strips from this list ALSO: We have all current & oldies 
are free with purchase! 45's. We guarantee free title strips 

on all of our 45's! 
ASK FOR OUR FREE OLDIES CATALOG! 

2716 Penn Avenue, Pittsburgh, PA 15222 FAX: 412-391-8117 

Nationwide: 1-800-245-4805 
IN PENNSYLVANIA 

(1-800-472-1565) 
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'BJtLL'Y SLOT MACHINES 

REMANUFACTUREDBALLYSLOT 
MACHINES FOR THE HOME - LEGAL IN 

24 STATES! 
WORLD'S CLEANEST 

SHOPPED SLOT MACHINES 

SENDFORFREEBROCHURE 

ROYAL BELL, LTD 
5776 LAMAR ST./ RP ARVADA, CO 80002 

1-800-525-8694 FAX 303-431-6978 

CALL FOR OUR FREE 
CONVERSION KIT 

NEWSLETTER 

YIDIO COlllCTIOI 
(916) 678·5189 

C 0 I N 
A N D 

s 
OP E RATED MACHINES 

BULK VENDING SUPPL I ES 

NC E 1 9 4 1 

AA 
COMPANY 

1-800-638-6000 1-301-252-1020 
A & A C 0. P A R K W A Y M A C H I N E C 0 R P. 
1 930 GREE N SPR IN G DRIV E 
T I M 0 N I U M . M A R Y L A N D 2 l 0 9 3 - 0 2 7 7 
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USED 
COMPLETE 

GAMES: 
UPRIGHTS 

Arch Rivals . . . . . . . . . . . . ... $1295 
Robocop . . . . . . . . . . . . . . . . . . . . . . . . . 895 
Double Dragon ........ . ...... 845 
Shinobi . . . . . . . . . . . . ..... . ..... . . .. 795 
Rough Ranger ........... .. . .... . ..... 695 
Tokio . ........ .. ...... . .... . ........ 595 
Bionic Commando .. .... . ..... .. . . ... .. 495 
Commando .......... . .... 595 
lkari Warriors . . . . . . . . . . .. .. .. .. . . .. 495 
Ms. Pac-Man . . ..................... 415 
Super Mario Bros ......... .. .... .. ..... 395 
Paddle Mania. . . . . . . . . . . . . . . . . • . . . .. 395 
Hogan's Alley ........ ... . . ......... 395 
Dark Mist ... . ...... . . .... . ......... 395 
Dig Dug ... . . . . . . . . . . . . . . . . . . . . . ... 325 
Looping . . . . . . . . . . . . . . . . .. .. .. . . . . . 275 
Donkey Kong ......................... 275 
Pac-Man . . . . . . . . . . . . . . . . . . . . . . . . . . 275 
Pac-Man+ ..... .. ................ . ... 275 
Popeye . . . . . . . . . . . .. .. ...... 275 
Defender ... . .... . .•.....• .•. . . ...... 275 
Lunar Rescue ..... . ... .... . . . . . ...... 275 
Pleiades ........... ....... . . .. .. . .. .. 275 
Phoenix .... . . . . . ..... . .............. 275 
Mappy ................. . ..... ....... 275 

PINBALLS 
Lady Luck . . . . . . . . . . . . . . . . . . . . . .. 625 
Mr. & Mrs. Pac-Man ... . . . .. . . ... . 475 

COCKTAIL TABLES 
Mr. Do! . . ............... .... .... 475 
Pengo . ... . .... .. ...... ......... 375 
Bomb Jack ..... . .. .... ...... . ... 375 
Tron . . .... .. .. .. . . .. . . . ... . .... 475 

Juke Boxes $475 And Up 

CONVERSION ITEMS 
11 Amp Power Supply .......... $29.45 
19' Monitor . ..... . ... . . .. •. .. . .. . 219 
13' Monitor ..... ... . . ..... . . . . . .. 197 
Joy Sticks (Leaf Switch) . . . . .. ... . . 6.95 
Lighted Square Buttons ... ... . . . .. 2.95 

COIN MASTER 
(714) 888-1981 

SALES-SERVICE-PARTS 
1180 E. 9th Street 

San Bernadina, CA 92410 
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I SMOKESHOP 
f 

AP POLO SMOKESHOP $1 Bl LL 
CONVERSION KIT DEBBIE'S AMUSEMENTS 

BECAUSE PLUSH JS NOT ENOUGH! 

INSIDE KIT - FACTORY LOOK 1000% PROFITS!! 
FEATURES * Coinco Dollar Bill Acceptor! 

* The new 9300 Electronic 

Increase Your Crane Revenues 
Up to 1000% When You Use 
Our Wide Variety Of Prepaks 3-Tube Changer! 

CALL FOR PRICING ON: Complete Kit, Wire 
Harness, OBA, Front Panel , Changer Mounting 
Bracket & Coin Chute. 

• Adult Novelty Items 
New!• Blister Carded Toys Now 

Available For Rack Jobbers. 

**** ALL ITEMS IN STOCK 
& READY TO SHIP! 

AP ENGINEERING CO. • 4532 Ocana Ave. •Lakewood, California 90713 

CALL TOLL FREE 
Toll-Free: 1-800-421-7714 1-800-446-4569 

THE GAME DOC 
8000 WHEATLAND AVE., STE. B •"SUN VALLEY, CA 91352 

* JULY SPECIAL * 
ELECTROHOME FL YBACKS ONLY $69.95 

Ajax (V-1 -Kit) .......................... $295 
Altered Beast (H-2-Kit) . . . . . . . .. . . . . . . . . . . 395 
Altered Beast Jr. (Rom) (H-2-Rom Kit/Kit) .... 195 
Arkanoid (V-1-Kit) . . ..................... 295 
Bad Dudes (H-2-Kit) . . . . . . . . . . . . . ........ 595 
Commando (V-1-Bd./Marq.) .. .. ... ... ..... 75 
Double Dragon (H-2-Kit) ... 395 
Double Dragon II (H -2-Kit) ......... 495 
Forgotten Worlds (H-2-Kit) . . . . . . . . . . . • . .. 695 
Heavy Barrel (V-2-Kit) .. .. . . .. • .. .. .. . .. . 545 
Heavy Unit (H-1-Kit) . . . . . . . . . .. . . . .. . . .. 495 
Hypersports (H -2-Bd ./Marq.) ........ ... .... 30 
lkari Warriors (V-2-Kit) .................... 195 
Karnov (H-1-Kit) .. .. . . .. .. .. . . . ......... 495 
Marble Madness (H -1-Kit) ........ 100 
Midnight Resistance(H-2-Kit) ............... 895 
1943 (V-2-kit) ...... . ................... 295 
Paperboy (Need System II Bd) (H-1-Kit) ...... 175 
Pitfall 11 (Kit) ............................ 195 
P.0.W. (H-2-Kit) · .............. .... .... 395 

(818) 504-0440 

Pyros (H -1-Kit) ........ . .. . ... $350 
Rastan (H-1-Kit) . . . . ..........•. • .•...... 295 
Revenge of Doh (V-1-Kit) ... . • . • . ..• . ..... 395 
Rolling Thunder (H-1-Kit) .............• . .. . 495 
Rygar (H-1-Kit) ................ . .. . . . .. . . . 195 
Rush 'N Attack (H-1-Bd ./Marq.) . . . . . .. . . ..... 50 
Quartet II (H-2-Kit) .. .. .. .. . . .. • . • . • . .. . 295 
Shin obi (H-1 -Kit) ............ . . . .. . ....... 495 
Side Arms (H-2-Kit) ....................... 195 
Solar Warrior (H-1-Kit) . . . . . . 195 
Strider (H -1-Kit) ........... . ... . . . . . .. .. 895 
Super Dodgeball (H-2-Kit) ... 250 
Tag Team (V-1-Bd./Marq.) ..... . ... . . . . .... 30 
Tecmo Knight (H-2-Kit) . . . . . . . . . . . . . . . . . . 595 
Time Soldiers (V-2-Kit) ..... • . • .......... 195 
Top Gunner (V-2-Kit) . . . . . . . .. • . • . • . • . . .. 195 
U.N. Squadron (H-2-Kit) ....... . . . . . . .... 895 
Vs.HogansAlley(H-1-Roms) ..... 50 
Xenophobe (H-3-Bd./Marq.) . . . . . . . • . • . . . .195 

• (800) 766-3166 • 

CONVERSION SUPPLIES 
Dynamo Control Panel .. . ... $30 
Atari Control Panel .. . ....... 35 
Williams Control Panel . . . . .. . 35 

KITS INCLUDE: 
Original Board • Marquee 

Overlay • Harness • Controls 
Instructions • Button Labels 

{All origianl artwork is 
included if available!) 

FAX 

(818) 504-1153 
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SEE BURG 
SCD-1 Laser Music .... $3195 
SCD-1A Laser Music ... $3495 

WALL BANGER SPEAKERS 
( 6 months on Route) 

Slightly Used CD's Mixed 

$100 Per 20 
••••••••••••••••••••• 

AVA 
call collect for: 

Compuscale 
Weighing machines are proven 
performers and the 
Compuscale is the industry 
standard. You 'll get a fast 
return from a low investment 
thanks to these unique 
features: 
• Heavy Duty Steel 

Construction 
• Easy Portability For Any 

Location 
• Long Life Battery or Optional 

AC Operation 
Call Mayoni today for more 
information . 

1 (800) 345-1183 PETE, DOUG or LEW 
1901 Delmar Blvd.• St. Louis, MO 63103 

MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 . 

(314) 421-5100 

DUKE DISTRIBUTING 
608 South Main Street• Franklin, Kentucky 42134 • BUY-SELL-TRADE 

PHONE (502) 586-1663 or (502) 586-1773 (also our fax number) 

*NEW GAME!* 
AVAILABLE NOW - ALREADY IT'S A PROVEN WINNER ... 

JUMBO 8 LINE ••. 
* GREAT PROFITS * * PLAYER APPEAL * 

• Call Now - Quantities Are Limited 
• Complete with 19" Monitor 

Page 198 

• Your Choice of $1-5-10-20 Bill Acceptor 
• Kits Also Available 
• Call For Prices 

IF NOT COMPLETELY SATISFIED WITHIN 30 DAYS, 
WE WILL EXCHANGE FOR NEW 8 LINE!!! 
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DUKE DISTRIBUTING 
608 So. Main Street • Franklin, KY 42134 

(502) 586-1663 or (592) 586-1773 (also our fax#) 

Buy-Sell-Trade • We Deliver 4 or more Games FREE in 17 States! 

THIS MONTH'S SPECIALS: 
USED ELECTROSPORT SUPERS .......... .. .... . ... ............ ........... $595 
USED WILD ONES . .. ........ ........ .... ....... ...... . . ................. 595 
USED OMEGA DERRINGERS ......... ...... . $850 ........ W/DBA . . . . .... 950 
USED S&M PUSHERS . ... ............. . ... ... ...................... . .... 995 

ALWAYS AVAILABLE: 
TOMMY GATES w/7" EXTENSION - STANDARD PICK UP .. . .. . . ... ........... $865 
COIN COUNTERS. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 350 
12 AMP POWER SUPPLIES. .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 28 
19'' MONITORS ......... ... .. .... ...... . ............... .................. 235 
MARS $1-5-10-20 BILL ACCEPTOR ............... . ............. .. ........... 333 
EEi $1-5-10-20 BILL ACCEPTOR .................... ..... ..................... 269 

PROVEN WINNERS: 
W-4 LUCKY 8 LINE GAMES w/19" MONITOR-MARS . ................ ...... .. $1775 
W-4 LUCKY 8 LINE KITS ............ ... ....... .. .. . .. .. ...... .. ........ ... 500 
W-4 LUCKY 8 LINE BOARDS ............................. . ....... .. ..... .. 369 
COMPLETE LUCKY 8 LINE CABINETS (no board/no glass) ............... ..... . 1250 

LUCKY 8 LINES, JUMBOS AND BINGOS ALSO AVAILABLE IN 

MINI, COUNTERTOP & COCKTAIL-STYLE CABINETS! 

NEW POOL TABLES: 
UBI. ........................ 3 Yix7 ................ .. . ... ... $1350 
DYNAMO ............. . ..... 3Y2x7 ....... .... ...... . .. . .... 1550 
VALLEY ..................... 3 Yix7 . ........................ 1675 

*WE ARE TRADING!!!* 
Update your route ... trade in old equipment for new ... We appreciate 

your business, so NO REASONABLE OFFER WILL BE REFUSED! 
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STOP! 
OON7 THROW AWAY YOUR 

MONITDR YET. .. 

REPLACEMENT CHASSIS 
* ONLYS10995* 

1520H
G07 

Compatible Replacement For: 
* Electrochrome G07-C80 19" Crt 
* Disco ADI 19" Crt 

ASK ABOUT OUR OTHER 
REPLACEMENT CHASSIS! 

1520H 
Fits Crt w/Following Dy Spec. 
Yoke Socket: 10 Pins 
RV. 56 ohms LV 120 MH 
RH. 2.4 ohms LH 1.92MH 

FITS: 
Zenith, Phillip, Hitachi, Gold Star, 
Orion, Samsung & Chung-Hua 
19'' Crt's. 

NEW DESIGN MONITORS 
* First grade picture tube. 
* Open frame for added strength and 

easy access. 
* Reinforced steel neck board 

protector. 

SWITCHING 
POWER SUPPLY 

Model +5 -5 +12 ·12 

1003 12A 1A 2.5A -

1005 13A 1A 2A 1A 

1006 15A 1A 2.5A -

1007 7A 1A 0.5A -

* 1 AMP 
ISOLATION TRANSFORMER 

SPECIAL: $9.95 
in lots of 6 

*ALL KINDS OF GAME PARTS AVAILABLE * 

EYGO CO., LTD. 
U.S.A. OFFICE: 

FAX: (214) 255-4007 
TEL: (214) 258-1227 

P.O. Box 167873 
Irving, Texas 75016 

U.S.A. 

Page 200 

GERMAN OFFICE: 

FAX: 40-232·843 
TEL: 040·23·0268 

Amsinckstr. 45 
2000 Hamburg 1 
WEST GERMANY 

TAIWAIN OFFICE 

FAX: 886·2·7555405 
TEL: 886·2·7067262 

2F-4 342 Sec. 1 
Fu-Hsing S. Rd., 

Taipei, Taiwan, R.O.C. 

July 1990 

COMPLETE FACTORY 
KITS 

Dynasty Wars ......... . $495 
Nastar Warrior .. .. . . . .. . 395 
V-Ball . ... ............. 295 
Tiger Road . .. .... . . .. . . 350 
Hellfire . ... . . .... . . .... 350 
Kurikinton . ... ... ... . . .. 350 

USED KITS 
New Zealand Story . . .. .. $350 
Rygar .. . . .. ... ..... . .. . 99 
Sidearms ... .. .. ... .. ... 99 
Rad Action . ..... . ....... 99 
Robo Dangar .. .. .. ... . .. 50 
Mania Challenge ...... .. . . 50 

(214) 494-0180 

WANTED 
Sit Down 
Hang-On 

& 
Rowe Coin Changer 

(818) 788-6198 
(213) 693-0370 

CRANE 
BLOWOUT 

Over 18 GRAYHOUND 
CRANES Must Go!!!!!!! 

SAVE BIG 
STARTING AT: $600 

* 
Cigarette Machines 

ROWE 530 
ONLY $600 

Quality 
Entertainment 
(619) 444-6517 

GARY 
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WE Buv SELL & TRADE FoR ANYTHING ! 
NEW LUCKY 8 LINE - w/W4 ....... $1850. 

550. 
(COMES WITH MARS DBA $1-5-10-20) 

LUCKY 8 LINE KIT (COMPLETE) ..... 
OR 

WE'LL TRADE YOUR SMS, HI-LO DOUBLE-UP I AND $1295 FOR OUR 
TURBO, RIVIERA, TOP DRAW, HIGH SPEED NEW LUCKY 8 LINE 
BONUS, OMEGA 903, 905 & DERRINGER WITH W-4 

REDEMPTION SPECIALS: KITS - "Legitimate" - No Parallels or Copies 

Circus Parade (like new) ...... call us now 
Bloody Wolf .. .. $495 Ninja Gaiden .... $695 
Double Dr&gon II 595 Devastators . . . . . 595 

Silver Splash (like new) ...... call us now Kung Fu Master. . 150 P.O.W. . . . . . . . . . 395 

Silver Glide ........ .... . . ...... $6950 Commando . . . . . 150 

Silver Eagle (1-pl.; used). . . . . . . . . 895 
Silver Eagle (new). . . . . . . . . . . . . . . 1895 

*BUY 5 KITS AND RECEIVE A 
$500 CASH REBATE!* 

SUPER VIDEO SPECIALS 
Quarterback . ......... .. .. $1195 Crime Figher . . ........ ... $1195 Tetris .. . . .. ... . .. . .... . .. $995 
Superman . . . . . . . . . . . . . . . 1175 Golden Axe . . . . . . . . . . . . . . 1295 World Series . . . . . . . . . . . . . . 395 
Super Contra . . . . . . . . . . . . . . 795 Ninja Gaiden . . . . . . . . . . . . . 1195 Hat Trick . . . . . . . . . . . . . . . . . 395 
TMNT . . . .. . ... . ..... .. . . . call Chase HQ . . . . . . . . . . . . . . . 1695 Tag Team . . . . . . . . . . . . . . . . 395 
WWF Superstars . . . . . . . . . . 1295 Contra . . . . . . . . . . . . . . . . . . 595 Arkanoid . . . . . . . . . . . . . . . . . 295 
DJ Boy . . . . . . . . . . . . . . . . . . 1395 Shinobi . . . . . . . . . . . . . . . . . 895 Final Fight ............. . ... call 
Arch Rivals . . . . . . . . . . . . . . 1295 P.O.W. . . . . . . . . . . . . . . . . . . 695 

We Handle GA-Approved Pokers: Turbo, Merit, SMS, Foxtronix, GTI 
***** 

Large Selection of Sitdown Games 

CHEROKEE COIN DISTRIBUTING 
303 Settingdown Road • Cumming, Georgia 30130 

(404) 889-8000 
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WE FEATURE: 
Used Status 

Casino Strip Pokers 

* 
Merit Pit Boss Superstar 

* Pub-Time Premier 
Darts 

*** 
WANTED: 

Used Challenger Cranes 

WEST COAST BILLIARD SUPPLY 
1696 W. ,Washington Blvd. 

Los Angeles, CA 90007 

(213) 737-6446 

FOR SALE 
Pulse Machines - Love Analyzer/ 

Physical Fitness ... $175. 
Gift Shop Crane 

(like new) ... . . . •$995. 
Gold Digger Crane . . 850. 
Promac Prom 

Programmer -
Gang Balster 
Up to 256K . . . . . 295 

Puppet Show 
Classic Game . . . 325. 

lnterlogic Programmer 
Up to 32K ... ...... $75 

Apple Computer 
Programs Proms 
& Save on Disk 
Up to 32K 

w/CRT . . . 395 

CALL NOW! 

Looking For Jumbo Cranes
Will Trade ... 

(617) 438-6301 

TOKYO 

KEISO KEISU ELECTROMAGNETIC COUNTER 
• High Quality • Long service life 

FEATURES: • Miniature size 
• Low cost 

• Low power consumption 
• Various mounting types 

• High Reliability • Sure delivery 
• 5VDC to 24VDC 

GX SERIES 
(516 digits) 

GX-06R GX-06P GX-06F Lead Wire Connections 

FX SERIES FX-06R FX-06P FX-06F 
(516 & 7 dig its) Lead Wire Connections 

FX-T SERIES FX-06RT FX-06PT FX-06FT 
(516 & 7 digits) Terminal Connections for PCB mounting (new) 

• Dimensions of each mounting type among GX, FX & FX-T seires are the same. 
• Counter with diode available on request • "06" stands for 6 digits, e.g. , GX-06RL 

APPLICATIONS 

Coin-operated amusement and gaming 
machines; automatic pop and vending 
machines. 

FX-06RL 

FX-06RL 

10 CPS 15 CPS 

20 CPS 25 CPS 

20 CPS 25 CPS 

CONTACT US TODAY FOR 
DETAILED CATALOGUE! 

EXCLUSIVE EXPORT AGENT: DISTRIBUTORS: 

S. TSUKAKOSHI 
4-52-1-4-494, Saiwaicho, Tachikawa, Tokyo 190 JAPAN 
TEL: 81-425-22-0051 
TLX: 2842217 PRTNRS J 
FAX: 81-425-26-23345 
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AMOA EXPO '90 
BOOTH #162 

U.S.A. CANADA 

"WANTED" "ASK US" 

July 1990 

MEXICO CENTRAU EUROPE, 
S. AMERICA AFRICA, 

ASIA 
"ASK US" "WANTED" "WANTED" & 

"ASK US" 
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GRAYHOUND SILVER STRIKE PARTNER WANTED 
SHARPSHOOTER FOR SALE! Live in Beautiful 

Santa Fe, New Mexico! BASKETBALL 4-Player Pusher Made by 
W/Mars dba, clean KW Systems -- Same Makers CURRENT GROSS= 

$895 as "Gold Mine": 1.5 MILLION 

• LETS DEAL Larry Salganek 
1-505-546-3361 (701) 2n-11a2 (505) 473-1550 

COMPLETE FACTORY KITS: 
All kits contain; Legal P.C. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 
Fina1Fight(2-pl., Hottest New Street Fight Kit) . . call Last Duel (2-pl. Airplane & Car Driver) ...... $350 
Golden Axe (Absolute Top Earner!) ....... $1095 Mission XX (F-14 Tomcat Air-Sea Battle) ..... 295 
Toki (King Kong Collects Big-Money) ........ 975 Fighting Golf (Good Bar Piece) . . ... .. ...... 275 
Buster Bros. (2-pl., Top Earning Novelty) .. . . 975 World Series (Top Baseball Action) ......... 250 
WWF Superstars (Lil' Hulksters Can't Wait!) .. 950 Renegade (Similar to 1-pl. Dbl. Dragon) . ... .. 250 
Capcom Coors Bowling (Top Tavern Piece) ... 895 Pac-Land (Top Novelty Earner) ............. 250 
Dynasty Wars (2-pl. Storm the Castle) ....... 695 Top Gunner (2-pl., Hostage Rescue) ........ 250 
U.S. Golf Classic (Excellent Tavern Piece) ... . 595 Time Soldiers (2-pl. lkari-Style Combat) ...... 195 
SlySpy(James Bond & Golden Gun Adventure). 575 Kid Niki (Radical Ninja Swordfight Deluxe) .... 175 
Konami S.P.Y. (2-pl., James Bond Action) ... 575 Last Mission (Space Weapons Galore) .... . .. 175 
Superman (2-pl., Man-of-Steel) ..... .. ..... 575 Legend of Kage (Knives & Throwing Stars) .. . 150 
Street Smart (2-pl., Streefight Deluxe) .. . .. .. 550 Commando (WW II with Guns & Grenades) ... 150 
Nastar Warrior (2-pl. Rastan Saga II) .. ..... . 495 Paperboy (Software for Atari System) ....... 150 
Shinobi (Top Kung Fu Throwing Stars) ....... 495 Ghosts 'N Goblins (Haunted Graveyard) ... .... 95 
Bubble Bobble (All-Time Novelty Sleeper) . . .. 495 Mania Challenge (2-pl., Wrestling Combat) .... 95 
Double Dragon II (The Revenge-Now A Kit) . . . 475 Gauntlet (Medival 4-pl. Adventure) ....... .... 95. 
Omega Fighter (New 2-pl. Vertical Space) .... 475 Marble Madness or Road Runner (for Atari) .... 95 
Castle of Dragon (2-pl., Like Golden Axe) . .. . 475 Rush 'N Attack (Commando P. 0 .W. Rescue) . . 95 
Dead Angle (Guns & Grenades in NYC) ...... 475 Vs. Uni-System Kit (W/ Super Mario Bros.) ... 375 
Blackout (T etris-Style Bar Piece) ... . ... . ... 450 Vs. Super Mario Bros. (Best Software) ...... 250 
P .0. W. (2-pl., Prison Rescue Adventure) . .... 395 Vs. Sky Kid (Airplane Shoot-em-up) .......... 95 
Double Dragon (2-pl., Top Earning Kit) .. .... 395 Vs. Freedom Force (Airline Hostage Rescue) ... 95 
1943 (2-pl., Vertical Airplane Blaster) ........ 375 Vs. Castlevania (Haunted Halloween Castle) .. . 95 
Sky Shark (Vertical Airplane Shoot-em-up) .. . 375 Vs. TKO Boxing (Like Ring King II) ........... 75 
Silkworm (2 Games in 1 - Jeeps & Helis) ... .. 350 Control Panel Button Label Sheet (over 
Contra (2-pl. Rambo in Central America) ..... 350 150 Labels: Enough for 20 Conversion: 
Kageki (Vertical 2-pl., Boxing Action) .. ...... 350 Fire-Bomb-Punch-Kick-Sword-Shield ,etc.) .. 29 

CALL OR WRITE FOR OUR FREE CONVERSION KIT NEWSLETTER (OVER 200 
KITS ARE LISTED), "THE CONVERSION KIT HIT PARADE." 

CONTROL PANEL BUTION LABEL SHEET, 
WITH ORDER OF ANY (2) KITS! 

BUY ANY (2) KITS & GET $50 OFF ... OR, BUY ANY (3) 
KITS & GET $100 OFF OF: TIME SOLDIER, IKARI WARRIORS, 
YIE AR KUNG FU OR KARATE CHAMP UNI-SYSTEM MOTHER-

BOARD FREE WITH ANY (3) KITS! 

WANTED TO BUY: ICE CLIMBER, R.B.I., 
SUPER MARIO BROS., PLATOON OR_TETRIS 
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BUY - SELL - TRADE 

YIBl8 I C8111CTl81 
930 Jeffrey Lane• Dixon, CA 95620 

(916) 678-51891678-1313 
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JUMBO Special Notice: MERCHANDISE 
PURCHASE YOUR USED EQUIPMENT 
FROM NEW ORLEANS NOVELTY CO. 

Over 50 years in business! International 
reputation for selling the finest in used 
videos, flippers & amusement games 
available anywhere! Each game is 
beautifully refinished by experts and is 
like new. All games are factory models 
- absolutely no copies. 

GET ON OUR MAILING LIST FOR PRICE 
BULLETINS OR CALL CELIE FOR 
LA TEST PRICELIST. 

New Orleans Novelty Co. 
3030 N. Arnoult Rd., Metairie, LA 70002 

(504) 888-3500 
FAX: 504-888-3506 

1-800-
992-2388 

BUYERS' BULLETIN AD ORDER 
BUYERS' BULLETIN CLASSIFIED ADS are discounted tre· 
mendously from "up front" ads. Here is where you can display 
your used equipment, parts, employment opportunities, etc. 

WE HAVE ART FACILITIES to turn your raw copy & layout 
sketch into an attractive advertisement. Send us some words, 
a rough sketch and the size you would like. We'll do the rest. 

RATES ARE: $20 per column inch. There are 3 columns per 
page, 10" in each column. Multiply depth of ad x #of columns 
wide x $20 for net cost. Minimum size: 1 column x 1" ($20). 

Full Page ............... $580 
2/3-page ..............• $400 
1 /2-page ............... $300 
1 /3-page ......•.....•.. $200 
1/4-page ..•............ $150 
1/6-page .............•. $100 
Other sizes ....... $20/col. inch 

-----------------------------------------------
COMPLETE THIS FORM and send it with your layout sketch and payment to: REPLAY MAGAZINE, 
P.O. Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call (818) 347-3820 
and ask for Barry Zweben (Monday· Friday 9 A.M. · 5 P.M. Pacific Time). 

Your Name Phone 

City, State & Zip Code 
~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

Payment of $ is enclosed for (# of) insertions. 
~~~~~- -~~-

-------------------------------------------~----~ 
Page 204 July 1990 RePlay Magazine 

• ) 

) 

• . ~ 

' 



f , 
r 

r ~ 

FOR SALE l THIS AD IS MEANT TO SOLICIT BUSINESS ONLY 
IN COUNTRIES WHERE MERCHANDISE IS LEGAL I 

SLOT MACHINES GAMING 
QTY MODEL PRICE U.S.$ QTY MODEL PRICE U.S.$ 

20 Medalist 1081 3,450 3 Gin Derringer CEI 1,200 
2 Video Slot Five Line Pay 873-A 3,700 1 Keno CEI 2,660 
4 Medalist E-1081 Electrocoin 1081-E 4,000 1 Casino Double Up Poker CEI 3,770 
1 Five Line Pay Double Prag. 922 5,150 
1 Three Line Multiplier 831 2,800 1 Casino Black Jack CEI 5,000 
1 Five Line Pay 873 2,400 1 Casino Poker CEI 5,000 
1 Hot Slot CEI 3,770 1 Golden Mystery 1,000 
1 Five Line Pay 873 1,490 1 Royal Derby Cocktail Table 2,290 

15 Bingos Continental 929-1 430 
3 Five Coin Multiplier E-809 2,710 1 King Derby 4 Players Table 5,150 

3 Golden Continental (Sup Amb) 1,800 1 Pixels Upright CEI 860 
2 Recond Slot "Super Melons" 3,450 225 Super Ambassador 1,995 

12 Recond Slot "Super Oranges" 3,450 
2 Recond Slot "Three Line Pay" 1,570 

20 Recond Slot "300 Coins" 3,450 

ALWAYS IN STUCK: Selection of used Gottlieb flippers TERMS & CONDITIONS: Ex warehouse Chaineux 
plus a wide variety of video game P.C.B.s! (BELGIUM). All goods in original cartons. New or "as-

is" condition. 

SEE BEN N.V. 
P. VAN OBBERGHENSTRAAT 87-89 * B-1140 EVERE * BELGIUM 

TEL: (32.2) 245.44.50 * FAX: (32.2) 245.24.01 

GALAXY DISTRIBUTING 
401 S. Elgin • Tulsa, OK 74120 

1 • 800 • 678 • 7665 
Fax: 918 • 584 • 4168 

DEDICATED P.C. BOARDS WITH 
USED ACCESSORIES: 

U.N. Squadron$795 
Golden Axe . .. 750 
.50 Calibre ... . 645 
Crime City . ... 595 
Shinobi ...... 495 
Street Smart .. 495 
Ninja Gaiden .. 495 
Cabal . .. ..... 495 
Bottom of Ninth495 
Altered Beast .. 395 
Bad Dudes ... . 395 

RePlay Magazine 

Twin Eagle ... . 395 
New Zealand Story 

. . .. .. . . . 395 
Devastators . .. 350 
Pinball Action . 249 
1943 .... . . . . 195 
Guerrilla War .. 195 
Air Wolf .. . . . . 149 
Crowns' Golf. .149 
Mission XX ... 149 
Rough Ranger .. 99 

NEW CLOSEOUT 
FACTORY KITS: 

'N'NF . ..... . . . $859 
Blockout . . . . . . . 495 
Sports Match . . . 395 
U.S. Classic .... 495 
Tecmo Knight ... 395 
V-Ball (4-pl.) .... 350 
Air Buster .. . . . 1000 

NEW 
POWER SUPPLY 

(With Fan) 
21 AMP 

1-YEAR WARRANTY 

8 or more: 
$28.95 

July 1990 

MR. "BALL 
POLISHER" 

ONLY $395.00 
90-day money-back guarantee 

POLISHES 
COMPLETE SET 

AT 
ONCE!!!! 

Makes Old Pool Balls 
Look Shiny and New! 

1-Year Warranty On Motor. 
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Factory Distributors For: 
DEDICATED GAMES 

LELAND: World Soccer Finals 
PREMIER: Vegas, Silver Slugger 

(pinball) 
SEGA: G-Loc, Alien Storm 
AMERICAN TECHNOS: Combatribes 
KONAMI: Teenage Mutant Ninja Turtles 
TAITO: WGP, Top Landing 
MERIT: Countertops, Pub Time Darts 
GRAND PRODUCTS: Slick Shot 

CONVERSION KITS 
AMERICAN TECHNOS: Combatribes 
NINTENDO: Play Choice 5 
SEGA: Columns, MVP 
TAITO: Cadash, Champion Wrestler, 

American Horseshoes, Thunder Fox 
KONAMI: Aliens 
ROMSTAR: Snow Bros. 
AMERICAN SAMMY: DJ Boy 
GAMETEK: Wheel of Fortune 

We also have a small inventory of: 
•Ninendo Software (current titles) • 

• Ameri Darts • 
• Capcom Meres & Final Fight • 
•Atari Thunder Jaws & Hydra• 

• Atari Gumball Rally • 
• Williams Smash T.V. • 

• Dynamo Pool Tables & Cabinets • 

REDEMPTION EQUIPMENT: 
Bromley Little Pro, Yankee Bozo, 

Coin Concepts, Hollywood Cranes, 
Bob's Space Racers, 

Skee Ball, Seidel, Meltec 
... and others! 

RENO GAME SALES, INC. 
5301 Longley Lane, #47 • Reno, Nevada 89511 

(702) 829-2080 
FAX #: 702-829-2083 
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ADVERTISERS 

A.M.O.A. . . . ... ..... .. . . ........ . . . . .. . . p.131 
A.LO .. . . . ... ..... . .. .. ... ............... 122 
Ace Novelty Co ..... .. . . .. ... . ... . . ... .. . ... 28 
American Sammy . . .... . . . . .......... . . . .. 119 
American Tech nos . ..... .. . ... ...... ... .. . . 25 
Ameri Corp .. . ... .. .. .. . . . . . ....... . .. 107-108 
Arachnid . .. . ... .. ..... .. . .. ..... . ..... .. 105 
Arjay Export Co . . .. . .. . .. . ....... . .. ... ... 118 
Atari. .... ... . . . . .. ....... ... . . . cover #4, 17, 19 
Atlantic & Pacific ... . .. .. .. . . . ..... . . . .. . 50-51 
BRW Systems .... .. .. . .... .. . ..... . .... . . 127 
Bally Midway .. .. . . . .. .. . .... . .. .... cover #3,96 
Baton Lock ... .. ... . .. . ............ . .. . . .. . 70 
Betson Enterprises . . . .. ....... ... . . . . . . . . . . 14 
Bob's Space Racers . .. ... . .. . ....... . .... . . 56 
Bonanza Enterprises . .. .. . . ... . . . .. .. . . . .. . . 83 
Bonita Marie . .. .. . . .. . . .... .. .. . ..... ... . . 53 
CPC Services .... . ......... . . ............ 137 
Capcom U.S.A . . . ... . . . ..... . . .. . .. ....... 101 
Coastal Amusements .. . ... ... .. .. . .... .... . 60 
Data East. . . ... . .. .... .. . . . . ..... ...... . 5,95 
Deltronic Labs . .......... ... .. . ........... 123 
En'sco Company Ltd ... ... ....... . .... . . . . . 141 
Fabtek ... . .. . . ....... . .. .. . .. ....... ... . . 13 
Grayhound Electronics . . . . .. . ..... . . . ... . .. . 71 
Happ Controls ... ... .. .. . . ....... . .. .. . .. . . 32 
HMS Monaco et Cie, Ltd . ... . ...... .. . . . . .... 89 
Hoffman & Hoffman ........... . ... . .. . ... . .. 23 
Impressment Plus ... ........ .... . . . . . .... . 104 
Jukes, Pins & Amusements .. . . . .. . .. . .. .. . . . 36 
KO Industries .... . .. .... . . ... . . . . . . . .... . . . 81 
Kiddie Rides & More . . ......... . . . . .. . .. . . .. 98 
Konami .... . . ... .. ...... . ... . .. . . . . .... 57-58 
Laramie Interests ... . ... .. .... . ... .. . .. .... . 93 
Leisure Entertainment . ..... .......... ... . 73,87 

· Leland Corporation ... . .. ... . . .. . ......... . . 27 
Loewen-America/NSM-Lions .. .. .. . . . .. . . .. . .. 33 
Henry W.T. Mali Co . . ..... . . . .. . .. .. ....... 123 
Mayoni .. . . . . . . .. . .. . .. .... . .... . . .. . .. . . 120 
Meltec ..... . . . . ... . . . . . . ... . ... .. . ..... . . 90 
Merit Industries .. . .. . . . . ... ..... . . . .. .... . . 37 
Micro Manufacturing ... . . . .... . . . . .. . . .. .... 79 
National Ticket Co . . . .. ... .. .. ....... .. .... . 24 
Nintendo of America .. ... .. . .. . .... .... .. . 39-40 
Perceptive Resources . . .......... . . . . .. . ... . 97 
Pioneer Laser Entertainment ... .. .. "Toss-in Flyer" 
PMI ..... . ... . . ... . .......... . ........... 69 
Pop-a-Shot . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . 52 
Premier Technology .. . . . .. . . . ... ... . .. cover #2 
Romstar ... .... . . . .. . .... ...... ... . .. ... . . 11 
Rosette . ... ... . . . .. .. . ... ... .. ........ . .. 35 
Rowe International. . .. .. . .... . ......... . 47, 113 
SMS Manufacturing .. . . . .... . . . . . . . . . . . . .. . . 43 
Sega Enterprises .. . .. . ... . . . ........ .. . .. 9, 75 
Smart Industries ... . .. . .... .. ......... . ... . 65 
SNK Corp. of America . . . ... . . .. . . . .. . . ... . .. . 7 
Taito America . . . ... ... . .. . . . .. . . ... .... . 21-22 
Valley Recreation ..... . ...... . .......... . .. 55 
Van Brook of Lexington . . ... . . .. . ... .. ..... .. 44 
Vari-Tech .. . ... ... . . . ..... . ...... . . . ... . .. 48 
Williams Electronics .. .. ..... .. .... . .. . ... 31,45 
Roger Williams Mint .... . .. ..... . ... . . .. . . . . 88 
Yamate U.S.A . . . . . . . ... . .. . . . .. . . .. . .. .. .. 117 
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©1990 Midway Manufacturing Company. Manufacturers of Bally Amusem 

It's rockin'·, it's rollin', it's 
RADICAL! Midway brings 
you one totally awesome 
Bally pinball machine where 
players can enjoy the 
challenges of the ragin'. 
LIP SLIDER ramp, SNAKE 
RUN, BUST A MOVE, 
MEGA-MILLION, the new, 
exclusive VERTICAL ramp 
and many more pinball 
thrills designed to 
capitalize on one 
of the hottest 
pastimes· around ... 
skateboarding! 

FAX (312) 267-8435 
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