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A Visit fo Sesame Sireet - Letters £26.99
AVisit to Sesame Street - Numbers £26.99
Beranstein Bears £2249
Brer Rabbit and the Wonderful
Tar Baby

Children's Musical Theatre
Crayon Factory
Flintstones/Jetsons Timewarp
How The Rhino Got His Skin £8.99
Little Monster at School £2249
More Dark Fables From Aesop ~ £19.92
Mother Goose: Hidden Pictures  £6.99
Mother Goose: Rhymes to Colour £6.99
Peanuts - Yearn To Learn £18.99
Pecos Bill £8.99
Routes to Reading £23.99
Soundirap £2249
Sticky Bear Family Fun £15.94
Sticky Bear Maths £2249
Story Machine Magic Tales £2249
Story Machine Star Dreams ~ £22.49
Thumbelina (CDi) £27.99
Tim And Bear At The Harbour ~ £17.99
Tom's Magic Picture Show £22.49

£8.99
£22.49
£27.91
£14.39

Zombie D|nos From
Planet Zeltoid

Bill Brandt: The Picture Post Years
1938-51 £8.99
Karaoke Hits: All Time Favourites £11.69
Karaoke Hits: Hits of the 90’s 1 £11.69
Karaoke Hits: Hits of the 90's 2 £12.87
Karaoke Hits: Pop Favourites  £12.87
Karaoke Klassics: Contemporary Pop
Female Vol 1 £15.22
Karaoke Klassics: Family Favourites £15.22
Karaoke Klassics: Greatest Love
Duets Vol 1

Karaoke Klassics: Male Standards
Vol 1 £15.22
Karaoke Klassics: Special Occasions

Vol 1 £15.22
Marilyn Monroe £8.99
Monty Python - The Best Songs Live
Without Monty Python £17.99
Manty Python's More Naughty Bits (12) £17.99
Photo Journalism:

The Best of 1992

Playboy’s Complefe Massage

£15.22

£6.99

(ADULT)

Vegas Girls

Word Play

World of Impressionism

Black Rain

Fatal Attraction

Ghost

Naked Gun 1
Naked Gun 33 1/3
Patriot Games

Top Gun

Wayne's World

Burn Cycle
(D Shoot

Chaos Control
Christmas Crisis

(luedo

Cluedo - The Mystery Continues
Dark Castle

Dimo’s Quest

Dragons Lair 2

£9.95
£14.04
£9.95
£9.95
£35.99
£26.91
£26.99
£17.99
£39.95

Dragons Lair 2 (DV)
Earth Command
Flashback

£34.99
£31.50
£9.95

International Tennis Open (2 Player) £36.99

Invasion from Planet Skyron
Kether

Kingdom the Far Reaches
Lemmings

Litil Divil

Lost Eden

Mad Dog McCree 2

Mad Dog McCree (includes gun)
Micro Machines

Mutant Rampage

Mystic Midway (Rest In Pieces)
Pac Panic

Power Hitter

Rise of the Robots

Space Ace

Striker Pro

Surf City

Tetris

The Apprentice

Thunder in Paradise (DV)
Video Speedway

Voyeur (ADULT)

Who Shot Johnny Rock?

Chaos Control, The Apprentice or 1995 News and Views.
Claim one of these titles when you order goods of £50.00 or more.

A Fish Called Wanda
APEX

Abba - Abba Gold

Abba - More Abba Gold
Airplane

Akira

Annie Hall

Apocalypse Now

Beverly Hills Cop 1 and 2
(double pack)

Beverly Hills Cop 3
Beyond the Law (15)
Black Stallion

Chitty Chitty Bang Bang £16.96
Clear and Present Danger £9.95
(Cliff Richard - Private Collection £16.98
Coming To America £15.96
Count Basie £14.69
Cyber Tracker £16.98
Duran Duran - Decade £16.98
Eartha Kitt £14.69
Eyewitness Amphybian £9.95

£16.19
£14.99
£17.95
£17.95

£5.95
£16.99
£13.96

£9.95

£28.94
£17.95
£12.98
£16.96

£9.95
£9.95
£9.95
£9.95
£9.95
£9.95
£9.95

Eyewitness Cat

Eyewitness Elephant
Eyewitness Horse
Eyewitness Insect
Eyewitness Jungle
Eyewitness Shark
Eyewitness Skeleton
Eyewitness - The Making of
Eyewitness

Flashdance

Forrest Gump

Four Weddings and a Funeral
Georgie Fame

Ghoulies (15)

Go Fishing Master Class
Guyver - Dark Hero

Have | Got News For You -
Volume 1

Haxan

| Am Curious - Yellow

In the Wild - Lions

In the Wild - Wolves

£9.95
£16.19

£9.95
£17.95
£14.69
£14.04
£12.98
£16.98

£16.18
£16.39
£17.57
£11.69
£14.04

Incident at Roswell

Indecent Proposal
Intersection

James Bond Collection
Karaoke VideoCD: 90's Hits 1
Karaoke VideoCD: 90's Hits 2

Krays

La Grande Hllusion
Lady Day -
Billie Holiday
Lesbian Lovers
Little Mermaid (U)

Malice

Members Only 1 (18)

Monique

Moonstruck
Nige! Kennedy - Four Seasons
Officer and a Gentleman

One Dead

Opera Imaginaire
Paddington Bear

Pavarotti

Free UK delivery on orders of £25.00 or more.

£14.04
£15.94
£18.99
£26.95
£11.69
£11.69
£15.96
£17.57
The Many Faces of
£13.81
£16.98
£8.99
£18.99
£16.98
£17.57
£16.19
£15.94
£15.96
£14.98
£16.19
£9.95
£16.98

ly Summer

Penn and Teller

Pin Up Girls (18)

Pink Floyd - Delicate Sound of
Thunder

Pink Floyd - Pulse

Pink Floyd - The Wall

Police Stop or We'll Shoot
Popeye

Queens Greatest Flix 182
Raging Bull

Rainman

Raquel - Lose 101bs in 3 wegks
Return Of The Dragon (18)
Roald Dahl's BFG

Rock Legends 1 Eric Clapton
and Steve Winwood

Rock Legends 2 Jimmy Page
and Jeff Beck

Rod, Jane and Freddy In A
Winter Wonderland. (U)
Rolling Stones - Gimme Shelter
Roy Chubby Brown Helmets

£21.99
£32.99
£38.72
£26.99

£9.95

£9.95
£24.95
£54.95

£9.95
£35.99
£31.49

£9.95
£31.49
£31.67

£9.95
£23.95
£15.99
£26.99

£9.95
£37.99
£26.99
£35.98
£36.99

£12.96
£12.98

£15.94
£17.95
£15.96
£12.98

£9.95
£2249
£16.98
£16.96
£11.95
£13.57

£9.95

£12.98

£12.98

£8.99
£17.95

For full listings point your weh browser at
http://www.cddirect.co.uk, or call to receive
your free paper catalogue

£21.99
£26.99

World Cup Golf
Zelda: Wand of Gamelon

(Di 210/45 with DV Cartridge with 7th
Guest and Two Player Tennis ~ £487.63
(Di GamePad £24.98
(Di Mouse £48.99
(DI ON LINE (internet kit) £89.95
(Di TouchPad £2498
(Di Trackerball £48.99
DV Cartridge for CDi 205, 220 and pre
Sept ‘94 210 players £169.95
DV Carfridge for (Di 210/45 and 450
Players £176.19
FW 380 CDI/Audio Mini System £594.49
1/0 - Port Splitter £5.82
Infa Red Remote Control £19.38
Phano to Scart Lead for CDi Player £10.52
Tecno Plus CDi Control Pad +
Port Splitter

(‘ _ Music

-

Andrew Lloyd Webber (The Premiere
Collection) £14.39
Antistatic £14.39
Bon Jovi - Keep the Faith £14.04
Cranberries - Doors and Windows £17.99
Headcrash with Anfistafic and E-Scape £19.95
Pavarotii £14.39

£23.44

£17.99
£17.99

Last Stand

Sade - Life From Pride
Sarah Vaughan - The
Divine One

Satchmo - Louis Armsirong ~~ £14.04
Shallow Grave £18.99
Star Trek 1 - The Motion Picture £17.57
Star Trek 2 - The Wrath Of Khan£14.95
Star Trek 3 - The Search For

Spock £16.98
Star Trek 4 - The Voyage Home £16.98
Star Trek 5 - The Final Frontier £16.98
Star Trek 6 - The Undiscovered
Country

Star Trek 7 - Generations
Superman

Terms of Endearment

The Accused

The Art of Love £15.22
The Blue Note £13.57
The Chant of Jimmie Blacksmith £14.98
The Clash £16.98

£14.04

£14.98
£18.99

£9.95
£14.95
£15.96

Prelude

Private Lessons: Classical Guitar
Rembrandt: His Art and Music
of the Era

The Cream of Clapton

The Cure

The Three Tenors

Tina Turner Live in Rio

Xplora 1 (Peter Gabriels

A Secret World)

-~ REFERENCE
-

1995 Yearbook

) (D Direct Price CD Direct Price CD Direct Price €D Direct Price (D Direct Price
£22.49
£16.99
£17.99
£31.49

£14.39
£44.99

£14.39
£13.95
£14.30
£15.94
£14.30

£38.72

£9.95

Compton's Interactive Encyclopedia

(Full Screen Video Edition)

£59.95

Concise Oxford English Dictionary £29.99

Food of France

Kathy Smith Personal Trainer
Nature Under Threat

Solar System

Stamps: Windows on the World
Wines of France

(_ SPORT

Full Swing

Goall

Great American Golf 1

Great British Golf
International Tennis Open
NFL Hall Of Fame (3 (D Set)
Palm Springs Open

Sail To Win!

The Crying Game

The Excifing Escapades of

Mr Bean

The Firm

The Outlaw

The Secret of Nimh

The Who - 30 Year Maximum

- The World According To

John Coltrane

The Years Of Victory War Years
Thelma and Louise
Thumbelina (VCD)

Tina Turner - Do You Want
Some Action

Tina Turner - Simply the Best
Tommy - The Movie
Victimised

Waynes World Il

Wet Wet Wet - Greatest Hiis
When Harry Met Sally
Women of Counry 1

Women of Country 2

£22.49
£18.99
£8.99
£2249
£6.99
£37.00

£1287
£11.69
£11.69

£9.34
£23.44
£38.72
£35.99
£23.44

£15.96

£16.19

£9.95
£12.98
£13.98
£22.99

£14.53
£12.87
£16.20
£16.99

£16.96
£17.99
£18.99
£12.98
£15.94

£9.95
£16.96
£16.98
£16.98

| RELIABLE AND FRIENDLY... ALL PRICES INCLUDE VAT... FAST DELIVERY...

® Our sales staff are ready to take your order Monday-Friday
9.00am-6.00pm; Saturday 10.00am-4.00pm.

@ Please have the product name, advert reference code
DI 069601, credit card number and expiry date,
hilling address for your credit card and delivery address ready.
This will help us to process your order quickly.

@ Order by credit card, cheque or Postal Order.

@ Free delivery in the UK. £5.00 Europe. £8.00 Rest of the World.

@

CCESS

& INTERNATIONAL SALES (6 LINES)

e TEL: (44) 1703 455115
FAX: (44) 1703 453231

Email: sales@cddirect.co.uk.

PRICES CORRECT ON DAY OF PUBLICATION BUT ARE SUBJECT TO CHANGE. PLEASE
FREEPHONE BEFORE ORDERING TO CONFIRM PRICE AND AVAILABILITY E.80.E.

CD Direct will match o
beat any advertised price
on all products featured

in this magazine




News: The world according to John Hawkins; life, the universe and
everything according to CD-Online’s erstwhile barman, Dave and your
second PMI disc token amongst other things

to the Euro '96 final

1 Giveaway: Jules Rimet still gleaming..Send ~  2oFH
off for your free Euro ‘96 CD-i disc how! jpst here

'o Competition: We're on our way to Wembley etc. Win tickets

: ) 1 Preview: The steamier and sleazier side of
W“h 2 4.7 gigabyte interactivity with Voyeur Ii
; capacity, DVD

YRR should be all set to revolu- .
TR Preview: Can you thwart the megalo-
\ tionise the home computer : A <

maniac mutant brian in Braindead 13?

@ ® ' industry yet again. Well
\ L that's the idea anyway.

) L W The problem lies in the Review: Bang the gongs, sound the
content though. Current CD-ROM and CD-i discs 20 trumpets, sacrifice another goat...
hold well over 600MB of data, but for all that, the Discworld is here and it's brilliant
dawn of the multimedia revolution hasn’t exactly

arrived with a flourish. Data in itself is never going to Feature: The brave new but flawed
excite people — the key lies in the presentation of 2 world of DVD

that data and the design of the interfaces, something

sadly lacking especially in the field of info/reference Letters: Basking in their
titles. 4.7GB could just leave us with more moun- new location

tains of junk and acres of digital footage to wade

through. Kids: Including interviews with Belinda
Ironic then that the best designed disc we’ve seen for Hollyer, Philips’ head of kids' titles, Jan

ages is the kids’ title PAWS. Everything about it Pienkowski creator of Haunted House
screams quality, thought and attention to detail. and previews of Felix the Cat and the
Load times for instance are an unfortunate fact of totally magnificent PAWS

CD life, but the disc at least tries to keep its users

amused by streaming sound off the disc while that’s | Video CD: Including more
happening. The interface is remarkably intuitive and 3 manga tﬁan you can

every megabyte is used and used well, not just stuffed shake a good sized stick at
with FMV. All we have to do now is wait for the

“adults” to catch up.
| |

Feature: The lives and times ‘";;5.-,;55‘,‘:'
Andy Stout 44 of James Bond : R

Editor
5 2 Top tips: Collapse with relief
14

COVER

as we finish off Lost Eden

Problems mountain up? Well, don’t
get in a flap about Lost Eden
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t the same time as Philips
was making its DVD
announcements (see fea-
ture on page 26), John
Hawkins, Executive Vice
President Philips Media, gave a state of the
union-type address on CD-i’s current
progress. In a wide-ranging and bullish
speech, he described the 1996 release sched-
ules as “ambitious”. The main points were:

* The US CD-i Gold Club, which sells soft-
ware directly to customers, seems to have
had a succesful first year with membership
approaching 100,000.

* Most of the best selling titles in Europe are
local language ones and Philips is commited
to continuing development of local content
titles. Figures for these titles can be impres-
sive — a Dutch encyclopedia, for instance,
sold more than 30,000 units.

* It’s expected that the number of Video CD
titles produced by third parties will continue
to expand. The main reason is that in the
case of a straight conversion from VHS the
breakeven point is a mere 1,500 units.

* A “double-digit” growth is forecast in the
professional market. Currently, more than

a4 CDi Magazine
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800 generic titles bolster the several thou-
sands that have been specifically designed.

* The succesful UK-based educational pro-
gram School 2000 was launched in the US
in February with some 20 additional titles
expected to be introduced.

A couple of titles were announced too. Most
intriguing was the kids’ disc Cybercrafis: Fun
With Electronics, introducing the principles
of electronics with a later title to follow
explaining how computers work. Work is
also currently being undertaken in putting
the Quran on disc.

Finally, some statistics. According to
Hawkins, market research from the UK
shows, among other things, that 93% of
CD-i owners are aged between 18-54 and
95% of them use their player in the living
room. The average amount of time spent
using the player per week is between 5 and
13 hours and the average owner has16 discs.
Intriguingly, research among the Gold Club
members in the US shows that 94% are sat-
isfied with the overall quality of the software.
Hopefully (if rumours are to believed) its
success could lead to the introduction of a
similar scheme in the UK.

ooh, we
thought
when we

opened the box,
that’s sexy. For there
nestled in a warm
blanket of shredded
polystyrene was the
GDI-1200M, the
newest portable CD-i
player to enter the
market.
Manufactured by
Goldstar it’s a jolly
nice piece of kit and a
lot cooler than its
name suggests.



Eek, we screamed
when we saw the
price, £1299 is a bit
steep. So what do you
get for your money?
Well, inbuilt stereo
speakers that don’t
distort until you really
start cranking the vol-
ume up, a 5.6 inch
LCD colour screen
which shows an
impressively good
quality display, an
onboard DV chip and
a removable,
rechargeable battery

pack that weighs
about as much as a
bus. Well, not quite,
but you get the idea.
It also comes with
enough leads to con-
nect it to pretty much
anything you fancy.
We’d hazard a guess
that, at this money,
the GDI-1200M is des-
tined mainly for the
professional market.
Lottery winners who
want to show off on
the tube, though, will
find it perfect.

RELEASE

FRENZY

ust as we were going to press,
a fax plopped out of the
machine detailing the
upcoming VCD release
schedule through to October. Rumours
had been flying around that with the
onset of DVD, the schedule was going
to be a bit thin, to say the least.
Thankfully, that’s not the case.
Music dominates, with a whole host of
names that wouldn’t be out of place on
the Stateside enormodome circuit.
Erstwhile Canadian rocker Bryan
Adams pitches in with So Far, So
Good & More, The Cure contribute
Picture Show and there’s yet more
Sfrom Queen in the shape of a disc sim-
ply entitled Video Collection. Most
intriguing though are Oasis — Live

By The Sea and a U2 disc showcasing
their multimedia extravaganza cum
satire cum postmodern ironic comment
that masqueraded as the Zoo TV Tour.
Film-wise we’ve got Ken and Em in
Dead Again, the cowboy brat pack in
Young Guns, the virtual reality SEX
Jrenzy of The Lawnmower Man and
the thoroughly excellent The Princess
Bride.

On the more practical front you, too,
can learn to trounce Greg Norman
over 18 holes with Nick Faldo’s Golf
Course 2. Then there’s The Lost
Betjemans (help, one of our poet laure-
ates is missing) and the whimsical
delights of Budgie — The Little
Helicopter. All in all, a bumper
bonanza and no mistaking.

CDi Magazine 'S
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LUCKY FOR
.U E

DIGITAL VIDEO ON CD-I|

ppearing on the release schedules from out of
nowhere and arriving too late in the office for
review is Lucky Luke, a platform game from the
makers of the superb The Apprentice. Based on
the famous comic books, the game features 24 lev-

els of typical platform action where Luke has to chase the four
Dalton brothers who've escaped from jail (something they make a
habit of ). We've no idea what it’s like yet, but the pedigree’s certainly
impressive and it'll get the full review workover next issue.

CD-i's Free Festival

_ As promised in the |

ue, here’s the second token towards you’

M ore damnably sexy technology has
arrived in the office courtesy of the

Vivid 3D Plus. What is it, you cry? Quite simply,

it’s a device for producing 3D Surround Sound

from normal stereo speakers. How it actually

does it, they’re not saying (the technology is

well and truly patented), but at about the size of

a modem and coming in at £49.95 it has the

potential to soup up your sound system in a

serious way. But note, it will only work with

powered speakers (including stereo television), ‘
so if you’ve got your CD-i hooked up through a -~
conventional hi-fi it ain’t gonna work. Sorry.

AURAL SEX? |
.

WHERE TO BUY
YOUR COPY OF CDI

It has been noted that the devotees of CDi
Magazine are having difficulty getting hold of
their copy every other month. We have
decided to make it easier for you and a num-
ber of different opﬂam are available. The first
is sin'iply become a subscriber: this means
; \ !esstogdtebdssuesofyour
azine delivered to your home
in the shops. If you
are interested in subscribing, just fill in the
form on page 63 in this issue, or phone
01483 733800.
The second solution is to order your copy of
CDi at any branch of WH Smith or John
Menzies. You

VLS compact And Bijou
pay until you From next issue we shall be

pick up your shrinking in page format, going
e B TEE down to a format called American
can use the A4 in common with a lot of other
LI LEEEEEE  magazines on the shelves. Why
43 to reserve are we doing this? Well, as you
your next may know, the cost of paper has
copy. If you risen dramatically over the past
have any . couple of years and though we’ve
questions ' managed to absorb that increase
about this, up till now, something had to
GV UERCE give. Rather than raise our cover

us at the | price, we've decided to do this

and it’ll make us even easier to

‘ ~ read on the bus.



ECTS

t was a quiet ECTS (Electronic Consumer
l Trade Show that is to you and me) for CD-i

this year, probably as much reflecting the gen-
eral lull in the games industry pre-Nintendo64 as

You are in good company. The Duchess of York has a CD-i player and anyiking Whas Ditighalgaast thm.‘gh’ s i
here’s what she said about it. “We are all very excited about using it and rather snazzy new stand based on their much-

all the many functions it seems able to perform. Beatrice and Eugenie in touted Down In The Dumps game coming this
particular are really looking forward to watching their favourite films autumn on CD-ROM. The most definite answer
and being able to replay the best bits over and over again at the touch we could obtain, meanwhile, about the ongoing
of a button. | know that they will greatly benefit in the future from all the

; i ati CD-i port of 1
educational possibilities too.” Well, nearly royal approval. ProcaigeN Woing 4 4 pork of he e vl

that work was “progressing well”.

CDi Magazine 2
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~ You could be the lucky winner of a fantastic Philips cap and polo shirt.
swer the following/easy questions and you could be watching the competition in style.

If you are lucky and win the semi-final or final tickets.n our breathtaking competition on.
page 10, you will really look the part in this dashing ensemble.

R &/ B i/
2]
PHiLips

i HOW TO ENTER

" Numbers are limited but the first 20 readers to send
" the correct answers to the simple questions bhefore
Thursday, June 20 will be the lucky owners.

1. Who is the new England manager?

P Y :
% LI

2. What team did he manage before Engiand?
3. Who won Engiand’s Premiership title this season?

4. Who won the 1996 F.A. Cup?

The answer to question 1 is:

The answer to question 2 is:

The answer to question 3 is:

The answer to question 4 is:

The Rules: The deadline for the competition is Thursday,
Magazine, 38-42 Hampton Road, Teddington, Middlesex,
Philips Media are not eligible to enter. No correspondence Il be pnte



In this issue we hand control over to the
denizens of the website itself. What on

Earth are we doing?

Dave’'s
Column

It’s been another jam-
packed jamboree of a
month at Dave’s
Place, my very own
bar in my very own
virtual corner of CD-i
cyberspace. Up to the
minute sport, music,
competitions, games and a helping hand
into the wild world of the Web (Dave style,
of course — no room for techno-babble
round here). All things to all men, that’s me
(and most things to most women, too).

Top news around here has been the climax
to the first Ramraid season. Ramraid?
Y’know: the first and best 3D Doom-ish
game on the Net, only available to CD-
Online subscribers. You explore the depths
of RAM, CD-Online’s mainframe computer,
destroy a motley bunch of virtual mercenar-
ies and reclaim stolen memory — at least
that’s what Our Kid, the Dave’s Place game
whizz says. Me? I say you kill the baddies
and you win the prize, know what I mean?
Anyway, the very first Ramraid champion is
Colin Day, aka Exterminator 1 and he is top
of the list in the Ramraid Roll of Honour
complete with virtual trophy. With almost
10,000 games being played in the first
Ramraid season, you can bet the competi-
tion is fierce.

Then there’s the Malibu Competition which
gives you the chance to join the longest (and
only) e-mail conga in the world and allows
this virtual barman to pour you a real drink
or two. Talking about that, when the CD-
Online subscribers chat to one another on
newsgroups, they can stumble across my lit-
tle sister Rosie (rose@cd-online.co.uk). If she
ever asks you about a missing crate of
Malibu, remember you know nothing.
Then there’s music from my mate Siggy, and
Uncle Eddie dishes out the sports news —
though trying to get anything out of him
apart from Euro 96 is a bit of an uphill
struggle. André is still banging on in his daft
fake-French accent about the latest film and
video releases and being really nasty about
perfectly decent films like Broken Arrow. I'd

New
Releases

o b0

>, ¥ 575RTio).
L2 GCENE] |

give Dr Whippet a wide berth at the
moment, though. His current favourite site
is the Vomitus Maximus Museum. I don’t
need to see anymore of that, 'm a barman.
Contributions are always welcome: Dave
from the Bartlett family wrote a wicked
review of the Oasis gig at that wonderful
Endsleigh league venue Maine Road. And if
you can't run to that there’s still plenty of
other ways to get the creative juices flowing,
such as our competition to caption a photo
of Eva Thingy, the Wonderbra woman. Do
you have any idea what it took to calm Dr
Whippet down after that?

You must be wondering how I find the time
to hang around here. I don’t, that’s the
answer! Places to go, people to see, e-mails to
answer...

Laters Navigators!

Rose’'s Visitors’
Book

Howdy partners! I take it that
brother of mine has set the
record straight as to who I am?
Sister Rose, that’s me. But I
aint no nun. No way José, no
go Joe. I am Rosie aka Dave’s
sister, aka scourge of the EC
Bacardi mountain (lake shurely?
— Ed), aka Dave’s Place agony aunt, rabble
rouser and sometime barmaid. So, if any of
the CD-Online subscribers — or anyone
else for that matter — drop me a line
(rose@cd-online.co.uk) I stick their news
and views up on my page.

And you wouldn’t believe some of the stuff
that clutters my mailbox! There appears, for
instance, to be a serious baby boom develop-
ing among the CD-O punters — a rugrat
carnival, a sprog-fest, a kiddy bonanza. And
everyone wants their happy news on my
page. One couple, the Carsons, are even ask-
ing for ideas for names for their soon to be
darlin’ twins. Any ideas? Generous girl that I
am — too generous and too often according
to my Mam — I'm offering a CD-i copy of
Baby Boom to the first person who comes up
with the winning suggestion. Can’t be bad.
Anyway, if you want a mention on my page,
make sure you e-mail the female. Or visit
http://www.cd-online.co.uk/ and take a
look. Okay?

With Love,

CDi Magazine 9



URO '96
TICKETS

Philips CD-i is one of the official products of Euro '96™. As sponsors of
the competition, Philips are hosting ‘Player Of The Tournament' in The
sun and they have donated a pair of tickets for one lucky CDi reader
to take a partner to the final of Euro ‘96 on June 30. The runner-up will
receive two tickets to the Wembley semi-final on June 26.

HOW TO ENTER

You do need to act fast! The deadline for us to receive entries is first
post on Friday, June 21. Fill in the coupon with the answers to the
following questions, send it to Emma Wright, Euro 96, CDi
Magazine, 38-42 Hampton Road, Teddington, Middlesex, TW11 0JE,
sit back and keep your fingers crossed. Or, simply fax it to us on
0181 943 5993. The winner will be notified by telephone during the
afternoon of Friday, June 21, so please make sure you include a
contact number.

1. Which of the following European stars does not currently play for a British Club side?
a) Jurgen Klinsmann b) Dennis Bergkamp c) Ruud Gullit

2. Who are the current European champions?
a) Germany b) Denmark c) Spain

3. Which teams played in 1992’s European Cup Final at Wembley?
a) Arsenal vs Parma b) Barcelona vs Sampdoria c) Ajax vs AC Milan

The answer to question 1 iS: ...cuvrereessssnssnsnsansaninnns

The Rules: The deadline for all entries is first post on Friday, 21st June. Employees of Philips, Haymarket Publishing and th
families are not eligible to enter. The Judge’s decision is final. No correspondence will be entered into.
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As EuUro '96 excitement reaches fever pitch, CD-i is
well and truly in the thick of it with websites,
promotions and yet another free disc

ver the moon or sick as a
parrot? Convinced of the
merits of a flat back four

or an evangelist for England’s new 3-
5-1-1 formation or whatever it is?
Not sure whether to excommunicate
yourself because Eric Cantona hasn’t
been made a saint yet or to stick
needles into his wax effigy? Are you
buying certain makes of crisps just
because Gary Lineker advertises
them or wondering what happened
to the fantasy football part of
BBC2’s Fantasy Football League? Or
are you a sad Ipswich supporter like
the Ed or someone who appreciates
a good football team? Whatever the
answer, Euro '96 is almost here and
if you don’t like football the best
place to be is Antarctica.

Will England win? Erm, probably
not. Scotland seem pretty unlikely
too, but whether a home team grabs
the glory or not it’s not whether you
win or loose that counts, it’s how
much good footy you get to see in
the meantime. After almost a decade
of being hooligan pariahs on the
margins, England hosts the champi-
onship and by all accounts it’s going
to be a corker.

So, you ask, how can CD-i help
maximise my enjoyment of this
football extravaganza? Well, in quite
a few ways and the first one is pretty
damn super soaraway.

THE COMPETITION
What’s happened is that Philips
has got together with 7he Sun to
promote the Player of the
Tournament award. You, the punter,
simply phone 0891 40 50 96 (one of
those x pence per minute lines) and
nominate who you think deserves it.
Then on 1 July, the votes are tallied
and said award is presented to the

suitably chuffed winner.

But that’s not all, not by a long
chalk. By voting you also enter a
competition with some seriously
groovy prizes. Top prize is a holiday
at any sporting event you choose
anywhere in the world plus a grand’s
spending money (the sort of thing to
make grown men weak at the
knees). Next up are 20 season tickets
for the club of your choice in the
UK and Ireland and finally, there are
10 CD-i players and stacks of discs
up for grabs. Cool or what? And as
they’re only expecting 1 million
votes your chances of winning are
significantly better than in the
National Lottery.

THE WEBSITE

Then there’s the offical Player
of the Tournament website
(http://www.player96.com) where
you can get the full low-down on
the above plus lots of other informa-
tion in all its hypertexted glory.
There’s a rundown on 20 of the
greatest European footballers ever,
including Bechenbaur, Cruyff,
Banks and the legendary Dino Zoff,
plus complete information on all the
teams. Check out the England page
for a rather weird drawing that

makes David Platt look like an extra -

from Babylon 5.

This much alone would be
enough to have you sitting on the
edge of your sofa chanting “Who’s
the twit in the black” etcetera and
making top jokes about pineapples
and Jason Lee. But, does it end
there? Brethren, it does not. There’s
also a CD-i disc involved in all this.

THE DISC
Called the Total EURO ’'96™
disc this is the only official informa-

giveaway

tion-based multimedia product of
the championship and what’s more
it’s completely free. Yes, yes, we're
going to ask you to perform the
onerous task of sending off a post-
card, but once you've done that, an
info-crammed CD-i is going to be
winging its way to your doorstep.

So, what do you get for the price
of a stamp? Well, as we write, the
disc is currently entering the last
stages of production, but our infor-
mation is that it will include the fol-
lowing: a rather handy match sched-
ule; a text-based quiz with at least
200 questions; complete stats on all
16 teams and eight stadiums; a his-
tory of all the teams that includes
info on their performances in the
European Cup, the World Cup and
the Olympics; and a toto tool for
predicting matches. It covers 8,700
players and 6,407 results. What’s
more, those of you with CD-Online
access will be able to download
match scores and player data as the
tournament progresses.

And even that’s not all. Currently
under consideration is the inclusion
of a 13-minute highlight video of
England to add to the megabytes of
data already levered into the disc.
They think it’s all over... It is now.

HOW TO GET IT

Getting hold of your Total EURO
96™ disc is simpler than banging
in goals against San Marino (and we
won't talk about letting them in,
too, thank you very much). Just pop
your name and address on a post-
card and send it off to: Euro
’96/CD-i Magazine, PO Box 2320,
London W1A 1ZX. Every effort will
be made to get your disc to you
before the competition ends.
Closing date is 28 June.
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TIM & BEAR AT THE MOVIES

RELEASE DATE: AVAILABLE NOW.
PRICE £19.99

Interactive, non-aggressive animation, introducing children to important
activities of modern life - in this case cinema.

PHILIPS

SECRET MISSION

RELEASE DATE: AVAILABLE NOW.
PRICE £29.99

A classic adventure game packed with action and espionage with
a strong storyline and highly individual graphics.

ROGERHOORS 5 INHES BOID 007" w
s

“LIVE ANDLET DJE”

JAMES BOND PACKS

RELEASE DATE: 20TH MAY.
PRICE £29.99 PER PACK

A superb collection of James Bond movies starring Roger Moore
and Sean Connery.

PHILIPS

LUCKY LUKE

RELEASE DATE: 12TH JULY.
PRICE £19.99

The Daltons have escaped from jail again. This time they have got their
eye on the gold of Moneytown. It'll be a wild chase through 24 levels.
Can you help Lucky Luke to trap them?

I[D-i




T i

| . Z  PHILIPS




VIEW

49

FELSS

< il

One of the best-selling and most original games on CD-i, Voyeur
was innovative in its use of full-motion video, professional actors
and original soundtrack — and was one of the earliest and best
examples of the “interactive movie” Now for the sequel...

he gameplay may have been
utilitarian — you simply
collected video evidence

through your long-lensed camera
while snooping on the nefarious
goings on in the house opposite —
but the deliberately outré script and
acting made the whole affair enjoy-
able. In Voyeur's world every charac-
ter schemed against the other, every
line of dialogue was a red-blooded
cliché, and behind every sideways
glance and immaculately lip-glossed
sneer lay the prospect of full-blown,
no-holds-barred rumpy pumpy.

Of course, in the first Voyeur you
never saw anything really naughty
— it was all a sophisticated tease —
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but all in all, Voyeur was a great
hoot, if not a great game in the
purist’s sense.

Voyeur 11, a two-disc title, appears
to realise the basic strengths of the
formula and cranked up the nookie
quota significantly — you now get
to see some naughty bits — while
discarding some of the less interest-
ing ‘interactive’ elements from the
first title.

The actors are also a slight cut
above those who went before.
There’s no sign of Tom Cruise or
Meryl Streep, but we get some who
are reasonably well-known, in the
shape of Jennifer O’Neill (Summer of

42, Scanners) and Dennis Weaver,

better known as the stetson-wearing
New York cop McCloud. The rest of
the cast are strictly made for TV
material, although David Groh, who
plays the slimy Sylvio, once had
‘major parts’ in Rhoda and Melrose
Place. He probably regards Voyeur I1
as a step up the Hollywood ladder...

In titles such as this the plot is all
important so it's worth recounting
the scenario in some detail. You play
an unnamed nature photographer
who lives in a log cabin that looks
out on to a palatial set of apartments
hewn out of a cliff face. Thanks to
your sophisticated video camera and
zoom microphone you can easily
eavesdrop on each room.




The owner of the house is mil-
lionaire scientist Everett Cussler,
chairman and majority shareholder
of the genetic engineering corpora-
tion Erraticus. Soon after moving
into his hi-tech hideaway, Cussler
died in mysterious circumstances
leaving all his money and control of
the company to Dr Elizabeth
Duran, a senior research scientist
within Erraticus and Everett’s lover.

Naturally this doesn’t go down too
well with Cussler’s disfunctional off-
spring Peter — a perennial under-
achiever whose precarious mental
stability is continually threatened by
his adulterous wife Candace — and
Rachel, the femme fatale whose
appetite for kinky sex is only out-
done by her craving for power.

Outside the family tree, but
equally Machiavellian, are the
oleaginous Sylvio — an ‘old friend’
of Cussler who is hoping to catapult
himself into the chairman’s seat by
setting the offspring against each
other — and Colin, who holds a
hefty stake in Erraticus, has a serious
drugs problem and is having an
affair with Peter’s wife Candace.

From your vantage point opposite
you can pan and zoom your video
camera into various rooms in the
cliff-embedded mansion to try to
discover what exactly is going on.
Despite your privileged perspective,
it’s a difficult process as the protago-
nists bonk, betray and conspire away
with breathless abandon. It’s like
watching. an episode of Dynasty in
which the entire cast has been given
a cocktail of amphetamines and
aphrodisiacs.

In common with the original
game, the action takes place in real
time, so if you’re watching a particu-
larly salacious incident in one room
the likelihood is you're missing a less
sleazy, but possibly more relevant
- situation, taking place elsewhere.
The only certainty is that Elizabeth’s
life is in danger and you have to
intervene to stop her being topped
before dawn breaks.

But how do you intervene? Unlike
the first Voyeur, you don't record as

much incriminating evidence as you
can and send it off to the rozzers.
You have to work out who is going
to murder Elizabeth and when they
are going to do it. Then you have to
discover a way to open the locked
gun cabinet in your voyeuristic hide-
away and find a bullet to put into
the sporting rifle you find there.
Manage all this and you finally get a
chance to leave your .357 calibre
mark on the ending of the plot...
Voyeur I1 is definitely an adult
game, and like the first title it’s pro-
tected from prying under-age eyes
by a numeric combination “lock”.
Of course, in one sense of the word,
“adult” means that there is a fair
amount of strong language, nudity
and simulated sex scenes. Nothing
too explicit, but just about meriting
an 18 certificate from the censor.
But in another sense, this is an
adult “game” because it’s aimed at
people who don’t want to have to
wade through massive instruction
manuals before they start playing.
The puzzles are relatively simple to
solve and the game is designed to
last no longer than 30 minutes — in
other words it’s ideal for people with
a social life as well as a CD-i player.
In fact, the developers suggest that
you play the game with a group of
people in order to “trade strategies
and argue over what to do next”. It’s
also a lot more fun to laugh at the
overwrought dialogue and hammy

acting when you’re with your mates.

There is far more video footage in
Voyeur II than the original game,
over 80 minutes in all, thanks
mainly to the extra disc and the fact
that most of the non-video elements
— audio-only sequences, visual
clues and scrawled notes — have
been ditched. It never made much
sense that you could snoop around
with a magnifying glass when you
were supposed to be watching the
action through a telephoto lens.
This time, the video is MPEG-
encoded so we can expect pristine
quality visuals, although it means
that the title will only work on CD-i
players with a DV cartridge.

Voyeur IIlooks set to be one of the
biggest titles to be released on CD-i
this year, and from the early versions
we've seen so far it could easily be
one of the most purely enjoyable
CD-i games ever released. Watch
out for the full review treatment
coming soon.

CAMERON COLLEY
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More video than
~game, the beautifully
drawn Braindead 13

still has a lot going for
it — and it has some
deliciously gruesome
gory bits, too

ance Galahad has a problem.
\:l:lActually, he has several. A
mum who named him after
two of King Arthur’s knights is bad
enough, but wearing a baseball cap
backwards and folding your arms 2
la Ice-T when you look like a post-
pubescent Jimmy Osmond is going
to attract unwanted attention.
Lance is also in trouble because
he’s a computer repair man on a call
out to a spooky mansion. When he
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fixes the problematic PC, a giant
screen lights up and a massive brain
appears. The big brain is bent on
global domination (aren’t they all)
and calls on an army of sub-human
hench-things to introduce Lance to
as many gruesome deaths as they
possibly can.

But that’s not the worst of Lance’s
problems. Oh no, because as he flees
from the legions of the undead you
realise that our intrepid hero can
only move in four directions: up,
down, left and right. And he can
only do one thing at a time. This is
not the sort of thing guaranteed to
promote a long and healthy life.

Yes, Braindead 13 is the latest in a
long line of cartoon-based, linear
videogames to appear on CD-i. If
you've played Dragons Lair, Dragon’s
Lair 2, Space Ace et al you'll know
exactly what to expect: beautifully
drawn, full screen, cel animation

interrupted by a “decision point”
every 30 seconds or so. If you pick
the right option (up, down, left,
right, or action) you'll be rewarded
with another half minute of anima-
tion until the next juncture is
reached. Get it wrong and your
character will die. End of story.

There’s little real skill involved, of
course. It’s all a matter of first
responding logically to what’s on
screen — if there’s a monster to the
right you shove the joystick left —
and, if that doesnt work, relying on
good ole trial and error. After all,
there are only five possible options
for each situation and it doesn’t take
too long to try them all.

Braindead 13 differs from Dragons
Lairand Space Ace in a couple of key
ways. First, it is not a product of the
Don Bluth studios, although the
animation is still of an extremely

high standard. Second — and



perhaps precisely because it hasn’t
been overseen by the Disney-esque
Bluth — the gore factor is much,
much higher than in previous games
of this ilk. Poor Lance gets his head
bitten off by a giant snake, sliced
like salami by a psychotic cat,
dissolved into bones by a vat of acid
and ripped into pieces by an over-
grown Venus Fly Trap. And that’s
just a few of the graphic details to be
found on a single level.

The other main difference
between this and some of the more
recent Bluth outings, though, is that
there are no visual “clues” to help
you along. For instance, in Dragon’s
Lair 2, the knight’s sword would
light up with an ethereal glow if a
spot of slicing and dicing was
required. Instead, Braindead 13
relies on an audio tone to give the
player feedback: if you try to do
something outside the interactive

“window” you hear a low tone, if
you make your decision at the right
time you hear a high-pitched beep.
It might still be a decision that takes
you to certain death, but at least you
made it at the correct moment. So,
that’s all right then...

Otherwise, it contains no great
surprises for the CD-i gamer. If you
like Dragon’s Lair-type games then
you’ll like this and CD-i’s MPEG
capability ensures that this version
will be head and shoulders above
those released on other platforms.
The final version is sure to look and
sound magnificent. These games
though, rigidly stuck in their linear
groove as they are, aren’t for the likes
of everyone and there is always a
large question mark perforce hover-
ing over their longevity. Look out
for the final verdict soon.

PATRICK BATEMAN




DISCWORLD

Prepare to be bathed in an octarine glow as Rincewind, the odd dragon or too and The

Luggage arrive on CD-i, all carried on the back of an enormods'turtle and four elephants

et’s not beat that bush, go
making bones (whatever that
means) or skirt around the
hemline of the issue. Terry Pratchett
is a hugely funny man. Thanks to

the virus-like growth of- his:

Discworld novels, he’s also rathes
famous one, to the point whc"
almost mu)nuldeJ@’ that anybod
could fail to:b %m@;&mﬁ with the
clueless stu ,g&ofq‘ﬁmuwmd the
Wizatd, the (,dpi[.l]lstd pronounce-
ments of Death (“I COULD
MURDER A CURRY”), and the
odd, always fantastical goings on in
the city of Ankh-Morpork and the
whole Discworld planet itself.

With the mandatory inclusion of
dragons, the winsome observations
of witches and the plethora of stock
fantasy elements turned on their
metaphorical (and often physical)
heads, Discworld books are firmly
rooted in fantasy territory, though
only in the way that The Hitch
Hiker’s Guide To The Galaxy is a
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book with both feet in the gravity
boots of the science fiction camp.
1ll it P m)dy, ull it satire, call it

,‘wmb? top;,gol_ a
[ eured sort of laugh.

.‘:‘stlc s at the fantasy genre, rather it

twists the elements and conventions
for its -own purposes — simply to
raise a laugh rather than cruelly bury
it all.

Which brings us back to why
Terry Pratchett books are so popular.
At the risk of repeating myself, he is
extremely funny. And at long last,
CD-i gamers can get in on the act,
and take part in the sllly goings on
of the Discworld.

The classically-styled graphic .

adventure has been a rare beast
on CD-i. Developed pretty much
singlehandedly by American
developer LucasArts, the accepted
format is to present a sequence of

puzzles and object-related problems
using a, third-person control system,

~while lush backgrounds-scroll as the

£ moves the protagonist around

egamc world: A couple of button

presses are usually all that's needed
to navigatc through conversations
and collecr, drop and use objects
that.would "almost always be
impossible to lug around in real life.

Using this intuitive finery,
designers are free to concentrate on
creating a visually impressive world,
designing and scripting the words
and actions of the world’s
inhabitants, and structuring the plot
to give the player enough freedom
for the game to.be furr, but not too
much so that puzzles™@n be solved
at regular intervals. Get the design
and seripting-right and the result can
be utter heaven.

Discworld is sussed enough to
stick close to the usual graphic
adventure format, the books’ charac-
ters, locations, and a Pratchett-

T2
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of things. In short, Discwor
marvel, a beauty and bound‘;
your fancy. But we're racing ahead.
So, let’s dig further into it, and
discover just what makes it tick in
such a pleasing way.

Discworld’s plot concerns the
mysterious appearance of a fire-
breathing Dragon in the city of
Ankh Morpork — a situation made
all the more strange because they
aren’t supposed to exist. Hard-done-
by Rincewind is the stooge who is
whisked from Unseen University
and off into the city in an attempt to
unravel the shady and often charred
gomgs on, with lictle help beyond
apagities of his many

the first task is to wake it up from its
resting place on top of his wardrob
All it takes is the retrieval of a brog
from a store cupboard but its a
way to introduce the:
systems and puzzle-s
the player. From 'tk
progress to shape-shifted librarians,

an arch chancellor who insists on

referring to our hapless hero as
"Breakwu?& and off into far loonier
territor

It’s the sound that is sure to

. 23
prov1dé he initial draw, w1th a

y Python Eric Idledfor
itghimself, and one-time Dr
i Pertwee, Blackadder’s
inson and Spitting Image

h countless possible
and events taking
“the music score works
ng to suit the mood of
, but never too obrtrusive.
n animated cartoon where
St can guide the storyline
- half way there.

Mostas accomplished are the
al$y Although the Discworld is

ia
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: balancmg ac
to tell a tlohzly scrlpted and duected
er
ﬁeedom to try out a thous and
‘one actions and to move thtough a
; mber of locations at anylone time.

Iﬁ‘mﬁ, ‘packing plent‘ ,
anc? g;}aden chver

" The opening®scenes are a go%d
iving exagnple. There are a whole range of
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_wwdown. to the subject matter. Gamers

places to visit and people to talk to,
ensuring that the game begins as a
genuine voyage of discovery. Trying
out various ideas and talking to the
other inhabitants of Unseen
University soon steers the player on
the right course. It feels like free-
dom, even though the player is
nudged gently in the right direction.

Much of the game’s success is

familiar with

e books will feel

Morpork are likd
able here, such

ground. The
inspire people t
of the books.
This, then, is @
art for CD-i ad
games In genera
game format
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vision, but adds to its mythology.
The people and places may be
familiar, but the story, the situations
and the jokes certainly won’t be.
True, its humour is of the gentle
chuckle rather than the belly laugh
variety (which is in keeping with the
style of Pratchett’s original material),
but it comes thick and fast e
to make a grm a ‘
withou

re gaming,
completist, or simply ap]

value of a good gag, Discworld 1s.

must. It’s as big an adventure

AOSE dever ycould hope for, and packed e
SV vnd Ank h

" " ‘nd plain absurdity every step of
way. Slmu}«ta“?leously squeezing e

great punssobservational humour

.| Shakespeare gets a good g

A Bluffer's Guide
to Pratchett

It is just feasible that you’ve yet to

be acquainted with Mr Pratchett and

his veritable mountain of Discworld

books (18 at the last count), along
with other series, co-productions
and asides. Here is a whistlestop

guide to the best of Pratchett. Fail to ¥

read them at your peril...

THE COLOUR OF MAGIC (1983)
In which the absurdities of the
Discworld are put on show for the
first time, as Rincewind guides
tourist Twoflower through his
domain, displaying all the lack of
guile and rampant paranoia that
makes him such an accomplished
wizard.

MORT (1987)

One of the most popular Discworld
novels, Mort follows the training of
said character as Death attempts to
give him some essential job training.
Much use of those terribly scary
APITALISED comments from
th, and 1,001 gags and puns.
Typical Pratchett, and reckoned by
the man himself to be the best

starting point for newcomers.

WYRD SISTERS (1

ng over
in this tale of three surprisingly
homely old witches and their
attempts to right the wrongs of a
murdered king. The bits where
royalty get used to life as the walk-
ing dead make it essential reading.

Not a Dlscworld book but arguably
Pratchett’s finest moment. Good

| Omens is co-written with Neil
Gaiman and details the possible end

of the world, with the son of Satan
alive and well, but living with normal
parents thanks to a mix up at the
hospital. A prominent role for
Aleister Crowley, various gags
relating to the M25 and rock band
Queen are tempered with humour in
a darker vein.

ERIC (1990)

Although it features Rincewind, Eric
doesn’t qualify as a Discworld novel,
if for no other reason than the fact
that it’s a graphic novel. Regular
Pratchett artist Josh Kirby provides
the visuals, while the text has a
certain Faustian tone among the
misunderstandings.
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The hype n‘@c:hlnéﬁnav be
-&’ est%ted apout the nex “gen

o

t was an auspicious occasion.
The UK media’s technical hacks
2 had gathered in a room at
Philips’ research labs at Redhill for
the premiere of digital video disc
(DVD). Coffee was sipped, cream
cakes munched, the machine
plugged in — suddenly a picture
leapt to life on the large screen and
sound burst forth from a phalanx of
speakers. And the first piece of
footage they showed? The distinctly
atrocious Barb Wire starring that
well-known and respected thespian,
Pamela Anderson. Hmmm.

Talking of silicon (ahem), while
Ms Anderson’s career has been on
the ascendant recently, DVD’s road
to becoming a reality for the con-
sumer has been distinctly rocky.
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Initially, it was at the centre of a
mega bunfight between the world’s
mightiest electronic manufacturing
conglomerates which formed into
two distinct camps. Salvoes of press
releases were fired across the Pacific
extolling the virtues of one or other
of the rival systems. Lawyers massed
in the darkness, rubbing their hands
with glee at the potential for lawsuit
and litigation and then, suddenly,
just when we though it was Betamax
vs. VHS all over again, the sabre rat-
tling ceased and a format was
agreed. Sort of.

The ins and outs don' really mat-
ter but the result is — minor niggles
aside (see box) — that the world’s
consumer electronics companies are

gearing up to flog DVD-Video and

DVD-ROM with a vengeance. The
hype is starting to crest, the market-
ing strategies are being finalised and
given half a chance they will tell you
that you'll sell your grandmother for
one of these machines. All except
Philips that is.

Estimates concerning how many
DVD machines will be sold in the
first year of launch have fluctuated
between 500,000 and three million
(and that’s purely for DVD-Video
players), but at the Redhill meeting
Philips played down the immediate
potential success of the system.
Their forecast is that DVD, like
compact disc, will not boom from
day one.

That DVD-ROM will eventually
be a success isn'’t really doubted. The




And Another T

history of electronic computer devel-
opment has been one of a drive
towards greater amounts of storage
space, and the potential 4.7 giga-
bytes of DVD-ROM will be
pounced on by industry and con-
sumers alike. There are still a healthy
pair of legs on bog-standard CD-
ROM, though, which is expected to
shift 50 million units world-wide
this year, and with 8x drives fast
becoming the norm, the change
from one format to the other is
going to be slow.

DVD-V is another matter. For a
start, the prices announced for the
players so far are hovering in the
$500-800 bracket (by comparison
volume production of DVD-ROM
should see prices under $300) and

BERel
The latest news from the development frontline is that things have
turned from bad to ludicrous. Now the committees involved in set-
ting the standards in stone have apparently begun overturning items
they'd agreed on already. How basic does this get? For a start, they’re
arguing about whether discs should play from the outside in or
inside out. Expect an imminent announcement that DVD tracks
will soon be encoded on a normal household brick.

sions for no fewer than
eight distinct territories
being requested. So, unlike
CD-ROM, CD and CD-j,
DVD will never be a truly
global standard. Minor
inconvenience or a poten-
tial spanner in the works
the size of Dublin? We’ll

that’s too high for mass consumer
acceptance. Also, Hollywood hasn’t
committed itself to any major plans.
There’s no doubt that theyre all in
favour of it, but there’s no definite
answer on price points or sell-
through versus rental yet. There’s
also a suggestion that Hollywood
won’t do anything of real conse-
quence until the hardware is out
which ties in nicely with the rumour
that the hardware won’t appear until
Hollywood provides the movies.
Great, huh? Welcome to a multina-
tional, megabucks chicken and egg
situation.

Some cynics also point out that
using MPEG2, DVD-V discs will be
able to contain approximately 133
minutes of movie material and

Regional variations
The latest problem to beset DVD’s development is that of regional coding,
a request from the Hollywood studios that took everyone by surprise.
Hollywood already effectively regulates the distribution of video material
due to the differences between NTSC and PAL and seems to be looking
on this new technology as a means of extending that control even further.
Essentially it will mean that DVD discs sold in the US, for example,
will only play on drives also sold in the US and apparently there are provi-
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recently films have been wilfully
running over that mark. Either some
serious editing will have to go on
otherwise we're back to the two-disc
format (which is one of the main
reasons they never got behind VCD
in the first place).

Confused? Us too. Philips, howev-
er, predict that 250 million CD dri-
ves will be sold by the year 2000.
However, their estimates say that a
paltry 10% of them will be DVD
and the majority of that will be
DVD-ROM. As for DVD-V? Well,
it might make a rubber and leather
clad Pamela Anderson look rather
good, but that’s not exactly a reason
to part with your money too soon.

Video CD aint dead yet, not by a
long chalk.
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Memory Is Made of This

In common with MP
Hazelton (issue 16), | am
constantly having to delete
high scores, saved game
positions and Photo CD
slide shows from my non-
volatile RAM to make room
for new games. However,
why ask Philips for an
expensive hardware
upgrade when there are at
least two possible software
solutions?

The first would be for Philips
to improve its game designs.
Why does Thunder In
Paradise reserve over 7% of
my Model 220’s memory just
to save some high scores?

The pro ners worked
with copipress$ed video data
— surely they gould have
e\score data
too? \

The second solutign would
be for Philips to release a
program to compress and
decompress existing @iles. |
freed up over 50% ofs)
3D0’s almost full NVR__ by
using the 3D0 Game ( A |
CD to encode just a f¢ :
the hungrier saved gai
and I’ve still got plenty
scope to create more r¢
when | need it. The soft
cost? Less than one fifth o
the cost of the imported
hardware expansion.

So, how about it Philips?

Chris Mussett
Colchester

The answer from Philips goes
like this: “We appreciate that
the memory is relatively small
but as this is a consumer
product we had to strike a
balance between features and
price. If a program such as
Thunder In Paradise uses 7%
of the memory, this means
that 14 such programs would
need to be used to fill the
memory and, for most users,

£

this would be sufficent.”
Phillips also points out that it
makes the players only, and
it's up to the developers to try
to reduce their memory
requirements or introduce a
compression routine.

It’s also worth pointing out
that memory prices and
density have changed
drastically since CD-i’s
launch, allowing the likes of
Pippin to launch with 6MB
on board. Most of this is
DRAM though and not the
more expensive non-volatile
RAM used in the CD-i.

oz,

TEAM

Show us your tips

| have just bought a Philips
CD-i 210 system on a
friend’s recommendation. |
am amazed by the quality of
sound and graphics. | hope
the quality continues. The
software that came with the
machine was as follows [too
long to print — Ed]

On the subject of 7th Guest
do you have any hints, tips
or a solution to any of the
puzzles in this excellent
game. If you do could you
please send them to me?
CD-i is a great mag and
keep up the good work.

P.A.Chatfield
Epping

We get a daft amount of
letters angling for hints and
cheats for various games and
normally we're way too busy
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to reply to them. What we’re
going to do instead is
assemble all the tips we’ve
ever done, and a few more
besides, and start giving them

away with our new look
August issue . If anyone can’t
wait that long though there’s
always our back issues
service (01483 733800)...

Mail Order?

I have recently bought a
CD-i 210 and | am
impressed. | have also read
the last three issues of your
magazine and a lot of
readers seem to be annoyed
about the amount of shelf
space game stores allocate
to CD-i software.

I have a solution. Wouldn't it
be a good idea for Philips to
open its own mail order
warehouse?

Not only could it sell the
software cheaper, because
it cuts out the middle man,
but it could also produce a
complete list of every disc
available, giving a
description of each item
which you could distribute

. with your magazine.

Mark Hughes

| Sittingbourne

- We passed your comments on
. to Philips who've taken them

on board and are going to
evaluate them.

It's an idea that makes a lot of
sense and now and then we’ll
give them a quick prod to see
whether they’re going to do
anything about it.

Global Discs
Warning

Just a quick question.

I would like to know if CD-i
games/movies are available
in other countries such as
America. If so, will they play
on our UK systems?

M.A.Waller
Chatham

Yes.

Any Video CD in the entire
world will play on any CD-i
player, no matter where it was
bought.

The main drawback you’ll find
with other platfoirms is either
they suffer from the problems
caused by deliberate regional
encoding on behalf of the
manufacturer (see DVD
feature), or it’s the old
PAL/NTSC chestnut again.

All US games will play on UK
machines though due to those
PAL/NTSC differences any-
thing with FMV doesn’t work
too well and isn’t advised.



When The Price Is Right

After reading December’s
issue | was amazed to see
the price of Compton’s
Encyclopaedia — a
whopping £149 and still too
expensive for this type of
reference disc. When com-
pared with the same disc on
CD-ROM the price of the
CD-ROM version is well
below half the price of the
CD-i one Why is this? In an
earlier edition of your
magazine a complaint was
raised regarding the original
version of Compton’s but it
seems that Philips has not

responded to this.

Come on Philips. Why
charge this amount for the
disc when other multimedia
companies are charging less
for basically the same
encyclopaedia?

If the price is right it will be a
big seller.

W.M.Baxter
Biggleswade

Our spies tell us that plans are
afoot for a sunstantial price
slash later this year. We'll
keep you posted.

OMPTON’S

INTERACTIVE
ENCYCLOPEDIA

= Full-Screen Video Version

Digital Video Brings Your Encyclopedia to Life

COMPTON'S
EwMEDIA

DIGITAL VIDEO ON CD-I

Future Imperfect

As a true CD-i owner | was
shocked to read an article
about the supposed future
plans of Philips and the

CD-i in the magazine
GamesMaster. Are these
rumours correct?

Since buying the CD-i two
years ago | have noticed that
Philips is slow to produce
new games and any new
films. What are Philips’
future plans for the CD-i?
Will it be pushed to one side
in the hope that it will be
forgotten or will it be passed
on to another company to
produce the games and
films?

Can Philips give an answer

as a system as good as this
should not be forgotten and
left on the shelf as a
disregarded toy.

Steven Hughes
Romford

According to the Philips bod
we spoke to there’s plenty of
software in the pipeline for the
latter part of '96 including over
50 Video CD titles and over 20
games and family entertain-
ment ones. Plenty of rumours
flew round the industry
following a reorganisation at
Philips’ London HQ.

So far not one of them has
come true.
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Oon the ball

Please could you explain
why there is only one
football game out on CD-i
(Striker Pro), and to say that
that is a football game is a
joke. I've played better on
the Spectrum and Master
System.

| have been a keen owner of
a CD-i 210 for one and a half
years and am getting
disheartened and frustrated
that there are no decent
footy games or management
sims on the market.

I don’t want to become
another moaning, irate CD-i
owner and | realise the
system is not only a games
console, but with all the
potential it has for the most
fantastic football game ever
it is unbelievable that one
has yet to be released. If
Philips checked the other
formats it would see that the
football games are what
sells them. Fifa 96 on the
PlayStation is amazing and
virtually launched the
system.

I long for a great new footy
game to be released on CD-i
so | can boast to my

friends for once that CD-i is
the best on the market.
Please can you tell me and
the thousands of others,
who I’'m sure feel the same,
whether there will be a
decent football game in the
future.

Chris Hayden
Stockport

Philips unfortunately has no
plans for any football games at
the moment. CD-i’s
architecture is slanted towards
audio/visual playback (and we
still maintain that it's the best
system for this on the market
at the moment) but this means
that its sprite support is less
extensive.

Football sims are sprite
intensive and simply wouldn’t
come across to their best
advantage on the

platform. That said, though,
there’s no reason why a good
management game couldn’t
be developed.

And by the way, Fifa 96 is
rather nice yes, but our vote is
still with Sensible Soccer as
the all time best.

- Reader's Scart
How can | connect my CD-i player to my TV and hi-fi simulta-
neously when the CD-i 210 only has one Scart socket?

Trevor Ball
Staffs

Simple. Just use standard audi
audio left and right sockets on
next trick...

o leads and plug them into the
the back of your 210. Now for our
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kids seuss

here’s a joke by the deadpan

American comedian Steven Wright

that goes something like this: “I
wrote a kid’s book once. I didn't mean too.”
Ask anyone who actually works in the
global, multi-million dollar industry that
produces children’s entertainment whether
that’s the way it actually is though and they’ll
probably have to suppress a strong desire to
hit you. Children’s titles are not easy, they
take a lot of hard work.
To some extent, during multimedia’s brief
history, a lot of that effort has gone
unrewarded too. It’s probably fair to say that
kids’ titles have never really fulfilled their
promise, both in terms of sales figures and,
crucially for the rest of us, content. But all
that is set to change.
For CD-i the real shift from this market
being a minority interest to a major league
player comes this autumn. Three titles,
PAWS, Haunted House and Felix The Cat are
set to take children’s titles well and truly to a
mainstream audience.
Belinda Hollyer is the person overseeing the
ongoing development of children’s
entertainment and she sees the forthcoming
growth of this market (and it will grow) as a
vital part in the overall CD-i strategy.
“What's interesting about this is that
children’s titles are as important to CD-i as
they are to any other multimedia platform

" such as CD-ROM. The thing about

children’s titles is that in multimedia the
whole business was first driven by the games
element. Everything about it, from the
product through the retail to the consumer,
was focused on that specific bit of the
possible market. But in CD-i and CD-
ROM, and possibly earlier in CD-i than in
CD-ROM, it was realised that children’s
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Wlth three big kids' titles coming out this autumn - PAWS, Haunted House
and Felix The Cat — we thought we'd have a chat with Belinda Hollyer, the
Director of Development in Europe for Home and Family Entertainment

titles were really important to the future of
this particular platform.”

Part of the reason for that importance is the
fact that kids’ software simply works so well
on CD-i. As Belinda points out, the TV
screen is more sympathetic to children than
a computer monitor and the player is also
often found in a communal room, helping
the interaction between parents and children
while the disc is playing. Given all these
points then, why haven't the titles sold more?
“It’s a different consumer with children’s
products,” she explains. “The same people
buy children’s CD-i as children’s books,
children’s clothes and children’s toys — and
that’s parents and mostly women. That
means you have to get your product in front
of those consumers in retail and women
don’t go into places like Dixons much, they
just dont make that part of their regular
shopping.

“How much the titles sell depends on how
appropriately we've managed to solve the
retail puzzles, but given that they can sell
extremely well. As we continue to drive
home that retail lesson and look for better
and more focused opportunities, the
children’s titles will continue to improve.”
All that said, though, the sales aren’t too
shabby. Philips’ best selling title so far is
Cartoon Carnival, largely because it’s the one
that’s been on the market longest, but
Hollyer is confident that both Haunted
House and PAWS will outstrip it. Haunted
House will roll out across Europe in six
different languages, a fact that reflects not
only a certain level of initial investment but
also the belief that that outlay is going to be
justified in terms of sales figures.

So, how difficult is it to make a good
children’s title?
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“Typically what happens with a
+ children’s product is that people
I think it will be easier to produce
for children where in fact it’s a great
deal harder because the demands are more
focused. Not only do you have to solve the
regular multimedia challenges, how to get
the interactivity working, how to make it
non-linear, how to make it really rich, how
to build in repeat value and all those kinds
of things, but you also have to cater for
children’s abilities and interests and build
that in as an underlying structure. So, if
parents buy Haunted House or Crayon
Factory or another title like that and we say,
for example, that they’re suitable for four to
seven year olds, what's really important is
that the four year old can enjoy it and have
lots of repeat value and so can the seven year
old — and that’s a genuine challenge. Four
year olds are very different from seven year
olds and a lot of people who enter the
multimedia children’s market have had their
fingers burnt, and deservedly so, because
they didn’t know what they were doing.”
To that extent every title has to be targeted
specifically at the market. The user interface
has to be designed not only to work simply
and logically, but also non-verbally for titles
aimed at very young children. With regards
to the content, the developers have to
balance a wide range of considerations.
Exploration has to be encouraged at the
same time as trying to make sure the
ultimate users don’t become too
side-tracked. Equally, they mustn’t become
too discouraged and should receive frequent
“rewards” for their progress. It also has to be
amusing, but the humour has to be
appropriate to the disc’s audience and not
just aimed at the adult level.
From conception to release, the whole thing
has to be done with children in mind. The
designers have to put themselves into the
mind of a child and work out what stimuli
they will react to, what they will enjoy and
what will turn them off instantly. To that
extent, products are tested with children
right through every stage of development.
“We do it when we're designing the product
before we've even started making any of the
assets. We test ideas on children, we test all
of the elements on children and we do it
again while the disc is in development. We
also carry out market-focused testing with
parents and children, but we do editorial
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testing as we go so that we can be sure that
our ideas of what will work actually do.”
Future plans are to continue to expand and
use CD-i as a children’s platform whenever it
makes commercial and interactive sense to
do so. Sometimes, a conversion of software
from another platform can be prohibitively
expensive and there also has to be the
consideration that text-heavy software —
though it might look fine on a monitor —
doesn’t translate well to a TV screen. The
other thing on Belinda’s agenda is pushing
the envelope of the format and moving away
from the Living Books that dominated
children’s multimedia in its first years.

“I don’t mean to sound carping because I
think Living Books have some charming
titles and indeed we did Little Monster
ourselves on CD-i, but I just think the world
doesn’t need any more of those clickable
books. Today’s world of interactivity has a
great deal more to offer. We are constantly
looking at leading children’s properties and
licences and we assess those for their
multimedia possibilities.”

The three titles due out this autumn are
certainly a quantum leap away from the
previous generation and are heading far
more towards what the evangelists of
multimedia have been promising us from the
start. Belinda acknowledges, though, that
Philips is setting itself a hard target and a lot
to live up to in the future.

“We are aren’t we? That’s one of the most
exciting things about this industry, I think.
We're constantly setting ourselves higher

and higher standards and every time
having not only to reach that but to
reach new heights. And that’s really
just so exciting. It’s lovely.”
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i i L‘ > \ 4 < Older than Garfield, more black than Tom
A and closer to home than Spot (in Star Trek:
I HE CA I TNG) the infamous Felix goes interactive
elix is a cat with history. In fact, he
F was one of the first ever cartoon

o™ animals to achieve noteriety back in
“ (00} the 1920s so it’s fitting that he should be
: “'L-";'; jumping onwards into newer, more
ﬁ—)@i',ﬂ - challenging media. Some cartoon stars stay
THE caT's GIANT black and white, some stay in film, some
ELECTROMIC never progress beyond television. Felix has
CoMIC ppoK done the lot.
A brief potted Felixology goes like this. He
first appeared in 1923 in a syndicated
newspaper cartoon strip and his fame spread
to such an extent that he was carried as a
mascot in 1927 during the first solo Trans
Atlantic flight. Not to be outdone, Felix was
also the first television image ever broadcast
from the RCA Laboratories in 1930. He
survived an extensive redesign in 1958.
As befits the status of being an overactive
overacheiver, Felix’s interactive debut is
crammed to the gunwhales with material.
Some of it is in the form of straighforward
linear cartoon antics, but even there you
get modern stories interspersed with those
from Felix’s past. Most of it, though, is
thoroughly interactive.
Developed by EMG, this disc takes the form
of an electronic comic. The main menu is
the contents page of the comic, and
highlighting options there takes you to the
actual “features” which announce their con-
tent with a jingle as well as a picture. In fact,
there’s rather a lot of singing on this disc,
lending it an authentic cartoonish air.
Activities are numerous. Join the dots
(always a giggle) and the sketched drawing
comes to life before your eyes, learn how to
draw Felix, sing along with Felix if you can
really reach notes that high or discover how
to look after the planet. Some of the cartoon
stories also give you an option on whether to
act out one of the parts or simply listen.
The version we saw wasn’t completed but for
sheer volume of material alone Felix looks
like a winner. The question is what’s going
to be next for hyperactive little poppet?
You might just want to check out
htep://www.felixthecat.com for proof that
the cat’s gone netsurfing,.

JASON ALESI
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ou may have noticed how it goes
vwith some kids’ books. Walk into

the children’s section of many a
bookshop and as you come abreast of the
TinTin and Asterix stands you'll notice a
furtive-looking adult standing there. You can
never quite put your finger on it, but they
certainly have the air of someone who is
expecting to be caught out somewhere along
the line. Their feet shuffle, their head is
hunched over and their neck is scrunched up
like that of a tortoise ready to retreat into its
shell at the first hint of danger.
The fun bit is to go up to them. Well, sneak
up, actually, and when you're within two feet
just cough, sniff or whatever. It’s then that
you observe one of the quickest reﬂexes in

are brllhant — often a hell of a lot better than
adult ones when it comes dowm to it — and
to be ashamed of reading them is plain daft.
The Editor for one, at times of great stress,
has been heard to quote great chunks of
Asterix by memory. The point to all this?
That PAWS is a completely brilliant disc
that will probably be enjoyed by children
and adults alike. Well, hopefully enjoyed

by children, it depends on whether the
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adults will let them near the player.
have guessed from the

you turn green wondering at the biological
grimness of it all, this is no normal anatomy.
This dog seems to be powered by a
collection of pipes, hoses, levers, switches
and smaller dogs. Different parts of the dog
can be highlighted, switches pressed, levers
pulled, hoses prodded and the like. It turns
out that the common dog, rather than being
a triumph of evolutionary design, is a bit of
a Heath Robinson gadget.

Prepare to woof a lot, chomp bones
and terrorise next door’s cat
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Then there is the bit where you take control
of the dog, which is probably one of the
most entertaining things ever put out on
CD-i. You control all the dog’s actions from
the time he wakes up in the kennel desperate
for a bone to the time he goes to sleep at
night dreaming of them. You direct him
round the garden looking for said bones
while several interesting things happen
around you, such as the cat lures you into
the garden shed and locks you in. Charming,. s
Meanwhile, you do general doglike things
such as chasing the cat, terrorising the
postman and diving into the pond.

Let your boneometer drop down to zero,
though, and suddenly you find yourself
asleep having rather odd doggie dreams.
This is handy for the adults involved as it’s
easy to say: “Oh look, PAWS has gone to
sleep. Time you did t00”, or something else
along similar parental lines.

What makes PAWS so good is the humour
in all the animation and the attention to
detail. There’s a small game on the disc
where you become a flying dog and have to
deliver bones to all your friends. It starts
with an animation that comes across like
Rhubarb & Custard crossed with
Thunderbirds. Then, while you're stalking
tat will suddenly, .=

: ow a raspberrg
ol hly surreal events

tite. Dreams mép
drppmg giant bones from the sky It’s

as alien spaceshlp
o in the extreme.
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desngned too, and the developers reckon

that it’s suitable for children as young as two =

and a half. =R | i
PAWS is currently out on CD-ROM but is e '
scheduled for a CD-i release around the

autumn. I'm already booking my time on

the player. ‘

JASON ALESI
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Haunted House is based on your
phenomenally successful, award-winning
book. Does it remain true to the original?
I wanted the atmosphere of the
CD-ROM to remain true to the
book. That was important. I think
it’s extended the book, added a lot to
it and made it into a virtually real
type of place. A lot of the screens are
the same as the spreads in the book,
but we added six new ones — the
cellar, the corridor, the outside of
the house, the gate and garden, the
inside of the door and the plan of
the house, which all had to be
redrawn to fit the shape. It often
took hours of intricate working out.
For the elements that were
particularly difficult we made
models, including a model of the
whole house from the outside so
that we could work out the
perspectives and see how the

rooms and elements connected
together.

So you were involved with the project

along the line, from start to finish?

My publisher at Reed initially
approached me with the idea and
then Philips came on board as
distributors here and in the US. I
wrote a script based on the book and
did all the preparatory work, making
suggestions for the animators and
selecting the music to go with each
room. We tried to give each room a
different feeling with Italian opera in
the kitchen, Gilbert & Sullivan in
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the sitting room and French classical
music in the bedroom — giving the
whole thing a European/US shape.
The animations were done by
developers Media Station in the US.
I went back and forth about five or
six times to check everything was
going the way we wanted it.

Are you pleased with the results?

Oh yes. Of course, some of the
animations and games had to be cut
because there wasn’t enough time or
money. I have learnt a great deal
from the experience. I am working
on another script at the moment
and this time I will know more
clearly what to go for and what

not to do.

Is there a room in Haunted House that you
go back to again and again?

My favourites are the kitchen and
the attic with the TV that plays
horror movies and the moth game. I
like the opening of the attic screen
when the moths fly out. This screen
is based on the attic at home — I
actually went up into the loft and
drew the boiler and the rafters.

A lot of Haunted House is taken
from my home. The sitting room,
for example, has a vaguely English
Victorian look like mine. The
outside, too, with its spooky turret
is based on a real haunted house,
which was built by William

Burgess in London’s Holland

Park.
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What do you hope kids will get from'
Haunted House?

First, I hope that they will enjoy it
and have a lot of fun. It may help
them to learn to use their computer
which would be a good thing. I
hope also that they will recognise
some of the references and enjoy the
music and want to listen to more.

What do you think of other children’s
software?

I think that the multimedia industry
is still in its infancy. There is still a
long way to go and we've got to be
patient. Software is not interactive
enough yet, but it will get there.

Quite a few authors and illustrators are
suspicious of multimedia, viewing it in a
certain way as a threat to books. You've
welcomed it. Was that an easy thing?

It wasn’t so difficult for me. I didn’t
come from books initially, but from
graphic design. When I was at uni-
versity I designed posters for shows
and after that I went into advertising
creating press ads and TV ads. That
put me in good stead for this, as I
learnt that seven seconds is a long
time. I got into books reasonably
late, about 20 years ago, so perhaps I
haven’t got the same feeling about
them that other authors have. For
me, images are more powerful than
words — the computer is just another
way of working, of creating images.
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Manga, B-movies and The Clash...Now if only
they'd make a disc containing all three. How
about Casbah Demons From Outer Space?

Ninja Scroll
DIRECTOR: YUTAKA TAKAHASHI
CERT: 18

DISTRIBUTOR: CD VISION
RUNTIME: 94 MINS

PRICE: £17.99

TEXT: ANDY STOUT

RATING: 3/5
ENCODING: GOOD
AUDIO: GOOD

: Remember last issue we told :

you that Manga videos were exclusively set in some
cyberbrat’s nightmare vision of Tokyo in the 21st Century? Well, we
lied. Sorry. Okay, most of them are, but the odd one or two crop up
with a slightly different agenda.
Such a release is Ninja Scroll, a slice of anime set in a violent vision of
Japan’s feudal history. You can probably place it in the context of a
nation trying to rediscover its own national identity and harking
back to the feudal days of the emperors and the ninjas to escape the
pressures of living in a modern westernised society. Probably, but
inaccurately. Because this title, from the opening sequence onwards,
is pure spaghetti western.
Takahashi might as well have called this 7he Good The Bad and The
Ninja or For a Few Ninjas More. Jubei is a masterclass ninja who
wanders the land alone
hiring his services out to
those who'll pay (7 Was
Born Under A Wandering
Ninja, perhaps?). A
complicated plot to

puts paid to all this
wanton meandering and,
teaming up with the love
interest in the shape of a
female ninja Kagero, he
plunges fearlessly into a
#8 web of treachery, sorcery and deceit.
Even for manga, parts of Ninja Scroll
are bloodthirsty with spectacularly-
choreographed sequences. Animation
is of a resolutely high standard, as is
the encoding with little evidence of
overt blocking spoiling the carnage.
The sound is good too, being surprisingly high quality Surround
Sound that really gives the speakers a good workover.

All it really needs is an Ennio Morricone soundtrack and a couple of
ponchos, but even in its odd, hybrid and bastardised spaghetti ninja
format it’s a good wheeze.
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overthrow the government -

FIST OF THE NORTH STAR
DIRECTOR: TOYOO ASHIDA

CERT: 18

DISTRIBUTION: CD VISION

RUNTIME: 112 MINS

PRICE:£17 8

TEXT: DEAN MORTLOCK

RATING: 4/5

ENCODING: GOOD

AUDIO: GOOD

°ne of the joys
of having the
manga films con-
verted to Video CD is
that occasionally a
gem will appear that
you may have
forgotten about. Fair
enough, you are
almost correct to
expect that classic
titles such as Akira or
Crying Freeman will
show up, but it’s also
those misplaced titles
that were hugely
popular in their day,
but overlooked now
that make this
translation worth-
while. Fist of the
North Star is one.

It was released
originally in 1986, and

although you can spot
the advancements
over the past 11
years, it still manages
to hold up pretty well.
In the days before
restraint, Fist of the
North Star manages
to assault your
senses better than
most titles today.
There’s been a
nuclear war and the
expected results
occur. Bands of
renegades and
mutations crawl out
to try to claim any
vaguely inhabitable
areas of land. Rather
than mark out
separate sections of
land, grow some
mutated vegetables
and try to eke out a
self-sufficient




VIDEO€<d
Cybertracker

DIRECTOR: RICHARD PEPIN
STARRING: DON ‘THE
DRAGON’ WILSON

CERT: 18

DISTRIBUTOR:

CDVISION
RUNTIME: 90 MINS |
PRICE: £1799. .« = . &
TEXT: BEN SOUTHWELL |

lifestyle, they fight right and centre.

like children. The plot is okay, the
Yes, it’s all very Mad visuals are better
Max/Escape from than most and the
New York-ish and pace, considering its
when a man is subject, is fast and
chosen to restore certainly furious. It’s

peace to the world — violent, so far over
called, unbelievably, the top that it cannot
Ken — he’s kitted out be seen by the naked
in black and runs eye, but a 100 percent
around being incredi- classic and a sensible
bly violent, killing left, purchase.
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WICKED CITY

DIRECTOR: YOSHIAKI KAWAJIRI
CERT: 18

DISTRIBUTION: CD VISION

RUNTIME: 85 MINS
PRICE: £17.99
TEXT: DEAN MORTLOCK

RATING: 4/5
ENCODING: VERY
GOOD

AUDIO:
EXCELLENT

ime for the
stereotype.
Conjure up

every misconception
that everyone’s ever
thought about manga
and you’ll probably
hear that it’s too
violent, sexist, they all
talk far too fast or the
plots don’t make any
sense. It’s as if some-
one at manga heard
these comments and
created a film to add
fuel to that particular
roaring fire.

Wicked City concerns
the safety of a
perverted dwarf who
has the fate of
mankind resting on
his hunched, scrawny
and small shoulders.
He is needed as an
ambassador for the
humans in the signing
of a treaty to ensure
peace over our world
and the world of the
demons. Terrorists
from both sides use
this as an opportunity
to thwart the signing.
Two elite guards,
therefore, are placed
in charge of looking
after the dwarf.
Run-of-the-mill?
Hmmm, probably, but
it has to be said that
anime does come into
its own when there’s
an opportunity for
plenty of gratuitous
violence, sex and the

odd demon or two,
and by God, are there
plenty of those here.
Shape-shifters and
suspender-wearing
spider women are
pouring out of the
mutated woodwork.
It’s okay, I still believe
that Overfiend was
more than slightly
over the top but
Wicked City falls
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neatly somewhere in
the middle of that and
decency. The plot just
about gets away with
it, it’s occasionally
funny (thankfully it
doesn’t take itself too
seriously) and builds
up a fair amount of
suspense. While
never a classic,
Wicked City is still
pretty appealing.
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UROTSUKIDOJI: LEGEND OF THE OVERFIEND
DIRECTOR: HIDEKI TAKAYAMA

CERT: 18

DISTRIBUTION: CD VISION
RUNTIME: 106 MINS

PRICE: £17.99

TEXT: ANDY STOUT

RATING: 2/5
ENCODING: GOOD
AUDIO: GOOD

emory plays
tricks and you
forget. You
forget so much
that you actually sit down to
watch Legend of the Overfiend
over a plate of bolognese, some
fresh-baked rolls and a nice
chianti. You have a dim :
recollection that it has a couple Al S TNEEEETAREE N .
of slightly gruesome bits in it,
but nothing too serious. Wrong.
Overfiend is probably the best
way to go off chianti ever
invented. Five minutes in and a
schoolgirl has been subjected to a
lesbian demon rape (if such a
thing is possible) and the hero
has managed to masturbate
successfully twice. Meanwhile,
you're treated to lovely panor-
amic views of a demon kingdom
where the afterlife seems to
consist solely of demons doing
unspeakable things to women.
Misogynistic? Oh, just slightly.
Overfiend is over the top in all
regards. The plot is the usual mystical gibberish regarding the
uniting of demon worlds, except this time a being is born called
the Chojin whose destiny it is to sort all this out. But who is he?
And what will Earth be like when he succeeds? A paradise or a
hell dominated by violent lusts? Fancy a guess?

Daft though that is, Overfiend manages to be quite a compelling
film. For all that compelling nature though (and in many respects
it is damn good manga featuring some superb animation and a
relatively coherent storyline) it’s the sex that puts you off. Not
that there’s anything intrinsically wrong with sex, but this is sex
that portrays women as victims, the male as dominant, and the
whole thing leaves a nasty, sour taste in your mouth.

Probably the best sequence is where the Overfiend goes mental
and starts laying waste to the city in a part reminiscent of the
Night on Bare Mountain scene from Disney’s Fantasia, only on
acid. But you can't get away from the underlying unease about
the film and a lot of its attitudes. Extreme, exploitative and
ultimately unsettling.
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THE PROFESSIONAL
DIRECTOR: OSAMU DEZAKI
CERT: 18

DISTRIBUTION: CD VISION
RUNTIME: 117 MINS

PRICE: £17.99

TEXT: DEAN MORTLOCK

RATING: 2/5
ENCODING: GOOD
AUDIO: GOOD

hen it was released over here two years
Wago, The Professional had a much
higher profile launch than most manga

titles. It even made a brief flirtation with a cinema
release. Riding high on the top of an Akira-sized crest .
of a wave, The Professional was to try to do for 1994
what Ghost in the Machine tried to do for 1996.
Unfortunately, though, it wasn’t very popular.

The idea gets off to a promising start with the main
star a hired hitman, much in the vein of Crying
Freeman — he’s cold, heartless and kills without
remorse (yep, not even a tear here) and collects his
money at the end of the day, with not a smile to be
seen. Golgo 13 — for that is his name — makes the
mistake of accepting a contract to kill the son of a
multi-millionaire and that’s where his troubles begin.
Now, before you can say “in the shit”, he has the CIA,
the FBI, the Pentagon and a seemingly large amount
of the US Army after him. This lot, coupled with a
monster-thing called Snake, and two undead twins —
Silver and Gold — mean that Gologo 13 has even less
to smile about — if he ever smiled in the first place.
There’s a fair amount of slow-motion shooting
sequences where victims manage to turn around and
stare in horror at the bullet that’s about to puncture

‘ their forehead — far-
Jetched in the extreme and
slower moving than a tor-
toise with asthma. Despite
a fair plot and some good
adversaries, The
Professional is a bit of a
limping amateur.
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This Is Video Clash
ARTIST: THE CLASH
DISTRIBUTOR: OMNIMEDIA
RUNTIME: 31 MINS

PRICE: £17.99

TEXT: JASON ALESI

RATING: 3/5
ENCODING: ADEQUATE
SOUND: POOR

the end of the day, there are three punk
Abands that really matter, three bands that

will sail on into history while the rest are
simply footnotes in the appendix. The Sex Pistols,
Malcolm McLaren’s media babies are one of
them naturally, though in reforming for filthy
lucre they’ve probably blown their creden-
tials. The Damned are another whose
reputation has gone west, though in

Machine Gun Ettiquette they produced

one of the few classics of the genre.

Then there’s The Clash.

Formed by Joe Stummer and Mick
Jones (and destroyed by them too when
their acrimonious
relationship foundered on the crags of
Strummer’s political sensibilities and Jones’
rock star pretentions) The Clash simply were
punk. Albums such as London Calling and Combat
Rock melded excursions into funk, reggae, rap and
jazz with sheer, primal rage. It was a heady, nox-
ious brew and we loved every single minute of it.
Good job, too, as there are only 31 of them to love
on this disc, which is a bit short by anybody’s
standards. As with last issue’s discs from
OmniMedia the quality’s a bit ropey, too, though
they do seem to be making inroads into raising it
slightly. The original videos? Well, let’s just say that
they’re hardly going to garner any awards, but with
music of this quality does it really matter? Nah,
course not. Just bung on Rock The Casbah, jump
around your living room a bit and relive those glory
days all over again.
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007: suave, sophisticated and deadly. The release of three

VCD triple packs gives us the perfect opportunity to

examine the legacy of lan Fleming's legendary hero

he name’s Bond, James
Bond” is one of the most
famous lines in cinema

history. But, until the runaway
success of Goldeneye last year, there
were many who were saying that the
1990s marked the death knell of
007.

Thankfully, that was not the case,
and the release of three new Video
CD James Bond boxed sets is a good
excuse for a backwards look over the
most successful film series ever.

I'm referring, of course, to the 17
films (and counting) made by pro-
ducers Harry Saltzman and Albert
“Cubby” Broccoli through Eon pro-
ductions. From Dr No in 1962 to
Goldeneye last year, James Bond has
become a near permanent fixture on
our screens. To many of us the James
Bond films were the cinema. Year
after year Bond would be back on
our screens and we’d be there,
shaken and stirred in equal measure.

The formula has been so success-
ful that it’s been estimated that over
half the population of the world has
seen a Bond film (and that’s before
they’ve been released in China) with
the series taking over $1bn at the
box office. Why? What is it about
this secret agent with his licence to
kill that has kept the audience com-
ing back for more?

Many of the qualities that made
the films such a hit are found in Ian
Fleming’s original books. Bond was
a man battling grotesque evil genius-
es and relying on his wits to survive,
while seducing women with incredi-
ble ease. It was wrapped up in a
prose style peppered with authentic
detail that somehow anchored the

stories in reality. It may not have
been politically correct, but it sold
by the million.

The films played to the strengths
of the books but chose to accentuate
the larger-than-life elements. Where
Fleming relied on social and gastro-
nomic detail bordering on snobbery,
Broccoli and Saltzman went for
action, sex and gadgets, all wrapped
up with a dash of humour. It was the
1960s and the films took advantage
of changing attitudes to push the
boundaries of what was possible in a
family film. No-one else was offering
the same mixture with such style. So
what if it was done to a formula, the
formula worked and we loved it.

There was always a complicated,
globe-threatening plot: attacking
America’s gold reserves at Fort Knox,
stealing spacecraft from mid orbit,
poisoning food supplies with chemi-

cal warfare. Often this would take

Bond to exotic locations which, in
the days before millions of us could
jump on a jet and head for the sun,
lent a huge boost to the escapist
quality of the films.

Bond villains had names such as
Auric Goldfinger, Ernst Stavro
Blofeld and Rosa Klebb and worked
for organisations like S.PE.C.T.R.E.
They were masterminds with abnor-
malites that ranged from a scarred
face to webbed fingers. Their side-
kicks had metal teeth and used steel-
rimmed bowler hats to kill.

Then, of course, there were the
Bond girls — beautiful women all,
though not necessarily the best
actresses in the world. The arrival of
each film would be accompanied by
a huge ballyhoo cum photo-oppor-






tunity as Bond and his leading ladies
were rolled out before the world’s
press. Ursula Andress, Honor
Blackman, Diana Rigg, Britt
Ekland, Jane Seymour, Talisa Soto,
Maud Adams — the list reads like a

who’s who of beautiful women and -

the Bond girls have fuelled more
than their share of adolescent
dreams.

The series features a remarkable
consistency of characters and actors.
M, Moneypenny, Q: all returned in
film after film, played, for the most
part, by the same actors. This
onscreen “family” was repeated off-
screen with production personnel
returning for film after film and
often being promoted from within.
John Glen started as a second unit

—director and editor for On Her

Majestys Secret Service and went on
to direct the five Bonds from For
Your Eyes Only to Licence to Kill.
Producer Michael G. Wilson was co-
writer on five of the films and Ken
Adams was designer for seven of the
Bonds. The list is endless and Bond
even had a “home” — Pinewood
studios where all the Bonds were
filmed until Licence to Kill.

This family has given the series
great strength and continuity. As
soon as we heard Monty Norman’s

hypnotic theme we knew what we-

were in for. The pre-titles were mini-
films in themselves, so famous that

the- opening to Arneld
Schwarzenegger’s thriller 7rue Lies is
obviously a homage to Goldfinger.
Maurice Binder’s titles became near
legendary, accompanying the latest
theme song sung by a star of the day.
The family did not stray from the
formula. They gave us what we
wanted, only more so each time. For
years they delivered, capping them-
selves each time, and when it was
good it was very good.

Last, but not least, there was the
man himself. Bond, James Bond. Or
should 1 say Connery, Sean
Connery. In casting the, then
unknown, Scottish actor Broccoli
and Saltzman struck gold. Quite
simply Connery was Bond (and
many would say still is despite a
strong challenge from Pierce
Brosnan). Connery brought a credi-
bility to the role that carried us
through some of the more out-
landish moments. You could believe
he was capable of killing a man and
you knew that women would fall for
him. Connery’s Bond had a fast line
in dialogue, fast cars and even faster
women. No-one could match him.

If you need a template for the
series look no further than Dr No.
With this first film Broccoli and
Saltzman found the formula that
would sustain them with only minor
changes through nearly four decades
of film-making.

Dr No himself is a typical Bond
villain with his artificial hands and
labyrinthine underwater HQ. His
mad scheme to interfere with the
American space programme was a
plot that would be used again later
in the series. Then, of course, the
first Bond girl, Ursula Andress




provided one of the most enduring

images of the series, emerging from
the surf in a very skimpy bikini. It
all added up to an instant hit.

What Saltzman and Broccoli did
next, however, may have as much to
do with the success of the series as

any element of the formula.
Breaking with film-making tradition
they opted to spend more on the sec-
ond film, From Russia With Love.
And not just a little more, but twice
as much. They knew Bond was a
hit, they knew no-one could match
him for thrills and excitement and
they meant to keep it that way for as
long as possible. Bond would stay
bigger and better than the rest (“Far
Up, Far Out, Far More” proclaimed
the posters for the sixth film On Her
Majestys Secret Service).

From Russia With Love had foreign
locations, helicopters, boat chases,
explosions, a briefcase with a multi-
tude of gadgets and possibly the best
acting in the series. Robert Shaw’s
Grant made an exellent foil to
Connery as an assassin trained to kill
Bond and no-one can forget Lotte

: ‘proverbial glove

Lenya’s Rosa Klebb kicking out with
the poisonous spikes on her shoes.
Just like the train Bond takes across
Europe, the Bondwagon was gather-
ing a good head of steam.

But it was with Goldfinger that the
Bond phenomenon went ballistic.
Dr No and From Russia With Love
had paved the way, but Goldfinger
was the start of Bondmania. For
many it is the archetypal Bond
movie. It’s got the best villain for a
start — Auric Goldfinger, a man
obsessed with gold! The plot, involv-

ing America’s gold reserves at Fort

Knox, is just great.
Bond’s Aston Martin DB5 laden
with extras including machine guns
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A VIEW TO A KILL

RATING: 3/5

and an ejector seat marks Q’s most
ingenious work (I would kill for one,
though I suppose I'd need an 00
licence first). And that’s not count-
ing Shirley Eaton painted gold,
Honor Blackman as Pussy Galore,
Oddjob and his lethal bowler hat,
the best onscreen golf match, a laser
that nearly cuts Bond in half...

Then, of course, there’s the title
song. The story goes that when
Shirley Bassey went to the recording
studio she didn’t have a clue what
she was singing about. Don’t worry,
they said, just give it all you've got.
She did and the rest, as they say, is
history. True or false, it’s a
great story.

of death. In its place is little more than




Goldfinger is still the Bond by
which all others are judged. In its
day, it set the world alight breaking
box office records around the world
to become arguably the first block-
buster. To add fuel to the fires, the
marketing people went to town with
James Bond dolls, games, books, a
Scalextric set, collectors’ cards, toy
cars, and yes, you could even buy
the briefcase featured in From Russia
With Love.

Ian Fleming died just after the
completion of Goldfinger but by
then Bond had a life of his own.
Thunderball stuck closely to the plot
of Fleming’s book, but it was one of
the last to do so. The films took less
and less from the books until only
the titles remained of Fleming’s
stories. Ultimately even these were
left behind as Licence To Kill became
the first Bond film to create its own
title.

Thunderball took Bond underwa-
ter for the first time and is generally
acknowledged as the last of the “vin-

tage” Bonds but as it was bigger, bet-
ter and faster it was beginning to
takes its toll on the creativity of the
Bond family. After all, there are only
so many different ways a madman
can try to take over the world, and
raising the stakes was proving harder
and harder.

You Only Live Twice jetisonned
Fleming’s story, replacing it with an
updated re-run of Dr No that was
scripted by Roald Dahl of Zales of
the Unexpected fame. This was the
first film to show Bond’s arch
enemy, Ernst Stavro Blofeld, played
by Donald Pleasance. By now
money was no object and designer
Ken Adams was able to spend more
on building one set, a full size
volcano for Blofeld’s headquarters,
than Saltzman and Broccoli had
spent making the whole of Dr No
(around $1m).

Connery found the filming of You
Only Live Twice difficult, as he was
mobbed wherever he went. He was
tired of being so closely associated
with one role and announced that
this would be his last Bond.
So began the search to replace the
world’s most famous secret agent
and the series endured its first wob-
ble. The man they chose was
Australian model George Lazenby.
Interestingly, Fleming’s hero is an
Englishman through and through
but on screen he was played by a
Scotsman and then an Australian for
the first seven films.

The film was On Her Majesty’s
Secret Service and it would have been
one of the best Bonds, except for
Lazenby. Sadly, he was never in the
same league as Connery. Despite a
terrific plot involving an “army”of

Francisco with a fire engine to a great fight at the Eiffel
Tower, from antics with an airship on top of the Golden Gate
Bridge to a mine with a bomb in it. The plot’s pretty hokey,
but suffice to say it’s about computers and California.
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beautiful women (including a pre-
New Avengers Joanna Lumley)
threatening to poison world food
supplies and snowbound action
aplenty OHMSS was a relative flop.

The public did not take to
Lazenby, and nor, apparently had

the cast. There were all sorts of

rumours that Lazenby and leading

lady Diana Rigg (hot from The

Avengers) did not exactly hit it off.
She is alleged to have eaten garlic
before love scenes. OHMSS was to
be Lazenby’s only Bond film.
Broccoli and co wanted
Connery back, and they were pre-
pared to pay over $1m to get him.
Nothing by today’s standards but a

lot of money in 1971. Diamonds Are

Forever may not be the best Bond
ever with its outrageous diamond
encrusted laser in space and reliance
on gimmicks, but it had enough set
pieces and 1970s glamour to ensure
Connery’s return was greeted with
pre-Lazenby box office figures. It
was, however, absolutely, positively,
definitely Connery’s last Bond.

Enter Roger Moore, whose

escapades as television’s The Saint

had made him one of the original
candidates for the role. Although
Moore’s arrival meant Bond would
finally be played by an Englishman,
where Connery had been tough,
Moore was far more the suave
gentleman and the series began to
reflect his character, becoming softer
with the accent on humour.

The films then started to struggle
in their attempts to stay fresh and
keep up. Bond had always set the
pace with stunts and action but
when you're on top there’s only one
way to go. Directors such as George

Lucas and Steven Spielberg were just
around the corner and Bond was to
find it hard to compete in a world of
Star Wars and Jaws.

But in 1973 all that was still a
long way off. Live And Let Die with
its voodoo and black magic proved a
very good introduction for Moore
featuring the genuinely terrifying
Baron Samedi, one of the few Bond
villains to actually scare, and a
speedboat chase that still manages to
thrill.

Pitting Bond against Christopher
Lee’s Scaramanga in a duel to the

death must have

seemed like a

great idea for a change of gear, but
The Man With The Golden Gun
threatened a series in decline. It
wasn't thrilling enough and it just
wasn't big enough. Gone were the
trademark huge sets and complex
plots and there just wasn’t enough to
replace them.

By now Broccoli was running the
series on his own and he did not
make the same mistake twice. The
Spy Who Loved Me is one of the
biggest Bonds ever. So big that a

else appears to be reciting lines written for robots. Of course,

being Bond it still has moments, but they are few and far
between. Sad then that this marked Bernard Lee’s last

appearance as M.




new stage had to be built specially to
house the interior of a supertanker
that swallows two nuclear sub-
marines. The resulting soundstage at
Pinewood was called the 007 stage.
It was the largest in the world. Who
cared if the film was just a re-make
of You Only Live Twice, Bond had a
great car (a Lotus Elite that could go
underwater), an amazing opponent
(remember Jaws?) and a fantastical
plot. Surely it was Moore’s finest
hour as Bond.

But in many ways The Spy Who

Loved Me is nothing more than a last

LIVE AND LET DIE
RATING: 3/5

ditch attempt to repeat the successes
of the early years by re-using every
idea possible albeit in an updated
form. It was followed by one of the
lowest points of the series.
Moonraker took Bond into space but
that’s where they should have left the
script. This is arguably the dullest
Bond film ever in a world where Star
Wars and Close Encounters had set
the standard for science fiction.
Bond’s reputation almost guaranteed
a certain level of success, but the
family that had for so long sustained
the series was beginning to stifle it.
They were running out of ideas.

For your Eyes Only saw a knee-jerk
reaction to accusations that Bond
had gone too far. This return to
basics was a combination of two
Fleming stories in the hope that
credibility could put Bond back
ahead. Only these were the 1980s
and Bond was old hat. Bond fans
divided down the middle. To many,
the return to basics was a welcome
change, to others, the film was bland
and even dull.

Octopussy had everything a Bond
film should have, but by now the
series was treading water. Rather

than setting the pace it was a ques-

tion of which country Bond was
going to go to and had he been there
before?

A View To A Kill was a deliberate
attempt to attract the teenage audi-
ence with Duran Duran singing the
title song and Grace Jones appearing
as the dangerous Mayday. The plot
even featured that essential ingredi-
ent of modern life, the computer
chip. Despite a high opening week-
end, the box office soon trailed off.
Moore was looking old, and it was

definitely time for a new Bond.

The choice of classically-trained
actor Timothy Dalton brought
drama back to Bond with a capital
D. With him, Bond was alert and
exciting once again, even if he was a
bit intense. The Living Daylights was
a return to form for the series even if
the plot dragged on and was rather
confusing at times.

The success of The Living
Daylights led to high hopes for
Licence to Kill and its attempt to
capture the American market. Bond
has historically performed below par
in the US. With blockbusters regu-
larly taking more than $100m at the
US box office, the Bond family were
keen for a slice of the cake.

Unfortunately Licence to Kill went
for a hard, even nasty tone that lim-
ited its appeal in a summer when
Batman ruled the roost. It is notable
as the first Bond to gain a 15 certifi-
cate in this country. After this disap-
pointment Fon then had to face...

... The Gap.

For six years there was no Bond
film. Rumours flew around that
Bond was finished, but the reality
was that MGM/UA had been sold
and that created a legal battle as
Broccoli and Eon fought to be able
to continue to make Bond films. As
the gap grew longer more people
started to wonder whether Bond
might not return. After all, this
product of the 50s and 60s seemed
anachronistic in the 1990s. This was
the decade of political correctness
and Bond’s womanising was not just
no longer acceptable, it was danger-
ous to his health. Euro-regulations
seemed to threaten Bond’s very
Englishness. Was it a question of




“come in 007 your time is up”?
No way. Last year’s Goldeneye

instantly put an end to all specula-
tion. It was confident, assured, excit-
ing. All the things the first films had
been. And in Pierce Brosnan,
Broccoli and Co may well have
found their modern day Connery.

Goldeneye was packed with old
favourites, but with a new flavour
courtesy of first time Bond director
Martin Campbell. The combination
of Campbell and Brosnan was like a
blood transfusion for the Bond fam-
ily. Suddenly here was a Bond for
the 1990s and a bona fide hit (US
box office takings of $80m and ris-
ing according to Variety).

Bond is back. And you can be
sure of one thing — James Bond will
return.

BEN SOUTHWELL

All are available now for the remarkably

cheap price of £29.99

NAME ORIGINS
James Bond: American
ornithologist, author of
Birds of the West Indies
M: lan Fleming’s nickname
for his mother

Goldeneye: lan Fleming’s
house in Jamaica
NUMBER OF
APPEARANCES
BY ACTORS
PLAYING BOND
Sean Connery: 6

Roger Moore: 7

Timothy Dalton: 2

George Lazenby: 1

Pierce Brosnan: 1 (so far.. )
HIGHEST UK :
CHART POSI'I‘ION
FOR A BOND
THEME

No 2 - View to a Kill, Duran
Duran
S.P.E.C.T.R.E.:
Special Executor for
Counter-intelligence,
Terrorism, Revenge and
Extortion

The vegetable broccoli
was created by Cubby
Broccoli’s family, hence
the name

BEST LINE

Bond (strapped to table
with laser approaching his
groin): Do you expect me
to talk?

Goldfinger: No Mr Bond, |
expect you to die

BEST STUNT

Skiing over a cliff and then
free-falling before a Union
Jack parachute opens in
the pre-titles for The Spy
Who Loved Me
VILLAINS AND
THEIR WEAPONS
Jaws: steel teeth
Nicknack: knives

Oddjob: steel rimmed
bowler hat

Tee hee: steel arms

Xenia Onatopp: her thighs
TEN MOST OUT-
RAGEOUS NAMES
OF HEROINES
Pussy Galore: Goldfinger
Plenty O’Toole: Diamonds
Are Forever

Holly Goodhead:
Moonraker

Xenia Onatopp: Goldeneye
Octopussy: Octopussy
Jenny Flex: A View To AKill
Mayday: A View To A Kill

Kissy: You Only Live Twice
Mary Goodnight: The Man
With The Golden Gun
“OTHER” BOND
FILMS

Casino Royale (TV): the
first ever onscreen Bond
was American Barry
Nelson in this live
Amercian television drama
from 1954.

Casino Royale (film):
Columbia’s 1967 spoof of
the series had three writ-
ers, five directors and six
Bonds. unfortunately it
didn’t have many laughs.

Never Say Never Again:
a 1983 remake of
Thunderball.

Thunderball was based
on an original screenplay
by Kevin McClory, Jack
Whittingham and lan
Fleming. When Fleming
wrote the novel he based it
on this screenplay. A legal
battle ensued resulting in
shared credits on the film
and giving McClory films
rights to the story.

BEST GADGETS
Aston Martin DB5
Briefcase with gold, knives
and tear gas

Little Nellie: mini helicopter
Bond’s watch (which has
been magnetic, a geiger
counter, a laser and a
rotary cutting blade)

Fake fingerprints
LONGEVITY

The only character in every
film apart from Bond is
Miss Moneypenny (M is not
in For Your Eyes Only, Q is
not in Live And Let Die).
Longest serving actor:
Desmond Llewellyn as Q.
He appears in every film
except Dr No (where Q was
played by Peter Burton)
and Live And Let Die).
NUMBER
CRUNCHING

Number of original books: 14
Number of films: 17

Only other work of fiction by
lan Fleming:

Chitty Chitty Bang Bang
(class entertainment)
Number of films with ‘gold’ in
title: 3

Number of films with
live/living in title: 3
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t°E'I'I PS

...... PLAYER'S GUIDE
Conswlermg the mail we've had about this,

you should all find the last part of our
complete Lost Eden solution a bit on the
useful side. Death to the oppressors!
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HUNTING
DINA




can now speak Dino.
Very handy.

It’s Uluru next. Go to
the Protector of
Traditions, give him
the mask and he’ll
respond by offering
you the choice of two
objects of power
again (tricky little
bugger). Take the
Within & Without
(represented by the
skull) and get thee
hence to Tamara.
Here, you’ve got to
run the old
Velociraptor routine:
find some gold and
present it to them
along with the object.
Return to Uluru, take
the other object (the
Cyclonesian Eye) and
pull exactly the same
trick in Cantura.
Next, go to Tamara
where you’re about to
start performing
another horribly
repetative ritual. In
your meanderings,
you may have noticed

a nest in the trees of
the forests. Take the
nest and give it to
Thugg who’ll eat the
eggs before handing
it back to you. Now
it’s time to scour the
place for the
oft-mentioned, but as
yet invisible,
Triceratops. When
you find them, hand
them the nest and let
Eve sing some hor-
rendous Joni
Mitchell-style songs.
They’re obviously
easily pleased
because they agree
instantly to help
fortify the citadels.
Now, do exactly the
same thing in
Cantura, Koto,

Uluru and Chamaar
in that order.

After all that’s done,
Eloi will inform you in
as unsubtle a manner
as possible that your
old man has carked it.
He is an ex-King, he
has ceased to be.

Head back to Mo,
enter the throne room
and after a discussion
with Monk take the
hunting horn. Next
stop on this fun part
of the quest is the
Embalmer’s Cave.
The Embalmers wear
masks (presumably to
be mysterious and
enigmatic) and are all
semi-naked women
(like we mentioned
last issue, most
programmers are
male). Listen to top
embalmer banana
Marinda demand
someone to go on a
spiritual journey with
the dead King, then
listen to all the others
make pathetic
excuses that they
can’t go and head
back again to Mo.
This time, go to
Jabber, the
Executioner
(obviously your Dad
never quite got
around to those penal
reforms). It seems
that Jabber was
promised the hunting

topTIPS

hbmaﬁhileﬂéek,

once you've given It' =

to him, he’s more
than happy to
become the spiritual
voyager the
Embalmers need. Or
is he? It appears that
Monk may not be
translating too
brilliantly after all.
Anyway, go back to
the Embalmer’s Cave
and listen to all the
chat, including some
rather interesting
news about secret
weapons which
sounds pretty juicy.
Naturally, you need a
Golden Sword to
prove you’'re King
now and of course it
was lost bloody
centuries ago. Pah!
Go back to Mo,
meditate by your
father’s dessicated
body in the Elder’s
Chamber, listen to a
whole lot of
speculation that
Monk hasn’t a clue
what Jabber’s
jabbering on about
(ahem) and then

When you arrive in
the valley you’ll end
up in a discussion
with the Chorrians,
but after some frantic
diplomacy they’ll
eventually tell you
that you can find
Queen Shazia in the
north east corner of
the valley. The
woman has an
attitude problem to
say the least, but
once you find out
she’s your long lost —
and presumed dead
— sister you decide to
let her off. And yes,
she’s not wearing
much either.

Hunt through the
forest for some
mushrooms and do
the Bronto/citadel
trick again. Shaz
should now mellow
considerably and
present you with the
lost Golden Sword.
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- drum and a horn.
- Okay, so it seems that
a couple of Cruise
missiles and an AK-47
would have been a lot
more useful, but all is
not lost. These are
instruments that
really make a racket.
Oh yes, by now Monk
is really spouting a
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BATTLE
STATIONS

here. Find the first

and as quickly as
possible select the
horn and place it on
one of the Tyrann. A
Godawful cacophony
will fill the valley and
the brutes will flee
leaving behind
another of those
mysterious plates.
Pick it up and then
sort out the other two
herds in a suitably
righteous manner.

After that quick bit of
triumphal battle, head

of Fate?). Try to give
Monk a swift kick if
you can and give the
egg to Eloi. Allow
Shazia to guide you
back through the
maze and depart
immediately for the
White Arch. The ani-
mation for arrival and
departure at this site
is probably the most
spectacular in the
whole game — so
savour it. Once there,
let Eloi do his thing,

defeated, after which
Eloi should come up
with a pretty little
speech about how
we’re all free at last. If
he doesn’t you won’t
be able to get any
further in the game.
(The Ed’s recovering
nicely thank you and
only has to take the
pills if anyone ever
mentions dinosaurs in
front of him.)

Anyway, over in
Cantura, Dina will
provide you with a

the root and shove it
down your gullet.
Monk will tell you that
that was a terrible
mistake and you’re
about to die but he is,
as usual, completely
wrong. Instead, you
find yourself in the
nether regions of the
netherworld, which
seems mainly to
consist of ribcages
and skeletons. Click
on the sky (if you see
what we mean) and
everything will get
gratifyingly trippy for




the Valley of Mists,

- Eve makes lots of
noises that she’s glad
you’re back (terrible

lipstick, but a nice
girl) and Shaz says
she’ll guide you to
Moorkus’ Lair. “Let’s
away,” quoth Eloi.
“We’ll spit in the eye
of danger.”
Presumably tread on
the toes of terror and
pop the pimple of
peril, too.

After more speeches

thanks a bundle.
Y’know, haart and

but how about a
couple of spears or
the odd sword arm,
hmmm? Nothing
doing. You are on
your own.

So it’s into the
Caverns of Magma
and another rather
nice bit of animation.

have his fun, click
cube on him.
Preparsd for a bit of
feaden metaphor?
Joily good. Moorkus
shatters into tiny
fragments Iaaving just
a tiny creature, which
looks more like an
oversized rodent than
anything else, to

is free to torment

you again (which he
does at great length).
Your comrades salute
you and praise you.
Thugg says “Thugg
fight now?” and you

There’s not exactlya

twist in the endmg

 future relationship)

but Cryo wrote this
game to play like a
movie, and a
movie-style ending
is what you get.
Enjoy.

CDi Magazine 5%




ASTERIX: CAESAR'S CHALLENGE
Fun and games with Asterix the
Gaul and friends.

Price £29.99 Cat. No. 810 019 8
A VISIT TO SESAME STREET -
LETTERS

Meet the characters from the TV
series and explore the world of
Sesame Street.

Price £29.99 Cat. No. 690 018 2
A VISIT TO SESAME STREET —
NUMBERS

Visit Bert and Ernie’s place, Big
Bird’s House and the Count’s

Castle.
Price £29.99 Cat. No. 690 019 2
BERENSTAIN BEARS

Meet the Berenstain Bears and
follow the young bears trying to
persuade their parents to let
them go to the fair.

Price £24.99 Cat. No. 810 007 6

BRER RABBIT AND THE
WONDERFUL TAR BABY

The story of Brer Rabbit and Brer
Fox told by Danny Glover.

Price £9.99 Cat. No. 690 045 2

CARTOON CARNIVAL (DV)
Classic cartoons from Hanna
Barbera. Each time you win a
game, collect a letter.

Spell Cartoon Carnival, and
you are rewarded with a

cartoon.
Price £19.99 Cat. No. 810 016 5
CARTOON JUKEBOX

Favourite tunes such as Pop
Goes the Weasel and Row,
Row, Row Your Boat.

Price £24.99 Cat. No. 690 001 2
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CHILDREN'S TITLES

CHILDREN'S MUSICAL THEATRE
Customise your own songs and
watch as they are performed by
musical animals.

Price £24.99  (Cat. No. 690 008 2

CRAYON FACTORY

Join Saturday (narrated by Julie
Walters) and friends in the
crayon factory.

Price £29.99  (at. No. 810 020 6

DARK FABLES OF AESOP

Twelve moral tales narrated by
Dariny Glover.
Price £24.99 Cat. No. 690 085 2
FACE KITCHEN

French chef Uby cooks up
some very funny faces.
Choose a combination of lips,
eyes and hair and bring the
results to life.

Price £29.99  Cat. No. 811000 2
FLINTSTONES / JETSONS
TIMEWARP

In this original animated
adventure, a time machine
warps George Jetson back to
prehistoric times and Fred
Flintstone into the future.

Price £15.99 Cat. No. 810 010 4

HANS CHRISTIAN ANDERSEN'S
THUMBELINA (DV)

Read, sing, colour and

count with all the delightful
characters from Thumbelina’s

tiny world.
Price £29.99 Cat. No. 8191014
HOW THE CAMEL GOT HIS HUMP

Rudyard Kipling’s popular tale
of the lazy camel.
Price £9.99 Cat. No. 690 021 2

KISS

An electronic magazine for
teenage girls with tips on fash-
ion, make-up and health.

Price £19.99 Cat. No. 811 004 7

LITTLE MONSTER AT SCHOOL
The interactive version of the
popular children’s book.

Price £24.99 Cat. No. 810 0171

MAX MAGIC

The first electronic magic set
that allows children to

amaze their family and friends
with tricks that boggle

the mind.

Price £24.99 Cat. No. 810 0191

MORE DARK FABLES FROM AESOP
Twelve more tales narrated by
Danny Gilover.

Price £24.99  (at. No. 690 086 2

MOTHER GOOSE HIDDEN PICTURES
An animated activity book
combining hearing and seeing
nursery rhymes.

Price £7.99 Cat. No. 690 015 2
MOTHER GOOSE RHYMES TO
COLOUR

Mother Goose escorts your
children as they wander through
their favourite nursery rhymes.
Price £7.99 Cat. No. 690 016 2

muzzy (pv)

A hugely popular BBC TV series
debuts on CDi. A simple and fun
way for young children to learn
French.
Price £39.99 Cat. No. 810 008 4
PAINT SCHOOL 1

Choose from several hundred
scenes to paint.

Price £19.99 Cat. No. 690 009 2

PAINT SCHOOL 2

More pictures to paint using the
CDi’s huge colour palette.

Price £19.99 Cat. No. 690 002 2

PATHWAYS
Interactive reading scheme con-
forming to National Curriculum

guidelines.
Price £19.99 Cat. No. 811 006 4
PEANUTS: YEARN TO LEARN

Learning made fun and

~easy with one of the world’s

most famous cartoon
characters.
Price £19.99 Cat. No. 8191013
PECOS BILL

A colourful retelling of the
legend of Pecos Bill -

the fearless buckaroo. Narration
by Robin Williams.

Price £9.99 Cat. No. 690 012 2

RICHARD SCARRY'S BUSIEST
NEIGHBOURHOOD DISC EVER

Explore the wonderful world of

Busytown.
Price £24.99 Cat. No. 690 038 2
RICHARD SCARRY'S BEST

NEIGHBOURHOOD DISC EVER

The second in the series. Visit
the library, the fire station or your
home.
Price £24.99 Cat. No. 690 037 2
ROUTES TO READING
Interactive learning for young
readers. Contains five popular
story books from Collins’
Bookbus series.

Price £24.99 Cat. No. 811005 0

SANDY'S CIRCUS ADVENTURE
Sandy, the cuddly sea lion, is lost
in the circus and your child is
invited along.
Price £24.99 Cat. No. 690 022 2
SANTA CLAUS'S MICE

A Christmas fairy story.
Price £15.99 Cat. No. 811 001 2

SHIPWRECK

Learn about electricity and how
it works by completing certain
tasks or playing an exciting
adventure game.

Price £24.99 Cat. No. 811 002 5

SOUNDTRAP

Second in the series of
interactive discs, this explores
the creation of sound waves.
Price £24.99 Cat. No. 811 003 2

STICKYBEAR FAMILY FUN

Hours of enjoyment as
Stickybear helps you play a
number of simple but rewarding

games.
Price £19.99  Cat.No. 810 023 7
STICKYBEAR MATHS

Children help the Stickybear



family succeed in this animated
adventure by solving problems
using addition, subtraction,
multiplication and division.
Price £24.99 Cat. No. 810 006 4

STICKYBEAR PRE-SCHOOL
Encourage your pre-schooler’s
natural inquisitiveness and
budding independence with this
great learning title.

Price £24.99 Cat.No. 810 0218

STORY MACHINE MAGIC TALES
Create your own fairy

tales or adventure stories by
adding your own scenes,
characters, narration and

dialogue.
Price £24.99 Cat. No. 690 025 2
STORY MACHINE STAR DREAMS

Star Dreams whisks you away
on an intergalactic adventure of
your own making. Create your
own stories.
Price £24.99 Cat. No. 690 024 2
SURF CITY

Sing along to the superb

music of the Beach Boys as you
explore a typical 1960s beach
town in America.

Price £15.99 Cat. No. 810 0091

THE EMPEROR'S NEW CLOTHES
This version of one of Hans
Christian Andersen’s best-
loved tales is told by Sir John

Gielgud.
Price £9.99 Cat. No. 690 042 2
TIM & BEAR AT THE AIRPORT

Learning adventures with

Tim and his cuddly toy bear on
their first journey to an airport.
Price £24.99 Cat. No. 810 019 3

TIM & BEAR AT THE HARBOUR
Tim and Bear experience
business and have fun down at
the waterfront.

Price £19.99  Cat.No. 8110054

TIM & BEAR AT THE MOVIES
The inseperable couple learn
about the film industry.

Price £19.99 Cat. No. 811 005 5

TOM'S MAGIC PICTURE SHOW
Help to enrich your child’s
English vocabulary and ensure
that they make steps in

languages such as French and

Spanish.

Price £24.99 Cat. No. 811000 9
ZOMBIE DINOS FROM PLANET
ZELTOID

Dexter the Dinodroid takes you
back to the days when
dinosaurs ruled the earth.

Price £34.99 Cat. No. 8110018

CHILDREN'S
VIDEO €D

CHITTY CHITTY BANG BANG (VCD)
Classic film about a mad inventor
who creates a magical flying car.
Price £17.99 Cat.No. 811203 9

LEARN WITH SOOTY (VCD)

A Start to Read disc devised in
consultation with educational spe-
cialists.
Price £12.99 Cat. No. 380 900 7
PADDINGTON BEAR (VCD)

Four episodes of the loveable
Paddington Bear feature on this
two disc set.
Price £17.99 Cat. No. 811 250 7
THE BFG (VCD)

A full length animated film based
on the best-selling novel by
Roald Dahl.
Price £12.99 Cat. No. 380 900 6
THE WIND IN THE WILLOWS (VCD)
A Tale of Two Toads.

This feature length story is
brought to life by the voices of
Peter Sallis and David Jason.
Price £12.99 Cat. No. 380 900 8

THE SECRET OF NIMH (VCD)

The story of a widowed field
mouse, who must summon the
courage to defy man, beast and
nature.
Price £17.99 Cat. No. 811204 0
THE BLACK STALLION (VCD)

The adventures of a young ‘boy
and his friendship with an
Arabian horse.
Price £17.99 Cat. No. 811 203 7
THUMBELINA (VCD)

The classic Hans Christian
Andersen animated by Don
Bluth.

Price £17.99 Cat. No. 811 2078

GAMES

ALICE IN WONDERLAND

Roam around Wonderland
trying to solve the rhymes and
puzzles.
Price £29.99 Cat. No. 690 065 2
ALIEN GATE

Hordes of nasty monsters

are advancing through the
Alien Gate with one objective —
the destruction of your world.
Price £19.99 Cat. No. 810 004 9

BACKGAMMON

Interactive backgammon,
including three animated oppo-
nents each with a different skill
level, from beginner to expert.
Price £9.99 Cat. No. 690 039 2

BATTLESHIP

You command a fleet of five
ships. Your mission is to seek
and destroy your enemy’s ships
before he destroys yours.

Price £29.99 Cat. No. 690 033 2

BURN:CYCLE

Sol Cutter has passed out in the
Softech Corporation where his
brain has been downloaded with
a computer virus. A live action
cyberpunk game.

Price £44.99  Cat. No. 810 0114

CAESARS WORLD OF BOXING (DV)
Join the boxers, promoters,
managers and reporters at
Caesars Palace in Las Vegas.
Price £49.99 Cat. No. 810 014 3

CAESARS WORLD OF GAMBLING
Experience the sights and
sounds of the Caesars Palace
casinos.
Price £24.99 Cat. No. 690 027 2
CD SHOOT

Practise your clay shooting skills.
Price £29.99 Cat. No. 8110014

CHAOS CONTROL (DV)

A gorgeously rendered shoot-
’em-up where the aim is to
defeat an alien fleet which is
invading the solar system.
Price £39.99 Cat. No. 810 020 0

CHRISTMAS CRISIS (DV)
Help Father Christmas find his

* Price £34.99

festive cheer in this amusing
platform game.
Price £15.99 Cat. No. 810 0313
CLUEDO (DV)

While remaining faithful to the
original board game, Cluedo on
CDi is a slick and polished
electronic murder mystery game
for all the family.

Price £39.99 Cat. No. 819 100 2

CLUEDO: THE MYSTERIES
CONTINUE (DV)

The second series of interactive
murder mysteries filmed at
Arlington Hall in Cheshire.
Plenty more fun with Professor
Plum, Miss Scarlet and co.

Price £29.99 Cat. No. 819 103 8

CONNECT FOUR

The CDi version of the popular
vertical chequers game.

Price £19.99 Cat. No. 690 020 2

DEFENDER OF THE CROWN

The Saxon lords have chosen
you to lead them in the fight
against the hated Normans.
Price £9.99 Cat. No. 690 069 2

DIMO'S QUEST

Dimo takes you on a “candy
quest” as you battle your way
through an increasingly
difficult series of mazes.

Price £19.99 Cat. No. 810 016 6

DRAGON'S LAIR 1 (DV)

Second in the series of CDi
arcade games by Hollywood ani-
mation specialist Don Bluth.

Price £49.99 Cat. No. 810 018 1

DRAGON'S LAIR 2 (DV)

Dirk the Daring is back in this
madcap sequel to the original
Dragon’s Lair.
Price £49.99 Cat. No. 810 012 5
EARTH COMMAND

Your task is to save the world
from impending environmental
disaster.

Cat. No. 810 007 2

ESCAPE FROM CYBERCITY

Your mission is to survive

the dangers of CyberCity, fight
your way to the train and
destroy the Guardian’s planet.
Price £39.99 Cat. No. 690 071 2
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FALASHBACK

2142 AD. Battle your way back
to Earth to stop the invading
mutant forces... FlashBack: the
ultimate test in survival — the
ultimate platform game.

Price: £34.99  Cat. No. 810 020 2

HOTEL MARIO

The world’s most popular
plumber makes his debut on
CDi. Seven different locations
and 80 levels to explore.

Price £34.99 Cat. No. 810 009 0

INCA

You are the last surviving Inca.
To save your race you must jour-
ney across space, battling ene-
mies and collecting special pow-
ers on the way.
Price £39.99 Cat. No. 810 012 6
INTERNATIONAL TENNIS OPEN
The popular tennis simulation
game is in a two-player version
so you can fight to match point
against your friends and family.
Price £39.99 Cat. No. 810 008 2

INVASION FROM THE PLANET
SKYRON (DV)

Interactive adventures with the
Monty Python team.

Price £29.99 Cat. No. 819 100 7

KETHER

Stunning graphics in this mix of
arcade action and puzzle solving.
Price £34.99 Cat. No. 810 012 8

KINGDOM (DV)

Role playing/fantasy adventure
game including 30 minutes of video.
Price £39.99  (Cat. No. 811012 6

LASER LORDS

You can explore alien worlds in
the Laser Lords’ star cruiser.
Price £39.99 Cat. No. 690 074 2

LEMMINGS

The classic game! Prevent
these furry little creatures from
killing themselves in over 100
dangerous and puzzling scenes.
Price £29.99 Cat. No. 810 0111

LINK: FACES OF EVIL

Ganon has captured the island
of Koridai and Link must save it
from the Faces of Evil.

Price £29.99 Cat. No. 810 008 0
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LITIL DIVIL (DV)

Poor old Mutt must work his
way through the Labyrinth of
Chaos. A game of exploration,
fighting and puzzle solving.
Price £39.99 Cat. No. 810 016 9

LORDS OF THE RISING SUN

A Japanese strategy game
featuring live actors and
interesting gameplay.

Price £39.99  (Cat. No. 690 098 2

LOST EDEN (DV)

Defeat the evil Moorkus Rex so
dinosaurs and humans can live-
together in peace.

Price £34.99 Cat. No. 810 029 2

MAD DOG McCREE (with gun) (DV)
A quality shoot-’em-up set in a
ramshackle Western Released
with the Peacekeeper revolver.
Price £69.99 Cat. No. 810 008 9

MAD DOG McCREE Il (DV)

The return of the gun totin’ vil-
lan in this action-packed sequel
to a CD-i classic..

Price £29.99 Cat. No. 810 027 8

MEGAMAZE

A series of ever more complex
mazes will test your wits to the
full in this exciting game of skill.
Price £19.99 Cat. No. 810 008 3

MERLIN'S APPRENTICE

A mysterious, magical tale of
medieval sorcery with over 30
different puzzles for all the family.
Price £29.99 Cat. No. 810 019 2

MICRO MACHINES

One of the most playable
games ever created — the
racing classic, now re-issued for
CDi with two extra levels.

Price £34.99 Cat. No. 8110291

MUTANT RAMPAGE (DV)

A good old-fashioned
beat-’em-up set in a post-
apocalyptic world. Fast and
adrenalin-stuffed.action.

Price £39.99  (Cat. No. 810017 9

MYSTIC MIDWAY R.I.P

The “master of cemeteries” Dr .
Dearth welcomes you to his
shooting gallery. 15

targets, and ten game levels.
Price £34.99 Cat. No. 6901522

MYSTIC MIDWAY: PHANTOM
EXPRESS

Join Dr Dearth, the master of
cemeteries, on a roller coaster
ride in the sequel to Mystic Midway.
Price £29.99 Cat. No. 810 017 8

NFL ULTIMATE AMERICAN
FOOTBALL COLLECTION

This 3-title pack includes 100
Greatest Touchdowns, Hall of
Fame and Trivia Challenge.
Price: £39.99 Cat. No. 8110115

OTHELLO

The electronic version of the
popular board game.

Price £24.99 Cat. No. 810 016 3

PAC-PANIC

Pac-Man, the original video
game superstar, makes his
debut on CDi. Munch your way
through the monsters in three
challenging courses.

Price £24.99 Cat. No. 810 0315

PALM SPRINGS OPEN

Play 18 of the world’s most
famous and challenging

holes on your own TV. Control
“live” golfers on actual courses.
Price £39.99 Cat. No. 690 013 2

POWER HITTER

Baseball challenge which
puts you up against the
game’s great pitchers.

Price £34.99 Cat. No. 8110017

RISE OF THE ROBOTS

Mirage Technologies’ beat-’em-
up makes its debut on CDi, with
graphics to die for.

Price £34.99 Cat.No. 819101 2

SECRET MISSION

A complex and involving espi-
onage thriller set in IndoChina.
Another pre-rendered classic
from a French development
team.

Price £29.99 Cat. No. 810 027 2
SPACE ACE (DV)

Space Ace has been zapped by
the evil Borf and you must help
him defeat the dreaded Infanto
Ray and save the earth.

Price £49.99 Cat. No. 810 007 3

STEEL MACHINE

A fast and furious shoot-em-"up

with a hard core soundtrack.

Price £19.99 Cat. No. 810016 0
STRIKER

Striker Pro is a based on the
successful Ultimate Soccer.
Price £29.99 Cat. No. 811004 4

TETRIS
The classic Russian puzzle
game featuring ten levels.

Price £29.99 Cat. No. 690 188 2.
TEXT TILES

A word spelling strategy game
for all ages.

Price £19.99 Cat. No. 690 043 2
THE 7TH GUEST (DV)

Virgin's fabulous mystery
adventure game. With stunning
sound and graphics, the CDi
version comes with free CD
soundtrack.
Price £49.99 Cat. No. 811004 0
THE APPRENTICE (DV)

A jump and run style platform
game for all ages

Price £34.99 Cat. No. 810 019 9

THE ULTIMATE NOAH'S ARK
Explore in detail the wonderful
painting by artist Mike Wilks
and try to discover which
animal does not have a

mate.

Price £24.99 Cat. No. 811 003 1
THUNDER IN PARADISE (DV)
Join Terry “Hulk” Hogan and
Chris Lemmon in this exciting
interactive TV adventure. Plus
free Video CD.
Price £39.99 Cat. No. 810 019 8
VIDEO SPEEDWAY

Motor racing game with ten
tracks to choose from.

Price £29.99 Cat. No. 819 0011

VOYEUR (18)

An adult political whodunnit.
Price £39.99 Cat. No. 810 016 2

THE WACKY WORLD OF
MINIATURE GOLF

18 hole crazy golf game.

Price £19.99 Cat. No. 810 013 5

WHO SHOT JOHNNY ROCK? (DV)
Gangster shoot-’em-up.
Price £39.99 Cat. No. 810 900 1



WORD PLAY

A game for 2, 3 or 4 players.
Collect from a pool of letters
and compete against the
other players to create words
with these letters and gain

points.
Price £19.99 Cat. No. 819100 4
WORLD CUP GOLF

Golfing game with exquisite
graphics and multiplayer options.
Price £29.99 Cat. No. 8191027

ZELDA'S ADVENTURE

Restore the seven Celestial Signs
to Tolemac in this large,
challenging RPG.

Price £24.99 Cat. No. 810 014 7

ZELDA: WAND OF GAMELON
Rescue Link and save the world in
this gripping adventure.

Price £29.99 Cat. No. 810 009 6

ABBA: ABBA GOLD (VCD)

Classic hits and videos from
Sweden’s most successful band.
Includes all nine singles which
topped the UK chart.

Price £19.99 Cat. No. 085 548 4

ABBA: MORE ABBA GOLD (VCD)
More hits from the
Scandanavian quartet that
brought you / Do | Do | Do and
Summer Night City.

Price £19.99 Cat. No. 087 380 4

ANDREW LLOYD WEBBER (DV)

The Premiere Collection .
Price £15.99 Cat. No. 810 200 1

ANTISTATIC

More psychedelic music from Hex
- rave visuals and groovy music.
Price £15.99 Cat. No. 810 017 0

BON JOVI (DV)

Bon Jovi's Keep the Faith
album with full Digital Video to
accompany every track.

Price £15.99 Cat. No. 810 200 3

BON JOVI: CROSSROAD (VCD)

A collection of the band’s
greatest hits including Keep The
Faith and Blaze of Glory.

Price £19.99 Cat. No. 632 776 4

BRYAN ADAMS (DV)

The Waking Up the Neighbours
video from Canadian Bryan Adams.
Price £15.99 Cat. No. 810 200 2

CLASSICAL JUKEBOX

Study the lives of 15 of the
world’s classical composers and
listen to their music.

Price £15.99 Cat. No. 690 005 2

CLIFF RICHARD

The indefatigable and remarkably
well preserved Sir Cliff just keeps
on rocking.
Price £17.99 Cat. No. 491 443 2
CREAM OF CLAPTON (DV)

The best of Eric Clapton in full
Digital Video for fans and casual
listeners alike.
Price £15.99  (Cat. No. 083 862 4
CURE SHOW (DV)

All the wonders of The Cure’s
music with superb digital stereo
sound and Digital Video to match.
Price £15.99  Cat. No. 087 742 4

DAVID BOWIE: THE VIDEO
COLLECTION (VCD)

A treat for Bowie fans—26 tracks.

Price £19.99 Cat. No. 491186 2
DIRE STRAITS: LIVE ON THE
NIGHT (VCD)

Fabulous tracks and video
footage of Dire Straits.

Price £19.99 Cat. No. 086 502 4

e-SCAPE

Club music and psychedelic
visuals brought to you by Hex.
Price £15.99 Cat. No. 810 0117

GOLDEN OLDIES JUKEBOX
Jump and jam to the tunes of
the 1950s and 1960s. Lyrics
appear with the music.

Price £15.99 Cat. No. 690 006 2

HEADCRASH

A three-disc pack including
Antistatic and e-Scape.

Price £29.99 Cat.No. 811 005 6

JAMES BROWN

Soul singer Brown performs 13
songs on this CDi disc.

Price £15.99 Cat. No. 811 000 6

JAZZ GIANTS

Big Band to Bossa Nova - an

interactive jazz journey
through 19 great songs.

Price £15.99 Cat. No. 690 096 2
KATE BUSH: THE WHOLE STORY
'94 (VCD)

Kate has made something of a
comeback recently, so enjoy the
best of her music on CDi.

Price £19.99 Cat. No. 491 288 2

LOUIS ARMSTRONG

Explore the achievements and
life story of Louis Armstrong as
you listen to his music.

Price £15.99 Cat. No. 690 0312

OPERA IMAGINAIRE (VCD)

This title celebrates 400 years of
opera through beautifully
animated ‘live-action’ cartoon-like
video.
Price £19.99 Cat. No. 819 1011
PRAVAROTTI

Listen to the world-renowned
tenor sing 13 favourite songs
while you explore his life

story.

Price £15.99 Cat. No. 690 040 2
PINK FLOYD: DELICATE SOUND OF
THUNDER (VCD)

Two disc set of Pink Floyd with
accompanying video to tracks
such as One of These Days, On
the Run and Shine.

Price £19.99 Cat. No. 491275 2

PINK FLOYD: THE WALL (DV)
Pink Floyd’s mid-80’s concept
album nightmare converted to
celluloid and directed by Alan
Parker. Stupendous soundtrack.
Price £19.99  (Cat. No. 812 542 2

PRELUDE

Study the art and music of the
era of Post-Impressionism.
Price £15.99 Cat. No. 690 107 2

QUEEN: GREATEST FLIX 1+2 (VCD)
Freddie Mercury and the boys
strut their stuff. Includes a
16-page booklet.

Price £24.99 Cat. No. 4912712

ROLLING STONES : GIMME
SHELTER (VCD)

One of the best “rockumen-
taries” ever, follbwing the band
on its infamous 1969 US tour.
Price £19.99 Cat. No. 086 500 4

STING: TEN SUMMONER'S TALES
(DV) 5

The full album with Digital Video
and CD sound.

Price £17.99 Cat. No. 089 566 4

SADE: LIFE, PROMISE, PRIDE, LOVE
(VCD)

14 track collection from this
fabulous soul singer including
Your Love is King and Smooth
Operator.
Price: £17.99 Cat. No. OMN102
THE CLASH :
Relive the glory days of punk’
finest.
Price: £17.99  Cat. No. OMNI 103
THE CRANBERRIES

The newest stars of Irish rock
unveil new material on a
ground-breaking interactive disc.
Price: £19.99  (Cat. No. 810 900 1

THE POLICE: FROM OUTLANDOS TO
SYNCHRONICITIES (VCD)
Containing previously unavail-
able live footage spanning the
band’s entire career.

Price: £19.99  Cat. No. 634 826 4

THE THE: INFECTED - THE MOVIE (VCD)

The movie of the 1980s album.
Price: £17.99 Cat. No. OMNI 104

THE THREE TENORS (DV)

Pavarotti, Carreras and Dom-
ingo in concert for opera fans.
Price £17.99 Cat. No. 071427 4

THE WHO: 30 YEARS MAXIMUM
OF R&B LIVE (VCD)

A visual and aural treat for fans.
Price £24.99 Cat. No. 631012 4

THE WORLDS OF... (DV)

Five top bands from the Rhythm
King label. DV clips, interviews
and your own music mixer.

Price £15.99 Cat. No. 811 003 8

TINA TURNER: LIVE IN
BARCELONA (VCD)

Features many of the songs that
have brought Tina solo success.
Price £19.99 Cat. No. 082 842 4

TINA TURNER: SIMPLY THE BEST
'94 (VCD)

Tina Turner compilation album
featuring the best of her work.
Price £19.99 Cat. No. 491303 2
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TINA TURNER: RIO ‘88 (DV)
Tina Turner at her sell-out -
concert in Rio 88, plus full DV

footage of Tina on stage.
Price £15.99 Cat. No: 083 340 4

TODD RUNDGREN:

NO WORLD ORDER

One of the first truly interactive
music discs which allows you to
play DJ by altering the tracks.
Price £15.99 Cat. No. 810 015 9

TOMMY : THE MOVIE (VCD)
Classic film with music by Pete
Townshend and The Who.

Price £19.99 Cat. No. 087 944 4

2 UNLIMITED: BEYOND LIMITS (DV)
One of the most successful acts
of the international house
scene, with eight audio tracks
and five videos, plus interviews,
picture book and discography.
Price £17.99 Cat. No.819 1021

U2: RATTLE AND HUM (VCD)
U2 on their Joshua Tree tour.
Price £19.99 Cat. No. 811202 3

U2: LIVE FROM SYDNEY (VCD)
Join the irrepressible Bono and
the band live on their Zoo TV

multimedia extravaganza tour.
Price £24.99 Cat. No. 631150 4

WET WET WET: GREATEST HITS
(VCD)

18 top tracks played by the
award-winning Wets.

Price £19.99 Cat. No. 636 730 4

XPLORA 1: PETER GABRIEL'S
SECRET WORLD (DV)

Peter Gabriel appears as your
on-screen guide, helping you to
explore the music, videos and
artwork behind his latest album US.
Price £39.99 Cat. No. 819 102 2

INFO &
REFERENCE

A CHILD IS BORN
A complete pregnancy manual.
Price £29.99  (at. No. 810 005 0

AROUND ATLANTA

Where to go and what to do while
you’re at the Olympics.
Price £29.99 Cat. No. 810 0010
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COMPTON’S '95 (DV)
Interactive encyclopaedia with
Digital Video footage.

Price £149.99  Cat. No. 810 0227

CONCISE OXFORD DICTIONARY
The entire dictionary on CDi,
plus the Thesaurus and a
Dictionary of Synonyms.

Price £34.99  Cat. No. 810 008 6

DUTCH MASTERS i
Study 300 paintings from the art
of 17th Century Holland.

Price £34.99 Cat. No. 811002 4

FOOD OF FRANCE

French cuisine presented by
Anne Willan, founder of the Ecole
de Cuisine la Varenne.

Price £24.99 Cat. No. 810 005 5

GREAT BRITISH GOLF

Take an historical trip through
500 years of golfing history.
Price £9.99 Cat. No. 311 000 4

KATHY SMITH PERSONAL TRAINER
Go for the burn with this
interactive fitness routine.
Price £19.99 Cat. No 810 020 9

LOVING FOR A LIFETIME (DV)

Two disc guide on how to
improve your sex life. Cert. 18
Price £34.99 Cat. No 810 015 5

MAKING LOVE (VCD)
Real couples talk about their
sexual problems and how to

solve them. Cert. 18
Price £19.99 Cat. No. 084 086 4

PLAYBOY COMPLETE MASSAGE (DV)
An exotic assortment of

massage techniques. Cert. 18
Price £24.99 Cat. No. 810 008 8

PRIVATE LESSONS: CLASSICAL
GUITAR

Leam to play classical guitar on CDi.
Price £49.99 Cat. No. 810 001 3

PRIVATE LESSONS: ROCK GUITAR
Learn to play rock guitar on
CDi. With examples from Jimi
Hendrix to Eric Clapton.

Price £49.99 Cat. No. 811 003 0

REMBRANDT: HIS ART AND MUSIC
OF THE ERA

17th Century art and music.

Price £15.99 Cat. No. 690 154 2

RENAISSANCE OF FLORENCE
Take a tour of the Renaissance
art of Florence.

Price £34.99 Cat. No. 690 036 2
RENAISSANCE GALLERY

The masterpieces and music of
the Italian High Renaissance.
Price £34.99 Cat. No. 690 044 2

THE JOY OF SEX (DV)
The famous sex guide goes inter-
active. Free pocket guide with

every disc. Cert. 18
Price £29.99 Cat. No. 811 000 8

THE SOLAR SYSTEM

Examine the planets from the
comfort of your own armchair.
Price £29.99 Cat. No. 811 003 9

TIME LIFE ASTROLOGY

Obtain your daily horoscope &
personal solar chart on CDi.
Price £24.99 Cat. No. 810 013 6

TIME LIFE PHOTOGRAPHY

Turn your TV screen into a “cam-
era” for a photography course.
Price £39.99 Cat. No. 690 017 2

UEFA CHAMPIONS LEAGUE (DV)
Quiz and video clips based on
the final 16 teams in the UEFA
championship league.

Price £24.99 Cat. No. 810 028 8

WINES OF FRANCE

Interactive guide to French wine
and the wine industry.
Price £39.99 Cat. No. 8110129

WORLD OF IMPRESSIONISM
The art and music of the era.
Price £34.99 Cat. No. 690 047 2

YEARBOOK (VCD)

History, politics and significant
events that took place in 1995.
Price £9.99 Cat. No. 811013 0

MOVIES

ADDAMS FAMILY VALUES (VCD)

Cert. PG

Price £19.99 Cat. No. 811203 0
A FISH CALLED WANDA (VCD)
Cert. 15

Price £17.99 Cat. No. 811200 3

AIRPLANE! (VCD) Cert. PG
Price £17.99  Cat. No. 8112015

ALIVE (VCD) Cert. PG
Price £17.99 Cat. No. 811202 9

ANNIE HALL (VCD) Cert. 15
Price £14.99 Cat. No. 8112053

AN OFFICER AND A GENTLEMAN
(VCD) cert. 15

Price £17.99 Cat. No. 811202 8

APOCALYPSE NOW (VCD) Cert. 18
Price £17.99 Cat. No. 8112018

BABY BOOM (VCD) Cert. PG
Price £17.99 Cat. No. 8112059

BEVERLY HILLS COP I & 11 (VCD)
Cert. 15 (two films)
£34.99 Cat. No. 8110113

BEVERLY HILLS COP il (VCD)
Cert. 15
Price £19.99 Cat. No. 811204 5

BLACK RAIN (DV) Cert. PG
Price £15.99  Cat. No. 811100 9

CARRIE (VCD) Cert. 18

Price £17.99 Cat. No. 811025 8
CLEAR AND PRESENT DANGER
(VCD) cert. 15

Price £19.99 Cat. No.811 204 7
COMING TO AMERICA (VCD)

Cert. 15

Price £17.99 Cat. No. 811200 5

CROCODILE DUNDEE 2 (VCD)

Cert. PG

Price £17.99 Cat. No. 811204 2
THE CRYING GAME (VCD)

Cert. 18

Price £17.99 Cat. No. 088 902 4

DROP ZONE (VCD) Cert. 15
Price £19.99 Cat. No. 811207 2

FATAL ATTRACTION (DV) Cert. 18
Price £15.99 Cat. No. 811100 8

THE FIRM (VCD) Cert. 15
Price £19.99 Cat. No. 811200 9

FLASHDANCE (VCD) Cert. 15
Price £17.99 Cat. No.811204 3

FORREST GUMP (VCD) Cert. 12
Price £19.99 CAT.NO. 811 2046

FOUR WEDDINGS AND A FUNERAL
(VCD) cert. 15

Price £19.99 Cat. No. 631768 4



GHOST (DV) Cert. 15

Price £15.99 Cat. No. 811100 6
THE HUNT FOR RED OCTOBER (DV)
Cert. PG

Price £15.99 Cat. No. 811100 3

IN BED WITH MADONNA (VCD)
Cert. 18

Price £17.99 Cat. No. 380 900 5

INDECENT PROPOSAL (VCD)

Cert. 15

Price £17.99 Cat. No. 811 200 2
INTERSECTION (VCD)

Cert. 15

Price £19.99 Cat.No. 811 207 0

THE JAMES BOND COLLECTION
(VCD)

(three film pack) Cert. PG

Price £49.99 Cat. No. 811 005 3

THE JAMES BOND COLLECTION
PACK 1 (VCD)

Diamonds Are Forever,
Thunderball, You Only Live
Twice Cert. PG
Price £29.99 Cat. No. 811 208 0
THE JAMES BOND COLLECTION
PACK 2 (VCD)

A View To A Kill, Octopussy,
Moonraker Cert. PG

Price £29.99 Cat. No. 811208 1

THE JAMES BOND COLLECTION
PACK 3 (VCD)

Moonraker, For Your Eyes Only,
Live And Let Die Cert. PG

Price £29.99 Cat. No. 811 208 2

MALICE (VCD) Cert. 18

Price £19.99 Cat. No.633 644 4
MOONSTRUCK (VCD)

Cert. PG

Price £17.99 Cat. No. 8112017

MOVIE PACK 1 (VCD)

Inc. Quigley Down Under,
Roadhouse, Rocky.

Price £29.99 Cat. No. 811 006 8

MOVIE PACK 2 (VCD)
Inc. Of Mice & Men, Overboard,
Benny & Joon.

Price £29.99  Cat. No. 811006 9
THE NAKED GUN (VCD)

Cert. 15

Price £17.99 Cat. No. 8112001

NAKED GUN 2 1/2 (DV) Cert. 15

Price £15.99 Cat. No. 811100 2
NAKED GUN 33 1/3 (VCD)

Cert. PG

Price £19.99 Cat. No. 811204 4
PATRIOT GAMES (DV)

Cert. 15

Price £15.99 Cat. No. 811100 4
PLANES, TRAINS AND

AUTOMOBILES (VCD) Cert. 15

Price £17.99 Cat. No. 8112011
RAGING BULL (VCD)

Cert. 18

Price £17.99 Cat. No.811 203 3

RAIN MAN (VCD) Cert. 15
Price £17.99  Cat. No. 81202 6

SCROOGED (VCD) Cert. PG
Price £17.99 Cat. No. 811202 5

SHALLOW GRAVE (VCD)
Cert. 18
Price £19.99 Cat. No. TBA

SLIVER (VCD)

Cert. 18

Price £17.99 Cat. No. 811 200 8
STAR TREK I (VCD)

Cert. PG

Price £17.99 Cat. No. 811202 2
STAR TREK Il (VCD)

Cert. PG

Price £17.99 Cat. No. 8112010

STAR TREK 1l (VCD) Cert. PG
Price £17.99  Cat. No. 8112014

STAR TREK IV (VCD) Cert. PG
Price £17.99 Cat. No. 811 206 4

STAR TREK V (VCD) Cert. PG
Price £17.99  Cat. No. 811 206 8

STAR TREK VI (DV) Cert. PG
Price £15.99 Cat. No. 8111007

STAR TREK - GENERATIONS (VCD)-

Cert. PG (December)
Price £19.99 Cat. No.811 207 7

STRICTLY BALLROOM (VCD)Cert. PG

Price £17.99 Cat. No. 380 900 4
TERMS OF ENDEARMENT (VCD)
Cert. 15

Price £17.99 Cat. No. 811 206 6

THELMA AND LOUISE (VCD)
Cert. 15
Price £17.99 Cat. No. 811 202 4

THE ACCUSED (VCD) Cert. 18

Price £17.99 Cat. No. 811 204
THE UNTOUCHABLES (VCD)
Cert. 15

Price: £17.99  Cat. No. 811203 2

THUNDERBALL (VCD) Cert. PG
Price: £17.99  Cat.No. 811206 7

TOP GUN (DV) Cert. 15
Price £15.99  (Cat. No. 811100 1

WAYNE’S WORLD (DV) Cert. 15
Price £15.99 Cat. No. 811100 5

WAYNE'S WORLD 2 (VCD) Cert. PG

Price £19.99 Cat. No. 811 2031

WHEN HARRY MET SALLY (VCD)
Cert. 15

Price £14.99 Cat. No. TBA

WITNESS (VCD) Cert. 15
Price £17.99  (Cat. No.: 812027

PHOTO CD

NATURE UNDER THREAT

The World Wide Fund for Nature’s

guide to animals in danger.
Price £9.99 Cat. No. 811 003 6

A PORTION OF JETHRO (VCD)
Cert. 15

Price £17.99 Cat. No. 087 552 4

HAVE | GOT NEWS FOR YOU (VCD)

Cert. 15
Price £17.99 Cat. No. 380 900 9
JEEVES & WOOSTER (VCD)

Price £17.99 Cat. No. 811 2511

LESLIE NIELSEN: BAD GOLF MADE
EASIER (VD) Cert. PG
Price £17.99 Cat. No. 088 094 4

MONTY PYTHON — THE BEST
SONGS (DV) Cert. 15
Price £19.99  Cat. No. 819 100 8

MONTY PYTHON'S MORE NAUGHTY

BITS (DY) Cert. 15
Price £19.99  (Cat. No. 819100 6

MR BEAN - AMAZING
ADVENTURES (VCD)
Price £17.99 Cat. No. 380 900 0

MR BEAN - EXCITING ESCAPADES
(VCD) :
Price £17.99 Cat. No. 380 9001
THE UNPREDICTABLE MICHAEL
BARRYMORE - LIVE (VCD)
Cert. PG
Price £17.99 Cat. No. 380 900 2
ROY CHUBBY BROWN:

THE HELMET'S LAST STAND (VCD)
Cert. 18
Price £19.99 Cat.No. 086 416 4
SMITH AND JONES LIVE (VCD)
Cert. 18

Price £17.99  Cat. No. 380 900 3

THE NEW STATESMAN (VCD)
Cert. 15
Price £17.99 Cat. No. 811 2501

otherwise stated.

The films in this catalogue
are from Paramount

Pictures, PolyGram Video,
MGM/UA Home

‘ ment/VCI.

WIN PRIZES!
HINTS & TIPS!

PREVIEWS!

Calls cost 39p per
minute cheap rate
(49p per minute at all
other times),
maximum cost £3.00.
Please get
permission from the
person paying the bill
before calling.
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NOW INCORPORATING ‘AMENIC’, ‘JUST CDi and ‘JIVE CONSOLES”’

OAKLAND IS PLEASED TO OFFER A 7 DAY SERVICE TO ALL CDi OWNERS IN AMERICA.
THE CONVERSION RATE IS $1.50 TO £1. TO WORK OUT A PRICE IN DOLLARS,
TAKE THE U.K. UNIT PRICE (i.e. 20), DIVIDE BY 2 (=10) AND THEN MULTIPLY BY 3 (30) -
THAT IS YOUR PRICE IN U.S. DOLLARS. PLEASE ADD $3 (£2) PER DISC POSTAGE.

TIM + BEAR AT TERMINATOR 2 - TOTAL RECALL - CONGO - DANCES WITH WOLVES - POSSE - SILENCE OF THE
: LAMBS - RESERVOIR DOGS - ROBOCOP 1, 2 & 3 - RAMBO 2 & 3 - KALIFORNIA

THE MOVIES
PATHWAYS - £18

- AVAILABLE NOW
ALSO

THE CLASH - £16.50

AROUND ATLANTA - £27
JAMES BOND MOVIES M HOURS - ANOTHER 48 HOURS - ANDRE - BILL & TED'S BOGUS JOURNEY - THE BRADY BUNCH
‘ MOVIE - MORTAL KOMBAT - CLUELESS - MARRIED TO THE MOB - MISSISSIPPI BURNING
£28.99 each pack - NOBODY'S FOOL - THE PINK PANTHER - PRISILLA QUEEN OF THE DESERT -
PACK 1: CASPER THE FRIENDLY GHOST - BATMAN FOREVER - AND COMING SOON ....... JUDGE DREDD!

THUNDERBALL
DIAMONDS ARE FOREVER % DELUXE SLIPCASE PACKAGING % COLOUR BOOKLET 8-24 pages.
YOU ONLY LIVE TWICE % DOLBY SURROUND » GUARANTEED 100% UK COMPATIBLE ﬁ_‘:’E FERS
PACK 2: MOONRAKER * PRICE £24.99 % ANY 2 £23 % £22 EACH 3 OR MORE (s‘—gtligwa
For Detajig)

FOR YOUR EYES ONLY
LIVE & LET DIE

PACK 3: MOONRAKER
A VIEW TO A KILL
OCTOPUSSY
ALL THESE AVAILABLE
SINGLY AT £12.79
ANY 2 £12.49 EACH.

1) AXIS & ALLIES - A HUGE STRATEGY WARGAME SET IN WWII - £39 2) HANGMAN - £28
3) NAME THAT TUNE - £33 4) A GREAT DAY AT THE RACES - £33
5) THIRD DEGREE (LIKE MR & MRS) - £33
6) JOKERS WILD (LIKE 'WHEEL OF FORTUNE') - £33

7) AND SARGON CHESS! - NEWLY RE - AVAILABLE EXCLUSIVELY THROUGH US - PRICE £31!

SPORT MUSIC REFERENCE CHILDRENS

1) GOLF MY WAY - HUGE JACK NICKLAUS 5-CD BOX SET - £99 2) PETE TOWNSEND LIVE - £20 3) PETER GABRIEL
- ALL ABOUT US - £21.50 4) THE TITANIC (INTERACTIVE) - THE FULL HISTORY - £38 5) RICHES OF COINS - £30
6) THE STORY OF SAMSON - £30 7) GIRLS CLUB - DATING GAME - £38

AND OTHERS! PHONE FOR DETAILS.

| TAKE 'SECRET MISSION' & 'ZELDA'S ADVENTURE'
Cartoon Carnival (OF YOUR CHOICE) ABSOLUTELY LEE! CLUEDO
INCA

Paint School 1
Routes to Reading

LOST EDEN
EARTH COMMAND
MICRO MACHINES

SPECIAL ADULT OFFERS

Playboy Complete Massage, Joy Of Sex, Loving For a

Muzzy
ShoePeople 1, 2, & 3 lifetime, NOW £20 each (save 40% RRP!)
Secret Of Nimh Any 2 £30 all 3 £50 ‘SPACE ACE
Paddington Bear POWER HITTER
Little Monster at School | MOVIES ON OFFER AT £9.99 each:- THE APPRENTICE
Wik e flear And Present Danger - Apocalypse Now - Ghost - e
- All now £11 each Hunt For Red October - Addams Family Values - Thelma & MUTANT RAMPAGE
2 or more £10 each Louise - Top Gun - Tommy - Shallow Grave - Rain Man - - ALL NOW £15 each

2 or more £14 each

Buy 4 - take a 5th
Buy 4 & get the 5th ABSOLUTELY FREE!

ABSOLUTELY FREE!

Forrest Gump - Chitty Chitty Bang Bang - Flashdance -
Alive - Thumberlina - Moonstruck.......and LOTS MORE!

STAR TREK DV Cart Offer CDi 210 PRICE INCLUDES:-
ALL MOVIES, INCLUDING ERO141 10 el o, | 2 nsrance Onour Goods
'GENERATIONS' & Lost Eden 8 OTHER DV 2; E;cg:ggi(ti ([:):ll':;lgrgrcharges
NOW & 5 Other DV Titles TITLES o o i ¥aarly Order

£12.99 EACH!! £179.99 £379.99 7 ;?tfege_s:l;g;:!mound For Your

TEL/FAX = 01782 832979 Hyperterminal No:- 01782 832900 E:MAIL NO:0akland@ bt internet co.uk
... SIMPLY THE BEST, BETTER THAN ALL THE REST ...

OAKLAND CDi, 46 Maddock Street, Middleport, Stoke-on-Trent ST6 3PW. Opening Hours: 10.00am - 10.00pm 7 days a week




SAVE UP T0 £1 PER ISSUE

SUBSCRIBE NOW
Don’'t miss this dynamic bi-monthly magazine for
CDi owners and enthusiasts.
Subscribe now for £14.99, and for a whole year you will receive 6 great issues
packed full of everything you'll ever need to know about
Compact Disc Interactive.

AOANESS . et e b S s b B R L

Post code: ...

Method of Payment: O Payment enclosed. Cheques to Haymarket Publishing.
PROTECT AGAINST FURTHER  Svsissstapasion

Exp. date: .................................... Signature:
PRIGE INGHEASES - Send to: Haymarket Publications, P.0. Box 219, Woking, Surrey, GU21 1ZW.

Overseas rates: EC £21:00; North America, Middle East, Africa £35:00; South
America, Australasia, Far East £41:00 * Based on Newstand price

D Please tick this box if you do not wish to receive further information from Philips Media or Haymarket Publishing.
6/96/WP




SAVE AGAIN with DVH Software
At least 15% off all titles

EXAMPLE
NORMAL PRICE My PRICE SAVE
- £49.99 £39.50 £10.49
IF YOU NEED TO £39.99 £32.50 £7.49
£34.99 £28.50 £6.49

ADVERTISE IN £29.99 £2550  £4.49

and don’t forget post free in UK
Buy more than one title and make extra savings
with discount per title.

Who Shot Johnny Rock £
PAC Panic/Little Divil/Space Ace £10

MAGAZINE Lost Eden/Micro-Machines/Chaos Control

Burn: Cycle and Flashback

C ALL Still at Special Price of £14.99 or two for £24.98
Second Hand Software Available

EMMA WRIGHT Limited Period 210 Player £200

Inc Video Cart (Brand New)

ON Other Hardware too

Make cheques payable to D. Hill & send to:
52 Worsborough Avenue, Great Sankey,

O 1 8 1 943 5934 Warrington, Cheshire WA5 1UZ

Tel: 01925 492389 Fax: 01925 791012

MANNERINGS

SOUND & VISION
Summer Specials

GAMES CHILDRENS Naked Gun 334 £9.99  Duran Duran: Decade £17.99
Cluedo: The Mysteries Continue £26.99  Asterix £26.99  Of Mice & Men £9.99  Pink Floyd: Pulse £12.99
Mad Dog McCree (Inc Gun) £62.99  Crayon Factory £26.99  Overboard £9.99  Sting: Ten Summoners Tales £9.99
Mad Dog McCree II £26.99  Pathways: Interactive Reading £17.99  Quigley Down Under £9.99
Rise of the Robots £31.49  Peanuts: Yearn to Learn £17.99  Roadhouse £90.99 EESQO Nl;,LIE ITNE]S]SN 3 £
Secret Mission £26.99  Tim & Bear At The Movies £17.99 Rocky Feidoekatiomits Lersonal Trainer 17.99
Thunder in Paradise £35.99 HARDWARE
Video Speedway £26.99  FILMS JNar];:z:(s/ gfrk‘lEéglllaition 2 Internet Starter Pack £89.99
Who Shot Johnny Rock £35.99  Apocalypse Now £9.99 i onds/Thunball/Onl Live Twice £26.99  Techno + Control Pad & Splitter £12.99
World Cup Golf £26.99  Benny & Joon £9.99 BordCillan
Zelda’s Adventure £22.49  Beverley Hills Copy I & 11 £19.99 JamesT bl M ofecton / L 6 CD ROM LIMITED OFFERS
Black Stallion £9.99 View é) K-clil CO;:ltop.ussy4M00nr et £26.99  lAlien Odyssey £29.99 Burncycle £19.9,
CWITED STECULOFES | ChuamdFscbinge o3 ks Qlecint - IpRgne™ oo rigucrDud o129
Chaos Control  £9.99 Flashback  £14.99§ Coming to America £9.99 4 1 PFA Players’ Player of the Year £19.99
Litil Divil £9.99 LostEden £14.99] Firm £9.99 MUSIC Fncarta 96 £49.99 Haunted House£19.9
Micro Machines£14.99 Pac Panic £9.99| Forrest Gump £9.99  Abba: Abba Gold £9.99 Pathways: Interactive Reading £17.99
Apprentice £9.99 Space Ace £9.991 Four Weddings & a Funeral £9.99  Cliff Richard: Private Collection £15.99 Sting: All This Time (WIN 95) £29.99
Ghost £9.99  Clash: This Is Video Clash £15.99 Suncom Edge II Joystick £9.99
THE SPECIAL OFFERS ARE ONLY WHILE STOCKS LAST AND CANNOT BE REPEATED.
ORDER BEFORE 3pm FOR SAME DESPATCH. ALL EXPORT ENQUIRIES WELCOME.
PLEASE CALL FOR OUR COMPLETE CDI & VIDEO CD FREE CATALOGUE NOW!!! ¥
Phone, Post or Fax Orders to: B A1 A8 -:
MANNERINGS ‘ | RN 0 e, :
SOUND & VISION I PAYMENT METHOD [] CREDIT CARD [] CHEQUE (payable to Mannerings). Allow 7 days for cheques to clear. I
21/22 STATION PARADE, I CHTA NG .cvenesersrrmiessosinmmiriinsrins i S e SN Expiry Date Signature....
NORT! T ROAD
SOTJT':IOFII-ARF?OW: I Title. Quantity (] @ £ inc. discount £.....
MIDDX. HA2 8HG I Title e Quantity (] @ £ inc. discount £
Tel: 0181-422 2070/2778 I Tice Quantity (] @ £ GAAISEOUNTIE s sisvesmessiuvaseusssmbensiininn
Fax: 0181-423 8567 I Postage £1 (Free for 2 or more full price only). Outside UK at cost ......vouvuueveiieriuncnns
T D I Postage £1.50 per parcel for all Special Offes .......cuuimsemisirmsisisssmsnusssssmmserssinsimesemsiinimsasssmninanes Add postage £.
V/ISA
r— I Please send me a free catalogue [] Total Order £.




NEW RELEASES UNMISSABLE GAME BARGAINS
JAMES BOND COLLECTION Chaos Control Micro Machines
Diamonds Are Forever/You Only Live Burn-Cycle Pac Panic
Twice/Moonraker/For Your Eyes Only/ Lost Eden Space Ace

Octopussy/Live And Let Die/ Litil Divil

Thunderball/A View To A Kil All available ot a special price of £11.99 each
All available at £27 per pack of three. or £9.99 each when you buy 3 or more

You'll not want to miss this latest batch of stunning CD-i releases,
available at the best price anywhere with FREE UK delivery. For your
convenience we can now accept all major Debit and Credit Cards.

Flashback

» Secret Mission £27.00 » Zeldas Adventure £22.00
» Mad Dog 2 £27.00 » Who Shot Johnny Rock ~ £25.00
» Bon Jovi Crossroad  £16.00  » Forrest Gump £12.00

* % %% EXTENDED OFFER %% %%
Claim your free CD-i designer T-shirt with all orders placed during June & July.

N 11/ 01782-783158

MWL 30A HIGH STREET « THE ROOKERY © KIDSGROVE o STAFFS ST7 4RN
GRAPHICS Open daily til 9.00pm
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CD-i LIBRARY

THE FIRST APPROVAL LIBRARY SERVICE
FOR CDi/CD ROM AND VIDEO CD SOFTWARE
You can now enjoy the fast-growing number of titles available in the comfort of your home

without the inconvenience of time-consuming shopping around. Let us take the risk out of
buying unwanted titles without sampling them first.

To become a member Bllease send for an Enrolment Form and details. There’s a special offer
and a free gift to CD-i Magazine readers becoming members.

N.B.: This service is only available to persons 18 years and over. Service only available in the UK

Discs are also available bg Mail Order Service, membership not essential. USED DISCS
BOUGHT AND SOLD, SEND FOR LIST/ORDER FOR]V{). Discount. prices on all soft-
ware/hardware. CD-i 210 and 450 in stock. Call at our shop for demonstration.

SURF THE NET - INTERNET ADAPTOR FOR CDi. NOT FAMILIAR WITH INTERNET?
PLEASE PHONE OR WRITE FOR DETAILS E-MAIL cdilibra@cd-online.co.uk

KARAOKE TITLES AVAILABLE CDi 210 - 450 - 470 PLUS
PC/CD ROM Discs ACCESSORIES ALL STOCKED
from only £4.99 SPECIAL OFFER THIS MONTH
Phone or write for a catalogue STICKY BEAR MATHS £10.99

Tel/Fax: 0181 984 0831. 3 Weylond Road, Five Elms Parade, Dagenham, Essex RM8 3AB

@@ﬁ @@ + controlier.

20 games worth +£500.
Will sell for £200 ono.
Call Keith
01259 761827

If you would like to advertise
your software in
CDi magazine, please call

0181-943-5934

SUFTWARE SOLUTION

NETSURFING WITH CD-I

CHECK OUT THE WORLD
VIA THE WEB | INTERNET
KIT AVALIBLE NOW £99.00

FOR BEST PRICES ON NEW AND USED
SOFIWARE.ALLL FORMATS AVAILABLE.
CATATL.OGUE AVAILABLE ON REQUEST.

IMPOSSIBILITIES OUR SPECIALITY, PHONE-
DOUG OR JAN HEREFORDSHIRE 01544 231491
E-MAIL JANET @ CD-ONLINE.CO.UK.

E-MAIL DOUG AT 100450,513 @ COMPUSERVE.COM
FREEPHONE 0800 600 900 TALKING PAGES

YOUR No. 1 CDi CENTRE

All the latest CDi titles in stock.
PHONE NOW
Disc part exchange available. Same day dispatch.
Comprehensive software list available.
Be first to receive the latest releases.
All Video CD’s stocked.
Order now from the fastest
Mail Order Service Worldwide.

All Sony Playstation 3DO
Hardware & Software stocked.
(Phone now or send S.A.E. for details)

TAVISTOCK SOUND & VISION
21 The Broadway, Bedford MK40 2TL Telephone (01234) 356323

Surround yourself with vivid 3D sound

GET 3D surround Sound
from only 2 Speakers!
For the following

CDI.

Home stereo systems
Sega, nintendo

Video games

Sony Playstation
Computers

Laserdisc player

Dolby Pro-Logic &
THX Compatible

£49.95 inc VAT
(excluding P & P)

With only 2 speakers, SRS will immerse

the listener in sound making your speakers
disappear, using psychoacoustic principles
SRS bring fortE spatial cues from the
recording to allow you to hear what you
have been missing, the ability to hear proper
localisation of sound with all its ambience
and detail.

Bull & Bear Ltd
Tel 0171 795 6977
Fax 0171 938 4944

Enhance your surround sound

The vivid 3D Plus connects within minutes,
Dolby Pro-Logic & THX compatible, SRS
will make your surround sound system
come alive.




BESTSELLER LIST
UK Top Tens

Games

1 Palm Springs Open
2 Burn:Cycle

3 Voyeur

2. Chaos Control

5 Mad Dog McCree
& Caesar’s World of Gambling
7 Kether

8 Tetris

9 Video Speedway
10 Striker Pro

1 Cartoon Carnival

2 Cartoon Jukebox

3 surf City

21 A Visit to Sesame Street Letters
5 A Visit to Sesame Street Numbers
6 Flintstones & Jetsons: Timewarp
? Sandy’s Circus Adventure

8 Richard Scarry’s Best...

9 Mother Goose Rhymes to Colour
10 Childrens Musical Theatre

NEXT ISSUE
AUGUST 1.

Movies
1 Top Gun

2 Star Trek Vi

3 Ghost

2. Patriot Games

5 Black Rain

6 Hunt For Red October
7 Naked Gun 2 1/2

8 Star Trek |

9 Forrest Gump

10 Apocalypse Now

Music
1 eScape
2 Golden Oldies Jukebox

= Classical Jukebox

4 Pavarotti

5 Peter Gabriel: Xplora

& Todd Rundgren: No Worid Order
7 2 Unlimited: Beyond Limits

8 James Brown

9 The Worlds Of...

10 Mozart

PHILIPS
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Sail To Win Family Karaoke

i Spend £25 on discs and claim one of
the following discs in this row FREE

R 2ES 'l ‘.’ ﬂ»:'z
v ——TIT -
Far Hills Golf Game

1 1 Horsch &
Spend £50 on discs and claim one of ?;;ﬁ
)

Tennis Quiz

the following diiscs in this row for £5

Roswell

Eyewitness Horse

Your full product
Choice of  !isting Phone, Fax or
VideocD  Wiite to Claim your FREE

Spend £90 on discs and choose ANY
VideoCD for only £10 “ihar s yaue ue lo £20

s B o! o s e Catalogue and Update sheets
Streetfighter 2 Thumbelina Twilight Zone Junglism Clear & Present Star Trek 7 OQ ea 'O .
‘« REAT PRODUCTS - GREAT DEALS - FRIENDLY SERVIGE ASK FOR YOUR FREE GATALDGUE & UPDATE SHEETS...TODAY!
nn H
Marilyn £9.99  Carrie (1g) veo  £17.99
THIS IS ONLY A SMALL National Lottery Winning Guide vco £14.99  Clear & Present Danger (1s) veo  £19.99
L N OF OUR UEFA veD £24.99  Chant of Jimmie Blacksmith 1 vco  £14.99
500+ STOCKED TITLES Wines of France ov o £39.99  Cyber Tracker (g veo  £17.99
For a full product listing, phone fax or write 1995 - Year Book ov  £9.99  Grande lllusion (v v £17.99 * 36 Pages
for a FREE VideoCD & CD-i Catalogue GAMES James Bond - Pack 1 (3 films)vco £29.99 i
Apprentice v £3499 : %’f’”g”‘lf /a/’e foreie! ¥ Week,y Offer S
- I'hunderbal
7 Burn:Cycle ov  £19.99 . Yoy Only Live Twice
£14.99 ly .
@ VIDEOGDS i perye o £3999  James Bond - Pack 2 (3 films)uco £29.99 Soft / Hardware
|(::Iluehttijo A’gystenes cont.. ov  £29.99 - A View to a Kill . Late st Ne ws
CHESS FOR ALL - [ P lashbac| £34.99 - Octopussy
i, S pyomreesvo o gw sl e ous | Full Product Listing -
B o s o re Mad Dog McCree & Gun oV £6499 - Moonraker
e S LSOO CI-i KEVBOARD _ J"WEWJPOP  WAVE woc co
EXPLODING DRIVING (VCD) icro Machines . i - {MusiC )
B oy v s o b Pac Panic £21.99  Movie Pack 1 (3 films) vep £29.99
diver who wanis (0 gel belte glse 0} mt_% Robols R G ggggg - Quigley Down Under (15) Featuring 27 hits from the 1980's
ecret Mission + i . - Rocky 1 (es) Available Including artists such as: Frankie Goes .
S:POI#BDJ)’A?IDING (veD) Who Shot Johnny Rock ov  £39.99 -Roac)rlmugse (18) soon! fo Hollywood AB:‘ Ga wiman The
Prsenes Iy g ks 1 moc) World Cup Golf + FREE Golf Disc  ov  £29.99  woyie Pack 2 (3 films) vep £29.99 ; SODMURelt, HEen 17, FUy TS
fcomlor. Saely e Zelda: Wand of Gamelon £29.99  Overboard () eigliman-Leaug.
R o e Zelda’s Adventure £24.99 - Of Mice & Men o) Keyboard for CD-i and CD-i Internet,
B e HUMOUR - Benny & Joon (15) call for more details £29.99 + FREE Sample Karaoke Disc
NATIONAL LOTTERY - Create Your Own Caricature g14.99  SlarTrek 17 feach) Yoo £17:99
oot Vi Bean - Excapaces wo £i7g9  Shalow Grav s PR ey = i
e Naora Loty - ne Wining G Je 15 Johncﬁli%seé How ro)lrritate.. vep }.‘15.39 SPORTS ﬂn-l KA“A“K[ PM:K
sresenle oy awalo WInning ourtalst anc Roy Chubby Brown (18 W0 £1999  pround A
W Channe! 4 Racing John McCrinc round Atlanta ov  £29.99
- ; . KARAOKE Exploding Snowboarding  veo £14.99 W B BEE Toy Complete with echo and tone controls + 3 mic
- All Time Favourites 0+6£1299  ADULT (18 Detect[ve pack inputs. Designed for use with any Philips CD-i
sn (18) i - : R
I FIWAH[ Contemporary Pop Female £1999  picove o £17.99 player. Supplied with your choice of two FREE
CHILDREN'S fow iies  boldfalios _ Gentod Love Duets flog Dreamboys Voo Hedd pEricserien bl Y o s
ew titles = bold italics ; L : Dressage veo £17.99 C/OpAOnEHFRAEIZ] ¢ EWEASR
gr? on Factory gggg fﬁ%fe*ggnhg{ dZS (each) ven g}‘g‘gg Members Only - vol 1-6 (each) ~ vco  £17.99 e ¢l
Peaanmzy\?eam to Learn £19.99  Pop Favourites co+6£12.89 Ele:%rz)eySCump\ete Massage veD g;igg
DiieAsioy \ veo £19.99 Special Occasions £1999  salome & Forbidden veo £17.99
im & Bear at the Movies . MUSIC Stagefright veo £17.99 %
Thumbelina - The Game £29.99 Black Sabbath Story veo £19.99  What Men/Women Want (each) veo  £17.99 ¢ s NP Karaoke Box + 2 Karaoke Klassics
i Vegas Girls ov  £19.99
EDUCATION & REFERENCE Bon Jovi - Crossroads veo  £19.99 9 - urs s o Discs + 1 Microphone = £119.99
Comptons ‘95 ov £14999  Clash - This is Video veo £17.99 = : 4
Chess For All - Easy Way to Learn pv  £14.99 8!""{' ;“"Cﬁa'd[; c°"9&°\5\’;°’:j e g;gs 1 Ann[ssnalfs Pack contents: Toy Pop Gun with ) Karaoke Klassics: Pop Female, Family Favourites,
gilcize Onlord Dictorery AN gfmsseﬂgﬁf}e;gm " o £1999  BOOKS s Do et oot £29:99 Mk Sancros Specl Occassions. Love Duets Creature Shook
Charting A New World (ov) ire Straits - Live veo  £19.99 p iscs? ’ ; )
£19.99° g Hawkwind - Chonice..Biack Sword vc0 £15.99 Flayediwith the dlscar-Now(restihe poota) C°m29'i°:"
4 exirag adventure thiough 60 rare unglism veo £19.99 o 9 : |~ 7
B R Y Fopd - Pue w2080 T O D o andbook  £15.98 ‘@ b
nveslgate ihe events anc people thal made hisiory f‘ouce - History of.. i veo £19.99 3 .
P Tt op & Wave + Karaoke Sample veo £29.99 CONTROLLER
23§li{|a’£:o{|m gr'%gtﬂirl/gﬁ(n¢‘(ﬁgy)4’; el Roling Stones - Gimme Shelter voo £19.99 ) S ) Suitable for business, college and home use. Here is
dging 5 All Accessories normally in stock - P&P £3.50 one of the finest, proven and easiest ways to learn
mough cnsp photographs. dynamic videos. anc niriguing Spandau Ballet vep £19.99 (o iodmouchpad (each) 0499 L P Y ’
e A Aeanols county Story of Fleetwood Mac veo £19.99 g Inte? B £5.99 French, German, Spanish or English in your own living y
S o o e oo v e o0 Tina Turner - Wanf some action?  vep £19.99 pgacekeepe, Revolver £49.99  room. 3 levels for each language, 3 discs each level TS = eas
- Central & North England  ov  £9.9 Wet Wet Wet - Greatest Hits  vco £19.99 o G osiry . £19.99
West Country g V0 Yeaids IR?H %orgjlrgl\er/TrackerbaWMouse (each) £49.99 £148.93 (. var = £174.99) each level. Ask for literature
4 g MANGA MOVIES nfra Red Remote £19.99
- London & South England  ov X
 Wales et CHOOSE ANY FOUR MANGAS FOR g67 " Red Rem“;‘e 4 a;a‘z‘” £39.99
. ; ; Akira (1) veo £17.99 DIGITAL VIDE ARTRIDGES
E@% ,,F’}:;L?"’,ﬁ E,',’;:,’,?"C",S,','{ LR Appleseed (15) veo £17.99 DV Cartridges for all Phi!\i/:s players £179.99
a ur ACIvities in a Fist of the Northstar (18) veo £17.99  FREE Burn:Cycle or ANY VideoCD (up to £20)

A truly portable CD-i player with
Digital Video playback, superb

over how our Legend of the Demon Womb  vcp £17.99
e Legend of the Overfiend 1y vcp £17.99 ~CD-1 INTERNET KIT

Clash - This is Video
£17.99

j”gla{”qer Spcion ﬁ”‘;ﬁ,’fﬁ,‘ 8 hency ’Vga'rr‘r»m 2‘;“’“",{; Lensman vep £17.99  + £10 VCD offer - see Offer 3 above  £99.99 LCD screen, mains and battery
O S ot o o mezss. - Ninja Scrol o voo £17.99 power packs, NTSCIPAL ——
4 Street Fighter 2 (15) veo  £17.99 " ’ N
Exploding Driving veo £14.99  The Professional (1s) veo £17.99 Pl: nn-nn“ switchable and many 2
Eyewitness Jungle etc (each) veo  £9.99  Venus Wars - veo £17.99 other features 'i'f'
faleshiond 1900 o EASY  Wicked Gy veo £17.99 Phone fax or write for details on the latest Ask for more info S5 St EAnG A P 5,
i i i -i g Iy ;
In the Wild Pandas (others avalable) veo £14.99 ~MOVIES PC CD-Rom titles with new VideoCD £1000.99) 1. vir= £1557.49) = '£359 99 (srp ) - —
Kathy Smith Personal Trainer ov £1999  Annie Hall (15 veo £14.99 MPEG packs for movies & sports. « : CD-i 470 " (srp £399.99) Pathways
4 Disc Skills Development Pack (srp £120) £49.99 A Better Tomorrow (i) veo £17.99 £19.99
s ) =8
Be -
a0% OFF =~ :
!
5 \ D

AIUEA [UEA DR

FORREST GUMP LOST EDEN PAC PANIC

[

12-50% OFF SELECTED ITEMS,
WHILE STOCKS LAST!

= Handtook. &

ATEA R

CD-i PROD BOOK BURN:CYCLE

£15.99 5. W £14.99 355

HAWKWIND CARICATURE

o =
£15.99 =55 W £14.99 55 M £24.99 555,
CD-i DESIGN BOOK BLACK STALLION MICRO MACHINES

ALL PRIGES INGLUDE VAT TRADE ENQUIRIES WELGOME SAME DAY DESPATCH OVERSEAS SPECIALISTS
SERVICE... HOW T0 ORDER... PHONE, FAX OR WRITE TO...

* Same day despatch momaiy e Credit Card  If cardholder's address is different to delivery =
o Full Cata/ogues available address, then please order by post or fax. =
* Cheque/P.O. include disc titles, address, telephone number.

* Business training on CD-i

+ Ring when in’ Service it FAN- D1206 751198

QIR 0 coomoec L8k i Q- PP (SHIpPing) UK dos S i roe oy o of e, XDRA DISCS, SEEDBED CENTRE, SEVERALLS

3.50 accessories, £5 Internet Kit, £12 on players.

B e e e Europe - discs £4 + £1 per disc in order. PARK, COLCHESTER, ESSEX C0O4 4HT, UK

_Packaging may be different from that shown. E&OE Rest of World - discs £8 + £1 per disc in order. et
email: info@xdra.co.uk  http://www.xdra.co.uk




FACTORY
NARRATED BY ]ULIE WALTERS

All children love colouring.

That’s why we have a treat in store for them. At
their very own Crayon Factory. The most colourful
world a child could imagine: where learning and
play become an endless series of games

Where every visit is filled with excitement as they

connect gears and repair pipes to solve puzzles

recognise patterns, mix, match and sort, set up

the factory noise machine and fill in a cartoon
with their own colours.

And with Julie Walters as their guide through

out, you can guess there’s never a dull moment

If that’s not enough to fill their time, there are

8 free Crayola® crayons and a stunning
colouring book inside!

So think of their futures. Teach them new

skills. Send them off to work at the Factory.
COMPACT DISC INTERACTIVE

Learning has never been such fun!

AVAILABLE AT SOFTWARE STORES NOW

Ages4-17
FOR FURTHER INFORMATION ON PHILIPS MEDIA PRODUCTS AND HINTS AND TIPS AND THE CHANCE TO WIN PRIZES CALL 0891 244424

(CALLS COST 39p PER MINUTE CHEAP RATE, 49p ALL OTHER TIMES)
PRODUCTS CHILDREN AND PARENTS

[pHiLIpS!

= PHILIPS



