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(:"Q LITERATURE & MUSIC

A Visit to Sesame Street - Letters  £26.99 Muzzy £35.99 Andrew Lloyd Webber (The Premiere Collection) ~ £14.39
A Visit to Sesame Street - Numbers ~ £26.99 Paint School 1 £17.99 Antistatic £14.39
. Beauty And The Beast £8.99 Paint School 2 £17.99 Bon Jovi - Keep the Faith £14.39
Making Time £97.95 Beranstein Bears £22.49 Pecos Bill £8.99 Bryan Adams - Waking up the Neighbours £14.30
Managing Your Boss £27‘95 Brer Rabbit and the Wonderful Tar Baby £8.99 Ricard Scarry's Best Neighbourhood Escape ; £14.30
Money a? Work £32‘B4 Cartoon Carnival £17.99 A Disc Ever £22.49 . Golden Oldies Jukelbnx £14.39
Presentation Skills £27:95 gartoun ‘Jukeng £02.49 Test_ your‘prublem Hl;hard Scarry's Busiest n Fhis original !JNXS - LBWE Baby Live gj’igg
hildren's Musical Theatre £22.49  goping skills by Neighbourhood Ever £2248  gnimated adventure, ~ James Brown
&7 Dark Fables of Aesop £22.49  saving the Sandy's Circus Adventure £2249 3 time machine gaZZ G';UES g%‘j gg
e‘ @ Face Kitchen £29.38  Lemmings from  Santa Claus's Mice £1430  warps George Jetson ~ ~@varotti -
\ 1% ACCESSORIES & HAREHEE. Flintstones/Jetsons Timewarp £14.39  certain doom. Shipwreck £22.99  back to prehistoric Prglude . . £14.30
) How The Camel Got His Hump £8.99 Travelthrough  Soundirap £24.99  times and Fred Private Lessons: Classical Guitar £44.93
CDi 210 Player ¢/w 2 discs £346.61 How The Rhino Got His Skin £8.99 their underground  Sticky Bear Maths £op4g  Flintstone into the Private Lessuqs: Rock Gumap £44.98
GOi 210 with DV Cartridge £487.83  Ljtte Monster at School £22.49  world helping  Gory Machine Magic Tales £22.49  fulure. Jin Fredand  Rembrandt: His Art and Music of the Era E149
CDi 450 Player £295 Mare Dark Fables From Aesop £2249 themavoida gy \Maghine Star Dreams gao4g  George on their SHig,- TemRummorr s Tales £16.19
CDi 450 Player with DV Cartridge and 2 Games £448.85 Mother Goose: Hidden Pictures £1439  Series of potential \y, o0 Goes Fiying £1ggg  8mazing adventure.  The Cream of Clapton £14.38
EORMOrER £48.99  Mother Goose: Rhymes to Colour~~ £1439  CIS3sters. Zombie Dinos From Planet Zeltoid ~ £31.49 iy, A E1dd
CDi Roller Contraoller £48.99 The Three Tenors . £16.2
CDi TouchPad £24.98 ¥ 2 £ » Tina Turner Live in Rio £14.30
CDi Trackerball £48.99 | ¢ Todd Rundgren: No Waorld Order £14.30
Dischox caga —({ , Worlds of ...(DV) £14.30
DV Cartridge for CDi 450 Player with 7th Guest £199.69 . A
Game Pad Il £24.99 Classical Jukebox £14.30 PHOTO CD |
/O - Port Splitter £8.99 Create Your Own Caricature £06.99 Autasport Grand Prix c EDUCATION

Bill Brandt: The Picture

Post Years

> Karaoke Klassics: Contemporary Pop Female Vol 1 £18.95 1938.51 N

C' . Karaoke Klassics: Family Favourites £18.95 Marilyn Monroe A Child is Born ] ‘ £26.99

S Karaoke Klassics: Greatest Love Duets Vol 1 £18.95 Nature Under Threat Compton's Interactive Encyclopedia £135

i Karaoke Klassics: Male Standards Vol 1 £18.95 8P _ Concise Oxford English Dictionary £31.49
Art of the Czars £31.49 \ Karaoke Klassics: Special Occasions Val 1 £18.95 Photo Journalism: The Best of 1992~ £8.95 Al caileiths atoey Food of France £22.49
Dutch Masters £31.48 Kiss £17:88 bull ;fwmg g}ggg of one of the most ~ Solar System £22.49
Harvest of the Sun Monty Python - The Best Songs Life Without gg; Tins £034g  inspiretional tales  Stamps: Windows on the World £7.70
(Vincent. Van Goghl £26.99 Monty Python Released 25th Nov £17.99 Great American Golf 1 £o7.g5  Of survival. It began  Tell Me Why 1 £7.19
Renaissance Gallery £31.48 Monty Python's More Naughty Bits (12) £17.99 Great British Golf £8.99 ;V:fnis" :i';f’;? Tell Me Why 2 £7.19
Renaissance of Florence £31.49 i digal video CDIis  Opera Imaginaire £16.19 International Tennis Open £31.49 yuUIan r%gby The Joy of Sex £26.99
The French Impressionists £31.48 3 collestion of Monty Playboy's Complete Massage £092.99 Palm Springs Open £3589 . ors orashed Time Life Astrology £22.49
Treasures of the Smithsonian ~ £35.99  Python's 17 most Third Degree £28.90 Sail To Win! £31.49 {0 the Andes Time Life Photography £35.99
World of Impressionism £31.48 ;fgr‘ﬁ‘f” ﬁggniu"‘jlz’;c“m What's It Worth £99.49 Wimbledon Challenge £1395  Mountains. Tom's Magic Picture Show £02.49

7th Guest (DV) £45 Hotel Mario £31.49  Othello £22.49 AFish Called Wanda £16.19
Alien Gate £17.99 Inca £35.99  Pinball £26.99 Black Rain £14.39
Backgammon £8.99 International Tennis Open Power Hitter £31.49 " : Eitit“”acm” Eg-gg
Battleship £26.99 (2 Player) £36.99  Sargon Chess £28.2 y - 4
Burn Cycle £39.99  Kether £35.24  Space Ace £4493  liRiERE  noanghite i e e
Caesar's World of Boxing  £44.99  Laser Lords £35.99  Steel Machine £17.99 b e L Fberkecl i Patriot Gariss £1430 M
Caesar's World of Gambling £22.49  Lemmings £26.99  Striker Pro £26.99 g:escs:acl |ncm:seos"mem:ms: Like Raiders of the Lost Ark £14.30  Bill Murray heads |
CD Shoot £26.99  Link: Faces of Evil £26.99  Surf City £15.99 :n\grgo.;h'ém a Prayer Sliver £16.19  the cast of this i
Chaos Control £44.99  Litil Divil £35.99  Tangram £8.99 Star Trek 6 £14.30  modern day
Cluedo £35.99  Lords of the Rising Sun £35.99 Tetris £26.99 The Hunt for Red October ~ £14.39  version of the
Connect Four £17.93  Mad Dog McCree Text Tiles £17.99 Jon Gy £14.80 3 olsEsicGiistas
” . Untouchables £14.30  Carol story.
Creature Shack £26.99  (includes gun) £62.98  The Apprentice £29.74 Wayne's Waorld £14.30 l
Dark Castle £26.99 Max Magic's Electronic Ultimate Noah's Ark £22.49
Defender of the Crown £8.99 Magic Kit £23.74  Video Speedway £26.99 h How to order 4
Dimo’s Quest £17.99  Megamaze £18.99  Voyeur (ADULT) £3598 ¢ Tk i lied % '
Dragons Lair £44.93  Mutant Rampage £3589  Wacky World of Mini Golf  £17.99  Tslerelengh  Toeesraioomme  tosorersmis | O4F Saies 'ﬁ;""“'”:"’""",":.:‘:&"""‘"
Dragons Lair 2 (OV) £44.99  Mystic Midway: Phantom Word Play £17.90 (RO NERE | IRy | akey e "’m'" "m m"m”""’m"“"m m“"ﬁ“"
Earth Command £31.5  Express - E£26.897  Zelda: Wand of Gamelon ~ £26.99 E:;g'r‘“"‘:s o ;ﬁeaﬂlgemgﬁﬂ';me Sehlbdind DI 029501, credit card number and expiry ¢
Escape From Cybercity £35.99  Mystic Midway : Rest In Pieces £31.49 of Sir Micheel Mor‘m')c from placing the  defend her friend and they hilling address for your credit card and delivery ads’
ortta i i ready. This will help us to pracess your order qus
L Wind in the Willows £1169  Bruce Lee - The Man, The Myth £12.6 Witness £16.19  Steve Winwood £12
vc D ' l ' I e s ENTERTAINMENT Coming To America £1619 LIFESTYLE Rack Legends 2 Jimmy Page &
Above The Law £12.6 Goldfinger £16.19  Eat and Slim £22.38  Jeff Beck £12.8¢
ANIMALS & NATURE Crazy World of Home Movies £13.57  Halloween - The Night He Came Raquel - Lose 10lbs in 3 weeks £126 Sarah Vaughan - The Divine One £14.59
Eyewitness Cat £999  Have | Got News For You - Volume 1 £16.18  Back (18) £12.98  Sex A Life Long Pleasure (18) £12.98  Satchmo - Louis Armstrong £14.53
Eyewitness Horse £99g9  Penn & Teller £12.96  In Bed With Madonna £1619 MUSIC The Blue Note £120 e
Eyewitness Shark £999 PinUp Girls (18) £12.98  Indecent Proposal £16.19  Berlinda Carlisie £17.89  The World According To John Coltrane £17 ‘?9
RTS Police Stop or We'll Shoot £12.88  James Bond Collection £4499  Celebrating Bird' - the U2 - Rattle and Hum ~=Eh
Swan Lake - The Bolshoi Ballet £14.99  Smith & Jones - One Night Stand Foul, Live and  Krays £15.99  Triumph of Charlie Parker £1498 REFERENCE Y.
The Nutcracker Suite £1499  Steamy (18] £17.04  Moonstruck £16.19  David Bowie - Video Collection £17.98  Dinosaurs - The Myths & The Reality £16.98
CHILDREN The Amazing Adventures of Mr Bean £16.19  Planes, Trains and Automobiles £16.19  Kate Bush - The Whole Story ‘94 £1899  Europe In Flames 1938 - 1940 e
Bugs Bunny and Friends (U) £999  The Exciting Escapades of Mr Bean ~ £16.19  Return Of The Dragon (18) £13.57  Lady Day - The Many Faces Of War Years £12.48
Daffy Duck and Friends £9.99  The Unpredictable Michael Barrymore Live Scrooged £16.99  Billie Holiday £13.81 History of Aviation £16.98
Learn With Sooty - Start To Read £1169 Released 25 November £17.04  Strictly Ballroom £16.19  Pavarotti £16.98  The Years Of Victory War Years £12.98 p
Popeye £9.99  Tina Turner - Simply the Best £17.99  The Crying Game £17.99  Pavarotti China £1498 SPORT - i
Roald Dahl's BFG £1236 FIL.ms The Firm £16.93  Pink Floyd - Delicate Sound of Thunder £18.99  Go Fishing Master Class £72.98 L
Rod, Jane and Freddy Adams Family Values £17.99  The Outlaw £12.98  Pink Floyd - The Wall £18.79  The Histary of the World Cup 1966 to 1990 £12.98
In A Winter Wonderland. (U) £8.99 Alive £16.22  Thelma & Louise £16.2 Queens Greatest Flix 162 £22.49  Tom OConnor's Funny Side of Goif £12.98
Superman £9.99  Apocalypse Now £16.19  Turkish Delight £1357  Ray Charles - The Genius of Soul £14.99
Beyond the Law (15) £12.98  Victimised £12.98  Rock Legends 1 Eric Clapton &
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CES roundup from Las Vegas. Thunder in Paradise signed by ITV.
Diana Ross to narrate Treasures of 0z on CDi. CD Vision to release
Twilight Zone on Video CD. The Cranberries get interactive. Prototype
Video CD players unveiled. 450 price slashed. Forthcoming releases

he battle is on to devel-
op the next generation
of high density compact discs
that will hold an entire film
(or two) on a single disc.
At the moment, it looks as if
the Toshiba/Time Warner
proposal for a double sided
disc may win the day.
Reading the newspapers, you would think the whole
issue was cut and dried. It isn’t.
For a start, no new standard has been set yet. These
are only proposals under discussion. I have seen a
demonstration of the rival Philips and Sony high
density disc, but nothing from Toshiba or Time
Warner. Even if a new standard is agreed in the next
few months, there is still no hardware available that
will play the new discs. Some manufacturers say they
will have a HDCD player out in 1996, but how
much will it cost? Industry pundits reckon they will
be hard pushed to meet a price of less than $1,000.
That is hardly viable in the mass market.
Sony and Philips say they understand the need for a
single worldwide standard. The last thing we need is
another VHS/Betamax format war. If all the
electronics companies can work together for a new,
single standard, that at least, has to be good news.

Andy Clough,
Editor

8 Andy Stout gets terribly

excited about Flashback,
the next great game
developed for CDi

, Exclusive! The world's first
preview of Mirage's Rise of the
Robots on CDi

Robert Sandall face-to-
face with soul singer Sade

Jazz, rave, opera and ballet -
the latest music on Video CD

There's a bumper batch of films
coming your way on Video CD
this spring. Ben Southwell has
watched them all

Technical: Andy Clough
36 takes a trip to the Philips

Research Laboratories

2

the hit
es. See
bs 28-33

Kids' Stuff: Tim & Bear, the Shoe People,
Bugs Bunny, Rod, Jane and Freddy

4 8 Player’s Guides: hot tips to

Burn:Cycle, Litil Divil and Dragon'’s
Lair 1 from our fearless duo,
Steve Hayes and Darren Hedges
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Help Dirk the Daring rescue
Daphne in Dragon’s Lair 1
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ANDY CLOUGH REPORTS FROM
THE WINTER CONSUMER ELECTRONICS
SHOW IN LAS VEGAS

Above: Carol Alt and
Hulk Hogan in front of
the Paradise Hotel.
Right: the Thunder
“babes” with Hogan
and Chris Lemon

MOTOWN RAPS TO THE
INTERACTIVE BEAT

otown Games is joining forces with PolyGram, Philips

Media and Mandingo Entertainment to produce and

distribute a new line of games based on urban themes.
The first release will be “RapJam Volume One” for the Super
Nintendo formart, followed by other cartridge and CD formats later
in 1995. RapJam is a street basketball game that uses real rap stars

FELIX THE CAT

ritish company

and rap beats. Stars from the Motown label included in the game are _Sp'c‘_e :
Public Enemy, Warren G., Naught by Nature, LL Cool J and Multimegiees e
Queen Latifah. ing Up WItHESiee i
Media’s Family Baas
= Entertainment group ‘
DIA“A Ross '““Es l“'o cnl to produce “Felix The L3
iana Ross is to narrate aged from seven to ten years old, Cat’s Giant Electronic
the “Treasures of Oz” Players will be able to travel to the Comic Book” on CDi and
on CDi and CD-ROM  Emerald City to help Dorothy, CD-ROM. The title will have
Jor Philips Media’s Scarecrow, Lion, the Tin Man and a number of colourful, fully animat-
Family Entertainment division. Toto on their quest. As the story ed stories or activities for children aged five to
The legendary superstar will take the unfolds, many games appear and your nine years old. There will be up to 12 stories
part of Glinda the Good Witch from skill at solving word puzzles will help with reading, colouring and acting options from
the original book by L. Frank Baum. you complete the game. “The New Adventures of Felix the Cat” and
The interactive version will feature “Treasures of Oz” will be available in “Felix the Cat and Friends” comics. The disc will
animations and challenging word the UK on CDi and Mac and PC CD- also contain six learning adventures. It is due for
games and puzzles aimed at children ROM formats by the end of 1995. UK release in the summer of 1995,

4 CDi Magazine




THUNDER DEMO

TV has signed up “Thunder In Paradise”, the

merican TV series that will spawn a CDi

igame later this year. The programme was due
to go on air in the Yorkshire and Tyne Tees TV
region on February 12, Central TV on March 11
and other regions, including LWT, will follow.
The first working demo disc of the interactive game,
The Major and The Minor, made its debut at
CES. Work on the CDi game version of the TV
series began last year when the interactive episode
was filmed in Florida by Philips POV Digital
Entertainment (see CDi Magazine issue 6).
Many of the sequences have now been transferred to
CD: and you can watch the straight linear TV
episode called The Major and The Minor, play the
game without video commentary or watch the
interactive episode with tips from the actors.
“Thunder in Paradise” stars Terry “Hulle” Hogan,
Chris Lemmon and Carol Alt. It is due for release
on CDi in the summer of 1995.

S
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PUPPET WARS

ull Moon Entertainment is

to release an interactive ver-

sion of its video series

“Puppet Wars” on CD in

conjunction with Philips
Media Games. The game design will be
incorporated directly into the video’s shoot-
ing schedule in Eastern Europe. Characters
include Frankenstein and Dracula and some
scenes will be shot at Count Dracula’s castle
in Romania.

To date, Full Moon has sold more

than 200,000 copies of the five part “Puppet

Master” series on video. The first CD-based

version of the game is due for release in 1996.

HORROR SPECIALS
FROM

~ Vision, says: “The publishing deal with

€D VISION

eading independent Video CD
publisher CD Vision has teamed up
with cult horror specialists
Redemption and Jezebel to release
ten new film titles in the first
quarter of 1995.

The first five titles due for release on February
6 are Haxan, Flavia The Heretic, Fascination,
Tender and Perverse Emanuelle and Female
Vampiro All discs will cost £17.99.

Tony Taglienti, joint managing director of CD

nndﬂmhmrtherwidmeofourmm*;
mwmcbasafomatmd

voung wbman who goes
ema alone to relax. Whan the film

FORTHCOMING RELEASES

FILMS (VCD)
Witness

The Accused
Moonstruck

Crocodile Dundee 2
Beverly Hills Cop 1 and 2
Airplane

Films (VCD)
Flashdance
The Untouchables

Games
Chaos Control (DV)
What’s It Worth?

Music
Headcrash/eScape/Antistatic
(three pack) £29.99
Opera Imaginaire (VCD) £17.99
2 Unlimited:
Beyond Limits (DV) £19.99
Humour (DW)

The New Statesman

(three discs/six episodes)

AP RRER
Films (VCD)
James Bond Collection
(three pack)
Officer and a Gentleman
Raging Bull

£49.99
£17.99
£17.99

CDi Magazine S



THE CRANBERRIES
NRE @@RDDDUQ_,,, (el

sland Records is develop-
l ing the first multi-platform

interactive CD in collabo-
ration with 7he Cranberries and
Philips Multimedia Music.
The breakthrough title, slated
for release in the second quarter
of 1995, will incorporate five
previously unreleased Red Book
audio tracks, a couple of
QuickTime video clips and one
or two MPEG video sequences.
In effect, this means the disc
can be played on a standard
audio CD player and the video
portions will play on a number
of platforms: QuickTime on
the Macintosh or PC, and full-
screen MPEG on CDi and ded-
icated Video CD players.
A Macintosh demo disc at CES, called ¢ Doors and Wmdows :
allowed the user to explore various rooms in an interactive house,
interview the band and play the audio tracks.

Coming soon — The
Interactive
Cranberries

ARDENT RECORDS LAUNCHES INTERACTIVE ALBUMS

emphis-based Ardent Records is to release two “Audio

Vision CD” (CD Plus type) albums which combine

standard CD audio tracks with an interactive audio-
visual section playable on a standard Mac computer with CD-ROM.
The discs will feature the work of two of Ardent Records’ recent sign-
ings: 2 Minutes Hate and Techno-Squid Eats Parliament (left). Each
disc will have 11 or 12 audio tracks, like a normal
album, as well as interactive elements such as inter-
views with the bands and a tour of the studios. They
are due for release in the US this month.
The interactive albums will be distributed through
PolyGram Group distribution in record and video
channels, and through Philips Media in software
channels.
“We are thrilled that Philips Media is joining us to
promote Ardent’s Audio Vision CD releases,” says
Kim Jenkins, executive vice-president of Ardent Records.
2 Minutes Hate, fronted by Little Rock veteran Barry Poynter, has
already released its debut album “Worm” — described as “a rich alloy
of dark pop with psychedelic touches”. Zechno-Squid Eats Parliament,
also from Little Rock, “mutates the classsic jangle/crunch guitar
sound” pioneered originally by Ardent’s flagship band, Big Star. Both
bands have embarked on a promotional tour since CES dubbed the
Third Rail College Tour. The two Ardent releases may later be devel-
oped for CDi, says Michael Kushner, senior vice-president of multi-
media music at Philips Media.

6 CDi Magazine

VIDEO CD
PLAYERS
UNVEILED

AT CDi
CONFERENCE

ony,

Matsushita

and JVC
showed production or
prototype Video CD
players at the
International CDi and
Video CD conference
in Dusseldorf,
Germany. To date, 11
manufacturers have
launched 30 Video CD
players in Japan but
none of them are yet
available in the US or
UK markets.
Speaking at the con-
ference, Sony’s senior
multimedia manager
T Ihashi said: “Sony
currently has four
Video CD players on
sale in Japan. We are
now developing fur-
ther Video CD hard-
ware for the world-
wide market and are
considering launching




Video CD players in
the US and Europe.”
A spokesman for
Matsushita, which
owns the Panasonic
and Technics brand
names, confirmed
that its Technics SL-
VM50 five disc chang-
er Video CD player
(above) will be
launched in the US in
April. A price has yet
to be confirmed.
Matsushita had sever-
al prototypes on dis-
play at CES and in
Dusseldorf, including
a Video CD mini stack
system, the Technics
five-disc changer and
a portable “Walkman”
style Video CD player,

the SL-VP50 (above
right). Sony displayed
its VCP-CI Video CD
player with five disc
changer mechanism.
JVC exhibited its KX-
PVI Video CD Karaoke
three disc autochang-
er, the XL-SVI Video
CD and audio CD
player and its MX-
M500V Video CD mini
system.

Korean manufacturer
GoldStar unveiled its
GVD-100 Video CD
player and GNR-2550
TV/Video CD combi
unit in Dusseldorf.

N TO £249
i O L 264T

hilips is slashing the

price of the CDi 450

player to £249 from
March 1 and will introduce the
550 model — basically the 450
with a Digital Video cartridge fit-
ted — for £399.
For March only, there will be a
special promotion on the larger
210 model, which will be bundled -
with a Digital Video cartridge,
Mad Dog McCree, one film and
Compton’s Interactive
Encyclopedia for £499.
Since last September, Philips has
also introduced a revised version
of the 210, the 210/45, which
takes the smaller DV cartridge
used in the 450 and 550. The larg-
er cartridge is still available for
owners of older CDi players, and
Philips says the performance of
the two machines is identical.

IEW HIGH
DENSITY DISC

op electronics companies are backing plans for a new
generation of high density compact discs which can
hold up to two films on a single disc. Philips and Sony
has proposed a standard capable of storing 135 min-
utes of MPEG 2 video, or 3.7 Gigabytes of data, on
one side of a disc, although it includes the option of a dual-layer disc
which would double the capacity to 7.4 Gigabytes. This new genera-
tion of high density discs will be used for video, computer games and
interactive music products, but could take several years to develop.
However, a rival proposal from Toshiba and Time Warner, who are
developing a double-sided disc which can store up to 135 minutes of
film on each side of a CD, appears to be the preferred format.

Sony and Philips claim their disc would be much cheaper to manu-
facture than the Toshiba/Time Warner one, which needs two lasers,
one to read each side of the disc. But the Toshiba/Time Warner team
has gathered formidable support for its system, includ-

ing Matsushita and Thomson Consumer
Electronics. Turner Home Entertainment,
Twentieth Century Fox and Walt Disney are
also expected to support it.

Sony and Philips say they will need to
evaluate the Toshiba/Time Warner for-
mat in detail, but say they understand
the advantage of a single, industry-
wide standard for HDCD and “are
positive they can contribute to such a
format”. This should mean that a
costly format war can be avoided.
Sony and Philips emphasise that these
are only outline proposals at this stage
and no detailed specification for
HDCD has been set. Nor are there cur-
rently any players available in the con-
sumer market which will play the new high
density discs. The first players are scheduled for
release in 1996, but are likely to be much more
expensive than existing Video CD systems such as CDi.

CD PLUS STANDARD

ony and Philips have released tentative specifications for the new so-
called “CD Plus” standard which allows standard Red Book audio
tracks to be combined with additional interactive CD-ROM informa-
tion on a single CD.
The development of the first phase of the format has now been completed, and
Philips and Sony are now consulting with major record and computer companies to
[inalise the specification.
One of their main aims is to achieve compatibility with major multimedia personal
computer platforms, such as multimedia PCs and Macintosh computers. Microsoft
Corporation has announced its support for the new format and will make necessary
services, such as authoring tools, available to the record industry.
One of the first fruits of the new standard will be two CD Plus albums from
Memphis-based Ardent Records (see separate story).
It is hoped the CD Plus specification will be finalised within the next few months.

CDi Magazine 2



FLASHEBACK

Sound the fanfare! Blow the trumpets!

Mortgage your house to buy some
Haagen Dazs! Flashback finally arrives
on CDi. ANDY SToyT is jolly excited

8 CDi Magazine %




wners of CD-based game
systems have got used to
successful cartridge titles

being transferred to CD. Developers
trot down to the Platform Makers
HQ, pick up a development kit and
one of the first things they do is
cram their library of cartridge-based
games onto shiny discs. Simply put,
it is low risk. Got a game that’s a
proven seller? Bung it out on CD.
As game development costs spiral
into telephone number figures, port-
ing existing titles is a convenient way
of keeping those releases flowing.

Flashback is just such a title. It’s a
game that has been knocking about
on the retailers’ shelves long enough
for people to start calling it vulnera-
ble. But there is one important dif-
ference: Flashback has true class.
And on CDi, it looks even better
than the original — at least to me.

What you have with Flashback is
the platform game genre taken to its
logical conclusion. It is a huge,
sprawling game that sucks you in
and dominates your life until you
finally reach the conclusion. And
any product that forces you to eat
pizzas for a fortnight, ignore your
loved ones, start smelling and suffer
sleep-deprivation has got to be
worth anyone’s money.

So what is it that makes this game
so brilliant? Well, size for one (and
believe me, it does count). Not only
has Flashback got length, it’s got
rather a lot of width as well. The lev-
els are simply massive with some,
like the enormous second level, hav-
ing to be subdivided into a handful
of different tasks to reach a more
manageable size.

That alone is impressive, but
when you add it to a constantly
evolving plot, it gets even better.

To say too much about that
would spoil an awful lot of what
happens. To cram it into a nutshell,
though, you are Conrad Hart and

FEVIEW

you wake up on an alien planet with
a severe lack of memory. This means
one of two things: either you were
on one hell of a bender last night; or
someone’s wiped your memory, kid-
napped you and dumped you in the
middle of nowhere because you
know too much about something.

Here is a clue: alien fiends don’t
normally start trying to kill you with
admirable persistence just because
you had too many Jack Daniels.
They have guns, they do not have
Alka Seltzer.

Surviving all this skulduggery is
difficult enough. Add the puzzles
into the equation and the whole
game starts to get really tricky. The
puzzles are along the lines of Switch
A operates lift B, but to activate
Switch A you need Stone C or oth-
erwise Lethal Killer Zap-O-Ray D is
going to fry your innards. It is then
that you realise you should have
picked up Stone C in the level
beforehand and you are now in situ-
ation E. Dead.

Then there are the graphics. The
word sumptuous springs to mind,
especially when it comes down to
the animation of the main character.
Conrad is ridiculously fluid in his
movements: jumping, running,
rolling, shooting and, yes, even
falling to a nasty, messy death with
grace and style.

Which is all rather splendid.

And so to the most important
question. How does the CDi version
compare with other formats? This is
the game’s first outing on CD. The
actual gameplay hasn’t altered, but
everything around it feels better.

Philips tells us that this is a
straight transfer of the existing
game, but I reckon it’s a considerable
improvement over other versions.
Maybe it’s a subjective opinion, but
this is the best one yet. And don’t
forget this is a base-case title, so you

don’t need the DV cartridge.

CDi Magazine 9
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< First off is the sound. For a start

there is more of it — the CDi ver-
sion boasts speech in certain sections
of the disc. I, for one, certainly don’t
remember the gun shots in the Sega
Mega Drive version causing the cat
to leg it up the neighbour’s roof and
having to be coaxed down with a
kipper waved out of the bathroom
window. The colour
seems richer too. OK, so
I dusted the TV for once,

but I'd place money on

RATINGS

the backgrounds having
been slightly tweaked
( reckon youve been smok-
ing too many illegal sub-
stances — ed).

The biggest difference,
though, is in the cut-
aways, the animated
sequences that pepper the main
action of the game. Compared to
the originals, these are stunning.
Rendered limbs now move where
simply blocks of pixels did before
and, when you add that to all the
rest that Flashback’s got going for it,

10 CDi Magazine
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it makes it a thoroughly sensible
purchase. Lock the front door, draw
the curtains, switch on the answer-
phone and say goodbye to the next
few weeks of your life.

Don’t blame me if your friends
desert you in droves.
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ANDY CLOUGH joins Hulk Hogan and Chris Lemmon
oh a dangerous mission in paradise

ow that ITV has decided
to broadcast “Thunder In
Paradise” in the UK, we

will soon be hearing a lot more
about this American TV series. But
remember you heard it in CDi
Magazine first!

We brought you news of the pro-
gramme after visiting Florida last
year to see it being filmed on loca-
tion (see issue 6). At that time, the
interactive episode of the series,
called The Major and The Minor,
was being filmed alongside the linear
version. Since then, Philips POV has
been working away frantically and at
last we can bring you a preview of
current work-in-progress.

A demo disc of the game was
shown at the Consumer Electronics
Show in Las Vegas last month, and
CDi Magazine has been one of the
lucky few to get hold of a copy. The
story is quite simple. The two lead
characters, Spence (Terry “Hulk”

12 CDi Magazine

Hogan) and Bru (Chris Lemmon)

take on their enemy Rampike in a

race to control a bio-humanoid,

codenamed The Major. Rampike’s
obsession with gaining control over
The Major has led him to kidnap
Spence’s adopted daughter, Jessica,
when it is discovered she holds the
key to The Major’s whereabouts.
The player in the game is Spence’s
nephew Zack. When Dr Franklin is
injured in The Major’s escape from
the laboratory, Zack must go with
Spence and Bru aboard Thunder as
they try to recapture The Major and
regain control of him.

There are three elements to the
CDi version of this programme. You
can simply sit back and watch the
linear TV episode, take part in the
interactive TV version, or play the
game on its own without the video
clips. Linking the game to the TV
programme really helps you get into
the plot and the characters.

PUPUL
}

r

Spence and Bru are at first reluc-
tant to take Zack with them on their y
mission, but finally succumb. You ¥
must prove you are up to the job.

There are several different scenar-

ios in the game. On the demo disc,

we had the choice of “Thunder
encounter” or “Lab encounter”. In
the former, you must defeat the
incoming missiles attacking
Thunder by being wired directly
into the boat’s weapons control sys-
tem. Spence and Bru will comment P>
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p on your performance, and believe

me, if you mess up, they will not be
happy! A small monitor at the bot-
tom right-hand side of the screen
shows you the direction of incoming
missiles, and you can select which
direction you shoot back from: fore,
aft, port or starboard. If you are hit
too often, Thunder’s defence shields
will be permanently damaged. Not
good news.

If you make it through this level,
you arrive at Rossiter Island where
you must make your way into Dr
Franklin’s laboratory. Of course, it is
not that simple and there are a few
baddies to shoot first. Arrows on the
screen indicate where they are next
likely to pounce from, so it pays to

14 CDi Magazine

keep your eyes on the indicators.
Zapping the guys with the guns
didn’t prove too much of a problem.

There’s all sorts of stuff on the
disc to help you on your mission.
For example, you can access
Thunder’s database to obtain infor-
mation on her weapons system and
the likely danger of the various mis-
siles used by the enemy. Similarly, in
the laboratory database you’ll find
Spence’s neural tapes, data on
Rampike and some useful video clips
on the security camera.

Hardened game pros may find all
this video stuff gets in the way of the
game, but personally I love it. When
Spence and Bru yell at you, it almost
feels real, and you are embarrassed




Far left: Chris Lemmon stars as ex-navy
SEAL Bru with Hulk Hogan (left and below).
Inset, bottom: Patrick McNee is the owner of
the Paradise Hotel, home to Thunder’s crew

to let them down. There’s

one neat touch I par-

ticularly like. Every

time you win a level,

you are greeted by

some rather attrac-

tive “beach babes”

who treat you as a

hero. The more rounds

you win, the more babes will

great you at the end! Tacky, maybe,
but great for the ego!

“Thunder In Paradise” should be
great entertainment when it’s fin-
ished. Sure, some of the acting is a
little hammy, but it’s good fun, the
locations are gorgeous and there’s
plenty of action. Games purists may
snear, but for my money this is a
hella lot more fun than your average
platform game. At least the charac-
ters yell back at you.

Produced by Philips POV
Cost: TBA  Available: summer 1995

CDi Magazine 15




\

S,’(m
£ 8 !

»

OF
THIE

PATRICK BATEMAN brings you an exclusive preview
of Mirage Technology's stunning beat-'em-up on

CDi. He assesses current work-in-progress ;

style polymorphic android, the
Supervisor, has been infected
with a corrupting ego virus that has
inspired it to incite the robots of the
world to unite and overthrow their
masters and creators, the humans.
Our only hope lies with Cyborg — a
fighting droid that has been pro-
grammed to take out each of the key
insurgents until it comes face-to-face
with the Supervisor.

That’s the premise of Rise of the
Robots, perhaps the most eagerly
awaited game in CDr’s history .The
level of interest in Rise over the last
18 months has been astounding. So
hot were the advanced notices that
Time Warner spent a reputed $1m
for the rights to publish the game.
Although we can’t give you a full
review yet, we can give you some
idea of what you can look forward to
— and how the preview disc we got
our mitts on compares with the fin-
ished PC version released late last
year. To play this game on a PC you
. would need a 486SX 33MH2z or bet-
ter machine, plus CD-ROM drive,
SVGA graphics board, soundcard
and 8Mb of RAM. There’s none of
that with CDi. Just plug in and play.

e

l t is the future. A Terminator 2-

16 CDi Magazine

What you see on the screen quite lit-

erally wipes the floor with the PC g

version, SVGA graphics or not. The
animation of the sprites in the game-
play sections of this futuristic beat-
’em-up are super smooth. But it is
not just the animation that sends
shivers down your spine. It’s the lit-
tle details like the shrapnel which
goes flying with each blow.

The gameplay elements are particu-
larly suitable to CDi, as unlike
Streetfighter 2, it only requires a joy-
stick with one action button. The
power of a blow can be varied,
depending how long you keep the
button depressed.

Rise of the Robots is a genuine two-
player beat-’em-up. It pits you and
your mate in a head-to-head street-
fight where you smash each other to
bits. One drawback the CDi version

shares with its PC counterpart is the

inability to jump over your oppo-

nent and fight him from the other
side of the screen. Your player always
stays on the same side of the screen,
which does compromise the variety

of the gameplay a tad. More on that ©

in our full-blown review.
Cost: TBA
Available: Summer 95
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Still a huge hit in the US, Sade keeps a low
profile over here. But, she tells ROBERT SANDALL,
this is just what she wants

he face that launched a
thousand magazine covers at
the height of the British

style boom in the mid-1980s has
become virtually invisible less than a
decade later. But Sade likes it better
this way.

Though this is not to say that she
is a fallen star. In fact, contrary to
the general view in the UK that her
career is on the slide, and that her
brand of soft and jazzy soul music
has gone out of fashion, Sade
remains one of the most successful
British pop acts in the world. In
America, she is huge: a bigger draw
than George Michael and Prince and
a rival in terms of current album
sales to Michael Jackson and
Madonna.

Proof of how far British audiences
had misunderstood Sade came with
the release of the 1992 album Love
Deluxe, her fourth, which the British
media swiftly waved aside as a lame
effort. The few interviews she gave
at the time focused heavily, or tried
to, on her failing marriage and other
details of her personal life.
Fortunately, none of this really mat-
tered. If Britain wasn’t prepared to
listen, there were plenty of other
countries that were. With only basic
promotion from her record comp-
any, Love Deluxe has sold more that
6 million copies around the world.

But scarcely anything you might
have read, seen or heard about Sade
does justice to the person who

arrives — apologetically late — for

CDi Magazine

lunch. And here she is, wearing a
long black ribbed jumper, white
jeans and flat suede shoes. Unusually
for a pop star, she is much taller in
person than she appears on stage.
Her height (about 5ft 8in), com-
bined with her large, domed head,
the long coil of jet black hair which
frames it and those wide-set,
almond-shaped eyes, gives
her an extraordinary
physical presence —
but not a conven-
tionally, femin-
inely sexy one.
Sade, as you
soon notice, is
a grown-up
tomboy.
Strangely absent
also is the mood of
her songs — that air of
nagging, regretful melan-
choly which tinges even upbeat
numbers, such as Your Love is King,
is nowhere to be detected in her
conversation. Even when she
describes her recent health problems,
or the continuing complications of
her marriage, Sade retains a self-
mocking perspective, and keeps her
fruity giggle on permanent standby.
Most surprisingly of all, she seems
genuinely unaffected by the low
esteem she now enjoys back home.
After a honeymoon period, from
1984 to 1987, which launched her
first two albums to the top of the
British charts, her stock sank as sud-
denly as it had risen. Love Deluxe

“Maybe people

assumed we stood for,
or the way I was
projected as o
lifestyle accessory”

sold only a fraction of her first two

albums, Diamond Life and Promise.

“The only people who ever stop
me in the street nowadays are
Jamaicans or Nigerians,” she says,
laughing. “What happened here was
that, in the beginning, we were mas-
sive for a while, and then people
simply lost interest, which makes
me wonder why they ever liked us
in the first place. Maybe people here
like us for what they assumed we
stood for, or for the way I was pro-
moted as this sophisticated lifestyle
accessory.” A cause for regret now,
perhaps? “No, I don’t regret that.
Because in a way if the music didn’t
outshine all the image, it wasn’t
being listened to in the right way.
And what can I do about that? But I
don’t want it to seem like I felt mis-
understood, or a victim, because I
don't. I don’t feel I've been let down.”

Helen Folasade Adu was born
nearly 36 years ago, in Ibadan,
Nigeria. Her father was
Nigerian, a university
economics teacher,
her mother an

([ RTER TR LT A English nurse.

The couple met
in London
while he was
studying at the
LSE and moved
to Nigeria. Then,
when she was four,
her parents separated,
and her mother brought
Sade and her elder brother, Banji,
back to England, where they grew
up with their grandparents just out-
side Colchester, Essex.

Sade talks about her family a lot.
While she denies a conscious influ-
ence — “because I just write from my
guts, without really thinking or cal-
culating” — anybody interested in
finding the source of the complicat-
ed sadness that suffuses much of her
songwriting will recognise a familiar
strain in her account of her parents’
relationship. “My mother left my
father because she found it impossi-
ble to live with him. It was hard for
my mother because he was the man



of her life. She never married again.”
No Ordinary Love and Love is
Stronger Than Pride are just two of
the songs she has written which
seem to echo this long, slowburning
affair. “Probably a lot of my
life is in my songs,” Sade
agrees reluctantly.
“More than I
realise.”

At school in
Essex she was
good at art. At WI. 1T 7T TA.
home she listened,
as did most of her
friends, to American than | realise”
soul music, particular-
ly the softer, smoother
sounds made popular in the
1970s by artists such as Curtice
Mayfield and Bill Withers. She
vividly remembers, as a teenager,
seeing the Jackson Five at the
Rainbow Theatre in London’s
Finsbury Park, where she worked
behind the bar at weekends.

“I was more fascinated by the
audience than by anything that was
going on the stage. Theyd attracted
kids, mothers with children, old
people, white, black. I was really
moved,” says Sade. What she enjoys
most about her own success is a
sense that she too has united people’s
tastes. In the US, her concerts are
peopled with grunge kids, the smart
soul set and an almost equal split of
blacks, whites and Hispanics.
“That’s the best thing we've
achieved, I think.”

Music, and particularly the role of
a solo singer, was never her first
choice as a career. She studied at St
Martin’s School of Art in London
and after graduating set up a precari-
ous business with a friend, designing
men’s clothes. Meanwhile, two old
school friends with musical ambi-
tions approached her to help them
out with the vocals. Sade agreed,
telling them she’d come along to
rehearsals “until they found a proper
singer”.

To her surprise, she found that,
while the singing made her nervous,
she quite enjoyed writing songs. Two

“J just write from

my guts, without
calculatii

is in my songs. More

Photography: London Features
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years later she had overcome her
stage fright to the point where she
was regularly singing backup with a
north London Latin funk band
called Pride.“There was no way I
ever wanted to be a front-line
singer. I honestly didn’t
have any plans. I used
to get on stage with
Pride, shaking. I
was terrified.”

Contrary to
the general view
that Sade
sprang, fully
formed, from the
art departments
of various British
style magazines in
about 1984, she actu-
ally served a long and
uncomfortable apprentice-
ship on the road with Pride. For
three years, from 1981, she and the
seven members of the band trudged
up and down the country. Part of
the show featured Sade fronting a
quartet which played quieter, jazzier
numbers.

One of these, a song called Smooth
Operator, which Sade had co-writ-
ten, attracted the attention of record
company talent scouts. Soon, every-
body wanted to sign the beautiful
but shy singer with the whispery
voice. But not the rest of Pride.
Obstinately loyal to her friends in
the group, Sade refused to go. Then,
after a further 18 months on the
small club circuit, she relented and
signed up with Epic Records.

She took with her the three musi-
cians who are still in the group: sax-
ophonist Stuart Matthewman, key-
board player Andrew Hale and
bassist Paul Denman.

Sade’s first single, Your Love is
King, became a top 10 British hit in
February 1984, and with that her
life changed forever. As Britain
moved sharply out of recession, the
unstressed, understated elegance of
this music seemed a perfectly appro-
priate antidote to all the rock-driven
anger that had gone before.

More important than the sound,

CDi Magazine

though, was her look — unspecifi-
cally exotic, arrestingly lipsticked,
stunningly beautiful. Sade was swift-
ly hailed as the face of the new
affluence. Magazines queued to put
her on the cover. “It wasn’t market-
ing,” she says, wearily. “It was just
me. People always say, what’s it like
to see your face on the cover of a
magazine? But it doesnt mean any-
thing to me at all. I don’t really see
it. I wasn’t trying to promote an
image.”

As the world fantasised about
Sade and this mysteriously glam-
orous Diamond Life referred to on
the cover of her first album, the gap
between her and the way she was
seen widened almost by the day. In
1984, when all the fuss started, Sade
was living in a converted fire station
in Finsbury Park, north London,
with her boyfriend, journalist
Robert Elms. There was no heating;
the loo, which used to ice over in
winter, was on the fire escape; and
the bath was in the kitchen.

The relationship with Elms did
not survive another winter. But they
are still friends and Sade is generous
about him. “Robert’s enthusiasm
really helped me, because he had this
attitude that it doesn’t matter how
important or famous somebody else
is, it's what you have to offer your-
self that really matters.” Oh, and
another crucial thing. “He never
wrote a word about me.”

But there were plenty who did.
During 1985 and 1986, as her
albums sold by the million around
the world, the British tabloids went
to work, making Sade out to be a
slightly loopy, emotional wreck. She
gave birth, bought Fulham Football
Club and had a complete break-
down on stage. Or so it was report-
ed. Interviews dwelt on her deep
inner sadness. She laughs: “I came to
think that the tape machines they
used would just scramble what you
actually said, like a liquidiser.
Everybody always had a precon-
ceived angle.”

Her private life remains a closely
guarded secret, and not, it seems,
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because Sade is by nature a secretive
person — she cheerfully recounts
recent health problems (a bout of
anaemia, now cured) and her holi-
day driving around Arizona — but
because she doesn’t want to breach
the personal security of others. “You
have to be very careful with people,
especially if you love them. I made
some mistakes early on when I
talked about my family without care
or thought. And I learned from that.
Also when I wrote a song called
Maureen (about a childhood friend
who died) it didn’t occur to me for a
second how that might affect her
parents. You can unwittingly take
advantage of people like that.”

Which is why, she explains, she is
so reluctant to talk about her mar-
riage to the Spanish film director,
Carlos Pliego. Contrary to the pop-
ular rumour that sad Sade got
divorced within a week of tying the
knot in 1989, this relationship is still
a legal and emotional fact. She has a
flat in Madrid, spends a lot of time
in it, and went on holiday in the
Basque country with her husband at
the beginning of last year. “I want it
to work. I want it to be as great as I
think it could be. There was a time
when he found it hard to share me
with the world, but I've invested a
lot over the past nine years. I've paid
some hard dues. It’s all in the song
Cherish, it's about hiding our poten-
tial. But I'm optimistic and I love
him to my bones.”

During Sade’s recent tour of
America, Carlos flew out to join her
but left again after only three days.
This is clearly a serious obstacle to
domestic bliss since Sade herself
loves touring, and has done ever
since her days in a transit van with
Pride. She gigged pretty much con-
tinuously for the first five years of
her stardom, took time out in 1989
to attend to her private life, and
then, following the release of Love
Deluxe in 1992, spent another 15
months on the arena circuit, mostly
in America.

She also enjoys the sheer buzz of
moving around. “Sometimes I yearn

Photography: London Features

to be on the road. It overwhelms
me. I don’t ever picture myself on
stage singing. I picture myself mov-
ing along, not really belonging any-
where. It is so much easier to like
places like that, when you don’t
expect too much. It definitely isn’t
work, more like a vacation.”

Sade is not very good at talking
about the future. “Even if I never
made another record,” she says mys-
teriously, “it wouldn’t be a conscious
decision.” She says that she enjoys
the lack of routine in her life, but
feels left behind by it. “I don’t feel
like I pass time, it passes me. I am
always running to catch up. If I
could buy time, I would spend all
my money on it. Every penny.”

There are lots of those to be
spent, of course, and she handles her
millions with the same intuitive dis-
cretion with which she handles the
fame. Though she has given some
of it away to friends and family —
buying her mother a house in
Clacton — money is not a source of

“] want my marriagge

to work. I've poaid some

guilt or anxiety. “I always wanted to
have money. When I was little I did
the pools. The great thing is that
when you've got it, your life doesn’t
revolve around money any more.”

The trappings of her wealth are
hard to spot. She chose a house in
Highbury because north London
feels right; she doesn’t bother with a
bodyguard, and she drives an old
Mercedes, but not very often. She
has one full-time personal assistant,
a Scottish woman called Lyn Jeffrey,
who runs her production office in
Beak Street.

We are lucky to have her in
Britain, but will Sade stay? “England
can be very hostile. She’s like a sour
old auntie. You go and stay with her
although she criticises you and
doesn’t treat you right, even when
you're doing your best. But you keep
on loving her, and then you g,
This grim thought tickles her ever §
ready sense of humour, and burstmg £
out laughing, she says: Those Sorts
of bitches always outlive you.”

day Times

Copyright:
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— MUSIChox

Whether you're into rave or opera, there's a
diverse mix of music titles coming your way
this spring on CDi. ANDY CLOUGH investigates

HEADCRASH

emember “eScape”? The psychedelic music disc with all

those rave visuals and groovy electronic music? Well, the

boys from Hex (the producer) are at it again.
Their latest offering is called “Headcrash”, which is precisely what
will happen to you if you watch this for too long. It’s similar in con-
cept to its predecessors, “eScape” and “Antistatic”, so Philips Media
has decided to bundle all three titles together and sell them as a
three-pack for £29.99.
For serious partygoers, this is ideal post-rave chill-out music. You
most certainly wouldn’t want to listen to it stone-cold sober. No,
much better after a few late night drinks with your mates. Get home,
draw the curtains and turn up the volume. Perfect.
“Headcrash” gives you a :
choice of nine tracks: Nacht,
55 Sync, Schtomp, Crack,
Chameleon, Kunk, Sputnik,
Trancer and Disc Tonic.
Each is accompanied by ran-
domly-generated visuals in
glorious technicolour. You
can either just let the CDi
player get on with it and
watch and listen in a trance,
or if you prefer, edit things to suit your
own mood.
So you can select slow, medium or fast for
the music and graphics and switch the ani-
mations on or off. This is not a CDi title for your grandmother. She
might not appreciate being told “You're ideas or crass” or “You mean
nothing”. But if you can take the insults, you'll love it.

Rating: ¥¢¥¥v¢ Encoding: not applicable
Available: March 24 Cost: £29.99 (three pack)

XPLORA

t’s been a long
time coming, but
Peter Gabriel’s
interactive
album — first seen on
CD-ROM — will finally
make its debut on CDi
this April.
This is a straight con-
version of the original,
which we first looked
at in issue 5. I liked
“Xplora” on Mac CD-
ROM, and it is even sim-
pler to use on CDi. There is no
complicated loading of software
to get it running — just plug in
and play.
“Xplora” has depth. This is not
just a couple of video tracks
bunged together on CD. Gabriel and
his team have really put some work
into this title, and it shows. The interface, a
photofit picture of Gabriel’s face, allows you to
access four different sections. There is the “US”
section, with the music and videos from the “All
About Us” album; a “behind the scenes” look at
the Real World studios; Gabriel’s own personal
file, with details of his involvement with Witness
and Amnesty International; and examples of the
work of other musicians who took part in the
project. In all, the work of 50 artists from 18
countries is incorporated on the disc.
It is a very clever package, that really lets you
explore (hence the title) the world of Peter
Gabriel. You can remix “Digging in the Dirt”, try
out all sorts of different musical instruments or
get a pass backstage at the Brit Awards. That
there is more to this man than just his music is
clearly evident.
But it is the visuals that will really stun you. The
work Gabriel and his team have put into some of

low, cool, sensuous. This is the voice

that provided the soundtrack for a
thousand wine bars sometime when
there were enough successful estate agents to
populate them. Porsches, potted plants, mirrors
and Smooth Operator; Sade’s voice simply oozed
languid seductiveness, floating through a haze of
understated soul and gentle funk. Recent material
hasn’t brought hits of the early magnitude, but it has been
better, extending its musical vocabulary over a couple more
continents. The same can be said of the videos, which start
cack-handed and cheap and develop into arty, occasionally monochrome
storyboards. The horse riding is a bit of a mystery though. Very Freudian.

Rating: “x7x2x Encoding: quite good Cost: £19.99 Available: now
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OPERA IMAGINAIRE

here couldn’t be a greater
contrast between this

(R e , title and “Headcrash”.
n (s ! Relaxing and soothing
‘ LS ) 2 - ¥ W iy, F opera arias, accompa-
" A o / nied by stunningly beautiful video, are
e $ > not going to interest your average fifteen
o ¢/ year-old raver.

But for opera buffs and classical music
lovers, “Opera Imaginaire” is a treat. CD manu-
facturer Disctronics has teamed up with the Arts
Council and
Pascavision in France
to produce a Video CD
version of the “Opera
Imaginaire” VHS video.
It comprises 12 opera
arias brought to life by
state-of-the-art anima-
tion, including Tosca,
Carmen, and Lakme.
The whole thing runs
for 52 minutes and
costs £17.99. That’s not |
bad value when you
consider the quality of
the award-winning

videos on the disc.
the videos is amazing. Just look at the layers of AhnUb: ctbnas fon There is a short introduction to each piece, fol-
imagery in “Kiss That Frog”, for example. the Marriage of lowed by some of the most stunning animations
Unfortunately, this creates one problem with the Figaro. Below: I have ever seen. You really have to view this

CDi version: MPEG has problems handling the g;";’;’:"s?égt‘;s:ﬁ;; disc in two different ways — once listening to

complexity of parts of the videos and there is array of dancing the music, then again (and again) to watch the
some obvious “blocking” in places. In a broader playing cards visuals. Incredible thought and care has gone
context, however, the picture quality is certainly i into ;hem. Iif optetra ';"‘t’t your
a vast improvement on the CD-ROM version and ag;igzir:naa terréatL: £ yz: we
the music videos are full-screen digital video. ~ don’tgwatch thiz

My only other gripe is that the clips about the particular Video CD.
making of the videos remain in their original

partial screen size (ie: small). This is fine if you Rating: Jcfeixx
are watching the disc close-up on a computer Encoding: good
monitor, but not so good for viewing at a dis- Price: £17.99

tance on your TV in the living room. This is one Available: March 24
area where CDi could offer a huge advantage
over the CD-ROM version, by making all the
video clips full-screen. Nevertheless, “Xplora” is
a terrific piece of work, and if you don’t have it

already, this is a “must” buy.

Rating: Y<ix <<t Encoding: average
Cost: £39.99 Available: April 1995

RATINGS:
w=poor iricx=average
devedr=good “rieverr=very good
Y vevevevr=excellent
All the titles on this page are
available from Philips Media
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RATINGS:
Y=poor wsrr=average
Yevrvr=good
Peveveve=very good
Yt vevevr=excellent

All the titles on this page
are available from
CD Vision and require a
DV cartridge
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rom a poor upbringing in Florida to interna-
F tional stardom, Ray Charles has become a leg-
end. His music fuses gospel, jazz and blues to
create modern soul music. Later in his career he widened
his repertoire to include country and western, broaden-
ing his fan base even further.
This is a classic rags to riches story, the young man who
had nothing but an incredible musical talent and
who went on to become a multi-millionaire and
mix with Presidents. Addiction to drugs at one
point nearly brought him down, but Ray Charles
bounced back.
This one hour programme provides a candid and
informative insight into his life and music.
Classic black and white footage is mixed with
mote up-to-date interviews with the man him-
self, giving a rare insight into his character and
musical influences. Performances include Georgia
On My Mind, Drown In My Own Tears, I Can’t
Stop Lovng You, Heartbreaker and I Gor A
Woman.

Other famous musicians such as Billy Joel, Quincy

Jones and David “Fathead” Newman provide a running
commentary to the music. The encoding on much of the
more recent material is fine, but obviously some of the
older footage is a little the worse for wear. A disclaimer
at the beginning of the disc explains that some of the
soundtracks are a little worn, and may not be up to
modern day standards, but the disc is no less enjoyable
for that.
Jazz fans will love this disc. Whether everyone else will
think it is worth paying £14.99 for something you may
only watch once is a mute point, but personally I think
it is well worth the money.

Rating: Y v¢vevs
Encoding: generally good
Cost: £14.99

Available: now
Contact: CD Vision 081 503 0589




Scenes from the
Nutcracker Suite:
look out for those

disappearing legs!

L. 4

”~

a3

‘ l Bolshoi Ballet, comes to Video CD.

The ballet is based on the fairy tale by FT A
Hoffmm‘whieh tells the story of a little girl’s
adventures into a magical
world of toys on Christmas
Eve with an enchanted
Nutcracker Prince and the
evil Mouse King. The score
includes such classics as the
Dance of the Sugar Plum
Fairy, Dance of the Reed
Pipes and the Russian Dance
(Trepak). The conductor is
Aleksandr Kopilov.

This two-disc set ought to be
a real treat. But sadly it is let
down by some poor encod-
ing. Generally the picture quality is pretty
good, but suddenly the dreaded “blocking”
will appear. The faster dance sequences
cause particular problems:

seeing a ballet dancer’s legs disintegrate
before your eyes is a worrying experience.
As much of the encoding is reasonably good,
it seems a shame that this disc has gone into
production without a few obvious blemishes
ironed out. For £14.99, you would expect
better quality control. The soundtrack isn’t
too bad, though.

1| xN
1

Rating: cJc%

Encoding: poor in parts

Cost: £14.99

Available: now

Contact: CD Vision 081 503 0589

MUSICbhox

PAVAROTTI IN CONCERT IN CHINA
T/)e [final notes of “Nessun Dorma” soar out and the music around them

swells with unbearable passion. The notes coil and link together in front of

the stage before the performance peaks and then slowly fades, the emotion-
al tension disappearing ghostlike Sfrom the air with a sigh, leaving the singer and
audience drained.
The point is that Pavarotti sings it better than anyone; with a passion that man-
ages to be both fierce and gentle at the same time. He may not be the greatest opera
actor in the world, but as far as the singing goes, he is without peer.
“In China” is a strange disc though. True, it’s suffuse with wonderful music
(almost a “Now That’s What I Call Pavarotti Greatest Hits Collection 7, to be vul-
gar about it) and Luciano wrings every ounce of feeling from the air around him,
but the rest of it falls flat. Maybe it’s the camera work, which is hardly inspiring,
but it is more probably the location. We’ve come to expect spectacle, come to expect
the songs against a grand backdrop of drama, but here there is just him and the

orchestra. There is no sense of great events
PAVAROTTI

underlying things.
In Concert In China

But it is still a superlative performance. The
disc costs £14.99, which is not too Jfar away
from what it would cost you on audio CD. It
is not brilliant, but a bargain nonetheless.

Rating: Yetcx

Encoding: good

Cost: £14.99

Available: now

Contact: CD Vision 081 503 0589

BLUE NOTE: TOO HOT FOR MTV
fter MPEG and Video CD, CDi Magazine is proud to bring
A you a world exclusive, the launch of Tack-o-rama. Yes, with
this new, cross-platform, globally recognised standard,
full-screen, Video CD tack can now be viewed in the comfort of your
own living room. Face it, you are not going to watch this disc
anywhere else. People just might laugh at you.
Blue Note has been created in full Tack-o-rama mode. The plot behind
this is simple: take a few music videos with boobs in that MTV refused
to play, film a couple more to the soundtrack of a few famous songs
where the rights comes cheap, bung it out on a Video CD disc and
rake in the dosh. Gosh, sounds brilliant, so where does this wonderful
idea fall down, hmm?
First, the “genuine artists’” records are so bad they wouldn’t get
played anywhere else (never mind MTV) if they didn’t have something
to appeal to a (sad) minority audience. Secondly, the filmed clips look
like out-takes of soft porn movies (a standard so mind-bogglingly low
I never thought it could be achieved). Thirdly, didn’t Duran Duran do
this sort of thing with Girls on Film and manage to make it vaguely
erotic?
If you must listen to such
appalling music and watch
breasts jiggle on your TV set, buy
this. Alternatively, if you have a
life, friends and have passed
puberty, avoid. Cripes, | never
thought I’d complement MTV on
its taste.

Rating: zero
Encoding: poor

Cost: £14.99

Contact: CD Vision 081 503 0589
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Keep the winter blues at bay with the latest
selection of films from Philips Media.
BEN SOUTHWELL helps you take your pick

b d N _,
THE UNTOUCHABLES

rom the first bars of
Ennio Morricone’s
wonderful score I

knew I was in for a treat when

[ first saw this. And it’s just as
good after multiple viewings.
Master of suspense Brian De
Palma (“Carrie” and “Dressed
to Kill”) turns in a stylish tour
de force for this tale about

Eliot Ness and his
“Untouchables” who took on Al
Capone during the
Prohibition era.
Everything about the film is
right. Just look at the cast:

Creative

casting: De

Niro, Costner, Robert De Niro as Capone, Kevin

g::’;:':rznd Costner as Ness, Sean Connery (in the role that
Huritauchalis® finally brought him an Oscar), Andy Garcia... Its a
lfsl this stylish casting director’s dream come true. Add a script by
nm

David Mamet packed with memorable lines and
costumes by Armani, and what you get is one of the
most stylish and assured Hollywood movies of
recent years.

Rating: T ¥ 7oy
Encoding: no disc

Available: March 24
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CROCODILE DUNDEE Ii

adly, this sequel fails to live up to the quality of the original film and
turns out to be more of a remake than anything else. But at least the film
makers bothered to reverse the plot of the original, Unfortunately that’s
about all they bothered to do.
This time Mick Dundee travels from New York back to Australia instead of the
other way round. In typzml Dundee fashion he finds himself embroiled with an
, “ international drug baron.
Paul Hogan goes through his
paces once more as the
charming Aussie innocent, and
" his charisma is very nearly
enough to carry the picture,
but not quite. There are, of
course, amusing scenes along
the way and some of the
charm of the first film remains.
¥y But where the original was

b fresh and disarming, this
is old and tired, and sadly,

it shows.

Rating: Jedes
N Encoding: average

Available: February 24

THE ACCUSED

very brave film that tackles the
subject of rape head on. Jodie
Foster gives an Oscar-winning
performance as a woman who is
gang raped in a bar. Kelly McGillis is the lawyer,
happy to settle the case efficiently, quietly and
quickly until Foster demands complete justice.
“The Accused” is a harrowing and thought-
provoking film that throws up fundamental
questions about how society treats rape and the
victims of rape. While it may not deal with all the
issues and may be too glossy for some, it’s still
a film that should be applauded for its efforts. It
doesn’t take easy options; Foster’s character is
provocative and unsympathetic. She meets
opposition at every turn, but she is determined
to see justice done.

By choosing to follow this woman’s story “The
Accused” throws up far more food for thought
than most Hollywood films ever dream of. It’s
intelligent film making with a performance from
Foster that must rank as one of her best and a
subject that demands a lot more serious
attention of the kind delivered here.

Rating: ‘¢vedc¥x
Encoding: no disc
Available: February 24

- Weir to mine, as city cop John Book

5 8t hal, BUEths clish oftil s aatad

when a young Amish boy is the only witness
to a big city murder provides a rich seam for

(Harrison Ford) comes up against the Amish
way of life.

This was the film that firmly established
Harrison Ford the actor, as opposed to Ford
the adventure hero. He was always excellent
in “Star Wars” and “Raiders”, but this was
one of the first times we saw him deal with a
character that had depth and complexity. His
delicate courting of a young Amish woman
(Kelly McGillis) and his fatherly relationship
with the witness of the

title gave Ford
ample opportunity
to show us his
range. He was
rewarded with a
well deserved
Oscar nomination
for best actor, one
of eight
nominations for
the film in total.

Rating: ¢ Jcic i
Encoding: no disc
Available: February 24

CDi Magazine 29



watch

THUNDERBALL
s omeone once worked out that about half the population of the world has

seen a_James Bond film at some time or other. If CDi has anything to do
with it, that number can only increase with this latest slate of releases!
“Thunderball” came out at the height of Bond-mania. “Goldfinger” had been
phenomenally successful and the world was mad for Sean Connery’s Bond. Connery
is as excellent as ever. This time be has to recover two atomic bombs that arch rival
SPECTRE has stolen to hold the world to ransom. If the plot seems familiar, it may
be because this film was remade as “Never Say Never Again” 18 years later.
Although it sticks fairly closely to the original book and won an Oscar for its special
effects (the only Bond to win one for anything other than the title song),
“Thunderball” seems slow today. The underwater finale is particularly disappointing. o Kb Lot
However, there’s still plenty of Bond’s 1960s cutting edge: a personal rocket pack, from saving the world to
that great Aston Martin, and Largo’s boat, the Disco Volante — a sort of blueprint enjoy beautiful company
for today’s Seacat.

Brilliant Bond: Sean

Rating: Yeveis
Encoding: no disc Available: April

YOU ONLY LIVE TWICE

his was the first Bond film to make a major departure from

I the book and it shows. In place of Blofeld’s island of death

there is a revamp of the plot from “Dr No” involving more
interference with rockets from SPECTRE, a much bigger budget,
but little in the way of new ideas.
“You Only Live Twice” should be fantastic. The script is by Roald
Dahl. The large budget is definitely up there on screen, not least in
the oriental locations and Ken Adams’ fantastic fake volcano which
hides the SPECTRE HQ. Add to this the first film appearance of
Blofeld (a good effort by Donald Pleasance), and of course Connery
as Bond — and it should be a winner. But it doesn’t really score.
There’s too little plot and not enough of those set pieces that have
become the Bond hallmark. This was supposed to be Connery’s last
outing as Bond, but he was tempted back after George Lazenby
failed to make the grade in “On Her Majesty’s Secret Service”.

Big budget: fake
volcanoes and Oriental
scenes (above), plus
Donald Pleasance as a
brilliant Blofeld (right)

Rating: Yev¥
Encoding: no disc Available: April

DIAMONDS ARE FOREVER
y longest love affair to date — 24 years of utter and total devotion to

M the movies — began with this film, the first that I can remember
wanting to go and see.
Following the relative failure of “On Her Majesty’s Secret Service”, Sean Connery
was persuaded to return for what he said would DEFINITELY be his last time as
Bond. It’s great to see Connery back, but “Diamonds Are Forever” is far from
the best of Bond. It is way over the top and almost camp in tone. T} he plot is
similar to previous Bonds with Blofeld (Charles Gray) attempting to hold

the world to ransom, this time using a Star Wars-style laser in space.

The gags come thick and fast and there are set pieces aplenty, but it’s

almost as if they’ve started making fun of the whole thing. Still, even
camp Bond is better than no Bond. There’s a great car chase and Shirley
Bassey belts out one of the most memorable theme tunes. Like all Bonds, it
definitely has its moments.

it |
(T

Back in the hot seat: ~ Rating: Yri¥rir
Connery returns as Bond Encoding: no disc

to duel with Blofeld Available: A pri /
The three disc James Bond 2 set costs £49.99
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AN OFFICER AND A GENTLEMAN

know there’s nothing like
inconsistency to get people really
wound up, but whereas “Terms of
Endearment”, with its high calibre
team and good intentions failed to
score in my book, “An Officer and
a Gentleman” and its formula film
making gets a huge YES!

It’s a story as old as Hollywood.
Boy from the wrong side of the
tracks trying to better himself (in
the Naval Aviation Officer
Candidate School) against the
odds. Actually it’s two stories as old
as Hollywood because fused to that
one is boy meets girl, boy loses girl.
The stars, Richard Gere and Debra
Winger, were reputed to have had, shall
we say “differences” on set, but none of it

1S OF ENDEARMENT
~ llright, | know this won five

Oscars and people queued round

the block to see it and it’s the first

film by James L Brooks who made
one of my favourite films of all time
(“Broadcast News”), but | did NOT like “Terms
of Endearment”. There, I've said it.
This story about the relationship between a
mother and her daughter (Shirley MacLaine
and Debra Winger) deals with family issues
and the emotional crises that accompany
them, and had a legion of fans laughing,
weeping and giving thanks that someone was
making films not just aimed at teenagers.
’m all for intelligent films for an older
audience, but “Terms of Endearment” is little
more than a well-acted, big budget soap
opera. With stars of this calibre (Jack
Nicholson is there too) the acting is good, but
it takes more than good acting to make a film
worth watching.
Call me a philistine, but amid all the angst and
recriminations the outstanding scene for me
was Jack Nicholson steering his Corvette

4

shows on screen (their sex scene is one of : g along a beach with his feet.
& . .. 5 Classic tale: Richard
those “are they REALLY doing it” legends Gere and Debra Winger e
" s . s LELELE
that publicists like to spread about). The are the lovers in this Encoging: a6 See
supporting cast are all excellent. Louis romille faws stk (1Y Available: April

N . while Louis Gossett Jr
Gossett Jr won an Oscar as the wicked drill puts Gere through his

sergeant whose job it is to knock them into paces (below)
shape. The music, including THAT Oscar

winning song by Joe
Cocker and Jennifer
Warnes, will truly lift you
“Up Where You Belong”.
As far as 'm concerned, this
film can be seen as the blue-
print for “Top Gun”.

Rating: Yeveveded
Encoding: no disc
Available: April

CDi Magazine 31



MOONSTRUCK

n enormously popular film about a very unlikely
Asubject, “Moonstruck” won Oscars for Cher

(Best Actress), John Patrick Shanley (Best
Screenplay) and Olympia Dukakis (Best Supporting

Actress) but it didn’t win my

This tale of Italian-American life is everything “Raging
Bull” isn’t. It is a hopelessly romantic film that wears its
heart on its sleeve and anywhere else it can pin it. Crying
out to be loved, millions answered the call, making it one

of the surprise hits of its year.

Cher plays the role of a lifetime as a widow due to marry an
older man only to find herself falling helplessly for his younger brother
(Nicolas Cage). Full of gentle, touching observations and true life
vignettes, I'm sorry to say that “Moonstruck” didn’t strike a chord

with me. I just found it all a

Rating: Yevx
Encoding: no disc
Available: February 24

Prize-fighter: Robert de
Niro changed his whole
appearance to play
boxer Jack La Motta
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watch

heart.

bit too, well, romantic.

RAGING BULL
ne of the best films of the 1980s and arguably one of the
best films ever made. Scorsese and De Niro were made

for each other and we see both at their awe-inspiring best.
Brilliantly filmed in black and white, “Raging Bull” is about the
unappealing, but utterly absorbing life of prize-fighter Jake La Motta,
who was his own worst enemy. It’s a gritty, incredibly hard-hitting
and realistic film that plays more like a thrilling documentary than a
feature film. The slice of Italian-American life that it shows is so real
you could almost touch it, though it takes a while to get used to the
very strong accents — to say nothing of the language.

The boxing scenes have never been equalled in film history and De
Niro deservedly won the Best Actor Oscar for his performance which
has to rank among the best in an illustrious career. This was the role
he put on all that weight for, altering his whole appearance —
dedication to duty indeed.

Rating: Z¥veveveve
Encoding: very good
Available: April

WAYNE'S
WORLD 2

he usual rule
for sequels is
that they are

like the original, only
less so. That’s only
partly true for
“Wayne’s World 2”.
The original may not
“have been to
yone’s taste, but




Wayne is visited in a
dream by Jim
Morrison and told he
must organize
Waynestock, the
biggest rock concert
ever held in Aurora.
But “Wayne’s World
2”7 is really just an
excuse to poke fun at
recent (and not so
recent) films. It’s fairly
enjoyable being able
to recognise jibes at
“9 1/2 Weeks”,

“An Officer and a
Gentleman”,
“Jurassic Park”, and
others. ;

RATINGS:

Ye=poor
sele=average 7clcle=good
Ui ete=very good
Jevevelete=excellent
The films featured are from Paramount Pictures,
MGM/UA,
PolyGram Video and VCI
All prices are £17.99 unless otherwise stated

five minutes of
the “Graduate”

FLASHDANCE

w can a film that makes as little sense as this be
o enjoyable? I mean, a film about a young

: \ woman (Jennifer Beals) who’s a welder by day,
and a club dancer by night with ambitions to perform ballet?
1t sounds pretty daft doesn’t it? Trouble is, while you're
watching “Flashdance”, you really don’t care. Your toes will be
tapping long before the end and if you’re not grinning from ear to
ear you need your heartbeat checked.
Director Adrian Lyne (“Fatal Attraction” and “9 1/2 Weeks”) has long
been noted for his bravura style and he pulled out all the stops to catch the dance
mad mood of the early 1980s and turn “Flashdance” into a massively popular
extended pop video. He's helped, of course, by a great soundtrack from Giorgio
Moroder that spawned several hit records and has stood the test of time well. The
title song, “Flashdance... What a Feeling” deservedly won an Oscar, but there’s also
“Gloria” by Laura Branigan, “Maniac” and plenty of other opportunities for
show-stopping dance numbers.
The big question, however, is: does Jennifer Beals do all her own dancing or did a
(male!) dancer replace her for some of the more complicated manoeuvres? I was
looking VERY closely and I must admit, I couldn’t tell,
See if you fare any better.
On a technical note, it’s a shame that the print from
which this WORM has been made is so scratched. The
resultant encoding problems spoil the visual pyrotechnics,
although I suppose it’s fitting that a dance Sfibm should
have scenery that does its very own pixel jitterbug.
The stereo effect of the soundtrack is also extremely
disappointing.

Rdtl'ng.: kkXk
Encoding: below average
Available: March 24
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MASTERS -,

ANDY CLOUGH goes behind the scenes at the
Philips Research Laboratories to meet the boffins
Who are pioneering the development of Video CD

ill Video CD be the
next mass-market
entertainment format

to take the world by storm? That is
the question on everybody’s lips in
the consumer electronics industry,
and European and Japanese hard-
ware manufacturers are queuing up
to show off their latest prototypes.

But none of this would have hap-
pened if Philips hadn’t made the
impossible possible — by putting
video onto a standard five inch com-
pact disc. It is the work carried out
by the Philips team at the company’s
research laboratories in Redhill,
Surrey that has finally made Video
CD a commercial reality.

The buildings at Redhill may look
like an old school science block, but
the work that goes on within is
groundbreaking stuff. The boffins
here have worked on the develop-
ment of some pretty successful prod-
ucts: colour television, cassette tape,
audio compact disc and more
recently CDi.

But what is really putting the
Redhill team on the map is the work
being done on the encoding of
Video CD. Early films on CDi,
which were encoded to the CDi-
only Green Book standard, were of
variable quality. Transferring film to
CD is no simple task, as the guys at
Philips will tell you. Much of the
problem lies with the fact that the
MPEG 1 (Motion Picture Experts
Group) format used for Video CD
requires 99 per cent of the data from
the original video to be thrown out
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when a film is transferred to CD.
Some deterioration in quality is
therefore inevitable.

The boffins at Philips have spent
many hours working out how to
improve the encoding process. One
of the first companies to become
involved in the process, it has a head
start over many of its rivals. Some of

the best digital video transfers —
such as “Top Gun” and “Star Trek

“To get 73 minutes

of video and sound

onto o €D you have

to lose 99 per cent
of the original data’”

VI” — were overseen by the Redhill
team. Today, much of the day-to-
day work of converting films on to
disc takes place at Philips’s dedicated
Video CD plant at Hasselr,
Belgium, but Redhill still works on
pushing the limits of what can be
achieved with digital conversion.

Ian Fagg, the studio manager at
Redhill, explains: “It all depends on
the quality of the original material
you are given to work with. A D1
digital master tape is our preferred
format. Remember, to get 74 min-
utes of video and sound onto a CD
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original data. It is how you throw
that 99 per cent away, and what you
keep, that makes the
difference.”

Fagg and his team have spent
many frustrating hours trying to
obtain the best quality source mater-
ial from the Hollywood studios —
not always with ease. It is very much
a case of put rubbish in and you will
get rubbish out. Often the assets
required would be missing or stored
in a less than perfect format, such as
a D2 tape which has already been
encoded for PAL or NTSC (the
British and American broadcasting
systems). D1, Digital Betacam or
D5 tapes are still the best options,
says Fagg.

The best mastering materials are
D1 digital video tape for the visuals
and Digital Audio Tape (DAT) for
the soundtrack. D1 will produce a
brighter, more colour-true result
with fewer of the digital artefacts
(or blocking) that are such a
problem with Video CD. For exam-
ple “Ghost”, which is one of the
best-encoded films to date,
was sourced from a D1.

“We have changed perceptions in
Hollywood on what constitutes
acceptable quality,” says Fagg.
“Many film studios now re-transfer
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you have to lose 99 per cent of the

Q;f‘.
» l



ONE DISC OR TWO?
Current Video CDs require two or three discs for a full-length feature
film. Following the announcement that the industry is working
towards a new standard for high density Digital Video Discs
(DVD) that will carry at least 135 minutes of film, what are
the implications for MPEG 1 Video CD?
For a start, the new standard has not yet been set, which can
be a lengthy process. In addition, there are no DVD high
density disc players currently available. Even if these are ready
for production next year, they are likely to be considerably
more expensive than existing Video CD compatible systems such
as CDi. Sony and Philips’s proposal for a high density disc emphasises
the importance of backwards compatibility with MPEG 1 Video CD
formats. Any new hardware would have to play existing audio and
Video CD discs, say the two companies, and this is likely to be an
important consideration in setting the new standard.
A true mass-market for DVD systems is still some way off.

Macro-bloecking: the most common fault with MPEG.
Basically, the screen breaks up into 16 x 16 or 8 x 8 blocks, more com-
g . monly known as “jaggies”, when the encoder runs out of the “bits” it
" needs to produce an acceptable image.
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« masters onto D1.” Once a suitable

master has been obtained, the
encoding process begins. The Philips
Research Labs use a Silicon Graphics
Onyx costing a cool £150,000.
There has been much talk in recent
months of “real-time” encoding, in
which one minute of film takes one
minute to encode. But Philips
prefers to stick to a 1/40th real time
encoding ratio which means each second
of film takes 40 seconds to encode.
Fagg admits real-time encoding is
feasible, but that the quality will suf-
fer. “Our encoder does much more
work than it originally did — and
does it better — but not faster. It is
still a choice between fast and dirty
and slow and clean.”

One of the problems with MPEG
is that it finds certain scenes difficult
to handle. Lots of fast movement,
such as car chases or panning across
a rock stadium, are a perennial
nightmare. Take a look at some of
the independent Video CD titles
that have been released over the past
year, and you’ll see what we mean.
Rock concerts, in particular, can
come out looking extremely murky.

A lot of the work at Redhill goes
into cleaning up any problems once
the first encoding has been done. It
is not just a question of running the
tape through the computer and leav-
ing it at that. After the first encod-
ing, certain scenes in a film may still
not be quite right, so Fagg and his
team will go through the entire film
picking up on any problem areas.

38 CDi Magazine

3

Difficult scenes .
can then be re- -
. encoded with differ-

ent settings. Usually, an .
encoded film is divided into
200 sequences of 30 seconds each
so that any one sequence will take
20 minutes to re-encode if necessary.

Eliminating any glitches
inevitably leads to some compromis-
es. With MPEG, it is a question
of opting for either a smoother,i
slightly softer picture (generally
preferred for European titles) or a
sharper image but with slightly more
blocking (preferred in the US).

The audio is encoded separately at
about 30 times real time. Audio will
match what is on the master tape, so
will be mono, stereo or Dolby
Surround Sound depending on
what’s there.

Once the encoding is complete, a
WORM (Write Once Read Many)
disc is built and checked to see that
it plays back properly.

The WORM is then sent to the
appropriate film studio for approval,
a process that can take a while if the
studio executives, the film’s director
— and possibly the stars in it —
have to give the OK.

Getting approval, planning the
marketing and distribution of the
disc and its final manufacture often
take far more time than the actual
encoding process, which is why talk
of “real-time” encoding is somewhat
academic, says Fagg. The final Video
CDs are pressed at one of five dedi-

tante

COMMAND

Simon Turner (above

left) and lan Fagg

(above right), the brains

behind Video CD

n 4
- |

g

cated production lines at Hannover.

This attention to detail may seem
pedantic, but Philips is acutely aware
that the quality of the final film is
what will make or break Video CD
as a mass-market format. Already,
some companies have jumped on
the Video CD bandwagon and have
produced discs that are, to say the
least, less than perfect. May the per-
fectionists win.




Digital rain: chisis
general background instability.
Small objects such as a tree can
appear in one frame, disappear in
the next, and then reappear sever-
al frames later in a slightly differ-
ent position. Very confusing! But
the boffins at Philips have now
developed a way of keeping such
movements to a minimum.

WHAT ABOUT
WIDESCREEN?
So far only “Ghost” and “Alive”

have been encoded to the

widescreen format. Philips says

it will consider releasing certain

future films in the widescreen

format where appropriate. But

the company says consumer research has shown that the majority of
home-based video viewers prefer the full-screen format to widescreen.
Most future releases will therefore be full-screen, but Philips says it is
sensitive to the benefits of widescreen for certain specific titles.

MoOSQUItOEeS: a heat-
haze effect around certain mov-
ing on-screen objects.

technical

MPEG 1 VERSUS MPEG 2

ill MPEG 2 be the solution
to all MPEG 1’s prob-
lems? Not necessarily,

according to Simon Turner, head of
Philips Interactive Media at Redhill
Research Laboratories.

Turner is one of the people who
invented CDi and is a member of the
Motion Picture Experts Group that
has set the MPEG 1 and MPEG 2
standards. As ever in the world of
new technology, things are never just
black and white.

“MPEG 2 isn’t necessarily better than
MPEG 1,” says Turner. “MPEG 2 has
been created mainly for broadcast-
ers. If you are running video at over 4
megabits/second, then it is best to
use MPEG 2. If running at less than
that, you can use MPEG 1 or 2.”

But hang on a minute. MPEG 1 has a
resolution of 352 x 288 compared
with the MPEG 2 spec of 720 x 576
which means MPEG 2 should give a
much clearer and more detailed pic-
ture. So what's the problem?
Basically, the performance of both
standards depends on the rate at
which you feed them the data.
Running MPEG 2 at, say, 1.5to 2
megabits/second won’t produce

noticeably better quality than MPEG

1, says Turner. Run both standards at
3 to 4 megabits a second, and it’s too
close to call.
And to play an MPEG 2 disc requires
a larger processor and at least 2MB
of RAM, so the hardware would
inevitably be much more expensive
than existing MPEG 1 players, which
require only 0.5 MB of RAM.
“The basic costs dictate that whatev-
r the quality, MPEG 2 is not going to
Ippen as a mass-consumer product
for &very long time. MPEG 2 running
_Megabits/second will produce a
arB\picture, but the cost of the
\will increase dramatically,”
fMer. “And MPEG 2 will NOT
hfflly improve the speed/stan-
es.
better to use the extra
brove the quality of games
the video.”
e companies do produce
br MPEG 2 player next year,
o be very expensive. An
layer at an affordable
arket price is some way off.
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PLANES, TRAINS AND
AUTOMOBILES - £17.99

‘simply the [E881'94

the video collection

domveis e T—

INDECENT PROPOSAL ¢ £17. TINA TURNER® £19.99

All items subject to availability. GHOST: ™ and Copyright © 1990 by Paramount Pictures. All rights reserved. TINA TURNER: SIMPLY
Corporation. All rights reserved. INDECENT PROPOSAI and Copyright © 1993 by Paramount Pictures. All rights reserved. BURN

American Laser Games Inc. Copyright © 1990 and 1993. © 1994 International Limited CapDisc. All rights of the producer and owner
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994 Philips Interactive Media International Limited. © 1994 Simon Boswell. Al

© Philips Interactive Media International Limited. 1994. All rights of the producer
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MICHAEL KUSHNER is head of the newly-formed
Multimedia Music division of Philips Media in New York.
He unveils his strategy to ANDY CLOUGH




Photography: Mark Tynan

AC: Why did you decide to leave
PolyGram and join Philips Media?

MK: Scott Marden [president of
Philips Media] presented me with an
opportunity to start an alliance
between PolyGram, where I was
business affairs director for five
years, and Philips Media. It was a
chance to start a new business in a
field getting a lot of attention —
interactive music.

AC: What are your main objectives
in setting up the Multimedia Music
division?

MK: We have two goals. One is to
create encyclopedic or reference type
discs on a variety of artists; the other
is to develop more game-like inter-
active products. We will also work
closely with the game and home
entertainment divisions of Philips
Media to help them find music,
where appropriate, for their titles,
using artists from PolyGram and
other record labels.

AC: How has the record industry in
the US reacted to the development of

interactive music?

MK: Most of the attention here has
been on CD Plus discs, which com-
bine standard Red Book audio with
a degree of interactivity. Most of the
impediments to that have been tech-
nical, but those are now being
worked out by Sony and Philips [see
News]. I believe we will see 20 to 30
CD Plus releases in the US by the
end of this year. Sony already has
some titles in development.

AC: What will be the first releases
from Philips Multimedia Music?

MK: Our first release will be the
work of two bands on the Ardent
Records label, 2 Minutes Hate and
Techno-Squid Eats Parliament. The
discs will have a full album with 12
or 13 tracks playable on a normal
CD audio player, and an interactive

audio-visual section playable on a
Macintosh with CD-ROM drive.

We may also transfer these titles to
the CDi and PC formats in due
course. Our other project is a disc by
The Cranberries which we are devel-
oping in conjunction with Island
Records [see News].

AC: Can you give me more details on
The Cranberries project?

MK: It is more than just a CD Plus
product. It offers something to fans
who don’t have a multimedia player.
It will have five audio tracks and will
be priced under $20 so people can
buy it just for the audio, but those
with a CDi player or CD-ROM
drive will be able to access additional
elements such as the MPEG or
QuickTime video clips.

AC: How do you pick the bands

you use?

MK: Not all bands are right for mul-
timedia projects. We choose bands
that we particularly want to work
with and that fit the medium. They
have to have a visual message. We
are focussing on what people want
to do with interactive music. My
approach is to ask myself: “what
would I want to do with it?”
Remixing video and tracks on an
album may interest some people,
but not everyone.

AC: How did the deal with Ardent

Records come about?

MK: I was introduced to the head of
Ardent, who set up a studio in
Memphis. They had done interac-
tive press kits for two of their new
bands. We thought it would be a
good way to introduce the bands
using the multimedia format. And I
like their music, too!

AC: What benefits does interactive
music have over a traditional
album?

MK: With multimedia music titles,
we can give fans an additional vehi-
cle for listening to and personalising
the experience. We can recreate the

total immersive experience of an
album — the listener can learn more
about the artist or a particular band.
I would like to allow the buyer the
same experience I had growing up
listening to music. People are hun-
gry for information. One of the dis-
advantages of audio-only CDs is
that you can’t get the same amount
of information on the cover sleeve as
you could with a traditional vinyl
record sleeve.

AC: Will you publish music titles on
a wide range of platforms?

MK: Yes. We will take a broad
approach to platform publishing. It
won't just be CDi specific.

AC: Have you done any work yet for
the other ébel groups within
Philips?

MK: The games group has asked us
to suggest music for some of the
titles it currently has in develop-
ment. We have approached some
appropriate PolyGram acts.

AC: How important is the Digital
Video cartridge for interactive music
titles?

MK: The DV option is very impor-
tant. DV is much better quality than
QuickTime on the Mac, for exam-
ple. Peter Gabriel’s Xplora 1 on
Video CD is much better than the
Mac CD-ROM version. But we will
also develop titles that play on base-
case CDi players as well.

AC: How many titles will you release
this year?

MK: There will be three titles com-
ing out in the early part of 1995.
There will be another two later on
this year. We hope to release
between five and seven titles a year,
assuming we can find the right sort
of material. We should have a major
announcement in the next two or
three weeks, but I cant say anything
about that just at the moment. Rest
assured I'll keep you posted!
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kids seuss

There's plenty for kids to explore this
spring: take a trip to the airport, see the
Shoe People or play with Tim & Bear

SING ALONG WITH ROD,
JANE AND FREDDY
he award-winning stars of
' ITVs children’s programmes,
perbaps best known for their

appearances on Rainbow, present their

own show live on stage.

They combine songs, dance routines and
mime in a 50 minute spectacle that will
keep children (and adults!) happily
entertained. It'’s a kind of kids’ panto
on TV, with an excellent mime show as
Jane takes to the piano, a very clever
scene where the three entertainers dance
with fluorescent shapes to make differ-
ent objects such as a bird and a boat,
and lots of audience participation.

BUGS BUNNY AND FRIENDS

old cartoons.
When did you
last see a kids’
cartoon with
anti-Nazi pro-
paganda, or a
black slave
women with out-

8 f you buy this disc

i expecting to see 60
minutes of Bugs
Bunny, you will be
disappointed. Only
three of the seven
cartoons on the disc
actually feature the

(You know the kind of thing — “It’s
bebind you!” “Oh no it isn’t!” “Ob yes
it is!”). If you haven’t seen the live stage
show, then this is the next best thing.
It’s not bad value at £9.99, either.

Rating: vvv
Encoding: good
Cost: £9.99

Available: now

Contact: CD Vision 081 503 0589

TIM AND
BEAR AT THE
AIRPORT

o you
remember
your first

trip on an aero-
plane? Well, Tim and
Bear are about to
have their first flight
as they set off to
visit Uncle Bob and
their cousin Tina.
There is so much to
see and learn. At
first, it all seems so
strange to them and
they don’t know
where to go. But you
can help Tim and
Bear explore all the
different areas
within the airport
and find out more.
Do they have their
tickets? What do
they do with their
luggage? You must
keep an eye Bear so
he doesn’t get into

HOSPITAL

E xplore all the different rooms as Tim
and Bear pay a visit to the hospital. You

TIM AND BEAR IN THE

trouble like he
normally does!

If you want to leave
the story, you can
colour in the picture
or solve some jigsaw
puzzles. You can

can follow Tim or Bear as they find their way

loveable rabbit with
the classic catch-
phrase “What’s Up
Doc?”. The rest, as
the title indicates,
involve some of
Bugs’s friends such
as Daffy Duck and
Caspar the Friendly
Ghost.

These are very, very

44 CDi Magazine

size white lips?
Given the age of the
original material, it is
hardly surprising that
the picture quality is
less than perfect.
There may be 60 min-
utes of video on the
disc, but you can find
better quality material
elsewhere.

Rating: V'V'
Encoding: average
Cost: £9.99
Available: now
Contact: CD Vision
081 503 0589

around, visiting the wards, the X-ray room, the
kitchen and lots of other places too. Be careful —
Bear gets into lots of trouble!

At any time during the main story, click on button 2
Jor a choice of other activities: you can colour in the
picture, solve a jigsaw puzzle or click on the face of
the person who appears at the bottom of the screen,
and they will tell you where you are.

It is easy to return to the main story at any time.
Just click on Tim or Bear and you will find them
somewbhere in the hospital.




. kids seuss

There’s plenty to see
and do as Tim and Bear
prepare to fly abroad

return to the story at
any time. Kids will
enjoy spotting all the
different objects on
the screen and
learning what they do.

THE SHOE PEOPLE

eet the inhabitants of
Shoetown in this series of
nine cartoon adventures
from Funtime. There’s PC
Boot, Charlie the clown,
Trampy and Margot. Follow their adventures and
see how they get on.

There’s plenty to keep kids entertained. They
can play all the cartoons in sequence, or pick
their favourites and play them over and over
again. Which should it be? Fun and games in the
park, Charlie’s new car or the fair comes to
Shoetown? You can decide. Kids can even join
the Shoe People Club for just £2.50, which enti-
tles you to a membership card, badge and a
Shoe People poster. Details are included with

the disc.
The cartoons run for 45 minutes and will play on
-~ RATINGS: any CDi player with a Digital Video cartridge.
] " // =poor Remember, this is a simple linear video, so don’t
Padicd b Valliooes M dmadia =average expect any real interactivity.
X =good
Rating VV'V/ =V§ry good Rating: vv'v/

Encoding: good Encoding:

o : good
Cost: £29.99 (rwo-pack) i Cost: £12.99
Available: TBA Available: now

Contact: Philips Media 071 911 3000 Produced by Heatwave Multimedia 0924 457138
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PH“.IPS The Matchline 100 Hz Wide Screen with
I“VE“'S Digital Scan Philips has invented the ultimate Wide Screen television, the

Matchline 100 Hz Wide Screen with Digital Scan. It brings a whole new excitement to watching
television. The Matchline is the only Wide Screen with both digital scanning and a pulsing rate of

100 Hz which means that the screen doesn’t flicker and the image is absolutely stable. Also, thanks

to Panoramic View, you can watch even the normal programmes in Wide Screen. In fact, with the
new Philips Matchline 100 Hz Wide Screen with Digital Scan, it’s just like being there. Philips Wide Screen sets are available in 28" and 32"

screen sizes. For details of stockists and further information telephone 081-665 6350. mn'ﬂ’l/NE

Think wide.
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You’ll hear it ticking

You are now standing

in front of a door that

is about to. explode.

Turn away and move :
once in any direction.
Wait for the explosion

and then go through
the gaping hole to the

Note: after you go

- through the blown

door, if you try to
re-enter the heart of
Softech you get shot
automatically.

Object: Get the lifter
off the ground.

When you go through
the door to the lifter

beside her click open
her jacket., which
centains a Karmic

Cardanda Llftchey 3%

'mvetowardstbe

lifter. Grab the Lifter
Key and move it over
the key slot in the
lifter door. This will
put you in the driver’s
seat.

To take off, select a
destination. Do this
by clicking towards
the left of the lifter
control panel in the
area of the screen
that says SATNAV
SYSTEMS. Unscroll
the map. Only two
destinations are
available: Urban
Central and Ex-Urb
Site. You can go to
either, but for the
direct winning path

vTo {Vartical Take ;
Off.) Hit POWER first,
SYSTEM second and
VTO last. You are now
in the air.

Object: Shoot all
the mines Softech
security aims at
you before you get
toasted.

After you take off, a
shooting game starts.
Mines are flying at
you. Aim with the red



- The Hotel
- The Landing Pad.
‘Start on the Landing
Pad. Get out of the
lifter — you’ll be
looking at it from the
outside. Click on the
rear to approach the
engine; click to
expose it. On the left
of the engine panel is
a hatch with an OPEN
button. Click to open
the hatch, grab the

- Then you start
- downloading the
- stolen information in
~your brain and get
. paid for it. You have
credit. Go back io the
. Street and head for

~ the Sum Zero Bar.

Object: Win a game of
Psychic Roulette and
collect a prize.

Enter the bar and go
into the Psychic
Roulette room. Whip
out that Karmic Card
and put it into the
Psychic Roulette
kiosk. You change to
the Psychic Roulette

pick up a symbol that

has already been
chosen you lose a

_ turn. The first person

to make a triangle

- wins. Note that ail

sides of the triangle

must be even; there f'_‘: ;
must be a space two

symbols wide
between each of the
selected symbols in
your triangle.

You have to win a
game. It is taxing on
the brain, so while
you play it, the clock
on the Burn:Cycle
virus runs a little
faster. When you
finish your first game,
whether you win or
lose, you end up in
front of Asky. This the
guy who knows his
way around the
Televerse. If you’ve
tried to wake the
chap in the lounge in
the bar, you may
suspect that Asky can
help you set off his
alarm clock. Insert
your Karmic Card in
the slot on Asky, then
remove it. You will
now be able to talk to
Asky in the Televerse

nanowetware” —

package). Drag this :

into your inventory,

Object: Get the derm

and the decoder’card‘

from Zip.

Go over to where Zip
is sitting at the bar.
(He’s the one sitting
alone in the lounge.)
He’s asleep, off in
cyberspace. You've
got to wake him up.
When you’re looking
at Zip, there’s a
device near him on
the lower part of the
screen. It’s the bar
TV. Click it and insert
your Karmic Card.
Read your incoming
mail. It takes you to
Asky, who gives you
software to wake up
Zip. When you return
to the bar TV, custom

rugrat.

pproach Zip and
click when the
dialogue balloon cur-

sor displays over him.

He wants to do a deal.
Give him the burnt
fuse. He’ll only take
cash for a new one.
You don’t have any.
Give him the prize you
won at the Psychic
Roulette. Now he’s
happy. He gives you
two things: a derm
and a decoder card.
You can use the derm

if you like. Click on it

in your inventory,
then click on the
close view of it. It
peels back. The
medicine will help
slow down the virus.
(This adds about half
an hour to your avail-
able time-)
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STEVE HAYES and DARREN
HEDGES continue their guide
to Litil Divil. Part 1 appeared
in our December issue and
part 3 will come out in April

o]

PLAYER'S GUIDE

ILEVELS]

42) Beat the bridge
guardian with your
stick. The monster
falls into the chasm.
Enter the third
labyrinth.

43) First explore the
tunnels on the left of
the entrance. You will
find a key here. Step
on the X sign and
push button 1 to
restore energy.

44) Return to the
entrance and enter
the first tunnel on the
right. Explore all
tunnels south of the
main tunnel. Then
walk towards the
Save Room.

Use your key to
open the door.
Continue and search
for the second key.
Visit the Save Room
to restore your
energy. Leave the
Save Room and
walk towards the
three-dimensional
maze.
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45) Travel down
through the three
maze levels and kill all
the monsters. Collect
the laser gun (blue
level 1), the ladle (blue
level 1), the weights
(purple level 2) and
the mug (green level
3). Then try to reach
the end of the maze
and exit.

To kill the monster,
you must get the
laser gun. Press
button 1 to fire the
gun. A monster only
dies after it has been
shot several times.
Try to avoid the
fireballs that are shot
by the monsters.
Jump by pressing
button 2. If you are hit
three times, you go
back to the beginning

of the maze.
The objects you must

pick up can be found
on the platforms. You
get access to these
platforms by entering
the pagodas on the
maze and pressing
button 1. To return to

the maze, you have to
enter one of the
doorways on the
platforms. Some
platforms have an
elevator that brings
you to the other
levels. Press button 1
and move the joystick
to jump on and off
the lift.

You will be hampered
by coloured blocks.
You can only walk on
blocks that have the
same colour as the
walkways of your
level. Just stand in
front of the blocks
with changing
colours, wait until the
blocks in front of you
change to the correct
colour (eg blue for
level 1) and then
quickly walk across
ALL the blocks.

After you finish the
maze, it disappears.
Your powers are
restored. Consult the
map which is joined
to the guide.

46) Continue and
explore the tunnels
on the right side of
the maze. The exit
can be found at the
bottom right. The two
keys are located near
each other. Once you
have reached a
closed door, you
know you are near
the exit. Give the
money to the hand
(23,240/rest: 22,400).
You receive a key.
Open the door with
the key, move
towards the exit door
and leave the
labyrinth.

47) Beat the bridge
guardian with your
scythe.

48) Walk through the
Lost Souls Room.

Hand over the mug,
the ladle and the
weights.

LEVELY)

49) Beat the bridge
guardian with your
stick.

50) Enter the first
tunnel on your right.
Continue and again
choose the first
tunnel on your right
side. Enter the Laser
Room.

51) Walk across the
moving walkways
while avoiding being
shot by the lasers.
Then take the tennis
racket and return to
the entrance. As long
as you are standing
on the platform, the
walkways shift
around. Once you
have stepped on a
walkway, it will only
move when you do.
To reach the racket,
you must move on the
first walkway when it
forms an “L” with the
platform. Then move
your joystick in the
following directions:

a) up

b) right

c)up

d) left

e) up (twice)

f) right (twice)

g) up (three times)

h) left (four times)

i) down

j) right

h) up

i) right

Jj)up

k) left

) up

m) right

n) up

To return to the
entrance, you must
wait until the walkway
and the platform form
a backward “L”. Then

move the joystick
in the following
directions:

a) down

b) right

c) down (twice)

d) left (twice)

e) down

f) left

g) down (three times)
h) right (three times)
i) down (twice)

Jj) left

k) down

52) Turn back and
choose the tunnel on
your right side. Take
the gold and return to
the main tunnel. Use
the X sign to restore



energy. Enter the
Goodies Room.

53) In the Goodies
Room you can buy a
sword (3 coins),

a bible (545 coins),

a hammer

(3333 coins) and a
knife (1245 coins).
Buy them all.

54) Leave the Goodies
Room and continue.
Take the plan of the
minefields and
restore energy by
using the X sign.
Enter Lava Room.

55) In the Lava Room

you stand on a ledge
above a pool of lava.
Platforms are floating
on the pool. From
time to time a key
appears on a plat-
form. You have to
jump across the plat-
forms, take the key
and reach the other
side of the pool.
Press a button and
move the joystick in
whichever direction
to jump from the
ledge on to a
platform. You will
land on a platform in
the middle row. The
keys will appear in the
left or the right row.
Press a button and
move the joystick in
the direction needed
to jump across the
platforms. You can
also move on to a
platform without

" jumping (just use your

joystick).

Attention: To jump
forward, you have to
move the joystick
north east. If you risk
floating off screen,
you can try to jump
back on to the ledge
(move the joystick
south west). Move the
stick north west to
jump left and south
east to jump right.

56) Enter the Save
Room.

57) Leave the Save
Room, turn to the left
and take the key.
Turn back, open the
door with the key,
continue and enter
the Dark Room.

58) Jump (push the
joystick and press a
button) and walk to
the exit square. The
exit (on the left of the
playfield) and the
entry squares are

both indicated with
two half moons. You
can change the
position of the
squares by moving
the switches. You
must move
constantly. If you
stand still for too
long, you will be
transferred to other
locations by a ghost.
After you have been
transferred three
times, you return to
the tunnels. The
ghost will not touch
you if you pause on a
square with a switch.

59) Take the gold.
Turn back when a
wall blocks your way.
Enter the arena.

60) Use the tennis
racket to beat your
enemy (the brat). You
must hit the boy three
times to win the
game. Move your
joystick to swing your
racket. The direction
in which you must
move the stick
depends on the
colour of the balls:
green ball: joystick
up; pink ball: joystick
down; white ball:
joystick left; yellow
ball: joystick right.
You don’t need to
press a button in this
game.

61) Enter the
Hourglass Room. You
see a tree with three
skulls in the centre
and two goblins on a
branch on both sides
of the skulls. Throw
eyeballs into the eye
sockets of the skulls.
Meanwhile avoid
being shot by the two
goblins. Push the
joystick up and press
button 1 to throw
eyeballs. Shoot from
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the middle of the
room. The demons
can’t track you in the
left and right corner
of the room. Once you
have been hit four
times, you return to
the tunnel. You can
leave the room by
walking to the
extreme left. After
you have finished this
game, the tree sinks
and you leave the
room from the right.

62) Explore the tunnel
on your right. Move to
the right again and
take the key and the
energy heart. Turn
back to the main
tunnel without
exploring the rest of
this tunnel branch.
There are too many
spikes here. Enter the
Solitaire Room.

63) Walk across the
board and avoid the
demon. Go to the top
right edge of the
board. The directions
are (indicative): right
(2 times), up (3 times),
right (extreme right),
up (towards the
finish). Start moving
before the demon
makes his first move.
The demon changes
into a chess piece,
take this and leave.

64) Find the key (in
front of the cheese)
and enter the Chasm
Room.

65) In the Chasm
Room, you must open
the door on the
bottom right of the
screen so that you
can get the shield.
You can open the
door by activating the
switches on the far
right of the playfield
and on the two fixed

platforms (three
switches in all). Jump
on to the floating
platforms to reach the
switches on the fixed
platforms. Avoid
jumping on to floating
platforms with
switches as this
would undo the
switch already
activated. The
guardians will try to
prevent you from
making your way
across the chasm. If
you are hit three
times by an arrow or
only once by a spear
you lose the game.

66) Walk into the left
tunnel, take the three
keys (you should have
5 keys now) and the
gold. Turn back to the
main tunnel, then
explore the tunnel on
your right. Open the
three doors with your
keys and take the
huge amount of gold
coins you find there.
Go back to the main
tunnel. You now face
a door with a window
near it. A hand wili
appear and take the
gold (you start with
199674 coins, 39674
coins are left). You
open the door with
the key you received
in exchange for the
gold. Open the exit
door (in the inventory
you find a sickle, a
racket, a chess piece,
a shield, a sword, a
hammer, a book, a
knife and a pamphlet).

67) Beat the bridge
guardian with your
scythe.

68) Walk across the
Lost Souls Room. The
racket, the shield and
the chess piece will
wake up the ghosts.
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STEVE HAYES and DARREN HEDGES complete
their two-part guided tour of

Don Bluth's Dragon’s Lair 1. Part 1 appeared
in our December issue

Dragon's

PLAVER:S GUIDE]

decapitate the creeps
and finish the room.
(Reflection level: left =

Dirk is attacked by right, right = left.)
bouncing skulls. Push

forward to jump

away. Then a skeleton

claw tries to grab him.

Dirk is walking over a

Press an action

button to destroy the ~ Pridge. Suddenly it

claw. Meanwhile, the starts to crumble.

bouncing skulls are Push up twice. Then

approaching and a Dirk is attacked by

black substance bats. Press an action right, three times on meantime, Dirk is
covers the room. button to frighten the the left and three attacked by the Lizard
Push forward. Then bats away. Again, the times on the right King. Press an action
press an action bridge starts to again. You can jump button and Dirk will
button to destroy crumble. Push twice when the disc stops defend himself.

another claw. Push to the right and Dirk at the height of the Unfortunately, he will
left to leave the room ~ Willbesafe.  second, the fifth and Iosehisswmtlagam.
gets ¢ s ~ the eighth platform.
You will reach the
B third, the sixth and
; is attacked by the ninth platform.
bats. Press an actlon v
bution and /

LEVEL 21: THE
“PDRINK ME"
ROOM

LEVEL 19: THE
FALLING DISC



Wl

disintegrate. Push
right to leave the
room.

As Dirk walks to the
back of the room, it
becomes unstable
and starts tilting
forward. Push down
and Dirk will jump
backwards to a safe

location. Push down

again when the tiles
on the right

Dirk arrives in another
room. Push right to
leave the throne and
exit the room.

As Dirk goes into a
cave, the floor
collapses under his
feet, dropping him
into a wooden boat.
Dirk enters “Ye
boulders” first. Go
right, left, right and
left again. Then Dirk
enters “Ye rapids”.
Push forward four
times. Finally, Dirk
enters “Ye
whirlpools”. Go left,
right, left and right
again. Dirk’s boat will
strike a rock. Push
left to grab the chain
and finish the level.
(Reflection level: left =
right, right = left.)

LEVEL 26:
THE BLACK
KNIGHT

left. As the knight
approaches again,
push left. Finally,
push right. The rider
will heave his sword
just as Dirk scurries
into a tunnel.

Dirk finds himself

standing at the foot of

a long hallway.
Coloured balls are
rolling up and down in
front of him. Behind
him a large black ball
appears. Push down
six times and Dirk will
be safe.

As Dirk enters this
scene, large steel
grates slam down
beside him. Push
forward twice to
prevent him from

The dragon hasn’t
seen Dirk yet and
goes back to sleep.
Push left again to
catch a pillar of
objects. After Daphne
has given her
instructions to Dirk,
the dragon will wake
up and charge at Dirk.
Move left to escape
from the dragon’s
massive hands. Then
push forward to run
away. Again, Dirk
stands behind a pillar.
On his left is the
dragon’s tail, on his

right the dragon’s
~ hand. Push down as
this is the only way to

GAME ENDS



letters

Write to CDi Magazine, Haymarket Publishing, 60 Waldegrave Road, Teddington, Middlesex TW11 8LG.

puzzles from
7th Guest

no cheating, please!

Two items bug me about
your magazine:

1) It is not available monthly.
2) Why on earth are you
following other games
magazines like sheep by
having blow by blow cheat
guides? Surely the main
reason people buy these
games is to solve the puzzle
themselves?

3) Would a disc, film or
game made for and bought
in America be compatible on
a machine sold in Britain? Or

do the same problems with
video cassette apply?

JA Henry
Chorley

At the moment there is insuffi-
cient software to publish the
magazine every month. Most
of our readers want cheats
and tips, which is why we do

them. Discs bought in America
will work on a British player.

all hot under the coliar

Could you put
Burn:Cycle in
the Hot Tips
section of the
next issue, as |
am completely
stuck? The
problem is that
I can’t seem to
progress any
further than the
rooftop. Am |
missing something? Please
help me as it is driving me to
despair.

| agree with Patrick
Bateman’s review of
Lemmings. He was right
about one thing — it is very
addictive. | have hardly
stopped playing the game
since | bought it.
Congratulations to Philips

brilliant game. | look forward
to the release of Rise of the
Robots. Keep them coming.

WM Baxter
Biggleswade

Many readers have requested
a Burn:Cycle player’s guide,
SO ours begins on page 48.

and Psygnosis

sizzling soundtrack

B

Making music:
Burn:Cycle’s

soundtrack is an
essential ingredient P

N __:Q) 20 ..

I have just bought
“Apocalypse Now” on Video
CD and am absolutely
horrified that it was released
in the pan and scan version,
and not widescreen. If any
film needed to be in its
original ratio, then
“Apocalypse Now” is it. Just
look at the LaserDisc

theblack bars at the top and
bottom take up less space

I have been an avid sure that if it was market, nearly all films are in : v &
LaserDisc collector for repackaged on its own, it their original ratio — on the disc, So giving superb

several years. Two months would sell by the lorry load. widescreen. picture q_uahty. :

ago | decided to sell my Could we have more movie If CDi owners — and film I do not like having to pay

LaserDisc player and disc titles released and firmer buffs — are to compete with £18 for a full screen release .,
collection and buy a 210 CDi  release dates set — and VHS and LaserDisc, then (with blocking) when I can

player with DV cartridge. | dare | say it US CDi titles? surely we need a buy the widescreen version

have not looked back since And, how about some “collectable” correct ratio on VHS for under £9 and still

— what an excellent piece of  Burn:Cycle playing tips? release. Doesn’t Philips get pro-logic suround sound .

kit! Well done Philips. realise that you can buy and excellent picture quality.
Congratulations also to Andy Bee “Apocalypse Now” from :

TripMedia for creating Downham Market HMV for only £8.49 on VHS Simon Graham

Burn:Cycle. This has to be and in its original Preston

the game of the year, if not There are lots more movies widescreen?

decade. Let’s not forget the coming soon. We include The reason why “Ghost” is

soundtrack — a big pat on release dates if known. See No 1 in the Video CD charts It goes without saying that %

the back for Simon
Boswell/Chris Whitten. This
music is so good that I’'m
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p48 for Burn:Cycle tips.
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is because itis in
widescreen, which means

Video CD films are well
overdue in widescreen. | do




puzziing problems

| need help. A few months
ago | was given Inca. | found
it very easy until | came to
the puzzle with the four
columns after the maze with
the shoot out. How can | get
the door open? Maybe your
brilliant magazine could do a
| player’s guide in the Hot
| Tips section?
Ben Fuller
Luton
f | have owned Inca for a year
o now and | have only
f succeeded in getting to the
'

temple of the four sons of
life. At this stage | get the

Brain teaser: Inca

part from the secret pillow
and then have to try to solve
the last puzzle on level 1.

| know it has something to
do with the dot on the star
points being right, or maybe
the beads on the part | got
from the pillar. Could you
put me out of my misery?

Oliver Rood
Cheltenham

We published a guide to Inca
in issue 3. Copies are still
available for £1.95.

Could you please pass on a
few comments to Philips
about the lack of quality
games? | had hoped when
my parents bought our CDi
that | would be able to buy a
wide selection of games, but
the choice available in the
shops is very poor.

I think Philips is
concentrating too much on
films. Electronic Arts has
produced Fifa International
Soccer, Road Rash and NBA
Live 95 and LucasArts has
released Star Wars games
for other computer systems.
Couldn’t Philips link up with
companies such as this to
produce more games for
CDi which have been suc-
cessful on other formats?

| am disappointed with the
range of games at the

letters

moment and it would be
good if you could apply
pressure on Philips to
increase its range of games.

Paul McCabe
Perthshire

Philips has produced some
excellent games such as
Burn:Cycle and 7th Guest.
Many more are in the pipeline.

not understand the delay.
Maybe it is because
widescreen films are not
s popular yet. But | believe in
the not-so-distant future
their popularity will be so
widespread that it will be the
N only format worth buying.
.t Films on LaserDisc have
p been widescreen since the
& beginning, so why not on
Video CD? Widescreen
monitors are the basis of
future multimedia home
entertainment. Sincere
applause to your magazine
which would be better with a
few extra pages.

2 Vincenzo de Luca
~  Rugby

=

g ey gy e

Ghost (left): one of two CDi films
available in widescreen. Not
everyone wants widescreen, but
Philips says it will consider
further widescreen releases

1 e
SHAY ALL

Carter Brown you are spot
on. More widescreen releas-
es please. There is an obvi-
ous benefit to collectors
who want this format, as
“Ghost” has proved. As for
possible objections from the
buying public concerning
letterboxing, “Ghost’s” No 1
position in the CDi film
charts says it all.

As a big Star Trek fan, | am
looking forward to the new
Voyager series next year.
Could you tell me, please,
are Paramount and Philips
considering releasing the
series on Video CD?

Alan Sheead
Croydon

The Voyager series is not cur-
rently on our release schedule,
but could well be released in
the future.

| would like to see more
films made in widescreen,
and have asked my friends
who agree with me. | have a
few questions for you:

1) Will “Jurassic Park” be
released on CDi? If so, will it
be on widescreen?

2) Do you know of other
films that will be released on
widescreen or of any films
on widescreen already?

3) Will Philips bring out any
good racing games?

4) Are there any games on
3D0 or CD32 that are
compatible with the CDi?
5) Will Philips bring out any
games on CDi that are
already on 3D0?

N‘, thony Simms ¢ a3

A

“Jurassic Park” is not on the
current release schedul
“Ghost” and “Alive” arel 5"
widescreen format. Dead End
will be available in late 1995.
3D0O and CD32 games are not
compatible with CDi. Philips is
always evaluating new titles. _

A

Here is one punter who
would drop CDi like a hot
potato if letterboxed or
widescreen versions of
movies were issued
exclusively. As a LaserDisc
fan, | avoid widescreen discs
like the plague, and rely
heavily on CDi movies. |
have bought most of those
issued so far, except
“Ghost”. Let's have full
screen discs only please, or
better still, both formats so
that punters can have the
best of both worlds!

Maurice Taggart
Carrickfergus
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CHILDREN'S TITLES

A VISIT TO SESAME STREET -
LETTERS

Meet the characters from the
TV series and explore the
world of Sesame Street.

Price £29.99 Cat. No. 690 018 2

{ SESAME STREET)

A VISIT TO SESAME STREET —
NUMBERS

Visit Bert and Ernie’s place,
Big Bird’s House and the
Count’s Castle.

Price £29.99 Cat. No. 690 019 2

BEAUTY AND THE BEAST

The story of Beauty and the
Beast told by Mia Farrow.
Price £9.99 Cat. No. 690 114 2

o BERENSTAIN BEARS
’ “Meet the popular and friendly

Berenstain Bears and follow
the young bears’ antics as they
try and persuade their parents
to let them go to the fair.

Price £24.99 Cat. No. 810 007 6

BRER RABBIT AND THE
WONDERFUL TAR BABY

The story of Brer Rabbit and
Brer Fox told by Danny Glover.
Price £9.99 Cat. No. 690 045 2

CARTOON CARNIVAL (DV)
Classic cartoons from Hanna
Barbera. Each time you win a
game, collect a letter. Spell
Cartoon Carnival, and you are
rewarded with a cartoon.

Price £19.99 Cat. No. 810 016 5

CARTOON JUKEBOX

Favourite tunes such as Pop
Goes the Weasel and Row,
Row, Row Your Boat.

Price £24.99 Cat. No. 690 001 2
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CHILDREN'S MUSICAL THEATRE
Customise your own songs
and watch as they are per-
formed by a band of musical
animals.
Price £24.99  Cat. No. 690 008 2
DARK FABLES OF AESOP
Twelve moral tales narrated
by Danny Glover.

Price £24.99  Cat. No. 690 085 2

FACE KITCHEN

French chef Uby cooks up
some very funny faces.
Choose a combination of lips,
eyes and hair and bring the
results to life.

Price £29.99  Cat. No. 811 000 2
FLINTSTONES / JETSONS
TIMEWARP

In this original animated
adventure, a time machine
warps George Jetson back to
prehistoric times and Fred
Flintstone into the future.

Price £15.99 Cat. No. 810 010 4

HOW THE CAMEL GOT HIS HUMP
Rudyard Kipling’s popular tale
of the lazy camel.

Price £9.99 Cat. No. 690 0212

'HOW THE RHINO GOT HIS SKIN

Another Rudyard Kipling tale,
that of a gluttonous
rhinoceros who gets his
comeuppance.

Price £9.99 Cat. No. 690 023 2

KISS
An electronic magazine for
teenage girls with tips on
fashion, make-up, health and
beauty.
Price £19.99

Cat. No. 811004 7

LITTLE MONSTER AT SCHOOL
The interactive version of the
popular children’s book.

Price £24.99 Cat. No. 810 017 1
MAX MAGIC

The first electronic magic set
that allows children to amaze
their family and friends with
tricks that boggle the mind.
Price £24.99 Cat. No. 810 0191

MORE DARK FABLES FROM AESOP
Twelve more tales narrated by
Danny Glover.
Price £24.99 Cat. No. 690 086 2
MOTHER GOOSE HIDDEN PICTURES
An animated activity book
combining the pleasures of
hearing and seeing nursery
rhymes with the added fun of
picking objects.

Price £7.99 Cat. No. 690 015 2
MOTHER GOOSE RHYMES TO
COLOUR

Mother Goose escorts your chil-
dren as they wander through
their favourite nursery rhymes.
Price £7.99 Cat. No. 690 016 2

mMuzzy (oV)

A hugely popular BBC TV
series debuts on CDi. A simple
and fun way for young children
to learn French.

Price £39.99 Cat. No. 810 008 4

PAINT SCHOOL 1
Choose from several hundred
scenes to paint.
Price £19.99 Cat. No. 690 009 2

PAINT SCHOOL 2

More pictures to paint using
the CDi’s enormous colour
palette.
Price £19.99 Cat. No. 690 002 2
PECOS BILL

A colourful retelling of the
legend of Pecos Bill - the
fearless buckaroo. Narration
by Robin Williams.

Price £9.99 Cat. No. 690 012 2

RICHARD SCARRY'S BUSIEST
NEIGHBOURHOOD DISC EVER
Explore the wonderful world
of Busytown.

Price £24.99  (at. No. 690 038 2

Compact Disc Interactive

RICHARD SCARRY'S BEST
NEIGHBOURHOOD DISC EVER
The second in the popular
series. Visit the library, the fire
station or your home.

Price £24.99 Cat. No. 690 037 2

SANDY'S CIRCUS ADVENTURE
Sandy, the cuddly sea lion, is
lost in the circus and your child
is invited along. Together they
can explore all the fun and
excitement of the big top.

Price £24.99

Cat. No. 690 022 2

SANTA CLAUS'S MICE
A Christmas fairy story.

Price £15.99 Cat. No. 811001 2

SHIPWRECK

Learn about electricity and
how it works by completing
certain tasks or playing an
exciting adventure game.

Price £24.99 Cat. No. 811002 5

SOUNDTRAP

Second in the series of inter-
active learning discs. This one
explores the creation of differ-
ent sound waves.

Price £24.99 Cat. No. 811 003 2

STICKYBEAR MATHS
Children help the Stickybear
family succeed in this animat-

- ed adventure by solving prob-

lems using addition, subtrac-
tion, multiplication and division.
Price £24.99 Cat. No. 810 006 4

STORY MACHINE MAGIC TALES
Create your own fairy tales or
adventure stories by adding
your own scenes, characters,
narration and dialogue.

Price £24.99 Cat. No. 690 025 2

STORY MACHINE STAR DREAMS

Star Dreams whisks you away



on an intergalactic adventure
of your own making. Create
your own stories.

Price £24.99 Cat. No. 690 024 2

SURF CITY

Sing along to the superb
music of the Beach Boys as
you explore a typical 1960s
beach town in America.

Price £15.99 Cat. No. 810 009 1

THE EMPEROR’S NEW CLOTHES
This version of one of Hans
Christian Andersen’s best-
loved tales is told by Sir John

Gielgud.
Price £9.99 Cat. No. 690 042 2
TOM’S MAGIC PICTURE SHOW

Help to enrich your child’s
English vocabulary and
ensure that they make steps
in languages such as French
and Spanish.
Price £24.99 Cat. No. 811 000 9
ZOMBIE DINOS FROM PLANET
ZELTOID

Dexter the Dinodroid takes
you back to the days when
dinosaurs ruled the earth.
Price £34.99 Cat. No. 811 001 8

CHILDREN'S
VIDEO CD

LEARN WITH SOOTY (VCD)

This popular character has been
delighting children for over 50
years. This Start to Read disc
was devised in consultation with
educational specialists.

Cat. No. 380 900 7

Price £12.99

- 1L.33

THE BFG (VCD)

Based on the best-selling
novel by Roald Dahl. A full
length animated film featuring
the voice of David Jason as
the Big Friendly Giant

Price £12.99 Cat. No. 380 900 6

THE WIND IN THE WILLOWS
(VCD)

A Tale of Two Toads. This
feature length story is brought
to life by the voices of Peter
Sallis and David Jason.

Price £12.99 Cat. No. 380 900 8

.....

GAMES

ALICE IN WONDERLAND

Roam around Wonderland as
you try to solve the rhymes
and puzzles that will take you
on to the next level of this
adventure.
Price £29.99

Cat. No. 690 065 2

ALIEN GATE

Hordes of nasty monsters are
advancing through the Alien
Gate with one objective — the
destruction of your world.
Price £19.99 Cat. No. 810 004 9

BACKGAMMON

Everything you need to play
backgammon on CDi, includ-
ing three animated opponents
each with a different skill
level, from beginner to expert.
Price £9.99 Cat. No. 690 039 2

BATTLESHIP

You command a fleet of five
ships. Your mission is to seek
and destroy your enemy’s
ships before he destroys yours.
Price £29.99 Cat. No. 690 033 2

BURN:CYCLE

The No. 1 Bestseller!

Sol Cutter has passed out in
the Softech Corporation where
his brain has been downloaded
with a computer virus. A live
action cyberpunk game.

Price £44.99  (at. No. 810 0114

CAESARS WORLD OF BOXING (DV)
Join the boxers, promoters,
managers and reporters at
Caesars Palace in Las Vegas.
Work your way through the
ranks in this two-player game.
Price £49.99 Cat. No. 810 014 3

CAESARS WORLD OF GAMBLING
Experience the real sights and
sounds of the Caesars Palace
casinos.
Price £24.99 Cat. No. 690 027 2
CD SHOOT

Practise your clay shooting skills.
Price £29.99 Cat. No. 811 0014

CHAOS CONTROL (DV)

This fast-paced arcade game
with 5 different levels is based
entirely on computer graphics
in which the aim is to defeat
an alien fleet which is invad-
ing the solar system. (Mar)
Price £49.99 Cat. No. 810 020 0

CLUEDO (DV)
While remaining faithful to the
original board game, Cluedo
on CDi is a slick and polished
electronic game for all the
family.
Price £39.99

Cat. No. 819 100 2

CONNECT FOUR

The CDi version of the popu-
lar vertical chequers game.
Price £19.99 Cat. No. 690 020 2

DEFENDER OF THE CROWN

The Saxon lords have chosen
you to lead them in the fight
against the hated Normans.
Price £9.99 Cat. No. 690 069 2

DIMO’S QUEST

Dimo is the cool young dude
who takes you on a “candy
quest” as you battle your way
through an increasingly
difficult series of mazes.

Price £19.99 Cat. No. 810 016 6

DRAGON’S LAIR 1 (DV)

Second in the series of CDi
arcade games by Hollywood
animation specialist Don Bluth.
Price £49.99 Cat. No. 810 018 1

DRAGON’S LAIR 2 (D\)

Dirk the Daring is back in this
madcap sequel to the original
Dragon’s Lair.
Price £49.99

Cat. No. 810 012 5

EARTH COMMAND

Your task is to save the world
from impending environmen-
tal disaster. By adjusting
population growth, taxes and
environmental policies you
can prevent Armageddon - or
is it too late?
Price £34.99 Cat. No. 810 007 2
ESCAPE FROM CYBERCITY

Your mission is to survive the
dangers of CyberCity, fight
your way to the train and
destroy the Guardian’s planet.
Price £39.99 Cat. No. 690 071 2

FLASHBACK

2142 AD. Battle your way
back to Earth to stop the
invading mutant forces...
FlashBack: the ultimate test in
survival — the ultimate
platform game. (Apr)

Price: £39.99  (at. No. 811 020 2

HOTEL MARIO

The world’s most popular
plumber makes his debut on
CDi. Seven different locations
and 80 levels to explore.

Price £34.99 Cat. No. 810 009 0

INCA

You are the last surviving Inca.
To save your race you must
journey across space, battling
enemies and collecting special
powers on the way.

Price £39.99 Cat. No. 810 012 6

INTERNATIONAL TENNIS OPEN
The popular tennis simulation
game in two-player version so
you can fight to match point

COMPACT DISC INTERACTIVE
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against your friends.
Price £39.99 Cat. No. 810 008 2

KETHER

Stunning graphics in this mix
of arcade action and puzzle
solving.
Price £34.99 Cat. No. 810 012 8
LASER LORDS

Explore alien worlds in the
Laser Lords’ star cruiser.

Price £39.99 Cat. No. 690 074 2

LEMMINGS
The classic game! Prevent
these furry little creatures
from killing themselves in over
100 dangerous and puzzling
scenes.

Price £29.99

Cat. No. 810 0111

LINK: FACES OF EVIL

Nintendo characters appear

_for the first time on CDi.

“Ganon has captured the island
of Koridai and Link must save
it from the Faces of Evil.

Price £29.99 Cat. No. 810 008 0

LITIL DIVIL (DV)

Poor old Mutt must work his
way through the Labyrinth of
Chaos where he has to find
the Mystic Pizza of Plenty. A
game of exploration, fighting
and puzzle solving.

Price £39.99 Cat. No. 810 016 9

LORDS OF THE RISING SUN

A Japanese strategy game
featuring live actors and
interesting gameplay.

Price £39.99 Cat. No. 690 098 2

MAD DOG McCREE (with gun) (DV)
A quality shoot-’em-up set in
a ramshackle Western town: if
you’re a real sharp-shooter,
you’ll end up blowing these
guys away. Released with the
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Peacekeeper revolver.
Price £69.99 Cat. No. 810 008 9

MEGAMAZE

A series of ever more com-
plex mazes will test your wits
to the full in this exciting
game of skill.
Price £19.99 Cat. No. 810 008 3
MUTANT RAMPAGE (DV)

A good old-fashioned beat-
’'em-up set in a post-apoca-
lyptic world. Fast and adrena-
lin-stuffed action.

Price £39.99  (at. No. 810 017 9

MYSTIC MIDWAY R.LP

The “master of cemeteries”
Dr Dearth welcomes you to
his shooting gallery. 15 tar-
gets, and ten game levels.
Price £34.99 Cat. No. 690 152 2

MYSTIC MIDWAY: PHANTOM
EXPRESS

Join Dr Dearth, the Master of
Cemeteries, on a roller coaster
ride in the sequel to Mystic
Midway.
Price £29.99

Cat. No. 810 017 8

NFL ULTIMATE AMERICAN
FOOTBALL COLLECTION

This 3 title-pack includes 100
Greatest Touchdowns, Hall of
Fame and Trivia Challenge. (Apr)
Price: £39.99 Cat. No. thc

OTHELLO

The electronic version of the
popular board game.

Price £24.99 Cat. No. 810 016 3

PALM SPRINGS OPEN

Play 18 of the world’s most
famous and challenging holes
on your own TV. Control “live”
golfers on actual courses.
Price £39.99 Cat. No. 690 013 2

PINBALL
Play four pinball games in
your living room without
having to feed money into a
slot machine.
Price £29.99 Cat. No. 690 034 2
POWER HITTER

Baseball challenge which puts
you up-against the game’s
great pitchers.
Price £34.99 Cat. No. 8110017
SARGON CHESS

There are 16 levels of this
chess program, or use the
special novice level.

Price £29.99 Cat. No. 690 030 2

SPACE ACE (DV)

Space Ace has been zapped
by the evil Borf and you must
help him defeat the dreaded
Infanto Ray and save the earth.
Great animation by Don Bluth.
Price £49.99 Cat. No. 810 007 3

STEEL MACHINE

A fast and furious shoot-em-
'up with a hard core dance
soundtrack.
Price £19.99 Cat. No. 810 016 0
STRIKER

The first full soccer game to
appear on CDi. Striker Pro is a
based on the highly successful
Ultimate Soccer on the Sega
MegaDrive and Striker on the
SNES and Amiga.

Price £29.99 Cat. No. 811004 4

TANGRAM

Choose from beginner, inter-
mediate or advanced levels of
play in this puzzle game.

Price £9.99 Cat. No. 8110015

TETRIS
The classic Russian puzzle
game featuring ten levels of

play and made popular by the
ubiquitous Gameboy.
Price £29.99 Cat. No. 690 188 2

TEXT TILES

A word spelling strategy
game for all ages.

Price £19.99 Cat. No. 690 043 2

THE 7TH GUEST (DV)

Virgin’s fabulous mystery
adventure game. With
stunning sound and graphics,
the CDi version comes com-
plete with CD soundtrack.
Price £49.99 Cat. No. 811 004 0

THE APPRENTICE (DV)

A jump and run style platform
game. Take control of the
wizard’s apprentice, Marvin,
through his tasks which
include running, jumping, fly-
ing and even swimming.

Price £34.99 Cat. No. 810 019 9

THE ULTIMATE NOAH'S ARK
Explore in detail the wonderful
painting by artist Mike Wilks
and try to discover which
animal does not have a mate.
Price £24.99 Cat. No. 811 0031

THE WHAT'S IT WORTH?
AUCTION GAME

Challenge the CDi player or
opponents by buying and
selling objects at the auction
and you can become the
winner by having the most
valuable collection. (Mar)

Price £24.99 Cat. No. 811 004 6

VIDEO SPEEDWAY

Motor racing game with ten
tracks to choose from. The
player can race karts, Formula
3000 or Formula 1.

Price £29.99 Cat. No. 819 0011

VOYEUR (18)
An adult political whodunnit.
Spy on the house of




Presidential character Reed
Hawke and his family and find
out who the real baddies are.
Price £39.99 Cat. No. 810 016 2

THE WACKY WORLD OF
MINIATURE GOLF

A crazy golf game with 18
holes to play.
Price £19.99 Cat. No. 810 013 5
IWORD PLAY

A game for 2, 3 or 4 players.
Collect from a pool of letters
and compete against the other
players to create words with
these letters and gain points.
Price £19.99 Cat. No. 819 100 4

ZELDA: WAND OF GAMELON
Rescue Link and save the world
in this gripping adventure.

Price £29.99 Cat. No. 810 009 6
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ANDREW LLOYD WEBBER (DV)
The Premiere Collection from
the Lloyd Webber stable
includes hits sung by Jason
Donovan, Sarah Brightman,
Michael Ball and David Essex.
Price £15.99 Cat. No. 810 200 1

ANTISTATIC

More psychedelic music from
Hex - rave visuals and groovy
music.

Price £15.99 Cat. No. 810 017 0

BRYAN ADAMS (DV)

The Waking Up the Neigh-
bours video from Canadian
Bryan Adams.
Price £15.99 Cat. No. 810 200 2
BON JOvI (DV)

Bon Jovi’s Keep the Faith
album with full Digital Video
to accompany every track.
Price £15.99 Cat. No. 810 200 3

CLASSICAL JUKEBOX

Study the lives of 15 of the
world’s classical composers
and listen to their music.

Price £15.99 Cat. No. 690 005 2

CREAM OF CLAPTON (DV)

The best of Eric Clapton in full
Digital Video for fans and
casual listeners alike.

Price £15.99  Cat. No. 083 862 4

CURE SHOW (DV)

All the wonders of The Cure’s
music with superb digital
stereo sound and Digital
Video to match.

Price £15.99 Cat. No. 087 742 4

DAVID BOWIE: THE VIDEO
COLLECTION (VCD)

A treat for Bowie fans — 26
stunning tracks.

Price £19.99 Cat. No. 491186 2

e-SCAPE

Club music and psychedelic
visuals brought to you by
Hex. Incorporates eight hard-
core techno tracks with real-
time computer graphics.

Price £15.99 Cat. No. 810 0117

GOLDEN OLDIES JUKEBOX
Jump and jam to the tunes of
the 1950s and 1960s. Lyrics
appear with the music.

Price £15.99 Cat. No. 690 006 2

JAMES BROWN

Soul singer Brown performs
13 songs on this CDi music
disc.

Price £15.99 Cat. No. 811 000 6
JAZZ GIANTS

Big Band to Bossa Nova — an
interactive jazz journey
through 19 great songs.

Price £15.99 Cat. No. 690 096 2

KATE BUSH: THE WHOLE STORY
'94 (VCD)

Kate has made something of a
comeback recently, so enjoy
the best of her music on CDi.
Price £19.99 Cat. No. 491 288 2

LOUIS ARMSTRONG

Explore the achievements and
life story of Louis Armstrong
as you listen to his music.
Price £15.99 Cat. No. 690 0312

OPERA IMAGINAIRE (VCD)
This title celebrates 400 years
of opera through beautifully
animated ‘live-action’ cartoon-
like video together with 12
famous arias; for example
Madame Butterfly and Carmen.
(Mar)

Price £17.99 Cat. No. 8191011
PAVAROTTI

Listen to the world-renowned
tenor sing 13 favourite songs
while you explore his life story.
Price £15.99 Cat. No. 690 040 2

PINK FLOYD: DELICATE SOUND
OF THUNDER (VCD)

Two disc set of Pink Floyd
with accompanying video to
tracks such as One of These
Days, On the Run and Shine.
Price £19.99 Cat. No. 491275 2

PINK FLOYD: THE WALL (DV)
Pink Floyd’s mid-80’s night-
mare. Stupendous soundtrack.

Price £19.99  Cat. No. 812 542 2
PETER GABRIEL — XPLORA (DV)
Peter Gabriel appears as your
on-screen guide, helping you to
explore the production of the
music, videos and artwork
behind his latest album ‘US’.
(Rpr)

Price £39.99 Cat. No. 819 102 2

PRELUDE
Study the art and music of the
era of Post-Impressionism.

Price £15.99 Cat. No. 690 107 2

QUEEN: GREATEST FLIX 1+2 (VCD)
Freddie Mercury and the boys
strut their stuff. Includes a 16

page booklet.
Price £24.99
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Cat. No. 491271 2

PC’s & APPLE MACS (ol wi

AUDIO VISUAL FOR CDi. 3DO, Awga ¢

STING: TEN SUMMONER'S
TALES (DV)

The full album with Digital
Video and CD sound.

Price £17.99 Cat. No. 089 566 4

SADE — LIFE, PROMISE, PRIDE,
LOVE (VCD)

14 track collection from this
fabulous soul singer including
Your Love is King and
Smooth Operator.

Price: £19.99 Cat. No. OMN102

THE THREE TENORS (DV)

Pavarotti, Carreras and Dom-
ingo in concert for opera fans.
Price £17.99 Cat. No. 071427 4

THE WORLDS OF... (DV)

5 top bands from the Rhythm
King label with DV clips, inter-
views & your own music
mixer.
Price £15.99 Cat. No. 811 003 8
TINA TURNER: SIMPLY THE
BEST 94 (VCD) ~

Tina Turner compilation album
featuring the best of her work.
Price £19.99 Cat. No. 491 303 2

TINA TURNER - RIO ‘88 (DV)
One of rock’s great survivors
at her sell-out concert in Rio
’88. Includes full DV footage
of Tina on stage.

Price £15.99  Cat. No.: 083 340 4
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TODD RUNDGREN:

NO WORLD ORDER

One of the first truly
interactive music discs which
allows you to play DJ by
altering the tempo, mood and
style of the original tracks on
the album.

Price £15.99 Cat. No. 810 015 9

U2 — RATTLE AND HUM (VCD)
Captures U2 — on and off
stage - during their giant
Joshua Tree tour.

Price £19.99 Cat. No. 8112023

INFO &
REFER-
ENCE

A CHILD IS BORN

A complete childbirth and
pregnancy manual based on
the stunning photographs of
Lennart Nilsson.

Price £29.99 Cat. No. 810 005 0

ART OF THE CZARS

Visit the Russian city of St
Petersburg, explore its architec-
ture and study its art.

Price £34.99 Cat. No. 690 105 2

CONCISE OXFORD DICTIONARY
The entire dictionary on CDi,
plus the Thesaurus, a
Dictionary of Synonyms, the
spoken pronunciation of all
46,000 words, and a great
word game to test your
command of English. (Apr)
Price £34.99  Cat. No. 810 008 6

DUTCH MASTERS

Study 300 paintings from the
art of 17th Century Holland.
Price £34.99 Cat. No. 811 002 4
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PHILIPS

FOOD OF FRANCE

French cuisine presented by
Anne Willan, founder of the
world famous Ecole de Cuisine
la Varenne.
Price £24.99 Cat. No. 810 005 5
GREAT BRITISH GOLF

Take an historical trip through
500 years of golfing history.
Price £9.99 Cat. No. 811 000 4

HARVEST OF THE SUN
(VINCENT VAN GOGH)

Discover the art and life of
one of the greatest painters of
all time.
Price £29.99 Cat. No. 690 028 2
PLAYBOY COMPLETE MASSAGE (DV)
Learn an exotic assortment of
massage techniques that you
can practise with your
partner. Cert. 18

Price £24.99 Cat. No. 810 008 8

PRIVATE LESSONS: CLASSICAL
GUITAR

Learn to play classical guitar on
CDi. Customise your lessons to
match your skill level.

Price £49.99 Cat. No. 810 0013

PRIVATE LESSONS: ROCK GUITAR
Learn to play rock guitar on
CDi. With examples from
Jimi Hendrix to Eric Clapton.

Price £49.99 Cat. No. 811 003 0
REMBRANDT: HIS ART AND
MUSIC OF THE ERA

17th Century art and music
with information in seven
languages: English, Spanish,
French, German, ltalian,
Japanese and Dutch.

Price £15.99 Cat. No. 690 154 2

RENAISSANCE OF FLORENCE
Take = tour of the
Renaissance art of Florence.
Price £34.99 Cat. No. 690 036 2

RENAISSANCE GALLERY

An interactive tour through the
masterpieces and music of the
Italian High Renaissance.

Price £34.99 Cat. No. 690 044 2

THE FRENCH IMPRESSIONISTS
A fascinating interactive tour
through 19th Century Paris.
Price £34.99 Cat. No. 690 046 2

THE JOY OF SEX (DV)

The famous sex guide by Dr
Alex Comfort goes interactive in
this Digital Video title. 30 min-
utes of full motion video. Free
pocket guide with every disc.
Cert. 18
Price £29.99 Cat. No. 811 000 8
THE SOLAR SYSTEM

If star gazing is your thing,
then throw away that dusty
old telescope and join the
futuristic world of CDi. Solar
System enables you to exam-
ine the planets from the com-
fort of your own armchair.

(Apr)
Price £27.99 Cat. No. 811 003 9
TIME LIFE ASTROLOGY

Obtain your daily horoscope
& personal solar chart on CDi.
Program in your details and
let the computer do the rest.
Price £24.99 Cat. No. 810 013 6

TIME LIFE PHOTOGRAPHY

Turn your TV screen into a
“camera” for a course in 35mm
photography.

Price £39.99 Cat. No. 690 017 2

TREASURES OF THE
SMITHSONIAN

A guided tour around the
world famous Washington
Museum.
Price £39.99

Cat. No. 690 010 2

WORLD OF IMPRESSIONISM
Explore the art and music of
the era.

Price £34.99 Cat. No. 690 047 2

NATURE UNDER THREAT

The World Wide Fund for
Nature’s guide to animals in
danger.

FILMS

ADDAMS FAMILY VALUES (VCD)
Cert. PG
Price £19.99 Cat. No. 811203 0
A FISH CALLED WANDA (VCD)
Cert. 15
Price £17.99 Cat. No. 811 200 3
AIRPLANE! (VCD)

Cert. PG (Feb)

Price £17.99 Cat. No. 8112015

ALIVE (VCD)
Cert. PG
Price £17.99

Cat. No. 811 202 9

AN OFFICER AND A GENTLEMAN
(VCD)

Cert. 15 (Apr)
Price £17.99 Cat. No. 811 202 8
APOCALYPSE NOW (VCD)

Cert. 18
Price £17.99 Cat. No. 811201 8
BEVERLY HILLS COP | & II (VCD)
Cert. PG (two films) (Feb)

Price £34.99 Cat. No. 8110113
BLACK RAIN (DV)

Cert. PG

Price £15.99 Cat. No. 811100 9



COMING TO AMERICA (VCD)
Cert. 15
Price £17.99 Cat. No. 811 200 5

CROCODILE DUNDEE 2 (VCD)

Cert. PG

Price £17.99 Cat. No. 811 204 2
FATAL ATTRACTION (DV)

Cert. 18

Price £15.99 Cat. No. 811100 8

FLASHDANCE (VCD)

Cert. 15 (Mar)

Price £17.99 Cat. No.811 204 3
GHOST (DV)

Cert. 15

Price £15.99 Cat. No. 811100 6

IN BED WITH

n her before.

IN BED WITH MADONNA (VCD)
Cert. 18
Price £17.99

Cat. No. 380 900 5

INDECENT PROPOSAL (VCD)
Cert. 15
Price £17.99

MOONSTRUCK (VCD)
Cert. PG (Feb)
Price £17.99

Cat. No. 811 200 2

Cat. No. 8112017

THE NAKED GUN (VCD)
Cert. 15

Price £17.99 . Cat. No. 8112001

NAKED GUN 2 1/2 (DV)

“Cert. 15

Price £15.99 Cat. No. 811100 2

PATRIOT GAMES (DV)

Cert. 15

Price £15.99 Cat. No. 811100 4
PLANES, TRAINS AND
AUTOMOBILES (VCD)

Cert. 15

Price £17.99 Cat. No. 8112011

RAGING BULL (VCD)
Cert. 18 (Apr)
Price £17.99 Cat. No. 811203 3
RAIN MAN (VCD)

Cert. 15
Price £17.99 Cat. No. 811202 6

SCROOGED (VCD)

Cert. PG

Price £17.99 Cat. No. 811 2025
SLIVER (VCD)

Cert. 18

Price £17.99 Cat. No. 811 200 8

STAR TREK VI (DV)
Cert. PG
Price £15.99 Cat. No. 811 100 7
STRICTLY BALLROOM (VCD)
Cert. PG
Price £17.99 Cat. No. 380 900 4
TERMS OF ENDEARMENT (VCD)
Cert. 15 (Apr)
Price £17.99 Cat. No. 811 206 6
THE ACCUSED (VCD)

Cert. 18 (Feb)
Price £17.99 Cat. No. 811 2041
THE CRYING GAME (VCD)

Cert. 18

Price £17.99 Cat. No. 088 902 4

THE FIRM (VCD)
Cert. 15
Price £19.99

Cat. No. 811 200 9

THE HUNT FOR RED OCTOBER (DV)
Cert. PG
Price £15.99 Cat. No. 811100 3
THE JAMES BOND COLLECTION
(VCD)

(three film pack) Cert. PG

Price £49.99 Cat. No. 811 005 3
THE JAMES BOND COLLECTION I
(VCD)

(three film pack) Cert. PG (Mar)
Price £49.99 Cat. No. 811 011 2

THELMA AND LOUISE (VCD)
Cert. 15
Price £17.99 Cat. No. 811202 4
THE UNTOUCHABLES (VCD)
Cert. 15 (Mar)
Price: £17.99  Cat. No. 811203 2

TOP GUN (DV)

Cert. PG

Price £15.99 Cat. No. 811100 1
WITNESS (VCD)

Cert. 15

Price £17.99 Cat. No.: 811 202 7

WAYNE'S WORLD (DV)

Cert. 15

Price £15.99 Cat. No. 811100 5
WAYNE'S WORLD 2 (VCD)

Cert. PG

Price £19.99 Cat. No. 811 203 1

An hilarious compilation of
some of the funniest moments
from the hit BBC2 show. 15

A collection of the most
famous songs with the origi-
nal video clips from the Flying
Circus and all their movies. 15

The Flying Circus’ most
famous clips and sketches,
including the Parrot Sketch.

PR R

Also includes the best clips
from their movies. 12

The hilarious Mr Bean now on
CDi. Contains episodes that
have never been shown on TV.

Mr Bean embarking on his
exciting escapades.

KIN: i
The Exciting Escapades of

MR. BEAN

Filmed at the Blackpool Opera
House in July 1994, this is his
first ever live CDi! PG

Two of Britain’s hottest come-
dy talents. Mel and Giriff - live
and outrageous. 18

For further
information,
call the

Philips
Media
Clubline

on
0891 244424

Calls cost 39p per minute cheap
rate (49p per minute at all other
times), maximum cost £3.68. Please
get permission from the person
paying the bill before calling.

CDi Magazine &1



Discount
Software
Specialists

All available titles <- New Releases

<4 12% DISCOUNT FREE U.K. DELIVERY <
15% DISCOUNT ON ORDERS OF £100rrp or MORE
Special offers on New Releases — save ££
CD 210/450 + FMV + Free Software — ask for details
Also available: P.C. Software, 3 DO, CD-Rom CD32

Let us help you with the latest information and lowest prices
Phone your order now or send s.a.e. for recent catalogue to:

CDI Nationwide, East Knowle, Aveton Gifford, Kingsbridge, Devon TQ7 4NJ
Tel or Fax 0548 830200

| ==

TOTE

LT D

10 Special Offers on CDi Hardware + Software

1. Philips CDi 210 player + DV cartridge +

7th Guest + Int. Tennis + FREE

software All for £499.99
2. Philips CDi 450 player + Int. Tennis.......... £279.99
8. Mad DOG MIELIEe ...........coomnmmsmmisssissssssso £64.99
4. Philips Digital Video Cartridge

(ER9141) £144.99
5. 2 X New Games Pads + 170 Splitter +

Free Film £49.99
6. Chaos Control (order NOW) ...........cceceuens £45.99
7. Mutant Rampage £36.99
8. Lemmings £28.99
92 BUTNECYCIEL ......c s sipieosdssisasussssmmsssnyonsnss £41.99
10. International Tennis Open

(2 Player) £32.99

SOLVE YOUR CDi STORAGE PROBLEMS

Exclusive for ’95

SMART 10 UNIT STORAGE FACILITY

This specially The system in
designed black plastic
storage system coated finish
for up to 10 using quality
CDi & CD materials is easy
cases with easy to hang on

access to titles
in your

walls or stand
free on all flat

collection is surfaces.
only available Measuring only
by mail order. approximately
CDi retail 45.5cm high
display systems and 29cm wide.
are pleased to SEE BELOW
offer HOW TO
competitively ORDER
priced retail MAIL ORDER
display systems PRIORITY
for up to 100 10 CDi & CD
CDior CD System for only
titles, utilising £10.50 inc VAT
valuable retail and Recorded
sales footage. Delivery.

FOR FURTHER INFORMATION Cheques & PO. to
Telephone Sales Director on WIRE FITTINGS LTD
44 (0) 374-236153 (UK) c/o CDi Display Systems
Fax: Mr Guy Sowry P.O. Box 89, Teddington
Technical Director Middlesex TW11 8BR

44 (0) 929-427661 (UK) ALLOW 28 DAYS FOR DELIVERY

(0509) 217260

Have you just purchased a title, and found out its not what you want,
then try our part exchange service. Your CDI titles are worth £££’s off
new and second hand CDI titles. Just call and tell us the title you wish
to exchange and the title you want and we will do the rest. Most
exchanges cost less than £10 inc P+P.

DON’T DELAY CALL TODAY
or fill in the coupon and send it to the address below.

Telephone: ... sssisumammmmmsmersmmerss st trasesssmen
Please tick the service your require.
Exchange Swap Purchase Information

Your Title Exchange or Purchase

Jive Consoles
SPECIAL OFFERS

Bon Jovi £9.99
Top Gun £8.99
Star Trek £9.99
Buy all three for £20.00

New range of Video CD titles in stock —
call for latest list.
Many NEW and used titles for many systems in
stock — all are available on our exchange system,
for more details please call.

NEW! NEW! NEW! NEW! NEW!

Selected US imported films in — call for prices.

Star Trek Wrath of Khan, Coneheads, and many
more coming soon

Jive Consoles
7 Fennel Street, Loughborough
Leics LE11 1UQ
Tel: (01509) 217260 Fax: (01509) 211335

Visa and Access payment now taken.

We also supply Super Nintendo (UK/US Titles), Megadrive,
Jaguar, Sony Playstation, Sega Saturn, Sega 32X




Rose & Wright
COMPLETE RANGE OF CDi
TITLES AND ACCESSORIES

All our Titles are new and unused.

YOUR No. 1

CDi CENTRE

All the latest CDi titles in stock.

Range of Karaoke CDi’s from £11.00.

CDi 210 + Digital Cartridge + Tennis + _ Waynes World 2 £17 - SADE -

Dragons Lair 1, £449.00p Jimmy Hendrix - One In A Million -

CDi 450 + Digital Cartridge + 7th Guest £429. Twighlighf Zone - Ro“ing Stones sPeciql

Digital Cartridge + 7th Guest £189.00p. PHONE NOW

Controller Wired ER9021 NEW £24.95. Bob Marley - Belinda Carlisle

Mr Bean £15.95  7th Guest £43.95 Disc part exchange available.

Cluedo £35.95  Dragons Lair  £44.95 Same day dispatch.

Boxing £39.99  Burn Cycle £39.95 Comprehensive software list available.

Voyeur £35.95  Mad Dog £62.50 Be first to receive the latest releases.

Adult Titles ~ £19.95  CD Shoot £26.50 All Video CD’s stocked.

Dragons Lair Il £43.95  The Firm £17.99 Order now from the fastest

Chaos Control T.B.A. Palm Springs £34.95 Mail Order Service Worldwide.

Sade £17.99  Waynes World Il T.B.A. All 3DO Hardware & Software stocked.
for Mail Order Tel: 0284 768586 (Phone now or send S.A.E. for details)
Rose & Wright, 63 Risbygate Street TAVISTOCK SOUND & VISION
Bury St Edmunds, Suffolk IP33 3AZ 21 THE BROADWAY, BEDFORD MK40 2TL

Visa — Mastercard — Delta — Access TELEPHONE (0234) 356323

SUBSCRIBE TO CD-i NEWS NOW!

To receive six issues of CD-i News, the magazine for
professional CDi developers, fill in this form and return it
to: Haymarket Publishing, 60 Waldegrave Road,
Teddington, Middlesex, England TW11 8LG.

or call 44 81 943 5896

U Payment enclosed. Cheques for £25 made payable to:
Haymarket Publishing
QA MC 7/ VISA /AMEX ... |




u . WORLD WIDE MAIL OFFER:
COMPLETE RANGE OF CDi TITLES AT
ROCK BOTTOM PRICES, UP TO 15%
OPEN 7 DAYS A WEEK| DISCOUNT, MINIMUM DISCOUNT 10%.

POSTAGE & PACKAGING 99 PENCE,
(oLARVINLIR:L FREE WITH ORDERS EXCEEDING £39.99

MUTANT RAMPAGE® CLEUDO
CHAOS CONTROL e

RRP OUR PRICE | RRP OUR PRICE| RRP OUR PRICE | RRP OUR PRICE

£49 99 £43.99| £24.99 £21.99|£39.99 £35.19|£39.99 £35.19 H R H
LITIL DIVIL DRAGONS LAIR 1| THE APPRENTICE BURN CYCLE Th.e. PhI|IpS. CDi-210 PaCkage
Philips CDi-210 +
OAPR

RRP OUR PRICE| RRP R PRIC 5
90 CVEThs|boo  CURERGe| biuoo CUE30.7 |Sdacy O £30.50 FMV Cartridge +
‘International

WORLD CUP GOLF| MAD DOG McCREE™Y| THUMBERLINA LEMMINGS
INTEREST  'ennis

TEL: (0296) 770726/614055 FREE 7th Guest

RRP OUR PRICE| RRP ougg:lcs RRP OUR Pklgg
CDi SOFTWARE HOTLINE
T 081-952 5535

RRP OUR PRICEI

£ call £ call| £69.99 £59.49| £39.99 £29.99 £26.

1 SHAKESPEARE ORCHARD, GRENDON UNDERWOOD, BUCKINGHAMSHIRE HP18 0TS

A --‘-_A-l---ﬂ-‘ PERSONAL SERVICE
sl OvISIOEE
YORKSHIRE LTD FOR OVER 35 YEARS

MAIN AUTHORISED ]
e | Mail Order

Ly Worldwide
MANUFACTURERS

CALL THE EXPERTS ‘FREE’ FOR HOME CINEMA AND CD-I
" COMPARISON. MADE EASY ~ ALL DOLBY-PROLOGIC, WIDESCREEN, CD- SYSTEMS ON CONTINUOUS DEMONSTRATION

Panasonic 3 po PLAYERS

Nicam TV, Video, Satellite & Audio @ Free 7th 'Gue,s‘- and free title worth £90 With
Complete range of CD-1 210 ar €P-1450 and DVC

Technics  HIFI SEPARATES  § 3 000 o ad dog Mccres,

PHILIPS WIDESCREEN TV AND €1 bueriaféi. cortt
YAMAHA £ ol : DSP Hl_FI @ Vil CD MUSIC: Pink Floyd, The Wall,

Sting.
BOSE, CASTLE, CERWIN VEGA, MORDAUNT-SHORT, POLK,  ® VIDEO CD MOVIES: ApocalypseNaw.
T.D.L, AIWA & PIONEER LASER DISC PLAYERS, @ Free'post & p.cklr!g with twé or more CDi
PAL/NTSC LASERDISCS; 300 & CD-| BY MAIL ORDER. Titles or Accessories.

MAIL ORDER ; ACCESS, VISA, SWITCH
FREE CALL NOW (0500) 341412 "< iue oav pespatcH
CENTRAL WEST YORKSHIRE. 1 MILE FROM JUNCTION 25, M62
5 BETHEL STREET. BRIGHOUSE WEST YORKSHIRE HD6 1JR. (0484) 713996

MANNERINGS

N/NW London

W/SW London

45 High Street
Hounslow
Middx. TW3 1RH

3 081-569 5802

Central London

173 Station Road 18 Monmouth St

_ Edware Covent Garden
Middx HA8 7JX London WC2H 9HB

T 081-952 5535| [T 071-497 1346

SOUND & VISION

o81-422-2070/2778

S
PHILIPS AUTHORISED CDI CENTRE
,. ~ NEW RELEASES SOFTWARE
ko WAYNES WORLD 2 £17.99 + SADE £17.99 CLUB
WITNESS £15.99 « THE ACCUSED £15.99
MOONSTRUCK £15.99 + AIRPLANE £15.99 FREE

SOFTWARE CROCODILE DUNDEE 2 £15.99 CATALOGUE
= BEVERLEY HILLS COP, 1 & 2 BOX SET £31.49
g EXPORT WORLDWIDE MAIL ORDER SAME DAY DESPATCH
=2
@8 | Phone, Post or Fax to: me an i
| VMANNERINGS R P NS0 i T
E fql(/)zé;gg{!rosoiADR)ADE’ Payment method [] Credit Card [[] Cheque (payable to Mannerings & Son Ltd)
E SOUTH HARROV;

MIDDX. HA2 8HG Card NO .ocuvivevnieesinisisssismssmsimssinss Expiry Date......coovevnnennen Signature. ;. ipmmmmrassim
; Tel: 081-422 2070 TTHELCL e i s R A SRS 59 Quantity (] @ £ inc. discount £..osomssssss
= 081—222 2728 THtleu vttt Quantity (] @ £ inc. discount £...............
= |Fax: 081-423 8567 151 [T N3 N 5 Moyt G S Quantity [ @ £ inc. discount £...............
= O S U S Quantity [ ] @ £ inc. discount £...............
= @ T ncs s bmeno s s assmmmes s owassas b e seimats mmsimermen Quantity ] @ £ inc. discount £...............
= 2 Postage £1 (Free for 2 or more). Outside UK at coSt .....ccvviiiiiniiiinniinninnns Add postage £...............
pH I I-I ps Please send me a free catalogue [ ] ....cooveveeviiniiiiininisnccc Total Order £...............




ORDERSVOURSBENGKEISSUESNOFNGD)
MAGAZINERNVHIUENSTOGISNYAST!

o T
W ocan:

By lugations
THUNDER S PARANIBE

HE VIDED Cip

REVOLUTION

PETER GABRIEL

Return the attached form with a cheque or postal order, payable to
Haymarket Publishing, for £2.95 per issue (inc. postage and
packing). Only available while stocks last. Issues 1 and 2 sold out!

Back issues: December '93 ] February '94 1 April '94 (1 June '94 )
August '94 ] October '94 _| December '94 | February '95 ]

U Please tick here if you do not want to receive further information on CDi

Send to: CDIi Magazine, Haymarket Publishing,
60 Waldegrave Road, Teddington, Middiesex, TW11 SLG.




BESTSELLER LIST
UK Top Tens

1 Burn:Cycle

2 Voyeur

= Mad Dog McCree

a4 Caesars World Of Boxing
5 The Apprentice

6 Cluedo

? The 7th Guest

8 Litil Divil

9 Palm Springs Open

10 Kether

Kids
1 Cartoon Carnival
2 Flintstones & Jetsons Timewarp
=% Surf City
4. Muzzy In Gondoland
5 Little Monster At School
6 Shipwreck
7 Max Magic
8 Stickybear Maths
9 Soundtrap
10 Berenstain Bears
On Their Own

NEXT ISSUE
6 APRIL

Movies
1 Ghost

2 The Hunt For Red
October
3 Star Trek VI:
Undiscovered
Country
4 Naked Gun21/2 *
5 Top Gun
6 Indecent Proposal
7 Sliver
& Planes, Trains & Automobiles
9 Wayne's World
10 James Bond Collection

Music
4 Tina Turner: Rio '88

2 Queen: Greatest Flix1and Il
% Pink Floyd: Delicate Sound
Of Thunder
4 Tina Turner: Simply The Best
5 David Bowie: The Video
Collection
& Eric Clapton: The Cream
Of Clapton
7 Sting: Ten Summoner’s Tales
8 U2: Rattle & Hum
9 Kate Bush: The Whole Story '94
10 Bon Jovi: Keep The Faith




(DRA discs from XDRA. &,

SPORTS & QUlZ GAMES
THE FULL SWING (DV) One hour of classic golf
instruction from John Jacobs. Introduced by Sean
Connery. £15.99 (X819 0035)

GOLF TIPS Inferactive Test of golf swing theory.
£24.99 (X819 0015)

GREAT AMERICAN GOLF 1 Disc one of two. Covers the i3

period up to 1960. £29.99 (X819 00]4)

GREAT AMERICAN GOLF 2 i

Digital Video. Covers US golf

from 1960 to 1990. US Open

TV highlights, Pebble Beach

animated game and part

two of all-time quiz. £29.99

(X819 0041)

GREAT BRITISH GOLF

Now with updated software. £29.99 (X690 1592)

SAIL TO WIN A rules and factics challenge from the
IYRU. £34.99 (X819 0042)
GOAL! A soccer World Cup
quiz game in 8 languages.
£19.99 (X819 001¢)
WIMBLEDON CHALLENGE

Tennis quiz in 6 languages |

£14.99 (X819 0012)

KARAOKE KLASSICS 4 rack|

mix. Sing along to on-screen lyrics. Great songs,
beautifully recorded. Each disc £19.99

FAMILY FAVORITES (X819 0030)

GREATEST LOVE DUETS Vol 1 (X819 0031)

MALE STANDARDS Vol 1 (X819 0032)

POP FEMALE Vol 1 (X819 0033)

SPECIAL OCCASIONS Vol 1 (X819 0034)

PICTURE DISCS these contain over
100 photos, music and commentary. Each disc £9.99
GRAND PRIX Produced in conjunction with
Autosport magazine. (X811 0005)

BILL BRANDT: THE PICTURE POST YEARS Brandt's
unique photo essays for Picture Post, 1938-51.
(X819 0029)

PHOTO JOURNALISM: THE BEST OF 1992 The year in
review through Associated Press. (X819 0036)
NATURE UNDER THREAT World Wide Fund for
Nature on the world’s future. (X811 0036)
MARILYN Marilyn Monroe’s life story. Includes
original tracks of ‘Diamonds are a girl's best friend’
and ‘I wanna be loved by you’. (X811 0019)

PERSONAL DEVELOPMENT

This Getting Ahead series of personal development discs
is produced in association with leading British business
trainers, Temple Millar. New multiformat versions for
CD-i, CD-ROM and Windows. Each disc £39.99
MANAGING YOUR BOSS (X819 0023)
PRESENTATION SKILLS (X819 0024)

MAKING TIME (X819 0025)

MONEY AT WORK (X819 0026)

CHILDREN’S

SESAME STREET - LETTERS £29.99 (690 0182)
SESAME STREET - NUMBERS Visit Bert, Ernie and Big
Bird, and the Count's Castle. £29.99 (690 0192)
BERENSTEIN BEARS go to the fair. £24.99 (810 0076)
BRER RABBIT AND THE TAR BABY £9.99 (690 0452)
CARTOON CARNIVAL (DV) Classic cartoons from
Hanna Barbera. £19.99 (8100165)

CARTOON JUKEBOX £24.99 (690 1102)
CHILDREN'S MUSICAL THEATRE £24.99 (690 0082)
EMPEROR’S NEW CLOTHES £9.99 (690 0422)
FACE KITCHEN £29.99 (811 0002)

HOW THE CAMEL GOT HIS HUMP £9.99 (690 0212)

Phone, write or fax orders to :

XK

XDRA

Unit B9, Seedbed Centre
Wyncolls Road
Colchester

Essex (04 4HT

]

Tel : 01206751143
Fax : 01206 751198

L

PHILPS.

nroe Cd= FREE. Spend £50 and get your chioice of Karaoke Klassics disc too. Spend £100
foyd=Webher s Premiere;, the Greamof Clapton or Tina Turner’s Rio ‘8. To 31/1/95.

MORE DARK FABLES FROM AESOP £24.99 (690 0862)
MOTHER G RHYMES TO COLOUR £7.99 {690 0162)
PAINT SCHOOL 2 £19.99 (690 0022)

RICHARD SCARRY’S BUSIEST £24.99 (690 0382)
SANDY’S CIRCUS ADVENTURE £24.99 (690 0222)
SANTA CLAUS’S MICE £15.99 (811 0012)
SHIPWRECK About electricity. £24.99 (811 00250
SOUNDTRAP About sound. £24.99 (811 0032)
STORY MACHINE STAR DREAMS £24.99 (690 0242)
TELL ME WHY 2 £7.99 (690 0042)

| TOW'S MAGIC PICTURE SHOW £24.99 (811 0009)

WACKY WORLD OF MINI GOLF £19.99 (810 0135)
ZOMBIE DINOS £34.99 (811 0018)
STICKYBEAR MATHS £24.99 (810 0064)

GAMES

ALICE IN WONDERLAND £29.99 (690 0652)
ALIEN GATE £19.99 (810 0042)
BACKGAMMON £9.99 (690 0392)
BATTLESHIP £29.99 (690 0332)

CAESAR’S BOXING (DV) £49.99 (810 0143)

| CAESAR’S GAMBLING £24.99 (690 0272)

CD SHOOT £29.99 (811 0014)
CONNECT FOUR £19.99 (690 0202)
DEFENDER OF THE CROWN £9.99 (690 0692)

1| DRAGON'S LAIR 1 (DV) £49.99 (8100181}

EARTH COMMAND £34.99 (810 0072)
ESCAPE FROM CYBERCITY £39.99 (690 0712)
HOTEL MARIO Save the princess from the evil
Bowser. £34.99 (810 0090)

INCA £39.99 (8100126)

INTERNATIONAL TENNIS OPEN - 2 PLAYER
Requires 2 controllers. £39.99 (810 0082)
KETHER £34.99 (8100128)

LASER LORDS £39.99 (690 0742)

LINK: THE FACES OF EVIL £29.99 (810 0080)
LORDS OF THE RISING SUN £39.99 (690 0982)
MAD DOG MCCREE (with gun) Live-action video
game set in the wild west. Due October. £call
MEGAMAZE £19.99 (810 0083)

MYSTIC MIDWAY RIP £34.99 (690 1522)
OTHELLO £24.99 (8100163)

PALM SPRINGS OPEN £39.99 (690 0132)
PHANTOM EXPRESS £29.99 (8100178)
PINBALL £29.99 (690 0342)

POWER HITTER Baseball £34.99 (811 0017)
SARGON CHESS £29.99 (690 0302)

SPACE ACE (DV) £49.99 (810 0073)

STRIKER PRO  The first full soccer game to appear on
CD-i. £29.99 (811 0044)

SURF CITY Sing along to the superb music of the
Beach Boys. £15.99 (810 0091)

TETRIS £29.99 (690 1882)

TEXT TILES £19.99 (690 0432)

THE 7TH GUEST (DV) £49.99 (811 0040)

| VIDEO SPEEDWAY motor racing. £29.99 (810 0011)

VOYEUR (18) Adult whodunnit. £39.99 (810 0162)

| ZELDA: WAND OF GAMELON £29.99 (810 0096)

| MUSIC

ANDREW LLOYD WEBBER (DV) The Premiere
Collection. £15.99 (810 2001)

ANTISTATIC £15.99 (810 0170)

BON JOVI [DV) Keep the Faith. £15.99 (810 2003)

(| BRYAN ADAMS Waking up the Neighbours.
| | £15.99 (810 2002)
- | CLASSICAL JUKEBOX (690 0052)

CREAM OF CLAPTON (DV) £15.99 (083 8624)
CURE SHOW (DV) £15.99 (087 7424)

DAVID BOWIE: THE VIDEO COLLECTION (DV/VCD)
£19.99 (491 2842)

ESCAPE £15.99 (8100117)

JAMES BROWN £15.99 (811 0006}

JAZZ GIANTS £15.99 (90 0962)

KATE BUSH: THE WHOLE STORY *94 (DV/VCD)
£19.99 (491 2882)

LOUIS ARMSTRONG £15.99 (690 0312)
PAVAROTTI £15.99 (690 0402)

PINK FLOYD: SOUND OF THUNDER (DV/VCD) Two-
disc set. £19.99 (491 2752)

PRELUDE For art lovers. £15.99 (811 0038)

QUEEN: GREATEST FLIX 1 + 2 (DV/VCD)

Freddy Mercury and the boys strut their stuff. Includes
a 16-page booklet. £24.99 (491 2712)

STING: TEN SUMMONER'’S TALES (DV)

£15.99 (089 5664)

TINA TURNER - RIO “88 (DV) Sell-out concert in
Rio '88. £15.99 (083 3404)

TINA TURNER: SIMPLY THE BEST "94 (DV/VCD)
£19.99 (491 3032)

THE THREE TENORS IN CONCERT (DV) Conducted by
Mehta. £15.99 (071 4274)

THE WORLDS OF... [DV) Five top bands from the
Rhythm King label. £15.99 (811 0038)

TODD RUNDGREN: NO WORLD ORDER

Interactive music disc. £15.99 (810 0159)

| PolyGram, MGM/UA.
BLACK RAIN Douglas and

OTHER CD-i PRODUCTS
DIGITAL VIDEO CARTRIDGE

Need a Digital Video Cartridge for

your Philips CD-i player? Then call us to

order. We have a few at the old price of
£149.99

CD-i BOOKS Read and learn about CD-i. For
everyone interested in how CD-i works, here is the
perfect explanation - 'Introducing CD-i'* at £16.95.
Also available in this book series are 'The CD-i
Design Handbook' and 'The CD-i Production
Handbook' both at £21.95.

The above is a selection. Other childrens titles, plus latest release CD-i Games and
Video CD Movies, plus Business Training discs. We specialise in mail-order CD-i

Digital Video and all-platform Video CD discs.

Also CD-i hardware/software

packages for Video Games (£449.99), Video Golf (£449.99), Sailing (£349.99),
Personal Development (£349.99) and Karaoke (£299.99). Send for full catalogue
or telephone or fax orders with card details. Same day despatch normally. Discs
P+P £2 UK, £5 overseas. Packages £10 UK, £call for overseas. Reseller enquiries
welcome for certain products. Reglar customers please note new address.

Name and Address

PRODUCT ...

PRODUCT ...

PRODUCT ...

PRODUCT

CHOICE OF FREE KARAOKE TITLE
CHOICE OF FREE ‘€100’ TITLE

INFO & REFERENCE

A CHILD IS BORN Provides a detailed look at the
whole process of reproduction. £29.99 (810 0050)
ART OF THE CZARS £34.99 (690 1052)

CREATE YOUR OWN CARICATURE £29.99 (811 0001)
COMPTON'S INTERACTIVE ENCYCLOPEDIA The
entire 26 volumes on one disc. £139.99 (810 0047)
FOOD OF FRANCE £24.99 (810 0055)

HARVEST (VAN GOGH) £29.99 (690 0282)
PLAYBOY COMPLETE MASSAGE (DV) Full DV
demonstrations. £24.99 (810 0088)

PRIVATE LESSONS: CLASSICAL GUITAR

£49.99 (8100013

PRIVATE LESSONS: ROCK GUITAR £49.99 (811 0030)
REMBRANDT £15.99 (690 1542)

RENAISSANCE OF FLORENCE £34.99 (690 0362)
RENAISSANCE GALLERY £34.99 (690 0442)
STAMPS £7.99 (690 0012)

THE FRENCH IMPRESSIONISTS £34.99 (690 0462)
THE JOY OF SEX (DV]) £29.99 (811 0008)

THE ULTIMATE NOAH'S ARK £24.99 (811 0031)
THE LIFE ASTROLOGY Your daily horoscope.

£24.99 (8100134)

TIME LIFE PHOTOGRAPHY £39.99 (690 0172)
TREASURES OF SMITHSONIAN £39.99 (690 0102)
WORLD OF IMPRESSIONISM £34.99 (690 0472)

FILMS (DV) Films from Paramount,

T RYING .

Garcia. £15.99 (811 1009)
FATAL ATTRACTION £15.99

1 (811 1008)

GHOST Swayze and Demi
Moore. £15.99 (811 1006)
INDECENT PROPOSAL
(DV/VCD) Demi Moore and
Robert Redford. £17.99

(811 1012)

THE CRYING GAME (DV/VCD)
£17.99 (088 9024)

THE KRAYS (DV/VCD) £17.99
(083 9104)

THE NAKED GUN (DV/VCD)
£17.99 (811 2001)

NAKED GUN 2 1/2 £15.99
(811 1002)

PATRIOT GAMES Harrison
Ford as a former CIA analyst.
£15.99 (811 1004)

STAR TREK VI £15.99

(811 1007)

THE HUNT FOR RED OCTOBER
Submarine thriller with Sean
Connery. £15.99 (811 1003)
TOP GUN' Stars Tom Cruise
and Kelly McGillis.

£15.99 (811 1001)
WAYNE'S WORLD £15.99
(011 1005)

A FISH CALLED WANDA
[DV/VCD) Stars John Cleese
and Jamie Lee Curtis. £17.99
(811 2003)

SLIVER (DV/VCD) Sharon
Stone. £17.99 (811 2008)

Send to XDRA, Unit B9, Seedbed Centre, Wyncolls Road, Colchester, Essex CO4 4HT Tel

: 01206 751143

Fax : 01206 751198

SHIPPING & HANDLING
TOTAL AMOUNT OF PURCHASE

Payment method: [ ] Visa [] Access [ ] Cheque (Payable to XDRA)

Card no

Please send me information on Business Training CD-i [_]

Expiry date

| am a reseller of CD discs. Please contact me re XDRA's products [ ]

Signature

I am over 18 years of age []

All prices include VAT. Government and Education orders welcome. Prices, specifications and offers are subject to change. Mail order only. All orders will be fulfilled within 10 days unless otherwise
specified. All trademarks acknowledged. Some software packaging may be different from that shown.




VIDEO CD

(DV 0002 JOHN CARP

CDV 0003 VICTIMISED*

(DV 0004 THE OUTLAW
(DV 0005 TURKISH DELIGHT*
(DV 0006 BEYOND THE LAW
CDV 0007 BRUCE LEE FIGHTS BACK

FROM THE GRAVE*

BRUCE LEE THE MAN OF THE MYTH*
SARAH VAUGHAN - THE DIVINE ONE
JOHN COLTRANE

LADY DAY -

THE MANY FACES OF BILLIE HOLIDAY
RAY CHARLES - THE GENIUS OF SOUL
CELEBRATING BIRD -

THE TRIUMPH OF CHARLIE PARKER
SATCHMO - LOUIS ARMSTRONG
_THE BOLSHOI - SWAN LAKE

THE BOLSHOI - THE NUTCRACKER
PAVAROTTI IN CONCERT IN CHINA
ROCK LEGENDS 1

ROCK LEGENDS 2

THE BLUE NOTE - TOO HOT FOR MTV*
EYEWITNESS - CAT

(DV 0008
CDV 0009
(DV 0010
DbV 0011

DV 0012
DV 0013

DV 0014
CDV 0015
DbV 0016
CDbv 0017
DV 0018
CbVv 0019
CDV 0020
CDV 0021

£12.99
£12.99
£12.99
£12.99
£12.99

£12.99
£12.99
£14.99
£14.99

£14.99
£14.99

£14.99
£14.99
£14.99
£14.99
£14.99
£12.99
£12.99
£12.99

£9.99
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J&‘)"U(ﬁt TS

THE MAN «THE MYTH §

<€ » EYEWITNESS

U] r\ \(J' ] }
==] MAGICAL DUO EVER 4RO\
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N
w\_\

POLICE

STOP

M OR WE' LL Sl

SHOOT!

(DV 0022
(DV 0023
(DV 0024
(DV 0025
(DV 0026

(DV 0027

(DV 0028

(DV 0029
CDV 0030
CDV 0031
(DV 0032
(DV 0033
(DV 0034
(DV 0035
(DV 0036
CDV 0037
(DV 0038
(DV 0039

(DV 0040

CDV 0041

£9.99
£9.99
£9.99
£9.99
£9.99
£9.99

EYEWITNESS - SHARK
EYEWITNESS - HORSE
SUPERMAN

DAFFY DUCK & FRIENDS
BUGS BUNNY & FRIENDS
POPEYE

ROD, JANE & FREDDY

IN A WINTER WONDERLAND
PIN UP GIRLS*

THE PLEASURE OF SEX* £12.99
THE WAR YEARS - EUROPE IN FLAMES £12.99
THE WAR YEARS - THE YEARS OF VICTORY £12.99
ABOVE THE LAW £12.99
POLICE STOP OR WE’LL SHOOT! £12.99
GO FISHING MASTERCLASS £12.99
TOM O'CONNOR’S FUNNY SIDE OF GOLF  £12.99
HISTORY OF THE WORLD CUP £12.99
BODYPLAN £12.99
RAQUEL WELCH LOSE 10lbs

IN THREE WEEKS

CHRIS TARRANT'S CRAZY WORLD
OF HOME MOVIES

PENN & TELLER

£9.99
£12.99

£12.99

£12.99
£12.99

* Denotes 18 Certificate titles. Only available to persons over 18.

Please add £1 per Video CD for P&P within the UK. Please add £2 per Video CD for P&P overseas. Please allow 28 days for delivery.

Available from all Video CD stockists and through
our Credit Card Hotline - 081-503-0589

CD Vision Limited, Bedford Chambers, The Piazza, Covent Garden, London WC2E 8HA.

Registered in England No. 2896044.




