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At last, an element of
common sense seems to
have pervaded the com-
plex and confusing world
of multimedia.

I refer, of course, to the
news that several of the
world’s leading electron-
ics companies have
agreed a new, cross-plat-
form standard for films
and music videos on com-
pact disc known as Video CD.

This has to be good news for the industry
and consumers alike. As the number of CD-
based hardware systems mushrooms by the
minute, the poor old consumer could be for-
given for being completely baffled. Is CD-
ROM compatible with CDi? Can a CDi disc
play on an Amiga CD327? Can | watch Digital
Video films on my PC?

A quick trip to any of the big name high
street electrical retailers will prove what
many of us already know - that even the peo-
ple selling the systems don’t really under-
stand what is going on.

The advent of Video CD should help clarify
the situation. In future, any CD disc produced
to the Video CD White Book standard (see
News) will play on a variety of platforms.
These include Philips’s CDi, the Amiga CD32
and 3DO when fitted with a Digital Video car-
tridge, and PCs and Apple Macs fitted with an
MPEG decompression board.

In plain English, you will be able to buy a
Video CD film and play it on any one of the
above sysiems.

This has to be good news for everyone,
including CDi owners. By agreeing on a multi-
platform standard, the industry has immedi-
ately increased the market for Video CD soft-
ware a hundredfold. It is estimated that by
the end of 1994, there will be one million
units capable of playing Video CDs.

This can mean only one thing: more films
and music videos being released on CD. So
CDi owners won’t have to rely solely on soft-
ware from Philips for their entertainment.
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.~ /Rise of the Robots signed
to CDi; Video CD releases
unveiled; Philips announces DV
bundle for £499

) SPACE ACE
“ ) Dexter Fletcher meets his
namesake in a celebrity show-
down as he battles the evil
forces of Borf

- DON BLUTH

_|\_° 'Dom Foulsham talks to
HoIIywood animation guru Don
Bluth, the man behind Space
Ace and Dragon’s Lair

& I ADVENTURE
Mat Toor scrutinises the latest
Nintendo title from US software
house Viridis. It’s a winner

music, games, Photo CD and Video €D

YV —PETER
° GABRIEL
All About Us, the award-winning
video from Peter Gabriel, will be
coming to CDi later this year.
Andy Stout takes a look

'I'ECI-INICAI.

AlI you ever wanted to
know about Digital Video, Dolby
Surround Sound and Video CD

o ) STING
) The legendary super-
star talks to his old mate Bob
Geldof and earns a few bob
busking on the Tube

' READERSHIP
_SURVEY
Recelve a free copy of Time Life
Astrology by being one of the
first 50 people to reply to our in-
depth questionnaire

NPLAYER'S
.~ GUIDES
Handy hints and tips on Laser
Lords and Link (part 2) from our
very own games supremo,
Darren Hedges

f;J 'TI.ET'I'ERS
/ Readers’ views, news,
Ioves, hates and complaints
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RISE OF THE

ROBOTS

ise of the Robots, the out-
standing new beat ’'em up
from Mirage, will make its

debut on CDi at the end of this
year.

Philips has licenced worldwide pub-
lishing rights for the game on CDi
from Mirage Technologies
(Multimedia).

“We are delighted that Mirage, one
of the true innovators in CD games
development, has decided to devel-
op Rise of the Robots for the CDi
format,” says Julian Lynn-Evans,
senior vice-president, Philips Media
Games. “The advanced function-

FIRST VIDEO €D
TITLES UNVEILED

" “.‘
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he first commer-
cially available
Video CD discs will

be released this spring.
British CD manufacturer
Disctronics has teamed
up with partner Castle
Communications to pro-
duce the world’s first
three Video CD titles,
which means they will
play on a variety of hard-
ware platforms, including
a CDi fitted with a Digital
Video cartridge.

Castle’s first three titles
are Pavarotti, Nessun
Dorma; the History of

ality of CDi will add an
increased sense of
reality to what
is already an
incredible
title.”

Aviation, Part 1; and
Dinosaurs, Myths and Reality.
These will be followed by Tour
of the Universe (an introduc-
tion to astronomy), One Small
Step (the story of man’s race
to the moon) and D-Day, an
historical account of the
Normandy landings.
Disctronics’s general manager
John Metcalf reckons there
could soon be 50 Video CDs
available. Disctronics is also
working with the Arts Council
and Pascavision in France to
produce a Video CD version of
the Opera Imaginaire VHS
video. (For futher details read
our feature on pages 36-37).
Record companies BMG and
PMI have already announced
that they will release a selec-
tion of their best-selling VHS
music videos on Video CD.

o~

Rise of the Robots is the ulti-
mate combat game - created
using bespoke 3D modelling
software that produces high
quality ray traced graphic
images. The CDi version of the
game is being developed by
Mirage’s in-house programming
team, Instinct Design.

The team, which is headed up
by former Bitmap Brother Sean
Griffiths, was formed in 1992
with a brief to develop high qual-
ity titles that stretch the techni-
cal capabilities of the new CD-
ROM based machines.

“It’s not a conventional beat ’em
up,” says Griffiths. “We’re using
robots that fight and act unusu-
ally, with a very high level of arti-
ficial intelligence that has never
been seen before.”

The game is set in Metropolis 4,
a city of the future run almost
entirely by robots. The
Electrocorp building is where all
the miltary and industrial robots
that drive the city are manufac-
tured. But it all goes horribly
wrong. The main robot in charge
of production - the Supervisor -
is affected by a severe ego virus
and turns violent. So the compa-
ny sends in a Cyborg to deal
with the matter.

The Philips CDi version will play
on all CDi players, but owners of
the Digital Video cartridge will be
able to access an enhanced ver-
sion on the same disc. The DV
version will include enhanced
gameplay, additional cinematic
sequences and also information
on the making of the title.

“Not only is Rise of the Robots
the flagship of the Mirage portfo-
lio, but we also believe it will be
a benchmark for games of this
type in the future,” says Peter
Jones, Mirage’s managing direc-
tor. “The CDi system - with its
excellent graphics capability - i
the ideal platform for this stun-
ning new game.”
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THUM

BELINA

ARRIVES ON CDI

pice Multimedia is
to produce a CDi
“edutainment” title
based on the
forthcoming fea-
ture film of Hans Christian
Andersen’s classic fairy tale,
Thumbelina. Warner Brothers
will release the film in Europe
this summer. Spice will produce
its interactive CD on CDi and
both PC and Apple Macintosh
CD-ROM for worldwide release
in the autumn.

Animation on the film is by Don
Bluth, the man behind Space
Ace and Dragon’s Lair (see inter-
view, page 16).

Spice will have access to all the
animation cells, backgrounds,
dialogue and music used in the
film as a basis for its interactive
title for children.

The disc will retell the story of
the film while providing opportu-
nities for children to interact with
the characters by colouring,

reading, singing along and
counting.

“Don Bluth’s animation studio in
Dublin is recognised as one of
the finest in the world, and we
are delighted to be working with
such a distinguished partner,”
says a spokeswoman for Spice.
In a separate development,
Spice is developing a CDi ver-
sion of the top-selling board
game Atmosfear, the number
one board game sold in the UK
last Christmas.

The company is working with the
game’s developer, Sydney-
based A Couple A Cowboys -
on an interactive version of the
game. It will be even more terri-
fying than the original, with
game host The Gatekeeper
determined to make sure there is
no chance of fair play.
Atmosfear: Welcome to the
Other Side will appear on CDi
and CD-ROM in time for
Christmas 1994.

lectronic Sound and
Pictures in Cambridge
is working with The

Shamen to produce an inter-
active music title on CDi which

will be available later this year.
“It is a co-production between
The Shamen and ourselves,”
says ESP managing director
Graham Brown-Martin.

The Shamen’s manager,
Charlie Cosh, adds: “We are
hoping to launch the disc in
the autumn. It will be based on

arclays Bank, cat-
alogue specialist
Freemans and
travel agency Page
& Moy are conducting a home
shopping trial with Philips
using CDi technology.

Three CDi discs have been
produced for the trials. Page &
Moy has created a cruise
directory; Freemans the
Complete Essentials clothes
catalogue; and Barclays a
Financial Health Check.

For the first part of the trial,
the consortium has contacted
existing CDi owners. To date,
around 5,000 people have
responded.

“We are absloutely gobs-
macked by the response,”
says Page & Moy director
Malcolm Davies. “Our aim is to
see if multimedia will work as
a home shopping medium.”
Participants, who must have a
DV cartridge, will receive the
three discs and will be asked
to complete a simple ques-

D)
=

existing video footage and
material from the last two
albums, with various remix-
es and interactive elements
added. We are still in the
process of choosing the
material we will use.”
Brown-Martin and his team
have also developed a Nine
Inch Nails demo which is
being developed into an
interactive CDi title. ESP is
working on a number of oth-
er interactive music titles.

tionnaire. Each disc gives
information on the goods or
services offered by the partici-
pating retailers.
The three home shopping
discs were undergoing final
testing at the time of going to
press, and are expected to be
sent out shortly.

The Homestead project, as it
is known, has been funded to
the tune of £5m by the EC.

t’s showtime again. Philips
Iwill be exhibiting at the
European Computer Trade
Show in London this month,
which opens on 10 April at the
Business Design Centre in
Islington.
Although the show is a trade-
only event, it is a major launch-
pad for new titles which will be
released later in the year.
We hope to see some of the
exciting new games, films and
music videos that will soon be
available on CDi.
We will bring you a full report
from the Philips stand, and the
rest of the show, in the next
issue of CDi Magazine.
Issue 6 will be published on 2
June 1994.
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FILM-STYLE RATINGS
for computer games

ew computer
games will carry
film-style age rat-
ings from the begin-
ning of May to help parents
determine the suitability of titles
for their children.

Under a pan-European.scheme
proposed by the European
Leisure Software Publishers
Association (ELSPA), games will
have labels on the packaging
showing which age groups they
are suitable for. The age brack-
ets are: under 10; 11 to 14; 15 to
17; and over 18.

The ratings, set by the Video
Standards Council, will be based
on factors such as the amount of
sex and violence in each game,
not its level of difficulty.

“Our aim is to give parents more
information on computer
games,” says ELSPA chairman
Mark Strachan. “Video and com-
puter games are unique in that,
unlike previous generations’
toys, parents tend to find them
complex and inaccessible and,
as a result, have viewed them
with a certain amount of unwar-
ranted suspicion.”

Member companies of ELSPA
include Philips Interactive Media
UK, Sega and Nintendo.

The computer games industry
has been forced to adopt a form
of self-regulation after repeated
complaints about the level of

6 CDi Magazine

violence in certain games.
British members of ELSPA
have also agreed to be bound
by the Video Standards
Council Code of Practice.
This is intended to ensure that
computer games are supplied
to the public in a responsible
manner.

Although new games sold
from May onwards are
expected to carry the ratings,
existing games already in
store will not necessarily do
so. The labels will only offer
guidelines to parents and
shop staff - they will not have
any legal backing.

Examples of ratings on exist-
ing titles are as follows: FIFA
International Soccer (0-10);
Jurassic Park (11 upwards);
Street Fighter 2 (11 upwards);
Mortal Kombat (15-17).

Any games which contain
“significant” elements of
human sexual activity have,
by law, to be submitted to the
British Board of Film
Classification (BBFC) for a
proper film rating.

Philips has already submitted
two CDi titles, The Joy of Sex
and Voyeur, to the BBFC for
classification. They both have
an 18 rating.

Parents who object to a
game’s rating should contact
the VSC on 081 566 8272.

r
For Ages « Pour Ages » Para Afios ¢ FiirJahren
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COPYRIGHT © 1993. EUROPEAN LEISURE SOFTWARE
| PUBLISHERS ASSOCIATION. ALL RIGHTS RESERVED

CLUEDO

GETS READY FOK ACTION

3T Productions has just completed filming the drama
sequences for its CDi version of Cluedo, the classic
murder mystery game from Waddingtons.

Work began on the title last year (see issue 1) and it
is now due for release in time for Christmas.

Filming of the Digital Video sequences took place at
Arley Hall in Knutsford, Cheshire, with a cast includ-
ing Joan Sims as Mrs White and John Standing as
Colonel Mustard.

Players can witness flashback scenes in any of the
rooms, ask characters for statements or alibis, and
even examine evidence in order to gather clues. Live
actors will move across the screen on a three-dimen-
sional set.

The double disc game contains around 100 minutes
of DV sequences, and there are six different story-
lines, each with four possible outcomes. 3T is cur-
rently deciding if it should release the game as a
double pack, or as two separate discs.

As soon as the final version is ready, we will get one
of our top games reviewers on the case to bring you
a sneak preview.
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PLAYER AND DV CARTRIDGE

for £499

Philips is to unveil a new bundle package this month with
the 210 player, Digital Video cartridge and Caesar’s World
of Boxing selling for a combined £499.

The price is aimed squarely at American rival 3DO, which
is expected to launch its player - without the DV module -
for the same price in Europe. It will make CDi the cheap-
est Digital Video system on the market and represents a
saving of £100 over buying each item separately.

Philips’s decision to bundle the DV cartridge with a CDi
player should help boost sales of DV films, music videos
and games.

As an alternative, Philips is also offering the CDi 210 play-
er with two games, International Tennis Open and Mystic
Midway, for £399 (without DV cartridge).

SIGMAVAD B SECIIRTC
CD-ROM KIT

igma Designs has added Sigma’s chairman Thinh Tran
CDi compatibility to its says: “With the ability to play
ReelMagic PC CD-ROM

upgrade Kkit.

Philips’s CDi Digital Video titles,
The ReelMagic board already

a whole new area of software
enables PCs to play back full

content will play on the
ReelMagic platform. Philips has
screen, full motion video from a
standard CD.

done an exemplary job in provid-
ing top-notch titles for CDi.”

It now also

enables them to

play CDi discs,
including music
discs such as Bon
Jovi: Keep the
Faith, and films
such as Top Gun.
To make it work,
the board must be
used in conjunc-
tion with a 386 PC
with 150K/second
CD drive (mini-
mum require-
ment), a free 16-
bit expansion slot
and a compatible
video board. It
costs £400.
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WWEF LAUNCHES
PHOTO €D TITLE

Nature Under
Threat, the
Photo CD disc
produced by
the World Wide
Fund for Nature
in conjunction
with Philips, is
now available.
The disc has
been in develop-
ment since the
middle of last

year, and is now on sale for £9.99. It contains
250 high quality photographs, 30 minutes of
narrative and an introduction by actor and
naturalist Bill Oddie.

One added advantage of the title is that sales
of the disc will help raise funds for the WWF’s
work all over the world, with a royalty on each
disc sold going towards the cost of different
projects. The disc also contains an applica-
tion form for WWF membership if you wish to
join. (See review, page 25).
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sake in Space
Ace, the first
Digital video
game to be
releasecd on CDI

.
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ear diary, I've been
asked to do another
review for CDi
Magazine. Tiffany
from Philips has sent
over a new CDi player and a
copy of Space Ace, the first
Digital Video game to be
released, so let’s have a look.

Well, whoever designed this
game made an excellent choice
when naming the characters.
The Space Ace in question in
this game is called Dexter. Yes,
he could have been named after
loveable old me - but | doubt it.
Every time his name gets men-
tioned, which is quite often as
this game has tons of gorgeous
lip sync animation in it, | had to
respond. So when Kimberley
cries out “Save me Dexter”, |
was rushing over to the screen
saying “Fear not, oh beautiful
one, | am here!”

Actually, the Dexter in this
game was a bit of a twerp, all
blond hair and bandy legs, much
more like my brother “Bottles”
than me. Yes, I’m much more
sophisticated than him, so |
would like to state for the record
that this character in no way,
shape or form is based on any
person, living or dead, namely
moi! Any such similarity is entire-
ly coincidental and copying will
result in prosecution. Anyway,
enough with the disclaimers and
on with the game.

(o)
EAVOURITGES?
It is quite possible that you
have already seen a version of
this game in the arcades. It’s the
sort of game you would need to
spend at least £50 on to get
through.

| also remember playing an
import version of Space Ace on
the SNES a while back, and
although the gameplay is very
similar to the SNES version, the
graphics are infinitely better on
CDi.

| remember myself and my
ragged band of testers being
rather impressed by the graphics
on the SNES game, so this ver-
sion is guaranteed to get a
crowd around you chuckling and
wowing in appreciation of the
crystal clear graphics.

Believe me, this makes
Disney’s Aladdin look like pencil
drawings. Now, there have been
LaserDisc games of this quality
around for some time. | think
Dragon’s Lair was the first and
the gameplay is very similar on
all of them. You have to move
the joypad at the right time and

Top: Ace/Dexter and Kimberley get themselves into all sorts of scrapes,
largely due to the actions of the dastardly Borf (middle). Bottom: watch
out for the dreaded Infanto Ray, which turns Space Ace into a wimp

in the right direction in order to
progress the character into the
next sequence. A wrong move
results in Dexter being obliterat-
ed in various and creative ways.
Believe me, young Dex gets
frazzled, shot, bludgeoned,
roasted, tickled to death, eaten
by monsters - you name it.

This is not your usual shoot
’em up type of adventure, it is
more like editing an interactive
film at very high speed. The

camera angles constantly
change and sometimes you are
left sitting and watching with lit-
tle to do. But anyone who dis-
misses Space Ace is spending
too much time talking about
video games and not enough
time playing them. So any
purists should stop reading now.
But you will miss out on a lot of
fun by being so snobbish.

I’'m glad to report that Space
Ace took less than ten seconds

to load and that was it - no
rebooting required. CDi seems
to be the only system that can
do this with games. Other com-
panies should take note!

IENDLOT:

Space Ace, defender of jus-
tice, truth and the planet earth, is
being attacked by the evil com-
mander Borf, or is it Gorf or
Dorf? | can’t tell with all these
American accents, anyroad,
when Dexter is struck by the
dreaded Infanto Ray he is
reduced to the size of a child.

You must struggle with
Dexter to help him regain his
manhood, destroy the Infanto
Ray and defeat the evil Borf. Be
valiant - the fate of the earth is in
your hands.

At the beginning of the game,
you find Borf’s ship, but the
main beam zaps Kimberley
aboard and Borf attempts to
blast young Dexter into vapour.
You need to be really fast, but
jump left, right, left using the
Touchpad, then two fast lefts to
reach your spaceship and whack
the energiser button two as fast
as possible.

The hero music has begun.
Dexter needs to draw his gun,
be ready to hit button one
repeatedly, then make a quick
jump to the right. Some evasive
action is required now, so jump
left then right, then fire. Two
hard lefts and you should reach
the next level.

That sequence may sound
simple, but as it took me about
two hours to figure out, | reckon
it’s worth passing on.

Please note that | had no
instructions. Anyway, you should
have got the hang of things by
now, so no more coaching.
Negotiate the asteroids and land
safely aboard. Dexter has to
avoid several lasers which melt
him into a puddle. If you are par-
ticularly unlucky, you may get
eaten by the green dogs, but if
you hit button two when Dexter
activates his go-go gadget
watch, you will energise him
momentarily back into his
macho persona.

You can then deal with the
dogs like they are puppies - until
they morph into robots, that is,
and zap Dex back into his pre-
pubescent self. He is dumped
off the ship, then it’s a matter of
blasting at droids and dodging
across the burning bridges.
Once old X-ray Dex regains his
spacecraft, there’s more Luke
Skywaliker type action when he
flies back onto Borf’'s ship,
catching occasional fleeting
glances of his beloved
Kimberley.

CDi Magazine ©



Top: if, like our
man Fletcher,
you find yourself
lusting after the
gorgeous
Kimberley, take
a break - or a
cold shower.
Middle:
Kimberiey is
blasted aboard
Borf’s ship and
you must rescue
her. Right: fail to
move quickly,
and you’re in for
a very nasty
shock. Ouch!
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As | write, it’s getting quite
late and Kimberley is by now
starting to look quite attractive.
I’m starting to worry about
myself. No, it’s alright, there’s
nothing wrong with liking a car-
toon fantasy woman. Enough
people fancied Jessica Rabbit,
didn’t they?

It’s just that I’'ve been playing
the game for hours now and it
keeps calling my name out all
the time, so being the method
actor that | am, I’'m starting to
think that | really am Space Ace.
That’s my excuse, anyway, and
I’m sticking to it.

Back to the plot. Once back
aboard Borf’s ship, there is a
hectic battle on motorbikes. If
you manage to beat the baddies,
all Kimberley has to say on being
rescued is “Dexter, you're late”.
Then there’s a funky bit where
they roller skate to Borf control
for the final confrontation, in
which you have to detroy the
Infanto Ray and escape without
leaving Kimberley behind.

To the uninitiated, Space Ace
can seem impossible, but that is
only because the gameplay is
very different from what we are
led to expect.

Once you start to suss out the
moves, the game becomes
enthralling and very fast paced.
It’s like watching a cartoon film
played out in front of you and as
a result any spectators will be
just as gripped.

| must admit that every time |
played this type of game in the
arcades, my character lasted
about two seconds and | was
left cursing at the waste of
money. But having a bit of time
to play Space Ace on CDi at
home, | eventually began to fig-
ure the best route through.

Don’t get me wrong, this
game is very hard to master, but
that’s no bad thing if you want
the disc to last. The game flash-
es lights to guide you in the right
direction, tell you when to fire,
when to energise etc. But you
need impeccable timing to pull
this game off.

Having said that, once you
have mastered the controls the
game just takes off and
becomes a total adrenalin rush.
The concentration required
makes it all-consuming and the
constantly changing gameplay
draws you (and anyone else
watching) right in.

Kimberley never learns and
can be relied upon only to get
herself into more and more dan-
gerous situations. It's good the
way she sings some of her dia-




logue but her voice gets a bit
whiney after a while. | think that
Philips should get Tiffany who
works in their PR office to star in
the next production.

The sky s the ||m|t as far as
these types of graphic adventure
games are concerned. | can’t
wait until they produce a Manga
style game.

While excellent graphics
alone are not enough to sustain
most games maniacs like
myself, | must admit that Space
Ace has really whetted my

mered away at this game for
hours on end and | have still to
reach the finish.

You get a lifetime challenge
by the looks of it. This game is
very good value.

Tiffany is sending a despatch
rider over to take the machine
and game back in the morning. |
must admit | want to keep it.

The cartoon animation is so
good that it’'s worth watching on
its own. This is a great game and
| would say exactly the same
even if this wasn’t CDi
Magazine. It’s true. | challenge
anyone at Philips HQ to beat my

e TR e

appetite. | sat down and ham-

PLAYING TIPS

After starting the program,
the demonstration mode will automatically begin. The demo
runs for a few minutes then at the end a message invites the
player to “press any button to play”. If no action takes
place, the demo starts again. To start the game, simply
press any of the action buttons on your controller. The
game has started when the
player score screen
appears. This screen shows
your score and the number
of lives you have left. The
first scene will then load
automatically.

high score.

You do not
directly control all of Ace’s
actions, but you control his
reactions to the events that
happen around him. You
must decide in which direc-
tion Ace should move on
the screen, and when. To f|n|sh the scene successfully,
move the joystick in the direction of one of the flashing
areas to escape from danger. Timing is critical. All scenes
require more than one move. Don’t be surprised when you
see Ace in one scene and Dexter in another. When Ace has
been hit by the Infanto Ray, he suffers an “infantilisation”
process which turns him into Dexter. You will always begin
a new level as Dexter.

Ace’s movements are controlled by the joy-
stick on your controller. You may move Ace up, down, left
or right. To use Ace’s gun, press any of the action buttons
on your controller.

At the beginning of each game,
you have three lives. The game will end when you lose all
your lives or when you have completed all the scenes. To
exit the program, activate the No hotspot on the Continue or
Play Again? screen.

You can pause the game by
pressing an action button when the score screen appears. If
you press an action button again, the program asks if you
want to continue. Press Yes to continue, press No to exit
the game. If you do not press an action button, the game
will resume automatically after 30 minutes. Marks will be
deducted the longer the game is paused.

The six highest scores may be stored
in the player memory when the game is over. If your score is
higher or matches one of the top six scores stored already,
you can store your name and points.

GIRAEHIGS]

The real strength of this game is the visuals. The
animation is so good that you want to come
back so that you can see the next bit. The pic-
ture quality is crystal clear and far better than
anything you will see coming from a VHS tape.
Well drawn and pacily edited.

SN2

The orchestration is grand in the Star Wars style.
The effects, such as laser beams, explosions
and so on are great. No blips or simulations
here, it’s all real sounds and actors’ voices.
Dexter gets a bit annoying with his nasal tones.
Kimberley too.

Hard to master but worth sticking with. Once
you begin to figure out the moves, the pace real-
ly hots up. Quite addictive. Space Ace has won
me over to cartoon graphic-style adventure
games.

EASEROERUSIE]

Yellow lights flash along the way to guide you
and what at first seems impossible can usually
be figured out with a little patience. Loads very
quickly.

O/ ERAaCC

Good fun, especially if you are looking for some-
thing a little different in your gameplay. Don
Bluth and his design team should get an Oscar
nomination. If you have days to spare, then per-
ish earthling - you will never win!

CDi Magazine 11




TOM CRUISE < KELLY MoOILLIS

" 1aimaL viko on cou PHILIPS
BLACKRAIN £15.99 NAKEDGUN2". £15.99 STARTREKVI £15.99 TOPGUN £15.99
DIGITAL VIDEO TITLE DIGITAL VIDEO TITLE DIGITAL VIDEO TITLE DIGITAL VIDEO TITLE

SAVE£100
PLUS 10 MONTHS
INTEREST FREE
CREDIT ON PHILIPS

=[> > i
AT COMET.

PHILIPS 7 . i . LBMPACT DISC INTERACTIVE ok PHILIPS £OMPACT DISE INTERAETIVE

ZELDA £29.99 KETHER £34.99 PALM SPRINGS OPEN GOLF VOYEUR £39.99
CD-i CD-i £39.99 CD-i CD-i

Allitems subject to availability. All prices shown include VAT (except where indicated). Where a saving is stated, it is based on a previous price available at Comet for a period of 28 consecutive days in the previous 6 months or against a Manufacturer:
payments =10 months @ £40. Subject to status and cannot be guaranteed. Comet is a licensed credit broker for this service. Comet Group Plc, George Street, Hull. Ask for a written credit quotation at you



A WIDE RANGE
OF SUPERB
TITLES IN STOCK
TO CHOOSE

FRORM: INTERNATIONAL TENNIS MYSTIC MIDWAY R.LP. CAESARS WORLD OF
£34.99 CD-i £34.99 CD-i BOXING £49.99
DIGITAL VIDEO TITLE

PHILIPS (D-i 210 PLUS SOFTWARE PHILIPS (D-i 210 (Man. Rec. Price £399.99)

@ Indudes International Tennis @ Includes Caesars World of Boxing Digital Video Title
(Normally £34.99) and illustrated above (Normally £49.99)
Mystic Midway R.1.P. (Normally £34.99) Digital Video Cartridge (Normally £149.99)

©39955 £499-%7 [T

10 MONTHS INTEREST FREE CREDIT*

10 MONTHS INTEREST FREE CREDIT*
TOTAL SEPARATE SELLING PRICE £599.97

; LOWEST PRICES AFTER SALES OPENTIL8PM
GUARANTEED SERVICE WEEKDAYS
The lowest price guaranteed Your satisfaction guaranteed by Most stores open Sunday
with our Price Promise our specialist teams Ring Free on 0500 560570

CD-i gives you digital quality sound
and vision. With Digital Video Cartridge
you can see the latest films on

Digital Video or enhance selected software

with superb graphics. You KNow WHERE To COME.

lecommended Price or against an in-store price as indicated, except Comet, Birstall and Slough. *Interest Free Credit. 20% deposit then 10 equal monthly payments. 0% APR. For example: Cash price = £500. Deposit 20% = £100. Amount of
ical store. Prices correct at time of going to Press. However, Comet reserve the right to alter oramend prices or offers without prior notification. © Comet Group Plc. Cannot be reproduced without their permission.



14 CDi Magazine

“Ill""l. A
.

LenBEEEL
¥y

¢ i

4 )
&
\

Y @ ysUREN 2N
‘Eg%!; ; X
05 . p
o
~

):lm

’
"',\
*

Dragon’s Lair will go down in the history books.
In many ways, it was the precursor to the CD-
based video game revolution we are now wit-
nessing. The 12 inch laserdisc version of the
game, unveiled around a decade ago, was the
world’s first interactive video game.

It proved highly popular in the arcades. But you
could end up spending a small fortune playing
it, and many a parent must have wondered
where all their children’s pocket money was
going. s

Ten years on, and Philips has neatly solved the
problem. Soon you will be able to buy Dragon’s
Lair on CDi, so you will be able to play at home
for hours on end without exhausting your sup-
ply of small change (assuming, of course, that
you have a CDi player).

So what’s it all about, then? Dragon’s Lair is a
fantasy adventure where you become a valiant
knight on a quest to rescue Princess Daphne
from the clutches of an evil dragon. You control
the actions of an intrepid adventurer, Dirk the
Daring. :

Dirk has to find his way through the castle of a
dark wizard who has filled it with dangerous
obstacles and monsters. There are 42 rooms in
total, but you only have to get through 18 of
them to win. In the mysterious caverns below
the castle, your odyssey continues against the
awesome forces that oppose your attempts to
reach the Dragon’s Lair. Dirk’s success depends
on the skill of the player and the choices you
make as you send Dirk through the rooms, each
of which contains its own, cleverly devised peril.
You will come across a weird assortment of
characters, including the Giddy Goons, the
Smithee, the Crypt Creeps and the Lizard King.
As if that were not enough, you will be zapped
by burning swords, hit by whirlwinds and flying
skulls, scalded by erupting geysers and




scorched by fire-breathing dragons. Nice!

Like its sister title Space Ace, Dragon’s Lair is
the work of Hollywood animator Don Bluth.
Game design is by Advanced Microcomputer
Systems. The original cost $1.1m to make and
features stunning, full cell animation that cre-
ates cartoon-like images on the screen. Over
four months, 13 animators produced 50,000
drawings for a total of 27 minutes of full anima-
tion in the game.

“Because of the human shapes and the elabo-
rate, full artwork, we feel the game is easier to
watch for extended periods of time,” says Bluth.
“With the three-dimensional drawings, the con-
flicts and threats seem closer to actual human
experience. Also, the viewer is constantly being
trained to be wary of the innumerable threats
that surround him.”

The gameplay is similar to Space Ace - that is to
say, very, very hard. Sometimes you can control
Dirk and make him react to events around him,
at other times you watch the game like a car-
toon. You have to learn to move the controller at
the right time and in the right direction in order
to move to the next sequence.

If you fail, Dirk will be obliterated pretty
sharpish. This is not a game for the timid or peo-
ple with slow reactions.

Throughout the game, the poor, helpless
Princess Daphne will appear shouting “save
me”. You being the manly, heroic character that
you are, must not fail in your quest - or else.
Dragon’s Lair and Space Ace bring a new style
of game to CDi. Don’t expect traditional game-
play - these titles are very different from other
video games.

But the graphics are stunning - just feel the
quality and enjoy the cartoon graphics.

Cost: TBA

Available: TBA

CDi Magazine 15
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I PRESUME?

Dom Foulsham talks to the man behind the creation
of Space Ace and Dragon’'s Lair, legendary Hollywood
animator Don Biluth

nce upon a time,
during the mid
1800s, someone put
a penny into a coin-
slot and got to see,
through consecutive pictures
flipped before their eyes, a short
story. They decided to call them
moving pictures.

From there onwards, the road
forked. One direction was sign-
posted Hollywood, Cinema-
scope and Gone With the Wind.
The other direction was the
games arcade, with the advent
of Pinball, Space Invaders, Pac
Man and “that” tennis game with
the vertical moving bats that
went blip/blop/blip.

Around 130 years later the
two worlds joined, with the
development of the first animat-
ed (moving picture) interactive
arcade game. The precursor to
the CD, the 12 inch LaserDisc,
provided technology that was
fast enough to combine interac-
tivity with moving pictures. Full
colour, full detail Disney-style
classical animation was sudden-
ly put at the control of the
arcade-style joystick.

The game was called
Dragon’s Lair. It was a bizarre
mix. It was a motion picture car-
toon adventure about a medieval
knight, Dirk, in search of the
most royal babe, Daphne - pre-
sumably the digital damsel in
distress.

The game cost $1.3m to
make and raked in more than
$200m in arcade machine sales
and coin drops. It was an instant
success for Don Bluth, the fea-
ture animator whose classically
animated characters were cap-
tured on LaserDisc.

Soon after followed Space
Ace, a similarly interactive
adventure about a super-hero,
Ace, who must regain his man-
hood, free his kidnapped girl-
friend Kimberley and defeat the
evil (and incidentally blue) Borf.

This represented run-of-the-
mill work for your average super-
hero, but was nothing compared
to the mountainous challenge of
pulling together all the people
and the space age technology
that the game required. Bluth
explains: “As animators, we got
involved quite by chance. We’d
just finished the feature film The
Secret of NIMH. It was pretty
successful, but we wanted to
look for other areas to supply
our animation. With the arcade
revolution going on at the time,
we noticed that there was a
whole group of teenagers that
had spent their earlier years
watching our movies.

“We asked the question:
‘would they be at all interested in
this animation in the arcade?’, as
most of them were running away
from the nursery image of ani-
mated films. It was a real risk.
Dragon’s Lair was a very risky
side project. But we thought that
if we put the characters in con-
stantly life-threatening situations
and did it in a humorous way,
and added the interactive ele-
ment, then we might crack it.

“When the games finally went
out into the arcades, they did
phenomally well. We had people
writing letters, people spending
small fortunes working out how
to get down into the dungeons.
It was quite remarkable.”

Bluth insists, with a wry smile,
that he didn’t see any of the
money himself. It all
went to the
games manu-
facturers. “I
think we
were finally
looking at a
total income
of $350m. Not
bad for around
20 minutes worth
of animation!”

Unfortunately, the
LaserDisc was still a rather

unreliable platform for the game
and this, together with the then
declining arcade market, meant
that for the next ten years the
revolution in interactive motion
pictures was temporarily
shelved.

“l don’t think people had
nerve enough to go in there and
invest money in follow-up
games,” says Bluth. At the time
the arcades were in decline
and no-one could see a
market for them. The
hardware was some-
times unreliable and
the arcade owners
just didn’t want to
spend the money on |
a machine that
mightn’t work.

“This all hap-
pened after we had
completed Space
Ace, at a time
when we were
in the mid-
dle of

Dragon’s Lair II,” recalls Bluth.
“Ironically, movies became more
popular again, but | knew more
than anything else that the inter-
active revolution WAS going to
happen in the future, because
interactive visuals were some-
thing that, even then, were much
more exciting than just sitting
there and simply watching
something.”

“When the
games
went into
the
arcades,
they did
phenomally
well. It was
quite
remarkable.”
Don Bluth

CDi-Magazine 12



Above: screen shots from Don Bluth’s latest film project, an animated

version of Hans Christian Andersen’s classic fairy tale Thumbelina

Bluth feels the new audience
for interactive entertainment at
home will be much larger than
the original audience at the
arcades of a decade ago. “The
Philips CDi player is selling in the
US for $499. That’s not much
money at all. If you repeat the
sales across the world, you’re
looking at a huge market for the
software. Interactivity is the
future.

“Until now | have been hold-
ing off jumping on the bandwag-
on again because | didn’t want
to run into another brick walll |
wanted to wait until there was
hardware available that would

18 CDi Magazine

create an audience for new soft-
ware products. Unfortunately,
the development of any new
product is down to economics,
ensuring that investors get a
return on their money. But | am
so excited by what is happening
right now. | saw the advertise-
ment for CDi on the TV this
morning and it is the beginning
of a new world of entertainment.

“What I'd really like to see is
something like an interactive ver-
sion of Harrison Ford’s The
Fugitive, where perhaps the
decisions you make along the
way dictate which of a dozen
pathways you take and which

ending you see. That said, | still
think people will want to be told
a story when they watch a film.
The great thing about interactivi-
ty is that its just so close to what
life is all about - the idea that
your future is determined by
your immediate decisions. It’s
absolutely fabulous.”

The idea for Space Ace was
inspired, according to Bluth,
from his own experiences with
the themes from many of the
Walt Disney stories he has
worked on.

“l liked the Ugly Duckling
story very much, and | thought it
would work really well to have a
hero who is fighting against
odds that are stacked against
him. | think it sends a message
to all the ugly ducklings and
underdogs in this world that they
can take all that life has to throw
at them and still come out on
top. The way in which the char-
acter Ace can be changed into a
small kid by the Infanto Ray
kinda reflects some of the
knocks that we all take in life.”

In many ways it is the
strength of Bluth’s characters
that adds a completely new
dimension to video and comput-
er games. Characters that talk
back to you, smile at you, cry or
get squashed unceremoniously
under the doors of an intergalac-
tic battleship’s airlock seem to

point the way towards a more
human aspect to computer gam-
ing and interactive motion pic-
tures. This is a quality that has
been lacking among the rather
impersonal worlds of the kiddie
cartoon squeaks and poor quali-
ty graphics of traditional
shoot’em up games.

“We’ve given the player
someone to identify with, some-
one each of us sees in ourself or
would like to see there,” Bluth
says. “Ace is this huge hunk of a
man, he has a gorgeous, bright
girlfriend. We’d all like to be that.
He is also - after he gets zapped
by the baddies - a puny runt of a
teenager, the hapless kid with
the squeaky voice. We all know
that side of life too.”

So, a decade after the arcade
experience and the motion pic-
ture were brought together on
LaserDisc, they are now avail-
able in the home on CDi. Space
Ace will soon be followed by
Dragon’s Lair. Interactive films
are back under the joystick con-
trol of a new generation of video
junkies.

To what extent Dexter in
Space Ace and Dirk the Daring
in Dragon’s Lair are bold pio-
neers in a new world of interac-
tivity, or simply fleeting cartoon
characters back for a second
shot at the baddies, remains to
be seen. ;



Do N B L UTH is one of the leaders of the rebirth of classically animated motion pictures. Since

establishing his own animation studio in 1979, he has directed and produced six
motion pictures, beginning with The Secret of NIMH in 1982 and continuing with An American Tail, The Land Before
Time, All Dogs Go to Heaven and Rock-A-Doodle.

Born in El Paso, Texas, Bluth dreamt of becoming an animator. In 1955, after graduating from high school, he
Jjoined Walt Disney Productions as an assistant animator to work on Sleeping Beauty. He spent another year and a half
at Disney before moving to Argentina.

Later, after returning to the US; he gained a degree in English Literature at Brigham Young University.

Bluth returned to Disney in 1971 and worked on a variety of projects including Robin Hood, Winnie the Pooh and
Tigger Too, The Rescuers, The Fox and The Hound, Pete’s Dragon and The Small One.

While at Disney, he met Gary Goldman and in 1979 the two, along with 14 other artists, left Walt Disney
Productions to form their own animation company.

Bluth’s first project, a short called Banjo, The Woodpile Cat, earned several awards. He then
began to work on his lifelong dream - a full-length animated feature produced in classical
tradition. The film - called The Secret of NIMH - became an international box office success.

In 1983 Bluth, Goldman and John Pomeroy formed the Bluth Group to create Dragon’s
Lair, the world’s first LaserDisc interactive video game. Then came Space Ace. Soon after fol-
lowed a film deal with Steven Spielberg. The result was An American Tail, on which
Spielberg was executive producer. The film grossed $47m in the US alone, making it, at the
time, the highest grossing animated film on first release.

In 1986 Bluth worked with Spielberg and George Lucas on The Land Before Time
and promptly broke the previous box office record with the film taking $65m world-
wide. Further films followed shortly, including All Dogs Go to Heaven and Rock-A-

e Doodle in 1990. His next film is Thumbelina, an
animated version of the classic Hans Christian
Andersen fairy tale which will be released by

L

SRACERRA

classically
animated feature. The similarities
with cartoons like Scooby Doo
or He-Man are all there. The
clear plastic sheets called cells
on which the characters are
painted are used and pho-
tographed against painted back-
grounds in the same way.

However, classical animation
takes the technique further than
Saturday morning TV and many
of the films made since the
1950s (which equally never had
the depth and richness of the
truly classical style).

Warner Brothers in the US this spring and
Europe in the summer. An interactive
edutainment CDi title for children, based
on the film, will be released by Spice
Multimedia in the autumn (see News).
Bluth’s up-and-coming projects include
the feature films A Troll in Central Park and
The Pebble and The Penguin.

With strong characters, vivid
colours and unusual camera
angles, Space Ace, in the best
animation traditions, offers all
the hallmarks of classical anima-
tion. There are sparks from the
laser blasts, a white-hot glow
around flames and the zapping
of electricity.

Space Ace uses more than
300 colours of vinyl paint on
every frame, and with 25 frames
a second it took an estimated
750,000 drawings to complete
the game.

This number includes prelimi-
nary character sketches, story-

board sketches, final model
sheets of the characters and the
drawings to be painted in the
film, together with more than
500 meticulously painted back-
grounds.

In any film there are 24
frames of film (25 for TV) project-
ed on screen per second. So
with classical animation there
are 24 drawings of each animat-
ed object per second when the
camera is moving. When the
character is not moving, there
are 12 drawings per second.

Space Ace was filmed in its
entirety four times: once in

sketch form, once in rough
drawings that are animated,
once in final pencil animation
and once in colour.

At this point the film was
transferred to video tape and
programmed onto the LaserDisc
that was used for the arcade
machines.

For CDi the process was simi-
lar, but with modifications for
both the CD track searching of
the CDi players as well as the re-
encoding of the pictures into
MPEG 1, the type of data com-
pression used by Philips.

Space Ace on CDi costs £50.

CDi Magazine 19



The Digital CompaCt Cassette When it comes to sound
quality, for Sting “good” just isn’t good enough. He demands that his music is reproduced perfectly.
That’s why he is so impressed with Philips létest invention, DCC. A digital cassette with the pure
sound quality of a compact disc and the convenience of a compact cassette. There’s a

complete range of equipment, so you can play your DCC anywhere, in the home, in the car

or in the street. And don’t worry about your collection of ordinary compact cassettes, the beauty of

the DCC System is that it will play them too. DCC is already a big hit with the major record companies with hundreds of titles already

DIGITAL

available. So don’t make a mistake, choose DCC. For details of stockists and further information telephone 081-665 6350. & CcCC

IPACT CASSETTE

DCC 600 Player/Recorder

FW 91 DCC System

DCC 130 Portable

DCC 811 In-car
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Until now, the Nintendo connection has not
been the licence to print money that Philips
had counted on. Despite the classy heritage of
CDi titles such as Link: The Faces of Evil and
Zelda: The Wand of Gamelon, the games were
lackiustre affairs that appeared to have been
rushed onto the market.
But all that is about to change (cue dramatic
drum roll).
Zelda’s Adventure is shaping up to be the best
CDi strategy/role-playing game yet. Possibly
the best CDi title, period (and that includes
Voyeur and Kether). We only had a 70 per cent
fimished pre-production disc to play with, but
boy did it keep us happy.
So what has happened? Well, it seems that the
producer of Zelda’s Adventure, the California-
based Viridis, has cottoned on to the Achilles
Top: the action is viewed from  heel of CDi software up until now - gameplay. Or rather, the lack of it. (To be
above with a nod towards 3D fair to Philips, this criticism applies to most, if not all, CD-based software.)
isometrics. Above: enter your Now Zelda’s Adventure comes complete with the full menu of CDi ingredi-
name. Below: rivers and rocks  ents: photo-realistic graphics, digital audio sound, video clips and the
will block your progress inevitable hype. In this case it is Viridis’ po-faced proclamation that “Zelda’s
Adventure transcends anything ever done before in the video games world”.
S T y ameas  Um, keep taking the pills guys.
The truth is that while Zelda’s Adventure has
all the bells and whistles of a typical CDi
game, it never rests on its laurels. The game
is full of hidden depths, clever touches, and
extra details that add up to an experience
that is not only a feast for the ears and eyes,
but also the mind and - dare we say it - the
game-playing soul.
But enough ranting and raving. On to the
| mundane bits, like the plot and setting.
Zelda’s Adventure is an arcade adventure
based on the Nintendo characters Link - the
mischievous boy warrior - and the feisty
Princess Zelda. Once again the role of the
generic villain and all round bad egg is filled
by Ganon, Lord of Darkness.
In a neat twist to the standard Nintendo plot,
this time it is the man who has been cap-
tured and the woman who has to save him

22 CDi Magazine



(perhaps political correctness has finally
trickled down to the testosterone-charged
world of video games).

To release Link and free the Kingdom of
Tolemac from Ganon’s grip, Zelda must col-
lect the seven celestial signs, each of which
is hidden in a shrine guarded by Ganon and
his minions.

The game engine will be familiar to seasoned
arcade adventurers. There is the main screen
where the Zelda sprite resides - the action is
viewed from above, with the vaguest of nods
towards 3D isometrics - and an inventory
screen where you sort out your weapons,
maps and magic items. There is limited inter-
action with other characters - you cannot
talk to them, but they can, and will, bend
your ear about every subject under the sun.
This being a CD game, the talk is real talk
provided by real actors. Viridis claims there
are more than 100 speaking characters dot-
ted around the game.

The action involves Zelda exploring the var-
ied landscapes of Tolemac, taking out
assorted monsters, collecting goodies and ““\,- £ 2 .'

solving puzzles in her quest for Link and the ot 5 3

celestial signs. It may sound simple, but it is undenlably effective: the puzzles are well structured, the difficulty
curve is finely judged and the elusive “one more go” factor is here in spades. It really is addictive - it is a tough job
keeping your mitts off this game.

Where Zelda’s Adventure does break the mould with other games of its type is in the graphics. Viridis has played to
CDi’s undoubted strengths in this area - its ability to churn out static screens containing 16.7 million colours - and
overlaid these stunning terrains with all manner of real-time, colliding, interacting sprites.

And the landscapes are not merely dumb, decorative backdrops - the sprites can and do react to them: rivers and
rocks will block your progress, you can avoid enemy attacks by hiding behind trees, there is even a photo-realistic
maze you must navigate.

The sprites themselves vary in quality. The Tribble-like bad guys could do with some more frames of animation, for
instance, but the end of level bosses are fluid and BIG! What they lack for in consistency, they make up for in quali-
ty, with more than 60 different monsters on the rampage within the game. A lot of those sprites will appear on
screen simultaneously, which is an unusual though welcome departure for CDi.

Credit is also due to the programmers for their pixel perfect collision-detecting routines, so often the most frustrat-
ing element of any game. And not only do you hit enemies when you should (and vice versa), but usually the
momentum of your blow will send them flying across the screen while provoking a blood-curdling squawk of agony.
Very satisfying.

By now you may be forgiven for thinking that Viridis has produced the perfect CDi game, free from any kind of blem-
ish whatsoever. Well, not quite, but remember we were using a prototype version and the game has not been com-
pleted yet. There is one big downer about Zelda’s Adventure and that is its speed. Or lack of it. This has nothing to
do with the movement of Zelda or the other sprites, and everything to do with the way the game scrolls between dif-
ferent locations.

Viridis has opted for a half-way house between continuous scrolling with Zelda fixed at the centre of the screen (as
in the SNES versions of Link) and stralghtforward cuts between one location and the next when Zelda reaches the
edge of the screen (as in any number of . ' 15 3 \
games since the Spectrum Classic Atic Atac).
Instead, when Zelda reaches the the
screen’s edge all the sprites disappear as the
CPU s-l-o-w-I-y scrolls to the new location.
After a second or two, the Zelda sprite and A§
any new enemies reappear and the action
continues. Needless to say, this can become :
very frustrating - especally if you are retrac- ‘# &
ing your footsteps after being killed. The
game would benefit immeasurably if Viridis
could speed up the whole process (perhaps
by ditching the scrolling routine entirely?).
The addition of a Save and Continue option
would also be useful. !
At the moment the game only allows you to ¥
Save and Quit.

But putting aside these points, the fact
remains that Zelda’s Adventure is shaping up
to be the “must have” base-case CDi game
of the year. Brilliant presentation, stunning
graphics and - best of all - addictive game-
play. And it isn’t even finished yet. What
more could you ask for?

Cost: TBA

Available: TBA
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Above: you can
check which
items are in the
inventory or
take a look at
the map to help
you find your
way around

Below: one life
down, will you
be able to get
passed the
baddies with
bad haircuts?
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ardened games play-
ers may be bursting
to get their hands on
the latest fast-paced
shoot ’em ups on
CDi, but for the more cerebral
among you the latest base case
(non Digital Video) title might be
more up your street.

Othello has been produced
by Codim Interactive Media for
Philips. It is an electronic version
of the original board game.

The rules are very simple.
There are two players, repre-
sented by 64 black and white
discs on a chequered board. The
aim is to obtain as many pieces
as possible of your colour. Your
opponent’s pieces are con-
quered by hemming them in with
your own colour, which will
result in the hemmed-in pieces
being changed back to your
colour. The winner is the player
at the end of the game with the
most pieces.

This may sound deceptively
simple. But this is a game of skill
and strategy, and while it may
take only a few minutes to learn
the rules, you will spend many
hours mastering the skills need-
ed to win.

To give the game a bit of
extra spice, you have the choice
of pitting your skills against the
CDi player, or alternatively
against Albert Einstein or
Leonardo da Vinci.

Einstein is the cool, sharp
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observer who will not only try to
outwit you, but, with his ironic
sense of humour, will also spur
you on to unprecedented
achievements.

Leonardo, on the other hand,
is temperamental and not always
patient. He is full of surprises

ourT:
Now

GRAPHICS
SOUND

INTERACTIVITY
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RATINGS

and inventive in finding solutions
to seemingly hopeless situa-
tions. He will even resort to
tricks to distract your game.

The two characters appear in
partial motion video sequences
which obviously lack the clarity
of full Digital Video, but the over-

PRICE:
£24.99

ek

Lo
82%

all effect is nevertheless quite
good. Their accents are decid-
edly strange at times, and some
of the movement a little jerky,
but this shouldn’t put you off
your stride.

There are many additional
elements incorporated within the
disc which will help you to
improve your playing skills. The
main menu offers a choice of a
demo loop, additional informa-
tion and a “play game” icon. If
you explore further, you can find
details of the rules of Othello, a
documentary on the history of
the game, tips on playing strate-
gy and even details of players’
organisations around the world.
It makes for a comprehensive
package.

Before you start the game,
you can choose the level that
best meets your ability (anything
from beginner to Grand Master),
who you want to play against
and the type of board you want
to play on. If you get stuck at
any particular point, there is a
very useful “hint” icon which will
show you the best next move.

Othello is very much a tradi-
tional, first generation CDi title -
but none the worse for that. If
you want the fabulous graphics
and ferocious gameplay of
Space Ace, you may find this a
little tame. But for those who
prefer to exercise their minds
rather than their fingers, then
this could be just the ticket.
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At any point during the play
mode, you can click on an action
button and a menu bar will
appear. This enables you to link
species and habitat groupings,
return to the main menu, get on-
screen help and access the
WWEF slideshow. You can also
move forward or backward, one
picture at a time.

It should be remembered that
this is a photo CD title, so relies
entirely on still images. There are
no Digital Video sequences,
though a DV version of the title
would be truly amazing! Maybe
Philips and the WWF should
think about producing one.

An added bonus is that sales
of this disc will help raise funds
for the WWF’s work around the
world. The royalty received from
each disc sold will go towards

The disc is divided into four the organisation’s projects.
sections. There is an alphabeti- - - There is also a membership
cal index, an overview of the application form included with
WWEF, a section in which you the disc’s explanatory booklet,
can view species according to OouT: PRICE: so joining the WWF couldn’t be
the habitat in which they ﬁve, Now RA'I “Gs £9.99 simjpler. ?
and another section sub-divided It has to be said that there

RO rar SO GRAPHICS 78% et oo e
u cli abita Lo e R, y ilips that make use o
icon, you are given the choice of CDi’s Photo CD capability, so it
six environments to explore - SOUND 78% is good to see this sort of collab-
SUCh as oceans, deserts Or I oration with a major organisation
such as the World Wide Fund for

forests - with accompanying
slideshow and narration. . lNTERACTIVlTY 82 % Nature.

Way back in issue 1 last year
we previewed a photo CD disc
produced by Philips in conjunc-
tion with the World Wide Fund
for Nature. Some of you may
have been wondering what has
happened to it. Well it’s out, at
last, and available from your CDi
stockist for £9.99.

Nature Under Threat contains
250 high quality pictures, 30
minutes of narrative and an
introduction by actor and natu-
ralist Bill Oddie. It takes the
viewer on a world tour and pre-
sents an insight into a range of
fragile ecosystems and the crea-
tures that live within them.

Using CDi technology, you
are transported to the five conti-
nents and the polar caps, where
you can see some of the world’s
great natural wonders.

The Species icon gives you TP IE S e s e Photo CD has much to offer
six species to choose from, 0 as a form of electronic media
including birds, fish, plants and OVERALL 80 /0 publishing - so let’s have more

examples please.
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Peter Gabriel, always one of the rock worid's more

innovative members, has moved decisively into
interactive territrory. He has agreed to release his
muiltimedia video project, All About Us, on CDi. HIis
laotest project, Xplora 1, is now available on €CD-ROM.
Andy Stout explores

ALL ABOUT
GIR\BIRYIIER

ox a small village situ-
ated a few miles out-
sude Bath in Avon,
seems an unlikely place for a
multimedia revolution. It’s quiet
and it’s old; stone houses cling
to the hillsides as they have
done for centuries, but down in
the valley by the river lies Peter
Gabriel’s Real World organisa-
tion, one of whose branches,
Real World MultiMedia, has just
unleashed Xplora 1 on the world.

At the moment Xplora 1 is
only available on CD-ROM for
the Apple Macintosh. But it is

Right: an image
from the Kiss that
Frog video and lyrics
as featured in All
About Us
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hoped a CDi version could be
available in due course, now that
Gabriel has agreed to release his
work on CDi.

The first fruits of Gabriel’s liai-
son with Philips will be a CDi
version of All About Us. This was
first produced on video, and was
directed by Michael Coulson,
who for the last two years has
been responsible for co-ordinat-
ing Gabriel’s multimedia expan-
sion and influencing all areas of
his visual work.

All About Us features seven
videos, each preceded by rare

interview clips with Gabriel and
the directors and producers he
has worked with. It includes five
tracks from Gabriel’s critically-
acclaimed US album, including
the Grammy Award-winning
video for Digging in the Dirt, the
top ten hit Steam (which has
won two MTV video awards),
Blood of Eden and Kiss that
Frog.

Also featured for the first time
are the videos from Come Talk
to Me, Zaar from the Passion
album and a remixed video of
the 1977 hit Solsbury Hill.

“Artists with Peter’s vision are
not only intrigued with CDi tech-
nology, they are embracing it,”
says Bradford Auerbach, vice-
president business affairs,
Philips Interactive Media
America.

Gabriel has always been an

majority of the music industry
dithers over interactivity (see last
issue), Gabriel plunges onwards.

“It is very exciting to be an
artist at this particular time
because there is a fundamental
revolution happening in the way
people communicate with each
other,” Gabriel says. “I think it's
going to change the way people
interact, the way that we live and
even the way we think.

“Interactivity is exciting
because it helps us not just to
be artists but to provide a lot of
material for the audience to par-
ticipate in - so that eventually
they become artists themselves
and can use what we create, in a
sense as collage material, as
stuff to explore and learn about
from the inside.”

His latest project, Xplora 1,
certainly embodies these ideas,
albeit in a first-generation form.
40 people on two continents
worked on the CD-ROM, lever-
ing a host of different media and
50 artists from 18 countries into
its 600 Megabytes of data.

“We have divided Xplora 1
into four sections,” he says. “The
first deals with US, the record
and the videos. You get a
chance to see the making of four

‘| think interactive media will
really become a creative catalyst to
charge us and accelerate us on

journeys of exploration o

innovator. In the early 1980s he
was one of the pioneering users
of sampling technology, pepper-
ing his solo albums with odd and
unusual sounds stored on a
Fairlight. He was also one of the
great champions in bringing
world music to a greater mass-
market audience, co-founding
WOMAD (World Of Music, Arts
and Dance) in 1982 with the goal
of breaking down cultural barri-
ers in a series of festivals which
are still going strong. So it’s no
surprise that in 1994, while a

PETER GABRIEL

of the videos and there are inter-
views with the directors. There
are also interviews with some of
the artists that we invited to cre-
ate works to accompany the
songs on US. | was very keen to
have visual artists creating work
in response to the music, and in
that sense this has been a multi-
media project from the outset.”
In other sections of the disc,
you can see record sleeves from
all of the artists who worked on
the project, hear them perform,
take an interactive tour of the




Top to bottom: photos by Kate
Wolmesley, Amy Robbins, Paul
Cohen and Michael Coulson

Real World Studios and create
your own re-mix of Digging in
the Dirt.

The result is, thankfully, a
long way from the all too fre-
quent simple portings of video
onto interactive formats. Xplora
1 has depth.

“This is new territory for all of
us,” explains Gabriel. “We really
wanted to pack the CD-ROM full
of ideas. There are over 100
minutes of video, 30 minutes of
audio, over 100 still images and
a book’s worth of text, so there’s
lots of stuff to play around with
and get lost in. Besides giving
you the chance to get inside the
music and the videos and start
playing with the material your-
self, we think that this new
media should be a lot of fun, so
there are some surprises and
other things that we hope will
lead you down some mysterious
paths.

“We wanted to call the new
CD-ROM Xplora 1 because what
we are trying to do is create
environments, like a forest, in
which people can have adven-
tures. In a sense, up until now,
artists have always provided a
linear journey from one point to
another and you have just trav-
elled along it passively. With this
new technology people can take
their own routes, their own path
through the trees - they can
make their own garden here or
construct a wood cabin some-
where else and personalise the
experience.”

This, if not quite yet the
power of interactivity, is certainly
the potential of it all, as anyone
who’s fiddled with any of the top
of the range CDi titles is more
than aware.

“It’s a fundamental cultural
shift from TV,” he explains,
“which for most people is a fairly
passive sort of entertainment, to
this interactive technology which
is going to be something that
can really activate us. I’'m sure
that people will still want to sit
back and absorb things and
' that’s how | use TV sometimes,
just to switch off and become a
zombie, but it’s going to be
flipped on its head. | think
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Right: screen shot taken from the
CD-ROM development demo

interactive media will really
become a creative catalyst to
charge us and accelerate us on
journeys of exploration.”

Xplora 1 certainly lives up to
its name therefore. A wealth of
data has been included on the
disc, with the Real World team
taking great pains to make the
interfacing as personal as possi-
ble. Gabriel himself appears
quite regularly as an interactive
guide and many of the screens
are a collision of the hi-tech
and the hand-made, desi-
gned to lessen the at times
dehumanising aspects of the
new technology.

“One of the real pleasures for
me over the last few years has
been working with Real World
Records,” he says. “On the CD-
ROM you get a chance to see
the record sleeves from all of the
artists we work with and if you
click on any one of these you
can get into the album, hear a bit
of the material and get some
information about the artists;
who they are and where they
come from. There’s all sorts of
interesting music and some
wonderful players and you can
hear them perform, find out
more about their instruments
and click on them to hear what
they sound like. ” (Actually, there
are eight fully mouse-playable
instruments on the disc, special-
ly sampled to provide the exact
notes and tones). “There’s also a
section on the World Of Music,
Arts and Dance that gives you a
chance to visit a WOMAD festi-
val, to go backstage and explore
the site. You can see what’s
happening on the different
stages and check out the perfor-
mances of different artists.

“There is a behind the scenes

section that lets you into all sorts
of places you wouldn’t normally
get to go. If you look inside the
drawer you’ll find a few clues
that will tell you where the jour-
ney is going to take you. There’s
an interactive tour of the Real
World Studios that gives you a
chance to go in and do your own
remix of Digging In The Dirt. In
another room you can see us
involved in writing and building
up a song and in a third room
you’ll find Brian Eno with a
group of musicians from differ-
ent countries. You can select
musicians to interact together in
a jam session. You'll get a really
good sense of some of the
things that we do in the studio
and how we shape the music
that we make.

“We have passes that will let
you go backstage at the
Grammies and the Brit Awards
shows. There’s a personal file
with an interactive passport and
a photo book - if you click on it
you’ll be able to play some of my
old home movies. You’ll find
some of my past work there and
also some of the more social
and political things I’ve been
involved with, so there’s quite a
lot of revealing stuff to explore.
With the CD-ROM we wanted to
give you the chance to get under
the skin of my world.”

Gabriel sees that what is
starting now, with a small black
box spinning CDs under your



television set, is just the begin-
ning. He talks about pockets of
the third world and then whole
economies shifting straight into
the information society, without
passing through the industrial
stages, and of governments
being unable to censor the
movement of information.

On the wider scale, he sees
interactive media as a means of
empowerment.

“l think the new media will
empower people because it pro-
vides us with a lot more tools,”
he says. “It will also give us
access to other areas, so we
won’t need to acquire great skill
levels in each field to have the
possibility of utilising what those
facilities have to offer. In other
words, if in creating a particular
musical or visual package you
want to use someone else’s
ready-mades, you might say,
‘That’s a great groove, now I'm
going to bring that in’, or ‘This is
a great image, I'll use that’, or
‘This is a great way of manipu-
lating images and I’m going to
take a bit of that’. We’ll all be
given these creative grab packs.

“This is a great time to be
working. Right now it feels as if
we are on the tip of a revolution.
These new media are coming at
us very fast and they’re going to
transform the world in which we
live. They’re certainly going to
transform the music business
and there’s a tremendous feeling
of excitement. It’s like the early
days of rock when it seemed
that the field was wide open and
a universal culture was taking
over the world - there was this
big sense that anything could
happen. I’'m getting a similar sort
of buzz at the moment. A lot of
us who have an affinity towards
visual things - pictures, film and
video - are going to fall into
becoming experience designers.
In the same way that we built a
specialist label with Real World
Records, we’re going to build an
experienced design label with
Real World MultiMedia. This is
where | want the centre of my
work to be in the future. I’'m real-
ly pleased to be able to take the
first steps with Xplora 1.”

GABRIEL HISTORY

Peter Gabriel first made a name for himself as lead singer
with Genesis in the early 1970s, leaving the band in 1975 at
the end of a world tour which saw his first, serious experi-
ments with low-tech multimedia. His solo career grew
steadily over the space of four, eponymously titled studio
albums (and one double live), spawning such hits as
Solsbury Hill and Games Without Frontiers as well as one of
the most powerful, modern protest songs Biko.

He founded WOMAD in 1982, but it was the enormous
breakthough success of the 1986 hit So (helped significantly
by the ground-breaking Sledgehammer video) that helped
him finance and establish the Real World organisation,
nestling a state-of-the-art recording studio alongside video
editing facilities, the multimedia branches, the Real World
record label, the WOMAD Festival organisation and The
Box, a magazine reflecting all Real World’s interests from
multimedia to human rights abuses.

US, the latest album - much of which appears in sections of
Xplora 1 - was released in 1992, followed by a world tour.
Five tracks from the album are featured in the multimedia
video project All About Us, including Digging in the Dirt, the
top ten hit Steam, Blood of Eden and Kiss that Frog.

Left: visual from the Grammy
Award-winning video for Digging
L in the Dirt

Quotes taken from an interview with Peter Gabriel by Martha Ladly,
editor of The Box, in autumn 1993. For more information on The Box
phone 0225 744464.

Please note that Xplora 1 is currently only available on CD-ROM,
which will not work on a CDi player.
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GCoasp! at our explanation of data compression. Guilp!
when we spell out those MPEGS. Swoon! as Tim Frost
of Home Entertainment magazine discusses how
Digital Video works...

ME}E the encoding
system used
for putting film onto CDi discs,
makes the impossible possible.
First it manages to turn film into
Digital Video, then it throws
away 99 per cent of the digital
signal and still produces video
quality that matches the best
that VHS can ever achieve.
When you turn film into Digital
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Video, you end up with a stream
of electronic computer bits (ones
and zeros) that spew out at the
rate of 160 million per second.
To get this onto CD means zap-
ping enough of those bits out of
the system to bring the numbers
down to only 1.2 million every
second - the rate that CD reads
digital audio.

To develop a system of video

=
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data reduction was beyond the
capability of any one company,
so an international committee of
specialists in moving pictures
and sound was assembled,
called the Moving Pictures
Expert Group (MPEG). The
MPEG committee involved 200
people from all areas - TV com-
panies to computer games pub-
lishers - and devised an interna-

tionally agreed standard in 18
months.

S [HOW/ S [Jir
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MPEG isn’t one process. It’s
several, all strung together to
create that enormous 99 per
cent reduction in data rate. A lot
of the techniques use some very
hairy maths which we will totally
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ignore as it all gets a bit compli-
cated.

Instead, we will go through
the process as though you were
on a bit of film being turned into
Digital Video.

First you are run through a
special projector system with a
built-in camera which transfers
each of your frames onto a
broadcast quality Digital Video
recorder. Now in tape form, you
are fed into the MPEG encoder
which is a high-powered com-
puter with some extra image-
grabbing hardware.

The system first reduces your
broadcast quality images to a
more basic video quality, around
S-VHS level, slimming you down
by some 80 per cent but still
making you look good on TV.

In the computer, your images
are processed in two entirely
separate ways. First, each frame
is looked at as though it were a
single still picture. The system
breaks your single picture down
into small squares, each one
eight pixels square (a pixel is the
smallest single dot that the
screen can display).

If the computer wrote down
the colour and position of every
dot in that square it would take
up a lot of space. Instead,
MPEG looks at the differences
between pixels in the square. If it
is a square covering a tiny part
of your blue jacket, all the pixels
may be exactly the same blue.
The information then passed on
about that square effectively
describes the blue and says
there are no other differences in
that square. That takes just a
few bits of data, compared with
describing every individual pixel.

After that, MPEG starts look-
ing at each of your frames in turn
and compares little squares
between frames. If you are not
moving much, many of your
squares remain the same from
frame to frame and the MPEG
encoder just sends a simple
repeat instruction. Even if you
are moving, many squares will
remain the same but just change
position. MPEG hunts those out
and sends off a short instruction
that says “repeat the square but
move it a bit” - which takes a lot
less computer data.

The system works impecca-
bly until there is a lot of detail (in
other words, until few squares
are of just one colour) combined
with a lot of movement (there are
too many instructions to say
what’s moving where). At this
point the system can run out of
processing power and you have
to make compromises.

One option is to soften you
up a bit and make those edges

less hard. Fewer hard edges
means less variation within
squares, and the single-image
encoding becomes more effec-
tive. The other choice is inten-
tionally to even out some of the
data differences in each square.
Your details are slightly less
accurately described, but this
does save on data. This means
the squares now only approxi-
mate to your original look, and it
become just possible to detect
where one square stops and the
next one starts.

The tricks that Philips and the
film companies like Paramount
are learning fast are how to
transfer the film to Digital Video
so that when these compromis-
es are made, they can’t actually
be seen.

That’s where big improve-
ments have been made over the
last year. Early Top Gun clips
produced last year were pretty
dire. Now they’re getting the
hang of it, the finished produc-
tion versions overtake VHS and
move towards LaserDisc quality.

V/HATgISEDIGIIAL
IDEG:?

Are you completed baffled by
the plethora of terms banded
around in the wonderful new
world of multimedia? Full
Motion Video, Digital
Video, Video CD and
CD Interactive, to
name but a few.
What do they all
mean?

[SY[LIL
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The generic
term used to

describe the process
of digitally encoding
full-screen video onto a "\
standard 5 inch compact disc.
The technique used is MPEG
encoding. MPEG stands for the
Motion Pictures Expert Group,
an international body set up to
set a standard for digitally
encoding film and video on CD.

DI GlyAL
/IDEG,

Philips’s own version of FMV.
Early films and music videos
released by Philips on the Digital
Video format play on a CDi play-
er with DV cartridge, an Amiga
CD32 with FMV cartridge and a
PC fitted with the ReelMagic
MPEG board. Future films will be
encoded to the Video CD format
(see below) which will make
them compatible with a much
wider range of platforms. Each
disc contains up to 74 minutes
of film or video. This means

nsertinis side up

Top:
Michael
Douglas
stars in
Black
Rain, one
of the first
films to be
released on
CDi. Middle:
Priscilla
Presley in
Naked Gun 2
1/2. Right:
Philips’s Digital
Video cartridge,
which makes it
all possible
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most films are on two discs,
which have to be swapped over
half way through.

/1D ECONCD)

The Video CD standard has
been formally agreed by a group
of top electronics companies
including Philips, Matsushita
(Panasonic and Technics), Sony,
GoldStar, JVC and Commodore.

Any Video CD disc will play
back on a Philips CDi player with
DV cartridge, Amiga CD32 with
FMV cartridge and 386 PCs and
Apple Macintosh computers
equipped with CD-ROM XA dri-

()puning
Credits

ves and special MPEG video
playback boards.

They will also run on dedicat-
ed Video CD players (a number
of manufacturers are expected
to introduce these later this year)
and the 3DO system with FMV .

Video CD discs used with the
correct player will play on all TV
sets worldwide, including PAL,
NTSC and SECAM. They can
store up to 65 minutes of high-
quality digital audio and VHS-
quality video on a single disc.
The discs will come in single,
double or triple packs depending
on running time.

Internal
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This is the system developed
by Philips to play games, films
and music videos on all CDi
players (fitted with a DV car-
tridge where necessary). The
system will play all CDi discs,
Photo-CD discs, Video CDs and
standard audio CD discs when
the player is connected to a hi-fi
system.

IEHONLORGD)
A system developed by
Philips and Kodak which puts up
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DV AT THE MOVIES... each film disc is divided into separate “chapter” headings which are dis-
played on the main menu (top). Click on a particular chapter, and the film will immediately jump to that
point in the film. Pressing an action button during playback will bring up the subsidiary menu (above)
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to 100 high quality photographic
images on a CD and lets you
watch them through a TV. You
can have a standard 35mm pho-
tographic film transferred to a
Photo CD disc at selected high
street developers.

A full explanation of all those
Digital Video wrinkles.

Line structure: the MPEG 1
picture is made up of fewer
lines, so on large screens and
projection TVs the line structure
is a bit more evident. In real
terms the resolution is similar to
VHS.

Blocking: on some material
it’s possible marginally to detect
the squares into which the pic-
ture is broken up. This is a very
subtle version of the block effect
used to disguise faces on inves-
tigative TV programmes.

Softness: lines in particular
are not so clearly marked out.
The picture is intentionally “soft-
ened” when film images carrying
a lot of fast-moving detail are
transferred to DV.

Blocking and softness are not
normally present in the DV pic-
ture; they occur only when the
images that are being processed
contain a huge amount of detail
and are changing rapidly - push-
ing the MPEG 1 encoding sys-
tem to its limits. This only hap-
pens for a very small part of the
time.

Judder: moving objects on
the screen seem to jump forward
a little every now and then. Not
strictly an MPEG 1 problem, this

Philips’s CDi player fitted with a
DV cartridge is the first consumer
system able to play films and
music videos off a standard five
inch compact disc




is seen only on Digital Video
titles made for the US market,
where pictures are encoded at
24 times a second.

The player inserts a repeat
every second to bring the num-
ber of frames up to the 25 a sec-
ond needed for British PAL tele-
visions - hence the jump. Digital
Videos produced for the
European market do not have
judder.
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VHS suffers from its own ros-
ter of problems, which include
chroma shift, head and tape
wear, tracking problems, noise
and dropouts, tape damage,
variable duplication and lower
resolution.

Once Video CD disc and
hardware production is in full
swing, and everyone has worked
out how to get the best out of
the format, it will compare pretty
closely to S-VHS on a good day
and miles ahead of VHS when
that is having a bad day. VHS’s
one overriding advantage, how-
ever, is that you can record on it.

Pressing an action button on
the remote control or Touchpad
brings up a control panel on
screen reminiscent of a tape
deck or VCR control panel. This
provides access to the

play/pause, fast forward, fast
rewind, stop and skip buttons
which can be activated by mov-
ing the cursor onto one of them
and pressing an action button. If
you just want to watch the film

straight through, simply press
“play all” at the beginning.

The main menu provides a
series of “chapter” headings
which divide the film into sec-
tions. By clicking on any section,
the disc will immediately jump to
that part of the film.

The beauty of MPEG is that
the picture is in digital “comput-
er” code and it is possible to do
all sorts of clever things with it.
As the basic MPEG decoding
deals with so much of the hard
work, the cost of adding new
tricks onto a DV player won’t be
that great.

Several improvements could
be added to deluxe players in
the future, for tens rather than
thousands of pounds. Line-dou-
bling, which creates new lines to
fit between the 288 lines of the
MPEG 1 image, would increase
the resolution of the picture on
large screens.

Real picture sharpening and
enhancing is another possibility;
so is adding in all sorts of video
effects and colour changes.

Useful gizmos that will gain a
foothold in the market will be the
ability to zoom and create pic-
tures-within-pictures. This last
option will let programme mak-
ers show several views of a sin-
gle event - say a football match
with the conventional “chase the
ball” coverage on the main
screen, but with inserts from
cameras behind the net and
covering the full pitch.

TECHNICAL

THOSE MPEGS
EXPLAINED IN FULL

What the Motion Picture Expert Group acronyms mean. When
we talk about MPEG for Digital Video, we are talking about
only one of several MPEG standards that are being developed.
CDi and Digital Video use MPEG 1, which is the first standard
to be internationally agreed.

VP EGRT

This is the system designed primarily
for computer images, rather than TV
use. A computer system uses 288
lines to build up each full picture. For
film, each frame is scanned twice ¢
and the 25 pairs of pictures are sent '¥g!
off to the computer or TV screen. The i}
sound system uses a stereo format
almost identical to that used on
Philips’s DCC digital compact cas-
sette. This can still produce surround
sound as the stereo signal carries the
Dolby Surround matrixed information.

i .  IMPEGRZ)

: ; As MPEG 1 developed, broadcasters
 realised that they would like a version
developed primarily for TV work. The
picture on your TV is made up of 576
picture lines, twice as many as the
picture on a computer screen. TV
transmits the odd lines (1,3,5...575)
first, and then one fiftieth of a second
later the even lines (2,4,6...576). When
these are “interlaced” in between the
odd lines, your eyes see the two sets
as one complete image. This inter-
laced format needs slightly different
ways of encoding the data. Broadcasters also want more than
two audio channels, so the MPEG 2 spec includes six chan-
nels of discrete digital audio.

M PEGES
MPEG 3 doesn’t exist. It was going to
be the standard for high-definition
TV, but work on MPEG 2 is going so
well that HDTV is now part of that
specification.

MPEGYd,

MPEG 4 is going to be the standard
for getting pictures onto things like
ordinary telephone lines or computer
floppy discs. It is just coming under
development now, and could lead to
mobile video phones by the end of
the century.
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Nic Tatham of What Hi-Fi? maogazine explains how
you can achieve stunning home cinema sound effects
using your CDI player and o Dolby Surround Sound
system to bring the action into your living room

34 CDi Magazine

ust a few years ago it
seemed an impossible
dream. Well, really,
whoever thought that
you’d be able to pack
a full length feature film on what
looks like no more than a con-
ventional CD? It's now a reality,
thanks to the boffins at Philips,
who have worked the impossi-
ble, and created the most spec-
tacular multimedia format we've
ever seen - Digital Video on a
five inch disc.

But there’s a whole lot more
to CDi DV than simply superb
picture quality. After all this is
also an audio/visual product. Not
surprisingly, you’d have high
expectations of the sound quali-
ty from a CD - based format,
and lurking deep within the
microscopic pits of the disc,
there’s a seriously impressive
soundtrack, that in true cinema
tradition, recreates the “being
there” experience of movie
watching.

It’s called Surround Sound, or
to be more precise, Dolby Pro-
Logic Surround Sound. The Pro-
Logic is the domestic version of
Dolby Labs’ sound system
developed originally for use in
cinemas. The Pro-Logic sound-
track contains no fewer than five
channels of information which,
when a CDi player is hooked up
to an audio/visual (AV) ampilifier,
or separate Pro-Logic decoder,
can be transformed from a con-
ventional stereo player to a
movie machine whose sound will
blow your mind.

What you need then is either
this decoder which bolts onto a
normal hi-fi amplifier, or the
more common integrated AV
amp which does all of the
decoding, as well as provide all
the amplification for the neces-
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Above: a schematic diagram of how a Surround Sound system should be
set up for maximum effect. The two rear speakers should be positioned
behind the viewer. Right: Philips’s FR940 Dolby Pro-Logic receiver

sary Surround Sound speaker
package. On average, this
means five speakers, with the
extra surround effects delivered
by a centre channel speaker and
a pair for rear effects, which
combined with a main front pair,
produce the enveloping spread
of sound that is home cinema.

All current DV film releases
are encoded with Dolby Pro-
Logic, and you can forget any
rumours about the DV’s sound
quality suffering because of its
relatively high data compression.
The digital quality is simply
breathtaking with a wealth of
surround info on tap. The sound
is processed and split by the
decoder and then fed to the dif-
ferent surround channels.

The centre speaker, which
usually sits on top of the TV
screen, handles mainly the dia-
logue from DV movie sound-
tracks, while the loud bits
(explosions, gunfire and
other general chaos) are
steered to the main front
speakers which are there
to provide the bass
weight from the Dolby
surround action. At the
receiving end on the rear
channels, a pair of speak-
ers, which need to be
placed behind wherever
you’re sitting, provide the
final element of Surround
Sound, and basically give
the impression of heli-
copters and planes pass-
ing overhead, gunfire rico-
chets, that kind of thing. z

Surround Sound on DV, just
like other video formats, such as
LaserDisc and VHS, is all about

channel steering and separating
the sound. Top Gun, despite its
rather clichéd image as the
Surround Sound test film, is still
as good a test of any for a good
audio workout. DV’s digital sur-
round soundtrack is rich in
acoustic content, the dogfight
scenes from the movie sound so
realistic, that you can be
excused if you duck every time a
fighter powers overhead. One of
the latest releases, Star Trek IV ,
is much the same, especially the
opening scene when the USS
Excelsior is hit by an energy
shockwave from the planet
that’s just exploded. The
Surround Sound brings out a
loud metallic clang as the ship is
hit and it sounds so convincing
that you can almost feel it.

Films aren’t the only CDi DV
titles to get the Dolby Pro-Logic
treatment, some game and
music disc soundtracks also

-,
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Above: Mark Smlth the lucky win-

ner of our £2000 home entertain-
ment system competition

contain Surround Sound. The
spooky 7th Guest will seem all
that more haunting with the
sound coming from all directions
as you explore the rooms of
Stauf mansion. The action can
get a bit personal as the spooks
creep up behind you. Don’t even
think of turning the lights off
while playing, unless you have
nerves of steel!

If you haven't heard just how
good CDi DV sounds, then to

quote from an advertising slo-
gan, you haven’t heard the half
of it. Without using the Dolby
Surround Sound, you aren’t real-
ly hearing a quarter of what'’s
contained on the disc, let alone
half of it.

For further information, con-
tact Philips on 081 665 6350 (ext
8199), Sony on 0784 467000 or
the What Hi-Fi? helpline on 081
943 5011 (open every Thursday
5.30-7.30pm).

WHAT EQUIPM
PLAY DIGITAL

o

LMS WITH

DO I NEED TO

SURROUND SOUND?
There are several ways you can create cinema sound in your
living room using your CDi player.
The easiest, and most expensive, is to buy a TV set with a
Dolby Pro-Logic Surround Sound decoder and speakers built
in. A number of manufacturers make these in 25 inch and
28/29 inch screen sizes, with prices starting from £800.
However, if you have a TV you are already happy with, you can
buy a separate Dolby Pro-Logic amplifier and receiver which
you hook up to an existing stereo source such as a NICAM TV
or CDi player. Of course, for this option you will also need
extra speakers. If you already have a NICAM stereo TV, then
you will need a mono speaker on top of the TV to carry
speech, and two extra Surround Sound speakers to carry the
left and right Surround Sound channels behind you.

Philips offers the 940 series a/v Dolby Pro-Logic receiver

which can be hooked up to your TV, CDi player and extra

speakers. This offers the five channel sound of Dolby stereo.

As well as the normal left and right stereo channels, it has a

centre channel which “fixes” the sounds to the images on the

screen, and two rear channels which draw the audience into
the action. The FR 940 receiver costs £449.99.

Alternatively, Philips manufactures the Home Cinema Sound
System Il (22AV1440) retailing at £579. This is a TV
cabinet stand with space to house your TV set and
two peripheral items such as a CDi player and VCR.
Built-in to the cabinet is a Dolby Pro-Logic amplifier
plus five speakers, including two woofers. Two sur-
round speakers are supplied with the unit.

You can also make use of your existing hi-fi system
by buying a Dolby Pro-Logic add-on that can be
plugged into your existing amplifier and speakers for
the front stereo channels. Again, you only need to
buy three more speakers (and in some cases an
extra power amp) to turn your system into a fully-
fledged cinema sound set-up.

If you don’t want the hassle of buying separate extra
speakers, you can alternatively buy an all-in-one cin-
ema sound package such as Sony’s all-inclusive Pro-
Logic system. This gives you a Pro-Logic
processor/receiver plus five speakers for around

£350 It includes everything you need to add Pro-Logic to a

stereo video source.
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Philips will switch to
the much discussed

Video €D format for
films and music videos

over the next few monthas.

But what does this actually
mean? Andy Clough uvnravels
the mystery of...

Di owners may well
have felt a little baf-
fled of late. First
there was Full
Motion Video, then
came Digital Video and now
(fanfare please) we have Video
CD. So what, as they say, is
going on?

It's quite simple, really. Philips
was the first company to pro-
duce a commercially available
system for playing films and
music videos off a standard five
inch compact disc. Any CDi
player fitted with a DV ca
can do this.

The first films and music
videos on compact disc were
produced to the so-called Green
Book standard for CDi. This
means they will play on a CDi
machine with DV cartridge,
Amiga CD32 with cartridge and
a PC fitted with the ReelMagic
MPEG board. Obviously, this
limited the size of the
potential market for
films on CD to those
people who owned one
of the above systems.

Now several of the
big consumer electron-
ics companies have
agreed a new, multi-
platform standard -
Video CD - which will

able future films and
music videos to be
played on a much

broader number of mul-
timedia systems. Video
CD

is based on the
iite Book Karaoke CD

36 CDi Magazine

standard agreed between JVC,
GoldStar, Sony, Matsushita,
Commodore and Philips.
Video CD won’t make a
discernible difference to ?mw th
films play on a CDi ne.
What it will mean is that any
Video CD mlo can be played on
Philips’s CDi system, an Amiga
CD32 with DV cartridge, a 3DO
player with cartridge, 386 PC‘%
and Apple Macs equif
CD-ROM XA

driv

ree ;)rmovp% were
inveiled at the Consumer
Electronics Show in Las Vegas
last January: a five disc multi-
player, a mini system with Video
CD player and a portable player
with flip-up LCD screen.
The broader choice of hard-
ware will open up a much bigger

| be one

ble of pl:

by the end .of
94. H r, it should be
)‘wd that the Video CD stan-
dard only applies to linear, non-
interactive software. Computer
games will still only play on the
Sys vhich they were

Di games will only

OWE

tem

u’q?d It

device,

and \‘\[ (”’\”
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owner |s )
30 CD comp
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hould re

choice of softw
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buy software

specifically for
Now, a number

nies

V i

vorld to mar

are V) anning

deo CD titles

The first

C

Il em

Top: David
Bowie’s Video
Collection will
be released by
PMiI on Video
CD this spring.
Left: Tina
Turner, Simply
the Best, and
Iron Maiden,
The First Ten
Years, will
include addi-
tional elements
on Video CD
such as album
covers



Top: one of the first titles to be
released by Castle Communications will be
Dinosaurs, Myths and Reality. Above: Queen, Box of Flix will be available
in a three disc set for £24.99 from Picture Music International (part of EMI)
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very breath you
take...five kids
guv...every move you
make...gawd bless
you lady...” The
improbable sound of Sting’s
exquisite squawk reverberates
around Ladbroke Grove
Underground station. His mel-
lifluous ballad of betrayal and
surveillance floods the tunnel
between east and westbound
Metropolitan lines. The noon day
tube travellers’ reactions to the
busking superstar are a joy to
behold: several frown inscrutably
(they’re not going to be fooled
by some bloke who just happens
to look and sound exactly like
Sting); some catch themselves
gawping and scurry on self-con-
sciously; a few stop dead in their
tracks; others are completely
derailed and shunt spellbound
towards the wall.

The most touching response,
however, is from a young
Spanish girl who freezes in the
headlights of his rough-hewn
handsomeness, whispers “Eez
Steeng”, and drops down on the
station steps in stunned sur-
prise. Steeng, ever the consum-
mate showman, addresses the
middle eight to her. “Oh can’t
you see?/You belong to me/How
my poor heart aches/With every
breathe you take.”

It’'s too much. The big brown
eyes fill up and she has to ask
her friend to pinch her. She
never thought London would be
like this.

The steps begin to clog with
bemused customers. Should
they go or is that the intro to
Message in a Bottle? And if he
does Roxanne, then to hell with
it, they’ll just have to be late.

Sting, nimbly picking at his
acoustic guitar, clad in a duffle
coat he claims to have last worn
when he was 11 (with a shriv-
elled conker in the pocket to
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prove it), does all this and more.
He plays Love is Stronger than
Justice from his latest album Ten
Summoner’s Tales, he runs
through Wild Thing, halts a ver-
sion of Brown Sugar halfway
through the introduction
because he doesn’t know the
words and “Mick Jagger would
probably want a royalty” and
then, having warmed up, he
encores with a gorgeous reprise
of Message in a Bottle, replete
with punter-pleasing Spanish
guitarisms, and concludes the
recital with a turbo-throated
Roxanne. It is quite a splendid
performance.

“That was bloody great,”
enthuses Sting, dutifully handing
in his tube ticket.

It's been a marvellous morn-
ing and what’s more he has aug-
mented his estimated personal
fortune of £40m by 75 pence.

Sting is lunching with Bob
Geldof, old spar and one-time
fellow saviour of the planet. En
route to the literary club where
they are meeting, Sting enthuses
about Geldof’'s “no bullshit
approach to life. You are always
guaranteed a full and frank dis-
cussion”. Before their meeting,
Geldof requested a copy of
Sting’s latest LP and, just in
case retaliatory ammunition was
needed, Sting ordered up
Geldof’s last two solo efforts.

As the cab pulls up, Geldof
ambles into view. Sting bounces
out and a manly Mafia-style
hugathon ensues. “How’reya big
boy?” smiles Geldof. “How was
the busking? | bet you only
played your own songs.”

“l was going to do Rat Trap,”
Sting counter punches, “but it
was too complex for me melodi-
cally.” Touche, Oscar!

Lubricational Irish coffees and
glasses of wine are ordered and
a three hour conversation com-
mences. For the most part,
Geldof takes the lead, firing
questions, cracking jokes and
laughing like a blocked drain.
Sting is a more cautious cus-
tomer, thinking before he speaks
(an alien notion to Geldof), gently
jabbing and always on the look
out for a wind-up.

Q: Bob, what did you make of
Sting’s new album?

GELDOF: | thought Fields of
Gold, which is a beautiful song,
sounded very lIrish.

STING: It doesn’t! There's no
diddly diddlies on it. (Laughs).

G: But it's begging to be did-
dlised. (Laughs).

S: It is devoid of diddle.

G: You seem really cynical
about yourself. There’s a line.
Am | a man or a mouse?/I
looked in the mirror and the mir-

ror squeaked.

8: | am not sure | was writing
about myself.

G: Oh yes you were. Come
on! Don’t give us that old one.

8: Maybe by accident. But
what | did was say, ‘I’'m going to
start writing on 1 April and finish
on 31 August’. I'm going to be a
songwriter and I'm just going to
write songs, not necessarily con-
fessional or autobiographical
songs, just songs. | didn’t really
want to write about me. I’'m a
songwriter. Do | have to slash
my wrists every time | want to
write a song? Having done it on
Soul Cages and exorcised a lot
of ghosts, | didn’t want to exca-
vate another trauma, | just want-
ed to write songs for fun.

G: Do you think if you wrote a
song like Every Breath You Take
again, it would be a hit?

8: I'm not sure | want to do
that. I'd rather sell discreetly, as |
do.

G: At least you have that lux-
ury. (Laughs).

Q: Would it satisfy your ego
to have a big hit single?

8: My ego is fairly well satis-
fied.

G: It must be by now!

Q: Wouldn’t you like to be
more famous?

8: No, I'm as famous as |
want to be.

G: What kind of a question is
that? I'm not flattering him, but
Sting is incredibly famous. He
has got immense credibility as a
writer and musician.

Q: Do you think you have?

G: Not at all. People wish I'd
shut up, go away and do any-
thing else but music, but that’s
difficult when it's the one thing |
really love doing. If | didn’t do it,
something would seriously snap.
It's absolutely central to me. It's
the one thing in which | invest
everything, physically, financial-
ly, psychologically, emotionally.
It may not work for other people,
but in my life it's the big thing.

Q: Does it hurt then that peo-
ple don’t want it?

G: I'm not hurt by it, and I'm
not angered any more, but it's
annoying that they can no longer
get past the baggage that | carry
with me.

8: So people don’t want you
to be good at more than one
thing.

G: What challenges you? Do
you set up targets for yourself to
stop from getting bored?

8: You have to have a game-
plan. How do you hang in with-
out becoming irrelevant and
ending up on The Word as a
has-been? | want to go on that
show next week and shoot
everybody. | think I'd get off.
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| think it would be seen as justifi-
able homicide.

G: They’d probably hand you
the gun.

Throughout punk, Sting and
Geldof were seen by the central
core of London punk bands as
little more than bandwagon-
jumping lepers. Sting, after all,
came from a jazz background.
His music had been rejected by
all the major record companies
for “having too many chords”.
The Boomtown Rats existed
between the sweatily unfashion-
able buttocks of R&B and pub
rock. Did the two princelings of
pop funk feel like outcasts?

S: Well, punk was a flag of
convenience for both of us. We
were four or five years older,
which counted for a lot in
those days. But we also had a
fair bit of musical experience
and we could actually play,
which was total anathema to
the punks. We were good
musicians and that wasn’t
politically correct at the time.

G: People said we tried to
jump on the punk bandwag- f
on but we had a saxophone
for heaven’s sakel!

: | remember Stewart
(Copeland) threw a party at
this squat he had in Mayfair
and The Pistols, and the
people that would become
The Clash and Generation
X, all turned up and !
Stewart decided that this ¥ “.
would be the next big L.«
thing and that he was **
going to form a new band. -
So | joined this ersatz *
punk band with Stewart
and things started to -
happen. .

G: You loved being a
pop star, didn’t you?

S: So did you!

G: Yeah, but | feel a complete
idiot. But it wasn’t a sexual thing
with me at all because I’'m just
not sexy. I’m a bit of a prat,
actually.

Q: But Sting, you worked the
sex symbol angle pretty hard.

S: It was good fun. Appearing
in magazines, taking your shirt
off. It was a laugh.

G: But you still do that.

S: Of course | do. I've still got
a body, darlin’.

G: The one thing that made
me want to be successful more
than anything was there was this
big bash of all the new bands at
that time: The Stranglers,
Pistols, Clash, Damned,
Ramones, Talking Heads, Elvis,
Generation X, The Rats, and
everyone else was invited except
for us, and when they arrived
they wouldn’t let us in because
we weren’t cool. More than any-

thing else that motivated me to
succeed.

Q: When did it dawn on you
that you were going to be suc-
cessful?

S: When | was 12. | don’t
know where | got the confidence
from but my plan was that I’d
teach for two years and then I'd
go to London, which is exactly
what | did.

G: Sting, the one thing that
everyone thinks about you, and
it irritates me, is that you seem
so self-assured; there doesn’t
seem to be a chink in the
armour.

Sting’s most recent

album, Ten Summoner’s Tales, is due for release on CDi

an important part of your art?
You get praised a lot for self-
doubt. If you make a record
that’s full of self-doubt, everyone
is like, give him a Blue Peter
badge.

Q: You both seem to be cur-
rently engaged in what Bob
Dylan recently described as
“deconstructing the myth”.

S: | think my myth is totally
out of my control. | don’t think
it's got anything to do with me
as | actually am.

G: But it has. Your myth has
largely to do with this sexy
geezer who writes cool songs.

8: Do | look sexy to you?

R

then a generation later, people
saw me doing Live Aid, so there
was some confusion as to what |
actually did. But The Police’s
star never faded. They stopped
when they were still massive and
then you carried on. So people
have a very clear, delineated
idea of what Sting is about.

$: What did you think of
Madonna’s book?

G: Didn’t read it.

Q: Did you find it at all erotic?

S: Not at all. But | enjoyed it. |
thought it was funny. | think she
can do what she likes now.

G: She still can’t make films
without being laughed at.

S: Let’s face it, who can?
(Laughs). When are you going to
» make a new movie, Bob?
- G: I'm not, because |

can’t act.

Q: That didn’t stop
Sting.

G: Bitchy!

S: Well, it’s not the sort
of job | want to do, really.
It's a very strange job to do.
But, | guess, it’'s an attrac-
tive idea. | hadn’t even been
in the school play, so when
someone asked me did |
want to be in a movie, |
jumped at it. How much did
you get paid for that Pink
Floyd film?

G: At the time it seemed
like a lot. | got no points,
which irritated the hell out of
me ’cos it is a cult movie in

.’ America and Australia now.

Later, when a cab taking
Sting and Geldof across
London to a photographic stu-
dio gets lost, it’s interesting to

®¥ note their respective reactions.

shortly. Last month he was voted best male vocalist in the Brit Awards

Q: This is rich coming from
Bob Geldof. You’re hardly the
world’s least confident man!

G: | seem like that but | pre-
varicate and worry and I'm just
not sure about myself a lot of the
time. But you see Sting, at a gig
especially, and he’s just so self-
possessed.

S: But that’s on stage. When
I’'m with my family, | can be vul-
nerable and not quite sure about
anything. Being on stage is a
war. That’s not confidence you
see, that’s armour. It’s not real.

G: It is real. All that I-knew-
I’d-be-successful-at-12 stuff. |
always dealt with it by my bom-
bast. But it’s really self-doubt.
It’s been the bane of my life.

$S: But don’t you think that’s

G: No, but you work at your
body out of a certain narcissism
or vanity. | wish | could be both-
ered to do exercise because |
need to. But you’re very self-
aware in that respect. If a pho-
tographer comes up to you, you
can just turn it on. Sexy Sting.
It’s instant.

S: No, Bob, it’s just a strate-
gy. It’s a very artificial world.
How else do you cope?

G: If | tried to do that, it would
be patently ludicrous, so my vibe
is being scruffy. People are seri-
ously disappointed if | don’t turn
up looking a mess.

S: But women still fancy you.

G: You have to remember
that Sting’s image is very con-
stant. The Rats’ star faded and

Geldof huffs and swears and
grabs the A-Z from the driver.
Sting, who still has his guitar
with him, sits back and compos-
es a little song about the ridicu-
lousness of the situation. Geldof
looks up from the map. "Shut up
you Geordie twat,” he reasons.

Geldof happily despatched,
Sting is back at his beautiful
North London home and in a
more reflective, vulnerable
mood. He sips his herbal tea,
fiddles with some chess pieces
and explains how his 16-year-
old son wants to be in a band.

Sting talks about his own par-
ents dying, the terraced house
he grew up in and for a moment
he looks as if he might fill up like
the Spanish girl this morning. He
gazes out into the mist hovering
over Hampstead Heath and
allows a wave of melancholy to
wash over him. “It’'s been a fun
day,” he says sadly.

It’s comforting to know that
multi-talented millionaires aren’t
always happy.
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We decided it was about time we found out a little

more about our readers, so we have compiled this
simple questionnaire for you to fill in. It will help us
make the magazine even better. The first 50 people
to return the questionnaire will receive a free }copy

of Time Life Astrology on CDi, courtesy of Philips. All

entries must be sent to CDi

TIME
LIFE

Astrology

- Magazine, 60 Waldegrave Road,

Teddington, Middlesex TW11 8LG.

PHILIPS
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GENERAL

1 Are you:
1 Male?
1 Female?

2 How old are you?
(J Under 15
115-24
125-34
[J35-44
(1 45-54
(1 55 plus

3 Areyou:
(1 Married?
[ Living with a partner?
(1 Single?

4 What is your approximate total
household income before tax?
[ Up to £7,999
(1 £8,000 - £10,999
(1 £11,000 - £14,999
(1 £15,000 - £19,999
1 £20,000 - £24,999
[ £25,000 - £29,999
(1 £30,000 - £34,999
(1 £35,000 - £39,999
[ £40,000 plus

5 What is your present occupation?
(Write below)

6 Do you have any children in your
household?
(If yes, indicate ages)
[ Under 5 years
[J6-10 years
[111-16 years
(117 or over

g3
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How do you get hold of your copy
of CDi Magazine?

(1 Newsagent

[ Friends/relatives

(1 Other

How many other people will read
this copy of CDi Magazine?

1 One

d Two

[ Three

(1 Four or more

How many previous issues of CDi
Magazine have you read?

(1 One

d Two

[ Three

(1 Four

10 Would you like to see more of the
following areas covered in CDi
Magazine?

[J Games

(1 Music

[J Education

[ Information
[ Kids’ titles
[ Films

Where would you expect to find
CDi Magazine on the newsagent’s
shelf?
(d With computer magazines
(1 With games magazines
1 With men’s fashion/
general interest magazines
(1 With hi-fi magazines
Other (please specify)

Do you find the advertising a use-
ful source of information?

(1 Yes

(1 No

[ Don’t know

How often do you think you will
buy CDi Magazine in the future?

(1 Regularly

[ Occasionally

[ Not at all

ABOUT YOUR CDi PLAYER

14 Do you own a CDi player?
(dYes
1 No
(please move to question 23)

15 Which model do you own?
(Please specify)

16 How long have you owned a
CDi player?
[ Under 3 months
(1 3-6 months
(1 7 months-1 year
(1 1-2 years
(1 2 years or more

17 How many hours on average per
week do you use your CDi player?
[J Under 2
d2-4
(J4-10
(J10 plus

,.//

\ Y
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18 Is your CDi player used as your
principal stereo system for listen-
ing to music?

[ Yes
[J Sometimes
1 No

19 Have you used your CDi player’s
Photo CD capability?
[ Yes
[ No

20 Do you own a Digital Video car-
tridge?
[ Yes
(d No

21 How many discs did you buy with
your CDi player?
(1 Discs free with player
[l Bought separately:
1 One
J Two
(d Three
[ Four plus

22 How many discs have you bought
in the last six months?
(1 One
J Two
[ Three
(d Four plus
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YOUR READING HABITS

23 Which of the following newspapers
do you most regularly read?
(d The Sun
(1 News of the World
(1 Daily Mirror
(1 Sunday Mirror
(1 Daily Star
(1 The People
(1 Today
(1 Sunday Sport
[ The Evening Standard
(d Sunday Express
(1 Daily Express
[ Mail on Sunday
[ Daily Mail
(1 Independent on Sunday
(1 Daily Telegraph
[ Observer
(1 The Times
[ Sunday Telegraph
(1 The Independent
(1 Sunday Times
(1 The Guardian
[ The Financial Times

DIGITAL VIDEO ON CD-I

COMBACTS

S|

Interactive

PHILIPS

24 Which, if any, of the following
magazines do you read regularly?
(1 Arena
(1 Esquire
[ Expression
(d Focus
1 For Him
dGQ
(d Economist
i Time
(1 Newsweek
(1 The Spectator
(1 Edge
(1 Amiga Action
(d Amiga Computing
[J Amiga Format
(1 St Format
[d Mean Machine Sega
[ Sega Power
(1 Total
(1 Sega Pro
(1 Sega Force
(1 PC Format
(d PC Review
(1 The One
[ Computer & Video
[J Games
[ Commodore Format
(J CU Amiga
(1 What Hi-Fi?

(1 Empire
Other (specify)

OTHER COMPUTER/OWNERSHIP USE

25 Do you own any of the following
PCs?
(1286
(1386
(1486
[ Apple Mac

26 Do you own any of the following
games systems?
[ Sega Master System
[ Sega Megadrive
(1 Sega Mega-CD
(d Game Gear
(1 Super NES
(J Game Boy
[ Atari
[ Amiga

27 How do they compare with your
CDi player for:

Better Same Worse

Graphics a a a
Sound a a a
Gameplay a a a

28 What is the best source of infor-
mation on CDi developments?
[ Television
[ Newspapers
(1 CDi Magazine
(1 Other computer magazines
[ Other

29 How important do you think CDi
will become in the future?
[ Very important
[ Quite important
[ Not very important
(1 Not at all important
[ Don’t know

30 Would you like more interactivity in
CDi titles?
U Yes
(d No

31 Do you own a satellite dish or
receive cable television?
[ Satellite dish
[ Cable TV

32 Where have you seen any advertis-
ing over the last six months for
Philips CDi players?

[ Television

(J Newspapers
[ Magazines
(1 Other

(1 None

o \WIRLD

WITH EUGENE LEVy
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Top: Kiss is an electronic magazine for teenage girls with tips
on fashion, make-up, health and beauty. Above: each time you
switch on the disc, it will select a different chapter. There are
ten all together. Below: make up a face using the tips given

46 CDi Magazine

Definitely one for the girls, this. Kiss, pro-
duced by 3T Productions, is an interactive
teenage magazine for girls. Think of Just 17,
Jackie, More! or My Guy on CDi.

There are beauty tips from renowned make-
up specialist Charlie Green, nutritional infor-
mation for a healthier diet, skin care advice,
interactive photo-caption stories and even
the chance to give someone a makeover! In
other words, plenty to keep you busy.

This is a base case title, so does not have full
Digital Video. Instead, you get partial motion
video in the form of a small two inch square
of video on the screen. If you have seen some
of the earlier CDi titles such as Girls’ Club,
you’ll get the picture.

There are numerous ways of exploring the
disc. It is divided into “chapters” so that each
time you switch on, a different screen menu
will appear. There are ten in all, including:
Late Night, Wild, Nature and Health, Be
Anything You Want, Sun, Lovers, Colour and
Angry.

Each chapter includes four sections: Quiz,
Beauty Secrets, Featured Look (hairs, clothes
and make-up in the featured style) and Face
Factory.

The latter one is the clever bit which allows
you, the user, to design a face and give it a
complete makeover. You can select the
shape of the face, eyes, eyebrows, nose and
lips and then experiment by applying differ-
ent colours of eye liner and eye shadow.
There are more than two and a half million
possibilities. If you don’t like your own selec-
tion, the make-up artist on the disc will
demonstrate different looks - such as natural,
wild, sporty or glamorous.

In addition to Face Factory, there are loads of
other sections you can investigate. For exam-
ple, Dream Boy is an interactive photo-cap-
tion story in which you play the part of Laura,
a teenager whose mother has read her diary



and discovered her secret romance with
Luke. You are put on the spot with the
inevitable questions such as “Who is this

Luke? - he must be a bad influence”, and
then have to select a reply. Judging by the j

(still) pictures that appear of mother, | per-
sonally wouldn’t mess with this woman! She
even confesses to having been a Donny
Osmond fan. The outcome will vary depend-
ing on how you answer the questions.

The CDi player was desperately slow to
respond on the version of the disc | tried,
although it was an early version. Whenever
you select an option, you have to click on
the appropriate icon with a pair of red lips.
This is a clever device, but it takes a couple
of seconds for the picture to change.

Other parts of the disc concentrate primarily
on make-up tips. Under the heading Making
Eyes, Charlie Green - make-up artist to the
stars - gives tips on how to apply eye liner,
eye shadow or mascara.

You can then move on to the Look of Love
section, where different styles of make-up -
natural, party or daytime - are demonstrated
to you.

By answering a series of questions, the CDi
player will even analyse your character and
tell you your favourite colour!

There is tons to explore and this disc will
keep you entertained for hours. Kiss is
aimed squarely at the teenage magazine
market and is a good example of electronic
publishing. The make-up tips are clear and
easy to follow and will enable you to experi-
ment with your own “look” for a variety of
different occasions. Some of the music on
the soundtrack is great, too.

If Philips charges around £15 for this disc, it
will represent excellent value for money.
You might save on those magazine bills!
Cost: TBA

Available: June
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OVER £15

SPECIAL OCCASIONS -VOL 1
CD-i DISC WORTH £19.95
WITH EVERY ORDER

conmp,
ACT D1sc. INTERACY,y,
.

KARAOKE KLASSICS

Sing a|ong to on-screen |yrics4 Choose your part of a duet.
Select from various picture backgrounds to enhance the mood.
Even turn off the music and practice your own instrument with
the singer. These are all great songs, beautifully and
authentically recorded.

FAMILY FAVORITES - £19.95
* All you need is love ® Two of a
kind, workin' on a full house *

It had to be you ® Wake up litfle
Susie * Wind beneath my wings

* Vogue ® What have you done for
me lately ® One moment in time

* It takes two * Somewhere out
there ® Old Macdonald had a farm
» This old man * Bingo ® Home on
the range * The farmer in the dell.

%mo
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GREATEST LOVE DUETS VOL 1 - £19.95

* Love is ® When | fall in love ¢ All my life ® Whenever | call
you friend ® I've had the time of my life ® Ain’t no mountain
high enough * Endless love ¢ Guilty * Ain’t nothing like the
real thing * Islands in the stream

MALE STANDARDS VOL 1 - £19.95
» All the Way * New York, New York ¢ Chicago * My Way

* Blue Velvet ¢ Everybody Loves Somebody * Born Free
* It's Impossible ® As Time Goes By* Beyond the Sea

CONTEMPORARY POP FEMALE VOL 1 - £19.95

» Crazy for you ¢ The rose * Under the boardwalk ¢ I'll be
There * Run to you * Walking on broken glass ¢ Saved the
best for last ® Hold on ® Constant cravings * Passionate kisses

SPECIAL OCCASIONS VOL 1 - £19.95

* You light up my life * Evergreen ¢ Auld Lang Syne * Star
spangled banner ¢ God bless America * I'm a little teapot
* lisy bitsy spider * Twinkle, twinkle, little star ® Mary had a
litfle lamb © Oh, Suzanna * My Bonnie * Old Kind Cole

* Yankee Doodle * Pop! goes the weasel ¢ Mulberry bush

PICTURE DISCS

Each disc contains over 100 photos, music and commentary.

GRAND PRIX - £9.95
Produced in conjunction with
Autosport magazine, this disc takes »
you into the world of Formula 1, and '(" :
includes sections on drivers' teams, |&
technical insight, championship
circuits and simple trivia quiz.

PHOTO JOURNALISM:

THE BEST OF 1992 - £9.95
This is the year in review seen
through the best photos captured by
the Associated Press. Commentary
and music make this a moving
reminder and source of data.

WORLD WILDLIFE FUND

- £9.95

See and hear the World Wide
Fund for Nature's view of great
natural wonders that have inspired
climbers, adventurers, writers,
poets, artists and ordinary people
who care about the World's future.

MARILYN - £9.95

Marilyn Monroe's life story told in
pictures, commentary and music. Dip
into sections or let the whole disc play
through. Includes original fracks of
‘Diamonds are a Girl’s Best Friend’
and ‘I Wanna Be Loved By You'.

BILL BRANDT: THE PICTURE POST YEARS 1938-51
- £12.95
Featuring Bill Brandt's unique photo essays for Picture Post.

SELF IMPROVEMENT

MANAGING YOUR BOSS

- £29.95

This exercise in the study of working
relationships highlights likely trouble
spots and shows you how fo avoid
them by learning new approaches.
The 'Getting Ahead' series is produced
in association with leading British
business trainers, Temple Millar.

g -
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managing

PRESENTATION SKILLS £29.95
Learn to prepare and deliver clearly. Use your voice, body
language and visual aids to hold your audience.

MAKING TIME £29.95
This examines the causes of wasted time, and offers tips for
making better use of your time, both inside and outside the office.

MONEY AT WORK £29.95

This introduces how money works in business, and covers sources
of finance, putting money to work and keeping track of money.
Balance sheet, profit & loss account and cash flow are explained.

SPORTS & QUIZGAMES

These discs include interactive quizgames of different types.
Use them to learn, for fun in a group, or both.

GOAL! - £19.95

A soccer World Cup quiz game for
two players or teams. Bring some of
that ‘Finals’ fever into your own
home. Multiple-choice answers
mean that you learn as you play.
Includes penalty shootout.

Eight language versions on

one disc - English, German,

Dutch, Italian, Spanish, French,
Portuguese and Japanese.

The Full Swing - £15.95

One hour of classic golf instruction
in randomly accessible video
segments, from John Jacobs, former
Ryder Cap feam captain. Introduced
by Sean Connery. Full-motion-video
cartridge required.

GOLF TIPS - £24.95

Unique, customised golf instruction
covering everything from Basics,
through Faultfinder and Course
Management to an interactive Test
of golf swing theory. Highly re-
usable disc with all sections
accessed in seconds. Dual language
version - English and Japanese.

GREAT BRITISH GOLF

- £29.95

Three-part disc from St Andrews on
growth of golf to 1945. Includes
sections on history, animated game
and quiz.

GREAT AMERICAN GOLF 1

- £29.95

This first of two discs covers
American golf up to 1950. Any
youngster will find this fascinating
viewing. Includes history, animated
game and all-time quiz.

WIMBLEDON CHALLENGE - £14.95
A tennis quiz game for two players or teams.

All the discs shown here playon I
standard Compact Disc Interactive
players. These players plug into I
any television and are available
at consumer electronics dealers
nationwide or through XDRA.

Phone, write or fax orders to :

XA

XDRA

Fairfox House Causton Road
Colchester Essex

01 1R

UK

Tel : 0206 570 400
Fax : 0206 766 814

Name and Address

Cardno .........

I Please send me information on Business Training CD-i [_]

available on request. Mail order only. All orders will be fulfilled within 28 days unless otherwise sp

................................. Expiry dafe ..............

0 1 am a reseller of CD dises. Please contact me ]

Send to XDRA Fairfax House Causton Road Colchester Essex CO1 TRJ UK~ Tel : 0206 570 400  Fax : 0206 766 814

SHIPPING & HANDLING £2.00
TOTAL AMOUNT OF PURCHASE

Payment method: [ |Visa [ ]Access [_]Cheque (Payable to XDRA PUBLISHING)

Signatirer. i i e BRI

Please send me information on the Philips CD-i player [ ]

All prices include VAT. Government and Education orders welcome. Prices, specifications and offers are sub|ec' fo change sub|ed to avallablluy and subject to our conditions of sale, copies of which are
3

d. Some software packaging may be different from that shown.
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FREEPHONE

+~ 0800 3173864

HARDWARE ENTERTAINMENT Earth Command £31.49  Todd Rundgren: No World Order £ 14.30
CDi 210 Player c/w 2 discs £369.98  Creale Your Own Caricature £ 26.99 ‘E“ape P Cpoaiy 2 3:‘23 MUSIC INTERACTIVE
CDi DV Cartridge £14498  Girl's Club (ADULT) £17.99 J'_‘“ 2 coyge  Classical Jukebox £14.30
CDi Mouse £48.99  Playboy's Complete Massage £28.95 Klgl:a ca4g  GOlden Oldies Jukebox £14.30
CDi Roller Controller £48.99  Third Degree £ 28.20 Le e'L s casgg  James Brown £14.30
CDi Touch Pad LRI FILMS Laff'F a2 s: i caagg Jazz Giants £14.30
CHILDREN " i ; Private Lessons: Classical Guitar £44.99
Black Rain £14.30 Lords of the Rising Sun £35.98 ¥ : +

Private Lessons: Rock Guitar £44.98
Sesame Street - Letters or Numbers £2699  Coneheads £1895  Mystic Midway £31.49 e ’

Rembrandt: His Art and Music of the Era £ 14.30
Beauty And The Beast £8.09  Fatal Attraction £1430  Othello £22.49
Beranstein Bears £22.49 Ghost £14.30 Phantom Express £ 28.20 PHOTO CD
Brer Rabbit and the Wonderful Tar Baby £8.99  Indecent Proposal £1430  pinball £2699  Autosport Grand Prix £8.95
Cartoon Carnival £17.99 Naked Gun 2.5 £14.30 Power Hitter £ 31.49 Marilyn Monroe £8.99
Cartoon Jukebox £22.49  Patriot Games £1430  Sargon Chess £2820  Nature Under Threat £8.99
Children’s Musical Theatre £22.49 Sliver £18.95 Space Ace £44.99 Photo Journalism: The Best of 1992 £ 8.95
Dark Fables of Aesop £22.49  Star Trek 6 £1430  Tangram YY" I REFERENCE
Emperor's New Clothes £899  TheFirm £1895  Teris 02690 Ta i TS
Face Kitchen ; £26.99  The Hunt for Red October 2 1430 Text Tiles $1708 | o e it Ercyoiisdia i
How The Camel Got His Hump £899  Top Gun 1430 The Angel and the Demon 2999 CarS s ot Work Sside
H.ow The Rhino Got His Skin £8.99 W.ayne 's World £14.30 The Ultimate Noah's Ark £22.49 Tell Me Why 1 or 2 £ 26.99
Little Monster at School £2895  Wilness £14.30  Video Speedway £269  Tho oy of Sex ¢ 58i95
More Dark Fable.s Frcn;./-\esop 2 fi;g FINE ART Voyeur a £3598 Time Life Astrology £22.49
ity oo R o ] LN RELIGION
Paint School 1 or 2 O G“a":"y' ah) corgy e B osos: Bound for the Promised Land £26.99
Pecos Bil bt Renaissance of Florence £31 >49 |_‘m|:l :nd l‘;ra\(:! Cookel £ a.sg Wosies: TheiExouls E26.89
Ricard Scarry's Best Neighbourhood Disc £ 22.49 : 9 Y Iy d Noah'’s Ark £ 26.99

. g i The French Impressionists £31.49 MUS'C
Richard Scarry’s Busiest Neighbourhood B2 e of the B S abon SPORT
Sandy's Circus Adventure £R209 ga1ge Andriew Lioyd Webber (The Premicre £1430  Cagsars World of Boxing FETY)
Shipwreck £22.99 Bon Jovi - Keep the Faith £1430  Caecars World of Gambling £ 2049
Story Machine Magic Tales £22.49 Bryan Adams - Waking up the Neighbours ~ £1430  Goay £ 1808
Story Machine Star Dreams £2249  7th Guest(DV) £4500  Escape £1430  Goif Tips (Customised Golf Inst) £23.95
Wuzzo Goes Flying £18.99  Alien Gate £17.99  INXS - Live Baby Live £1430  Great British Golf £27.94
Zombie Dinos From Planet Zeltoid £31.49  Backgammon £899  Louis Armstrong £1430  niemational Tennis Open £31.49
EDUCATION Ballesy £2699  Pavarotii £1430  NFL's 100 Greatest Touchdowns £19.95

7 3 Ghacs £2699  Pprelude £1430  paim Springs Open £35.99
A Child is Born £ 26.99 prings Op .

ol ; Connect Four £17.99 Pulse £ 14.30 Sailin £38.95
Time Life Photography £35.99 k ) ailing X
i FloturoiShow cangg  Creature Shock £26.99  Sing - Ten Summoner's Tales £1430  Tennis Our Way Pt

Pk Gaete £26.99  The Cream of Clapton £1895  impledon Challenge £13.95
Defender of the Crown £8.99 The Cure £14.30

3 UNIT 15, MITCHELL POINT,

g =

- ENSIGN WAY, HAMBLE,
MREsT HAMPSHIRE, S03 5RF. UK
SAME DAY DESPATCH ON CREDIT CARD ORDERS, BANKERS DRAFT, POSTAL ORDERS.

ESOE. ALL SALES SUBJECT TO OUR TERMS AND CONDITIONS OF BUSINESS.

ACCESS 2 .
M e \
~ od N

DELIVERY FREE ON TWO OR MORE
ITEMS. All PRICES INCLUDE VAT.

Active LZaser

CD1 Club

subscription to CD-i Magazine, the U.K.'s leading CD-i
Publication. [No purchase required].
We also have in stock the complete
range of CD-ititles. Out of stock titles

You can join our club by simply completing the form below
can be obtained and sent within
4 days of receiving your order.

and sending it to us as soon as
draw for £50 worth of free CD-i Call David Wharton or Howard

possible. By return of post, if you reply
Discs. The next 3 runners up will receive a one year FREE Levine on our HOTLINE number: 071-379 7635

promptly you will receive vouchers
worth £5 off your CD-i titles and have
COMPLETE & SEND IN THE FORM BELOW FOR ENTRY INTO OUR DRAW FOR A DIGITAL VIDEO CARTRIDGE

Besr R IB U T | ON

an opportunity to enter our monthly

Name: Mr/Mrs/Miss
Address:

Postcode:
Model:

No []
No [ ] Model:

Do you own a CD-i Player:
Do you own a A/V Amplifier:
Do you own a large/Wide screen TV: No [] Model:

How many CD-i Discsdoyouown? __ If you would like a complete CD-i list tick box (]
Your interests? Films [] Classical Music [_] Popular Music [ ] Games[ ] Adult[ ] Education []
Cultural [ ]  Sports [] Childrens [ ] Karaoke [ ] Are you satisfied with CD-i? Yes / No

Yes [ ]
Yes [ ]
Yes []

133 Tottenham Lane, London N8 9BJ
® 081-292 1136 or 071-379 7635. Fax: 081-292 1116

Active LFaser

BEIESETE RUTB I ST ORN




any of you have
been tearing your
hair out trying to
get through Laser
Lords. Here we
begin the first in a series of tips
to help you through this particu-
larly complex game.

LUXOR: VISIT 1
NOTE: Visits to Sahti the Healer
may be made at any time during
trips on Luxor if your hit points
are getting low.

Remember “Rahman” (from
Rahman).

Ask for Jiva (from Rahman).
Remember “Baahka sent me”
(from Baahka).

Ask for verse one of Sooth song
from Baahka.

Remember “Seb sleeps” from
Nebka; kneel.

Remember “Lixir” from Nebka;
kneel.

Say “Seb Sleeps” to Makhent.
Gate opens.

Buy iron sword, two gold flowers
and two ropes (199, 37 and 49
Taras respectively).

Buy Gamean Crystal from Teb
(200 Taras).

Buy Paddy Wine and Seed Grog
from Merti (31 and 36 Taras).
Give Seed Grog to Hathor.
Receive verse two of Sooth
song.

Use Gamean Crystal while
standing behind a column.
Remember “Sooth Stone Seb”
from Petra.

Remember “Seb set us free”
from Petra

Ask for Seed of Sysis from
Petra.

Ask for Golden Gamean from
Petra.

Give gold flower to Petra.
Receive verse three of Sooth
song.

Say “Baakha sent me”.

50 CDi Magazine

Player's
Guide

T

TR

- \‘W“:,}[ >

Above: the
Starlord Zendo
chooses you to
save the entire
universe. Left:

a strange

creature will
great you on
each planet

Ask for magic vine seeds;
receive three magic vine seeds
(keep asking until you have
three).

Pick up golden necklace.

Beam up and save.

ARGOS: VISIT 1

Pay for 500 Taras for temporary
visa to Nosin.

Ask for Mooloonut from Ligah.
Buy Skulthrobium, Zittoria and
Restora from Thesia (27, 16 and

. 175 Taras respectively).

Remember “Odonato”.

Ask for annuls of USURP from
Ahriman.

Ask for commercial code from
Ahriman.

Buy two nectars and Bachan ale
from Aleus (29 Taras and 38
Taras).

Give nectar to Tantalia. Receive
access Fornax entry (you will
need to remember each code of
the words for the code).

NOTE: Do not give a second
nectar to Tantalia. You will not
be able to buy another one since
it is a removed item in this room.
If you need to access the dia-
logue a second time, you must
give the nectar to Dyseosus and
it will become available again
from Aleus.

Give Bachan ale in order to
access dialogue segment with
codes; remember all codes.
Receive napkin (you can get rid
of napkin after you have finished
speaking with Tantalia; it is use-
less).

Remember “CPR2 is Ahriman”.
Ask for poem from Tantalia.
Generate negative response
from Rycus (offer him something
he doesn’t want). On dialogue
segment generated, select key-
word “Woo” to transfer to dia-
logue which contains the follow-
ing keywords: remember “Man”.
Beam up and save.

Remember “Might Makes Right”
from Acteon.

Pay Acteon 25 Taras for access
to gym.

NOTE: because you now have
the maximum number of key-
words allowed, you will have to
forget one to remember another.
It is suggested you forget “Seb
sleeps”. It is easily reacquired.
Pay Acteon 101 Taras.
Remember “Harpies Swoop”
(Lyspaceum entry code).

Pay Cadmus 40 Taras to initiate
fight. Defeat Cadmus (use
Jiva/Restora if necessary).
Receive diamond star.

NOTE: when you get diamond

star, life force is recharged and
new hit points are added. You
can now do the sweep kick (hold
button two and joystick down). If
you had to use restora to defeat
cadmus, you may want to go
back to Thisea and buy some
more before you proceed.

Pay 50 Taras to initiate fight with
Opyanti. Defeat Opyanti (use
Jiva/Restora if necessary).
Receive cup of courage.

NOTE: You can defeat Opyanti
fairly easily if you use the sweep
kick you got after defeating
Cadmus. After you defeat
Opyanti, you should be able to
do the back kick (hold button
two and joystick in opposite
direction of kick). If you used
Restora to defeat Opyanti, go
back to Thesia and buy some
more.

Say “Harpies Swoop” to Andron.
Gate opens.

Say “Rahman” to Remesh. Gate
opens. Receive amulet (you may
now forget Rahman).

Give annuls of USURP to
Sodipud. Say “CPR2 is
Ahriman”. (Must kneel to talk to
Sodipud). Receive 50,000 Taras.
You may now forget CPR2 is
Ahriman.

Ask for “Motto” for fourth codicil
of the commercial code from
Lexandaller.

NOTE: Motto will initiate a fight
with Lexandaller. You cannot
beat him. Get the fourth codicil
and run away quickly.

Pay 13,336 Taras to Astal for
secret specs.

Defeat Axja. (The script seems to
suggest that the only way to
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defeat Axja is by using the
Hermetic helmet. As the pro-
gram currently stands, he may
be defeated without using the
helmet).

Receive sword of Seb.

NOTE: If you used Restora dur-
ing your fight with Axja, go back
to Thesia and buy some more.
Pay 35 Taras to Hippias. Gate
opens.

Say “Might Makes Right” to
Cynicus.

Give first codicil of commercial
code.

(You may now forget “Might
Makes Right”).

Answer “Heroes” to Cynicus.
Receive silver spoon.

Give Golden Gamean to
Scardansa robe of vision.
Receive robe of vision.
Remember “Golden Fleece”
from Scardansa/Themis.

NOTE: Be very careful after you
give Scardansa the Golden
Gamean. She will turn into
Themis, and you may remember
“Golden Fleece” while the
Themis dialogue is present.
Should you accidentally hail or
name her again after she has
turned into Themis, you will lose
Themis, and have no other
opportunity to remember
“Golden Fleece”. You must
remember “Golden Fleece” to
win the game. If you make a
mistake here, you might as well
start from the last place you
saved.

Pay Lonso 200 Taras.

Say “Man” to Lonso.

Receive Jade Star.

(When Jade Star is received, life
force is recharged and new hit
points are added).

You may now forget “Man”.

Pay Milos 150 Taras.

Gate to Corinth Carbide opens.
Ask for second codicil of com-
mercial code from Plenyope.
Pay Stufes 10, 000 Taras to
receive hot dogs.

Use sword of Seb to knock
Emdea’s crystal orb head off.
Receive crystal orb.

NOTE: Before you leave Argos,
make sure you have a bottle of
Restora in your inventory. If you
don’t, buy one from Thesia
before you go.

Beam up and save.
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Top: the main control panel of your space craft.
From here, you can beam down to a planet, move
around the universe or consult the computer.
Above, right and below: some of the planets are
friendly, some hostile. No one world contains all
the items you need to complete the quest, so you
must learn to barter and acquire knowledge

FORNAX: VISIT 1

Say “Pan Surrealism” to
Erectum. Receive ship receipt.
NOTE: Until you give ship
receipt back to Erectum, you
should be unable to beam off
the planet.

Pay 127 Taras to receive
Chateaux Omega.

Pay 34 Taras to receive Fleeton
Fire from Barbus.

Show Mok Ton payment. Gate
opens.

Give cup of courage to Flateus
Dan.

Receive injector sword.

Give injector sword to Barbus.
NOTE: He will fill it up with poi-
son and give it right back. It’s
never actually taken from you.

Give Moolonut to Zeke.

Receive ticket to Kuru.

Give Chateaux Omega to Proctus.
Receive Creeg pass.

Ask for verse one of the Omegan
Ode from Proctus.

Show Creeg pass to Lictus
(he only looks at it, he doesn’t
take it).

Gate opens.

Remember “Silicasistoratator”
from Axis.

Ask for verse three of the
Omegan Ode from Jaxus.

Ask for verse two of the Omegan
Ode from Mok Jape.

Show Greeg pass or Bone to
Rictus. Gate opens.

Give hot dogs to Bilius. Receive
100,000 Taras.

Give Fleeton Fire (Erif Noteelf) to
Nit Kom. Gate opens.

Give Zittoria to Dok Tor. Gate to
Lysistrata opens.

Remember “Polysensory Unit”
from Lysistrata.

Ask Lysistrata for verse four of
the Omegan Odes.

Pay Coprose 33,333 Tars.
Receive jet belt.

Give Seed of Sysis to Leta.
Receive Fleeton Nuggett.

Beam up and save.

TEKTON: VISIT 1
Ask for first analect of Co-Fusion
to In-Put. -

Give Skullthrobium to Prime
Assembler.

NOTE: Do not hail Prime
Assembler, especially not after
giving him Skullthrobium. If you
do, he’ll get a headache again
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and you will have to go back to
Argos to get some more
Skullthrobium.

Say “Polysensory Unit” to Prime
assembler, then click on VEU
chip, AAU chip, TEU chip, SOS
chip, GEU chip, OIU chip.
Receive VEU chip, AAU chip,
TEU chip, SOS chip, GEU chip,
OIU chip.

Give CEU chip to Swit-Chon.
Receive GEU.

Give OIU chip to Tran-Smit.
Receive OIU.

Give VEU chip to Graft-On.
Receive VEU.

Give crystal orb to Prof-Fit.
Receive entry chip.

Ask for second Analect of Co-
Fusion from Prof-Fit.

Ask for fourth analect of Co-
Fusion from Too-Bee.

Give TEU chip to Fen-Der.
Receive TEU.

Give SOS chip to Out-Flo.
Receive SOS.

Give AAU chip to Gro-Ing.
Receive AAU.

Ask for third analect of Co-
Fusion from Reef-Raze.

Give AAU, SOS, TEU, GEU, OIU,
VEU to Prime Assembler.
Receive Polysensory unit.

Beam up and save.

Part 2 will be published in June.
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arren Hedges, the
man behind Philips’s
games hotline, runs
through the second
half of his guide to
Link: The Faces of Evil.

Part one was published in our
February issue.

SERIGON,
CAVES/ICE; :
CRYSTAL OUEST

Enter Serigon Caves. Make
sure you have at least ten fire-
stones, five lamp oils and plenty
of rubies for this stage.

Enter the extreme right-hand
cave. Use firestones to kill the
Abominans and watch out for
the falling icicles.

Pick up the ice crystal at the
upper left of the playfield. Exit
the cave.

Enter the middle cave. Strike
the water of life at the upper left
of the playfield. Your life hearts
are restored and your canteen is
filled. Exit the cave.

Go to the upper left of the
playfield and use the power
glove on the boulder-blocking
Suprena’s cave (on the far left).

Enter Suprena’s cave.

Strike the Triforce to return to
the overworld map. Fortress
Centrum opens. Save game.

HARLEQUIN,
BAZAARN2/MAGIC
CANTERN RUN.

Enter Harlequin Bazaar.

Go through the gate at the far
right of the playfield.

Climb up the ladder in the left
chute. Be careful of falling
debris. Enter Odranoel’s obser-
vatory (the left door).

Talk to Odranoel. He takes
the ice crystal and changes your
lantern into the magic lantern,
then disappears.

Strike the Triforce to return to
the overworld map. Save game.

MILITRON/
WINGED HELMET
OUEST:

Use the power glove to
destroy the boulder blocking the
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hole in the mouth at the top of
the playfield. Enter the hole.

About two thirds of the way
along the playfield to the right,
there is a skull-topped barrier.
Use a bomb or the power glove
to destroy it.

Exit through the door at the
far right of the playfield.

Move just to the right of the
door and use a rope to climb to
the platform above the door.

Go through the face door at
the upper left of the playfield.

Animation of Militron auto-
matically plays.

Go to the bottom of the play-
field area.

Kill Militron with sword blasts
to his head. .

The winged helmet appears.
Take the winged helmet. The
Triforce appears.

Strike the Triforce to return to
the overworld map.

Glutko opens. Save game.

S HIPV/RECGIK
CLIEE/MAGICE
SIWORD OUEST

Enter Shipwreck CIiff.

Get the key at the far right of
the playfield.

Enter the ship’s hold (the door
in the middle of the playfield).

Talk to Clora. She gives you
an extra life heart and asks you
to rescue her father.

Exit through the hole at the
lower right of the playfield.

After killing as many of the fly-
ing objects as possible, climb
down the rope and go to the
edge of the cliff.

Use the winged helmet to
jump to the cliff on the right.

Jump and cut Kulvan’s chains
(the guy at the bottom of the
cliff). He takes the fire diamond
and changes your sword into the
magic sword (the sword fires
blasts even when not at full
strength). Kulvan disappears.

Strike the Triforce to return to
the overworld map. Lupay
opens.

Save game.

FORTRESS:
CENTRUM/
REELEGTION, P
CRYSTAL OQUEST:

Enter Fortress Centrum. Make
sure you have at least five to ten
bombs and a supply of fire-
stones before you begin this
stage.

At the midpoint of the play-
field is a skull-topped barrier.
Destroy it with a bomb or the
power glove.

Go to the arch at the far top
right of the playfield and enter it.

Kill the wall masters with
bombs and go up to the top of
the playfield.

Go through the arch at the
top right of the playfield.

Enter the door at the top left




of the playfield. Strike Zelda to
wake her up. She turns into
Goronu. Kill Goronu with
Firestones. The crystal of reflec-
tion appears.

Take the crystal of reflection.
The Triforce appears.

Strike the Triforce to return to
the overworld map.

Ganon’s Lair opens.

Save game.

gt LA LA
Enter Serigon Caves. Make
sure you have at least five or ten
firestones and plenty of rubies
before you begin this stage.

Go to and enter Suprena’s
cave (the one on the far left).

Talk to Suprena. She takes
the crystal of reflection and
makes your shield the reflecting
shield. Suprena disappears.

Strike the Triforce to return to
the overworld map.

Save game.

have at least ten bombs before
you begin this stage.

Go to and exit the mangled
gate at the bottom of the play-
field area.

Bomb or use the power glove
on the skull-topped barrier half
way through the playfield.

Use bombs to kill
Dodongos (rhinos).

Go to and enter the mouth-
like door on the right-hand side
of the playfield.

Cross the playfield and exit
through the hole at the upper
right-hand side. You can use the
winged helmet to jump over the
big gaps over the lava.

Automatic animation of
Gilutko plays.

Blow up Glutko with a bomb
(hit him in the head with it). Keep
away from Glutko; he does a lot
of damage when he hits.

Use the power glove on the
boulder blocking the hole at the
right-hand side of the playfield.

Exit through the hole.

Go up the mountain and
strike the water of life.

Enter the shrine on top of the
mountain.

Again, bomb Glutko. He
leaves the book of Koridai.

Take the book of Koridai. The
Triforce appears.

Strike the Triforce to return to
the overworld map.

Save game.

the

gate in the mouth at the top of
the playfield.

Go up to and through the
gated window at the top of the
playfield.

Kill the Tektites until one of
them drops a key (the second
Tektite has the key).

Pick up the key.

Exit through the door at the
top of the playfield.

Animation of Harlequin auto-
matically plays. Climb to the top
of the playfield.

Kill Harlequin.

Drop through the gap on the
left of the top level of the play-
field. You will drop two levels;
use a rope to climb up to the
level you dropped past. Strike
the water of life.

Drop through the gap to the
right of the water of life and exit
through the hole there.

Automatic animation of Lupay
then plays.

Top, middle:
Link has to bat-
tle against the
elements, and
can find him-
self in freezing
igloos or near
boiling vol-
canos. Beware!
Bottom, left:
keep an eye
out for the
pterodactyls

Let Lupay shoot at you.
Reflect his blast back at him with
your shield. When he is hit by his
own blasts, he dies.

The crystal of vision appears.

Take the crystal of vision. The
Triforce appears.

Strike the Triforce to return to
the overworld map. Hermit flat
opens.

Save game.

A A

Enter Hermit Flat.

Go to the left side of the play-
field. Go down the rocks on that
side, then go along the bottom
back to the right-hand side of
the playfield.

You can walk on the dried-up
mud (the crinkly stuff), but the
darker brown swirly stuff will kill
you. Use the winged helmet to
jump over the big patch of swirly

e

mud that you encounter.

Talk to Gwonam. He takes
the crystal of vision and changes
your lantern into the lantern of
vision. Gwonam disappears. The
lantern of vision lets you see
otherwise invisible creatures in
Ganon'’s Lair.

Strike the Triforce to return to
the overworld map.

Save your game for both
game one and game two.

Use a bomb or the power
glove on the skull-topped barrier
along the top path of the play-
field.

Take the raft (top, middle of
the playfield) to the slimy gate at
the right-hand side of the play-
field.

Go through the gate.

Carefully drop onto the plat-
form moving across the top of
the lava and ride it over to the
rocks to the left of the entrance.
Crouch down and shoot the
scorpion to your left before you
get off the platform.

Exit through the hole at the
far left of the playfield.

Automatic animation of
Militron plays.

Kill Militron when halfway
across the playfield. Stand on
the middle platform, jump, and
shoot him in the head.

Exit through the door at the
far right of the playfield. Kill the
snakes with bombs.

Fight up to the top of the
playfield and exit through the
door there.

Before moving, kill all the fly-
ing objects. Then drop down
and kill the snakes.

Finally, from the extreme left
or right, use a rope to climb up
to the level above.

Using the open drawers,
climb up to and exit through the
purple firey hole at the top of the
playfield area.

Select the book of Koridai
from your magic pouch before
you enter the next room.

Automatic animation of
Ganon plays.

Throw the book of Koridai at
Ganon. He dies and leaves a
key. Take the key. Exit through
the door at the upper left-hand
side of the playfield.

Jump and strike the gong
above Zelda with your sword to
wake her up.

End game animation plays,
signalling that you have finally
made it to the end of the game.

Congratulations - you have
succeeded in saving Zelda from
the clutches of evil Ganon!
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STEEL MACHINE

| read your review of Steel
Machine in issue 3 and being the
programmer of this game | feel |
have to say a few things.

First of all, | think it is a fair
review. | am not writing to tell
you that the game is a lot better
than you say it is, but there are a
few things you should know.

Your reviewer was given a
demo copy in which it is possi-
ble to select the levels for
demonstration and debugging
purposes. He remarked that this
makes the game too easy. In the
final version, you can’t select the
levels.

If you finish level one, only
then will you be able to access
level two, and so on. Whoever
sent you the disc forgot to tell
you it was a demo one.

Also, | have to say that it is
not “a keep moving left to right
and shoot everything that
moves” game, it is a bit more
involved than that. The level
doesn’t end when you reach the
right-hand side of the playfield.
You have to collect missile
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bonuses by shooting
the various bad guys,

GOLFING TIPS

Wonderful, fantastic, enlight-
ening, brilliant, outstanding! You
name it, you’ve got it. At last, a
magazine dedicated to die-hard
CDi fans. Boy you took your time
coming.

I’'ve had to put up with going
into my local newsagent and
seeing dozens upon dozens of
Sega, PC and Nintendo maga-
zines, but nothing on CDi.

OK, | know some magazines
do cover it, but they are not a
good read and they only cover
games.

Now to my comments. In ref-
erence to R Eastwood of
Benfleet’s letter in issue 3 - yes,
it is sad that we will not get a
beat ’em up on CDi. | mean!
Imagine Virtual Fighting on the
CDi using the DV cartridge. What
a market-beater that would be.
Step aside Streetfigher 2.

And thank heav-

ens for the new Joypad con-
troller. It’s about time us gamers
had a decent controller. Now |
can really thrash Robert Garrett
in International Tennis Open and
Palm Springs Open.

Now golf, there is a tricky
game. Here are a few tips. It is
possible to hit a birdie or eagle
on some of the holes (honest).
Always choose a club one higher
than you need. For instance, if
you need 140 to go, pick a five
iron and you are sure to reach
your target.

If you are in the rough,
choose a club a couple higher
than you need. It’s easy. | have
just finished 18 holes at par.

Another thought. Why not
have a highest score chart in the
magazine? Kether - what unbe-
lievable graphics. Voyeur - what
engrossing stuff (Chloe is a real
babe). Know what | mean!
Things are definitely looking
good for CDi fans.

destroy the domes
found on the play-
field with the mis-
siles, then finally fly
to the right-hand
side and destroy
the end reactor.
This can take quite
a while, particular-
ly on the higher
levels.

| would also
like to comment
on the small size
of the play area.
Maybe you are
not aware of the
strict screen
sizes that
Philips enforces
on all CDi titles so that they
will play equally well in the US.

A normal CDi screen in PAL
mode is 280 pixels high, and in
NTSC mode it is 240 pixels high.
But since all CDi titles have to
work on all existing televisions
(both PAL and NTSCQ), there is a
“title-safe” area of 320 by 191
pixels. This means that any title
can only use 191 pixels of the
280/240 available.

In Steel Machine, | had to
squeeze a score panel, a radar
plus the game area into the 191
pixels. Since any characters
used (the score and so on) have
to be at least 10 pixels high (any
smaller and Philips will not
accept it due to the fact that it

- will not be readable), | had only

160 pixels left for the game field
itself.

Stefan Posthuma

SPC Vision

Netherlands

The quality of
games is start-
ing to impress
the market. |
can’t wait for my
next issue of
CDi Magazine.
Jayson Wass
Greenford

There is a CDi
beat ’em up in
the pipeline
called Body Slam.
An early disc was
shown at CES in
Las Vegas (see
News, issue 4) and
looked very
promising. We will
keep you posted.

DIGITAL VIDEO

As a recent Digital Video cartridge owner, | must say to all
critics of DV - go and see a demo for yourself!

| am very fussy about picture quality and interact with my CDi
220 via the S-video output. Dot crawl and contrast on the
screen are far better than using the RF cable and it is easy on
the eyes too. A friend of mine who owns a LaserDisc is very
impressed, and he is a real perfectionist.

My only real moan is that the American video software with
variable volume and slow motion is not used on the British PAL
DV titles and the fast forward and rewind modes on some of the
PAL discs seem erratic to say the least.

Does anybody out there know of a supplier that makes a
stackable CD storage system that will hold the larger CDi game

cases?

It’s a brilliant mag. Keep up the good work.

N Arrowsmith
Worcester



and to ask you a question.

A SIMPLE VOYEUR!

| thought I'd write to you to give you some feedback on Voyeur

| bought Voyeur earlier this year and was pleasantly surprised
when | first played it. The second time | played it | completed it easi-
ly, and the same happened on the third, fourth and fifth attempt.

It is a good game, but it lacks any sort of challenge and now |
have no use for this CDi unless | have friends over - most of whom
find it very slow and lacking any sort of action.

This may sound harsh, but | think if someone had played the
game for a few days, they could have seen how uninteresting it is.

On a more lighthearted note, I'm currently looking to buy a copy
of The 7th Guest, but no-one seems to have it. Everything in your
magazine seems to indicate it has been released, but | can’t get hold

of it. Can you help?

Matt Wood

Address unknown

As we explained in issue 3, The 7th Guest has been delayed. It is
now expected out later this year.

VIEW HAWRE AANOR

MORE GAMES PLEASE

Despite not owning a CDi
player, | have purchased every
informative issue of your fantas-
tic magazine.

Each week we seem to see
an excellent game released on
CD-ROM. Hopefully, the same
will happen with CDi. If Philips
continues to promote and sup-
port this system as a games-led
machine it could become a true
mass-market system.

Is the CDi a 16-bit or 32-bit
machine? | keep reading con-
flicting reports. And why is the
newest player called the 210
rather than 2207

| accept that the CDi machine
may not have been primarily
designed as a games machine,
but does it incorporate any spe-
cial effects hardware, like Super
Nintendo mode 7, for scaling
and rotation?

We see technology advancing
at an alarming rate. How long
will it be before Philips produces
a CDi player that is twice as
powerful, includes a Digital
Video chip and is half the price?

I will continue to purchase
your excellent magazine. In the
meantime, | will save up the
money to buy a CDi player.
Perhaps when | have finished
saving up, a large enough soft-
ware base will exist to justify a
£400 investment in hardware.

Clive Brown
Poole

CDi is a 16-bit machine. The
newer model is called the 210
to differentiate it from the old-
er 220, which has a slightly dif-
ferent specification. Amstrad
is rumoured to be launching a
CDi player later this year (see
issue 4). Philips is now selling
the 210 with DV as a bundle.

SOFTWARE SHORTAGE

| bought a CDi player with Digital Video cartridge in
November and the whole family has been very pleased with
the graphics and sound, especially on the DV discs.

However, Philips must get its act together with software
releases. Trying to get information from local stores is
impossible. Luckily, Tavistock TV in Bedford is an excellent
supplier and very helpful.

Unfortunately, Philips lets everyone down. Many of the
discs Philips promised us in December never appeared, and
to make matters worse, nat a single disc was released in
January.

The marketing and production of CDi discs leaves a lot to
be desired if they cannot tell me in January which discs will
be released in February. All | have been told is that “a batch
will be released”.

It is a great pity that we customers who have backed CDi
by purchasing the machine do not get a satisfactory level of
releases and are only fed futile release dates.

T J Taylor
Gilberdyke

We try to keep readers informed of the latest release
dates from Philips in every issue, but these have proved
somewhat unreliable. Information is as up-to-date as it

can be, but never perfect.

READER SURVEY

| would like to start by saying
thank you to everyone at CDi
Magazine for producing a dedi-
cated CDi publication.

If | had my way | would pub-
lish it monthly and have a free
CDi on the cover on most issues
(even if it pushes the cover price
up a bit).

What do you think about hav-
ing a reader survey/question-
naire? You could ask questions
on what we would like to see in
the magazine, such as a page
for swaps or reader advertise-
ments.

| would like to offer the follow-
ing CDi titles as a swap for
something else (non CDi titles
considered): Tangram, Tetris,
Dark Castle, Pinball, Pavarotti,
Harvest of the Sun, Caesar’s
World of Gambling.

Stephen Wiseman
Aberdeen
(Full address supplied)

See our reader survey in this
issue, pages 43-45.
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PRICE

CHILDREN’'S
TITLES

A VISIT TO SESAME STREET -
LETTERS

Meet the characters from the TV
series and explore the world of
Sesame Street. Includes some
letter-based games.

Price £29.99  Catalogue No 690 018 2
A VISIT TO SESAME STREET -
NUMBERS

Visit Bert and Ernie’s place, Big
Bird’s House and the Count’s
Castle. There’s plenty of skul-
duggery going on. And learn to
count with the numbers games.
Price £29.99  Catalogue No 690 019 2

BEAUTY AND THE BEAST

The story of Beauty and the
Beast told by Mia Farrow.

Price £9.99 Catalogue No 690 114 2

BERENSTAIN BEARS

Meet the popular and friendly
Berenstain Bears and follow the
young bears’ antics as they try
and persuade their parents to let
them go to the fair, or travel
around and explore Bear
Country on your own.

Price £24.99  Catalogue No 810 007 6

BRER RABBIT AND THE
WONDERFUL TAR BABY

The story of Brer Rabbit and
Brer Fox told by Danny Glover.
Music by Taj Mahal. Includes
games and activities related to

the story.
Price £9.99  Catalogue No 690 045 2
CARTOON CARNIVAL (D\)

Classic cartoons from Hanna
Barbera. Each time you win a
game, collect a letter. When you
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can spell Cartoon Carnival, you
are rewarded with a cartoon in
Digital Video.
Price £19.99  Catalogue No 810 016 5
CARTOON JUKEBOX

Favourite tunes such as Pop
Goes the Weasel and Row, Row,
Row Your Boat illustrated with
original animation.

Price £24.99  Catalogue No 690 001 2
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CHILDREN'S MUSICAL THEATRE
Customize your own songs and
watch as they are performed by
a band of musical animals. .

Price £24.99 Catalogue No 690 008 2

DARK FABLES OF AESOP

Twelve of these moral tales nar-
rated by Danny Glover and
accompanied by an original jazz
score by Ron Carter.

Price £24.99  Catalogue No 690 085 2

EMPEROR'S NEW CLOTHES

This version of one of Hans
Christian Andersen’s best-loved
tales is told by Sir John Gielgud
with music by Mark Isham.

Price £9.99 Catalogue No 690 042 2

FACE KITCHEN

French chef Uby cooks up some
very funny faces. Your job is to
choose a combination of lips,
eyes and hair and bring the
results to life.
Price £29.99  Catalogue No 811 000 2
HOW THE CAMEL GOT HIS HUMP
Rudyard Kipling’s popular tale of
the lazy camel who said
“Humph” once too often is
recounted by Jack Nicholson,
with music by Bobby McFerrin.
Price £9.99  Catalogue No 690 0212

HOW THE RHINO GOT HIS SKIN
Another Rudyard Kipling tale,

that of a gluttonous rhinoceros
who gets his comeuppance.
Told by Jack Nicholson, with
music by Bobby McFerrin.

Price £9.99  Catalogue No 690 023 2

MORE DARK FABLES FROM AESOP
Twelve more moral tales narrat-
ed by Danny Glover and accom-
panied by the jazz music of Ron
Carter.

Price £24.99 Catalogue No 690 086 2

MOTHER GOOSE HIDDEN PICTURES
An animated activity book com-
bining the pleasures of hearing
and seeing nursery rhymes with
the added fun of picking objects.

Price £7.99  Catalogue No 690 015 2
MOTHER GOOSE RHYMES TO
COLOUR

Mother Goose escorts your chil-
dren as they wander through
their favourite nursery rhymes.
Price £27.99  Catalogue No 690 016 2

PAINT SCHOOL 1

Choose from several hundred
scenes to paint or start from
scratch and draw your own pic-
ture. There is a huge variety of
palettes and colours available
(over 30,000).

Price £19.99  Catalogue No 690 009 2

PAINT SCHOOL 2
More pictures to paint using the
CDi’s enormous colour palette.

P‘AlNT Scr,
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The magnifying glass allows you
to zoom in on the fiddly bits.
Price £19.99  Catalogue No 690 002 2

PECOS BILL

A colourful retelling of the legend
of Pecos Bill - the fearless
buckaroo. Narration by Robin
Williams.

Price £9.99  Catalogue No 690 012 2

CDi TITLES CATALOGUE AND
LIST SPRING 1994

RICHARD SCARRY'S BUSIEST
NEIGHBOURHOOD DISC EVER
Explore the wonderful world of
Busytown, a metropolis populat-
ed entirely by furry animals. At
the end, you can see all the
places you visited on TV.

Price £24.99  Catalogue No 690 038 2

RICHARD SCARRY'S BEST
NEIGHBOURHOOD DISC EVER

The second in the popular series
of Richard Scarry’s children’s
books translated for your
amusement onto CDi. Visit the
library, the fire station or your
own home.
Price £24.99

SANDY'S CIRCUS ADVENTURE
Sandy, the cuddly sea lion, is
lost in the circus and your child
is invited along. Together they
can explore all the fun and
excitement of the big top.

Price £24.99  Catalogue No 690 022 2

SANTA CLAUS'S MICE

Mice, a clumsy albatross, hard-
working gnomes and a kind
Santa Claus feature in this
Christmas fairy story aimed at
children between three and
seven. Includes some games to
play too.
Price £15.99

SHIPWRECK

Learn about electricity and how
it works by completing certain
tasks or playing an exciting
adventure game.

Price £24.99  Catalogue No 811 002 5

STORY MACHINE MAGIC TALES
Create your own fairy tales or
adventure stories by adding your
own scenes, characters, narra-
tion and dialogue. Includes three
pre-recorded stories on the disc.
Price £24.99  Catalogue No 690 025 2

Catalogue No 690 037 2

Catalogue No 811 001 2



STORY MACHINE STAR DREAMS
Star Dreams whisks you away
on an intergalactic adventure of
your own making. Create your
own stories as outlandish, fear-
some and fun as you want.

Price £24.99  Catalogue No 690 024 2

TELL ME WHY 1

Find out the answers to 175
questions on five topics: Our
World, How Things Work, The
Zoo, How Things Began and The
Human Body.

Price £7.99  Catalogue No 690 003 2

TELL ME WHY 2
Another 175 questions answered
on the same five topics as in Tell

Me Why 1.
Price £7.99 Catalogue 690 004 2
TOM'S MAGIC PICTURE SHOW

Help to enrich your child’s
English vocabulary and ensure
that they make steps'in lan-
guages such as French and
Spanish. This excellent educa-
tional disc holds more than 700
pictures with subtitles, music
and sound effects.

Price £24.99  Catalogue No 811000 9

WACKY WORLD OF MINIATURE
GOLF

A simple golf game with 18 holes
to play. First you must key in
your name and choose one of 12
characters to represent you.

Price £19.99  Catalogue No 810 013 5
ZOMBIE DINOS FROM PLANET
ZELTOID

Dexter the Dinodroid takes you
back to the days when

dinosaurs ruled the earth. Your
task is to identify the dinosaurs
that Harry the Harrier has kid-
napped and set them free.

Price £34.99  Catalogue No 811 0018

GAMES

ALICE IN WONDERLAND

Roam around Wonderland as
you try to solve the rhymes and
puzzles that will take you on to
the next level of this adventure.
Price £29.99  Catalogue No 690 065 2

ALIEN GATE

Hordes of nasty monsters are
advancing through the Alien
Gate with one objective - the
destruction of your world. You
must stop them all or risk death.
Price £19.99  Catalogue No 810 004 2

BACKGAMMON
Everything you need to play
backgammon on CDi, including

sy
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three animated opponents each
with a different skill level, from
beginner to expert.

Price £9.99  Catalogue No 690 039 2

BATTLESHIP

You command a fleet of five
ships. Your mission is to seek
and destroy your enemy’s ships
before he destroys yours.

Price £29.99  Catalogue No 690 033 2

CAESAR’'S WORLD OF BOXING (DV)
Join the boxers, promoters,
managers and reporters at
Caesar’s Palace in Las Vegas.
Work your way through the
ranks in this two-player game.
Price £49.99  Catalogue No 810 014 3

CAESAR'S WORLD OF GAMBLING
Experience the real sights and
sounds of the Caesar’s Palace
casinos. Learn to play the most
popular casino games.

Price £24.99  Catalogue No 690 027 2

CD SHOOT

Practice your shooting skill in
Sporting, Ball Trap, Olympic
Trap and English Skeet, based
on international rules.

Price £29.99  (Catalogue No 8110014

CONNECT FOUR

The CDi version of the popular

vertical chequers game.
Price £19.99  Catalogue No 690 020 2

DARK CASTLE

Black Knight, the evil ruler of
Dark Castle, must be defeated.
Make your way through cham-
bers of hazards such as the

\
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dragon, tortures and rats.
Price £9.99  Catalogue No 690 026 2

DEFENDER OF THE CROWN

The Saxon lords have chosen
you to lead them in the fight
against the hated Normans. Your
skills will be thoroughly tested.
Price £9.99  Catalogue No 690 069 2

ESCAPE FROM CYBERCITY

Your mission is to survive the
dangers of CyberCity, fight your
way to the train and destroy the

PHILipg

Guardian’s planet to save the
earth. Includes ful cel-animation.
Price £39.99  Catalogue No 690 071 2

GIRLS' CLUB

Check out four of the hottest
guys in the universe with three of
your own friends, or those on the
disc. Try and work out which
hunk your opponents have cho-
sen as their dream date.

Price £19.99  Catalogue No 810 0118

INCA

You are the last surviving Inca.
To save your race you must jour-
ney across space, battling ene-
mies and collecting special pow-
ers on the way.

Price £39.99  Catalogue No 810 012 6

INTERNATIONAL TENNIS OPEN
Wimbledon and the French
Open brought to your living

room in one of the best CDi
games yet. A two-player version
will soon be available and should
make the game even better.

Price £34.99  Catalogue No 810 003 0

KETHER

You are Melkhor, a space knight,
who has to land on Kether and
rescue Eta Carene, the Princess
of Wisdom. Stunning graphics in
this mix of arcade action and
puzzle solving.

Price £34.99  Catalogue No 810 012 8

LASER LORDS
The Laser Lords’ star cruiser
enables you to explore alien
worlds.

Price £39.99

LINK: FACES OF EVIL

Nintendo characters appear for
the first time on CDi. Ganon has
captured the island of Koridai
and Link must save it from the
Faces of Evil.

Price £29.99 Catalogue No 810 008 0

LORDS OF THE RISING SUN
A Japanese strategy game on
CDi featuring live actors and

Catalogue No 690 074 2

interesting gameplay.
Price £39.99  Catalogue No 690 098 2

MYSTIC MIDWAY

The “master of cemetries” Dr
Dearth welcomes you to his
shooting gallery. 15 targets, ten
game levels and the chance to
record your score.

Price £34.99  Catalogue No 690 152 2

OTHELLO

Pit your wits against Albert
Einstein or Leonardo da Vinci in
this electronic version of the
popular board game.

Price £24.99  Catalogue No 810 016 3

PALM SPRINGS OPEN

Play 18 of the world’s most
famous and challenging holes on
your own TV. Control “live”
golfers on actual courses.

Price £39.99  Catalogue No 690 013 2

PHANTOM EXPRESS

Join Dr Dearth, the Master of
Cemetries, on a roller coaster
ride in the sequel to Mystic
Midway. Phantom Express takes
you through the various stages
of life in this 3D shooting game.
Price £29.99 Catalogue No 810 017 8
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PINBALL
Play four different pinball games
in your living room without hav-
ing to feed money into a slot
machine.
Price £29.99

POWER HITTER

Baseball challenge which puts
you up against the game’s great
pitchers. The announcer com-
ments on your every move.

Price £34.99  Catalogue No 8110017

SPACE ACE (D)

Space Ace has been zapped by
the evil Borf and you must help
him defeat the dreaded Infanto
Ray and save the earth. Great
animation by Don Bluth.

Price £49.99  Catalogue No 810 007 3

Catalogue No 690 034 2

SARGON CHESS

There are 16 levels of this chess
program, or use the special
novice level. Experienced play-
ers have the pleasure of more
advanced levels.

Price £29.99
TANGRAM

Choose from beginner, interme-
diate or advanced levels of play
in this well-known puzzle game.
Price £9.99  Catalogue No 8110015

TETRIS

The classic Russian puzzle game
featuring ten levels of play and
made popular by the ubiquitous
Gameboy. Ten CD soundtracks
and video backgrounds make
this version something special.
Price £29.99  Catalogue No 690 188 2

TEXT TILES

A word spelling strategy game
for all ages. Use the given words
to spell vertically or horizontally.
Price £19.99  Catalogue No 690 043 2

Catalogue No 690 030 2
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VIDEO SPEEDWAY

Motor racing game with ten
tracks to choose from. The play-
er can race karts, Formula 3000
or Formula 1. Alter your car’s
dynamics in the pit and then
head for the track. Arcade style
action means endless hours of
thumb-numbing fun.

Price £29.99  Catalogue No 819 0011

VOYEUR

Adult political whodunnit which
combines the suspense of Alfred
Hitchcock’s Rear Window with
an American soap opera. Spy on
the house of Presidential charac-
ter Reed Hawke and his family
and find out who the real bad-
dies are.

Price £39.99 Catalogue No 810 016 2

ZELDA: WAND OF GAMELON

The evil Ganon has captured
Link and the Triforce. The only
way to rescue Link and save the
world is to gather all the seven
signs of the Tolemac. Features
the characters made famous by
the Nintendo.

Price £29.99 Catalogue No 810 009 6

ANDREW LLOYD WEBBER (DV)

The Premiere Collection from the
Lloyd Webber stable includes
hits sung by Jason Donovan,
Phillip Schofield, Sarah
Brightman, Michael Ball and
David Essex.

Price £15.99  Catalogue No 810 2001

~ BRYAN ADAMS (DV)

The Waking Up the Neighbours
video from Canadian Bryan
Adams comes to CDi in digital

stereo and video.
Price £15.99  Catalogue No 810 200 2

BON Jovi (DV)

Bon Jovi’s Keep the Faith album
with full Digital Video to accom-
pany every track.

Price £15.99 Catalogue No 810 200 3

CLASSICAL JUKEBOX

Study the lives of 15 of the
world’s classical composers and
listen to their music. Includes 90
minutes of video highlighting
facts about their work.

Price £15.99  Catalogue No 690 005 2

ESCAPE

Club music and psychedelic
visuals brought to you by Hex.
Incorporates eight hardcore
techno tracks with real-time
computer graphics.

Price £15.99  Catalogue No 810 0117

GOLDEN OLDIES JUKEBOX

Jump and jam to the tunes of
the 1950s and 1960s. The artists
who sing them come alive on
your TV screen. Lyrics appear
with the music.

Price £15.99  Catalogue No 690 006 2

JAMES BROWN

Soul singer Brown performs 13
songs on this CDi music disc.
Sing along to your favourite
songs with lyrics on screen.

Price £15.99
JAZZ GIANTS

From Big Band to Bossa Nova,
experience an interactive jazz
journey through 19 great songs.
Price £15.99  Catalogue No 690 096 2

Catalogue No 811 000 6

LOUIS ARMSTRONG

Explore the achievements and
life story of Louis Armstrong as
you listen to his music. Includes
rare interviews with the man
himself.
Price £15.99

PAVAROTTI

Listen to the world-renowned
tenor sing 13 favourite songs
while you explore his life story.
Price £15.99  Catalogue No 690 040 2

PRELUDE

Study the art and music of the
era of Post-Impressionism.
Incorporates a gallery dedicated
to specific painters or styles.
Price £15.99  Catalogue No 811 003 8

Catalogue No 690 0312

STING: TEN SUMMONER'S TALES
(DV)

The full album with Digital Video
and CD sound.

Price £15.99 Catalogue No 810 200 5

THE CURE (DV)

All the wonders of The Cure’s
music with superb digital stereo
sound and DV to match.

Price £15.99 catalogue No 810 2013

THE WORLDS OF....(DV)

Five top bands from the Rhythm
King label with Digital Video
clips, interviews and your own
music mixer.

Price £15.99 Catalogue No 811 003 8

TODD RUNDGREN:

NO WORLD ORDER

One of the first truly interactive
music discs which allows you to
play DJ by altering the tempo,
mood and style of the original
tracks on the album.

Price £15.99  Catalogue No 810 015 9




INFO &
REFERENCE

A CHILD IS BORN

A complete childbirth and preg-
nancy manual based on the
stunning photographs of an
unborn child by Lennart Nilsson.
Provides a detailed look at the
whole process of reproduction.
Price £29.99 Catalogue No 810 005 0

ART OF THE CZARS

Visit the Russian city of St
Petersburg, explore its palaces
and churches and study the art
collection in the Hermitage
Museum.

Price £34.99  Catalogue No 690 105 2

CREATE YOUR OWN CARICATURE
Play at creating your own
Spitting Image style puppets
either from the faces on the disc

or using your own photographs
on Photo CD.
Price £29.99  Catalogue No 811 0001

COMPTON'S INTERACTIVE
ENCYCLOPEDIA

The entire 26 volumes on one
disc. Video clips from famous
events in history, 5,200 long arti-
cles, 32,000 short ones.

Price £199.99 Catalogue No 810 004 7

DUTCH MASTERS

Study 300 paintings from the art
of 17th Century Holland.

Incorporates images and talk.
Price £34.99  Catalogue No 811 002 4

FOOD OF FRANCE

French cuisine presented by
Anne Willan, founder of the
world famous Ecole de Cuisine
la Varenne. Menus and dishes-
can be brought up on screen.
Price £24.99  Catalogue No 810 005 5

THE FRENCH IMPRESSIONISTS
This fascinating interactive tour
through 19th Century Paris lets
you meet the Impressionist
artists and their friends, lovers

and critics.
Price £34.99  Catalogue No 690 046 2
GREAT BRITISH GOLF

Take an historical trip through
500 years of golfing history.
Based on material from the
British Golf Museum in St

Andrews.

Price £9.99 Catalogue No 811 000 4
HARVEST OF THE SUN (VINCENT
VAN GOGH)

Discover the art and life of one
of the greatest painters of all
time, Vincent Van Gogh, with
music by many of his illustrious
contempories such as Debussy,
Franck, Chabrier, Bizet.

Price £29.99 Catalogue No 690 028 2

THE JOY OF SEX (DV)

The famous sex guide by Dr Alex
Comfort goes interactive in this
Digital Video title. 30 minutes of
full motion video, plus question-
naires and the Joy of Sex game.
Plus free pocket guide with
every disc.

Price £29.99 Catalogue No 811 000 8

PRIVATE LESSONS: CLASSICAL
GUITAR

Learn to play classical guitar on
CDi. Customise your lessons to
match your skill level, or visit the
guitar museum and see some of

the masters guitars.
Price £49.99  Catalogue No 810 0013

PRIVATE LESSONS: ROCK GUITAR
Learn to play rock guitar on CDi.
With examples from Jimi
Hendrix to Eric Clapton.

Price £49.99  Catalogue No 811 003 0

REMBRANDT: HIS ART AND MUSIC
OF THE ERA

17th Century art and music with
information in sevén languages:
English, Spanish, French,
German, ltalian, Japanese and
Dutch. Soundtrack recorded by
the Amsterdam Baroque
Orchestra.
Price £15.99

Catalogue No 690 154 2

RENAISSANCE OF FLORENCE

Take a tour of the Renaissance
art of Florence.

Price £34.99  Catalogue No 690 036 2

RENAISSANCE GALLERY

An interactive tour through the
masterpieces and music of the
Italian High Renaissance.

Price £34.99  Catalogue No 690 044 2

STAMPS: WINDOWS ON THE
WORLD

An electronic reference manual
with hundreds of stamps and
over four hours of narration.

Price £7.99 Catalogue No 690 001 2

TIME LIFE ASTROLOGY
Obtain your daily horoscope and
personalised solar chart on CDi.

PHiLipg

Just program in your details and
the computer will do the rest. Or
look up the horoscopes of the
rich and famous.

£24.99 Catalogue No 810 013 6

RURTECE R MR VN R e S

ILISTING

TIME LIFE PHOTOGRAPHY

Turn your TV screen into a simu-
lated camera for a course in
35mm photography. 25 step-by-
step workshops to help you
make the most of your camera.
Price £39.99  Catalogue No 690 017 2

TREASURES OF THE SMITHSONIAN
Based on the world famous
Washington Museum. This disc
also allows you to visit a dozen
other museums. Study exhibits

from the Air and Space
Museums to the National Zoo.
All on one disc.

Price £39.99  Catalogue No 690 010 2

WORLD OF IMPRESSIONISM

Using an interactive map of 19th
century Paris, explore the art
and music of the era.

Price £34.99  Catalogue No 690 047 2

PHOTO €D

AUTOSPORT GRAND PRIX
Autosport Magazine present a
selection of high quality images
from Formula 1. Find out about
F1 history from 1950 onwards.
Price £9.99 Catalogue No 811 000 5

NATURE UNDER THREAT
Produced in conjunction with
one of our best loved charities,
the World Wide Fund for Nature,.
this disc presents an insight into
a range of fragile ecosystems
and the creatures within them,
looking at how they survive..
Price £9.99 Catal No 811 003 6
All prices are provisional. Titles subject to
availability. For further information on all
the above titles, telephone 081-781 8457
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FILMS

BLACK RAIN

Director Ridley Scott, who creat-
ed two of Hollywood’s most styl-
ish adventure thrillers - Alien and
Blade Runner - hits the mark
again.

Michael Douglas and Andy
Garcia play New York cops
whose job to escort a vicious
assassin back to his native
Japan leads the two Americans
into Osaka’s exotic underworld
and straight into the centre of a
raging, brutal Yakuza gangland
battle.

Price: £15.99 Catalogue No: 811100 9
Available: now

FATAL ATTRACTION

Michael Douglas plays Dan
Gallagher, a New York attorney
who has a romantic fling with
seductive Alex Forrest (Glenn
Close) while his wife (Anne
Archer) is away.

Dan later shrugs off the affair as
a mistake and considers it over.
But Alex won’t be ignored. Not
now, not tomorrow, never...even
if it means destroying Dan’s
family to keep him.

Includes a special epilogue of
the original ending, never shown
in the cinema.

Price: £15.99 Catalogue No: 811100 8
Available: May 94
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GHOST

Patrick Swayze and Demi Moore
star as a loving couple split apart
when he falls victim to a hit that
goes badly wrong.

Their continued communication
through the power of love sees
Swayze trying desperately to

protect Moore from the same
people who did for him. A mix-
ture of fantasy, thriller and com-
edy with Whoopi Goldberg milk-
ing it for all it’s worth.

Price: £15.99 (Catalogue No: 811100 6
Available: May '94

NAKED GUN 21/2

Lt. Frank Drebin (Leslie Nielsen)
loves a mystery. Why are we
here? Is there life after sex?
Yes, Drebin tackles the big
issues - and the biggest of all is
how to stop devious Quentin
Hapsburg’s (Robert Goulet) plan
to destroy the environment.
Returning with Nielsen in this
hilarious Naked Gun sequel are
Priscilla Presley, George
Kennedy and O J Simpson. The
gang’s all here, and so are the
laughs.

Price: £15.99 Catalogue No: 811100 2
Available: Now

PATRIOT GAMES

His days as an intelligence agent
behind him, former CIA analyst
Jack Ryan (Harrison Ford) has
travelled to London with his wife
(Anne Archer) and child.
Meeting his family outside
Buckingham Palace, Ryan is
caught in the middle of a terror-
ist attack on a member of the

Royal family. Soon Ryan must
return to action for the most vital
assignment of his life: to save his
family. Co-starring James Earl
Jones.

Price: £15.99 Catalogue No: 811100 4
Available: now

STAR TREK 1
The original motion picture spun
off the popular TV series. Kirk

and the crew boldly go where no
man has gone before. With the
added benefit of Dolby Surround
Sound and Digital Video.

Price: £15.99 Catalogue No: 8111015
Available: summer '94

STAR TREK VI

The Enterprise leads a battle for
peace in the most spectacular
Star Trek adventure ever!

As the Federation and the
Klingon empire prepare for a
peace summit, a Klingon ship is
attacked and the Enterprise is
held accountable.

The dogs of war are unleashed
again, and both worlds brace for
what might be their final, deadly
encounter. Starring William



Shatner, Leonard Nimoy and
DeForest Kelley.

Price: £15.99 (Catalogue No: 811100 7
Available: now

THE HUNT FOR RED OCTOBER

A new, technologically superior
Soviet nuclear submarine, The
Red October, is heading for the
US under the command of
Captain Marko Ramius (Sean
Connery).

The US government thinks
Ramius is planning to attack. A
lone CIA analyst (Alec Baldwin)
thinks Ramius is planning to
defect, but he has only a few
hours to find him and prove it -
because the entire Russian naval
and air commands are trying to

find him too.
Price: £15.99 Catalogue No: 811100 3
Available: April ‘94

TOP GUN

Top Gun takes a look at the dan-
ger and excitement that awaits
every pilot at the Navy’s presti-
gious fighter weapons’ school.
Tom Cruise is superb as
Maverick Mitchell, a daring
young flyer who is out to
become the best of the best.
Kelly McGillis sizzles as the civil-
ian instructor who teaches
Maverick a few things you can’t
learn in the classroom. Co-star-
ring Anthony Edwards, Tom
Skerritt and Val Kilmer.

Price: £15.99 Catalogue No: 8111001
Available: now

LISTINGS

WAYNE'S WORLD
Based on characters created for
America’s hugely popular
Saturday Night Live (the show
that gave us such stars as the
late John Belushi, Billy Crystal,
and Steve Martin, the film is
about a (very) small (very) local
TV station run from a basement
by two metalhead no-hopers
Wayne and Garth.

Everything is going just fine until
one day along comes a network
TV producer (played superbly
slimiley by Rob Lowe) with offers
of fame and lots of money.
Romantic interest is provided by
Tia Carrere who had a hit with
the cover of The Sweet’s
Ballroom Blitz as seen on the
film.

Price: £15.99 Catalogue No: 811100 5
Available: June ’94
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FERLER DIRECTORY

Available in all branches of
Dixons and Currys
Superstores. Call 081 200
0200 for details of your
nearest stockist. Also
stocked by the

following retailers:

Aberdeen

Bruce Millers, Clydesdale
Electrical, Comet, Granada, John
Lewis, Future Zone, Virgin
Megastore

Abingdon

CO OP

Accrington

Garth Dawson

Addlestone

Cosmic

Aldershot

Bryants HiFi

Altrincham

Cleartone, H Plumb & Sons, Martin
Dawes

Ashford

Granada
Ashton-under-Lyne
Hamlets Audio Visual, Granada
Aylesbury

Comet, The Power People

Ayr

Clydesdale Electrical, Comp-U-
Write, Granada, Scottish Power
Sound & Vision

Ballymena

Nicholl Bros

Banbury

Blinkhorns, Comet, MEB
Banff

Bodies Photographic Services
Bangor

Comet, Granada

Barking

Comet, Photo Express
Barnsley

Comet, Clydesdale Electrical,
Rumbelows

Barnstable

Comet, J&A Cameras, Rumbelows
Barrow-in-Furness

Comet

Basildon

SEEBOARD, Tempo, Woolfmans,
EEB

Basingstoke

Comet, Granada, Reading
Warehouses, Rumbelows, Sinclair
Youngs

Bath

Comet

Batley

NORWEB

Beaconsfield

Homevision

Beccles

Hughes

Beckenham

Supa Electrics

Bedf

Bedford

Comet, Tavistock HiFi, EEB,
Rumbelows

Belfast

Audio Times, C S Suppliers,
Gilmores, Granada, Virgin
Megastore
Berwick-upon-Tweed
Clydesdale Electrical

Bexle th

Radio Rentals

Bicester

The Power People

Bideford

J&A Cameras

Bilston

Tylers (Bilston) Ltd

Bingley

Spencer & Hill

Birkenhead

Fairs Cameras
Birmingham

Clydesdale Electrical, CO OP,
Comet, Granada, HMV, MEB,
NORWEB, Naam HiFi, Queens
Park Radio, Rackhams, Radio
Rentals, The Power People, Virgin
Megastore, Wedges TV Rental
Bishops Stortford

Chew & Osborne
Blackburn

Comet, NORWEB, Granada
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Blackpool

Cleveleys, K Gardener, Martin
Dawes, NORWEB, Photo-Link,
Reliant TV

Bletchley

Comet

Blyth

Fona Dansk Elektric

Bognor

Comet, Unit Sound & Vision
Bolton

Cleartone, Clydesdale Electrical,
Comet, H Plumb, Berry Bros,
Rumbelows

Borehamwood

Tempo

Boston

Comet, David Simpson Studio
Bourne

J HWand

Bournemouth

Dingles

Bradford

Amrik Electronics, CO OP,
Clydesdale Electrical Stores,
Comet, Empire Electro Centres,
Erricks, Granada, Homepower,
Brentwood

Hi Spek Electronics, Kelleys
Bridgend

Comet, Granada, SWEB
Bridgewater

Acland Radio & TV, Bridgewater
Photographic

Bridport

Tiger Software

Brierly Hill

MEB

Brighouse

Audiovision

Brighton

Brighton Audio Television,
Clearview, Comet, Future Zone,
Granada

Bristol

Ace Cameras, CRS Homeworld,
Comet, Dewanis, Granada,
Goodviewing, John Lewis, MEB,
Paul Roberts, Rumbelows, Slade &
Hope, Southern Electric
Superstore, SWEB Retail, Virgin
Megastore

Bromborough

Clydesdale Electrical

Bromley

Allders, Army & Navy, Granada,
Tecno, WH Smith
Buckfastleigh

Searle

Burnham-on-Sea

Central Radio Services
Burnley

Comet, Harry Garlick TV Centre
Ltd

Burton-on-Trent

Comet, London Wireless, WT
Parker

Bury

H Plumb & Son

Bury St Edmunds

Comet, EEB, Hughes, Rose &
Wright, Rumbelows

Buxton

David Robinson

Callington

Varcoes of Callington
Camberley

Allders

Cambridge

CRS, Comet, EEB, Granada,
Hughes, Robert Sayle
Cannock

Comet, Webb Brothers
Canterbury

Comet, Granada, Rumbelows,
SEEBOARD

Cardiff

Comet, Granada, Howells,
Radiocraft Sonus, SWEB Retail,
Virtual Reality, Virgin, WH Smith
Carlisle

Clydesdale Electrical, CO OP,
Comet, NORWEB, Peter Tyson
Carmarthen

Comet, Jones TV & Electrical
Castleford

Judge Vision Sound & Service, Eric
Wiley

Caterham

Visions

Chadwell Heath

Comet

Chatham

Granada

Cheadle Hulme

Comet

Chelmer

Comet

Chelmsford

Kelleys

Cheltenham

Cavendish House, Comet, Future
Zone, Granada, Howard Lewis,
Hutchinson TV, SWEB
Chesham

D L Chittenden

Chester

C Horswill & Co, Comet, New
Dawn HiFi, NORWEB, Virgin
Megastore, W H Smith
Chester-le-Street

CO OP

Chesterfield

CO OP, Comet, FL Smith
Chichester

Army & Navy

Chilwell

Clydesdale Electrical
Chingford

Comet, Tempo

Chippenham

Southern Electric

Chorley

Comet, H Plumb & Son
Christchurch

Comet

Cleethorpe

Camley Cameras

Clydebank

Clydesdale Electrical Stores
Colchester

CO OP, Comet, Hughes, Levett &
Ward

Coleraine

Radio Rentals

Colne

The Almaine Co

Coventry

CO OP, CRS Homeworld, Comet,
EMEB, NORWEB, Naam HiFi,
Rumbelows, Virgin Megastore
Crawley

County Cameras

Crayford

Comet

Crewe

Martin Dawes

Croydon

Allders, Granada, Rumbelows,
SEEBOARD, W H Smith, Tempo
Cumbernauld:

Granada, Scottish Power
Cwmbran

Millers TV

Dagenham

Comet, Jackson Radio, RGB
Darlington

Binns, Comet, Granada, Goodrick
Dartford

Anco Marketing, CO OP, Granada
Derby

Clydesdale Electrical, Comet, CO
OP, EMEB, Gordon Harwood
Computers, Granada, Manton
Electric, NORWEB, Powerhouse,
Radio Rentals, Reliance Electrical
Dewsbury

Clydesdale Electrical, Comet,
Webb & Barker

Didcot

Southern Electricity Board

Diss

Hughes

Doncaster

Clydesdale Electrical, Comet, de
Cobain Sound & Vision, Granada,
Martin Dawes

Dromore

Lisnasure Interiors

Dudley

Comet, Clydesdale Electrical,
Derann Audio Visual, Martin
Dawes, NORWEB

Dumfries

Comet

Dundee

Clydesdale Electrical, Comet,
Granada, J D Brown, Virgin
Megastore

Dunfermline

Clydesdale Electrical Stores
Durham

Comet,

East Kilbride

CO OP, Future Zone
Eastbourne

Computer Madhouse, Granada,
SEEBOARD, Smythe & Barrie
Eastleigh

Comet

Edgware

Granada, Musical Images
Edinburgh

Carl Dyson, Clydesdale Electrical,
Comet, Future Zone, Granada,
John Lewis, Scottish Power Sound
& Vision, Virgin Megastore
Elgin

Comet

Ellesmere

County TV Services
Ellesmere Port

Comet

Enfield

Granada

Epping

Chew & Osborne

Exeter

CRS Homeworld, Comet, Devon
Camera Centre, Granada,
Rumbelows

Exmouth

Devon Camera Centre, H Carter &
Sons

Fakenham

Hughes

Falkirk

Comet

Fareham

Rumbelows

Farnborough

Longworth

Felixstowe

Hughes

Fleetwood

R S Studios

Folkestone

Granada, V J Hi Fi
Gainsborough

Lincoln CO OP

Galashiels

Comet

Gateshead

Clydesdale Electrical Stores,
Comet, House of Fraser,
Rumbelows

Gerrards Cross

Video Factor

Glasgow

Clydesdale Electrical Stores,
Comet, Frasers, Music Room,
Robert Smith, Scottish Power
Sound & Vision, Strathtel, Virgin
Megastore

Glenrothes

Scottish Power Sound & Vision
Gloucester

CO OP, Cleartone, Comet,
Granada, NORWEB
Godalming

Godalming Radio

Grantham

Comet

Gravesend

Comet, Mann’s Audio Video,
Tempo, Westman Computers
Great Yarmouth

Hughes

Greenock

Clydesdale Electrical, Scottish
Power Sound & Vision
Grimsby

Binns, Comet, JAH Associates,
NORWEB

Guernsey

Colourcare TV, Teleskil, CO OP
Guildford

Army & Navy, Comet, Hemmings,
Rumbelows, Southern Electric,
Tecno

Guisley

Clydesdale Electrical, Comet
Hailsham

Clearview

Halesowen

Comet

Halesworth

Hughes

Halifax

Comet, Empire Electro Centres,

Fred Moore

Haltwhistle

Dutchwest

Hamble

CD Direct

Harlow

Comet, Tempo

Harrogate

Clydesdale Electrical, Comet,
NORWEB

Harrow

Comet, Granada, G T V Electrical,
Mannerings & Son
Hartlepool

Comet, Fona Dansk Electric
Hatfield

Comet, Tempo

Haverford West

Comet

Hayes

Comet, Southern Electric, Stuart
TV & HiFi

Heanor

Logic Electrical

Heathfield

Clearview

Helston

ETS

Hemel Hempstead
Rumbelows

Hereford

Hereford Hi Fi & TV, MEB
High Wycombe

CF Lake, Comet, John Lewis
Hinckley

Brightmores of Burbage
Hockley

Dennys

Hoddeston

Rumbelows

Holyhead

Granada

Hornchurch

Granada

Horsham

Merrow Sound & Vision, Radio
Rentals

Hounslow

Rumbelows, Musical Images
Hove

Churchers

Huddersfield

Arcade Cameras, Clydesdale
Electrical, Comet, Empire Electro
Centres, Frank Platt, Granada
Hull

4 Play, Comet, Granada, Martin
Dawes, NORWEB, Rumbelows,
YEB

Huntingdon

Clydesdale Electrical, EEB
Hythe

The Camera Shop

liford

Virgin Games Store, Woolfmans
likeston

Alpha Musical & Electrical
Inverness

Comet

Ipswich

CE Matthews, Comet, EEB,
Granada, Hughes, SEEBOARD
Irvine

Clydesdale Electrical, Comet
Isle of Man, Douglas
Waltons TV, Marown TV
Isieworth

Comet

Jersey

Fortuna, CO OP

Keighley

Comet, Pennine Television
Kendal

Kenneth Gardner Ltd
Kettering

Comet, Timms TV
Kidderminster

Granada, NORWEB, The Camera
Shop

Kilmarnock

James H Donald, Comet
Kings Neath

Granada

Kings Lynn

CO OP, Comet, Wheelers
Kingston-upon-Thames
Barkman Computers, Bentalls,
Granada, John Lewis, Virgin
Games Store, WH Smith, Virgin
Megastore

Kington

Gospel Music Audio




Kirkcaldy

Clydesdale Electrical, Comet, U-Vu
Systems

Kirkwall

Telecare

Lancaster

Comet, Kenneth Gardner
Leamington Spa

Brian Goodchild, The Power
People, Walls TV

Leeds

Amrik Electronics, Comet,
Granada, Jones of Oakwood,
NORWEB, Radio Rentals,
Rumbelows, Tecno,YEB, de
Cobain Sound & Vision, Virgin
Megastore

Leicester

AG Kemble, CO OP, Comet,
EMEB, Granada, Jessops
Photographic, Kingstones, Mays
Hi Fi, NORWEB, RTV, Tecno, WH
Smith,

Leigh

H Plumb & Son, Leigh Photo
Lerwick

Tait Electronics

Letchworth

EEB

Lichfield

Bradshaws Radio & TV
Lincoln

Binns, CO OP, Comet,Granada,
NORWEB, Radio Rentals,
Rumbelows, Sykes Video Links
Liverpool

Clydesdale Electrical, Colourvision
Plus, Comet, George Henry Lee,
HMV, NORWEB, Radio Rentals,
Rumbelows, Samsons Cameras,
W H Smith

Llandudno

Comet

Llantrisant

CRS Homeworld
Londonderry

Radio Rentals

LONDON

Bethnal Green
Tempo

Catford

Comet

Central

Army & Navy, SW1
Atlantic Video & Hi Fi, W1
Berrys of Holborn, EC1
Covent Garden Records, WC2
D & T Electronics, W1
DH Evans, W1

Galaxy, W1

Granada, W2

Harrods, SW3

Hi Fi Confidential, SW1
HMV, WA

John Lewis, W1
Kamla Electronics, W1
Peter Jones, SW1
Selfridges, W1

Stuart Cameras, E1
Tecno, EC2

Tempo, NW2

Time & Tune, E1
Stuart Cameras, E1
Virgin Megastore, W1
Waterstones, EC3
Chariton

Comet

Chingford
Rumbelows
Chiswick

H C Wheatlands
Clapham Junction
Arding & Hobbs, Rumbelows
Eltham

CO OP

Finchley

Hi Spek Electronics
Hammersmith
Granada

Hendon

John Lewis, WH Smith
Hornsey

The Studio

Islington

Grahams HiFi
Kensington

Radio Rentals, Tempo, Tecno
Kilburn

Rumbelows

Mill Hill

Comet

North Finchley
Adams World of Software
Old Kent Road

Comet

Paddington

Deans, Hi Way Hi Fi
Raynes Park

Paul Electrical

St Johns Wood
Vander Pump

Swiss Cottage
Granada

Tottenham Hale
Comet

Walthamstow

College Cameras, Rumbelows
West Ealing

Babber Electronics, Rumbelows
Wimbledon

Comet

Loughborough
Stuart Westmoreland

Lowestoft

EEB, Hughes

Luton

B & B Hi Fi, Comet, Granada
Lymington

Linden Swimming Pools
Macclesfield

Comet, Rumbelows
Maidenhead

VA Climo

Maidstone

Army & Navy, Comet, Granada,
Radio Rentals

Malvern

H Preston

Manchester

Cleartone, Clydesdale Electrical
Stores, Comet, D & T Electronics,
Future Zone, Granada, Kendals,
Rumbelows, Virgin Megastore
Mansfield

CO OP, Granada, Rumbelows
Margate

Comet, Thornton Bobby
Melton Mowbray

Stuart Westmoreland

Merthyr Tydfil

Comet

Middlesbrough

Binns, Clydesdale Electrical, Fona
Dansk Elektrik, Granada
Milton Keynes

Granada, John Lewis, Southern
Electric

Minehead

A&B Photography
Morecambe

Kenneth Gardener

New Malden

Comet, Tempo

Newcastle

Bainbridge, Binns, CO OP, Comet,
Fenwicks, Fona Dansk Elektrik,
Future Zone, Granada, L Bonser,
JG Windows, Radio Rentals, Virgin
Megastore

Newhaven

Clearview

Newmarket

EEB

Newport

Comet, Hughes, SWEB Retail
Newquay

Newquay TV & Radio
Newtownabbey

Laser

North Shields

Comet,

Northallerton

Maxwells

Northampton

Comet, EMEB, Granada
Northwich

Comet, Martin Dawes
Northwood

The Satellite Place

Norwich

Bonds, Comet, EEB, Granada,
Hughes, One Step Beyond, RC
Snelling, The Power People, Virgin
Megastore

Nottingham

Clydesdale Electrical, CO OP,
Comet, EMEB, Future Zone,
Granada, Griffin Brothers,
Homepower Superstore, Jessops,

NORWEB, P R Hartley, Radio
Rentals, The Computer Store,
Virgin Megastore
Oakhampton

Cinnabar Photography
Oldham

Comet, Wildbores Radio
Oxford

Comet, Rumbelows, The Power
People

Paisley

CO OP, Granada, John McLachlan
Penrith

Sydney Bakewell

Perth

Clydesdale Electrical Stores,
Scottish Power Sound & Vision
Peterborough

Clydesdale Electrical, CO OP,
Comet, Granada, John Lewis,
Radio Rentals

Plymouth

CO OP, Comet, Dingles, Granada,
Jessops Photo/Video Centre,
SWEB Retail, Virgin Megastore
Pontefract

Comet, NORWEB
Pontypridd

Rumbelows

Poole

Atlanta Radio Vision Reach,
Comet, Rumbelows, SWEB Retail
Portsmouth

Allders, sComet, Radio Rentals
Potters Bar

Comet

Preston

Clydesdale Electrical Stores,
Comet, Granada, Goodrights,
Harry’s Music Box, Martin Dawes,
NORWEB, Radio Rentals
Purley

Purley Radio

Rayleigh

Comet

Reading

B & B Hi Fi, Granada, HMV,
Heelas, Jumbo Home
Entertainment, Radio Rentals,
Virgin Megastore, SEB
Redcar

Fona Dansk Elektrik
Redditch

Rumbelows

Redhill

Tru-Fi

Redruth

CRS Homeworld, SWEB Retail
Renfrew

Clydesdale Electrical, Comet
Rhyl

Granada

Rickmansworth

Photocall

Rochdale

Cleartone, Comet, Granada, Martin
Dawes

Rochester

Comet

Romford

Comet, EEB, Granada
Rotherham

CIygesdale Electrical, CRS
Homeworld, Granada, Retail World
Royston

Royston Photo

Rugby

Comet, Geoffrey Creighton
Rutherglen

Comet

Saffron Walden

Chew & Osborne, Goddards
Salisbury

Comet, SWEB Retail
Sandiacre

Comet

Scarborough

Clydesdale Electrical
Scunthorpe

Comet, Kirk & Frith, NORWEB
Seaham

John Calvert

Sevenoaks

Granada

Sheerness

Brittain & Hobbs

Sheffield

Advance, Clydesdale Electrical,
CO OP, Cole Brothers, Comet,
Crampton & Moore, Granada,

Martin Dawes, The Computer
Centre, YEB, Virgin Megastore,
Virgin Games Store

Shipley

Peter Dyer

Shirley

STP Cameras

Shrewsbury

Comet, Martin Dawes, McCartneys
TV, NORWEB, SMC Trading
Sittingbourne

Brittain & Hobbs

Slough

CF Lake, Comet, Rumbelows,
Southern Electrical
Smethwick

Granada

Solihull

Clydesdale Electrical, Comet,
Knowle Photographic

South Shields

Binns, Thompson Bros
Southampton

Comet, Granada, R Upfield,
Rumbelows, Southern Electric,
Tyrrell & Green

Southend

EEB, Granada, HB Electrical,
Rumbelows

Southport

Granada, Goodrights, H Plumb
Spalding

Welec

Speke

Comet, Rumbelows

St Albans

W Darby & Co

St Helens

Clydesdale Electrical Stores,
Comet, Keyfoto, H Plumb & Son,
Martin Dawes, NORWEB,
Rumbelows

Stafford

CO OP, County Cameras, Peter
Rogers Photo

Stanley

AH & D Cuthbertson
Stevenage

Comet, Tempo

Stirling

Clydesdale Electrical
Stockport

Clydesdale Electrical, Comet, D&T
Satellite, Granada, Hamlets,
Yeoman & Russell
Stockton-on-Tees
Clydesdale Electrical, Comet, CO
OP

Stoke-on-Trent
Eric Alcock, Clydesdale Electrical,
Comet, Granada, Martin Dawes,
MEB, Rumbelows
Stourbridge
Geoff Hill
Stowmarket
Hughes
Sunderiand
Clydesdale Electrical, Comet,
Granada, Parrys

utton
Allders, Comet, Tempo
Sutton Coldfield
Comet, Granada
Sutton-in-Ashfield
Gregsons
Swansea
Comet, Granada, Mertec
Computers, Rumbelows, SWEB
Retail
Swindon
Burden Electronics, Comet,
Granada, Hickmans, Radio
Rentals, Southern Electricity
Board, The Power People
Tamworth
Comet, Rumbelows, NORWEB
Taunton
Paul Roberts Hi Fi, SWEB Retail
Tavistock
Dartmoor Photographic
Telford
Clydesdale Electrical, Comet,
MEB, Rumbelows
Thetford
Hughes
Thornton-Cleveleys
Kenneth Gardner Ltd
Torquay
CO OP, Comet
Trafford
Comet

Tunbridge Wells

CO OP, Comet, SEEBOARD
Uxbridge

Rumbelows

Wakefield

Clydesdale Electrical, Comet,
Comet Mega Store, Empire Electro
Centres

Wallasey

Phazer Games

Wallington

Comet

Walsall

Granada, MEB
Walton-upon-Thames
Rumbelows

Warley

A E Chapman, TC Hayes
Warrington

Comet, Granada, H Plumb & Son,
John Littler, Radio Rentals,
Rumbelows

Warwick

Owens

Watford

Comet, EEB, Hi Fi City, Radio
Rentals, Trewins

Wel rden Ci

John Lewis

Wembley

Comet

West Bromwich

MEB

West Thurrock

Comet, House of Fraser, SEE-
BOARD, Tempo, 20/20 Vision
West Wickham

Pickhurst Electronics
Westcliffe-on-Sea

Kelleys

Weston Super Mare
Comet, Paul Roberts, Weston
Camera Exchange
Weymouth

Comet, Weymouth Camera Corner
Whitehaven

Brooks Music Centre
Widnes

NORWEB

Wigan

Cleartone, Comet, H Plumb
Willenhall

Comet

Wilmslow

Martin Dawes, Yeoman & Russell
Winchester

Granada, Future Zone

Wirra

Morris & Pinch, NORWEB,
Rumbelows

Wishaw

Clydesdale Electrical Stores,
System Design Audio Visual
Woking

Allders, Peter Shee
Wolverhampton

Cleartone, Comet, James Beatie,
MEB, Granada

Woodford Green
Broadway Music

Worcester

Granada, MEB, Naam HiFi, Apollo
2000

Workington

Comet

Worksop

Comet, FL Smith

Worthing

Churchers, Comet, Lyles,
Rumbelows, South Coast
Electronics, Granada
Wrexham

Clydesdale Electrical, Comet,
Radio Rentals, TE Roberts
Yeovil

Granada, SWEB Retail

York

Comet, Granada, Wall of Sound,
Yorcom

All details of
this dealer list

were correct
at time of
press
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(0509) 217260

Have you just purchased a title, and found out its not what you want,
then try our part exchange service. Your CDI titles are worth £££°s off
new and second hand CDI titles. Just call and tell us the title you wish
to exchange and the title you want and we will do the rest. Most
exchanges cost less than £10 inc P+P.

. DON’T DELAY CALL TODAY
or fill in the coupon and send it to the address below.

POSTEOAE. .. oo cumsiic s i v a5 SR 5 AR P ST TS B S SYSE SO SRS
LElCPIONG! ot riccie o e sty sttt S v i LA b ot et e
Please tick the service your require.

Exchange Swap Purchase Information

Your Title Exchange or Purchase

................................................................................................................

Jive Consoles

We stock new and used titles for the CDI.
Save 10% off R.R.P. and new titles or exchange

your old for new NOW!!

Music Games
Bon Jovi 14.55 dv 7th Guest n 45.44 dv
Escape 14.55 dv Inca 36.35
James Brown 14.55 dv Kether Call
Tina Turner 14.55 dv Link 27.25
and more Lords or rising  36.00

Pinball 27.25
Films Sargon Chess 27.25
Black Rain 14.55 dv Tetris 18.00
Top Gun 14.55 dv Voyeur Call
and more Zleda 27.25
n = not released at time of print  dv = digital video

Titles bought for cash

Jive Consoles
57 BROAD STREET
Sl TEL: (0509) 217260

LEICESTERSHIRE FAX: (0509) 211335

We also supply Super Nintendo (US/UK Titles),
Megadrive, Neo Geo, Jaguar and CD32

CD: Magic

CDi Explained

VIEDATARR:  CDi Bargains

New to CDi ?
You'd like the
full potential of
CDi explained?
No problem we're
here to help

YOU.

We Offer:-

Newsletter
Swap Shop Database
Demos.

Phone anytime

21700 4313

41-55 Shaftmoor Lane, Birmingham, B27 7RU.

D.V.
Cartridges

Bargain

Bundle

Call us for all your CDi
Hardware & Software needs..
..at low low prices.




CDi EQUIPMENT

CDL
//__{/ For IXlore

SPECIAL OFFERS ON ALL ?WFQ:P THOP

All the latest CDi titles in stock
All the latest digital video titles - J)\IN FORMATION
Al the controllers o Prone RicHarD.
All available Mail Order 081-552-9707 1?’"7?“
DiscC part exchange now available ‘
same day dispatch L/) Mon — Frr.

Comprehensive software list available
Be first to receive the

latest releases R eIS@ W g ﬁ @ h ﬁ

Order now from the fastest
Mail Order service. 63 Risbygate Street, Bury St Edmunds
Telephone: 0284 768586 for Mail Order
(Phone now or send S .A.E. for details) | [ _ _ _ |
COMPLETE RANGE OF CDi TITLES AND

TAVISTOCK SOUND & VISION pidgueings v il

21 THE BROADWAY, BEDFORD MK40 2TL Also Stockists of Philips Widescreen CTV.

TELEPHONE (0234) 356323

Visa — Mastercard — Delta

PHILIPS

MANNERINGS =3l NOW IS THETIME ..
oF SOUTH HARROW EsT 1929 TO DISCOVER CD-i

® HARDWARE — FREE SOFTWARE WITH ALL PLAYERS
® SOFTWARE ~ FULL RANGE OF TITLES IN STOCK
— DIGITAL VIDEO CARTRIDGES » CONTROLLERS  LEADS
® ACCESSORIES
— 10% DISCOUNT ON SOFTWARE FOR MEMBERS * NO MINIMUM
® SOFTWARE CLUB ORDER OR RESTRICTIONS * PRIORITY ON NEW RELEASES
® MAIL ORDER — ALL ORDERS DESPATCHED SAME DAY

- DEMONSTRATIONS AND EXPERT ADVICE ON ALL TYPES OF HOME

® AFTER SAI—ES SER‘”CE ENTERTAINMENT e MAIL ORDER AVAILABLE ON ALL PRODUCTS

SHOWROOM %%%g%gﬁ%v PEES
21/22 STATION PARADE o
NORTHOLT RO AD NORTHOLT ROAD

800 YDS -

WE ARE
HERE ALEXANDRA
AVENUE

Sanciivea SOUTH HARROW
MIDDX HA2 8HG

T 081 422 2070/2778

THE FUTURE IS NOW




voyeur
Kether
VideolSneedwey,
Black Rain
StarEnrelauvil
> You can

Caesar's Worild of Gambling stoart asking

= o S for the next
PatriotiGames issue of cDi

M
Top Gun Frggru;’.’l'sne
CEFEEER CErmivEl popi b
Link: Faces of Evil
ZeldapWandiofsiGameion

FILMS ® MUSIC ® GAMES o VipEg o

The .loy ol= Sex
EscapelfromiCyberCity,

lncu

PalmiSpringsiopen
international Tennis Open
Andrewitioydawebber
Bon Jovi

EDIShoot

COOMINGIFS OO

AP/ RIIN1994)
Hunt for Red October £15.99 DV Movie

MAVYATS 94!
Ghost £15.99 DV Movie

Fatal Attraction £15.99 DV Movie
The Cure £15.99 DV Music
Tina Turner: Rio ‘88 £15.99 DV Music
The Cream of Clapton £15.99 DV Music
Worids Of... £15.99 DV Music
Littie Monster £24.99 Kids
Megamaze £19.99 Game
Steel Machine £19.99 Game

All information is supplied by Phillips. Prices and release dates subject to change.




o

e e
= S \s wiEws  International Tennis open,

)
COmpton's Encycilopedia, Video Speedway, [
Inca, Alien Gate, Palm Springs open,

Escape, Teach Yourself Rock Guitar, }
Zombie Dinos, Giris’' Club, Time Life Guide

£0 35mm Photography ‘ '

/ //""“// 17 Dominik Diamond
YOEILE InFogrames, 3T

L wEwsrs The 7th Guest, Kether, Link,

fiist Zeldea, Voyeur, The Joy of Sex, Shipwreck,

 Soundtrap (
DRSS Microcosm, caesars World

of Boxing

[Ty Tim Chaney of Virgin :

=Y Interactive Entertainment ( '

PRoELs Epic Interactive Media ' )

Lo Coesoars World of Boxing,
Phantom Express, Steel Machine, ' \
Astrology, Solar System, The Wovrlds Of, No
Wovrid Order, Pulse, Bon Jovi, Surf City
L Meod Dog MceCree, Litil Divil
n ) Devid MEcElhatten of PIMA

ankrn”s,, w 5§, ' Two-player Tennis, The
B <or Making of The Joy of Sex e

L=EUE Mﬂdﬂﬂg
mmmand :

Send £1.95 (inc P&P) per issue made payable to Haymarket Publishing to CDi Magazine, Haymarket
Publishing, 60 Waldgrave Road, Teddington, Middlesex, TW11 8LG

Name
Address
Post Code

Please send me the following issues of CDi Magazine: Issue1/2 (Sold out)  Issue3 [ Issued (1
I enclose a cheque made payable to Haymarket Publishing for £




, r = , Coming soon
A ag#orld of Boxing, . Waynes World
| Space Ace o The Hunt For Red
\ ‘ Fatal Attraction
and more...

SAMES,
Btin 21/,

Top Gun, Black Rain,
Star Trek VI

PHILIPS DIGI

TM & ' 1993 Paramount Pictures. Al R




